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THE INDUSTRY’S NEWSPAPER

CAMERON, MORRIS
TAKE NEW POSTS

Cody Consults

As Source
Restructures

NBC'’s Source network has com-
pleted a significant restructuring,
with Sandusky Broadcasting Na-
tional PD Frank Cody joining the
company as Source Affiliate Con-
sultant. In addition, Director of
News Jim Cameron becomes
Director of Information Pro-
gramming, and Source newsman
(and former AOR programmer)
George Taylor Morris becomes
Director of Program Administra-
tion.

Cody, a prominent AOR pro-
grammer for many years and PD
at KBP1/Denver in addition to his
Sandusky title, told R&R, ‘“KBPI
is a remarkable team, led by
Toney Brooks, the best man I've
ever worked for. I've been very
happy here, and Sandusky has a
great future. But the Source of-
fered me a situation I couldn’t
refuse in terms of satisfying my

FRENCH, MERRIN,
WILLIAMS PROMOTED

Three Harte-
Hanks GM’s
Become VP’s

Three General Managers of
Harte-Hanks radio stations,
KULF/Houston’s Dick French,
WSGN/Birmingham’s Warren
Merrin, and KYND/Houston’s
Vici Williams, were appointed to
additional VP of Harte-Hanks Ra-
dio positions, retaining their
managerships. Harte-Hanks
Radio President Gary Edens, in
making the announcement, com-
mented, ‘‘These three profes-
sional broadcast managers are
among the leaders in our in-
dustry. All three have made im-
portant contributions to our radio
operation, and we are pleased to
make them officers of Harte-

HARTE-HANKS/See Page 20

Frank Cody
long-term needs. It’s one of those
incredible dream opportunities.
I'mt very proud to be working with
them because of the people in-
volvad.”

Explaining his new respon-
sibilities, Cody said, ‘‘Radio is
like a jigsaw puzzle. If any of the
piecas are missing, the picture is
incomplete. I'll be available to all
Source affiliates to help locate all
the pieces and put them together.
I'll offer suggestions on ways to
best use the Source to enhance the
station’s programming and air
sound, as well as exchanging pro-
motional ideas as I travel to the
Source affiliates. I'll also be serv-
ing as a liaison in the creative
design of future Source program-
ming. I'll be able to go to the
markets, find out what’s working
and what's not, find out their
specific needs, and then huddle
with the other Source people to
develop better programming.”

Outlining
The Structure

Source VP/GM Ellyn Ambrose
told R&R, “I've always thought
Frank to be one of the most
talented programmers. I think he
can provide a great service to our
affiliates.”” Explaining the new
Source structure further, she
commented, ‘‘John McGhan will
continue to create all the long and
short-term programming. His ti-
tle (Director of Programs) will
not change. George Taylor Morris
is coming in as Director of Pro-
gram Administration. He will
now be responsible for all of the
Source rock concert programm-
ing.

SOURCE/See Page 20
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Asher Adds CBS Division Title;
Teller Named Columbia Sr. VP/GM

Dick Asher has been named
President of the CBS Records
Division, taking on Bruce Lund-
vall’s former title in addition to
retaining his responsibilities as
Deputy President/Chief
Operating Officer for the CBS
Records Group, according to CBS
Records Group President Walter
Yetnikoff. Asher, who reports to
Yetnikoff, in turn announced that
Al Teller has been appointed Sr.
VP/General Manager of Colum-
bia Records.

Teller, who rejoined CBS in
January after seven years, taking
on the title of VP/Operations,
Staff of the Deputy Presi-
dent/CBS Records Group, will
report to Asher in his new posi-
tion. He will hold total respon-
sibility for Columbia’s A&R and
marketing activities. Reporting
to Teller are VP/Marketing Joe
Mansfield and VP/National A&R
Mickey Eichner.

Teller, credited in Yetnikoff’s
announcement with bringing an
“exceptionally wide range of ex-

McGovemn, Stone
Elevated To VP
At Affiliated

Jim McGovern and Brian Stone
have been promoted to Vice
Presidential positions with Af-
filiated Broadcasting Inc. Both
McGovern, who serves as
General Manager for KMPS-AM-
FM/Seattle, and Stone, presently
GM at WHYN/Springfield, MA,
will retain their current posts in
addition to their corporate VP
duties.

A 22-year veteran of the broad-
cast industry, McGovern has
been GM at the Seattle stations
since 1975. Commenting upon the
appointment, he told R&R: *‘I feel
very happy about it because the
people who made it possible are
the class of the industry. It’s
basically a thank you from them
for a job well done."”’

AFFILIATED/See Page 20

Greater Media Buys WBZ-FM, Nationwide Buys WKZL

Two prominent FM stations
were sold last week for $5 million
apiece in unrelated transactions,
as Greater Media purchased
Group W’s WBZ-FM/Boston and
Nationwide Communications
bought WKZL/Winston-Salem
from Golden Circle Broadcasting.
Commenting on the WBZ-FM
sale, Westinghouse Radio Divi-
sion President Dick Harris told
R&R, “This is part of a con-
tinuous effort for a further posi-
tioning of our desire to build a full

FM group. We now have two addi-
tional opportunities for FM sta-
tions in other markets.”
Nationwide General Chair-
man/CEQO Dean Jeffers com-
mented on the WKZL purchase,
“We believe the future of radio
broadcasting is excellent. That's
especially true of stations like
WKZL which are maximum
power facilities’’ (WKZL is a
106,000-watt AOR). Nationwide
GM/Radio Steve Berger added to
R&R, “WKZL is a tremendous

station in a tremendous growth
area. With a 10.4 share we don’t
plan any changes.” He also said
that Nationwide will continue to
seek new acquisitions.

Golden Circle President Bob
Brown stated, “I feel very confi-
dent that Nationwide will make
an important contribution to this
area in its operation of WKZL.
NCI has a solid reputation in the
broadcasting world for its service
commitment.”
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Dick Asher

|
Al Teller

perience” to his new position,
first joined CBS in 1969 as Assis-
tant to the President/CBS
Records Division. After working
at Playboy in 1970, he rejoined
CBS as Director/Marketing
Development, moving up to
VP/Merchandising before being
named President of UA Records
in 1974. In 1976 he established his
own financial/marketing con-
sultancy, and in 1979 reentered
the record business as President
of Windsong Records.

STATION ALIGNS WITH
CHRISTAL IN COMBO
WITH CKLW

Shafer Named

WCZY VP/
Operations

Jim Shafer will move over from
his PD spot at Metromedia’s
WOMC/Detroit to Gannett’s
Schulke 2-formatted WCZY-
FM/Detroit on July 6. Shafer, a
long-time CKLW/Detroit morn-
ing air personality, left the rocker
first to program in Buffalo,
followed by a move to Taft’s WGR
in sales and then back into pro-
gramming for Metromedia.

Shafer’s new job was created
by WCZY President/GM Jim
Mulla, who told R&R, “Dave is
one of those hard-to-find PD’s
whose experience and knowledge
of the market span the full and
complex spectrum of Detroit
radio.” Mulla said he was very
excited about having Shafer to
direct operations, promotion, and
talent.

