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Arch Madsen

NAB'’s “Happy Days’’
At Vegas Convention

“Happy days are here again”
was the theme emerging from the
59th NAB Convention this week
in Las Vegas. However, the con-
text for the message to radio
broadcasters was one of optimism
with caution. From the opening
remarks of NAB President Vince
Wasilewski to the closing address
of FCC Interim Chairman Bob
Lee, radio broadcasters were told
to cherish their new freedoms . . .
but be careful.

Lee’s message was, in essence,
don’t blow it, adopt “prudent self-
regulation,” or you'll have gov-
ernment getting involved again —
thoughts also echoed by Commis-
sioner Jim Quello, former FCC
Chairman Dick Wiley and others
earlier in the convention. Lee also
warned of mixing religion and
politics on the air, which he called
a worse potential abuse than “sow-
ing the seeds of pornography.”’

Convention attendance was down
for the first time in many years,
and convention observers attrib-
uted that to the economy and the
recent fires at the MGM Grand
and Las Vegas Hilton hotels. At
the convention, which ran Sunday
through Wednesday (April 12-15),
there were six to seven thousand
broadcasters and 10,000 persons
attending as exhibit staffers and
guests. The 469 exhibits spanned
226,500 square feet.

9 kHz Remains
Big Problem

Clearly the biggest concern for
radio this year was the future of
international negotiations to re-
solve the fate of a possible switch-
over from ten to nine kilohertz
in the Western hemisphere. (By
comparison, there was very little
reference to AM stereo, the hot
radio topic of last year.)

“When the members of Con-
gress realize that the change 3
the abolition of most AM radio
receivers,” Senate Commerce Com-
mittee Chairman Barry Goldwa-
ter (R-AZ) said, ‘‘that alone is
going to defeat it.”’ Canada’s de-
cision not to back 9 kHz offers us

Barry Goldw;‘ier

Wally Johnson

the indication that the United
States should too, he said.

Commenting on Goldwater’s
statement, FCC Chairman Bob
Lee noted it would be ‘“‘quite ser-
ious.”

Chairman Lee jumped into a
9 kHz panel discussion moderated
by NAB Sr. VP/General Counsel
Erwin Krasnow, with ABES (As-
sociation of Broadcast Engineer-
ing Standards) Executive Direc-
tor Wally Johnson, FCC Broad-
cast Bureau Chief Dick Shiben,
and NAB Radio Board memkbter
Charlie Wright of WBYS/Canton,
OH, when Shiben was triple-team-
ed by the others in advancing the
FCC’s position favoring a 9 kHz
spectrum separation on the AM
band.

Johnson advocated a stronger
stand against countries like Cuba
which are seeking giant power in-
creases for its stations. A strong
stand might result in more give
and take, since all 27 Western
Hemisphere countries will want a
consensus, he felt. Wright termed
Cuba’s potential in interfering as
leaving the U.S. “Castro-ated.”
In response to a question posed
by NAB Board member Ted Smith

NAB/See Page 8
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FRAUDULENT BILLING CITED

FCC Fines

WEZC-FM

Record $20,000

The FCC last week hit EZ Com-
munications with the largest fine
in Commission history for fraudu-
lent billing and lack of supervision
at WEZC-FM/Charlotte, NC. From
1976 to late 1979, WEZC allegedly
collected $159,000 on incorrect in-
voices sent to advertisers for 7312
spots that were either never aired
or run outside scheduled times.

The errors were blamed on the
station’s former traffic director
and a former VP/GM who owned
1.1% of EZ Communications’
stock.

In a closed-door session with
only Commissioner James Quello
dissenting, the FCC voted not only
the $20,000 fine, but also issued a
letter of admonishment to be
placed in the station’s permanent

file for conduct falling below the
standards expected of an FCC
licensee.

Revocation Unwarranted

When a licensee principal is per-
sonally involved in fraudulent bill-
ing, the FCC customarily orders
a license revocation hearing. How-
ever, in the WEZC case the Com-
mission found a hearing unwar-
ranted owing to what it called
“significant mitigating factors.”

Specifically, when EZ Commun-
ications discovered the problem
in late 1979, it notified the Com-
mission, conducted its own inves-
tigation, initiated restitution and
make-good announcements for ad-
vertisers, and put new auditing
controls into effect at its five
stations.

Burchill Promoted To
RKO Network Presidency

Tom Burchill has been promot-
ed from Vice President/General
Manager of the RKO Radio Net-
work to President of the newly
announced RKO Radio Networks.
Burchill, who headed the first
RKO net since its inception 18
months ago, told R&R, *‘This
change reflects not only the pros-
perity of the existing network but
the company’s intention to con-
tinue our future growth into a
multi-network operation.

“I am very gratified by this vote
of confidence. Building the net-
work has allowed me to work with
some wonderful people and it con-
tinues to be the most gratifying
work experience all of us have
ever had,” he continued.

Tom Burchill

Burchill’s promotion was an
nounced at this week’s NAB meet
ing in Las Vegas and is effective
immediately

Cataldo Upped To VP/Pop Promotion At Polygram

Bill Cataldo has been promoted
to Vice President/Pop Promotion
at Polygram Records, moving up
from the Director/National Pop
Promotion position. Cataldo re-
places Jim Collins, who resigned
to pursue other interests.

Polygram VP/Promotion Den
Colberg commented in making
the announcement: ‘‘Bill Cataldo
is a well-seasoned professional who
started out as a local promotion
man and has risen through the
ranks to become a national prom-
otion director. This is a well-
degerved promotion for Bill. Com-
ing from the field as a local rep,
he has gained a wealth of knowl-

N vest
Bili Cataldo
edge which should prove extreme-
ly valuable in his new position."
Colberg said Cataldo will con-
tinue to direct the label’s promo-

tional staff in addition to ‘‘assum
ing vice presidential duties.” Ca
taldo joined the Polygram organ-
ization in August 1979 as Director/
National Pop Promotion for Poly-
dor, holding similar positions later
for Polygram East and Polygram
Records as a whole. Previously he
worked for Atlantic, starting in
1974 as a local rep in Miami,
moving to New York, and joining
WEA in 1978 as New York Market-
ing Coordinator. He returned to
Atlantic in June of that year as Di-
rector/National Secondaries Pro-
motion, becoming National Pop
Promotion Director for the label
in early 1979 before joining Poly-
dor
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Ambrose, Penn
Promoted At NBC

Ellyn Ambrose and Dick Penn have been ap-
pointed to fill two new VP/GM posts created at
NBC Radio (R&R 4-3). Ambrose becomes VP/GM
of the Source, while Penn takes a similar position
in charge of the NBC Radio Network. Both report
to NBC Radio President Dick Verne.

Verne commented, “‘Our network reorganization
has now been completed with the appointment of two
innovative business-minded executives to the helm of
our existing networks. Ellyn Ambrose is a gifted
broadcaster whose strong background in sales and
affiliate relations was critical in getting the Source
off the ground ... Dick Penn has demonstrated
superb managerial skills in both station and group
operations. I'm proud to have both on a team
that will lead NBC Radio into the future.”

Ambrose was most recently VP/Sales for the
Source. As Regional Manager/Affiliate Relations for
NBC Radio Network, she is credited with lining up
the first 22 test stations for the Source upon its
inception in March 1979.

Penn comes to his position from NBC's WKQX/
Chicago, which he managed since January 1979,
becoming VP/GM in early 1980. Before joining

AMBROSE/See Page 15

Pettibone Takes
WIOQ GM Post

Don Pettibone has been named General Man-
ager at Outlet Broadcasting’s WI10Q/Philadelphia,
coming from his most recent position as VP/GM
for WSNE/Providence, likewise an Outlet-owned fa-
cility. Prior to joining WSNE approximately one year
ago, Pettibone served as GSM at WPRO/Providence
and as an account exec with WIR/Detroit.

Commenting upon his new post, Pettibone told
R&R, “I'm very excited about it.” Art Camiolo,
Pettibone’s predecessor, had held the WIOQ GM post
since 1977.

Dain & DelJoy Found
Music Company

Record industry veterans Bud Dain and Ed
DeJoy, both Vice Presidents at RCA Records until
recently, have formed a multipurpose firm called
Dain & DeJoy — A Music Company. Dain is Presi-
dent of the Hollywood-based company, while DeJoy
becomes Chairman of the Board.

