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Lothery To
Head CBS
AM Efforts

Gene Lothery

Gene Lothery, WEEI/Boston
Vice President/GM, will take over
as corporate VP for the CBS AM
stations on September 28, suc-
ceeding Gail Trell Barker, who
was previously reassigned within
the radio division. CBS Radio
Division President Bob Hosking
said of Lothery: I am especially
pleased to have someone of Gene’s
strong background in station man-
agement and experience in the
news, information, and play-by-
play sports format to which the
CBS AM stations are dedicated.”

Lothery’s career at CBS spans
17 years, and includes rising from
its mailroom through numerous
sales and TV assignments to run-
ning WEEI for the past seven
years.

“Pm. very excited,” Lothery
commented to R&R, ‘“although
part of me will remain in Boston.”
Lothery is a firm believer in news,
talk and sports programming for
AM stations; his philosophy is that
even if the FCC approves AM
stereo, no one will be there to use
it.

Furthermore, Lothery says ra-
dio doesn’t need a lot of services,
believing that the concentration
will continue to be local program-
ming and local sales efforts.

CBS AM stations other than
WEEL Boston are WCBS/New York,
KNX/Los Angeles, WBBM/Chicago,
WCAU/Philadelphia, KCBS/San
Francisco, and KMOX/St. Louis.
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WZGC Cancels Arbitron Contract

Facing a 40% rate increase
from Arbitron, WZGC/Atlanta has
refused to renew its contract with
the ratings firm. WZGC VP/GM
Bud Polacek told R&R, ‘“‘Effective
September 30, Z93 is no longer a
subscriber to Arbitron. We will not
buy their ratings and we will not
sell advertising based on their
ratings. Our Arbitron contract

$10,000 REWARD OFFERED

was up for renewal and we were
being hit with a 40% increase. I
found that to be just uncon-
scionable.”

Polacek, who has tangled with
Arbitron before, most notably last
fall when the Atlanta report was
reissued after Polacek discovered
discrepancies which adversely af-
fected WZGC'’s totals, said his de-

Vandals Topple WBBQ Tower

Shortly after 5am Tuesday mor-
ning (9-1), WBBQ/Augusta, GA’s
new 787-foot broadcasting tower
fell to the ground with a resoun-
ding crash, awakening neighbors
who immediately notified station
Operations Manager Harley
Drew. Damage to the custom-built
tower, which was scheduled to
become operational on September
15, was estimated at over $200,000.

‘Drew told R&R that upon his ar-
rival at the tower (located on
Stephens Road in nearby Edge-
field County, SC), he discovered
that all three inch-thick steel
coaxial cables running west from
the tower had been severed. As a
result, the tension from the cables
on the opposite side of the tower
pulled the upper part of the struc-
ture to the ground.

Finding tire tracks and foot-
prints in the area, station officials
summoned the Edgefield County
Sheriff’s Department. Despite the

cooperation of the State Law En-
forcement Division and the FBI
(although the latter organization
soon backed out of the case due to
lack of manpower), the culprits
have not yet been detected.

In an effort to flush out the
criminals, WBBQ's owners, the
Savannah Valley Broadcasting
Co., are offering a $10,000 reward
for information leading to the ar-
rest and conviction of the person
or persons responsible for the
tower’s destruction. Along with
the considerable damages, Drew
estimates that the CHR-formatted
station will not be able to get the
rebuilt tower into operation until
January next year. ‘“When it goes
back up,” Drew noted, ‘‘we’ll
have the best tower security in
America.

“(The situation) is extremely
disappointing,” Drew continued.
“I cannot imagine what kind of
mind wouldn't want to see this
tower in operation.”

Duncan R&R'’s Video GM;
Parks New Country Editor

Jim Duncan, R&R Country
Editor since 1974, has been ap-
pointed General Manager of R&R
Entertainment’s Video Division.
Associate Editor Carolyn Parks,
who joined R&R in 1979 after an
extensive radio careeer and has
specialized in the Country format
for the past 10 months, will suc-
ceed Duncan as Country Editor.

Commenting on the promotions,
R&R Editor/Publisher Bob
Wilson stated, “‘Jim’s dedication

Davis Joins Capitol Broadcasting
As VP/Programming

Don Davis, currently Opera-
tions Manager of WOW/Omabha,
will become the new Vice Presi-
dent of Programming for Capitol
Broadcasting's DC101 (WWDC-
FM) & WWDC/Washington on
September 28. Davis succeeds
Denise Ollver, who left DC101 to
become Program Director of the
new ABC Rock Network (R&R
8-28). Davis, whose programming
background includes AOR experi-
ence at WLAV/Grand Rapids as
well as air work at WLUP &
WDAI/Chicago, told R&R, “DC101

is the hottest radio station in the
market. There’s a really good
competitive challenge there which
makes it very exciting.”

Goff Lebhar, President of
Capitol Broadcasting, commented
on Davis's appointment, saying,
“I interviewed many candidates
for the job. I was looking for some-
one who, based on his enthusiasm
and leadership qualities, could
come in and execute the format
we're in by working with all our
personalities. Equally important,

DAVIS/See Page 18

Carolyn Parks  Jim Duncan

to Country radio has helped bring
the format to the national pro-
minence it enjoys today. He re-
signed a major market PD job
seven years ago to supervise the
Country section, and has reported,
advised, and promoted Country
radio with thoroughness and devo-
tion. Both Jim and I feel our new
Country Editor, Carolyn Parks,
has exactly the same dedication
and spirit, and look for even more
exciting growth in the format and
the section.

“In Jim's new position he will be
involved in all of our network and
cable video projects, as well as
overseeing the production of
record company promotional
videos. We're extremely happy
that despite the economic condi-

DUNCAN/See Pageo 18

cision to drop the service was
purely economic. “‘No service is
perfect, I realize that. The main
reason we're dropping their serv-
ices is that we vehemently dis-
agree with their pricing pro-
cedures.”

Commenting on Arbitron’s pol-
icy of basing its rates on a
station’s highest open minute
advertising rate, Polacek said, ‘I
don’t think my rates should be
governed by how successfully I
run and market the radio station.
I'm not about to tell them how to
run their business. I don’t think I
have a right to do that, but at the
same time, I'm not about to sit

WZGC/See Page 22

De Castro
Named Loop
VP/GM

Jim De Castro has been pro-
moted to Vice President/General
Manager for Heftel's Chicago
AOR WLUP, where he had been
Station Manager since May. De
Castro came to Chicago from Hef-
tel’s WXKS-FM/Boston, where he
was General Sales Manager; he
previously worked in sales at
KSFO/San Francisco.

