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EX-WBBM GM CLAIMS "WRONGFUL DISCHARGE" 

O'Donnell Sues CBS 
For $6 Million 

Bill O'Donnell, who was termi- 
nated as VP/GM at CBS's WBBM/ 
Chicago for a reported "conflict of 
interest" (R&R 3-12), has sued 
CBS Inc. for defamation and 
wrongful discharge. The amount 
asked is $1 million compensatory 
damages based on his salary and 
$5 million in punitive damages. 

O'Donnell, who owned a 5% in- 
terest in Album Inc., an in- 
cinerator company, was fired for 
approving editorials which CBS 
felt would benefit his company. 
CBS termed it a conflict of interest 
and stated it would continue to in- 
vestiage, and WBBM & WBBM- 
TV ran news of the firing on their 
newscasts. 

Leonard Ring, O'Donnell's at- 
torney, explained, "Our position 
was that he started approving 
these editorials long before he 
bought the interest in this little 
company, and that while he con- 
tinued approving such editorials 
afterwards, the editorials urged 
the government to enforce its 
laws, specifically regulations 
passed under the Environmental 
Pollution Act to stop dumping un- 
treated, toxic chemical wastes in 
landfills. My position is that you 
cannot have a conflict of interest 
when all you're doing is urging the 
government to enforce the laws 
that it's passed." 

O'DONNELL/ See Page 39 

Metroplex Names New 
GM's In St. Louis & Miami 

Ron Young has resigned as Gen- 
eral Manager of Metróplex's 
KEZK/St. Louis and will be re- 
placed by WHYI (Y100) /Miami GM 
Matt Mills, who was also promoted 
to Vice President of the parent 
company. Metroplex Group VP 
David Ross will now take over the 
day-to-day management duties at 
WHYI & WHTT/Miami as well as 
other corporate functions in his 
new position as Executive VP of 
Metroplex. 

Metroplex President Norm Wain 
told R&R, "We were sorry to see 
Ron Young leave, and we had to 
make some adjustments, but I 
think these moves will further 
strengthen the company by put - 

Abramson 
Island's VP/ 
Promotion 

Michael Abramson has been 
named Vice President/Promotion 
for Island Records. He joins the 
label, which recently severed its 
distribution ties with Warner 
Bros. to go independent, May 1. 

Abramson formerly headed his 
own independent promotion firm, 
having been National Promotion 
Director at Chrysalis. 

Island Presi- 
dent Ron Gold- 
stein told R&R 
that company 
founder "Chris 
Blackwell and I 
are very excited 
about Michael 
coming to Is- Michael Abramson 

land. He has the kind of back- 
ground that fits the job; he knows 
something about marketing and 

ABRAMSON/ See Page 39 

ting the right people in the right 
jobs. This company doesn't have a 
table of organization, but we try to 
put the right people in the right 
jobs. We have some very talented 

METROPLEX/ See Page 39 

NAB CONVENTION CONSENSUS 

Radio's World "Exploding" 
Satellite programming, AM 

stereo, and other technological 
advances that may revolutionize 
radio dominated NAB's annual 
convention this week in Dallas 
(April 4-7) . 

Also prominent was NAB's 
chosen theme for this year's con- 
vention, the new drive to extend 
full First Amendment rights to 
radio and television. 

Attendance in Dallas was 
strong, totalling over 6000 
delegates. And, despite a lagging 
economy which many broad- 
casters say is hurting them, 
delegates were upbeat about 
their industry. Surprising even 
NAB officials, broadcasters jam- 
med most clinics and sessions to 
overflowing. Traffic through the 
massive exhibit area was so 
heavy some exhibitors reported 
running out of literature and 
other materials on the conven- 
tion's first full day. 

Opening the convention on Sun- 
day on an up note, NAB President 
Vince Wasilewski declared, "In 
my 33 years at NAB, this has 
been the best year we've ever had 
in the area of regulatory and 

Winter ARB Advances 
New York 

WOR Still On Top; WBLS Steady In Second; 
WKTU, WRKS Slip 

WOR (T) increased its lead (6.24.5) over second place WBLS (U), 
which held firm at 5.9. The Urban battle, which had been so close in 
the fall, calmed down somewhat with WKTU slipping 6.1-4.5 and 
WRKS leveling 5.6-5.1. 

In other contemporary formats, WABC (R) gained 3.1-3.8 while 
WNBC (R) lost half a share, 4.5-3.9. WPIX (R) moved .8-1.2. WYNY 
(AC improved 4.4-4.6, while strike -torn WTFM (AC) shifted 1.5-1.4. 

