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} REGAN NEW WEST COAST VP/GM

Clean Sweep At Casablanca As Bird ‘“Terminated’

Polygram ‘‘terminated our re-
lationship’’ with Casablanca Pres-
ident Bruce Bird Monday (11-25),
leaving the company without a
President and apparently elimi-
nating a number of top executives
as well. Russ Regan has been ap-
pointed West Coast VP/GM of Poly-
gram Record Operations (PRO),
managing all label activities (Cas-
ablanca, Polydor,. and Mercury)
in that region for Polygram’s um-
brella organization. A Polygram
spokesman told R&R that there
are no plans to consolidate the
three PRO labels at this time, but
with at least four key Casablanca
VP'’s reliably reported as depart-
ing (VP/GM Al Di Noble, VP/Sin-
gles Promotion T.J. Lambert, VP/
Album Promotion Bobby Apple-
gate, and VP/Artist Relations Don
Wasley), the future of Casablanca
appears to be clouded. The label’s
offices were at one point Monday
reportedly closed for the rest of
the week, but Tuesday (Regan’s
first day in the offices) several label
personnel were present and work-
ing. Meanwhile, Bird reportedly
plans to seek legal recourse over
his contract settlement with Poly-

gram.
Regan
Administration

Commenting on. Regan’s ap-
pointment, which took effect Tues-
day (11-25), PRO-USA President
David Braun stated, ‘“Russ has
distinguished himself as one of the
most creative figures in our indus-
try, and has been responsible for
the development of many acts

Russ Regan

which have become institutions in
our business. We fully anticipate
that he will be able to apply the
same talent and integrity to Poly-
gram and contribute greatly to
our future success.”

Regan began his career in 1961
as a promotion rep, working with

(and helping name) the Beach
Boys and recording a few singles
under his own name and pseudomnym-
ously. He became GM of Warners’
Loma subsidiary in 1966, and join-
ed MCA'’s fledgling Uni label, be-
coming GM before assuming the
presidency at 20th Century Rec-
ords in 1972. In 1977 he founded his
own label, Parachute (distributed
by Casablanca) ; most recently he
formed Fabulous Records and
headed his own Utopia Produc-
tions firm. Ironically, his new of-
fice at Polygram West is the one
he occupied while at 20th, and
marks the fourth time he’s worked
out of his “lucky building’’ on Sun-
set Blvd. (Uni and Parachute
were also located there at various
times.)

Official announcements on Poly-
gram West’s new executive struc-
ture are expected shortly.

RKO Chooses Dearbom
For ‘“Night-Time America”

The RKO Radio Network has se-
lected Bob Dearborn as host of its
ambitious five-hour-nightly “Night-
Time America’’ program. Dear-
bom has enjoyed a long and varied
radio career, including a lengthy
stint with WCFL/Chicago and a
recent airshift at WTAE/Pitts-
burgh.

RKO Director of Programming
Jo Interrante told R&R, “After a
very illuminating search, in which
I talked to a lot of people, it was
almost star-crossed that we found

$1 MILLION DRIVE, MODULAR SPOTS

Styx Picks Radio For
Massive New Campaign

Stardust Enterprises, which
manages A&M’s Styx, is launch-
ing an extensive radio campaign
in support of the group’s forth-
coming 110-date North American
tour, utilizing a novel approach to
the radio spots designed to in-
crease significantly the number of
participating radio stations. Ac-
cording to group manager Derek
Sutton, total expenditures for the
tour may exceed $1 million, with
an estimated 90% going to radio
(exclusive of album spots pur-
chased by A&M).

Sutton explained, “Traditional-
ly, when a big show comes to town,
the local promoter gives it to one
radio station as the concert pre-
senter. The other stations are then
out in the cold as far as gaining

access to the concert promotion.
We feel this is very destructive for
major acts, as it excludes radio
stations. We'd rather encourage
the natural competition between
stations.”

Image Openings

With this goal in mind, Stardust
Project Director Jim Cahill devised
a series of color-coded radio spots,
a professionally-produced series
of teasers, on-sale announcements,
and sold-out notifications, along
with a special ‘green series,”
which features “‘open spots” cus-
tom-designed to allow radio sta-
tions to insert their own image
material and, as Sutton says, to
“participate in their own unique
STYX/See Page 28

Bob. It was a project looking for
just the right person, and he was a
person looking for just the right
project. I'm really excited about
it.”

Dearborn echoed those senti-
ments, commenting, ‘‘Needless to
say, it’s the opportunity of a life-
time. I've never been so thrilled
reaching a position in this busi-
ness. I've found something that
far exceeds anything I'd ever
imagined before in the way of a
challenge, and I couldn’t be more
excited about it. We’re going to
give it our best effort and try to
do something that’s never been
done before.”’

Dearborn began his radio career
at age 15 at CKOC/Hamilton, On-
tario (his birthplace), moving to
the U.S. in 1963 and joining Top 40
WPRO/Providence. He then be-
came Production Manager at Beau-
tiful Music WRTH/St. Louis,
moving to WIXY/Cleveland be-
fore being drafted and working in
radio while in the armed forces.

nt stops included WPTR/
Albany and WKNR/Detroit, and
in 1970 he began a six-year stay at
WCFL, where he became nation-
ally known via a syndicated show
he created which analyzed the
lyrical complexities of Don
McLean’s ‘“American Pie.” In
1976 he joined WTAE, and most
recently he was GM at a St. Peters-
burgh cable TV station, WPAT-TV.

He begins working on ‘“‘Night-
Time America’’ December 1, and
the show, which RKO hopes will
become an overnights sensation,

.is set to debut January 5.

FINES WIGO $10,000

NOVEMBER 28, 1980

FCC Revokes 96X License

The FCC upheld a judge’s 1978
decision to revoke the license of
Charter’s WMJX (96X)/Miami, but
reversed another judge’s 1979 ruling
to strip WIGO/Atlanta of its li-
cense, instead imposing the maxi-
mume-allowable fine, $10,000, on
the station’s owner.

WMJX has been having prob-
lems with the FCC since 1975,
when contest violations and false
news broadcasts were allegedly

| Cancer Claims
Dick Haynes

Dick Haynes, one of Los
Angeles’s and Country radio’s
most famous and best-loved |
air personalities, died Tuesday
night (11-25) after a long battle
with cancer. “Haynes At The
Reins" was an L.A. radio fix-
ture for 35 years, following on- |
air experience in his native
| Texas, St. Louis, and Sacra-
mento, and was the morning
man at KLAC until illness |
forced him off the air about a
year ago. Earlier this year he |
was honored by hundreds of
fans and professional friends
for his 35 years in L.A. radio,
| as “Dick Haynes Day" was of-
ficially proclaimed and his |
name was added to the Holly-
wood Walk of Fame.

Haynes was known as one of
the top comic air personalities
in the business, thanks to char-
acters like “Gum Drop Gus”
and “Sir Chester Drawers”
and a seemingly inexhaustible
supply of jokes. Fellow KLAC
air personality Larry Scott
called him ‘“one of the most
dedicated people I've ever met
in show business. He was al-
ways on. He loved people, and
he would be crushed if he
thought anyone might not like
him or might be upset at him.’
R&R Country Editor Jim
Duncan, who also worked with
“Uncle Dick" at KLAC, said,
*“He always considered himself
a comedian and an entertainer
as well as a disc jockey. He

was one of the best."” l

made and brought to the attention
of the Commission by a disgruntled
former employee.

Violations taken into account in-
clude: congratulating a car winner
of competing station WHY1(Y100),
Miami as if the car was given
away by 96X; falsifying news
broadcasts, stating that one of
WM.JX’s announcers, Greg Austin,
was lost in the Devil’s Triangle
and that police helicopters were
standing by for a search and rescue
operation; and the wording of a
promotion that said, “You can win
hundreds of thousands of dollars”
when in fact only $5000 was given
away.

Charter Reviewing
Decision

Charter Broadcast Group Presi-
dent John Bayliss told R&R, “We're
very disappointed with the deci-
sion. Before we take any action,
we want to review the full text of
the Commission’s decision. We
won’t have access to all the paper-
work for a couple of weeks.”

“Short-term renewal is the harsh-
est punishment that should be
handed down,” argued WMJX at-
torney Rich Rodin of the Washing-
ton firm of Hogan & Hartson. He
added, “The misconduct suggest-
ed by the judge does not warrant
revocation.”

Rodin defended Charter by

FCC/See Page 28

Curtains For
Mutual’s “Radio
Theatre”’

Mutual Broadcasting has closed
down two significant program-
ming ventures, including the
widely-aired “Mutual Radio The-
atre.” President/CEO Marty Ru-
benstein cited *“a lack of sponsor
support” as the reason for closing
down ‘“‘Radio Theatre” and the
Southwest Regional Network.

Rubenstein stated, “Effective
at the end of December, we will
close down Mutual’s Southwest
Regional Network based out of
Dallas. Coverage of the Dallas
Cowboys and Southwest Confer-
ence games will continue. The lo-
cal Texas and regional news to
surrounding states will be discon-
tinued.”

He continued, ‘“December 19
marks the last broadcast of Mutual’s
‘Radio Theatre’ series, which has
been running five nights a week
since last March. This is one of our
highest clearing shows in terms of
stations (over 300), but this is an-
other effort to minimize losses."
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Arbitron To Reissue
Greenville-Spartanburg Report

As a result of the discovery of four mishandled
diaries, the April/May '80 Greenville-Spartanburg,
SC ratings report is being reissued. The correction
will be the result of action requested by WGXL after
the station conducted a post-survey diary review at
Arbitron’s Laurel, MD headquarters.

In reviewing the diaries it was discovered that
three from the same household appeared identical.
Normally, two of the diaries would have been deleted,
but in processing, two of the three were keypunched
incorrectly, thus removing the identical appearance
of the entries in the three diaries. Two of the three
diaries, in the men 50-64 demographic, will be re-
moved in the revised report.

In addition to the problem with identical entries,
a question arose concerning a female 67-year-old
diarykeeper. According to Arbitron spokesperson
Connie Anthes, the woman’'s home received one
diary for three weeks, with each diary intended for a
different member of the household. However, all
three of the diaries were filled out by the female in
question. Two of the diaries will be deleted.