Shafer told R&R that he has the

SHAFER/See Page 20
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Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 60 including |
WBEN-FM, 94Q, KIQQ, KEZR, KJR, KYYX, KPLZ, y_VlCC.
WOKI, WQRK, 2104, KIDD, WANS-FM, KFYR, KBOZ.
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KMET's 94.7 yesrd dashi

The Privs: commerdials or pg commerciols

KMET’s Race Against

Commercial Time
KMET/Los Angeles Is pitting its VP/GM Howard Bloom
and Sales Manager Bob Griffith in a motorcycle race
over the issue of commercials. The tongue-in-cheek
event, set for the Superbowl of Motocross at the L.A.
Coliseum July 11, is a 94.7-yard dash (tying in with the
station’s frequency); if “easygoing boss” Bloom wins,
Mondays on KMET will be commerclal-free. But if
“sleazy” Bob Griffith, who ‘“idolizes Herb Tarlek on
‘WKRP’ and practices handshakes in the mirror,” is vic-
torious, Mondays will have double the commercial load.
Somehow the R&R crystal ball Is overcome with the
conviction that the VP/GM is the likely winner, but we'll
keep you posted.

Gallagher Promoted
At WBCS & WMKE

Gina Gallagher has been promoted to General
Manager of WBCS & WMKE/Milwaukee, replacing
exiting VP/GM Terrell Metheny Jr. (R&R 6-12).
Gallagher had been General Sales Manager for
WBCS and National Sales Manager for both WBCS
and WMKE.

Gallagher told R&R, “I set a goal for myself and
I tried very hard to take all the steps necessary to
achieve that goal. I wanted to be a general manager
by my next birthday, which is July 3, and I made it.
This reinforces the power of goal-setting in my mind
and makes me realize that hard work and dedication
do pay off.” Gallagher’s promotion is effective im-
mediately.

GROSSMAN, THOMPSON PROMOTED

Dyson Named WVON &
WGCI VP/GM

Marv Dyson has been appointed VP/GM of Gan-
nett’s Black-formatted Chicago stations WVON &
WGCI. Dyson, a longtime Chicago broadcaster, had
worked in sales for the stations for over two years,
and had previously served as VP/GM of WJPC/Chi-
cago.

At the same time, Maynard Grossman was pro-
moted from General Sales Manager to VP/Sales at
the stations. Abe Thompson, formerly Local Sales
Manager, now takes over the GSM position. Velma
Brazelton continues as VP/Station Manager of
WVON.

HEADING NEW HISPANIC RATINGS EFFORT

Ridgeway De}?aﬁs Arbitron

Rip Ridgeway, Arbitron VP/Radio Sales
Development, announced his departure from the
company to join Strategy Research Corporation.
Ridgeway will serve as VP of SRC’s Radio
Research Division, which is starting up a new U.S.
ratings venture.

Strategy Research is a Miami-based firm headed
by Peter Roslow, whose family guided the Pulse
ratings service. SRC has been conducting Hispanic
market research and taking TV ratings in the U.S.

RIDGEWAY/See Page 14

KSAX, KSJO CALLS IN QUESTION

KFAX Joins Bay Area
Call Letter Battle

The latest station to jump into the call letter fight
among San Jose and San Francisco stations (R&R
65) is Agronaut’s KFAX/San Francisco. Citing
“rhythmic and phonetic similarities,” KFAX has
asked the FCC to reject the request of KLIV/San
Jose to switch its calls to KSAX.

KFAX points out that KLIV’s “service area lies
completely within the area which receives an

KFAX/See Page 14

$8 MILLION TRANSACTION

Doubleday AOR Empire
Expands Into DC
With WAVA Purchase

Doubleday Broadcasting purchased longtime
Washington, DC are AOR WAVA (licensed to Arl-
ington, VA) from WAVA Ltd. for $8 million last week.
Doubleday Broadcasting President Gary Stevens
commented to R&R, “This marks the beginning of
our move into redeploying as an FM group in the top
ten markets. We're very excited about getting into
Washington. The station has an excellent image and
super people. We're pleased to add WAVA to our
group.”

Doubleday VP/Programming Bob Hattrik add-
ed, “It’s a place we’ve wanted to be for some time.
We're not planning any format change. We're anx-
ious to move our systems and procedures to DC.
We’re committed to AOR chain-wide. This move, in
combination with the new attention given our Denver
FM, solidifies our position as the premier AOR
group.” Doubleday has achieved considerable
ratings success with KWK & WWWK/St. Louis,
WLLZ/Detroit, and KDWB-FM/Minneapolis recent-
ly.

KWEN, WOLF MAKE MOVE

Two CHR’s Change
To Country

Contemporary Hit Radio stations in Tulsa and
Syracuse announced plans to convert to Country for-
mats this week, with Katz’s newly-purchased KWEN
shifting to “Progressive Country’’ and longtime CHR
WOLF leaving Syracuse without a CHR outlet upon
its changeover.

KWEN, formerly owned by Curtis Communica-
tions, will make its move July 4. Former PD Rhonda
Curtis, now programming Curtis’s CHR KLAZ/Little
Rock, told R&R, “‘Dial position and other market fac-
tors and the need to attract older demos have been
cited as reasons for the format switch.”” KWEN’s
new GM is Bob Bachman, formerly GM at KTFX
across town; while former WYDE/Birmingham PD
Dan Spice becomes FD.

WOLF will change its format to Country July 13.
Newly-appointed GM Dean Edwards, who served as
GM of sister station WIKE/Newport, VT, explained
to R&R, “The decision to go Country is the result of
my input and that of the owners, Listeriers Network.
We will be known as ‘Big Wolf Country’ and will be
partially automated. Current MD Bob Mitchell will
be staying on as Production Director. Other staff
members are also invited to stay with the station,
too.” However, current PD Rick Gary has exited
WOLF, and has been replaced by former WIKE PD
Lori Dale, who takes on the title of Operations
Manager.

RULE AND DeBARE TO GIVE DEPOSITIONS

WMAL Denies Sexual
Harassment Charges

Responding to a $20 million sexual harassment
suit (R&R 5-29), ABC, WMAL/Washington, and sta-
tion VP/GM Andy Ockershausen have filed replies in
D.C. Superior Court denying all allegations brought
by Marie Castro-Arrien, Ockershausen’s former
secretary.

The next step in the case comes July 7, when
depositions will be taken from ABC President Elton
Rule and Charles DeBare, President, ABC Owned
AM Stations.

In their response, the defendants claim their con-
duct was, at all times ‘“lawful, reasonable and in
good faith.” WMAL/See Page 24

Santa Maria PD Exits
After On-Air Attack

A verbal altercation between two station
employees touched off an unusual chain of events, in-
cluding an on-air assault, which ended in KUHL/
Santa Maria, CA Program Director Jeff Randall be-
ing terminated Monday (6-22).

Randall, who had been with KUHL since
November of 1979, told R&R that he and Irene
Salyards, Music Director of automated sister station
KXFM, had gotten into a ‘“‘shouting match during
which some four-letter words were used”” while Ran-
dall was in the middle of a weekend airshift last
Saturday (6-20). At 10:15am, about 45 minutes later,

SANTA MARIA/Sce Page 14
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Washington Report

Geneva Studies Yield No Clear Choice
On AM Spacing Controversy

At least one American participant in the two-month
Panel of Experts (POE) meeting that ended last week in
Geneva believes the session failed in its attempt to deter-
mine whether it would be best for the 28 Western Hemi-

sphere nations in Region 2 to re-
tain 10 kHz AM spacing or vote to
shift to 9 kHz when they meet in
Brazil this fall.

“I would not say that we came
up with a clear result,” Associa-
tion of Broadeast Engineering
Standards Executive Director
Wally Johnson told R&R. “I would
say that it was a very minimal

study of the three plans.”

