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Hattrik Exits Doubleday
For Consultancy

Bob Hattrik has formed a con-
sultancy, Bob Hattrik Commun-
ications, following his departure
from the VP/Programming posi-
tion at Doubleday Broadcasting.
Dave Hamilton, PD at the chain’s
KDWB-AM & FM/Minneapolis,
has been named National Group
PD, replacing Hattrik. In addi-
tion, Joe Folger becomes PD at
KDWB-AM & FM from the Asst.
PD/Music Director position at
KBPI/Denver; and Beau Raines
has been promoted from morning
man at KWK-AM & FM/St. Louis
to PD of both stations; Hattrik had
previously programmed them di-
rectly.

Doubleday President Gary Ste-
vens told R&R, “This decision
should not in any way obscure
or diminish the contribution
Bobby’s made at Doubleday. It’s
just the next logical progression
for him.” Commenting on Ham-
ilton, Stevens said, ‘I get the
same feeling with Dave that I
had with John Sebastian and
Bobby Hattrik. I know that with
the proper motivation he’ll do the
job for us.” He continued, “Bobby
will not be consulting us. We will
not use a group consultant; we
will continue to do our own pro-
gramming. Our success has al-
ways derived from our ability to
do our own thing.”

Sandusky Moves
To Drop Arbitron

The Sandusky Broadcasting
group will not renew its Arbitron
contracts for KBPI/Denver and
KDKB/Phoenix, and intends to
drop the ratings service for all its
stations. Sandusky Broadcasting
President Toney Brooks ex-
plained to R&R, “We’re not go-
ing to renew, certainly not unless
there are substantial changes in
Arbitron’s pricing philosophy by
the time our next contracts come
up. I have no indication there
will be such a change. I do not
want winter books in the markets
where Sandusky operates, and
so we’re going to wing it with-
out them.”

Elaborating, Brooks stated,
“We have no problems with their
methodology; we think their re-
search is terrific. The prob-
lems stem from their being al-
lowed to sell radio stations some-
thing that they don’t want and
didn’t ask for (winter books), and

their exorbitant price increases.

There’s not a majority of sup-
port in any of these markets for
the winter books.”

SANDUSKY/ See Page 33
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Bob Hattrik

Hattrik Ready To Start

Hattrik told R&R his new
consultancy already has two cli-
ents, whose identities he was un-
able to disclose at present. He
added that Bill Moyer from
KSHE/St. Louis has been ap-
pointed VP/Promotions for Bob
Hattrik Communications, re-
marking. “He’s very creative and

HATTRIK/ See Page 33

NINE STAFFERS DEPART

KSFX Turns To

As reported earlier (R&R 3-26),
ABC’s AOR-formatted KSFX/
San Francisco will change call
letters to KGO-FM and debut a
News/Talk format May 3, utiliz-
ing local programming and the
new ABC Talkradio Network. KGO
Operaticns Manager Jerry John-
son will serve as OM for both
stations, with Ron Denman KGO-
FM’s Station Manager. KSFX PD
Pat Evans, MD Jeri Otteson, Pro-
motion Director Carl Flothow,
and air personalities Richard Gos-
sett, Billy Juggs, Dave Kent, Don-
na Perry, Keith Richards, and
Michael Stevens have been let
go; morning man Stephen Capen,
who has a contract with ABC,
may stay on in an as-yet-unde-
termined capacity.

Dave Hamilton
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BATTLE LOOMS OVER RADIO LICENSES

Supreme Court Denies
RKO’s Last Chance

RKO General’s final hope of
keeping WNAC-TV/Boston dis-
appeared this week. The U.S.
Supreme Court refused to hear
an appeal of the FCC’s decision,
upheld in lower courts, to strip
RKO of the Boston license. That
means New England Television
Corp., chosen by the FCC as the
new licensee, will take over
WNAC as soon as it’s ready.

The big question now facing
the Commission is whether, in
light of the WNAC case, RKO
is qualified to keep 13 radio
properties and its remaining
television stations in New York
and Los Angeles. RKO Radio Di-
vision President Bob Williamson
told R&R he hopes the group’s 13
radio stations will be cleared in
upcoming court and FCC proceed-

Talk As KGO-FM

As for the new lineup, Johnson
told R&R, “It’s not quite ready
yet. We're able to simulcast 42
hours a week. At this point we’re
planning to simulcast morning
drive— it will be KGO-AM & FM
morning news from 5-9am; and
then afternoon news from 4-6pm,
and the first two hours of (KGO
talk host) Ronn Owens from
6-8pm. That’s Monday through
Friday. Interspersed between

those shows will basically be the
KSFX/ See Page 33

ings, allowing RKO to resume
business as usual. But a major
fight has erupted over what hap-
pens next. The U.S. Court of Ap-
peals in Washington will hear oral
arguments May 27 on how the
FCC should proceed.

