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ATLANTIC TO DISTRIBUTE

Jerry Greenberg
Jerry Greenberg, President of
Atlantic Records since 1974, will
resign that position to form a new,
as yet unnamed label to be distri-
buted worldwide by Atlantic. Bob

LW
Bob Greenberg
Greenberg, VP/West Coast Op-
erations for Atlantic, will also re-
sign to join his brother in the new
venture. Both will remain as con-
sultants to Atlantic, and Jerry

| $11 MILLION FOR KOME. WIVY

- Affiliated Buys Two
Infinity Stations

l Affiliated Publications Inc. has agreed in principle to purchase
KOME-FM/San Jose and WIVY-FM/Jacksonville from Infinity
Broadcasting Corp. for $11 million. Infinity also owns WBCN/Boston.

Affiliated Broadcasting Executive VP Al Grosby commented to
R&R, “They’re both good stations in Sunbelt areas, and the philosophy
of the company is to find the best stations in the best markets.”
Affiliated, through its Affiliated Broadcasting subsidiary, currently
owns KRAK & KEWT-FM/Sacramento, WSAI-AM-FM/Cincinnati,
KMPS-AM-FM/Seattle, and WFAS & WWYD-FM/White Plains. The
company is awaiting final approval of its recent purchase of WHYN-
AM-FM/Springfield, MA for $5 million.

|

Hadges New PD At KLOS

Tommy Hadges, PD at WCOZ/
Boston, has accepted the PD posi-
tion at KLOS/Los Angeles. Bill
Sommers, GM at the ABC AOR
station, told R&R, ‘“‘We're very
excited. Tommy showed me the
kind of thorough, methodical na-
ture we need here.” KLOS consul-
tant Jeff Pollack added, “I think
Tommy Hadges is one of the best
programming talents in the coun-
try. Bill Sommers and I are very
lucky to get him in here. The op-
portunity to work with Tommy in
rebuilding KLOS is a very exciting
one.”

Hadges, who had been at WCOZ
for two years, following a PD term
at WBCN/Boston, told R&R,
“WCOZ is a terrific station in a
terrific city, but at the same time,
I don't know how often an offer
like this will come down the pike.
I'm looking forward to working
with Bill Sommers, and I respect
what Jeff Pollack has done in the
past. Jeff's input will be invaluable.
What we want to do is build an
incredibly good radio station. If

Tommy Hadges

there are then two incredibly good
stations in the market that’s fine.
There is undeniably one station in
L.A. that a number of people have
embraced. That doesn’t mean
there has to be any fight between
us. I'm convinced we’ll be able to
create a very interesting radio
station to listen to.”

WCOZ GM Dick Borel, who
called Hadges “a hell of a fine
PD.” said that a search was un-
derway for a PD replacement.
Hadges joins KLOS toward the
end of May.

Form Custom Label

Greenberg will continue to serve
on parent company WCI’s Execu-
tive Music Board.

Atlantic Chairman Ahmet Erte-
gun commented, “During the past
decade, Jerry Greenberg’s name
has become synonymous with At-
lantic Records. All of us will miss
his dynamic leadership and un-
canny feel for contemporary mu-
sic. However . . . we expect that
Jerry and Bob Greenberg will cre-
ate what will be the outstanding
label of the 80’s. The entire team
at Atlantic is behind this new pro-
ject with a kind of energy and
dedication I have not seen here
before.”’

Jerry Greenberg stated, ‘“Ob-
viously, we are overjoyed to be
able to form our own label and at
the same time stay with the best
record company in the business.
To my mind, the 80’s are going to
be the time for small labels, work-
ing through the expertise and di-
rection of the large companies, to
make their mark. This is just
where we want to be; it’s the best
of both worlds.”

Jerry Greenberg has been with
Atlantic since 1967, heading pro-
motion in 1969 and becoming a VP
in 1970, rising to Sr. VP/Operations
& GM in 1971 before his presidential
appointment. Bob Greenberg work-
ed in promotion for MGM, Epic,
and Wamer Bros. before becoming
Atlantic’s West Coast GM in 1973
and taking on his present position
in 1975. The new label will be head-
quartered in New York, with a Los
Angeles office headed by Bob
Greenberg.

DiNoble Named Casablanca VP/GM

Al DiNoble has been appointed
Vice President/General Manager
for Casablanca Records. In his
new position, he will oversee all
departments and assist Casablan-
ca President Bruce Bird in the
company’s administrative and
creative functions.

Bird commented, ‘“The promo-
tion of Al DiNoble is a source of
pride for all of us at Casablanca,
since it represents the depth of
talent we can draw from our staff.
Throughout the years, Al and I
have worked very closely, and I
know that his knowledge of Casa-
blanca’s style and his personal
dedication will be invaluable to
our continued success.”

DiNoble, an industry veteran
who was a founding executive of
Motown'’s Rare Earth label a de-
cade ago, has been with Casablan-
ca since 1976, most recently as VP/
Product Development. He stated,

OUT WITH THE OLD, IN WITH

THE NEW — The changing of the
managerial guard at WIRE & WXTC/Indianapolis was handled in a
slightly unorthodox manner, as this photo shows. Clad as “Father |
Time,”” Don Nelson hands the official “manager’s bible” (a copy of
R&R) to “Baby New Year” Ivan Braiker, who assumed the GM’s duties
for both stations. Incidentally, this successful attempt at publicity was
not born in the WIRE/WXTC promotion department; Don and Ivan
cooked it up themselves, whioh proves that creative management is
alive and well and living in Indianapolis. |
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SAYS IN-CAR AM STEREO_ BETTER THAN FM
Magnavox Pledges Full
Cooperation With Broadcasters

Magnavox, designated by the
FCC as the industry standard for
AM stereo (R&R 4-11), extended a
firm pledge of cooperation with
broadcasters and broadcast equip-
ment manufacturers in making
the transition to AM stereo feasible
and inexpensive. Magnavox stated
in a Washington, D.C. press con-
ference Wednesday (5-7), featuring
President Kenneth Meinken Jr.,
that it will not “assert” its AM
stereo broadcast patents against
broadcasters and manufacturers,
adding that this stance amounts to

Al DiNoble

“One of Casablanca’s industry
trademarks has always been the
personal attention given to each
artist and employee. I'm proud of
the company’s high internal stand-
ards and accomplishments, and I
look forward to meeting new chal-
lenges to further Casablanca’s
growth and executing the policies
I'm deeply committed to.”

a “free license’’ for broadcasters

Meinken explained, ‘““As we
have said repeatedly, we will co-
operate with broadcast equipment
manufacturers to produce new
equipment for our system in any
way we can. Already, we've fur-
nished a great deal of technical
information and assistance to
manufacturers of audio proces-
sors, monitors, and transmitters.
There will be a reasonable license
fee charged to receiver manufac-
turers.”

Nine-Month Delay Asked

On another AM stereo front, the
Electronics Industries Associa-
tion (EIA) asked the FCC for a
nine-month delay before issuing
its official order, so that auto deal-
ers can build up an AM stereo ra-
dio inventory. Even if no delays
come to pass, it’s estimated that
it will be 46 weeks before the FCC
order is issued, and at least 4-6
months thereafter before AM sta-
tions can complete their conver-
sions to stereo.

Most of Magnavox’s statement
was aimed at justifying the Com-
mission's choice of the company’s
system as the sole standard for
AM stereo, stressing its simplicity
and cost effectiveness and claiming
it to be the *‘best possible compro-
mise compatible with engineering
considerations.”” Magnavox also
cited support of the single-system
decision from the NAB, the EIA
and four of the five companies in
competition for the FCC nod

MAGNAVOX/See Page 4
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. Nelson Resigns
As WRKO PD

Harry Nelson, longtime PD at
WRKO/Boston, resigned that posi-
tion last week. Citing a “‘disagree-
ment with management on what
direction WRKO should pursue,”
Nelson submitted his resignation,
effective immediately, to Chuck
Goldmark, GM of the RKO Top 40
station.

Nelson told R&R, “I am very
thankful to RKO for all the great

J.B. STONE PD AT KGFJ

things that happened to me during
my seven years with the company,
and I leave them with regrets.”
He added that he had spoken to
WCOZ/Boston management about
the PD position vacated by Tom-
my Hadges (see Page 1), but that
nothing definite had been decided.
“I very much want to stay in the
Boston area,” Nelson concluded.
“It’s my home.” No replacement
has been named at WRKO yet.

Inner City Names
Looney, Marine GM’s

Bob Looney and John Marine
have been promoted to General
Manager at KGFJ/Los Angeles
and KBLX-FM/Berkeley, respec-
tively. Both Looney, who replaces
Greg Howard, and Marine, who
takes over from Frank Haye, most
recently served as Sales Man-
agers for the Inner City Broadcast-
ing outlets and will continue to
perform in that capacity in addi-
tion to their new responsibilities
as General Managers.

In a related development, J.B.
Stone has been named Program
Director for KGFJ following the
recent departure of Alvin John
Waples. Prior to this appointment,
Stone did morning drive at KDIA/
Oakland, having previously been
an air personality at KHJ/Los
Angeles and KFRC/San Francis-
co, among other stations.

Inner City Broadcasting Chair-
man Percy Sutton, commenting
on the appointments, told R&R:
“These are difficult times; a re-

cession seems to be approaching.
We are a young group of radio sta-
tions, and we must take every op-
portunity to improve ourselves: in
management, in programming
and in our total structure. In the
belief of management, these
changes will give us the best op-
portunity for not only survival, but
progress in the days, weeks,
months and years ahead.”

Stan Layton

Layton Returns
To Chrysalis
As VP/Sales

Stan Layton, who left Chrysalis
Records to join MCA as VP/Mar-
keting, has returned to his former
label as Vice President of Sales.
Layton will report to label Presi-
dent Sal Licata.

Licata commented, “Stan’s
strength and experience in the
area of sales is going to be a tre-
mendous asset during this very
important growing period at Chry-
salis. We wholeheartedly welcome
him aboard.” Layton takes up his
new duties immediately.

Yates Returns To Radio

As KSAN PD

Tom Yates has been appointed
PD at KSAN/San Francisco, fill-
ing a position left vacant since
Jackie McCauley resigned (R&R
2-15). Metromedia VP David Moor-
head told R&R, “The one empty
slot on my management team is
now filled. He’ll be my right arm.
Tom’s very good; he’s very organ-
ized.”

Yates is a longtime AOR pro-

grammer whose background in-
cludes a stint in San Francisco
radio in 196768 at KMPX. His
most recent PD post was at KLOS/
Los Angeles, and he had been con-
sulting KWST/Los Angeles and
WYDDY/Pittsburgh in recent years.
He will continue working with
AOR-slanted publication Good-
phone as “Editor-At-Large” in
addition to his KSAN duties.

E/A Restructures Promotion Department

Marty Schwartz

Elektra/Asylum, following Burt
Stein’s appointment as National
Promotion Director, has restruc-
tured its promotion department.
Marty Schwartz takes over Stein’s

Pipkins Named Acting PD At KYAC

Jimmy Pipkins, most recently
an independent producer of radio
spots, has been named temporary
Program Director at financially-
troubled KYAC/Seattle (R&R 4-25).
Pipkins, who served on the staff of
KYAC’s FM outlet in 1975, will
handle Production Director duties
as well as supervising the current
airstaff of trade school students
who are manning the station in the

B
Sammy Alfano

former position as National Album
Promotion Director, a promotion
from Assistant National Album
Promotion Director. Rip Pelley
has been promoted to the newly-

wake of the previous staff’s depar-
ture along with PD Robert L. Scott
over long-awaited back wages
(R&R 5-2).

When queried by R&R about the
station’s present financial status,
Pipkins disavowed any knowledge
of the situation prior to his arrival,
adding that the station’s sales staff
was still active.

Rip Pelley

created post of Director of Field
Operations and Information, act-
ing as liaison with the regional
and local staffs and trade publica-
tions; he had been National Field
Promotion Coordinator. Sammy
Alfano, National Singles Promo-
tion Director for the past three
years, will continue to head up the
label’s singles promotion efforts.

Burt Stein commented, ‘“In
Sammy, Marty, and Rip, we have
extremely talented people, each
with his own unique strength. The
combination of the three makes
for one of the strongest promotion
teams one could hope for. The in-
teraction of this staff gives E/A a
depth of experience and leader-
ship to bring us to our best days
ever.”

GEORGE WILLIAMS SPEAKS OUT
Southern Broadcasting's National PD Pulls No

Punches In Discussing Arbitron, The Top 40 Format,

And The Future Of AM Radio.
Page 20

NEW MOVES FOR BLACK RADIO NEWS

Two top News Directors outline innovations in their
news coverage which reflect the growth in the Black

radio format.