Johnson believes computer
snafus and inaccurate station lists
from some countries were the
main problems, and that the prin-
cipal benefit from the experience
will be better knowledge of how
the U.S. should prepare for the
November conference where the 9
kHz issue will be settled.

FCC Says 9/4 Spacing
Creates Only 420 New AM’s

The FCC has released a study concluding that be-'

tween 330 and 420 new fulltime stations could be added by
converting AM broadcasting to 9 kHz spacing, and mov-
ing stations no more than 4 kHz from their present as-

signments (9/4 spacing). Previous
indications from former NTIA
head Henry Geller were that up to
2000 new stations might be
created.

The study was conducted by
running computer studies on four
of the 12 new channels 9 kHz spac-
ing would create 0 determine how
many new staticns could be ac-
commodated. The results were
then projected ouf over all AM fre-
quencies to come up with a nation-
wide estimate.

On 765 kHz, fer instance, the
Commission said 27 new stations
could be added, concluding, “New
fulltime service on this channel
would reach over 20 million peo-
ple.”

A second study took the 1000
“most compelling projections of
need” from its total list of 3900
needed new AM outlets (R&R
5-22) and tried to determine how
many of those needs could be met
under the three AM spacing op-
tions.

The results showed that under
10 kHz, 172 daytimers and 58
fulltime stations could be added.
Under the 9/4 plan, the totals
would be 209 daytimers and 124
fulltime stations. Under the 9/9
plan, in which stations could be
shifted up to 9 kHz from their pre-
sent frequencies, the Cornmission
said the new yield would be 239
daytimers and 170 fulltime
outlets.

10 RHz issue.

The Week In Review

e Panel of Experts comes up empty on 9 vs.

e Houston FM'’s team to buy new antenna site
to combat skyscraper interference threat.

e FCC study concludes fewer new AM’s than
expected would result from 9 RHz spacing.

Cautious but less downcast was
FCC International and Technical
Branch Chief Wilson LaFollette,
who told R&R, “It’s not really safe
to draw any conclusions yet. It's
best to wait until we have some
good hard discussions with our
people and we can draw some
more substantive- conclusions.”

Although the FCC Commis-
sioners have said they want to see
the POE findings before voting on
9 kHz in July, LaFollette acknowl-
edged that the final report from
Geneva won't be ready until
August. But he thinks the FCC
staff can put togethe;an adequate
analysis of the POE’s com-
parative studies of interference
and incompatibility problems
under 10 kHz spacing and 9 kHz
spacing with maximum shifts for
existing stations of 4 kHz or 9 kHz
from existing frequencies.

$5.2 MILLION ANTENNA FARM PLANNED

Skyscraper Interference
Plagues Houston FM’s

The construction boom rapidly adding skyscrapers
to Houston’s skyline has created an interference
nightmare for Houston’s FM broadcasters. As a result,
nine of the 13 FM stations licensed to the market have

joined together in a $5.2 million
plan to move their antennas to a
common tower 15 miles from
downtown.

The stations are KLEF, KIKK,
KSRR, KFMK, KODA, KILT,
KLOL and KRBE in Houston and
KYND/Pasadena. Most of the sta-
tions presently broadcast from

antennas atop the Shell Building

in downtown Houston.

But the stations have told the
FCC, “Over the last decade, con-
struction of additional buildings in
the 500-650-foot height range has
created localized areas of poor
reception due to shadowing and
multipath interference.”

CONGRESSIONAL RADIO ACTIVITY

House Set To Approve Advertising
Experiment On Public Radio

Deregulation Survives First Senate Test

The House appeared ready this week to authorize an
18-month experiment in which 10 public radio stations
and 10 public television stations would be allowed to air
up to four minutes of advertising per hour.

Aides to Rep. Thomas Tauke
(R-IA) told R&R just prior to his
amendment coming to the House
floor Wednesday (6-24) that they
anticipated no serious opposition.

The 20 participating stations,
chosen from a pool of volunteers,
would be able to air ads that didn’t
interrupt programming or contain
religious or political themes.

A special commission would
report back to Congress by Oc-
tober 1, 1983 on the experiment’s
impact on listeners, viewers,
advertisers, underwriters, and
programming.

leadership Monday refused to in-
clude radio deregulation on a long
list of “extraneous” items to be
dropped from the budget by

agreement with Senate
Democratic leaders..
Industry experts were cautious-

ly predicting that an expected
move by Sen. Robert Byrd
(D-WV) to delete the radio bill on
the Senate floor this week would
fail.

Both the NAB and NRBA early
this week were urging their
members to lobby their senators
to vote against any attempt to kill
the radio deregulation provision.

The stations are already suffer-,
ing problems from several recent-
ly-built skyscrapers, but most
frightening is the Allied Bank
Plaza building now going up just a
few hundred feet from their anten-
nas. One engineer has estimated it
will cause varying degrees of in-
terference to 11% of the stations’
service areas.

Complicating the broadcasters’
dilemma is the lack of a nearby
mountain or a dominant
skyscraper as a practical antenna
site, as well as no strict FAA rules
limiting tower heights in
downtown Houston.

Consequently, the nine FM's
have bought as 76-acre tract off
Senior Road, 15 miles from
downtown, and plan to construct a
joint 1900-foot tower.

Technical Chairman of the con-
sortium, known as the Senior
Road Tower Group, is Bill Cordell,
Chief Engineer of Viacom’s
KIKK. Cordell told R&R, ‘“‘Radio
stations in general don't trust
each other. So it took nine months
of back-and-forth bartering to
hammer out an agreement.”

According to Cordell, moving
the antennas 15 miles creates
numerous conflicts and shortspac-
ings with existing and proposed
stations, but he believes most of
those problems are well on the
way to resolution.

In one of the thorniest cases,
ABC, owner of KSRR, is trying to
arrange for two stations to change
frequencies and for another sta-
tion to physically move its
transmitter and antenna to
eliminate shortspacings.

Cordell expects the FCC to
begin issuing construction per-
mits for the project in July and
equipment purchases to start in
August.

e Congressional action includes House ready-
ing advertising test for public radio and
Senate skirmishes over radio deregulation.

GOP Leadership Rescues
Radio Deregulation

the GOP Senate

Trade Association News

Meanwhile,

NRBA member stations have elected the following directors by
mail ballot: Dick Korsen, WDRC/Hartford; Larry Keene,
WWOC/Avalon, NJ; Bernie Bann, WGLD-WOKX/High Point, NC;
Bob Herpe, WHLY/Orlando; Ron Kempff, WHIO/Dayton; Tim Ives,
WBNQ-WJBC/Bloomington, IL; James Wychor, KWOA/Worthington,
MN; Don Berndt, KKNG/Oklahoma City; Gary Grossman,
KRKT/Albany, OR; Fred Hildebrand, KVOC/Casper, WY; and Bill
Clark, KABL/San Francisco. A Region 7 tie will result in a runoff bet-
ween Jim Bocock of WSIX/Nashville and Alvin Wood, WASL-
WTRO/Dyersburg, TN.

NYSBA Executive Conference

The New York State Broadcasters Association’s 20th annual Ex-

ecutive Conference is slated for July 12-15 in Cooperstown, NY. Events

* include presentations on sales, census impact, FCC and Washington
updates, economics and energy sessions, golf tournaments, and broad-
cast and sports award dinners. Contact: (518) 434-6100.

