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THE INDUSTRY’S NEWSPAPER

Sony Sees Lengthy
AM Stereo Shakeout

In the wake of last week’s six-to-
one FCC vote authorizing a mar-
ketplace approach to AM stereo,
Sony Corp. predicts the Commis-
sion’s failure to pick a single sys-
tem ‘““‘could result in a costly, long
and drawn-out battle that is not in
the consumer’s best interest.”

As previewed last week in R&R,
the Commission declined to choose
one of the five competing systems,
fearing legal challenges to such a
decision could delay the introduc-
tion of AM stereo by up to five
years. The FCC staff expects sta-
tions to be able to throw the AM
stereo switch in about two months.
Many believe the decisions of the
receiver manufacturers, who
build nearly 40 million radios a
year for the U.S. market, will ul-
timately dictate which AM stereo
system prevails.

Sony Audio Products VP/Mar-
keting Roland Martin said the

FIVE NEW VP'S
AT COMPANY

Bob Wood
Promoted To
Algonquin VP

Bob Wood, PD of WBEN-AM &
FM/Buffalo for almost five years,
has been promoted to VP/Pro-
gramming for parent company
Algonquin Broadcasting. At the
same time, the company pro-
moted Jim Mec-
Laughlin to VP/
News, Bob Rus-
so VP/Sales,
Dave May VP/
Engineering, and
Tom Van Nert-
wick VP & Con-
troller.

Algonquin President Larry
Levite, in making the announce-
ment, stated, ‘“These new titles
and the responsibilities that go

WOOD/See Page 33

FCC has a “lack of understand-
ing” of how the marketplace
works. While not saying what di-
rection Sony will take, he said the
firm is “able, capable, and will-
ing”’ to build any of the competing
systems. But he added, “Nobody in
the industry is able to manufac-
ture all five of the proposed for-
mats.”

AM broadcasters, meanwhile,
greeted the FCC’s action as wel-
come and long overdue news (see
Page 4). Although many would
have preferred that the FCC pick
one system, broadcasters seem
eager to utilize stereo as a way of
helping boest the sagging listener-
ship of AM radio, which now com-
mands only 42% of the market
against FM.
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“CONFLICT OF INTEREST"” OUSTS O'DONNELL

Peterson Named
WBBM VP/GM

Gregg Peterson has been ap-
pointed VP/GM of CBS’s WBBM/
Chicago, following the departure
of Bill O’Donnell over a reported
conflict of interest. Peterson had
been News Director at KNX/Los
Angeles; his replacement there is
Robert Sims.

CBS VP/AM
Stations Gene
Lothery told
R&R, “‘With ¥

Gregg we have a )q
personwho has a .

long successful i ‘
history in News -~

radio. We'll also Gregg Peterson
have additional leadership. He'll
be a tremendous asset.”

Lothery declined to comment on

SWITCHES FROM COUNTRY

KENR Tries New

“Magazine’

KENR/Houston, a Country ra-
dio station for over 14 years,
switched to a new ‘‘Radio
Magazine of the Air’’ format Sun-
day (3-7). The new format, com-
prising continuous short (up to
two minutes) features called
‘‘pages,” will be phased in slow-
ly, starting with the morning
show. While the ‘‘Radio
Magazine” is being expanded,
non-rock hits will be program-

med.

KENR VP/GM Bob Chandler
explained to R&R, “We’ve been
Country for a long time, we love
Country and believe in Country,
but we reached the point where it
appeared to us that the market
was saturated.” PD Jason Wil-
liams, discussing the new format,
said, “The magazine approach ap-
pears to work on AM . . . nothing
longer than two minutes, one thing
after another, a lot of action, a lot
of people. We have 18 people

> Format

scheduled for tomorrow’s morn-
ing drive show, and we had 15 to-
day. This is not just another for-
mat. It’s an experimental format
that has never been tried before.”

Williams said no staffers had
left, but several had been added.
Afternoon personality Joe Ford
becomes morning host, with ac-
tress Susan Cook handling fea-
tures like “Hollywood Page,”
“Lifestyle Page,” and “Commun-
ity Page.” Astrologer Jeannie
Long and sportscaster Scott Reese
have also joined the station.
Chandler said the station would
continue its affiliation with the
ABC Information Network, Paul
Harvey’s commentaries, Astros
baseball, and Rice University
football. He added, “We’re going
to have a sweepstakes for the pur-
pose, obviously, of focusing atten-
tion on this new format and to at-
tract people to sample it.”

O’Donnell’s departure, but a CBS
Radio statement alleged that he
owned a 5% interest in a chemical
dumping company, Alburn Inc.,
while airing editorials in favor of
legislation that would have helped
the company. According to the
statement, CBS considered the
situation a conflict of interest and
is continuing to investigate it.
O’Donnell had been VP/GM at the
News station since 1967 barring
two years at KNX from 1971-73.

Peterson told R&R, “It’s diffi-
cult circumstances — I'm sorry it
occurred in the manner that it did.
It troubles me to come here under
the circumstances. I'm just settl-
ing in and getting an overall view
of what’s happening at the radio
station. It's already very suc-
cessful in terms of ratings and
revenue, It’s a wonderful radio
station and a tremendous city, a
great personal and professional
opportunity.”

Peterson also announced that
KNX Executive News Producer
Robert Sims replaces him as
News Director. Sims told R&R,
“I'm delighted with the promotion
and I’'m looking forward to main-
taining the kind of operation that
has always made KNX a leader in
broadcast journalism.”

Weed KMJM’s
Operations Director

Steve Weed has been appointed
Operations Director at Urban
Contemporary-formatted KMJM/
St. Louis. Weed had been serving
as a programming consultant to
the Amaturo-owned station, work-
ing with VP/GM Barry Baker,
who made the new announcement.
In his new position, Weed replaces
Fred Henderson, who recently
becazne PD at sister station
KMJQ/Houston (R&R 2-5).

Amaturo Group Exec. VP Monte

WEED/See Page 33

and Joe Franklin.

i

WOR Celebrates 60th

WOR/New York staged a spectacular celebration of its 60th anniversary at Carnegie Hall, featuring battalions of show business notables and even a few per-
sonalities from competing stations. Pictured lining the front of the stage are (I-r) WOR's Sherrye Henry and Jack O’ Brien, Mutual’s Larry King, WOR's George
Meade and Don Criqui; (center stage) actor John Rubinstein and WOR's Arlene Francis and John Gambling; (far right) station's Lou Adler, Joan Hamburg,

Anniversary

WWW.americanradiohistorv.com
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Hawras Takes

WYNF PD
Position

George Hawras has been named Pro-
gram Director of Taft’s WYNF/Tampa,
replacing Al Peterson, who joined AOR con-
sultant Pollack Communications last week
(R&R 3-5). Hawras had been PD at Taft’s
@ VWGRQ/Buffalo for

~ the last two years
following a program-
. ming stint at
WZZ0/Allentown.

WYNF GM Dave
Milner told R&R,
“We really needed to
find the best PD we
could because of our
. competitive situation.

George Hawras George, who comes
from within our parent company, had the
right track record for us. He impressed me
as a very strong marketing programmer,
knowing what needs to be done in pro-
moting a station’s image and getting
visibility. His ratings wins were dramatic
in both Buffalo and Allentown, and his ideas
were right.”

Hawras told R&R, “It’s tough to leave
Buffalo. We accomplished a lot here, but
WYNF was too great an opportunity to pass
up. That’s the one station in Florida I've
always wanted to work at. The station has
such a strong signal (100kw), and Tampa is
about the quickest-growing market in the
entire state.” He added that he’ll join the
station March 22.

Lyman New VP/Govt.
Relations For RKO

Jerry Lyman, VP/GM of RKO’s WGMS-
AM & FM/Washington, has been appointed
Vice President/Gov-
ernment Relations
for RKO General
Broadcasting. Hubert
DeLynn, Vice Chair-
man and Chief
Operating Officer of
RKO, commented on
the new position for
Lyman: “(This) isa -
significant step for | jom T
RKO to communicate =~ Jerry Lyman
more directly our heritage and
demonstrate more visibly our interest in
and views as to the development of broad-
casting in the overall public interest, the in-
terests of our audiences, and those of RKO
and its employees.

“Mr. Lyman has had an illustrious career
since joining RKO in 1970 in the Los Angeles

LYMAN/See Page 33

WINS AFTRA
Members Strike

Seventeen fulltime staff announcers at
Group W’s WINS/New York walked off
their jobs Tuesday (3-2) in a contract
dispute with the News station. Operations
at the station were only temporarily af-
fected, as management personnel were
called to fill in for the striking announcers.

The AFTRA agreement with WINS ex-
pired on March 1, and although negotiations
for a new contract had begun on January
27, no new contract had been drafted. A sta-
tion spokesperson told R&R, “They walked
out and are on strike, but the negotiations
are continuing. They are talking on a
regular basis. We have our management
people manning the station along with
management people from other Group W
stations, so we’ve got normal operations on
the air. It’s a different sound, obviously,
because we’ve got different people on, but
all programs are the same. . .the schedule,
the format. . .all the same.”

Apparently, the announcers are seeking a
33% salary increase in the first year of a
new agreement and 25% in the second year.

KABC'’s Green Machine Gears U For Ireland

The “Ken & Bob Company,” KABC/Los Angejes’s assemblage of personalities in the morning,
will celebrate their third St. Patrick’s Day “Extravaganza® by broadcasting live from Dublin for five
days (March 15-19), with numerous Irish celebrities on hand. Getting ready for the seasonal
“Shamrock” format are (I-r, front) KABC’s Wally Sherwin (PD), Bob Arthur, Ken Minyard, and
Waco Pat; (I-r, top) Ciji Ware, Eimer Dills, and Tommy Hawkins.

Continental Radio To Shut Down

Continental Radio Network, a division of
the Christian Broadcasting Network of
Virginia Beach, VA, will cease operations
this June. “It’s a very unfortunate cor-
porate decision,” Continental Executive
Director Craig Hodgson told R&R. “It
represents a real lack of commitment since
they knew it was going to take a couple of
years to get off the ground,” Hodgson said,
referring to CBN’s decision.

In an official statement, CBN President
Pat Robinson noted that marketing
research had indicated that close to 100 sta-
tions would take the programming. In reali-

Hughes Named Viacom

Broadcasting President

Paul Hughes has been appointed Presi-
dent of Viacom Broadcasting, supervising
the company’s radio and TV properties.
Hughes had been President/GM of WVIT-
TV/New Britain, CT since 1978, previously
serving as VP/GM of WCCO-TV/Min-
neapolis.

In a joint staternent, Viacom Interna-
tional Chairman Ralph Baruch and Presi-
dent Terrence Elkes commented, “We are
delighted that a man of Mr. Hughes’s ex-
perience and proven track record can assist
us, not only in the current operations of our
radio and television outlets, but also in the
acquisition of additional stations. Mr.
Hughes, in his four years at Viacom, has
clearly shown the qualities of leadership
and responsibility necessary for this new
position.”’

Viacom owns WKHK/New York, KIKK-
AM & FM/Houston, WMZQ/Washington,
KDIA/Oakland, and WDIA & WRVR/Mem-
phis, in addition to two TV properties.

Sherman Appointed
WSM-FM
Program Manager

WSM-FM/Nashville midday personality
Bruce Sherman has been promoted to Pro-
gram Manager, replacing Donna Brake,
who resigned to take the same position at
WSB-FM/Atlanta (R&R 3-5).

Sherman, a six-year Nashville radio
veteran, has been with WSM-FM since May
1981, following air personality/Music Direc-
tor duties at crosstown WKQB and 92-Q.
Bruce commented to R&R, “It really feels
great. I don’t plan any major changes, as
Donna left this station in fine shape. I've
named Gary Beaty Assistant Program
Director. He’ll continue to do morning
drive.”

In making the appointment, WSM-
AM/FM General Manager Tom Cassetty
said, “We're tickled about this. He’s one of
the most popular personalities in this
market. Bruce is very knowledgeable and
experienced, and we’re fortunate that we
had him here to move up! It's all worked
out great for us.”

wWww.americanradiohistorv.com

ty only 13 stations affiliated to date. Pro-
gramming began last September.

