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“ONLY A GUISE OF LESS PAPERWORK"

Broadcaster Reactions Run Against Postcard Renewals

The FCC’s proposed “‘postcard
renewal form” is “designed with
the broadcaster in mind,”” accord-
ing to one FCC source. But a num-
ber of broadcasters, in comments
due this week (11-3), were less
than pleased with the so-called
“simplified renewal application’
(SRA), which will ask just five
simple questions at renewal time
but will add random audits to about
16% of renewals annually, plus
random field audits (RFA’s).

Comments were mixed, but
most opposed changing from the
present system ‘because this is
not true deregulation, just a change
in official forms, not in the under-
lying burden of current regula-
tion,” in the view of the Washing-
ton law firm McKenna, Wilkinson
& Kittner, commenting for its
clients.

NBC “‘does not see any gain to
be made by SRA, as it will not
cause any significant reduction in
licensee paperwork and at most
will only show a very minor sav-
ings in postage.” Although l-

censees will only have to file a
postcard application, “there will
be areas of expanded responsi-
bility in the public file,”” according
to the Commission.

With this point in mind, the NRBA
filed opposition, noting, “It de-
creases paperwork on the applica-
tion and increases internal paper-
work for the stations, and subjects
stations to random audits and
completion of lengthy forms
should an audit occur. We sup-
port the goals of less paperwork,
but this is only a guise of less pa-
perwork in this case.”

Semi-Support

Dow, Lohnes & Albertson, a
Washington law firm, filed com-
ments on behalf of its clients
generally supporting SRA, but
suggested, “Once a station has
been audited, it should be exclud-
ed from future audits for the fol-
lowing two license terms, as there
is nothing to suggest that a licensee
would flagrantly violate the rules
in light of audits.”

flles past.

WMMR Fills JFK For Phils

Foliowing tha Phillies’ World Serles victory, WMMR got together with the city
of Philadeiphia for a special “Victory Celebration." 112,000 fans gatherad
In JFK Stadium along with clty dignitaries to await the completion of a
triumphal Phillles parade, an appearance by the (eam, and a performance by
the A’s (a Philadelphia-based rock act, not the Qakland baseball oparation).
Above, four WMMR staffers lace the crowd as an airborne station banner

Showing support for SRA, but
registering strong opposition to
RFA, was the Maryland-DC-Del-
aware Broadcasters Association.
NAB noted, ‘“We support the con-
cept, but in this case this is chan-
neling paperwork away from the
Commission and onto the desks of
broadcasters. The FCC should
adopt a zero-based approach to Li-
cense paperwork and eliminate
anything that could be handled by
marketplace forces as proposed in
the Commissions’s deregulatory
proposal.”

Outright Support

Some broadcasters do not see
SRA as more paperwork. Jim Cox,
Operations Manager of WVJC/Mt.
Carmel, IL, applauded the pro-
posals: “This will fulfill all renew-
al requirements needed and cut
down on my time in doing paper-
work.”

KEZY-AM-FM/Anaheim echoed
Cox, adding: ‘“This procedure will
also insure the public interest and
integrity of broadcasters through
the use of SRA & RFA.” Reply
comments to the FCC on postcard
renewals are due December 1.

$40 MILLION SUIT

“Grease” Authors
File For Soundtrack
Royalties

Jim Jacobs and Warren Casey,
authors of the original theatrical
version of ‘‘Grease,” have launched
a $40 million suit against Allan
Carr, the Stigwood Group, the
Polygram Corp., Polygram Dis-
tribution, and RSO Records. Filed
in New York Federal Court (10-3),
the action alleges that RSO’s
“fraudulent” accounting prac-
tices deprived the duo of over $8
million in royalties. According to
the suit, RSO undercounted the
number of soundtrack albums
sold by more than 6.3 million
copies.

Jacobs and Casey are asking for
more than $8 million in compensa-
tory damages (four times) and $8
million in punitive damages (also
four times). In addition, they
wish to have the rights previously
granted to Carr and the Stigwood
Group to produce a feature film
based upon the work, and to pro-
duce a soundtrack album and
singles from the film, rescinded.
As a result of its financial interest
in the “Grease” film, Paramount
Pictures was also named as a de-
fendant. RSO officials had no com-
‘ment on the action.
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AOR Vote Promotion
Suffers Sound Setbacks

An ambitious national AOR
radio special aimed at getting out
the 18-34 vote was hampered by
technical problems upon its airing
Monday (11-3), cutting back its
scope drastically. ‘‘America
Live,” created by the Leber-Krebs
management organization, was
set to run on 15 stations live for 90
minutes, with 30 more stations
planning to run a tape of the show
on Election Day. However, a mis-
takenly-pulled circuit caused se-
vere sound difficulties for the first
28 minutes, impelling two stations
to pull out of the broadcast Mon-
day night and spoiling the tape
planned for the 30 Tuesday stations.

Coproducer Steve Benson ex-
plained to R&R, “The problem was
New York Bell, on a local level. A
low-echelon enginéer pulled a cir-
cuit thinking it was a news circuit.
He pulled the line out, so half the
line was a buzz, while the other
half that went through sounded
bad because it wasn’t a direct
feed: it was going through another
circuit and it was a back-door
feed. The overall reaction from
the stations that stayed with us
was excellent, but unfortunately
all our hard work went down the
tubes essentially because of New
York Bell screwing it up.”” Benson
added that legal action was defi-
nitely contemplated, and a call for
‘““an official letter of apology from
New York Bell taking full blame.”

Creating Optimism
The show featured Aerosmith,

Felix Cavaliere, Charlie Daniels,
Richie Havens, Humble Pie, Don
McLean, the Shirts, and Super-
tramp, and was coordinated mu-
sically by Felix Pappalardi. An al-
bum is planned, and recordings
for that project were unaffected
by the technical malfunction.

David Krebs, who originated
the idea for the show, outlined to
R&R the reasons behind it. *'The
galvanizing force is that the groups
of people who most strongly be-
lieve that contemporary music
should be ended as a force in so-
ciety are far better organized than
they ever have been in modern
history. On the other hand, we who
represent contemporary music
are less organized than we ever
have been. Part of this is to get
people to understand that Congress
only responds to the groups who
vote. If you want to make known
how you feel, you better be out at
the polls. It’s an attempt to create
some optimism in the wilderness.”

WMMR/Philadelphia PD Charlie
Kendall, who cohosted the special
with WNEW-FM/New York Assis-
tant PD Dick Neer, told R&R, “In
the '76 elections there were 58 mil-
lion 18-34 voters. 28.9% voted
There were 43 million 45-64 voters
68.7% of them voted and carried
the election. If candidates think
there’s apathy on the part of the
voters, then they think they can
get away with whatever they
want.”’

NAB Moves Programming
Convention Dates

NAB Chairman Tom Bolger
recommended to the group's
Executive Committee this week
(11-5) that the dates for NAB's
fourth Radio Programming Con-
ference (‘“RPC 4’’) be changed,
after months of controversy over
a conflict with next year's NRBA
convention — both of which have
identical September 20-23 dates in
different cities. Previously, NAB
had moved its 1982 dates, which
were also overlapping. Both NAB'’s
RPC-3 and this year's NRBA
American Radio Expo, which fell
six weeks apart, were quite suc-
cessful

Lobbying: The Real

Problem
‘“The dates are only a small part
of the problem,” Bolger told R&R
prior to the Executive Committee

vote. Bolger's comments fall on
the heels of a recommendation
from NAB’s Metro Radio Com-
mittee that its Executive Commit-
tee find a way to work with NRBA
in lobbying efforts.

‘Do It To Me
— One More Time’

NRBA President Sis Kaplan,
reacting to NAB’s change of dates,
noted that she still had not been
contacted by the NAB and that she
was ‘‘aware of another scheduled
‘joint association’ meeting, and
again the NRBA was not invited.”
At an earlier meeting of broadcast
groups, at which the NRBA was
not represented, the NAB original-
ly set its 1881 RPC dates to con-
flict with NRBA's already-set con-
vention dates, the NRBA contends.
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Arbitron/BRC Mediation
Panel Named
In KBIG Controversy

The Broadcast Ratings Council, with Arbitron's
cooperation, has set up the first use of its non-binding
mediation procedure. The mediation effort, designed
to resolve complaints from broadcasters on issues
not resolved within the normal station-Arbitron rela-
tionship, is being activitated as a result of a com-
plaint lodged by KBIG/Les Angeles.

Mal Beville Jr.. Executive Director of the BRC,
toid RAR that five members of the mediation panel
have been named. each representing one of the ma-
mmvmtnmmmmm.mm
the first panel. which will convene in several weeks,
are Perry Ury of WTIC/Hartford, representing the
Arbltron Radio Advisory Council; Fred Walker of
tasiico Broadcasting, representing the NRBA; Art
Cartson of Susquehanna Broadcasting, the RAB rep-
resentative; Jim Conmer of WWSH/Philadelphia, the
BRC panelist: and Rick Deviin of WOR/New York
as the NAB's attendee.

KBIG Claims Credits

The issues that the mediation body will be deal-
ing with are twofold. KBIG contends that a number
of diaries in the Spring 1980 Los Angeles survey were
credited to “‘unidentified” when they should instead
have been credited to the station. KBIG GM Jack
Adamson feels the root of the problem may be in the
language contained in the Arbitron facility form
package, which he believes was misleading and
eventually caused Arbitron to make poor editing de-
cisions based on **incomplete” from the
station The tssue was brougit before the Radio Ad-
visory Council at its last meeting. and there was a
consensus that this issue was a worthwhile test of the
newly-established BRC/Arbitron mediation procedure.

Wamers Acquires Sire

Warner Bros. Records has acquired a 1008 in-
terest in Sire Recards. which has been distributed by
the label since 1977. Seymour Stein, who co-founded

Editorial - 3R&Seefeee®

Solution: Market Music — Nof Records

Oakes Named
KSTP PD

Bob Oakes has been named Program Director at
KSTP/Minneapolis, coming to the Minnesota Pop/
Adult outlet from WXYZ/Detroit. Oakes had pre-
viously worked at WWTC/Mianeapolis as well

Commenting about his new post, Oakes told R&R:
“[ feel great to be here. This radio station's always
been a sleeping giant. I'm looking forward to putting
some good programming on the radio. For example.
we're just hired Jerry Stevens, formerty of WIP and
WMMR/Philadelphia and WNEW/New York, to do
afternoon drive for us.

*“It's great to be together with (KSTP VP/GM)
Art Schreiber again.** Oakes continued, noting that
he and Schreiber had worked together at Westiag-
house previously, although not at the same stations.

As far as possible changes in the station's direc-
tion. Cakes said that he would continue tv research
the market and utilize his previous experience to deter
mine any alterations. adding. ‘“The only thing I'm not
looking forward to is the minus 30 to minus 30 degree

Tyler Exits KLIF

Dean Tyler, who had been programming KLIF/
Dalilas for the past nine months. has departed the sta-
tion to retur to his tamily and home in New York
He expiained to RAR. “I wanted to be with my tamily
I got KLIF moved into their new facilities. and de-
cided | didn't like Dallas that well They're in pretty
good shape unti] the end of the year | lined up several
promotions and things along that line. settled them
in. and made some other changes. 1f there's anything
1 can help with. they'll call me. I'll be in an advivory
capacity if needed. ™

Tyler. formerty PD at WIP/Philadelphia and
WNEW-AM/New Yerk. added that he was checking
out other options and was availeble Scett Wallace,
half of KLIF's moming team. has been named in-
tertim PD at the station while a new programmer s
sought

2 |

The record industry thinks it has been experiencing a major problem owing to
| the increase in home taping and correlated increases in blank tape sales.
Record industry figures quoting the damages range from the CBS estimate of |
$700 million to $800 million in lost sales, to others quoting 30% sales lost to home

taping.