De Castro told R&R, “It's a
thrill to have the opportunity to
manage one of the best-known ra-
dio stations in a market like
Chicago, one of the top markets in
the country. I'm surrounded by
good people and hope to help bring
the Loop back to its place of domi
nance in contemporary radio. It's
great to work for a corporation
that will allow you to move around
and will promote from within.”

Moors Appointed
VP/GM At WHN

Brian Moors

Brian Moors has been promoted
to Vice President/General Man-
ager at Mutual’s WHN/New York.
Moors, formerly Station Manager
at the Country outlet, replaces
Nick Verbitsky, who in addition to
serving as a Mutual Sr. VP also
supervised WHN. Verbitsky join-
ed with WHN PD Ed Salamon and
Mutual VP Frank Murphy to form

the new United Stations network
MOORS/See Page 18



"...anirreplaceable tool.’

““I chose The Research Group because
I have confidence in them. I have
confidence first of all because they have
been effective for me in the past.
Secondly, because I’ve seen the way they
operate, and I think they are very
straightforward; they’re honest about
what they can and can’t do,
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KPKE FORMERLY KHOW-FM

Doubleday Denver FM
Debuts AOR Format

Doubleday officially changed its Denver FM’s
call letters from KHOW-FM to KPKE and debuted an
AOR format last week, switching from tape to live
Wednesday (9-9). As KHOW-FM, the station had an
Adult Contemporary format. Using the slogan
“Denver’s Only Real Rock,” KPKE's programming
has been commercial-free to date.

Doubleday VP/Programming Bob Hattrik told
R&R, “We're clearly stating that ultimately we will
be playing commercials. We don’t want to frontload
it with no commercials and let expectations fall
short.” Commenting more generally on the change,
be said, ‘“We no longer needed to do combo sales with
the AM, since we sold KHOW to Metromedia. Also, I
felt, more strongly than a year ago when we looked at
the market, that there was a real vulnerability and
dissatisfaction with the present rock radio here,
despite its share. All stations, particularly our main
competitor, were way too broad, and I felt we could

DOUBLEDAY/See Page 22

Rodriguez, Brack
Promoted At Boardwalk

Ruben Rodriguez has been promoted from East
Coast VP/Promotion to VP/National R&B Promo-
tion & Marketing at Boardwalk Entertainment. At
the same time, Steve Brack has been promoted to
National Singles Promotion Director; he had been
National Secondary Promotion Director.

In announcing the promotion of Rodriguez,
Boardwalk President Irv Biegel commented, “The
move to a national vice presidency is a natural exten-
sion of Ruben’s work for Boardwalk. Having worked

Steve Brack

Ruben Rodriguez
with him at Casablanca as well, I know he’s one of
the most talented young executives I've met. His
energy is phenomenal.” Boardwalk Sr. VP Scott
Kranzberg added, ‘‘Ruben is both imaginative and

BOARDWALK/See Page 22

WIRE & WXTZ
Name Hobbs VP/GM

Jack Hobbs has been appointed Vice Presi-
dent/General Manager of WIRE & WXTZ/Indiana-
polis. He was most recently General Sales Manager
at Metromedia’s WNEW/New York, having been
GSM at the same chain’s KNEW/San Francisco and
VP/GM at WRKO/Boston previously. Hobbs
replaces Ivan Braiker, who departed recently for the
VP/GM position at the Satellite Music Network.

Mid America Media President Reva Small
stated, ‘‘We are delighted to have a person with such

HOBBS/See Page 22

EXITS SOURCE PD POSITION

McGhan Heads New

[ ]
Rolling Stone
L] 9 L] L L3
Syndication Division

John McGhan, Director of Programs for NBC's
Source network, has resigned that position to become
Director of Rolling Stone Magazine Productions, a
new division that will produce the company’s ex-
isting syndicated radio shows as well as new radio,
TV, and video syndication projects.

McGhan told R&R, “The Source has been the
most productive two years of my entire life. It is in
extremely capable hands. This change offered me a
chance to widen my horizons in other formats and
media. It’s going to be a fun time. We're doing a
series of things with TV, interview segments for the
‘Solid Gold’ TV shows.” McGhan added that the cur-
rent ‘“‘Rolling Stone Rock Revue’’ will now be chan-

McGHAN/See Page 22

AOR Now Stars On KSRR

KSRR (“KSTAR')/Houston changed its format
from Contemporary Hit Radio to AOR Monday (9-7),
segueing from a three-day history of rock % roll
special to the Who's “Long Live Rock’’ to mark the
change. The station’s airstaff remains, with the ex-
ception of midday personality Mike Brady; PD Ted
Carson exited a short time before the format change.
KSRR will announce a new PD shortly.

Commenting on the switch away from the
Country-flavored CHR format KSRR had featured
for the past seven months, GM Jay Hoker told R&R,
“When I came in a year ago, KILT-FM was AOR,
and there was KLOL. We were kind of rocky, but
more wimp rock. KRBE was rocky but not an AOR.
At that time we felt there was a better opportunity as
a kind of country-rock station. Since that time KILT-
AM & FM and some others went Country, so we now
have eight or nine Countries in the market. We felt
the window was wide open for an AOR format done
properly. I'm especially pleased because I have an
AOR background, as a former WRIF/Detroit GM."

Hoker added that Jeff Pollack will consult the
station.

Campbell New VP/GM
At The Research Group

Larry Campbell has been named Vice Presi-
dent/General Manager of the Research Group, the
San Luis Obispo-based
radio research company.
Campbell joins the com-
pany after more than 14
years with the King
Broadcasting organiza-
tion in various capacities,
most recently as General
Manager of KING/Seat-
tle. Prior to joining KING
in 1980, he served as GM of
KGW/Portland. In his
new position, Campbell
replaces E. Karl, who was
promoted to Sr. VP of the
Research Group's parent company, Sunbelt Com-
munications (R&R 7-24).

Larry Campbell

CAMPBELL/See Page 22

Wheeling To Direct News,
Programming At WTOP

John Wheeling will become Director/News &
Programming at all-News WTOP/Washington, DC
September 14. Wheeling was most recently Mana-
ger/News Operations at all-News WCBS/New York;
he is the second news executive to be hired away
from WCBS in the past two weeks, following News
Director Lou Adler, who joined WOR/New York in a
similar position (R&R 8-28).

