' INSIDE R&R:
T e eee————

—_—

ISSUE NUMBER 386

Continental Offers Full-
Service AIC Service On
Satellite: Format to debut via
Satcom | in mid- September 8

Packwood Promises
Deregulation Law At AP
Radio Meeting: Atfiliates also
hear George Bush and Edwin
Meese at briefings during annual
gathering 5.8

Radio Warns Of Cuban
Interference
Consequences: Grievances
and potential problems detailed at
House hearings 5

]
Jim Davis Named WVAF/ |
Charleston, WV GM: Former |
KMPC PD moves into

management '

Warner Films Pursues
Radio To Boost
‘*Superman I1’’: Hour-long
radio special tied in with [
glveaways and screenings in 50
major markets 14 |

|
ABC Forms Two New
Networks: AOR and adult-
oriented nets to bow January 1
1982 3

|
|

|

Polygram Consolidates
Sales & Distribution:
PDI President John Frisoll exits
as distribution apparatus reports |
to record company chiefs 3

Jim Tandy Appointed
KFJZ & KEGL GM: Former
WLCY/Tampa manager moves to

Dallas-Fort Worth 3

New Radlo Surveys
Measures Usage: MSA study
detalls other activities people
prefer while listening (driving and ’
housework lead), while RADAR
report compares FM (58%) to
AM listening (]

Dick Logan Forms |
Consultation Firm: Former |
Arbitron VP specializes in
comprehensive management
counsel 3

Ron Goldstein Promoted '
To President At Island: |
Former WB executive upped from |
VP/Managing Director 3

Harley Lampman Moves
Into Ownership: kFmay
Lincoln GM now co-owner/
manager ot KIMO/Jetferson City,
‘MO 14

-“

J

THE INDUSTRY’S NEWSPAPER

SENATE CONFIRMS DAWSON

Quello, Rivera
—

James Quello
President Reagan has filled the
two remaining FCC slots by reap-
pointing an experienced broad-

caster, James Quello, and
nominating Henry Rivera, a New
Mexico lawyer who readily ad-
mits he knows almost nothing
about broadcasting. Both men are
Democrats,

The nominations came one day
(6-5) after the Senate, on a
unanimous voice vote, confirmed
the nomination of Mimi Weyforth
Dawson to replace Commissioner
Bob Lee after June 30.

Quello, who is 67 and reportedly
wants to retire in a few years, will
serve through June 1984 in the seat
formerly held by Charles Ferris.
Before joining the Commission in
1973, Quello had retired as Vice
President of Capital Cities Broad-
casting. He began his broad-
casting career in 1947 as Promo-
tion Manager for WJR/Detroit,
becoming VP/GM there in 1960.

Rivera: Favors
Free Enterprise

Rivera, 34, takes over the Quello
seat which runs through 1987. He
was chosen because the White
House wanted to name the first
Hispanic FCC Commissioner and
he had come to the attention of

BUYS KHOW FOR $15 MILLION,

Named To FCC

-

A ‘
Henry Rivera
Sen. Harrison Schmitt (R-NM), a
key GOP member of the Senate
Communications Subcommittee.
Since 1973, Rivera has practiced
QUELLO/See Page 14

Benson Named
VP/Operations
At KIIS-FM

Don Benson will join Gannett’s
KIIS-FM/Los Angeles in the
newly-created position of Vice
President/Director of Operations
on June 15. Benson, who held a
similar position with the seven-
station Western Cities chain, told
R&R, “This is a flattering oppor-
tunity for me and I'm delighted
with the challenge. Gannett is a
very strong organization commit-
ted to winning in all of its markets
including Los Angeles. I'm really
looking forward to working with
J. Ray Padden (KIIS-FM Presi-
dent/GM), Jay Cook (Gannett
VP/Programming), and the KIIS

London & Engelman Exit KRTH
For Momings At KWST

\

Ror.t.Engelman

In a surprise move late Tues-
day (6-9) the KRTH/Los Angeles
morning team of John London &
Ron Engelman resigned to join
KWST/Los Angeles. London &
Engelman, who joined KRTH in
July 1979 for that station’s first
“‘live” morning show, made their
resignation effective immediate-
ly

KWST’s new PD Chuck Martin

WWBA-FM FOR $7 MILLION

Metromedia On The Move
In Station-Trading Market

Metromedia completed an ac-
tive week in the station acquisition
arena by agreeing in principle to
buy Doubleday’s KHOW/Denver
for $15 million, one of the highest
considerations ever paid for an
AM station. Metromedia had

Metheny Resigns
At WBCS

Terrell Metheny Jr., Executive
VP/GM of WBCS & WMKE/Mil-
waukee, has resigned that post to
become Executive VP of the Mesa
Broadcasting Group, licensee of
KQIL & KQIX/Grand Junction,
CO, and Executive VP/GM of
Mesa's KUUY & KKAZ/Chey-
enne, WY.

Metheny told R&R, “The owner

METHENY/See Page 22

earlier last week sold KSAN/San
Francisco to a Malrite Communi.
cations subsidiary for $7 million
(Malrite had previously purchased
Metromedia’s KNEW/Oakland)
and purchased WWBA-FM/St. Pe-
tersburg from WWBA Inc. for the
same price. All transactions are
subject to FCC approval, after
which Metromedia will own its full
complement of seven AM. seven
FM, and seven TV facilities.
Hepburn & Co.’s Ted Hepburn,
broker on the KHOW deal, com-
mented to R&R, “It was a fair
price, not over or under and not
exorbitant. It could very well be
justified considering the book. It’s
consistent with Metromedia’s
philosophy, which is AM-FM di-
versification, and it’s the kind of
METROMEDIA/See Page 22

/ ]
S TIANSY /
John London
told R&R, ““To have a team like
John & Ron join this station as we
prepare to kick off our new for-
mat is truly earth-shattering.
They have done a fantastic job of
establishing themselves as a mor-
ning alternative among some of
the most awesome competition I
LONDON/See Page 14
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Don Benson

staff. Quite honestly, my first day
on the job can’t arrive soon enough.
*‘Of course deciding to leave the
people at Western Cities was not
easy. My time there was very
challenging and the people with
whom I worked are true profes-
sionals. That company is one of
the most forward-thinking groups
in the country, and I'm especially
thankful to Rick and Bill Phalen
BENSON/See Page 14

WDRQ ALSO ON
THE BLOCK

Charter Sells
WOKY & WMIL
To Sunbelt

The Charter Company announc-
ed Tuesday (6-9) that it had
entered into a letter of intent with
Sunbelt Communications to sell
WOKY & WMIL/Milwaukee for $5
million in cash. J.P. Smith, Presi-
dent of Charter’s Chartcom, Inc.,
also announced that the company
has decided to sell WDRQ/
Detroit.

In announcing these decisions.
Smith indicated that ‘‘the com-
pany will focus its attention on

CHARTER/See Page 14

RKO Networks Promote Five To VP

Tom Burchill, President of the
RKO Radio Networks, has an-
nounced the promotion of five net-
work directors to newly-created
network vice presidential posi-
tions.

The five are Ken Harris, VP &
Director of Affiliate Services; Jo
Interrante, VP & Director of Pro-
gramming, Dave Cooke, VP &
Director of News; Kevin Lyons,
VP & Director of Sales; and Joe

Maguire, VP & Director of
Engineering

Commenting on the new posi-
tions, Burchill said, ‘“These five
individuals were members of the
original management team which
built the RKO Radio Network.
Awarding them this title is both a
recognition of their efforts to date
and of their expanded respon-
sibilities as we begin our new net-
works.” The promotions are effec-
tive immediately.

“STAYING IN RECORD BUSINESS"

20th Restructures, Reduces Staff

20th Century-Fox Records un-
derwent a significant restructur-
ing last week, with 20th Music
Publishing Group President Herb
Eiseman becoming Chairman of
the record company while conti-
nuing to head the publishing ef-
forts as well. Label President Neil
Portnow will stay on, while VP/
Promotion Dave Parks will serve
as a promotion consultant for the

D

company, as well as a liaison be-
tween 20th (whose on-staff promo-
tion head will be Donnie Brooks)
and RCA, which distributes the
label. VP/Sales Mort Weiner and
VP Bunky Sheppard have
departed, as well as artist rela-
tions/publicity staffer Brenda
Geffner and A&R Manager Paula
Jeffries; a company spokesman

20TH/See Page 22
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The country has been waiting for a hit single from Richard and Karen
Carpenter and here it is—“TOUCH ME WHEN WE'RE DANCING?”
The first single from the long awaited forthcoming Carpenters album
MADE IN AMERICA.