What no record executive wants to admit is that selective home taping is a con-
sumer reaction stemming from dissatisfaction with current product. Today's audio
technology has far surpassed the inferior-sounding vinyl record and the cheap tape

labels use in their prerecorded offerings.

No doubt consumers are also fed up with

having to buy 10 to 12 cuts (good publishers' royalties though they may be) to get

the three or four they truly want.

Sounds a bit like a rerun of what America’'s automakers are experiencing, ex-
cept there is no alternative to records other than ‘‘doing it yourself.”

What the record business needs to understand is that it is not in the record busi-
ness. It is in the business of marketing music in the configuration(s) the consumer

desires.

If the consumer wants a variety of artists on the new metal tape, the music

business should find a way to accommodate the consumer’s needs. It should cer-

| tainly not be raising the prices on outdated audio configurations — $1.69 for 45rpm

‘ singles — to recoup its losses for having to supply jukeboxes with large-hole
records which most present-day consumers find awkward and inconvenient.

| The music industry's challenge is to find an economical way to provide music
to the consumer in the configuration most desired. History has proven that you

| can’t stop technology and you can't force consumers to buy inferior products. ,

' For those of you hoping videodiscs will be your savior, a big surprise is coming. '

| Music plays best in the mind — you need only listen to enjoy. Digital credit card- |
size albums stand more of a chance of success than do videodiscs. But there is not
one music company working on the new audio technology. There is not one major
music company today offering prerecorded music on metal tapes.

' The time for brand new ideas is now. Record companies are still selling the |

! same old kinds of product through the same old distribution system. With record |
stores closing across the country and 30% of the potential customers going to home '

| taping, the signposts couldn’t be clearer.

It won't be easy. Artists and their lawyers will have to cooperate in eliminating |
| arrogant and overly expensive contractual stipulations. Several new high-tech audio
| forms will have to emerge that are consistent with consumer desires. Record com- f

panies will have to become music companies. We hope you don’t end up like Detroit,;

but your 12-inch singles were no more a cure-all than was Ford’s Pinto. It’s time for

| serious changes.

|
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Washington Report

Endangered Format Issue

Goes To Supreme Court

A Sticky First Amendment Question

“I'm encouraged, but that is as far as I'm willing to -

go,”” commented FCC Deputy General Counsel Dave
Saylor to R&R about oral arguments at the Supreme
Court this week (11-3) on the issue of ‘‘protection of en-
dangered formats.” The FCC is seeking a reversal of an

opinion by the U.S. Court of Ap-
peals two years ago requiring the
Commission to look at public
interest considerations in a for-
mat change from a unique vari-
ety (Classical, Jazz, etc.) to
another type of entertainment
format

“The FCC seeks to take itself
out of programming guidelines,”
noted Saylor, adding, “this is a
sticky area because you are deal-
ing with a licensee’s First Amend-
ment rights. Also, there is a tre-
mendous amount of subjectivity
involved in defining a format."

The WNCN Listeners Guild,
the Office of Communications of

JANUARY DECISION EXPECTED: BROADCASTER PREDICTS TOUGH GOING IN CONGRESS

the United Church of Christ, Clas-
sical Radio for Connecticut, and
others are fighting the FCC on the
reversal at the Supreme Court.
Some past individual cases were
brought out in oral arguments,
such as WEFM/Chicago, which
changed from Classical to CHR,
and WGKA/Atlanta, which re-
mained Classical.

“It will probably be several
months before we get a ruling,”
concluded Saylor. If the Supreme
Court upholds the Appeals Court
opinion, the FCC would be obli-
gated to review a station’s format
at renewal or transfer time,
especially if it is an “endangered
format.”

e Keeping a current employ-

FCC’S EET) ReViSion _Opp()—sea | -ment record describing jobs and

““The FCC should simplify its EEO program by elimi-
nating meaningless questions and get down to the business
of maintaining emphasis on results,” AWRT (American
Women In Radio & TV) told the Commission last week
(10-31), supporting the FCC’s proposed revision of the

EEO program and Form 395.

However, NRBA and NAB as
well as numerous other broad-
casters oppose the changes.
WCCO/Minneapolis, for example,
was against the revisions ‘“‘be-
cause there is no evidence that
the public interest would be
served by doing so.” Small mar-
ket broadcasters echoed the com-
ments of KTOO/Juneau, AK,

which pointed out, “The extra
time and expense of doing this ex-
cessive paperwork will be burden-
some to those in markets similar
to this one.”

The revision includes:

e Making all stations with
more than five full-time employees
comply.

reporting promotions by race,
sex, title, and category.

e Keeping files on applicant
flow and job hiring along with re-
cruitment sources and disposition
of applications.

e Making the above informa-
tion available in the station’s pub-
lic file, with yearly updates.

e Exemption of those stations
that have 80% minority in ratio to
the market's work force,

e Filing of Form 395 yearly
with a new deadline of March 31.

Reply comments are due No-
vember 24.

Washington Street Talk

Controversy over the imminent replacement of Jerry Jacobs as Chief of the Broadcast Bureau's
Facilities Division erupted this week, with numerous members of the Federal Communications Bar Asso-
ciation wanting to know “why.”” Despite some indications the ouster might have been strictly political,
evidence appears to stack up on the side of a difference in management philosophy, with Broadcast
Bureau Chief Dick Shiben refusing comment, stating, ‘It was an internal personnel matter.”

The Facilities Division is credited with having picked up momentum during the past year in processing
routine applications. Jacobs, who is a member of the Federal Government's Senior Executive Service, cannot
be fired for undue cause, but can be transferred to any other FCC jobwithout losing any pay.

New big job for Radio Advertising Bureau Board Member Dick Chapin (President of Stuart Enterprises/
Lincoln, NE) is Finance Chairman. The position almost always leads to Chairiman of the Board. Chapin, a
long-time industry activist and former NAB Chairman, plans to ask tough questions on RAB's financial
posture. Also at recent RAB Board meeting, key board members were selected to consult with senior level
staffers to repair alleged communications gap between staff and board.

9 kHz Reduced Spacing: A View From Several Sides

Loss Of Service, Increased Interference, High
Conversion Costs, Current Receiver Obsolescence
Foreseen; FCC Believes ‘9 kHz Makes Better Use
Of A Scarce Resource’

“I would rather sell our AM stations than invest the
immense amounts of money that might be needed to re-
tune them for the proposed 9 kHz reduced spacing plan,”
commented Gary Stevens, President of Doubleday Broad-
casting and NAB Metro Market Radio Committee member'

‘“‘As it stands now,’" Stevens con-
tinued, ‘“most AM stations do not
adequately cover their markets.

“The motivation for this thing
by the FCC, who have for the most
part never participated in this busi-
ness as a business, is for a diver-
sification of ownership. They are
going about this in such a way as
to cause irreparable damage to
broadcast economics,” concluded
Stevens.

The FCC docket for proposed 9
kHz reduced spacing is now four
volumes thick and growing. It is
loaded with technical data, letters,
proposals, and now comments,
which were due last week (11-3),
from all areas of the broadcasting
industry and allied fields on wheth-
er the FCC should continue to sup-
port a move to 9 kHz reduced
spacing and whether it should
adopt the U.S.-favored 4 kHz shift
plan or the 9 kHz plan favored by
Canada (see sidebar)

Harold Kassens of A.D. King, a
Washington engineering consultant
and Engineering Counsel for
NRBA, warns, “If it costs a small
market broadcaster $10,000 or
more just to comply with 9 kHz re-
duced spacing, it will be an unfair
economic hardship on the radio in-

dustry

J.T. Whitlock, President of
WLBR/Lebanon, KY and a Ra-
dio Board member, told R&R,
“This move to 9 kHz reduced
spacing, using either the proposed
4 or 9 kHz shift, could cause the
extinction of true local service.
We have a small market of 5000
people, and if I have to put out
large sums just to comply, this
will cause me to cut back in staff
and in service to the community,
and up my rates. To me this is
totally inflationary.”

Lew Latto, Pres./GM, WAKX/
Superior, WI and an NRBA Board
member, supports only parts of

Gary Stevens

the proposed 9 kHz reduced spacing
plan. “Only if it was implemented

with the proposed 4 kHz shift as
proposed by the Daytime Broad-
casters Association.” La(to adds,
“If the 12 newly-created frequen-
cies were allocated for daytimers
to go full-time, this would make
the added confusion worth the ef-
fort.”

Commenting on proposals by
the National Black Media Coali-
tion and National Public Radio re-
questing that stations be reserved
for their use, Latta responded, “I
have no objections as long as these
channels are full-time. Otherwise
the FCC will be handing out more
stations that will not be able to
fully serve the people.”

Radio Ready To
Go To The Hill
“FCC Chairman Charles Ferris
seems hellbent on totally disrupt-
ing and destroying broadcasting
as we know it today without doing
his homework,” charged Cullie

(

J.T. Whitlock

Tarleton, Radio VP, Jefferson-Pilot
Broadcasting and Vice Chairman of
NAB's Radio Board. ““‘Our station
WGBS/Miami will suffer greatly
under the proposed 9 kHz reduced
spacing plans, especially if Cuba
is allowed its requests for 250kw
stations. It will virtually wipe out
all of our nighttime skywave serv-
ice along the Eastern Seaboard
because of interference,” con-
tended Tarleton.

Echoing others’ statements,
Tarleton concluded, “9 kHz re-
duced spacing will mean a loss of
service to the American people.
If the FCC approves any 9 kHz re-
duced spacing plan it will have to
go to the Senate for ratification,
and I know plenty of broadcasters
who will exert whatever pressure
needed on the Hill to make it tough
for approval.”

Many Dollars
& Many Headaches
When asked about the $250,000

Moffett study (R&R 10-24) done by
the FCC to study 9 kHz reduced
spacing with a 4 kHz shift, Harold
Kassens replied, “I think the Com-
mission goofed. They should have
looked at the Canadian informa-
tion before spending the money on
this study.”

According to Kassens, ‘“Canada
will only vote for 9 kHz reduced
spacing if it uses the proposed 9
kHz shift plan, as this will provide
more service in their metro areas
than the proposed 4 kHz shift plan.
Now the Commission has time to
do only a small scale study on 9
kHz shift costs based on the data
contained in the 4 kHz shift study
from Moffett.

“I think the figures reported in
the Moffett study are too low any-
way. It is estimated by Canadian
information that if a 9 kHz shift
plan is used, the costs will be triple
or quadruple those of the Moffett
study. This is an area that the FCC
should seriously take into con-
sideration in January in deciding
if it is feasible for the U.S. to adopt
9 kHz reduced spacing,” explain-
ed Kassens.

““Other areas of concern to me,”
he continued, ‘“‘are the problems
of increased interference, loss of
service as a result, and the fact
that many of the current receivers
are of such poor quality that they
will not be able to handle the in-
creased interference caused by
the proposed 9 kHz spacing. No
one at the FCC has been able to
point out any real benefits to broad-
casters, as the Commission ra-
tionalizes that 9 kHz will make bet-
ter use of a scarce product.”

9 kHz/See Page 6

¢




COMING JANUARY 1st. AT"MIDNIGHT.
IN FULL STEREO VIA SATELLITE.
THE RKO RADIO NETWORK INTRODUCES
“NIGHT-TIME AMERICA’

A revolutionary programming concept for radio stations. Five hours a
night of live personality-hosted music, interviews and entertainment
vignettes. To make your overnight sound as strong as your daytime.

It's called “Night-Time America,’ and it's coming January 1.
Only on the RKO Radio Network.