DeJoy commented, “The purpose of Dain & De-
Joy will be to create opportunities for artists, pro-
ducers, and record companies.” The company will
develop new talent, direct careers, and publish music
through a BMI-affiliated company called Dain &
DeJoy Music. First project is merchandising repre-

DAIN & DeJOY/See Page 15

EXITS R&R AFTER SEVEN YEARS

Kasabo Forms P/A

Promotion Firm

Mike Kasabo, who became R&R’s first Pop/
Adult Radio Editor in February 1974, has announced
his departure from that position to start his own in-
dependent promotion firm, the Mike Kasabo Organ-
ization. The Hollywood-based company will special-
ize in promoting records to Pop/Adult-formatted
radio stations.

Kasabo commented, I could never match the
education I got at Radio & Records. Now I'm eager
to seek my own place in the business and use the
expertise I've gained to the benefit of both radio
and records. The move should allow me to prove
my belief that Pop/Adult radio should be at the fore-
front of music formats. I see a definite need for the
record industry to take proper advantage of powerful
radio outlets which have been so long ignored. As
the population gets older and the record buyer’s mar-
ket becomes largely 2549, it’s only natural for the
record industry to cultivate these stations. I'm con-
vinced Pop/Adult is the number one format; these
are the biggest stations in the nation.”

Kasabo’s new firm opened its doors April 16,

KASABO/See Page 15

Mednick, Klein Announce
Production Company

Harvey Mednick, formerly a Vice President with
RKO Radio, and Bob Klein, owner of the Los
Angeles-based Klein & broadcast communications
company, have formed Klein/Mednick Special Pro-
jects. The new company will produce and distribute
programming and promotional material on behalf
of the film and recording industries for use by radio
stations.

Mednick told R&R, *‘As much as I enjoyed my
14 years with RKO, I now find myself in the kind of
independent situation where a return to creative
freedom is most welcome. I know that being out of
the corporate situation, which by its necessary

MEDNICK/See Page 15

Goody, Stolon Convicted

Climaxing a 13-month court battle, Sam Goody
Inc. and company VP Sam Stolon were found guilty
of interstate transportation of stolen property and
copyright infringement. The company, one of the
East Coast’s largest retail chains, was found guilty
of two ITSP charges and three copyright infringe-
ment charges; Stolon was convicted on one of each,
and faces a maximum ten years imprisonment and/
or $10,000 fine on the felony ITSP charge and up to a
year in jail and/or a $25,000 fine on the copyright
infringement charge.

GOODY/See Page 15

' WSDR’s Life-Size Get-Well Card

After President Reagan was shot, WSDR/Sterting, IL (which serves the President’s hometown, Dixon) assembled
approximately 600 Dixonians to form a giant live get-well card for "Du/ch" (Reagan’s early nickname). A tape of
the assembled citizens singing "“For He's A Jolly Good Fellow” and a photo taken by the local newspaper
of the well-wishers were dispatched to the President's hospltal bedside. Among other stations which sent
special cards were WWWW/Detroit, with a 7’ by 3’ card signed by listeners; KBST/Big Spring, TX, with 1362
signatures from local residents on its “Texas-sized" card; and another Texas-sized card from KOZA/Odessa, TX.
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- Washington Report

Reagan Names Bob Lee
Interim FCC Chairman

Just three days after Chairman Charles Ferris’s
resignation took effect, President Reagan officially desig-
nated Commissioner Bob Lee as Chairman of the FCC
Monday (4-13). Lee will serve in an interim capacity until
Mark Fowler is confirmed by the Senate and sworn into

office.

The appointment fulfills a long-
time dream for Lee, who has serv-
ed a record 28 years on the FCC
He has most recently been Acting
Chairman, a title at first conferred
on him by his colleagues and later
recognized in a leter from the
President

Lee’s chances of becoming In-
terim Chairman earlier were
wrecked by a complex deal struck
between the White House and Chair-

man Ferris, allowing Ferris to re-
main in office until April 10 for
pension purposes, while abstain-
ing from official FCC business.

Chairman Lee will be able to en-
joy his new status for several
weeks at the very least, since
Fowler’s nomination, although an-
nounced a month ago, has not yet
been sent to the Senate for con
firmation proceedings to begin.

FCC: At A Glance

Slight Gains For Women, Minorities
EEO figures for 1980 show women holding 33% of broadcast jobs
and minorities 15% , up slightly from 1979. In the four top job categories,
women had 23% and minorities 12% of the slots. Biggest change was a
19% jump in women employed as officials/managers and in sales.

More Alaska Stations?

The FCC will spend 40% of its
remaining research funds for this
year on a $146,000 study of AM
propagation in Alaska. The Com-
mission believes it may be need-
lessly restricting service in Alaska
by overestimating the amount of
interference Alaskan stations cre-
ate in the lower 48 states.

Filing Announcement
Updated
Because deregulation has elimi-
nated future programming con-
siderations from the renewal pro-

cess, the FCC has thrown out the
following words from on-air filing
announcements: *“. . . and projec-
tions of our programming during
the next three years.”

Eden, NC Stations Renewed

WLOE & WSRQ-FM/Eden, NC
won license renewal because their
new owner has made a firm com-
mitment to hire blacks. The sta-
tions received short-term renew-
als in 1979 because the prior
owner hired and recruited no
blacks, despite an 18.7% black la-
bor force in the area.
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Cuba’s stubbornness reinforced
| the view of some State Depart-
ment and FCC officials that the
{ United States may be forced to
support 9 kHz spacing to create
| new channels that could be used
to protect American stations from
| massive new Cuban interference.
Cuba signalled its intention to
construct stations operating up to
500 kw when it submitted its in-
ventory of proposed stations in
| preparation for this fall’s Region 2
conference, where a new AM
agreement will be hammered out
| for North and South America and
the Caribbean.

Cuba Unyielding
After news of Cuba’s unwilling-
ness to compromise was cabled
| back to Washington, the FCC an-
‘ nounced, “Cuba is insistent upon
use of its notified high-power sta-
tions, and also indicates that it
cannot utilize directional antennas
for resolution of incomnpatibilities
except in rare cases, because of
| economic reasons and scarcity of
land for large antenna sites.

“Cuba takes the position that
the only way to resolve major in-
compatibilities is to adopt 9 kHz

{ channel separation and to use the
additional channels for this pur-

mn

U.S. Inventory Readied

Meanwhile, the Commission this
week (4-14) asked anyone plan-
ning to apply for a new or modi-
fied AM assignment to do so quick-
ly, so the U.S. can include the re-
quests in the final inventory of
stations it will submit to the Re-
gion 2 conference for approval this
fall

William Hassinger, Engineering

U.S. DROPPING CUBAN PROTECTION

Cuba Takes Hard Line On
High-Powered Stations

U.S. negotiators in Havana last week found Cuban
officials in no mood to soften their demand for high-
powered AM stations that would fill the American air-
waves with the sounds of Spanish.

Assistant to Broadcast Bureau
Chief Dick Shiben, told R&R, “We
want to know what people want
and we’ll certainly do our best to
get it for them. But they should
be aware that there’s an element
of risk involved in it.”’

The Commission warned that no
existing or proposed station can
be guaranteed approval by Region
2. Some stations may have to
protect unforeseen foreign assign-
ments or accept new interference.

| (D-CO), chairman of the
| Subcommittee.
| *“As we search for innovative
ways to decrease the federal de-
ficit,” Wirth explained, “it be-
comes increasingly appropriate
for the beneficiaries of federal
services and regulations to as-
sume part of their cost.”’

A major difference between
{ Wirth’s bill (H.R. 3239) and the
Senate version (S. 821) sponsored
by Sen. Bob Packwood (R-OR),
| is that Wirth would order the FCC
to devise a fee schedule. Pack-
wood’s bill names specific fees
and dollar amounts. The mea-
sures are similar in that both
would base the fees on the cost of
administering FCC regulations.

$40 Million In Revenues

Rep. Wirth estimates his bill
! would raise revenues of $40 mil-

U.S. Dropping
Cuban Protection

As it prepares its final wish list
of stations, the FCC will accept
applications for assignments that
would interfere with Cuban sta-
tions the U.S. now protects under
NARBA, the North American Re-
gional Broadcasting Agreement.

Cuba will withdraw from
NARBA on November 3, effective-
ly dropping all protection of U.S.
stations. The U.S. will also stop
protecting Cuba’s stations and may,
after November 3, approve power
increases to help stations affected
by Cuban interference regain their
previous service areas.

