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NAB’s Wasilewski Resigns

Vince Wasilewski, NAB’s Presi-
dent since 1965, announced to the
association’s Executive Commit-
tee in Washington Tuesday (4-27)
that he’ll leave the NAB by year’s
end, confirming reports over the
last several weeks of his imminent
resignation.

Wasilewski, 59, said of his de-
parture after 33 years at the NAB,
«I think it’s time.” While not
detailing his reasons for quitting,
he did mention “an extremely
heavy travel and public ap-

he’ll do next, but
he is expected to
practice com-
munications law
in Washington. Wasilewski

NAB Board Chairman Eddie
Fritts pledged a ‘‘thorough but not
long and protracted” search for a
successor. He said the search
committee will consist of NAB’s
Executive Committee plus four
additional members to be named
within a week.

“We feel we have an obligation
to this industry to cover every

Vince

LAST CHARTER
STATION SOLD
Amaturo Buys
WDR® For
$5 Million

The Amaturo Group has pur-
chased WDRQ/Detroit, the last
remaining Charter Broadcasting
station, for $5 million. The broker
in the transaction was Frank
Kalil, who also served as
Charter’s rep in the sale of its
other six stations to Surrey Com-
munications last December.

Charter President John Bayliss,
who will head Surrey’s new broad-
cast division when the firm ab-
sorbs the six Charter stations, told
R&R, **Joe Amaturo and I go back
a long time. Frank Kalil had the
exclusive listing on the property,
and J.P. Smith, who is the Presi-
dent of Chartcom, and I
negotiated on behalf of Charter

with Joe for the sale. That com--

pletes the circle for Charter of the
one remaining broadcast proper-

Amaturo, which currently owns
and operates KMJQ/HousiGh,
KMJM/St. Louis, and WFTL &
WEWZ/Ft. Lauderdale, an-
ticipates a late summer or early
fall takeover of WDRQ. Operating
at 93.1 mHz, WDRQ has 20kw of
effective radiated power.

base to find the best possible per-
son available to head this associa-
tion,” said Fritts. He indicated
some thought is being givén to hir-
ing an executive search firm to
help in the task.

“Terrible Damage”
From Thurston Rumers
Fritts volunteered that NAB Ex-

ecutive VP/GM John Summers
sijs one of the people who will be
looked at very closely,” but said
he knows of no other individual
already in the running.
Speculation has centered on
Summers, plus former FCC
Chairman Dick Wiley and former
WASILEWSKI/ See Page 14

RENWICK ALSO EXITS
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Mounty Moves Up At
NBC As Sherman Departs

NBC Corporate VP/Marketing
Bob Mounty has assumed the
duties of Executive VP for the
NBC Radio Division. His appoint-

‘ment follows the departure this

week of Executive VP Bob Sher-
man, who becomes President of a
new subsidiary of New York-
based ad agency Della Femina,
Travisano & Partners. In an
unrelated move, NBC Executive
VP Chuck Renwick announced his
departure to become VP/System
Manager of Mid America Media’s
Plantation Cablevision.

SUPREME COURT REFUSES HEARING

Gap Loses Radio
In-Store Play Case

In a decision that could reduce
the amount of airplay radio sta-
tions receive in stores, the U.S.
Supreme Court this week declined
to review lower court rulings
which held that the Gap retail
clothing chain must pay royalties
to copyright owners whose songs
are piped into Gap stores over
the radio.

The practical effect of this
week’s action is to uphold a
general guideline, developed in an
earlier court case and in the 1976
Copyright Act, which says a store
must pay copyright royalties if it
is larger than 1000 square feet and
uses more than four radio
speakers to entertain customers.

Although the two Gap stores in-
volved in the dispute used only

four speakers, both were over 2000
square feet in size. On that basis,
the courts denied the chain the ex-
emption it sought from having to
pay royalties.

A Washington communications
attorney familiar with copyright
law told R&R the latest action is
likely to have little effect on airplay
in commercial establishments.
While stores that don’t qualify for
an exemption “should be a bit ap-
prehensive,” the attorney said the
chances of violators being caught
are relatively slim.

The Gap case began in 1978,
when severr copyright owners
brought suit after their songs were
overheard being played on the
radio in two Gap stores in New
York City.

KDKA CONTRIBUTES FOR KIDS — Every year KDKA/Pitisburgh raises
money for the Children’s Hospital in town, with an assist from KDKA-TV's an-
nual speclal. And every year their combined efforts pull in over a million dollars
for the cause, with this year's total reaching $ 1.5 million. Pictured receliving a
small but significant portion of that sum from two youthful donors is KDKA
morning man Jack Bogut.

v

Mounty reports
to NBC Executive
VP/TV Stations &
Radio Mike Esk-
ridge and told
R&R that Esk-
ridge would func-
tion like a CEO
while he would -
serve in effect as Bob Mounty
the Radio Division’s Chief Oper-
ating Officer. He commented,
“My style of operation will enable
all our people to contribute across
the board and receive recognition
from the top.” Before joining NBC
in 1975, Mounty served at WHN/
New York and previously spent 15
years with Metromedia.

Along with Sherman and Ren-
wick’s exits, NBC has experienced
several other key executive de-
partures, including VP/Program-
ming & Audience Development Al
Brady Law’s move to Surrey
Communications Research, VP
Walt Sabo’s return to ABC Radio,
and NBC Radio President Dick
Verne'’s switchover to LIN Broad-
casting. A replacement for Verne
is expected soon, but the positions
of Law, Sabo, and Renwick have
not been filled. Mounty will be
directly supervising NBC Radio
Network & Talknet VP/GM Dick
Penn and Source VP/GM Ellyn
Ambrose.

Sherman, who became Execu-
tive VP at NBC only six months
ago from the VP/GM position at
WNBC/New York, will head Della
Femina, Travisano & Sherman,
working in the area of radio sta
tion advertising. ‘“The little boy in
me is very excited,” he told R&R
“I've had a growing entrepreneu-
rial bent.”

Hershberger
Promoted To
VP At WDOK

Neil Hershberger has been pro-
moted to VP/Operations for Gan-
nett’s Beautiful Music-formatted
WDOK/Cleveland after 18 months
as Operations Manager at the sta-
tion. He had earlier been Opera-
tions Manager at WLPA &
WNCE/Lancaster, PA.

Hershberger commented, *‘Nat-
urally, I'm very honored. (Presi-
dent/GM) Pete Irmiter, the WDOK
staff, and the people at Gannett
Radio have shown a great deal of
faith in me, and I’'m proud to have
lived up to their expectations.”

Irmiter, in making the an-
nouncement, praised Her-
HE RSHBERGER/ See Page 14




Bob Hattrik, previously Doubleday's
V.P./Programming, bas the best winning percentage
and more #1 start-ups than anyone!

*KWK-FM/AM St. Louis

Bob Hattrik delivered the highest music radio share in St. Louis
the first book on the air, only to top itself the next book (with
an 11.0 12 +, #1 1849, #1 18-34, #1 teens). KWK-FM is still St.
Louls' #1 music station over 3 1/2 years later!

*KDWB-FM Minneapolis

Upon appointment as Group P.D., Bob Hattrik took KDWB-FM
from 2 2.8 to a 5.7 in one book, using the same local P.D. and
staff. That turnaround put ‘“Twin Cities 101" on top of the AOR

competition. Today, KDWB-FM is st/ the Twin Cities’ dominant

FM AOR!
WLLZ-Detroit COMF E I EN I
Bob Hattrik's next move was the creation of Detroit’s first new
rock station in over 10 years. Detroit's “‘Wheels”" signed on and
was instantly Detroit's #1 music station (7.9 12 +). Next book,

WLLZ was #1 with the largest music share ever in Detroit! WLLZ

still holds that record (racking up a 9.2 total persons 12 4+, and
holding #1 18-34 adults, and #1 18-49 adults, #1 teens).
-
KPKE-Denver
After numerous formats, call letter changes, and a
succession of P.D.’s and staff, Bob Hattrik came to Denver to &
build ‘‘Denver’s New Peak”. Installing the new format swept
Denver scoring a 5.9 total persons 12 + from the previous
book’s 1.8, and claiming #1 Adults 18-34 M-F! That impressive
| PR IR Ty S

debut was eclipsed recently by the winter book, as KPKE climbed

10 Denver’s #1 contemporary music station, 12 +, and held rank l
as #1 18-34 Adujts M-S 6 a.m.-Mid.
o

State-of-the-Art programming (staff building and training),
Research (computerized music analysis version 5.3, focus
groups, and market studies), Targe! Positioning and Promotion
(on air, television, and street image), and Complete Audio
Analysis...Clearly, a Comprebensive Approach Unmatched by
Anyone!

THE BEST TRACK RECORD |
IN AOR HISTORY* =

B

-

I

Bob Hattrik - Bill Moir (314) 965-0106

Source Arbitron AQH M-S 6 a.m.-Mid. Total Persons 12+ unless YKDWB-FM Ricbfield. KWK-FM Granite Cily St. Louss
otherwise indicated
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WTWR Switching
To Country

WTWR/Detroit, Golden West’s FM CHR
facility, will adopt a ‘“more music, con-
temporary Country format' beginning
May 3. The station will also apply for new
call letters WCXI-FM to coincide with the
company’s Country AM outlet, WCXI.

WCXI President/GM John Risher, who
will now take over managerial duties for
both stations, told R&R, ‘‘This (format
change) decision comes directly from
(Golden West owner) Gene Autry, and of
course has the backing of GWB Radio Pres-
ident Bill Ward. I'm most excited about the
format change as it is being made to help
shore up the Country strength already gen-
erated by WXCI, and will insure that
GWB will own the Country format in De-
troit. We expect the call letters to be ap-
proved quickly since they already exist
in the market.”

Regarding the current WTWR staff,
Risher said, ‘‘Naturally we have asked
everyone to stay who would like to remain
with the station to do the Country format.
Morning man Tom Shannon just renewed
his contract in February, and has been
asked to stay on, but whether he will or
won't isn’t certain at this point.

“WCXI PD Larry Patton will handle
the programming duties for both facilities,
with an emphasis on personality for the
AM and a more contemporary/more music
approach for the FM. We will not be si-
mulcasting any dayparts, as both stations
are located in different parts of the city.”

WTWR/ See Page 14

GIDION RESIGNS

Newman Upped
To Handshake VP

Joel Newman has been promoted to the
newly created position of Vice President/
West Coast Operations for Handshake
Records. Newman, who had been Director/
National Operations for the label, reports
directly to President
Ron Alexenburg in
matters of national
promotion and West
Coast A&R. He has
also been given new
administrative respon-
sibilities for the West
Coast, reporting in
these areas to VP/
Finance Al Kiczales.
Before joining Hand-  Joel Newman
shake, Newman served in national promo-
tion positions at Infinity, Epic, and Ar-
ista, working closely with Alexenburg at
the first two labels named.

Alexenburg commented, “Joel Newman'’s
contributions to Handshake and other en-
terprises where I've had the opportunity
of working with him make him uniquely
qualified for his new post. I look forward
to our continuing relationship in the years
ahead.”

NEWMAN/ See Page 14

Hill To Manage
WGLD & WOKX

Chuck Hill has been named General
Manager of Mann Media's WGLD &
WOKX, located in the Greensboro/Winston-
Salem/High Point, NC area. He was most
recently Vice President/Sales for LIN’s
WBBF & WMJQ/Rochester, and previ-
ously managed WAXC & WWWG in the
same city. A 16-year radio veteran, Hill
started as an air personality at WHLD/
Niagara Falls, NY.

Mann Media President Bernie Mann
commented, “We are very proud to have
Chuck Hill join us in this capacity. He
comes to us with an outstanding back-
ground in sales and management, and has
an excellent reputation within the broad-
cast industry. He is a professional who
has committed himself to our industry.”

EDITORIAL

NAB: Time For A New Direction

He's been President of the NAB for 17 years. His style of operation has been more political
than anything else. He's a survivor. So it comes as a bit of a shock to hear that Vincent T.
Wasllewski is actually leaving the NAB (see story Page 1).

We're not sorry to see Mr. Wasilewski go. We have tailed to see strong leadership on radio’s
behalf coming from his office. Indeed, we question his true knowledge of current radio opera-
tions.

Does this mean that the President of the NAB should be a broadcaster? Not necessarily
What is needed, however, is leadership.

The NAB's hierarchy is workable. The NAB Board sets the direction of the association. Its Ex-
ecutive Committee, chaired by a broadcaster who usually serves a two-year term, meets monthly
to discuss interim policy matters. The staff, headed by the association's President, implements
the policies.

Rethinking NAB’s Role

We feel strongly that as the directors look for acceptable candidates, they should also
rethink the association’s role in the coming decades. We agree with former NAB Chairman Dick
Chapin, who told R&R, "These are new times and new conditions, and perhaps it's time to
review the direction we're going in.” And that view was seconded from outside the broadcasting
community; Rep. Al Swift of the House Telecommunications Subcommittese told R&R that
Wasilewski’s exit "might be kind of coterminous with the end of an era and give the NAB the op-
portunity to look for new leadership whose job is really going to be very different from Vince's.

We believe now is the opportune time to continue talks with other trade associations, notably
the NRBA but also RAB and NCTA, with the goal of a more unified representation for all broad-
casters — a definition that may be extended to cable and others entering the programming and
broadcasting fields in the future

President Should Hold Fiscal Responsibility

We also recommend that Mr. Wasilewski's replacement, as well as other association heads
be held accountable in a real "'business” fashion for a“bottom line."” That means goais and objec-
tives should be established and the chief executive made to answer for any failings

While current NAB accomplishments — radio deregulation, longer licenses, and AM stereo
are cited — have parallelled the regulatory mood of the times, arguably NAB’s biggest ac-
complishments for radio have been convincing the FCC to eliminate or modify needless and
tedious paperwork, which saves broadcasters thousands of man-hours of work. This is the kind
of accomplishment which the industry will probably too soon forget, but according to one NAB
Regional Manager it's led to big increases in membership recruitment

However, the NAB still has a tired image, desplte a revitalization in recent times owing to the
efforts of its Chairmen, Eddie Fritts, Tom Bolger, and Don Thurston. Other positive signs are
NAB's staff, for the most part hardworking and bright, and a force of Regional Managers who are

good ambassadors in the field.

Armed with a new mandate, a new NAB President should be well positioned in the coming
decade to champion broadcasters’ interests, especiaily in turning the so-called threats of new

technologies into opportunities.

L

DEVALING“VYITH f‘MONOPOLY"

RAB Reviews Ratings Committee Plan

The RAB All-Industry Radio Ratings
Committee has received what is described
as “a very encouraging” legal analysis on
forming a negotiating committee to deal
with radio audience measurement services.
The 75-page report, given to all members of
the RAB Committee, states, ‘“When faced
with a de facto monopoly (such as Arbi-
tron), there is ample precedent for forming
a negotiating committee to deal with that
monopoly,” according to an individual
heavily involved in the RAB effort.

Negotiating Tactics Undecided

Once the legal analysis by Weil, Got-
shal & Manges has been scrutinized by
the legal departments of the various

WCCO Radio
Pioneer Dies

Lawrence Haeg, longtime broadcaster
and executive at WCCO/Minneapolis,
passed away April 15 of heart failure. He
was 73.

During his 41 years in broadcasting at
WCCO, Haeg worked his way up from
Farm Service Direc- .
tor (the station’s first)
in 1941, to General
Manager in 1952, cor-
porate VP in 1967,
and President/CEO ! ~
in 1969. He retired
from his executive
positions in 1976, and
most recently acted
as a consultant to s
WCCO and Director Lawrence Haeg
of parent company Midwest Radio-Tele-
vision.

In addition to being named the first Pres-
ident of the National Association of Radio
Farm Directors, Haeg served 16 years in
the Minnesota Legislature.

WCCO/ See Page 14

groups involved in the RAB movement,
organizational work involved in setting up
the negotiating committee will get under-
way. A key observer told R&R, “It will
be a couple of months before the com-
mittee is organized, then they’ll review
negotiating tactics and positions.” Part of
the committee’s strategy may be to seek
a common expiration date for all ratings
contracts, making cancellation easier. The
committee source indicated that “trying
to reduce the confiscatory price structure
which everybody feels is now facing them
might also be a topic of discussion.” He
added, “The negotiating committee will be
around for quite a while—this is a very
serious undertaking.’

To date about $115,000 has been raised
to support the RAB project. A goal of
#150,000 has been established.

Sale Programs WCKX
As Station Moves A/C

Wally Sale has been appointed Program
Director at Metroplex’s WCKX/Tampa,
replacing Johnny Velchoff, who took over
the position two months ago (R&R 3-5).
The station will now complete its gradual
conversion from CHR to Adult/Contempor-
ary under the continuing consultation of E.
Alvin Davis.