Page 39
AOR FLIRTS WITH SHIRTS

T-shirts, a time-tested radio promotion, are enjoying a

big comeback in the AOR area, and successful
stations tell how and why.

Page 42

HARD ROCK FOR POP/ADULTS
WOWO/Ft. Wayne plays rock’s heaviest hitsin a

Pop/Adult framework, and PD Ned Foster justifies all

the rocking out.
Page 59
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Washington

| Broadcaster Unfit
To Operate New FM

In a case that’s been dragging on for 10 years, FCC
Judge Lenore Ehrig ruled last month (4-28) that Virginia
Beach Seashore Broadcasting is unfit to be the licensee of
anew FM. A battle erupted when Virginia Beach was filed

against by a competing applicant, Payne of Virginia.

In 1972, the Commission disqual-
ified Virginia Beach for failing to
provide complete and accurate in-
formation in its application, and
Payne was granted the license. But
a Review Board in 1974 ruled that
Virginia Beach should not have
been disqualified because viola-
tions were due to negligence, not
an attempt to deceive, and sent
the case back to the Commission.

Two years later, the Commis-
sion changed its mind about Payne,
saying its general public survey
was inadequate, and went ahead

with further hearings to determine
if previous violations by Virginia
Beach had continued.

Judge Ehrig ruled that they had,
saying the company’s principals
repeatedly tried to cover up inter-
est in a cable operation, and did
not update the accuracy of infor-
mation filed with the Commission.
‘‘Based on repeated misrepresen-
tations, lack of candor and habi-
tual disregard for the Commis-

sion's reporting requirements,

Virginia Beach Seashore Broad-
casting has shown it cannot be |
trusted,’’ the Judge concluded.

Magnavox

Continued from Page 1
AM Superiority?

Magnavox cited its tests at WSM/
Nashville, WGAR/Cleveland, and
KRMG/Tulsa, including a num-
ber of testimonials from Leonard
Ballard, Director of Engineering
at KRMG's parent company Swan-
son Broadcasting. And the com-
pany held out hope for the AM
band by claiming that with stereo
it would, at least in cars, be su-
perior to FM.

“The greatest benefit will be
realized by the millions of people
who listen to radio in their auto-
mobiles,” Magnavox said. “The
FM band has problems with its
multipath reception, since its sig-
nals are alternately reinforced
and interfered with due to reflec-
tions off buildings. The AM band,
however, has a longer wavelength
not affected by such reflections,
and generally provides the auto-

| motive listener with a more con-

sistently pleasant signal.”

Magnavox plans a public de-
monstration of its AM stereo sys-
tem shortly, with details yet to be
announced.

NAB INFORMS BLACK COLLEGES — In response to an NAB invitation, representatives from five black colleges
heard about the organization’s annual communications research grant competition program. Pictured are (stand-
ing, Ir) Dr. John Tolliver, Jackson State University; Dwight M. Ellis, VP/Minority and Special Services, NAB;
Joseph Gathings, University of the District of Columbia; (seated, I-r) student James Daniels, Dr. Archibald Ben-
son, and studant Evangeline Williams of Virginia Union University; Dr. Finis E. Schneider, Hampton Institute;
and Dr. Leo E. Hendricks, Howard University.

Washington Street Talk

Sen. Fritz Hollings (D-SC) will succeed Secretary of State-designate Ed Muskie as
head of the Senate Budget Committee. Despite new responsibilities, Hill rumblings are

that a bill containing amendments to the Communications Act is getting close to being re-

leased. Big Objection: fees! But inside sources say that compromise between Hollings

and ranking minority member Sen. Barry Goldwater will be a “cost of regulation fee.”
If it has a ““cap,” broadcasters may find it hard to oppose.

In China for three weeks are FCC Commissioners Charles Ferris, Ty Brown, Bob

Report

AM Stereo Competitors
Join Forces

Eager to begin defending their systems, AM stereo
manufacturers are asking the FCC to release the scientific
data (matrix analysis) the Office of Science and Tech-
nology used in its April 9 recommendation to the Commis-
sioners that Magnavox be the only system chosen. Al-

Lee, and Joe Fogarty, along with a dozen other staffers, including Broadcast Bureau |
Chief Dick Shiben. Commissioner Anne Jones, who was initially set to go, decided to re- |
main behind. Commissioner Jim Quello left in charge.

Reports from RAB Board meeting at Innisbrook Resort in Florida said emphasis

was on game plan being developed by new Sr. VP for National Sales Mark Mullen. |
He says creative community must also be added to list of influential people needing more :

information about radio.

H.R. 997, Performers Royalty Bill, scheduled for mark-up next week in subcommittee.
Votes still seen as being fairly even.

though the FCC last month refused
a Freedom of Information Act re-
quest by Harris Corp. to see the
matrix, FCC Policy and Rules
Chief Jeff Baumann told R&R the
information will be included in the
official opinion and order. Release
of that document may still be a
month or more away, however.

A Review

Here’s a chronology of events so
far:

¢ April 11, two days after the FCC
chose Magnavox, Harris and Kahn/
Hazeltine Corp. separately asked
that the matrix be made public.
Motorola filed in support.

e April 21, Kahn Communica-

r

million.

licensee.

works.

The Week In Review
* Big Sales — Affiliated gets two for $11 million
(see Page 1), Forward picks up two for $3.5

tions asked for oral arguments,
saying, *'It is our position that the
selection of the Magnavox system
is analogous to the Commission's
sister agency, the FAA, certifying
an aircraft as airworthy on the
basis of analysis when, in fact, it
crashed on every airborne test.”

e April 28, the FCC denied the
Harris and Kahn/Hazeltine re-
quests to release the matnx

« April 29, Kahn/Hazeltine filed
a volume of information with the
FCC from broadcasters and en-
gineers who support its AM stereo
system.

« April 30, Harris appealed the
Commission’s denial to release
the matrix.

e Magnavox establishes guidelines for adopt-
ing its AM stereo system (see Pagel). |
e FCC finds Virginia broadcaster unfit to be

e One distress sale okayed, another in the |

— JoAnalhan Hall

FCC At A Glance

One Letter Makes The Difference
KMYZ/Pryor, OK has protested anobjection to its new call letters
by KMYOQ/Broken Arrow, OK. Last February the.Commission okayed
a switch from KOLS and KKMA to KMYZ-AM-FM. But KMYO said the
change would confuse listeners. KMYZ’s defense is that while the first
three letters are the same, ““Z" is so different from O’ that no one

could possibly confuse them.
Pasquini Opts For
Distress Sale

KSLM/Brownwood, TX received
permission last Thursday to sell
the station under the Commission’s
distress sale policy. However, the
Broadcast Bureau stipulated the
station must report periodically
on efforts to find a qualified min-
ority buyer. KSLM owner Stephen
Pasquini was in trouble with the
FCC for misrepresenting when
construction for increased power
would begin (R&R 3-14)

In a related action, the Commis-
sion approved the distress sale of
WXLS/Williamantic, CT from
XLS Broadcasting to Delta Com-
munications, an 83% black-owned
corporation, for $209,500.

Orderly Growth Of
Radio Advised
In a letter to Chairman Charles
Ferris last week, NAB Board Chair-
man Tom Bolger reiterated the
association’s call of a year ago to
establish a joint Government-In-
dustry Advisory Committee to help

in the adoption of a national radio
allocation policy. Bolger pointed
out that the Commission is study-
ing numerous proposals and rule-
makings involving radio, including
increased FM allocation and AM
stereo, and said it would be better
to develop a plan for radio growth
rather than approach the problem
on a piecemeal basis.

More Time Needed In
Plan To Add FM’s

NAB this week asked the FCC
for more time (until August 1) to
respond to a proposal to increase
FM allocations. The reason is that
the National Telecommunications
and Information Administration
(NTIA) asked the Commission last
week to reconsider an earlier de-
cision not to include the use of di-
rectional antennas for short-spaced
FM drop-ins in the proceeding.
NAB argued that until the issue of
FM directional antennas is deter-
mined, it won't know what kind of
engineering and technical data to
submit.

 —
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AT THE NETS FEATURE

Washington Reports

Election Coverage Proves
Radio’s The Place For News

Radio, most always the immediate medium for getting
the word out, scored a victory April 22 when NBC Radio
was the first news organization to project George Bush
the winner over Ronald Reagan in the Pennsylvania pri-
mary. NBC was also first with the news of Carter and Rea-

gan victories in Illinois last March
18. NBC Radio reported the Illinois
projection at 7:54pm, and it was
repeated on NBC-TV by David
Brinkley in a special report at
8:00pm. Correspondent Edwin
Newman followed up with politi-
cal analysis which will continue
throughout the campaign

ABC Not Far Behind

Even if you weren’t listening to
NBC on March 18, you could have
heard the news minutes later
when ABC projected Carter the
winner by a “wide margin” at
8:18pm and Reagan winner by a
“‘comfortable margin' at 8:58pm.
ABC Radio provided 11 special re-
ports and 63 news inserts on the

Ilinois primary, including features
by WLS/Chicago correspondent
Jim Johnson, and 12 special reports
with 122 inserts were aired on the
New York and Connecticut pri-
maries March 25.

Speed Machines

RKO gets the latest vote totals
and projections from high-speed
1200 word-per-minute teletypes.
Teams of correspondents have
been at each major primary, re-
porting from the various cam-
paign headquarters, interviewing
the candidates each primary night.
Anchors for primary night cover-
age have been Rich Reiman and
Ed Gallo.

Almost Gavel-To-Gavel

Mutual has announced it too
will provide continuous cover-
age of both the Republican (July
14-18) and Democratic (August
11-14) National Conventions, ex-
cept for breakaways for news-
casts. This will allow affiliates to
pick up whenever issues of local
importance are on the floor.

How To Get Elected

“Behind the scenes and beyond
the primaries” is NPR's slogan
for its election coverage. Corres-
pondent Linda Wertheimer looks
at the people behind the candi-
dates, pollsters, campaign adver-
tisers, and political consultants.
“We want to find out what mes-
sages are working, what concerns
the people who live in our primary
states have and what all those
places are like,” Wertheimer said.

Sales Talk

Affiliated Broadcasting buys its
11th and 12th stations (see Page 1)

KWWL-AM and KFMW-FM/
Waterloo, IA sold for $3.5 million
as part of a proposed merger spin-
off by Black Hawk Broadcasting
to Forward Communications, which

owns five AM's, six FM's and six
TV's. Black Hawk will merge into
American Family Corp. Broker
was Blackburn & Co.

McGavren Guild opens Seattle
office headed by Denton Holmes,
former Manager of Portland ad
agency Stockton/West Burkhart.
McGavern Guild also to rep WQDR/Raleigh.

Denton Holmes

KSEE/Santa Maria, CA sold for $450,000 by Buddy Black to Frank
Oxarart Sr., Frank Oxarart Jr., John Young, Al Sturges, and Milton
Zack. Frank Oxarart Sr. and Young own KIBS/Bishop, CA; and Frank
Oxarart Jr. is KFWB/Los Angeles GM. Broker was Hogan-Felmann,
Inc.

John Moss joins CBS as account exec in the West Coast office, from
Blair in Detroit.

ABC will open a Southwest Sales Office in Dallas later this summer.

At The Nets

People

CBS

Bill Falk becomes Director of Press Information, replacing Bob
Fuller, who retires the end of May. Falk has been operating his own
PR firm and is a former member of CBS-TV’s Press Information De-

partment.
RKO

After reading R&R'’s article on
network news (R&R 4-11) RKO ND
Dave Cooke wished to clarify sev-
eral points. In a letter to the editor,
Cooke said, ‘‘The RKO Radio Net-
work philosophy is to delete ‘eso-
teric news' which does not relate
to the young adult, music-radio
listener — stories such as the lat-
est skirmishes in Lebanon or a
new coup in some faraway country
that our listeners never heard of

We specifically concentrate
on doing ‘issue-oriented’ news
stories about the economy, draft Dave Cooke
registration, nuclear power, women’s rights, etc. Certainly we run
‘people’ news items and lighter feature stories, but our emphasis is
always on the ‘issues’ that are meaningful and ‘relatable’ to young
adults.”

NEW RKO BOARD — Members elected to the newly formed Affiliates
Board are (Ir, standing): Richard Marcellan, KEJZ/Fort Worth; C.J. Jones,
WCSU/Charleston; Phil Goldman, WRVQ/Richmond; Chuck Larsen, WZUE/
Carlisle, PA; Todd Bitts, KPLZ/Seattle; T.J. Donnelly, WHBQ/Memphis;
(I.r, seated): Kenn Harris, RKO Director of Affiliate Services,; Bill Jaeger,
WOKY/Milwaukee;, Tom Burchill RKO VP/GM; and Dick Rakovan, VP,
Outlet Co., Providence.

