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Radio Stations
Reject Propositions

Citing one-sided spending sur-
rounding California June pri-
mary measures Propositions 10
and 11, KABC/Los Angeles re-
cently (4-16) decided to refuse all
advertising related to amy of the
June ballot propositions. Proposi-
tion 10 seeks to curtail the bur-
geoning rent control movement in
California while Proposition 11
calls for a 10 percent surtax on oil
company profits. Supporters of
the former and opponents of the
latter had purchased 64 60-second
spots promoting Proposition 10
and 80 60-second spots opposing
Proposition 11 on the Talk-formatted
outlet at the time KABC’s decision
took effect.

According to KABC GM George
Green, after several weeks, when
opponents of Proposition 10, unable

generate sufficient funds to
advocate their views via advertis-
ing, sought an alternative means
of exposure, KABC chose to grant
them two hours of interview time
in half-hour blocks and to *start
fresh.” Supporters of Proposition
11 were given 2% hours of inter-
view time as well.

When contacted by R&R, Green
stressed that “the dollars were not
a consideration’ and that the deci-
sion to ban ballot measure ads
was made after conferring with
ABC management officials in Los
Angeles as well as the network’s
legal counsel in New York. While
Green noted that the station would
continue to cover the measures in
its editorials, news, and public
affairs programming, he said that,
“(according to the Fairness Doc-
trine) the station determines
what’s reasonable and fair to both
sides.” (For recent FCC interpre-
tations of the Fairness Doctrine

pertaining to political advertising,
see “Washington Report,” Page 6.)

KFWB'’s Editorial Solution

Meanwhile, News outlet KFWB/
Los Angeles has managed to cir-
cumvent the problems raised by
its large volume of pro-Proposition
10 and anti-Proposition 11 ads by
airing station editorials. KFWB
Editorial Director Cathy O‘Neill
told R&R these editorials ran eight
times per day for two days (April
2-3), pointing out that while the
ads in question did not falsify the
situation, they did not fully state
matters either. The editorials noted
that these campaigns were fin-
anced by special interests under
the nomenclature of concerned ci-
tizens’' groups and that listeners
should consider who is paying for
the ads as well as the views ex-
pressed therein.

In addition, O‘ileill said that the
station’s forum for citizens’ opin-
jons had been turned over in large
part to those opposed to the contro-
versial ads, one being Los Angeles
City Councilman Joel Wachs, an
outspoken critic of Proposition 10.
In a series of editorials airing
Tuesday (4-22) Wachs not only
stated his opposition to the anti-
rent control initiative, but also his
displeasure with the station’s
broadcasting the pro-Proposition
10 ads in the first place. Interest-
ingly, the station had not aired the
ads in question for the past two
weeks as the agency, responding
to listeners’ complaints that the
ads were misleading (also received
by KABC's Green), had withdrawn
them, creating new spots which
began running the same day as
Wachs’s editorials.

UNPAID EMPLOYEES WALK OFF

Station Goes Dark

Seattle

KYAC/Seattle went off the air
Thursday night (4-17) as station
staffers, reportedly unpaid for
weeks, walked off. According to a
Seattle Times article, GM Don
Dudley and owners Cari-Dek Inc.
(a partnership between Dudley
and several other investors) were
unable to make the payroll, but
had requested employees to refrain
from filing complaints against the
station or asking for money. This
request was made, according to
Times Special Assignments Edi-
tor Vic Straedricke, “‘on the as-

sumption that when a new purcha-
ser came to town, they’d get their
money.” Dudley has apparently
been trying to sell the Black-for-
matted station for some time.

Last week, however, complaints
to the FCC were registered, and
salesperson Gwen Yazzalino filed
suit against the station, according
to Straedricke. The staffers agreed
not to work without compensation,
and shut the station down, and re-
portedly when one weekend staffer
attempted to put the station back
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We're planning the most spectacular gathering ever conceived for radio managers,
| programmers, engineers, and allied industries, designed specifically to help all of us meet
the challenges of the coming communications explosion.

® October 5-8,1980
® Bonaventure Hotel, Los Angeles
® Registration Details Coming In May

John Hare Named

VP/GM At

John Hare has been appointed
VP/GM at ABC’s WRIF/Detroit,
succeeding Jay Hoker, who be-
came VP/GM at ABC’s KAUM/
Houston last week (R&R 4-18)
Hare was most recently General
Sales Manager at ABC’s WRQX-
FM/Washington, D.C. (Q107).

ABC FM Division President
Martin Greenberg commented,
«“John Hare is a highly experienced

on the air over the weekend, PD
Robert L. Scott wrestled him off
the air. As a result of this alleged
incident, police apparently closed
off KYAC’s entire floor.

Dudley, the head of Seattle’s
Dept. of Human Resources in addi-
tion to his KYAC responsibilities,
was not available for comment,
and has taken a leave of absence
from his city post. PD Scott and
other station staffers were also un-
reachable, and at presstime the
.station remained off the air

WRIF

broadcast professional, and has
made an important contribution to
ABC in his 11 years with the com-
pany. He's been part of the Q107
success story, and brings a success-
ful background in a variety of sta-
tion management and sales posi-
tions to his new assignment. WRIF
has been one of the most successful
radio stations in the country, and
now with John Hare, a native De-
troiter, it will reach for further
growth and community service.”

Hare started his radio career in
1969 with ABC’s KXYZ/Houston
as an account exec. A series of
promotions there culminated in an
appointment as General Sales
Manager for both KXYZ and
KAUM in Houston in 1973. In 1978
Hare took up his GSM position at
WRQX

King Exits As
MCA Promo VP

Larry King has departed his
position as VP/Promotion at MCA
Records, and the company is not
currently seeking a replacement
for the position. VP/A&R Denny
Rosencrantz, who has been over-
seeing the label’s promotion activi-
ties for some time, will continue to
do so, while Robb Senn has been
appointed National Director
Pop Field Operations, handling
various day-to-day responsibilities

in the department
Senn had most recently been
Southeast Regional Promotion

Manager for MCA, and ironically
had held prior to that appointment
precisely the same national title
he holds again now; the position
had been eliminated last year. King
announced no immediate plans
following his departure

Damion Exits As KLOS PD

Damlon Bragdon has resigned
as PD at KLOS/Los Angeles after
almost a year in the position. Da-
mion (who duves not use his sur-
name professionally) had been with
the station as an air personality
since January 1972. He told R&R,
“I've resigned to pursue other in-
terests in music. The decision to

leave was mutual. I'd talked to
Bill (Sommers, GM of the AOR
station) four months ago and sald
I really wasn’t happy in an admin-
istrative job, but 1 really wanted
to see this book through. The timing
is his.”” An interimm successor is
expected to be named shortly
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| Chicken Wins Suit Rights

Ted Giannoulas, the former KGB Chicken,
in San Diego. Giannoulas emerged victorious in a con
his new outfit, claiming it wa

to prevent him from wearing

still pending.

WCI Offers $100,000 Reward In
Anti-Counterfeiting Crackdown

In response to the R1AA-esti-
mated $400 million worth of coun-
) terfeit records and tapes which
plagued the record industry last
year, Warner Communications
Inc. announced it has established
a $100,000 fund from which it will
pay cash rewards for information
leading to the arrest and convic-
tion of any person involved in the
piracy, hootlegging, or counter-
feiting of records and tapes during
the next 12 months.

““The virus of counterfeiting and
piracy has so infected our indus-
try that severe steps must be taken
to help stop its spread,” said David
Horowitz of WCI's Office of the
President in making the announce-
ment. He continued, “We believe
that our offer of cash rewards will
help spur the flow of information

Daylight __‘l
Savings Arrives |

The annual extra-daylight |
bonus arrives this weekend, as
Daylight Savings Time goes
into effect Sunday (4-27) at
2am, at which time clocks
should be put forward an hour.

' Ratings Report Reveals All!

What are the most listened-to radio stations in America?
What's the hottest format in each region?

d told onlookers he felt

needed to convict those who disre-
gard the laws prohibiting illegal
duplication of music.”

Horowitz added that a recent
RIAA survey of 500 retail record
outlets indicating that 90 percent
of them carried at least some coun-
terfeit stock was a decisive factor
in the establishment of the reward
fund. To this end, all future WEA
Corp. shipments to retailers will
include posters publicizing the

WIRL Morning Man
Robyn Weaver Dies At 63

Robyn Weaver, morning man at
WIRL/Peoria for 32 years, died
from a heart attack Monday (4-21)
at the age of 63. He completed his
regular shift. went home to work
in his garden, and was struck
down by the heart attack.

WIRL PD Lee Malcoim paid
tribute to Weaver, saying. “‘On the
dreariest of days he always had a
way to make you smile. Every-
body who came to work here learn-
ed to love him in a hurry.” Mal-
colm said that Weaver, a local ra-
dio legend who turned down offers

won the right to wear his new costume
tempt hearing in which KGB sought
s “substantially similar”’ to the
costume worn by the station’s new chicken. KGB GM Jim Price told R&R, “We're just
glad it’s over. We'll abide by the judge’s ruling.” Gia
his costume in court during the two-day hearing last week, reportedly performed a

boisterous victory dance an
courtroom days may not be over yet — a lawsuit over his disputed contract with KGB is

nnoulas, who was allowed to wear

like a

- mine the extent of the reward.

«free bird.’’ However, his

novel anti-piracy program.
Information must be received
by WCI's New York office no later
than May 1, 1981 to be eligible for
the cash rewards, with anonymity
provided where requested. The in-
formation will then be turned over
to the proper national and local
authorities and, upon conviction. a
“plue-ribbon” panel of industry
and outside experts will deter-

from much bigger stations to re-
main in Peoria, was known for his
“crazy on-air antics and wild sense
of humor.” Former WIRL ncws
staffer (now KEEY/St. Paul News
Director) Mike Throop called
Weaver “a truly talented man”
and “‘one of the only people I've
ever met who could turn a per-
son’s day around just by saying
something.’

Weaver. who had originally
planned to retire last year before
changing his plans. is survived by
his wife Jean and two children

What is the most popular type of radio programming in the nation?

\ These and countless other questions are answered in the new edition of R&R’s |
| Ratings Report. The Report’s many exclusive features include comprehensive
| market summaries for each market surveyed in Arbitron’s October/November
| sweeps, easy-to-read national and regional format analysis charts, and listings of
the top radio stations and drivetime personalities in the nation as determined by
both cume and average quarter hour share figures.

Cf)pies of the Ratings Report are available for $12.50 from Radio & Records,
1930 Century Park West, Los Angeles, CA 90067.
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Washington Report

Should Owners Be Restricted?

Proposed Law Would Lessen
Cross-Ownership Rules; Broadcasters
And FCC See Eye To Eye During
House Testimony

Broadcast representatives told the House Communica-
tions Subcommittee Wednesday (4-23) that cross-owner-
ship should not be a consideration at renewal time. They
were testifying on Rep. Al Swift's (D-WA) bill (HR 6228),
which would prohibit the F( C from denying a license on
the basis of other media ownership or integration of owner-
ship and management. The bill also proposes to make the
Commission's existing cross-ownership rules a law rather
than a regulation. The proposed legislation also received
support from FCC Broadcast Bureau Chief Dick Shiben,
who said he sees no reason to treat radio and TV different-
ly on these issues.

FCC And Broadcasters

Want Stability

In a prepared statement re-
leased to R&R before deadline,
Shiben argued for less FCC red
tape. saying, ‘Cross-ownership
and integration of ownership and
management are not factors which

should be considered at renewal
time. A renewal applicant with
other media interests who has in
the past been awarded a license

consistent with our rules should
not be replaced solely because of

those media holdings."’
Broadcasters agreed. Speaking
for the Newspaper-Broadcaster

FCC At A Glance

Carter's Vacation Retreat Gets FM

St. Simons Island, GA will get its first FM station, the Commission
ruled last week (4-15) by granting the assignment to Canon’s Point
Broadcasting. WGIG/Brunswick, GA had opposed the new station, say-
ng the area could not support another facility. But the FCC said St.
Simons Island has all the requisites of a community, such as a Chamber
of Commerce, churches, schools, a post office, etc., and noted, “It ap-
pears that WGIG is concerned with the competitive impact of another

station in the area, but that is not an issue we need to consider.”

License To Fail?

A proposal by Jack Mays for a
new class A (3kw) FM for Way-
cross, GA was approved last week
(4-15). The FCC noted that by its
population criteria, Waycross
(pop. 19,000) should be limited to
its two class C (100kw) stations,
but the Commission agreed to allow
an additional low-powered FM be-
cause ‘“someone is_ willing to
compete under such circumstan-
ces.”

The FCC also granted a new FM
station assignment to Cape May
Court House, NJ. its first local
service. Shore Broadcasting said
it would apply for the license.

Storer Wants
Tax Certificate

Storer Broadcasting has asked
the FCC for a tax certificate for
the July sale of KTNQ/Los An-
geles to K-LOVE Radio Broad-
casting, a 100% Hispanic owned
corporation. After the sale, KTNQ
switched to Spanish-language pro-
gramming, becoming the only
50kw AM Spanish station in L.A.
A tax certificate allows a seller to
defer capital gains taxes from the
sale of a station to a minority.

Court Upholids FCC
On Radio Dereg.

The U.S. District Court in
New York ruled the FCC had the
right to deny Media Access Pro-
ject and the United Church of
Christ access to documents on
radio deregulation. The two public
interest groups had wanted to see

said the unreleased documents
reflected the Commission’s deci-
sion-making process and thus were
legally exempt from public dis-
closure.

KOTS Fine Upheld

KOTS/Deming, NM last week
lost its appeal of a $1000 fine for
operating with full daytime power
for three hours after sunset for
six days and operating with night-

Commiittee, Lee Loevinger said in
his prepared statement, *“HR 6228
eliminates the lottery element
from renewal proceedings, pro-
viding that the FCC must therefore
rely on past performance.” Others
who testified in support were
Francis Martin, VP, Chronicle
Broadcasting, and Erwin Kras.
now, NAB Sr. VP/General Coun-
sel
Rules Should
Remain Flexible

As to making the cross-owner-
ship rules a law, Shiben said it
would not be a benefit. ‘‘Recog-
nizing that Congress is free to
change any of our rules, it seems
especially desirable in the fast-
paced communications area that
we retain administrative flexibility
to meet changed circumstances, "’
Shiben said.

Krasnow told R&R, “We would
support legislation that would let
the FCC relax their rules, but
not a law that would allow the
Commission to make regulations
tougher.”

Citizens’ Group Unopposed

“We're ambivalent. We don't

expect that anything is really going
to happen with cross-ownership

| rules. We’re more concerned with

mergers and market diversity.
Large mergers like Cox/GE are
more of a threat to diversity than

| whether cross-ownership is con-

sidered at renewal time,”” Na.
tional Citizens' Committee for
Broadcasting (NCCB) Director

: [ S8am Simon told R&R.
192 separate items, but the court |

|

|
|
|
1
|

time power one hour too early for

24 daysin 1977,

|

The Week In Review

HOPES DIM. BUT KAHN FOLLOWS THROUGH

FCC Asked To Rethink
AM Stereo Decision

As expected and reported last week, Leonard Kahn,

one of the four losing AM stereo

proponents, filed a request

this week asking the Commission to hold oral arguments
prior to issuing its final report approving the Magnavox
system. That report is not expected to be released for six
to eight weeks, according to Jeff Baumann, the Broadcast
Bureau’s Policy & Rules Division Chief.