Wirth Proposes Radio
Station Fee Bill

Three weeks after the Senate introduction of a bill
requiring broadcasters to pay fees to the FCC, a similar
measure has been entered in the House by Rep. Tim Wirth
House Telecommunications

lion annually, while the FCC would
be prohibited from raising more
than half of its yearly budget from
the fees. Since Sen. Packwood
says his version would also cover
half the FCC’s budget, it seems
likely the fees will be similar in
size whether Congress or the FCC
ultimately sets the rates.

Hearings on H.R. 3239 will be
held in early May. Cosponsors in-
clude Rep. James Collins (R-TX),
ranking minority member of the
Telecommunications Subcommit-
tee, a sign the bill has bipartisan
support on the panel.

In addition to creating fees, the
bill would set the FCC’s 1982 bud-
get at $77.4 million and the Nation-
al Telecommunications and Infor-
mation Administration’s (NTIA)
budget at $16.5 million for 1982.

Washington Street Talk

Senate Radio Coverage

Citing the NPR’s successful coverage of the Senate debate on the Panama Canal
Treaties, as well as radio’'s unobtrusiveness, NPR News Director Barbara Cohen
asked the Senate Rules Committee last week to approve radio coverage of floor
proceedings, regardless of its decision on television coverage.

AM-FM All Receivers

A “consumer’ measure is how Rep. Joseph Addabbo’s (D-NY) staff describes
his bill to require AM and FM reception in all sets costing more than $15. Constituents
had complained they didn’t know they’d bought sets lacking FM until they got

them home.

Educational Editorials

Rep. Tim Wirth’s (D-CO) public broadcasting bill would allow noncommercial
stations to editorialize for the first time. While continuing to ban advertising, the bill
would also order the CPB, NPR, and others to conduct a six-month study of
means by which public broadcasters could raise money.

Clance Moves To FOB

Lawrence Clance, legal advisor to the Chief of the FCC's Complaints and Com-
pliance Division, has moved into the same position in the Field Operations Bureau.




" SPRING WITH THE HITS

CHAMPAIGN

‘“How ’Bout Us”
THE BACK PAGE P

680% of our reporters on it. Moves: Up 84, Same 27, Down 4,
Adds 19 including WABC, WBEN-FM, WROR, PRO-FM,

R " e
JB105, KXOK, WZUU, KFRC, B104, WTIC-FM, WHYN, KEEL,
® KLAZ, WKIX, FM102. See Parallels, charts at number 29.

Taken From The Album “How ’Bout Us” JC 37008 Arranged By James Mack
Produced By Leo Graham For B-Line Productions

SANTANA
“Winning’

WBEN-FM add 37 WOKI add WXKS-FM deb 30 WAQY 25-22 KHYT deb 31 KIQQ on
WCAQO add WBCY add JB105 35-32 WHYN 24-18 WJBQ 37 WFLYon
PRO-FM add KERN add KRBE deb 27 WKEE deb 40 WIGY deb 27 WBLI on
KJR add KJRB add CKLW deb 29 KEGL 29-25 95XIL 40-38 WAEB on WHHYon
WOLF add 38 KLUC add KBEQ 22-16 KXX106 30-27 WISE deb 27 G100 on WCGQon
V100 add KRQ add KFRC 30-25 KWEN 27-24 KILE deb 40 BJ105 on FM99 on
Wl KINT add 36 WLAMadd = KSFXdeb20 © KKXXdeb 28 KSELdeb29  WSKZon
KHFI add WKXY add KEZR 27-24 KIDD 30-27 KATI deb 35 ‘WSEZ on
KBFM add KVOL add WICC deb 28 KGGI 25-24 KRLC 29-27 -~ WGHon
- WAAY add WTRUadd 30 WPST deb 31 FM103 deb 27 WIFIon WVLKon
Y103 add KDZA add K104 29-28 KZZP 30-27 KRLY on WVIC on

Taken From The Album “Zebop!” FC 37158 DR T R
Produced By Keith Olson In Association With Devadip Carlos Santana =

ROSANNE CASH
- “Seven Year Ache”

KXOK add 30 14WK add KEGLdeb30 92Qdeb26 WSGA 29-27 WHHY on
KSTARadd KSELadd WERC29-27 WACZ 30-25 WFOX29-25 WISEon
KNBQadd 94Q29-25 WSGN 24-20 WHEB deb 30 WRJZ on

Taken From The Album “Seven Year Ache” JC 36965 ® Produced By Rodney Crowell

e ' "~ °________ ‘1
/@ ON COLUMBIA RECORDS
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Examine New Equipment Exhibits

The lstest In broadcast equipment was on display In the exhibit hall as convention attendees roved through the
alsles checking It out.

Mutual’s DeVos Keynotes Radio Sessions

Mutual Co-Chalrman end Amway President Rich DeVos stressed the Im-
portance of strong broadcaster Involvement to maintain the free enter-
prise system In a well-received keynote address.

T
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New Tachnology Panel Explores Radio’s Future

A two-part New Technology sesslon discussed ways In which radio can turn its new communications competi-
tion (low power TV, cable, etc.)Into new opportunities. Pictured (I-r) are moderator Paul Bortz of Browne, Bortz &
Coddington,; and panelists Dick Geismar, Chalrman of inslico Broadcasting; consultant J.T. Shrigley; and ABC Rs-

Fritts Thanks Radio In Opening Speech

NAB Radlo Board Chairman Eddle Fritts. President of Fritts Broadcasting
of Indianola, MS, credited radlo with playing a significant role In effecting
radlo deregulation In his opening remarks for the NAB radlo sessions.

dlo Network President Ed MclLaughlin.

’
Cannon Calis For Ban
On Election Results Reportage

Senate Commerce Committee Chalrman Howard Cannon (D-NV) an-
nounced at the convention his Intention to sponsor a blll to “forbld any
reporting of national election results’’ until after polls have closed nation-
wide. During his opening sesslon rermarks, he also expressed concern over
public outcries favoring press censorship.

NAB Continued from Page 1

of Pendleton, OR, Shiben said
there would be very, very few sta-
tions that would have to relocate
their transmitters. Johnson added
that the real problem would poten-
tially occur with stations using
critical array patterns.

Radio Deregulation Panel

A panel consisting of Stuart
Broadcasting President Dick Cha-
pin, former FCC Chairman Dick
Wiley and Dick Shiben, narrated
by Erwin Krasnow, focused on
what the FCC'’s new radio dereg-
ulation policies will mean. Wiley
praised Chapin for his early ef-
forts in working for “reregula-
tion.” He also praised FCC Chair-
man-designate Mark Fowler, say-
ing that broadcasters should enjoy
“happy days” ahead. Specific

changes resulting from deregula-
tion will mean:

® No more fines for program-
length commercials or over-com-
mercialization, nor will there be
any problems in doing an all-
classified program; but radio
broadcasters were cautioned not
to abuse policies for their own
private gain nor favor any partic-
ular advertiser,

o How a station ascertains the
problems of its community will be
entirely up to individual broad-
casters. However, Wiley cautioned
that broadcasters will be subject-
ed, to an extent, to explaining
their actions at renewal time.

® Non-entertainment guidelines
were described as the ‘“heart of
the new policy,” but Wiley warned
it is “‘not a free ride.” The burden
of proof in petitions-to-deny and
comparative hearings will be on

’
Programmer Professionalism Probed By Panel
Pictured (I-r) during the “Is Your PD A Pro’ redlo workshop are moderator Tom McKinney of Sheridan Broadcast-
ing, ABC Radio VP/Progremming Rick Sklar, KGW/Portiand's Richard Harker, and WYBE/Cincinnati’s Bob English.

the radio broadcaster to demon-
strate ‘‘substantial” efforts in pro-
gramming to meet the needs of
the community. Shiben stressed
in response to a Wiley question
that graveyard programming will
still be questionable, but that air-
ing PSA’s in drive time will count
a great deal.

Wiley summed up the session by
stating “all the ingredients for
meaningful legislative reform are
in place and that radio deregula-
tion at the FCC was the spring-
board.”

Changes Look Good
For Broadcasters

In opening remarks, NAB Presi-
dent Wasilewski sounded a theme
of “change in attitude” toward
the business community and cited
as example the FCC’s action on
radio deregulation, the Senate’s
bill (S. 270) proposing to put the
FCC’s actions into law, and the
Supreme Court’s decision to allow
radio broadcasters to determine
their individual program formats
without government review. Was-

ilewski concluded that NAB's
thrust has been successfully de-
fensive, but that broadcasters
should now take control.