Other stations with a one share or better included WADO (S) 
2.1-2.0, WCBS (N) 4.2-4.2, WCBS-FM (0) 2.7-2.6, WHN (C) 2.1-2.4, 
WINS (N) 5.6-5.2, WJIT (S) 2.5-2.3, WKIIK (C) 1.5-1.5, WMCA (T) 
2.2-2.5, WNCN (CL) .7-1.1, WNEW (BB) 3.0-2.7, WNEW-FM (A) 2.4-2.5, 
WPAT (BM) 2.0-2.5, WPAT-FM (BM) 3.8-3.9, WPLJ (A) 4.5-4.0, 
WQXR-FM (CL) 1.1-1.3, and WRFM (BM) 4.4-4.5. 

Philadelphia 
KYW Improves Its Lead; 

WDAS-FM Blasts Into Second; 
WCAU-FM Now Solid No. 3 

KYW (N) made the most of a long hard winter, gaining 9.3-10.5 
and widening its grip on Philly's top ratings spot. WDAS-FM (B) 
vaulted into second place with a strong increase 5.4-7.9. Not far behind 
WDAS-FM was CHR newcomer WCAU-FM. Mike Joseph's "Hot Hits" 
format gained again, this time moving 6.0-7.4. 

In the Adult/Contemporary arena WMGK slipped 8.0-7.2, WIP was 
softer 5.8-4.8, but WPEN gained half a share 4.1-4.6. AOR WYSP in- 
creased 3.5-4.1, while WMMR (A) was off, 6.2-5.1, and WIOQ (A) fell 
4.3-3.5. WFIL (C) gained slightly, 2.1-2.4, but WUSL (C) tumbled 
4.0-2.6. WEAZ solidly took over the Beautiful Music title, gaining 5.3-5.7 

while competitor WWSH dropped 5.4-3.9. 
Other Philadelphia stations showing a one share or better included 

WCAU (N) 3.4-3.6, WFLN-FM (CL) 1.7-1.6, WHAT (B) 1.4-2.0, WIFI 
(R, 2.5-2.0, WSNI (AC) 2.0-2.0, and WWDB (T) 5.0-4.7. 

NAB Chairman Eddie Fritts ad- 
dresses the NAB Convention's open- 
ing session Sunday. More NAB pic- 
torial coverage on Page 6. 

legislative reform." Specifically, 
he cited extended station 
licenses, radio deregulation, the 
9kHz defeat, and abolition of an- 
nual financial reports to the FCC. 

Spotlight On 
Technologies 

Dispensing with its usual big - 
name speaker at Tuesday's 
Radio Luncheon, NAB presented 
a multimedia extravaganza, 
"Your World Is Exploding." Pro- 
duced by TM, the program 
highlighted satellites, cable 
radio, AM stereo, plus innovative 
and potentially lucrative non - 
broadcast use of subcarriers for 
utility load management and 
digital data transmission. 

The program was adapted 
from a new publication NAB 
released at the convention, 
"Radio, New Technology and 
You." It concludes, "The in- 
troduction of new technology is 
not a singular, one-time only 

NAB/ See Page 6 

Adams Promoted 
To Schulke 
VP/GM 

Larry Adams has been elevated 
from VP/Marketing to VP/Gener- 
al Manager of Schulke Radio Pro- 
ductions , the 
Easy Listening 
syndication firm. 
Adams joined 
Schulke two 
years ago after 
ten years with 
the Katz rep 
firm, with whom Larry Adams 
he became VP/Pacific Division. 

SRP President Jim Schulke 
commented, "During the time 
Larry has been with us, I have 
been very impressed not only with 
his outstanding sales and planning 
abilities, but with his managerial 
skills as well. SRP has nearly 

ADAMS/ See Page 39 
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BECK, POPOVICH 
NAMED VP/GM, OM 

Golden East 
Appoints New 
KC Management 

Golden East Broadcasting of Missouri, 
Inc., scheduled to take over KLDY & 

KSAS/ Kansas City at the end of this 
month, has named Corporate VP/GM John 
Beck as VP/GM and veteran programmer 
Dave Popovich as Operations Manager for 
the two stations. 

Beck, who replaces departing VP/GM 
Dean Goodman, most recently was Sales 
Manager for CBS FM National Radio 
Sales, and was formerly General Sales 
Manager at WFFM/ Pittsburgh. He work- 
ed at WFFM with then -PD Popovich who 
after serving in programming/operations 
stints at WWWE/ Cleveland and 
WWYZ/ Hartford, is rejoining Beck. 