WCKX GM Jim Johnson told R&R,
“When I became GM in February, Johnny
was already here as an announcer, and
was moved into the PD position on an
acting basis. He understood at that time
that it might be more than he could
handle, so it didn’t come as a surprise to
him when we made the change. We
brought Wally Sale in because of his know-
ledge and expertise in the areas of re-
search, music, and the handling of per

sonalities for an A/C radio station.”
WCKX/ See Page 14
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NAB Cranks Up
Productivity Campaign

Starting around Thanksgiving, radio and
televison stations will be asked to donate as
much free airtime as they can for spots urg-
ing Americans to be more productive on the
job. The request will come from the Broad-
cast Industry Council to Improve American
Productivity (BICIAP), which got the
blessings of NAB's Executive Committee
this week.

BICIAP, a corporation independent of
NAB, hopes to raise about $200,000 to pro-
duce and distribute its spots, probably
through the TroutRies agency in New
York. Already, 12 groups have kicked in
$10,000 apiece: Bonneville International,
Broad Street Communications, McGavren-
Gulld Radlo, Malrite, Greatcr Media, Field
Communications, GCC Communications,
and the Buckley, Century, Fairbanks, Hub-
bard, and Susquehanna Broadcasting
groups
Senate Broadcast Coverage

Clears First Hurdle

By voice vote last week, the Senate gave
its approval to radio and television
coverage of its proceedings. However, it
also decided to send the resolution (SR 20)
back to the Senate Rules Committee with
instructions to report back within 60 days
with proposed rules to govern electronic
coverage

“We're declaring victory,” said Ernie
Schultz of the Radio-Television News Direc-
tors Association (RTNDA). However, he
concedes the resolution isn't entirely out of
the woods. The full Senate will have to vote
again once rules have been proposed giving
opponents still another chance to scuttle the
resolution

Broadcasters Warned Not
To Censor Political Ads

The FCC has warned broadcasters they
have no right to refuse or edit any material
a candidate submits as a station ‘‘use”
under the political broadcasting laws.
Ironically, the warning came as the Com-
mission rescinded an earlier admonition of
WPAM/Pottsville, PA for intimidating a
candidate into changing an ad.

In 1979 WPAM refused to air a local can-
didate’s ad which contained derogatory in-
formation about one of the station’s owners.
After checking with counsel, WPAM agreed
to run the spot but threatened to sue over its
contents, The candidate then dropped the
offensive material.

Even though it lifted the admonition
against WPAM, the FCC warned broad-
casters against trying to intimiddte can-
didates with legal threats or imposing
“other requirements that have a chilling ef-
fect on the exercise of a candidate’s rights.”

WRKL/New York Goes
Nighttime

In the near future, WRKL/New York will
no longer be a daytime-only station. An
FCC law judge has granted the station per-
mission to add nighttime service with 1 kw
of directionalized power.

WRKL’'s bid had been challenged by
Capital Cities Communications, owner of
WPAT/Paterson, NJ. Cap Cities claimed
WRKL's nighttime signal would interfere
with WPAT. However, a joint analysis con-
ducted by engineers representing both par-
ties showed that only a minimal overlapp-
ing of signals would result.

Three Maryland Stations
Get EEO Warning

Seven Maryland stations won license
renewal last week despite complaints of
shoddy EEO performance filed by the Na-
tional Black Media Coalition (NBMC)
However, three of the four radio stations in-
volved were ordered to report yearly to the
Commission on their minority recruitment
efforts, job applicants and hirings. The sta-
tions are WYRE/Annapolis, WVOB/Bel
Air, and WAMD/Aberdeen. WRLX/Balti-
more was renewed unconditionally.

In a dissent from imposing the reporting
requirement, Commissioner Jim Quello
complained about using a “strict numerical
standard” to judge the stations. In fact, he
said, two of the stations would come into
compliance with EEO guidelines if they
hired just one more minority employee.

Quello said he hopes the Commission will
review its EEO rules soon and adopt a
policy “which focuses strictly on €ach sta-
tion’s minority recruitment efforts in con-
junction with its size, location, and
available resources.”

Age Wins Advantage
In Calls Dispute

If two or more stations apply for identical
call letters on the same day, the FCC
says the letters will go to the applicant with
“the longest continuous record of broad-
casting operation under substantially un-
changed ownership."”’

The rare conflict arose last October 23
when the letters WNCR were sought by both
WLAB/St. Pauls, NC and Tampa Bay Con-
cert Radio, which is building a new FM in
Safety Harbor, FL.

BROADCAP Loans Total
$3.75 Million

A new round of nine loan commitments
by BROADCAP has brought the NAB-
sponsored venture capital firm’s total aid to
minority broadcasters to $3.75 million.

The new commitments, in the form of
both loans and loan guarantees, total $2.95
million and are expected to leverage
an overall investment of $18.99 million in
eleven stations.

Commitments were made to Silver Star
for an AM-FM combination in Birm-
ingham, AL; Seaway Communications for
a VHF television station in Bangor, ME;
KIM Communications for a Cincinnati AM;
GMP Communications for an FM in
Spokane; Latino Broadcasting for an AM in
Denver; and Gilliam Communications for
an AM in New Orleans. Three con-
mitments were made to assist minority
syndication ventures.

|
| In other developments: {

e The FCC announced it will close its |
Pittsburgh Field Office on April 30 and '
said enforcement in the area will now be
handled by its office in Philadelphia.

e George Gray, 65, NAB Director/Gov-
ernment Relations Special Projects, |
died April 23. Before joining NAB in |
1976, he was Avco Broadcasting's
VP/Washington Affairs.

e With only Chairman Mark Fowler
dissenting, the FCC voted to waive its 4
rules to allow WETA-TV/Washington to |
run an on-air fundraiser on behalf of
Wolf Trap, a performing arts center that
burned down earlier this month. FCC
policy allows noncommercial stations to
raise funds on-air only for the stations
themselves.

;—_
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NAB SAYS PLAN “FAR-FETCHED”
Leasing Of Radio Frequencies ¢
Explored In Hill Talks

R&R has learned of a new dereg
Capitol Hill in recent weeks centering on the longterm ren

frequencies for fees that would be used to fund public radio.

The idea Is being pushed by the National
Radio Broadcasters Association (NRBA)
and National Public Radio (NPR). NRBA
lobbyists report encouraging reactions in
several meetings they’ve held with the
staff of Tim Wirth's (D-CO) House Tele-
communications Subcommitiee and in a
session Tuesday (4-27) with Senate Com-
merce Committee Chief Counsel William
Diefenderfer.

Although conceding the plan is ‘“‘a long
shot,”” NRBA lobbyist Bob Schule says
there’'s a chance such a scheme could
clear Congress this year if a consensus
developed among all parties concerned.

However, chances of achieving such a
consensus appeared unlikely this week
when NAB Chairman Eddie Fritts, whose
association would be critical, termed the
initiative “far-fetched.” Fritts told R&R,
“Unless our board changes its position,
we couldn’t at this point in time embrace
any leasing proposals of that nature."”
Fritts confirmed that NAB President
Vince Wasilewski was briefed on the plan
early this week by NPR President Frank
Mankiewicz.

NRBA Seeks 50-Year Licenses

Here is the outline of NRBA's plan,
which is only in the exploratory stage:

« The FCC's radio deregulation would
be cemented into law, so it could not be
easily reversed by a new administration.

« Radio stations would win longterm
leases on their frequencies, creating in-
dustry stability. (NRBA has proposed 50
years; Wirth’s staff reportedly suggested
15 years.)

« Stations would pay the government a
rental fee that could not be changed dur-
ing the lengthy lease period. NRBA is
talking about a figure equalling 1 or 1'%
of a station’s gross revenues.

o The rental fees would be used to fund
public radio, a sweetener NRBA officials
believe may help bring skeptics like Tim
Wirth and Rep. John Dingell (D-MI) on
board the deregulation bandwagon.

NRBA officials report finding consider-
able interest in the idea on both sides
of Capitel Hill. They say Rep. Wirth’s
staff was enthusiastic, taking a “let’s go”
attitude. However, Wirth aides gave R&R
only a “no comment’” when asked about
the plan.

On the Senate

tee Chairman Bob Packwood (R-OR)
might go along if some way could be
found to satisfy the television industry,
which is not part of the radio-only plan.

Fritts Says NRBA
On Wrong Course

NAB Chairman Fritts seemed disap-
pointed that NRBA is, in his opinion,
“dividing” the industry at a time when
everyone should be working to win pas
sage of deregulation bills already pending
in Congress.

Noting the Senate’s unanimous passage
of a radio-television deregulation bill
earlier this month, Fritts commented,
“We're halfway home.” He said he wishes
NRBA would more actively attempt to get
more Congressmen to cosponsor deregu-
lation bills offered in the House by Rep
Jim Collins (R-TX)

BUSH ON HAND AT NPR — Steemg |
clear of Reagan administration bud- |
get cuts that have put a financial |
strain on public broadcasting, Vice
Presdent George Bush concentrated
on nuclear arms control last week
as he addressed National Public
Radio's annual conference in Wash-
ington, D.C. Over 600 executives
from local public radio stations were
in attendance

Lottery Compromise
Headed For Hill OK

Legislation clearing the way for the FCC to use a timesaving lot-
tery in granting new radio and TV licenses appeared almost certain to
win approval this week from the House Telecommunications Subcom-

mittee. Also, at presstime, Subcommittee Chairman Tim Wirth (D-CO)
was considering offering an amendment to reduce the number of FCC
Commissioners from seven to five as a way to save $500,000 a year.

Both developments were expected on
Wednesday (4-28) as the Wirth panel took
up HR 5008, a package of heretofore
minor FCC reforms. A Wirth aide said,
“mutually satisfactory language’ on the
lottery would almost certainly be included.

Faced with processing over 5000 low-
power television applications, the FCC
badly wants a lottery. But it has refused
to use authority already in its hands. It
says too many groups get preferences as
the law now stands, and little or no time
would be saved because each applicant’s

qualifications would have to be checked
in advance

The compromise would largely solve
both problems. Only minorities and those
who don't already own telecommunications
facilities would get preferences; unions
and community groups would be written
out. Also, the new language would let the
FCC hold a lottery among all applicants,
then check only the qualifications of the
winner. No time and effort would be wasted
checking out the losers.

ulation initiative being explored on
tal of radio

side, Diefenderfer re-
portedly indicated that Commerce Commit-
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Kapri Opens Doors
To Indie Labels

Based on the concept that two
heads are better than one, Kapri
Records is extending an open door
policy to those independent labels in-
terested in establishing a
distribution/promotion cooperative.
Kapri, a subsidiary of Kapri Entertain-
ment, plans to share its industry
acumen so other companies may
benefit, especially when it comes to
cutting high overhead costs. As such
Kapri's new policy includes the ofter of
U.S. distribution, record promotion,
and business/cost effectiveness con-
sultation

Direct inquiries to Kapri Entertain-
ment Corp., 7419 Clybourn Avenue,

All-Night Jocking
Hazardous To Health?

The night shift attracts a lot of workers who, for a variety of reasons (in-
cluding the avoldance of those early morning traffic jams), like to work after dark.
But working those hours might not be what it's all cracked up to be. Or so says
Peter Finn, who studied night-shift workers in a recent *'Monthly Labor Review
According to him, late-night workers may not only experience reduced job
satistaction, but problems with health, family relationships, and social activities.

Physical and nervous disorders can be caused by insufficient and poor quali-
ty sleep, which Is described as any problems you may have in falling asleep,
sleeping fitfully, or waking up early. This can also lead to problems in
psychomotor pertormance that in tum can be the culprit behind on-the-job ac-
cidents. Night shift staffers seem to have more digestive problems when com-
pared to their regutar-hour counterparts. 43 percent in one report admitted they
took some type of medication for digestive allments Then there’s the problem of

) Touted as the ‘“‘new space age
shield, '’ Acrolite was developed to
prolong the life of your mechanical,
electrical and electronic equipment
in the home and office as well as
the farm or factury. It can be
sprayed on a variety of things in-
cluding autos, bikes, motor homes,
golf clubs, television parts, cables,
instruments, typewriters, com-
puters — the list goes on and on.

Subtermed the ‘‘longevity treat-
ment,"’ Acrolite acts as a defense
against breakdowns and costly
repairs by suspending the
detrimental effects of friction and
oxidation. Its blend of “‘liquid’’ and
“'solid"’ lubricating particles claims
to protect up to 40 times longer
L than other similar oroducts.

Spray Prolongs
Equipment Life

Los Angeles, CA 91352; (213)
765-2774.
P ——— T

10th Burns Media

Radio Seminar Slated

As it has done for the past five
years, Burns Media will conduct the
tenth in a series of ongoing ''Radio
Studies Seminars’” designed to
challenge the programming/marketing
problems faced by radio. The Marina
International Hotel, Marina Del Rey, CA,
is the selected site; seminar dates are
June 21-23 with classes running from
¥ 9am to 5pm each day with the excep-
tion of June 23 (1pm). Registration
fees total $545 which includes a
nonrefundable $50 deposit to reserve
a space. Multiple registrants from the
same company and Burns Media
Review recipients are entitled to a
10% discount. The balance is due
May 21

For further details contact 3054
Dona Marta Drive, Studio City, CA

For more details write Acrolite In-
ternational, 416 West San Ysidro
Blvd., San Ysidro, CA 92073; (714)
428-5923.

, CBS Tests
One-Sided
Singles

In an effort to make 45's less expen-
sive and more attractive to consumers,
CBS Records plans to test "one-
sided"’’ singles, described as having no
8" sides or samplers on the flip.
Testing begins within the next couple
of weeks in New York and Los Angeles
with forthcoming single releases from
Journey, Karia Bonoff, the O’Jays,
and Jimmy Hall.

Besides A&M, CBS is the only other
major label that hasn't upped its
singles to $1.99. Although a set price
for the one-sided disks has yet to be
established, a label spokesperson

’ stated it would be “significantly lower"’
than that of current singles. In addition
to Increased sales, label executives
hope the lower priced one-sided 45's
translate into higher profits, since
mechanical/artigt royalties will be cut in
half

4

LOS ANGELES

91604; (213) 985-8522.

Device Censors
.

Home TV &30

3

it's 9pm. Do you know what your children are watching on television?
Soon, thanks to General Electric, you won't have to wonder or woffy any
more. Beginning in June, GE will market its new home television censor on a
dozen top-of-the-line 1983 models. Just by dialing a private code number and
the desired television channel number, you can prevent the viewing of that
channel for 12 hours.

The censoring device comes as part of the sets’ remote control unit; equip-
ped sets are priced from $645 for the 19-inch model. But even though some
of the worry has been eliminated, remember to write the private code number
on a slip of paper. If you forget the code, that darkened channel will remain

that way for the life of the television’s electronic memory — a mere 27 years.
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AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

NEW YORK

being out of synch with the daily activities of gpouses and children. "'Quality
time"* spent with either isn’t worth it if the spouse/parent is tired
So the next time you're listening to your favorite ali-nighter, give him or her a

call. Let them know you care.

With Video

Seeburg’s ‘‘VMC’' (Video Music
Center) teams the ordinary
capablliities of a jukebox with the
extraordinary ones of video. The
unit comes with a 19-inch color TV
monitor that displays some 200
music titles plus credits and infor-
mation regarding location-format,
which is also listed by means of a
scrolling message across the
screen’s bottom.

Other highlights Include preci-
sion customer controls: a thumb-
wheel to call up musical category
selections and a select knob so you
can select individual titles; a stereo
speaker system able to power six
separate remote speakers, and a
whole line of standard and new ac-
cessories. Each business can also

Jukebox Joins Forces

customize the VMC to its location
with information ranging from menu
choices to stock exchange
numbers and sport scores.

Computers Call
Up 3-D Images

First there were 3-D movies. Now
there's SpaceGraph, a newly-devel-
oped device that generates three-di-
mensional computer images. And
unlike with films, special glasses aren’t
necessary.

The premise behind SpaceGraph is
very simple. It generates a rapid series
of images representing a particular ob-
ject as it would look from different dep-
ths. These computer images are fed
singly to a cathode-ray tube and are
reflected to viewers by a flexible mir-
ror. The mirror's curvature changes on
a continuous basis, making the images
appear closer or farther away. These

curvature changes synchronize with
the succession of images on the tube
Since the image changes occur at
about thirty per second, the viewer
sees the changes combined into a
single, three-dimensional picture that
looks as if it's floating in space. As an
extra added attraction, all parts of the
entire object can be viewer-
visible — no parts would be hidden as
In the case of a solid object

Uses range from visualizing abstract
mathematical problems to identitying
subtle patterns of seismological and
other scientific data to observing the
three-dimensional x-ray images of us
humans.