Kahn's hope of getting his way
is based on reaction from several
Commissioners last week ap-
pearing on an NAB panel. Com-
missioners Bob Lee and Jim Quello
said publicly they'd be in favor of
oral arguments if a majority of
broadcast engineers thought Mag-
navox was an inferior system.
Kahn told R&R he still expects to
emerge victorious.

Back In Washington

But reaction from both Com-
missioners’ offices this week was
less than enthusiastic. Peggy
Reed, Legal Assistant to Lee, said
he hadn’t raised the issue with his
staff. Quello told R&R that sub-
sequent to the NAB session he
sought out several engineers, none
of whom condemned Magnavox,
and based on that he doubts he’'d
favor open hearings, although he'’s
still open to the idea.

Other Reaction

Both Magnavox Chief Engineer
Farrel Smith and Marketing
Manager Jim Doke told R&R they
are proceeding on the basis of th

| FCC asked to reconsider AM stereo decision. |

| * KABC/Los Angeles calls it

| advertising (Page 1).

People

Washington

RadioTV News Directors As-
sociation has two radio races in

| election of seven new regional di-

rectors: Neil Carmean of WSPD-

| AM/Toledo is challenging Lou

S —

Prado of WDTN-TV/Dayton for
his seat. while Dave Bartlett of
WRC-AM/Washington is running
against Ron Miller of WWBT-TV/
Richmond for a seat being held on
an interim basis by Mutual VP
Tom O’Brien.

San Clemente, CA

Cliff Gill has resigned as Pres;i-
dent/GM of KWVE to concentrate
on radio consulting and brokering
activities and to pursue an appli-
cation for an FM station in Pasa-
dena. Gill nominated TV director
Jon Ross to succeed him as Presi-
dent at KWVE and former station
VP/Sales Manager Jack Bell as
GM. VP/Station Manager Marti

Aspegren continues in her position.
Richmond

Jack Alix. Station Manager of
WGOE (GO-16). has been pro-
moted to VP of the station. He
joined WGOE just a month ago.

Burlington, VT

Thomas H. Pierce has been
named VP/Radio for Internation-
al Television Corp.. as well as GM
of WEZF-FM. Pierce had been VP/
GM of CBS’s KCBS-FM/San Fran-
cisco and had been with CBS for
nine years.

Palmdale, CA

Jon Holiday joins KUTY as Gen-
eral Sales Manager. having been
Marketing Director at 0'Connor
Creative Services. He had previous-
ly managed KXLY/Spokane and
programmed KBIG/Los Angeles,
KMBZ/Kansas City, and KIRO/
Seattle,

quits on ballot |‘

|

* House hears testimony on bill to drop cross- |
| ownership consideration at renewal time.

* Stations cleared in coverage of energy crisis.

| * Supreme Court announces it will take up |
two important broadcast issues.

1‘ Su

— Jonathan Hall

FCC's initial action

R&R also received the follow-
Ing comments:

* NRBA will continue to sup-
port a single-system decision.

* NAB similarly says it will
remain neutral on the selection
process, and favors the FCC's ac-
tion adopting one system,

* Wally Johnson, head of the
Association for Broadcast En-
gineering Standards (ABES)
speaking for himself said he sup-
ports a single AM stereo decision
Johnson told R&R he's waiting
to see the final report before eval-
uating the FCC's selection of
Magnavox

Kahn Challenges
Decision Process

Prior to this petition, Kahn
asked the FCC to make public the
mathematical scheme used for
the basis of its April 9 Magnavox
decision. Magnavox was chosen
based on an eleven-matrix analysis
by the Office of Science and Tech-
nolegy, and Kahn contends inter
ested parties and the public should
have been able to see the scientific
evidence and make comments on
it before the Commission acted

*“If all but one AM stereo system
design is to be forever precluded
by the Commission from AM stereo
transmitter and receiver markets
on the basis of a mathematical
scheme, basic rationality and fair-
ness require that competing system
designers have an opportunity to
know what that scheme is before.
rather than after, the decision
based on it is finally reached,”
Leonard Kahn said.

preme Court To Hear
' Two Broadcast Cases

Can microphones, tape recorders and cameras be

barred from courtrooms, and can

consumer reporting be

protected against libel suits? The Supreme Court has
agreed to decide these two issues.

Monday (4-21) the court said it
would hear a Florida case in which
the electronic media was kept
out of a trial. Twenty-three states
allow broadcast coverage of
trials, including Florida. R&R has
learned the Radio-TV News Di-
rectors Association (RTNDA) will
most likely ask the court to file in
support of open courtrooms.

IsKGO-Tv Libel?
_ Last week, the court also said
it would consider a libel case in-
volving KGO-TV/San Francisco
that has radio implications. The

| station had repeated a Better

Business Bureau warning that a
local department store’s close-out
sale was offering inferior mer-
chandise. The California Supreme
Court had ruled that while cri-
ticism of a public figure is protected
against libel, criticism of commer-
cial conduct is not.

NAB filed a brief this week urg-
ing the ruling be overturned, say-
ing, “Without protection, market-
place profiteers will threaten
broadcasters with expensive and
harassing lawsuits and attempt to
suppress information that bene-
fits the public.”
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NBC Radio’s Young Adult Network

THE

BAND

i

Sponsored by Even-Up ® Tanning Blanket by Thermos

JOE JACKSON

“ONYOUR RADIO”

he Joe Jackson Band laid
T ‘em in the aisles at the
Orpheum Theatre in Boston
and The Source was there
Joe Jackson and the Band
Graham Maby on bass and vocals
Dave Houghton on percussion
and vocals. And Gary Sanford
on guitar
With their first album “Look
Sharp,” Joe and the boys gave
birth to “Spiv” rock and the fever
caught on. Their newest release
on A&M Records “I'm The Man”
carries on the tradition
In this concert recorded live by
Starfleet, exclusively for The
Source, hear “Sunday Papers,” “Is
She Really Going Out With Him? "
“Don’t Wanna Be Like That” and
more
Raw and angry Joe Jackson’s
TheMan. And the band plays on

The weekend of May 2nd,
3rd and 4th. On more than
200 radio stations throughout
the country. Check your
newspapers for specific time
and station.
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Washington Report

At The Nets

NBC

“Fight Back With David Horowitz," a new consumer awareness
series, premiered Monday (4-21) and will be broadcast weekdays at
1:30pm. Horowitz has won several Emmy awards.

Nick Schiavene, Director of Research, NBC Radio Nets, says based
on latest Radar survey, 40% of top 50 radio network programs are
heard on NB(

Jim McCaffrey is new head of Dallas sales office, which has new ad-
dress: 3631 Cedar Springs Road (75219)

“Hard Times For The American Dream." which examined the fu-
ture of the American economy. won a Janus Award for Radio Docu-
mentary

The Source
George Thorogood and the Destroyers featured in a concert special
last weekend (April 18-20) 90-minute performance was recorded last
February in Atlanta.

Mutual

Shelley Jackson is new Press
Representative, joining Mutual
from WRC-TV/Washington, where
she was Administrator, Press Re-
lations

“Jamboree USA,” a weekly coun-
try music performance, will run
33 minutes instead of 24 beginning
May 16. On July 4, a two-hour
“Johnny Cash Silver Anniver-
sary Special” will air featuring
the performer’s hits and his
thoughts about his music

RKO . Shelley Jackson

Correspondent Richard Rieman wins 1980 National Headliners
Award for Best Documentary. Rieman produced, wrote and narrated a
series of reports on abuses by a Chicago-based travel club while ND
at WMAQ/Chicago.

CBS

Sylvia Hughes promoted to VP, CBS Radio Research and Harold
Korman joins CBS as Director Programming Practices, from WCBS-
FM/New York.

28 new affiliates have joined so far this year, including KRLI/
Dallas, KCMO/Kansas City and WCOL/Columbus, OM.

: ABC

14 new affiliates join ABC nets: six at Contemporary, three at En-
tertainment, three at FM and two at Information.

“Countdown To Kentucky,” a series of special broadcasts, will be
offered to stations carrying live coverage of the Kentucky Derby starting
Monday (4-28). The six five-minute programs hosted by Sportscaster
Lou Boda feature interviews with owners, trainers and jockeys.

ABC Contemporary

Leida Snow named Morning Drive Anchor, a post she previously
held at ABC Contemporary and ABC FM she is also theater critic
for WINS/New York.

ABC Entertainment
A week-long seri€s on the benefits of exercise and physical fitness
begins Monday (4-28), to be aired during newscasts and anchored by
correspondent Chet Martin.

Sheridan

Gerald A. Lopes named News Director. from reporter position at
WHDH/Boston. Frederick H. Mattingly, former account exec with
net. becomes Director of Creative Services.

NPR

Reporter/Producer Liane Han-
sen named cohost of weekend
“All' Things Considered,” Jjoin-
ing Noah Adams.

APR

Bill Paley, CBS Chairman of the
Board, will receive the Robert
Eunson Award for significant con-
tribution to broadcasting and
broadcast journalism at AP's
Broadcaster’s annual convention
in Denver June 5-7.

Dick Wald, ABC Senior VP,
News, and Armand Hammer,
Board Charman of Occidental Pe-
troleum, will be principal speakers.

William S. Paley

Dan Giddens of WPTF/Raleigh, NC and Robert Morse of WHAS/
Louisville, KY elected to four-year terms as AP Broadcasters Board of
Directors. Daren McGavern of KAFY/Bakersfield, CA was reelected.

Julie Winn Chavez joins as Chief Congressional Correspondent,
from KPOIl/Honolulu, replacing Bob Berkowitz, who goes with Ted
Turner’s Cable News Network.

e

Stations Cleared In Coverage Of Energy Issues

Special interest groups recently filed Fairness Doc-
trine complaints against WTOP/Washington and KTMT/
Medford, OR. But Art Ginsburg's Complaints and Com-
pliance Division of the Broadcast Bureau found the broad-
casts in question did not address controversial issues that
required contrasting points of view .

0il Vs. Natural Gas?
The complaint against WTOP,
filed by the National Oil Jobbers
Council, claimed a consumer pro-
gram, “Your Dollars,” citing the
cost benefit of switching to natural
gas from home heating oil was “‘a

people who heated with oil are
rushing to switch to natural gas
in Boston, for instance, heating
the average house this winter will
cost about $1100 with oil, but only
$790 with gas "’
WTOP maintained the script
concerned whether consumers

.hjghl):' controversial  political g ;14 spend heating dollars for
Issue. oil or natural gas, and not the
The script stated, * -Many  broader question of the energy

Iiy_ .]qs;)n Shrinsky

} . —_— D

crisis, and the FCC agreed.
FCC Looks At
*“The Whole Thing"”

In Medford, the Oregon Environ.
mental Council, through Washing-
ton-based Media Access Project
(MAP), claimed spots by Pacific
Power & Light Company (PP&L)
favored enactment of the Pacific
Northwest Regional Energy Bill,
MAP feared passage would lead
to proliferated use of nuclear
energy and submitted a script for
a spot supplying a contrasting
point of view. KTMT claimed, and
the FCC agreed, the PP&L spot
did not address the legislation, but
only one portion of the bill.

Every broadcast licensee should establish a written
station policy statement which permits reasonable ac-
cess to candidates for elective offices and protects the
’ programming integrity of the station’s format. The policy

statement should be mailed to advertising agencies and
candidates for elective offices 30 to 60 days prior to the
anticipated request for advertising time for either pri-
mary or general elections.

Reasonable Access

(1) Applies only to federal candidates.

(2) Applies only to requests for “use” by a federal
candidate; i.e., where the candidate delivers the com-
mercial message.

(3) Stations which permit purchase of reasonable shown above.

SAMPLE RATE CARD: |

Station XXXX And 7777
Lowest Unit Charge

New Hampshire Primary
February 15 through April 1, 1980
XXXX and ZZZZ will provide 12 commercials
per week to each qualified candidate for public office | |
at the rates shown below. Each candidate is limited | |
to 12 announcements per week, and may buy for as
many weeks as they

deem necessary within the period

amounts of time by federal candidates need not provide — XXXX Only —
free time to such candidates. 13 18 |
(4) Stations which provide reasonable amounts of : 3 -
| freetime to federal candidates need not sell time to such AA = A pnve $15.00 LA
| di A — Midday 15.00 11.20
| - cansiEee AA — PM Drive 15.00 11.20
(5) Stations that offer free time to federal candidates B < Evenigg/s ) 5' 00 1 : 2
‘ cannot limit the “use* to graveyard time segments; ve(r:ung/Roug ]0‘00 8'00
l.e., Sunday morning between 5:00 and 9:00am. Free (Run of Station) d '
time offered must be in time segments in which the sta-
tion traditionally has attracted a significant audience. P
(6) Stations that sell time cannot refuse to sell drive — ZZZZ Only —
time to candidates. However, the station can limit each :60 130
candidate to one spot announcement per daypart: ie.. AA — AM Drive $13.00 $10.00
| 6:00 to 10:00am, 10-00am to 3:00pm, 3:00 to 7:00pm, A — Midday 20.00 1000 | |
7:00pm to midnight. etc, AA — PM Drive 20.00 10.00 ’
‘ B — Evening/Sun 18.00 10.00
i Lowest Unit Charge C - ROS 5.00 4.00 | |
’ (N Applie§ to al.l "uses” by legally qualified capdi- — XXXX/ZZZZ Combo — ‘
dates for public office — federal, state or local; i.e. .60 a0 ¥ |
from President to Justice of the Peace. While access is ; % ; |
limited to federal candidates once the station accepts L A M}clg::; 822283 s:ggg ‘
?:t‘:ae;l:\l/g% Sfrom any political candidate, the lowest unit AA - PM Drive 200 18.00
: : : B — Evening/Sun 20.00 18.00
(2) Only applies when the candidate personally par- C gROS 16.00 14.00

ticipates through use of his or her voice or image.

(3) Only applies during the 45-day period before a
primary election and the 60-day period before general or
special election.