Fowler To Address Programmers

FCC Chairman Mark Fowler, a former radio announcer, will ad-
dress the closing session of NAB’s Radio Programming Conference in
Chicago on August 19.

Washington Street Talk

Deregulation Appeals Consolidated

The U.S. Court of Appeals for the District of Columbia has consolidated radio deregulation appeals filed
by Classical Radio for Connecticut and the United Church of Christ. But action is being held off pending Com-
mission disposition of numerous petitions asking it to reconsider radio deregulation.

FM Decision By Year’s End

Mark Fowler tcld the Senate Communications Subcommittee to look for a final decision *by the end of the
year" on proposals to create two new classes of FM’s, allow Class A’s to operate on 80 rather than 20 channels,
and to reclassify FIM's based on actual operating facilities.

RAB Los Angeles Move?

Look for RAB to relocate its Los Angeles office following the exit of Jim Ingraham by the end of summer
to pursue other interests. Problem is that Beverly Hills landlord is seeking close to double dollars for ex-
isting space.

Fowler “Virginian Of The Year”
FCC Chairman Mark Fowler Tuesday night accepted the ‘‘Virginian of the Year” award from the
Virginia Associatior of Broadcasters at their convention in Virginia Beach. Until joining the FCC, Fowler was
VAB’s Washington counsel.
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Humorous Radio Commercials:

Spots Before Your Ears

Radio has long been (some say the
first) the mass medium that uses
humor as an integral part of its adver-
tising format. This is mostly because
radio, unlike TV, is a medium that
demands listener involvement.

To achieve this involvement,
humorous radio commercials blend
art, science, entertainment and
business. As art, they're a combina-

2 CHANNEL
DECODE

dbx Offers Broadcast

Noise Reduction Modules

A pair of “‘Type Il Noise Reduc-
tion Modules,”’ one for encoding
and one for decoding, are current-
ly available from Newton, MA-
based dbx Inc. These modules,
the ‘941’ and the ''942,” wiil
provide up to 16 channels of
“Type II"" noise reduction for
broadcast applications.

Both modules feature active
balanced inputs and +24 dBm
output drive capability. The '942""
decode module (pictured) also
provides switch selectable dbx
disc decoding.

tion of the advertiser's imagination
and product description, resulting in a
unique image that fires the listener’s
imagination. As science, commercial
humor uses timing, pacing, and
special techniques ranging from off-
the-wall vocals to mechanical sounds
which involve listeners by making
them listen carefully. As entertain-
ment, there’s the bulit-in association
of laughter with good times. Finally,
as business, humorous commercials
tie the first three elements together
to create an awareness of, and sales
for, a variety of products.

5 Basic Types

There are five basic types of
humorous radio commercials: 1) real-
life sit-coms with eccentric
characters, 2) fantasies with totally
unrealistic yet identifiable situations,
3) those that use spokespersons
(usually noted comics) to sell the pro-
duct, 4) those with absurd words or
cliches that are repeated to the point
of overkill, and 5) straight-man inter-
viewers questioning funny-man weir-
dos.

All humorous radio spots have a
twin thrust. WKTU/New York Pro-
gram Director Dave Reeves, quoted
in Marketing Communications
magazine, explained it as being “to
make people feel better after they've
heard the commercial than they did
before, and to help them remember
the product. Because they associate
the product with the good feeling.”’

There are two pitfalis to consider
when producing humorous spots.
Care must be taken so that the humor
does not overshadow the product
message and the humor must mesh
with the target audience. But pro-
bably the most surprising thing about
humorous radio spots is their
memorability, as anyone who has
heard the now-legendary Stan
Freberg spot in which Lake Michigan
was turned into the world's largest
ice-cream sundae ({(created to
demonstrate the limitless possibilities
of radio as a theater of the imagina-
tion), can attest.

Radio Index Intros
“Positioning Question

Plus” Program

Radio Index has devised a '‘Posi-
tioning Question Plus” (PQ+) pro-
gram that enables managers and pro-
grammers to isolate, through cross-
tabulation of daypart data, listener
tastes according to dayparts (up to
eight dayparts or sub-dayparts);
listen-spans (short, medium, or long-
term); and core station listening.

Using the “PQ + ' can allow you to
compare how the listeners in the
6:15-7:50am sub-daypart feel about
what's being checked on, as com-
pared to the listeners in the
4:00-5:Q0pm sub-daypart. The
“PQ+" can also teli you the dif-
ferences in responses between your
short-term listeners and your fong-
term listeners as well as whether the
listeners who most prefer your station
feel differently about questions than
those who claim your competitor’'s
station as their station of preference.

The “PQ+" is conducted via
WATS line from Radio Index's
Phoenix headquarters. Up to 16
demographic or psychographic cells
or sub-cells can be printed out, giving
you the option of completely
customizing your research. The
“PQ+" can be delivered within
seven days after the field research is
completed. For further information,
contact Todd Wallace at Radio In-
dex at (800) 528-6082.

MUSIC RANKS FOURTH

Americans’ Eighth Most Satisfying
Daily Experience — Radio!

A recent Roper poll found that among 15 items which gave Americans per-
sonal satisfaction day in and day out, radio ranked eighth (with a 21 percent
response). Family life (72 percent) topped the list, followed by television (48
percent), friendship (47 percent), music (31 percent), reading books,
magazines and newspapers (28 percent), home (24 percent) and work (23 per-
cent).

Other responses included socializing (20 percent), meals (18 percent),
hobbies (17 percent), cars {16 percent), physical exercise (15 percent), sports
(13 percent), and clothing (six percent). Interestingly, the Roper findings ap-
pear to coincide with a recent R.H. Bruskin Associates survey that
Americans consider their TV set the most important item in their home.
Refrigerators and stoves were the runners-up.

Fidelipac Issues Phonograph
Cartridge Test Report

278-4930.

Talking Greeting Cards Send Messages Of Love

Forget singing telegrams. Now you can tell someone you love them with
a talking greeting card. Developed by Bob and Janet Bearden, the ‘‘Chit-
ter Chatters,'’ as the talking cards are known, are currently available in sta-
tionery, record and department stores nationwide.

Here's how ‘‘Chitter Chatters’’ work: A grooved plastic tape containing
a recorded message is inserted into the folded card. When you run your
fingernail (which acts like a phonograph needle) over the tape, the folded
card acts as a resonator, amplifying the spoken message.

The airbrushed, contemporary-style cards come in 16 different designs
(12 for all occasions and four for Christmas), each with its own message.
For example, the Elvis card (pictured) says, ‘‘Love me tender.’’

For further information, contact Michael Gershman at (213)

The results of an independent
laboratory test on professional
phonograph cartridges have been
compited and issued by the Fidelipac
Corporation, which commissioned
the report. The 16-page booklet com-
pares Audio-Technica’'s “‘ATP-1,"”
“ATP-2," and *“ATP-3" cartridges
with similar Stanton and Shure
models.

vegTWwo oD

One of over 1500 Great Radio Stations carrying Westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live
From Gilley's, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition,
shootin’ the Breeze, fellin’ It Like It Was.

»
12

Anchorage

S \nac
il e

The cartridges were tested for out-
put level, vertical tracking force,
lateral and vertical IM distortion,
tracking abliity, channel balance,
crosstalk, square wave response, and
durabillty. A number of charts and
photographs are inciuded as well. For
free copies of this report, contact
Fidelipac at 109 Gathier Drive, Mt.
Laurel, NJ 08057.