The four questionable diaries are being re-
moved. The revised metro and non-metro estimates
will be available in the corrected Greenville area
book, which Anthes said would be released by De-
cember 5.

PD PLATT EXITS

Boyles To Manage WKHK;
Station Hit By Lawsuit

Don Boyles is headed for New York City Jan-
uary 1 as General Manager of WKHK-FM (formerly
WRVR), from the GM position at WSUN/St. Peters-
burg. But unless a December 5 court hearing settles
the matter beforehand, Boyles may inherit a lawsuit
along with his new post.

WBLI-FM/Long Island served WKHK with pa-
pers last week seeking a court injunction prohibiting
the new Country-formatted station from promoting
itself as “WKHK-106FM.” WBLI, a CHR station
operating at 106.1 FM, alleges Viacom’s WKHK
(at 106.7 FM) is misleading and confusing the public
with its logo, with resultant economic injury to
WBLI. WBLI seeks $2.5 million in punitive damages,
claiming to have expended 10 years of promotional
efforts publicizing itself as *“WBLI-106 FM"’ in public
media, mailings, bumper stickers, T-shirts, and
other promotional aids.

Stuart Beck, WBLI attorney, told R&R he “‘sent a

WKHK/See Page 28

Israel Named President
Of Sky Broadcasting

Dennis Israel has been
appointed President and
Director of the Sky Broad-
casting Corporation. He
will continue to serve as
President and Chief Oper-
ating Officer of Greater
Long Island Communica-
tions (licensee of WGLI/
Long Istand) in addition re
to his new duties with Sky.

In his new post, Israel
will be responsible for Sky
properties KSKY/Dallas,
KBOQ/Roswell, NM; KBID/ Dennis Israel
Wichita Falls, TX; and WRIV/Riverhead, NY, the
latter two pending FCC approval. Frank Hawley Jr.,
who made the announcement, will remain as Chair-
man of the Board for Sky.

Prior to his acquiring WGLI in 1978, Israel
served as Executive Vice President/General Mana-
ger for WMCA/New York. He began his industry
career with the RCA Corporation, holding various
posts with NBC, the Hertz Corporation, and RCA
International, during his five years with the parent
firm

Haayen Named Sr. VP At WEA Int’l

Fred llaayen has been appointed Senior Vice
President of WEA International, as widely antici-
pated (R&R 11-21). The former Polydor President
joins his new company January 1, 1981, and his func-
tions will include A&R and Creative Services.

WEA Int’l President Nesuhi Ertegun comment-
ed. “I'm thrilled and excited about Freddie Haayen
joining WEA International. I've known him since his
start in the record business in Holland, when he was

HAAYEN/See Page 26

Bob Hyland 111, VP/GM
of WCBS/New York, has
been promoted to VP/CBS-
owned FM Stations. Join-
ing CBS in 1968 as an
Account Executive in the
Chicago Spot Sales Office,
he became Sales Manager
of the office in 1971. Hy-
land has also held several

other Sales Manager
positions at CBS prior to
joining WCBS in 1979.

KAYD Jock Assaulted On Air

Charley Seay, air personality at KAYD (FM 97)/
Beaumont, was hospitalized for a week as a result
of a beating he suffered at the hands of three men
who entered the Country station’s studios Monday
night (11-17). Seay, who handles the night shift for the
Texas outlet, was on-air at the time (8:30pm) his
three assailants entered the control room and asked
if he was (KAYD PD) Bob Shannon. When Seay re-
plied that he was not, the three men knocked him out
of his chair to the ground and began kicking him,
fracturing his jaw, chipping his vertebrae and
bruising a kidney, among other injuries.

Seay told R&R that the entire incident consumed
about three minutes. Fortunately, he had just begun
to play an album track when the men entered the
control room, so there was no dead air. When he was
able to compose himself, Seay immediately tele-
phoned Shannon, who summoned police, an ambu-

KAYD/See Page 2B

LETTERS
Clearing Up Facility Forms

Dear R&R:

In reading Jhan Hiber’s article ““Facility Forms Fiasco = Pt. 1.”
I've discovered a mistake which may mislead your readers.

You state that “some language in the facility form directions may
lead you to believe that a station need only return the facility sheet
itself if there is a change In any aspect of the sheet’s data (sign-on/
sign-off times, technical information, slngans. format. etc.). Wrong.”
Wrong is right.

First, the Facility Form *'sheet” shows all of the information you
stated except for Format. There is only a list of formats on the Facility
Form; no specific format for the station is listed as with other infor-
mation.

Second. the attached Fall 1979 Instruction page states “‘only” re-
turn the Facility Form if there are changes. The current Instruction

page states to circle your format. This form must be returned
by

Third, the Cover Letter states. The return of this Facility Form
information is important.”

Connie Anthes
Director/Communications
Arbitron

Who Filled JFK For Phils?

Dear R&R

I have been an avid reader of Radio & Records for many years.
one of the primary reasons being your accuracy in coverage and re-
portage. However, I must take exception to the caption below the front
page photo in the November 7, 1980 issue

The photo shows four WMMR employees with station logo jackets
on. facing a capacity crowd at John F Kennedy Stadium in Philadel-
phia. The upper left reveals an airborne station banner. Your caption
states “WMMR Fills JFK For Phils.”" Further reference was made to
WMMR getting together with the city for a special World Series Victory
celebration that drew 112,000 fans

The implication of the photo is that the Phillies victory celebration
was an exclusive event WMMR put together with the city WRONG!

The World Series celebration was perhaps the most widely covered
event in the history of Philadelphia. Every TV station, every news-
paper and virtually every radio station (present company included)
attended and participated in the John F Kennedy Stadium party and
parade. The John F. Kennedy gathering was the culmination of a
parade that started at City Hall and was viewed by an estimated
500,000 persons. Businesses closed for the day The city celebrated.
Stations such as WCAU, and others preempted all regular program-
ming to give special coverage and discussion of the Phils World Series
win.

WMMR is a great radio station but they did not fill John F. Ken-
nedy for the Phillies. The Phillies did that quite nicely by themselves

The local media only helped

Bruce A. Braun

General Sales Manager

WCAU/Philadeiphia

Hal Smith, GM of WMMR, replies: “Jim Murray from the City

Hall called us and asked. ‘Would you stage this event, get a band.
etc.?” The billing was ‘WMMR and the City of Philadelphio invite you
to come out for a Phillies Block Party Our primary purpose was to
provide music and entertainment to keep the crowd entertained at the
end of the parade. Other stations may have covered it as an event

We were staging it

this week ...
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FIVE-YEAR RADIO LICENSE
PROPOSED IN SENATE

But likelihood of passage in a lame-duck
Congress is low.
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allocation of disputed diaries.
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they're giving away lots of money and how
they're doing it.
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““GOOD MORNING AMERICA”’
ADAPTED TO RADIO
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ARE NATIONAL ADVERTISERS
EXCLUDING BLACK RADIO?

suggestions to help correct the situation.

A sales manager contends it's true, and offers

IMPROVING ASCRIPTION PROCEDURES

Last week’s ascription description evolves into a
prescription, with constructive ideas for a fairer

IS PUBLIC TASTE REALLY MELLOWING?

Seven programmers discuss who's responsible for
softer music’s domination: the audience or radio itself.

AOR JUMPS ON BIG-BUCKS BANDWAGON
Traditions change, and three PD's talk about why

KOGO/San Diego tries a news/entertainment mix
resembling the TV wake-up show in morning drive.
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Washington Report

Last-Minute Push
For 5-Year License

Don’t expect a five-year license renewal bill to pass
| Congress this late in a lame duck session, according to
Capitol Hill insiders and industry experts.

Hopes were raised last week (11-21) when Senate Communica-
tions Subcommittee Chairman Fritz Hollings (D-SC) made a move
toward extending broadcasters’ licenses. In a letter to Senator Bob
Packwood (R-OR), Hollings also suggested that Congress adopt
legislation which would distinguish between comparative hearings
for incumbent licensees and new licensees; offering more protection
for the incumbent broadcaster.

Hollings's ideas come in the form of amendments to the cross-
ownership bill introduced by Rep. Al Swift (D-WA), recently passed
by the House, which would prohibit the FCC from looking into any
crossownership considerations at renewal time. This bill is now in
the Senate for voting.

Communications Act Rewrite? ‘

Meanwhile, Packwood announced late last week his plans to in- |
troduce in the new Congress rewrite legislation on the Communica- |
tions Act. Insiders informed R&R not to look for rewrite legislation, |
but to look for amendments to the Act to be introduced in January
that would achieve the desired ‘‘deregulatory stance' that the Reagan
administration is advocating. |

At The Nets

CBS

Dolly Parton will be the featured guest on the net’s weekend show
“Between The Lines,’” hosted by Christopher Ames, December 6-7.

CBS ““Cavalcade of Christmas Music” hits the air with eight pro-
grams December 21 to 25 with performances by the Salt Lake Tabernacle
Choir and others. ABC

Contemporary Net show *‘Super 70’s + 1: Decade to Decade in Mu-
sic’ begins January 1 at 10am EST, hosted by WABC/New York person-
ality Dan Ingram. The show contains the events and music of the past
decade up to the present, plus exclusive interviews with Rod Stewart,
the Bee Gees, Barbra Streisand, and more.

NBC

“A Very Special Christmas,” hosted by Anne Murray with inter-
views featuring Perry Como, Dionne Warwick, and Natalie Cole, is set
for December 19.

Beginning in January 1981, the net will present on Saturdays ‘‘Coun-
try Sessions,”” a series of 26 one-hour concerts recorded in Chicago via
WMAQ. Artists include the Charlie Daniels Band, Mickey Gilley, Merle
Haggard, Emmylou Harris, Loretta Lynn, Ronnie Milsap, Johnny Pay-
check, Conway Twitty, and Dottie West.

NPR

Net to carry 13 performances of the New York City Opera, which
will be recorded in the spring and be broadcast in the summer in con-
junction with KUSC/Los Angeles.

Sales Talk

Statistical Research Inc.