(4) Candidates need not earn frequency discounts

by making bulk purchases. The candidate is entitled to Times:
[ the lowest charge on or off the rate card for the time AM Drive
' period requested. Midday/Sat
(5) Production-oriented charges such as use of Saturday
studio, taping, etc. may be added to the basic cost of the PM Drive
; spot Evening/Sunday
| (6) Advertising agency commissions must be de- Day Sunday
ducted from the lowest unit charge if the candidate does Overnight/ROS
not place the time through an agency. Agency commis- hours. 7 Days

f sions may be included when the candidate buys through

an agency

All rates shown are net to candidate. Recognized
agenciesadd 15% to rates shown above

5:30am-10am Monday-Saturday
10am-3pm Monday-Friday/All Day

3pm-7pm Monday-Friday
7pm—l2mid/Monday-Sunday/All

12mid-5am/Run of Station 24

i

|

—




r.. -
< ‘._‘,“

s ‘¢

M WXLO deb26 KEARTH deb 26
WKBW add KFRC on

WFIL add WICC 28-26
WCAO add WAXY on
WRKO add | KTACadd
JB105 add WTSN on
CKLW add | WHEBon

WHB add 25 | KFYRadd

“THEME FROM NEW YORK, NEW YORK"™

FRANK SINATRA

Produced by Sonny Burke @ Orchestra and Chorus Arranged and Conducted by Don Costa ON REPRISE RECORDS 1
- : oy Sl TN A Dis/lritzuled by W B
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WAMC-FM’s Piggyback

Format-Medicine & Music

WAMCFM. an Albany, NY college station does not cater to the usual
listening tastes of a coilege community, unless AOR happens to mean “Ail
ments On Radio * This 10,000-watt station of the Albany Medical College's
Department of Postgraduate Education is unique in that §t simultaneously
broadcasts two different types of programming - a technical program fea
turing medical lectures and discussions for hospitals, nursing homes, clinics
and the like and a non-commercial mix of classical music and public affairs
features for the general public

This unusual two-way programming is achieved through the use of sub

arner broadcasting, which enables two separate smignals to run piggyback

utilizing receivers to filter out either the main FM signal or the stereo sub-
carrier Participants in WAMC's medical broadcasts are spread over 100,000
square miles in five states through link ups with WNYC/New York and WSLU/
Canton. NY and can “talk back” to the station through the use of small
transmitters

WAMC's medical broadcasts are funded by payments from participants
as well as various grants from the Rocketeller Foundation and several
pharmaceutical firms. Listener contributions grants and services from the
Corporation for Public Broadcasting, National Public Radio, and other
sources support the music/public affairs programming. Two other postgraduate
medical programs are currently planned {n Ohio and Wisconsin while WAMC
anticipates using satellite communication to spread the medical messages
nationwide (or possibly expand into other specialized broadeasts in the
engineering or scientific fields) in the future

Radio News Directors: Rip 'n’ Read 'n’ Run?

A recent survey conducted by Pro
fossor Vernon A. Stone of Southern
lllinots University for the Radio and
Television News Directors Associa:
tion brought to light a fact most radio
news directors alteady knew: a news
director has one of the most tenuous

jobs in broadcasting According to
the survey, which encompassed 400
commercial radio stations nation
wide, a “typical” radio news director
(29 years old, on the job about a
year-and-a-half, with eight years
broadcasting experience at an aver

3-Pound Harmonizer

Eventide’s “HMB80 Harmonize:" is
a compact unit primarily designed
for use in live performance. The unit's
features include the ability to change
pitch from one octave up to one octave
down, delay from O to 270 ms, feed-
back control, mix of effect and dry
signal, repeat, and time reversal. In
addjtion, the repeat and pitch change
functions are remote controllable.

I—{acil-o Vatican Celebrates 50th Anniversary

Radio Vatican, which broadcasts
225 hours per week in 33 languages

via shortwave, medium-wave and FM
transmission, recently celebrated its

)

Wake-Up Watches
Featuning a musical alarm consisting of a multinote rendition of (your
1oice of) “The Stars And Stripes Forever,” or "The Yellow Rose Of Texas,"
or Beethoven's "Fur Elise " these LCD quartz digital watches from New
York City-based Jupiter Time are designed for men and women who wish
to start their day with music Additional features include a backlight for
easy might viewing, a flashing bar symbol indicating which feature is in

use, a stopwatch that calculates time in tenths of a second and quartz
accuracy

S0th anniversary, highlighted by a
visit from Pope John Paul II, who re-
counted listening to the service's
broadcasts as a young priest in Po-
land. With its first (and still opera-
tive) transmitter installed by radio
inventor Guglielmo Marconi and a
telatively miniscule budget (estimated
to be $4.5 million yearly), Radio Vat-
ican is nevertheless capable of pro-
viding the entire world's population
of 800 million Roman Catholies with
programming ranging from the liturgy
and church news, to classical, jazz and
popular music. Music has become a
part of the programming only within
the last 10 years

Although the bulk of the broadcasts
concentrate on the liturgy and church
news, diversity within each of the 33
language groups is encouraged on
the theory that it's better to cater to
the culture and interests of the various
listeners, whose loyalty can be gauged
by sampling Radio Vatican's mall —
300 letters per month from Mexico,
600 per month from Japan, and 5000
per year from Poland

The "HMB80" has a frequency re-
sponse of 10 kHz, a dynamic range of
80 dB, and weighs less than three
pounds. Price: $775.00. Available
from: Eventide Clockworks Inc., 265
West 54th St, New York, NY 10019
(212)581-9290

— e e—_--m

200-Year
Calendar/

Calculator

The future (as well as the past)
is at your fingertips with Toshiba's
“LC-840WA."” a combination cal.
culator, clock and calendar with

|

a unique “time travel” ability
Simply provide the device with
the date of any event (such as a l’
birthday or an anniversary) be- |
tween 1901 and 2099 and it
gives you the appropriate day of

the week. Price: $60.00. |

age of two othar stations) will soon be
out of work, since the average length
ol employment is only about two
years

Neatly half of the news directon
surveyed had been in their jobs jor no
more than a year, while almost one.
fourth had held the same position fop
two or three years. However loge
than a third made it to the four yeay
matk. As would be expected Qiven
the mobile nature of a news directory
career, the larger markets tended to
have both more experienced and old
or news directors

Attorneys
Acknowledge |,
Advertising’s

Advantages

Lawyers are finding that it pays
to advertise. According to a re
cept survey by consumer group
the National Resource Center,
law firms take in an average of
$7.93 for each dollar spent on ad-
vertising. The survey also ind:
cated that family law cases ac
counted for 50 percent of the busi-
ness generated by the advocates’
advertising.

Gannett Posts
50th Straight

Earnings Increase

The Gannett Co. Inc. reported an
increase in earnings for the first quar
ter of 1980, the 50th consecutive in.
Crease since the firm went public in
1967. Profits for the broadcaster
publisher rose 14 percent to $272
million during the first quarter of
1980, up from $23.8 million in the
equivalent period of 1979, while first
quarter revenues climbed 15 percent
to $273.4 million up from 1979's
first quarter revenues of $237 1 mil.
lion. All major divisions of Gannett
(broadcasting, newspapers and out-
door advertising) posted increases
according to company Chairman and
President Allen H. Neuharth.

‘567 CHEVY
2-DOOR SEDAN

Cherry condition, Tu-Tone
bronze & cream, Corvette
wheels. Gutsy 6, extra custom
chrome & pINstriping, AM-FM
stereo + cassette tapedeck

47,000 original miles

o | ¢
@
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RUPERT HOLMES

Chart dates

Selection

{

R&R

\ Chart position

- =

December 7, 1979 | ESCAPE (THE PINA COLADA SONG) | o

INF-50035

March 14, 1980 HIM ...

April 21,1980 ANSWERING MACHINE

MCA-41235

|
d

|

2,

HIT
BOUND

All three hits from his latest album

Produced by Rupert Holmes and Jim Boyer for The Holmes Line of Records, Inc.

)
> \\\\
< A N\

INF-9020

.MCA RECORDS
©1080 MCA flecords Inc Printed in U B A
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MUSIC DIVISION PROFITS, REVENUES DIP

WCI Reports
Record 1st Qtr.

Profits, But
Revenues Decline

Paced by strong gains in its toys and electronic games
divisions (which showed an operating profit of $2.4 million
as opposed to last year's $4.4 million loss), Warner Com-
munications posted record results for the first quarter of
1980. Profits for the quarter climbed 14 percent to $35
million, up from $30.8 million in the equivalent period of
1979 Although this marks the highest net income figure for a
single quarter in the firm's history, WCI's first quarter op-
erating income declined 14 percent from $65.9 million in the
analogous period ot 1979 to $57.9 million in 1980

Profits for WCI's recorded music and music publishing
division likewise dropped 15 percent from 1979's first quar-
ter figures ($20.5 million) to $17.9 million for the first quar-
ter of 1980, while revenues for this period dipped three per-
cent from $174.8 mllion in the year-previous to $170.5 mil-
lion in 1980. Lack of releases by major artists was seen as
the contributing factor to the division's somewhat lackluster
showing

However, these losses were offset by the revenues for the
electronic games division soaring 71 percent to $62.8 mil-
lion in the first quarter of 1980 up from $36.7 million in the
year-previous period. In addition, theatrical films in TV dis
tribution racked up a healthy 332 percent inCrease on op-
erating revenues of $51.5 million, up from $11.9 million for
the equivalent period of last year

——

‘““‘Bandstand

’

"Bandstand,” described as a teenage love story utilizing the long-running TV series, "Ameri-
can Bandstand,” as a backdrop to the action, h
Clark Cinema Prods. The musical will star a pair of as-yet-unchosen newcomers in the leads
while Clark himself will appear in a feature role. A number of musical groups from the Fifties,
Sixties and today's music scene will be featured as well P

Production is scheduled to begin in the fall with the film's planned 1981 release slated to
coincide with the 30th anniversary of the TV program.

L4

1lm Planr;ed

as been set for feature film production by Dick

-3

NUMBER OF

SINGLES, CASSETTE AVAILABILITY UP

RIAA Reports 14% Fewer LP’s Issued In ’79

U.S. record companies shipped 3575 LP titles in 1979, a
14 percent drop from 1978's 4170 titles shipped, according
to a recently-released report from the Recording Industry As-
sociation of America (RIAA). This statistic conforms to the
corresponding 15 percent decrease in LP unit sales and the
17 percent decline in LP dollar volume for 1979 as previous-
ly reported by the RIAA (R&R 4-18).

Similarly, as singles posted a 12 percent increase in unit
volume and a 36 percent jump in dollar volume last year,
the number of titles issued in 1979 swelled eight percent to
3350, up from 3110 in the year-previous, with most of the

Increase coming in the 12-inch single format. Last year, 550
12-inch singles were shipped, as opposed to 160 in 1978.
Meanwhile, the number of seven-inch singles dipped from
2950in 1978 to 2800 in 1979.

The continued growth in cassette sales was reflected by a
13 percent climb in cassette availability to’ encompass 85
percent of all LP titles issued, while 8-track availability
dropped one percent to 58 percent of all LP titles. Neverthe.-
less, the number of cassette titles issued slipped from 3050 in
1978 to 3025 in 1979 as the number of B-track titles issued
slumped 15 percent to 2075 from 2450 titles in 1978

A Rock Almanac

The "Contemporary Music Almanac 1980/81” is a mam-
moth (944-page) paperback written by Ronald Zalkind. de-
signed to provide information on the rock music industry to
professionals and fans alike Along with listing the top five
singles and albums for 1979 on a weekly basis as well as a
calendar of significant music industry-related events for the
past year (futute editions will be updated accordingly), the
book contains a music calendar of artists’ birthdays, lists of rock's
most collectable discs and current industry heavyweights,
sections on rock movies and books, and short histories of
rock ‘n’ roll DJ's, current artists, new wave music, and rock

For Pros & Fans

The book also includes the addresses and phone numbers
of record companies, key radio stations, recording studios
clubs, concert facilities, personal managers, booking agents,
music publishers, attorneys, accountants, professional organ-
izations, publicity agents, and colleges of music. Sample con-
tracts for artists songwriters, producers, managers, music
publishers and master purchases are featured as well. Pub-
lished by Schirmer Books, the “Contemporary Music Al-
manac 1980/81" retails for $9.95

‘'n’ roll itself

|
|
|
I

PRO:MOTIONS
' Ellis Named Exec. VP For Kendt}xr

, Don Ellis has been appoint- "
| ed Executive Vice President = |
and Chief Operating Officer of
Burbank-based Kendun Rec-
orders Service Corporation
and Artisan Recorder Inc. of
Hollywood. The two firms com-
prise eight recording and disc
mastering studios, all of which
will be placed under Ellis’s re-
sponsibility. Ellis will head the
companies’ Creative Develop-
ment division as well.

A 14-year veleran of CBS Q)
Records, where he served as .
Vice President of A&R for both the Epic and Columbia labels,
Ellis most recently held the position of Executive Vice Presi-
dent. Creative at Motown Records.

Valor Forms TVI Label

Tony Valor has announced the formation of TVI Records
with Peter Mallon, Karol Quinn, and Joe Manfredi named
as vice presidents of marketing, A&R, and international mar-
keting, respectively. Valor, whose industry background includes
record producing, arranging, and songwriting as well has hav-
ing been a recording artist. also announced that public rela-
tions and advertising for the label will be handled by the New
York-based Contact Publicity firm.

TVI Records is located at 211 West 56th St., Suite 8 M,
New York, NY, (212) 246-6400.

Lee Forms Sales Development Firm

Keith Lee has announced the formation of Sales Develop-
ment Inc., a Memphis-based firm which will offer sales train-
ing and development programs for the broadcast industry as
well as industrial, commercial and retail sales-oriented com-
panies. Lee was most recently Vice President of the ID-Library
Division for the William B. Tanner Co. For further informa-
tion contact Sales Development Inc. at 8503 Chippingham Dr.,
Cordova, TN 38018, (901) 377-2354.

Levine Forms Hot Vinyl Label

David Levine, Vice President of Talisman Records, has
announced the formation of Hot Vinyl Records, an indepen-
dently-distributed label to be based in Los Angeles with offices
in Toronto as well. Henry Less has been named Vice Presi-
dent of the new label with Devera Little and Chip Vallis to
head A&R/Creative and Business Affairs functions, respectively.

Martucci, Bonanno Named
To Stiff Sales/Dist. Posts

Michael Martucci has been named Director of the newly-
formed Stiff Records Distribution arm for the Stiff Records
U.S. operations. In his new post, Martucei, most recently Na-
tional Accounts Manager at Arista Records, will oversee the
national distribution of all records released on the Stiff label.

In a related development, Stephen Bonanno has been
named Director of Sales for Stiff. Most recently an agent at
ICM, Bonanno's responsibilities will include the coordination
and solicitation of all recordings handled by Stiff Records
Distribution.

It e S S e




From The Album

“PLAYING NEAR THE EDGE”

AR

NJIC 36190

ON ARC/COLUMBIA RECORDS

WIFl on WERC add WXIL on
PRO-FM 25-21 Y103 26-22 WHHY 29-26
JB105 27-25 wBBa 3-2 WSEZ deb 31
293 25-22 WSKZ 29-25 WISE 29-23
94Q18-15 WRJZ 28-25 WFLB 33-32
WHFM on KSTTon WANS-FM 33-31
14Q on KCPX deb 29 WROV add
KRBE add KRUX 32-25 WSPT 21-19
KHFion K104 27-21 KCBN deb 36
KEEL 38-36 WFBG on KDZA on

198 33 WCIR on

Peter Mclan
“SOLITAIRE”

Ray Kennedy

“JUST FOR
THE MOMEN

Just Added:

KCPX
KRUX

T”#

\
l"\\
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From The Album
“RAY KENNEDY”

NJC 36395

AR

ON ARC/COLUMBIA RECORDS
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AMAZING, ISN'T IT2

NEW THIS WEEK: WGBF

KDWB
WIP
KSTP
KRQ
ALSO ON:
WKBW
KRBE

KILT
94Q

 KTSA

Manvtectured sad Honolulu, Hawan 96825
| Datribtod by (808) 3959600 Jocks...write today for free samples.
| -

WGH
KCBN
WROV
WTMA
WAYS
WKIX
KING
KAAY
KSLY
WAKY
WKEE
KRLA

KROY
WSKZ
WHYN
KFXD

wIOD
296
KSTT
WSEZ
FM99
WANS-FM
WFOX
WFOM
KLIF
WPRO
KRSP
WORD
WAMS
K2ZP
WBZ-FM
KULF
WGR
WEEI-FM

KKXL
WHEB
KAAM
WNAM

KAFM
KNX-FM
KPAM

WINW
KIFM
WUSL
WBAL
WSB
KOMO
KiXI
WKY
WBBG
K101
KWEN
WING
KBOZ
WGY

..AND WE'RE STILL
IN A BOOK!