SP 3723

CARPENTERS. “TOUCH ME WHEN WERE DAN CING”
ON A&M RECORDS & TAPES

Bk

PRODUCED BY RICHARD CARPENTER

Management: Management
©1981 AkM Records, Inc. All Righs Resarved

«“TOUCH ME WHEN WERE DANCING”

IS TOUCHING RADIO IN ALL THE RIGI I'T PLACES
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Jim Davis New
GM Of V100

Jim Davis, who resigned as Program Director
of KMPC/Los Angeles in February (R&R 2-13), will
join Capitel Broadcasting’s WVAF (V100)/Char-
leston, WV as General
Manager next week. This
is Davis’s first manage-
ment position after more
than 15 years as a well-
known air personal-
ity/programmer. Davis
commented to R&R, “It’s
certainly not every day
that someone offers you a
radio station with a 20.6 ,\
share and asks you to KA
manage it. WVAF is a
very well-run operation : A
and I'm understandably Jim Davis
very excited about my entrance into management.
(Capitol President) Ken Johnson’s offer is a logical
step for me at this point in my career and I'm very
happy about it.”

Johnson told R&R, “‘Jim Davis is Capitol
Broadcasting’s kind of guy. He’s a delightful person
and has proven himself to be very good with people.
Just the number of employees he dealt with at
KMPC proves that he’s got management written all
over him. I'm very excited that he’s agreed to join
our company.”’

Logan Opens Management
Consultancy Company

Dick Logan, most recently: VP/Marketing for
Arbitron Radio and a veteran broadcaster, has an-
nounced that he is opening a radio management
consultant firm. Logan told R&R that he plans to
concentrate on aiding non-broadcasters who are
making their first investments in our business,
generally in small and medium markets. According
to the recently-departed Arbitron executive, ‘‘About
25-30% of the station sales today involve non-
broadcast interests getting into our field. They can’t
afford to hire a guy like me to manage their station,
but they can hire my expertise.”

Logan plans “to solicit my clients through

LOGAN/See Page 14

Tandy Named GM
At KFJZ & KEGL

Jim Tandy has been appointed General
Manager of Swanson’s
KFJZ & KEGL/Dallas-
Ft. Worth. Tandy was
most recently VP/GM at
WLCY/Tampa-St.
Petersburg, and is a
23-year broadcasting
veteran.

Tandy commented,
“I'm very excited about
the ‘Music Of Your Life’
format on KFJZ and the d
success of the new Eagle 2 !
97 (CHR-formatted). The "A g
manner in which the two Jim Tandy
stations position themselves in this top ten market
is vital, and Swanson Broadcasting has great faith
in the area’s potential, as evidenced by their mov-
ing the stations’ headquarters to a newly-
constructed facility on the east side of Ft. Worth."

FRISOLI EXITS, SHERWOOD
SUPERVISES SALES

Polygram ‘‘Solidifies”
Sales & Distribution

Polygram Records has reorganized its sales
and distribution structure, with Polygram Distribu-
tion lnc. President John Frisoli exiting (R&R 6-5)
and the entire sales organization, headed by
VP/Sales Jack Kiernan, reporting to Polygram Exec
VP/GM Boh Sherwood. The company'’s fulfillment/
distribution operation, headed by VP/Operations
Bert Franzblau, will report to Exec VP/Operations
Guenter Hensler. The move consolidates the com-
pany’s distribution, sales, and marketing operations

POLYGRAM/See Page 14

AOR AND ADULT
ABC To Develop
Two More Nets

ABC has announced the formation of its fifth
and sixth radio networks, an “AOR/Top Tracks”
net targeted at 15-34 year-olds, and a new adult-
oriented 25-44 demographic net. Both will debut
New Year’s Day, 1982.

As with ABC’s other four nets, the primary
thrust will be news, features, and sports, ABC Ex-
ecutive VP/GM Bob Chambers told R&R. In addi-
tion to “King Biscuit Flower Hour" specials, there
will also be concerts and special programs.

ABC hopes to attract 300 affiliates for the AOR
net and 200 for the adult operation. When asked if he
foresees any problem in attracting affiliates given
the proliferation of new radio program services,
Chambers replied that only 3200 of the 8000 existing
radio stations are currently affiliated with net-
works. He added that to date there have been no
clearance problems on any of the nets.

Chambers indicated that by having more net-
works, it will be easier to pitch “increased reach’
when selling against TV to current advertisers.
However, he noted that like the firm'’s existing nets,
each of the new nets will have its own sales force
and that ABC will not attempt to sell its nets in com-

bination. ABC/See Page 14

WHB Promotes Roberts
To Program Director

Jeff Roberts, afternoon drive personality at
WHB/Kansas City since 1979, has been promoted to
Program Director. Roberts replaces Al Casey, who
left the station to head na-
tional programming ef-
forts at Charter Broad-
casting (R&R 3-20). “I'm &
very happy to be able to
program WHB,” Roberts
told R&R. ‘‘I've done
every shift on the station
over the years and I'm
quite flattered to accept
the challenge of following
in Al Casey’s footsteps.
Being a Kansas City
native, I know what the
t ; 4 :
e s % leg Roverts

WHB General Manager Jim Erwin said, “I'm
really pleased to have a man as strong as Jeff for
this key programming position. I’m looking forward
to working closely with Jeff as we continue WHB’s
success in the market.”

Roberts’s promotion is effective immediately,
and he will take on the additional duties of Music
Director following the announced departure of WHB
MD Rick Brown. Brown will join WOKY/Milwaukee
as MD.

Goldstein Elevated
To President Of Island

Ron Goldstein has been promoted to President
of Island Records/U.S. & Canada Operations, com-
ing from his previous post as VP/Managing Direc-
tor for the firm. Goldstein
joined Island after having
served as General
Manager for Warner
Bros. Progressive Music
Division for three years.

He began his record in- _
dustry career with the
Cleveland-based
Malnline independent
distribution firm in 1966,
becoming West Coast
Regional Sales Manager
for Warner Bros. in 1969, an
later moving to Special Ron Goldstein
Projects Coordinator. Beginning in 1972, Goldstein
headed Chrysalis Records/U.S., returning to
Warners as a Product Manager in 1974.

Commenting upon Goldstein’s promotion,
Island Records founder Chris Blackwell said, “In
the short time Ron’s been with Island, everything’s
worked very well for us. Warner Bros. and Island
have pulled together better than ever. You can see it
in the results . . . Ron’s moved up to the presidency
the old-fashioned way. He earned it."”
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TWENTY YEARS OF |
GOOD VIBRATIONS OVER AMERICA

LIVE RADIO & TELEVISION SPECTACULAR

OUT OF
THE BOX:

WPIX-FM WTWR {
KVIL
94Q
KPPL
KYYX
KBBC
KROY
WKOS
WROQK ..

PLUS 30
ADDITIONAL
MA JORS.

LIVE FROM LONG BEACH, CA. JULY 5, 1981

THE BROADCAST EVENT OF THE YEAR SALUTING

THE BEACH BOYS 20TH ANNIVERSARY TOUR
WITH SPECIAL FRIENDS

PABLO CRUISE
(tentatively scheduled to appear) o
JAN & DEAN THREE DOG NIGHT
JOHN SEBASTIAN WOLFMAN JACK
RICK SPRINGFIELD and others to be announced
A live simulcast preceded by a three-hour radio To insure clearance and capture The Spirit of
special highlighting the words and music of The America for exclusive broadcast in your market
Beach Boys!! Long time friends of The Beach Boys contact Allen Collier or Ron Nickell today collect at
share the energy and good vibrations of what promises 213-652-0980.
to be the nation’s largest beach concert celebrating Proudly produced by
The Spirit of America and the anniversary of N R
America’s Greatest Rock and Roll Band. pow
TV clearance handled by Wold Entertainment (213) 820-2668 . |‘
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Washington Report

Florida Broadcasters Take Cuban
Interference Problem To Congress

Some U.S. stations are suffering ‘‘staggering’’ losses
of listenership and revenues due to illegal Cuban AM in-
terference, a House subcommittee was told last week.

But broadcasters said converting to 9 kHz channel
spacing would be a futile attempt to impose a technical

solution on a political problem.

“Current events clearly dictate
that the Cuban government will do
what it wants, when it wants, and
how it wants,” testified Matt
Liebowitz, counsel to the Florida
Association of Broadcasters. At
his side was Bill Stakelin, VP of
WHOO/Orlando and newly-
elected NAB Radio Board Vice
Chairman.