93 FM ROCKS ARIZONA

Phoenix




RE&R/Friday, April 30, 1982

CBS Officially Launches RadioRadio

RadioRadio, CBS Radlo’s new young adult network (R&R 9-4-81), of-
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Networks/Program Suppliers

Global Satellite | Source:

Network | Sammy Hagar Live (May 22)
Rockline: Aldo Nova (May 21-23)
Kansas (May 24) Alan Parsons (May 28-30)

Jethro Tull (May 31) RKO
Innerview Ho’: o:::: i iy <)
Innerview: o R
D
Asia (May 24) r. Hook (June 14)

Musicstar Specials:
Ciitt Richard (May 24-25)
Nell Sedaka (June 7)

Rolling Stone

Magazine Productions
Continuous History
Of Rock And Roll:

Memorial Day Tribute to All Rock-
ers Who Have Died (May 24)
Where Rock Began/li (May 31)
The Greatest Live Albums (June 7)
East Coast Rock — Pt. 1l (June 14)
The Producers: Jimmy lovine (June

2.2. Top/Part | (May 31)

Z2.Z. Top/Part Il (June 7)
Narwood Productions
Country Closeup:

Bill Anderson (May 24)

Music Makers:

Jonah Jones (May 24)

Helen Forrest (May 31)

NBC

Country Sessions:

New Faces Show (May 22)
Tom T. Hall (May 29)

Michael Murphey (June 5) 21)
Terrl Gibbs (June 12) Greg:;st American Bands (June

United Stations
Dick Clark’s Rock Roll

And Remember:
Righteous Brothers (May 21)
Eiton John (May 28)
Johnny Rivers (June 4)
‘ Gladys Knight & Pips (June 11)
| David Gates & Bread (June 18)
| Bobby Vinton (June 25)
Beach Boys (July 2)

Weekly Country
Music Countdown:
John Conlee (May 21-23)

INFORMATION
FEATURES

Westwood One

Spaces And Places:

Women's Changing Role (May 21)

Whatever Happened to Solar Energy
{May 28) |

The Cable Revolution (June 4)

' Watermark
Soundtrack of the 60’s:

PROGRAMMING

fire/Death Songs (May 22-23)

Aretha Franklin/Howard
Hesseman/Creedence Clear-
water Revival (May 29-30)

Westwood One
Budwelser Concert Hour:

® westwood One announces a
forthcoming two-hour national radio
special teaturing an exclusive inter-
view with former Beatle Paul Mc-
Cartney. Said to be McCartney's "on-
ly national radio interview granted this
year ' the special airs July 4 weekend
and includes producer Bert Kiein-
man’s interview with McCartney, who
relates his career from its early days
until now and his relationship with
John Lennon. Program host s
KMET/Los Angeles personality
David Perry. The special Is available
exclusively to one station per market
For more information call (213)
204-5000

(May 21-23)

® Pacitic Satellite Network
(Pacsat) is an Australian communica-
tions syndication and programming |
company in Los Angeles addressing | y
the needs of the Australian/New | - ’ /
Zealand market. “‘Pacsat One — The l
Music Network™ features Rocksat
Reports, rockflifestyle news capsules,
and Starsat, a live weekly satellite
show originating from Los Angeles
The hour and a half interview/question
program Is hosted by Australian
DJ/Pacsat Creative Director John
Hood. It debuted Aprit 21 with Angel
City tollowed by the Motels, Split

Rob Grill (Grass Roots)/Mars Bon-

Dazz Band/A Taste Ot Honey |

SINGING COWBOY STRIKES AGAIN — This time the trail led Rex Allen, Jr.
(allas The Singing Cowboy) to Los Angeles where the Warner Bros. artist
taped interviews with Ron Martin, host of Weedeck's ‘'Country Report'* and
*'Country Report Countdown."’ Smillng for the cameras are (I-r) Rex and Ron.

| ABC Extends Derby Contract

ABC Radio Networks has inked a five-year extension pact with Churchill

| tn concert:
‘ Tommy Tutone/Krokus (May 21-
23)

| Uive From Gilley’s:

‘ Bobby Bare (May 21-23)
Moe Bandy (May 28-30)

[ Mel McDanlel (June 4-6)

l,

|

l

[

Off The Record:
Sammy Hagar (May 21-23)
Stevie Nicks (May 28-30)

The Rock Years:
| Portrait Of An Era:
1972 (May 21-23)
1973 (May 28-30)
1974 (June 4-6)

Special Edition:

Quincy Jones/Part Il {(May 21-23)
Con Funk Shun (May 28-30)

ABC
Silver Eagle: (prod. by DIR)

Frizzell & West (May 22)
George Jones/George Strait
{May 29)

| CBS
| RadioRadio:

Live Coast To Coast:Barry Mani-
low (May 22), produced by Cre-
ative Factor

On Stage Tonight: Little River
Band {June 5)

Al Jarreau (July 17)

Summer Beach Special: Six-hour
presentation of summer hits
during last 15 years (July 3-5)

Clayton Webster
Country Calendar:
Rosanne Cash (May 24)
Tom T. Hall (May 25)
Hank Williams Jr. (May 26-27)
Don Williams (May 28-29)
Bellamy Brothers (May 30)

| Rarities:

Stevie Winwood (May 24)

| Pete Townshend (May 25)
Becker/Fagen (May 26)

J. Geils (May 27)

Rod Stewart/Peter Green (May 28)

i

>

—

ticlally kicked off at 12:50am, April 26 with a two-minute news broadcast.
CBS's tirst new radio network since Its founding 54 years ago, RadioRadio
blends entertainment, lifestyle and information with a monthly offering of
concerts/specials, highlighted by the May 22 ‘‘Live Coast To Coast'’ — anet-
work radio music/phone-in specilal teaturing Barry Manilow.

The network is comprised of more than 70 afflliates. These include stations
in the country’s Top 10 markets plus coverage in 19 of the Top 26, 34 of the
Top 60. At the recent NAB Convention, more than ten stations were signed,
with KAFM/Dallas among the group. Robert Kipperman, VP/GM of
RadioRadio, stated, “We're extremely pleased with these tigures, which sur-
pass the goale we had set for ourselves by air date. We are also encouraged
and delighted by the number of stations signing up for our music specials and
music concerts on an ad hoc basis."

Anchors for the network’s 90-second “In Touch' teatures are Tom
McKay, Carl Arrington of People magazine, Kris Erik Stevens, longtime
air personality, and Lisa Birnbach, editor of the "“Official Preppy Handbook."
The news staft is headed by News Director Larry Cooper and Assistant
News Director Fran Stern, both overseeing nine news correspondents and
eleven editorial staff members.

Ten advertisers signed with RadioRadio prior to its Inauguration: AT&T
Longlines, Armour Foods, two divisions of Bristol-Myers, Budweiser

Lite, Dell Books, Jel-Sert desserts, Kodak, Schwab investment services,
and the Wall St. Journal. Another half dozen are reported currently firming |
negotiations. |

—

A E

A

@® Anna Mae Sokusky to Direc-
tor/CBS Radio Stations News Ser-
vice, replacing Joseph Durso, Jr.
who was appointed News Director,
WBBM/Chicago.

® Wink Martindale tapped as
new host of Creative Factor’s
+20:20 Musicworld,” which begins a

Watermark
Embarks On
Sweepstakes

. second year.
@ Betsy Dirnberger to United
PromOtlon Press International as Direc-

tor/Broadcast Group Sales.

Coinciding with its third year of
production, ‘‘Soundtrack Of The
60's’’ recently initiated a
sweepstakes contest with par-
ticipants vying for a completely
restored candy apple red 1966 -
Mustang convertible. Listeners of George Davies  Robert Carpenter
the Watermark/ABC Radio ® George Davies appointed

Enterprises syndicated show I  pirector/Sales And Marketing at Bon-
have until July 20 to mall in | ngville Broadcasting from Direc-
postcards listing their three | or/affiliate Aftairs at Enterprise
tavorite 60's songs. Soon Radio. Robert Carpenter also joins
thereafter a grand prize winner will | gonneville as Client Services
be chosen through a random draw- Associate from OM ot WCTO/Long
ing. isiand.

® Rachel Myers Lowe to News
Supervisor at Mutual News.

rUPI Carries Commercials Via McGavrenii

Radio news network UP! Audio has reached an agreement with rep firm
McGavren Guild resulting in UPI's carrying commercials for the first time. +
McGavren Guild will essentially **become the agent for UPI" via McGavren's
newly-created division called Newsco. Through Newsco, time will be ac-
quired on UPI Audio station subscribers in a method similar to that of line net-
works acquiring time for supplying newscasts to stations. But there won't be
any station compensation payments, whereas before a station paid UPI for its
news service. Instead Newsco will pay the fee tor stations subscribing to the
news service In exchange tor a number of spots predetermined at the beginn- |
ing of a station’s contract UPI Audio’s current pacts with subscribers won't
be affected. 1

Enz, and Christine McVie. “"Pacsal | powns, Inc. to alr live exclusive coverage of the Kentucky Derby through

Two — The News Network’" concen-
trates on hard news reports. For addi-
tional detalls contact Miit Barlow,
Managing Director at (213) 655-5044

| May 1987. The networks first gained the exclusive radio rights in 1980,
coverage of Kentucky Derby's 108th running will be broadcast to over 50C
stations on May 1

SCHWARTZ SEEKS SOURCE REFUGE — Alco artist Eddie Schwartz was
on hand recently to discuss the ‘‘No Refuge'’ LP with NBC's Source Network.
Pictured in the middle of a heated discussion are (I-r) Sean Coakley, Atco Na-
tional Director/Album Promotion; interviewer Alan Tullio and Eddie.




see him again

FROM NBC RADIO

A one-of-a-kind programming service
that can cut costs and brighten up
nighttime sales. Bruce Williams and
Sally Jessy Raphael weeknights.
Bernard Meltzer weekends. So distinc-
tive you have to hear it to believe it.
Call Meddy Woodyard at NBC Radio
collect today (212) 664-4745.
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Pro:Motions

-
Air Supply, the Bellamy Bros., Dr. Hook, Huey Lewls &
| the News, Melissa Manchester, Olivia Newton-John, Ed-
die Rabbitt, and Sister Sledge are featured on "Solid Gold"
the week of April 30 Third World makes an appearance
on a special edition of “SCTV" on May 1 in "Saturday Night
Live's” time slot Norman Saleet is on "Merv Griffin"
May 1 George Duke and Taste of Honey guest on
“American Bandstand" May 1 Franke & the
Knockouts are displayed in concert over MTV May 1, while
Cars leader Ric Ocasek is profiled on the network May 2
Showtime is planning a pair of musical cable specials.
| “Folk Muslc Reunion” features the Kingston Trio as hosts,
| with guests Judy Collins, the Brothers Four, the Firesign
Theater, the Limeliters, Tom Paxton, John Sebastian,
Mary Travers, and Glenn Yarbrough. “Hallelujah Gospel”
( stars Glen Campbell and Andrae Crouch as hosts, with
Ray Charles and Denlece Williams plus gospel notables
the Hawkins Family and the Imperials.

CBS WINS SEASON RATINGS

Final figures tor the 1982-82 TV season are in, and CBS was the winner,
although with the lowest overall average ever, 19.0 ABC was second with
18 1. and NBC, scoring the lowest seasonal average in 25 years, had a
15 Top 20 programs for the year were

1. Dallas (CBS) 11. One Day At A Time (CBS)
2. 60 Minutes (CBS) 12. NFL Football (CBS)
3. The Jetfersons (CBS) 13. Archle Bunker’s Place (CBS)
4. Three’s Company (ABC) 14. Falcon Crest (CBS)
5. Joanie Loves Chachl 15. The Love Boat (ABC)
(ABC late season entry) 16. Hart To Hart (ABC)
6. Alice (CBS) 17. Trapper John MD (CBS)
7. Dukes Of Hazzard (CBS) 18. Magnum PI (CBS)
8. Too Close For Comfort 19. Happy Days (ABC)
(ABC) 20. Dynasty (ABC)
9. Monday Night Football
(ABC)

| 10. masH (cBS)

® WCAO-FM/BALTIMORE GOES DISCO,
BECOMES WXYV

| @ EDDIE DE JOY NAMED PRESIDENT AT JANUS

| CHARLIE TUNA TAKES OVER MORNINGS AT
KHJ/LOS ANGELES

® NUMBER ONE FIVE YEARS AGO: “When |
Need You" — Leo Sayer (WB) (2nd week)

® NUMBER ONE COUNTRY: “Some Broken
Hearts Never Mend" — Don Williams (ABC/Dot)

® NUMBER ONE LP: "Rumours” — Fleetwood

Mac (WB) (10th week) .

. HitUs With |

Your Best Shot

R&R wants you . . . to send
us your station’s pictures. Any format,
any size market, whether you're a reporter
or not, we're here to give your station’s
promotions, contests, activities, and staff changes
the kind of widespread exposure only the industry’s

most-read publication can provide. Send

photos (preferably black & white) to

the editor of your format, or to

Ken Barnes, Radio & Records,

1930 Century Park West, Los Angeles, CA 9006/

Butler, Ashley, McNally Add
Duties At Doubleday

James Butler, Chiet Engineor at KWK-AM & FM/St.
Louis, assumes the additional position of Group Chiet
Engineer at Doubleday Broadcasting. WAVA-
FM/Washington, DC Chiet Engineer William
Ashley adds post of Assistant Group Chief Engineer
while €. Patrick McNally, Station Manager at WAVA,
takes on the additional responsibility of Director of
Sales at Doubleday.

Cheshier To Sales
Development At KOMO

&‘ Gy

John Cheshier has been ap-
pointed Sales Development
Manager at KOMO/Seattle, of-
fective May 1. For the past four
years, Cheshier was Retall Adver-
tising Manager for the Seattle

Post-Intelligencer. John Cheshiler

Payson Upped To WCI Exec. VP

Martin Payson has been elected Executive
VP/General Counsel of Warner Communications
Inc. Formerly Senior VP/General Counsel, Payson has
worked at WCI since 1970.

Roberts Appointed >

President, Lorimar “

Music Group o
Bobby Roberts has been tap-

ped as President of the Lorimar (G- a 1
Music Group, overseeing both
the development and expansion of
Lorimar Records and Lorimar e
Music Publishing. Roberts’

music experience includes the

1965 start, with partner Lou ¥
Adler, of Dunhill Records and
the Mums/CBS label, geared up in
1975 Bobby Roberts

Wallace Becomes Nat’l
Sales Manager At KFAC

Susan Wallace joins KFAC/Los Angeles as Na-
tional Sales Manager from a similar post at neighboring
LURY

Darst Named Dir./Artist
Development At Island

Ellen Darst has been ap-
pointed Director/Artist Develop- =% £
ment at !stand Records. Before ﬁf
joining Island, Darst served as
East Coast Artist Development
Manager for Warner Brothers
Records. Ellen Darst

Chodosh Directs West Coast
Operations At Chi-Sound

Len Chodosh has been appointed Director/West
Coast operations for Chi-Sound International
Records which recently opened a West Coast office.
It is located at 8230 Beverly Boulevard, Suite 28, Los
Angeles, CA 90048; (213) 655-8404.

Holser Directs Mktg/Sales At Mega

Tom Holser has been named Director/Marketing
and Sales at Mega Records. He most recently served
in a national promotion/marketing capacity for Takoma
Records.

Urban Rock Records Label Created

Ira Cossin, a produceriwriter/artist, has launched
Urban Rock Records. The label's first release Is a
self-titted aibum by the group Cousin Iice.

Pride, Wright Assume
New Posts At RaKel

L3
L

James Pride Wiiliam Wright
James Pride. President of RaKel Communications
and EZY Com Corporations, adds the GM post
at newly-acquired WEZY & WCWR/Cocoa, FL to his
duties. In other company related activity, William
Wright, GM of WMOH/Hamilton, OH, has been ap-
pointed Executive Vice President at RaKel.

Morgan Rejoins Todd Wallace

Following a two-year stint as PD of WPIX/New York,
Chuck Morgan has rejoined Todd Wallace/Asso-
ciates as VP/Director of U.S. Consultation. Morgan’s
appointment comes in the wake of the firm’'s major ex-
pansion into radio program consultation following the
opening of an office in Sydney.

Smith To GM At WVOI

William (Billy Joe) Smith 1l
has been named General Manager
of WVOW/Toledo. Prior to his ap-
pointment, Smith was a partner in
the advertising/marketing firm of
Hobbs and Smith, LTD.

Willlam Smith
Eagle Syndication Takes Flight

Paul Meacham, formerly VP/partner at First Com
Broadcast Services, has created Eagie Syndica-
tion, offering syndicated programs, contests, au-
dience builders, and sales tools to radio stations. The
tirm is currently selling a direct mail promotion/cam-
paign that helps radio stations build audience and make
money. Eagle Syndication is located at 3616 Shore
Road, Fort Collins, CO 80524; (303) 484-4736.

Call To VP/Nat’l Sales
Manager At KPRZ, KIIS

Dick Call, most recently VP/Na-
tional Sales Manager of
KPRZ/Los Angeles, assumes the
same post at both KPRZ and
sister station KIS-FM.