R&R/Friday, June 28, 1981

—_— r & &

3M Communications
Products Catalog Available

Nearly 150 3M products used by
the communications industry are

displayed in a four-color booklet cur-
rently available from the St. Paul-
based firm. The catalog Is divided into

four sections: original equipment
manufacturing; cable and splicing
systems; data processing materials;
and transmission, storage, and
retrieval systems. For free copies of
the 3M catalog write: Department
1588/3M, P.O. Box 4039, St. Paul,
MN 55133.

SALUTES

WESTWOOD

ONE

9540 Washington Blvd., Culver City, CA 90230 - (213) 204-5000

AMERICA's NUMBER ONE PRODUCER OF NATIONALLY.SPONSORED RADIO PROGRAMS




HONE IN ON THE HITS

“Everlastmg Love”

793 add KKRC add WFLB deb 34 WCSC on
Q105 add 26 KCBN add KFl1 on WVLK on
WCKX add KBOZ add KIQQ on 7104 on
WICC add KYYA add KYYX on 14WK on
WAQY add JB105 30-25 WBBF on 95SGF on
KLAZ add 94Q 28-24 WAEB on WCGQ on
WSGN add WAYS 28-23 WAAYon WANS-FM on
K96 add 30 WGUY deb 34 WBB(Q on KFYR on
WHHY add WACZ 32-28 92Q on KRLC on
KKXL add WFOX deb 28 WOKI on

Produced by Rick Chertoff

LOVERBOY
“The Kid Is Hot Tonite”

KOOK add WHFM deb 35 KHFI deb 26 K96 26-21
JB105 deb33  WFLY deb 27 WOKI 23-20 KMJK deb 32
KRBE 14-11 K104 6 KJ100 26-22 KHYT 32 KQIZFMdeb28  KSFXon KERN on
Q105 26-25 WAQY 28-20 WAKX 12-9 WACZ 30-23 KENI 24-20 KBFM on KJRB on
KBEQ 21-19 WKEE deb 36 KWEN 28-22 WIGY 28-22 KCBN 40-36 BJ105 on KYSN on
KJR 25-23 KEGL 17-13 WDJX deb 32 95XIL 8-3 KQDI 7-3 WECY on FM103 on
WOLF deb 35 KINT 33-29 KNBQ deb 27 KSEL 28-24 KRLC 8-5 WVIC on WXLK on
Produced by Bruce Fairbairn From The Columbia LP “LOVERBOY” JC36762

JANIS IAN

“Under The Covers”

WXKS-FM add WSGN add WFILon BJ1050n
Q105 add 27 KERN add WIFlon WGHon
WGCL add KELO add KIQQon KJ100on
WHYN add KCPX deb 40 KINT on

Produced by Gary Klein for
The Entertainment Company

Executive Producer: Charles Koppelman From The Columbia LP “RESTLESS EYES” FC37360

The Hits Are On WI-UMBIA

Records




Page 8

/7 27 2/ g 27 g g g g J S ]

Reps

&

McGAVREN GUILD RADIO

SALES PROMOTION PANEL — Pictured at the recent Broadcasters Pro-
motion Assoclation (BPA) convention while taking part in a panel discussion
entitled ‘‘Advertising To Advertisers — Sales & Promotion Tools That Work,"’
are (I-r) independent researcher Ted Bolton, WCOZ/Boston Promotion Direc-
tor Jane Norris, WHN/New York Director/Creative Services Pam Cleeland,
and McGavren Guild Radio President Ralph Guild, who moderated the panel.

(-

Andy Golding and Gary Maigret
have joined the New York office as ac-
count execs. Golding previously serv-
ed as Arbitron’s Northeast Regional
Manager, while Maigret comes from
the Katz Radio Network.

Concurrently, Elizabeth Carey
Ewing comes to the Katz Radio Net-
work from her previous post as Na-

tional Sales Manager for WiITS/Bos-

=4

WKXW-AM&FM/Trenton, NJ;
KDEO/Honolulu, and WFXZ/Buffalo
have joined the firm’s list of clients.

R&R/Friday, June 26, 1981
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Networks/Program Suppliers

N\
Mutual

Over 350 affiliates were instantly
connected via satellite on Friday
(6-19), when Mutual Broadcasting
System Co-Chairmen Rich Devos
and Jay Van Andel activated the
system from the net's new uplink in
Bren Mar, VA. The $2 miilion (half of
which went for the equipment)
facility's inauguration was witnessed
by members of the trade press,
government offlcials, and industry
leaders, including FCC Commissioner
Bob Lee and NAB Board Chairman
Eddie Fritts.

KCTT/Yellville, AR; WHYD/Col-
umbus, GA; KRRP/Coushatta, LA;
KAHL/North Platte, NB;
WNNC/Newton, NC; WRRO/War-
ren, OH; KLAD/Kiamath Falls, OR;
KVRP-FM/Haskell, TX; ws8v/
South Boston, VA; and WCLS/
Columbus, GA have announced
their affiliation with the net.

\&/

Watermark

Jay Stoler and Bruce Testory
have been named Regional Managers
for the L.A.-based firm. Stoler, most
recently an independent consultant,
will be responsible for the Northeast
region, while Testory, who comes to
the post from an air personality posi-
tion with WKIO/Urbana, IL, will han-
dle the South Central area.

The 30-year-old Dallas-based pro-
duction firm has been purchased by
Dennis Meeks, formerly a sales rep
for the company, from Bill Meeks,
who founded PAMS Inc. in a related
development, Phil Lindsey, most
recently OM at WTTL/Madisonville,
KY, joins PAMS as Southeastern sales
rep, while Mark Shepard, previously
an account exec with WFAA/Dallas,
comes aboard as Midwest sales rep.

. ____J7 27 ¢ g g g g g g g g e g J g g

Sales

Radio Sells Itself At RAB Annual Workshop

‘‘Narrowcasting"’ is the proper positioning for radio’s future, concluded
many of the advertising experts who presented case history testimonials to
over 800 broadcasting and advertising executives at the Radio Advertising
Bureau’s annual workshop, held in New York City in conjunction with the
Association of Nationail Advertisers.

While cable and television programmers plan for new, narrow au-

diences, radio is aiready delivering specialized demographics, emphasized
keynoter Burt Manning, Chairman/COO at the J. Walter Thompson agen-
cy. Manning's thoughts were echoed by Pete Mathieu, Chairman/Creative
Director for the Mathieu, Gerfen & Breaner agency, which handles Per-
rier, spending 80 percent of its ad dollars on radio.

TRW Advertising Manager Maureen Hartigan discussed mixing radio
morning drive time with iate-night news time on TV, while Kellogg's Direc-
tor/Marketing Bilt Swain also detailed using both media. Additional radio
testimonials were given by Allied Van Lines Director/Advertising Pat Shea,
whose entire ad budget is used for radio, and General Foods Associate
Manager/Planning & National Media Services Keith Landau, whose firm has
increased radio's allotment in the media mix by 500 percent in the past five
years.

KQPD-FM/Ogden, UT has been
sold by the estate of Frank Mcintyre
to Wireless Associates for $1.2

million Rigby Owen Jr. for $235,000.