ABC

Radio News provided hourly reports on the aborted hostage rescue
attempt April 25, starting at 2:06am EST. Reports were anchored by
correspondent Bob Walker.

ABC President Elton Rule predicted more opportunities for broad-
casters in the future than ever before. Speaking at a recent International
Radio and TV Society gathering in New York, Rule said, “For some time
to come, no one else will be able to produce and deliver mass appeal
programming as inexpensively as we do. If quality is high, we are irre-
placeable.”

Phillip Greer, syndicated columnist, named correspondent. He will
anchor “‘Phillip Greer on Business,” a new series on the economy and
other business news.

ABC-FM
Fred Jacobs named Director of Research and Programming Devel-
opment, ABC-FM stations. He is former WRIF/Detroit Research Direc-

' ABC Information

“What About The Children?,” five-part series on the children of di-
vorce as they tell the story, airs week of May 12.
“The Beach Boys . . . A California Saga,” two-hour music special

airs Sunday, June 22.
The Source

Documentary on the tenth anniversary of the killing of four Kent
State University students by National Guardsmen ran May 1. Source
Radio News Manager Jim Cameron produced and narrated the half-
hour show to the background sounds of the student demonstration where
the tragedy occurred May 4, 1970.

NBC

“The Sexy Sixties,” five-part series on romance and communal
living among senior citizens, ran last week.

Marion Stephenson, VP/Radio and Industry Relations, elected to
Association of Broadcast Engineering Standards (ABES) Board of Di-
rectors.

Bob Schleimer named Director, Finance and Administration, NBC
AM Radio. He is former WINS/New York Comptroller.

Latest affiliate is KAYO/Seattle, which recently changed from
Country to News/Talk (R&R 5-2).

“Newsline Extra” will feature two five-part series, ‘‘Our Battered
Highways'’’ runs week of May 12 and ““Tomorrow’s Job Market"’ follows
week of May 19.

APR

California AP Radio-TV Association elected KJOY/Sacramento ND
Pete Yackley President and Bill Cooper of KPCC/Pasadena VP. The
group also awarded prizes to KGO/San Francisco, KMTB/Bakersfield,
and KAAP/Ventura for best newscasts, and to KPCC/Pasadena for best
news writing, while KTMS/Santa Barbara was honored for best sports
coverage.

Massachusetts AP Broadcasters have named WRKO/Boston News
Director Roger Allen President of the group.

AP Broadcasters will honor WHIO/Dayton and KNX/Los Angeles
with first place awards for enterprising reporting at its convention in
Denver June 5-7. Honorable mentions will go to KESD/Brookings, SD;
WDNH/Honesdale, PA; and KRKK/Rock Springs, WY.

Jack McQuate, WBST/Muncie, IN Public Affairs Director, named
Pres.-Elect of Indiana AP Broadcasters. Ted Felts, KKAM/Phillips-
burg, KS, named President; and Mike Manns, KEWI/Topeka, named
Pres.-Elect of Kansas AP Broadcasters.

Tom Watkins, ND, WIMA/Lima, elected Ohio AP Broadcasters
President and Helen Paes, ND, WBBW /Youngstown is Pres.-Elect.

NPR

David Creagh named Director of newly established Satellite Pro-
gram Development Fund, a service designed to encourage use of public
radio programming.

“Morning Edition” featured five-part series on life in Smalitown,
USA last week. Correspondent Scott Simon interviewed Playboy Editor
Doug Bauer, who's written a book about life in his hometown. Prairie

City, IA.

Lane Kirkland
Washington

AFL-CIO President Lane Kirk-
land recently addressed a Capi-
tal Press Club meeting in Wash-
ington. He responded to the recent
movement toward government
deregulation, which he labeled a
‘“virtue,” terming regulation a
“vice.” However, he opposes
radio deregulation primarily be-
cause of the inability for *‘people
without power” to intervene when
radio stations fail to meet the
public’s need in their programming.
Ultimately, this will result in gov-
ernment re-intervention, accord-
ing to Kirkland.

NAB Sr. VP/Gov't. Relations
Ken Schanzer announced three
appointments: David Markey 111
as VP/Congressional Liaison,
Belva Brissett as Director/Con-
gressional Liaison, and Richard
Wyckoff as Director/Broadcast
Liaison. Markey has been an NAB
legislative counsel since 1974, Bris-
sett an NAB legislative rep since
1976, and Wyckoff a legislative
counsel since late 1978, after four
years as an NAB attorney and pre-
vious experience as an attorney in
the Broadcast Bureau.

Albuquerque

Newly elected officers of Albu-
querque Broadcasters Association
are Chairman David Lyons, KOB
GM; Richard Holcomb, newly pro- (
moted KQEO/KZZX GM: Treas.
Frank Elders, KABQ GM: and
Sec’y Doug Milligan, KRZY GM.

o
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“Happy Together”

NB 2264

the latest single from

Captain &Jennille

A smashing .’follow'up
to their #1 single
“Do That To Me One More Time”

NB 2210

from their debut album
“Make Your Move”

NBLDP 7188

Produced by Daryl Dragon
for Moonlight and Magnolia
Recording, Inc.
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Cox 1st Qtr. Profits, Revenues Swell 25%

Cox Broadcasting Corp. has re-
ported that net income for the first
quarter of 1980 increased 25 per-
cent to $9.2 million, up from $7.4
million for the equivalent period of
1979. This 1979 figure does not in
clude extraordinary earnings of $1.9
million for investment tax credits on
motion picture production costs for
years prior to 1968, which Cox claim
ed last year at this time. 1980 first
quarter operating revenues for the
firm likewise rose 24 percent to $69.5
million, up from $55.8 million in the
tirst quarter of 1979

Music Industry/City Of Hope
Honor Towers’ Russ Solomon

Russ Solomon. founder and Presi-
dent of Tower Records’ parent cor-
poration, MTS Incorporated. will be
honored by the City of Hope at a
testimonial dinner on Thursday, June
19, 1980, at the Century Plaza Hotel
in Los Angeles. The affair will mark
the establishment of a Music Industry
Fellowship in Solomon’'s name at the
City of Hope's Pilot Medical Center.

The 39-year music industry veteran
will also be presented with the City of
Hope “Spirit of Life” Award in recogni-
tion of his humanitarian ideals and
industry achievements. For turther
information, contact Bill Vernon at

Orban’s Improved

Revenues for Cox’s broadcast divi
sion swelled 21 percent during the
first quarter ot 1980 with both na-
tional and local radio advertising
and local TV advertising being par-

ticularly strong, according to Cox
President Clifford M. Kirtland Jr..
who added that operating profits for
the broadcasting division were also
well ahead of the year-previous figures.

Ovation Acquires Regency
Distribution Rights

buted in the U.S. and Canada by
Ovation Records. The year-old
Regency label has scheduled “Hail
To The Modern Hero” by the Suss-
man Lawrence Band as its debut
album release under the new ar-
rangement. Future releases will
feature Duffo and James Lee
Stanley in keeping with Ovation's
quest for “new areas of music, in-

L.A -based Regency Records.
headed by noted manager/attorney
Lloyd Segal. will now be distri-

Music Industry for the City of Hope,
208 W. 8th St., Los Angeles, CA cluding new wave, not previously
90014, (213) 626-4611, ext. 266 or supplied by the label,” according
267. to Ovation President Dick Shory.

SYNDIE SHOW SPOTLIGHTS NEW TALENT

D.I.R. Provides “Comedy Live”

D.1R. Broadcasting is currently producing a new four-minute show, "Comedy
Live,” for syndication. Taped during actual performances at the Improvisation
in New York, the Comedy Store in Los Angales, and the Second City in Chi-
cago and hosted by noted comedian Richard Belzer, the program will show-
case up-and-coming comic talent. "Comedy Live” is set to run weekdays and
will feature all new, unrecorded material. For further information contact
D.IR. at 445 Park Avenue, New York, NY 10022, (212} 371-6850.

“In Line,” a 3%5-minute radio feature
consisting of taped interviews with film-
going audiences, is now available
from the Radio Masters syndication
group. Featuring radio personality
Steve Randall. the show is designed
to air on Thursday, Friday and Satur-
day with a ditterent program each
night. Debuting on June 5, the shows
will focus on audlence reaction to

OFF-KEY MELODIES & ASSORTED NOISES

New Effects LP
Affects Jocks’ Slots |

“Jock Shots" is the latest sound-effects album from the L.A. Air Force,
producers of the four-LP "Cheap Radio Thrills” sound effects set. Designed
for on-air use by DJ's, the “Jock-Shots” album features clean, contemporary
24-track recordings unavailable anywhere else.

Produced by Terry Moss. the new album contains 17 different studio
audience reactions, six crowd reactions, nine drum effects, 12 soap opera
organist selections, five D] sounders, eight gag sound eftects, five percus-
sion beds, 23 non-English character responses, 18 off-key renditions of |
famillar melodies and eight sound effects, all of which can be combined in |
ways limited only by your imagination.

“Jock Shots" is priced at $22.50 per copy. For further information con- ’
tact the L.A. Air Force at P.O. Box 944, Long Beach, CA 90801

|

Cable-Satellite Seminar
Focuses On Music Industry

Cable-Satellite Seminars of New
York recently sponsored the first cable-
satellite workshop in Manhattan on
the effect cable-satellite technology

“In Line” Syndicated Show Comes On-Line

Focus On Audience Reaction To New Films

new films.

“In Line” is available to stations in
Washington, Oregon, California,
Nevada and Idaho, with KCBS-FM/
San Francisco and KBZY/Salem. OR
among the initial stations to sign on
for the show. For further information
contact: Radio Masters at (206) 625-
0329.

RADIO SECOND HARDEST HIT

Processor/Generator

The "Optimod-FM Model 8100A" from Orban Associates Inc. com-
bines audio processing and an FM stereo generator in a single system
Basically an updated version of the Orban "Model 8000A,” the new unit's
teatures include a compressor that can be operated either wideband or
multiband and an “FM smart clipper” which utilizes an exclusive clipping
distortion-cancellation circuit with a newly-designed overshoot corrector
to gain significant improvements in brightness. For turther information

contact Orban at (800) 227-4498; in California: (415) 957-1067 J

BBC’s Budget Slashed $285 Million

Stifled by England’s 20 percent inflation rate, the BBC is planning major
cutbacks in budget and number of employees with network radio being the
second hardest hit. The corporation will layoft 1500 of its 27,000 employees
and slice $285 million from its budget. Of those cuts, 104 radio jobs will be
eliminated as well as $8.5 million from network radio's allocations. An addi-
tional $4.4 million will be chopped from local radio services.

The primary trimming will come in network TV with a projected loss of 405
jobs and $26 million in budget deductions. Other areas feeling the pinch in-
clude future projects, new departments, regional radio and TV, as well as
personnel, public affairs, and financial departments. For many BBC employees,
their job future depends on additional revenue achieved through an increase
in licensing fees, currently under consideration.

will have on the music industry. The
initial conference, “Cable, Satellites,
and the Electronic Venue,” drew
speakers from these related fields, in-
cluding REO Radio Network Direc-
tor of Engineering Joseph Maguire,
who foresees a new approach to radio
programming through musical pro-
gramming syndicators as more sta-
tions become equipped with satellite
recelving equipment. Maguire noted
that nearly 1000 radio stations will
have this technology by the end of
1980.

Warner Amex Satellite Entertain-
ment Corporation’s Director of Pay
Programming Bob Pittman (formerly
WNBC-AM Program Director) pre
dicted a gradual fragmentation in TV
formats, similar to what radio has al-
ready experienced, which would
give the ever-increasing number of
cable subscribers (expected to dou-
ble present levels by 1985) a much
greater selection of programs. Some
of this new programming activity
would undoubtedly be music-oriented,
paving the way for increased economic
growth in the music industry by of-
fering manufacturers new avenues of
product exposure. As conference
moderator Dennis Waters comment-
ed. "The music industry has not been
preparing itselt for the onslaught of
these new technologies.”

One of over 1200 Great Radio Stations carrying Westwood One progroms.'Progroms
like: Dr. Demento, Off The Record with Mary Turner, The Great American Radio
Show with Mike Harrison, Star Trak with Candy Tusken, Ace & Friends, Spaces

and Places, Shootin' The Breeze, Specidl Edition with
Sid McCoy, The Sound of Motown, On The Move
and The Twelve Hours of Christmas.

9540 Washington Bivd., Culver City, CA 90230
(213) 204-5000




A MESSAGE
ABOUT

“MESSAGE

IN A BOTTLE”

A&M Records is reissuing THE POLICE single “MESSAGE
IN A BOTTLE” We believe, even more than when we released
it the first time, that it’s a great record and great records
deserve to be hits.