PH

"we
To

0T0GLO

Were Meant
Be Lovers

From The Debut Album "Photoglo”

KQWB-FM |

|
|
|
|
|

|
|
|

| |
|

e
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STREET TALK

_—
Many names have been mentioned as pos-
sible replacements for Al Brady at WABC/

New York. Among the ones we've heard are
John Young of 7Z93/Atlanta and Alan Burns

| at ABC’s own Q107/Washingion. Word from

ABC indicates that a successor may not be of-
ficially named until the ARB results are in. We
wonder if those same ARB results might indi-
cate a possible change in format direction for
the 50 kw AM giant.

Motown Records is still looking hard to
fill its vacant presidency, which has remained

| open since Barney Ales exited. Street Talk

again linked Bob Fead’s name to a Motown of-
fer. but that will not be coming true.

Speaking of Mr. Fead . . . talk is that he'll
be landing at CBS in L.A. and his possible title

" could put him in charge of all West Coast opera-

tions.

Donna Halper has exited as MD of WHDH/
Boston, and rumor has it that her replacement
will be Jane Reino once Al Brady takes over
again on May 1.

What was Steve Wax doing at WB Pic-
tures in Burbank? He's producing the sound-
track for the upcoming Mad magazine spoof
“Up The Academy.” The album will be on
Capitol.

Will John Long soon be wearing a ten-

| gallon hat on a permanent basis?

David Geffen's new label (still unnamed.
by the way) should be announcing two major
artist signings very shortly. From what we hear.
the artists will not be former Geffen clients.

Congratulations to KOPA/Phoenix MD
John Volpe and his wife. Dianne, on the birth
of their daughter Corinne Michele, who arrived
last week (4-14).

TWIN CITIES TELEVISION RECYCLING — Chuck K napp. PD and morning

man of KS95-FM/Minneapolis, tipped us to a great piece of promotional
work. Kenny Rogers appearsd to a sold. out house of 19,000 in the Twin
Cities recently, but before his concert, Chuck and his morning news part.
ner Michael J. Douglas conducted a 10.-minute interview with Kenny.
Chuck and Michael invited a KSTP-TV crew along, who willingly video
taped the conversation for playback on the 10pm news. Next morning,
Chuck replayed portions of the conversation, and then KSTP-TV's morning
show “Twin Cities Today' also reused the videotape. Within 24 hours
Kenny Rogers performed for 19,000 but was seen and heard by another
half-milli

Mis Ide

polis-St. Paul
P @ pi i y d KS95-FM too, as we can see in the photo
with (I.r} Douglas, Rogers, and Knapp under the KS95 FM banner.

's. And naturally, all of Kenny's

Mushroom Records has returned under
the management of Fourth Street East, Joe
Owens, VP of Marketing and Promotions for
Fourth Street East, told us that a National Pro-
motion Director would be named for Mushroom
very soon and that a new Chilliwack album i
shipping now. Mushroom has also signed Fire.
sign Theatre‘, 80 the company is definitely hack
in business.

[ A Real Trilogy

“Trilogy" is the name of Frank Sinatra's
first album in five years. It might also be
an appropriate title for the story that fol-
lows, since there are several parts.

Part I: Jonathan Schwartz, popular
weekend personality on WNEW/New
York and a very big Sinatra fan, sup-
posedly made some less than complimen-
tary remarks about one of the records in-
cluded in Sinatra’s three-record set. While
praising the other two LP's, Schwartz re-
portedly called the third disc (*“The Fu-
ture”} **. . . a shocking embarrassment in
poor taste.”

Part II: In the'Friday edition (4-18) of |
| the Wall Street Journal a story ran stating

that Jonathan Schwartz had been fired

from WNEW because of the remarks he
made about the Sinatra album. The Jour-
l nal said that Mr. Sinatra and John W.

Kluge, chief executive of Metromedia
(WNEW's owners), have been close friends
| for a number of years. and that Sinatra
| had somehow played a part in the firing of
Schwartz. The newspaper accounts that
followed in every other major New York
City daily brought forth hardly any facts
regarding the actual disposition of Mr.
Schwartz.

Part I11: Jack Thayer, GM of WNEW.
states that Schwartz was given a leave of
absence of seven weeks so that he could
complete the novel he is currently writing.
| Russ Knight, WNEW PD. backed up
his GM and had nothing further to add to
the storv.

So. what we have is a popular New York
disc jockey making some critical remarks
about Frank Sinatra's new album with the
remarks closely followed by the announcer’s
departure from the station. As closed-
mouthed as everyone connected with the
station is being, the only way to really
discern the truth is to see if Jonathan
Schwartz returns to WNEW in seven
weeks. The Wall Street Journal's story
indicates that Schwartz was indeed fired.
The station insists that Schwartz is on a
leave of absence to complete his book.
This trilogy has three very strong and in-
| fluential parties in conflict: WNEW., the
Wall Street Journal, and Frank Sinatra.
The truth may have to wait . . . at least
‘ for seven weeks.

l ——e— 5 ——

best available

C

P.O. Box 25866

THE ELECTRIC WEENIE, RADIO’S NUMBER 1
GAG SHEET GETS LETTERS . . .

BOB KOROLUCK, KRDG . ..

and bullets. Please rush my re-ups ASAP. In my opinion your sheet is the

‘Back on the air. Need more bombs
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« TCHAIKOVSKY *,

A NAME SYNONYMOUS
WITH BRILLIANT ROCK N’ ROLL

W
> -
-

“PRESSURE”

THE FOLLOW-UP ALBUM TO THE QUARTER-MILLION SELLING
“STRANGE MAN, CHANGED MAN”

WITH 11 BRAND NEW SONGS BRAM TCHAIKOVSKY
DEMONSTRATES WHY THEY ARE THE CLASS OF

LAST YEAR’S DEBUT ROCK 'N’ ROLLERS.

«PRESSURE”’ INCLUDES THESE BEAUTIFUL TCHAIKOVSKIES:

“LET’S DANCE”’
“MISSFORTUNE”’
“THE RUSSIANS ARE COMING”’

AND MANY MORE

‘no@m vordhorar
BRAM IS BACK ON POLYDOR/RADAR RECORDS




I'm getting inquiries
Personalities and Programmers, of which I am the
honorary President. It’s headquartered in Kansas City
and is really starting to roll . . . like heads during the
start of the French Revolution. Our Executive Vice

President, Jerry Fogel

daily about the Society of

(who's a regular on TV’s

“White Shadow ") was a longtime well-known deejay

in Rochester, NY . .

. and has been doing a yeoman's

job putting the organization together (the yeoman has

been standing in for Fogel

So far, the SRPP has had
well over 800 applications for
membership since the publicity
started. It fills two longstand-
ing needs: communication
among peers and a special plat-
form from which to speak about
the importance of personalities
and programmers in our pro-
fession. The member benefits
include a monthly newsletter,
a quarterly magazine, annual
national awards ceremony,
and group insurance plans (a
big help where there are no
AFTRA plans available).

The ““Sacrifice A Virgin For
Dr. Johnny Fever Of WKRP"
plan has been temporarily
tabled by some of the wiser
board members, including Dick
Purtan of CKLW, who made
a comment we should all re-
member — and I'm sure we
all will.

If you'd like more informa-
tion. you can contact the gang
at the Society of Radio Person-
alities and Programmers, 1719
West 91st Place. Kansas City.
MO 64114, or give them a call
at(816) 444-3500 . . . and they'll
give you the full scoop. The
honorary charter members are
Steve Allen, William B. Wil-
liams, Robert Q. Lewis,
Gene Rayburn, and Johnny
Grant. Martin  Bormann

on television).

couldn’t be reached in Argen-
tina.

Patrick Curtis, the man
who discovered Raquel Welch
and was married to her as well,
told me a wild significant fact
last week. Patrick was the baby
pictured in “Gone With The
Wind” . . . playing the son of
Leslie Howard and Olivia
DeHavilland. He was born on a
holiday . . . it must have been a
holiday because his mother took
the day off. Young Curtis said it
was a strange chronology of
events during the filming of the
World's Greatest Movie . . .
first, as a baby he cut his first
tooth, then he took his first step;
then he fell and knocked out his
tooth . . . and then he said his
first word! Patrick is now pro-
ducing films at Columbia . . .
a talented man who was John
Wayne's godson. Incidentally,
Leslie Howard in “GWTW™
was shot down in a plane over
the English Channel during
WWII . . . the Nazis presumed
Winston Churchill was on
board and did not know it was
one of Churchill’s many doubles
instead. Even though British In-
telligence knew this was about
to happen, they couldn't blow
their cover . . . and the world
lost a great actor (not to men-
tion a Churchill clone).
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ALLEN CHLOWITZ NAMED VP/GM AT
KEARTH /LOS ANGELES

\
NUMBER ONE FIVE YEARS AGO: "Philadel-
phila Freedom” —

SAN DIEGO STATIONS RUN DIARY ANNOUNCE- :

Eiton John (MCA)

NUMBER ONE COUNTRY: "She's Acting Sin- |
gle” — Gary Stewart (RCA) ’

NUMBER ONE ALBUM: "Physical Graffitl” —

%&;ur_"—:
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CBS Wins Season Ratings Title

Ending years of ABC ratings domination, CBS won the 1979-1880 season competition as measured by Nielsen.
The week ending Aprit 20 was the mutually-decreed end of the season, and CBS swept to a solid victory despite
Oscars competition. For the season, the race was as close as it could get: CBS 19.6. ABC 19.5 and NBC 17 .4 For
the week CBS won with a 20 7 average rating, ABC had 19.4, and NBC 13.2

Both CBS and ABC “stunted” (added special programming) heavily, and the two networks divided up 19 of the top
20 slots, with CBS winning 11, including six of the top ten. ABC's Oscars presentation was the week's leading show
with its follow-up, an Olivia Newton-John special, finishing fourth (second top five finish in as many weeks for a musical
performer, following the number one showing of Kenny Rogers last week) However, CBS's two-part “Jim Jones
Guyana' special took second (Part It} and third (Part 1), and the network’s “Carnival Of Thrills special tied for fourth
with Olivia

Following In the top ten were 6) “60 Minutes” (CBS) 7) "The Sting” (ABC movie) 8) "Dukes Of Hazzard {CBS)
9) “Three’'s Company” (ABC), and 10) "MASH" (CBS). The remainder of the top 20 tinished in this order: 1 1) “Laverne &
Shirley™ (ABC) 12) a three-way tie between ABC's “20/20" and CBS's "Alice” and "WKRP In Cincinnati” 15) "Happy
Days™ (ABC) 16) "The Jeffersons” (CBS) 17) “Real People” (NBC's only top 20 entry) 18) “Flo” (CBS) 19) "Benson”
(ABC), and 20) another episode of “The Jeffersons (CBS)

MUSIC ON TV: The Manhattan Transfer guests on "The Big Show" Aprit 29 Grace Slick appears on "Merv
Griftin"” May 1 as well as various “Mike Douglas’ time slots April 25 and thereatter, depending on local schedules
Billy Preston and Syreeta join “Merv Gritfin April 28 “American Bandstand" features Felix Cavaliere and Phila-
delphia International artist (and well-known air personality) Jocko on May 3 Louisiana’s Le Roux appears on
‘Rock Concert” April 26 in most major markets

AFFORDABLE PORTABLE?: RCA is marketing a new line of black-and-white portable TV sets calied the "Playmate
which can run off a cigarette lighter socket or a three-hour rechargeable battery pack as well as normal household
current It retails from $120 to $180 and has a nine-inch screen

CABLE ABLE TO GO 24-HR. NEWS: The FCC Broadcast Bureau has granted temporary authority to RCA tc
transmit Ted Turner's 24-hour cable news service around the country via the RCA Satcom | satellite. Under the terms
of the temporary authority, the service should start May 20 and may run until December 1. at which time Turner is
seeking permanent authorization

z , ’ — —
YAlDLBOJIOLF B —
THORN-EMI, JVC PEN VIDEODISC PACT: Thorn-EMI Ltd. and JVC-Victor Company of
Japan Ltd. have announced the signing of an agreement whereby the two firms will pro-
mote and manufacture JVC’s ‘‘VHD/AHD’’ (Video High Denisty/Audio High Density) video-
disc system. Under the terms of the pact, both companies will cooperate in the establish-
ment of facilitles for the manufacturing of videodiscs and videodisc players as well as
the production and sourcing of home video and digital audio programs. Plans are for the
system to be available in the U.S. and Europe by the end of 1981 . . . ARGUS SURVEY
FORESEES 9 MILLION VIDEODISC PLAYERS, 12 MILLION VCR'SIN U.S. BY '85: Videodisc
player sales are predicted to grow from 100,000 units in 1980 to 4 million units in 1985,
according to a recent survey by New York-based Argus Research, which likened the
| growth rate for videodiscs to the ** ‘golden’ years of color TV (1962-67).”" The report
‘ also estimated that by 1985 overall sales of videodiscs and players would be well over
] $2 billion at which time there would be 12 million VCR’s in U.S. homes as well. This
| anticipated growth makes shares in RCA and MCA (both of which are heavily involved
| invideodisc development) attractive buys, the report concluded . . .

ERR WAVES BY BOBBY OCEAN

FINALLY! THEY'RE GOo0p! THEY SHOULD
m CRACKING DOWN ON BT ANY 2020
COUNTERFEITERS! LOK AT | TRYING 10 PUBH
™He! A $100,000 FRAUDULENT

IMITATIONS OF
THE REAL THING'

v,
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1 JUST WANNA FIX MY,
CLOCK, TRIFLE-- L DONT
ASK FOR YOUR ReSANE

" SPRING_ FORWARD,
FALL DACK™




Everyone’s
entering the twilight zone.

. o TI!MANHATTAN TRANSFER ]
) EXTENSIONS” [ |
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THE MANHATTAN TRANSFER
8w il I "EXTENSIONS” I - 1

Twilight Zone'’
The exploswe new single from
The Manhattan Transfer’s, “Extensions.”. ..