Firm located in Westfield, NJ released figures recently (11-18)
showing that radio networks reach 75% and total radio reaches 95% of
the 12+ population. FM now represents over 57% of the total radio audi-
ence, with the 7-midnight daypart showing stongest with 64.3% of the
available audience. The 18-24 demo still shows that most FM listener-
ship with 75.7% of available audience.

Blair Radio
Mary Jean Parson was appointed Director of Administration for
Blair Radio and Blair Television. She was most recently Director/
Planning & Corporate Relations for ABC. In addition, Chester Tart was
named Programming Strategist for Blair Radio, developing and ex-
panding radio programming systems and consulting Blair-represented
stations. He was formerly PD at KRQQ & KMGX/Tucson.

FCC Approved Station Sales

Former Metromedia VP/GM (at WNEW/New York and WASH/
Washington) Bill Dalton and backers have purchased WXTR-FM/Wash-
ington(La Plata, MD) for approximately $2 million.

WAYE/Baltimore sold to Mortenson Broadcasting Co. for $700,000
by Coastal Telecommunication Corp.

WFRL-WXXQ/Freeport, IL sold by Bradford-Ross Associates, Inc.
to Itlinois Broadcasting Co. for $975,000.

KNGT-FM/Jackson, CA now belongs to Capricorn Broadcasting
Co., for the price of $300,000 including $35,000 for a non-compete agree-
ment with Gold Country Radio.

|

FCC Tran;ition Team Mémbers’ Names Withheld

“This decision comes all the way from the top,” ac-
cording to Mickey Gardner, FCC transition team leader.
“The only names that will be made public are those that
are senior advisors.”’ No reason was given for the decision,
which applies to all transition teams, not just the one work-

ing on the FCC.

Gardner expounded on his
duties, noting, *‘The team that we
are putting together has a really
good working knowledge of the
FCC. I am really upbeat about it
and think that we are going about
this very aggressively, so that
when January 21 comes around
we will be off and running "

The FCC transition team senior
advisors have been narrowed down

Chairman Dean Burch, now with
the Washington law firm Pierson,
Ball & Dowd; Dick Wiley, another
former FCC Chairman, now with
the Kirkland & Ellis law firm in
Washington; Margita White, a for-
mer FCC Commissioner appoint-
ed by Jerry Ford.

The reports that all of the transi-
tion teams will be compiling will
be confidential in nature and will

Mickey Gardner

tion purposes, not policy-making,”

to three individuals: former FCC  be used only for “‘recommenda- stressed Gardner.

Washington Stree_t_ Talk

Does Anyone Want The Chairmanship?

It is rumored around Washington that the position of FCC Chairman has already been offered to three
prominent communications lawyers and has been respectfully turned down. \

Among those rumored to have rejected the offer is Jack Pettit, who served as former FCC General
Counsel under Chairman Dick Wiley. Pettit is in private practice with Hamel, Park, McCabe & Saunders
(R&R 11-14). The salary for the post of Chairman pays $55,387.50 a year, which is a meager amount com-
pared with what a successful communications lawyer can earn. An FCC Commissioner makes $52.750 a year

Deregulation: How Soon?

R&R has learned from a very reliable insider at the FCC that December 19 is being targeted for a vote on
Radio Deregulation. The same source indicated this is a “pet project” of Chairman Charles Ferris and one
that he would like to get passed before the change in administration.

R&R has further learned that Commissioner Tyrone Brown has asked that the proposal be delayed. FCC
Broadcast Bureau Chief Dick Shiben commented, ““We are continuing to work very diligently on the matter
and now hope for a vote sometime after the first of the year.”

FCC Is Moving Right Along

Lots of controversy has surrounded the FCC's proposed move of its headquarters at 1919 M St. over to a
highrise office complex in nearby Rosslyn, VA (R&R 10-3)

Congressional conferees last week (11-20) restored a provision in the 1981 budget that would permit the
move out of Washington into the Twin Towers complex planned for early next year

The trouble doesn't stop there. R&R has learned that a good deal of employees at the FCC are disgruntled
about the move citing ‘‘problems of convenience.” To make matters worse, the National Treasury Employees
Union Chapter 209, which represents the workers, has already voiced support for the move.

There have been some negatives expressed by some of our members,” explained Chief Shop Steward
Dick Taupe. He added, A meeting has been planned for next week with the rank and file to explain the situa-
tion fully and help alleviate any fears about the move.” When asked why they were not polled before the move
was supported, Taupe replied, ‘“There just wasn't time."’

NAB Gets Burned Out Of MGM Grand Hotel
One of three NAB executives in Las Vegas last Thursday (11-20) for a pre-convention exhibitor's meeting
spent several hours trapped on the 24th floor of the MGM Grand Hotel at the time of the fire. NAB Secretary-
Treasurer Michael Harwood was released from a Vegas hospital on Friday, but wasn't back to work until
Tuesday. Radio VP Wayne Cornils and Exhibit Manager Ed Gayou, who were staying at the Riviera, escaped
the disaster. NAB has already made arrangements to shift TV headquarters to three other hotels: the Dunes,
Caesar’s Palace, and the Aladdin.

FCC: At A Glance

WWLE Renewal Denied
Upholding an initial decision of an ALJ (10-77), the Commission has
denied the renewal of WWLE/Cornwall, NY and has given WMVI/Mecha-
nicsville, NY 120 days to construct its station and begin broadcasting. The
decision came in oral argument last week (11-20) with a 6-0 vote, while

Commissioner Fogarty was absent.

Closed Circuit EBS Test

The FCC announced this week
(11-14) that a special closed cir-
cuit Emergency Broadcast Sys-
tem test will be conducted for ra-
dio only during the week of De-
cember 8.

The test will be carried over ABC,
NBC, CBS, Mutual, National Pub-
lic Radio, Intermountain, AP, and

UPI1 Audio radio networks. Acti-
vation and termination notices
will be sent over wire services,
and affiliates will be notified 30 to
45 minutes prior to the test. Evalu-
ation will be made one month af-
ter the test.

EEO Problems Cleared Up

WNMB/North Myrtle Beach, SC
has hired two blacks in the upper-
four job categories and was grant-

ed a full renewal (11-18), satisfy-
ing the Commission’s request for
better minority representation in
the station. The station was oper-
ating on a short-term license which
expired last April due to com-
plaints on its EEO program.

KONO/San Antonio is on the
way to clearing up its EEO prob-
lems, as the FCC affirmed its 1974
renewal and granted the station's
1977 application for renewal.
Trouble began when charges were
filed by the Bilingual Bicultural
Coalition On Mass Media that the
station’s Hispanic employment
record was discriminatory.
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DAN FOGELBERG

RAISE YOUR GLASSES
AND DRINK A TOAST TO:

“SAME OLD LANG SYNE”

WRKO add KEZR add

KBEQ add KZZP add 28
WICC add KQIZ-FM add
K104 add KQWB-FM add
B97 add KATI add
KJ100 add KRLC add

.

THE NEW SINGLE FROM

PRODUCED BY DAN FOGELBERG WITH MARTY LEWIS

FRONT LINE MANAGEMENT

L

ON FULL MOON/EPIC RECORDS
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“The demographic and psychographic
makeup of the diaries granted to each
station may be askew."

The Ascription Prescription: Good Enough Treatment

Last week, we began to examine the Arbitron
procedure known as ascription. Many broadcast-
ers are unaware of its existence, let alone its pos-
sible impact on their numbers. Let’s review what
we know about ascription, then examine alterna-
tives to the procedure that might accomplish the
same goa! with a more equitable distribution of
diaries.

Slogan Conflict Solution

Ascription is the technique used by Arbitron
to resolve slogan conflict situations in which the
respondent can not be reached to clarify the non-
exclusive entry. Most slogan conflicts occur when
stations insist on using nonexclusive slogans like
“FM96.” When such slogan entries are recorded in
usable diaries, Arbitron tries to sort out what the
respondent was really listening to.

A two-step procedure is used to resolve slogan
conflicts. First, callbacks are made to each re-
spondent involved, with up to five attempts mada
to contact and interview the person. If the call-
back attempts are not fruitful, then ascription
ascribing credit based on in-tab diaries from the
previous year — is used. This can sometimes result
in problems.

Random Computer Credit

According to Mr. Lynn Tumer, Manager of
Policies and Procedures for Arbitron Radio, the
ascription technique works this way: in each dis-
crete county or sampling unit (ethnic area), diaries
are reviewed to see if a slogan conflict exists,
based on the data submitted on the facility form
prior to the survey. Given that each station in-
volved in the conflict achieves an in-tab level of
1% of the total in-tab for the relevant county, then
callbacks are undertaken as production of the
ratings is proceeding. If the callbacks are unsuc-
cessful, ascription is the next step.

When the Radio Department at Laurel is
aware of a slogan conflict, one of the staff reviews
the in-tab totals for the stations involved in what-
ever counties are affected. Let’s say that station A
has 80 diaries over the last year, and station B has
20, a 4:1 ratio. The Arbitron computer in the ra-
dio office generates a list of randomly computed
numbers, 1-99. When a diary contains a slogan
conflict, that diary number is sent to the radio
staff (by the Edit Department) so that if the call-
backs are fruitless, ascription can be quickly
brought into play. It is important to note here that
the diary itself does not go to the radio staff, just a
discrete diary number.

We'll say that for sake of discussion there are

10 diaries in a particular county that contain the
conflicting entry. The ten diary numbers are sent

to the radio staff as the diaries are received in
Beltsville at the edit phase of production. Remem-
ber our 4:1 ratio mentioned above? It now comes
into play. Based on a theoretical 99 numbers the
computer may assign numbers 1-20 to station B
and 21-99 to station A. Thus, when diary num-
bers are received from Edit, the Radio Depart-
ment digs into this pool of numbers and randomly
assigns a number (16, 39, 73, whatever) to the
diary in question. Given the statistical laws that
come into use here, this technique may work well
in most cases. However, it is possible that all or
most of the diaries in conflict could be credited to
the station with the smaller share of diaries over

“Perhaps we ought to suggest to Arbitron that every diary be
credited and that extraordinary attempts may need to be made in

certain cases.’’

the previous year. Even if the proportion does
work out correctly, the demographic and psycho-
graphic makeup of the diaries granted to each sta-
lion may be askew. According to Turner, Arbitron
does not know the demographic or the number of
quarter hours involved when making credit as-
signment based on ascription. This could lead to a
Black station getting credit for older-skewing
Beautiful Music listeners in a non-ethnic area
while the BM statitn gets inadvertent credit for
youthful ethnic tune-in. Last week I delved into
the implications of this type of procedure. Now,
let's examine viable alternatives.