Maybe we got off it too early. Maybe the Program Director
who would have understood was on vacation. Maybe it was
a few minutes ahead of its time. Whatever the case, the timme
is now right for “MESSAGE IN A BOTTLE’ Over the last year,
THE POLICE have become one of the biggest rock and roll
bands in the world. “MESSAGE IN A BOTTLE” has been a
top five single in over a dozen countries and we're gonna
be hammering away to make it a hit here.

We ask you to listen again to this exceptional record.

THE

Bl ‘Message In A Bottle” AM 2190 PO\_\C
I®*{ is from the album REGGATTA de BLANC SP4792.
B A It was produced by The Police and Nigel Gray.

©1980 A¥M Records, Inc. All Rights Reserved g
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RIAA Survey Shows

Industry Battling Higher
Costs, Greater Risks

"An Economic Study Of The Recording Industry,” pre
pared for the Recording Industry Association of America
(RIAA) by the Cambridge Research Institute was recently
released to the Copyright Royalty Tribunal in Washington,
which is currently weighing the possibility of adjusting the
mechanical royalty rate. 14 companies (Arista. Atlantic,
Capitol. CBS. E/A. Infinity, Forte, London. Nashboro, Phono-
gram. Polydor, RCA, RSO and Warner Bros.) representing
slightly more than 70 percent of the industry’s 1979 domestic
ales responded to the survey with A&M, Chrysalis, MCA,
Motown and Casablanca absent

Among the report’s tindings: The break-even point for al-

in 1979 has risen to approximately 140,500 units sold

re than double the figure for the last available year (61,000

units in 1972). Furthermore, while in 1963, 61 percent of all

popular LP's failed to break even, this number had grown to
77 percent by 1972, escalating to 84 percent by 1979.

As part of the survey, CRI examined the musical contents
of 150 chart LP's, discovering that the average song content
has steadily declined from 12 tunes per album in 1965 to 10
per LPin 1973 t09.14 in 1979. However, the playing time of
the average LP has lengthened {rom 33 minutes per LP in
1965 to 37:28 in 1973 t0 38:31 in 1979

Meanwhile, pre-tax profits for the recording industry
have climbed trom an estimated $85.7 million in 1974 to
$158.7 million in 1977 to $208.7 million in 1979. (This
latter figure was extrapolated from available first-half statis-
tics.) In addition, none of the above figures takes into account
income derived from masters licensed abroad
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Tril;le—F—Network Intros E-Z Access, Artist Info Files

1f you've ever been behind a microphone with nothing new and Interesting to say about a well-known recording artist

or, if you've ever had to write a radio spot around a new artist with a debut album

then you've experienced

the frustration of wondering, "Where am I going to find some information?" Now, Triple-F-Network's Foreground Fact
Finder has come to the rescue with its "Universal Update 500" information series

This system incorporates color-coded (according to format), accordion-folded "Z" cards with computer printout infor-

I mation (chiefly one-liners) on approximately 500 charted recording artists, from newcomers like Cheryl Ladd, XTC, and

[ Stephanie Mills to such established artists as Willie Nelson, Fleetwood Mac, and Barry Manilow. In addition to artist

biography, performance/appearance dates and data, publicity, management and tour contacts, and current album track

|
‘l or group
|

| scanner, each card also contains a complete discography

- all packaged in a convenient desktop file box

Initial service on the "Universal Update 500" series is slated for September, 1980, at the introductory price of $365
per year (plus tax). This price includes periodic "Update” cards as well as 30 bonus "Who's Who" cards, which feature top
record producers and key music industry figures. Early subscribers also receive a 10 percent discount on their September,

1981 renewal. For additional information, contact Bob Drummond at (416)636-7278

Sharp To Debut First Hand-Held Computer

Already on the market in Japan and slated for U.S. intro-
duction later this year, Sharp’s "PC1210" is virtually the first
pocket computer. Retailing for $1285, the device resembles a
hand-held calculator whose keyboard features letters and
numerals so it can deal with words as well as digits. The unit
can be programmed in "Basic” (the computer language
familiar to three million Americans), storing up to 400 steps
of program instruction on 26 memories. With the addition of
an ordinary cassette tape recorder, more programs and infor-
mation may be stored as well.

Phonogrz;m, Charisma Pen U.S. Distribution Pact

Phonogram Inc./Mercury Records has announced the
signing of an exclusive U.S. distribution agreement with U K.
based Charisma Records. The first album issued under the
new pact will be Peter Gabriel's upcoming LP, entitled (as
were his previous two solo albums) "Peter Gabriel,” which is
set for May 20 release

In making the announcement, Phonogram/Mercury Presi-
PRO:MOTIONS
Rappaport Upped To Dir./Nat’l

LP Promo At Columbia

Paul Rappaport has been J
appointed Director of National
Album Promotion for Colum-
bia Records. A 1(-year veteran
of the label. Rappaport most

| recently served as Associate 1)i-
; rector of West Coast Album
Promotion for the firm. The
promotion is effective immed-
iately with Rappaport to be
based at Columbia’s New York

offices.

Paul Rappaport

McGathy Upped to Dir./Nat’l
LP Promo At Polydor

Bill McGathy has been appointed National Album Pro-
motion Director for Polydor Records. Most recently National
Album Promotion Manager for Polydor, McGathy joined the
label two years ago as the local promotion manager in Houston,
having previously spent four years as Program Director for
WORJ-FM/Orlando.

In his new post. McGathy will be responsible for securing
airplay on all Polydor album product as well as coordinating
the label’s regional promotional efforts.

Innocenti Forms Pegasus Int’l Label

Emilio Innocenti has announced the formation of Pega-
sus International Records to be based in Fair Lawn, NJ. The
| label’s initial release will be a single by Linda Ransom and

dent Bob Sherwood said, "We are proud and very pleased to
to have Tony Stratton-Smith (Charisma Chairman), his stat
and their artists join the Phonogram/Mercury family. The
class and entrepreneurial talents of 'Strat’ and Charisma have
an important place in our industry. Beyond the major acts
that Charisma has helped to develop is a wonderful quality
of finding unique talent that deserves an opportunity to have
their music exposed to a broad-based audience.”

While sales of programmable calculators are seeing a
growth rate of 40 percent annually, with sales of over $120
million in 1979, the Sharp "PC1210" is expected to take
direct aim on this market for advanced programmable porta-
ble devices, which up to now has been dominated by Ameri.
can firms Texas Instruments Inc. and Hewlett-Packard Co.

However, the Sharp unit apparently has several draw-
backs to overcome. First, it lacks a printer, relying on a
single-line liquid crystal display strip much like a digital
watch. To combat this, Sharp is developing a display strip
which will be able to show four lines of 80 characters, rolling
left to right with 40 characters on display at one time. Sec-
ond, even Sharp's most advanced model, the "PCl1211,”
which retails tor $175, has a memory capacity of just 1000
bytes. In contrast, Hewlett-Packard’'s "HP-41C,” which re-
tails for $450, stores almost 2200 bytes of information, making
it the most advanced programmable calculator on the mar-
ket. Therefore, Sharp is working on combining the hand-
held computer with a pocket-sized electronic typewriter to

SR P S |

provide printer capabilities.

Sparkle, produced by veteran industry figures Irwin Levine
and Jimmy Wisner. The company is also planning to acquire
record and publishing catalogs. For further information con-
tact Pegasus International at Bid. 31B. 20/21 Wagaraw Road.
Fair Lawn. NJ 07410, (201) 427-4202.

Fournier Upped To Ad Manager For TM

Ken Fournier has been appointed Advertising and Pro-
motion Manager for the TM Companies. A three-year veteran
of the firm. Fournier joined TM as a Beautiful Music consultant
for the Programming Division. later becoming Operations
Manager and Stereo Rock Consultant, the latter his most re-
cent position. Prior to his association with TM. Fournier spent
eight years in various broadcast indusiry posts in the Michigan
area.

Vanderbilt Named Dir./Affiliate

Relations For Warner Amex

Richard Vanderbilt has been named Director of Affiliate
Relations at Warner Amex Satellite Entertainment Corpora-
tion. Prior to joining Warner Amex, Vanderbilt served as Presi-
dent of Big Tree Records, having previously been National
Promotion Director for Laurie Records.

In his new post, Vanderbilt will be responsible for estab-
lishing and maintaining a complete communications program
among Warner Amex affiliates.

Doctorow Named Sr. VP/GM
For Montage

Eric Doctorow has been named Senior Vice President and
General Manager for the Montage Music Group and Chack-
ler Consulting Inc. Most recently a partner in Image Market-
ing and Media and Vision Management, Doctorow previous-
ly served as Director of Marketing Services and Director of
Product Management for ABC Records. Prior to that. he was
Director of College Marketing for CBS Records.

In his new post. Doctorow will be responsible for the daily
operations of the two companies as well as collaborating with
President and Chairman David Chackler in long-range planning

Perry Named Chairman Of EMI Music’s
Int’l Repertoire Committee

Rupert Perry has been named Chairman of the newly-
formed EMI Music-International Repertoire Conimittee.
whose functions will be to coordinate, review and direct EMI
Music's A&R resources in the U.S. and U.K. in order to achieve
maximum international artistic development for EMI artists.
Additional Committee members will be Don Grierson. A&R
VP, Liberty-United Artists Records {U.S.); Brian Shep-
herd, A&R Director. EMI Records (U.K.}: Graham Fletcher.
Head of A&R. Liberty-United Artists Records (U.K.}; and
Guy Marriott, Director of Business Affairs. EMI Music-Europe
and International. Marriott will serve as the Committee's
secretary.

Perry will, in addition 10 his current duties as VP/A&R for
Capitol Records in the U.S.. assume special responsibilities
on behalf of EMI Music-Europe and International for dealing
with U.S.-based artists who are directly signed 10, or are in
negotiations with EM1 Music companies outside North America.

Gardner Named Dir./Mktg. At

Polygram Direct Mktg.

Charlia Gardner has been named to the newly-created
position of Director of Marketing for New Programs at Poly-
gram Direct Marketing, a division of Polygram Corpora-
tion. In her new post, Gardner will be responaible for the crea-
tion of development of all new programs to be entered into by
Polygram Direct Marketing with her primary emphasis being
non-classical music programs. Most recently. she was affiliated
with Franklin Mint, having previously served as Manager of
International Operations for the Bradford Exchange.




“Things
are

more like
they are

today,
P y

t

an they’ve

ever been
before>’

Dwight D. Eisenhower,
President of the United States

The new single from

Warren Zevon's
"Bad Luck Streak In Dancing School”

(5E-509)
@ On Asylum Records and Tapes.

Produced by Warren Zevon and Greg Ladanyi.

©1980 Elektra/Asylum Records. &) A Warner C ications C




Page 12

e P\
WIFI on WANS LP cut WIFC LP cut
CHUM 26-23 WORD LP cut WKAU LP cut
94Q add WKEE LP cut WRIG LP cut
KNUS add WRAW on KWSL LP cut
CKGM on WFIF on KRNA LP cut
WEFM on WWCO on KFMD LP cut
KUPD on WAGQ LP cut KROCLP cut
KHFI 28 WALG LP cut KICK on
KXX106 deb 30 Y102 on KJAQLP cut
KDWB-FMon WWID on KMKF on
KCPX on WZDQ on KJCK LP cut
KJOY on WKZQ on KLZR 15
KRSP on WRQK on KSKG 40
WFBG 30-27 WTAC on KBOS on
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Following the Jerry Greenberg label deal
with Atlantic, some restructuring will take place
within Atlantic Records itself. Atco President
Doug Morris will become Atlantic’s new Presi-
dent. Sheldon Vogel will be promoted to Vice
Chairman and Dave Glew becomes Executive
VP/GM. As far as the vacated West Coast VP/
GM slot left open by Bob Greenberg's de-
parture, Street Talk hears that Larry King is a
very strong contender.

Dave Urso turned down A&M and will
remain at Planet Records, so the search for a
new promotion VP at A&M continues.

Very strong rumors that MCA may dismantle
its current distribution system and go with inde-
pendents. The move is reportedly a money-
saving idea for which the time has come.

Los Angeles Times Radio Editor James
Brown recently spent an entire *‘promotion
day” with RKO National Music Coordinator
Dave Sholin. That day was later chronicled in
Brown’s Sunday “Calendar’ column (5-4} and
made for some very interesting reading. Brown
started off on the right foot saying that Sholin
“looks like Dustin Hoffman from a distance.”
He then proceeded to nickname several of Dave’s

| promotion visitors: *“The Actress.” *“The Pro-

fessor.” "*The Comedian,” *The Undertaker.,”
and a character Brown dubbed *“Hollywood™’ all
came seeking airplay. As the L.A. promotion
community tried to figure out just who was who.
Brown got in the last surprise by running the
very complimentary article on “The Duke's”
birthday. Happy Birthday. Dustin, er, Dave!