On one side, the FCC will ar-
gue that it should first rule on
whether RKO is qualified to re-
main a licensee. On the other
side, competing applicants who
have filed against RKO stations
will argue that comparative
hearings, pitting their proposals
against RKO’s stations, should
begin at once.

In the FCC’s view, such a pro-
cedure could end up wasting an
enormous amount of time and
effort if, ultimately, RKO was
found to lack the basic qualifi-
cations to remain a licensee. The
Commission would rather settle
the qualifications issue first.
Then, if RKO were found eligible
to stay in broadcasting, the com-
parative hearings could begin. If
RKO were found unfit, the 15 fre-
quencies would be declared va-
cant and the field thrown open to
all comers.

No matter which procedure is
chosen, the court’s decision is
not expected until late summer
or early fall and, even then, it
could be several more years be-
fore the fate of the 15 remaining
RKO properties is decided.

COMPANY ADOPTS HARD LINE ON SUIT

Piccirillo Sues Heftel For $10 Million

John Piccirillo, former Regional
VP for Heftel Broadcasting and
GM of WYYS/Cincinnati, has

Final winter Arbitron Markets

Houston
KMJQ Still On Top;
KIKK-FM, KILT-FM Go 2-3; KRBE Up To 4th

Dallas-Ft. Worth
KSCS Widens Lead; KVIL-FM Still Second;
KPLX Nearly Doubles

Pittsburgh
KDKA The One;
WDVE Almost Catches WTAE;
WPNT Up Sharply

Seattle-Everett-Tacoma
KIRO Extends Dominance; KOMO Rises To No. 2;
KUBE Steady

For complete results from these markets plus Denver,
Tampa-St. Petersburg, Phoenix, Kansas City, and
Louisville, rounding out Arbitron’s expanded winter
roundup, see Pages 14 & 16.

www.americanradiohistorv cor

filed a $10.2 million lawsuit
against Heftel and its owner Rep.
Cecil Heftel for breach of con-
tract. The action seeks retribu-
tion for Piccirillo’s dismissal last
October and alleged failure to
continue agreed payments to John
A. Piccirillo & Associates for
managerial services through 1983
for WYYS and Heftel’s WIKS/
Indianapolis. According to the
suit, Piccirillo’s contract offered
him an option to buy WIKS if it
were put up for sale, and the
action contends that his termin-
ation rendered that purchase op-
tion out of the question.

The suit seeks $221,053 in ser-
vice fees, $3 million in punitive
damages, and $7 million in com-
pensatory damages stemming
from the alleged breach of con-
tract. According to Piccirillo, in
a statement released through a
Cincinnati public relations firm,
“Everything I have instituted at
WYYS has been carried on and
the station continues to be suc-
cessful, so I cannot understand

PICCIRILLO/ See Page 33
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Bobby Magic Becomes Beasley
National Program Director

WDMT/Cleveland PD Bobby Magic has
been promoted to National Program Direc-
tor for the 12-station Beasley Broadcasting
Group. Before joining WDMT, Magic pro-
grammed KUTE/Los Angeles, KYA/San
Francisco, WIXY/Cleveland, and WKDQ/
Evansville, IN.

Beasley owner/President George
Beasley told R&R, ‘“‘Bobby will be responsi-
ble for monitoring the broadcast and pro-
gramming content of all our stations. He’ll
be making routine f¥igs -
visits to the markets
to work with the PD’s
and GM’s. During the
time he’s been with
us, he has demonstra- ¥
ted great skillsinpro- &
gramming and ad-§
ministration. He’s
just right for the new |
position, and will help ¥ '
elevate the national  Bobby Magic
profile of our company a great deal.”

Magic commented to R&R, ‘‘I’'m so pleas-
ed that the company has given me this op-
portunity, and has such confidence in what I
can do. They have been super to work for,
and have given me the control needed to ac-
complish major ratings increases at
WDMT.” Magic will continue to program
WDMT and will now oversee WMOO &
WBLX/Mobile; WKBX & WSGF/Savan-
nah; WVHI/Evansville, IN; WWMO/Reids-

Marathon Coverage
Runs Aground
On Radio

An ambitious national hookup for live
radio coverage of the Boston Marathon,
scheduled for broadcast on over 40 stations
around the country, was delayed, and in
some cases never materialized, when pro-
ducer Runner’s Digest ran into severe pro-
blems with phone line feeds.

Robert Wolf, partner in the production
company, which coordinates broadcast
coverage of running events, told R&R, “We
had a lot of problems with the phone com-
pany. Broadcast hookups weren’t made,
unfamiliar equipment was used, circuit
mixups distorted the audio feeds, conflic-
ting stories between phone sales and in-
stallation departments — it was a hell of a
mess! What we’re trying to do now is ascer-
tain what, where, and when things went
wrong. Some stations received good feeds,
while others did not. We really feel badly
about this whole situation.”