The RKO Radio Network
The Sound of Success.
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Washington Report

9 kHz

Continued from Page 4

Advisory Committee Sets
Up Economic Study

In a reply letter to Erwin Kras-
now, Sr. VP/General Counsel of
NAB, FCC Chairman Charles Fer-
ris noted last week, ‘““Although we
have not changed our basic posi-
tion on 9 kHz reduced spacing fa-
voring the 4 kHz plan, we are
obligated to decide by the next
Panel of Experts meeting in Janu-
ary 1981 whether to agree or dis-
agree with the Canadian proposal
to use a 9 kHz shift plan.”

“From a lawyer’s point of view.
the joint Government-Industry Ad-
visory Committee, of which I am a
participant, is trying to get the
FCC to look at all aspects of 9 kHz
and uther broadcast allocation
matters.” Krasnow told R&R. He
continued, ““A rational approach
needs to be taken by the Commis-

Taking The Confusion
Out Of 9 kHz

A Glossary Of Easy-To-Understand Terms

9 kHz Reduced Spacing: Indicates the proposed reduced spacing
of AM channels from the current 10 kHz separation to 9 kHz of

separation between stations.

4 kHz Shift: Indicates FCC’s proposed plan for stations to shift
! a maximum of +4 khz from their original frequencies. Some stations
| will move up or down the AM band up to a maximum of 4 kHz. Which-
ever direction they move, there will be 9 kHz of separation between
| the stations. This is the plan that the U.S. currently favors.
|

J

9 kHz Shift: Indicates Canada’s proposed plan for stations to
| shift a maximum of +9 kHz from their original frequencies. Which-
| ever.direction they move, there will be'9 kHz of separation between

the stations. This plan is currently under study by the U.S. through
| the joint:Government-Industry Advisory Committee.

Harold Kassens
sion to look at all aspects, espe-
cially economic viability, not just
for conversion to 9 kHz reduced
spacing, but for impacts on the
future for broadcasters.

“In 1979 only 66% of the radio
stations in the country showed a
profit, and more than half of those
showed a minimal profit,”” Kras-
now pointed out. Chairman Ferris
believes ‘broadcasters have the
right to fail and that it should be
the survival of the fittest and not

_ e — S

= =
PRESENT PROPOSED PROPOSED PRESENT PROPOSED PROPOSED
(4 kHz max. (9kHz max. R0 26 747
. ) 760 756 756
| shift plan)  shift plan) S 765+
540 540 540 770 774 765
; 550 549 549 780 783 774
560 558 558 790 792 783
570 567 567 800 801 792
580 576 576 810 810 801
- 585° — - 810°°
590 594 585 ~ - 819°*
600 603 594 — 828
610 612 603 830 828 837
620 621 612 840 837 846
630 630 621 850 846 855
= - 630°* — 855° -
- - 639°° 860 864 864
| 640 639 648 870 873 873
3 650 648 657 880 882 882
| 660 657 666 890 891 891
670 666 675 900 900 900
- 675° - 910 909 909
680 684 684 920 918 918
690 693 693 930 927 927
700 702 702 940 936 936
710 711 711 - 945°
720 720 720 950 954 946
730 729 729 960 963 954
740 738 738 970 972 963

Cullie Tarleton
survival of the fattest,” according
to Krasnow.

“The Advisory Committee is
currently studying independently-
owned AM stations that do not
own an FM outlet in the same
market. This data will be com-
bined into other economic studies
being done by Frazier, Gross &
Clay, at NAB expense, and pre-
sented to the Commission on
December 17,” Krasnow stated,
“to help the Commission make a

Frank Washington
rational decision for the January
‘81 meeting.”’
Is The FCC Being
Open On 9 kHz?

FCC Deputy Broadcast Bureau
Chief Frank Washington told R&R,
“The final decision on 9 kHz re-
duced spacing will be decided
upon a net loss or a net gain to the
public.” Broadcasters need to
show the Commission hard facts,
not rhetoric, stressed Washington,

indicating that 9 kHz is not in the
public interest.

When asked about the Commis-
sion’s alleged neglect in the areag
of concern for costs to broadcast-
ers, Washington answered, “This
is not true. The FCC has had 3
task force studying this whole is-
sue for many months, and we
spent over $250,000 on a study of
the economic impact of a 4 kHz
shift, not to mention additiona]
costs incurred by the Commission
in tying up our whole engineering
staff at times working on 9 kHz re-
duced spacing.

“We are mindful that 9 kHz re-
duced spacing is a costly procedure
for broadcasters and for the FCC,
but we hope the benefits will oyt
weigh these costs,”” he added.

“As for the joint Government-
Industry Advisory Committee, we
are taking the committee serious-
ly if broadcasters are taking it
seriously. This is an invaluable
way for the broadcast industry to
work with the Commission,”
Washington concluded.

—--

9 kHz Reduced Spacing: What, Why, When & How?

Region 1 & 3 currently operate on 9 kHz reduced spacing.
That is, all of their AM stations are spaced 9 kHz apart as
opposed to our stations’ 10 kHz separation. There are two
methods being studied by the Commission for introducing

9 kHz reduced spacing.

First, the U.S. has already told a
Region 2 Conference that we sup-
port the move towards 9 kHz re-
duced spacing utilizing a 4 kHz
shift. This ties in with the FCC's
policy to “create a diversification
of ownership through increased
frequency availabilities.”

Secondly, Canada has been study-
ing 9 kHz reduced spacing utilizing
a 9 kHz shift plan because this
method will provide more newly-
created frequencies in the large
metropolitan areas.

There Is A Difference

According to a recent study, un-
der the 4 kHz shift plan, it will cost
U.S. broadcasters over $19 million
for the conversion to 9 kHz re-
duced spacing. While all of the
data concerning the 9 kHz shift
plan is not in, experts agree that
the costs will be three to four
times higher than the 4 kHz shift

plan. There seems to be more sup-
port from U.S, broadcasters for
4 kHz because of the economic
costs involved and the ease of
making the conversion, as some
stations would only have to shift
their dial positions a maximum of
4 kHz.

The U.S. Needs Canada

In order for Region 2 to adopt a
plan for 9 kHz reduced spacing, all
countries involved must be in ac-
cord. If the U.S. and Canada can-
not agree on which shift plan to
use, 9 kHz reduced spacing will
not become a reality. By studying
the 9 kHz shift plan, the FCC is
hoping to realize benefits that out-
weigh the monetary costs to see if
our thinking and that of Canada
can be brought into line.

If 9 kHz reduced spacing is
adopted, whichever shift plan is

utilized, 12 new frequencies will
be created (see AM dials). At ques-
tion is who would get these new
frequencies? Daytimers desiring
full-time service? Minority broad-
casters (NBMC), who are asking
for over 250 of the new stations?
National Public Radio, which is
asking for six of the 12 new fre-
quencies?

Experts agree that even if 9 kHz
reduced spacing is adopted and
ratified by the Senate, the whole
process would take several years
to implement. Still to be worked
out is a smooth transition plan for
broadcasters to make the change
to 9 kHz reduced spacing in con-
junction with our neighbors to
avoid interference along with
many other procedural problems.

How Will The
AM Dials Look?

Below you will note a table of
frequencies. It shows how AM
would stack up under the proposed
4 kHz shift and the 9 kHz shift.

PRESENT PROPOSED PROPOSED

980 981 972
990 990 981
- - 990°°
999°
1000 999 1008
1010 1008 1017
1020 1017 1026
1030 1026 1035
- 1035°*  —
1040 1044 1044
1050 1053 1053
1060 1062 1062
1070 1071 1071
1080 1080 1080
1090 1089 1089
1100 1098 1098
1110 1107 1107
1120 1116 1116
- 1125°
1130 1134 1125
1140 1143 1134
1150 1152 1143
1160 1161 1152
1170 1170 1161
- 1170°*
1179°°
1180 1179 1188
1190 1188 1197

PRESENT PROPOSED PROPOSED

1200 1197 1206
1210 1206 1215
- 1215* -
1220 1224 1224
1230 1233 1233
1240 1242 1242
1250 1251 1251
1260 1260 1260
1270 1269 1269
1280 1278 1278
1290 1287 1287
1300 1296 1296
- 1305° -
1310 1314 1305
1320 1323 1314
1330 1332 1323
1340 1341 1332
1350 1350 1341

2 - 1350°°

- - 1359°*
1360 1359 1368
1370 1368 1377
1380 1377 1386
1390 1386 1395
- 1395° -
1400 1404 1404
1410 1413 1413
1420 1422 1422

Current AM frequencies are listed

for comparison.

PRESENT PROPOSED PROPOSED
1430 1431 1431
1440 1440 1440
1450 1449 1449
1460 1458 1458
1470 1467 1467
1480 1476 1476

- 1485°* -
1490 1494 1485
1500 1503 1494
1510 1512 1503
1520 1521 1512

— - 1521*°

— - 1530°°*
1530 1530 1539
1540 1539 1548
1550 1548 1557
1560 1557 1566
1570 1566 1575

- 1575°* -
1580 1584 1584
1590 1593 1593
1600 1602 1602

* New channels provided by
4 kHz shift
** new channels provided by
maximum 9 kHz shift




THANKS TO ALL OF OUR FRIENDS IN RADIO FOR MAKING
OUR FIRST RELEASE OUR FIRST BREAKER.

BREAKERS.

“Sack Page Sreakers are those newer records that have the greatest
evel Of STITION CTIVItY ON anY piven weet

HARRY CHAPIN

Sequel (Boardwalk)
80% of our reporters on it Moves: Up 58, Same 43, Down 0,
Adds 30 Inchuding WROR, JB106, KOPA, WKBO, 140, KBFAW,
WFMF, WBBQ, WRJZ, KSTT, WiSM, WOHO, KEZR, KHYT,
2102, KKRC, KDZA. See Puraliels, debuts st number 30.

v
pRIVER TARRIES
onty ‘990 CHANeE

“Sequel....

Presented by The Boardwalk Entertainment Company
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TM Expands
Grammy Coverage

"The Grammy Preview Party,” a three-hour special designed to air the
mght prior to the Grammy Awards, has been added to TM's live stereo simul-
cast of the 23rd annual musical festivities. The package of radio specials
will be produced by Gary Standard Productions and is set for broadcast
in late February 1981

TM Special Projects VP Ron Nickell described the “Grammy Preview
Party"” special as a “theatre of the mind" presentation whereby the listeners
are transported to "a pre-Grammy celebration with the nominees present in
the form of extended interviews.” Biographical information on the nominees
and nominated songs will be featured as part of the show as well,

In addition to the expanded programming, participating stations will re-
ceive 20 90-minute vignettes consisting of brief interviews with nominated
artists for use as teasers and promos leading up to the special’s air date.

For further information on the extended Grammy Awards coverage con-
tact Neil Sargent at TM Special Projects, (214) 634-8511

Black ‘“Concert Of The Month”
Series To Debut In ’81

“The Concert Of The Month,” 12 90-minute radio specials featuring
live concert performances by top black artists, will debut in January from
Westwood One. Acts already signed include War, the Pointer Sisters,
the Crusaders, Gladys Enight And The Pips, Dionne Warwick. LTD,
and Dynasty. The nationally-syndicated program is available on a barter
basis by contacting Westwood One at 9540 W. Washington Blvd., Culver
City, CA 90230, (213) 204-5000.

Computer Curbs
Car Theft

The “Steal Stopper” is a com-
puterized security system (con-
sisting of a keyboard, control
module, motion detector, siren,
and pin switches for the hood and
trunk lids) designed to thwart
auto theft. In use, the unit prevents
anyone from starting the auto un-
lees the secret four-digit code is
properly entered into the key-
board. Conveniently, the "“Steal
Stopper” has memory features for
valet parking, car washes, etc.
Available from: A.C. Custom
Electronics, Highland Heights,
OH.