Tie-Breaker Options

Slogan conflicts, while thankfully not a per-
vasive problem, are a nagging concern to many.
For example, in one recent case that was brought
to my attention, over 50 diaries were involved in a
conflict. In the key county only about half of the
respondents could be reached and their entries
clarified through callbacks. The remainder were
ascribed or went to “‘unidentified.” Perhaps we
ought to suggest to Arbitron that every diary be
credited and that extraordinary attempts may
need to be made in certain cases.

Willie Davis, President of All-Pro Broadcast-
ing, is involved in a slogan conflict situation in
one of his markets. He has mentioned that perhaps
Arbitron ought to consider a “‘tie-breaker’ tech-
nique, as well as taking into account the listening
patterns and demographic of the respondent in-
volved. Davis's points are as follows . . .

1. If callbacks are used, but there is conflict-
ing information given(such as if the format and

okay?”

Q&A

Jeff Pollack, consultant and President of Pollack Communications called recently to say,
“I'm putting together a research primer and would like to include some of your articles. Is it

Given the context of Jeff’s request, | acceded as long as my name and R&R were properly
identified. Lately it has come to my attention that there are those in our field who are using
some of my columns and information without crediting R&R or myself. Please call for permis-
L sion before using any material from this publication or yours truly.

RE&R/Friday, November 28, 1880

atlngs the personalities don’t match), then set up a sys-

tem whereby the station that receives the most
“matches’ to its information would get credit as
opposed to the station with fewer “‘matches.” An
example might be where the respondent mention-
ed that the dial position and format were akin to
station A but the personalities, newspeople, and
syndicated features were those on station B. In this
case station B’s programming ingredients were
matched three times (versus two for station A)
so B . . . would get credit for the entries in conflict
within this specific diary.

2. If this tiebreaker system could be research-
ed and properly used it would help the efficiency
of callbacks. But what about in cases where re-
spondents are unreachable? Then, Davis suggests,
Arbitron should look at the diary, review the lis-
tening patterns and the demographic involved,
and made an assumption. If, for example, a 21-
year-old black person tuned to KDAY, KJLH and
“FM104,” it is probably more likely, Davis as.
serts, that the youth was listening to KACE than
to Beautiful Music KBIG, which is also known as

FM104. By using the review of the diary, and the
demo and listening pattern information contained
therein, this could get around some of the major
problems inherent in ascription.

3. I'd like to add to Mr. Davis's points by
bringing up an idea I first broached to Arbitron
VP/GM Mike Membrado last summer. Why
doesn’t Arbitron have a crew of industry-wise
ombudsmen to pay special attention to slogan
conflict situations like these? If such personnel
were involved in the ratings production it might
make some of Arbitron’s assumptions more logical.

Downside Considerations

There are two major problems associated
with the options discussed above. The first is that
the time associated with clearing up each and
every conflict diary might slow ratings produc-
tion. This may mean not only slower receipt of
your books, but also an increased cost to cover
the extra steps involved.

The other major concern has to do with the
caliber of research involved. Can Arbitron test
some ideas like those above in such a way as to
decide that the procedures would really be an im-
provement? All too often easy solutions turn out
to be a can of worms when looked at more fully.
It should be up to the industry and Arbitron to
work together and agree that an improved way of
handling the pesky problem of slogan conflict en-
tries is desirable. Once that’s agreed upon, Arbi-
tron should conscientiously review the suggestions
for possible implementation, but only if the new
procedures are good research.

Of course, all of this would be a moot point
if stations would just use their call letters to identify
themselves. In the meantime the slogan conflict
problem — and its ascription prescription for
solving some of the cases — are still with us.
Broadcasters beware!

Jhan Hiber. former
Manager of Radio Mar-
ket Reports for Arhitron,
is R&R Research Editor.
Contact Jhan with any
research or ratings ques-
tion you may have.
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WRKO add
JB105 add 34
WGCL add
KFRC on
WAQY add
WHYN add
KHFl on
KWIC add
WNOE add
KQ94 add 30
KLAZ deb 36
BJ105 add 40
WHBQ add
92Q on

WOKI add
WGH on
WQRK on
WXEZ add
WDJX add
KIOY add
KRUX add
wJBQ add
WGUY add
WLBZ add
WLAM add
WIGY add
WTSN add

13FEA add
WISE add
WFLB add
WANS-FM on
WXLK add-
FM99 add
KVOL on
KRLC on
KENI add
KSTN add
WTAC add
WLOF add
V97 add

8

Produced by BARRY BECKETT and THE MUSCLE SHOALS RHYTHM SECTION
A Muscle Shoals Sound Production Management: Don Light

The Jealous Kind is busting loose on AOR stations nationwide.
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Arbitron Programmer’s
Package Analyzes Audiences

For programmers with neither the time nor inclination to trek to Beltsville
for a diary analysis, Arbitron Radio has created the “Programmer’s Package,”
which effectively boils down the radio audience information obtained for a
specific Metro Survey Area into eight concise areas of interest to broadcasters.
Currently available via the AID System, this in-depth programming analysis
is designed to provide pertinent data with regard to record rotation, feature
placement, quarter-hour maintenance, commercial load, and inventory dis-
tribution

The analyses, available for six different demographic groups, contain
breakdowns on time spent listening ratios based on both quarter-hour and
daypart distribution, audience recycling by daypart, and a day-by-day per-
cent distribution of Metro daypart cume, as well as an evaluation of tune-in/
tune-out factors and the top 10 stations that share your station’s audience
(with a breakdown by daypart of the closest five).

Current AID System subscribers can have immediate access to the “Pro-
grammer's Package” by selecting the station to be analyzed, choosing the
demographic group(s), and running the program. Non-subscribers may pur-

hase indirectly through Asbitron by contacting Connie Anthes, 1350 Ave-
nue of the Americas, New York, NY 10019, (212) 887-1402 or Sherm Brodey.
4320 Ammendale Rd., Beltsville, MD 20705, (301) 441-3933.

- S - e
N i S

:‘t\%"‘ paww
. ' awan e

Pocket-Size
Radio-TV Forthcoming

Sinclair Research Ltd., a British firm, has developed a flat-screen
pocket-size radio-TV that is just %-inch thick. The "Microvision 2700"
(prototype pictured) TV system features an electron gun, placed along-
side and parallel to the phosphor TV screen. The beam is controlled by
horizontal and vertical deflection plates and by a transparent electrode
combined with a Fresnel lens.

The angled case is for ease in carrying and while the design is not
yet final, the unit may be available in 1981 at a projected price of $125.
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CK BUELLS
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Three solid hours of the best music from ||
the 50’s, 60’s, and 70’s with special (|
feature highlights each week! ‘

SUPER GOLD is hosted by one of
America’s top radio personalities,

CHUCK BUELL.

Ideal for Top 40, Pop Adult, and
contemporary programming.

Send for your personal demo of
SUPER GOLD today by writing:

Timberline Productions
Penthouse Suite West
P.O. Box 9541 So. Station

| Denver, CO 80209

1 or call (303) 759-9091 today!

KMYO Takes
Credit Cards

As further proof that plastic has
replaced gold as a monetary stand-
ard, KMYO/Tulsa VP/GM Chris
topher Beck recently announced
that the “soft contemporary”
formatted outlet has become what
is believed to be the first radio
station in America to offer its ad
vertisers the option of paying for
their ads via Mastercard or Visa
credit cards.

Wendell Radio

Trophies

Symbolize Satirical

Sentiments

Radio station personnel in a quan-
dary over what to get their beloved
boss or co-workers this Christmas
may be interested in the tongue-in-
cheek "awards” being offered by
Wendell Productions, publisher of
"Wendell's Radio Weakly.” The 4 to
S5%-inch tall, marble-based trophies
are made by Oscar manufacturer
Dodge Trophies and include a small
metal nameplate for local engraving.

Who wouldn't be thrilled to have
the "Gold Turkey" or “Half A Horse"
(guess which end) award displayed
prominently on their desk? And for
those "WKRP In Cincinnati” fans, a
reproduction of the coveted Les
Nessman "Silver Sow Award” is now
available. However, if flattery is your
intent, the silver-finished “Carbon
Mike" trophy may be just the thing.
The "Wendell Awards” (priced be-
tween $6.50 and $8.50 each) are
available through Wendell Produc-
tions, 3745 Barrington Ave., Suite 9,
Los Angeles, CA 90066.

Weedeck Sets
Jesse James
Syndie Special

“The Legend Of Jesse James,"” a
one-hour radio special, is cur-
rently available from the Weedeck
Radio Network. Based upon (and
featuring music from) the recently
released A&M album of the same
title, the program features inter-
views with the album'’s performers,
including Johnny Cash, Emmy-
lou Harris, Charlie Daniels, and
Levon Helm.

Hoeted by Ron Martin, the mar-
ket-exclusive show allots eight
minutes for local sales and is avail-
able free to interested stations for
an early December run. For fur-
ther information contact the
Weedeck Corporation at 1512
Crossroads Of The World, Holly-
wood, CA 90028, (213) 462-5922.
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Elvis Radio Special Now A
Limited-Edition Picture Disc

"Elvis: The Legend Of A King," originally a special program heard
via the RKO Radlo Network on August 16, 1980, is now a serial-numbered,
fourcolor picture disc available to fans and collectors alike. Narrated by
R&R's John Leader, the audio portion of the disc contains interviews with
a variety of Elvis’s friends, relatives and associates, including musicians
Scotty Moore, D.J. Fontana, and ].D. Sumner of the Stamps.