Distinguished Service Award
winner Arch Madsen, President of
Boaneville International, noted that
his 48-year broadcast career has
paralleled changes from teletype
to teletext, and challenged broad-
casters to stand together with
newspaper journalists to work for
world press freedom and for “link-
ing minds" with new technology.

New Radio Sales
Workshops Work

The emphasis in a new all-day
sales forum Tuesday was on in-
dustry growth. “The key is pro-
fessionalism,’’ said WOOD/Grand
Rapids Executive VP Mike La-
reau, morning moderator for the
session; it’s “increasing the size
of our customer base,” said WTIC/
Hartford President/GM Perry Ury,
afternoon moderator. Highlighted
at Ury’s workshop was a panel
discussion about grid rate cards.

The forum, modeled after RAB's

very successful January confer-
ence, was NAB’s idea, RAB Presi-
dent Miles David commented to
R&R. Panel discussions included
personnel selection, targeting the
right customers, “‘in-house”’ train-
ing, ‘“back-to-basics" selling, us-
ing consumer research as a tool
for creating new business, and in
a smaller market workshop, how
to increase rates, make collec-
tions, merchandise, and tap co-op
dollars.

Reagan Scores
Another Victory

In addition to Madsen’s DSA
award, former Broadcast Bureau
Chief Wally Johnson, who now
runs the Association for Bread-
cast Engineering Standards, re-
ceived the Engineering Achieve-
ment Award. Also receiving hon-
ors were President Ronald Reagan
and Kate Smith, who were in-
ducted into NAB's Radio Hall of
Fame. Bob Hope was the highlight
of the NAB’s Wednesday “Extra-
vaganza” luncheon, which closed
the convention facilities.

e ————————— e R——————,
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This Week, Everyone’

On “Every One”:

WFIL add KFMK add
WCAOQO add KINT on
WRKO on KHFI on

793 24-21 KEEL add
94Q 23-20 KLAZ on
WIP on KXX106 on
KXOK add 28 WERC 20-18
WHB 16-14 WSGN 18-16
WZUU 28-25 WAAY 14-12
KEZR deb 30 Y103 on
KPLZ 32-27 WBBQ 23-21
WFBR add WHBQ 16-14
WOLF add 920 25-21
WAEB add WOKI on
WKRZ-FM 30-28 WR]Z deb 29
WHYN add WNOX 25-22
WKEE deb 39 WKIX deb 18
13FEA add WBCY on
KSTAR on WQRK

WVIC on WFOX deb 26
WLOL-FM deb 35 WCGQ 30-27
KRAV 25-21  WISE on
WOHOdeb24  WANS-FM 30-27
FM100 on FM99 29-23
WISM WKXY on
KCPX17-12  KQIZ-FM deb27
KENO add KPUR 28-24
KIOYadd12  KFYR on

WJBQ KELO add 23
WGUY on KKLS 21-17
WACZdeb29  WRKR

WTSN 19-18  WEAQ27-19
WHEB 12-11  WTRU on

14WK deb27  KCBN 35-32
WHHY 20-18 KATI on

7102 23-20 KBOZ 21-17
WSGA 18-15  KYYA 17-15
95SGF30-28  KRLCdeb 28

“I Loved ’Em
Every One”

T.G.
SHEPPARD

Produced By Buddy Killen For Tree Productions
e

ceomm
RECORDS

Distributed by Warner Bros. Records

“What” A Smash
For Jesse Winchester!

CFTR KXX106 KTKT
CKGM WERC KIOY
KIQQ G100 WHEB
KEZR WBBQ WFBG
KYYX 92Q WFOX
KPLZ WVIC WFLB
WOLF WNAM FM99

WHFM WDJX WTRU
K104 KERN KENT

KHFI KYNO-FM  KATI

KLAZ KCPX KOOK

POP/ADULT., NEW & ACTIVE

JESSE WINCHESTER ‘‘Say What’ {Baarsville/WB) 34/18 sdds inchude WSJS,
WSM-FM, WBT, WLNN, WATR. WAB2. WCHV, WNDB8, KAZI. KUGN. KBAL WJION, WKHM. Medlum
rotation: WKIQ. WHBC, WSBA. WDEF. Strongest support in South.

“Say What”

JESSE
WINCHESTER

Produced By Willie Mitchell
On Bearsville Records

=)

Manufactured and Distributed by Warner Bros. Records
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Little Comedy For NAB ' " Entrancewsy To The Exhibits

Comiclimpressionist Rich Little performed for convention attendees. A lobby scene with conventioneers gathered outside the portals of the equipment exhibit hall.

Hispanic Radio In The Spotlight Finance Session Exploros Radio’s Money Sources

Featured during a three-hour Spanish Language Forum for radio was a Sales & Marketing workshop. Pictured  Pictured at the “Finding Dollars To Buy, Build, 8 Remodel Radio Stations
{I.r) are the NAB’s Raul Rodriguez (moderator), and panelists Herd Levin of WQBA/Miami, Spanish Advertising  session are (I-r) moderator David Croll of TA Assoclates, and paneélists
Market Service’s Luils Diaz-Albertini, KCOR/San Antonio’s Nathan Safir, Caballero Spanish Media’s Eduardo  JIm Pearson of Continental lllinois Nationa! Bank & Trust, Home Life
Caballero, and Lotus Communications’ Howard Kalmensan. Insurance’s Jerry Cohen, and Deer River Broadcasting’s Robin Martin.

Bolger Opens Convention AIR Breakfast Exposes New Syndicator Programming

NAB Board Chairman Tom Bolger of Forward Communications In Madi- The Association of Independent Radioproducers (AIR) sponsored a New Products Show & Continental Breakfast,
son, WI Is pictured delivering his opening welcome to the convention which allowed some two dozen syndicators a chance to show off their new programming offerings. Above, TM
participants. President Pat Shaughnessy (right) helps out an interested participant.

®
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"HURRY UP AND WAIT”

T FE - SHEE W Soeie N See R O M

THE ISLEY BROTHERS

DON'T YOU WAIT... THESE STATIONS DIDN'T:
WKTUon  KEARTHadd KFRCdeb38 KLAZadd

WIFI on KRLA on WHYN deb 27 KIDD add

Y100 add 30 KFlon KSET-FM add KHYT add

WGCL on KiQQ deb35 KINT add KZZX on
KVOL on

| TNECK/CBS RECORDS PRODUCED BY THE ISLEY BROTHERS
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W8, Elton Hold First Industry Teleconference

Warner Bros. Records held the industry’'s first teleconterence
last Thursday (4-9) on behalf of “The Fox,” Eiton John's debut album
for Getfen Records, a Warner Bros.-distributed label. The sales meeting
was caried by satellite via Holiday Inn's Hi-Net Communications
network, linking WEA Distributing Corp., Wamer Bros., and Geffen
Records personnel located at 19 Holiday Inns nationwide with Eiton and
label execs in Los Angeles.

The unique arrangement allowed for a two-way dialogue between Elton
and the field staffers, an estimated 333 of whom witnessed the national
sales conference (the in-studio audience measured approximately 75 people)
with several videos highlighting songs from the upcoming LP previewed
as well

Pictured above on the set of the Los Angeles studio where the tele-
conference originated are (l-r) Elton, WB VP Russ Thyret, WB's Mark
Maitland, Geffen Records’ John Barbis, WB's George Gerrity, Geffen
Records President Ed Rosenblatt. and Bernie Taupin, who once again
contributed lyrics to several tunes on *'The Fox

Teleconferencing is certain to gain greater acceptance in the future,
because, as one packager of such satellite sales meetings notes, “escalating
hotel rates, air fares, and car rentals have caused companies’ travel
budgets to soar 20 to 40 percent and they are looking for communications

alternatives

E-Z Cassette Rewinder

To help speed things along in
the production room, Osawa &
Co. Inc. has introduced the ‘‘Na-
goka CW-402,"" a battery-operated
pocket cassette winder, capable of
rewinding a 60-minute cassette in
35 seconds. The unit shuts off
automatically and uses a slip-clutch
stop, ellminating any chance of
tape breakage or separation of tape
from its leader. Priced at $19.95,
the ''Nagoka CW-402"" is available
from Osawa at 21 Harbor ODrive,
Port Washington, NY 11050

RER/Friday, April 17, 1981

WCI 1980 Record Consumer Survey Results

Number Of Consurrgr;)own, B-ut S;énding Up

Back In 1977, Warner Communi-
cations Inc. (WCI) sponsored a bench-
mark survey of record and tape con-
sumers that, among other things, ef-
fectively lald to rest the myth that
records were primarily bought by the
teenage market. In response to the
1979 ‘slump’ in record sales, WCI
recently undertook a similar survey
which attempted to determine the ex-
tent of the consumer market's de-
crease as well as to discover-if the
record companies were pricing them-
selves out of a market.