WTOP VP/GM Michael Douglas commented,
“His varied experience and training at the preemi-
nent news operation in the country qualify John un-

WHEELING/See Page 22

KGON Names Van Dyke
As Program Director

Dave Van Dyke has been named Program Direc-
tor of KGON/Portland, replacing Jerry Ostertag,
who joined KZAM/Seattle as PD two weeks ago
(R&R 8-28). Van Dyke had most recently been PD of
KAZY/Denver, a post he exited a month ago. Prior to
KAZY, Van Dyke programmed KFWD/Dallas (now
KTXQ).

Van Dyke told R&R, “There’'s a bunch of good
people there (KGON). I'm really excited about it. I
love the outdoors, and although I've had some oppor-
tunities to move back East, I prefer the Portland
area. I have a lot of friends there and the station itself
was quite an attraction. There's also a certain
challenge involved in taking over a number one sta-
tion. I've listened to KGON and I think it has the
potential to do even better than it has already.”

KGON General Manager Craig McCoy said,
“Dave’s had a great track record at both KAZY and
in Dallas at KFWD. It's also significant that he was
an Abrams program director, since KGON is a
Superstars affiliate.”

In a related development KGON Music Director
Gloria Johnson has been promoted from MD to Assis-
tant PD at the station. Van Dyke will begin his new
duties at KGON on September 14.
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Washington Report

D.C. Current

Radio Road To White
House . . . Ex-Vice President
Walter Mondale is close to
deciding whether he’ll launch a
syndicated, daily radio commen-
tary like the one that kept Ronald
Reagan in the public eye while he
was out of office. Mondale, who
makes no secret of his president-
ial ambitions, has formed a cor-
poration called the Progressive
Perspective to test market the
idea. Bob Torrecelli, Mondale’s
law associate and political ad-
visor, reports “tremendous in-
terests” among radio stations,
which in some markets are report-
edly fighting to win exclusive
rights to the low-cost program. “‘I
think the interest among radio
people is in seeing a balance in the
national debate — that having
Mondale do this kind of thing
might restore some kind of philo-
sophical balance,”” Torrecelli told
R&R.

Meanwhile, Back From
The Ranch. .. Upon return-
ing to Washington last weekend,
President Reagan taped a brief
radio Labor Day message in the
Oval Office. The tape and trans-
cript were made available *‘on re-
quest” to the White House press
corps.

AM-FM Combo Question
May Emerge From Limbo
. . . It looks as though the FCC
may finally settle the question of
whether it will ban common
ownership of AM and FM stations
in the same community, as pro-
posed two years ago by the Na-
tional Black Media Coalition. “‘I
think it’s something the Commis-
sion will want to act on very soon

- to have a definitive answer in-
stead of continuing in limbo,”
Deputy Broadcast Bureau Chief
Jeff Baumann told R&R. He says
the Bureau is considering drawing
up a discussion paper for the Com-
missioners, listing their options, in
preparation for formal action of
some kind. “When you continue to
put conditions on sales and CP’s
for new stations without a definite
policy, it’s a troublesome situa-
tion, and we’'d like to have it
resolved,” said Baumann.

Financial Reports Endan-
gered? . . . Look for FCC ac-
tion September 24 on a Further
Notice of Proposed Rulemaking
aimed at broadening the options
for action on Form 324, the annual
financial report. The original
notice last year only considered
making the reports more detailed.
New options to be put out for
public comment include abolish-
ing or shortening the form. Al-
though many stations dislike the
paperwork involved, Form 324 has
some staunch industry supporters
who say the comprehensive mar-
ket-by-market financial data is in-
valuable, especially when selling
broadcast properties.

Senate To Revive Dereg-
ulation . . . Although, as
reported here last week, the
House Telecommunications Sub-
committee is unlikely to consider
radio deregulation this fall, it
looks like the Senate has other
ideas. An aide on the Senate Com-
merce Committee has told R&R
that radio deregulation, which
was dropped from the giant budg-
et bill this summer, will ‘‘definite-
ly be rejuvenated” this fall. Right
now the staff is considering what
form the bill will take.

Movement On Crossown-
ership . . . The House Telecom-
munications Subcommittee will
take testimony September 23 on
Rep. Al Swift’s year-and-a-half-
old idea of making it illegal for the
FCC, when considering a station’s
renewal, to take into account own-
ership of any other broadcast or
newspaper properties.

RAB Clinics Begin . ..
The first of the RAB’s eighteen
autumn “Super Sales Clinics”
takes place next week (9-15) in
Kansas City, MO. The schedule
also includes Minneapolis (9-18),
Atlanta (9-22), Cincinnati (9-24)
and Pittsburgh (9-29). Each clinic
will be broken into two sessions
for new and advanced salespeo-
ple. RAB Senior VP Joe Vincent
has announced that the clinics will
be conducted by Pace Organiza-
tion Chairman James Newman
and Shamrock Broadcasting’s
Corporate Cirector of Sales Pam
Lontos.

Selling Against Newspa-
pers . . . Seminars sponsored
by the New York State Broadcast-
ers Association (NYSBA) will
kick off late this month featuring
Radio Information Center Presi-
dent Maurie Webster. The em-
phasis will be on the value of
broadcast advertising to local
clients in comparison to newspa-
per advertising.

Group W Seeks Tax Re-
lief On Boston Sale. ..
Westinghouse wants the FCC to
grant a tax certificate, redeem-
able for a big capital gains tax
break, on its sale of WMJX/
Boston (WBZ-FM until recently)
to Greater Boston Radio. The sale
is eligible, Westinghouse claims,
because it breaks up a grand-
fathered AM-FM-TV combination,
furthering the Commission’s
diversity of ownership goals.

No New FM For Phoenix
. . . The last available FM fre-
quency in the Phoenix area has
been assigned to nearby Glendale,
under an FCC goal of providing
two local FM’s to any community
that appears able to support them.
A competing group tried to grab
the channel for Phoenix on the
grounds that Glendale is a mere
“bedroom community”’ with ‘“no
distinct complexion of its own.’

60 RADIO STATIONS HIT

Black Coalition Seeks EEQ Sanctions
Against Suburban Stations

In a large-scale filing at the FCC last week, the Na-
tional Black Media Coalition (NBMC) asked for sanc-
tions against 60 radio stations and several television
outlets for allegedly having no blacks on their staffs in
communities with at least 5% black workforces.

The impetus for the filing ap-
pears to have been conversations
between NBMC Chairman Pluria
Marshall and FCC staffers: “‘I
talked to a couple of people at the
Commission and they said they
had noticed there was a lot more
laxity with suburban stations,”
Marshall noted. He added, “Many
feel they simply don’t have to ad-
dress the black community’s
needs in programming or employ-
ment.”