Legal

Bar Association in Chicago, IL.

Advertisi;lg
Handbook Published

“Birth Of A Salesman: Lawyer Advertising And Solicitation” is a 160-
plus page book written by American Bar Foundation research attorney
Lori B. Andrews detailing the history, status and problems of attorneys
with regards to advertising. In the wake of the 1977 Supreme Court
decision relaxing the ban on the advertising of legal services, numerous
attorneys have begun to engage in the practice of advertising their pro-
fessional services. Radio, with its relatively low cost and ability to target
select demographics, is a particularly useful medium for attorneys, who
could run ads on News or Beautiful Music stations if they specialized in
drawing up wills, as one of the book’'s examples suggests.

Chapters include sections on creating the proper advertising to suit
your practice, state-by-state summaries of regulations relating to legal
advertising, and the effects of promotion by attorneys. The main pur-
pose of the volume, as it relates to radio, is to make stations aware
of the existence of a large market of untapped advertising dollars ema-
nating from people who may have little awareness of what the radio
medium can do for their business, and an equally slim awareness of how
to best get their messages across. For example, the book recommends
lawyers purchase 60-second radio spots so that they may get their mes-
sage across with a minimum of confusion and emerge from the surrounding
clutter of 30-second spots. For further information contact the American

Broadcast Division Powers Metromedia To Record Qtr., 9 Months

Metromedia Inc. posted record net
profits and revenues for both the third
quarter and the initial nine months of
1980. Net earnings for the firm during
the quarter ending September 28 in-.
creased 21 percent to $10.1 million,
up from $8.3 million in the year-

previous period, while revenues rose
four percent to $91.8 million, up from
1979's $88.1 million. Nine-months
net jumped 38 percent to $35.6 mil-
lion, up from $25.7 million in the
analogous period of 1979.
Broadcasting operations paced the

'_Te_cl;xiéolor Intros Initial VCR

Technicolor recently introduced
its first videocassette recorder, a
seven-pound portable which can
be teamed with any video color
camera. The unit uses a "Micro
Helical System” (one more format
to contend with) that relies on a

smaller 30-minute cassette which
Technicolor expects will lend itself

tc video memos and correspon- '
dence — given that the recipient of
such correspondence has the same
hardware . . .

$6.5 MILLION OFFERED

Wards To Pursue
Lafayette Radio Purchase

The Wards Co., a television, appliance, and audio product retailer cover-

company's performance, registering
a 40 percent increase in operating
income, which soared to $15.6 million
during the second quarter and $42.9
million during the nine months. These

TV areas, according to company
sources. Metromedia's entertainment
division reported a $1.2 million loss
in the second quarter and a 22 per-
cent decline in nine-month profits,

increases were attributable to profit however.

margin expansion in the radio and

Radio Major Medium
For College Students

Radio remains the primary medium to reach college students, according
to a recent survey conducted by Monroe Mendelsohn Research Inc. Results
of the study, which covered a variety of colleges by size, type and geographic
location, found that radio listening time for male students averaged out to
19.1 hours spent per week, as opposed to 14.8 hours per week spent watching
television Female students listened to the radio an average of 22 hours per
week, 1n contrast to just 13.6 hours spent with the tube

Switching media, the survey shows that Time, Playboy and Newsweek
are the top three magazines among the student population, with Time tops
at 29 percent of the student audience, followed by Playboy's 26 percent and
Newsweek's 25 percent. Newspaper readership was not covered in the sur-

More
Money
Per Mile

ing the Sunbelt region, has taken the initial steps towards acquiring the bank-
rupt Syosset, NY-based Latayette Radio Electronics Corp. for $6.5 million in
cash and stock. Lafayette headed up a chain of 121 electronic stores nation-
wide as well as a large mail order business.

The Wards agreement, offering $4 million in cash, 120,000 shares of its
common stock, and about $750,000 face amount of nonconvertible voting pre-
ferred stock, currently awaits approval from the bankruptcy court and stock-
holders of both companies before a linal agreement can be signed

As you travel down life’s busy high-
way, you may find that you'll soon be
getting more money per mile. If a
previous IRS trend continues, the
agency should shortly raise the cur-
rent 20 cents per mile mileage de-
duction to at least the 22.5 cents re-
imbursement now offered federal
workers by the General Services Ad-
ministration. In the past the IRS has
kept pace with the GSA deduction
allowance, good news for those who
use their cars primarily for business.

Calculator

Designed For |

Calculating
Tastes

For that person on your Christmas
list who has everything, the perfect
gift might be a Plerre Cardin design-
er calculator. Manufactured under
the “Pierre Cardin Electronique” line,
the 14-karat gold model retails for
$7500; but for those with lees discrim-
inating tastes, a $35 “silver-toned”
version is also available. The gift will
make the ideal complement to the
Pierre Cardin clock radio (in silver
and chocolate tones — complete
with its own “sueded” travel case), or
you may want to use it to calculate
just how much the designer’s signa-
ture cost you in the first place.

Taft Sets 2nd Qtr., 1st Half

Net, Revenue Records

Taft Broadcasting Co. reported
record earnings and revenues in the
second quarter and first half of 1980.
Taft's net profit for the quarter end-
ing September 30 swelled seven per-
cent to $13 million, up from $12.1
million in the year-previous period,
while second quarter revenues rose
10 percent to $81.3 million, up from
$73.8 in the second quarter of 1979.
During the first half of 1980, Taft'’s
net profit increased one percent to
$19.3 million, up from $19.1 million
in the first half of 1979, with first half
revenues for the firm climbing nine
percent to $137.1 million from 1979's

$125.8 million.

Despite an 11 percent jump in rev-
enues, operating profits for Taft's
broadcast group fell seven percent
during the second quarter of 1980
from 1979's $10.3 million to $9.6
million. Second quarter revenues for
this division rose to $26.1 million from
$23.4 million in the equivalent
period of 1979. A one percent decline
in local TV revenues, along with
higher programming and deprecia-
tion costs, were cited as contributing
to the slippage. However, radio reve-
nues rose 12 percent during this time
period




The New Single

“TeII It lee It Is”

|00 Adds - First Week

Produced by Heart
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Muppets, Okun Form HUM Record Label

Having made their marks on the worlds of television and
films, the Muppets have established their own record label,
HUM (Henson Universal Music). Joining Muppet creator Jim
Henson, who will serve as President of HUM, in the venture
will be veteran music publisher and producer Milt Okun,

who will serve as Vice President and General Manager of the
newly-formed record production and music publishing firm.

Under this association, Cherry Lane Music Co., headed
by Okun and Jean Dinegar, and its sister company, Cherry
Lane Music Inc., headed by Lauren Kaiser, will administer
music copyrights, issue licenses, and print Muppet sheet music
and song books. A major labe! distribution dea! for HUM re-
cordings is currently pending as well.

Although Muppet characters from "Sesame Street” will
not be included under the new arrangement, Muppets from
“The Muppet Show,” “The Muppet Movie,” and the Muppet
feature film currently in production will be featured perform-
ers on the fledgling label. Future HUM releases may also
feature non-Muppet performers.

Columbia Reissues
Classic Jazz Catalog

Attention jazz connoisseurs! CBS Records Division hopes
to whet your appetite with the introduction of the "Columbia
Jazz Odyssey Series,” featuring reissues of famous jazz re-
cordings from the Columbla catalog at a $5.98 list price.
The first set of 12 releases includes such classics as Herble
Hancock’s "Death Wish,” Count Basie and His Orchestra's
“Blues By Basie,” Art Blakey and the Jazz Messengers' "Hard
Bop,” the Phil Woods Quartet’s "Phil Talks With Quill” (with
Gene Quill), the Art Farmer Quintet's "Great Jazz Hits,”
the "Jingle Bell Jazz" Christmas collection, and the sell-
explanatory “Billie, Ella, Lena, Sarah!” These will be followed
by additional releases in January 1981, and on a regular
basis thereafter.

Each reissue will be given the CBS trademarked "DisCom-
puter” treatment to improve sound quality by remastering
and re-engineering where needed. Also, all albums will un-
dergo a packaging facelift with new “concept” LP jackets
designed by CBS Records Art Packaging Design VP John
Berg. In addition, each package includes the original record-
ing date and record number, a picture of the original cover
artwork, and, whenever possible, a complete personnel listing.

Arista Adds To $5.98 List Line

Beginning in November, Arista Records will issue a
second group of catalog product under its new $5.98 line,
including several releases by Buddah Records, now distri-
buted by Arista

This “Priceless Music Priced Less” campaign will include
such artists as Barry Manilow, Melissa Manchester, Raydlo,
the Muppets, Al Stewart, the Lovin’ Spoonful, the Fifth
Dimension, Tony Orlando & Dawn, the Ohio Players.

Michael Henderson. Gladys Knight, Sha Na Na. the
Monkees, Rodney Dangerfield, Gil Scott-Heron, the Kinks,
and Monty Python.

These artists join previously-released $5.98 catalog
product from the Outlaws, Eric Carmen, the Bay City
Rollers, Patti Smith, Lou Reed. Jennifer Warnes, Anthony
Braxton. and the Brecker Brothera.

PRO:MOTIONS

Stewart Named President

Of April/Blackwood Music

Michael Stewart has been
named President of April/
Blackwood Music Publishing.
In this newly-created post,
Stewart will be responsible for
the coordination of the CBS/
Records Group's music pub-
lishing activities throughout the
world, including April/Black-
wood’s offices in New York,
Los Angeles and Nashville, as
well as CBS Songs Interna-
tional’s music publishing offices
in Europe, Asia and Africa.

Additionally, Stewart will be
involved in the acquisition of soundtrack properties for the
CBS labels as well as directing the operations of Musical
Theatres International, which licenses publishing rights to
Broadway musical scores. He will be based in Los Angeles.

[ Stewart’s lengthy entertainment industry experience in-
| cludes serving as President of Interworld Music Group Inc.
| since 1977, serving as Chairman of the Board and President of
the United Artists Music Publishing Group from 1962-77,
! and as Chairman of the Board and President of the Robbins
Music Corporation and the Big 3 Music Corporation from

‘ 1973-71.
From 1964-68 and again from 1971-74 he held the post of
President of United Artists Records, while from 1968-77 he
served as VP of United Artists Corporation’s motion picture

Michael Stewart

4
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Beach Boys To Test

Feature Film Waters

CBS/Carlbou recording artists the Beach Boys have
been signed to star in British producer Michael Klinger's
feature film “California Beach.” Described as the story of an
adolescent who wants into the music business, the film, which
will contain lengthy concert segments, is scheduled to begin
production in July, 1981.

“HALL OF FAME” SHOW FIRST
Cambric Communications

Enters Programming Arena

Carmbric Communications has been formed by Gary
Burns and Anthony Brandon to supply programming to the
radio industry. burns was previously Assistant to the Presi-
dent of the Rust Communications Group while Brandon
heads Brandon Radio Communications, owners of six radio
stations in New York, California and Texas.

The first program available from the newly-formed firm
will be a "Hall Of Fame" show, featuring interviews and mu-
sic from the early years of rock 'n’ roll. Three hours in length,
the show will be hosted by WWSW-AM-FM/Pittsburgh
General Manager Mike Harvey. “Hall Of Fame' will debut
in January 1980, and will be available via LP. Interested
stations should contact Cambric Communications at S0

Chestnut Plaza, Rochester, NY 14604, (716) 546.2614.

operations. Prior to 1964, Stewart was involved in his own
international music publishing and record production firms.