Commenting on the demise of a fellow
satellite network, Ivan Braiker, newly-
appointed President of SMN (Satellite
Music Network), said, “I feel bad, but the
25% religious music mix was a killer.”
Discussing reports that SMN was undergo-
ing a troubled period, Braiker said the
reports originated with two sales people
who had left the company. He added that
SMN will hire an additional five regional
managers this month. However, he did con-
firm reports that SMN’s planned Black-
formatted net was under review, while de-
nying that the door was totally shut. He con-
cluded, “I want stations to know that we are
in it for the long haul.”

Holler To Handle
WCMF PD Post

Frank Holler has been chosen for the PD
position at WCMF/Rochester, replacing
Trip Reeb, who joined WMET/Chicago as
PD last week (R&R 3-5). Holler was most
recently MD at Q107/Washington, and
previously programmed AOR’s
WWWW/Detroit and WKLS/Atlanta.
Earlier, he was an air personality at
WDAI/Chicage and WYSP/Philadelphia,
among other stations.

WCMF GM Ted Nixon commented to
R&R, “Frank has the understanding of this
business to help make the station a killer.
He has all the right experience to help him
do the job. We're very excited to be bring-
ing him aboard.”

Holler told R&R, “I checked this job out
very thoroughly. I was immediately im-
pressed with the very good things that were
said about the company (Sconnix) and the
GM. My relationship so far with Ted has
been phenomenal; he’s bent over
backwards to accommodate my needs.

“I also feel very good about Rochester,”
Holler continued, “because of its economic
stability and the competitive cir-
cumstances. And also its position in the in-
dustry; alot of talent has come out and a lot
of records have broken out from that area.”

Sotet Directs
Polygram Rock Dept.

Jim Sotet has been promoted to National
Director/Rock Dept. at Polygram, moving
up from National Promotion Manager. He
reports to VP/Rock Dept. Jerry Jaffe.

Jaffe commented, “Jim Sotet has played
a vital role in the success of the rock-
oriented artists on Polygram’s roster. His
rapport with radio and with artists is well-
known, and he enjoys great esteem from our
regional and local promotion staffs. This
appointment should only increase our rock
and roll market impact.”

Jaffe also announced that Linda Walker
has been promoted to Rock Dept. Promo-
tion Coordinator, expanding her previous
secretarial duties to include working in the
areas of AOR radio promotions, promo-
tional tours, and college media.
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Swift Bill Would End
Comparative Renewals

Comparative renewals would be abolish-
ed under a bill (H.R. 5752) introduced this
week by House Telecommunications Sub-
committee member Al Swift (D-WA). Un-
der his plan, a station’s renewal applica-
tion would be judged solely on its perform-
ance, not against the promises of competing
applicants. Only if renewal were denied
could the FCC take applications from
challengers.

Cosponsors are fellow Subcommittee
members Tauzin, Luken, Mottl, Collins,
Bliley, Tauke, and Moorhead. But Com-
merce Committee Chairman John Dingell
(D-MI) is evidently opposed.

Dingell told an NAB conference of state
broadcast association officials in Washing-
ton last week that abolishing comparative
renewals would leave stations only with the
standard of “‘public interest, necessity and
convenience’’ when the FCC renews them.

“I doubt that this vague, litigious stand-
ard would indeed provide for a meaningful
review, or for that matter would even pro-
vide broadcasters with a sufficient certain-
ty to know what is needed for assured li-
cense renewal,” Dingell declared.

Ratings Wrangle

In Walla Walla

Charging that KSXT/Walla Walla, WA us-
ed misleading survey figures, crosstown ri-
val KUJ has asked the FCC to revoke the
station’s license. At issue is a newspaper ad
in which KSXT claimed to be the market’s
number one station among adults 18-24.

KSXT has responded that the ad was bas-
ed on a survey done by Barr Electronics of
Yakima, but admits it can’t decipher how
the conclusions were reached. The station
told the FCC, “The resources of both li-
censees are misspent in this kind of paper
battle.”

Other Key Developments

e FCC insiders were predicting the Com-
mission this week would vote to entirely
abolish Form 324, the annual financial re-
port.

« The White House agreed to withdraw
the nomination of WYIS/Philadelphia own-
er B. Sam Hart to the U.S. Civil Rights
Commission. Hart voluntarily pulled out in
the face of massive protests by civil rights
groups.

« On a surprisingly close 43 vote, the
FCC barely rejected a proposal to launch a
proceeding aimed at breaking up AM-FM
combinations.

« The FCC voted to continue allowing
broadcasters to own radio and UHF televi-
sion stations in the same market, and to lift
a freeze on processing radio-UHF applica-
tions.

« Colorado Broadecasters Association Ex-
ecutive Director John Morrill died on
March 4.

o The Radio-Television News Directors
Association (RTNDA) announced it will
give its 1982 Paul White Award for distin-
guished service to broadcast journalism to
ABC’s David Brinkley.

e The NAB’s Executive Committee
scheduled an emergency telephone con-
ference meeting Wednesday (3-10) on a fed-
eral judge’s decision striking down part of
the NAB Television Code. Options reported-
ly on the agenda were asking Congress to
exempt NAB’s codes from antitrust laws;
shutting down NAB’s code operations
altogether; or continuing the legal battle
against the Justice Department’s antitrust
suit against NAB’s code.

Broyhill Bills Win
Fowler Backing

Calling on broadcasters to ‘‘go to the front
lines” in defense of their First Amendment
rights, FCC Chairman Mark Fowler has
strongly endorsed two deregulation bills in-
troduced recently by Rep. Jim Broyhill
(R-NC). “I find Congressman Broyhill’s
contribution to the legislative reform of
communications law to be of substantial,
even historic significance,” Fowler told
state broadcast association officials in
Washington.

One listener told Fowler he was confused.
The NAB had been urging the group all
week to lobby for Rep. Jim Collins’s (R-TX)
deregulation bills.

More sweeping than the Collins plan,
Broyhill’s bills would repeal fairness, equal
time, and reasonable access laws; bar the
FCC from issuing fines or revocations for
airing lotteries or obscenities; codify the
FCC’s radio deregulation and extend it to
television; and end the preference for local
service in granting licenses.
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AN R&R SPOT CHECK
Broadcasters Elated By
AM Stereo Green Light

“Anybody who plays music on AM today has got to be extremely ex-
cited,” WCXI/Detroit VP & GM John Risher commented in a typical
broadcaster reaction to last week’s six-to-one FCC vote authorizing AM
stereo (see Page 1). An R&R spot check of AM broadcasters turned up
widespread enthusiasm for AM stereo, relief that a decision has finally
been made, and intense competition to be first with the technology. But
many broadcasters worry that AM stereo’s spread will be delayed by

the FCC’s refusal to pick one system.

“I think it’s time for everyone to get
behind it and for the industry to make its
decision as quickly as possible,” said
WCXI's Risher, who is leaning towards
buying the Kahn system.

“Promotional Value” Key

At WING/Dayton, Operations Manager
John King told R&R, “We’re committed to
it and we think it’s the future of AM radio,
especially music-oriented stations like us.
But,” he added, “my preference would
have been for a type-approved universal
system.” An NBC radio spokesman ex-
pressed relief that a decision had been
reached after five years and said the net
supports the marketplace approach the
FCC chose.

KGW/Portland Station Manager Jim

TWO GROUPS SUGGEST SOLUTION TO CONGRESS

Lifting 50kw Limit Proposed
To Ease Cuban Problem

Two broadcast groups last week urged Congress to raise the 50kw

limit on AM station power as a means of offsetting troublesome Cuban
interference. National Radio Broadcasters Assn. (NRBA) President Sis
Kaplan told the House Foreign Affairs Committee that permitting
somewhat higher interference from the power increases would “‘result
in a sharing of the burden of the Cuban problem” with stations outside

Florida.

Keeping the 50kw cap, said Clear Channel
Broadcasting Service (CCBS) attorney
David Hilliard, “obviously discriminates
against stations which currently operate at
maximum power.”’

CCBS and NRBA seemed to have a recep-
tive audience in Rep. Dante Fascell
(D-FL), who appeared unsatisfied with the
limited power increases the FCC has so far
granted to eight Florida stations. “We’ve
got to do better,” he declared. “We're not
finished yet.”

Radio Marti’s
Cost Questioned

The subject of last week’s hearing was
HR 5427, a bill authorizing $10 million to set
up Radio Marti, to beam U.S. programming
into Cuba. Saying the bill gives him “a new
handle” on the interference problem,
Fascell hinted he may offer amendments to
help broadcasters cope with Cuban signals
when the Radio Marti bill goes to commit-
tee “mark up”’ for a vote on March 25.

WONDER IN WASHINGTON — Motown artis
Stevie Wonder presented House Speaker Tip
O'Neill with over 7 million signatures supporting a
national holiday on Dr. Martin Luther King Jr.’s bir-
thday January 15. Pictured (I-r) are Wonder, Rep.
Robert Garcia (D-NY), O’Neill, and Mrs. Coretta
Scott King.

NAB presented the committee with a
voluminous engineering report concluding
that if Cuba carries out announced AM
plans, over 200 U.S. stations in 32 states
would be affected.

Also, some witnesses questioned the $10
million cost of Radio Marti, suggesting the
government could more economically buy
time on commercial stations that reach
Cuba or share the Voice of America’s 50kw
Marathon, FL facility, which broadcasts in-
to Cuba only four and a half hours a day.

Woodyard commented, “We’re committed
to go ahead and be on the air as soon as
possible with stereo.” But the looming
marketplace battle worries him: “It just
seems to me it could be chaotic,” he frets.
WJBO/Baton Rouge OM Randy Rice is
charged up about AM stereo, telling R&R,
“We're getting ready to go!”’

NAB Radio Board Chairman and Jeffer-
son Pilot Sr. VP/Radio Cullie Tarleton said
he’s already bought Kahn transmitters for
his five stations because the firm ‘‘seems to
be out front selling its system.” Tarleton
predicted, ‘“There’ll be a great deal of pro-
motional value for AM stations. Even
though listeners won’t be able to listen in
stereo at first, they’ll conjure up images of
more crystal-clear sound.”

And what if the Kahn system doesn’t
become dominant? “If a year from now we
have to switch completely to another
system, then the initial investment in the
Kahn system will have been worth it from a
promotional point of view,” Tarleton
replied.

One broadcaster who doesn’t see
marketplace chaos dooming AM stereo is
WEJL/Scranton GM Joseph Silva, who’s
taking a wait-and-see approach. AM
stereo’s impact will be down the road some
distance, he predicts, but it will help the in-
dustry. As he puts it, “It can’t hurt.”

Confused broadcasters may get their first
chance to hear all sides of the issue at the
NAB Convention in Dallas next month. The
four competitors — Magnavox, Harris,
Motorola, Kahn — and some receiver
manufacturers have been invited to a
special AM stereo session on April 6, and
most will be exhibiting their wares. Mean-
while, the receiver manufacturers haven’t
indicated which way they’ll go, but their
decisions will be crucial. According to the
Electronic Industries Association, 38
million new radios were sold in 1980, a
quarter of them auto radios.

Seven Canadian Clear Channels
Opening Up To U.S. Stations

For the first time ever, the FCC is asking American broadcasters to

submit letters of intent by April 15 if they’d like to build new fulltime AM
stations on the seven clear channel frequencies now reserved for
Canada. The Commission also wants to hear about requests for night-
time service from the 235 daytime-only stations located on the Canadian

clears: 540, 690, 740, 860, 990, 1010 and 1580 kHz.

Canada, long jealous of the United States
and its 25 clear channels, is pulling out of
NARBA (North American Regional Broad-
casting Agreement) so it can begin licens-
ing fulltime stations on the U.S. clears. But
the withdrawal cuts both ways. Once
Canada is out of NARBA, the U.S. can begin
placing stations on the Canadian clears,
too. Both countries are expected to provide
full protection for existing clear channel
stations.