On Atlantic Records and Tapes. e‘bl%
- A9 - - Give the gift
WABC 25 KieQdeb10 WKIiXon KYYX on WANS-FM add
. WXLO 26-20 WICC add WKZQ on KTLK on FM99 add
WNBC add 26 WHYNon KWEN add WTSN on WSPT add
CKGM 12-7 WWCO on WWKX on WFBG 35-29 WR&Kon
WPRO-AMon WALGon WTAC on WIFC on KCBNon
' KEARTH 5-4 KEEL add WFLI on WHHYadd KRLC add
KRLA 4-4 WSGA add 33 KIOY 24-21 WFLBon KBIM add |

1
‘i KHJ 20-15 KX104 on |




“There is a subconscious rating taking
place in every media buyer's mind
whenever approached by a station.”

How To Research Your “Sales Audience”

Most radio stations are probably overlooking
research aimed at the most significant audience
they have — the sales audience. Millions are spent
each year with Arbitron, other research firms, and a
myriad of consultants to try and better appeal to the
listening audience, but what about your station’s
appeal to the people that put bread on your table?
Do you know how your station is perceived by the
local advertisers and agencies? If you don’t, you
may spend many dollars appealing to listeners
and building up numbers in the Arbitron, only to
see your sales figures stagnate and fail to keep
pace with your ratings boosts.

The Important Second Audience

Broadcasters attempt to develop a dialogue
with their markets by having the PD become in-
volved in the community, get a feel for what's
happening on the street, and hope to find out
what matters to the target demo. If the same effort
is not made to develop a dialogue with the local
ad community — getting feedback on perceptions
of each of the media, and the perceptions of each
station — stations won't maximize their success.

Any sales manager can affirm that if a snooty
media buyer doesn’t like something about your
station, he/she can keep you from getting the pay-
offs deserved after a good programming and ratings
effort. There may be no Arbitron rating of the atti-
tudes and station popularity among agencies and
advertisers, but you can be sure that there is a sub-
conscious rating taking place in every media buy-
er's mind whenever approached by a station.

Development Of Sales
Audience Perceptions

How is it that some stations, even with lower
ratings than yours, seemn to get a disproportionate
share of the media buys? Other stations may have
tremendous numbers but still fail to reap the eco-
nomic harvest supposedly coming to them. Why?
Let’s look at some concrete examples.

When Dancemusic became the rage in the re-
cent past, some stations had tremendous ratings
boosts. In many cases a revenue Jump proportional
to the ratings increase did not follow, perhaps due
to perceptions of the ad community. Media buyers
may have thought that the popularity was just a
passing tad, or that the type of audience may not
have been suited to their products, or that other
contemporary stations, with a better track record
might also be listened to by the discophiles.

Another example came to my attention last
week when I was working with a station in a major
Eastern market. The PD and GM were relaying to
me the fact that although the station had a very
strong 25-34 core audience it was still perceived

as a “teen” station. Evidently, two years earlier
the station had sponsored a youth-oriented con
cert which drew very well. The impact of that
cffort lingered even though the station had matured
and garnered good adult ratings. Sometimes the
past of a station will remain to haunt future sales
efforts.

Tapping The Sales Audience

If you are in a situation where past percep-
tions are holding down your revenues, or if you
feel that might be the case, how do you correct
the situation? Where and what do you research?

I. Look at the station’s track record. Has the
format remained consistent over the years or has
the station jumped on every *success’ bandwagon
that came along (NIS, Dancemusic, Big Band)?

2. What is the competition saying about you?

3. What feedback do your salespeople get
from clients or prospects?

4. Are you getting what you believe is your
fair share of the ad dollars (not just radio dollars)
in the market?

If there are problems in any of the above points,
you had better tap the pulse of the local adverti-
sers to find out how you can improve your posi-
tion.

Each station situation will differ somewhat
but it occurs to me that the following are items
you may want to research and discuss with the ad
community:

I Perceptions of the station salespeople.

2. Perceptions of the station sales materials.

3. Feelings about each of the major media,
and how radio stacks up in that competition.

4. What is most important in making a buy

- CPM, GRP’s, merchandising or some other in-
gredient?

5. Are written presentations useful?

6. Are spec spots or airchecks helpful?

7. Programming feedback — key on your im-
portant programming ingredients such as music,
news, personalities. If you are an all-News station,
are your efforts still overshadowed by the csta-
blished P/A station in the market?

8. Advertising/Promotion efforts — are they
felt to be professional or are they perceived to be
just hyping the sweep periods?

In discussing these points with advertisers,
keep in mind that there may be ditferences in
perceptions and needs of advertisers who use agen-
cies and those who place the budgets directly.
Don't just research the ad agencies.

How To Go About It

After you've narrowed down the list of items
on which you need feedback, how do you proceed
to set up the dialogue with advertisers? Perhaps

e

in past years?”

Q&A

We received a query recently from a station in a county not normally surveyed by Arbitron.
The GM asked. “Why did we receive Arbitron paperwork this spring when we’ve not gotten any

This spring survey Arbitron is measuring every county in the nation for a Coverage study.

Such a study was done several years ago and generated listening data on counties not normally

*surveyed by Arbitron’s syndicated reports. A similar effort is underway with this April/May

report, and to produce the data Arbitron needed slogan, sign-on/sign-off. and technical info

on stations across the country. The Coverage study is a massive affair and will not be available
from Arbitron until next year, perhaps in the summer of '81.
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Week In Review

Arbitron Hires Jim Yergin
Jim Yergin, one of the fathers of reach and
frequency theory and developer of the NuMath
system during his days as a researcher for West-
inghouse, will soon be joining forces with Ar-
bitron. Yergin has left Westinghouse to form a
consultancy, and Arbitron has approached
him about heading the firm's new Broadcast
Training Center. Details are still being devel-
oped about the services Yergin will offer in
seminar form, but there is concern already
among broadcasters. Ed Christian, Chairman
of the Arbitron Radio Advisory Council, teld
R&R that he and others are concerned that
formerly free items such as “How To Use”
sessions will now be extracost Arbitron ser.
vices, through Yergin.

Advisory Council To Expand?

There is a move among the current members
of the Arbitron Radio Advisory Board to ex-
pand the membership to include a representa-
tive from a smaller market served by the Con-
densed Market Report produced by Arbitron.
The CMR’s, ratings books without detailed
data as shown for larger markets, are taken in
dozens of smaller areas around the nation, but
to date there has been no one on the Council
to represent the voice of these smaller market
broadcasters. Arbitron has taken under advise-
ment the Council request to add an additional
seat for a broadcaster from a CMR market.

Fred Jacobs To Head ABC-FM Research
Fred Jacobs, formerly with Frank Magid and
currently Research Director for ABC O&0O
WRIF/Detroit. will soon become Research Di-
rector for the ABC-FM O&O's. In June Jacobs
will move to New York to assume his new post
as corporate research maven, reporting to
Marty Greenberg, President of ABC-FM divi-
ston. J

the best way is to select a representative number of
advertisers, from various accounts, and conduct
focus groups with these people. The effort must be
done anonymously (at this stage) so that bias can
be kept to a minimum. A week spent talking to
small groups of ad people, in their offices. can
glean some valuable broad-stroke information
that may uncover the cause of whatever problem
you are most concerned about. If, for example, the
account executive handling an agency has a per-
sonality conflict with a media buyer there, it might
be best to switch the AE. Perhaps you will find out
that no one at the agency level knows that for two
years your station has had a traffic copter and
that your station might be a good vehicle to reach
AM drive listeners. You might even find, as hap-
pened at CKLW. that the copter was not mych
help in boosting either listener or agency audience
attraction to the station, so the feature was dropped,
saving the station manv dollars.

What'’s Next?

Depending on what areas you researched. and
the outcome of the effort, vour station can garner
some points in a PR vein. You might schedule a
luncheon to announce that you were the sponsor
of the recently-conducted research, and that the
findings were X, Y and Z. Then detail the moves
you might be taking to be responsive to the agency/
advertiser input. Done properly, rescarching the
advertiser/sales audience can not only pay off in
better station operations but an enhanced bottom

line as well.
— Jhan Hiber
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New From

GORDON LIGHTFQOT

“Dream Street Rose”

. . . It’s Ready To Grow!
W

on Wamer Bros. Records

Produced by G ordon I mhtﬁm(. |,4.nny Waronku & Russ Tlulmun _ |
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WHAT DO
THESE
STATIONS
HAVE IN
COMMON?

KFl deb 23-13-8
KRLA 12-7-2-2-2-5
KHJ deb 20-16-13-11
WPGC 30-20-18-15-12
CHUM 27-20-13-3
WIFI add-deb 21-10
WEFM add 24-12-7
96X 25-10-1-1
KIOY add 29
Q107
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- From The Dirty Tricks Notebook

| There was a wreck. The traffic helicopterman looked. radioed a report and flew away. The station across the street
| picked up the info and ran it unchecked. The chopper man was monitoring them and langhed out loud . . . a kind of vie-
torious cuckle of evil glee. He had reported the wreck at the intersection of two streets that de not intersect. and the compe-
tition was haoked. He then corrected himself quickly on the air.
] Thirty seconds before newstine. The hotline rang beside me at the console. A man said in great excitement, **We live
| out here on the north side and a plane has just crashed!" Ten seconds to nike open I made a quick choice not 1o go live
with him, and instead asked. " What's your phone number?" He hung up. No crash. Another attemipted dirty trick
tn some cities that may never happen. but in most markets a little viciousness surfaces occasionally. | have falien
| for some fouls during my 18-34 period. but now that 1'm a Pop Adult it's harder to get me to bite. You 100? 1t'd be interesting
[ tohear from radio newspeople about dirty tricks you have staged. or been victimized by.

' Rip "N" Read

The Second-Worst Thing Ever

MONDAY APRIL 28: In all of recorded history., the worst thing that ever happened was the Black Death Plague.
It killed about 75 million people in the five years beginning 1347. The second most deadly event began killing people 62

| years ago this month. In seven months it took 21 Yo million lives. It was influenza. Plain ol’ flu, before antibiotics. The
I Influenza Pandemic was in 1918.

The most famous ship mutiny happened aboard the “Bounty" on this date in 1789 (the.same year George Washingion
| was inaugurated). After being kicked off her merchant ship, Captain William Bligh navigated a 23-foot boat across 3600
| miles of open ocean . . . and lived to see several mutineers executed in England. Some uncaught *Bounty ™ crewmen settled
I on Pitcairn Island. where their descendants still live.
' L B B B
|

Going 65mph He Couldn’t Be Caught

TUESDAY APRIL 29: The world land speed record set 91 years ago today was a shade under 66 miles an hour
tJenatzy in 1889, exactly 65.79mph).

The U.S. patent for the zipper (1842} was granted 138 vears ago today. A 36-vear-old railroad engineer died. refusing
to jump from his runaway locomotive 80 years ago today. Casey Jones became famous when the song was written about
the Wreck of Old 97 and his heroic act.

Nazi extermination facility Dachau was liberated 35 vears ago. 32,000 prisoners were set free (1945) as U.S. troops
] occupied Germany just prior to the end of World War I1.

EEEEEE

Size Of U.S. Suddenly Doubles
WEDNESDAY APRIL 30: The size of the nation’s territory roughly doubled on this date in 1803 when the

Louisiana Purchase was formalized. Uncle Sam paid France $15 million for Louisiana and nearly everything west to the
Rocky Mountains and northward into Canada.
The first President of the United States was inangurated 191 vears ago today. George Washington was sworn in at
| atemporary capitol in New York Citv.
Five years ago Saigon was overrun by victorious Communist soldiers as the U.S. withdrew from Vietnam. The citv
was renamed for Ho Chi Minh.
Willie Nelson is 47. Bobby Vee is 37. Jill Clayhurgh is 36.
Full Moon, called the “*pink moon for blooming wildflowers lin France “La Lune Rose"').
R

American Spy Plane Down In Russia

THURSDAY MAY 1: Twenty years ago today a high-altitude American spy plane was flying over the Soviet
[ Union, its pilot confident no shell or missile could reach it. Flyer Francis Gary Powers was on the ground and in custody
within minutes. however, and remained a Soviet prisoner about a year. The U.S. first claimed he was a civilian weather
research pilot. then admitted that our U-2 airplanes had been spying for vears.
The penny postcard was first issued this date in 1871, Batman appeared 41 vears ago in "'Batman Detective Comics. "
Judy Collins is 41. Rita Coolidge is 36. Smokey the Bear retired five vears aygo today
LR 2% BN BN N A )

Shooting Stars This Weekend?

FRIDAY MAY 2: These events are not precisely predictable. but within the next several days Earth's orbit
crosses the ancient space track of Halley's Comet. and we'll have “'shooting stars” for a few nights. The peak night is
expected to be this Sundayv, with an average of eighteen meteors an hour. (A meteor becomes a meteorite if it strikes Earth.)
This annual meteor shower is best seen after midnight, although the nearly-full moon will rise at mid-evening and brighten
the skies all night. detracting from ideal viewing conditions. Halley's Comet itself is due back in two years. Its 76-year
deep-space orbit last brought it here in 1835 when it remained visible day and night and was a sensational event around
the world.

J. Edgar Hoover died. and Spiro Agnew was disharred. eight years ago. Louis Andrew Gramm (Grammatico)
of Foreigner is 29. Country singer Larry Gatlin is 32,

A= —
For winning numbers your news must sparkle too.
E lD Our daily news and entertainment copy can give you the edge.
Call for free trial.
i

(415) 362-3045
I 210 Califorria Street  Suite 306  San Francisco. CA 94111
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INDUSTRIALIZED AREA OF THE WORLD..
J*BE'

By a new single from THE J. GEILS.BAND
ON EMI-AMERICA RECORDS PRODUCED BY SETH JUSTMAN ENGINEERED BY.DAVE-THOENER

: WDRQ 21 CHUM 20-18 KJR 27-23 WPST 2319 WAPE deb 30 WHOT deb 30 KENO add CK101 add 39

Bl 96K X 26-24 CKGMon KIMNon WHYN add WLAC add WMEE add WLBZ add KPURdeb 22 K
3 F105 31-24 Q1052523 KUPDon 14Q 20-10 WQRK 16-7 KCPX 28-25 K104 36-26 WAKX deb 25 PB
M PRO-FM ddd 30 WGCL 21-17 WPEZ deb 29 WKEE deb 29 WRVQ 4-4 KRSP 24-16  WHHY deb 23 WRKR 32-18

Bl JB105deb 22 WOKY add WFLY 28-14 KHFldeb24 KJ10028-25 KMJKdeb34 G1 00 add WSPT 27-22

A Q107 add KFion WTIC-FM add 30 WSGN 31-26 WNCI deb 21 KLUC add WCGQ deb 25 WRBR add

1 IAGALINE MANAGEMENT CO  INC RYPRI
e




Pago 20

R&R/Friday, April 25, 1980

L

~
v 21!

L4
I‘NII"I Y

| LN P
f. s
NIRRT 4
1] . 4

REETRUEEY &
[

Iy’

RN AT

' %

A

St b
ZET/&'Q“ ".' L
i S 1'/‘
e N e )

AN

eliceesinnnd

'J:/,,,,, %000y,

-\\\\/ ]
e

it
"

.//(\ / ".;.-..:} ‘ .