KIKR/Conroe, TX has been sold by
Steve Owen to Rigby Owen Sr. and

oGl

RADIO GAME ON FRITTS —
Recently-elected NAB Joint Board
Chairman and Fritts Broadcasting
President Eddie Fritts (left) and
Broadcast Center President Bob
Marris are pictured concluding an
agreement whereby the latter’s
‘‘Radio Game'’ scratch-and-match
sales/audience promotion will be pro-
vided to the eight Fritts stations
(WELO-WZLQ/Tupelo, MS; WNLA-
AME&FM/Indianola, MS; KCRI-
KZRI/Helena, AR, and KMAR-
AM&FM/Winnsboro, LA) on a
market-exclusive basis.

sl

KWST/Los Angeles has affiliated
with the net, the first time a Century
Broadcasting station has done so.
Commenting upon the decision,
KWST GM Tim Sullivan toild R&R:
‘““When | managed KHTZ/Los
Angeles, we had the Source there
and | was very pleased with the ser-
vice. | like what the Source offers a
station. All the people involved are
most helpful and professional."

Warner Bros. recording artists the
Marshall Tucker Band will be
featured in a recorded-in-concert
broadcast to be fed to network af-
filiates over the weekend of June
26-28 as part of the Source *“‘Top Of
The Rock’ series.

Leake -
Chomast

The ‘“Summer Special,"’ a three-
hour countdown of the top 30 summer
hits of the past two decades, is being
offered to all Drake-Chenault client
stations for July 5th airing. Produced
by the firm's Bobby Rich, the pro-
gram will also include interviews with
the artists whose music is featured.

NBC Radio

Ed Keane has been named Easterfi
Sales Manager, coming from his
previous post with Blair Radio in New

York.
CBSRADIMO

“*James Beard's Kitchen,” a daily
two-and-a-half minute series featuring
noted chef James Beard'’s insights
into all aspects of food, will' debut on
Monday, June 29.

Judson Niver has been appointed
Manager/Eastern Sales for the net,
coming from her prevlous post as an
account exec with the ABC Radio
Networks.

The net will feature a series of live
broadcasts coverlng Prince
Charles’'s wedding to Lady Diana
Spencer over July 28-29.

Rise Jill Miller and Richard
Evans will provide coverage of the
Wimbledon tennis tournament from
June 22 through July 4.

ABC Entertainment

Dan Lovett has added weekend
sportscasting duties to his reguiar
weekday broadcasts for the net. His
weekend shows willl originate from
New York, while the weekday pro-
grams will continue to come from
ABC's Washington radio studlios.

D.I.R.

Columbia recording artists San-
tana will be featured live in concert
from Cape Cod on July 4. Over 100
stations wiil air the broadcast, produc-
ed by D.LR.

nRAPIS

Prince Charles’s wedding to Lady
Diana Spencer will be broadcast live
on July 29.

WESTWOOD
ONE

“Shootin' The Breeze,” the black
music Interview feature hosted by
Jackie McCauley, will now be heard
on WENZ/Richmond, the 100th sta-
tion to carry the 10-weekly two-and-a-
half minute shows.

AP Associated Press

The New Hampshire Associated
Press Broadcasters recently
elected WKXL/Concord's Bob
Oakes President. WASR/Wolfe-
boro’s Kathy O’Meary and
WSMN/Nashua's Elise Klysa were
named VP's.

The lowa Associated Press
Broadcasters have selected KSCJ/
Sioux City’'s Paul Gomez Presi-
dent, with KBIZ/Ottuma's Kirk
Leonard chosen President-elect.

KWKA-KTQM/Clovis, NM VP
Robert Coker has been named Presi-
dent of the New Mexico Associated
Press Broadcasters.

WVCG/Coral Gables, FL's Les
Smith was re-elected President of
the Florida Associated Press
Broadcasters, with WDAT/Daytona
Beach’'s Emmett Rozier elected Ex-
ec. VP.

RADIO
WORKS

The ‘*Co-Ed Magazine Radio
Diary,”” a daily series beginning in
September, Is currently being offered
to statlons on a barter basis from the
L.A.-based firm. The program, produc-
ed in association with Co-Ed
magazine, will feature mini-dramas in-
volving a fictional radio family through
which problems and situations faced
by teens are explored.
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People

Tidewater, VA

Paul Todd has been elevated to
Exec. VP/GM for WTJZ-WQRK. A six-
year veteran of the outlets, Todd most
recently served as Sales Manager for
the stations. Linda Phipps has been
upped to Local Sales Manager in the
wake of Todd’s promotion. She was
formerly an account exec with the
facllities.

Schenectady

Paul Colbert has been appointed
Manager/Business Affairs for GE
Broadcasting’s FM Division.

Boston

Dan McCarney has been named
GSM at WITS, coming from cross-
town WBZ.

New York

Phil Giordano has been promoted
to VP/Finance & Administration at
ABC Radio, coming from his previous
post as Director/Finance & Ad-
ministration of the ABC Owned FM
Stations. He is a nine-year veteran of
the company.

Atlanta

John Boyette has been elevated
to Controller for the Cox Broad-
casting Corporation. A 13-year
veteran of the firm, Boyette will retain
his present duties as Assistant
Treasurer for Cox in addition to his
new responsibilities.




THANKS, to all our friends who made
'KISS-1085s Anniversary Party

‘A Night To Remember’

with special thanks to:
AsM Records Atlantic Records
B CapitolRecords MC.A.Records
g E.M.|. Records Motown Records
Prelude Records R.C.A.Records

and
The Metro

The Terhptatlons

From the
Staff and Management of
KISS-108 FM, Boston

“Remarkable!” 4
ROCK s SOUL *DISCO JAZZ -

“The Fools

France Joli
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begin in England this fall.

Chrysalis Planning Two Non-Musical Film Ventures

Chrysalis Records’ Visual Programming subsidiary has announced
plans to produce two non-musical feature films, with production slated to

One of the films, entitled ‘‘Prick Up Your Ears,”
playwright Joe Orton. The second, "‘Contagious,”
fihorror’ story. Both films are budgeted at $6 million each.

is a blography of
is described as a *'sci-

RE&R/Friday, June 26, 1981

Audio/Videocassette Vending Machine Debuts

Inglewood, CA-based Vertex
Systems recently unveiled the
‘‘Audio/Video Tape Dispenser,’”’ a
vending machine equipped with a
reprogrammable point-of-sale elec-
tronic message board. Along with this
‘‘Times Square-style’’ electronic
billboard, the unit differs from con-
ventional vending machines in that it
is operated by a plastic card.

While the initial models, dispensing
audiocassettes and blank tape, are
currently in production and will be
test-marketed in Ralphs Southern
California supermarkets later this
summer, later models will dispense
videocassettes and other high-theft
retail merchandise. The firm also
plans to test the machines in Arco
AM/PM Minimarkets.

Usually, audiocassettes are kept in
locked cases, requiring the services

Coke’s Singing Radio Spots Cross-Promote Current 45’s

Reminiscent of its 60's singing
spots, which featured top recording
stars of the day performing '‘Coke’
jingles in their own style, Coca-Cola
USA has unieashed a novel series of
radio ads, called ‘‘sneak previews.”

The unusual ads, 90 seconds in
length, begin with a CHR artist perfor-
ming 60 seconds of his or her latest
record, segueing into a 30-second
version of the ‘“‘Have A Coke And A
Smile’" jingle, preserving the record’s

—”—”—”—”—”—”—”—”—”
Mahr comes to her new post from a media buyer's posi-

style. The first artist to take part in
the new spots was Chaka Khan, who
delivered her version of the Beatles’
“'"We Can Work It Out.”