The U.S. and Canada are currently
negotiating a new broadcasting agreement,
and before the next round of talks this spr-
ing, the FCC wants to know the level of
American interest in utilizing the Canadian
clears at night.

WWW.americanradiohistorv.com

Applications Freeze In U.S.

Negotiations so far have been hampered
by the 1980 breakdown of the U.S. clear
channels, which has caused a steady flow of
applications for new stations on those 25 fre-
quencies. The constantly changing situation
has made it hard for both sides to know
what they’re negotiating.

As a result, on March 5 the U.S. stopped
accepting applications for new stations on
the American clears. The freeze will be
lifted when the new U.S.-Canadian pact is in
place. Pending applications, deadlines, and
cutoff lists aren’t affected.



ON ROLLING STONES RECORDS
DISTRIBUTED BY ATCO RECORDS
A DIVISION OF ATLANTIC RECORDING CORP.

PRODUCED BY THE GLIMMER TWINS
ASSOCIATE PRODUCER & ENGINEER: C';iRIS KIMSEY
® Corp @A nicatons Co,

1982 Atlontic Recording Warner Communicatos
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Software Cuts Manual
Task Time In Half

adio people are constantly on the lookout for ways to run their opera-
tion more smoothly. The LIBRA Broadcast System may be an
answer.

LIBRA Broadcast System

Touted as being ‘‘designed by broadcasters for broadcasters,"” LIBRA is
a software package developed for IBM System/23. It features the basic fac-
tors that contribute to management control at a station: traffic scheduling, ac-
counts receivable, credit and sales management. These tasks, normally done
by hand, can be handled by the Broadcast System in a much quicker and effi-
cient manner, cutting down tremendously on the human error margin. It ac-
curately displays logged time slots, customer transaction costs and other sta-
tion bookkeeping. Should scheduled airings be interrupted for one reason or
another, LIBRA easily determines another time sequence for that customer’s
needs.

For further information call Earl Nelson, Marketing VP, LIBRA Pro-

gramming, Inc., at (801) 943-2084.
A A ”H

" HOW WOULD YOU LIKE PAM LONTOS |
TO DOUBLE AND TRIPLE YOUR |
STATION’S BILLING?

Pam Lontos, sales trainer and motiva-
tional experT, has developed an excit-
ing, multi-facited concept in sales
training and motivation, designed to
make you and your station more money.

500% INCREASE

As salesmanager of a radio station in
Dailas, Pam was responsible forincreas-
ing sales 500% in one year, even though
there was no increase in ratings. Her
methods and techniques work!

HOW WOULD YOU LIKE PAM TO CONDUCT
YOUR SALES MEETINGS EVERY MONDAY MORNING?

This is now possible and affordable because Pam Lontos, Inc., is
offering Pam on video casseftes, conducting weekly sales meetings
for your staff. That is Step Il of our4 step program designed for success
in Broadcast Sales.

Step | - A one or two day seminar
given at your stafion by the industry’s
most dynamic and results oriented
sales and management consultant

Step Il - Video Sales Meetings one per
week

Step 1 - Tune In To Success In Broad-
cast Sales”. An audio cassette course
containing over 7 hours of sales train-
ing and motivation, designed specifi

cally and uniquely for you.

Step IV - Broadcasting Sales School.

o

A A

All these services are offered together
as a package or can be purchased
separately.

For more information contact:

pam Lon¢os. inc.

7055 Merriman Parkway ® Dallas, Texas 75231
(214) 341-1670

Let Pam Lontos make your dreams a reality! ’

Destiny Devises Stock Plan
To Raise Needed Funds

In an effort to raise operating/production funds, indepen-
dent label Destiny Records has put into effect the $1.6 million
stock plan it announced on its formation last year. The Los
Angeles-based label’s prospectus currently awaits review by the
Securities & Exchange Commission according to a recent
Daily Variety story. However, the 16 million-share common
stock offering can be purchased at ten cents a share via the
Denver over-the-counter market which Destiny President Arnie

Orleans says should become effective very soon.

Of the possible $1.6 million that
could be raised, an estimated $1.34
million would be designated for com-
pany use. The prospectus notes that
A.J. Cervantes, a part-time Destiny
VP/International Affairs, has signed a
distribution contract with the label for
his disco-oriented Butterfly Records.
As part of this deal, Destiny has
already selected Butterfly’'s “Take
Five” album for $40,000. Problems
could arise out of this owing to a fegal
dispute Butterfly’s corporate entity,
CM Records, is currently engaged in
with former distributor MCA Records.
Should Destiny enjoy success with
Butterfly product, ‘“‘there can be no
assurance that creditors of CM will not
make claims against the company,”
according to wording found in the pro-

spectus. The salaries and special in-
centive plans for several of Destiny’s
top officials, including Orleans and Sr.
VP Promotion William ‘‘Bunky’’
Sheppard, were also revealed in the
prospectus.

R&R/Friday, March 12, 1982

Canyon Breaks

Into U.S.
Market

Canyon Records, a subsidiary
of Japan's Nippon Broadcasting,
has pacted with Ed DeJdoy and
Bud Dain in a production/pack-
aging arrangement. Both DedJoy
and Dain were former A&R heads at
RCA Records.

Parachute, a Japanese band,
kicks oft Canyon’s venture into the
US. market. Two songwriters,
Jessie Barish (author of Marty
Balin’s ‘“‘Hearts”) and Terry
Shaddick (co-writer of Olivia
Newton-John’s ‘‘Physical’’) are
currently collaborating with the
group.

PLAY-BY-PLAY UNCOVERAGE

Live Sexcasting Scorches French Airwaves

After all these years, lovemaking,
man’s oldest and favorite sport, has
come to radio’s airwaves. ‘‘Love At
First Sight,”* a half-hour show on Paris
radio station Carbone 14 literally
takes encounter sessions one step
further — two strangers meet for the

CONDUCTED BY PAUL DREW

Travelling Programming
Seminars Slated For Spring

A spring series of *‘Professional Pro-
gramming Management” seminars
kicks off March 30, conducted by
radio programming veteran Paul

chological insights’” to current pro-
grammers as well as to those with pro-
gramming aspirations. Such diverse
topics as ‘‘Monitoring Performance,

‘‘strategies,

Drew. These one-day seminar/work-
shops are scheduled to make
whistlestops in 22 cities across the
U.S. beginning in Raleigh/Durham and
ending April 29 in Philadelphia.

Each seminar features a lecture, live
discussion and work session, all led in
person by Drew. The major thrust
behind the series is to offer
methods, and psy-

Progress, and Productivity,” **Profiting
From Job Loss,’ “Relieving Tension,"”
and *‘Keeping Your Sense Of Humor"
will be covered during the
8:30am-4:30pm sessions.

Cost per person is $95. To register
or for further information contact the
Seminar Administrator at (213)
469-4100.

ROGERS DONATES $! MILLION

World Hunger Awards
Presentation Slated

Continuing the cause first created by the ‘late singer/songwriter Harry
Chapin, Kenny Rogers and his wife Marianne have donated $1 million towards
the formation of “The World Hunger Awards.” Slated to be presented during a
yearly luncheon on the Friday after Thanksgiving, the awards will be managed by
the Chapin-founded World Hunger Year organization.

The awards themselves will cover the period from July 1, 1981 through June
30, 1982. Honorees who have focused attention on world hunger’s plight will fall
into one of eight categories: best radio coverage, best newspaper coverage, best
periodical coverage, best college publication coverage, best film, best television
coverage, best photojournalism, and best book. One special category honoring
the one individual or organization who has accomplished the most in eradicating
the problem is also planned. Prizes include cash and special plaques or statu-
ettes. Rules, regulations, and judges’ names will be announced in the near future.

For more information contact the World Hunger Organization at (212)
226-2714 or Kragen & Company, (213) 854-4400.

first time and make love accompanied
by running play-by-play descriptions of
a strategically-positioned commen-
tator. Ooh la la!

This show is one of the racier out-
comes following France's banishment
of the state monopoly on broad-
casting. At 2am recently, reporters
peered through a glass window and
observed a young couple who had
allegedly met for the first time minutes
before. A mattress was placed on the
studio floor next to a well-hung
microphone which captured the sport-
ing enthusiasts’ sounds of pleasure
for the listening audience. During all
this, an actual commentator describes
in detail the ensuing scene and the
participants’ exploits. Could a count-
down of the week’s hottest couplings
be far behind?

®RAY ANDERSON NAMED
VP/PROMOTION AT RCA.

®HOWARD ROSEN BE-
COMES NATIONAL PRO-
MOTION DIRECTOR FOR

CASABLANCA.
®DON IENNER APPOINTED

NATIONAL PROMOTION DI-
RECTOR AT MILLENNIUM.

®NORM WINER KSAN/SAN
FRANCISCO'S NEW MORNING
MAN — Was PD at WBCN/

Boston.

® NUMBER ONE FIVE YEARS
AGO: ""A Star Is Born
(Evergreen)” —Barbra

Streisand (Columbia)
O®NUMBER ONE COUNTRY:
“Torn Between Two
Lovers” — Mary Macgregor
(Ariola)

®@NUMBER ONE LP:
“"Rumours’ — Fleetwood
Mac (WB)

usea TRAVELING BILLBOARD.-.
for the Best in BUMPER STRIPS
and WINDOW LABELS . . .

Call Byron Crecelius Collect . . .
314-423-4411
1561 Fairview Ave. ¢St. Louis, MO 63132

us i d
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Columbia Records
Invites Radio To Listen To A

‘“Memory’’ Worth Recalling!

A Panasonic PV-1770
2-4-6- Hour Programmable

Home Video Cassette Recorder
With Wireless Remote

PLUS

Video Cassettes Of Barbra Streisand

Starring In “A Star Is Born,”
- "The Main Event,”

THE & “Hello Dolly”
CONTEST

0000000000000 000000
The next time you pick up a copy of Barbra's current hit single "Memory”:

O LOOK at the label to see which 20th century poet lyrically inspired this song.

(4 )
@ %y LISTEN fo the song carefully to hear how many times the word “Memory” is sung.

& FILL OUT the entry blank below & send to: MEMORY
c/o Radio & Records
-II--I-II-I-II---------| 1930 Cemury Park West

Los Angeles, California 90067

STATION

0 < z
2 9 z
m m
w
w

OFFICIAL CONTEST RULES: sidiones, including without imitahan, those Invoived Tn the creahon of
producthon of this contest, ond I
1. NO PURCHASE IS NECESSARY: i

STATE ZIP

t  and employees from ony and all liobildy with respect to the VCR of any
«ind, and ocknowlsdges that satd parhes have nerther mode Nor ar
r Wi

CRI)
8SpONS ony , rapresentgtion or QuOrontes,
010 oW,

. 20th CENTURY POET:

@ 10 the VCR including but not
ity, fitness 10r purpose of me-

. NUMBER OF TIMES THE
= WORD "MEMORY" IS SUNG:

| applicable Toxes with respect fo the
te ond federal taxes are

o All entries must be received by R&R no iater than April 5, 1982.
* John Leader, Executive Editor of R&R, will pick the winner in a random drawing from all correct entries received.
® The winner will be announced in the April 16 issue of R&R.

WWW-_americanradiohistorv com
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Networks/Program Suppliers

NEW PROGRAMMING

37 UNRELEASED RECORDINGS

nervous."

London Wavelength Wins
BBC Beatles Special

As part of a Memorial Day weekend tribute, syndicator London
Wavelength will broadcast a BBC radio program, "“The Beatles At The
Beeb.”” The major highlight of this broadcast will be the airing of 37 commer-
cially unreleased Beatles songs recorded live for the BBC between 1962 and
1965. Andy Peebles has been selected as host.

“The release of this material and the syndication of it throughout the U.S.
is the biggest programming news to hit radio in years,’ says London
Wavelength's Don Eberle. “it's a treasure because it captures the group live
in their very early stages when they were fresh, innocent and even a little bit

Among the unreleased 37 are Chuck Berry’s “‘Memphis” and "“Too
Much Monkey Business,"” "‘Hippy, Hippy Shake,” '‘Soldier Of Love,” and the
Lennon/McCartney-authored “I'll Be On My Way."