Written and produced by Don S. Vogel lror'n research by Mark Nodine
and engineered by KFRC/San Francisco's Ron Hummel, the record spot-
lights Presley’s career from his halcyon days at Sun Records to his 60's
films to his 70's “comeback” concerts to his drug-shrouded death. For
further information contact Associated Broadcasters at 115 Roslyn Drive
Bldg. B, Concord, CA 94518, (415) 687-8345.
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Audio & Design Unveils

‘““Easy-Rider’’ Limiter-Compressor

Audio & Design Recording Inc.
has recently introduced the Gemini
“Easy-Rider” stereo/dual mono com-
pressor-limiter, designed for use in
the broadcast and recording indus-
tries. Among the “Easy-Riders
features are variable compression
slope (ranging from 1.5 to one to 20
to one), a dynamic attack range from
500 u secs to five milliseconds, and
programmable release time.

In addition, the "Easy-Rider” is
capable of a 33db make-up gain, a
low signal-to-noise ratio, and can be
used as two separate mono channels
with minimal cross-talk. The unit is
compatible with all standard 19-inch
rack systems, comes equipped with
a 230/115 volt power supply and
weighs 5.5 pounds. For further infor-
mation contact Audio & Design Re-
cording Inc. at P.O. Box 786, Bre-
merton, WA 98310, (206) 275-5009.

Viacom 3rd Qtr. Net Up 75%

Viacom International posted a 75 percent increase in net profits for the
third quarter of 1980 as net soared to $4.2 million up from $2.4 million in the
analogous period of 1979. Third quarter revenues rose 50 percent to $41
million, up from $27.4 million in the year-previous period

Net for the firm climbed 28 percent during the first nine months of 1980
to $11 million, up from 1979's $8.6 million, while nine-month revenues jumped
46 percent to $112.8 million, up from $77.3 million in the equivalent period

of 1979.

Blair Media Planning
Calendar Now Available

The Blair Television and Radio
Divisions of John Blair & Company
have published an 18-month, four-
color Media Planning Calendar, de-
signed for use in planning, buying,
and selling broadcast advertising
time. This unique calendar conforms
to the Uniform Billing Week System of
concluding broadcast billing months
an the last Sunday of the month and be-
ginning broadcast weeks on Mondays.

In addition to the 1980/1981 edi-
tion of the poster-size (25 X 37-inch)
calendar, an expanded 36-month
desk-size version is also available
(both at no charge to U.S. agency,
advertiser, and broadcast personnel)
by contacting any salesperson in the
17 Blair offices nationwide or by
writing to Blair' Media Planning

Calendar, John Blair & Company,

717 Fifth Ave., New York, NY 10022.
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WHAT'S NEW

McCartney, Martin Reunite

Paul McCartney has announced that he will reunite with
George Martin (who used to produce his old group) on an up-
coming full-length animated musical film, planned for 1981
release. McCartney will finance the entire project, to be
based upon a perennial British cartoon favorite, Rupert Bear,
and has already written 11 songs and an initial story line.
Martin will orchestrate and produce the film's final score,
which will also be released as a soundtrack album.

Animation will be handled by Oscar Grillo,whose ac-
complishments include the animation of Linda McCartney's
"Seaside Woman,” which won the Best Short Film awards
at this year's Cannes Film Festival and the recent Chicago
Film Festival

Hurrah Video Firm Formed

Barbara Lackey and Robert Boykin, owners of New
York City rock dance club Hurrah, recently announced the
formation of Hurrah Video Music, a video production com-
pany that will operate in association with Intake Productions,
headed by Charles Libin. Along with videotaping acts per-
forming at the club, Hurrah will be used as a studio location
during hours when it is not open to the public

Performance tapes already completed include Lene
Lovich. Dirty Looks, the Cure, Suicide, and the Gang Ot
Four. Hurrah Video Music’s most recent production is "The
Plastics Live At Hurrah,” a 30-minute program slated for
Japanese television. Hurrah Video Music is located at 36
West 62nd St., New York, NY (212) 586-2636

A Revolution In'
Record Cleaning

Simply spin the applicator around tbe surface of the
record (as shown in the adjacent picture) and the applicator
evenly disperses friction reducers, oil removers, and anti-
static agents. One pass is enough to produce a clean, static-
tree surface for the life of the disc, according to the unit's
manufacturer, 3M Corp. The "Scotch"” record-care system re-
tails for $28.

Audiofide—lity—Acqui;'e-s
Gryphon Label

Audiofidelity Enterprises Inc. has added noted jazz label
Gryphon Records Ltd. to its roster. Gryphon's catalogue
includes newly-recorded product by Mel Torme, Lena Horne,
Michel LeGrand, Buddy Rich, and Cy Coleman, all pro-
duced by Gryphon founder and Managing Director Norman
Schwartz.

Additional releases pending under the joint venture
will be a Gary McFarland LP and an album by Lena Horne
and Gabor Szabo (originally produced by Schwartz for the
Skye label), as well as reissues of Skye albums by McFarland,
Szabo, Cal Tjader, Ruth Brown, and Grady Tate, among
others.

PRO:MOTIONS

Harrison Named VP/GSM
At Drake-Chenault

Ron Harrison has been
named Vice President/General
Sales Manager for the Format
Division of the Drake-Chenault
firm. Most recently General
Manager of the Radio Arts
syndication company, Harrison
began his broadcast industry
career as a Promotion Director
at KROY/Sacramento, later
serving in the sales department
at KXTL-TV/Sacramento be-
fore returning to KROY as
Sales Manager.

Harrison then held the Re-

Ron Harrison

tail Sales Manager post at KHJ-KRTH/Los Angeles and the
Sales Manager and General Manager positions at KFRC-FM/
San Francisco. heading up the RKO Radio Los Angeles
rep division immediately prior to his involvement with Radio
Arts. He will be based at the Drake-Chenault offices in Canoga
Park. CA.

PH Factor Now Creative Factor

Los Angeles-based production firm the PH Factor Inc.
has changed its name to the Creative Factor Inc. Company
President Jim Hampton explained the reason for the change,
saying, “The name Creative Factor better reflects what we're
all about today as a company.” Hampton noted that the firm's
scope will expand to encompass music, TV and multimedia
projects during 1981

The Creative Factor is based at 6255 Sunset Bivd., Suite
1006, Hollywood, CA 90028, (213) 467-5111.

Sandaus, Né;v_n13n Named Artist

Development Dir.’s At Columbia

Phil Sandaus and Deborah Newman have been appointed
Director of Artist Development, East Coast, and Director of
Artist Development/Video Promotion, West Coast, respectively,
for Columbia Records. A three-year veteran of the label,
Sandaus most recently served as Associate Director of Artist
Development, East Coast at Columbia. Newman, most recent-
ly associated with Columbia Records’ Artist Development De-
partment, joined the label’s College Department in 1973.

Sandaus's responsibilities in the new post will include the
planning and execution of artist development activities on be-
half of all East Coast-based Columbia artists, while Newman's
duties will include the same activities on behalf of the label’s
West Coast-based artists, as well as increasing television and
cable exposure for all Columbia artists.

Zutaut Named Nat’l Singles Sales

Dir. AtE/A
an

Tom Zutaut has been named
National Singles Sales Director
for Elektra/Asylum Records.
Zutaut was most recently Mid-
west Regional Singles Specialist
for WEA, having been asso-
ciated with the firm since 1977.

In his new post, Zutaut will

be responsible for maintaining (_ . /.
daily contact with the WEA ¢!

! -
system, key customers and the

E/A regional staff. He will be

based at Elektra/Asylum's Los '

Angeles offices. Tom Zutaut

—

A

Stanton Forms Primo Sound Label

Dan Stanton has announced the formation of Primo
Sound Records & Tapes Inc., a new record label based in

Jesus Jeans

Following close behind the ongoing trend trom designer
jeans (Sasson. Calvin Klein) to celebrity jeans (Gloria
Vanderbilt, Willie Nelson) to jeans-whoee-names-were-gen
erated-by-a-computer (Jordache), a Northern California man
has announced plans to market a line of jeans bearing one

of the world's most-recognized names — Jesus

According to the Wild World Of News service, Tony
Hoover, who claims to have been a bom-again Christian
for less than a year, recently witnessed a vision of a sports
shirt emblazoned with a dove (symbol of the holy spirit). Thus
inspired, Hoover's firm, named John One Ten after the New
Testament verse, is aiming to market an entire line of sancti
fied sportswear, ranging from jeans to bathing suits

Spokane, WA. Primo Sound will be distributed nationally by
the National Label Distributing Company (NLDC) with its

first release being an album from Spokane rock group Kracker.

Benedict Upped To VYP/GM
At Radio Arts

John Benedict has been promoted to Vice President and
General Manager at Radio Arts, the Burbank-based radio
syndication firm. Benedict was most recently Vice President
and Director of Programming for Radio Arts, having joined the
company as an account exec in 1977.

Humphrey Named VP/Mktg.
At American Entertainment Mgt.

Fred Humphrey has been named Vice President of
Marketing for American Entertainment Management. Most
recently Director of National Promotion at Ariola America,
Humphrey previously served as Director of National Promotion
at Columbia Records for over four years.

In his new post, Humphrey will be responsible for the sales
and marketing of a lock for push-button telephones, currently
being developed by the New York-based firm’s telecommunica-
tions affiliate, Tele Vault Inc.

Segal, Hersh Join Mgt. Offices

Lloyd Segal and Jeffrey Hersh have announced the
merger of their management offices. Segal will continue to
manage Nick Gilder and Ledn Grace with Hersh remaining
as Bonnie Raitt's business manager as well. In addition, the
duo will be developing new projects together such as the U.S.
management of British rock artist Manfred Mann. Segal and
Hersh's new offices will be located at 1116 Cory Avenue, Los
Angeles, CA 90069, (213) 278-5131

ESTWOOD ONE-SALUTES!