The most distinctive feature of the
ads is their cross-promotional quality,
allowing a record company to max-
imize the exposure of a new release
by ensuring the song is performed in
the spot for the first time. The recor-
dings are simultaneously released as
singles. The ‘‘sneak previews'' are
being used as part of Coke's sponsor-

ship of rock concerts currently airing
via the ABC and NBC radio networks.

For The Record

That $45 million Wendy's
restaurants had planned to spend on
iocal radio (R&R 5-29), will instead be
going to spot TV, according to cor-
porate officials. Apparently, the initial
story, carried in the May issue of
Marketing & Media Decisions_ was
in error. We sincerely regret any in-
convenience this misinformation
might have caused.

of a clerk with & key. With the
‘‘Audio/Video Tape Dispenser,'’ the
customer makes a selection, then
goes to the cashier to pay for the
item. The. cashier’s computerized
cash register not only handles the
sale, but keeps track of the machine’s
inventory as well. The register also
encodes a plastic card, which the
customer then puts into the dispenser
to vend the selection. The plastic
cards are not reusable, but can either
be used as receipts or for proof-of-
purchase promotional purposes.

Vertex intends to lease the
machines for between $150-175 per
month. Because the units allow adver-
tisers to spend co-op ad dollars at or
near the point-of-sale, the firm feels
these leasing costs should be easily
recouped.
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ﬁ? DICK BOREL NAMED GM AT WC0Z/BOSTON

W
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NUMBER ONE FIVE YEARS AGO: "Afternoon Delight”
—-Stariand Vocal Band (Windsong)

NUMBER ONE COUNTRY: "All These Things" —

Stampley (ABC/Dot)
NUMBER ONE LP: “Fly Like An Y —
i} b e Y Eagle” — Steve Miller
LI’_I’_”—' 7 @ |

Associates will be located at 870 Seventh Ave., Suite 348,

Suzette Mahr

Sophle Beauvy

Beauvy Named Ad. Dir.; Mahr To

Nat’l Ad Mgr. For Warner Bros.
Sophle Beauvy has been elevated to Director/Ad-

previously held a similar position with the Eilsaman, Johns,

vertising and Suzette Mahr has been promoted to National
Advertising Manager for Warner Bros. Records. Beauvy
most recently served as a Media Planner for the label, having

tion with the label. Prior to joining Warner Bros., Mahr directed
the in-house advertising operations for a chain of retail record
stores. Both Beauvy and Mahr will be based at the label's Bur-
bank headquarters.

Pro.Mo tions

Talmadge, Sherman Form

Full-Service Firm

Entertainment industry veteran Art Talmadge and
former CBS Records executive Allen Sherman recently an-
nounced the formation of A&A Assoclates, a general con-
tracting firm offering a variety of professional services to the
record and video industries.

The firm’s services range from jacket design, printing,
plating, record pressing, tape duplication, marketing, distribu-
tion, promotion, publicity, photography, A&R, business
management, personal management, foreign licensing, and
legal services, to providing recording studio facilities. A8A

New York, NY 10019, (212) 581-4680.

Garrish Upped To VP/Legal
& Business Affairs At Polygram

Elleen Garrish has been elevated to Vice President/Le-
gal & Business Affairs at Polygram Records, coming from
her previous post as Director/Legal & Business Affairs for the
label. Prior to joining Polygram last year, Garrish, a 10-year
veteran of entertainment law, had been associated with the
Marshall, Morris, Powell, Silfren & Cinque law firm.

Mazzetta Named Nat’l Promo Dir.
For First American

Tom Mazzetta has been named National Promotion
Director for First American Records, a Seattle-based label.
Mazzetta most recently served as National Promotion Director
for International Artist Records, having previously been
Western Regional Promotion Manager at Mercury and Lon-
don Records as well as having formerly held local promotion
managers posts with Polygram and Mercury in Florida.

in his new post, Mazzetta will operate out of Los Angeles.

and Laws ad firm.
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EXCLUSIVE

’ in your market: the ¢‘Big Guy”’

After excellent early response to his television
commercials for Charter stations, Gordon Jump, of
WKRP in Cincinnati, is now available as exclusive
spokesman in non-Charter markets.
His humor, warmth and professionalism make
him an ideal spokesman, no matter what the
format of your station. The network-quality
spots can give you the best look, image
and message ever seen in your market.
To reserve the **Big Guy'’ as your
exclusive spokesman, call today. Prices
vary by market size. Production starts

in July, offered only through
LA i

Charter Broadcasting.
: : !PHONE:

CONTACT: John Bayliss,
Russ Wittberger, Al Casey

2399 Camino del Rio S., Suite 100

Son Diego, CA 92108

(714) 298-339%0




«“TOUCH ME WHEN WERE, DANCING”

IS TOUCHING RADIO IN ALL THE RIGHT PLACES

The country has been waiting for a hit single fram Richard and Karen
Carpenter and here it is—TOUCH ME WHEN WERE DANCING?”
The first single from the long awaited forthcoming Carpenters album
MADE IN AMERICA.

CARPENTERS. “TOUCH ME WHEN WERE DANCING”
ON A&M RECORDS & TAPES
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98, rds, Inc. Al

1 AkM Records, Inc. Al Rights Reserved




e S

“TV commercials showing a listener fill-
ing in a diary will be taboo.”

Diary Promotion Announcements
— Arbitron’s New Policy

In the last few days a number of you have
called to lament Arbitron’s recently announced
policy change with regard to promotional an-
nouncements. Since this is a timely topic, I
thought I'd interrupt my series on getting ready to
review the Quarterly Measurement results in
order to bring to your attention a vital item.

In the past Arbitron has takern various stands
aimed at protecting the validity of its data. Its
main concern is to discourage promotions or
advertisements that might affect diarykeeping.
Diary distortion is the most serious offense,

resulting in delisting from the relevant Arbitron:

report. Less serious was the brouhaha over on-air
diary announcements, a hot issue more than a
year ago. Arbitron is now backing up the stance
taken at that time, but broadening the promo-
tional spectrum which will be covered by its
policies. Let’s look at the specifics.

New Policy Spelled Out

Arbitron is concerned about biasesthat might
ensue as a result of diary promotional an-
nouncements. The new definition of those an-
nouncements is ‘‘any systematic or stylized
message in any medium which uses variations of
the phrase ‘dear diary,” refers to a diary, a diary
survey, Arbitron, or ARB, or refers to the writing
down of listening information.” While this is a
very broad statement of policy; it continues in a
vein that has some broadcasters upset. The Ar-
bitron policy reads, “These announcements may
be coupled with psychological subtleties” aimed
at getting people “to listen at work all day, wak-
ing up to a particular station, or having it get you
through the day.”

Effective This Summer

This new policy will be used effective with the
upcoming summer Arbitron sweeps. Stations
found to have run announcements that meet the
above criteria will be dealt with much as were
those statians that ran on-air survey an-
nouncements. The Arbitron punishment will con-
sist of a notice on the cover of the relevant report,
a description of the activity on page five of the
ratings book, and the placement of the station’s
numbers under a line below data for the rest of the
market.

Broadcaster Concerns
While almost no one in the industry is in favor
of announcements that might distort the integrity
of the data, judging by the calls I've gotten on this
issue many of you are not greeting this new Ar-
bitron pronouncement with open arms. There

seem to be two questions — how do you measure
*“psychological subtleties,” and how will Arbitron
police this new procedure?