@ Sirius Productions is currently
distributing *'Sidelights,” produced by
the Wendon Company. Described as
“Musical things you know...and
don't know,” “Sidelights” spotlights
hit songsf/artists integrated with dif-
ficult to find material in four-minute
programming segments. For further in-
formation call Tim Powell at (212)
354-7875.

 NEWS& |
INFORMATION
FEATURES

FEATURES

March

Mutual’s “‘Best Of King"' airs with Lt.
General Daniel O. Graham and ci-
ty planner James Rouse {13)

Dr. Hendrie Weisinger, coauthor of
“Nobody’s Perfect” and Warren
Harding, real estate author, from
Dallas; "'Fred Allen Special’” from
Los Angeles on RKO's “America
Overnight” (15-16)

“Charity, Does it Begin At Home?,”
five-part special series broadcast
over ABC Information Network
(15-19)

Jon McClure, author, and Dr. Harold
Manner, author, from Dallas; Lou
Freedman, Exec. Director of
Planetary Society, and Dr. Daniel
Silver, orthopedic surgeon, from
Los Angeles on “‘America Over-
night” (19-20)

Mutual broadcasts coverage of Space
Shuttle *“Columbia’ 's third flight
(22-29)

CBS carries live broadcasts of the
launch and landing of Space Shut-
tle “'Columbia” (22 & 29)

“General Hospital” 's new Laura,
Janine Taylor, guests on ‘‘Earth
News Radio” (26-28)

CBS-NCAA Radio Network present
National Championship Basketball
game (29)

April

RadioRadio News, part of the young
adult network, debuts with two-
minute hourly broadcasts 24-hours
daily and a daily 90-second morn-
ing news feature (26)

LEARNING A LESSON — Coun-
try News’s Pete Howard (I) and
Kirt Daniels (r) are shown with
Charley Pride after the country
singer recently gave the duo a few
golfing tips.

@ ‘‘Journey: From San Francisco
To Platinum’ is the first in a series of
three rock specials under the title
“Rock Triple-Play,” offered by the
Creative Factor. It will air March 27.
The Police on Aprii 24 and Bob
Seger on May 29 round out the series.
“Rock Triple-Play” is available on an
exclusive basis; for more information
contact Tom Shovan or Randy West
at (213) 467-5111.

® “On Bleecker Street” and
“‘Rockcapsule’” are the two new
shows under the Continuum Broad-
casting umbrella. ““On Bleecker
Street” is a weekly, hour-long show
that blends 60’s music with interviews
and lifestyle features. *‘Rockcapsule”
runs for 3% minutes twice a day
focusing on rock music interviews with
various artists. The firm also an-
nounces two programs aimed at black
music. “The Music,” a twice-a-day
feature/interview series set to debut
March 22, will highlight contemporary
black music as well as its roots. “‘Soul
Sequence’’ is planned as a series of
30-60 minute monthly specials.
Associate Producer of both shows,
Vernon Gibbs (former A&R Direc-
tor/Black Music at Arista), says the
programs are designed for CHR-
formatted stations, too. More Informa-
tion on all four shows is available by
contacting Donald Fass at 345 West
85th Street, Suite 46, New York, NY
10024; (212) 580-9525 or (212)
473-7956 in the case of the latter two
shows.

® NOTE: The correct number for
“info Radio’’ (R&R 3-5) is (212) 484-
8905.

April 3 has been set as the air
date for DIR Broadcasting's
“Fourth Annual Rock Radio
Awards.” Musician Billy Squier
and WPLJ/New York personality
Carol Miller share hosting duties
on this year’s two-hour special,
which will be broadcast via the
ABC Rock Radio Network.

DIR Stages Fourth Annual
Rock Radio Awards

Described as the ‘“‘only awards
show produced specifically for and
by the radio medium,” the Rock
Radio Awards features eight
musical categories and a special
honor, the *“‘Tom Donahue
Memorial Award,” to be bestowed
upon an individual who has con-
tributed significantly to FM radio.

® Barbara Cohen to Vice Presi-
dent/News; Richard Cassidy to Vice

14

Barbara Cohen

Richard Cassidy

President/Engineering at National
Public Radio (NPR).

@ Craig Simon to Regional Direc-
tor, Affiliate Relations, NBC Radio
Network, responsible for affiliate ac-
tivities in the Northern states.

@® C.D. Jaco (Charles Dennis),
NBC News Correspondent assigned
to the Source, transfers from New
York to Washington, DC.

® Mary Hughes Renwick to
Manager/Press Information for CBS
Radio Network and RadioRadio.

® Chuck Alton and Teresa
Payerle to Radio Arts sales depart-
ment; Alton represents Radio Arts For-
mat line; Payerle handles Feature pro-
duct.

IS YOUR FORMAT OUT OF CONTROL?

The FORMAX MUSIC SYSTEM (TM), a small computer music se-
quencer is now available. Your rotations do exactly what you want
them to with the FORMAX MUSIC SYSTEM. For details call DOUG
BLAIR at OBEDIENT SOFTWARE COLLECT (313) 591-1483.

OBEDIENT SOFTWARE
38215 ROSS AVE.
LIVONIA, M! 48154

R&R/Friday, March 12, 1382

PubSat Feeds AP

AP Radio has signed an agreement to provide five minutes per day of
satellite time to Public Affairs Satellite System (PubSat) to transmit public
affairs programming to AP's 1130 member stations. On behalf of its PR
clients, PubSat already sends actualities and longer radio programs to 274
public radio stations under an agreement through which NPR leases
15-minutes of satellite time to PubSat each day.
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MUSIC FEATURES

March

Peter Cetera guests on “‘Earth News Radio” (12-14)

Two-hour “‘Steve Miller Event’”” on the Source (12-14)

Kendalls on ABC/Silver Eagle (13)

“The Best Of Country Sessions’ on NBC Radio (13-14)

Lindsey Buckingham on Watermark’'s “Special Of The Week’’ (13-14)

“Kenny Rogers Weekend" offered by Real Country Foremat (13-14)

Shel Talmy retrospective on ““The Producers,” one-hour special from TBS
Syndication (Canada) (14)

Lacy J. Daiton emcees “Country Star Countdown,” three hours on RKO
(14)

“Evening With Carmine Appice & Friends,” UNICEF benefit on ABC/King
Biscuit Flower Hour (14)

T.G. Sheppard headlines Narwood Productions’ ‘'Country Closeup” (15)

Lionel Hampton presented on Narwood productions’ ‘*Music Makers” (15)

Jimi Hendrix profiled on Rolling Stone Magazine Productions’ ‘‘Con-
tinuous History Of Rock And Roll” (15)

Rick Springfield and Aldo Nova on "Rockline” via Global Satellite Net-
work (15)

Paul Davis headlines RKO's one-hour “Musicstar Special”’ (15-16)

Chubby Checker appears on “Earth News Radio” (15-18)

Huey Lewis on “Earth News Radio” (15-21)

Glaser Bros. perform on Westwood One's *‘Live From Gilley’s” (19)

Crystal Gayle interviewed on United Stations’ “‘Weekly Country Music
Countdown” (19-21)

Sammy Hagar on Westwood One's “in Concert” (19-21)

Two-hour Rush special on the Source (19-21)

Alabama on hour-long “‘Country Sessions” via NBC Radio (20)

Don McLean kicks off premiere of ABC FM Network’s 90-minute in studio
concert series ‘‘Star Sessions’ (20)

Larry Gatlin & Gatlin Brothers on ABC/Silver Eagle (20)

Ringo Starr stars on ““Special Of The Week’" (20-21)

Carly Simon launches Narwood Productions’ “Words & Music,” two-hour
special via ABC Entertainment Radio Net (21)

Jimmy lovine profiled on “The Producers’ (21)

Bellamy Brothers host “‘Country Star Countdown’ (21)

Molly Hatchet on ABC/King Biscuit Flower Hour (21)

“The Steve Dahl Supper Club” debuts on ABC Rock Radio Net; two-hour
comedy/music Sunday program features his sidekick Garry Meier and
the Teenage Radiation Band, with whom Dahl parodies rock tunes (21)

Z.Z. Top spotlighted on “Rockline’ (22)

Gail Davies on “'Country Closeup” (22)

Margaret Whiting spotlighted on “‘Music Makers™ (22)

“‘Greatest Guitarists’ special on *‘Continuous History Of Rock And Roll”" (22}

Rick Springfield featured on RKO’s one-hour “The Hot Ones’ (22-23)

Greg Lake spotlighted on “‘Earth News Radio’ (22-25)

Prism profiled on “‘Earth News Radio’’ (22-28)

Natalie Cole on “The Budweiser Concert Hour" via Westwood One (26)

Lacy J. Dalton guests on “‘Live From Gilley's" (26}

90-minute Stevie Nicks concert on the Source (26-28)

John Anderson on “Weekly Country Music Countdown’’ (26-28)

Johnny Paycheck headlines **‘Country Sessions” (27)

Oak Ridge Boys presented on ABC/Silver Eagle (27)

Bob Seger headlines '‘Special Of The Week" (27-28)

A&M 20th Anniversary: Alpert and Moss on “The Producers’ (28)

Janie Fricke guests on “Country Star Countdown” (28}

Le Roux and special guests on ABC/King Biscuit Flower Hour (28)

“The Drummer Special” on ““Continuous History Of Rock And Roll’* (29)

Bob & Doug McKenzie entertain on debut of “‘Rock Star Guest DJ” offering
from Rolling Stone Magazine Productions (29)

Spinners spotlighted on RKO Two's “Musicstar Special’ (29-30)

THIS IS SHOWBIZ, EH?! — Recording artists Bob and Doug are making
their rounds across the country and recently stopped in New York to tape the
premiere of ‘‘Rock Star Guest DJ.’’ This new series from Rolling Stone
Magazine Productions debuts the week of March 29. Pictured enjoying the
limelight are (I-r) Rick Moranis (Bob); Roxy Myzal, the show’s producer; and
Dave Thomas (Doug).

www americanradiohictorvy com




x ]me One Of Th@ Top
- Song Writing Teams

In Pop Music History.

— 64

Y“Empty Garden I
(Hey Hey Johnny)”

|

First Week!

KEGL WFMF WHOT WCIR KFYR
KBEQ Y103 KIDD Q104 KKLS

WGCL WBBQ KGGI WAEV WSPT
KIQQ KX104 KBBK WCGQ KRNA
WFBR KMGK KSKD WYKS KSLY

WPHD KRAV WACZ KSEL-FM KATI

WKEE KQKQ WOMP-FM  KVOL KOZE

~ Written By Elton John & Bernie Taupin]

Produced By Chris Thomas

e
CHFFEN
RECORDS

Distributed By Warner Bros. Records
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VIDEOSCOPE:

JEFF KING

Sony To Distribute Video Software

Sony, after testing distribution to its hardware retailers last year, will
begin distributing precorded videocassettes this April. John O’Donnell,
National Manager of Video Software Operations for Sony, notes that the
plan will allow Sony to give better terms to its dealers and will insure an ade-
quate supply of prerecorded Beta owners. Sony's share of the prerecord-
ed market has slipped to about 30%, and many video software stores and
distributors are reluctant to inventory large numbers of Beta prerecorded.
Look for Sony to possibly market the cassettes at a lower suggested list as
well . . . Sony also is looking to future distribution in the $15-25 price
range, a move that would certainly diminish the attractiveness of rentals.

Video Still Booming

VCR sales for the first six weeks of 1982 were up 40.2% over last
year, reported Leisure Time Electronics Reports. The same publication
noted that color video camera sales were up 94.5% over 1981 . . . Many
video manufacturers and distributors noted the overall slowdown in sales
for the first two months of '82, but were still optimistic. Most blamed the
slowdown on poor weather and the souring of the economy. Most predict
an upturn beginning in the second quarter.