One of over 1200 Great Radio Stations carrying Westwood One programs.
Programs like: Dr, Demento, Off The Record with Mary Turner, The Great
American Radio Show with Jeff Gelb, Star Trak, Ace & Friends, Spaces

and Places, Shootin’ The Breeze, Special Edition
with Sid McCoy, The Sound of Motown,
Concerts, Specials, Live From Gilley’s

with Jim Duncan, and The Rock

Years.
9540 Washington Bivd., Culver City, CA 90230

(213) 204-5000
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"TOGETHER"

NEW & ACTIVE

TIERRA ‘‘Together” (Boardwalk) 84/20
Moves: Up 39, Same 23, Down 2. Adds 20 including WIFI, JB106, WGCL.
WOLF, WKIX, WGH, WAKX. WIKS. WLAM, WXKS 34-31, KFRC 3834.

KELP 10-7
KINT 141
KYNO-FM 1-1
KIOY 1-1
KHYT 11
KVOL 12-7

KEARTH 1-2-5
KRLA 1-2

KFl 43
KIIS-FM 2-2
KTSA 85
KSET-FM 143
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Is Dick Kline's next stop Florida? Street
Talk has it that Kline will become the new head
of Ft. Lauderdale-based Radio Records and
that the small label will expand quickly. Full
details on this one are coming.

Word out of Dallas is that two KNUS air
personalities were terminated over their appar-
ent refusal to air a song that had been added to
the KNUS playlist. Reportedly evening jocks
Jay Hawkins and Roy Zoller were fired after
they stated they wouldn’t play ‘“People Who
Died” by Atco’s Jim Carroll Band. The song,
which has stirred some mild controversy in
other markets, was apparently interpreted by
Hawkins and Zoller as being against their per-
sonal beliefs. No official comment was avail-
able from either Hawkins or Zoller.

Meanwhile Larry James will officially join
KNUS as new PD on Monday (12-1). Brother
John Rivers from KFJZ-FM/Ft. Worth has
already joined the KNUS staff in middays.

The first hearing of the Broadcast Ratings
Council mediation panel took place last week
(11-20). The panel heard grievances against Ar-
bitron brought by KBIG/Los Angeles and its
decision was reportedly favorable for KBIG.
However, nothing concrete is expected out of
the non-binding procedure until Arbitron of-
ficially responds within the next two weeks.

Adam Cook, who was last PD of WDJX/
Dayton, has been named Program Director at
WSKZ/Chattanooga by Operations Manager
Greg Schaefer.

LOOK TWICE, IT'S ALL RIGHT — Yes, it's that hot new
singing group from England, the Hee Bee Gee Bees.
The first releasa from the immaculately blow-dried trio
{Dobbin, Garry, and Norris) is a potential two-sided
smash. Although it's admittedly tough to pick an “A-
sids,”’ one song Is & definitive disco dance number
called “Posing In The Moonlight” and the fiip is &
falsetto rendering of the romantic classic “"Meaningless
Songs (In Very High Voices).” Released by Original
Records in England, this import single found its way
into the R&R offices in a most mysterious way. We
think the culprit is one of our younger staffers who
was forced to see “Saturdasy Night Fever” over 200
times, and whosa brain turned to gibberish.

Who gives a =-=-
about J.R.?

7

There are quite a few cars in the M']’me'
apolis/St. Paul area sporting the bumpu'
sticker shown above. The whole idea cam;.,
from the fertile mind of KDWB-FM/
Minneapolis morning man Chris
monds, who apparently had heard qmber.
enough about, well, you know who. Chris
began trading the bumper stickers for"\
jokes called in by his listeners, and the ré-' .
sponse was overwhelming. Chris has a >
whole lot of new jokes and a lot of hsteheq.
have a little something for then' brdt
bumpers.

More changes within the record business
this week saw Rip Pelley resigning as Director
of Field Operations at Elektra/Asylum. Also,
Allen Meis has exited Mis national promotion
position at Muscle Shoals Sound Records.

MCA Records and LAX Records have
mutually agreed to dissolve their contractual
agreement. LAX principals Steve Gold and
Jerry Goldstein will announce their new dis-
tribution relationship within a week.

Congratulation to KC101/New Haven's
Curt Hansen on being promoted to Operations
Manager for both KC10l and WAVZ. Filling
Curt’s MD post at KC101 will be air personality
Danny Lyons.

You've heard about the Cincinnati cash
wars (R&R 11-21), but have you heard what’s
going on in Fresno, California? Well, the na-
tion's 73rd largest market has a money battle
going that may rival Cincinnati’s on a per capita
basis. First, Y94 offered up to $94,000 to one
winner in a ‘‘cash grab” gambit. KYNO-FM
went on the air and said it would ‘“double the
amount of money any Fresno radio station gave
away during the month of November,’’ with de-
tails to follow. Last week, Y94's winner walked
out of a local bank vault with over $53,000, so
KYNO-FM will now give away over $106,000
to one winner!

If you had heard the rumors that ELO
would not be re-signing with Jet Records, never
mind. Don Arden, President of Jet and man-
ager of ELO, announced that new contracts
have been signed by Jeff Lynne and Bev Be-
van. Work is currently in progress on ELO's
next album, which is scheduled for release by
Jet/CBS next spring.

Finally, congratulations to R&R P/A Edi-
tor Mike Kasabo and his wife, Cathy, on the
birth of their son Dustin Michael last Friday
(11-21) afternoon.
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We are proud to serve the following new clients:
KSLQ/8k. Louis, KBEQ/Kansas City, ZETA-4/Miami.
Daily news and entertainment copy. Call for free trial

210 California Street

(415) 362-3045
Suite 306 San Francisco. CA 94111




KINGS N’ KORGIS!
HIT SINGLES!

“EverybodysGotTo  “Switchin TOGlIdB/
L earn Sometime_... Beat Goes On-...

THE KORGIS HIT SINGLE THE KINGS 12 HIT SINGLE
FROM THE ALBUM FROM THE ALBUM

DUMB WAITERS THE KINGS ARE HERE

ARE HERE

‘an ’!A .A &S . ’
DUMB WAITERS e “eeé i
Produced by the Korgis and David Lord Produced by Bob Ezrin

% Royal Radio Quotes:

John Gehron, WLS; “/t broke teen and spread into
all day parts including adults. PLAY THE SEGUE!”

&‘?é Hank Cookenboo, KUPD; “Keeps growing
0 in phones and sales.’

Bruce Roberts, WBBQ; “Excellent rock 'n’ roll record.
PLAY THE SEGUE!!”

L




Barry Martin and John Watts, chief executives
of 6PR (Western Broadcasting Services Pty, Ltd.)
in Perth, Australia, dropped by the exotic Gary Owens

Building earlier this week.

They are doing just fine in
the ownership of their new sta-
tion, thank you. We were dis-
cussing the similarities of broad-
casting in the United States
and Australia when I had to
stop our persiflage to change
into my stocking mask before
going on the air with my new
radio show.

As though by serendipity,
the two gentlemen from *“Down
Under” received a telegram
stating that someone had stolen
Perth, Australia while we were
speaking. So they immediately
phoned the police about a
Perth-Snatcher! (That's cor-
rect, we did do every bad taste
Australian joke, including:
Irving Berlin's tune about
World War I, **Under There"';
Barbara Streisand's Aussie
recording of ‘‘Someone To
Watch Under Me”; and the
girl from Melbourne who had
trouble with her underies!)
Chevy Chase and Carrie
Fisher really are starring in a
new movie called ‘“Under The
Rainbow.”

X K K Kk

A reader from Lexington,
Kentucky phoned me last night
to ask a musical trivia question.
Larry Kunz wanted to know
who had the first big hit with
“Stand By Me?"" Well, you
may recall a decade ago it was
Ben E. King with the King-
Leiber-Stoller smash. Other

9

AGO
YEARDAY

HEARING

5 5

>

comes PD

RN N e

KROQ/LOS ANGELES SET FOR FCC RENEWAL

FCC CONSIDERS ADDING 12 NEW CLEAR
CHANNEL STATIONS

RON JACOBS RESIGNS AS KGB/SAN DIEGO
PD — Moves to Hawalii; Rick Liebert be-

BRAD MESSER NAMED NEWS DIRECTOR FOR
KMET /LOS ANGELES

NUMBER ONE FIVE YEARS AGO: "That's The
way | Like It — KC & Sunshine Band (TK)

NUMBER ONE COUNTRY: "Secret Love" —
Freddy Fender (ABC/Dot)

NUMBER ONE LP: "Face The Music” — ELO (UA)
L o e —————————— .

hits at the time included
“Stand Behind Me" by Saud
M. and the Gomorrah-Tones,
and “If Anyone Shoots, Stand
In Front Of Me,” by the
Cowards.

I
Had an interesting phone call

from one of Walt Disney's
lovely daughters last week. On
my radio show, Newsman
Steve Tom was doing a com-
mentary on recurring rumors,
stories that are not factual but
continue to be believed by the
public just because they sound
fascinating.

For example, for years the
rumor of Walt Disney being
frozen by cryogenics ubiqui-
tously pops up.

NOT TRUE! Walt was a
friend of mine who made it
known to many that he wanted
to be cremated and his ashes
scattered over the Southern
California deserts he loved so
much.

However, at the time of his
death, that was not legal in
California. Walt's daughter
Sharon verified that his body
did remain in state for some
time, but is buried at Forest
Lawn Cemetery.

X ok A k&

Well, you'll have to excuse
me, but I have to run out front
because Dick Krizman's Great
Dane is about to chew the
pedals off my tricycle. Hello till
next week.