This latter survey took place during
May-June 1980 and consisted of 2370
face-to-face interviews covering a rep-
resentative sample of the U.S. popu-
lation. Perhaps the most Iimportant
fact uncovered by the 1980 survey
was that while the number of con-
sumers buying records had declined
two percent, consumers’ dollar spend-
ing was six percent greater than in
1979 (so much for a slump in sales).
The survey also noted that RIAA
annual figures, reflecting units shipped,
bore little relation to actual sales of
records to either wholesalersiretailers
or consumers, due to stockpiling of
inventory and retum policies. Further-
more, while the number of consumers
who thought records were a good
value for their money had dipped eight
percent, 67 percent of those inter-
viewed still believed records were
worth their price.

Market In Flux

in addition, the 1980 WCI survey
found that record buyers fall into three
groups (continuous buyers, intermit-
tent buyers, and continuous nonbuy-
ers) and that members of the second
group slide in and out of the market-
place over a surprisingly wide time-
span, e.g., buying records once a year,

BMA 3rd Annual

Conference Upcoming

The Black Music Association
(BMA) recently announced that its
third annual conference has been set
for May 23-27 at the Century Plaza
Hotel in Los Angeles. Based around
the theme '‘The $ound To Count On,”
the conference will include in-depth
analyses of marketing and merchan-
dising strategles, ownership of com-
munications facilities, artist develop-
ment, and various technological ad-
vances.

BMA members who register by May
8 may do so for $175; regular regis-
tration for BMA members is $225 per
person. For further information con-
tact the BMA at 1500 Locust St
Suite 1905, Philadelphia, PA 19102,
(215) 545-8600

vesTWw oo

One of over 1500 Great Radio Stations carrying wWestwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Speciais, Live
From Gilley's, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition,
Shootin’ the Breeze, Tellin’ It Like It Was.

LOS ANGELES
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every other year. The potential of this
intermittent market cannot be under-
estimated.

Among continuous buyers,
the WCI survey found that married
people are quite likely to continue
buying records and that despite their
decrease in numbers, teenagers cur-
rently account for one percent more of
the market than in 1977. However, this
latter statistic is eclipsed by the growth
of the 30-39 age group from 18 per-
cent of the market in 1977 to 23 per-
cent in 1980.

Additional consumer findings of in-
terest include: those people without
high school diplomas (40 percent of
the U.S. population) buy a lower
proportion of records (29 percent);
purchasing pattems have remained
relatively stable with regard to race
and sex, although white males’ pur-
chases were up eight percent: and
purchases by residents of the central
cities were down slightly. The 1980
survey also noted that changes in the
economy would affect the percentage of
income spent on records, as those con-
sumers in the bottom income ranks
reported spending less money on rec-
ords than in previous years. Again,
this decline was more than offset by
those in the higher income brackets
spending more money on discs.

Cassettes On The Rise

While percentage of dollar volume
for LP purchases dipped seven per-
cent from 1977 to 1980, this was off-
set by.an equivalent rise in cassette
dollar volume. Although 12 percent
more people bought cassette players
than 8-track players last year, WCI
maintains that the 8-track market is
healthy at the consumer level, due to
purchases of budget tapes, liquidated
stock, and a large ancillary (mail order,
etc.) market. Of perhaps greater signi-
ficance is the 8 percent increase in
access to tape playback equipment
(62 percent of the U.S. households
have both a record player and some
sort of tape player).

As for types of music purchased,
there was little difference between
the two surveys. Rock enthusiasts
remained slightly heavier buyers with

country music consumers showing the
biggest increase (six percent) to 20
percent of the market. The Ra&B/
Black market increased one percent
and the Easy Listening market de-
creased seven percent.

Most Purchases Planned

Most music Is purchased at the
retall level with record stores com-
manding the lion's share of the total
dollar purchases (54 percent). Inter-
estingly, with regard to retail shop-
pers, 73 percent claimed to com-
pletely plan their record purchases,
accounting for 61 percent of the
records sold. Customers’ reasons
tor shopping at a record store were
most likely to be its convenience
and selection with price a distant third
Almost 60 percent of the shoppers
said that in the event of a store not
stocking the album they were looking
for, they would go to another store —
only 24 percent said they would come
back at a later date. More impor-
tantly, 79 percent of these shoppers
would not purchase another record,
indicating that once having made a
decision, they stick to it. Only 12 per-
cent of records are bought on im-
pulse

Supreme Court
Upholds Blanket
Licensing (Again)

The U.S. Supreme Court once
again declined to review a lower
court ruling upholding the blanket
licensing of CBS8-TV by the per-
forming rights societles. This deci-
sion, which took place April 6,
came on the heels of a similar
judgement by the court {3-2). in
the interim, CBS Inc. had refiled
its petition, citing new court cases.

The next step in the 12-year-old
legal brouhaha is for the two par-
ties to reach a financial settlement
under the auspltes of the N.Y.
District Court. Mearings'have al-

ready been set. -J

CBS, Chinese Record Company Link For LP

Marking the first collaboration between the China Record Company
(the official record company of the People's Republic of China) and a U.S
record operation, CBS Records will release "Phases Of The Moon. an
album of traditional Chinese music compiled from recordings provided CBS

Masterworks by the CRC

Scheduled for late May release, the album consists mostly of music
performed by the Central Broadcasting Traditional Instrument Orches-
tra, which uses authentic ancient Chinese instruments Following its U.S.
introduction, “Phases Of The Moon™ will be issued via CBS International

subsidiaries worldwide.

SOLUTES

WESTWOOD
ONE

9540 washington Bivd., Culver City, CA 90230 : (213) 204-5000

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROGRAMS
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Nets

RADIS

Christopher Cross and Leo Say-
or, Rod Stewart and Anne Murray
will kick off the net's "Mello Yello'
weekend concert series on May 1, 2
and 3, respectively. The Friday show
will be broadcast via the ABC Con
temporary Network the Saturday
program via the ABC FM Network,
and the Sunday show will air via the
ABC Entertainment Network

aclhhD

Sheridan Broadcasting Network

Grady Crumpley has been named
as an account exec In the New York
oftice, coming from his previous post
as an account exec with the ABC
Radio Networks A 13-year veteran
of radio sales, Crumpley's experience
includes stints at WNBC and WCBS/
New York and at WWODJ/Hacken-
sack, NJ.

CBSRADMRO

Ernie Msrwell, sportscaster with
the net and play-by-play announcer
for the Detroit Tigers, has been named
to recetve the 1981 Ford C. Frick
Award, presented annually since 1978
to broadcasters ‘‘who have made ma-
ot contributions to the game of base-
bal The selection is made each
year by a committee organized by the
National Baseball Hall of Fame

e~ 7 27 7 _+/}8

Reps

-
BLAIR RADIO

The firm announces that it will be
oftering programming and marketing
consultancy services on a selective
basis for its repped stations. Oavid
Klemm, Blair Sr. VP/Marketing &
Operations, and longtime programmer
Chet Tart will head the newly-created
operation, which will provide consult-

ancy in all formats and will include '
nexpensive in-house music research, |
a core music list, strategic market re- |
search, and a contest/promotional idea '
exchange

@

McGAVREN
GUILD RADIO

Sharon Warantz has been named
to the newly-created post of Publicity
Director. Prior to her joining McGav-
ren-Gulld, Warantz was associated
with the ABC Radlo Network, having
previously held positions with WPIX
and WYNY-FM in New York,

The rep has announced new offices
for its New York City headquarters.
PRO Radio is now located at 9 East
38th St., New York City, NY 100186,
New phone is {212) 884-1610

a

The net's "'"Rock Report’’ becomes,
on Mondays only, the "London Rock
Report.”* Produced by Denny Somach
Productions and hosted by WYSP/
Philadeiphia News Drector Bill Fran-

Mm

Mutual

XSFO/San Francisco, WRCP-
WSNI-FM/Philadelphis,. WGMS-AM-
FM/Washington, DC, XHVH/Hono-
lulu; XBHL-FM/Lincoln, NE: WGST/