Nostalgia Merchant Newsietter Due

In an attempt to better acquaint retailers with its product, the Nostalgia
Merchant will be publishing a bimonthly newsletter informing retailers on
key selling points, merchandising and marketing tips, background informa-
tion, and advertising tips. In preparation since June 1981, the letter is the
first of its kind from any manufacturer.

Video Retailer Meeting Set

The Video Software Dealers Association is planning a series of
regional retailer meetings starting this month with gatherings in Dallas and
Houston. Groups will be zeroing in on studio rental plans and will be compil-
ing statistics to determine viability of such programs. Also on target: an-
tipiracy measures among retailers.

California Rental Tax On The Docket

The California Assembly is considering a bill that would impose a 6%:% tax
on videocassette and theatrical film rentals. The film industry has been ex-
empt from tax on rentals since the midsixties. The bill — A.B. 2348 — is
expected to generate over $17 million in revenue for the station.

HDTV Just Around The Corner?

Although insiders don't expect high-definition television units to be on the
market for several years, CBS and NHK, the Japanese broadcasting cor-
poration, demonstrated the first high-density TV programs produced in
Washington recently. High definition television has 1125 scanning lines
(compared to a standard 525 lines for the U.S.), stereo sound,anda5to 3
width ratio compared to the U.S.’s 4 to 3 ratio. Look for possible theatrical
applications for HDTV, thereby reducing the overall cost for theatrical mo-
tion pictures. The Video High Density (VHD) videodisc system, last of three
current systems to be introduced, should be in retail outlets this summer.
The VHD player will probably be priced between the laserdisc player
{around $700) and RCA’s CED (capacitance electronic disk) player, which
was recently reduced to about $300. RCA, incidentally, revealed this
week it had sold only 65,000 of the units against a projected 200,000;
however, the company said sales of the disks themselves were higher than
expected, over 2 million.

Music On TV

Bonnie ‘Raitt performs on “Fridays” March 12 . . . The Ali Sports
Band, chubby Checker, Judy Collins, David Frizzell & Shelly West,
James Ingram, Rich Little, and Skyy are on “Solid Gold” the week of
March 12, The show has been picked up for another season . .. The
Biasters and Sheena Easton are on “American Bandstand” March 13 . . .
The Whispers guest orr “Soul Train” March 13 . . . The Charlie Daniels
Band is featured in concert on MTV March 13 . . . Marilyn McCoo is spot-
lighted on the “Today” show March 15 . . . Stella Parton is on the same
show March 17.

COMING UP: Melissa Manchester, Frank Sinatra, and Barbra Strei-
sand are among the guests on the two-hour ABC special “| Love Liberty"
March 21 . . . John Denver's "Celebrity Ski Race" special on NBC March
21 includes Leif Garrett among the guests . . . MTV plans a retrospec-
tive/tribute to the late Murray the K...Another 26-week cycle of
“America's Top 10,” with host Casey Kasem, has been picked up by
distributor Gold Key Media . . . NBC will be taking a leaf from Talk radio’s
book with a daytime series called “Intimacy,” featuring a staff of
psychologists and call-in numbers for viewers to air their problems.
“Psychodramas” will also be featured.

NEW MUSIC NETWORK PREVIEWED: The Heartbeat Media Net-
work, characterizing itself as the first “family-oriented” music channel,
previewed its video/music programming this week in New York in the form
of an houriong pilot taken from the “rock™ portion of the schedule. The total
programming plan is to include rock, jazz, country, R&B, and classical, with
interviews, films, features, news, and concerts mixed in. The format is call-
ed “Music To Your Eyes,” plans to be ad-supported, and hopes to be
launched late this year.
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Pro:Motions

Diante Named
VP/Executive Producer
At Columbia

Denny Diante has been ap-
pointed VP/Executive Producer,
West Coast A&R, Columbia
Records. A record producer in his
own right, Diante joined CBS in
1981 serving as Director/Creative
Services, CBS Songs.

=

Denny Diante

Onellion Appointed Sales
Manager At WSHO/WBYU

Tony Onellion joins WSHO & WBYU/New Orleans
as Sales Manager. Prior to his recent anpointment,
Onellion was an account executive at Swanson Broad-
casting sister station KKNG-FM/Oklahoma City.

Namiotka Named Local
Sales Manager At WCAU

Joseph Namiotka has been appointed Local Sales
Manager at WCAU/Philadelphia. He previously worked
five years as an account executive at neighboring
WMMR.

Altman Elevated To
RCA VP/Business
Affairs

Paul Altman has been pro-
moted to Division VP/Business Af-
fairs at RCA Records. For the past
2Y2 years he served as Direc-
tor/Talent Affairs at the label.
Altman first joined RCA in 1960 as
a credit analyst.

Paul Altman

Riccobono Tapped As
VP/Creative Services
At CBS Songs

Rick Riccobono has been named VP/Creative Ser-
vices, CBS Songs. Based in Los Angeles, Riccobono
will oversee the firm's New York, Los Angeles and
Nashville offices among other duties. Prior to this, he
worked as Director/Creative Services and Professional
Activities, Screen Gems/Colgems-EML.

Morrow Elevated To VP

At Nightmare & Nocturne
Pat Morrow has been appointed Vice President of
both Nightmare and Nocturne,
Inc. His responsibilities will include
marketing/promotion and tour
scheduling as well as generating
s new business for the sound,
lighting, rigging and other services
of Nocturne. For the last six years,
Morrow acted as road manager for
Journey (who are clients of
Pat Morrow Nightmare).

Ketcham Named National/Regional
Sales Manager At WICC

Jefferson Ketcham has been promoted in-house
from Senior Account Executive/Political Manager to Na-
tional and Regional Sales Manager at WICC/Bridgeport.

Ginsberg Promoted
To Director/Press &
Artist At Polygram

Sherry Ring Ginsberg has
been upped to Director/Press and
Artist Relations for Polygram
Records, based in New York. She
moves up from her previous post as
National Press and Artist Relations
Manager for the label.

NARAS Presents
Record Industry Forum

NARAS will hold a record industry forum.on March 16
in Los Angeles at the Continental Hyatt House, 7-10pm.
Discussion will center on developing new talent
and marketing techniques as well as confronting advanc-
ed technologies. Panel members include Vic Faraci,
VP/Marketing, Elektra/Asylum; songwriter AHee
Willis; Ron Fell, Managing Editor of the Gavin Report,
and artist Ray Parker Jr.

Sherry Ring Ginsberg

»
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Mcintyre Named
VP/Strategic
Planning At RCA

Thomas Mclntyre has been ap-
pointed Division VP/Strategic Plan-
ning at RCA Records. Mcintyre
first joined the label in 1971, mov-
ing up through the ranks to his =
most recent position as Direc-
tor/Strategic Planning.

Thomas Mcintyre

Stein New Director/Special
Projects At Nassau

Hal Stein, former WKTU/New York Promotion
Manager, has returned to Nassau Broadcasting Com-
pany as Director/Special Projects where he will be
overseeing cable TV/satellite programming ventures. He
will also consult WHWH/Princeton and WPST-
FM/Trenton, working with the stations’ newly-named
Advertising and Promotion Director Connie Hensley.
Prior to WKTU, Stein was Advertising and Promotion
Director for Nassau.

Oken Named
Director/Artist
Development At A&M
Alan Oken assumes the newly-
created position of Director/Artist
Development with A&M Records.
He first joined the label in 1979 as
National Tour Coordinator.

Alan Oken

McGlamery Joins
WRC As Director/Sales

Bill McGlamery has assumed the post of Direc-
tor/Sales at WRC/Washington, DC. He transfers over

from KFMK/Houston where he had been General Sales
Manager.

Blake Promoted To

VP/Controller At Metromedia Radio
Pauline Blake has been upped to Vice President and

Controller of Metromedia Radio. She joined

Metromedia in 1974 as an accountant moving up to her
most recent position as Controller.

Scott Moves To GM At WPFR

Jerry Scott joins WPFR/Terre Haute as General
Manager coming from a similar post at WERK/Muncie.
He succeeds Mel Browning who exited to form a
broadcast consulting firm. In related station activity, air
personality Doc Long has been tapped as Operations
Manager at WPFR.

Balfanz Appointed
Station Manager At KRVR-FM

Henry Balfanz has been tapped as Station Manager
of KRVR-FM/Davenport, effective March 15. He
moves over from an account executive position with Mid
America sister station WSWT-FM/Peoria.

Knox Moves To Sales
Manager At KJJJ-AM & FM

Michael Knox has been appointed Sales Manager of
KJJJ-AM & FM/Phoenix, coming crosstown from the
General Manager post at KQYT.

Gordon Appointed General Sales
Manager At WCUZ-AM & FM

A. Michael Gordon has been named General Sales
Manager at WCUZ-AM & FM/Grand Rapids. He moves
in-house from account executive.

Freeman New Director/Marketing
At EUE/Screen Gems
Video Music
Barry Freeman, formerly of Boardwalk and Atlan-

tic, has been named Director of Marketing for
EUE/Screen Gems Video Music.

For The Record

Wayne Joseph has moved from Local
Sales Manager at CKLW/Detroit to Sales
Manager of neighboring WWJ & WJOI/
Detroit. The stations were inadvertently
switched (R&R 2-26).
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JHAN HIBER

ADI’s — The Coming Thing?

Before I delve into the topic of this week’s column, first let me
say a hearty “Thank You" to all the folks who put together the recent
Country Radio Seminar in Nashville. This was one of the best gather-
ings at which I've spoken, and I really enjoyed having the chance to
make the acquaintance of so many of my readers. To Frank Mull and
the entire crew who put this event together, a sincere “Job Well

Done!” (except for the food).

Now back to the grind. ADI refers to
Area of Dominant Influence. It's Arbi-
tron’s way of defining the TV markets it
surveys, and the geography is based on
TV penetration, not radio signals. Since
each ADI is dominated by certain
“home” TV stations, there is no overlap
in ADI geography around the nation.
There are over 200 ADI's nationally,
with each county in most markets as-
signed to one of the ADI’s.

Why all the background on ADI’s?
Because this geography may, in the not-
too-distant future, replace metros as the
key geography in radio. If more and
more buys begin to be made on an ADI
basis, then ADI numbers will become
more important than they currently
are. This will have programming,
advertising, and sales implications
which you might begin to think about.
Let’s take a look at some of the impetus
towards more use of ADI’s, then conjec-
ture about some of the implications of
its expanded use for radiocasters.

SRA Study Results

The Station Representatives Associa-
tion recently conducted a study of ad
agency opinions about ADI's. Accord-
ing to Carol Mayberry, Vice President
of Katz, 74% of the 178 responding
buyers and advertisers nationally use
the ADI definition in some way when
buying radio. This is a vastly higher
figure than seen previously. It was
generally thought that less than 10% of
buys made on radio involved the ADI in
some way.

Arbitron is mulling over how it might
respond to this sort of input. Depending
on marketplace demand, there might be
listings of ADI data alongside metro/
TSA numbers, and the number of mar-
kets where ADI information was pub-
lished could be expanded above the cur-
rent level of the top 50 markets.

The major ad agencies are mixed in
their use of ADI data. Some actually
make buys off the numbers while others
use the geography to compare different
media. Since ADI’s don’t overlap, like

some TSA’s do, it’s easier for an adver-
tiser or media buyer to compare one
market’s radio, TV, and newspaper de-
livery without penetration from anoth-
er market muddying up the waters.

Local Implications:
Programming

Let’s take a market — Detroit — and
see how it might be affected by the in-
creased use of ADI as a buying/selling
geography, equal to or surpassing
metro.

Most ADI's are larger — more coun-
ties — than the relevant metro defini-
tion for the same general area. In De-
troit there is a six-county metro, but the
ADI adds two counties, Washtenaw and
Monroe, to derive an eight-county
definition.