S

F =100

R

_;l:ﬁ-'—"/
| wwv\lh)
yow o “

—1
1

\'|,'
(A
L} [
) LAY

TRIERAR
ferr et

RAMBLING RADIO REPORTER COVERS:

MIAMI — A voice came booming over the loudspeaker by
the hotel's swimming poot: "PAGING THE RAMBLING RADIO
REPORTER. WILL THE RAMBLING RADIO REPORTER
PLEASE REPORT TO THE OPERATOR IN THE LOBBY FOR
AN URGENT PHONE CALL? PAGING THE RAMBLING RADIO
REPORTER

| groaned as | pulled myself out of the pool. It could only
be one person on the other end of that phone call. How'd he
ever track me down?

‘I'm the Rambling Radio Reporter,” | told the operator
‘Is there a call for me?"

“Not until you put on shoes and a shirt,” she said sternly
‘You have to wear shoes and a shirt in this lobby. Can't you
read?”

She pointed to a sign that said You Have To Wear Shoes
And A Shirt In This Lobby

‘Is didn't see it,” | said. “Sorry. Now could | please have
my cail? it's urgent

“l can't give it to you barefoot, " she said firmly

‘Oh," I said. “‘Well, isn't there anyplace else | can take this
call?

“The only other phone in the area is in the elevator

‘Fine," | said. “Transfer this call to the elevator.” | ran over
to the elevator and picked up the receiver

'Where the hell have you been tor the past week?" a familiar
voice asked. It was the chief, and boy, he sounded steamed

‘I've been calling all over New York looking for you,” he
went on, “‘wasting my valuable time even though you're under
specific instructions to keep this office posted of your where-
abouts at all times. What the hell is going on?"

‘Oh, not too much, " | said cheertully, pretending this was
all just a friendly conversation ‘What's going on with you?
How's the wite and kids —

‘Save it," he interrupted. "It won't help. Just get yourself
on a plane to Minneapolis and have an article on Minneapolis
radio here by the middie of next week

‘Minneapolis?” | said in shock, just as a fat lady in a black
bathing suit entered the elevator

‘Twenty, please,” she said to me. but | ignored her

‘Now listen, about this Minneapolis business. You can't
send me there now. Not in the dead of winter. You just can't
doit

'l can do anything | want,” he said. “I'm the boss

‘Yeah, | know. But why Minnesota? What's wrong with
Miami?"

“How should | know?" he said. “I'm in Los Angeles

“No, | mean why can't | do the article on Miami radio?
Miami's an important market

‘No," he said. “I want Minneapolis

I'll do Minneapoilis this spring and Miami now

“No. Minneapolis now. And that's final

‘1l do Minneapolis in the spring and I'll do Miami now for
free,” | said

“Free?" he said.

“Okay, then. You win_ Just have that article here next
week. '

‘You gotit," | promised

‘And make it good. For the next 24 hours your ears are
the ears of our entire readership. | want them to know exactly
what 24 hours of first impression random listening to Miami ra-
dio sounds like. | want them to taste, to touch, to teel that
market as if they spent the 24 hours there themselves. "

‘I's a big responsibility, chief,” | said nervously. “| just
hope I don't let you down.*

He laughed. “"Come on, it's not like you've never done It
before."

“Yeah, that's true.”

‘You've been letting me down for years.*

I went up to my room and checked the official R&R Ratings
Report for the latest Miami numbers. One station, WQBA
(1140 AM) towered above all the rest with a phenomenal
10.8 overall, so | tuned right in. But after listening tor an hour |
have to honestly report that | can't understand its great suc-

cess. Not only that, | can't understand its news, its jocks, its
contests, its music, or anything else about it. That's primarily
because the whole station was in Spanish! An interesting new
gimmick, you have to admit, and with the kind of numbers
WQBA's pulling, don't be surprised to see stations all over the
Country switching over to Spanish-language programming in
shoddy rip-oft versions of the original WQBA format. This is
just the sort of thing that recentiy crippled Disco, and if radio
isn't careful, they're liable to burn out the Spanish language,
too, teaving millions of people without a means of communi-
cating with one another

Like many of you, | read R&R's AOR section each week
marveling at the endless variety of logos and the clever names
the nation’s album rock stations give themselves. But in the
history of AOR has there ever been a more colorful name
than the one used by WINZ-FM? Each of us remembers the
first time we heard about the Miami station known to all as
ZETA-4 (94 9FM)

ZETA-4 It they spent a hundred years trying to top it they
couldn’t do it. | mean, in Miami AOR the choice is between
SURF 16 (WSHE), LOVE-94 (WWWL) or ZETA-4_ In other
words, it's no choice at all The other two are both good AOR
stations, but ZETA-4 i1s more than an AOR station. It's a
thing. It's whatever the listener wants it to be. it enlists his
imagination just as good radio has always done

The station itself 1s a good, mainstream AOR outlet with
plenty of familiar hard rock (its bills itself as “The Station That
Knows How To Rock & Roll"'), both current and classic (I heard
Argent's “Hold Your Head Up" and Grand Funk’s ‘We're An
American Band" in the hour | listened, mixed in with con
temporary product by Led Zeppelin and Tom Petty & The
Heartbreakers) | also recognized the familiar voice of Lew Ir-
win and his syndicated "Earth News feature. The afternoon
drive personality, a lady named Randy Thomas, was pleasant
and major market all the way

But why am | listening to AOR in afternoon drive? That's
when Top 40 comes into its own. And what better way to
listen to Top 40 in Miami than to take a long, fteisurely ride
down Collins Avenue alongside the beach with the top down
and the radio blasting? | called downstairs to the front desk

‘This is the Rambling Radio Reporter,” | said. “I'll need a
late-model convertible as soon as possible

I'll get back to you as soon as | have something,” he told 2

me

While waiting, | turned the dial aimlessly untit | recognized the
voice of Ronnie Milsap. After the song was over, | learned | was
at WWOK (1260 AM), the city's leading Country station. They
play a lot of long music sets, which are great but inevitably lead to
long commercial clusters, which arent. It's a very modem-
sounding, yet very human radio station and as far as I'm con-
cerned, was more than “OK'' (which is how they refer to them-
selves, the “OK" being their last two call letters)

The phone rang. “Front desk, sir. About that late-model
convertible you wanted?"

“Yes?"

“I've got one.”

‘Great,” | said excitedly. "What kind?"

“A 1979 MGB. it's outside in the parking lot right now

"Perfect. How much?"

“Well, it cost me about eight grand,” he said. “But it's nct for
sale.”

“Wait a minute. Let me get this straight. The car is yours?’

“Well, it will be after | pay if off,” he explained. “All | could get
you is a Dodge Omni. But | don't need my car untit midnight. You
canborrow it it you like. "

‘Okay. How much?”

“Geez, | don't know," he said hesitantly. “I'm not exactly in
the car rental business.

I’k give you 25 bucks and I'! fill it up.

‘Make it $27.50," he said 'Plus 15¢ a mile for :he first 25
miles, 10¢ a mile after that

‘Okay. You got it

“And listen," he said, “when you pick up the keys, be sure to
inquire about my special weekend rates

Continued on Page 22
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L
staggering concept! And they call it “The Lady” because they i
obviously want that female demographic, and they get men any.
way. (What man wouldn’t want to be “On The Lady" or "Tuneg
Into The Lady?"')

! ninth race perfecta at Hialeah. That's when | started wondering |
# maybe Y-100 wasn't creating an unhealthy interest in gambling
| among the Impressionable teens in their audience. | asked the
kid about it after he hung up from his bookie, but all he wanted

MIAMI

Continued from Page 20

It was about 4 o'clock when | hit the road. The first thing |
did was set the radio’s buttons to Miami's Top 40 stations. It's
easy to find them. Just turn the dial until your hear Michael Jack-
son’s voice and pull the button out. When it comes to Michael
Jackson records in this town, they don't stop but, believe me,
you get enough

The first station | found was in the middie of “Rock With
You.” As it faded, a very ballsy voice delivered — with great
eamestness — the following promo: "96X. A POWERFUL
QUEST. WE'LL GIVE IT ALL WE'VE GOT TO MAKE IT HOT. IN
HARMONY WITH YOU, TOGETHER WE ARE THE CHAM-
PIONS. NEXT IS NOW A COOL CHANGE FOR THE 80's
FLORIDA'S HOT FM: 96X

| didn't know whether to listen to it or vote for it. The promo
led into Chuck Manglone's "Feels So Good surely one of the
great records from last year. Unfortunately, it's not last year any-
more so — taking the advice of 96X’s promo — | made "a cool
change for the 80's,” and moved down the dial in search of the
next Michael Jackson song

Immediately, | recognized the intro to Michael's ““Shake Your
Body (Down To The Ground),” and over it heard the follow-
ing: "FOUR O'CLOCK EXACTLY ON Y-1 00, STILL THE MOST
LISTENED-TO RADIO STATION IN FLORIDA WE'VE
GOT FREE MONEY THIS HOUR FROM THE HIALEAH PARK
RACETRACK ON Y-100. AS SOON AS | FIND OUT WHAT
THE NINTH RACE PERFECTA PAYS, I'LL OPEN UP THE
PHONE LINES AND YOU JUST CALL IN TO SCORE IT. IT'S
SO EASY IT'S ALMOST LIKE STEALING, RIGHT?

Meanwhile back at 96X, they were asking for help in making
up their next 20-minute “96 HOT MUSIC MIX.” Listeners were
nstructed to call in their requests to the station's “Rock & Roll
Lines,” the numbers of which were 674-ROCK and 467-ROLL,
a clever departure from the usual three numbers and call letters
you find everywhere in Top 40. They play a lot of music at 96X
and you hear the word “hot” a great deal, as in the phrase

‘FLORIDA'S HOT MUSIC FM," which is heard throughout the
20-minute music sweeps at the top of each hour

. Backat Y-100 the race results were in: “I GOT THE WORD
FROM HIALEAH PARK — THE NINTH RACE PERFECTA PAID
$34 20 TODAY. I''L GIVE YOU THAT MUCH MONEY IF
YOU'RE CALLER NUMBER 20. NOW HERE’S MICHAEL JACK-
SON AND 'OFF THE WALL' AT Y-100

I spotted a pay phone on the next corner and screeched to
a halt. Behind me, five cars piled into each other on Coliins
Avenue. Not my fault. They were following too close. | jumped
out of the car and raced to the phone to call Y-100. It wasn't
that | needed the 34 bucks. Not at all. Only if | wanted to eat
would | need that. And, really, how can you be hungry looking at
ative-car collision?

As 1 reached the phone, a teenager in a Y-100 T-shirt beat
me to it. He was laying down a bet with his bookie for tomorrow'’s

to do was bet me on the amount of casualties there were in the
accident in front of us. | was shocked and disappointed. Espe-
cially disappointed. The kid guessed right and won my last 20
bucks!

| got back on the road, scanned the FM dial and came upon
the song “Ben,” a Michael Jackson oldie from '72. It had been
almost a full ten minutes since I'd heard Michael's voice and it
sure was nice to hear it again. Tums out | was on WAXY (106
FM), a station that — in the hour or so | monitored them — played
a little bit of every kind of music. From Michael Jackson they
went to an obscure Steely Dan album cut, then to "Free Bird
the AOR staple by Lynyrd Skynyrd, then “Photograph,” the
Ringo Starr oldie from '73, then Dionne Warwick’s current

‘Deja Vu" single. It was like listening to five ditferent formats at
once. If Varlety was a radio station instead of a newspaper, it
would probably sound like WAXY

The first station on the left hand side of the AM dial was play-
ing “Rock With You" so | checked it out. It was WQAM (560
AM). | remembered it from the last time | visited Miami, about ten
years ago. “Get Back" by the Beatles was number one then and
WQAM played it all the time. In those days it was the city's
high-energy rocker, the station you heard blaring out from other
cars as you waited at a red light. Now Y-100 seems to have as-
sumed that role and WQAM sounds, well, a little stodgy. You
get the impression from its music and its very smooth presenta-
tion that they're targeting an older demographic. It was all very
professional, certainly nothing imitating or offensive, yet | found it
somewhat sad — the kind of sadness you feel when you run into
a friend from ten years ago who used to be cool but now wants
to sell you life insurance.

But that's personal. It's not WQAM's fault it's grown up. And
just after my tnp the station formally switched to Pop/Adult,
and then to Country. Nothing is the same as it was ten years ago
if you need proof of that, tune in to 1320 AM the next time you're
in South Florida and check out WGMA. When | arrived there, it
was right at the end of a Billy Joel song, and nght then | knew |
was onto something different. First because it was Billy Joel and
not Michael Jackson, and second because the jock said “THAT'S
BILLY JOEL ON THE LADY, 1320’

“On the lady?" What lady? | kept listening to the jock, a
pleasant-sounding voice that identified itself as Nolan Cruise,
and after each record he'd say, “THAT'S THE DIRT BAND ON
THE LADY" or "THAT'S THE EAGLES ON THE LADY" or
‘HERE'S DAN FOGELBERG ON THE LADY

By this time, | didn't care who “The Lady” was. All | knew is |
wanted to meet her myself! If she's good enough for Dan Fogel-
berg, | figure I've got a shot. But when Dan Fogelberg was fin-
ished with her, a station ID came on and revealed the truth:
“THE LADY ON 1320 WGMA/FT. LAUDERDALE-MIAMI'S
RADIO STATION FOR SINGLES ONLY !

I began to see the light. This AM soft-rocker WGMA refers to
itself as “The Lady!" But what was that business about "“For
Singles Only?” | could have swom I'd heard a couple of album
cuts there. Then | heard several spots for local singles bars, a
sixty-second light informational segment on the singles lifestyle,
aPSA for VD, and suddenly everything clicked: in Miami, they‘ve
got a station programmed exclusively for single people! What a

It's the kind of breakthrough in radio names that we haven't
seen since ZETA-4. And the whole idea of a station “For Singles
Only” is wild, too. They probably get tons of married people
tuning in each day just for the forbidden thrilll

Not to mention the possibilities inherent in programming to
distinct types and classes of listeners. We live in an age of
specialization and, at iast, radio is realizing this. By aiming exchy-
sively at specific groups (singles, newlyweds, people in their
30's, grandparents, etc.) programming can now be targeted
to pinpont precision. And there’s no reason to stop with categones
of age group or mantal status. The innovators of the 80's wil
take the concept of “LADY" one step further: stations like
SNORE (“For Boring People Only") or COUGH (" For People
With Head Colds Only”) or THIGH (“For People with Abnor.
mally Large Thighs Only”) or CANSEP (“For Canadians Who
Believe The Providence Of Ottawa Should Be Separate From
The Remainder Of Canada Only").

Really, there's just no limit to the sort of specialized program-
ming that will be possible thanks to the pioneering efforts going
on right now in Miami at WGMA. Hats off to the station

. - .

I pulled into McDonald's around 7 o’clock and found a booth
in the comer. | switched on my portable radio, pulled out my
notepad, and continued working. After three hours of driving it
feit good to stop for a minute. | was making notes on WGMA
when a voice from the grill got my attention

‘Hey, you in the corner!” | looked up. it belonged to a giant
of a teenager with a real bad case of acne. “You can't sit over
there without ordering.