Burbank rumors are that if Eddie Rosen-
blatt opts to head David Geffen’s new label,
Lou Dennis, currently WB’s VP/Director Of
Sales, will move into Eddie’s vacated slot.

DOES MIKE CURB KNOW ABOUT THIS? — California
Governor Jerry Brown, while making his last stand
in the Wisconsin primary, stopped by the studios of
WZEE/Madison and helped Mad Dog Hudson pick “the
right cuts’ on the new Linda Ronstadtalbum.

The Motor City
Strikes Back

In a brilliant promotion WWWW/
Detroit and Peaches Records got to-
gether to strike back at foreign auto
makers. The scene was a local Peaches
outlet where W4 listeners were invited to
“take a whack’' at a Toyota or a Fiat for
a dollar a blow. All proceeds of the *charity
event'” were dispatched to the ailing Chrys-
ler Corporation, a gesture which naturally
garnered the station and the event itself a
lot of extra press coverage in the Detroit
area.

We hear that Ron Alexenburg is close to
signing a pressing and distribution deal with
CBS. The deal would be for Ron’s new label fi-
nanced by Hansa’s Trudy Meisel.

Is David Perry returning to KMET/Los
Angeles? The answer is yes, although in just
what capacity the ex-KSAN/San Francisco
Assistant PD will rejoin “the Mighty Met” is
unclear.

Amidst heavy speculation that they would
not, Kiss has re-signed to Casablanca Records.

In the final week of the spring sweep, John
Driscoll has exited as PD of KYGO/Denver.
Street Talk hears that the station. which is
KIMN's FM, will return to a more automated
sound.

What are Burkhart, Abrams, Michaels
Douglas & Associates up to now? Dwight
Douglas is reportedly working on a new female
25-34 format called “Femme FM.” The new
contemporary sound will be ready for clients
this summer.

Congratulations to JB105/Providence’s
Todd Chase and his wife Mickey on the birth
of their first child. Christopher William, who
arrived last Friday (5-2).

A.J. Roberts, from KMJC/San Diego, is
the new MDD and PM-drive-personality for Joel
Denver at WITH-FM/Baltimore. By the way.
WITH-FM has applied for the new calls WBSB,
which apparently has some significance for the
station's new format . . . details on that one
later.

The legendary George Hamberger has
finally been lured away from his native Buffalo.
but not all that far away. George has announced
his resignation at WBEN/Buffalo to join Bill
Gable’s staff at CFTR/Toronto.

KHTZ/Los Angeles morning man and
syndicated air personality Charlie Tuna will
now be heard by even more ears, if that's possi-
ble. Beginning this summer, Charlie will be the
announcer for the newly syndicated ‘‘Mike
Douglas Show. " Charlie has also been signed to
announce for Casey Kasem's new TV project
“America’s Top 10.” a weekly show which de-
buts this weekend around the country.

P.O. Box 25-866
Honolulu, Hawai 96825
(808) 395 9600

THE ELECTRIC WEENIE, RADIO’'S NUMBER 1
GAG SHEET GETS LETTERS . . .

JOHN WALKER, WJFL . . .
consistency of humor and information you provide. Look forward to many
years’' association with The Weenie.”

“Electric Weenie is great! Love the

Jocks...write today for free samples.
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Well, let me slip on my Prince Charming mask
and share some wonderful journalistic nurgles

with you:

Russell Wittberger, the
President of Charter Broad-
casting, notified the GO column
of some interesting sidelights
and rumors pertaining to the
recent NAB convention in Vegas.

According to Russ, one of
the most talked-about things
occurred on a Monday evening
when Bill Tanner of the Wil-
liam Tanner Company in
Memphis was held up in the
parking lot adjacent to his
majestic hotel.

According to Wittberger,
the guy got away with $1000
cash and $1500 in trade! (Boo!)

. * *

Last week I had the pleasure
of feting one of the nicest men
in the radio business . . . Dick
Haynes. Haynes at the Reins
has been entertaining folk in Los
Angeles at KLLAC for 35 years!

It was a sold-out dinner at the
Hollywood Palladium . . . and
nearly every top name in the
country area was there. I pur-
posely had my boots freshly
manured for the event. When
Charlie Daniels shuffled to
the podium to pay homage to
Dick, he noticed the great cow-
boy star Roy Rogers sitting
nearby . . . He stared in awe at
Roy . . . and then shouted in-
to the microphone . . . “ROY
ROGERS!!” Charlie then hug-
ged the King of the Cowboys
heartily as the other six-gun
heroes looked on in admiration.
It brought a tear to my cayuse.
(I couldn’t bring my horse in-
side.)

Haynes was presented with
many accolades, including a
UCLA broadcast scholarship

in his name . . . and his star

star will be placed on Holly-
wood Boulevard in the near

future.
* * *

Former radio flurg Jack Ri-
ley (Cleveland star) was chat-
ting with the dread GO column
this week . . . Jack is current-
ly doing a fantastic job as a
regular on the “Tim Conway
Show’’ on CBS. You may also
recall (with the pulsating power
vested in you) that Riley play-
ed the sardonic Mr. Carlin on
the *“Bob Newhart Show.”

Collusively, Robert W. Mor-
gan is holding the last annual
Burbank film festival Friday
{May 9), and the movie is “The
Attack Of The Killer Toma-
toes,” which coincidentally stars
Jack Riley. Traffic reporting
expert John McElhinney and
I are slated to be special guests
on the Robert W. short on
KMPC . . . Big John will be
reading the highlights of the
local Burbank Society news,
and 1 plan on recounting all
the bad Burbank jokes that
have been told since I was the
twerp who invented the phrase,
“Beautiful Downtown Bur-
bank!”

*“The Attack Of The Killer
Tomatoes” is listed in the new
book “The Golden Turkey
Awards” as one of the worst
vegetable movies of all time.
The theme music has such
poignant lyrics as: *‘I know I'll
really miss her, a tomato ate
my sister . . ."

Next week we'll explain the
invention of the exciting new
combination bidet and drink-

ing fountain . . .

YORK

NEIL ROCKOFF NAMED GM AT WHN/NEW

BILL VIANDS NAMED STATION MANAGER
AT WSB/ATLANTA

NUMBER ONE FIVE YEARS AGO: "He Don't
Love You” — Tony Orlando & Dawn (Elektra)

NUMBER ONE COUNTRY: “Thank God I'm A
Country Boy"” — John Denver (RCA)

NUMBER ONE LP: ‘‘Straight Shooter” —
Bad Company (Swan Song)

.
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ABC Wins Second Straight Post-Season Week

ABC won Its second consecutive Nlelsen victory for the week ending May 4, both those victories unfortunately fall-
ing just after the close of the official ratings season, narrowly won, of course, by CBS. CBS didn’t exactly fold this past
week, winning the top four positions, but ABC held on by four-tenths of a point for the overall lead. Once again, viewers
stayed away from network TV in droves, as ABC's winning average rating was a mere 16.7 (compared to the usual 20-21
range), while CBS was close behind at 16.3 and NBC finished third with 14.5

Automotive slapstick fans will be gratified to see “Dukes Of Hazzard” perched atop the top 20, with CBS compatriots
‘MASH," “60 Minutes,” and “Flo" following. Next were 5) “That's Incredible” (ABC) 6) a tie between "“Three's Company’
(ABC) and NBC's telecast of the Academy of Country Music’'s awards show (another ratings triumph for country music)
8) “Dallas” (CBS) 9) “Real People” (NBC) tied with "Vega$" (ABC)

The second tetecast of “Oh God" (NBC Sunday movie) finished 11th, followed by 12) “Eight Is Enough” (ABC)
13) “Love Boat" (ABC) 14) “Charlie's Angels” tied with “Benson’ (both ABC) 16) "Gideon’s Trumpet” (CBS Wednesday
movle) 17) “Happy Days’ and “Laverne & Shirley” (both ABC) tied 19) “20/20" (ABC) and 20) “Diff'rent Strokes" (NBC)
“WKRP In Cincinnati,” being set for yet another time slot change (see below), finished 30th for the week, though its
rating slightly topped CBS's average

NEW SCHEDULES: CBS and ABC announced fall schedules recently, with CBS adding five new sernes and ABC
six. New CBS shows include a "Dukes Of Hazzard" spinoff, “Enos,” plus dramas “The Secrets Of Midland Heights,
‘Freebie & The Bean" (from the cop movie), and “Magnum P .1.," plus comedy “Ladies Man.”” Cancelled to make way for
the newcomers are long-running drama “Barnaby Jones," “Stockard Channing Show,” “Last Resort,"” and Chad Everett's
“Hagen," with “Hawaii Five-0," as previously planned, aiso leaving the air (after 12 years). “WKRP in Cincinnati.” a
perpetual slot-shifter in the CBS schedule, is moving yet again, to Saturdays at 8pm next season

ABC has a drama based on the movie “Breaking Away" against “WKRP," starring Shaun Cassldy; pius a spinoff of
sorts from new hit “That's Incredible” called “Those Amazing Animals” (possible midseason replacements may or may
not include “Those Magnificent Minerals” and “Those Vivacious Vegetables). ABC also plans four new comedies
‘Bosom Buddies,” “it's A Living,” “But I'm A Big Girl Now," and “Too Close For Comfort.** Cancellations include “Galactica
1980" (down for the second time), “The Ropers,” “Angie,” and “Goodtime Girls." And at NBC, Johnny Carson has
signed a new three-year contract to stay with the “Tonight Show.” The program will be shortened to an hour next fall. an
NBC concession to Carson, but the comedian will host it four days a week instead of three, a Carson concession

MUSIC ON TV: 20/20 and Photoglo are on “American Bandstand” May 10 Cherle & Marie Currie appear on
“Merv Griffin” May 15 Billy Preston & Syreeta host an upcoming “Midnight Special

YEBRROSOLP

PAY TV SUBSCRIBERS TOP 7 MILLION: By April, the number of U.S. homes sub- |
scribing to pay TV programs will surpass seven million, according to a recent survey of '
Carmel, CA-based research firm Paul Kagan Associates Inc. The survey also forecast a total
of 10 million pay TV subscribers by the end of 1980. At that point, the survey projected,
pay TV will be a $1 billion annual business at retail ... VIDEO RESEARCH STUDY
AVAILABLE FROM INOVISION: The Benchmark Study, commissioned to study videocas-
sette buyer habits in 1979, is currently being offered for sale within the industry by Dallas-
based Inovision. Among the report’s findings, compiled from a survey of almost 500 VCR
owners, were that both purchases and rentals of non X-rated prerecorded videocassettes |
will more than triple in 1980 and that if the right programs were available to the public,
purchases and rentals would increase as much as 500 percent and 600 percent, respec-
tively. Additional survey results deal with changing trends in demand, purchasing pat-
terns, use of videocassettes in conjunction with other home electronics products, con-
sumer attitudes toward videodiscs, home computer ownership, videotape club member-
| ship and VCR usage information . ...
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WIN A 57 TUTONE

#Cherry Condition, Tu-Tone Bronze
& Cream, Corvette Wheels.
Gutsy 6, Extra Custom Chrome
& Pinstriping, AM-FM Stereo &
Cassette Tapedeck. 47,000
Original Miles. T&A Estimated Miles
Per Gallon: 18 Hwy, 15 City. Use
these figures for comparison only.
Your mileage may differ!

* Tommy Tutone & Columbia Records Invite You And
Everyone At Your Station To Participate In Our '57
Chevy Giveaway.

* You Can Be Behind The Wheel Of This Beautiful Bronze
And Cream Tutone Chevy Sedan By Correctly Guessing
What We’ve Placed In The Car’s Glove Compartment.
Guess Right And You're The Winner. In Case Of A Tie,
All Correct Entries Will Be Placed In A Chrome Hubcap
And Tommy Will Pick The Final Winner.

* Clues Will Be Given Every Week In Radio & Records.
Just Look For The Chevy. Enter As Often As You Like.