Speaking for KOB/Albuquerque, which
was forced to cancel the special feeds due to
technical problems, Operations Manager/
Program Director Bob Grossfeld stated,
“We had nothing but trouble connecting to
the live feed, and when we did connect, the
audio was so bad we couldn’t use it. Eventu-
ally, I just cancelled the whole thing.
Because it didn’t do our credibility any
good, I'll never get hooked up with a situa-
tion like this again. It was just a plain em-
barrassment.”

Reflecting a different view,
WGTR/Natick, MA Program Director Don
Kelly said, ‘“Aside from some early audio
problems, we picked up all the feeds. We’d
do it again, because the coverage content
was much better than we could provide.”

Daylight Savings
Makes A Comeback

The long-awaited return of Daylight Sav-
ings Time occurs this weekend, going into
effect Sunday (4-25) at 2am. Clocks af-
fected by this change should be put forward
one hour.

ville, NC; WFAI/Fayetteville, NC; WGAC/
Augusta, GA; WOKN/Goldsboro, NC; and
pending FCC approval, the chain’s latest
acquisitions, WTIP & WTIO/Charleston,
WV and WGSS/Lumberton, NC.

EXPANDS CONSULTANCY

Rock Resigns
WELI Position

Bill Rock has resigned as Operations
Manager for WELI/New Haven, to expand
his private company, Bill Rock Produc-
tions, a multimedia communications con-
sultancy. For an indefinite period, Rock
will remain involved with parent company
Insilco Broadcast Group, with whom he has
served as VP/Programming to the com-
pany’s seven stations.

Commenting on his five years’ ex-
perience with the station, Rock said, “It’s
been an extremely valuable and rewarding
experience. I've )
learned a great deal
both professionally
and personally.”
Regarding his
fulltime commitment
to his production
company, Rock
stated, “As more and
more sectors of our
society are becoming E
media-conscious, it is Bill Rock
imperative that we in the media respond to
the new demands quickly and creatively.
I'm very excited at the prospect of becom-
ing more involved than ever in this
activity.”

No replacement has been named at
WELI, and Rock will remain with the sta-
tion during the interim.

Huskey Appointed
KARZ Programmer

Scott Huskey has been named Program
Director of KARZ/Phoenix. Huskey had
been at KRNT & KRNQ/Des Moines for
eight years, the last three as PD for the sta-
tions.

Commenting on joining the A/C-
formatted AM outlet, Huskey stated, “I'm
excited about working with (GM) Al
Lobeck. The challenge is tremendous, but
with the winning team Al has been putting
together, I feel confident that K-960 can
become a dominant force in the Phoenix
market.”

TRANSACTIONS
Coke’s Outlet Buy Off

Talks between the Outlet Co. and Coca-Cola
towards the possible acquisition of Outlet have
been terminated, both companies announced last
week. Originally Outiet and Columbia Pictures
Industries were scheduled to merge, and when
Coca-Cola agreed to purchase CP, Outlet, which
owns seven radio stations and five TV properties,
was scheduled to be part of the transaction.
However, Qutlet withdrew from the CPI agree-
ment and Coca-Cola, after reviewing Outlet's
finances, stated that it decided not to buy the
company. No further explanations were forthcom-
ing; however, Coca-Cola's hesitancy about buy-
ing Outlet was viewed as stemming from the com-
pany's retail store liabilities, while the broadcast
interests continued to increease profits.

Abell Buys WQRK & WTJZ

Abell Communications has purchased WQRK
& WTJZ/Norfolk-Newport News for $1.9 million
from Bay Cities Communications, pending FCC
approval. Abell also owns WRLX/Baitimore,
wDOQ/Daytona Beach, WCRJ-AM & FMiJack-
sonville, and WMAR-TV/Baltimore. WQRK has
50kw at 104.5 mHz and an antenna height of
500 feet, while WTJZ has 1000w at 1270 kHz.
Cecil L. Richards Inc. was the broker.

www.americanradiohistorv.com

Wheeling Named
WEEI ND/PD

After only eight months as Direc-
tor/News and Programming at
WTOP/Washington, John Wheeling is leav-
ing to assume the same position at
WEEI/Boston, effective May 3. He replaces
Mel Miller at the CBS-owned all-News sta-
tion. Miller resigned earlier this month to
become Program Director at Talk-formatted
WRKO/Boston.

Wheeling’s new job marks a return to
CBS — Dbefore leaving to join WTOP last
September, Wheeling had spent five years
as Manager/News and Operations at
WCBS/New York, and the previous seven
years at WCBS as an editor, writer, and
producer.

“I leave here rather reluctantly in many
ways,” Wheeling told R&R. “This job in
Washington provided me with my first
news and programming directorship. I had
expected to go back to CBS at some point,
but I certainly didn’t expect it to happen so
soon.”

Wheeling continued, ‘“My primary objec-
tive in running an all-News station is to
make that radio station the primary source
of news and information for the people of the
area. I think I know how to do that and CBS
is certainly committed to having its radio
stations perceived as such, so I'll get lots of
support. The future of AM radio, I think, is
in news, talk, and information.”