“Okay,” | said. " order you to shut up and show some re-
spect for your elders.’

He came over to the tahle. He must've been six feet-eight

“I mean it, buddy,” he said. ""You have to buy something to
sit there.

I started to get up when a girl of maybe fifteen in the booth in
front of me turned around and said, “He stays, Moose. And bring
him a Mac, an order of fries, and a chocolate sHake .’

'Vanilla," | corrected

‘Make it vanilla,” she told him, “and bring me the chocolate

“Thank you very much,” | said to the girl. | handed her my
notepad. “Write your address down and I'll mail you whatever the
amount of my meal comes to as soon as | get back to New York
And that shake you ordered is on me, too.

‘Don't bother, big spender,” she said. ‘My dad owns this
place. All my friends eat here for nothing

"What's your name?" | asked.

“Bellz,” she said

“Nice name," | said

She looked out the window at the car | was driving.

‘Nice car,” she said

“It's not mine,” | told her

“l didn’t think so,” she said. “If | have to buy you a ham-
burger

‘I can afford a hamburger, young lady,” | said sharply, "and
I can afford that car out there, and, as a matter of fact, | can
atford to buy this whole operation from your old man if | feel
like it.”

“Do you feel like It?" she asked.

“Not a bit,"” | said “I'm the Rambling Radio Reporter |
travel all over the country listening to radio. What do | want with
hamburgers?”

'Is that why you're here?” she asked.
7 { ‘No, I'm here for the hamburgers.”
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“tdon’t mean McDonald's, " she said. “| mean Miami."’
o ‘That's why I'm here,” | said as the food amrived. "I've heard
\ q ’ quite a bit already,” | told her as | bit into a Big Mac

| “And what do you think so far?"
U et “Well, this is just my first bite,” | said through a mouthful of ‘
! ‘ |L beef, “‘but it seems okay for McDonald's —

, “No, of the radio in Miami. What do you think of it?”
i “It's pretty good,"” | said. "How about you? You listen much?”

“Ali the time."

"Really? What do you like?

“Depends,"” she said. "In the momings | isten to Tanner on
Y-100."

“Bill Tanner?" | asked.

“I'don’t know his first name. He never says it. It's Just ‘Tanner
In The Moming.' "

“What's so special about Tanner?" | asked.

""_1_:".' LI W |
"”’l M-r-»l;e&}uos

“He's funny and loose. And he plays good music. A lot of
Michael Jackson.”

"“Everybody in this town plays a lot of Michae! Jackson,” |
said.

"Not as much as Tanner,” she said. “And, oh yeah /
was on his show for 60 seconds last week "

“Doing what?"

“He's got this part of the show called 'Street Talk’ where he ‘
asks what you think about a certain subject and you call up and

p—
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ve your opinion. Like last week it was the draft. You know,
ould they take women? And | gave my opinion right on Y-100.
hen | got to school everybody had heard it. | was famous!’

“What eise do you listen to?" | asked

“Well, after Tanner | move the dial over a littie to the left
\d listen to the Ace on Soul Star 99.”

“Soul Star 99. Would that be WEDR-FM (99.1)7"

“} don't know. It's right to the left of Y-100, that's all | know
s the funkiest station in Miami and the Ace is the jivest jock on

He never says anything the normal way. Like if it's supposed to

in, he goes, ‘The rain clouds are standing high over Miami,
ose afternoon drops are expected to fall down, with the wind
ckin' around and around ‘ He's real smooth and mellow.
eal down but real up.”

“You ever listen to AOR Radio?” | asked.

“No." she said. "Just AM and FM. § don’t think I've ever even
een an AOR Radio.”

"No, AOR is a kind of music,” | explained. "Like Ted Nugent
nd Pink Floyd and Bruce Springsteen. The stuff they play on

ETA-4

“Onh, that stuff. | hear it now and then. But my boyfriend is
se one to talk to about those stations. That's all he listens to
te’s in a band in Ft. Lauderdale. Ever hear of Foreigner?”

*Sure. Your boytriend's in Foreigner?”

“No, he's in a group called ‘Led Zipper. But they do all
‘oreigner songs.” She laughed. “They're playing tonight in Ft
auderdale. If you give me a nde | can get you in for free.”

Back in the car, | stopped at a station that was in the middie
»f “You Really Got Me,” the 1964 hit that launched the Kinks’
sareer. | set the button on this station, 103.5 FM

" This record is older than you are,” | said to Bella. “This is
~hat rock sounded fike when | was your age.”

“It still sounds like that,” she said.

She was right! Rock hadn’t changed in sixteen years! Before
| could ponder the weight of the revelation, the jock came on and
3aid: "YOU'VE GOT FLORIDA'S ROCK OF THE 80'S, WSHE/
FT. LAUDERDALE-MIAMI Then they went into "“Bang A
Gong,” the 1971 hitby T. Rex. So much for Flonda's Rock of the
80's

“What's with this station?" | asked Bella. “ls it just oldies?”

‘Keep listening,” she said. “They play a lot of new wave
music

We kept listening. She was right. We heard Devo, the B-
52's, the Clash, Iggy Pop, unreleased live concent recordings
of Elvis Costello, and lots more. If new wave is “Florida’s
Rock Of The 80's” you hear more of it on "SHE" (as they
refer to themselves) than any other station I've ever heard,
that's for sure.

man. “He said he was taking me to Ft. Lauderdale.’

"How old are you, young lady?" the cop asked.
“Fifteen.” she said. " go to Dade County Junior High, and

please don’t call my father. He'll ground me until summer vaca-
tion —"

The first officer came over to where we were standing hold-

ing a brown paper sack he found in the trunk. He shook it in front
of his partner and said, “Pills. Hundreds of ‘em.”

“They aren't mine,” | said. “The guns aren’t mine and the

car's not either.”

“Then whose are they?" the short one asked.

"I, uh | don't know his name. But | know where he
works.”

“We better run a make on the vehicle,” the short one said
“You go sit in the back of the patrol car,” he said to Bella. “And
don't you move,” he sad to me. His partner rejoined him
moments later. “Stolen,” he said, pointing to the MGB. “Yester-
day from a shoppmg center in Pompano Beach.’

“Things don’t look too good for you, pal,” the short one said
to me. “Stolen car, drugs, firearms, underage gird

one another...”

““Don’t be surprised to see stations all over the country switching over to
Spanish-language programming in shoddy rip-off versions of the original
WQBA format. This is just the sort o
and if radio isn’t careful, they’re liable to burn out the Spanish language
too, leaving millions of people without a means of communicating with

f thing that recently crippled Disco,

. - -

“What's that horrible noise?” | asked Bella a few minutes
later

“It's new wave music,” she sald. “Want me to change the
station?”’

“No, not that. it sounds like a siren.”

She tumed around and looked behind us. “It Is a siren.
You'd better pull over. It's the cops.”

| checked the speedometer as | pulled over. Here comes a
speeding ticket.

“Your license, please,” the officer asked.

“I don’t have it, sir,” | said. "I left it back at the hotel.”

“Then let's see the car's registration,” he said.

| had no idea where the owner kept his registration. | look-
ed on the steering column, on the visors, in the pockets of the
doors, but no luck.

“It's got to be here somewhere, officer,” | said. “Just give
me a minute.”

“Try the glove compartment,” Bella said.

| found the key for the glove compartment, opened it up
and four handguns fell out onto Belia's lap! The officer imme-
diately drew his gun and aimed it at both of us.

“Okay," he said, “both of you. Out of the car. Keep your
hands in the air.” The other cop was watching all this and came
running over. He was about two feet shorter than his partner

“What's up, Eddie?” he asked the first cop.

“Car's full of firearms,” he answered. He took the guns
and put them in the trunk of the patrol car.

“Let's have those keys," he sald to me.

‘Officer,” | protested, “this isn't my car.”

“Shut up!" he said, grabbing the keys out of my hand. He
opened the trunk of the car while his partner held his revolver
on Bella and me. Bella was terrified.

“I never saw this guy until an hour ago,” she told the police-

“In other words,” | said, “'you're not going to let me off witha
sterm waming, right?’

He tumed to his partner and said, “Run the girl home and
send a back-up unit for me and Dilinger here.’

After they left | said to the policeman, “This is a terrible mis-
understanding. I'm no criminal. 'm a writer.”

“Is that so?” the cop asked skeptcally. “Who do you write
for?”

“It's a trade publication for the radio and record industries
You've never heard of it.’

“Radio and record industries?” he said. *“Wouldn't happen to
be R&R, would it?"

“You've seen it?”

“From time to time | pick it up,” he told me. “To check how
my son's records are doing in the Parallels.”

“Who's your son?"

“Ever hear of Tom Petty and the Heartbreakers?” he asked.

“You son is Tom Petty?”

“No. he's one of the Heartbreakers. Nice boy."

“I'm sure,” | said

He put the gun in his holster. “Let me ask you something,”
he said. “How come my kid's record wasn't a Breaker this week?
it was added *CAO, 'FIL, 'PGC, and it's had number one phones
at *RKO for three weeks in arow —"

“Look,” | said, “‘that's not my department.”

‘Maybe not,” he said, "“but things might go a little easier on

you downtown if that record was a Breaker next week.’

“Forget it. | couldn’t do it if | wanted to It's all mathematics
Either it qualifies or It doesn’t.”

“Mave it your way," he said as the second patrol car pulled
up to take me up to the Dade County Jail.

It was one o'clock in the morning. Huddled in the comer of
the dark, damp cell | inserted the earphone jack into my portable

radio, tumed up the volume and almost blew my eardrum out
when | hit Pop/Adult WIOD (610 AM). They've got a powerfut
signal! | tumed the volume down. There was a talk show in
progress, the same talk show I'd heard in many other cities in
the middie of the night: the Mutual Network's “Larry King Show

King is one of radio's greatest recent success stories After
ftteen years as host of a Miami talk show on WIOD, Mutual
chose him as host of a new experimental “national talk show

In the two years since then, the number of stations carrying
his midnight to 5am show has mushroomed from 30 to more
than 180. This growth is due in part, no doubt, to the concept
of a national talk show, as opposed to the local ones we've al-
ways been accustomed to. It's quite a listening experience hear-
ing an entire nation’s insomniacs responding to one another. A
call from Maine will be followed by a call from California, then calis
from Anzona, Michigan, Montana, and New York follow those

But the novelty of a national talk show is only part of its
siccess. King himself is surely the biggest part He's simply the
best talk show host currentty working. In the great tradition of
talk show pioneers like the late Joe Pyne, King is basically an
omery and cranky man. He has no time for compliments, and it
you're on his air, you'd better have something to say because
the first second you start to ramble even a littie, you're gone
His concem is not with the feelings of his callers, but with his
vast national audience, and he serves them well His is the
tastest-paced talk show you've ever heard

“it you're a nice talk show host,” he once said, “you're
dead.” If the “nice" talk shows in your market have bored you to
death and taken the excitement out of what once was one of
radio’s most vital and entertaining formats, you owe it to yourselt
to stay up one night and listen to this man verbally tapdance with
every kind of weirdo and middle-of-the-night nut America has to
offer. Thanks to Larry King, WIOD is definitely the place to be in
the middle of a Miami night

At 5:30am, a guard opened up the door to the cell | was in

“You're free to go,”" he said. “We've got the guy who stole
the car

As | left the police station, | ran into the officer who arrested
me. “Have you heard the news?" he asked excitedly

“Yeah." | said. “They found the guy who rented me that hot
oA

"No. not that,”” he said. “My kid's record was just added at
WABC. Now you guys gotta make ita Breaker.”

“Congratulations,” | sad as | collapsed in the back seat of a
cab waiting in front of the jail. “Arport,” | said to the driver

“Let's have lunch sometime,” the cop shouted after us as

we drove off

| wanted desperately to sieep on the flight back to New
York, but the plane was full and the only seat | could get was in
the No Sleeping section. Every time | dozed off, one of the
stewardesses would jab me in the ribs. Who ever heard of such
a thing? | thought about Miami. Instead of the tun and sun {'d hoped
for, | was retuming broke and broken, the inevitable price you
pay when you attempt to cover the radio scene in a market as
large, exciting, and diverse as Miami's. If this article gives a
sense of what it sounded and felt like, I'l have succeeded It not,
I'l have failed. It's the chance | take every time | head into a
strange town with nothing but a portable AM-FM radio at my side
and the determination in my heart to bring a city’s radio into
print for readers I'li never meet. All | know is it's all | know. For |
am the Rambling Radio Reporter. And Radio is my fite ”

|
|
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hour “special” on any major act album release. The *spe
cial’’ would consist of the artist actually taking the lis-
tener through the new album cut by cut (cach song would
be heard in its entirety) explaining about the songs, how
they were written, produced, and whatever other inter-
esting facts might pertain to the project. The show would
then be offered free to radio stations concurrent with the
album’s release

This idea is a very good one both for radio and
the record companies. It gives radio a chance to play an
entire new album in a very entertaining way and it gives
the record companies a chance to immediately expose

John Leader

A Little Help Between Friends

Are radio stations really tightening up
their playlists for the spring Arbitron survey?
I don’t think so, but I'm still hearing a lot of

s oY S

Games are still being played at the radio level that
can waste time and money for record companies. The
game a lot of us radio programmers play is the one

talk about the subject. More than a few record
company representatives I've spoken with
over the last couple of weeks have expressed
a real concern that stations would be adding
far fewer records during the all-important
spring book. Looking at the facts, that's just
not happening.

Last week, of the 200 stations that reported to R&R’s
Top 40 section, only nine had no adds. The week before
that, when 190 reporters called in, only five stations
failed to add a record to their playlists. If the ARB has
anyone scared, it's the record companies, but I think the
radio stations are helping to perpetuate those feelings

Here's how it works: the record promoter, still think-
ing that ARB time will be a rough time to get records
added. approaches radio almost ready to take no for an
answer The radio person, knowing that the promoter is

where we are less than honest about songs under consi-
deration. If you're not going to add a particular record
on a given week, you obviously have a reason. Instead of
telling the promoter what you'll think he'll believe (for
instance, using the ARB copout), why not tell the truth?
If you're wrong, that gives the promotion person a chance
to build a case to change your mind. And if you're right,
the record representative should accept your answer
and move on to the next project.

That simple honesty can save you, the radio pro-
grammer, a lot of time and save the record companies
a lot of wasted effort chasing after records that simply
aren’t going to happen.

The fact is, most radio stations are in such a compe-
titive situation that they cannot afford to tighten down
their playlists for major rating periods. With diary place-
ment calls preceding the actual beginning of the rating
period by five weeks and allowing diary holders 20 days
after the ratings have ended to return their diaries, the

“All I'm suggesting is a little more honesty and inter-industry coopera-

tion between radio and records.’’

aware of the ARB, has a readymade *copout’* should he
not want to play a particular piece of product that week
anyway It's all very neat except that it's not right.