TESTIFYING — On hand for con-
gressional hearing on Cuban AM
interference was William Stakelin,
newly-elected NAB Radlo Board
Vice Chairman and Executive VP
w/th Bluegrass Broadcasting,
owner of four AM’s and three FM’s
In the Southesst

Liebowitz advocated trying to
persuade Cuba to use FM stations
and directional antennas.
Although subcommittee member
Joel Pritchard (R-WA) said the
U.S. should ‘“‘get pretty tough’
and ‘“‘send some signals down
there.” Liebowitz said a power
war with Cuba would be expensive
and ‘‘unacceptable’’ to American
broadcasters. He also blasted the
FCC for moving too slowly in
granting special relief, such as
power increases, to help U.S. sta-
tions offset Cuban interference.

Last week’s session was the first
of two hearings called by Rep.
Dante Fascell (D-FL) in his Inter-
national Operations Subcommit-
tee at the request of Florida
broadcasters.

Cuban Interference
Tapes Heard

At the session, WINZ/Mlami
GM Harold Frank played tapes of

RUNNING INTERFERENCE — A
tape of Cuban signals interfering
with U.S. stations was played for
the House Intarnational Operations
Subcommittee by Harold Frank,
VP/GM of WINZ/Miami and Chair-
man of the Florida Association of
Broadcasters.

Spanish programming from Cuba
clearly audible behind a WINZ talk
show; a heterodyne whistle from
Cuba’s jamming of Spanish
language WQBA/Miami; and
Radio Moscow, in English, being
beamed into the U.S. via Cuba.

According to Susquehanna
Broadcasting’s Chief Radio
Engineer Charles Morgan, Cuban
interference is a problem at three
of the group’s seven AM’'s:
WQBA/Miami, WARM/Scranton,
PA and WHLO/Akron, OMl. As a
partial solution, he suggests drop-
ping all protection for a country on
any frequency on which it allows a
signal creating illegal in-
terference.

FCC Commissioner James
Quello derided 9 kHz spacing and
said he doubts its usefulness In the
Cuba problem: ‘‘If Cuba is
violating international agree-
ments now, there is no assurance
of Cuban compliance in the
future.”

Commissioner Abhott Wash-
burm also criticized 9 kHz, saying,
“The disruption will probably
outweigh the benefits,”” He cited
the high number of AM stations
for sale as evidence there pro-
bably isn’t a high demand for the
new stations 9 kHz spacing might
permit.

M

Cuba *‘Copout?"’

‘“The gut issue is political,” said
Rep. Fascell. “Exactly,” agreed
FCC Chairman Mark Fowler, who
told the NAB Board of Directors
the next day he doesn’t believe
Cuban interference ties into the 9
kHz issue, but is a separate
political matter.

However, the State Depart-
ment’s lead man on AM issues,
William Jahn, later told R&R he
“just can’t buy” that argument.
“To me it’s a copout, a way to
dump the problem. Either we
work out a technical solution or
get down to a power war. We don’t
want the Cubans getting down into
Central America, either. It's
political in the sense you’re not go-
ing to work out an agreement
without some type of assurances
Cuba will live up to it.”

Fowler Favors

Junking
Financial Reports

FCC Chairman Mark
Fowler last week (6-5) told
the NAB Board of Direc-
tors in Washington he
favors elimination of an-
nual station financial
reports (Form 324) and
frowns upon making
sales of AM-FM combina-
tions subject to a provi-
sflon requiring divestiture
of elther station, should
the Commission eventual-
ly decide to break up such
combinations.

LAWMAKER PROPOSES TO “STOP THE UNCERTAINTY"

Packwood Promises
Radio Deregulation Law

Speaking to over 250 affiliates at the Associated
Press Broadcasters conference in Washington on Fri-
day (6-5), Senate Commerce Committee Chairman Bob
Packwood (R-OR) said there will be a complete bill by
late summer or, at the latest, year’s end, putting into
law all aspects of radio deregulation set forth by the

FCC.

One purpose of such a bill will
be to eliminate future court
challenges to the Commission’s
already-enacted radio deregula-
tion policy eliminating logging
and ascertainment re-
quirements, commercial restric-
tions, and nonentertainment pro-
gramming guidelines. ‘‘Govern-
ment should not regulate
capitalistic acts among consen-
ting adults,” Packwood stated.
He concluded that there is no
more competitive industry than
radio.

Also endorsing radio deregula-
tion were Harris Broadcasting
President Bob Wells and KRSB/
Roseburg, OR President Tom

Worden. Being free of regulation
means being more accountable to
the public, commented Wells, a
former FCC Commissioner. he
said that in 98% of all cases,
broadcasters’ sense of respon-
sibility will be the same or better
Worden likened community ser-
vice to a canvas that reflects
community involvement.
Opposing radio deregulation
was the Church of Christ’s Rev.
Everett Parker, who took excep-
tion to radio stations being turned
into mere program translators
and to the NAB’s ‘*blind faith in a
free market.” Moderating the
panel was Clint Formby, Presi-
dent of KPAN/Hereford, TX.

The Week

e Broadcasters warn
terference dangers.

year’s end.

Jor stations.

* Lee lashes FCC reappointment system.
* Fowler favors eliminating financial reports

In Review - 1

House of Cuban in-

* Packwood sees radio deregulation law by

|
|

i

Lee Urges FCC Colleagues
To Reject Reappointment

Calling the process of getting reappointed to the FCC
‘““demeaning,” Commissioner Bob Lee Wednesday (6-10)
urged his colleagues to reject reappointment and called
for a single non-renewable 15-year FCC term. Lee’s pre-

sent term expires June 30.

The suggestion was one of ten
commandments Lee offered for
Commissioners in a speech entit-
ed ‘“‘Requiem For A Regulator,”
delivered before the Federal Com-
munications Bar Association in
Washington.

Lee said there is at least the ap-
pearance of favors being traded
when a Commissioner ‘“‘must go
trotting around with hat in hand to
the power structure, including the
very industry one regulates’ to
get reappointed.

More ‘‘Presumptuous”’
Advice On Conduct

“I know of no time when the in-
fluence of the industry has been
greater. 1 do neot necessarily
disagree, but I trust this influence
will be used discreetly, since ex-
cesses have a way of surfacing,”
Lee told the FCBA.

Acknowledging that his com-

mandments may sound like
‘“gratuitous, presumptuous, and
arrogant advice from the old
goat,” Lee also advised his col-
leagues on the FCC to:

* Avoid close personal relation-
ships with licensees, congres-
sional staffs, and colleague com-
missioners.

¢ Accept only modest entertain-
ment that is business-related

* Keep public statements to a
minimum.

* Explain reasoning if departing
from a precedent.

e Beware of ‘‘logrelling”’
(trading favers with other com-
missioners)

¢ Be candid with Congress and
the press. Do net compound an er-
ror.

e Keep their word after giving
it, and don’t give it lightly.

e Watch travel.

e Maintain and protect the
FCC’s independence.
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Sharp Debuts Twin-Tonearm Vertical-Tracking Player

While several microprocessor-controlled turntables give you a hand in
programming your music, the ‘'VZ-3000,"" manufactured by Sharp, gives
you two arms. The vertical-tracking unit features a second tonearm, enabl-
ing you to play the record’s flipside and eliminating the need to turn the
disc over. Price for the system, which also Includes an AM-FM radio and a
Lcasset!e deck as well as speakers, has not yet been set

EMPLOYEES UNWILLING TO TRANSFER
Anti-Moving Movement
Gathering Momentum

For the fourth consecutive year, a
survey of transferred employees
undertaken by the Employee
Transfer Corporation (a unit of the
Lingoln National Corporstion af-
fillated with the Chicago Title &
Trust Co.) registered a decline in the
number of employees willing to
relocate. Only 76.3 percent of those
transferred during 1980 claimed to
be willing to transfer again, according
to the survey. In 1979, 78.8 percent
were willing to be transferred versus
82.7 percent in 1878 and 84.4 per-
cent in 1977

Employee Transfer, a firm retained
by corporations to buy the houses of
transferred employees and manage
their moves, based its survey upon
316 replies from 1100 employees
sampled. Those responding said they

didn’t mind moving to acvance their
careers, but concerns about compen-
sations and costs seem to be increas-
ing

While the cost of housing at the
new location ranked high on the list of
employee concerns, family attitudes
and feelings about the new job con-
tinued to be the top considerations.