"We don't plan any format changes im- 
mediately," stated Beck. "The staff is 
great, and we'll try to keep as many of 
them as possible. However, we do foresee 
some openings in both sales and program- 
ming. 

"We've applied for a call letter change 
for the FM to KKCI. The airport here is 
known as `KCI,' so this should help identify 
the station with the market better. We've 
got a large promotion budget scheduled 
and are moving the tower. It's a classy, 
state-of-the-art operation, and I'm anxious 
to get started putting together a consistent 
presentation on the streets. Perhaps we 
won't win immediately, but we will win." 

Popovich commented, "I'm so excited I 
could scream. When we worked together in 
Pittsburgh, we talked many times about 
doing this very thing someday, and that 
day has finally come. Expressing some 
regret about leaving WWYZ, Popovich 
said, "The people here are among the best 
around. The management has been 
wonderful, and working with consultant 
Bob Henabery was one of the most 
enlightening and refreshing experiences I 
have ever had. I don't think there's 
anybody in the country with a better han- 
dle on adult radio." 
LANDER NEW I95 MORNING MAN 

Curry Accepts 
KTSA PD Post 

Kid Curry, morning man at WINZ-FM 
(195)/ Miami, has been named Program 
Director at KTSA/ San Antonio. Replacing 
him at I95 is former WCKX/ Tampa GM 
John Lander. 

KTSA & KTFM Station Manager Lee 
Randall told R&R, "With the hiring of Kid 
Curry, I'll go off the air. We're very happy 
about his joining us, and feel his energy 
and enthusiasm will rub off to the on -air 
staff." 

Curry commented, "After a lot of years 
on the air, I decided to focus on programm- 
ing. I've learned a lot from some excellent 
programmers, and now it's time to put 
that knowledge to work. This is the right 
situation, especially getting the chance to 
work again with Jerry Clifton, who con- 
sults the station. KTSA is a legendary sta- 
tion, and I can't wait to help make a great 
station even better." 

I95 PD Keith Isley told R&R, "Kid 
leaves us after being here a year, and we 
wish him lots of luck at KTSA. I feel very 
fortunate to have John Lander coming on 
board, who will not only be a great morn- 
ing man for us, but whose programming 
expertise will also be welcome." 

Lander remarked, "I'm looking forward 
to this. Keith and I share so much of the 
same format philosophies that it will be a 
real pleasure to do the morning show for 
him. I'm still looking around for a pro- 
gramming position, but I'm glad to be 
back on the air again." Before joining 
WCKX, Lander programmed KGB/ San 
Diego (now KCNN), WLCY/ Tampa (now 
WNSI), and WLOF/ Orlando. 

Can We See That Again? 
Believe it or not, the two gentlemen who were flying the helicopter pictured above walked away 
from the wreckage without serious injuries. WSAN/Lancaster, PA corporate executive George 
Green was the pilot. Joining him in the cockpit was a motion picture cameraman. The two were 
planning to film footage for a future WSAN TV commercial. After passing over Lancaster a few 
times, Green headed the chopper out over some local mountains, only to have the helicopter's 
engine stop. Green, who had been in similar situations in Vietnam, skillfully guided the aircraft to 
the ground, luckily pinpointing a clearing in the woods. Yes, the cameraman kept the film rolling 
for the entire incident! 

Metroplex Moves WHTT To "Rhythm & Roll" 
Metroplex Communications has switch- 

ed the format of WHTT/ Miami (AM sister 
to CHR Y100) from Spanish to a new ap- 
proach called "Rhythm & Roll," targeted 
primarily at Miami's ethnic audience. 
Metroplex VP/Programming Bill Tanner 
told R&R that competition from six other 
Spanish -formatted stations was a signifi- 
cant factor in the decision, adding, "This is 
the real hole in the market on AM." 

Tanner explained further, "This format 
is a music blend directly appealing to 
blacks, Cubans, and some whites, the ma- 
jority Spanish and black. The music is 
rhythm -oriented oldies from the mid -60's 
to early 70's, blended in with about 15 of the 
hottest current crossover records. We're 
looking for 25 -plus adults, since we're on 
AM in Miami, where the dial is all Talk, 

WOLMARK ADDS DUTIES, 

BUCH GOES NATIONAL 

Atlantic Realigns 
Album Dept. 