Dick Call

Altfeld Reactivates Maui Music

Dr. Don Altfeld, composer of several Jan & Dean
hits and co-founder of the Big Music America talent
contest, has reactivated his Maui Music publishing
firm. He will be writing songs for the company, as will
Roger Christian, cowriter of a number of Beach
Boys and Jan & Dean tunes and a longtime Los
Angeles radio personality. Altfeld’s partner, engineer
Chris Huston, is joing with George Benson in the
opening of the Lahaina Sound Recording Studio in
Maul as well. Pictured (I-r) are Altteld and Benson.

Perez-Solis New VP, CBS Songs

Antonio Perez-Solis has been named vP/CBS-
Songs Latin America, based in Coral Gables. Perez-
Solis first joined CBS in 1976; he was most recently
Regional Director/CBS Songs Latin America.
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Breakers are those newer records that have the greatest

|leve! of station activity on any given week.
MOTELS “Only The Lonely” (Capitol) 87/28
Moves: Up 2, Debuts 6, Seme 34, Down 0, Adde 26 including WB

KYYX, WRCK, WPST, KHFI, WAXY, CK101, WQUT, WAYS, WSEZ,
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WANS-FM, WNAM, KGGI, KNBQ. KHYT
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“Only”’ “L” "Mission” "L.A " 53% of our reporters
on . Total album reports: 91. A.26, M48, H-18
Album charted this week at number 23,
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JHAN HIBER

Third Anniversary
Perspectives

In a business where three years at the same job entitles you to a
gold watch, I am pleased to note that I'm completing my third year
here at R&R. It sure doesn’t seem like three years — the time goes so
quickly in this crazy broadcast biz. However, in looking back over
the last 1096 days some interesting items came into focus. I thought
I'd run some of these by you in order to give a perspective on what is
going on now in the ratings and research world and what may hap-

pen next.

Ratings Companies Come & Go

When | started here in May 1979,
after having been at Arbitron, then
CKLW/Detroit in the previous years, it
was an exciting time in the radio
research world. Do you remember
when there was going to be *“competi-
tion" to Arbitron? There were five com-
panies in the radio ratings field; besides
Arbitron, Audits & Surveys, Burke,
RAM, and Mediastat.

Where are these companies today?
Mediastat has been acquired by Birch,
RAM is a shadow of its former self, and
A&S and Burke have gone to that big
computer room in the sky. Here's a
trivia bit for you, with the correct
response earning the winning station an
extra share in the spring Arbitron
sweeps — Where are Avery Gibson,
Harry Bolger, Jack McCoy, and Jim
Seiler? If you can't recall, don’t worry,
but the point is that the one constant in
the radio research field has been, is, and
will be Arbitron.

Today the challenger is Tom Birch
and his Birch Report service. Three
years ago Tom was programming
WQAM/Miami — now he heads up the
number two ratings service in America.
Where will he and his service be in
three years? Hard to tell, but much
depends on the ability of the Birch
Report to be seen and used as a sales
tool. Birch has avoided some of the pit-
falls that doomed A&S and Burke. If the
industry sees Birch as having sales as
well as programming utility, then there
may indeed be a notable alternative to
Arbitrom.

New Reality Has Dawned

One of the most startling changes in
the last three years has been the
plethora of methodology revisions to
the way Arbitron surveys radio. The
rules of the game have definitely chang-
ed as a result of the new Arbitron pro-
cedures, with almost a revolutionary
impact on the way radio does business.

Here are examples of the “new reali-
ty,” all of which 1 was involved with
during my days at Arbitron . ..

e Expanded Sample Frame: This
technique to measure homes not listed

T ——————
“The rules of the game have
definitely changed as a
result of the new Arbitron
procedures.”

T e
in the phone book began in 1977, but
has been expanded significantly in the
last several years. Effective with the spr-
ing ‘82 survey, every market will be
measured using ESF. In some markets
50% of the homes are not listed in the
books, homes that often contain ethnics
or young males. There have been shocks
when ESF hit in the past and there will
be more this spring as the remaining
markets see ESF possibly boost ethnic
and AOR stations.

e Quarterly Measurement: This
technique of 10 and 12-week long
surveys began in the spring of 1978,
and was known then as Extended
Measurement. As you might imagine,
tripling the length of the surveys caused
some sleepless nights for PD’s and GM’s

Tim Wotts, PD of WXYV/Baltimore, wrote in to ask, **Why is it necessary to
note Washington, DC stations that showed up in our ratings hook? You did
not mention which Baltimore stations showed up in the D.C book?™

‘The criterion that R&R uses for listing stations in the advance ratings
breakouts is the achievement of a one-share in the respective metro. Some sta-
tions outside a metro will have more than a one-share in that market, and
will be listed. It happened that none of the Baltimore stations reached the
one-share threshold in the D.C. book.

Arbitron Name To Change

It's name-change time again at the nation’s
radio ratings leader. Formerly the American
Research Bureau, and more recently the Ar-
bitron Company, the firm's moniker will be
Arbitron Ratings Company. The name change,
effective immediately, was made, according to
spokesperson Connie Anthes, “so there will be

no question what this company’s business is.”

BRC Selects Dimling, Expands Role

The Broadcast Ratings Council, which
monitors the performance of several of the na-
tion's ratings services, has appointed John Diml-
ing, former NAB and Arbitron researcher, as
Executive Director. Dimling’s appointment
becomes effective June 1, following the retire-
ment of 50-year broadcast veteran Mal Beville

In addition, BRC Chairman Dan Kops.
L President of Kops-Monahan Communications.

Page 13

announced that the BRC will seek to expand
“to include all electronic communication. We
already have ample interest on the part of cable
and strong support from multi-media corpora-
tions. It's obvious that John Dimling’s arrival
will coincide with the BRC's movement mto
service for the whole spectrum of electronic
communications.”
Arbitron Longterm Deals Top 1000
According to Arbitron representative Connie
Anthes, “In the last year over 1300 stations
have signed longterm contracts with Arbitron, a
number we are pleased with.” Among those
groups covered by long-term deals is Sandusky:
Ms. Anthes stated: “The Sandusky stations in
Dallas and Tucson are on five-year deals. while
the Phoenix, Denver and Seattle properties are
on three-year contracts.” In last week's R&R
Sandusky indicated its intention to drop Ar-
bitron when its contracts expire.

who had to wrestle with budgets that
didn't triple at the same time. On the
whole, though, QM has been an im-
provement, allowing for a potentially
more reliable survey while attempting
to cut down on the hype that goes on.
Still, with the longer surveys, stations
that don’t have significant ad or promo-
tion budgets are penalized.

e Differential Survey Treatment:
Three years ago DST was still being
tested internally at Arbitron. However,
effective with either the recent winter
sweep or the current spring survey in
your area, this new way of measuring
blacks is bound to be noticed. In some
markets it appears that giving blacks
diaries and additional incentives to
return those diaries may have resulted
in larger shares for stations with
notable black appeal. Stations without
much ethnic appeal may proportionate-
ly suffer.

What's ahead? There’s a new diary
(to be debuted here next week), DST for
Hispanics is likely to happen next year,
and other surprises. Bottom line is that
the last three years have brought major
changes in the way radio ratings are
produced by Arbitron. Whether the
future will see as many dramatic revi-
sions remains to be seen.

Good Trends, Bad Trends

Let me offer some thoughts on the
worthwhile things happening in the
radio research field over the last three
years, then we'll look at the down side.
Herewith trends that
positive:

1. More and more research is being
done. Stations are waking up to the fact
that in today’s competitive radio bat-
tlefield, market research, music
research, and ratings research are vital
tools. After the numbers are achieved,
better sales research systems, such
as Market-Buy-Market, Marketron, Sim-
mons, and Qualidata can generate the
revenue payoff. It is heartening to see
many stations spending for research, as
well as hiring competent station
research directors.

2. Arbitron’s longer surveys and new
reliability study mean that its numbers
are more believeable than ever. This is
good for radio, since the agencies ac-
cept Arbitron readily. More useful data
may mean more dollars for radio.

3. There is a worthwhile alternative
to Arbitron, namely the Birch Report.
Unless it snatches defeat from the jaws

some seem

of victory it appears that Birch’s leader
ship has set a course that will keep it
afloat. A telephone survey, compared to
Arbitron’s diary technique, will help
certain formats such as AOR. Sales
staffs and media buyers can now have
another useful way of looking at au-
dience estimates, and this can be good
too for radio. If the soon-to-be-released
Birch Quarterly Market Reports are
well-received, the radio ratings battle
could develop.

On the down side I've been disap-
pointed by these items:

1. Knee-jerk reactions to the
numbers. It never fails that the pages of
R&R will be filled with firings after the
numbers are out. Yet how many of
those who make the firing decision
realize what went into the estimates?
How many realize the error factor in
the books? How many have been to
Laurel to look through the diaries to see
the problems that really hurt the sta-
tion? Not many, I'd imagine, and it’s a
real shame.

“As subscription to the
ratings gets more expensive,
piracy seems to be
growing.”

#

2. The piracy of ratings numbers. As
subscription to the ratings gets more ex
pensive, piracy seems to be growing
Piracy means that those who do
subscribe are getting ripped off, and
that the agency or station staffer giving
out the numbers to non-subscribers is
undermining the integrity of our
business. Remember, Arbitron has been
very successful in nailing judgements
against stations that pirate the numbers

3. The abuse of the focus group pro-
cess. All too many researchers and sta
tions are using focus groups as a be-all
and end-all. Focus groups are generally
only the beginning, not the end, of a
research process.

It's been an interesting three years
I've enjoyed serving you through this
column and the semi-annual Ratings
Reports. It's all worthwhile when | get a
comment like the one voluntecred at the
recent NAB, when a gentleman came
up and said, "My station has gone from
a 5 toa |10 using tips in your column.”
Hope that happens to many of youl
Here's to the future
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Jessop KISN Operations Manager/PD

Dun Jessop has been named Operations
Manager/Program Director at KISN/Salt
lake City. He comes to the station from
crosstown KCPX, where he spent ten years
as an air personality, Production Director,
and for the last five years, Assistant Pro-
gram Director

“Things were very comfortable at
KCPX.” said Jessop. “It was hard leaving
after 10 years. But this is something I've
been wanting for a long time.” Regarding
any station changes, he stated, “We're
continuing our association with the Chur-
chill A/C format, but we'll be doing more
of the music on our own.’' Summarizing
his feelings, he said, “It's going to be

really different for me and a great chal-
lenge. It's my first time as a PD, but they
have a lot of confidence in me here. I'm
really excited."”

KISN General Manager Bunk Robinson
commented, “I'm very pleased that we
can have someone of Dan’s integrity and
broad experience in this market. Any-
one who has spent any time in Salt Lake
knows this is a unique city. He really
fits in with our long-range goals."

Jessop replaces Scott Gentry, who was
appuinted PD at nearby KFMY/Provoe last
week (R&R 4-23). No replacement was
named at KCPX. Jessop starts Monday
(5-3)

Island Moves To Atlantic Distribution

Island Records, which only recently
ended its distribution deal with Warner
Bros. Records to go independent (R&R
3-12), has now reversed itself and an-
nounced a distribution agreement with
Atlantic. Island subsidiaries Mango and
Antilles will continue to go through inde-
pendents, as they did under the Warmers
arrangements.

The new deal is scheduled to debut in
a few weeks with a new Joe Cocker al-
bum. Under the Atlantic agreement, Is-

land will underwrite a higher proportion
of promotion expenses than it did with
Warners, and will use its own promotion
staff (including newly-appointed VP
Michael Abramson) and independents to
bolster Atlantic efforts. Familiarity with
the WEA system (which distributes both
Warners and Atlantic) was also cited as
a positive influence on the deal; however,
no decision has bheen reached about Is-
land’s controversial ‘1-plus-1’’ cassette
innovation (a complete LP on one side
of the tape, with the other side blank)

BASEBALL, BEACH BOYS AND B100 — With the possible exception of Mom, apple pie and the
flag, what could be more American than baseball and the Beach Boys? Well, that's what
B100/San Diego figured in arranging for the Beach Boys to play a special concert following the
May 2 San Diego Padres/Philadelphia Phillies game. The combined playing efforts of the Padres
and the Beach Boys should be more than enough to fill the stadium beyond "standing room
only.” Pictured getting ready for the big night are: (I-r) Padres K urt Bevaqua, Sixto Lezcano,
John Montefusco, and Rupert Jones, all supporting two lovely Beach Boy fans on a surfboard

T continued from Page 3

As to the future of current
WTWR VP/GM and GWB FM
Division VP Victor lves, Risher ex~
plained, ‘‘Victor will be moving to
our GWB West Coast offices in an
undisclosed capacity at this
point.”” A Golden West executive
added that WCX1 GSM Michael

Berman will take on those duties |

for both stations, while WTWR
Station Manager Tony Salvadore
has been designated Local Sales
Manager for both.

When Golden West purchased
WTWR four years ago, it was
WCAR-FM, a Country station.
WTWR has been an Oldies format,
Adult/Contemporary, and most
recently CHR.

WCKX

Continued from Page 3
Sale, who most recently pro-
grammed WTAR/Norfolk,
ohserved, *“We are definitely mov-
ing the station in an A/C mode
completely. WCKX’s main
demographic target will be 25-34,
and we will be beefing up the news
and information aspects of the sta-
tion in an effort to complete the
transition. I'm very excited to be
getting the chance to program this
station.”’

Newman

Continued from Page 3

Gidion Exits As Promeo-

tion VP

In a move announced a few days
earlier, VP/Promotion Peter Gi-
dion resigned his position. Gidion
commented, My years with Ron
have been the most exciting,
thrilling, and motivating in my
life, but it suddently dawned on
me that with my background in
sales, plus my extensive expertise
in promotion, it was time to ex-
pand my horizons and explore
some new opportunities that have
recently developed.”

Alexenburg added, ‘‘Peter’s
leaving at this time, after our
close association, will leave both a
physical and emotional void. Be-
ing one who always looks for
challenges, 1 understand his need
to make the move and wish him
nothing but the best.”’

Hershberger

Continued from Page 1

shberger’s “fine work and atten-
tion to detail, which obviously has
been a tremendous factor in
WDOK's continuing dominance in
the market.”

Wasilewski

Continued from Page 1

NAB Chairman and Berkshire
Broadcasting President Don
Thurston.

Thurston told R&R that trade
press speculation about his
replacing Wasilewski has been’
premature, has done ‘‘terrible
damage,” and is ‘“‘an embarrass-
ment.”

Before any search is under-
taken, Thurston believes NAB's
Futures Committee must assess
what direction the organization
should take. Indeed, Fritts in-
dicated that the panel’s mandate,
which has been to study NAB’s
structure, will be expanded in
light of Wasileski’s resignation.

wWCCO

Continued from Page 3
WCCO VP/GM Phil Lewis com-
mented, ‘‘Lawrence Haeg was a
tremendously energetic man, one
who gave us leadership and in-
spiration. He offered a family-
type organization, an environ-
ment we will continue to maintain.
He was a great man, a great
leader, and most of all, just a
great human being.”

L}
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KARLA BONOFF

is taking her new hit single

"I’ERSONAI.I.Y"

this weelk

94Q add
KBEQ deb 37
KEARTHoON
KRLA add
KIQQ on
KEZR 29-22
KCNR 26-21
KYYX 22-20
KIMN add

BREAKERS

KARLA BONOFF

Personally (Columbia)
57% of our reporters on it. Rotations: Heavy: 9/0, Medium 45/6,
Light 24/6, Extra Adds 3, Total Adds 15, WJMD, WCLR, WISN,
KHOW, KPPL, KEZL, KFMB, WGY, WENS, WFMK, WQUA, KSL,
WWNR, WSKY, Q96. Debuts at number 24 on the A/C chart.

This Week At CHR:
WRQK add KSLY add 2102 31-28
WwWJXQ add KCBN add WFOX 32-29

KRAV add WAEBdeb 30 WXLK 22-19
KBBK add WMAK-FM 25-16 WKEE
KSKD add WCSCdeb 30 WHHY-FM
WYKS add KJRBdeb 29 wWBCY
KKQV add Q104 31-28 WGH

KENI add WAEV 17-13 WVIC

KIOA
2104
KNBQ
KHYT
WRKR
WCIL-FM
KATI
KYYA
KOZE
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JONATHAN HALL

COMMUNITY CLUB AWARDS

Selling Public Seruvice

While radio has gained giant freedoms under deregulation, many
stations haven'’t changed their outlook regarding community service. In
1982, working with community groups, however, must be good business
in addition to good for business. So I decided to take a look at the long-

standing Community Club Awards (CCA).

For WABB/Mobile President Bernie Ditt-
man, CCA is a way of getting national
business which would be nonexistent other-
wise. The payolff isn’t a bonanza, confesses
Bernie, but it is $125,000 in revenue the sta-
tion wouldn’t be getting.

WCAO/Baltimore GSM Jack Devlin has
been using CCA for three years and is just
as enthusiastic about the program as Ber-
nie. who has run it for over 20 years. “We
have a spring cycle and a fall cycle. Last
year we did approximately $350,000 total,
most of it new business with approximately
80% renewal,” Jack stated. ‘“The beauty of
it is that all the little loopholes are out of it
because it has a track record of 27 years.”