According to Marshall, NBMC is
already actively negotiating with
WMAR-FM-TV/Baltimore, one of
the targeted stations, and the fil-
ings are beginning to spark angry
calls from other licensees. The
mass action was the third largest
in NBMC'’s history, surpassed only
by past filings against every sta-

STEVE SEWELL SPEAKS

tion in the states of Florida and
Mississippi.

Petitions to deny license
renewal were filed against sta-
tions in the Baltimore-Washington
area. In Maryland, the stations
were WAMD/Aberdeen, WYRE/
Annapolis, WVOB/Bel Air,
WJRO/Glen Burnie, WASA &
WHDG-FM/Havre de Grace,
WMAR-FM/Baltimore, WDON/
Wheaton, WLMD/Laurel, WXTR
AM & FM/La Plata, and WINX/
Rockville. Targeted in Virginia
were WPKX & WVKX-FM/
Alexandria, WOHN/Herndon, and
WPRW/Manassas.

Petitions to ‘‘prevent continuing
violations of the Commission’s
EEO rules’ were filed against
KWOW/Pomona, CA; WNAB/
Bridgeport, CT; WAMU/

Washington, DC; WKWF/
Key West, FL; WGUL & WPSO-
FM/New Port Richey, FL;
WTMC/Ocala, FL; WWWQ &
WPFM-FM/Panama City, FL;
and Illinois stations WWMM/Ar-
lington Heights; WIBV/Belleville;
WIVS & WXRD-FM/Crystal
Lake; WDZ/Decatur and WFRL &
WXXQ-FM/Freeport. Also hit
were KLCL-AM & FM/Lake
Charles, LA; WLLH & WSSH-
FM/Lowell, MA; WJDA/Quincy,
MA; WCRB/Waltham, MA;
WPHM/Port Huron, MI;
WNRS/Saline, MI; WBRW/Som-
erville, NJ; WVIP-AM & FM/-
Mount Kisco, NY; WFAH &
wWDJQ-FM/Alliance, OH;
WVNO/Mansfield, OH; WPTW/
Piqua, OH; KNOR/Norman,
OK; KOCY & KXXY-FM/Ok-
lahoma City, OK; KSEL/
Lubbock, TX; KKWK/San An-
tonio; WOAI/San Antonio; KCCW/
Terrell Hills, TX; WLRG/Ro-
anoke, VA; WFMR/Milwaukee;
and WRJN/Racine, WI.

Radio May Win More Freedom
As Complaints Division Shrinks

Although he’s the man who hands out fines and ad-
monitions when FCC rules are broken, Steve Sewell
prefers helping broadcasters stay out of trouble in the

first place.

“Quite frankly, I take no glee in issuing fines and
sanctions,” says the Acting Chief of the Broadcast
Bureau’s Complaints and Compliance Division. ‘“We
would rather someone called us beforehand confessing
ignorance and wanting to know what to do.”

-(%’r(f '
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Steve Sewell
With his staff size down one-
third from several years ago to 40
employees today, and with further
slight cutbacks planned, Sewell
looks to “unregulation’ to keep the
division’s workload manageable.
For instance, he questions why the
FCC should care whether a station
misrepresents survey data.
Fowler To Get
Suggestions On
Enforcement Changes
“‘One of my objectives is to pro-
vide a synopsis of every rule and
policy we regularly administer, to
give a thumbnail sketch of our ex-
perience with that rule, and our
thoughts as to whether it should be

retained, modified, or eliminated
altogether,’” says Sewell. He
declines, however, to get into
specifics on possible changes.

The bulk of broadcast com-
plaints center on television pro-
gramming and commercials,
areas the FCC avoids. ‘I think the
man in the street believes our role
is to be a watchdog over program
content,” Sewell notes. ‘“‘We try to
explain that’s not the case. Our
role is not that of a censor.” People
with gripes about programming
are advised to contact the station
directly.

Lyrics, Contest
Complaints Common

A common complaint about
radio stations involves ‘‘sug-
gestive” lyrics, which seldom con-
cern the Commission. “‘If
something is distasteful, that’s not
a basis for Commission action.”
He said the FCC would investigate
language fitting the Supreme
Court’s narrow definition of
indecency — *‘a verbal assault of
four-letter words, constantly
repeated in a short period, at a
time when children might be pre-
sent,” in Sewell’s words.

To avoid another frequent
source of radio complaints, con-
test problems, Sewell advises
broadcasters, ‘‘Plan it out. Sit
down and think how this is going to
work. Come up with rules and pro-
cedures and make sure your on-air
announcers follow them. When you
have a DJ who starts winging it,
you're going to get into trouble.”

Interestingly, the giant one-
million dollar giveaways that have
become popular with stations
create few headaches for Sewell’s
staff. The reason, he believes, is
ST o Ce——— - L T

““When you have a DJ
who starts winging it,
you’re going to get into

trouble.”

T TS T T T ST T s
that they are ‘‘generally more
carefully thought out,” and are
conducted by stations that can af-
ford to consult legal counsel
beforehand.

One trend Sewell points to in
complaints against radio stations
is a decline in fraudulent billing
complaints from five or six years
ago. “I hope that’s a result of our
enforcement program that
resulted in a lot more hearings on
this issue.”

Sewell’s statement that he
dislikes handing out fines seems to
be borne out by the numbers.
Although thousands of complaints
are filed each month, fewer than 60
fines are levied each year, and
most of those are for technical
violations discovered by in-
vestigators for the Field Opera-
tions Bureau.
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Computer Graphs Provide Visual Aid To Stations

‘Fast-Grafs, a recently-developed technique for producing laser-printed
computer graphic reports of a radio station's audience, finances, and other data,
will soon be avallable from the New York City-based Radio Information Center
firm

The main advantage to ‘Fast-Grats'' Is that they can be created directly from
the computer that makes the calculations, instead of on plotting machines.
Created as an extension to the firm’s "“Analyst” (Arbitron audience analysis)
system, “Fast-Grafs’'' make it possible for radio station executives to view a set
of several color line graphs detalling their station's programming, sales, or
budgetary performance without having to ftirst gather and analyze the data, then
feed it into the plotting machine. Plus you have the benetit of looking at visual

data, rather than raw numbers

Initially, the ‘'Fast-Grafs'* will be avaliable in three different sets —
and ‘‘Management-Grafs."