Alan Wolmark Danny Buch 
In a reorganization of its National 

Album Promotion Department, Atlantic 
Records has awarded new responsibilities 
to Associate Director of National Album 
Promotion Alan Wolmark and added Dan- 
ny Buch to the national staff as National 
Secondary Album Promotion/Special Pro- 
jects Manager. Buch had been the label's 
New York local representative. 

ATLANTIC/ See Page 39 

Hamilton Named 
National Promotion 
Director For Badland 

Gary Hamilton has been appointed Na- 
tional Promotion Director for Badland 
Records. Hamilton was most recently Na- 
tional Director of Program Development 
at McLendon Broadcasting, and has work- 
ed extensively in both the radio and record 
industries, as MD and air personality at 
KNUS/ Dallas and KYGO/ Denver, and in 
promotion at EMI America, Polydor, and 
RSO. 

Badland President Bruce Bird com- 
mented, "Gary's the best man to help 
launch a new label, because he's seen the 
business from different points of view. 
That's a great asset...Gary's experience 
will help us build on the success we've 
started." 

Hamilton will be based in Dallas, and 
will report to Bird in Los Angeles. 

Spanish, or A/C." 
Tanner will program WHTT, and his 

Y100 Monday -Saturday morning show will 
be simulcast on the AM, along with 
selected weekend dayparts. Former Y100 
MD Mark Shands will serve as Music Direc- 
tor, while Muzzy will do record research. 
Also included in the personality lineup are 
Ed McMahon from WCKX/Tampa, who 
will act as Operations Coordinator in addi- 
tion to an afternoon shift; midday man Joe 
Johnson from Love 94/Miami; all -righter 
George Corey; weekend man Jay Fraioli; 
and Shands for nights in addition to his MD 
duties. 

Butler Becomes 
Signal Media VP 

John Butler has been appointed Vice 
President/Development for Signal Media 
Corp., owner of KELI/ Tulsa and 
KLRA/ Little Rock. Butler was formerly 
VP/Southern Sales for Mutual. 

Signal Media President Philip Jonsson, 
who owned KRLD/ Dallas when Butler 
was GM there, stated, "We enjoyed a long 
and fruitful relationship with John when he 
managed our KRLD operation for eight 
years. He will be responsible for seeking 
new broadcast properties as well as long- 
range planning for Signal Media's present 
stations." 

Jonsson added that Butler's first assign- 
ment is to consult KELI GM Cal Crane on 
programming and sales. "We want to take 
advantage of John's expertise in providing 
direction and guidance to the operation of 
our Tulsa station," Jonsson said. "Our for- 
mat in Tulsa is similar to the Newsradio 
and heavy sports programming which 
John established for us at KRLD." 

Polygram Takes 
Over 20th 

Polygram Records has assumed the 
operations and management of 20th Cen- 
tury Fox Records, as previewed last week 
in R&R. Stephanie Mills's third album for 
20th, "Tantalizingly Hot! ", will be the first 
release under the agreement, with other, 
unspecified 20th artists to follow. 

Polygram President Guenter Hensler 
commented, "We're very excited to have 
20th Century Fox on board, and especially 
thrilled with the prospect of working an ar- 
tist of the stature and style of Stephanie 
Mills. Similarly, we look forward to releas- 
ing other major artists on the 20th Century 
Fox label." 

20th Century Fox Records Chairman 
Herb Eiseman, who is staying on during 
the transition to the eventual absorption of 
the 20th label by Polygram, stated, "We're 
delighted that a company of Polygram's 
worldwide scope and accomplishments 
will enlarge upon the successes we have 
had at 20th." 
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BROADCASTERS WOULD BE FORCED TO PAY 

Washington Report 
CBS Turns Down 

Reagan Radio Series 
CBS last week became the only major 

radio network to refuse outright to carry 
any of President Reagan's ten Saturday 
radio talks. The first broadcast was aired 
last Saturday. CBS Radio Network Presi- 
dent Bob Hosking cited the Fairness Doc- 
trine and the necessity of presenting other 
viewpoints as reasons for the decision. 

ABC, meanwhile, agreed to carry last 
Saturday's initial talk, but said a decision 
on the other nine will be made weekly, de- 
pending upon the announced content. UPI 
Audio adopted the same stance. 

As reported last week by R&R, Mutual, 
NBC, RKO, and AP Radio are carrying all 
ten speeches. 