McKaie Named President

At RAM Productions

Andy McKaie has been named President of the newly-
formed RAM Productions Inc. firm, which will be located in
Bend. OR. Most recently Director of National Publicity for
Arista Records, McKaie previously was associated with Solters
and Roskin Public Relations and was a freelance music critic
as well.

Additional officers for the firm, which will be involved in the
recording and promotion of all types of music, to be released on
such labels as Matchhox Records, a wholly-owned subsidiary of
RAM. include Ronald Pallone, Senior Vice President of A&R/
Antist Development; Ria McKaie, Senior Vice President of Mar-
keting; and Liz Pallone, General Manager and Senior Vice
President Finance. Ms. McKaie is a veteran of Atlantic, United
Artists and Mercury Records in a variety of production, pro-
motion and publicity capacities, while Ms. Pallone previously
served as Executive Assistant and Office Manager of the Master-
craft Corporation of New York. RAM Productions will be
located at 734 NW Hill, Bend, OR 97701.

Ferri Joins TM Special Projects Division

Gerard Ferri has joined the TM Special Projects Divi-
sion. Ferri. most recently RKO's National Advertising Repre-
sentative, will be dealing with national advertisers on behalf of
the Dallas-based special event radio programming wing. Prior to
his association with RKO, Ferri worked at the Katz Agency.

Schmitzerle Named VP For Bearsville

Don Schmitzerle has been named Vice President and
Director of International and Publishing Operations for Bears-
ville Records. Most recently serving as Viee President and

General Manager of Capricorn Records for the past four years,
Schmitzerle previously held the post of Executive Director of
Label Management at Warner Bros. Records, where he also
served as General Manager of Reprise Records. He will be
based at the label's home offices in Bearsville, NY.

Fuhrman Named East Coast GM At E/A

Mel Fuhrman has been
named General Manager of East
Coast operations at Elektra/
Asylum Records. Fuhrman's
lengthy record industry exper-
ience includes serving as East
Coast Regional Sales Manager
at Liherty Records, as Vice
President and General Manager
of Blue Note/Solid State
Records, and as General Man-
ager of East Coast operations
for A&M Records.

Most  recently, Fuhrman
headed sales and promotion ef-

Mel Fuhrman
forts for Roulette Records, having served as Vice President of

Marketing for Lifesong Records immediately prior to his
joining Roulette.

Bourke Upped To East Coast

A&R Mgr. At Chrysalis

Brendan Bourke has been promoted to East Coast Mana-
ger of AR at Chrysalis Records. In addition to having
served as Merchandising Munager at Chrysalis for the past 314
years, Bourke previously was associated with Island Records-
U.K. for four years. He will be based at the label's New York
offices.
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Owens

Hmmm . . . Let me adjust my jeweler’s loupe and
flurgle it into my shifty eye and have a fast squint at
these semi-precious bits of news:

A keen note from Dave
Lindsay of Kirkland, WA, who
furtively bounced into Los
Angeles at the NRBA confab.
Dave was kind enough to for-
ward to the GO column a copy
of a sermon by the Reverend
‘Pap’ Smear of the First Church
of Scattered Showers. Once a
year, he and his congregation
meet on the Priest River in
Northern Idaho, and Rev.
Smear gives a bizarre but dif-
ferent sermon each summer.
The event began eight years
ago with some former KJRB
jocks (now we know why they're
former!). Anyway, they have
invited the Gary Owens col-
umn to be on the *‘Celebrity
Raft” this summer for a kreeb-
ling finale at the big bend where
the “Organic Frisbees” meet
(total: 33 miles). Well, Rev, I
thank you and your parishioners
for the invite, but I do plan on
spending the entire summer
nibbling on the earlobe of an
implacable goddess I have yet

to meet.
* * % * %

Recently I was chatting with
the well-known jazz critic,
award-winning writer and an-
notator Leonard Feather, and
the name of a mutual friend
popped into the conversation,
former Downbeat Editor Jack
Tracy. Within two days, I re-
ceived a letter with the heading
“FOR SINGERS ONLY,”
Hollywood, CA 91603. Jack
tells me he is alive and well and
is currently employed by a
wealthy Arab who is purchasing
LAX, O'Hare, and JFK air-
ports. He plans to shut them
down and use the landing strips
as sites for his first annual

Sheik-to-Sheik Roll-Off.
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LIN BROADCASTING BUYS WPBS-FM/PHILA-
DELPHIA FOR $1.4 MILLION — Sister station
to WFIL later changes calls to WUSL

WTAE-FM/PITTSBURGH GOES DISCO 7pm-

NUMBER ONE FIVE YEARS AGO: “Island Girl"
— Elton John (MCA)

NUMBER ONE COUNTRY: “In The Movles"
— Merle Haggard (Capitol)

NUMBER ONE LP: "Rock Of The Westles"”

— Elton John (MCA)

Jack and Leonard, by the
way, were the authors of the
now-standard Broadway jazz
hit “If I Had My Life To Live
Over, I'd Live Over A Liquor
Store In New Jersey,” and the
classic composition, *“When I'm
Too Old To Love You, I'll Be
The First To Let You Know
. .. Disco.”

* % % % %

As I sit here neatly attired in
my Victor Buono jeans, I
found some interesting memor-
abilia. Denim comes from Serge
de Nimes (a manufacturing
town in the south of France)
back in the 17th century. Jeans
were around as far back as the
16th century (well, perhaps they
were not around, but the ma-
terial was). The stuff jeans are
made of was manufactured at
Genes, which is the French
name for Genoa. Poplin is sup-
posed to be derived from the
word papeline. Boss Tweed is
what KHJ] deejays used to
wear in the old days of rock and
roll. Fleece is what your dog has

. and, yes, it is perfectly
normal to kiss your orthopedic
socks goodnight.

* % ok % %

In the new Book of Ameri-
can Radio Rankings: Ashe-
ville, North Carolina is the best
Country radio market . . .
Lafayette, LA is the biggest
market share for Rock/Con-
temporary . . . Tampa-St.
Pete is the goodest Beautiful
Music market . . . St. Louis
has the high market share for
News/Information talk shows.
and Denver comes in number
one for Classical Music. Puke,
South Dakota leads in All-
Accordion stations.
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CBS Roars Back; Debate Scores 84 Share

The Carter-Reagan debate Tuesday (10-28) dominated the week's TV viewing, racking up an 84 share and 58.9
rating, divided among the three networks. Almost 46 million households viewed the confrontation, and although separate
breakdowns were not available at presstime, ABC did win overnights in New York, Los Angeles, and Chicago by a con-
giderable margin

Apart from the debate, CBS came back to win the Nleisen competition for the week ending November 2 thanks to
good Sunday series strength in their debuts. CBS scored a 19.8 average rating, ABC had 18.3, and NBC fell back to
third with 18.5

The top seven shows included five from CBS, four of them from Sunday night. “80 Minutes” led the list, followed by
2) “The Gauntlet” (NBC movie) 3) “Love Boat” (ABC) 4) "Alice” (CBS) 5) “The Jeffersons” (CBS) 6) a tie between *The
Jayne Mansfield Story" (CBS Wednesday movie) and "Archie Bunker's Place” (CBS) 8) “Little House On The Prairie”
(NBC) 9) a tie between “Dallas" (CBS) and "Three's Company" (ABC)

Next in line were 11) “Rape & Marriage” (CBS Thursday movie) 12) “Eight Is Enough™ (ABC) 13) “Fantasy Island"
(ABC) tied with “M*A*S*H" (CBS) 15) another tie between “Real People” (NBC) and an ABC special on “Stunt Man"
17) "The Body Human" Pt. Il (CBS) and 18) a three-way tie between “Father Damien, The Leper Priest” (NBC Monday
movie), NBC's Lucllle Ball special, and "That's Incredible* (ABC)

MUSIC ON TV — Devo returns to “Fridays” November 7, while the Bus Boys are set for November 14 . . . Leo
Sayer appears on “Midnight Special’’ November 7 and on "John Davidson" November 12 . . . Kim Carnes meets “Merv
Griffin"* November 7 . . . Larry Graham guests on "Toni Tennille' November 11 or 12 depending on location . . . Carly
Simon is on “"PM Magazine' November 11 Rocky Burnette shows up on “Rock Concert” November 22 and “John
Davidson' November 27 . . . The Ramones encounter “Sha Na Na” November 18 . . . “Solid Gold" spotlights Bllly Joel,
Split Enz, Debby Boone, Glen Campbell, Narada Michael Walden, and Ray, Goodman & Brown on November 7
Bobby Vinton is cohost Melissa Manchester and Hudson are on the “Monte Carlo Show" the week of November 15

CBS will air its third A Country Christmas" special December 1, featuring Glen Campbell and Tanya Tucker, Minnle
Pearl, Loretia Lynn, Lynn Anderson, the Oak Ridge Boys, and Tom Wopat of “Dukes Of Hazzard."

MUSIC ON JAPANESE TV — A&M's Yellow Magic Orchestra will beam a live satellite broadcast back to their native
Japan November 7 from the newly refurbished A&M Chaplin Stage (site of many notable Charle Chaplin tilms). The
show will be seen nationwide in Japan, with a simultaneous hookup to a New York club, Privates, for an invitational screening

VIDEOSCOPE: ‘

JVC'S VHD VIDEODISC SET FOR ‘81 U.S. INTRO: JVC/Matsushita recently announced Its Intention to launch
its Very High Denslity (VHD) videodisc ptayer in the U.S. by late 1981. This will bring the number of non-com-
patible videodisc systems available in the U.S. to three (Magnavox and Pioneer's compatible optical systems
and RCA’s capacltance system are the other two). Already established in Japan, the JVC/Matsushita system is
the product of joint efforts by the U.S.-based General Electric Co., the Japanese-based Matsushita Electnc In-
dustrial Co. Ltd. (MEI) and the Victor Company of Japan (JVC), and British-based Thorn EMI Ltd. Initial software for
the system will consist of 160 feature flims, which are presently being negotiated, and approximately 40 special
interest programs, most of which will be musical in nature to take advantage of the VHD system's stereo sound
capability. Priced at about $500, the VHD system utilizes a grooveless disc and a sapphire needle with a 200-
hour lite. Playing time for these discs Is one hour per side with a disc life of 10,000 plays. A digital audio
adapter and a remote controlled random access attachment are available as well for extra bucks ... WEA
ENTERS HOME VIDEO ARENA: WEA Records will introduce video product from Warner Bros. in England, Canada,
France, Holland, Belgium, Germany, Denmark, Sweden and Austria shortly. Films immedlately avallable will
include ‘‘All The President’s Men,'’ ‘‘Blazing Saddles,”” ‘*East Of Eden,'’ *‘Dirty Harry,'’ and “The Searchers."’
All of these tilms will be available in either subtitled or dubbed versions where approprlate . . .
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WCRO 25-22 KX104 On KKXL 18-11

F105 30-28 92Q On WFOX 18-16

WRKO 21-17 WSKZ 19-16 WCGQ 21-20

KVIL Add WOKI Deb 34 WISE Deb 31 ’”
WOKY Deb 28 WSEZ 19-16 WFL8 Add

KIR 22-21 WQRK 27-25 WRANS-FM 29-25

KPLZDeb 30 WVLK 24-22 FM99 31-25 g s: <,
WBEN-FM 24-23WAKX Deb 28 KSEL 25-23 23

WFBR 27-24 KIOA 28-27 KQIZ-FM On
WFBL Rdd KWEN 40-39 KQWB-FM 36-26
WHFM On KEYN-FM 21-19 95SGF 29-28
WPST 28-26 WISM Add KKLS 20-19
WKEE 40-31 KEZR Deb 29 WRKR On
KSRR 28-23 KKXX On KENI Deb 27
CKIO134-30 KNBQ On KSLY Add
WNOX Deb 23 KSPZ 25-24 KCBN Deb 40
WAKY Deb 22 KYSN 27-24 KQDI 25-21
KRBE 21-16 FMIO3 Deb 24 KBOZ On