Hoppe Heads
Polygram A/C Dept.

Michael Hoppe has been appointed
VP/Adult Contemporary for Polygram,
heading all activity related to that format
for the company.
Polygram Sr. VP/-
Sales & Marketing
Jack Kiernan com-
mented, ‘‘Michael
Hoppe brings to this
position not only
years of experience
working with A/C
acts for Polygram in
a number of coun- f
tries, but also a crea- Michael Hoppe
tive approach to introducing A/C artists to
that audience. With the formation of
Polygram’s A/C department . . . we expect
to make further inroads into this market
and continue to develop traditionally inter-
national artists here in America.”

Hoppe, who has recently served in ex-
ecutive capacities at Polydor International
in Germany and Polygram Canada, told
R&R, “The company is really very hot,
which makes it a particulary exciting time
to join. Everyone is in a very good mood
about this format. I understand that the
baby boomers represent 44% of the total
market, and with everyone getting older,
the potential for A/C must increase cor-
respondingly. Therefore, I see only growth
in this area.”

LETTER

Superadio’s Woman
In The Wings

Editor’s Note: In response to former Los
Angeles air personality Nancy Plum’s let-
ter last week pointing out the absence of
female air talent in ABC Superadio’s per-
sonality lineup, we received the following
letter from ABC’s Rick Sklar:

Dear R&R:

The very first air personality contract
signed by Superadio was with a woman.
Due to that person’s current contractual
commitments, we have have been unable to
announce it — much to the frustration of
both of us. The announcement is forthcom-

ing. Rick Sklar
VP/Programming
ABC Radio
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Washington Report

Senate Radio-TV Resolution
In Jeopardy

It appeared early this week that S.R.
20, the resolution to open the U.S. Sen-
ate chamber to microphones and cam-
eras, was in deep trouble. A vote to
shut off debate, which needed 60 votes
to pass, failed on a tally of 47-51. Fail-
ure of the motion to master even a
simple majority could mean that Ma-
jority Leader Howard Baker (R-TN)
doesn’t have the votes necessary to pass
S.R. 20.

However, Baker pressed ahead with
debate on the resolution and pending
amendments, and planned two more
attempts later in the week to end de-
bate and force a vote on final passage.

U.S. Broadcasters Hungry
For Canadian Clears

By last week’s deadline, over 100
American broadcasters had notified that,
if given a chance, they'd file for AM
facilities on the seven Canadian clear
channels. “I think it was very strong
interest,”” FCC engineer Larry Olson
told R&R. “From what I've seen, many
broadcasters expended a good deal of
time, money and effort in developing a
concrete proposal.”

The vast majority came from day-
timers looking for a way to add night-
time service, according to Olson. The
proposals will be used as ammunition
as the US. continues negotiating a new
AM agreement with Canada, which has
a hungry eye trained on the US. clears.

Trade Groups Agree On
Revenue-Only Data Collection

Meeting last week in New York, re-
presentatives of seven broadcast trade
groups agreed their voluntary industry
program to collect station financial data
should involve revenue figures only — not
expenses totals.

They also agreed that radio and tele-
vision should work together on the pro-
ject, and that stations in the top 50
markets will be encouraged to gather
monthly figures on their own.

Another meeting was scheduled in
New York this week to begin writing
a reporting form for stations. Early
indications are it will be simple, pos-
sibly covering only national and local
sales totals, barter and network com-
pensation. Once each group’s board has
approved the form and an accounting
firm has been lined up to handle col-
lection and tabulation, every station in
the country will be sent a copy and
asked to report its 1981 earnings.

FCC Deadlock Prompts
Reagan-Stevens Chat

According to an aide to Sen. Ted Ste-
vens (R-AK), the Senator had “a very
nice meeting”’ with President Reagan
at the White House Monday, but had
“no comment” afterward on what tran-
spired.

The President summoned Stevens to
the Oval Office in an effort to break
a stalemate over who will replace FCC
Commissioner Abbott Washburn. Mr.
Reagan reportedly favors FCC General
Counsel Steve Sharp. Stevens, however,
is pushing Marvin Weatherly, a mem-
ber of the Alaska Public Utilities Com-
mission. The President would seem to
have the upper hand, except that Ste-
vens has the backing of Commerce
Committee Chairman Beb Packwood
(R-OR). If Sharp is nominated, Pack-
wood vows, there will be no confirma-
tion hearings.

Fogarty, Rivera Dissent
On AM-FM Breakups

The final paperwork is out on the
FCC’s recent decision against breaking up
AM-FM combinations, and it includes a
strongly-worded dissent form Comissioners
Joe Fogarty and Henry Rivera.

Combos were only allowed in the first
place in order ‘to promote the devel-
opment of the FM radio service,” they
argued. Pointing out that FM is now
stronger than the AM industry, they
said the justification for allowing com-
binations ‘‘has so far evaporated that
the majority appears arbitrary in re-
fusing to take a hard look at whether
a general rule permitting AM-FM com-
binations now serves any continuing
public interest purpose.’