Trenton Calls Changed 
Over Allentown 

Protest 
The FCC has cleared the way for WBUD 

& WTRT-FM/Trenton, NJ to become 
WKXW-AM-FM. Strenuous opposition had 
been raised by Rust Communications' 
WXKW/Allentown, PA. Rust argued that 
listeners would be confused, especially 
since both Allentown and Trenton are 
lumped into the Philadelphia market for 
ratings purposes. 

The FCC was unimpressed. The two 
cities are 47 miles apart and are con- 
sidered separate radio markets, the Com- 
mission replied. Moreover, it concluded 
the cities are far enough apart to make it 
highly unlikely any listener would receive 
usable signals from both stations. 

Non -Candidates 
Have No Right To 

The Airwaves 
Stations are under no obligation to sell 

time to anyone other than legally qualified 
candidates for federal office, the FCC af- 
firmed last week. At issue was an attempt 
by the National Conservative Political Ac- 
tion Committee (NCPAC) to make stations 
air its ads. 

The FCC denied NCPAC any "affir- 
mative right of access" and also advised 
that any station airing a NCPAC ad may 
have to offer free response time under the 
Fairness Doctrine. 

Some stations refused NCPAC's ads for 
fear of having to furnish that time, leading 
FCC Chairman Mark Fowler to comment: 
"The facts presented demonstrate 
graphically how the Fairness Doctrine can 
operate to throttle, rather than encourage, 
the broadcasting of differing points of view 
on contemporary issues." 

FCC Crossownership 
Ban Sticks 

Two owners of "monopolistic" news- 
paper -broadcast combinations have lost a 
lengthy court challenge to keep both 
media. Anniston Broadcasting owns the on- 

ly daily newspaper, two radio stations 
(WHMA-AM & FM) and the only television 
outlet in Anniston, AL. Owosso Broad- 
casting owns Owosso, MI's only newspaper 
and radio station (WOAP-AM & FM). 

A federal appeals court ruled that the 
FCC's action was justified and noted that 
neither company had demonstrated that 
there are other sources of local news and 
public affairs in their areas. 

AM Stereo 
Shakedown Begins 

The battle is on among the manufac- 
turers of AM stereo transmitting equip- 
ment. Harris and Motorola both announced 
that they will soon have decoder chips 
available for their systems, although no 
manufacturers have yet said they'll build 
them into receivers. Harris also revealed it 
sent a team to Japan last week for talks 
with Sony, Pioneer, Matsushita, JVC, 
Clarion, and Sansui. Sony, meanwhile, con- 
firms it is canvassing some AM broad- 
casters to see which system they prefer. 
Sony's targeted cities for the survey are 
Chicago, Los Angeles, San Francisco, Mil- 
waukee, New York, Detroit, Boston, Atlan- 
ta, Cleveland, and Dallas. 

Court Orders Second 
Look At KSRF 
Antenna Move 

Two years ago the FCC allowed 
KSRF/Santa Monica, CA to move its 
antenna. In doing so, the Commission 
dismissed - without an evidentiary hear- 
ing - complaints from KOCM/Newport 
Beach, CA, KOCM claimed it would suffer 
harmful interference because the stations 
share a frequency and were only 41.5 miles 
apart. The FCC disagreed. 

Now the U.S. Court of Appeals has ruled 
that the FCC erred when it failed to order a 
hearing to resolve the technical questions. 
The case has been sent back to the FCC for 
a second look. 

WLIB Denied 
Frequency Change, 
Nighttime Service 

Daytime -only WLIB/New York will re- 
main a daytimer. The FCC has refused to 
accept its application to change frequen- 
cies and add nighttime service. The full 
Commission upheld an earlier staff deci- 
sion that WLIB's plan was unacceptable 
because its new signal would have in- 
terfered with WCAU/Philadelphia, an ad- 
jacent channel station. 

WLIB's owner, Inner City Broadcasting, 
appealed the staff decision to the full Com- 
mission, citing its status as a minority - 
owned firm as one justification for a rule 
waiver. But the FCC said the rules are 
designed to protect the entire AM allocation 
scheme, and cannot be waived on nontech- 
nical grounds in case -by -case determina- 
tions. 

Deregulation Clears Senate 
In Surprise Move 

In a move that caught observers off guard, the Senate last week ad- 
ded annual station fees to a broadcast deregulation bill (S. 1629) and 
passed the measure on a voice vote. Depending on a radio station's 
power, the fees would range from $150 to $1000 per year. 