How It Works

CCA President John Gilmore, who bases

the company in Westport, CT, explains that
civic group leaders are invited to a kickoff
meeting annually. For example, in
Baltimore, Jack Devlin said he had repre-
sentatives from 232 clubs representing over
100,000 club members at a wine and cheese
party a month ago. “At this particular
meeting we explained the whole pro-
grain — that's for the newly-solicited clubs,
and gave out the awards to previous win-
ners so it hyped the niew people,” Jack
noted. “Now 2% the same time, the par-
ticipating sponsors if they wish, will have
exhibit tables all around the hall. So when
the members of these nonprofit organiza-
tions come in and see the sponsors, they can
talk to them and can get little freebies. This
develops interest at both the club level and
the sponsor level.”

In addition, John Gilmore says each par-
ticipating group must appoint a CCA direc-
tor to work with the station’s fulltime CCA
director. Next, groups identify what they
would like to collect. It can be anything
from cereal boxtops to canned gravy. Then
the station approaches national advertisers
backed by an army of consumers ready to
purchase the manufacturer’s products.

After sponsors are identified, a buyer’s
guide listing all participating products is
distributed and clubs are given points for
their proof of purchases. Sponsors are given
status reports every two weeks. At WCAO,
for example, there’s a $15,000 pot with clubs
turning in the most proofs of purchase get-
ting the biggest shares.

John Gilmore told me he began CCA after
doing five radio Miss America Pageants at
WGH/Norfolk close to thirty years ago.
Presently, he has six field representatives
calling on stations and has approximately
110 station participants in the U.S., Canada
and Australia.

Stations pay 15% of gross after cash
awards, agency and rep commissions — or
about 11% of total gross — to CCA on a
17-week schedule.

Since John Gilmore holds all rights to the
idea, I asked him what other stations might
do on their own to generate a different type
of community service sales strategy. His
suggestion was to do “presentation
selling.” There are lots of ideas waiting to
be tried, he stressed, but each must be sold
using the “presentation sell.”

—

May 1
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Positive Ideas To Activate
Advertisers In This Economy!

IDEARAMA 82

May /June

RAB Puts Idearama ‘82 On The Road

The Radio Advertising Bureau has set 41 meetings for May and June
in its “Idearama ‘82" campaign. The regional meetings include sales ideas
and motivational techniques, basic principles, and plots to win sales away
from other media, with an overall emphasis on inspiring positive attitudes
about radio. Early May meetings are May 4 in Minneapolis at the Sheraton
Airport Inn, May 6 in Madison at the Sheraton Inn & Conference Center,
1 in Charlotte, NC at the Holiday Inn, May 11 in Los Angeles at the
Sheraton Plaza La Reina, May 13 in Richmond at the Airport Holiday inn,
and May 13 in Sacramento at the Airport Bed Lion Motor inn.

Sponsor Benefits

Jack Devlin explained the benefits of the
program as being an ongoing trackable
record of merchandise sold, spot packages
for the 17-week cycle, and ads in the buyer’s
guide. “I believe it’s a great program
because it incorporates broadcast media,
print, word-of-mouth and public relations,”
Jack told me.

Are there any drawbacks to it? *“Not that
I know of. The only drawback is at this par-
ticular moment is that a lot of spon-
sors — local and national — are finding it
very hard to commit to longterm cam-
paigns. Because the economy is the way
that it is, they are skeptical of doing more
than a week, two weeks, three weeks, four
weeks’ advertising.”

With that situation, is the program more
attractive to pitch? *“Sometimes it is
because we generate totally new dollars,”
Jack told me. “We did this with Kellogg and
Maxwell House Coffee and the money didn’t

BLAIR FIRST QUARTER COMPARISONS

925_54, Increases Most Desired Demo Status

BLAIR RADIO BUSINESS OPPORTUNITIES
FIAST QUARTER 1981 VS. FIRST QUARTER 1982

R R e SRR N

b
\® Lt

w? w?

| e

DEMOGRAPHIC

Blair Radio’s new analysis of the most reques
of all requests. Interestingly,
third narrowly behind 18-49 at 16.1% Requests for 18-34 wel
static at 4.3%, while teens dropped a bit t0 2.5%. Combining
demand for that segment has dropped dramatically from 19.1%

three points to 30.9%

demographic request breakdowns.
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even come from their ad budgets. It came
from the public relations and marketing
departments.”

How many people sell CCA at WCAO?
“All my sales people sell CCA as a regular
part of sales continuity. But we have a Com-
munity Club Awards director who coordi-
nates with the sponsors as to what to put in
the booklets and what's said in the newslet-
ters. And she coordinates the pickups of all
the proofs of purchase from the clubs,
speaks at the clubs, tabulates the clubs’
returns, etc.”

For more information.on this community-
oriented sales proposition, you can-contact
Gilmore at Community Club Awards, P.O.
Box 151, Westport, CT 06881.

REP REPORT

‘Marc Gross appointed VP/Sales for McGavren
Guild, upped from Sports Director. Gross is a
nine-year veteran of the rep fim . .. Robert
Woelss becomes Sr. VP
for Bernard Howard &
Co., after nine years with
the company culminating
in a National Sales Man-
ager position . Tor-
bet has opened its 15th
office, this one in Minne-
apolis, with former De-
troit account exec Cralg
Rosenthal appointed Of-
fice Manager. Bob Lurl-
to is Chicago/Minneapolis Divisional Manager.

Jim Marshall has been promoted to Network
Manager for the Eastman Radio Network, moving
up from account execu- - -
tive and transferring from
Detroit to New York. Al-
so at Eastman, Made-
line Dubrowskl moves
trom Director of Publicity
& Promotion for the
parent firm to account
executive for Eastman
Radio Network. Dave
Tolbert joins Eastman in
Dalias as an account ex-
ecutive from the Southwest Sales Manager posi-
tion at H-R/Stone. And Nell Cutler joins the East-
man Los Angeles sales team from KZLA-Am &
FM/Los Angeles. Eastman has Gaded KXEW/
Tucson; WSPR/Sprinctisid, MA; and WIXY &
Hillier, Newmark

Marc Gross

Jim Marshall

& WechZier now reps WJMD/Washington, DC,




TV.TONITE KEEPS THE
VIEWERS LISTENING.

Every day on radio Ron Hendren Some exclusivities still available. Check
previews T.V. for your listeners. In with your Watermark rep at 800/423-
hard-hitting 60-second reports, 2502 or collect at 213/980-9490.
Hendren saves hours of time wasted

on bad T.V. ...and spots the goodies

in advance. People listen ... and

sponsors buy. T.V. Tonite is already in

most of the Top 100 radio markets.

Watermarlk

ABC RADIO ENTERPRISES

10700 Ventura Boulevard [0 North Hollywood, California 91604 O 213/980-9490
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Two big items of interest in L.A. radio this
week . . . first, Chuck Martin resigned as PD of
KWST, after almost a year of fighting it out for a
CHR niche in the market. Chuck, who recently
had some gallstones removed, will take time to
relax and recuperate before announcing his
future plans. No immedinte replacement was
named.

Over at KEARTH, PD Bob Hamilton has
finally selected u permanent morning man after
nearly a yeur of Pat Evans temporarily filling in.
Dean Goss, who did AM drive for Jeff Lucifer
at 13K/San Diego (prior to 13K becoming
KCNN and going all-News), will take over
KEARTH's morning slot.

Remeniber when WHDH & WCOZ/Boston

| dropped Arbitron in favor of Birch by not

renewing their Arbitron contract? Well, ap-
parently the stations have had a change of heart.
According to Arbitron’s Richard Lamb, “We
have a verbal commitment that the stations are
going to renew. However, we have not received
any confirming paperwork yet.” Some you win,
some you lose . . . Lamb also told Sueet Talk
that two more groups, Stoner and Midwest Sta-
tions, have recently cancelled their Arbitron con-
tracts.

Rick Sklar said Superadio had signed a
female air personality to its lineup, and he wasn't
kidding. Made public for the first time this week,
when she gave notice at WYNY/New York, Ms.
Carol Mason will join ABC’s new satellite ser-
vice on-air staff.

Street Talk from Chicago says that popular
WLUP personality and Music Director Sky
Daniels is about to cross the street to WMET in

1
the same capacities. Don’t worry about current

WMET MD Dave Benson. We hear he’'ll be re-
tained for his excellent airwork.

Speaking of Midwest personalities . . . there's
talk that WTWR/Detroit morning man (and
longtime CKLW staffer) Tom Shannon may not
stay with the soon-to-be-Country WCXI-FM (see
Page 3). Although Tom recently signed a new
one-year pact, there is speculation that he'll ask

| for some severance and depart, possibly for the

West Palm Beach area. Family considerations
may be playing an important part in Tom’s deci-
sion to relocate.

KXXY/Oklahoma City has announced plans
to switch to Country, dropping its current AOR
format on June 1. No word yet on which airstaf-
fers will be retained.

Neil Young has signed with Geffen Records.
Look for Joni Mitchell to do the same after one
more Asylum LP. Paul Anka has apparently
signed a deal with Columbia. The biggest record
signing rumor this week had Kenny Rogers go-
ing to RCA for megabucks. We'll just have to
wait and see on that one.

R&R/Friday, April 30, 1982

WWWS/Pittsburgh (the AM) held a press
conference this week to announce that it will af-
filinte with ABC’s Talkradio network. This
could be the first of some more format changes
coming soon from Pittsburgh.

Lee Bailey, who had been VP/Programming
at TM in Dallas, has set up his full-service con-
sultancy business. He is based at the TM offices
('TM was the first to sign for Lee's services), and
has just pacted with WHAS & WAMZ/Louis-

ville.

KSRR/Houston has retsined the services of
Burkhart/ Abrams/Michaels/Douglas  on &
special ‘“research-only” basis. Alan Sneed,
KSRR PD, said, ““We are interested in obtaining
as much input as possible, but want to make it
clear to the industry that KSRR will be an in-
dependently programmed radio station.”

WSGW/Saginaw Operations Manager Rick
Belcher has resigned to become Program
Manager at WSPD/Toledo. In Toledo, Rick
replaces Skip Essex, who is being transferred to
WSPD sister station WOOD/Grand Rapids as
Program Manager. In the wake of Rick's depr-
ture from WSGW, Dave Murray becomes
Operations Manager in addition to News
Manager; Fred Heller is now MD; and Art
Lewis.is PD), remaining on in morning drive.
Meanwhile, Skip replaces Bill Struyk at
WOOD, with Bill remaining with the station in
middays.

Was that Mantovani doing *Freeze-Frame?"
Hey, how did WDOK/Cleveland turn up with a
27 share of teens in middays during the recently
released winter ARB? The Beautiful Music sta-
tion scored notably with the 12-17's in other key
dayparts too. Arbitron is investigating, but it
looks like two heavy-listening teen diaries may be
the culprits.

Kate Ingram has been named MD at
KFRC/San Francisco replacing Sandy Louie,
who did join the staff at KDIA/Oakland, as we
speculated she might. If Kate's name sounds
familiar, it might be because she was at one time
MD at WCOZ and WBCN/Boston.

Marcus Palmer, who had been one of Steve
Dahl’s assistants at WLS-FM/Chicago, died
Monday (4-26) shortly after an operation to
remove his tonsils and adenoids. While in the
recovery room after the routine operation, Mar-
cus (age 22) somehow pulled a tube loose and
went into immediate cardiac arrest. Efforts to
revive him failed and he passed away. Dahl was
unable to finish his Monday show and did not
work on Tuesday. Our condolences to Marcus’s
many friends and his family.

Communication
Grephics inc

stickers.

WINDOW DECALS ® BUMPERSTICKERS

Ask how ours can be so much
better at such a territic price! I

TOLL FREE 1-800-331-4438




“Hope You Love Me Like You Say You Do”

the second single
from the album

“Picture This”

!
\A,?’. \e;
Chrysalis.

pes
The single CHS 2604 The album CHR 1340
Produced by Huey Lewis and the News
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CéLong99

Players:

WBEN-FM 40-35

JB105add 34  G10032-27

CFTR on WZYP add KKXX 21-17
CKGM on WHHY-FM 26-22 KNBQ 25-23
KIQQ 36-31 wWDOQ on KCPX add
KEZR add WBBQ add KHYT on
KZZPdeb27 KXI1040n WJBQ deb 36
KEGL 26 WMAK-FMon WACZ deb 29
WFBR deb 28 WOKI 30-27 WIGY on
WPHD add WQUT on WTSN deb 26
IWT 29-26 WAYS 28-24 WFEA deb 28
WPST 31-28 WSEZ on WFBG add
WLAN-FMon WRQK on WOMP-FM on
WAEB 30-28 WCSC23-21 WCIR deb 30
WYCR on WSSX deb 25 95XIL deb 37
WKRZ-FM add WANS-FM deb 29 Q104 27-23
WKEE 36-35 WNOK-FM on WAEV add
KSET-FMon  WJ}XQadd 95SGF on
KHFldeb23  WKFRadd WFOX add 35
KROK on KEYN-FMadd WCGQon
KXX10619-14 Z104on WISE add

WFLB add
WXLK 14-12
WYKS on
KKQV on

KILE add 40
KSEL-FM 26-25
KPUR 25-19
Q101 add
KVOL add
WAZY-FM 22-19
WCIL-FM 30-28
99KG add
KFMZ 25-18
KSLY add
KCBN deb 37
KDZA add
KATI 35-31
KYYA deb 30
KOZE on

Produced by Rod Stewart
Co-Produced by Jim Cregan

i
Y d

on Warner Bros. Records

BRAD MESSER

Surprise For News:

No De-Reg Blues

I'm told a Miami psychic once called in reporters and said “ predict a major snowstorm here
in July!"" When the openly skeptical news corps challenged so preposterous a prediction, the man
said *'I agree with you that it seems impossible. There's no real chance it’ll actually happen. But if
it does I'll be the greatest damned predicter in history, won't I'"”

The greatest predictions are monkey-wrenched by the most unexpected developments, and we
in News who feared Deregulation would ax our jobs are now seeing the luckiest twist of timing com-
ing to our rescue. Just as Uncle Sam began moving to stop forcing News programming, broad-
casters finally realized what a few successful programmers had been saying all along: when the
music’s the same, good News programming can make a station stand out favorably. The rapidly-
growing mood of the industry is that a substantial News operation is one of the few ways a station
can set itself apart from the music copycats and be a valuable $uccessful community resource.

Some of us thought by now we might be interns in shoe stores because stations would blow off
News to make room for (less expensive) music programming, but instead — even despite the na-
tion’s economic hard times and the feared Deregulation — we see expanding Information and
News operations from the local level up through the new nationwide satellite operations.

I would have believed the summer-snow-in-Miami prediction before I fell for anything as
unlikely as more and better News under Deregulation.

1st Passenger Jet: Un-American

MONDAY, MAY 3: America isn't first in everything. Thirty years ago this week the world's first scheduled jet
airliner service began aboard a British **Comet.” Milton Brown of the National Aeronautic Association says the U.S. lagg-
ed a half-dozen years behind England only because America’s aircraft priority in the 1950's was the military jet bomber,
which we did have first.

Frankie Valli is 45. Arnold George Dorsey, who changed his name to Englebert Humperdincek, is 46. James
Brown reaches 54. Sugar Ray Robinson is 62. Legendary composer/ performer Pete Seeger, who wrote “*Where Have All
The Flowers Gone™ and “1f 1 Had A Hammer" and many others, is 63.

$24 For Manhattan: Who Skinned Whom?

TUESDAY, MAY 4: Today's the anniversary of Dutch colonizer Peter Minuit landing on Manhattan lsland in
1626. He's said to have bought it from natives for $24 worth of fish hooks and trinkets, but historian James Trager wonders
who really scammed whom in that deal. What became New Amsterdam and then New York, he says, may not have belong-
ed to the Indians who sold it. The deal may have been similar to selling the Brooklyn Bridge and pocketing the money.

Roberta Peters is 52. Audrey Hepburn is 53.

First American In Space

WEDNESDAY, MAY 5: Twenty-one years ago today America's first man in space went on his fifteen-minut.
ride. about three weeks after the Soviet Union orbited Yuri Gagarin. Alan Shepard's comment after rocketing 115 mile:
into space: *‘Boy, what a ride!"” NASA's Dr. John Lawrence says, *We really didn't know what to expect in a weightles
environment, whether he'd be able to swallow food, whether his heart and lungs would work properly. That was really ex
ploration of the finest degree during that period.”

Tammy Wynette (born Wynette Pugh) is 40. Reporter Bob Woodward, is 39.

“It’s Burning, Bursting Into Flames, Ohhh!”