Noting the Commission’s longstanding
support for diversity of ownership in
broadcasting, Rivera and Fogarty added,
“Today’s majority decision signals a
marked departure from the regulatory
philosophy, with no satisfactory ex-
planation or rationale. We dissent.”

Equal Time Exemption
To Broaden?

The presidential debates of 1976 and
1980 could only be aired on radio and
television because the FCC made a
special ruling exempting on-the-spot
coverage of a bona fide news event from
the equal time law. That ruling freed
broadcasters from having to offer equal
time to fringe candidates.

Now a move is underway to relax
the equal time rule even further. Cur-
rently, broadcasters may only cover
debates sponsored by another group
(such as the League of Women Voters),
and can only air them up to 24 hours
after they occur.

Former NTIA Director Henry Geller
last week asked the FCC to allow broad-
casters to sponsor in-studio debates
themselves and to air them beyond the next
day. He also asked for a clarification mak-
ing it easier to air campaign documentaries
involving candidate appearances.

NAB and RTNDA immediately filed
documents in support of Geller's ideas,
but asking the Commission to go fur-
ther. They propose that, in exempting
“newsworthy” events from equal time
laws, the Commission should rely on
the broadcasters’ news judgment, rather
than standards of what is or isn’t news-
worthy.

STATIONS TO SHARE PROFITS
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NPR Unveils New Computer
Data Transmission Venture

National Public Radio (NPR) this week announced a new profit-
making venture to use its satellite system and local affiliate subcarriers
for digital data transmission. The announcements, along with news of an
“Empire Strikes Back” NPR series in 1983, came in Washington this
week where NPR, racing to replace disappearing federal funds, held its
annual conference with the theme, “NPR Means Business.”

Taking advantage of its state-of-the-art
digital satellite system, NPR has entered a
partnership to form the Information Net-
work Corp. (INC). Data of all kinds will be
beamed over the satellite, relayed on local
station subcarriers, and then received on
the home and business computers of INC
subscribers. Newsletters, business news,
and video games are just a few examples of
what INC could distribute.

NPR estimates local stations, which are
also strapped for funds, can earn $30-75,000
annually in subcarrier rental to INC in
large markets, $15-30,000 in medium
markets and $6-15,000 in small com-
munities.

Cable Radio Has Potential

In other developments, a study funded for
NPR by the Markle Foundation concluded,
in the words of NPR President Frank
Mankiewicz, “Within the next five to six
years, cable audio may provide an impor-
tant program outlet and new revenue
sources for local stations.” A survey of
cable operators found almost total agree-
ment that audio channels will grow in
popularity and desirability.

Mankiewicz announced that NPR hopes
to launch a pilot cable audio channel for the
blind this year. In addition to serving
millions of people not currently reached by
subcarrier reading services, the NPR chief
said the project will have the benefit of en-
couraging local public broadcasters to build
working relationships with cable operators.

CODART System Under Study

NPR is also negotiating to enter another
profit-making venture called CODART
(R&R 3-19). Subscribers with special
automatic recording devices would pur-
chase music and other programming trans-
mitted via NPR affiliate stations. Custom-
ers would select material from a monthly

o

“NPR will not ‘hunker down
like a jackrabbit in a
hailstorm’ ”’ Frank Mankiewicz
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catalogue, call a central office to arrange

billing and receive a special code, then pro-
gram their recorders to tape the material
automatically. Once again, the network and
local stations would earn money in the deal.

NPR Strikes Back With
‘“Empire”’

In his address to the over 600 public radio
representatives gathered, Mankiewicz
declared NPR will not ‘‘hunker down like a
jackrabbit in a hailstorm’ as the Reagan
administration seeks to cut public broad-
casting funds from the current $172 million
to $85 million by 1985. He also announced
that on Valentine’'s Day 1983, a radio ver-
sion of “The Empire Strikes Back” will
debut over NPR, as a sequel to 1981's
13-part “Star Wars” series, NPR’s most
popular feature ever. The “Empire’ series
will run 10 or 11 weeks, with the ‘‘Star
Wars'' episodes rerun immediately
beforehand. Again, several original cast
members will reprise their roles.

FCC Dismisses 29 EEO Complaints

The FCC last week rejected the National Black Media Coalition’s
(NBMC) petitions to deny the licenses of WAMU/Washington and
WINX/Rockville, MD due to allegedly poor EEO performance.

In other EEO action, the Commission
also denied challenges to the licenses of 27
Illinois stations filed by the Chicago Latino
Committee on the Media.

One station, however, was warned to
shape up. WYEN/Des Plaines was ordered

NBMC Seeks WHBI Takeover

The National Black Media Coalition (NBMC), one of the broadcast
industry’s severest and most persistent critics, has applied to the FCC to
operate WHBI/Newark on an interim basis until a permanent licensee is
chosen. The station lost its license owing to false advertising, lottery and

logging violations.