A deadlock that stalled final passage of 
the bill for three months was broken last 
week when Sen. Bill Bradley (D -NJ) 
agreed to compromise on his demand for 
an amendment guaranteeing New Jersey 
its first VHF television station. 

The compromise orders the FCC to 
assure each state at least one VHF televi- 
sion outlet "if technically feasible." And it 
guarantees a five-year license to any VHF 
station which voluntarily reallocates to 
New Jersey. 

Attention now shifts to the House, where 
leaders have been far less enthusiastic 
about deregulation than the GOP - 
dominated Senate. 

Deregulation Would Be Law 
Major features of Sen. Howard Cannon's 

(D -NV) bill passed last week would put the 
FCC's deregulation on the books as law, and: 

Prohibit the FCC from making stations 
carry news, public affairs, local program- 
ming or any particular format. 

Prevent the FCC from requiring com- 
munity ascertainment, program logs or 
limits on commercial length, time and fre- 
quency. 

Ban FCC consideration of competing 
applications in renewal proceedings. 

Order the FCC to encourage and ap- 
prove new communications services and 
facilities as long as no interference would 
result. 

For commercial radio stations, annual 
fees would be charged as follows: 

$1000 - Class B and C FM's 
AM's over 5 kw 

$500 - Class A FM's 
AM's with 1 to 5 kw 

$150 - AM's under 1kw. 
In addition to the annual charges, a 

number of one-time fees were included. 
Those applying for new station or con- 
struction permits for a major change 
would pay $300. If a hearing is required, 
each party would pay $5000. Those receiv- 
ing CP's would pay a grant fee pegged at 
three times the annual fee for the facility. 

An application to sell or transfer control 
of a radio station would carry a $500 fee, 
plus $5000 if a hearing is designated. For 
receive -only satellite earth stations, new 
licenses would cost $250 and renewals $50. 

In a move sure to displease industry lob- 
byists, the bill gives the FCC authority to 
raise or lower the fees annually. Broad- 
casters are worried that once they've taken 
root at relatively low rates, the fees will 
skyrocket. 

CHAIRMAN WANTS FAIRNESS DOCTRINE REPEAL 

Fowler Calls 1982 
"Year Of Decision" 

FCC Chairman Mark Fowler received a hearty welcome from broad- 
casters at the NAB Convention Wednesday. In remarks tailored for the 
FCC Chairman's "traditional annual address" to NAB, Fowler 
reiterated his frequent challenge to broadcasters. He asked them to: 

Live up to their duty in a "market- 
place" environment of deregulation 

Venture into businesses that incor- 
porate new technologies 

Work diligently for full First Amend- 
ment rights. 

Fowler, who has spoken out frequently 
in favor of abolishing the Fairness Doc- 
trine since coming into office one year ago, 
told the convention that "this is the year of 
decision for the First Amendment." 

He called on broadcasters to support Rep. 
Jim Broyhill's (R -NC) proposed legisla- 
tion (HR 5584 and HR 5585) at the grass 
roots level. "This package removes con- 

tent controls over broadcasting including 
the Fairness Doctrine and the political 
broadcasting rules," he explained. 

Secondly, the FCC Chairman urged his 
audience to go home and make their sta- 
tions and communities aware of broad- 
casters' rights. "The freedom to call it the 
way you see it, to carry programs that you 
choose, not because government tells you, 
is a fundamental right...Freedom means 
standing up for the freedom to express the 
unpopular, the controversial," the Chair- 
man said. He added, "When the call goes 
out for legal defense or a show of support, 
where will you be?" 

FCC Folks In Dallas 
A number of FCC officials made the trip down to Dallas for the NAB Convention this week. Pictured exchanging views are (l -r) NAB President Vince 
Wasilewski; Nancy Carey, legal assistant to Commissioner Abbott Washburn; Renee Licht, legal assistant to Commissioner Henry Rivera; Policy & 

Rules Chief Rod Porter, Broadcast Bureau Deputy Chief Jeff Baumann, and Plans & Policy Chief Peter Pitsch. 
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With wit, wisdom and warmth, 
Larry King brightens each week- 

- night. Success breeds imitation, 
but for millions of listeners every 
week, tarry is the King of all- 
night radio. 
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Anyone can phone in and talk with Larry 
or his famous guests. And later, when he 
switches on "Open Phone America,' you'll 
hear every point of view from all parts of the 
country. Writer Studs Terkel affectionately 
labeled the show a "soapbox,' complete - with "human comedy." 