RCA, Why-Fi Pen
Worldwide Production Pact J

RCA Records has signed a
worldwide production agreement with
British label Why-Fi Records, head-
ed by former Sire-U.K. A&R Director
Paul McNally. The initial albums to
be released under the pact will be
Robert Eillis Orrall’s “‘Fixation™ and
Sparks's “Whomp That Sucker

AP D m—
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MSA Unveils Quadlitative Radio Listening Study

Most people don't really listen to
the radio even when they're listening
to the radio, according to a recent
study conducted by the Irvine, CA-
based Multiple Systems Analysis
research firm. The survey found that
most people prefer to pertorm a
primary or secondary activity while
listening to the radio

When asked which activities they
engaged in while listening most atten-
tively, those polled cited driving (51
peroemotlhemaleand37percentoﬂhe
female respondents), housework (27
percent of the females and 10 per-
cent of the males) and socializing (14
percent of the males compared to
seven percent of the females). Other
favorite activities while listening to
the radio were reading (12 percent of
the males and 10 percent of the
females) and school or business work
at home (13 percent of the females
and eight percent of the males)

Special Features Peak
Listeners’ Interest

The study also attempted to un-
cover which programs elicited the
most attention from listeners with
special music features garnering 39
percent of the females’ attentlon (30
percent of the males) while news and
information features pulled in 38 per-
cent of the males’ attention and 26
percent of the females.

Interestingly, usual musical formats
attracted the greatest amount of at-
tention from 16 percent of the males
and 16 percent of the females, with
females also showing a marked (14

percent) attentiveness to routines
trom their favorite DJ's. Not surpris-
ingly, commercials and PSA’s cap-
tured less than five percent of any
group of listeners’ attentions

WEA Joins CBS In Adopting

“CX” Noise Reduction Process

The WEA group of labels (Warner
Bros., Elektra/Asylum/Nonesuch,
and Atlantic Records as well as all
WEA-distributed labels) recently an-
nounced they would join CBS
Records In the adoption of the
patented ""CX'’ noise reduction pro-
cess, a compatible audio system that
virtually eliminates surtace noise from
phonograph records while extending
their dynamic range. The WEA com-
panies become the first labels other
than CBS to commit to the 'CX’’ pro-
cess.

Developed by the CBS
Technology Center, the ""CX" pro-
cess increases the dynamic range of
records by 20 dB to 85 dB. These
“CX" encoded discs can be played
on conventional record players with
no loss in fidelity. **CX'’ encoded
discs can also be manutactured on
standard pressing equipment and will

be priced the same as conventional
LPs

The full benefits of ““CX" encoding
can be realized with the addition of an
inexpensive decoder to your stereo
system. These decoders will be
avallable by early summer of 1981
and will cost less than existing noise
reduction systems. Eventually, “'CX’
decoding capability will be built into
the circuitry of recelivers, pre-amps,
and turntables, reducing consumers’
costs even further

Licenses to manufacture ‘‘CX"
decoders have already been granted
to a number of audio hardware firms
including Phase Linear, Audionics,
MXR, and Sound Concepts with the
initiai hardware to be available in late
June 1981. The ""CX' process will
also be available to other record com-
panies under royalty-free licensing
agreeents.

FM’S SHARE INCREASING

The recently-released Spring 1981
""RADAR’’ Report, a product of
Westfield, NJ-based Statistical
Research Inc., provides a wide
range of radio usage data, broken out
along several geographic and
demographic bases.

Probably the most significant fact
uncovered by the survey is that FM's
share of U.S. radio audiences now
stands at 58 percent, with FM’s share
exceeding AM In every Monday-
Friday daypart except 6-10am (where
they are equal). This marks the con-
tinuation of the FM over AM trend
which first surfaced in the Spring
1979 "RADAR’’ Report.

FM listening dominates AM in the
10am-3pm siot with 59 percent of the
listeners., in the 3-7pm period with 62
percent of the available audience, in
the 7pm-midnight daypart with 66
percent of those listening, and in the
midnight-6am time frame with §7 per-
cent of the total listeners.

Working Women
Above-Average Listeners

Additional points of interest found
in the most recent ""RADAR’’ report
include employed women account for
55 percent of the radio usage, even
though they make up only 51 percent

!
| 1981 RADAR Report Details U.S. Radio Usage

of the adult female population. This
above-average listening pattern has
remained consistent over the past
several years despite the increased
percentage of working women.

While the internal audience for
radio continues to change, the overall
audience share displays remarkable
consistency as radio’s -total weekly
audience share hovers at 96 percent
of all persons 12 years of age or
older. Network stations affillated with
the ABC, CBS, Mutual, NBC, RKO
or Sheridan networks sport a weekly
reach of 77 percent of the total
12-plus popuiation (approximately
138 million persons)

EXCLUSIVE

@®in your market: the ‘‘Big Guy”’
g

After excellent early response to his television
commercials for Charter stations, Gordon Jump, of
o~ WKRP in Cincinnati, is now available as exclusive
spokesman in non-Charter markets
His humor, warmth and professionalism make
him an ideal spokesman. no matter what the
format of your station. The network-quality
spots can give you the best look, image
and message ever seen in your market
To reserve the **'Big Guy'" as your
exclusive spokesman, call today. Prices
vary by market size. Production starts

01 FM

u Russ Wittberger, Al Casey

b: : ! PHONE: (714) 298-3390

2399 Camino del Rio S., Suite 100
San Diego, CA 92108

in July, offered only through
Charter Broadcasting.

CONTACT: John Bayliss,
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WXKS-FM deb 29
PRO-FM add
Y100 add 30
KRLA add

WFMF add
KQ94 on
WSGN add

- R
- bhreak
et S -\

TRy

CK101 add 38
WCSC add
KGGI! add

' KTKT add

KHYT add
KUHL add
KUTE add
95SGF add

WFOX on
KVOL on
WAQLT add

" WALG add

KFXM add
WXIK add

WAQOK add
WJAD add
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Reps

@ Katz Radio

Dick Willlams has been upped t
General Manager of PROBE/Mar-
keting. Katz's media analysis arm

| will g 10 rve
Director/Market Development-East
for the firm in addition to his new
Juties

ultaneously Mike Marshall
has been named Manager of the St
Louis oftice. coming from his previous
post as an account exec in the tirm’s
sales office Daniel Rioux joins the
firm as an account exec in the Detroit

ttice. Rioux formerly served as a
Media Buyer with Kenyon &
Eckhardt in Detroit and as an account

xec with WCHP/Mt. Pleasant, MI

e ——
L 4 o
NAT @
KNTB-AM and KLYD-FM/Bak-

erstield have been added to therep's
sales roster

[ ______ 7 7 ¢ @ & ]

Sales

Upcoming RAB idearamas are |

Albany & Scranton, PA (6-15). Boise
(6-17). Philadelphia & Butfalo (6-18)
Albuquerque. Indianapolis. Atlanta &
Billings. MT (6-23). Denver. Phoenix
St Louis & Columbia, SC (6-25). Salt

Lake City & Baton Rouge (6-30). Call |

the RAB for

Bill Cummings received ofticlal
ontirmation that he'll succeed Mark
Mullin as Radio Advertising
Bureau VP/National Sales Director
Cummings has been acting in that
apacity since Mullin left to head to
new New York otfice of Chiat/Day
Coming to the RAB from Sylvania
Cummings was previously in network
sales f Mutual, ABC and
WCBS/New York Also, Bill Shrift-
man has been named RAB VP/Fi
nance. leaving Empire State Federal
Savings & Loan in White Plains, NY

WPVA and WPVA-FM/Colonial
Heights, VA have been sold by the
Atlantic Broadcasting Corp. to
WPVA Inc. for $1 45 million

onference locations

ol

BLAIR RADIO

Rosemary Petta has been ap- |
pointed Vice President for the Boston
based Pro Medla firm. In her new
post, Petta will be responsible for all |
Starfleet Blalr's media placement

1
McGAVREN GUILD RADIO ‘,
|
|

KISS-KMAC/San Antonio, KSET*
AM-FM/E|l Paso, KVOL/Lafayette,
LA and KOUL-FM/Corpus Christi,
TX have been added to the rep's sales
roster

4 bernard howard
& company, Inc

Dianne Carstens has been pro-
moted to Sales Manager of the San
Francisco regional oftice. Carstens
most recently served as an account |
exec in the rep’s Chicago office, hav
ing previously been associated with
WXRT/Chicago

7 7 ¢ 7 2 ]