What might the addition of counties
mean in terms of your programming
game plan? It depends. Are there any
stations in the ADI counties, outside
your current metro, that might be sig-
nificant factors if they were included in
the new geography? Do the ADI coun-
ties include population that might have
particular listening habits that could
skew sweep results (Washtenaw is the
home of the University of Michigan, for
example, where there might be heavy
AOR listening)? Finally, what is your
signal like in the ADI? If your station
has trouble covering the metro, your
programming efforts could be further
shortchanged as the geography was ex-
panded to ADI proportions. These are
just some of the items to keep in mind
from a programming vantage point.

Advertising Implications
Tied into the programming aspect of
ADI considerations would be the exter-
nal marketing of your product through
advertising and promotions. Since the
ADI is TV geography, there won’t be
any adjustments necessary with regard
to that medium. However, if you plan
to use direct mail, newspapers, outdoor
boards, or buses, you've probably got

some additional food for thought.

Q&A

Michael Jones, of the Palm Tree, Inc. programming consultancy, wrote
to ask, “Can the Arbitron monthlies be taken as 30-day audience trends?”

In a broad sense, yes. Keep in mind that because of the inherent sample
fluctuations possible in monthlies of any service, wobbles will occur.
However, if you see three monthlies trending-steadily up or down you can
usually bet that the final outcome will be in that direction.

Mobile, Shreveport Redone

The incorrect reporting of simul-
cast times has led to a decision by Ar-
bitren to reissue two more Fall ’81
books. Mobile and Shreveport are the
affected metros. In Mobile WABB-
AM & FM are incorrectly shown as si-
mulcast in morning drive (M-F). In
Shreveport, KRMD-AM & FM were
shown as totally simulcast when in
fact the stations are simulcast 6am-
noon, Monday-Friday. No other sta-
tions are affected in either market.

Working Women,
In-Car Update

According to spokesperson Connie
Anthes, Arbitron will begin to cap-
ture data on working women and in-
car listening this summer — as re-
ported previously. However, the data
“will not be in our ratings books any
time in 1982.” Subscribers will be
able to dig this information out
through a post-survey diary review,
but not on a “mechanical” diary.

For the Fall '82 results, the new
data will be available through the
AID system. Connie added that there
is a possibility that the new categories
of information will show up in the
market reports sometime in 1983.
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Week In Review

Huntington,
TAR Updates

Previously we had reported here
that the Huntington, WV subscribers
to Arbitron were going to cancel the
service. Well, it seems that two station
groups have gone ahead and renew-
ed, out of competitive concern that
one not have the data without the
other heing able to also make counter-
sales pitches with the Arbitron.

Also, Arbitron VP Rip Ridgeway
called to add to my Q&A reply last
week that another reason that
Trading Area Reports are not ac-
credited by the Broadcast Rating
Council is that the geographies of the
TAR’s are not standardized, but de-
termined by customer request. Ac-
cording to Ridgeway the BRC audi-
tors need standardized geographical
guidelines to work with.

Arbitron Shifts
West Coast Staff

Dave Burrill, account executive in
San Francisco, has been transferred to
Los Angeles. Bill Rose has been pro-
moted to AE in the San Francisco of-
fice.

Take direct mail for example. In the
past you may have targeted key metro
zips that conformed to the specifica-
tions of your demographic/psychogra-
phic goals. However, if the key geogra-
phy was to expand, you'd have to delve
into the new counties, determine which,
if any, zips had characteristics similar
to what your station’s audience profile
was, and then redo your budgets to in-
clude mailing to those areas.

Newspapers could be another hassle.
Most metro papers don't have enough
suburban circulation to make them
worthwhile, especially not on an ADI
basis. This could mean you'd not only
have to purchase space in the major
metropolitan dailies but also in the su-
burban papers, which might be daily or
weekly. Asking newspapers for infor-
mation on their coverage and circula-
tion, as well as delivery dates (daily,
once a week, etc.), would be a vital step
if you were to use newspapers to reach
listeners in the ADI.

Given that outdoor boards might
have to be spread over a larger area,
and that traffic patterns might differ in
the counties outside the metro, an inter-
est in ADI geography could be costly for
a station geared to billboards as a major
part of its marketing effort.

The bottom line on the advertising
implications of the wider use of and in-
terest in ADI numbers is that more
bucks could be needed. Covering a
wider area, on a limited budget, would
be a real challenge.

Sales Implications

If the ADI becomes more of a sought-
after geography your station’s sales staff
will have to redefine its thinking. It’s
hoped Arbitron will, if the industry sees
the need for it, publish more ADI data
in the respective market reports. That
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will help.

However, account executives will
have to look at advertisers on a broader
geographic basis. If a client is being
pitched, it will be worthwhile to deter-
mine if the firm has outlets in the ADI
counties outside the metro. It will also
be necessary for the sales staff to explain
to advertisers how good the station’s
signal is in the outside counties so that
the advertiser can have some confi-
dence that the message will hit the right
areas.

Finally, the ADI definition can bring
some good news to radio sales staffs.
Since the geography is the same, radio
can be compared to TV audience deliv-
ery on an apples-to-apples basis. Adver-
tisers can see how much more cost-
effective it is to use radio if they are con-
sidering promoting a product on an
ADI basis. Likewise, it’s probable that
major dailies aren’t going to have the
ADI reach that radio stations with good
signals can have, so we can pick up
some retail dollars this way. Stations
with poor signals will find themselves at
a disadvantage in this type of radio vs.
other media comparison, however.

ADI PDQ?

Will the ADI become more of a key
factor for radio in the near future?
Perhaps. If enough key national agen-
cies push Arbitron for this geography
and more information on it, and if ra-
diocasters don’t object, then ADI’s
could become a more prevalent buying/
selling universe. Just be sure to keep an
eye on these developments. If you see
that ADI is about to become more of a
factor in your market, you might want
to keep in mind some of the items I
brought up. The buying and selling of
radio could undergo a revolution — be
ready for it!




ice A Wish, Now A Reality.

MOSt Added

David Lasley

“If IHad My WishTonight”

Produced by David Lasley.
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Dwight Twilley

“Somehody To Love”

Produced by Dwight Roilley.

Mixed by Geoff Workman.
CHUM WGH WISE
WRCK WVIC WGLF
KZFM wJaxa KSEL-FM
KINT KBBK KVOL
WABB-FM  KCPX WSPT
WSSX WACZ WCIL-FM
WAEV KRNA
KFMZ
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information in any form.

The data contained on this page is copyrighted by the
respective ratings services. Non-subscribers to the
respective ratings services may not reprint or use this
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A-AOR, AC-Adutt Contermporsry, BB-Big Band, BM-
Besutiful Music, C-Country, CL-Classical, D-Dancemusic,
E-Easy Listening, J-Jazz, M-Miscellaneous, WN-News,
O-0/dies, R-Contemporary Hit Radio, RL-Religious,
S-Spanish, T-Telk, U-Urban Conternporary.
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KMBZ (AC) 78 5.0 39 | KLLS(R) 3.1 3.7 4.2 el " 1‘2 1.2 WQBAFM (S) 18 1.3 2.0
KSAS (A) 1.1 2.2 2.5 KCCW (C) 35 3.3 2.2 KMJK (AC) s > 12 WVCG (BM) 15 16 15
KXTR (CL) 9 13 14 | KMFM(L) 18 2.4 2.0 : : Lo WRBD (B) T 15 14
KRKR (A) — = 1.2 KVAR (S) 2.0 2.4 1.7 WCMQ-FM (S) 14 9 1.2
| KLDY (0) 4 5 1.1 KBUC-FM (C) 3.0 2.5 14 WFTL (AC) 1.1 9 11
KAPE (B) 2.4 1.2 1.0 WWJF (BB) 1.3 13 1.1
WHTT (S) 1.1 .8 1.0

AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

NEW YORK

LOS ANGELES
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SEATTLE'S
BEST




THE ALBUM:

Joe McCabe - PD - KYYS/Kansas City "Getting good
reaction - sounds like a hit!"

Paul Heine - PD - WGRQ/Buffalo '"Hats off to Duke
Jupiter for sticking with it and delivering a first class
rock &roll record. "I'll Drink To You" is a "hook city"
hit!”

Doug Podell - MD - KQORS/Minneapolis 'Nothing
sounds better on the radio than clean, well pro-
duced rock and that's what we've got in Duke Jupiter.”
Rob Roman - MD - KLAQ/El Paso "It's very much
happening in this area. This is not asouthernrecord.
Lots of calls for "I'll Drink To You" after only two weeks."
Alan Sneed - PD - KSRR/Houston "I'll Drink To You"
is absolutely a great cut.”

UKE JUPITER

IS FOr Real

THE SINGLE:

KIQQ SWT KMCK
KFRC KINT KCPX
KEZR wzZyYpP KSKD
K22P BJ105  KLUC
WPHD WIJXOQ KRNA

Coas? do Coase”

Distributed By CBS Records

wWww americanradiohistorv.com
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f‘Baby Makes
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STREET TALK.

Remember those Birch figures for Los
Angeles we were talking about last week . . .the
ones with KLOS on top? Well, they were
Mediastat figures, not Birch. To make a long
story as short as possible, both Birch and
Mediastat have been surveying L.A. since
January, even though Birch bought Mediastat
last month. So the Jan./Feb. figures we saw were
a product of the Mediastat methodology. Birch,
meanwhile had been using only Los Angeles
County for its January and February surveys,
but will use both Los Angeles and Orange Coun-
ties from now on. What's it all really mean?
Well, KLOS still had a whale of a Mediastat,
and the transition of the Birch/Mediastat pur-
chase is a bit confusing in L.A., but shouldn’t
last too long. Whew!

Dale O’Brien, former PD/MD at 793/ At-
lanta, and a station veteran of more than eight
years, leaves his afternoon show to join WSB-
FM/Atlanta for morning drive.

Doubleday has been granted the use of
WAPP for WTFM/New York, and the com-
pany will take control on April 29. Look for
WAPP (“The Big Apple”) to begin AOR pro-
gramming around June 1.

Last week we inadvertently printed that
KIKK-FM/Houston had switched to a Country
Gold format. What we meant was that KIKK-
AM recently went to Country Gold. The FM re-
mains straight-ahead Country, so you can stop
calling PD Charlie Ochs about the FM’s format
shift. . . our mistake.

Is Jay Thomas about to sign on as one of
the satellite personalities of ABC Radio Enter-
prises’ national music format?

Speaking of ABC, it seems the recent pur-
chase of Watermark is having an effect on
“American Top 40,” the most successful weekly
syndicated radio program in history. Stations
currently carrying AT-40, but not affiliated with
an ABC Radio Network, may lose the show
when their current Watermark contracts expire.
We hear that ABC plans to offer AT-40 to its af-
filiate lineup on a first refusal basis. Now, while
that’s certainly ABC'’s prerogative, some stations
which have been running and promoting AT-40
for years are not facing the prospect of the show
going to the competition cheerfully. Further,
beginning April 1, AT-40 will come with six of its
hourly commercial avails filled by ABC, which
changes the show’s original “cash” basis to more
of a “barter” situation.

KZZX & KQEQ/Albuquerque PD John
Michaels has departed after just being named
PD in December. The new PD is J.J. Cale, a
17-year veteran of the market, who has most
recently been involved with audio/visual produc-
tion.

Mark Driscoll is no longer Group PD for
Kal Koast Broadcasting, although he will con-
tinue to consult the stations in his new capacity
as independent consultant. He has not officially
set up shop yet, but will do so shortly.

Don’t Play Misty For Me

Here’s a story with a point. A woman
walked into the lobby of Country-
formatted WHNT and CHR
WKEE/Huntington a few weeks ago to
lodge a complaint. It seems she was quite
upset over remarks WHNT jock Jason
Douglas had made on the phone. She
began ranting that all jocks ever do is try to
pick up women on the phone. (Oh, ¢’'mon!)

As she started down the hall toward the
studios, she ran into WKEE Production
Director Scott Paulson, who tried to
escort her out of the building. Apparently
not wanting to leave, she opened her purse
and began throwing rocks at Scott. . . then
she pulled a large knife! While Scott tried
to avoid a quick gutting, his arm was sliced
by the knife, at which point the woman
dropped the weapon and fled.