Grafs," '“Program-Grafs,’

Sales-
Each consists of 10 or

more visual charts, varying in price somewhat by market size. For further in-
formation contact Jerry French at the Radio Information Center at (212)

371-4828

UP 51% FROM 1970

One In Seven U.S. Families
Headed By Women

Families headed by women now
represent 15 percent (nearly one in
seven) of all American families, accor-
ding to recently-released U.S. Cen-
sus Bureau statistics. Although most
Amarican families are married couples,
their share is dwindling — from 87
percent of all U.S. families in 1970 to
83 percent in 1979, the latest data
avallable. In contrast, female-headed
families have increased 51 percent
since 1970

A relaxed social climate (divorce and
separation becoming increasingly
common) and a changing labor force
are seen as the reasons for the growth
in female-headed families, two-thirds
of which (5.3 million) include children

“Let me see
your ‘eye-dee’ ”

A near-perfect identification
system currently in prototype really
puts the “eye™ in identification.
Said to be more accurate than
either fingerprints or voiceprints,
the system uses an electronic
camera to identify peopie by blood-
vessel patterns in their eyes.

According to the Computer
Decislons publication, so-calted
“‘eyeprints’’ are like fingerprints in
that they are unique for each in-
dividual, but are (quite logically}
less aiterable than one's finger-
prints or voice patterns.

‘

LOS ANGELES

under the age of 18

While almost half a million female-
headed families have annual incomes
over $25,000 — about as many as
have a college degree — and nearly
one million temales heading families
work in either a professional or
managerial capacity, most female-
headed families are a far cry from af-
fluence, reflected in the 57 percent of
female-headed families living in public
housing projects

Low Median
Income Level

Median income for female-headed
tamilies during 1878 stood at 48 per-
cent of the median income for U.S.
families, $8,500 versus $17,800.

Even though the number of female
tamily householders in professional or
managerial professions has doubled
since 1970 (the largest increase of
any occupational group), this has not
kept pace with the abovementioned
51 percent increase in the total
number of female-headed families
likewise the largest increase in this
respect

Predictions are for the number of
U.S. female-headed families to top 12
million (18 percent of the total) by the
end of the decade. However, popula-
tion experts project that the increasing
number of women working full-time will
improve the economic status of these
families significantly in the future

r\ﬂ\lt’
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Matsushita’s Robot |

"‘Welcome. Let's shake hands
Wow! What a gripl’" Searcely
stimulating conversation, except that
the above comment came from the
steely persona seen at right
Developed by the Japanese electronic
glant Matsushita Electric, the
500-pound robot not only ‘‘talks’’ (via
speech synthesis), but aiso sees, us-
ing a TV camera for eyes

A serles of sophisticated ''‘Robo
Sensors,’' capable of measuring
everything from room or body
temperature to gas leaks to the power
of your handshake, serve as the unit's
brain.

While the particular model pictured
spends its time at exhibitions and In-
dustrial fairs as a dazzling sort of com-
pany spokesmachine, other
Matsushita-developed robots perform
such complex tasks as arc welding and
manufacturing TV sets. Now, who says
robots are Incapable of feeling?

nvites You To Shake Hands With Future

A S CEEE—

Flush-Mounted
Speakers Improve

Mobile Music

These ‘‘Alphasonik D-3200
Flush Mount Car Speakers'' are
designed to accommodate those
who like to combine high-quality
music with mobility. Manufactured
by Berkeley, CA-based Visonik Of ’
America, the two-way system
uses a critically-aligned one-inch,
soft-domed, wide-dispersion
tweeter and a long excursion four-
inch woofer with a matched
crossover. The '‘D-3200° also
features a cast aluminum housing
with a speclally contoured |
aluminum grill. [

“Name Brand Value Fading

What's in a name (brand)? Less and
less, according to a recent Opinion
Research Corporation study con-
ducted for the Chain Store Age/Gen-
erai Merchandise publication. The
survey found that more and more con-
sumers, particularly young and affluent
ones, are placing price ahead of brand
preference when it comes to purchas-
ing goods

Nearty halt (48 percent) of the con-
sumers surveyed said they are using
more store or distributor brands than

they did two or three years ago
Similarty, another 49 percent clalm to
be using more generic (unbranded)
products than ever before

While the trend is viewed as a strong
indicator of costcutting measures
adopted in reaction to diminished buy-
ing power, it nevertheless points out
that manufacturers must provide value
along with their brand name, rather
than simply rest on the laurels of
tamiliarity

pharmacy

Motion Sickness Breakthrough

It you’re one of the millions of Americans who suffers from occasional mo-
tion sickness, hold on to your seat. One side effect of the U.S. space shuttie
program has been the discovery of a novel method to prevent the familiar
nausea brought on by prolonged loss of equilibrium

Briefly, a thin plastic disc about the size of a dime is worn behind the ear
The disc contains a drug that is released into the bloodstream over a period of
three days. The prescription-required device, termed the ''Transderm-V
Scopolamine Therapeutic System,” costs about $2.25 per unit at your local

. P

Most Importantly, each speaker
requires only a three-inch diameter
by one-inch deep hole for mounting
on your vehicle’s door, with the
unit's design compensating for the
| tendency of a car interior to absorb

high-frequency sound, resulting in |
an extremely dynamic, accurate car
| speaker. Price: $150 per pair.
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AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

NEW YORK
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Houston

E. ALVIN DAVIS NEW PD AT WSAIJ/CINCIN-
Formerly PD at WNOE/New Orieans.

RICHARD PALMESE NAMED DIRECTOR OF NATIONAL
PROMOTION FOR ARISTA.

JOHN LONG RESIGNS AS PD AT WAPE/JACKSON-

KPAS/EL PASO GOES AOR FROM GOSPEL. ]

NUMBER ONE FIVE YEARS AGO: "Don‘t Go Breaking
My Heart" — Eiton John & KIki Dee (Rocket)
NUMBER ONE COUNTRY: "If You've Got The
Money" — Willie Neison (Columbla)

NUMBER ONE LP: "'Spitfire” — Jefferson Starship
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ROCK QUIZ IS:

A brand new, 60-second program with a sure fire format
designed to keep your listeners listening!

ROCK QUIZ ¢

Guaranteed to provoke audience participation. We ask
the questions. Your listeners call in their answers!

ROCKQUIZ

The show that gives you free prizes for winners of every show.
And a chance to win a spectacular grand prize!

OCK QUIZ |

Guaranteed to give your station exclusivity in your market.

ROCKQUIZ |

Hosted by Richard Neer from WNEW-FM.

ROCKQUIZIS:
s

WHAT 10 NEEDS
NG '

©

YES, I'm interested in ROCK QUIZ

[l Pleuse send me more information )
. Just elip this coupon and mail it to .