Atlanta; WEIZ-FM/Columbus, GA; |

KAIN/Boise; WCII-WKJJ-FM/Louls-
ville; and KBHM-KIRK-FM/Branson,
MO have recently announced their
affiliation with the net

NBC Radio

Marbeth Richmond has been pro-
moted to Director of Westemn Sales/
Network Radio at NBC, coming from
her previous post as an account
exec. Prior to joining the net, Rich-
mond had spent nine years with the
ABC FM Radio Division, most re-
cently as GSM with KSFX/San Fran-
cisco

U _

The net recently announced it had
recetved a $140,000 contribution from
Jennifer and Edmund Stanley Jr.
to be used for the promotion of
National Public Radio’'s ‘Moming
Edition” and ""All Things Considered’
dally news and information programs

___ /7 7 7 ¢ 2]

People

Cincinnati

Ted Ruscitti has been promoted
to Vice President/Radio Engineering
and Mark Hubbard has been elevated
to Vice President/Radio Research for
the Taft Radio Group. A seven-year
veteran of the firm, Ruscitti most re-
cently served as Director of Radio
Engineering, having begun his Taft
career as Chief Engineer with XQV-
AM and WOVE-FM/Pittsburgh. Hub-

| bard formerty served as Taft's Direc-

tor ot Radio Research, a post he had
held tor the past two years

San Francisco
Henry Grambergu has been ele-
vated to General Sales Manager at
KSFX, coming from his previous post

| as Sales Manager tor the station. A

t

nine-year veteran of the radio industry,
Grambergu has been with KSFX since
1974

Jack McSorley has been named
General Sales Manager for KYUU
Most recently, McSorley served as VP/
GM tor KQFM/Portiand, OR, having
previously spent five years as an ac-
count exec with KSFO/San Francis-
co

Tulsa

Lee Hubby has been elevated to
Sales Manager for KELI, coming from
his previous post as an account exec
with the station, a position he had
held since 1976

| negie

tini, "'‘Rock Report™ airs from Tuesday
through Saturday. The ‘‘London Rock
Report’” is hosted by the London
Broadcasting Company's Mal Red-
ing and follows the same format,
but focuses on what's happening
in England and Europe.

Page 11
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Syndicators

Global
Satellite Network

“Rockline,”" a live via satellite rock
star Interview radio show emanating
from Hollywood and London with an
800 cal-in number for fisteners, will
be exclusively available from the Tar-
zana, CA-based Global Satellite Net-
work. Eddie Kritzer will produce the
program, currently airing on KLOS/
Los Angeles. ABC O&0 stations will
have the nght of first refusal for the
show

Master Broadcast

Services

Jason Taylor, President of Master
Broadcast Services Inc. (a syndica
tor of Beautitul Music), and Jim Car-
President of Carnegie Con-
sulting Enterprises, have entered
into an agreement for the marketing
consuttation of Master Broadcast Ser-
vices and the development of new
feature syndication. Camegie wil head-
quarter his consulting firm at the
MBS comorate offices, located in
Momisville, PA

TM Special Profects

Among the stations set to air the
firm's "' The Beatles: The Days In Their
Life'' special, to be broadcast later
this month, are WYNY/New York,
WIOQ/Philadelphia, KITY/San An-
tonio, KANQ/Des Moines, KHOW/
Denver, WTIC-FM/Martford, KFMK/
Houston, KIDQ/Boise. and WPGC/
Washington, DC. The 30-hour spe-
cial was produced by the Sonic Work-
shop of Toronto in assoclation with
TM Special Projects

Drake-Chenault

KMTZ/Los Angeles recently signed
on to air the firm's new "‘History Of
Rock & Roll'” special

MAXIIMAGE

The MAXIIMAGE division of the
Maximedia Electronics Corp. re-
cently introduced an “‘Everybody Wants
To Be A Cowboy ' promotion image
and jingle series package, designed
for use by Country radio .stations
Containing a fulklength theme song

| record, over 40 jingles and music

|

beds, and a comprehensive advertis-
ing/merchandising campaign, the pack-
age s available on a market-exclusive
basis

Roxxon Radio

‘Rockumentary,” a 10-times weekly
musical entertainment capsule voiced
by Rhoda Kramer, is the first pro-
gram to be offered to national ad-
vertisers by RKO under a recently-
penned pact between the program's
producer, Roxxon Radio, and the rep
firm, The show features interviews
with popular recording artists, mon-
tages of their hits, and one of their
best-known songs

Starfleet Blair

Beginning April 27, a series of 24
concerts produced by Starfleet Blair
will be broadcast live and In stereo
to a nationwide FM network via the
Wold Radio Satellite Express 12
of the concerts will be by the Bos-
ton Pops with the remainder to fea-
ture top-name rock groups recorded in
vanous locations across the nation
April Wine will kick off the series

| MASCOT & MADMEN — WHMCN/MHartford's mascot, the WHCN Walrus |
i {aka George De Angells) raised its flippers in surrender when con-
fronted face-to-face with noted big game hunter and deadly guitar-

| talslaughter

s

NKR Productions

The fim announces  has com-
pleted its move into its Los Angeles
offices. NKR is now located at 8732
Sunset Blvd., Suite 700, Los Angeles,
CA 90069, (213) 852-0980

Sunbelt

Stanley Marcus, Chairman Emeri-
tus of the Neiman-Marcus retail firm
will produce and deliver two-minute
radio features, entitied **Another Opin-
ion,"”" for the Dallas-based Sunbelt
syndication firm. The show will ailow
Marcus, author of two books and a
noted lecturer, to comment upon qual-
ity, tashion, and the American life-

style

“Another Opinion'’ is scheduled to
begin airing on June 1. It will be avail
able to a national advertiser In the top
75 markets and sold directly to sta-
tions elsewhere

slinger Ted Nugent (right) at a recent taping of the Robert Klein
Radio Show. Kiein (second from left} and WHCN air personalities Irv
Goldfarb and Eddle Maskell (center) avert their eyes from the poten-
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Sales

KGA/Spokane and KORK-FM/Spo-
kane have been sold by the Liddie
Broadcasting Corp. and the Mon-
roe Broadcasting Corp.. respective-
ly. to the Community Spokane Broad-
casting Corp. for $4 million

XKRMQ-FM/Provo, UT has been
sold by David and Steven Grow
to the Utah Valley Technical Insti-
tute Ltd. for $1.6 million

WSEV-AM-FM/Seviervilie, TN has
been sold by the Tennessee Valley
Broadcasting Corp. to the Mooney
Broadcasting Corp. for $1.3 million

WHTC-AM-FM/Holland, MI have
been sold by Willard Wichers and
Nelson Bosman to the Holland
Broadcasting Co. for $1 million

JINGLES
STATION ID’S

CONTINENTAL RECORDINGS

210 SOUTH STREET
Call us collect for a free demo

BOSTON. MA 02111

(617) 426-3131
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The fight against
leukemia is our

Leukemia can strike anyone, at any age, at any time. THE T.J. MARTELL

But because of new advances in chemotherapy and MEMORIAL FOUNDATION ¢

immunotherapy developed in the T.J. Martell Memorial FOR LEUKEMIA RESEARCH

Leukemia Research Laboratory, this dreadful blood disease

is no longer the inescapable death sentence it once was. Sy S UMANITARIAN AWARD DENNER
Progress is being made. Slowly. Methodically. The re- IN HONOR OF DICK ASHER

sults are extremely promising. The cost is incredibly high. This year, Dick Asher, Deputy President and

Today, the leukemia fight is at the forefront of all cancer Chief Operating Officer, CBS Records

research. And today, theT.]. Martell Memorial Foundation Group, becomes the fifth recipient of the

for Leukemia Research—the music business charity and foundation’s annual Humanitarian Award.

only such organization totally supported by music industry The 1981 T.J. Martell Humanitarian Award

contributions—needs our help. Dinner will be held on Saturday, May 2, at

Based in New York’s Mount Sinai Medical Center, the the Waldorf-Astoria’s Grand Ballroom in
Foundation fight is led by Dr. James FE Holland—one of the ~ New York City.
world’s leading leukemia scientists. His staff of cancer re-
search pioneers includes several internationally recognized THE DICK ASHER RESEARCH
authorities in the field. “The attitude that prevails here,’ FELLOWSHIP «
Dr. Holland recently stated, “is that cancer can be beat.
And we are optimistic because we can see the light.”
Our industry must keep that light growing brighter.
Since 1975, enough tunds have been raised to establish a

Each special contribution of $5,000 or more
brings a Dick Asher Research Fellowship,

enabling the Foundation to train more

research laboratory and make grants of almost $2,000,000 specialists, to PRt ere of medicine’s most

available to the facility. Much more is now needed. capable and.gxfted minds to work on wiping
The T.J. Martell Memorial Foundation for Leukemia out leukemia.