The Huntington police eventually found
the lady and charged her with felonious
assault. Scott was treated and released for
his injuries, and you could say the whole
event left him in stitches. . .literally. Now,
what did Jason say to that lady on the
phone? |

Steve Gannon has exited KVIL/Dallas to
accept a multi-year contract to cohost
WNIC/Detroit’s morning show with PD Jim
Harper.

Longtime CHR station WLCS/Baton
Rouge has switched to A/C. And another
Southern rocker, WAAY/Huntsville, has also
converted to Adult/Contemporary.

Jeannie Yost, who was Senior Research
Analyst at MTV, has been promoted to Mana-
ger/Music Programming for the music channel.

Louis Lewow, who was Associate Director
of National Promotion at Epic, has accepted the
VP/Promotion & A&R job for Kat Family
Records. He will relocate to Atlanta.

Marni Pingee is the new Music Director at
KOY /Phoenix.

Congratulations to KFRC/San Francisco’s
Dr. Don Rose on the completion of his 2000th
morning show at the station. D.D.R. joined
KFRC in 1973 after successful stays at
WFIL/Philadelphia and WQXI/Atlanta.

The entertainment for the NAB’s Radio
Programming Conference in New Orleans on
August 31 will be the Manhattan Transfer. The
dates of the conference are August 29-September
1.

Tommy Tutone’s “867-5309/Jenny” is
causing quite a stir around Charlotte, NC. It
seems in the 704 area code 867-5309 is the phone
number for Southwestern Junior High in
Gastonia. Has the school been getting a lot of
calls for “Jenny?” Oh yes! But WROQ/Char-
lotte is coming to the rescue, trying to arrange
for Tommy to play a special concert at the
school, which the station has already agreed to
front. Nice touch.

On Casablanca Records

/r\

Recorkds

Manufactured and Marketed by

PolyGram Records

....... $sesensesseesee

[CX

Isn't it about time you started involving your Listeners in the music you play?
MARS/P.D.C. gives you precision dayparting control from an easily affordable micro-computer.
Don’t let anyone fool you . . . listener-responstve radio belongs on your station no matter what

your format. Call us Toll Free we'll tell you more. 1-800-528-6082

Todd Wallace f
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AKRON. OH WWWM
ALBANY. GA WALG
ALBANY. NY WPYX
ALBANY. OR KGON
ALBUQUERQUE. NM KWXL
ALTOONA. PA WPRR
AMARILLO. TX KYTX
ANAHEIM, CA KMET
ANCHORAGE. AK KRKN
ANN ARBOR. MI WLLZ
APPLETON. WI WKAU
ASHEVILLE. NC WBMS
ATLANTA. GA WKLS
ATLANTIC CITY. NJ WMMR
AUGUSTA. GA WYMX
AUGUSTA. ME WBLM
BAKERSFIELD, CA KMET
BALTIMORE, MD WIYY
BANGOR. ME WLKN
BATTLE CREEK. MI WLAV-FM
BEAUMONT. TX KZOM
BECKLEY. WVA WOAY
BILOXI. MS WABB
BINGHAMTON, NY WAAL
BIRMINGHAM, AL WKXX
BLOOMINGTON. ILL wweT
BOISE. ID KUUZ
BOSTON. MA WAAF
BUFFALO. NY WPHD-FM
CAMBRIDGE. MD WESP

From WESTWOOD ONE America’'s number one producer of national radio programs, concerts and specials.

Brought to you by:

CELINA. OH WKKI
CHAMPAIGN. IL WLRW
CHARLESTON. wv WKLC
CHARLESTON. SC WTWF
CHARLOTTE. NC WROQ
CHATTANOOGA. TN WKXC
CHEYENNE. WY KKAZ
CHICAGO. IL WMET
CINCINNATI, OH WEBN-FM
CLEVELAND, OH WWWM
COLORADO SPRINGS. CO KILO
COLUMBIA, SC WNOK
COLUMBUS. GA WCGQ
COLUMBUS. MS WCBI
DALLAS, TX KTXQ
DAVENPORT, 1A WXLP
DAYTON. OH WAZU
DAYTONA BEACH. FL WDIZ
DENVER. CO KPKE
DES MOINES. 1A KGGO
DETROIT. MI wLLZ
DULUTH. MD KQDS
EAU CLAIRE. Wi WOKL
EL PASO. TX KLAQ
EUGENE. OR KZEL
EVANSVILLE. KY WHKC
FARGO. ND KQWB
FLINT. MI WWCK-FM
FRESNO. CA KKDJ
FT LAUDERDALE. FL WCKO
FT PIERCE. FL WOvVV
FT. WAYNE. IN WXKE

GRAND RAPIDS, MI
GREEN BAY, Wi
GREENSBORO. NC
GREENVILLE.'NC
GREENVILLE. SC
HARTFORD. CT
HONOLULU HI
HOUSTON. TX
HUNTINGTON, WVA
HUNTSVILLE, AL
INDIANAPOLIS, IN
ITHACA. NY
JOHNSON CITY, TN
KALAMAZOO. M
KANSAS CITY. MO
KEY WEST, FL
KNOXVILLE. TN
LAFAYETTE. IN
LAFAYETTE LA
LAKELAND, FL
LANSING. MI

LAS VEGAS, NV
LEXINGTON, KY
LINCOLN. NE
LITTLE ROCK. AR
LOS ANGELES. CA
LUFKIN, TX
LOUISVILLE. KY
MACON. GA
MADISON, Wi
MANCHESTER. KY
MANCHESTER, NH
MELBOURNE. FL
MERIDIAN. MS

Budweiser:.

WLAV-FM
WKAU
WKZL
WITN
WQOK
WCCC
KDUK
KLOL
WPRT
WQEN
WFBQ
WVBR
WiMZ
WLAV-FM
KYYS
WWUS
WIMZ
WXUS
KTOY
wQPrPD
WLAV-FM
KENO
WKQQ
KEZO
KKYK
KMET
KDEY
WQMF
WRBN-FM
WZEE
WWXL
WAAF
WDIZ-FM
wJDQ

MIAMI, FL WCKO
MILWAUKEE. WI WLPX
MINNEAPOLIS. MN KDWB-FM
MISSOULA. MT KYLT
MOBILE. AL WABB
MODESTO, CA KHOP-FM
MONTGOMERY. AL WLSQ
MORRISTOWN, NJ WNEW-FM
NASHVILLE, TN WKOS-FM
NEW'BEDFORD. MA WBRU
NEW HAVEN. CT WCCC
NEW ORLEANS. LA WRNO-FM
NEW YORK, NY WNEW-FM
NORFOLK., WA WMYK/WZAM
OKLAHOMA CITY. OK KATT
OMAHA, NE KEZO
ORLANDO, FL WDIZ-FM
OXNARD. CA KBBY
PANAMA CITY. FL WPFM
PARKERSBERG. WV WIBZ
PEORIA. ILL WWCT
PHILADELPHIA. PA WMMR
PHOENIX, AZ KUPD
PITTSBURG. PA WXKX
PORTLAND. ME WBLM
PORTLAND. OR KGON
POUGHKEEPSIE. NY WPDH
PROVIDENCE. RI WAAF
PUEBLO. CO KILO
RALEIGH'DURHAM. NC WITN
REDDING. CA KRDG
RENO. NV KCBN
RICHMOND. IN WRIA
RIVERSIDE. CA KOLA
ROANOKE. VA WUEZ
ROCHESTER. NY WCMF
SAGINAW, M| WWCK-FM
SALEM. OR KGON

BUSCH

Becr

www._americanradiohistorv.com

SAN ANTONIO. TX
SAN DIEGO. CA
SAN FRANCISCO. CA
SAN JOSE. CA
SANTA FE. NM
SAVANNAH. GA
SEATTLE, WA
SIOUX FALLS. SD
SOUTH BEND. IN
SPRINGFIELD. MA
SPRINGFIELD. MO
SPRINGFIELD. OH
STAUNTON. VA
STUEBENVILLE. OH
STOCKTON, CA
ST CLOUD. MN
ST LOUIS. MO
SYRACUSE. NY
TALLAHASSEE. FL
TAMPA, FL
TERRE HAUTE. IN
TOLEDO. OH
TOPEKA. KS
TRENTON. NJ
TRI-CITIES, WA
TUCSON, AZ
UTICA ROME. NY
WASHINGTON. D.C
WATERTOWN, NY
WHEELING, WV
WICHITA FALLS. TX
WICHITA, KS
WILKES-BARRE
SCRANTON. PA
WILMINGTON, DE
WILMINGTON, NC
WORCESTER. MA
W. PALM BEACH. FL
YAKIMA, WA

", Airing the weekend of March 19th,
on these great radio stations.

KISS
KGB-FM
KSFX
KSFX
KWXL
WZAT
KISW
KKRZ
WAOR
WCCC
KRFG
WAZU
WJSY
WOMP
KSTN
KDWB-FM
KWK
WSYR
WOWD
WRBQ
WBDJ
WIOT
KYYS
WMMR
KIOK
KLPX
WSYR
WWDC-FM
woTT
WOMP-FM
KKQV
KICT-FM

WEZX
WMMR
WHSL
WAAF
WCKO
KATS
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JOEL DENVER

MAKING THE MOST OF BEING ON AM

XTRA Rocks

Southern

California

It’s one thing to do well in your own market and turn a profit, but to
show significant ratings in Arbitrons all over Southern California is
another. XTRA(The Mighty 690)/Tijuana, Mexico has a highly direc-
tional north/south 50kw signal that booms into Los Angeles and beyond,
as if you were sitting next door to the station.

It’s the signal of course that’s getting
XTRA heard in Los Angeles and other mar-
kets, but it’s the music, or in this case the
product, that’s getting people to tune it in.
The music is carefully researched and aim-
ed at a specific target without too many oth-
er frills and clutter on the air. To find out
more about this regional programming con-
cept, I talked with PD Jeff Hunter, MD Jim
Richards, VP/GM John Lynch, and Noble
Broadcasting Consultants’ Frank Felix.

Filling A Hole

To understand the reasons why the
Mighty 690 came into being in September of
1980, it’s necessary to go back about one
year before that. In
September of 1979,
Noble Broadcasting
put 91X/Tijuana on
the air with an AOR
format (switching
from Beautiful Music)
which started to make
a bit of noise in the
market. The AM was
still BM, and accor-
ding to VP/GM John
Lynch, “We were Jeff Hunter
competing against seven AM/FM combo
buys in San Diego, and we needed some-
thing to complement our FM station. We
turned to our in-house consultant Frank
Felix, who devised the format for the
Mighty 690.”

Frank recalled, “We needed to put a for-
mat together that basically appealed to the
teens for a base, and for the 25+ adult non-
AOR listeners that have AM in their cars.
The format has little to do with personality,
because the main emphasis is on the music.
We are just filling a hole that existed in San
Diego, and it seems we’ve been able to fill
one in Los Angeles too.”

Keep On Cumin’

Between the TSA cume in San Diego
(200,900) and Los Angeles (908,900), that’s
well over a million folks each week tuning
into the Mighty 690 for the hits (see Cume &
AQH metro figures). PD Jeff Hunter told
me, ‘“Keeping the cume high is the key to
our ratings success. People just don’t listen
for very long on AM, and we’ve got to have
a high rate of tune-in.”

How does he achieveit? “Well, the music
is pretty tight, and very hit-oriented,” he
explained. “Music is the first and primary
consideration at XTRA. It’s very carefully
researched and it’s got to fit our sound,
which tends to be uptempo. We do play
ballads, but they have got to be smashes
like ‘Endless Love’ or ‘Open Arms.

‘At the present time, we are in the pro-
cess of trying to expand some of the cume
into better quarter hours with some rota-
tional adjustments. One of the fine lines we
are walking is to maintain our hit-oriented
sound without diluting it. If that happens,
we would sound like everyone else.”