KINT 33-28 KGW Add KYYA On

KWIC 31-30 KLUC 30-27 KOOK Deb 30
WTIX Add KIZIP 24-22 KRLCOn
WNOE Rdd KRQ 25-22

KQ94ARdd28 KTKT On

KLRZ 29-24 KTAC On

940 ADD 29 WANSFM ADD  WDRQ ON
WFBR ADD  KBEQ 2018 KRBE ON
WKEE ADD  CK10140-36 Y103 ON

KXX106 30-27 WJBQ Deb 27 WEBF ADD KXX106 DEB 30 WBBQ ON
WERC 18-15 WIGY Deb 28 WAAYADD WIGYDEB30  WOKION
G100 On WHEB 32-26 WORK ADD KQWB-FM DEB 36 WCGQ ON
V«fg 2302 ’ mlg On WIKS ADD  KKLS 1912 WXLK ON
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i % KKXX ADD WRKR 22-20 KENI ON

KSPZ ADD KOOK DEB27  KATION
KaDI ON
KYYA ON

OF WARNER 73 BROS. RECORDS KRLC ON

Y103 39-36 WSGR 27-24

Produced by Phil Ramone and Paul Simon RODUCED BY JOHN RYAN
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More Country conversions? This week's
format rumor has KSAN/San Francisco con-
sidering a switch from its legendary AOR mode
to, you guessed it, Country. PD) Tom Yates is
aware of the rumors, hut says he doesn’t find
them to be true. Interim GM Varner Paulsen
would neither confirm or deny the content of
the rumor; however, he did tell Street Talk,
“We are looking at a number of things. We're
looking at modifications.”

One we're sure of is KHJ/Los Angeles.
The former rock trendsetter will officially go
from *‘boss to hoss™ at 9pm Friday (11-7). New
KHJ morning man Lee Sherwood reportedly
will not immediately join the Country staff. It
seems a few details must be ironed out with his
current station, WMAQ/Chicago, including
the hiring of a replacement for him, before he
moves to Los Angeles.

Look for Karl Eller and Charter’s Chart-
com subsidiary to announce their final settle-
ment plans soon, including the disposition of
K101/San Francisco and KITT/San Diego;

full details coming next week.

Speaking of K101 . . . new morning man
Scott Burns will not be joining the San Fran-
cisco station. Instead he’s switched his allegiance
to KJR/Seattle, where he’ll fill the morning
shoes of the departing Charlie Brown.

DC101/Washington has become the latest
Superstars affiliate, which is ironic when you
consider that Dwight Douglas, who was once
DC101's PD, will be supervising the start-up
for the new Burkhart/Abrams/Michaels/Doug-

las client.

Here's an update on WMET/Chicago’s
problems with Columbia Records over the ear-
ly airing of the Bruce Springsteen LP. The
station is getting service from the company, but
no advertising money from either Columbia or
Epic. Apparently this policy will continue through
the first of the new year, or so the station has
been led to believe.

Mariner Communications has created a
new ‘“Research and Development Division,"”
naming WSKS/Cincinnati PD Bob Laurence
to oversee it. With Bob exiting the day-to-day
operations of the station, Tomm Rivers has
been promoted from within to the PD’s post.

Steve Kingston, formerly of WYRE/
Annapolis, has been named Operations Direc-
tor at WPGC/Washington. Steve, who will re-
port to PD Scott Shannon, will assist Scott in
dealing with promotions and act as a liaison be-
tween the sales and programming departments.

Word out of upstate New York is that
WFBL/Syracuse will change formats on No-
vember 15. The CHR station will reportedly
become the newest client for Al Ham's *Music
Of Your Life’’ format.

Dan O’'Day a recording star? Yes, the well-
circulated comedy writer from Fresno (Q’Liners)
has cut a novelty tune called “The Talkin’
Gadget Blues (The Gadget Song).” The re-
sponse to early airplay in Fresno is strong and
Dan is already on his third draft of a Grammy
acceptance speech.

Word from England is that Led Zeppelin
members Jimmy Page and Robert Plant are
so depressed about the death of Zep drummer
John Bonham that they're telling friends they
don’t ever want to record or tour again. We
hope things will look better to them once their
grief has subsided somewhat.

Dr. Timothy Leary is out as a member of
the KEZY/Anaheim ‘air staff after only 30
days. Station Manager Dan Mitchell said that
a lot of people still *hold him responsible for all
the kids who killed themselves on drugs in the
'60’s.” Leary commented, “‘Orange County
needed me more than I needed them. I was just
trying to fill a void.”

Rene Dundas, widow of Michael Dundas,
has been removed from Intensive Care at River-
side Hospital in North Hollywood, but she re-
mains in critical condition. Those wishing to
send her a card or note can write to her at the
hospital: Rene Dundas/patient, Riverside
Hospital, 12629 Riverside Dr., North Holly-
wood, CA 91607. Her doctors expect her to re-
cover fully following a lengthy period of rest.

Music gossips are saying that Rolling
Stones members Mick Jagger and Keith Ric-
hard are no longer speaking to each other.
Some reports say that the 18-year-old rock group
is crumbling so fast that ‘“‘Emotional Rescue”
might just be their last album.

Thanks to Casey Keating of KRSP/Salt
Lake City for this handy item: if you play the
“‘touch tone”” noises from the beginning of Billy
Joel’s “Sometimes A Fantasy” into a telephone,
the phone will supposedly dial Joel’s manage-
ment office in New York. Look for that number
to change within 24 hours of this item’s appear-
ance.

C
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Honolulu, Hawan 96825
(808) 395-9600

THE ELECTRIC WEENIE, RADIO’S NUMBER 1
GAG SHEET GETS LETTERS . . .

TERRY NELSON (ex KFI. KFRC) PD KXOA
| have as much fun reading your material as | do when | deliver it on the air

‘Put me down for another year

Jocks...write today for free samples.
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“There are a myriad of opportunities for
a station’s numbers to suffer if the forms
are not correctly handled.”

Facility Forms Fiasco

Save this column. Tape it on your wall, repro-
duce it, and send it around your office. Why?
Because it's time for my semiannual treatise on
one of the more obscure, but more important,
aspects of achieving good ratings. The topic is the
facility form package sent to stations by Arbitron.
The forms included in the package appear fairly
straightfoward, but there are a myriad of opportu-
nities for a station’s numbers to suffer if the forms
are not correctly handled

Let’s take a look at the ingredients in the
facility form package, then discuss how each should
be filled out. We'll also take a look at the ratings
ramifications of each piece of paperwork. Finally,
based on experiences that stations have had to
deal with this year, I'll spell out how to avoid
having your ratings damaged by facility form
problems.

Four Forms

In the facility form package there are four
pieces of paperwork that need to be returned to
Arbitron in a timely fashion. Normally the paper-
work must be received at the Beltsville processing
center approximately six to seven weeks prior to
the start of the relevant survey. For example, the
winter sweep starts January 8, and the deadline
for receipt of the facility forms at Arbitron is
November 24. With the spring survey set to start
March 19, the forms for that sweep will probably
be due back to Beltsville in late January or early
February. You may want to make a note to your-
self to keep these time frames in mind.

The facility package ingredients are as follows:

1. The facility form itself that lists the station’s
data from the previous survey in the market. Items
included are the technical information, the slogans
used, and the format designation chosen by the sta-
tion

2. The sports log, on which stations are to
record relevant data from college or pro sports
events they may carry during the survey.

3. The programming log, on which stations
should note personalities aired, program features
used (such as syndicated fare), and any special
features such as traffic reports or special weather
spokespeople.

4. Contest/promotion affidavit. This sheet is
designed to give Arbitron a handle on what sta-
tions are trying to hype the book and which are
running events in conjunction with their regular
promotional activities.

Details, Details

Key items to pay attention to on the facility
form are those that can affect your ratings. If the
sign-on/sign-off data is incorrect, your station may

find its numbers negatively affected. If the format
information is incorrect, the editors may make an
incorrect editing decision that could hurt your
showing and unknowingly boost the shares of a
competitor. Finally, be sure to select three useful
slogans and make certain they are included on the
facility form page.

Be sure to return to Arbitron a complete facil-
ity form page, complete with any changes you
might make from one survey to the next. If you do
not return the form, there is a chance that Arbitron
may not properly credit entries to your station.
This is an important issue, since the directions
included in the facility form package appear contra-
dictory. One paragraph says to only return the
facility form page if there are changes with regard
to any aspect of the information included from the
last survey. Another page shows directions that
stipulate that the information returned to Arbitron
is used only for the one relevant sweep. This whole is-
sue is the crux of the complaint KBIG/Los Angeles
lodged against Arbitron and which will, it is hoped,
lead to a resolution at the first meeting of the BRC
mediation panel. At any rate, be forewarned that
the facility form page — and the other three sheets
in the facility forms package — must be filled out
from scratch each sweep and returned in their
entirety to Beltsville.

The sports log causes stations many woes. Be-
cause complete information is not submitted, Ar-
bitron may make poor editing decisions based on
the material at hand. When submitting sports
schedules, be sure to include not only the name(s)
of the team(s) your station carries, but also send
in the facts about the game times, names of the
opponents, and any pertinent pregame or postgame
show dates and time. By the way, don’t forget to
submit the nicknames of the teams, since these are
often used by respondents instead of the formal
tearm names.

The programming log should be filled out
completely each sweep and updated as personali-
ties and features change. Since it can often be a
hassle updating the paperwork, especially in the
middle of a sweep (a more likely possibility given
the longer Quarterly Measurement surveys), more
and more stations are giving thought to the use of
“house”” names. Whatever your case, be sure to
provide Arbitron with complete names, nick
names, air shift times, etc., with regard to on-air
statf. Don’t forget newspeople, weather people,
traffic reporters, and be sure to include the title
of their features (““Action Traffic,” for example)
and the times the events air on your station. If
you air any syndicated features such as Paul Harvey
or Casey Kasem, don’t forget to note these on the
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A number of you are calling to inquire about the Arbitron Radio Schools that Jim Yergin
will soon be conducting on behalf of the ratings firm.

I've asked Arbitron for material to evaluate so I can make a recommendation on the ses-
sions for GM’s and PD’s. I hope to also be getting together with Yergin in the near future, and
will then do a story on the school’s curriculum and its utility for the broadcast industry.
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Week In Review

Birch Signs Major Markets

The Birch Report, published monthly
ratings put out by Tom Birch’s Radio Mar-
keting Research firm, has recently signed
clients in the markets of Atlanta, Indianapolis,
and Cincinnati. Beginning November 3, At-
lanta will be measured three weeks per month,
with an in-tab goal of 840 persons 12+ . The
survey in Indianapolis will start the same date
but will involve just two weeks with an in-tab
goal of 560 persons monthly. Cincinnati will
be measured by Birch starting January 1981,
with the same survey time frame and in-tab
goals as Indianapolis. Besides the three major
markets mentioned above, Birch has recently
added Huntsville, Chattanooga, and Ft. Smith,
AR to its list of measured markets.

RAM Cuts Back

In the wake of the rise of the Birch service,
it appears that RAM is retrenching. According
to company VP Andy Hangarter, RAM is
now measuring approximately 15 markets,
down from a one-time level of approximately
50. The cutbacks are an effort to survey only
those areas where the“measurement is a
profitable exercise for RAM. Birch is trying to
make inroads in RAM’s markets, as evidenced
by a recent effort to sign up the Louisville
market. No decision has yet been announced
regarding whether Louisville broadcasters
will stay with RAM or choose Birch as their
alternative measurement system.

programming log, and again specify what times
the programs are aired. Next week we’ll get into
the horror stories that can occur because the pro-
gramming and other facility forms are not cor-
rectly filled out, but suffice it to say that you can't
send Arbitron too much about your station.