4 

At Mutual, we're the radio exp 

/ft 

hen Larry chats with the famous, 
like Barbara Mandrell, Mel Brooks,4- 
Gerald Ford, Arthur Ashe or Bob Ho 
King's casual confidence often 
prompts the notables to say things 
you've never heard before. 
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Just listen to the people who call in:7 
They tend to be young (18 -34), -active 
professionals who tune in to Larry 
regularly.This devoted audience helped 
Larry gain the loyalties of 235 stations, 
c aring 011150 of the Top 50 markets. 
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NAB CONVENTION CONSENSUS 

Radio's World "Exploding" 
Continued from Page 1 

event that has made its impact 
and now will quietly recede, giv- 
ing the industry a chance to sort 
everything out. The explosion in 
technology will continue to unfold 
throughout the 1980's and 1990's, 
bringing increased change and 
innovation to the radio com- 
munications environment of the 
future." 

AM Stereo Hot Topic 
Broadcaster interest and 

manufacturer jockeying were 
both intense on the AM stereo 
front. Delegates clustered around 
exhibits by Kahn, Magnavox, 
Harris and Motorola to listen to 
demonstrations. Representatives 
of each contending company 
claimed superiority over the 
competition and asserted 
readiness to get both car and 
home radios rolling with AM 
stereo capabilities. In a more 
philosophical vein, Kahn/Hazel- 
tine's Leonard Kahn called AM 
stereo "the last chance for AM 
radio to blunt the impact of FM. 
AM radio is doomed if it doesn't 
treat AM stereo as more than a 
promotional tool." Similarly, 
Magnavox's Bob McCarthy said, 
"AM stereo injects new life into 
our oldest broadcasting service." 

Packwood's Free Speech 
Amendment 

NAB released a letter from 
President Reagan in which he in- 
directly endorsed abolishing 
fairness and equal time rules for 
broadcasters. Wrote the Presi- 
dent, "It is essential to extend to 
electronic journalism the same 
rights that newspapers and 
magazines enjoy." 

Also in Dallas, Senate Com- 
merce Committee Chairman Bob 
Packwood (R -OR) announced he 
will introduce a constitutional 
amendment to either alter or 
replace the First Amendment by 
including the electronic media in 
the freedom of the press clause. 

Although he'll still push pen- 
ding legislation to the same ef- 
fect, Packwood told reporters, 
"Legislation can be reversed by 
any Congress. That is not 
longterm protection of freedom 

of speech." He'll wait some time 
before actually writing and in- 
troducing his amendment, said 
Packwood, to give constitutional 
experts a chance to study the 
matter. 

Sen. Packwood also revealed in 
Dallas that if, as expected, Presi- 
dent Reagan names FCC General 
Counsel Steve Sharp to be a Com- 
missioner, he will refuse to hold 
confirmation hearings. Instead, 
he is supporting Sen. Ted Stevens 
(R -AK), who wants Alaska 
Public Utilities Commissioner 
Marvin Weatherly to be the next 
FCC Commissioner. 

NAB At A Glance 
New Technology Takes 
Center Stage 

AM Stereo Principals Tout 
Advantages 

Sen. Packwood Considers 
Replacing First 
Amendment With 
Extensions Of Freedoms 
For Broadcasters 

Pessimism And Optimism 
Mingle In Satellite 
Discussions 

RAB Collects Cash For 
Ratings Alternative Effort 

Satellite Radio 
"Shakeout" 

About 300 radio broadcasters 
packed the Dallas Convention 
Center's theater Tuesday after- 
noon to quiz the heads of the radio 
networks, including the 24 -hour 
music operators. 

"If 1981 was the year of the an- 
nouncement, then I think 1982 will 
be the year of the shakeout," said 
RKO Radio President Tom Bur - 
chill. In agreement, McGavren- 
Guild President Ralph Guild flat- 
ly predicted, "Most of the new 
ventures are going to fail." 

Audience questions revealed 
many doubts in the minds of 
broadcasters about the 24 -hour 
networks' cost, lack of localism, 
automatic interfacing, and pro- 
blems such as interruptions due 
to sunspots. 

FCC General Counsel Steve Sharp (left) spearheads the discussion during 
the "1982 Is An Election Year" panel; also shown (I -r) are attorneys Earl 
Stanley, Irving Gastfreund, and the NAB's Michael Berg. 

"The Great American Arbitron Roundup" panel featured (l -r) moderator Jhan 
Hiber of R&R, McGavren Guild VP Ellen Hulleberg, KABC/Los Angeles VP/GM 
George Green, WQLR/Kalamazoo President Steve Trivers, and Arbitron Exec. VP 
Rick Aurichio. 