1 at1 MJI Broadecasting, Inc
F‘ g )r? - fOI:nr]dtlon rl 231 Eust 51st Street u
about ROCK QUIZ call: g New York, New York 10022 m
JOShUil l"’eis:enbaum . Att: Joshua Feigenbaum ]
(212) 838-4450 W Name [
Or, return this coupon. B sution :
ROCK QUIZ is sponsored by NESTLES $100,000 bar. : Address .

- - 1 Cit
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State Zip Code
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R&R puts it all together

Today’s fragmented radio world demands knowledgeable
leaders. You can’t survive without understanding your
environment . . . and today it’s more competitive than ever.
Competition comes at you from all directions. Other radio
formats, local TV, cable, even specialized publications are
after your audience and your advertisers.

Radio & Records, the first and only
full-service radio publication.

Complete coverage of all major radio formats
and program suppliers.

] The most comprehensive, unbiased current
music information.

I Firsthand communications news direct from
our Washington Bureau.

M In-depth ratings research and analysis.

The latest ideas, products, and new
media developments.

R&R keeps you aware of what you need to know. The integrity
and accuracy of our news coverage is unchallenged. Our music
information is the industry’s standard.

We've got it all in one place...
every week In '

The Industry’s Newspaper



Networks/Program Suppliers
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Nine Sandusky Stations Join Transtar Network

Sandusky Radlo has signed Its entire chaln of nine radio stations to an af-
fillation agreement with the Transter Radlo Network. Sandusky's stations
are: KBPI & KERE (see story Page 3)/Denver, KJZZ & KZAM/Seattle, KDJQ
& KDKB/Phoenix, KWFM/Tucson, and KSLY & KUNA/San Luls Oblspo.

Commenting on the scope of the agreement, Sandusky President Toney
Brooks told R&R, ""Some of our stations in some of our markets will use
Transtar's entertainment programming. If not 24-hours-a-day, then certainly a
large portion of the day because we feel Transtar's programming is going to be
very compatible with what some of our stations are currently doing.

"“Now for our major market FM's,"" Brooks continued, "'it's not going to be
compatible, but we're interested not only in the entertainment programming on
Transtar but the research and sales features and the lifestyle information that
Transtar will be providing. It's alf of these, plus the opportunities that Sandusky
may have In contributing entertainment programming to Transtar, that form
the nucleus of this arrangement.*

Transtar President Dwight Case said, "it's a great way to start a
network. "

Also at Transtar, Ron Ruth has been named Director/Afflliate Relations.
Ruth's radio experience includes stints as General Manager for WXLO/New
York, WGMS/Washington, DC; WQAM/Miami, KPOI/Honolulu, and
KAFY/Bakersfiald

\
1

watermark
Upcoming guests for the firm's
"Robert W. Morgan Special Of The
Week'' one-hour series for the month
of September are: Elton John (5-6),
Bette Midier (12-13), Crystal Gayle
{19-20), and the Jefterson Starship

(26-27).
Bob Rogers
& Associates

The San Francisco-based Zodiac
News Service, which provides a daily
news dispatch to over 400 radio sta-
tions, has merged its operations with
the Pacific News Service/Radio,
also located in San Francisco. The lat-
ter publishes the dally radio news
dispatch Rip ‘N’ Read.

SHADY CMARACTERS — Pictured
posing behind thelr Foster-Grants at
the conclusion of a recent ‘‘Rockline"’
program are (I-r) host B. Mitchel Reed
and Chrysalls recording artist lan
Hunter.

Next week's (9-14) edition of
“‘Rockline'" will feature Greg Kihn and
Meat Loaf.
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Stephan Ophuljsen has been ap-
polnted Director/Network Sales for
Drake-
Chenault
Enterprises.
Most recentty,
Ophuljsen
was Direc-
tor/Marketing
Development-
Waest for the
Katz Agency

Beginning October 3, the revamped
NBC-TV series "Saturday Night Live"
will be stereo-simuicast over the
Source radio network. According to
Chicago Sun-Times columnist Gary
Deeb, the experiment will be kicked off
by ad campalgns urging potential
vlewers to "‘watch 'Saturday Night
Live' in your car,” in hopes that the
listeners will tune in on TV when they
get home.

WESTWOOD
ONE

Richard Kimball becomes Direc-
tor/iConcert Programming for
Weutwood One. A 20-year veteran of
the radio industry, Kimball's previous
experience includes stints at KMPX
and KSAN/San Francisco as well as
KWST and KMET/Los Angeles.

Don Mc¢Lean will kick off a weekly
series of one-hour stereo music
programs, entitied ‘‘Musicstar Weekend
Specials,” scheduled to debut on
Saturday nights at 8pm over the RKO
Two network. The combination music
and interview programs, produced by
San Francisco-based IS Inc., will
feature MclLean on September 5,
followed by the Pcinter Sisters
{8-12), and Rupert Holmes (9-19).

Radioradio

Larry Cooper becomes News
Director for the newly-created
Radioradio network, coming from his
previous post as News Director at
KCBS/San Francisco, where he was
instrumental in the development of the
first electronic broadcast newsroom.
Prior to joining KCBS in 1871, Cooper
served as News Director for WIRE/In-
dianapolils and KSTT/Davenport, |1A
as well as Program Director for the
Armed Forces Network in Korea.

CBSRADIMO

Jay Adalr has been named West
Coast Sales Manager for the CBS
Radlo Network, coming from his
previous post as VP/West Coast
Operations for Meeker Telavision

Inc.. a position he had held for the past ]

two years.

What comes

and makes you laug

SMN Debuts First 24-Hour Live Satellite Net

The Satellite Music Network (SMN) kicked off the nation's first 24-hour
live satellite network at 8am EDT on Monday (8-31), beaming its Country format
from the uplink studios In Chicago to KBRJ/Bolse. Since then, the SMN has
added new affiliates aimost daily to both the Country format and Iits Adult/Con-
temporary offering

Network Manager George Willlams said that other than a few expected
minor technical probiems in getting started, things were going well. “We're
delighted with how things are going because until you actually do It, you don't
know if the formats and the technology will marry, but it has exceeded our ex-

regarded as serious

LIVE FROM NEW YORK, IT’'S
KELI/TULSA! — KELI/Tulsa recently
became an afflliate of the CBS Radlo
Network, and to celebrate the mar-
riage, gave its listeners a chance to
honeymoon in New York City as KEL!
morning drive personality ‘‘Com-
mander Ken'' Rank broadcast his
show Jlve from the net's New York
studios on Monday (8-31) and Tuesday
(9-1). Pictured here along with Rank
{left) Is CBS News correspondent
Dallas Townsend, one of the many
CBS newspeople, producers and ex-
ecs who dropped by to extend their
well-wishes to the latest addition to the
CB8S family.

pectations. The early results are quite favorable.”