If NBMC wins the temporary licensee,
broadcasters would undoubtedly watch
closely to see if the coalition lives up to the
ambitious promises contained in its ap-
plication. Those include the intention “to
become known as the superior radio broad-
caster in this country’’ and ‘‘to demonstrate
to the American broadcasting industry how
a successful affirmative action program
can be operated.”

NBMC says it would provide a wide varie-
ty of public affairs, news, talk, Black,
Hispanic and foreign language programm-
ing and run at least 300 PSA’s per week. It
also sets forth a wide-ranging EEO pro-
gram it claims can serve “as a model for
what a station with a strong commitment to:

all aspects of EEO can accomplish with
very little expense.”

Since the FCC requires that interim
operators donate profits to charity, NBMC
says any earnings would be put into opera-
tion of its EEO Resource Center, a summer
research internship program, and develop-
ment of a black communications library.

The coalition is working with the
Washington law firm Shrinsky, Weitzman &
Eisen to handle its application. NBMC adds
in its papers, “We expect that our policy
and advocacy agenda is likely to become
more realistic and sophisticated as a result
of our experiencing the many day-to-day
problems inherent in actually operating a
major-market station.”

www americanradiohistorv com

to submit a new EEO program containing
specific hiring goals and timetables within
30 days. Repeating an action it first took in
1978, the Commission again refused to grant
WYEN a full-term renewal.

Three other stations, although winning
renewal, were advised to reexamine their
EEO programs. They are WFMT/Chicago
and WRMN & WJKL/Elgin. Full-term renew-
als without conditions were granted to Chi-
cago stations WGN, WLUP, WMET, WAIT,
WBBM, WJJD, WJEZ, WMBI-AM & FM,
WSBC, WXRT, WMAQ, WKQX, and WCFL,
plus WTAQ/La Grange and WCLR/Skokie.

The Commission dismissed informal ob-
jections filed by the Latino Committee
against WIVS/Crystal Lake, WXRD/Wood-
stock, WKKD/Aurora and WJOL & WLLI/
Joliet. Renewal of WWMM/Arlington
Heights, also included in the petition to
deny, was granted last year. No action was
taken on the renewal of WFYR/Chicago
due to the pending problems of its owner,
RKO General.

The Latino Committee had claimed that
Illinois state population figures used by the
licensees for EEO purposes were inac-
curate, that Hispanics should be treated
separately from other minorities for EEO
purposes, and that all minorities are sub-
ject to a ‘“revolving door” employment
policy resulting in rapid turnover.
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CEN PROJECTS SEPTEMBER TEST DATE

Pay Per View Music
Enrolls In College

Zeroing in on what it terms the “‘affluent market of tomorrow,”’
as well as assisting the troubled music industry, newly-created
Campus Entertainment Network (CEN) will televise live con-
cert performances via satellite to selected college campuses.
Testing of the new concept is slated to begin this September at
75 colleges with a goal of simultaneously reaching 250 schools
the target. And the average ticket price per viewer is five dollars.

CEN is the brainchild of Chairman Coincides With

WCI, CBS Post Ist
Quarter Music Losses

Warner Communications Ine.’s (WC!) recorded music and music publishing
division reported a decline in gross revenue for 1982’s first quarter ending March
31. Profit dropped from $22.3 million to $15.8 million with gross revenue of $190
million compared to 1981’s first quarter $201.6 million. Board chairman Steven
Ross cited fewer product releases during the quarter as the cause behind the
decline in gross revenue, but added that forthcoming releases over the next few
months should have a beneficial effect. Overall, WCI posted a 72% gross in-
crease from $602 million to $932.5 million, nearing the $1 billion-a-quarter mark;
plus a 67 % profit increase as well. WCI’s growth was attributed mainly to its Atari
subsidiary and filmed entertainment.

CBS, Inc.’s continuing operations also suffered a slippage in first quarter pro-
fits, down 22% from a year previous. According to the company, profits were af-
fected by “*big" revenue drops for the recorded music and musical instruments
offshoots. Profits overall totalled $14.2 million for this year's first quarter versus
a 1981 first quarter total of $18.2 million. Revenues rose 3% during this time,
reaching $1 billion from $981 million.

Meanwhile, RCA announced a 44 % income gain this first quarter, principally
the result of a 1980 program allowing for the sale of particular businesses
belonging to the corporation. Chairman Thornton Bradshaw added that RCA's
record division **substantially increased"’ its share of the domestic record market,
while the communications group as a whole was credited with a strong showing.
Net earnings rose to $60.5 million versus $42 million; revenue grew 1%, moving
from 1981's $1.94 billion to $1.96 billion.