-

RE&R/Fridey, November 28, 1980

''"Dallas'' Ratings Gusher Breaks Record

“Dallas” did it. The carefully-plotted campaign to build universal interest in the “Who Shot J.R.?" controversy culmi.
nated in a record-breaking ratings ahowing Friday night (11-21). Eclipsing ““The Fugitive"'s longstanding regular-series
rating record of 45.9, the revelatory “Dallas” episode racked up a §3.3 rating, and also broke the share record held by
“Fugitive” (72) with a 76. “Dallas" managed to add over 21% more TV homes to its lead-in “Dukes Of Hazzard"'s highly
respectable 32.0 rating, which was strong enough for second place for the week. Overall, though, even with the over-
whelming Friday “Dallas"/“Dukes” punch and a strong third-place showing for “60 Minutes,” CBS's margin of victory
was not overwheiming. The network earned a 21.9 average rating, compared to ABC's 19.7 and NBC's 17.1

Taking fourth behind the three CBS blockbusters was ABC's “Three's Company," followed by 5) "“The Jeffersons”
tied with “Alice” (both CBS) 7) “One Day At A Time" (CBS) 8) “Happy Days™ (ABC) 9) “Too Close For Comfort"” (a strong
showing for this new ABC series), and 10) “Love Boat" (ABC)

"Archie Bunker's Place” (CBS) and “Laverne & Shirley” (ABC) tied for 11th, followed by 13) another tie between
“Little House On The Prairie” (NBC) and "“M*A*S*H" (CBS) 15) “The Enforcer" (ABC Sunday movie) 16) “Skyward"
(NBC Thursday movie) 17) “Trapper John MD" (CBS) 18) “Hart To Hart" (ABC) 19) “Kenny Rogers" special (CBS), and
20) a tie between “Monday Night Football” and "‘That's Incredible” (both ABC). “WKRP In Cincinnati* finished 42nd

MUSIC NETWORK FOR CABLE: Video Concert Hal! of Atianta, which has been programming 90-minute video music
shows for a year, has expanded into the VCH Network and is airing all video/music specials. Initially the programming
runs for 90 minutes, with future expansion planned

MUSIC ON TV: Rocky Burnette, the Dirt Band, Geraldine Hunt, Teena Marle, and Dusty Springfield are on “Solid
Gold" the week of November 28, with Johnny Mathis cohosting Connie Francls launches a comeback on “American
Bandstand” December 13 Jim Statford is on the “Tonight Show" November 28

VIDEOSCOPE

RCA TO OFFER 100 VIDEODISC TITLES: When RCA introduces its ‘‘Selectavision’’ |
videodisc system on a national basis next March 23, consumers wlili have between 75-100
programs avallable from which to choose, according to a recent speech by SelectaVision
Exec. VP Herb Schlosser. The programs will consist of a variety of recent and classic flims,
video music discs, network TV shows, children’s shows, and instructional programs (sports |
lessons, for example). Interestingly, RCA feels that once feature fiim inventories are avail-
able on videodisc, the number of new hit films produced each year wlll not be great
enough to sustain much of a market. Therefore, the company, according to Schlosser,
is seeking to create ‘‘a new type of entertainment different from anything done before,
such as a new synthesis of music and video’’ ... TOP TEN VIDEQ PROGRAMS FOR NO- |
VEMBER: According to Videography magazine, the top ten best-selling videocassettes for
November 1980 are: 1) ‘‘Coal Miner’s Daughter’’ (which, reflecting the current country music
boom, debuted in the top spot) 2) ‘‘Superman’’ (the longevity champ with nine months on
the chart) 3) ‘‘Alien’’ 4) *‘The Rose’’ 5) “The Muppet Movie’’ 6) ‘“The Jerk’’ 7) ‘A Clock- ‘
work Orange’’ (another debut, which should prove to have strong legs) 8) **10°’ 9) *‘Saturn 3'’

[ (likewise a debut), and 10) ‘“‘Return Of The Dragon.’’ ‘‘Animal House,’’ ‘‘The Godfather,’’
| “Emmanuelle,” ‘‘A Star Is Born,”’ and ‘‘Saturday Night Fever’’ are bubbling under. VHS (77
‘ percent) continues to lead Beta (23 percent) in the battle for format dominance. ..

BY BOBBY OCEAN




JOHN COUGAR
“THIS TIME”
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WKBW deb 27 KXOK 19-24 KLAZ4-4 KRUX add 39

WBEN-FM 32-28 KBEQon KXX106 5-3 WCIR 6-5

WFIL on WHB 4-3 WERC 13-7 7102 add 35

WIFI 20-18 WOKY on Y103 18-14 WFOX 19-14 4

WCAO 29-26 KFRC on WRVQ 8-4 WXLK 12-7 P

WRKO 8-7 KJR on KRAV 27-17 KQWB-FM 17-6 |
| JB10524-20 WOLF 21-15 WIKS 23-19 KDVV 17-12 ;‘3

793 16-9 WFLY 19-13 WDJX add24 KATI10-7 b

94Q 10-7 KINT add KROY add o

Q105 on KQ94 7-6 KGW add 1;
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THE GANG

| “CELEBRATION

WXLO 5-3 WGCL 27-22 Q106 11-9 WHOT add

WIFI 23-17 KEARTH 20-18 V100 add KKXX add
WCAO 18-9 KRLA 19-16 KTSA add 29 KYNO-FM 13-9
WRKO 22-14 KF120-17 KSET-FM 3-2 KIOY 5-5
WXKS 74 KIIS-FM 22-15 KELP13-8 FM102 add
JB105 6-4 KFRC 25-20 KINT 9-8 KHYT 8-5
KRLY 27-23 KSFX add 28 WAXY deb 18 KQIZ-FM add
Z9315-8 13K add 29 WBBQ 14-9 KVOL 6-1

Y100 14-8 KOPAdeb30 WTMA add KATI 27-22
WCKX 20-17 WFBR11-7 WQRK 16-8 KOOK 22-16

ON DELITE RECORDS
MARKETED BY PHONOGRAM, INC.
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“SET THE NIGHT
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the irresistible
- from Manhattan
you tant listen just

wilight Zone’

THE MANHATTAN TRANSFER
"EXTENSIONS”

’*-

KEARTH deb 2
KIIS-FM deb 30
K104 25-15
WTIX deb 40
WLBZ 32-30

SN 27-21
95XIL 26-24
WSGA 35-32
KKLS add

KRLA on_

S

N

BRAD
MESSER| &8

No More Back Of The Bus

There were rules and everyone lived by them. You could have u seat on the city bus, but if a4 white person wanted it, the
rule said you moved. 1f there were no more seats then you stood in the back of the bus while the white people sat. It was
their right. 1t was the way things were.

One evening twenty-five years ago, 42-year-old Rosa Parks, just off work at the department store, caught her home-
bound bus and sank into a seat, weary from her standup job in the Alterations department. The bus began to fill and a few
stops later someone — a white man — needed her seat. But without thinking she just said no.

‘That quietly-spoken "no’’ a quarter-century ago, on a cold IDecember evening on a Montgomery. Alabama city bus,
didn’t sound like American History being created, but within a few days the Civil Rights movement that shook the nation
had caught fire. Because n quiet, neatly-dressed middle-aged seamstress said no.

They put her off at the next stop and two policemen took her down to the station, booked her for violating the city law
that said there must be separation of “'the white people from the Negroes.™

The head of the local NAACP paid her $100 bond. Montgomery blacks were indignant, then outraged, and began
planning carpools so people could boycott the city bus line. One of the speakers drumming up community support was the
young new preacher at the Dexter Avenue Baptist Church, 26-year-old Martin Luther King, Jr. Four days after her arrest
Rosa Parks was convicted and fined. The bus boycott began. It lasted more than a year, and it eventually broke the bus
company. Economic clout was a tool so effective that it changed Montgomery, and the nation, forever.

Rosa Parka's refusal to stand in the back of the bus was uttered December 1, 1955, and to many people she's the
“mother of the Civil Rights movement "’ in the United States.

Two years after her stand. she moved north to Detroit to be closer to relatives. Somewhere in Motor City this week
there's a 67-year-old woman who had no small part in the major changes that took America closer to the ideal of equal
justice for all.

CALENDAR

Drive-In Gas Station

MONDAY, DECEMBER 1: 1t takes imagination and courage to risk your money starting a completely new
kind of business. but here’s one that worked out pretty nicely: on this date in 1913 the fift drive-in gas station opened
for business in Pittsburgh, PA.

Mary Martin is 66. The stage actress who starred in "Peter Pan" is the mother of Larry Hagman, TV's infamous

gunshot victim J.R. Ewing.
Woody Allen (born Allen Stewart Konigsberg) is 45. Golf's “*Super Mex " Lee Trevino is 41. Lou Rawls is 45 and

Bette Midler is 36. Richard Pryor is 40.

* * * * *

Wanna Buy Some Protection?

TUESDAY, DECEMBER 2: The Environmental Protection Agency is ten years old today. It was formed
in 1970 to coordinate government programs to reduce pollution. And today's the anniversary of the end of a huge federal
program, the one that created over eight million jobs for Americans during the Great Depression. The Works Progress
Administration, known as the WPA, ended its 71/-year existence on this date in 1942,

The Ford Model-A was introduced in 1927. The man credited with developing color TV and the first commercially
successful LP record — Peter Carl Goldmark — was born this date in 1906. He died about three years ago.

General Alexander Haig. Jr. is 50. Julie Harris is 55.

* * * * *

First Successful Heart Transplant
WEDNESDAY, DECEMBER 3: A classic case of the operation being a success but the patient dying.

Dr. Christiaan Barnard completed the world’s first successful human heart transplant on this date in 1967. The patient
lived eighteen days after that South African operation.

First Day Of Hanukkah, the Jewish Festival Of Lights, which continues for eight days.

The first Weather Bureau meteorologist, first man to create daily weather bulletins. was Cleveland Abbe. He was
born on this date in 1838.

Andy Williams is 52. Racer Bobby Allison is 43. Ferlin Husky is 53. &

* * * * *

The Father Of Earmuffs

THURSDAY, DECEMBER 4: A good ol" American success story. Back in the cold Massachusetts winter of
1874, 16-year-old Chester Greenwood invented earmuffs. They worked and he became a millionaire. The Fnd. He was
born on this date in 1858.

Twenty-eight years ago the famous Killer Smog settied over London for what was to be a three-week stay, during
which an estimated 40¢X) people died.

Sixteen years ago today 796 voung people were arrested during a sit-in supporting the Free Speech Movement at the
University of California in Berkeley. touching off a massive student strike.

Beach Boy Dennis Wilson is 36. Fugitive Robert Vesco is 45. Maria Callas is 57.

Still Little After All These Years

FRIDAY, DECEMBER 5: Funny how Littie Stevie Wonder grew up and became Stevie Wonder. but Little
Richard is still Little today on his 48th birthday. His name is Richard Penniman. born this date in Macon. GA in 1932.
His string of 30's hits included “"Tutti-Frutti* and **Slippin’ & Slidin".”