/ ) Previous Sone
This Week's Week's Incorrect

Clues:
Clues:

10K To 1. Tutone
Fondle 2 Fits In
2 Hip Any Car

Just Fill Out The Entry Blank Below And Send To: Tutone, c/o Radio & Official Contest Rules:

Records, 1930 Century Park West, Los Angeles Calif. 90067. | 1. NOPURCHASE IS NECESSARY production of this contast, and mambars of thoir immediate
olive n 0 0! familioe, oligibla in th

All antries must ba raceved by RBR no later than Juno 4, 1980 Tho winner wil be announced in the June 13 issuo of ABA | i 238.:..;::\,:::.';:m':d:g:o.":n:::",,'.. oligible to submit 1'"08;. ;':':::‘.":":o" ::v:o"v:h:::ﬁ ih-the ‘glove cormpers

Have tun!
ta ontiras, subjnct to the torms below ment shall be conclusive

' T PP rrrrriitrirrrrrtop et i BHEEAR | Ao me b6 submitted on official Andio & Records B By participating in this contest the winner of the car
rolansns CBS Racords, CBS Inc. and Andio b Racords, their

| contest forms (or rensonnble focsimiles). (Forms will bo

. NAME STAT'ON . printed wookly in RBR,) agonts ropresentatives, and employees from any and sl
. = - o | 6, Al matnrials submitted bacoma the property of CBS nnd linbility with respect to the car of any kind. and acknowliedges
ADDRESS . CBS shail have the right to use nny such matarial in connec that snid parties have neither made nor are in any manner
. -3 — . tion with this contest. By antering this contest. the winner rneponsible for any warranty, rapresentation of guarantes,
‘ agrees that CBS may uee his or hor nema andlor photo in oxpress or implied in fact or in law, reintive to the car, in
. - - - - . | advertisemonts without compensation and grants CBS all cluding but not imitad 10 the car's quality, merchantability.
. rights to said use fitnass for purposn or machanionl condition
HERE'S WHAT'S IN THE GLOVE COMPARTMENT . ‘ 8. Al entrants must be aightaan yonra of aga or oldar 12 be 9, Any nogessary insurance and all applicabie taxes with
. . alibigin t0 win. Employaes, Independent contragtors, sgonta respect 10 tha car, including but not Hmited t0 all lognl, state
or representatives of CBS Inc., CBS Ancords, Torry Powell,  and fadnral thuns are the sole responsibility of the winner of
. 3 s . s . Radio & Records nndlor their afiliates or subsidinries, in the onr
------.-------------.-----.. cluding without limitation. those lnvolvad in the arnation or 10, This contest is void whare prohibitad by law
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Week In Review ¢
Mediastat. Birch Add Markets

The health of some alternative ratings services
may be taking a tum for the better. Media
Statistics, Inc. has begun sampling two new
markets, Seattle and Portland, OR, on a monthly
basis with its Mediatrend service. The results of
recent measurements in these areas may be avail-
able soon to broadcasters in these Northwest

“The reliance on call letters as the end-
all and be-all for straightening out entries
with multiple identifiers is out.”

r ﬁ”ﬁating
" i{esearch

Edit Rules Update,
Or How Split Credits Can Hurt

As the April/May Arbitron sweep comes to an
end, broadcasters turn their attention to gearing
up for post-book analysis. In order to best do this
vital job you need to be aware of the latest rules of
the game, Arbitron style. In the radio ratings
game, the Arbitron edit procedure manual is the
final authority on how the surveys are processed
in Beltsville and Laurel. Keeping on top of changes
in that manual, and the rules by which Arbitron
hopes to conduct diary processing, is a never-
ending task for this writer. As such, we will, over
the next few weeks, touch on areas you should be
aware of with regard to recent edit manual changes.
Some of the changes may help or hurt your ratings,
so stay tuned for further columns.

Doing The Arbitron Split

In recent columns we've talked about changes
in the manual. Some of the changes are stream-
lining or verbiage modifications, but others ap-
pear to have impact on your efforts to succeed
under the Arbitron system. We recently wrote
about the new “flip” procedure, effective with the
most recent J/F survey. There is another departure
from past procedures that may prove even more
important than the way calli letter aberrations are
handled, and that deals with the way diary entries
have the listening credit split

When respondents record on the same diary
entry line an entry that contains items other than
just the call letters, problems begin to occur. Arbi-
tron has to try to interpret whether or not the
other piece of information on the line is an addi-
tion or refers to another station. For example, how
might you edit the following diary entry: KMPC
790?

Keep in mind that KMPC is at 710 on the AM
dial, KABC at 790. In the past, call letters always
took precedence when editing such items, so the
full credit would go to KMPC even though the re-
spondent had, on the same line, written the dial
position of another station. Not so any more.

Call Letters Not As Dominant

Under the current Arbitron procedures the re-
liance on call letters as the end-all and be-all for
straightening out entries with multiple identifiers
is out. The situation cited above with the entry
that contains calls and frequency would now be
split evenly between the stations (as evenly as the
Arbitron computer software can currently split, a

topic of a future column). Thus, if the time frame
of the KMPC 790 entry covered one hour, each
station would receive two quarter hours.

The split procedure also applies to instances
in which there is no call letter entry on the ap-
propriate diary line, but there is a recording of
items such as frequency, slogan, and/or personal-
ity or program name. In the following instance
credit would be split: Dodgers baseball 710, when
the Dodgers are carried on KABC (790), and 710
is KMPC. The team name and the dial position
each identify different stations, so credit would be
split in this or similar cases.

Procedure Impact On Ratings

What does all this mean to you, the broad-
caster, looking for higher Arbitron numbers? I can
see two immediate areas of potential impact. First,
you may need to examine your market to see how
you and other stations are promoting themselves.
If many stations are advertising their calls and
frequency, “"WXXX 101,” for example, alongside
“WYYY102,” there can be confusion, and credits
may be split by Arbitron. If others in the market
are using their frequencies in promotions, it may
be best for your station not to do so. Remember,
calls are still the most unique thing about your
station, and as the saying goes, the respondent is
more likely to remember your “name’ (call let-
ters) than your “‘address’ (dial position).

The second major area influenced by the split
credit procedure has to do with your post-survey
diary review. If you note when looking at the
diaries that you are losing credits because respon-
dents are writing something else on the same diary
line, better keep track of what else is being re-
corded and see if you can remedy the situation.
If people are recording your DJ's name but putting
down another station’s calls or dial position, per-
haps that says something about the personality’s
identity and image in the market. If you carry a
big sports team but respondents do not record
your calls — but jot down those of another when
indicating tuning to such a sporting event — that
may mean they are loyal to the team and have no
idea what station is carrying the event. That does
your recycling and audience flow plans no good,
not to speak of the things it says about your external
advertising. All of these types of feedback come
from the diary review, and such review will help
you spot areas where Arbitron’s split credit pro-

Q&A

Broadcasters in smaller markets have recently asked R&R, “What are these ‘Condensed Mar-
ket Reports’ and how do they differ from regular local radio market reports?”

The CMR’s were begun during my tenure at Beltsville (known then as Intermediate Mar-
ket Reports) and were aimed at filling a marketing void for Arbitron (penetration into small
and medium-size areas that weren't ready for a standard report). The CMR’s have a smaller
sample base (usually 250 in-tab for a goal), and as such present fewer demographic breakouts.
Arbitron has recently announced that the CMR's will have more dayparts and demos than in
the past, but the reports are still much smaller in terms of data contained than the regular
ratings books. Cost is less than the standard reports to compensate for the lesser amount of data
and the smaller sample size. The Broadcast Rating Council has recently accredited the CMR

metros. Mediastat President Jim Seiler told
R&R that the firm is next looking to expand
into an additional major market in California.
Tom Birch’s Birch Report monthly ratings service
has also picked up two new markets, Beginning
next week, Birch’s service will conduct surveys in
New Orleans, and will commence in Charlotte
in early June. Birch has signed up approximately
a half dozen clients in each market. On the draw.
ing board for the Birch effort is an attempt to
provide useful crosstabulated qualitative data.
ABC Backing One-Day Cume Idea?

One-day cume data on radio listening levels re-
cently received more attention as the best way to
buy and sell radio time. Available one-day listen-
ing information currently comes from the stan.
dard Mediastat and RAM reports, but is
available from Arbitron only through the AID
system, or through manual diary review ses-
sions. Now there is some evidence that ABC,
through Radio President Ben Hoberman and
corporate research leaders at the network, is
looking for a revival of the one-day concept.
Seen as the best way to combat newspaper
sales approaches, the one-day data will be re-
viewed — and has been for some time — by
ABC through the Arbitron and RAM data.
If ABC comes out, as Ben Hoberman did last
week, with indications that it believes the one-
day radio ratings may be more valuable than
the weekly material generally disseminated by
Arbitron, it could mean changes — big ones
— in the structure of the radio business.

cedure can now hurt — or help — your ratings ef-
forts.

Direct Questions To Arbitron

Questions that you may have about this pro-
cedure or other areas of Arbitron’s edit procedures
can be directed to a key Arbitron official. You
may want to talk to your regional Arbitron sales-
person, but the fellow on the spot in Laurel, in the
radio department, is Lynn Turner. Lynn is Man-
ager of Policies and Procedures for the radio de-
partment, and can be reached at (301) 44 1-4600,
the Arbitron number in Laurel. Experience has
shown me that Lynn, in a tough job, can be count-
ed on to be as responsive as possible, and he or his
staff can usually give you the straight scoop. Just
be sure to get, in writing, an explanation and con-
firmation of the telephone discussion you may
have with Lynn or any of his personnel.

More on Arbitron edit procedures as they af-
fect the all-important spring sweep in upcoming
columns. For now, here’s hoping all your splits
are in your favor.

Jhan Hiber, former
Manager of Radio Mar-
ket Reports for Arbitron,
is R&R Research Editor.
Contact Jhan with any
research or ratings ques-
tion you may have.

¢)




ATOMIC

THE EXPLOSIVE NEW SINGLE FROM
THE ALBUM

"EAT TO THE BEAT"

X

.
s "’\”

Chrysalis

Ve
THE SINGLE CHS 24105
THE ALBUM CHE 12329
Produced iy MIKE CHAPMAN Dirmcion: ALIVE ENTERPRIZES. INC,




Page 18

~ If you
haven't

heard

‘ASHES
BY NOW”

ou will
soon!

RODNLEY
ROWELL

Brad
Messer

T RS

Beginners’ Guide To The Want Ads

What you see ain't necessarily what you're gonna get, in the carefully written Help Wanted ads in broadcasting publi-
cations. Some of radio’s most enviable creativity is found in small print, as interpreted here in my Beginners’ Guide to key

phrases:

R&R/Friday, May 9, 1960

A BRIGHT FUTURE
CLEAN AIR

HUNTING & FISHING PARADISE

AMONG THE REDWOODS (PINES,
WHATEVER..))

SERVING THE TRI-CITY AREA

SERVING THE QUAD-CITES

. PROFESSIONAL EXPERIENCE
PREFERRED

ONBEAUTIFULLAKE
EXPERIENCE NOT NECESSARY

SEND REEL-TO-REEL DEMO

IS CONTINUING OUR
SEARCH FOR...

LOCATED IN HISTORIC...
(PICTURESQUE, ETC.)

TOP 100 MARKET
TOP 10 MARKET

TOP FIVE MARKET

With any luck things will improve.
This town is so far away from civilization that our barber only
cuts ducktails and flattops.

Rich tourists love this area and spend more in a day than
you’'ll make in 8 month.

During a brief period annually we don’t have snow.

We have added up every village within thirty miles to count
as a town.

Every village within forty miles.

At a salary we can afford to pay, it would truly be a godsend
if we could attract someone who has seen a mike before,
but we’re not holding our breath.

We have had a helluva drainage problem the last few years.
We will give you enough experience the first six weeks to
last you a lifetime.

The old Wollensack still works fine. Cassettes are still in
the development stage, aren’t they?

So far we've only received applications from drunks, drug
abusers and highly-qualified people Who make a heck of a
lot more than we had in mind

The pacemaker recall scare is the most action we’ve had
in years.
Only 99 others are larger

We are rated 36th out of 35 stations and you have to pay to
park while you're at work

We are rated 53rd among 49 stations and parking costs

more than the cer. If we were on top you'd never catch us
putting a Help Wanted ad in here. We’'d already know who
we’'re gonna hire next, and next after that.

"ASHES
BY NO

EOE M/F If you're what we're after we will make sure your oppor-

tunity is a lot more equal than everyone else’s.

n

N

RARE IMMEDIATE OPENING Gee, we had him signed to a really tight non-compete con-

tract, and the SOB still walked out.
EMERGENCY, MUST FILL The boss is working weekends until we hire someone.

POSITION YESTERDAY!!!

‘ NO CALLS We need the tape for production.
94Q 15-12 WCGQ deb 30 " Rip "N’ Re
KXX106 30-24 WSEZ add P N ad The Shawnee Curse Of Death”
WBBQ on . WISE on ‘MONDAY MAY 12: A Shawnee Indian curse is one of the speculated reasons for a strange cycle in American
WSKZ on WANS-FM 32-29 :T::!::ielntia.l hie:/or')l'l: everyone elected or reelected at twenty-year intervals since 1840 has died in office. The year 1980
WAYS deb 34 FM99 deb 35 If vou Ie; Mother's.ba.y slip your mind, I suppose today is Try To Explain Why Day. Florence Nightingale the
WFOX on WAKX add nurse was born in 1820. Billy Swan is 38. Steve Winwood is 32. George Carlin hits 43.
WHHY on KQDI add : The Very First Ford Car

TUESDAY MAY 13: According to the Daily Planet Alamane, old Henry Ford completed his first automobile
on this date in 1896. Fifty years ago today one of the world's rare killer hailstorms took the life of a farmer. who was
beaten to death by the falling ice in a field near Lubbock. TX (1930). Forty years ago Winston Churchill made his
famous World War 11 speech about **blood, tears. toil and sweat™" (1940).