Double Station )

Exposure With Scentsational

Imprinted Scents Bottle
City Smells

Glasses

For those of you sniffing around for
the perfect perfume that makes you
stand out or blend in with the crowd
and yet reminds you of your favorite ci-
ty, then Jan Baxter has the solution.
Her ““Makes Scents” line of colognes
captures the essences of cities like
world with DSI Specs’ imprinted Detroit, Chicago, and New York. At
sunglasses. Wearers won’t be five dollars per half-ounce, these
blinded by the light or the scented concoctions steer away fr(.)m
logo — through a patented pro- the awful smells inherent in every city
cess, all designs are made invisible in lieu of the positive one which Baxter

from the inside. You can choose describes as "always a nice one; a
from more than 300 in-stock romantic, sensuous one.” Thus ‘‘New

designs or create your own York City"" releases a spicy scent,

multicolored trademark. And a wide “Niagara Falls, Canadian Side,” a

variety of metal and plastic frames woodsy one, and “Rochester, New
are available. York’’ reminds the wearer of lilacs. A

For more details contact Rt. 1, possible Washington DC essence

Box 455A, Gainesville, VA 22065; might be ““Eau De Government Back
(703) 821-3494. Taxes.” Call (312) 728-1184 for a bot-

tle.

The eyes have it while your sta-
tion call letters are exposed to the

Jeffrey Moritz and President Scott
Lange, who brought the idea to Oak
Media Development, a subsidiary of
Oak Communications (ON-TV). Ac-
cording to Lange, on-campus living
disrupts students’ established pre-
college TV viewing habits (five hours);
they're able to secure only poorly-

If you're sick and tired of having
your car stereo ripped off, you
don’t have to be penalized any
more for your good taste. The ‘“‘In-
cognito Car Stereo Disguise’’ kit
transforms your expensive stereo
into a cheap undesirable one by
means of a phony plastic replica

Record Slump

Campus Entertainment Net’'s
emergence also coincides with the
record industry’s sales slump. CEN VP
Norman Ratner, a veteran record
producer, claims, “CEN will strengthen
the economics of concert touring . . .
by adding 2 million additional seats and

that covers it. Manufactured by
Caltex, the kit comes complete
with plastic cover, black faceplate
and standard knobs. It retails for
$12.95.

Write Caltex at Box 435, Sun
Valley, CA 91352.

AMERICA'S NUMBER ONE

serviced broadcast signals and have
no cable TV hookups whatsoever.
Lange adds, “CEN will fill the void
created by limited access to quality
programming,” and will provide
musical superstars colleges can't
generally book.

by bringing supergroups to secondary
or tertiary markets.”

Six to seven music events are
scheduled for the initial 1982-83 run,
each headlined by a major act. In some
instances, two or three name per-
formers will be co-billed. CEN's
“primary universe” of colleges are

with near perfect reproduction.

Pioneer Unveils DAD Prototype |

Industry observers foresee a boom in the compact digital audio disc
(DAD) market once the Sony/Philips model hits the scene (R&R 4-16).
Pictured here is Pioneer’s version which is slated for availability in Japan
next year. By means of a laser light, the digitally coded record responds

those with large student bodies. Par-
ticipating schools provide the
auditorium and sell tickets; in turn they
are supplied free of charge with an
earth station, large screen color pro-
jector, state-of-the-art stereo sound
system (approximating studio quality),
and decoders. These schools will also
share in the profits.

Ratner cautions that CEN isn't a
concert promoter but a direct broad-
cast satellite network. As such, future
programming fare includes sporting
events, live Broadway productions, an
academic/educational channel, and an
advertiser-sponsored channel. An-
nouncements will be made within the
next several weeks regarding those
musical acts contracted thus far.

For further details contact CEN. at
(212) 580-9440 or its West Coast
branch at (213) 553-0494.

Population
Changes
Previewed

The radio industry has something to
look forward to in the 80’s — the crea-
tion of major marketing opportunities,
the result of significant population
changes during the coming decade.
Notable demographic changes include
a 26% increase in the 25-44 age
group to 79 million. The 55+ bracket
will grow during the decade at twice
the total U.S. rate. Those over 65 will
constitute 12.2% of the total popula-
tion by 1990. This is a marked jn-
crease when compared to 1970's
9.8% 65+ share.

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES ...

LOS ANGELES

NEW YORK
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BASEBALL TURNS ELECTRONIC
Glove Prohibits Signal Stealing

Mizuno, a Japanese company, has developed an innovative catcher’s glove.
But instead of turning Japanese, America’s favorite summer pastime may be turn-
ing electronic as a result. What makes this glove unique is a built-in electronic
relay device that transmits signals to the lighted display panel found on the firm’'s
pitcher’s glove. Now it becomes more difficult than before for the opposing team
to steal its competitor’s signals, and there may never be any joy in Mudville.

Toothpaste Goes Au Natural

Now you can spread health food's “‘good for you feeling’” to your teeth.
“Natural Toothpaste,” marketed by a Maine-based company, blends chalk and
mild cleansers as a substitute for the preservatives/dyes/artificial sweeteners
mixture of the popular pastes. Like their brand name counterparts, though, there
is a fluoride verson. A three-ounce tube retails for $1.90. Contact Tom's of
Maine at {(207) 985-2944.