In case you haven't noticed, 1980 hasn't exactly been
the recovery year that the record industry was hoping
for. So what is radio doing to help the record industry?
Not much. Already I can hear you asking, “Why should
radio go out of its way to help the record industry?"” My
answer to that 1s simply because the two industries need
each other. You can't program a winning music radio
station without music. and record companies can't have
giant hit singles and albums without that all-important
radio airplay. And besides, toe kind of help radio ought
to give the record companies doesn't call for a giant
sacrifice. It only calls for some honesty

—

notion that a spring ARB lasts only four weeks is no
longer valid. And the idea that all stations tighten up
their playlists for the ratings period isn’t valid anymore
either

All I'm suggesting is a little more honesty and in-
ter-industry cooperation between radio and records. We
do depend on one another. even though the relationship
at times has been strained.

Bobby Christian, PD of 96X/Pittsburgh, has already
had some positive response to his letter answering Nell
Bogart's NARM speech (R&R 4-11) Bobby, like a lot of
us in radio. was not willing to take the rap for the track-
ing of albums. A major label has already contacted Bob-
by with a possible solution to the problem. The record
company is discussing the possibility of producing a one-

Bits

WHO SAYS THERE'S NOTHING TO
DO ON THURSDAY NIGHT?: Q107/Wash-.
ington, D.C. staged “*The First (and Last) Annual
Rock Lobster Race & Dance Contest” at Scandals
Bar in Georgetown. The feature event of the evening
was a race between 12 lobsters, each one comman-
deered by a Q107 listener. All contestants were
chosen for the race by being among the lucky win-
ners on PM-drive personality Joe Cipriano’s show.
After the competition all contestants were treated to
a lobster dinner at Scandals. In case you're wonder-
Ing. none of the racing lobsters were eaten because,
as Q107 Director of Advertising & Promotion Jerry
Downey told us. "*“Who wants to eat a lobster with
dirty feet?"' A dance contest was also held, with
several people demonstrating a new “Rock Lobster"’
dance (inspired by the B-52's record of the same
name). wherein one lies on one’s back on the floor
and while kicking one's feet and flailing one’s hands,
shouts: ‘‘Rock Lobster!"*

SPEAKING OF HANDS, HOW ABOUT
A HANDATHON?: 095/F(. Pierce has just com-
pleted its third annual Handathon, awarding the grand
prize of a 1980 Toyota Celica. The Handathon rules
were very simple . . . 30 people placed one hand each
on the new car and the last one standing drives it

away! The winner of this year's endurance contest
maintained contact with the car for an incredible
94 hours! In the four days it took to complete the
event, over 10,000 people came by for an in-person
look at the very successful promotion.

B100 COMES THROUGH LOUD AND
CLEAR OVERSEAS: Bioo/San Diego PD
Glen McCartney received a letter from a sailor
aboard the U.S.S. Dixie, a ship that left San Diego
last November, and remains on active duty in the Mid-
east for obvious reasons. The sailor expressed the
desire of many of his shipmates to hear some *‘good
old San Diego radio,” and requested that Glen record
some of the station's programming and send it to the
Dixie. Glen went the extra mile and taped an entire
24-hour day’s worth of B100 for the sailor and his
friends. Glen told me, “Although we didn't alter our
programming except to read the letter over the air
periodically and acknowledge the fact that we were
taping. interest built throughout the day. First word
spread among wives of the Dixie crew members, who
began calling in for dedications and messages, and
then sailors on other Navy ships stationed in San
Diego and regular civilians began calling in as well."'
The full day’s cassettes are in the mail for the U.S.S
Dixie and should be quite a morale-builder for the
crew, who are due back in San Diego in June.

|

their new superstar product while lessening the chances
of having the album taped off the radio because of the in-

terview portion.

It's a potential case of radio and record cooperation,
and that’s a good sign. The perpetuation of any road-
blocks between the radio and record industries should be
avoided. When two businesses are so interdependent.
the continuation of an adversary relationship can only
be counterproductive. How about it? 1980 can be a great

year for a turnaround.

Motion

KHTZ/Los Angeles has added two new person
alities and is looking for‘a third. New to KHTZ are
Steve Mitchell and Jeff McNeal, who will do 10-2pm
and 6-10pm respectively. PD Bobby Rich is currently
looking for an all-night jock WSFM/Harrisburg
hired Candi Clarke from WLAN/Lancaster for the
morning show WDRQ/Detroit's new AM-driv
personality is Kevin 0*Neill from KULF/Houston
Walter Hawn has joined WJDY/Salibury, MD a
morning man, coming from KRTN/Raton, NM
John T. Galanses has been promoted from PD to
Operations Manager at K102/Ft. Lauderdale. Succeed
ing him as PD at K102 is Jonathan Keyes, who will
continue to do the 10am-2pm shift . . . WWQM-AM-
FM/Madison has appointed Mike Seger as PD for
their new live FM Rock format and AM Country for
mat Bob McClay has joined the lineup at KCBS
FM/San Francisco from KSAN/San Franeisco .
Amy Hiatt has moved from KDES/Palm Springs to

| KUPD/Phoenix to handle the late evening shift
(l0am-2am) . . . R&R congratulates KRLA/Los An.
| Keles personality Art Laboe, who has been nominated
for the radio award at the first annual Hollywood
Hall Of Fame Awards Ball. The event takes place
April 27, and all winners will be permanently repre-
| sented in the Hollywood Hall Of Fame Museum upon
construction by the Hollywood Chamber Of Com-

| merce

WLS PICKS UP STYX — WILS/Chicago, the station that sent
an entire high school to & recent Styx Chicago concert,
hosted Dennis De Young, the group’s keyboardist and vo-
calist on the station’s “Music People " show. Shown at the
taping are (I-r): Bill Johnson, AGM's Chicago Promotion
Manager; De Young: and WLS afternoon drive personal-
Ity John Records Landecker

_ |




THE HIT SINGLE “NEW ROMANCE (IT’'S A MYSTERY)”
HAS BEEN JOINED BY A HIT ALBUM ““SPIDER"’’
ON DREAMLAND RECORDS AND TAPES

Top 40 Adds This V_\Ieek: Also On:

KFRC WKEE WIFI KX104 KXX106 KFXD

KJR WAPE WGCL KJ 100 WERC KRLC
KDWB WSKZ WPEZ WNAP Y103 WEFM
WTIX WNOX WPST KCPX KNUS WISE
KRLY WVIC Q106 WLBZ KYYX WANS-FM
WLAC WROV KAUM WFBG KTAC WSPT
KTLK KWIC KRBE WXIL KELI KCBN
KRUX KDZA KEEL wWCGQ WBBQ

J UST RELEASTED
T HE N EW A L B U MJ

PRODUCED BY PETER COLEMAN
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KKRC DECKED OUT FOR PARADE — KKRC/Sioux Falls, SD participated
In the city’s first St Patrick’s Day parade, throwing a lavish party with

free dninks for all comers. Pictured in front of the station van (also a parade

1 participant) (I-r) News Director Barb Ellinger, Ass‘t. PD Dan Kieley, and air
SEDAKA LETS GO IN NEW YORK — Elektra’s Neil Sedaka was honored with a party in New York on the occa- '
sion of his latest album’s release. Pictured (I-r) are Sedaka, ABC Radio VP Rick Sklar, daughter and duet partner

Dara Sedaka, and E/A ‘s Sammy Alfano.

personalities Don Allen, Jackie McCain, and Chuck K. night.

LUJACK & JOEL — During a whirlwind national radio tour, Billy Joel visited
WLS/Chicago, whare he joined morning man Larry Lujack fright) in the
studios.

A PLAYMATE FOR KJLA — Playboy’s Miss April, Liz Glazowski, stopped by KJLA/Kansas City, and received a
lift from (I.r) air personalities Chris Stevens, Jack Diamond, and Mark Gelder.

COKE ADDS LIFE (\WITH CHANCE OF PAROLE} — To raise money for
Easter Seals, KENI/Anchorage locked up its airstaff for a weekend in a jail
cell constructed of Coca-Cola cans. The station raised $3000 and gave
away a trip to Seattle to the listener who guessed the quantity of Coke
comprising the prison. Pictured (I-r} are “Warden’ Dan Boone (Operations
Manager at KENI), and “*Prisoners” Scott McKay, Larry Wayne, and Ed
Russell.

8100 TRAPS VENUS — “WKRP In Cincinnati” ‘s Tim Reid {Venus Flytrap)

visited B100/San Diego recently. Pictured at the station (I-r) are Operations ROMANTIC MOOD AT KAUM — Nemperor’s Romantics visited KAUM/Hou

ston recently. Pictured at the sta-
Manager Glen Martin, Assistant to the GM Cathy Sherwood, Reid, and  tion are (I-r) Romantics’ Wally Palmer, KAUM MD Leslie Raboy, group s Jimmy Marinos, PD Gary Firth, and C8S
morning man “Shotgun Tom " Kelley. rep Hershel Orr.
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TURTLES’ KORONA — UA's Korona appeared at the grand opening of a

Turtles record store in Gainesville, GA, with WFOX also present for re-
motes. Pictured (l-r) are Turtles President Al Levenson, store GM Joe Mar.

BLONDIE CALLS WXLO — Members of Blondie visitead WXLO/New York recently. Shown at the studios are (I-r} tin, Korona's Bruce Blackman, Lowery Music Group's Butch Lowery, and

Chrysalis National Album Promotion Director Michael Abramson, WXLO Music Coordinator Rick Bisceglia, air WFOX PD Greg James.

pearsonality Mike Wade, and Blondie’s Deborah Harry and Chris Stein,

KROY PULLS OFF CARD TRICK — KROY/Sacramento asked area high

school senior classes to send cards or lett to win a free grad night at
999 1S THE NUMBER — Polydor’'s 999 played the Santa Monica Civic recently, and were welcomed backstage the Gresat :4 ,’" eric: amhiisemel ma ; :’k ’06:, ef,;50 03/0' p?ec, &8 g; mai;gw efe
by label and radio personnel. Pictured (l-r, rear) are Polydor’s Bob Speisman, unidentified personage, group'’s received, and it was decided to treat ;wo classe; to the free night instead
Guy Days, co-manager Dan Davies, group’s Pablo Labritain, Nick Cash, and Jon Watson, Polydor VP Marty Gold- v

of just the one sending the I t nt of cards. Pictured with part of
rod, and independent promotion rep Mike Papale; (I-r, seated) Polygram’s Jeff Laufer, KRLA MD Rick Stancato, Uy . (e DURI R MR Wt o

oy " U
Lo pARY

the deluge are (l-r) air personalities Rick Shannon, Cat, Kevin Kahl and

KEARTH MD Guy Zapolean, and Polydor VP Jerry Jaffe. Ron “The Governor” Mercer.

NESSMAN “HOGS” CFTR NEWS SPOTLIGHT — WKRP newsman Les
Nessman (Richard Sanders} read the morning news while guesting on
CFTR/Toronto morning man Jim Brady's show, reportedly running into a OLYMPICS FOR KICKS —~ “Kicks-104" (WWKX)/Nashville hosted its own domestic Olympics recently, straining
little conflict with News Director Robert Holiday over the inclusion of a contestants’ muscles with the “Potato Chip Discus Throw,”’ the “Ping Pong Ball Shot Put,** and other similarly
few too many hog reports during the newscast. Brady (left) and Sanders strenuous events. Gold medal winners are pictured (back row) with judges (l.r, front) Michael Cole of the Flani-
are pictured. gan’s Cabaret “athletic field, " station’s Jon Anthony, and Program Manager Michael St. John.




BREAKERS.

Mﬂ/ﬂ! - T Lok s

BROTHERS JOHNSON ROBBIE DUPREE
Stomp! (A&M) Steal Away (Elektra)
60% of our reporters on it. Moves: Up 93, Same 7, Down 2, 76% of our reporters on it. Moves: Up 82, Same 22, Down 0,
Adds 17 including WRKO, WGCL, B100, KEEL, WAXY, BJ105, Adds 46 including WFIL, JB105, CFTR, CKGM, WHB, Q102,
WTWR, KMJC, KROY, WISE, WROK, KQDI. See Parallels, KFI, KIMN, WPEZ, KAUM, KTSA, WNAP, KTKT, KZZX. See
charts at number 25. Parallels, charts at number 27.
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Newman Passes
“Political Science”
Test™ With
Flying Colors!

* For several weeks, leading Top 40 stations

~ have conducted on-gir tests of Randy Newman's
new single “Political Science” . . .

“Political
Science”

The Timely New Smash

Oz Warner Bros. Records
| Produced by Lenny Waronker and Russ Titelman

e ————
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April 1980

Mediatrend Estimates

All share estimates are for metro average
persons 12+, Monday- Friday, 8am-midnight,

This material is copyrighted by Medla Statistics, inc. Non-subscribers to
the Mediatrend service may not reproduce or otherwise use this informa
tion In any form

Note: — denotes station which did not rank in Mediatrend’s Top 20 for the relevant month.

A-AOR, B-Black, BB-Blg Band, BM-Beautiful Music, C-Country, CL-
Ciassical, D-Disco, J~Jazz, N-News, O-Oldies, PA-Pop/Adult, R-Rock,
RL-Religious, S-Spanish, T-Talk.
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Philadelphia

KYW Increases Huge Lead; WIP Rise Continues To Second; WDAS-FM, WWSH
Rebound Well; WCAU Regains Top Ten Foothold;
WMGK Drops; WIFI Down, WFIL Out Of Top Ten

Feb. Mar. Apr.
KYW (N) 11.4 127 15.1
WIP (PA) 6.2 7.2 8.6
WMMR (A) 9.5 8.6 85
WDAS-FM (B) 7.0 6.5 8.0
WDVR (BM) 4.7 7.5 74
WWSH (BM) 6.6 5.3 7.1
WCAU (N) 5.6 34 4.8
WMGK (PA) 4.8 5.3 44
WCAU-FM (B/D) 4.3 4.2 38
WIFI (R) 3.0 4.5 38

“
San Francisco

KGO Rebounds, Widens Lead; KSOL Continues Climb, KIOI Nearly Doubles,
Tightens P/A Race As KNBR Also Rises; KABL Almost Doubles:
KSFX, KCBS-FM Up; Four Stations Fall From Top 10:

KMEL, KDIA, KLOK, KABL-FM (Out Of Top 20) ; Four Debuts:

K10I, KNBR, KABL., KCBS-FM

Feb. Mar. Apr;
KGO (N) 13.8 89 12.1
KCBS (N) 5.7 6.9 6.6
KSOL (B) 34 4.9 5.6
KYUU (PA) 3.2 5.3 5.3
KIOI (PA) 2.4 24 4.5
KNBR (PA) 2.7, 22 3.7
KSFX (D) 1.9 28 35
KABL (BM) 2.4 18 33
KFRC (R) 1.8 5.1 3.0
KCBS-FM (R) 29
KNEW (C) 2.0 36 29

e ——
Dallas-Ft. Worth

KVIL Regains Top Spot As KSCS Drops Nearly 3; KRLD, WFAA Gain;
KKDA-FM Surge Continues; KTXQ, KZEW Rebound; KNOK-FM Drops Back;
KFJZ-FM Takes Big Drop; KNUS Skids From Top Ten To 13th; WFAA Debuts

Feb. Mar. Apr.
KVIL (R) 1<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>