People

Gainesville
The University of Florida has
established two $4500 Al Flanagen
(Gannett Broadcasting Group
President} Broadcasting Fellowships
to be financed by revenues from
WRUF-AM-FM/Gainesville
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Networks/Program Suppliers

CONTINENTAL RADKOD

The Tidewater, VA-based firm has
begun offering a satellite radio pro
gramming service that is expected to
be operational by mid-September of
this year. Using Satcom {, the tirm will
provide a full-service A/C format, com
plete with 24-hour news. Among air
personalities already onlisted to voice
the programming are ''Powerline
host Jon Rivers and "'Adult Contem
porary Countdown' ' host Tom
Dooley Former WSB/Atlanta News
Director David Foulk will head the
service's news operations with wSB-
TV/Atlanta's Terry Casey aiding in
the anchoring duties. For further infor
mation contact Continental Radio at
(804) 424-7777

Ap Associated Press

v

VP TO AP — Vice President George
Bush (above) and Reagan advisor Ed
Meese discussed the current ad-
ministration at the annual AP affiliates
meeting in Washington, DC last week
The group later heard Walter
Rodgers, AP Radio Network White
House Correspondent, deliver an at-
tack on how Reagan's team Is manag-
ing the news

Upcoming guests on the

[ “Rockline”" program include Super-
tramp (6-15) and Joni Mitchell
(6-22)

™

b ¥

KING CONTRACT — Larry King (center) s pictured putting pen to a new five
year pact while Mutual Broadcasting System President/Chie! Execulive Of

ficer Marty Rubenstein (left) and Amway Corp. Exacutive VP/Corporate
Development Robert Hunter (right) look on. King, host of America’s number
one overnight radio talk program, has seen his show blossom from 26 stations In

1978 to its present 240 alflliates with an estimated audience of four million night

ly

The Source Board, an attiliate ex
ecutive committee consisting of 11
persons from stations of various
market sizes and formats, recently
elected KZEW/Dallas GM Jett Poll
as Chairman. Additional board ofticers
are: KZ10/Ouiuth GM Rob Ridder
(Vice Chairman), WWWL/Miami PD
Rick Peters (Secretary), and
WMMS/Cleveland GM Walt Tibur-
ski (Treasurer)

WESTWOOD
ONE

"'Live From Gilley's,” the hour-long
weekly series of live concerts by
country music artists, will teature per-
tormances by Mickey Gilley (6-13).
Moe Bandy and Joe Stampley
(6-20), Johnny Lee (6-27), Johnny
Paycheck (7-4), George Jones
(7-11), Brenda Lee (7-18), the Ken-
dalls (7-25). Jerry Lee Lewis (8-1),
Ray Price (8-8), Razzy Bailey (8-15)
and Rex Allen Jr. (8-22). The pro-
gram is currently airing over more than
350 stations nationwide

EARTH NEWS.

WEB OF SOUND — Splder members Holly Knight (center) and Keith Lentin
(right) are pictured with Cralg Fisher of Earth News (left) upon completion of a

recent Interview on the subject of their latest Dreamland LP,

Lines

usea TRAVELING BILLBOARD ..
for the Best in BUMPER STRIPS

Call Byron Crecellus Collect . . .
314-423-4411
1561 Fairview Ave. ¢8t. Louis, MO 63132

and WINDOW LABELS ...

‘Between The

ABC Information

Tina Press has been named to the
newly-created Director/Programming
post, coming from her previous posit
tlon as Manager/ABC News for the In
formation Network. Prior to joining
ABC, Press served as Director/Ed|
torlals for WCBS/New York, having
formerly been an Assignment Editor
with CBS News and Assistant News
Director with WCAU/Phliladelphia
She began her broadcast Industry
career as KCBS/San Francisco's
News Editor in 1970

Stuart Krane has been appointed
Director/ABC Information Network
having previously served as an ac
count exec with the ABC Radio Net
works. Krane came to ABC from his
previous post as Assoclate Medla
Director of the. Warren, Muller &
Dolobowsky ad agency, having
begun his career as a media planner
with the Oglivy & Mather agency in
1970

Special Projects

Guitar: A Rock Episode, " a
36-hour radio special saluting notable
rock guitarists and their music, will be
available from the Dallas-based firm by
late summer. Produced by TM
Special Projects in conjunction with
tormer KSAN/San Francisco PO
Tom Yates and MD Kate Hayes, the
program Is targeted toward AOR-
tormatted stations. Among the
guitarists interviewed for the special
are Eric Clapton, Ted Nugent, Ed-
die Van Halen, Mike Bloomtleld
and Lindsey Buckingham

CBSRADMO

Herb Score, WWWE/Cleveland s
sportscaster and former All-Star pit-
cher, has been signed to provide
speclal commentary for the net’'s
coverage of the 1981 major league
All-Star baseball game, scheduled for
July 14




You wanted them. Now Starfleet Blair is bringing them to you. It's The Outlaws in concert, June 21.
Brought to you via satellite direct from Saratoga Springs, New York. Nothing captures
the excitement of live, like live. Don’t miss it. Call Starfleet Blair (617) 262-0220. Or contact them
at 535 Boylston Street, Boston, MA 02116.

Produced for radio by Jin Slattery and Sam Kopper. Executive Director Harriet Bellush.
Satellite delivery: WO cossmecarons: A Division of John Blair & Co. Sponsored by PENTAX
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A star at 22, dead at 37. Such is
the story of Bobby Darin, born
Walden Robert Cassotto (as one of
his jater albums was titied). However,
as Borrowed Time: The 37 Years
Of Bobby Darin, the forthcoming
(July) biography of Darin by Al
DiOrio, attests, there's more to
Darin’s life than one might expect of
the brash young onetime teen idol
who burst upon the best-seller charts
with **Splish Splash’' in 1968

As a recording-artist, Darin won two
Grammys. His recording of ‘"Mack
The Knife'' was selected Record Of
The Year in 1959, while Darin was
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Bobby Darin Bio “Borrowed Time” Bows

was not expected to live past 20))
Furthermore, the book detalls the
reasons behind Darin’s radical 80's
career shift, spurred by the dissotu-
tion of his marriage to actress San-
dra Dee and the assassination of
Senator Robert Kennedy.

Borrowed Time is 266 pages
long, contains 40 previously un-
published photos, and retalls for
$9.96 (hardcover). For author inter-
views, etc. contact David Perkins at
Running Press, 125 South 22nd St.,
Philadelphia, PA 19103, (216)

857-6080.

simuitaneously honored as Best New
Artist. Darin also wrote the oft-
recorded ''Sing A Simple Song Of
Freedom'' and brought the late Tim
Hardin to the national charts with his

Taft '81 Earnings Take Tumble

Taft Broadcasting Co.'s year-end earnings for 1981 slipped 11 percent
to $28.4 million, down from $31.7 million in 1980. Year-end revenues,

however, increased two percent to $239.9 million, up from $235.9 million in  interpretation of Hardin's “If | Were A TODAY
the year-previous Carpenter.’' As an actor, Darin was RALPH BEAUDIN EXITS AS COMBINED COMMUNICA-
Fourth-quarter earnings for the period ending March 31 slumped 569;»:(;- nominated for an Academy Award for TIONS PRESIDENT
cent to $2 milllon, down from $4.7 million in the equivalent period of 1 . Best Supporting Actor for his perfor-
white fourth quarter revenues rose one percent to $239.9 million, up from mange in 1963's "Captain Newman S%hm:CLEAGHAN STEPS DOWN AS ARBITRON RADIO
$235.9 million in the year-previous period. MD."
Taft's broadcasting divislon's year-end revenues dipped five percent to DIOrio's book, exhaustively resear- DAVE PARKS NAMED PD AT WLEE/RICHMOND (

$42.3 million, down from $44 6 million in the year before, as year-end broad-
cast revenues climbed 10 percent to $112.2 million, up from $102.3 million in
1980

ched, provides an in-depth look at a
little-acclaimed artist and is ultimately
more than a casual recounting of

NUMBER ONE FIVE YEARS AGO: "Sllly Love Songs” —
wings (Capitol)

NUMBER ONE COUNTRY: “I'll Get Over You" — Crystal

The broadcasting division’s fourth quarter revenues remained stable at  parin's showbiz accomplishments. Gayle (UA)
$23.8 million versus $23.7 million in the analogous period of 1980 Fourth  parin’s intense drive Is attributed to . .
quarter earnings for the broadcast division nevertheless declined 18 percentto  his having suftered rheumatic fever ﬁ (l\(l:l;m?gg ONE LP: "Fly Like An Eagie Steve Miller
$6.4 million. down from $7.9 million in the fourth quarter of 1980. as a child. (He was repeatedly told he [- ot _ el
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Schnabel Named Division Stone Elevated To Nat’l Pudlow Named
VP/Business Affairs At RCA SIngIes Promo Dir. At A&M VP/Promo For Erect

Ekke Schnabel has been appointed Division Vice Presi-

dent/Business Affairs & Inter-
national Administration at RCA
Records. A 14-year veteran of
the record Industry, Schnabel
most recently served as Sr
VP/Legal & Business Affairs for
Polygram Records-New
York, having previously held
the VP/Business Affairs posi-
tion for the label. Prior to join
ing Polygram's New York
operation, Schnabel held the
Director/Business Affairs post
with Polydor International,
the German-based branch
where he entered the record industry.