Many stations or formats that encourage long
listening spans seem especially upset. John Patton,
VP/GM of Bonneville Broadcast Consultants, told
R&R he thought it “absurd’” that Arbitron might
crack down on advertising encouraging long
listening spans. Other Beautiful Music syndicators
felt similarly. Ken Mellgren, VP/Operations for
Schulke Radio Productions, and Steve Trivers of
Kala Music voiced concern over how far-reaching
this new policy might be. Thinking of specific TV
commercials, Mellgren said “I don’t think the
Patrick O’'Neal spot or the Shields & Yarnell spot
could come under this new guideline, but we’ll
have to wait and see.”” Trivers was in favor of
making the Arbitron research more accurate, but
felt, “It’s very improper of them to suggest that
there’s anything wrong with a station advertising
itself as a wonderful companion all day long, etc.”
According to Trivers, ““That is not fair to the sta-
tions in our line of work, nor is it fair to ethnic or
Country stations with loyal audiences.” The
representatives of these three Beautiful Music
firms all affirmed that they counsel their clients
not to run commercials on TV that might make a
diary reference or might distort the survey. A
commercial reportedly being run by the Atlanta
Schulke client, WPCH, was not endorsed by
Schulke, according to Mellgren.

Beautiful Music, ethnic, and Country stations
apparently are not the only ones concerned about
how this new policy will be implemented. Herb
McCord, GM/Radio Division for Greater Media,
told R&R on behalf of his largely A/C-formatted
stations, “I don’t see how Arbitron can get away
with this.”

Adyvisory Council Input

Evidently the ‘Arbitron Radio Advisory Coun-
cil was consulted by Arbitron before this new
policy statement was released. Chairman Tom
Hoyt told R&R that while the matter was not on
the agenda at the latest meeting between Arbitron
and the Council, “We did discuss it.”” Hoyt gave
the Council members a chance to comment if they
had any problems with the stance and apparently
no one voiced concern at that time. Trivers, by the
way, is a member of that Council.

When asked how he thought Arbitron might
be able to enforce the provision that could affect
stations attempting to encourage long listening
spans, Hoyt said, “I don’t think they intend to.”
He agreed with the other broadcasters to whom

A number of you have written or called regarding my column on the Arbitron monthlies.

An example was Norman Wain, President of the Metroplex group, who wrote to ask, “What
can we do to help stem the use of these monthlies in the industry?”

Q

If breadcasters feel strongly against the monthlies, contacting Mike Membrado at Arbitron
(212-887-1406) would be a good place to register feelings. Trade groups like the research cam- |,
mittees of the RAB, NAB, and the NRBA could also be useful in taking a stand on this issue. :

R&R/Friday, June 26, 1881

Week In Review

Mediatrend Growth Coming?

Jim Seiler’s monthly Mediatrend
service may be about to add to its
market list. According to company of-
ficials, it appears as though Phoenix will
be the next market added to the
Mediatrend list, perhaps with a July
start. In addition, the firm is looking at a
Southeastern market where the Birch
Report is currently in place as a growth
possibility.

Arbitron Bolsters
San Francisco Office

Marv Korach, manager of the San
Francisco office for Arbitron Radio,
recently announced two personnel
moves. David Burrill, who served for
approximately 18 months as client ser-
vice rep in the Bay Area office, has been
promoted to account executive. Replac-
ing Burrill in the CSR slot is Bill Rose
from WIOQY/Philadelphia. Both ap-

pointments are effective immediately.

we talked that Arbitron did have a right to put
some teeth into a policy against diary an-
nouncements, but that getting into the area of
“psychological subtleties™ could be sticky.

Sell The Product

To summarize, Arbitron has expanded its
policy against advertising or promotions aimed at
diarykeepers. Syndicated TV commercials show-
ing a listener filling in a diary, as well as any other
attempt to mention a survey or any Arbitron con-
nection, will be taboo. Such announcements, tied
into “‘psychological subtleties’” that promote long
spans of listening, will earn a station a slap from
Arbitron. Generally the industry reaction has
been that it’s fine for Arbitron to try and stop
distorting announcements — no matter what
medium they appear in — but there is concern
over the vague reference to promotions that en-
courage long-term listenership. Perhaps Arbitron
will, before this summer sweep, clarify this situa-
tion to alleviate any fears those of you out there
may have.

In the meantime, perhaps Tom Hoyt put it
best when he told me, “Let’s not get concerned
trying to influence diarykeepers this way — let’s
just sell our product and try to attract the most
listeners we can.” Isn’t that really what advertis-
ing promotions are supposed to be all about?
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WITH THE FIRST SINGLE,
“URGENT.. =
FROM THEIR NEW ALBUM |~ 7
ON ATLANTIC RECORDS |

AND TAPES.
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Jaf)" PRODUCED BY ROBERT JOHN “MUTT" LANGE AND MICK JONES:
[ATLANTIC]
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What would

happen if 250

R&R reporters

were to program

Frankie Smith's
“Double

Duich Bus”?

So far, with the
help of the
nation’s top
independent
promotion
people and
these (33)
R&R reporters

WKTU 19-7 Z93 28-24
KRLA 1-2 Y100 11
KIIS-FM 2-3 WCKX 19-17
KFRC 4-3 KFI 23

13K deb 10 KJR on
KSET-FM 12-5 WAEB 30-27
KBFM 7-6 KEEL 11-10
KYNO-FM 8-5 KLAZ on
KIDD 10-5 G100 deb 21
FM102 11-9 WBBQ 26-15
KGGI 4-3 KX104 deb 27
KHYT 14-1 KERN on
WXLK 1-2 KCPX 36
WXKS-FM 16-13 WHHY on
WPGC 20-10 FM99 20
CKGM 25-19 KENI on
KRLY deb 22

Double Duich
Bus has
sold over

1,000,000

records

B.B.43" C.B.47" RW.49"

It figures to play
this hit

WMOT
RECORDS

Distributed by C.8.S

KAY NAMED GM
Moffat Completes
CJID Purchase

Moffat Communications has completed its pur-
chase of CJJD/Hamilton from CJJD Ltd, following
final approval from the Canadian Radio-Television
& Telecommunications Commission (CRTC).

At the same time, the appointment of Don Kay
as GM of the A/C-formatted station was announced.
Kay had been Sales Supervisor at Moffat’s
CHED/Edmonton. Present CJJD Sales Manager
Wayne Ens continues in that position, while the com-
pany hopes that current personnel will also remain.

The acquisition of CJJD gives Moffat nipe radio
stations, with CKLG & CFOX/Vancouver, CKXL &
CHFM/Calgary, CHAB/Moose Jaw, and CKY &
CITI/Winnipeg rounding out the roster in addition to
the aforementioned CHED.

Stuart, Holmes Launch
Gold Coast Label

Marv Stuart, Curtis Mayfield's partner in Cur-
tom Records for many years, and former Casablan-
ca Sr. VP and Chocolate City Records founder Cecil
Holmes have started Gold Coast Records, to be
distributed by Capitol. Stuart will serve as Chair-
man, based at label headquarters in Chicago, while
Holmes, as label President, will work out of Los
Angeles.

Gold Coast’s first acts are former Curtom recor-
ding artists Linda Clifford and TTF, with initial pro-
duct expected shortly.

| LETTER

“United Front” Against
Performers Royalty

Dear R&R:

I feel compelled to write an open letter to our in-
dustry and to those considering the Performers
Royalty Bill (pay for play) in the House.

After reading in your May 29 issue Victor
Fuentea<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>