THURSDAY, MAY 6: Until 45 years ago today many people believed the future of world air transportation was
the dirigible. Then the German zeppelin “Hindenburg" exploded in a ball of fire while landing at Lakehurst, NJ. Thirty-
five of its 97 passengers died, and the airship industry itself was killed by negative PR. Radio reporter Herbert Morrison
was there to broadcast a live color piece describing a routine landing, and as the big airship exploded he kept talking. “1te
crashing! 1t's crashing, terrible, oh my get out of way please, it's burning, bursting into flames and it's falling on the moor-
ing pads, and al! the folks, this is terrible! This is one of the worst catastrophes in the world, Ohhh!™

Orson Welles is 67. Willie Mays is 51. Others born on this date have included the founder of psychoanalysis Sigmund
Freud and the man who introduced strained baby food to the U.S., Daniel Gerber.

Non-Mom Creates Mothers’ Day

FRIDAY, MAY 7: This weekend's will be the 74th Mothers’ Day in the United States, thanks to Anna Jarvis
who singlehandedly created it in 1908 to honor her own mom. When she saw all the commercialization, Jarvis began not lik
ing what she had created, and spent many years opposing the {lorists, gift shops and card companies. She had wanted a da
of emotion; not commerce, and Miss Jarvis eventually withdrew from society and became a recluse because her idea hac
heen co-opted by the mighty dollar.

Edwin Land, who invented the instant camera in 1947, is 73. Teresa Brewer is 51, and football legend Johnny Unita:
is 49.

use a TRAVELING BILLBOARD .

for the Best in BUMPER STRIPS
and WINDOW LABELS . ..

Call Byron Crecelius Collect . . .
314-423-4411

1561 Falrview Ave. ¢ St. Louls, MO 63132




Your Town Audience Rank/Composition
10.1 Average 12+ Share
These records build monthly dividends which accrue
Y 8 larger sudience shares each time aired
o T 8.2 tnvest early to solidify May tistenershlp.
You can make book on it
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Columbia
LOVERBOY “When It’s Over”
WBEN-FM 23-18 Q103 add KHA10-7 Kz93 117 KILE 35-32 CHUM 18 KKQV deb 27 WZZR
96KX 28-23 WPHD 15-8 WFMF 14-10 10419-16 KSEL-FM 7-2 WGCL 20 KQIz-FM 29-28 KIiK
WXKS-FM 20-18 WHFM deb 38  WABB-FM deb 28 WMEE 24-19 KELO 27-24 KYYX 23 KVOL deb 30 W20K
CKOM 6-3 WRCK 22-19 WwZYP 30-28 KKXX add KKLS 22-19 K104 6-9 WRKR 32-31 WHAM
KEGL 22-18 IwWT 93 WHHY-FM deb 28  KIDD 27-22 WAZY-FM 27-23  CK101 deb 40 WCIL-FM 23 92X
94Q19-13 WPST 28-2% 8J103 add 37 FM103 20-16 KFMZ168-12 WRVQ 17 KRNA 19-17 KBBK
WLS-FM 40-24 WLAN-FMadd WBBQ 24-14 KLUC 25-18 KDVV 28-19 WIKS 1413 99K0 31-29 KCPX
WLOL-FM on Q106 add WSKZ19-18 WACZ 21-17 KENI 32-29 KNBQ 13-13 KATI 30-27 wWeuy
KBEQ 40-33 WYCR 29-25 WOKI 23-19 WIGY 4-4 KKLV add KSKD 21-19 KOZE 25-23 WCIR
Q102 2417 WKEE 27-2% WDCO deb 28 WFBO 25-21 KSLY 28-23 KHYT 38-36 KBFM WFOX
WKTI 22-19 KZFM 22-17 WSSX add 93XIL13-1 KCBN 29-23 WOMP-FM 39-36  KROK WISE
KiQQ 31-28 KSET-FM10-3 WJXQ8-4 WZYQ 20-16 KYYA 18-13 WAEV deb 30 6100 WFLB
KEZR deb 29 KINT 18-1 KMOK 20-18 Q104 14-9 B104 2% 95SGF deb 29 WMAK-FM Q101
KDZA

DENTECE WILLIAMS “It’s Gonna Take A Miracle”

WABC 13-4 KFl 28-20 KITY add WFLB13-9 KROK WCIR
WKBW 17 KNS-FM 23-21 KZFMdeb29  WGLF28-2 wDOQ  95SGF
WBEN-FM 21-13  KIQQ10-9 KINT 38-32 KILE 28-25 WBBQ  WFOX
WIF! deb 29 KFRC 28 WTIX 30-25 WCIL-FM 2117 WSEZ KENI
B104 on KEZR 21-19 WJDX 29-26  WFBR16-14 KIDD* KDZA
WXKS-FM10-8 KYYX on BJ105 deb 38  WKEE 39 KBBK
94Q 26-22 WBL! add CK101deb 39 KCPX 26 KSKD
Y100 on WTIC-FM 20-15 FM10022-18  WGUY19 KHYT
KEARTH17-14  KC10125-20 WMAK-FM17-11 KSLY WACZ
KRLA 19-16 Q106 29-26 KIKI 17-12 WDRC-FM WTSN

@
WILLIE NELSON “Always On My Mind”
WKBW deb16 KBEQ39-34  K2ZPadd30 KC10129-22 WJDX7-3 WAYS43  KRAVE-4  WZIYQ2819 KELO18-N
WBEN-FM 14-3 WGCL add WHFM add  WKEE 33-30 KXX106 1-4 WSEZ13-11  WOBF21-16 Q104 2-2 WRKR 34-28
WIFi on KEARTH 27-24 KTSAadd19 V100 deb30 WABB-FM 29-26 WRQK 2216 WNCI8-8  WAEV9-4 KSLY 4-8
B104deb27  KRLA on KJIOOadd KITYdeb2] G10028-23  WCSC3-2  WDJX1816 71021816 KDZA deb29
WPGCadd28 KiQQ29-20 WAKXadd  KZFM3-3 Y103 24-21 WNOK-FM 6-3 FM102 deb 25 WFOX 6-3  WAEB
29318 KEZR28-25  KEYN-FMadd KINT18-16  WDOQ 6-3 WOH17-9  KCPX97  WC6Q@28-22 KEEL
94Q1-3 KYYX15-13  WNAMadd  KHF25-20 CK1018-7 WKFR 25-20 KRQM-2 WFLB7-6 WHHY-FM
195 add KUBE add WKDQadd WTX3-2  wBB@1-3 KSTT7-8 WTSN deb 25 KPUR13-10  WMAK-FM
Q1052719  KIMN17-13 KIKi add KROK21-18 FMI0013-1  KHK2118  WFEAdeb20 KKXL16-0  WMAK-FM
CKLW 8-7 Q1032014 WOLFadd  WFMF28-21 KX1042410  KIOA30-26 WFBO14-TI  KFYR18-14 wDCO
WLOL-FMon KOPA20-16  WFBR18-8  KLPQdeb20 WOKI1-2 KOFM 2220 WCIR7-3  KQWBdeb18 WIZR

LARRY LEE “Don’t Talk”

Starting at these  WSLI KMBZ KKUA KRBC  WDAY KTWO
A/C statlons: SM95  WFMK  KiXI WSKY KPAT  KRNO
WLTA WKAZ WSRZ WMHE WNAB WCHV WJON  KRKK
WCZY WGAC WHBY KKRD  WKZE-FM WLVA  WBOW  KISN
WCCO KEYI03 WHBC KBOI WEIM WORG KFQD  KSRO
KEX WAFB WHIO KUGN WKBR WJBC  KADE

r(@é} Neil Diamond’s “BE MINE TONIGHT”
LS On your Desk Monday, May 3

ARD

KBBK
KHYT
95S0F
WISE
KILE
Q101
KENI
KKLV
KATI

@)
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Alessi Is On W00V /AL €

It S 66 AWay 9 o L hic In Styl:e. At I;alhdium

WXKS-FM  KIKI
| Y100 WGUY
KEZR WAEV
WKRZ-FM WFOX
WTIX WXLK
BJ105 WGLF .
WBBQ KVOL - SN

A

WGH WAZY-FM - v ¢

i Atlantic’s Chic played New York'’s Palladium recently, and met backstage with industry notables. Pictured (tr) are
KM GK KS L Y Atlantic/Cotillion VP Everett Smith, group’s Alfa Anderson, unidentified guest group’s Bernard Edwards and Luci
Martin, Atlantic/Cotillion’s Bill Cureton, group’s Nile Rodgers, booking agent Steve Ellis, and Atlantic’s Bob Kaus.

KNBQ Le Roux Pops In To LA.

060000800000 00000000000000000000403a00000000000000000000000000000000000000

ALESSI

190000 0000000000000000000000000000000000000000000000008000000000000004000000

“Put Away | ([ W

: ' i ! ;
$9 ,ﬁ 3 ¥ |
0 u . 0 e RCA’s Le Roux visited the label’s Los Angeles offices recently. Pictured (tr) are RCA's Jeff Naumann, group’s Tony

Haselden, RCA VP Joe Mansfield, group’'s Rod Roddy, label’s Kelly Summers, and manager Budd Carr.

Ripe Deal For Elektra/Asylum

oot

Produced by Christopher Cross
and Michael Ostin

Executive Producer: Quincy Jones

v

Management: Tim Neece, Artist Communications

Manufactured and Distributed by Warner Bros. Records

Eloktra/Asylum has signed a production agreement with Ripe Productions headed by artist manager Al Bunetta and .
producers Peter Bunetta and Rich Chudacoff. The first single under the deal, by Leslie Smith with Merry Clayton,

was recently released, with a Smith album due late in May. Pictured (Fr) are Peter Bunetta, E/A Sr. VP Kenny Buttce,

Al Bunetta, Rick Chudacoff, and E/A Sr. VP Jerry Sharell.

Liberty’s Marz Venture

Liberty has signed Marz, with an album due shortly and a single just out Pictured at the signing are (l.r rear) attorney ‘
Toby Pieniek, group’s Gregory Mackell and Keith Rowel, EMI/Liberty VP Don Grierson, label’s Ted Currier, group’s

Marvin Ennis, Dwayne Herndon, William Pettaway Jr., Gerard Mackell, and Perry Hudson; (kr seated) producer
Lionel Job and group’s Gloria Lloyd.




Final Nominees For Record industry ‘81

1. Record Compeny Of The Year ‘81 (Corporate) Awmﬁmmmeww
RCA...Elektre...Atco...MCA

2. Record Company Of The Yesr ‘81 (Indep
Radio... Handshake. .. Cleveland international ... island...Scotti Brothers

3.Record Compeny President Of The year ‘81 (Corporats) Jim Mazza (EMI/ Liberty) Doug Morris (Atlantic)
Waiter Yetnikof! (CBS) Robert Summer (RCA) Don Zimmerman (Capitol) Bob Siner (MCA) Joe Smith
(Elektra) Guenter Hensier (Polygram) Mo Ostin (Warner Brothers) Dick Asher (Columbia)

4.Record Compeny President Of The Year ‘81 (independent) Neil Bogert (Boardwaik) Bob Fead (Alfa) G
Frissan (A4M) Devid Geffen (Gefien) Jay Lesker (Motown) Sel LiCsta (Chrysalis) Al Coury (RSO) Ron
Alexenburg (Handshake) Jerry Greenberg (Mirage) Ed McGlynn (Radio)

5.Record Compan~ Executive Of The Year ‘81 (Corporste) Don Dempesy (Epic) Jack Craigo (RCA) Jack
Kiernen (Polygram) Jerry Sharell (Elcktra) Al Teller (Columbia) Russ Regan (Casablanca) Robert Sherwood
(Polygram) Dave Glew (Atlantic) Joe Mansfield (RCA) Perry Cooper (Atlantic)

6.Record Compeny Executive Of The Year ‘81 (Independent) Bob Edson (RSO) lrv Biegel (Boardwalk)
Michee! Leon (A&M) Dick Kline (Radio) Rey Anderson (Pasha) Ed Rosenblstt (Geflen) John Powell (A& M)
Herb Coraack (lsland) Rich Fitzgersid (RSO) Mike Sullivan (Kat Family)

7 .Vice- President Of Promotion Of The Year ‘81 (Corporste) Vince ‘Feraci (Atlantic) Al Gurewitz (Epic) Dick
Willisms (EMI/Liberty) John Betancourt (RCA) Howard Roeen (Wamer Brothers) Burt Stein (Elcktra) Ed
Hynes (Columbia) Bill Cataldo (Polygram) Reen Nalli (Atco) Pat Pipolo (MCA)

8. Vice-President Of Promotion Of The Year ‘81 (Independent) Scott Krsnzberg (Boardwalk) Jack Forsythe
(Chrysalis) Johnrry Barbis (Geffen) Charile Minor (AZM) Kevin Keogh (Alfa) Skip Miller (Motown) John
Schoenberger (Radio) Petar Gidion (Handshake) Doug King (T ownhouse) Nick Testa (Scotti Brothers)

9. Nationsl Promotion Director Of The Year ‘81 (Corporate) Steve Meyer (Capitol) Frank DiLeo (Epic) Mike
Becce (RCA) Bill Smith (Elektra) Jack Satter (EMI/ Liberty) Gordon Anderson (CBS) Reds Richerds (Warner
Brothers) Glen Lajeski (Arista) Scott Regan (Atco) Jos Grossman (Polygram)

10.Nationsl Promotion Director Ot The Year ‘81 (Independent) Steve Brack (Boardwalk) Bitly Bass (Motown)
Ken Frankiin (Millennium) Michsel Abramson (Chrysalis) Jason Minkler (RSO) Vicid Leben (Alfa) Mark
Cooper (Robox) Lauren Sicilisno (Swan Song) Michsel Plen (I.R.S.) Jetf Robbins (Scotti Brothers)

11.National Promotion Executive Of The Year ‘81 (Corporats) Sheila Chiands (Columbia) Louis Lewow (Epik)
Rich Totoien (CBS) Andrea Ganis (Atlantic) Vick} Germaise (Atco) Lou Galliani (Elckira) Sendy Litson (MCA)
Lans Dengrove (Arista) George Chaitas (Columbia) Sue Emmer (Warner Brothers)

12. National Promotion Exscutive Of The Year ‘81 (Independent) Jon Konjoyan (A& M) Janis Ross (Chrysalis)
Martene Reyes (Motown) Rick Stone (A&M) Don Wright (Motown) March Edger (Radio) John Cox (Geffen)
Doc Remer (Mirus) Bill Catine (Cleveland International) Yommy Zutaut (Solar)

13.Regional Promotion Director Of The Year ‘81 (Corporats) Rish Wood (Polygram) Arthur Field (Capitol) Bilf
Lammons (Arista) Frank Tumer (EM1/Liberty) Sal ingeme (Columbia) Alan Smith (Atco) Walter Winnick
(Epic) Alen Oreman (Columbia) Danny Davenport (Warner Brothers) Geary Tanner (Elcktra) Fred DiSipio Jr.
(Polygram) Miches! Prince (Atlantic)

14. Regional Promotion Director Of The Year ‘81 {(Independent) Joel Newman (Handshake) Mike Martin (Alfa)
Al Twanmo (Chrysalis) Jim Francis (Boardwalk) Jeff Hackett (Chrysalis) Bruce Greenberg (Motown) Loule
Newman (Chryaliz) Weyne Fogel (Motown) Larry Green (Handshake) Robert Nesbitt (Chrysalis) Rildi Gale

..Millennium...ANs...

dent) Boardwelk...Getfen...M

15. Locs! Promotion Director Of 2I'ho Year ‘81 (Corp ) Mike Lessner (Capitol) Ed Nuhter (Wamner Brothers)
Earl RoMson (Columbia) Denny Lyons (Capitol) Larry Van Druff (RCA) Josn Lawrence (Arista) Tommy
Schoberg (EMI/ Liberty) Robbie Vogt (RCA) Chuck Jones (Elcktra) Butch Waugh (Capitol) Jim Stewart
(Epic) Frank 8clarma (Atantic)

16. Local Promotion Director Of The Year ‘81 (Independent) Eve Wood (A&M) Tommy Teegue (RSO) Al
Cataro (AAM) Lee Durham (A&M) Johnny Bee (Pickwick) Mark Weiss (Schwartz) John Schuler (AAM)
Jamea Bishop (Motown) Bob Gallisni (RSO) Paul Crowley (A&M) Dans Morris (AAM) Patricia Breediove

17.ind dent Promoth

P Director Of The Yeer ‘81: Jerry Mevyers...Jonas Cash...Lavinthal/Beer...Lu
Fields...Barry Resnick... Ernie Phillips...Gery Bird...Sally Jerome/Butch Lowrey...Howile
Goodman.,.Don Grsham...Doug Lee...Joe lsgro...Bly/Hakim Bobby Hurt...Tom Gelardi...B.J.
McElwee...Paul Gallis...Perry Stevens...Chuck Dembrak...Merv Pilgrim...Bob Patton... Vic
Perrottl...Tony Richland...Don Tolle..8em Karamenos...Tony Muscolo... Mike Manocchio...Deve Carrico

18.Record Distributor Of The Yeer ‘81 (Corporata) CBS (Wuhinglon)W/E/A(Phihdclphh)dew-n(Alhnu)
CB8 (Atlanta) MCA (Bahtimore) C88 (New York City) RCA (Atanta) C88 (Philadciphia) RCA (Washington)
Capitol/ EMI (Washington)

19 ,Aecord Distributor Of The Yeer ‘81 (Independent) Tara (Atlanta) Universal (Philadelphia) 818 (Charlotte)
Pickwick (Atlanta) Alphs (New York City) Schwertz Brothers (Charlotie) Big State (Dalias) Malverne (New
York City) Usberman (Atlanta) Progress (Cleveland)

KENT BURKHART
(Burkhart/Abrams)

* Award Winners For ‘79 & ‘80 Were Not
Eligible For Nomination.