Strothers Forms Creative

Broadcast Consultants Firm

Jerry ‘'DJ’’ Strothers has launched the Creative
Broadcast Consultants firm, designed to aid A/C, CHR, and
Black formatted statlons as well as developing its own *'Tempo
Of The City’’ format. Strothers, a seven-year radio veteran, will
concentrate activities in the East, providing services ranging
from promotional advice, consuitation, personnel screening,
and fingle preparation. Creative Broadcast Consultants can be
reached at (412) 795-1370

Marx, Lombard Establish Offices

Michelle Marx, a veteran publicist, and Robert Lom-
bard, an independent producer, have launched the Marx &
Lombard Entertalnment Co. The independent video pro-
duction flrm will be located at 8113% Melrose Ave., Los
Angeles, CA 90046, (213) 653-1402.
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Ekke Schnabel
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Rick Stone has been upped
to National Singles Promotion
Director for AGM Records. A
veteran of over four years with
the label, Stone most recently
served as New York Promotion
Director, having begun his
record industry career as
A&M's New York Marketing
Manager. Prior to joining ASM,
Stone held MD and air per-
sonality positions with radio
stations in upstate New York

Rick Stone

Pro:Motions

Sternberg To Head Wolf/
Rissmiller Video Division

Scott Sternberg has been named to head Los Angeles-
based concert promotion firm Wolf/Rissmiller's newly-
formed video division. Sternberg most recentiy headed Stern-
berg Productions, having previously aided in the introduction
of the Warner/Amex QUBE system. He also currently serves
as a consulting producer/director for TeleVisa

Anthony Launches Velsi Label
George Anthony has announced the formation of Velsi
Records, a Woodland Hills, CA-based label distributed by
Pickwick International. Rebecca Posen has been named
Promotion Director for Velsi and Vic Asher is the first artist
signed. Velsi can be reached at (213) 344-5957.

Van Pudlow has been appointed Vice President/Pro-
motion for Erect Records. He will be based.at the label’s Mer-
riltviile, IN-based offices

Hay Named GM For Polish

Peter Hay has been ap-
pointed General Manager for
Polish Records. Most recent-
ly Director/A&R and General
Professional Manager for
Camerica Music, Hay began
his record industry career with
London Records 11 years
ago, holding positions within
the label’s publicity, promo-
tion, creative services, and
A&R departments.

In his new post, Hay will
oversee the activities of Polish
Records’ affiliated publishing Peter Hay
arm, Stolen Music/Got No Publishing, in addition to his GM
duties

.

Andrews Forms Broadcast
Consultation Firm

Gerl Andrews has announced the formation of a pro-
gramming consultation firm specializing in CHR and A/C for-
mats. Most recently, Andrews served as PD for KAAP-AM-
FM/Santa Paula, having previously held posts with Caiifornia
radio stations KACY/Port Hueneme, K105/0Oxnard,
KOVA/Ojal, and 102X/Ventura. Andrews's new firm is
deslgned specifically for the small market broadcaster. An-
drews may be reached at (805) 648-4715.

one gALUTES

One of over 1500 Great Radio Stations carrying Westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Speclals Live
From Gilley’s, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and.Places, Ace and Friends, Star Trak, Special Edition,
Shootin’' the Breeze, Tellin' It Like It Was.
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DAC,

Wwashington, D.C.

WESTWOOD
ONE

9540 Washington 8ivd., Culver City, CA 90230 - (213) 204-5000

AMERICA's NUMBER ‘ONE PRODUCER OF NATIONALLY SPONSORED RADIO.PROGRAMS




ANOTHER WINNER BY

~ JUICE NEWTON
Queen Of Hearts (Capitol)
60% of our reporters on it. Moves: Up 48, Debuts 28, Same
38, Down 0, Adds 20 including KVIL, KJR, KIMN, WHFM,
WTRY, WBLI, KTSA, WFMF, CK101, KX104, WLOL-FM,

KIOA, WNAM, KLUC, KRQ. See Parallels, charts at number
30.




rdesearch

As the radio world has its attention turned to
Quarterly Measurement (and the upcoming spring
results, due to be received beginning the week en-
ding July 17), one item that is sure to get more at-
tention is a QM by-product, monthly reports.
Monthlies have been produced along with the
longer surveys ever since they were begun in 1978
under the name Extended Measurement. The use
and value of the monthlies has been a debated
topic almost from the start, and with the nation
getting QM now, the issues are bound to become
more widespread. Let’s examine the pros and cons

involved. .
Why Monthlies?

There were several purposes kept in mind
when it was decided to offer monthlies to markets
receiving the extended surveys. Since I was present
at the birth of the 12-week survey system during
my Beltsville days, it has been interesting to see if
the initial ideas proved worthwhile.

Two considerations from a corporate Ar-
bitron perspective may have helped lead to the
decision to give stations access to data based on
each four-week section in the 12-week sweep.
First, extra revenue would accrue to Arbitron.
Stations pay an extra 5% of their regular annual
Arbitron fee for the right to receive the monthly
booklets. Since the data is already in-house in
Beltsville and Laurel, the monthlies represent nice
added income for Arbitron.

Second, by offering monthly reports with an
Arbitron name on the cover, thé company could
hope to preempt a service such as Mediatrend,
which relies on monthly reports for revenue.

There are two major points that the monthlies
were to have going for thern, from a station utility
point of view. First, it was hoped that the monthly
reports would enable station programmers to
have midterm data before the end of a Quarterly

Measurement survey. Such interim information
might, it was hoped, tell a programmer if the sta-
tion was on target or not. Theoretically there
would be time for adjustments before the end of
the sweep. At the least, a tracking of several mon-
ths worth of data, say over six monthlies in major
markets for example, might give a programmer
guidance as to how the market was shaping up.

The second consideration from the station
point of view dealt with sales. As Dick Logan, then
VP/Marketing, told a panel [ chaired at the NRBA
last year, “We thought that stations seeing good
interim monthly data might adjust their rate
cards prior to the release of the final Arbitron
report.” In other words, Logan was saying that
the monthlies could possibly be used to predict
final numbers, thus giving a station a chance to

“An industry using unstable figures to sell
itself is slowly committing suicide.”

Monthly Reports: The Sales Problem

pre-sell and jump rates before the final report was
on the street.

What Is A Monthly?

Basically the monthly report is a tip-of-the-
iceberg booklet containing overview data.
Numbers are in share form and cover a handful of
demos and dayparts, broken out for the relevant
four weeks of the extended survey. In the case of
the winter/summer reports, the last monthly deals
only with two weeks worth of new data (weeks
nine and ten). The data is contained in a booklet
designed to fit into a coat pocket. You can’t take
the data from each of the monthlies and average
them to artive at your 124 share, total week,
because Arbitron reweights the entire 10 or
12-week data base when all the figures are in, but
the monthlies are supposed to give you a good clue
as to what your final 124 share will be.

Monthly Sales Problems

When monthlies were first created in 1978 for
Seattle and New Orleans, there was concern on
Arbitron’s part that the data not be used for sales
purposes. Right! As you might imagine, sales types
in those markets made hay as soon as the first
monthlies came out. Although Arbitron has
repeatedly tried to keep a lid on this issue, there
still appears to be a spread of monthly data for
street use. This is a major problem, since the data
base for the figures is relatively small.

The problem has the potential of spreading
soon. Although not many markets have voted to
support the cost of the monthly booklets, Arbitron
is now taking the tack that majority support for
the monthlies is no longer needed. This led to the
monthly reports being used in Philadelphia and
Detroit even though most station subscribers did
not want the booklets. With QM going nationwide
this sweep, and with Arbitron possibly consider-
ing expanding the sales effort for this data, the in-
dustry needs to be concerned about how to cope’
with sales abuse of the interim reports.