Jim Richards, MD at the Mighty 690,
keeps a watchful eye for the hits. “I’ve real-

ly got a pretty big job since we are trying to
go after two big markets. I've got input
from Los Angeles to consider, as well as
San Diego. We keep pretty close tabs on
what KF1 (640 kHz) is doing, since they are
only a twist of the dial away, and we seem
to share lots of audience with KIQQ. In San
Diego, we’ve shared audience with 13K up
until the format change” (see News/Talk,
Page 39).

“‘One of the hardest aspects of balancing
the music is to understand that most of our
listeners in Los Angeles are ethnic, and in
San Diego they are a mixture of white and
Latino/blacks. For that reason, our callouts
and retail information are very critical to
what goes on the radio. Even more impor-
tant than the callouts (totalling up to 150 per
day), are the requests. Our number one
song will get about 2000 calls per week on
our toll-free lines from anywhere in Califor-
nia. Those lines are staffed 24 hours a day,”
Jim emphasized.

Bringing Back The Treasure Hunt

As Jeff explained earlier, music is the
main reason to tune in the Mighty 690, but
the station does do a bit of contesting. “Be-
cause we are broadcasting from Tijuana,
the laws are a bit different, and there are
certain things we can do that U.S. stations
can’t.

“We ran a ‘Trea-
sure Hunt’ for $50,000
last year. It was so
successful that we did
it again three weeks
later. You can’t do
that in the States,” he
said. “The first time, Y
we hid a certificate for \
the money on the back !
of a license plate of a
car in San Diego.
Clues were given, and  Jim Richards
after about five weeks, the prize was
awarded.

“The next time (three weeks later) we
decided to bury the money and give out
clues. Well, it turned out to be hidden in a
park in Newport Beach. Hundreds of people
were out there looking as the clues became
more specific, and eventually they were
digging up the grounds. Naturally we refur-
bished any damage done, but it sure did get
a lot of talk started,” he recalled.

If the station bases so much on music,
how can you promote effectively? We keep
any promotional content restricted to re-
corded promo positions only. Actually we
are becoming quite visible all over San
Diego and in Los Angeles with our latest
promotion. We use a promo slot to tell peo-
ple to write down the Mighty 690, and the
daily dollar amount.

“Our vans are all over both markets stop-
ping people and finding out if they have the
station and the amount written down to win.
We've given away $20,000 like this. Three
people are used in the van, since we carry
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real cash. The whole key to this and all of
our other promotions is to keep it simple
and to the point.”

Jeff went on to outline his latest promo-
tion. “We got involved with Atari, makers
of Pac-Man, and are giving away copies of
the “Pac-Man Fever’ LP, T-shirts, Pac-
Man video machines, and Pac-Man video
cartridges for the Atari games before they
are even available in the stores. Again, it
will all be handled within the body of a
recorded promo.”

Working South Of The Border

There’s nothing like a little drive to work
each day to clear the head, but this is some
drive . . . from San Diego, through customs,
and down into Tijuana every day. The
airstaff, which includes PD Jeff Hunter do-
ing 6-10am, Michael Boss 10am-3pm, MD
Jim Richards 3-8pm, Richard Sands
8-midnight, and all-nighter Steve Clark,
must make the 50-minute trip six days a
week.

Jeff and Jim both see advantages and dis-
advantages to the remote studio setup. Jim
said, “At first I didn’t like the idea of
travelling across the border everyday. It’s
not much of a problem going over, but
sometimes you have a 45-minute wait com-
ing back from Mexico. I've only been hassl-
ed once about what I was doing in Mexico,
and where I was going. They basically
understand that we work at XTRA, and are
only in the country for a very short period of
time daily.”

Jeff has his own thoughts on working in
two different countries simultaneously.
“The major problem exists in keeping
things cohesive with the staff. Some of them
never come to the office because of their
shifts. For that reason we have get-togeth-
ers as often as possible to promote a unity
among the air talent. As far as gas and driv-
ing each day, we pay extra expenses for the
trip.”

On a positive side again Jim said, ‘“The
studios are in a great location. We sit on top
of a hill, and overlook the ocean, and the on-
ly thing you can see are these two small

islands. The only other human contact I
have is with the Mexican engineers who are
on duty 24 hours a day.” Tijuana isn’t
known for being one of the garden spots of
Mexico, and both Jim and Jeff remarked
how no one has ever been bothered while at
the station by curious outsiders.

One bit of irony that must be compen-
sated for is that electricity in Mexico isn’t
quite up to par with the juice in the U.S., “‘so
we've got to record our songs at about
48rpm just to get them to sound right on the
other side. Once in a while they are a bit
fast, but nothing serious,” Jeff reasoned.
He also mentioned that a courier makes the
trip twice a day with new commercials, and
updated carts, etc.

As mentioned earlier by Jeff, the rules
are a bit different in Mexico for broad-
casters. ‘“We have to ID twice an hour in
Spanish, so we do it out of the stop set at :22
and :52 and segue into a jingle and a record.
On the other side of that, we don’t have to
run news, or public affairs, just music,
which is our primary product.

“Our jocks have the chance to be creative
as long as it’s to the point. Unnecessary
chatter doesn’t make it. They can identify
themselves four times an hour, and all of
them are totally into what we are trying to

Continued on Page 20

The Music Sect

CHR’s Most Accurate [
Music Information
Begins on Page 62




96KX 1-1
B94 add
KEGL add
WCKX add
KEZR add
WPHD deb 18
WRCK add
WPST add
K104 10-7
WDOQ add
WCSC add
WSSX add 30

THE CORNER"

#4025

The 3rd single
from the smash LP
ABACAB

SD 19313
PRODUCED BY GENESIS

ON ATLANTIC RECORDS

2 Atlontic Rec.arding Corp @A Warner Com:

WJXQ add 29
KNBQ add
WIGY add
WCIR add
95XIL add
WZYQ add
Q101 add
KKLS add
WSPT add
KFMZ add
KOZE add

WWALamericanradiohistonz.com
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XTRA Rocks Southern Cal

Continued from Page 18

do here with our regional concept. We even
have to give San Diego, Los Angeles, and
surrounding city temps when we do the
forecast.”

Regional Advertising

Since the signal is regional, the sales
strategy of the Mighty 690 is the same, John
Lynch told me, “We maintain a sales office
in Beverly Hills, and are starting to really
generate quite a bit of revenue from the of-
fice. There are a lot of dollars in the Los
Angeles market, and we intend to get our
share with the kind of numbers we have.

“We've been criti-
cized for being a re-
gional station, and for
being a teen station.
Well, we are doing
well with regional
sales, and not only do
we have the teens we
need for a base, but
our female adults
numbers are quite
respectable. The e 1,
Mighty 690 is a music Frank Felix
station. If they want news, they should tune
elsewhere, but for music, this is the place.”

Since 13K is no longer a music station, I
asked if there was concern about listeners
staying on FM for lack of having another
CHR music choice on AM? Frank Felix and
Jeff Hunter both expressed some concern
that they may have done the job “too well”
in San Diego, but both felt very confident
that XTRA would continue to do well,
especially with the addition of billboards in
San Diego and Los Angeles, plus TV spots
for both markets.

John Lynch, who is also Executive
VP/Noble Broadcast Consultants, told me,
“We are able to do XTRA regionally be-
cause of our incredible signal, but this for-
mat works real well for AM station looking
for a turnaround of sagging ratings. All it is
is the basics of Top 40 being done again in
1982, and it still works.”

Editor’s Comments

It’s interesting to note that there seems to
be a growing trend of stations with the
philosophy of returning to the basics for
CHR ratings gains. Examples include
WCAU-FM/Philadelphia, KUBE/Seattle,
WJXQ/Jackson-Lansing, KKFM/Colorado
Springs, WBCY/Charlotte, 195/Miami, B4/
Pittsburgh, KEGL/Ft. Worth-Dallas, and
many others. All of these stations have
made recent ratings inroads in their respec-
tive markets.

When talking to these stations, none ex-
press a fear of teens, since teens soon
become 18-year-olds. Also, teens draw in
valuable female adults, who in turn bring in
adult males. Sound familiar? It’s basic
CHR programming. Over the last several
years have we programmed ourselves into
a corner?

When you look around the country at
some of the more successful CHR stations
like Z93/Atlanta, Y100/Miami, Q105/Tam-
pa, Q102/Cincinnati, WRVQ/Richmond,
KEARTH/Los Angeles, KFRC/San Fran-
cisco, WLS/Chicago, KX104/Nashville,
among others, they have maintained their
success because they have stayed with the
basics of playing CHR hits, and have kept a
“hip enough’ image to sound fresh — but
they’ve resisted the temptation to become
something they weren’t.
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PASS THAT PIGSKIN — Football season
returned in a big way to the South as the first

annual Bay Bowl! took place, with the
WCSC/Charleston “Quarter Hours” playing
host to the Charlotte Record “Mid-Charters.”
The Mid-Charters won 42-21. Shown stan-
ding (I-r) are WCSC staffers Howard Keel,
Randy Scott, PD Chris Bailey, and Ron
O ‘Brian; kneeling (l-r): Capitol’s Butch
Waugh, Arista’s Mac King, WBCY/Charlotte
PD Bob Kaghan, and EMIA/Liberty’s Terry
Lawson.

KRLA BRINGS MILES OF SMILES — Wide
grins are apparent on the faces of contest
winner Carolyn Hamilton (left) and actress
Bernadette Petors (right) as they dined
together atop Universal Studios. The eleven-
course Chinese meal was the prize for
Carolyn from KRLA/Los Angeles in conjunc-
tion with the studio promoting Bernadette's
performance in “Pennies From Heaven.”

BACKSTAGE BANTERING — Singer/song-
writer John Sabastian f(left) recently ap-
peared at the Station Nightclub in Wilkes-
Barre, and WILK/Wilkes-Barre PD Joe Mon-
tione (right) was on hand to talk with him
after the show.

TOTAL EXPERIENCE CELEBRATION — Polygram Records recently firmed up a deal with
Total Experience Records for marketing and distribution. At a party held in honor of the sign-
ing, some artists came out for photos. Shown (I-r) are the Gap Band’s Robert Wilson and
Charles Wilson, Total Experience President Lonnie Simmons, De-Lite Records President Gabe
Vigorito, KFl/Los Angeles PD Tom Bigby, Polygram President Guenter Hensler and Polygram

Los Angeles rep Cynthia Cox.
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I DON'T FEEL BETTER, HONEST — Complaining of a headache, WNBC/New York MD Lyndon
Abell really got feverish when he saw his nurse, provided by Polygram Records while pro-
moting Martin Briley’s single, | Don‘t Feel Better.”” Shown (/-r) are the attending nurse, Lyn-

don, and Polygram rep Steve Greenberg.

Motion

KEARTH/Los Angeles News Director Hettie
Lynn Hurtes premieres as a TV reporter on a new
show, “Encore News" aired on KHJ-TVS/Los
Angeles . . . WQOK/Greenville, SC morning man
Dave Deppish now doing mornings at WDOQ/
Daytona Beach ... Diana McKenzie, KUBE/Se-
attle weekender, named Research Director.

Steve Ryan, MD at KIDD/Monterey is leaving to
pursue other interests. Scott Summers is upped
to the MD slot . . . WRQK/Greensboro lineup:
Wes Jones & Willie, mornings; middays is J.J.
Hemingway, most recently from WKZL/Winston-
Salem; Mark Ward does afternoons; Bobby
Shannon 7pm-midnight; and Gary Cannon all-
nights.

Q101/Meridian staff lineup: Mike Partridge &
Operations Manager Larry O’Neal, 9-noon Pro-
motion Director Charlie Foxx, noon-3pm Pro-
duction Director Jimmy Boyd; 3-7pm MD Bill
Evans from WNOX/Knoxville; 7-midnight Mark
Moseley, and Lisa Landau does all-nights.

CATCHIN’ THE CARS — After a recent con-
cert appearance, Elektra recording artists the
Cars played host to radio reps backstage.
Shown (l-r) are WAZY-FM/Lafayette jocks
Mike Russell and Ed Clay, Cars member Ric
Ocasek, and station PD Scott Dugan.
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