Masters Of Ceremonies

Presents

The Eleventh Annual
Radio/Records Seminar/Awards Banquet

At The

Marriott Airport Hotel
Atlanta, Georgia 30337

JUNE 25 & 26, 1982

W

Final Nominees For Radio Industry ‘81

1. Redio Exscutive Of The Yeer ‘81: Tom Bigby (G« 'C) Gary Edens (Hanc-Hanks) Pt Norman (REQ) Ron
Bledsoe (Sumner) Jerry Blum (Jefferson Pilot) Gary Stevens (Doubleday) Bud Polacek (First Media) Jerry
Rogers (Weis) Jack Alix (Patten) Gary Rodriquez (Mariner)

2. Radio Consuttant Of The Year ‘B1: Dwight Douglas...E. Alvin Davis...Jerry Clitton...Paul Christy.. . Mike
Jossph...Landsmen/Rivers...Bob Eltiot...Donna Halper...George Bums...Bob Henaberry

3. National Programmer Of The Year '81: Tom West (Rounsville) Steve Roddy (Scripps Howard) Bobby Hattrik
(Doubleday) Jey Cook (Gannet) Dan Vallle (E.Z.) George Johns (Fairbanks) Al Casey (Surrey) Andy Bicke!
(Jefferson Pilot) Jim Ryan (Patten) Ross Regan (Shamrock)

&.Major Market Radio Station Of The Year '89: KSTP-FM (Minncapolis) Z-93 (Atlanta) KFRC (San Francisco
WPGC (Washington) 98KX (Pitisburgh) B104 (Baltimore) WXKS-FM (Boston) WNBC (New York City) WLS
AM/FM (Chicago) Q107 (Washington)

6.Major Market Program Director Of The Year 81: Gerry Cagle (K FRC) Jim Morrison (94-Q) Peuls Metthews
{K1QX2) Bobby Christian (96K X) Chuck Knaop (KSTP-FM) Jan Jeffries (B104) Kevin Metheny (WNBC) Steve
Kingston (WPGC) Alan Burns (Q107) Bob Travis (WGCL)

6.Major Market Music Director Of The Year ‘81: 4.J. Jackson (WQXI) Jerry Steele (KFMK) Andy Szulinski
(WFBR) Uiz Kiley (WIFI) Roger Collins (K FT) Scott Richards (WCAOQ) Frank Holler (Q107) Jay Stone (WGCL)
Rick James (B104) Bob McKay (WZZP)

7.Major Markst Air Personality Of The Year ‘81: Dr. Don Rose (KFRC) Don Geronimo (KI1IS-FM) Jim
Elot/ Scott Woodside (WPGC) Steve McCoy (Z-93) Dick Purtan (CKLW) Steve Dahl (WLS-FM) Gary
McKee (94-Q) Don Cannon (WIF1) Jonathan Doil (KEGL) Terry Young (WCAU-FM)

8.Large Market Radio Station Of The Year ‘81: Q106 (Tampa) WTIC-FM (Hartford) 1-96 (Miami) ROCK 102
{Buffalo) 92-X (Columbus) KBEQ (Kansas City) WKRQ (Cincinnati) KOPA (Phocnix) WZUU-FM (Milwaukee)
KTFM (San Antonio)

9. Large Markat Program Director Of The Year ‘81: Bob Wood (ROCK 102) John Driscoll (WZUU-FM) Steve
Rivers (KOPA) Scott Shannon (Q105) Dave Anthony (KZZP-FM) John Shomby (B-97) Buddy Scott (92-X)
Robb Stewert (KITY) Joe Nasty (KTFM) Gerry Weil (WNIC)

10. Large Market Music Diractor Of The Yeer 81: Rick Donshue (WTIC-FM) Gary Franklin (WT1X) Pat McKay
(Q105) Colieen Cassidy (WCKX) Jerry Loustesu (B-97) Mark Shands (Y100) Chaz Kelley (KOPA) Bill
Shannon (WZUU-FM) Steve Goddard (KZZP-FM) Donna Walker (WKTI)

11.Large Market Air Personality Of The Year ‘81: Harv Moore/Robert Teylor (WPHD) Mason Dixon (Q105)
Jonsthan Brandmeier (KZZP-FM) B.J. Hunter (WKTT) Bruce Keily (Y100) Ken Cooper (B-97) Johnny
Veichotf (WCKX) Kid Curry (1-95) Chris Thomas (WIKS) Pasul Mendenhall (WNAP)

12. Medium Market Radio Station Of The Yeer ‘81: K104 (Nashvilic) Y103 Jacksonville) WBCY (Charlotic)
PRO-FM (Providence) KXX106 (Birmingham) W MC-FM (Memphis) WGl t (Norfolk) BJ106 (Orlando) WRVQ
(Richmond) WOKI (Knoxville)

13.Medium Market Program Director Of The Yesr ‘81: Todd Chase (JBI0S) Bob Canada (WGH) Scott Slade
(WAYS) Geary Berkowitz (PRO-FM) Bill Thomas (WRVQ) Smokey Rivers (KXX106) Robert John (Y103)
Dave Wright (BJ105) Rick Shaw (WAXY) John Jenkins (KOFM)

14. Medium Market Music Director Of The Yesr "81: Jon Anthony (KX104) Stave Kally (WRVQ) Chris Trane
(XXX 106) Terry Long (BJ105) Rick Williams (Y 103) Phil Staniey (WMAK-FM) Bill Evans (WNOX) Kenny Lee
(WAXY) Jos Dewson (WJDX) Mark Preston (XSFM)

16.Medium Market Alr Personality Of The Yeer ‘81: John Boy (WBCY) Coyote McCloud (KX 104) Paul Barsky
(WBBF) Jeft Morgan (WRVQ) Mark Kessler (WAYS) Bill Hickok (WMC-FM) Pete Berry (WKOS-FM) Mike
West (WTIC-FM) Dave Mann (Y103) Jef! Warren (XX X106)

16.8econdary Market Radio Station Of The Year ‘81: WDOQ (Daytona) WHHY-FM (Montgomery) WICC
(Bridgeport) Q1086 (York) 2102 (Savannah) WCSC (Charleston) 2104 (Fredrick) KC101 (NewHaven) WQEN
(Gadsden) WPST (Trenton) WJAD (Bainbridge) WYRE (Annapolis)

17. Secondary Market Program Director Of The Year ‘81: Jack Dismond (WYRE) Larry Stevens (WHHY-FM)
Gary Peters (WICC) Bil McCown (WANS) Dan Steele (Q106) Rick Knight (WDOQ) J.D. North (WAEV) Larry
O°Nesl (Q101) Kemosabi Joe (Z104) Randy Kabrich (G105) Roger Gaither (Q104) Doug Weldon (WSGF)

18. Secondery Market Music Director Of The Year ‘81: Chris Bailey (WCSC) Stu Wright (WORG) Neil Harrison
(WHHY-FM) Leo Davis (Q104) Joe McCiure (WCGQ) David Lee Michssls (WXLK) Dave Russell (FM97)
Sam Church (WANS) David Ford (WGAD) Jim Forrest (WSSC) David Miller (WETB) Ed Volkman (KHFI)

19. Secondary Market Air Personality Of The Yeer ‘B1: John Chommie (WHSY) Ron Frederick (WSGA) Larry
Cennon (WFLB) Chris Ven Dyke (KSET)C.J. & Buzz (WTMA) Rob Leonard (WSEZ)Baert Goynshor (KRNA)
Joe Hollsnd (WGAD) David Carroll (KZ106) Dick Phillips (WEVA) Bill Matthews (WIKZ) Greg Simmons
(WMYQ)

BOB HAMILTON
(KEARTH)

@ PoOP MUSIC SURVEY — SEMINAR/AWARDS BANQUET [ ]
] Registration Fee: 8
$150.00 Seminar/Cocktail Party/ Awards Banquet -
] make check payable to:
GEORGE WILLIAMS = Pop Music Survey — 4818 Chevy Chase Dr., Chevy Chase, MD 20015 = GERRY CAGLE
(Satellite Network) 8 NAME = == e ] (KFRC)
= ADDRESS To =
lCITY__ —— e S DN, - R B
= COMPANY/STATION - _ =
. There are only 200 rooms at the Marriott on a8 frst serve basis .
Room Reservations (404) 766-7900
. Badges 8 Tickets ae mandatory for sdmittance 1o all functions — strictly entorced .
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CONTESTS: MOMENTUM OR CLUTTER?

The Pleasure And Pain
Of Promotions

Like the age-old question, “Which came first the chicken or the
egg?”’, it's still anybody’s guess as to how effective promotions, con-
tests, and other assorted gimmicks are in attracting, but more impor-
tantly, holding audiences. The question is complicated further when a
station has no promotion director to put it all together. Planning a suc-
cessful promotion without the help of a promotion director can be a pain-

ful experience.

On the other hand, when this painfully executed contest comes off
without a hitch, the pleasure and rewards are immense. I talked with
four programmers, three in medium markets and one in a small market
about their viewpoints on promotions and contests. They share some
good ideas on some successful contests they’ve run, and explain what
they go through being program director and promotion director rolled

into one.

Mark Evans,
PD KQKQ/Omaha

I put in 20-hour days sometimes trying to
pull all the strings together for promotions,
but I love it. Up until now, Sweet 98 has done
without a promotion director, but we've just
hired one to do some of the details, planning
and legwork. This will leave me more time
to spend on the creative ends of the job.

My GM Bill Cun- 3 )
ningham came from
Y100/Miami and has a
wealth of ideas and
knowledge about pro-
motions, We try and
sit down, close the
door, and brainstorm
at least twice a week
on what we need to do.
Our promotions are
filled with action, be- Mark Evans
cause this is one of the key ingredients that
brings listeners back again, and again.

When we changed KQKQ from AOR to

CHR, we ran a *‘Cash Call”’ promotion. Lis-
teners answered the phone, *I listen to the
new sound of Sweet 98.”’ This cume-building
promotion worked real well, as we are now
the highest cuming FM in the market. We
gave away prizes of $50,000, $10,000, and
$5000

Then came the bumper stickers, where
we gave one listener $98,000, not to mention
numerous other prizes. Qur most recent big
promotion is the “World's Largest Bingo
Game,” where we packed 9000 folks into an
arena playing for cars, cash, and trips
worth $98,000 all totalled. Now we play
bingo on the radio with game cards
available at grocery stores. Prizes include
cash and food, which in today’s economy
goes over real well.

To promote all of this requires airtime,
and to some listeners it’s clutter. The most
important thing is to make the recorded
promos so interesting that they’ll capture

the attention of the listener. The biggest
danger is for them to sound like another
commercial.

The promos should convey a mental im-
age to the listeners of what is going on and
how they can participate. To get away from
the typical overproduced, bigger-than-life
promos, we sometimes do them in the form
of two-voice skits, which seem to work nice-
ly. Here again, the big problem is avoiding
repetition, so it’s necessary to have several
versions rotating.

I think when you are a PD without a pro-
motion director, it becomes a great strain
to continually come up with great ideas,
and have to tie up the loose ends too. If
you're in this situation, delegate respon-
sibility and find someone in your station to
sit down and bounce ideas off.

Chris Squires,
PD KKXX/Bakersfield

There was a time when I would agonize
daily over what we were going to do in the
way of contests. It became a daily grind for
me without a promotion director. The only

way Pve found to get out from under it all is to
plan ahead. I try and stay five or six months
ahead, and set up a promotions calendar.
For the spring N\ ]
sweep I had several
things lined up ready RO
to be plugged in, but
ended up scrapping
themm for something
else. We ended up us-
ing the “Secret Song”
contest, using riffs " ¢
from records, letting ¢ &
people take guesses at
it for cash. With the Chris Squires
exception of albums and concert tickets,
generally all our prizes are cash, since it’s
something everyone can use.

n'b!
¥ Ai

_

WMEE Asks For Help
ust before deadline, | recetved this letter from John Curry, PD at WMEEFL Wayne. He
had phoned me some weeks ago asking for assistance in securing a major band to piay for
a freo concort as a thank-you o the kids who worked to save tho city from recent floods.

At that time | gave him some suggestions and toid him #f nothing happened, I'd get more involved.

It seems that John hag had little success in securing a known band from a record iabel to do
this concert, and he has sent along thie open lefter to the music industry. Please read it, think
about it, and get In touch with John. He's trying to do & nice thing for hia community, and

deserves your heip. Thanks.

AN OPEN LETTER TO THE MUSIC INDUSTRY:
What's the malter with kids today? Not A Damn Thing!
The kids in Fort Wayne are the greatest. This Is your chance (o help thank the kkis

and gain national exposure, (oo!

Fort Wayno suffered through the larges! fiooding in the city's history in March,

resulting in over $20 million In damages,

As you saw during national TV coverage, the kids turned out by the thousands to
stand in sand, mud, and water (o fill sandbags and plle them on the dikes. The kids Wtorally

saved our city.

Now the city has come to us to arrange a free congert for those great kids to thank
them for their help. The Fort Wayne newspapers, school system, local union leaders, and
ABC affiiate TV 21 have offered this help and support for this concert.

“That's Incredible” Is doing @& feature on the fiooding for an upcoming program. The
clty of Fort Wayne has secured in writing commitmenls from ABC, CBS, NBC, and
Newsweek magazine for coverage of the concert and the story behind 1.

The city wants a major recording act for the concert. The city will pay expenses. With

your help t will be a great celebration.

#f you want to be Involved, call me at WMEE, (219) 447-5511 and let's get rolling.

Sincerely,
John Curry
WMEE PO/MD

KKXX incorporated the idea of cash give-
aways into our billboards and TV spots. 1
think one way you make a contest more pal-
atable is to explain it carefully to the aud-
ience. This way active listeners, who you
hope are holding diaries, will be more likely
to get involved. It also stimulates interest
for a person in the car.

It's bad enough that he’s not able to call
in, but if the game works easily enough, he
can listen and reach satisfaction from may-
be knowing the answer or be interested in
what someone else guesses. It then en-
courages that listener to become actively
involved once a phone is near.

One thing we try and stay away from is
trendy contests. Sure, it’s nice to do a week-
end thing with “Jaws,” or Rubik’s Cube or
something along those lines, but to involve
yourself in something like this on a long-
term scale is dangerous. Most of the solid
ideas come from myself and the GM, while
the trendy on-the-street ideas, come from
my jocks. They help me stay on top of
things.

Contest clutter is avoided if you think
through the mechanics carefully. Over-
promotion of a contest is also a negative.
We did a bumper sticker campaign where I
think we almost overdid it. I now run a re-
corded promo about every hour and a half,
and fill with live promotional information.

There are times I've wrestled with the
idea of taking my cash for contests and
sinking it into extra billboards and TV
spots, but have resisted. I think the momen-
tum generated by a contest or promotion is
worth its weight in what it does for the
sound of the station.

We've recently experimented with avoid-
ing the *‘call in and win clutter” for movie
tickets by announcing that the tickets are
free and available at the studios. This won’t
work in a huge market, but for Bakersfield,
we are pretty accessible. This way, only the
people who want to go to the show get tick-
ets, and we end up with a full house, plus
avoid extra clutter on the air.

Dan Steele,
PD Q106(WQXA)/York

In my whole career as a programmer,
I've never had the luxury of a promotion

QlO6

director. For that reason, I've always de-
veloped and maintained a good working re-
lationship with the sales manager. It's
amazing what kinds of tricks they can pull
out of mid-air for you on contests and prizes.
Too many young ;
PD's have the idea
that sales promotions
are a big negative.
With a little communi-
cation with the sales
department, you can
avoid lots of problems
with this stumbling
block. When you take
a little extra time to
work it out, you can

Dan Steele

take an awkward promotion with a
desirable prize and make it sound like your
own, but still make the client happy.

I think the hardest thing to do is to come
up with new ways of giving things away ina
clean manner that’s not old and wornout
sounding to the audience. All you can really
do is put a new twist on a good idea. We did
this at Q106 with “Hi-Lo Cash.”” We now call
it ““10-second Showdown.” The listener is
given just 10 seconds to zero in on the hourly
jackpot amount.