Conversations with broadcasters and agency
personnel in Philadelphia and Detroit confirmed
that there is a serious “‘leakage’” problem in those
cities. General Managers in both cities told R&R
that “‘advertisers — both directs and agen-
cies — have the booklets and are using them.” In
Philadelphia, a GM stated that not only do adver-
tisers have the monthly reports “‘but record pro-
moters also have copies of the numbers.” Even
though Arbitron has been going around to agen-
cies and asking them not to use the monthlies in
buying situations, one GM stated ‘‘agencies are us-
ing the numbers to measure format changes and to
wheedle for rate breaks.” Another broadcaster

future policy.

Q&A

Phyllis Moore of WEZI/Memphis called this past week to inquire, “If a station’s music is
carried on cable TV — maybe even several channels in the same market — and someone writes
down that they were listening to radio on ‘Channel — will Arbitron give the station credit?”’

Although it would seem logical that as long as a station submitted the TV channel informa-
tion to Arbitron in the survey Facility Form package the relevant station ought to receive
credit, apparently Arbitron has yet to concur. Checking with officials in Laurel yielded that a
decision on how to handle this situation is yet to be made. Apparently the spring sweep will not
see this type of entry being credited to a station, but we'll advise when Arbitron decides on its
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Week In Review

Hoyt Expects Quick
Arbitron Pricing Decision

Tom Hoyt, President of Heftel Broad-
casting and Chairman of the Arbitron Radio
Advisory Council, tells R&R that he thinks Ar-
bitron will decide “sooner rather than later” to
revise its pricing setup for station contracts. As a
result of an effort by the Council and the Station
Representatives Association, Arbitron is now
reviewing new ways of generating revenues
from ratings books subscriptions. Hoyt told R&R
that he expects the Arbitron decision before the
next Advisory Council/Arbitron meeting, set for
August. One possibility reportedly up for con-
sideration involves pricing based on station’s
lowest unit rate, like political contracts.

Hiber & Hart Relocates, Adds Staff

Hiber & Hart, Ltd., broadcast consultants
in the ratings, research and sales fields, have
moved their main offices. Effective immediately,
the firm, headed by Jhan Hiber, will be head-
quartered at 3102 Bird Rock Road, Pebble
Beach, CA 93953. New telephone is
(408) 373-3696.

H&H has also announced that Lisa
Blinzler, Research Director at KYTE &
KLLB/Portland, has joined the firm. Ms.
Blinzler, who holds a masters degree in broad-
cast research, will fill the position of client ser-
vice representative with the company.

J

mentioned that although his station is not a
subscriber to the monthlies, “within two-three
days [ will have the 12+ shares for the leading 10
or so stations, without having to buy the books.”

Discussions with agency personnel turned up
similar comments. Talking with contacts from my
old days at CKLW generated the response that “‘as
long as stations show us the data, we'll consider it
in our buys.” One agency media figure told R&R
that “I'll bet WLLZ has made a lot of money from
the monthlies.” By the way, the respondents above
have been kept anonymous for a good
reason — none of them are subscribers to the mon-
thlies, yet all see the figures from the Arbitron
booklets.

What Next? _

If we agree that an industry using unstable
figures to sell itself is slowly committing suicide,
then let’s put a stop to using the monthlies on the
street. [t seems that there might be two ways to do
this. Either Arbitron could cease producing and
trying to sell the monthlies (or it could wait until
after the receipt of the final book and then show
everyone the monthlies), or broadcasters -and
agencies in a town are going to have to agree not
to sell or buy with this incomplete data. One op-
tion involves a revenue loss for Arbitron. The
other means the ad business is going to have to ex-
ert some internal discipline. The prospects for
neither are bright, but let's see what develops
when Arbitron rolls out QM nationally, then
starts to push the monthlies again. Perhaps one of
the above suggestions will make sense if the pro-
blem becomes more widespread.
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“SLOW HAND”

Their Fastest Breaking
Record To Date . . .

Potentially The Biggest
Of Their Career . . .

MINORITY BROADCAST PIONEER

United President
Eaton Dead At 81

Richard Eaton, President of the United Broad-
casting Corp. (UBC) and founder of
WOOK/Washington (said to be the first full-time
Black-formatted U.S. radio station), died of cancer
Monday (6-8) at the age of 81. Along with establishing
WOOK (now OK100) in 1947, Eaton initiated the first
Spanish language radio station outside New York or
Miami when he set up WFAN/Washington in 1960.
Eaton is also credited with hiring the first black air
personality in Washington and the first black general

manager.
i Eaton began his broadcast career as a news
analyst with Mutual’s WINX/Washington in the early

THE BACK PAGE
BREAKERS.

‘8ack Page Breakers' are those newer records that have the greatest
level of station activity on any gilven week

POINTER SISTERS

Slow Hand (Planet)
84% of our reporters on it. Moves: Up 48, Debuts 27, Same
32, Down 0, Adds 38 including WKBW, WBEN-FM, WIFI,

1940’s. By 1944, he was heard over more than 500 of
Mutual’s network of stations. When he left Mutual to
| begin UBC, Eaton continued to deliver a weekday
morning inspirational broadcast, ‘‘Message Of
>' Hope,”” which aired on all UBC outlets,
‘ Although he had been in effective retirement
since January of this year, Eaton had remained
| President and Secretary of UBC. The company’s ad-
ministration was recently taken over by a Maryland
bank (R&R 5-29)

KFMQ@ GM Lampman
Goes Into Ownership

Harley Lampman, Corporate Director of Wood-
ward Communications’ Lincoln Broadcasting and
GM of KFMQ/Lincoln, has resigned from that posi-
tion to become GM and co-owner of KJMOQ/Jefferson
City, MO. Lampman and former KRSD/Seward, NE
owner Frank Newell purchased the station from
John Inglish for $609,000 recently.

Lampman told R&R, “It’s both invigorating and
scary at the same time. I'm very anxious to get down
there and get to work. We think it’s a fine property
with a lot of potential. This has been a great facility,

| and I’m going to miss the people. It’s a fine radio sta-
| tion, a bunch of real pros.”

Lampman had been GM at KFMQ for two years,
following six years managing KLMS/Lincoln. No
successor at KFMQ has been named.

? POlygram Continued from Page 3

Sherwood explained, ‘“By bringing marketing
| and sales together, we feel better able to meet the
| increasingly complex needs of the music industry.
This will increase our effectiveness by making us
even more versatile and capable of adapting with
greater speed and efficiency.”’ He praised Kiernan
as a ‘‘streetwise professional whose increased
| responsibilities will facilitate our communications
| between the various departments.”’

Polygram Records President David Braun,
commenting on Frisoli, called him ‘‘an outstanding
individual and . . . a credit to the organization dur-
ing his time here. He is a highly capable executive
who will make a significant contribution to any
organization fortunate enough to obtain his ser-
| vices.”
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NON-MUSIC SPECIAL
GETS STRONG RESPONSE

Wamer Films Courts
Radio With
“Superman II’’ Special

In an unusually extensive effort for a film com-
pany, Warner Films has created and marketed a
60-minute radio special to promote *“‘Superman II.”
The special, produced by Riches & Rubinstein Pro-
ductions, is set to air in 50 major markets in the U.S.
as well as 25 Canadian cities, a notably high penetra-
tion for a non-music hour-long program.

The show, titled ‘‘The History Of Superman,” is
tied in with ticket and soundtrack album giveaways,
screenings, and posters, which the participating sta-
tions in each market will distribute and coordinate.
R/R Productions plans a number of similar projects
coordinated with film studios involving radio stations
in the near future.

KNCN Owner Bruce
Baxter Passes Away

Bruce B. Baxter 111, sole owner of KNCN/Corpus
Christi, TX, passed away as a result of complications
which followed a bout of hepatitis last week (5-31) at
the age of 41. Baxter put the AOR-formatted station,
his first radio endeavor, on the air in August 1976. His
estate will maintain operation of the station.

KNCN General Manager Ken Schupback told
R&R, ‘“Bruce was a very generous person to work
with. He had a great sense of humor and adventure
that was very refreshing. He was a unique man whose
station’s adventurous format was a direct reflection
of his own attitudes.”

Continued from Page 3

Each network staff will include its own news
manager, PD, and station relations director, accor-
ding to ABC Radio Network President Ed
McLaughlin. Tom Plant, currently VP of the ABC
FM Net, will head the AOR operation, with pro-
gramming consultant Jeff Pollack helping develop
the format. The other net is being designed by ABC
Director of Network Development Bob Chaisson. A
national talk network is also reportedly in the offing
from ABC in the near future.