Land Of The Midnight Sun

WEDNESDAY MAY 14: This is the time of year when Earth's polar regions get the Midnight Sun. North Cape,
Norway is one such populated area. The American space station that flamed back to Earth last year was put into orbit
seven years ago today. Skylab, remember?

Another Botched U.S. Rescue Raid

THURSDAY MAY 15: Five years ago today another American rescue raid was miscarried out by a force of

about 1100 servicemen. mostly U.S. Marines. The U.S. merchant ship Mayaguez had been seized by Cambodia with a
crew of 39 taken captive (5-12-75), with the crew and ship removed to separate places. On 5-14 both the ship and crew
were released, but a Marine raiding force of 100 was nevertheless helicoptered to Tang Island where 41 died fighting for a

release that had already happened.
Henry Fonda Is 75

FRIDAY MAY 16: Actor Henry Fonda was born three-quarters of a century ago. Entertainer Liberace is 60
today. The first Oscars were awarded 51 years ago (1929). Igor Sikorsky demonstrated the world's first direct-lift aircraft
in the United Stated 40 years ago, the Vought-Sikorsky helicopter.

Call for free trial.

aANIN: &

| 210 California Street  Suite 306 __San Francisco, CA 84111 ’

For winning numbers your news must sparkle too.

Produced by Craig Leon & Rodney Crowell
| on Warner w"’"}'

Our daily news and entertainment copy can give you the edge. |
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John Leader

SOUTHERN'S NATIONAL PD SPEAKS OUT

A Conversation With George Williams

George Williams is the Vice President of Programming for Southern Broadcasting. The
Southern chain contains 11 stations: KMJK/Portland; KOY & KQYT/Phoenix; KULF &
KYND/Houston; WEZI/Memphis; WLCY & WRBQ(Q105)/Tampa-St. Petersburg; WRVA &

WRVQ/Richmond; and WSGN/Birmingham.

George has been in radio for longer than most of us would feel comfortable admitting,
and he has seen and done a great deal in those years. He has not given a lot of interviews
because he has never been particularly interested in personal publicity. But George does
have a wealth of knowledge and opinions that should be shared.

I asked George to answer a few questions ‘“‘on the record’” and he consented. What fol-
lows is our conversation and George is very frank about several specifics, including the pro-
blems at Southern’s WLCY/Tampa, the state of AM radio in general, Arbitron, and the future

of radio.

R&R: How do you, as a National Program Director,
view the various directions that contemporary radio is
heading In?

GW: It was inevitable that a splintering of the con-
temporary format had to happen, particularly with FM
coming on so strong. There was a need for many new sta-
tions to find a niche for themselves. I think the KUPD’s
and KWK's of the world are inevitable offshoots of the
kind of Superstars AOR format. It’s another alternative
for people who want album radio, but perhaps were
brought up on Top 40. I'm not involved in that format
directly, but just as a listener, I find it a more exciting
approach to AOR radio, and it's going to be very suc-
cessful.

R&R: What about the stations that have custom-
tailored their music to reflect the ethnic. make-up of the
markets they're in? I'm talking about KRLY/Houston
and stations in L.A. like KIIS-FM, KHJ, and KRLA.

GW: I think to a degree they're playing to the metho-
dology of Arbitron. The KRLY's and perhaps the WBLS's
and a lot of the Disco stations that have evolved are
playing successfully to a primarily black audience, and
I don’t mean an exclusive black audience at ali. The
methodology of Arbitron being what it is, which in effect
has the ethnic population sampled differently than the
white population, is kind of ridiculous when you stop to
think about it. The stations that play to that methodology
have shown great ratings successes. In Houston, where
you have KRLY and KMJQ running out in front as the
number one and two stations, they may not play the
same music, but they’re based on the same format, and
I think in both cases the majority of their audience is
black. You're going to see more of that kind of program-
ming, particularly in markets like Houston, and you’re
going to see it evolve down to the smaller cities with a
heavy ethnic population such as Birmingham and Rich-
mond.

R&R: Do you think that Top 40 has ignored the ethnic
listener?

GW: I think Top 40 radio generally has ignored the
ethnic audience. But certain very successful Top 40's
have not. For instance, one of the reasons that WHBQ/
Memphis was so successful, beyond the fact that they
had Rick Dees and some other things going for them,
was that they recognized the ethnic population and
played to them.

R&R: It seems to me that if Arbitron is going to use
adifferent methodology to measure the ethnic audience,
and a smart programmer recognizes that fact, then to
play to that methodology makes sense.

GW: It does, but everybody can't do it. You have
to make a decision as to whom you’re going to play to.
The station that plays to the lily-white suburbs can also
be very successful. Certain stations in markets with a
heavy ethnic content can make that decision to go after
the non-white audience, but only one or two can do it.
Where does that leave in the case of Houston the KRBE,
KFMK, KAUM, KILT and KULF people? Everybody
can't go for the ethnic audience. In Houston KRLY and
KM.JQ have them pretty well wrapped up, but that doesn’t
mean you should completely omit the ethnics in your
programming either. Again, you've got to decide what
your radio station is going to be and you can't be all
things to all people. Those days are over.

R&R: Let’s get to a couple of specifics within South-
ern. You've taken WLCY/Tampa from a traditional Top
40 approach to a more adult format. What kinds of things
have you done to change the audience's perception of
what the station used to be?

GW: John, I would like to address myself for a
moment to why we did that. It may be obvious to some,
but to others it obviously isn’t, because I received a lot
of criticism and a lot of feedback on the change.

Three years ago Harte-Hanks bought Southern
Broadcasting. Southern owned Q105/Tampa and all
our stations became part of this large conglomerate.
Under the new corporate set-up we inherited WLCY, which
had been part of Harte-Hanks before the Southern pur-
chase. Now we had both WLCY and Q105, both in Tampa,
under the Southern banner. We determined very quickly
that there was a pitched battle going on between those
two radio stations . . . they were fighting over the same
audience! I found it personally very uncomfortable be-
cause I felt like I was a referee as opposed to a pro-
grammer. The company also realized that it was just
not smart to have these two radio stations beating their
brains out when it would be very easy for a competi-
tor to come in and knock them both off.

We felt it was much smarter to spread the demo-
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George Williams, Vice President of Programming
Southern Broadcasting

GW: The quickest way would have been, again, make
the total commitment early on, hiring and promoting
high-powered personalities, researching the market dif-
ferently for music than we did when we were Top 40.
We're starting to do that now. In conjunction with all
that a call-letter change would have been a very fast
way to make a statement to the market that radio sta-
tion WLCY, the one you knew and loved for so many
years, no longer exists. It is now “W—" and it does
this! In promoting the new call-letters, which you in-
evitably have to do very aggressively, you're making a
statement to the market. You’re killing two birds with
one stone. You change your image rapidly and you back
it with solid programming. We, unfortunately, did not do
that quickly enough and we’re suffering for it now. I was
down in Tampa recently and I'm very pleased with the
progress we’'re making, but as you mentioned earlier,
changing a station’s image, evolving a station is a very
slow and painful process and anybody that’s about to do
it had better have the patience of Job.

R&R: Don’t you think that part of that lengthy
process is due to the 25+ audience being pretty well
set in their listening habits already?

GW: To a degree that’s true. Any time you go into
the 25-34 demos every radio station in town claims that
as part of their demographic target. They're all either

“I think Top 40 radio generally has ignored the ethnic audience. But certain

| very successful Top 40’s have not.”’

graphics, and WLCY was the logical choice to move up
demographically. We aimed the station at a more 25+
audience and let Q105 go for the younger demos. The
basic mistake we made with WLCY, and I admit to
making a mistake in retrospect, was that we tried to
hold onto a lot of the old audience while implementing
the new, and in effect evolved the station too slowly.
It didn’t work as well as we would have liked, to say the
least. We did not make the commitment to the more adult
personality direction as strongly as we should have from
the outset. Also, looking back, I might say that we proba-
bly should have considered a call-letter change. We
found ourselves about midway in the WLCY adult evo-
lution process and the bottom had dropped out of our
base. Teens were deserting us rapidly and we were not,
because we had not made the total commitment, picking
up that 2544 audience. We did not do the things you
normally would do to a radio station to attract that au-
dience, such as build a credible news department, which
WLCY never had. We did hire some personalities, bring-
ing in Burt & Kurt to do mornings, and they're very
strong, but we couldn’t expect them to carry the entire
radio station. We did not upgrade it fast enough.

We've made giant strides in that direction in the last
few months, but the commitment was not there early on,
and as a result we’ve suffered greatly. I don’t think I've
answered your question at this point, but I did want to
explain the WLCY situation. There’s been a lot of talk
about it.

R&R: What should you have done to WLCY that you
didn't do? How could you have made the audience realize
that it was no longer a screaming old-line Top 40, but
was now something much different?

skewing up to it or down to it, but very few stations will
admit to going after a 35+ audience or an under-25 au-
dience. That 25-34 group is absolutely the most sought-
after cell there is.

It’s very difficult to research the 25-34’s because in
general that group is the upwardly mobile people who
are in the midst of starting families, buying houses, and
all the things people do in that age group. They are
less concerned about what they listen to on the radio, be-
cause they're preoccupied by many other things in their
lives. The males, particularly, start getting very un-
involved with music. They start losing their interest in
music when they get over 30. The females do too some-
what, but it’s more specifically true of males. That's
why it’s very difficult to research music for the 30+
audience.

R&R: That's a good point. What kinds of music re-
search are the Southern stations doing?

GW: We have found that there is really only one
way to really find out what the 254 audience wants in
music, and that one way is call-out research. We have a
method whereby we really do a combination of two
systems. We send what we call a music diary out,
which is simply a list of 20 or 30 songs by artist and title.
The list has a seven-point system for voting feelings
about the song. Then, we reinforce that diary by playing
a piece of *‘the hook” down the telephone line to them,
and that way they have both. They hear it in their ear
and they’re looking at the title and artist with their eye.
Hopefully there is less confusion that way.

Confusion is a big problem when you're researching
oldies. You can’t really play enough of the song frequently
for them to identify it by sound, and on the other hand,

| . Continued on Page 22 '
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if they just see the title and artist, that may not do it
either. This way, though, you have the best of both worlds.
We find it’s the best way to research music, and it's ab-

solutely imperative when you're serving an over-25
audience that is not very active in music. I don’t know

GW: Yes, you do, and that probably is another rea- ‘
son why a lot of programmers become disillusioned.
You have to program your radio station to Arbitron’s
research, yes, but it’s not always in the best interest of
your radio station and certainly not in the best interest
of your community. I think that frustrates a lot of pro-
grammers. It's almost like who can learn to play the
game the best. Creative people rebel against rules like
that, but if you're going to become a winning program-

just that our needs are greater and our demands are
higher on these individuals so that it may appear that
there are not as many strong programmers. I guess there
are a number of good programmers, but probably not
enough to go around.

The distressing thing in my view is that we don’t

how else to find out what these people want and get
enough of them in a sample to make it meaningful. It’s
really time-consuming and very, very expensive to do it
right. T find that most radio stations probably aren’t
doing it right because they just simply can't afford to.

R&R: What about audience research? Do you do
any research to see how the Southern radio markets are
perceiving your stations?

GW: We use Bill Moyes’s company, the Research
Group. Bill has been our research voice ever since he
went into business for himself five or six years ago. We
try to do a study in each of our markets at least once a
year, and more frequently if necessary to keep tabs on
the images of our stations. That check-up is very valu-
able. I would hate to be flying blind all the time and
relying on the research that’s already available, which
is mostly head-counting anyway. I also would hate to
program our stations in a totally subjective way. Things
are changing too rapidly and there are too many alterna-
tives for radio listeners to just guess at what they want.

You need that feedback from the marketplace, and
the only way to get it is to get it done correctly by an
expert. I'm not an expert in research and we don’t have
a research expert in our company, so we have to go out-
side. We find a good working relationship with Bill Moyes
and he takes care of that audience research for us.