KAFM

Dallas
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“When It’s Over’’

WBEN-FM 38-23  CKI10l add

96K X add 28 WZZR add WPST 32-28

B104 deb 26 WCIR add WYCR deb 29 WIXQ 118 WEFBG 29-25 KSLY deb 28

CKGM 10-6 95SGF add K104 3-6 KMGK 26-20 WOMP-FM deb 39 KCBN 35-29

KEGL 25-22 WFLB add WKEE 31-27 KZ93 18-1t 95XIL 16-13 KATI 35-30

94Q 24-19 WYKS add KZFM 26-22 WIKS 19-14 WZYQ 24-20 KYYA 25-18

WLS-FM deb 40 KELO add 27 KSET-FM 21-10 KNBQ 18-15 Q104 16-14 KOZE 29-25

WLOL-FM add WAZY-FMadd 27 KINT 24-19 KCPX deb 35 KSEL-FM 12-7 KBFM

KBEQ add 40 KDZA add KHFI 16-10 FMI103 24-20 KQIZ-FMdeb 29 KROK

WGCL 23-20 WXKS-FM22-20 WFMF 20-14 KSKD 24-21 KKLS 25-22 WABB-FM

Q102 30-24 CHUM 21-19 WZYP deb 30 KLUC 29-25 WRKR 36-32 G100

WKT! deb 22 KEZR on WBBQ 30-24 KHYT deb 38 WSPT 25-18 WHHY-FM Z104 KIDD KKQV WTRU
KIQQ 40-31 WPHD 17-15 WSKZ 25-19 WGUY 25-21 KRNA 21-19 WMAK-FM WNAM KBBK KILE WCIL-FM
KYYX deb 27 WRCK 26-22 WOKI 33-23 WACZ 26-21 KFMZ 25-16 KIK WNAP WAEV QI01 99KG
WHFM add 3WT 15-9 WRVQ 22-17 WIGY 9-4 KDVYV deb 26 WZOK 92X WFOX KVOL KENI

WILLIE NELSON

. Average Move +5
“Always On My Mind”’ WOKI 4. WFBG 20-14  KSLY 7-4
WAYS 4-4 WCRR 17.7 WKEE

WRQK 28-22 WZYQ deb 28 Vi00

WKBW add KRLA add WKEFR add 25 KROK 27-21 WCSC 4-3 QI043-2 KINT
WBEN-FM 26-14 KIQQ 39-29 WDJX add 18  WFMF deb 28 WNOK-FM 10-6 WAEV [4-9 G100
WIF] add KEZR 30-28 FM102 add WIDX 13-7 WGH deb 17 Z10222-18 FMI00
8104 add KYYX 17-15 WTSN add KXX106 1-1 KSTT 10-7 95SGF 13-9 WZZR
Z93 3-1 KIMN 27-17 WEFEA add WABB-FM deb 29  KIOA deb 30 WFOX 8-6 KK
94Q I-1 Q103 25-20 KQWB add WHHY-FM 17-13  KOFM 28-22 WCGQ deb 28 KBBK
Q105 add 27 KOPA 24-20 KKLYV add Y103 30-24 KRAYV 9-6 WISE 16-13 KSKD
WCKX add 26 KCICQladd29  WFBR 24-18 wDOQ 9-6 WGBF deb 21 WFLB 9-7 KHYT
CKLW9-8 WAEB add KZFM 6-3 CKI0l 14-8 WNCI 10-8 Q101 deb 30 WRKR
WLOL-FM add KITY add KHFi deb 25 WBBQ 2-| KCPX 12-9 KKXL §9-16 KENI
KBEQ add 39 KLPQ add WTIX 5-3 KX104 deb 24 KRQ 22-11 KFYR deb 18 KDZA
KEARTH 27 WDCGadd 35 KEEL 20-13 WMAK-FM 5-11 WHEB 17-14 KELO 24-18 KATI

DENIECE WILLIAMS

“It’'s Gonna Take A Miracle’’

WABC 13 KRLA 21-19 Q106 deb 29 WGUY 24-19 KINT KIKI
WKBW deb 18 KFi 30-28 WKEE deb 40 WTSN add KROK WACZ
WBEN-FM 33-21 KIQQ 21-10 WTIX 33-30 WFLB 21-13 BJ105 WCIR
WXKS-FM 13-10  KFRC 34-28 WI]DX add 29 WGLF 33-28 WDOQ  95SGF
94Q 29-26 KEZR 23-21 CK101 add KILE 37-28 WBBQ KENI
Y 100 add WEFBR 21-16 FMI100 25-22 WCIL-FMdeb 21 WGH KSLY
KHS-FM 23 WTIC-FM 29-20 WMAK-FM 25-<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>