At the AM Radio Sales Clinic, WABC/New York's Gary Fisher is shown at the 
podium while Tom Howard of BBJ&T Advertising in Massapequa, NY looks on. 

One panelist, Doubleday Presi- 
dent Gary Stevens, worried that 
all the new networks could be a 
"Trojan Horse" that will end up 
robbing national spot dollars. But 
Transtar President Dwight Case 
countered that radio could vastly 
increase national spot revenue if 
all stations would adopt "com- 
mon invoicing and common af- 
fidaviting." 

Still another panelist, TM 
President Pat Shaughnessy, ad- 
mitted that his firm was 
distributing an anonymous han- 
dout circulating through the hall, 
touting the localism and flexibili- 
ty of taped syndicated music pro- 
gramming. "We're not against 
networks," he said, "but they're 
just another distribution source." 

One broadcaster asked if the 
cost of 24 -hour network services 
will drop with time. Definitely 
not, replied Satellite Music Net- 
work President Ivan Braiker. 
Right now the new nets are "the 
bargain of the century," accor- 
ding to Braiker, in view of the 
high cost of satellite time and top 
quality talent. 

Diverse Sessions 
Radio delegates crowded into 

dozens of other sessions, in- 
cluding several featuring 
members of Congress and their 
staffs. There was wide agree- 
ment that deregulation will die in 
the current Congress unless the 
House passes a bill by July. 

At another session, Deputy FCC 
Broadcast Bureau Chief Jeff 
Baumann, speaking of new 
deregulatory freedoms, warned 
broadcasters, "Don't blow it." 

In the "1982 Is An Election 
Year" session, FCC General 
Counsel Steve Sharp advised 
stations not to be fooled into 
thinking the Fowler Commission, 
which opposes fairness and equal 
time laws, will be lax. "We are 
sworn to uphold these laws, like it 
or not, and we are going to do just 
that," said Sharp. 

In Dallas, the Daytime Broad- 
casters Association (DBA) 
elected Jim Wychor of KWOA/ 
Worthington, MN as its new Presi - 

Jim Newman of the Pace Organiza- 
tion leads the "Professional Techniques 
for Managing People" session. 

Chris Lytle of Media Sales Training 
Systems in Chicago speaks at the "Re- 
cruiting, Selecting & Retaining Top 
People" panel. 

Sales consultant Pam Lontos leads a packed session in exploring the topic 
"Where's The Hot Button - Motivating Your People To Their Maximum Produc- 
tivity." 

NAB President Vince Wasilewski (left) greets 
Glen Campbell. 

dent. Over 200 delegates attended 
a standing -room -only session on 
daytimer issues. 

At the "Small Market Sales 
Clinic," Phillip Smith of WAOV & 
WRTB-FM/ Vincennes, IN advis- 
ed against selling ratings, 
drivetime, or other station at- 
tributes. Instead, he says sales 
people should look solely at 
advertiser problems and needs. 

Bill Moyes of the Research 
Group presented a talk on "Killer 
Marketing: War Strategies of the 
80's." He identified key elements 
as targeting, product develop- 
ment, positioning, and promo- 
tion. 

Radio broadcasters also learn- 
ed about leasing cable channels. 
Phil Zeni, former GM at 
KAAY/ Little Rock, described 
his successful experience, while 
attorney Howard Lieberman 
predicted increasing use of 
microwave could lead to the 
spread of regional cable net- 
works. The radio broadcaster 
hooked into such a system could 

opening session entertainer 

"set up his own regional rep firm, 
selling time for the cable 
operators," he explained. "Be 
sure to make as long a deal as 
possible with the cable firm," he 
added. "Lock up a long lease with 
an option to extend for several 
years." 

At "The Great American Ar- 
bitron Roundup," hot topics in- 
cluded measurement of Hispanic 
audiences, development of 
qualitative data and the ever- 
present issue of pricing. Arbitron 
Executive VP Rick Aurichio 
dealt with several questions 
about small sample sizes in 
markets by suggesting "more 
revenue would result in more 
sample," a reply some audience 
members challenged. 

Also on the ratings front in 
Dallas, RAB announced that over 
300 stations have donated $115,000 
to the All -Industry Ratings Com- 
mittee, which is seeking ways to 
create a more diverse ratings 
marketplace, now dominated by 
Arbitron. Specific committee ac- 
tions still remain undefined. 