Research exists only because of the commitment of the Help work toward the miracle.

music industry. Make your pledge of support now.

The fight against leukemia is our fight.
It can only continue with our support.

T.J. Martell Memorial Foundation for Leukemia Research
1370 Avenue of the Americas, New York, N.Y. 10019 (212) 245-1818

For further details, contact Muriel Max, Director of Development.

‘ © 198! CBS Inc
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Rating
research

“You should look at three Mediatrend
reports, or consider using the rolling aver-
age that Birch reports.”

Alternative Ratings Compared —
Birch vs. Mediatrend

The new, more expensive Arbitron contracts.
A format change. The need for quicker ratings
data than the Quarterly Measurement Arbitron
sweeps will allow. These are just some of the rea-
sons that dozens of you have been quizzing me
lately on the alternative ratings services — The
Birch Report and Mediatrend. In order to help you
make an informed decision about which, if either,
of these firms you may want to sign with, an ob-
jective comparison is presented below.

Corporate Histories

Mediatrend, the monthly service of Media
Statistics, Inc., is the only serious survivor of the
flock several years ago when the talk was “who is
going to compete with Arbitron?’’ Burke and A&S
are no longer with us, and RAM has gone through
ownership changes and severely cut back its mar-
ket list. Mediatrend, headed by Arbitron founder
Jim Seiler, has maintained a stable financial base
for many years, working only in those markets
where the service is profitable. Seiler’s attitude is
that if a market is pirating his product, or if there
is not enough monetary support, Mediatrend will
withdraw from the relevant metro. The Media-
trend surveys are currently being conducted on a
monthly basis in 15 major markets, including the
top five.

The Birch Report, which incorporated in
March 1978, has shown rapid growth over the
last 18 months, unlike Mediatrend’s stable pattern.
The company is headed by Tom Birch, a former
radio researcher and programmer in the Miami
area. The Birch Report appears to be a relatively
inexpensive product, costing several hundred dol-
lars per month, as does the Mediatrend. The cur-
rent client lineup for Birch shows 28 markets sub-
scribing to the service, with smaller and medium
size metros making up the bulk of the clientele.
Birch does not yet survey any of the top five mar-
kets, preferring to concentrate on markets in the
Southeast and Midwest.

Besides the monthly offerings of the two
firms, both survey less frequently in smaller mar-
kets, on a quarterly basis, for example. Besides
the quantitative sampling done on a monthly
basis, both Birch and Mediatrend can ascertain
qualitative, product usage, or audience perception
data when specified by a client.

Methodology Comparisons

It appears that both companies have solid fol-
lowings, with Mediatrend the more stable and
proven firm while Birch is growing at an enviable
rate. But what about how they arrive at the num-
bers they are selling? What differences exist in

their techniques? While there are similarities,
some subtle differences are worthy of note, too.

I have prepared a chart which can, at a
glance, give you some guidance regarding the
two methodologies. Since they both use basically
the same telephone interview technique — calling
in the evening to obtain recall on stations listened
to in the last 24 hours — this chart shows some
areas of diversion.

The Birch Report Mediatrend

Monthly Sample Sizes 560" 500°
(In-Tab Goals)

Sample All Persons 12+ Yes No
In Home

Monthly Demographic Yes No
Trends

Seven-Day Cume Estimates Yes Yes

Hour-By-Hour Estimates Yes No

Demographic Cell Yes Yes
Weighting

Ethnic Cell Weighting Yes Yes

Samples Non-Listed Phone Yes No
Homes

Reports Two-Month Yes No
Averages

® (Both services have an in-tab goal of 1000 in larger markets.)

What are the implications of the above line-
up? Depends on what you use a monthly service
for. Mediatrend has an advantage in spotting
trends quickly since one-month data, not rolling
averages, gives a quicker indication of audience
reaction to a major format change (such as the
WKTU jump in New York several years ago). The
Mediatrend approach towards sampling might of-
fer a better cross-section also. While Birch samples
approximately two people per home, according to
Tom Birch, Mediatrend surveys just one person
per household. This means that the 560 in-tab for
Birch is made up of about 280 homes whereas the
Mediatrend sample is dispersed among 500 homes
in a metro.

Birch takes steps to avoid wobbles inherent in
reporting discrete monthly data. If you are look-
ing for programming indicators over a span of
time you should look at three Mediatrend reports,
month after month, or consider using the rolling
average that Birch reports. The rolling average
tends to smooth out sampling disparities by basing
the estimates on an in-tab figure of approximately
1100. Tom Birch told R&R that one reason his
firm went to the two-month average as the basis
for its reports was so “‘we could generate hour-by-
hour and other detailed data based on a decent
data base.”

The Birch methodology samples those with
unlisted homes, an advantage in some markets
where a largely mobile or student-oriented popu-

on-air survey announcements?”

to suffer.

Q&A

A major market GM called recently to inquire, “What do you think about the idea of running

My thoughts are emphatically against this idea. There has been no consistent ratings pay-
off for stations that run these announcements, and the problems from Arbitron are not worth
the hassle. Finally, the image for radio generally and the specific station in question is bound

R&R/Friday, April 17, 1981

Week In Review

Arbitron Previews Reliability Data

Results of months of Arbitron research
into the computation of the error inherent in
Arbitron estimates will soon be available. Ar-
bitron is breaking the relevant charts and
figures at the NAB convention, and will soon
be getting R&R copies of the pertinent data.
Purpose of the study and updated computa-
tions is to give managers and programmers a
more realistic idea of whether or not move-
ment in a book was real or statistical.

Al Maxwell Promoted By Arbitron

Al Maxwell has been promoted to an
account executive spot at Arbitron in the
Southwest. Maxwell, who has a radio back-
ground, has been with Arbitron in a client
service representative capacity since last

November.

lation might be a factor. As Arbitron discovered
when ESF was implemented, including listeners
not listed in the phone book in the sample base can
boost certain formats and penalize others. Some
AOR’s and ethnic stations have benefitted when
unlisteds were included in the sample. Given that
the telephone methodology should reach more of
the young males Arbitron has a hard time with,
you can see that either Birch or Mediatrend might
show youthfully-oriented stations in a better light
than the Arbitron report.

Predictor Of Arbitron?

A key reason why some stations consider sub-
scribing to a monthly ratings service is to predict
what the Arbitron results might portend. How
well do either of the services written about here do
in giving a manager or programmer a clue to the
Arbitron?

Several months ago I conducted an in-house |

project looking at how these firms spring estimates
compared to the data from Arbitron. There were
mixed results. Both services were able, in approxi-
mately 90% of the markets examined, to predict
what the top ten stations would be. However,
neither firm’s figures were close to Arbitron’s on a
consistent basis. 33% of the time Mediatrend was
within one share point of the Arbitron 12+ figure

for the relevant station, while the Birch number

was 25%.
Decision Is Yours

If you are seriously considering subscribing to
an alternative ratings company you have two
good firms from which to choose. If sampling of
unlisted homes, rolling two-month averages and
data such as hour-by-hour is useful, you might
give the nod to Birch, an up-and-coming concern.
If you favor dealing with a company which has a
long and successful track record, surveys more
homes in a market than does Birch, and generates
discrete monthly data, then Mediatrend would be
a worthwhile selection. Look at your situation,
then call Jim Seiler at (301) 585-5105 and Tom
Birch at (305) 753-6043 to discuss your needs.
Good luck in your search for less expensive, more
timely, reliable monthly ratings data.

¢}
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Arbitron Shares October/November 80

Austin

KASE Up Three, Now Leads;

KHFI Drops Four

Beautiful Music KASE rebounded to the top spot
in the market with a three-share jump, 10.6-13.5. For-
mer metro leader KHFI (R) slipped four shares, 16.7-
12.7. The remaining double-digit station, KVET (C)
had a stable book, 11.6-11.8. KOKE-FM (C) also en-
joyed a stable book, up 8.8-9.2. KLBJ (PA) more
than doubled, 3.0-6.6.