One item that stations wonder about is the
contest/promotion affidavit. The theory behind
this sheet is that stations are supposed to note
whatever contests or promotional events, on-air or
off, they will be running in the proximity of the
sweep. By noting the contest or promo on the sheet
you are stipulating that the happening is a part
of your regular promotional activity, and thus
you are usually insulated from being stickered.
Stations that exclude an item from this sheet may
face further hassles from Arbitron if a competitor
questions whether giving away the crown jewels
is really a part of the station’s regular promotional
activity.

Next week we’ll delve into the problems that
can crop up in each of the four areas noted above.
Through the diary review process the hassles can
be detected. By showing examples of problems that
other stations have undergone, R&R can hopefully
help you prevent such an occurence from damag-
ing your best ratings efforts. See you next week!

Jhan Hiber. former
Manager of Radio Mar.
ket Reports for Arbitron.
is R&R Research Editor.
Contact Jhan with anv
research or ratings ques-
tion vou mav have.
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Unknown Effects from Blowtorch?

There are scores of Texas towns 100 small to have their own radio stations, but they can hear mine. It's a real flame-
thrower, with a signal powerful enough to light up a cow a hundred miles away. In small towns mine is the only station on
the dial, and so eusy to find: simply tune somewhere near the lower end of the dial until blue flames shoot from the speaker.
That's us!

Nope, we're no banger in a weedpatch. Our big transmitters suck up enough electricity every minute to run a hundred
Frankensteins a hundred years, and we fire out electric modulation across the biggest state in the Lower 48.

Every day I sit right next to those trunsmitters, under the four tall towers.
That’s what I was doing the other day . . . sitting in the newsroom, leafing through the New York Times, when |

spotted an ominous headline in the Science section.

‘Benign’ Radiation Increasingly Cited As Dangerous
It was an article by Malcolm Browne, about the kind of radiation that is put out by radio trunsmitters and other
things. Forget the other things, ‘cause I sped through that newsprint searching for information that might be of vital interest
1o, say, people who sit under four big towers next to the transmitters every day in newsrooms. Yep, there was stuff about
little being known, reports contradictory, more research needed, symptoms including heart disease, damage to the human
immune system, depression, loss of memory, altered behavior . . . altered behavior? Depression? Hey!

There are reliable witnesses of good character who would testify that I occasionally act weirdly. I definitely have
memory loss, and one other symptom I can't recall at the moment.

The drift of the article was that radiation produced by AM, FM, TV, microwave ovens and many other power
sources may affect living things in ways we only suspect, and at much lower levels than we've thought. The Soviets contend
that such non-ionizing radiation adversely affects human sex drive, fatigue, and irritability “at doses much smaller than
those allowed by Western standards.”” The Times reports “Moscow's standard for allowable public exposure to non-
ionizing radiation (is) one-thousandth the amount permitted in the United States.” The reporter also says the Russian
experiments have been criticized as unreliable by many Western scientists.

There were no hard answers in Mr. Browne's article. Only questions which, it seems, become increasingly subtle as
more becomes known. The subject is of vital interest to broadcasters, and perhaps if I weren't so irritable I would take
time to write a richly-detailed piece about it. .

But there’s been a lot on my mind lately. I can't recall exactly what, but it has had me a bit depressed. I haven't
really been myself. An example is Halloween, when the kids all came around, and without realizing how it might frighten
them, I ran into the dark street with my face and hands glowing. It wasn't like me at all.

CALENDAR
3 Planets By The Moon

MONDAY, NOVEMBER 10: Before the moon goes down a few hours after sunset, you can see three planets
next to it: a conjunction of Mars, Neptune, and Pluto. They just look like stars unless you have a few hundred dollars'
worth of telescope.

Transcontinental direct-dialing began 29 years ago today in 1951. The United States Marine Corps was created 205
years ago in 1775.

Richard Burton holds the male record for the most Academy Award nominations without a single win. He's 55
today. Donna Fargo is 35. Ronnie Hammond of the Atlanta Rhythm Section is 30.

American Veterans Day

TUESDAY, NOVEMBER 11: Today's the official day to thank American military veterans for doing what
they did. Veterans Day — one of only nine legal federal holidays — began as Armistice Day, honoring those who fought in
World War I. The first burial ceremony at the tomb of the Unknown Soldier at Arlington National Cemetery was on
this date in 1921.

Say Kate Smith and most people think of a substantially-built lady singing *God Bless America.” She introduced
that song 42 years ago today (1938) after Irving Berlin wrote it for her on her request.

Pooch Tavares is 34. Jonathan Winters is 55. Kurt Vonnegut Jr. is 58.

Elizabeth Cady Stanton Day
WEDNESDAY, NOVEMBER 12: One of the original forces in the fight for women's rights was born 165

years ago today in Johnstown, NY. Elizabeth Cady's father was an attorney, and as a girl she often heard him explaining
to women why they were deprived of their own property, even their own children. It was the law. She developed a very
strong set of opinions, insisting the word “obey" be dropped from her marriage vows. later helping to organize the first
Women’s Rights Convention in 1848. By 1860 Elizabeth Cady Stanton and others succeeded in changing New York state
laws to allow women many rights that now seem basic. such as the right to receive wages. sue in court. have joint custody
of children, and to own real estate.

Killer Charles Manson turns 46 in a California prison. Princess Grace of Monaco is 51. Neil Young is 35.

No More Back-Of-The-Bus

THURSDAY, NOVEMBER 13: There are teenagers now who don't know their mothers and fathers were
once forced by law to sit in the back of the bus. In December 1955 a Negro boycott of bus lines began in Montgomery,
Alabama, and lasted through 1956, when on this date the U S. Supreme Court outlawed racial segregation on public
transportation.

Happy Anniversary, BBC
FRIDAY, NOVEMBER 14: The British Broadcasting Company first went on the air 38 years ago today in
1922. Apollo 12 blasted off toward America's second moon landing on this date in 1969.
The man who wili become King of England, Prince Charles P.A. George. is 32. The Dow-Jones average went over
1000 for the first time eight years ago today (1972).

This Week
BUDDY HACKETT

Next Week
LEO SAYER
JANIS IAN

Call Jim Brown (213) 399-4949 (Collect)
131 Ocean Park Boulevard  Santa Monica, CA 90405
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I n reading over the reports of what went
on at the various format sessions held
5 during the recent American Radio Expo (R&R 10-
17), a topic mentioned in John Leader’'s Contem-
porary Hit Radio session caught my eye Should
a contemporary music station (and this applies
to AOR, Country, Pop/Adult, and Black formats
as well as CHR) attempt to lead its audience mu-
sically, or should the station’s competitors be al-
lowed to take all the chances with new music?
As john reported, there are (of course) at least
two views on this issue, and it is unlikely that
either view is correct for all stations in all situa-

tions
A s | reflected on the basic question from
my ingrained marketing perspective, |
tried to list the pros and cons of the “venture-
some’ and ““conservative’’ approaches. It seems
clear that the venturesome approach has more
risks associated with it, because no matter how
| good your research or your PD’s ears are, some-
thing could go wrong, go wrong, go wrong
But what if every station opted for the conserva-
tive approach? Pushed to the logical (yet absurd)
extreme, this would mean that no new music

would ever be aired!
T hus, it is clear that someone has to take
a chance on new music — some station
has to lead its market and its competition. De-
spite the risks involved, what are the potential
benefits of market leadership with respect to
new music?

Leadership Benefits
P robably the most cited benefit of music
leadership would be the thought that
your station would enjoy increased listenership
because you are playing songs before any “burn-
out” factor has set in. A more significant advan-
tage, from a marketing perspective, is the oppor-
tunity you have to position your station as the
leader in new music; that is, you should actively
promote a “new music” image for the station
why? Because one benefit any contemporary
music station can provide its audience is the
ability to be “with it,” on top of what's happen-
{ ing, etc. Novelty, excitement, new experiences,
| the unusual — all of these are components of
i what we might, in a broad sense, call entertainment.
N ot every member of your audience is in-
terested in hearing the latest hit song be-
fore everyone else on the block does, but a lot of
listeners do want to be there first, to be innova-
tors. There is a concept in the marketing litera-
ture knowr. as opinion leadership. Opinion lead-
ers are those people who tend to try new prod-
ucts earlier than most people, but even more
importantly, also tend to discuss products with
their friends. In other words, the opinion leader
forms his or her opinion of a new song and then
conveys that opinion to others, presumably in-
fluencing them to hold the same opinion at least
to some degree. Opinion leadership relates close-

A Marketing View

Should Your Station Play New Music?

person to another. For example, motion picture
distributors rely heavily on this concept in de-
ciding on how to release a new movie. If the movie
is expected to be a “winner” it gets exclusive
release (one theater in a given area), which allows
word-of-mouth and attendance to build up over
time. If the movie is a “dog,” then it's released
at many theaters simultaneously all over the area
with lots of advertising. This is done so the first
week is as big as possible, before unfavorable
word-of-mouth can kill the show in subsequent

weeks
w hy should radio care about reaching

opinion leaders? They are, after all, a rel-
atively small part of any radio audience. Why
risk playing music that may alienate less adven-
turous audience members in order to appeal to
opinion leaders? The answer is quite simple
Advertisers want to reach opinion leaders. In any
new product introduction, the most significant
factor in getting someone to try the product for
the first time is a favorable recommendation
from a friend (i.e., an opinion leader). Therefore,
advertisers like to try to reach audiences who
are willing to try new products and later discuss
those products with their friends

In a sense, the opinion leader positioning is
consistent with the recent trend of positioning |
stations in terms of listener lifestyles rather than |

simple demographics. Opinion leadership is a
lifestyle, an important one to advertisers.
Implementation
H ow would you proceed to position your
station as the opinion leadership station
in your market? First, you would have to decide
on the programming mix — what portion of the
playlist will be devoted to new product? Ob-
viously, you will have to play some established
product also, but your percentage of new re
leases should at least double or triple that of
your nearest competitor
Secondly, you will need to develop a system
for deciding on which new records to add. Natur-
ally, | would recommend some form of direct
research in your own market. Relying totally on
national trade publications is too risky, and re-
tail sales figures wouldn’t be too helpful for a
new product. One possibility would be to set up
a “panel” of opinion leaders — people in your
audience who are really “into” music and would
enjoy taking the time to listen to a lot of new
records and give you their opinions. Obviously,
this or any other research activity would have to
be coupled with the judgment of the PD and/or

MD
w ith the programming in place, you would

then create a “'new music” image for the
station via advertising and on-air promotions
and reminder spots. After a six-month period,
conduct a survey among your listeners and non-
listeners specifically asking them about their
tendencies to try a wide range of new products

r e = —

‘““Why risk playing music that may alienate iess adventurous audience
members in order to appeal to opinion leaders? The answer is quite simple:

. Advertisers want to reach opinion leaders.’’ '

—i e . S

R esearch has shown that there is a tenden-
cy for opinion leadership to overlap
across product categories. That is, a person who
tends to try a new brand of frozen pizza also
tends to be among the first to wear a new cloth-
ing fashion or maybe even try a new kind of hal-
lucinogenic drug. Therefore, it is a fairly safe
assumption that people who are opinion leaders
in other product categories will also tend to be
opinion leaders for new music — they will want
to try it first and talk about it to their friends.
A station which plays new music and, just as im-
portantly, promotes that image to the market
should attract more listeners who are opinion

leaders.
A ttracting opinion leaders to your station
will have advantages in both your pri-
mary markets: listeners and advertisers. On the
listener side, the opinion leaders will say favor-
able things about your station, thus attracting
more listeners to at least tune in and give the
station a try. With respect to advertisers, you
can position your station as the “opinion leader
station,” one which no advertiser should over-
look. This latter point would be especially true
in the introductory phase of a new product, when
advertising budgets are the largest.