The format did go off the air Friday (9-4) for 18 minutes when the com-
puter backup for the uplink failed and the computer took the programming oft
the air. The problem was promptly identitied and then solved, and was not

Mm

Mutual

Peggy Solomon has been pro-
moted to the newly-created position of
Director/Broadcast Operations. An
elght-year veteran of the firm, Solomon
most recently held the Production
Manager's post.

The Blue Oyster Cult's perfor-
mance on September 20 at the
Veterans' Memorial Coliseum in New
Haven, CT will be broadcast live to
AOR stations across the country by the
Bostonibased programming supplier
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KPKE-FM/Denver has become the
latest client tor the rep, bringing the
total number of stations repped by the
firm to 28.

1o

Dave Tolbert has been elevated to
Sales Manager for the rep’s Dallas of-
fice, coming from his previous post as
an account exec. Prior to Joining
H-R/Stone, Tolbert held sales posi-
tions with Mutual Broadcasting and
KBOX/Dallas.

KLIK-KJFF/Jefferson City, MO;
WMYB-WJYR/Myrtie Beach, SC;
and WBMX/Chicago have signed on
as client stations.

A
KSD-AMAFM/St. Louls and KLMS-
KFMQ/Lingoln, NB have become
clients of the rep.

y/

MAJOR MARKET RADIO SALES
Elaine Jenkins has been promoted
to Office Manager for the rep's Dallas
branch. A 12-year veteran of the firm,
she most recently served as an ac-
count exec.

in the mail
hl -

Iﬂorbet Radio

Mariann DelLuca has been ap-
pointed Vice
President/Re-
search for the
rep. Prior to
joining Torbet
‘two years ago,
Deluca, a
10-year ve-
teran of the
radio rep field,
held positions
with WWDJ/
New York,
Blair Radlo,
McGavren Gulld, and RKO Radio

The 10th annual CB8S Radio Spot
Sales seminar will be held in New York
City at the St. Regls Hotel trom
September 14-18. Speakers for the
three day event, which will be attended
by the GSM's and national sales
managers from the 19 stations repped
by CBS Radio Spot Sales, will include
Peter Dalley, Chairman/CEO of
Dailey & Assoclates; John Lack, Ex-
ec. VP for the Warmer Amex Satellite
Entertainment Co.; and William
Lilley 11, VP for CBS/Washington
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rlesearch

With regard to the Spring ‘8| Arbitron ratings
data, I have good news and bad news. The good
news is that Arbitron made dramatic strides to im-
prove and quicken the delivery of your books to
you. Production of the 253 markets’ data was ap-
proximately one-third faster than in previous spr-
ing periods. Arbitron has plans to expedite the pro-
duction of ratings even further, with a goal of a
50-day production period next spring.

The bad news is that while the books were
released faster than ever, the numbers in some of
them may be subject to some processing problems
that seem to be magnified by steps taken to get the
reports out more quickly. My firm has reviewed
thousands of diaries in Laurel this sweep and seen
more problems than in earlier surveys. You should
be aware of them. The point here is not to embar-
rass Arbitron — which does a competent job in the
overwhelming majority of instances — but to in-
form you that you had better be sure the problems
I'm going to describe below didn’t hurt (or un-
necessarily help) your spring numbers. You need
the best management decision-making information
in order to properly evaluate the spring returns.

Two Major Concerns

In looking through the diaries for dozens of
markets, two major areas where processing pro-
blems have cropped up have been identified:

1. AM-PM confusion on the part of the key-
entry operator at Beltsville.

2. The impact of the ascription technique, us-
ed to handle slogan conflict and call letter confu-
sion.

Let me detail some of the instances we've seen
(without mentioning specific stations or markets to
protect the injured), then discuss what you can do
to make sure you mitigate the impact of any handl-
ing problems that were encountered by Arbitron.

Key-entry Errors

The key-entry operator at Beltsville is a “key”
link in the process of generating your ratings. These
operators sit at cathode ray tubes for hours, input-
ting edited diary data into the computer memory so
that it may be compiled into a market’s estimates.
Even if the diary entries were edited correctly, the
data may be misinterpreted by the key entry
operator and thus end up included as incorrect
data in your book.

Here's the most common example this spring.
Perhaps due to the pressure to expedite report
delivery, I've seen more 12-hour errors this sweep
than in the past. This can occur when a respondent

notes an entry such as “7am-9pm.” In a small
percentage of cases — but any is too many when it

f"\{ AlINQgE T R . L T

“I've seen more 12-hour errors this sweep
than in the past.”

Arbitron Procedures’ Effect
On Spring Ratings

hurts your station — the operators have given the
station credit only until 9am, not pm. Thus, a sta-
tion may lose credit for 48 quarter-hours due to
such an occurrence. In almost every market my
staff has looked at, we’ve seen this type of problem.
Arbitron has been very frank about admitting that
these were errors and will inform the appropriate
key entry operators.
Ascription Hassles

Ascription has been used increasingly by Ar-
bitron lately to speed up handling of slogan con-
flicts (such as two **104's™) or items involving call
letter confusion (e.g., when there’s a WXXX and
there used to be a WXXX-FM in the same market).
Rather than try callbacks to the diarykeepers in-
volved — a time-consuming step which does not
always end up crediting all the diaries — Arbitron
uses a computer assignment to credit entries to one
of the stations. No one actually looks at the
diaries — their listening patterns, demos or
ethnicity — to see what might make sense. Instead,
the computer randomly assigns a number to each
diary. The assigned number either falls into the
range for station A or station B, and the entries in
conflict in that diary are credited to the relevant

station.
Here's how ascription dealt with instances in

three major markets this spring. In case number
one, there was formerly a WAAA-FM, which has
since changed calls while the AM station has re-
mained WAAA. Another station in the metro also
uses calls similar to WAAA (we’ll say WAAB).
Whenever a respondent writes down WAAA-FM,
the diary is thrown into the ascription pool for
computer crediting decision. This sweep there were
several diaries in which people wrote WAAA
throughout the diary, but infrequently checked the

FM box. That checking of the FM box was enough
to throw the diaries into ascription, and the com-

puter assigned the “FM" entries not to WAAA but
to the other station with similar calls. In none of
these diaries were there any entries to station
WAAB, but it received cume and quarter-hour
credit for 13 diaries due to the luck of the ascrip-
tion draw.