The other Austin area stations with a one share
or better were KCSW (PA) 7.4-5.2, KIXL (RL) 3.0-
1.9, KLBJ-FM (A) 7.8-6.8, KMXX (S) 4.0-1.7, KNOW
(PA) 1.0-2.9, KOKE (C) 2.4-3.1, and KTAE (C) 1.9
1.6.

San Antonio stations scoring better than a one
share in Austin were KTSA (R) 3.74.7 and WOAI
(N/T) 1.3-1.9.

This data is copynghted by Arbitron. Non-subscnbers to Arbi-
tron syndicated radio service may nol reprint or use this infor-
mation in any form.

Average Quarter Hour Shares are Monday-Sunday,
6am-midnight, Metro Survey Areas, 12+.

A-AOR, B-Black, BB-Big Band, BM-Beautiful Mu-
sic, C-Country, CL-Classical, D-Disco, J~Jazz, M-
Miscellaneous, N-News, O-Oldies, PA-Pop/Adult,
R-Rock, RL-Religlous, S-Spanish, T-Talk.

Fresno

KKNU Number One,
KFIG Doubles, KFYE Up Two

Beautiful Music entity KKNU remained the top
station 12+ with a 9.5-9.6 showing. KFYE (R) jump-
ed 7.49.3 and became runner-up. KMJ (PA) had a
stable book 8.5-8.6. KXEX (S) more than doubled 3.6-
8.0. KFIG (A) also doubled, 3.9-7.7. KYNO-FM (R)
slipped 9.0-7.0.

Additional Fresno stations with a one share or
more were KARM (C) 4.6-2.6, KEAP (M) 1.0-1.2,
KFRE (PA) 4.8-3.6, KFRY (BM) 2.0-3.6, KGST (S)
3.9-3.3, KKDJ (A) 6.1-3.8, KLIP (B) showing up at 1.0,
KMAK (C) 6.9-5.8, KMJ-FM (PA) 251.6, KXQR
(PA) 2.0-2.6, and KYNO (R) 4.4-3.6.

Outside stations with a one share or better in-
cluded KBOS-(R) 3.1-2.6, KIOY (R) 5.7-2.5, KLTA
(BM) .8-1.9, and KRDU (PA) .7-1.4.

Tucson

KJYK Jumps To Tie KCUB

For First, KCEE Adds Seven

Beautiful Music station KJYK posted a notable
advance in the metro, up 8.3-11.7, tying KCUB (C)
which slipped 13.6-11.7. Biggest movement was scored
by KCEE (PA), which quadrupled 2.3-9.2. KWFM
(A) slipped one share, 9.4-8.5, KHYT (R) climbed
6.0-7.0.

Other Tucson metro stations with a one share or
more were KAIR (BM) 6.56.3, KEVT (S) 2.6-3.0,
KFLT (RL) 3.9-1.9, KIKX (C) 1419, KMGX (PA)
3.5-2.2, KRQQ (R) 8.2-7.0, KTKT (R) 7.6-6.5, KTKT-
FM (A) 5.5-5.1, KTUC (N/T) 4.5-5.2, and KXEW (S)

Goody

Continued from Page 3

Lawyers for the defense are filing post-trial mo-
tions to ask Judge Thomas Platt to set aside the jury
verdict on grounds of insufficient evidence. Should
that move fail, an appeal is considered highly likely.
The jury found Stolon innocent of a racketeering
charge, two ITSP counts, and five copyright in-
fringement charges, while the company was cleared
on four charges. Earlier, Goody President George
Levy was cleared of all charges (R&R 4-3). The
case involved alleged transactions involving counter-
feit cassettes and 8-tracks. Titles whose copyrights
the jury decreed were infringed upon were the sound-
track to ‘““Grease,” Andy Gibb’s “Flowing Rivers,"
and Eric Clapton’s “Slowhand,” all on the RSO
label.

5.1-3.5.
Ambrose

Page 15

SORRY CHARLIE — That's as close as KHT2/Los Angeles morning man
Charlie Tuna got to Brooke Shields. Tuna is pictured with Brooke and WB
recording artist Leo Sayer at a taping of the “Mike Douglas Show, "’ which

Charlie announces.

JOURNEY MAKES A B-LINE — Columbia’s Journey stopped in at B-97/
New Orleans. Pictured (I.r) are CBS’s Tom Lansoloti, MD Jerry Lousteau,
and Steve Smith (seated) of Journey.

Continued from Page 3

WKQX he was with Combined Communications
for seven years, serving as President/GM of WWWE
& WDOK/Cleveland and managing KTAR & KBBC/
Phoenix. Earlier he was General Sales Manager at
KIIS-AM-FM/Los Angeles and was an account exec
at WNCI/Columbus and WFUN/Miami.

Dain & Deloy

Continued from Page 3
sentation of the “Urban Chipmunk’ album by the
Chipmunks on RCA; the company stresses, however,
that its production efforts are nonexclusive.

DeJoy was most recently VP/A&R for RCA, and
previously held the presidency of Janus Records
among other positions. Dain was VP/A&R West Coast
for RCA, previously serving as Executive VP at
Garrett Music after a long career with, among
others, Liberty Records.

Kasabo Continued from Page 3

with R&R’s Pop/Adult music information continuing
as usual pending further evolution of the paper’s
coverage of the format. For more details on Kasabo’s
future plans, see his final Pop/Adult column on
Page 48.

Me dniCk Continued from Page 3

design had a lot of chains and shackles attached,
we’ll be able to accomplish a great deal. The first
rule of Klein/Mednick is that there are no rules
We plan to anticipate needs and fill them.”’

Mednick and Klein plan to create and produce
music and film-oriented specials for exclusive radio
broadcast. They will also be producing featurette-
length specialized programming for cable and sub-
scription TV systems. Mednick will remain as a con-
sultant to RKO Radio.
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Make sure it opens on YOUR radio stage by calling (213) 467-5111.




‘“What Cha’
Gonna Do

For Me?”

Chaka
Khan

Produced by Arif Mardin

On Warner Bros. Records and Tapes

RE&R/Friday, April 17, 1981

STREET TALK.

One of the hottest rumors of the week
involved exiting Shamrock President Bruce
Johnson (R&R 4-10). The word on the street
was that Johnson would become the new president
of Golden West Radio. However, the rumor was
emphatically denied by Golden West sources.

A little potential call letter confusion may be
brewing in Pittsburgh . . . EZ Communications,
owner of WJOI, the station that switched from
Beautiful Music to CHR (R&R 4-10), has re-
portedly applied for the new calls of WBZZ.
Meanwhile, BENI Broadcasting, owner of
WKTQ(13Q), has applied for the letters WBZT.
The “topper” is that both applications were
received by the FCC on the same day!

As rumored last week, RKO Radio closed
its West Coast offices this week. The National
Music Coordinator for RKO, KEARTH/Los
Angeles PD Bob Hamilton, will now handle

! the chain’s music from the KEARTH offices.
| Several RKO staffers were released as a result

of the L.A. office closing.

Street Talk is that another CBS record exec
has resigned to join Bob Sherwood and Don
Colberg at Polygram. Look for an official an-
nouncement on it by next week.

WBBM-FM/Chicago PD Ford Colley re-
signed from the station after two months in the
PD slot, citing the obligatory *‘philosophical
differences with management.” No replacement
was immediately appointed, but MD Lee De
Young was named acting PD.

The talent raid is apparently on in South
Florida. 1-95(WINZ-FM) has just hired a second
air personality from Y100. Earl The Pearl
joined 195 in February, and now Kid Curry
will move from 6-10pm at Y100 to morning drive
on Miami's newest CHR station. Kid replaces
John Lodge, who left 1-95 to become PD at
KSPZ/Colorado Springs.

Roxy Myuzal has exited Chrysalis Records.
Roxy had been Chrysalis’s Album Promotion

Manager.

Former American hostage Rodney “Rocky"”
Sickmann has joined a sales training program
at KMOX-FM/St. Louis. The ex-Marine, who
spent 444 days in captivity in Iran, plans to get
married this summer and hopes to make radio his
career.

Be on the lookout for a man claiming to be
Peter DeWolf of the CBC. Apparently a con
artist has been traveling through the Midwest,
visiting radio stations, granting on-air interviews
and then skipping town without paying his motel
bills. KYRS/Chariton, IA was the bogus CBC
man’s last stop, and he has made other “con-
tacts,”’ including KDAO/Marshalltown, IA.
Word is that the man is very knowledgeable
about broadcasting and is quite convincing.
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