(select the products to coincide with potential
advertisers) and their tendencies to discuss them
with their friends. If your research shows that

your station is attracting more than its share of |

opinion leaders, then you can proceed by put-
ting together a sales presentation stressing the
opinion leadership lifestyle, its importance to
advertisers, and the ability of your station to de-
liver opinion leader listeners.

I n sum, not every station should devote
itself to playing a lot of new music. But
there are significant reasons, from both an enter-
tainment perspective and a marketing perspec-
tive, why a station electing to do so could esta-
blish a very attractive position in the market.

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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PROGRAMMER'S NOTEBOOK

Image Burnout

Once you've covered all the basics and
have your radio station sounding ‘‘just right”
for the fall sweep, you might want to take a
little time to examine your playlist in a slight-
ly different light. Have you ever listened to a
new release and said to yourself, ‘‘That song
sounds sort of like another tune I've heard”?
Well, your listeners are doing the same thing,
which could be causing them some real con-
fusion, and when it comes to writing down
call letters in a survey diary, confusion is the
last thing you want your listeners to deal with.

Robert Balon runs a very successful research com-
pany in Irvine, CA called MSA (Multiple Systems Analy-
sis). He has just signed up his 50th client station and his
services are many and varied. Recently Rob brought to
my attention something he had uncovered during several
of his research efforts. He calls it image burnout, and it

that have confused listeners in the last few months. They
can be termed ‘‘syncopated pop’’ and “mellow rock’’ for
identification purposes. Examples of ‘‘syncopated pop’’
would be the Doobie Brothers, Robbie Dupree, Pointer
Sisters, Nielsen-Pearson, and Barbra Streisand & Barry
Gibb's “Guilty."” These songs are all different, but they
share a common musical sound that many listeners find
hard to separate. The “mellow rock’ sound would in-
clude Air Supply, Christopher Cross, Dionne Warwick,
Leo Sayer, and others.

Confusing Proximity

As Rob told me, “What it really boils down to is
audience perception. Most of us within the business are
well educated when it comes to music, and even though
we know that the listeners aren't always so hip musically,
we often give them even more credit than they may de-
serve. Listeners do get certain songs confused. They
often listen with far less attention than we would like,
and therefore when two songs of similar style are aired
close together, confusion can arise.’

B e e S ———
‘““The recent trends in music have been to repeatedly clone certain

types of records.”’
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deals directly with listener confusion regarding what
songs they're hearing on the radio and, therefore, just
what station they're listening to.

Slightly Out Of Focus

Rob explained the basics: “We do about 600 focus
groups a year and the same type of responses kept com-
ing back to us. When we ask people about a certain
contemporary station, they say, ‘Well, they play the
same kind of music all the time.’ Behind the one-way
mirror in the other room is that station’s PD and he’s
pulling his hair out. His fastest rotation might be four
hours and he can't understand how people could have
that kind of perception of his station. What is happening
is listener confusion based on two things: first, a number
of other contemporary music stations in the market are
playing similar playlists; plus the recent trends in mu-
sic have been to repeatedly clone certain types of records.
There is a discernible similarity between some current
hits that listeners have consistently vocalized to us in
focus groups all over the country.”

Rob has identified two separate groups of music

RADIO & ROBERT — A number of Los Angeles CHR radio notables witnessed Robert John’s Roxy show and
migrated backstage to meet with the artist. Pictured (I-r, standing) are KHJ's Bob Kanner, Cralg Wilson, KRTH
air personality Brian Beirne, KRLA MD Rick Stancato, Robert John, and KFl eir personality Jack Armstrong;
{t-r, seated KHTZ MD Shaune McNamara, KRTH MD Guy Zapolean, KRLA's Sherman Cobhen, air parsonality/R&R
cartoonist Bobby Ocean, and EMI-A/Liberty’s Dale White Horn.,

It's always important to remember that listeners
don't always hang on every syllable uttered from the
radio. Radio is a companionship medium for lots of
listeners . . . it's on in the background and not the focus
of their primary attention. Most programmers would
recognize that playing the Doobie Brothers' ‘“What A
Fool Believes’’ and Robbie Dupree’'s ‘Steal Away’’
back-to-back might be confusing, but Rob’s studies have
turned up other less obvious connections.

The end result of similar-sounding records being
heard on several stations within your market could ul-
timately be image burnout, which is what Rob has named
it. If more and more artists write and produce records
that sound like “‘syncopated pop" tunes that have been
hits before, that style of music can wear itself out much
more quickly than under ordinary circumstances. It's
really the classic case of a successful type of song breed-
ing more songs that sound like the original.

There is little doubt that “mellow rock’ and ‘“synco-
pated pop” sounds are popular. A fast scan of this week’s
Back Page will show you several examples of both cate-
gories, and there are other general headings that can be

|
|
|

identified as well. ‘‘Rhythm pop’ (disco), “‘country
crossovers,” and “hard rock’ songs can also be poten-
tially confusing forms of music for listeners to specific-
ally identify by artist.

The Solution?

According to Rob, ‘“The only way to alleviate the
problem is to pay a whole lot more attention to your ro-
tational structure and the songs that you inject into
specific quarter-hours. It’s not easy right now to get that
much musical diversity if you're a contemporary station
with a reasonably tight list. And, naturally, the bigger
the market you're in the larger the problem potentially
becomes because of the number of other stations play-
ing similar titles."

Don't look at this as a major problem that will even-
tually destroy your radio station. However, be aware
that a potential problem exists. The old musical theories
of Top 40 radio must be extended to really understand
image burnout. Just as two ballads or two hard rock
tunes in succession are not recommended programming
techniques, two “‘mellow rock" songs may not be advan-
tageous side-by-side. )

Perhaps we all need to take a closer look at our
playlists with an eye for potentially confusing songs, re-
membering that the audience is often unable to tell the
difference between Randy Meisner and the Eagles. As-
sume nothing . . . put your key rotations together in
such a way that songs the audience may perceive as
being similar (or even the same!) are well separated.
And in doing so, look beyond the traditional musical
categories such as R&B, rock, country, ballad, disco,
novelty, and pop. Look deeper, trying to think like a
listener, and try to spot the possible areas of confusion.

One of the keys to Contemporary Hit Radio’s suc-
cess has always been musical diversity, but if the
audience perception of your station is “they play the
same kind of music all the time,”" then the ingredients
of your rotations may need a fresh look. Again, this may
not be a major problem, but 600 focus groups are worth
listening to.

Motion

Congratulations to Charlie Quinn, formerly of KZ$3/
Peoria, on joining WROK & WZOK/Rockford to take
over the programming reins. Being promoted to PD at
K793 is Lou Patrick. Also upped at the station was Kelth
Edwards, who will now be KZ93's MD and Assistant PD
.. . KNUS/Dallas has moved its tower and kicked up its
coverage area to include Ft. Worth. The station has
launched a new media campaign with the theme “It's
great to be in Dallas/Ft. Worth,” which is also part of
a new jingle package the station is using . . . Pat Garrett,
with KHJ/Los Angeles for the past three years, has
established a radio consultancy called the Garrett Enter-
tainment Group. He's primarily interested in giving per-
sonalized service to stations in medium markets, and he
can be reached at (714) 594-7191 . . . Pete Berry, who re-
cently exited WSEZ/Winston-Salem, will return to the
air doing a 13-week syndicated show called “The Flying
Dutchman Pop Perspective.” The show will be heard on
WRQK/Greensboro, WSIC/Statesville, and WWWC/
North Wilkesboro . . . WXKS/Boston has several new
staff members: Arnie “Woo Woo"' Ginsburg will host an
oldies show Sunday evenings 6-10pm; Dale Dorman, for-
merly of WRKO and F105/Boston, is the new afternoon
drive personality; and Lark Logan from WBMX/Chicago
Grim has been named Merchandising and Promotion
Director for KTAC/Tacoma, and the station has brought
in Dave Christianson from KING/Seattle to do the 6-10pm
shift . . . Rick Ryder has resigned as PD of 13FEA/
Mancbester to become Operations Manager for WRAW/
Reading, PA. His appointment becomes effective No-
vember 10 . . . At KENO/Las Vegas Bill Alexander has
been promoted from MD to Program Director. He will
retain the duties of Music Director as well. Alan Mack,
Operations Director at KENO-AM-FM, also announced
that Garry O'Nell is KENO-FM's new Program Director.
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ROGERS IN DETROIT — Following the Kenny Rogers concert in Detroit

SUCCESSFUL SAIL AT KIMN — KIMN/Denver tied In with Christophar Cross’s area appearance by teaming with
recently, the artist was visited backstage by radlo and label notables. Pic- Werner Bros., the Ralnbow Music Hall, and Hoble Cat to give away a Hobla Cat saliboat complete with Cross and

tured (l-r) are WDRQ's Doak Breen end Martha Breaen, Rogers, Capitol’s KIMN logos. Pictured (I-r) ere Wamers*® Carl Walters, KIMN MD Doug Erlkson and Shannon Erickson, and Rainbow
Linda Vitals, WDRQ Asst. PD/MD Jim Ryan, and EMI-A’s Howard Lesnik. manager David McKay.

WKTU HAS ROLLER BALL IN NYC — WKTU/New York air personslity G. Keith Alexander (front, center) KLUC FINDS THE
led over 400 rollerskaters in a “human caterpillar” chain as part of Brooklyn’s “Atlantic Antic VI’ recently. Over
750,000 people watched the black or yellow-clad skaters undulating along a two-mile route.

L

PERFECT TAN — KLUC/Las Vegas stagad a ‘98 Days Of
Summer” tan contest recently. Pictured in front of a sailboat given away
as part of the contest are (lr) PD Dave Anthony, one of the winners, and
evening personality Mike McCoy.

a
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DoBURGH DISEMBARKS AT CKGM — A&M'’s Chris DeBurgh stopped by SMAKIN AlLL OVER — Principals of the Sunbuckle and
CKGM/Montreal racently. Pictured at the station are (I.r) AGM Canada’s  tion firms gathered at KNUS/Dallas to help launch
Nick Carbone, CKGM Promotion Director Buster Bodean, DeBurgh, sta- " gristol. Pictured (I-r} are Sunbuckle’s Lee Arbuckle an.
tlon music librarian Sandy Stahlbrand, and MD Rock Denis, Coordinator Lorie Ridener, former KNUS MD Jim Whi

Southwest Album Network (SWAN) independent promo
Handshake’s first single, by Amil Stewart and Johnny
d Don Sundeen, new KNUS PD Bob McLain, KNUS Music
te, and SWAN's Mike Teylor and Ronnie Raphael.

BOZ PHOTOS — KROY-AM-FM/Sacramento gave contest winners complete Boz Scaggs catalogs and a chance

to meet and photographed with the singer after his local date. Pictured (l-r} are KROY-AM-FM PD/MD Dennis DANIELS IN S YRACUSE — Robb Stewart, then PD of WFBL/Syracuse ‘
Newhall, Scaggs, two winners. KROY-AM PD/MD Bobby Mallk, winner’s friend, and KROY-AM morning man (now at Q102/Cincinnati as evening personality), met up with Charlie
J.D. Wells. Danlals (left) backstage after the artist’s local concert. |
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