” gan Continued from Page 3

Washington attorneys and brokers."” When the
licenses were granted he would then ‘‘step in with a
marketing campaign as well as hire and train the
GM.” In addition to his management advice for the
small market stations, Logan will also offer himself
to groups in need of sales training. Logan can be
reached at his residential office, (516) 661-5229.

‘Quello

Continued from Page 1
| law with the Albuquerque firm

'Charter

Continued from Page 1

Sutin, Thayer and Browne, where
he specialized in the buying and

WCAO, WXKS-FM, WPGC, CFTR, CHUM, WHB, KIIS-FM,
13K, KPLZ, WHFM, KZ93, KTAC. See Parallels, charts at
number 28.

From Their Just Released Album

“BLACK
&

WHITE”

Distributed by Elektra/Asylum Records

maximizing the profitability of its
investments in the St. Louis
(KSLQ), San Diego (KCBQ) and
San Francisco (K101) properties.
With the acquisition of K101 last
year and of KITT/San Diego later
this summer, our broadcast group
| will have an excellent competitive

position in three strong radio
markets.”’

John Bayliss, President of
Charter Broadcasting, indicated
that WDRQ would be sold on a
“bid basis’’ and that offers of less
than $6 million for the Detroit
CHR would not be considered.

'London

Continued from Page 1
could imagine. They’ll be with us
when we start our new approach
later this month.”

John London said, ‘‘Both Ron
and I are grateful to Bob
Hamilton (KRTH PD) for the
guidance and understanding he
gave us, but this was an oppor-
tunity we just couldn’t pass up.
The future looks very bright for
KWST, and we're very excited
about being a part of something

| totally new for this market.”

Benson

Continued from Page 1
(Western Cities principals) for
their support.”

In announcing the acquisition of
Benson, KIIS-FM’s Padden said,
“I think it’s the most exciting
thing to happen to KIIS radio in its
history. I'm thrilled to be able to
get someone of Don’s caliber, and
I consider him the best young pro-
gramming genius in the country.
That’s a big statement, but I
predict a fabulous success story
for KIIS in the near future.”

selling of corporations.

“I’'m just beginning to wade
through various background
materials on some of these issues
to begin educating myself,”
Rivera told R&R. Among his
assets he counts ‘“an ability to
understand statutes and regula-
tions.”

Describing Rivera as ‘‘im-

| pressive” following meetings with

the nominee, KOB/Albuquerque
GM and New Mexico Broad-
casters Association President Ron
Sack told R&R, ‘“Even though he
didn’t know much about broad-
casting, he seemed to have a pro-
business, pro-free enterprise at-
titude, as opposed to the
government-knows-best-we'll-tell-
you-what-to-do attitude broad-
casters have been used to in the
past. In this day and age, I don’t
think you can.ask much more than
that.”




“YOU GOTTA HAVE A MONSTER GUITAR PLAYER,
OR YOU CANT PLAY ROCK'N ROLL.” — 7ed nugent
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In this brand new 36-hour radio special, you'll hear every monster guitar
player that ever made his guitar scream, or cry, or whine.

From Robert Johnson to Eric Clapton, from Page to Beck himself, every-
one is here, ... and hard. Call now! (Collect) 214-634-8511.

Special Projects
1349 Regal Row Dallas, Texas 75247 214-634-8511
O® TM SPECIAL PROJECTS, 1981
Photo/Agora Baliroom, Dallas, Tx




Take Long’

These Stations Are

Making Spider

A Hit:

WIFI WJDX WNAM
KRBE KXX106 WDJX
94Q WSGN WRVQ
KIIS-FM WAAY KERN
KiQa Y103 KNBQ
KEZR BJ105 KYSN
KPLZ KX104 KCPX
WHFM  92Q wJsQ
WPST WBCY WIGY
WKEE WGH WFBG
KINT WVLK 14WK
WTIX WVIC WHHY

95SGF
WFOX
WCGQ
WISE
KVOL
KKLS
WTRU
KENI
KCBN
KBOZ
KOOK
KFXD
KRLC
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STREET TALK.
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The original agreement between Heftel
Broadcasting and Burkhart/Abrams/Mich-
aels/Douglas expired recently and the specula-
tion that the consultation contract would not be
renewed came true this week, with both parties
going their separate ways. Following that an-
nouncement, Heftel's WLUP/Chicago signed
up consultant John Sebastian, who will go to
work on the Loop immediately. John also sign-
ed WBLM/Lewiston-Portland, ME as his
eighth client station.

A big controversy nearly erupted this week
when rumors leaked that Arbitron was going to
be very late in publishing the results of the spr-
ing sweeps. Apparently the rumor was based on
someone's misunderstanding of a comment
made by an Arbitron employee. The bottom line
is Arbitron has promised to begin mailing the
spring books on July 13, which is only slightly
behind its original projections.

Meanwhile, 19 of the 21 members of the
Washington Broadcasters Association voted
against having Arbitron survey the DC market
this summer, but a 10-week sweep of the city

| will begin June 25 nonetheless.

Very strong street talk in Los Angeles that
Westwood One President Norm Pattiz is mak-
ing a move to purchase the controlling interest
in Watermark. Should the two program sup-
pliers become one company, it would create one
of the largest specialized programming firms in

the country.
Richard Harker has exited KGW/Port-

land as PD with no immediate replacement
named to fill his vacancy.

CKGM/Montreal PD Robert Hall has
announced he will leave the station, return to
America, and take on another programming
position. Although he wasn't saying just where
he would wind up, Street Talk has learned that
it will be a big job with a newly-formed com-
pany. Taking over the PD duties at CKGM
temporarily will be CKGM & CHOM/Mon-
treal VP/GM John Macke.

Carole Bayer Sager and Burt Bacharach
segued from the Tony Awards telecast to their
scheduled appearance at New York's Bottom
Line this week. To help cheer up Boardwalk
Entertainment Company President Neil
Bogart, Carole & Burt had a special telephone
hook-up from the Bottom Line to Bogart's
home in Los Angeles. Bogart, who was still
recovering from his surgery last week (R&R
6-5), enjoyed the two-hour concert, complete
with 34-piece orchestra, via long distance.

WLW/Cincinnati's legendary radio per-
sonality James Francis Patrick O’Neill has
announced that he will perform his last morning
drive show for the station June 13. Jim, who
joined WLW in 1967, said, ‘‘Thirteen years is
long enough. 1 have some other business ven-
tures going and I'm ready to put all my effort in-
to them."”

WBCN Bites The Biscuit

WBCN/Boston, taking a stand
reminiscent of the early idealistic days of
free-form album radio, has dropped the
“King Biscuit Flower Hour"” from its Sun-
day night lineup.

The show is produced by DIR Broad-
casting, distributed by ABC, and spon-

I sored in part by the Nestle Corporation,
which is exactly where WBCN chose to
raise its objection. Station GM Tony
Berardini told Street Talk, “It would be
inconsistent, given WBCN’s editorial
stance against the use of Nestle’s baby for- ‘
mula in underdeveloped countries, for us |
to continue to air a program sponsored in |
part by Nestle’s. Our decision in no way j

\ reflects the quality of the ‘King Biscuit
; Flower Hour,” DIR, or ABC."”

The decision to stop airing the program
came as a direct result of the recent World
Health Organization Conference in
Geneva, where the U.S. was the only na-
tion to vote against' adopting an Infant
Formula Code to protect the populations
of Third World nations from the
marketing strategies of infant formula
manufacturing companies. Apparently
WBCN felt strongly enough about its
position to take a quality show off the sta-
k tion rather than indirectly endorse a spon-
| sor with whom it philosophically

disagrees.

Look for Irving Azoff to shift his WB/
Full Moon deal to Elektra/Asylum.

After more than 10 years as midday per-
sonality of WHN/New York, Lee Arnold will
exit the station to pursue a career in television.

Donald Fagen has reportedly begun work
on a solo album amid rumors that he and part-
ner Walter-Becker have parted professional
ways. Does that mean Steely Dan is no more?

Larry James has taken over programming
of KNUS/Dallas with Paul Drew no longer
consulting the station. Craig Jackson joins
KNUS as Assistant PD from KOPA/Phoenix.

Jack Wagner will retire as Operations
Director of KCBS/San Francisco after more
than 44 years in the industry. Jack, who is the
author of several books, pla<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>