Jim Messina is 33. Walt Disney would have been 79 today.

Rev. Martin Luther King, Jr. led the Montgomery bus boycott of 1955-56 beginning 25 years ago today. as the Civil
rights movement gained widespread support — and powerful opposition in Alabama and across the entire nation

Mr. Stillson got the patent on his pipe wrench. which he called a ““screw wrench, * on this date in 1870.

NEXT WEEK

VARIOUS GUESTS

THIS WEEK
-BILL RUSSELL

Call Jim Brown (213) 399-4949
131 Ocean Park Boulevard Santa Monica, CA 90405

EARTH NEWS.
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DEMOGRAPHIC SHIFT OR PUBLIC DEMAND?

The Mellowing Of Contemporary Hit Radio

America is getting older. That’s no news
flash, but the number of Contemporary Hit
Radio stations who have reacted to America’s
demographic shift is worth examining. Teens
are no longer a mandatory part of the CHR
music mix, and that generally translates to a
mellower music sound — i.e., less rock and
roll.

This week, the results of a nonscientific opinion poll
conducted by CHR Associate Editor Pam Bellamy. Pam
spoke with seven music programmers from all over the
country, sampling their answers to the following ques-
tion: Do you think that the public’s taste for music is
changing . . . in other words do you find that more and
more ‘“‘softer’’-sounding hits are happening because the
public’s taste is headed in that direction?

And The Answerls . . .

Mason Dixon, Q105/Tampa - Yes: ‘I think so, but it
seems to depend on the market. In this market, for
example, we've been inundated with Superstars rock
and roll for a year-and-a-half. They were the first ones
to do it here and they had huge numbers. We tried a
little of it ourselves, leaning really hard rock just to see
what would happen; and bingo, we went up in men, up
in teens, and the women said goodbye. Around April/
May we started softening up as a gradual process
through the book, and our Birch Reports went up. As we
became softer, toward the end of the book, our Birch Re-
ports went up even more. Right now, I guess we are
what you might call a soft-rock radio station. There is a
fine line between what is soft and what isn't in a lot of
cases. The dayparting situation is very important to us
in that we can get away playing, say, a Bruce Springsteen,
in middays, but only if we surround it with a Chris Cross
and a Neil Diamond.

‘As far as the public’s taste in music goes . . . we
saw a lifestyle research study that was done a couple of
years ago when the economy was beginning to get tignt.
Gas prices were going way up and people were tense and
nervous. At that point hard rock and roll music fit the
mood the country was in. With a new President and the
possibility of an improved economy, people are relaxing
a bit more now. I think their taste in music will change
with their overall attitude change and music will mellow
out even more in the months to come.”

Roger Christian, WBEN-FM/Buffalo — No: “I
think the softer trend in hit music is more a function of
radio than an actual change in audience taste. Radio is
generally trying to take a bigger piece of the 18-34 pie,
and when you take away the teen emphasis the music
you find wide acceptance for is not as hard.

“Our market is somewhat unique in that we have
some very strong Adult Contemporary stations, and that

Roger Christian:

“I think the softer trend in hit music
is more a function of radio than an
actual change in audience taste.”’

e —— — e
dictates what music you hear frequently on the air

Buffalo is tending more toward the softer product and
that softer music is selling. I think that when you have
a market where several AOR’s and old-line Top 40’s are
going head-to-head that may not be the case, but, for
now, in Buffalo that’s what happening. When this many
radio stations are aiming at the ‘older’ demos, the music
is naturally tempered.”

Don Nordine, KKRC/Sioux Falls — Yes: “I'm a
firm believer that the medium of radio is the major in-
fluence in record buying and the musical tastes of the
general public. If radio in the main is programming soft-
er demos, then you will see the taste of the public go for
that softer music they’re being constantly exposed to. I
don’t think that anyone has to be told that there has been

Don Nordine:

“I find that here we get far more
requests for the pretty, soft, magical
ballad type of song than we do for a
true rock and roll record.”

a definite trend to softer music at many old-line Top 40
radio stations around the country. The population bub-
ble in America of 25-34 has grown out of that ‘heavy
metal’ sound. They’re softening up their entire lifestyle.

“I find that here we get far more requests for the
pretty, soft, magical ballad type of song than we do for
a true rock and roll record. Are the record companies
putting out less rock and more country, and are they
encouraging their artists to produce more of the formu-
la records that seem to be doing well right now? I
haven't made a study of that, but it might be worth
looking into. After all, the record companies are the
suppliers to radio when it comes to music. So they do
have an indirect influence over the public’s taste in mu-
sic based on what will be available for the public to hear
on the radio.”

Steve York, 14Q/Worcester — No: “I don’t know
that the general public’s taste is going softer as much as
their taste is fragmenting. When I look at the retail pic-
ture there are a few softer sounds that sell quite well,
but not for extended periods of time. They happen for
three or four weeks on the retail level and then disap-

Steve York:

‘““Since so much of radio is looking
25+ now, softer music is happening.
However, in terms of the mass audi-
ence, I don’t think they are all suddenly
into softer music.”’

pear. The records that I find sell the longest are the
records that have always sold the most. They are the
R&B product and just a handful of rock and roll records.

“When a programmer is dealing with the concept
of the 25-34 demographic, there is definitely a demand
for softer music. If you're talking about the overall
audience spectrum, I think things are just the same as
they’ve always been in terms of what the audience likes.
They like a little bit of everything, which has always
been one of Top 40’s best drawing cards. In a lot of situa-
tions radio isn’t trying for the masses anymore, so the
masses aren’t getting what they want from any one sta-
tion. Radio is now targeting for a specific age or even
sex cell and programming its music for that specific
group. Since so much of radio is looking 25+ now, softer
music is happening. However, in terms of the mass
audience, I don’t think they are all suddenly into softer
music.”

Fred Leemhuis, KATI/Casper — Yes: “I think
there have been too many negative connotations asso-
ciated with the harder rock and roll songs. Life styles
are getting more relaxed around the country and radio

is reflecting that in many instances. Perhaps AOR has
helped that process along some by exposing less new
material . . . AOR has become very ‘hit artist’-oriented
these days.

“I have also noticed the teens are getting back into
really liking love songs. The Air Supply and Mac Davis
records are getting very strong teen calls for us right
now.

“There is a lot of softer product out there right now,
but it's sticking. Maybe the record companies are to
blame. Maybe they’re releasing less rock product right
now in response to radio, but one thing has come out of
this trend, I know we're doing a lot less dayparting of the
music than we used to. I think that three or four years
ago if the Police had released a record, many program-
mers would have taken one look at the group and played
the song only at night, if at all. I think we’re totally away
from that now. Sound is everything now, and if the
Police sounds right for middays or mornings, and it's
a hit, then that’s where it gets played. Right now the
biggest hits happen to be mellower overall.”

John Curry, WMEE/Ft. Wayne — No: *I think
radio is becoming more aware of what a certain demo-
graphic likes to hear as opposed to their taste changing.
Hard rock and roll records don’t have much appeal to
the 254 audience. I don’t think that’s anything new
Radio has shifted its emphasis to the 25+ side of the
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John Curry:

“I think that radio is becoming more
aware of what a certain demographic
likes to hear as opposed to their taste
changing.”
= e = = e

audience and in doing so has softened up its musical
presentation. The record companies have seen the trend
in radio and responded by signing and releasing more
of the adult-oriented product. Let’s face it, if you want
your music station to survive into the '80’s, you've got
to have a respectable share of the 254 pie . . . you've
got to play the music they show a distinct preference
for.”

Kim Canard, KVOL/Lafayette — Yes: “It's hap-
pening now just like it has every fall and winter in years
past. People seem to be more into the softer music dur-
ing this period of the year, and there always seems to
be more ballad material released during the fall and
winter months. So, I think it’s happening, but I see it
as a seasonal thing. The next taste shift will be to more
rock and roll as we get into spring and summer. There
are a lot of young people who have not had years of ex-
posure to the hard rock songs like those currently over
25 have had. So you have this group of young people, who
influence record buying, that have never really heard
a lot of the classic rock music. They're beginning to
hear the new stuff now and they’'re liking it. Radio is
going to have to give them some more of it because
every station in America can't target 25+4. It just won’t
work for everyone.”’

So, Who's Right?

Everybody. I know it’s impossible to draw a defini-
tive conclusion from a random sample of seven pro-
grammers, but some summation is in order.

The givens seem to be that people over 25 tend to
like more of the softer-sounding hits than the harder
things. Couple that with a significant number of CHR
stations shifting their demographic targets upward (to
meet the population growth) and you have a lot of softer

Continued on Page 18
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The Mellowing Of Contemporary Hit Radio

Continued from Page 16

songs on the radio. The record companies react to what
radio shows a preference for, since airplay is still vital,
and more and more softer product appears on the scene.

There is some validity in the theory that radio dictates
to the public when it comes to musical taste, but that
relationship is a two-way street. When radio tries to
force something on the audience that it does not want,
the public always reacts in a predictable way — it
stops listening. And the season of the year does enter
into the picture, if you'd care to consult your music
“History"* books, with fall and winter being much rnore
ballad-oriented

Your audience profile dictates what music you will
play. but your eyes and ears must remain open. The as-
sumption that people over 25 don't like rock and roll is
a dangerous over-generalization. Familiarity is impor-
tant to the 25+ audience, in that it is generally less
tolerant of newer sounding genres of music, but that
doesn’t mean it doesn’t ever want anything new.

If you are a true Contemporary Hit Radio station,
regardless of your demographic target, variety in music
selection is still vital. All ballads all the time may work
in the short run, just as all rock worked for a while in
certain AOR situations. but as a longterm image for
your station, it's a bore. Your station may not have
wanted to play ‘‘Another One Bites The Dust"’ by Queen
when it was first released, but that particular record
showed an amazing acceptance with a wide audience
as it received more and more exposure. As stated

THE LONGEST SUNDAE — WFT, HFranklin, NH recently built a 124-foot-
long banana split (the station’s frequency being 1240) with the help of a
restaurant doing business next door. Employees of the station and the
restaurant used 150 gallons of ice cream, three cases of bananas, 30 cans
of whipped cream, a