How does the computer develop the numerical
ranges used to credit? This survey had ascription
ranges developed based on 1980 in-tab, on a coun-
ty basis, for each of the stations involved in the con-
flict or confusion. Supposedly, a station with twice
as many 1980 diaries in a county would get
credited with diaries assigned in the 0-65 range,
while the other station would get credit for those
that were assigned numbers 66-99 by the com-
puter. It doesn’t always work that way, however.

One of our clients had an advantage over the

major geography used in TV.
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A GM recently wanted to know, ‘“Why is there no data for ADI (Area of Dominant Influence)
in my book, yet there are ADI! estimates in the local Arbitron TV ratings book?”

metro is not ranked among the top 50 there will be no ADI figures — while there will always be

[
|
|
l I believe that Arbitron only publishes ADI data for the top 50 radio markets. Since your
| ADI data in TV reports since the ADI geographic definition is based on TV penetration and is the
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Milwaukee Book To Be Reissued

Due to an incorrect listing showing WZUU-
AM & FM simulcast in PM drive, Arbitron will
be reissuing the Milwaukee Spring ‘81 report. Ar-
bitron says the stations did not inform the ratings
firm that they had suspended simulcasting. No
total lines should be shown for WZUU-AM & FM
in the 3-7pm daypart.

other station in conflict. However, when we pored
over the diaries, we saw that the other station had
in fact been given the majority of credits. We asked
how this could happen and were told by Arbitron
officials that while normally a station with a diary
count advantage in 1980 would get the bulk of
credits under ascription, it was really a random
number assignment and the luck of the draw was
that the machine spit out more numbers in the
66-99 range than in the 0-65 bracket. Ouch!
Slogan Conflicts

Besides the call letter confusion cases, slogan
conflicts are now handled by ascription. In another
major market, this caused grief. The stations in
conflict are a Beautiful Music entity and a Black-
targeted property. As luck would have it ascription
gave entries in four younger black diaries to the
Beautiful Music station and two older non-ethnic
diaries to the Black station. C’est la vie. However, if
an Arbitron staffer had reviewed the listening pat-
terns in the diaries, rather than just relying on a
random computer assignment, the data in the book
might have been more reliable.

Possible Remedies

There are several things that could be done to
mitigate the impact of errors or procedures that
might hurt your numbers. First, in order to see if
your fate was affected by such vagaries, you need
to have station personnel, your rep, or a firm that
constantly reviews diaries look at your books.

If you discover that you were helped or hurt by
Arbitron processing steps, note the impact of the
situations. Only then can you look at the results of
the spring book in true perspective. Of course, if the
problem is serious enough, you may want to con-
tact Arbitron about a reissue of the data. So far
Seattle and St. Louis have been reissued for process-
ing problems that led to incorrect credits.

If your station suffers from a call letter confu-
sion problem or a slogan conflict, do everything in
your power to eliminate the situatior. Make Ar-
bitron’s job easier and you can have more con.
fidence that your numbers won't be affected by
Beltsville vagaries.

Finally, Arbitron might consider a remedy. If
its staff in Laurel could just review the diaries in
conflict or in a confusion situation — in essence
verify the ascription numerical assignment to see if
the computer’s decision made sense given demos,
listening patterns, etc., it might help. The downside
is that the manual review of such diaries would
take time. Are you broadcasters willing to wait a
few days more for your books? It's a question you'll

each have to decide.
).__.
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Scotty Brink turned in his resignation as
PD of KHOW/Denver late last week, but did
not make any announcement about his im-
mediate future plans. Apparently he will remain
with the station until a suitable replacement can
be hired.

WOAI-FM/San Antonio is the latest
Country convert as the A/C station switched for-
mats last Friday night (9-4). John Lund &
Associates have signed on to consult the station
but there is no PD at present.

Agreement May Not Be Mutual

Don’t expect Mutual to be an active partici-
pant in Nick Verbitsky’s new United Stations
24-hour Country format. Originally Mutual,
where Verbitsky had been Senior VP, was
rumored to be interested in the project, but now
that United Stations has signed with American
Satellite for distribution of the service, the sup-
posed link to Mutual appears to be gone.

Rumors are on the street that the RKO sta-
tions may soon have a new national program
director, a post not filled since Paul Drew’s
tenure ended. Originally the new group PD was
going to come from within the chain, but now
look for the appointment to go to someone not
currently within the RKO organization.

And speaking of Paul Drew, Street Talk
hears that the programmer turned record ex-
ecutive will soon be a record executive turned
radio programmer again.

It looks like a battle is shaping up between
Beautiful Music syndicators Schulke and Bon-
neville over former Bonneville and current
Schulke employee Jeff Miller. It seems that
Miller, who helped program Marlin Taylor’s
Bonneville format, is being touted in a Schulke
client memo as being largely responsible for Bon-
neville’s success. Bonneville feels that is a it of
an overstatement and wants Schulke to retract
the memo. Schulke says no. The next step may
be toward the lawyers.

Wind Is Gonna Blow

Is there trouble brewing at the Loop? We've
heard that WLUP/Chicago may be undergoing
future personnel changes that may affect PD
Max Floyd, who’s been with the embattled AOR
for a year now.

Warner Amex’s Steve Casey is about to re-
join his old partner John Sebastian as a member
of John’s consulting team. Steve is tendering his
resignation at MTV now and will join John
soon . . .and he’ll even get name billing with the
organization. Meanwhile, there is no truth to the
rumor floating around Washington that Sebas-
tian is going to consult WAVA.

The NBC Radio Network, which last week
signed a letter of intent with Scientific Atlanta
(R&R 9-4) for earth receiving stations, may be
hedging its bet. Rumor has it that NBC may also
have signed a letter of intent with Satcom. Since
Satcom is owned by RCA, NBC'’s parent com-
pany, the rumor takes on a bit more meaning.

WIFI1/Philadelphia has hired former
WFIL morning man Don Cannon for morning
drive. Don has been in Philly for several years,
the last five at WFIL.
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And while we're in the City of Brotherly
Love. . .what Philadelphia programmer is
rumored to be returning to the South in a super-
big way very soon?

Doug Sorenson is the new PD at
KQRS/Minneapolis from WTPA/Harris-
burg. Replacing Doug at WTPA is that station’s
Jeff Kauffman.

More Chicago shakeups as three WVON
staffers were handed “‘walking papers” last
week. Jocks John Silver, Steve Gunn and Guy
Broady all left the station, with Bobby O'Jay
being named “acting PD.”

Across the street at 