R&R: As National PD one of your main responsibi-
lities must be to help recruit people. What do you look
for in a programmer for one of your stations? Are you
more interested in experience, or can desire and talent
override someone’s apparent lack of experience?

seem to be developing many. A lot of the bright people
and good people are getting out of our business early or
not coming in at all out of college, because our business
is a tough one and many of those individuals don’t want
to make the sacrifices that you and I made early on
when we moved from market to market. Also, a lot of
people have different kinds of ambitions for themselves
today. Their lifestyles are more important to them than
making the extra few bucks a lot of moving around can
bring. Often they’re much happier to stay in a smaller
market, and I think this is a trend. I have seen several
larger market jocks, programmers, and even managers
move to smaller markets so they could have the environ-
ment they wanted, escaping that pressure cooker of
book-to-book existence that we have going in this busi-
ness.

R&R: What do you see as the biggest problem fac-
ing radio today? :

GW: The research situation . . . we're at the mercy
of Arbitron. Arbitron has as near to a monopoly as you
can find. They can charge what they damn well please
for their product. They can make the rules unencum-
bered by anybody. They have made some vague at-
tempts to do a little public relations with the radio indus-
try in the last couple of years, but I feel that was mainly
because they thought they were going to have a more
competitive situation than it turned out to actually be.

R&R: The alternative rating services just didn’t de-
velop.

GW: They didn’t develop, but I think Arbitron thought
they were going to, and the radio industry thought so too.

“Maybe if we all fight hard enough, Arbitron will come Ricking and

screaming into the 1980’s with a little better product.”’

o _

GW: We've been very fortunate in that most of our
program directors have been promoted from within the
ranks of Southern. At the time of their promotions they
all had been with us for quite a while, so they under-
stood our systems and the way we operate. Southern
Broadcasting has a system that Harte-Hanks has tabbed
as “‘the matrix sytem’’ of management. We used to call
it “‘shared responsibility.” What it means, simply, is
that my responsibilities overall are corporate, but I
work in harmony with the program directors and mana-
gers of the specific stations. No one person is strapped
with the total blame or credit for what goes on at one of
our stations. It appears on the surface like management
by committee, but it really isn't. It's more like the old
“two heads are better than one’’ philosophy, and luckily
we do have good relationships with all our PD’s and GM’s.

But to get back to your question, basically what I
look for in a PD is a person who is bright and intelli-
gent. If you don’t have basic intelligence, I don’t think
you can lead people or program a radio station. Secondly,
I want someone who is dedicated to the business, a hard
worker, a person who seems to have instincts about
people and their needs and desires. And there’s a
kind of undefinable thing, call it charisma or whatever,
but it’s a kind of interaction with people that some
call ““a command presence.”” You know when that per-
son walks in a room, it’s obvious that he’s important. I
look for that quality in an individual. Sometimes it's a
very indefinable thing, but I've noticed it in most success-
ful people in all walks of business.

Of course, if you're looking outside, a track record
is very important. A man that’s done it, a man that’s
been through the wars, which is particularly important
today, that’s what I'm looking for. A person must have
a tremendous analytical ability, because when you go
into a market like Houston and you’re sitting there with
30 signals, every format being duplicated four or five
times, the man better have a sixth sense. But I think the
most important quality for any program director is the
ability to work hard and be dedicated to success. You
must have that dedication to win, and that’s hard to find

in a lot of people today.

R&R: Are you having problems finding good people?
Do you think radio in general is turning out fewer
strong programmers than we used to?

GW: I don’t know if we're turning out fewer good
programmers, but I do think there’s a greater need.
There are more radio stations out there now, and as a re-
sult there is probably just as much talent out there as
there was five years ago; there may even be more. It's

[
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Unfortunately, we wouldn’t support the new services

and radio probably won’t support them in the future

either, because there are only so many dollars to go
around.

There was another problem too. The other services
were never accepted on Madison Avenue at the adver-
tising agencies. It’s very easy to make ‘‘buys” off of
Arbitron data. It's a very nice little sales tool. The agen-
cies can totally justify their buys that way and that’s
what they’re looking for. More and more the buys are
made off Arbitron research specifically, and at least
a decade ago we were sitting with Pulse competing to a
degree with Arbitron. Say what you will about Pulse, it
was accepted to a degree by the advertising com-
munity.

R&R: You're pointing up a problem, George. Do
you have a solution?

GW: Unfortunately I do not have a solution and I

mer, you damn well better learn to play the game and
play it pretty well. Most successful programmers have
learned, but I don’t think a lot of us like it. It's some-

thing we have to live with.
R&R: What about AM stereo?

GW: I would like to think that it would be a real
plus for AM radio, but I really don’t believe that. I think
the salvation for AM is to get back to good programming
and start entertaining people. I think more and more

we're getting a grip on that, and as a result many mar-
kets are showing the beginnings of a leveling off for FM
listening. Many of the markets that got into FM early,
where FM listening exploded in the early 70’s, are show-
ing a kind of plateau effect now, and I think there is a
great deal of hope for AM radio. The hope is in an en-
tertaining and informational product, and I think we’re
just now getting a renewed grip on that.

R&R: Let's talk a little bit about entertainment. Per-
sonalities seem to play a pretty big part in almost every
radio station that Southern operates. Do you think that
strong air personalities are harder to find now than in
the past?

GW: Very definitely! Most of today’s personalities
come out of Top 40 radio, which has been highly for-
matted, so they don’t have the training or the knowledge
of how to be themselves on the air. Even if they had
thoughts of their own, they found it very hard to express
them on a microphone because they had never been
given that opportunity. Now suddenly we say to them, go
ahead, express yourself, and I find most of them are
very inhibited because they’ve been trained to ‘‘shut up
and play the hits.” 0

It’s difficult to find folks to do entertaining radio
but we have to find them. People need to be able to re-
late to real people, be it on radio or TV. The hottest
TV show out there right now is called ‘Real People.”
Another network has something called *““That’s Incredi-
ble,” which is nothing more than a spinoff of the first
show. All of these real people shows are becoming very
successful. In the 80’s and certainly into the foreseeable
future, that’s the answer. If you're going to be success-
ful, particularly with an AM station, you’d better find

yourself some real people who can relate to other real
people. I think long-term that FM is going to have to do
the same thing.

I'm finding FM radio, and this is just a personal
observation, getting pretty damn boring. I've already
heard three or four records segued back-to-back and I
feel a need to hear more than that. I think much of the
audience may be starting to feel that way too, and again,

I don’t have any hard research to back that up, it’s just
a gut feeling that I have.

R&R: You may be a bit in advance of the general

public, but then that’s part of your job.
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| ‘“... I think the most important quality for any program director is the
ability to work hard and be dedicated to success . . . that’s hard to find

| inalot of people today.”’

don’t think there is a solution right now. Many people
have talked about the broadcasting industry banding to-
gether, like they do in Canada, to form their own ratings
research company. I don't think that will ever happen in
this country. Hell, we’re so busy competing with each
other and fighting each other we’ll never get together on
anything. That’s one of the problems and I don’t think
we have the kind of industry leadership we could from
organizations like the NAB and the other groups that
are supposed to be representing us. I haven’t seen much
leadership there as it relates to radio.

So, no, I don’t have an answer to it and I don't see
any bright light at the end of the tunnel at the moment.
Maybe if we all fight hard enough, Arbitron will come
kicking and screaming into the 1980’s with a little better
product. It's a sad situation to me when careers are
made and broken and millions and millions of dollars
are riding on the line and here we sit with one rating
service. There are no real alternatives and we’re at
their mercy. That’s not healthy.

R&R: You may be right, but don’t you think if Arbi-
tron is the only game in town and the rules are clearly
set down that you almost have to program your radio
stations to their rules?

GW: That’s what I-see as important down the road.

I think FM is going to have to develop further and find { '

a way to satisfy those listener needs, or they’re going to
find their radio stations in trouble.

R&R: What’s next for you? Where do you go from
being the National Program Director for Southern Broad-
casting?

GW: I love programming. It has been what I've
done for all of my adult life. I've really never done any-
thing but perform on or program a radio station. I think
we've got a hell of a bright future in radio, and I think
we've all really just begun to skim the surface in making
radio great.

The reemergence of AM radio is very exciting and is
adding a new dimension to radio that we have sorely
missed over the last few years. I'm happy to be a part of
it and I look forward to every day with a lot of excite-
ment.

I really don’t want to do anything else. People ask
me, ‘“What the hell do you want to do?’’ and ‘‘Where are

you going?”* Well, I feel like I'm already there. I like me ¢ ‘

and I like what I am. I have a good self-image and I'm
very happy with where I am. The people I work with
are the best! “HH
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WDRQ 1-1 WTIX add
WIFI1 17-10 WQRK 3-2
F10512-7 WRVQ 44
JB105 18-10 WVIC 14-8
WGCL 15-10 WNCI 149
Q102 add 32 WKBW deb 3
14Q 8-3
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PRO-FM 27-21
Q107 on
CHUM 14-1
Q105 21-19
WOKY on
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13K add 27
KJR 21-18
KIMN on
WPEZ 23-17
WFLY 7-5
KTSA add

KHFI 2013
KXX106 20-17
BJ105 on
WLAC on
KX104 add
WGH add

KIOA add
WISM 23-20
92X on
KERN add
KROY add
KJRB deb 27

KCPX 21-18
KRSP 12-10
KMJK 3325
KRQ add 30
WIGY 29-20
K104 19-14

WFBG 29-20

WAAY 29-23
WHHY 18-156
WSEZ 35-26
WRKR 13-6
WNAM add
WRBR 28-19
KRLC 199
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M4y KZ-82 PLAYS FUTURE GAMES — K;-QJ{Peoria recently gave five {istene.rs ‘ I

one-ounce gold bars as the culmination of a “Future Games” call-in/
BURT & KURT'S THE WORD IN TAMPA — WLCY/Tampa morning team Burt & Kurt (right and left rear) drawing promotion. KZ-93 morning man Lou Patrick (center front) is pic-
rode in the recent Gasperilla Festival parade in town, travelling inconspicuously in the modest vehicle pictured. tured with the winners, whose prizes were valued at $500 each.

«f I;\

WYDD GOES PLATINUM — WYDD/Pittsburgh received a platinum album e
in thanks for its support of Columbia’s Journey. Pictured (I-r) are WYDD ovanne| | 1
GM Bryan Mcintyre, MD Jim Kinney, PD Jack Robertson, Columbia’‘s ) -7
Jack Snydaer. J ,

OFF BROADWAY ON SANTA MONICA — Atlantic’s Off Broadway played Hollywood'’s Starwood club fon Santa
Monica Bivd.) recantly, and the band was visited backstage by local radio staffers. Pictured (I-r) are group’s John
Ivan, RKO Radio Asst. National MD Sue Steinberg, KHTZ Asst. PD Kathy DeRouville, and KEARTH MD Guy
Zapolean

[ 4

KXOA’'S CAMELLIA REMEMBRANCE — KXOA/Sacramento helped cele-
brate the city’s annual camellia festival by giving away 50 of the flowers
on the air, and planting 50 more in the city's largest park to remind citi-
zens of the 50 hostages in Iran. Pictured at the planting are (I-r, standing)
air parsonalities Rob Tonkin, Jeff Hunter, Ron Garrett, C.J. Stone, and NO JIVE TALKIN’ — Bee Gee Barry Gibb stopped by the studios of 96X/Miami for an on-air interview and two

Sales Manager Dennis Gwiazdon; (I-r, kneeling) Robert Hohman (father of hours of live phone calls from listeners. Pictured at the eventare (l-r): Steve Gilbert, Mark Driscoll and Lori of 96X, ‘ ’
hostage Don Hohman), air personality Steve Michaels, MD Kris Mitchell Barry Gibb, and an unidentified picture crasher. Listeners were quite surprised to have the chance to talk to their

and PD Terry Nelson. favorite Bee Gee and kept Barry busy with questions on every imaginable subject.
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Scope, Norfolk, VA
Capitol Center, Largo, MD
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Jacksonville, FL
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Coliseum, Knoxville, TN
Omni, Atlanta, GA

Civic Center, Lakeland, FL
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Anti-Piracy Action Mediatrend Estimates i
Heats Up This material is copyrighted by Media Stalistics. inc Non-subscribers (0 All share estimates are for metro average
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FBI agents, aided by local police, ordings. Winley, who owns a re-
confiscated an estimated $10 mil-  tail store as well as his own rec- = T 3 = - e ——
lion worth of materials and equip-  ord label, was the first manufactur- - :
) i g de stati hich did not rank in Medlatrend's Top 20 for th 1 t th
ment related to the unauthorized er convicted after jury trial under o 0 A e S~ 3 TRt RN RPN
duplication of sound recordings on  New York state’s anti-piracy law.
April 25. Over 1000 record and tape A-AOR, B-Black, BB-Big Band, BM-Beautiful Mus:,c, Ca-go;ltn;;y;' CI;-
masters, 3000 blank tapes, and 175 Classical, D-Disco, J~Jazz, N-News