This contest moves quickly, encourages
audience participation, but isn’t offensive to
people who don’t care about contests. This
aspect concerns me greatly. I've often ask-
ed myself how valid contests are and if it
would really make a difference if we didn't
contest. I think the bottom line is that
everyone else does, and it adds some excite-
ment to the station, which is greatly ap-
parent from your jocks.

One promotion I did years ago that got
lots of talk started was asking listeners to
send a saltine cracker to the station in the
mail. The first virgin cracker to make it
through the postal system got a stereo
system. Mail-in contests generally take
time to generate response, but this one was
pretty quick.

Probably the most effective contest I ever
saw was the “Fantasy Contest.” It offered
listeners the chance to write down the fan-
tasy they would like to win, worth up to a set
amount. They listened for their fantasies
and names to be announced for a qualifying
prize. If they called in, their names were
added to a drawing for winning the fantasy.
It’s one of the best quarter-hour contests
I've ever seen. Imagine trying to put that
together without some help. I did once, and
it was tough.

Continued on Page 26
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DOUBLE YOUR DEMOGRAPHIC APPEAL

JOHN

DENVER

“SHANGHAI
BREEZEY

“The finest piece of art in Denver’s illustri-
ous career. No. 1 at KVIL!”

CHUCK RHODES - KVIL/Dallas
“Heavy mass appeal record, attracts strong

females.”

ANDY SZULINSKI - WFBR/Baltimore
“Great easy adult record, sounds super for
all demos.”

LYNDON ABELL - WNBC/New York

“John Denver definitely dellvers Excellent
254 male and female response.”
JERRY STEELE - KFMK/Houston

“WORK THAT
BODY"

“No. 2 most requested record, 25 + demo-
graphics after only two weeks.
(24to017).”

BOB HAMILTON - KRTH/Los Angeles

“Concert was electrifying - and ‘Work That
Body’ is working even better!”
JEFF HUNTER - XTRA/San Diego

“Fabulous! Great female calls and the jocks
are cheating on it — they love it!”
PHIL ZACHAREY - WQUE/New Orleans

“With the exercise craze in America, Dlanas
‘Work That Body’ is perfect for any format.”
DON POTTER - KSLY/San Luis Obispo

PERSONAL MANAGEMENT:

JERRY WEINTRAUB
MANAGEMENT THREE

Records
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THE
CHR _
| BREAKERS. |

SIMON & GARFUNKEL
Wake Up Little Susie (WB)

56% of our reporters on it. Moves: Up 51,
Debuts 23, Same 31, Down 1, Adds 13
including KF1, KYYX, KIMN, BJ105, WGH,
WKDQ, KQKQ, WLYT, FM102, KNBQ,
KSPZ. See Parallels, will debut next week

on the CHR chart.

Produced by Paul Simon, Art Garfunkel,
Phil Ramone and Roy Halee

On Wamer Bros. Records

R&R/Friday, April 30, 1982
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The Pleasure And Pain

Of Promotions

Continued from Page 24

One thing I try to keep in mind when plan-
ning a promotion is to keep the prize
believable. If the prize becomes too big, it
may attract attention, but it lessens your
listeners’ personal expectations of winning.
Look at Publisher's Clearing House and
their contests. They give the prizes away,
but no one believes they could win, so don’t
try

Bob Abbott,
PD WGOL/Lynchburg, VA

In a market this size, you might be
limited by the amount of money your sta-
tion is willing to spend. We're fortunate the
owner of WGOL believes in promotion, and
spends money for contests. I rely very
heavily on my Assistant PD/MD Wayne
Fanning, and copywriter Diane Baylor for
assistance in doing promotions.

Our station is very
music-oriented, so im-
age contests are im-
portant to us. We are
about 50 miles from
Roanoke, and we
jump at the chance to
give away concert
tickets for shows
there. Very few shows
come here, but
movies are a big item

Bob Abbott
for prizes too. We tend not to put winners on
the air for these kinds of prizes, as it helps

to cut down on the clutter. audiences, and detract from contests.

Promotions can be very effective, but I
think too mzny get too complicated and end
up wasting time. We're currently involved
in a direct mail campaign contest. We sent
a mailer to 50,000 homes in the area and
surrounding four counties. That covers
roughly 100,000 or more people, which is the
entire population of the region. We've
literally got them blanketed.

All listeners have to do is take the five
winning numbers they've been sent, and
listen each day at 7:10am for their numbers
to be called. We also call out bonus prize
numbers throughout the other dayparts too.
Prizes include cruises, cash, stereo
systems, dinners and more. This is pretty
big for this area. It was coordinated
through an outside agency, so our internal
planning was cut down to a minimum on
this one. The beauty of this promotion is
that it’s all explained in the mailer, and
very little time needs to be spent on the air
with longwinded explanations, which bore

Bits

o KIIS-FM/Los Angeles morning man
Rick Dees is taking his show on the road
with appearances scheduled earlier this
year at Disneyland. Coming up May 23 he'll
be at Magic Mountain. With the help of his
wife Julie Dees, a cast of Dees’s characters
make appearances in this highly successful
comedy routine.

e WILK/Wilkes-Barre recently gave
away a full-sized $3000 Pac-Man video
game. Each hour the name of a different
Pac-Man monster was announced, with
calls taken to identify the name for hourly
prizes. These winners received Atari Video
Game systems with Pac-Man cartridges,
concert tickets, motorcycles, vacations,
and more. Hourly winners then guessed at
imagining the score on the Pac-Man
machine. If they matched it, they won the
video game.

« KHFI/Austin sponsored a concert by
Christopher Cross and Friends. It was for
the benefit of the Wild Basin Wilderness.
Tickets were $10 a person and approximate-
ly $10,000 was rasied.

» KWLO/Waterloo is active with the con-
clusion of their annual “Hi-Lo Cash" con-
test. The station has now started giving
away money using a game called “Com-
puter Cash.” A ticket giveaway is also tak-
ing place for Willie Nelson at the Uni-Dome
in Cedar Falls, and the station is looking for
400 walkers in this year's March of Dimes
Walk-A-Thon.

Motion

Coming Next Week

While we are in the midst of an Ar-
bitron sweep, now is the time for
planning for the fall. Next week, I'll
be talking to Q107(WRQX)/Washing-
ton Promotion Director Rick Fowler
about some valuable do’s and don’ts
concerning promotions. Qut of that
conversation [ will put together a pro-
motions checklist of sorts that will be
useful to hang on to.

Z93/Atlanta PD John Young informs that he's
hired Chris Thomas from WIKS/indianapolis to
do 4-8pm and Jay Andrews to do ali-nights from
WFOX/Gainesville . . . Jim Morgan, PD at
CK101/Cocoa Beach has resigned eftective June
15 to take on a new challenge

Michael Griffin moves across town from
WFBQ(Q95)indlanapolis to middays at WNAP
...KSTT/Davenport lineup: 5:30-10am Denis
Prior, 10am-noon PD Jim O’Hara, noon-3pm
Jack McKay; 3-7pm Dave Shropshire, 7pm-
midnight Keith Avallone, and MD Bill Young
overnights . Susan Platt is promoted to all-
nights at WLS/Chicago, replacing veteran
Yvonne Daniels. Filing Susan's parttime duties at
WLSFM is Laurie Sanders, most recently from
WHAS, and KJ100/Louisville.

PLAYBOY PLAYMATE PLAYS AROUND —
All eyas were on the JB105/Providence booth
at the recent Custorn Car Show held at the
Providence Civic Center as March Playboy
Playmate Karen Wittner was signing
autographs. Shown (Fr) is half of the JB105
morning team Mike Waite, Karen, and the
other half of the team, Jeff Baker.

CHR's Most Accurate
Music Information
Begins on Page 55

¢




Radio Is Making

ALDO NOVA’s

“FANTASY”
A Reality!

The Single:
WIFI deb 30 WOKI 6-5 KCBN 14-9
B104 on WQUT 26-22 CFTR
CKGM 11-10 WSSX 5-12 Q106
KEGL 7-6 WANS-FM 20-17 WYCR
195 17-11 WwWIXQ 2-2 KBFM
Q105 add 24 KMGK 9-5 WABB-FM
WLS-FM 20-16 K293 deb 17 WZYP
CKLW 17-10 WMEE deb 23 CK101
WGCL 13-7 KKXX 6-6 WSK2
WKTIlon KNBQ17-10 WSEZ
KRLA add FM10311-9 WNOK-FM
KFI on KSKD 4-4 WRVQ
KIQQ 38-27 KHYT deb 32 WVIC
KEZR on Q104 16-12 KOFM
B10019-16 WGLF 22-15 WNAM
KYYX add WYKS 39-29 KJRB
WHFM add KSEL-FM 3-4 KCPX
WLAN-FM add 30 KRNA deb 23 KIKI
WKEE add KFMZ 11-10 WIGY
WGRD add 14 WOMP-FM
WIKS add 95XIL
WLYT add 28 wzZyQ
WACZ add WISE
95SGF add KKQV
KKLV add Q101
KDZA add KVOL
WPHD 3-4 KELO
WRCK 12-8 WRKR
3WT 23-17 KWLO
WPST 13-11 99KG
K10417-15 KENI
KZFM 27-23 KATI
KSET-FM 21-16 KYYA
BJ105 19-16 d KOZE
The Album:
2 RER AOR Airplay
#2 FMQB Album Chart
# 2 Album Network
110 Superstar/ Billboard

Produced by Aldo Nova

Executive Producers: Val Azzoll & Lennie Petze

Rz

Hall the Hit!
Hall the Time!

“FOOL

FOR YOUR
LOVE”

KFI
KIQQ
KEZR
KYYX
3WT
WKEE
KZFM
KROK

BJ105
WDOQ
CK101
WBCY
WCSC
WGH
WIXQ
KIOA

WABB-FM KMGK

WZYP

KGGI

KCPX
KHYT
WGUY
WCIR
WAEV
95SGF
WFOX
WFLB
KVOL
KENI

Produced by Norbert Putnam

g



THE BEAST BEGINS TO ROAR!

.UMB@ROF He PeAST

Featurlng Run To The Hills' and “The Number Of The Beast’ |

WATCH THE BEAST BREAK LOOSE
" WITH RECORD NUMBERS

~ ASTHE NATIONWIDE TOUR COMMENCES MAT Tt
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@ The Hattrik Music Research System
B <‘Modal’’ Dayparted Music

P Ultimate Responsibility: Ratings
< The Rock And Roll Image

Bob Hattrik On AOR Programming

In the last several years, a “‘phantom consultant’’ has been oversee-
ing the operations of some of AOR’s biggest winners. As Doubled:jly’s
National PD, and then VP/Programming, Bob Hattrik put three stations

on the air as AOR’s: KWK/St Louis, WLLZ/Detroit,

and KPKE/Den-

ver; switched KDWB-FM/Minneapolis to an AOR from another format;
and helped guide new Doubleday acquisition WAVA into the winning

Hattrik mold.

Last week, Hattrik and Doubleday parted
company and Hattrik made a move that
was entirely natural: in forming Bob Hat-
trik Communications Inc., he will put his
winning philosophies to work for new clients.

This week, Bob of-
fers his first com-
ments on the state-of-
the-art of AOR pro-
gramming — and con-
sulting, in an R&R in-
terview. Though many
questions and answers
refer to the Doubleday
stations where his
philosophies were so ‘
successful, they can Bob Hattrik
be applied equally as the guidelines he will
follow now as a consultant.

R&R: When you left Doubleday, you were
in the process of helping set up WAPP/
New York as a new AOR. What approach
would have been taken in that highly com-
petitive market?

BH: The concept was to go pretty direct-
ly against WPLJ, if a bit broader-based,
playing on WPLJ’s weaknesses as our re-
search turned them up. Plus we'd play up
“The Apple” as New York’s new rock sta-
tion; there’s always an advantage to be
able to come into a market fresh. It makes
life a lot easier than, say, at KDWB, where
we had to turn around an image that was
badly perceived.

R&R: Is there really room for another
AOR in New York City?

BH: I don’t know. The first thing that
happened in Detroit, when WLLZ debuted
so strongly, was WWWW changing formats.
Metromedia (WNEW-FM) and ABC
(WPLJ) are very committed to their for-
mats, and I don’t expect them to lie down
without a battle. I think WPLJ is one of the
best competitors we’ve ever had. They're a
fine radio station, and if anyone else is
responsible for what is today called “tight
AOR” besides KWK, it’s certainly Larry
Berger and WPLJ. It would have been a
real battle.

R&R: No one would argue your success
rate at Doubleday, which made the down
book in Detroit this time surprising to the
industry. What happened there?

BH: We spent no money on promotion
from November through March. That was
not my decision, and I objected to it
strenuously. ABC spent a lot of money and
did a promotion (five in a row or $5000) I
wanted to do there. They may have known I
wanted to do that; I'd done the same pro-
motion in St. Louis six months before.

From what we can tell in-house, it looks
like the situation has already reversed. If
the station has any weakness, it’s 25+ men.
That’s because it's going after stations with
10-12 years of AOR image in the market.

In general, our wins in markets like De-
troit, Denver, St. Louis, and Minneapolis
have not just been teens and 18-24. 25+
males have come through remarkably well
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R&R: Is there a target demo for your for-
mat?

BH: From what I know of the other con-
sultants, I would say I target my stations a
bit more broadly. Many consultants gear
12-24 as their target base. When we sample
a market, I target 14-17 M-F, 18-24 M-F, and
25-32 M-F. The 25-32 cells are weighted with
respect to what can reasonably be expected
for that market’s AOR performance in
those cells. In most markets you can’t ex-
pect a large share of 25+ women in your re-
search. Cleveland, Detroit, St. Louis, and
Denver are examples of such markets.

R&R: Is the cornerstone of your personal

programming philosophy research or pro- *

motion, or both?

BH: Both. No radio station sustains its
market position without proper promotion.
KWK is still the No. 1 AOR in St. Louis,
fighting one of the most entrenched AOR’s
in the United States, KSHE, a well-
promoted radio station. That win didn’t
happen from lack of promotion! Incidental-
ly, the first person I hired for my company
is Bill Moir, who worked with KSHE’s pro-
motions.

We'll make sure our client stations have a
street awareness and are involved in every
nuance of rock and roll.

R&R: You and John Sebastian seemed to
come on the AOR scene with music re-
search systems at about the same time.
How would you say your system differs
from his?

@® BH:I'm not here to say anything
derogatory against John. He’s done a good
job with some of his stations and a fine one
with others. His associate Steve Casey I
consider an old friend. John does callouts,
and preselects the methodology, the ques-
tions asked the respondents, the way they
gather the respondents, the way they con-
duct the interviews, and ultimately, the
way the received data is utilized. It’s all
done very differently than I do.

R T R

«I believe the consultant field

will narrow.”’
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My music research produces ongoing
audience data and listener profiles with re-
gard to their images of radio stations. It al-
so produces information the PD and MD
can use to determine not only what songs to
play and when, but also how the songs will
affect certain demographic and psychogra-
phic groups.

The efficacy of the system is proven by its
results. I believe that no one has had better
results in AOR radio than my system and
its execution. Of course, all the correct data
in the world won’t produce ratings. You
must add proper interpretation, historical
knowledge of the format in the market, and
proper promotion.

There are some services that sell my sta-
tions’ playlists, tracked over a period of
time. While copying may be of some value

short-term, it’s of no value longterm, and,
in fact, would probably be detrimental. You
have to know why you're doing what you’re
doing. The market is always changing and
you need to remain sensitive to those
changes. If you simply rely on a bank of
songs and liners that you were sold from an
outside source in August 1981, they may not
be valid in December 1981.

All our music research is entered into a
master data base which produces a national
overview. That base contains all the data
from all the markets and can be accessed in
any way: by most recent calls, by any time
frame or tempo, by acceptance or burn
level. You can specify the parameters and
access it for your market or the national
overview. And of course, Bill and I will
always be available to help interpret the
data.

The real advantage to this national music
base is that, often you’ll find titles that have
never been used locally on any level, that
you might want to put in as currents for
awhile if they’ve shown extreme positive
reactions in other markets.

R&R: Some people argue that phone
lines provide inadequate sound quality for
music research, or that it is unfair to judge
a song outside the context of the radio sta-
tion.

BH: Callouts don't ask for a judgment of
a song the respondents aren’t familiar with.
If they’re not familiar with a song we don’t
ask any other questions about it.

The way we ask questions and what we
ask helps reveal how each song would apply
to radio. Anyway, we're certainly closer to
defining a record’s potential for radio by
playing a bit of a song for a listener than by
judging by units sold. And requests make
up too small a population sample of your
audience to reflect anything accurately.

We test all the music, including new mu-
sic. Every six months we do an ongoing at-
titudinal study focus group, which I per-
sonally conduct, to find out several things:
what artists are developing image pro-
blems, which ones are gaining, and the
same for radio stations.

We also conduct ongoing music panels.
The MD sits down with part of our respon-
dent base, who are brought in for some
sandwiches and a few dollars, and go over
new music on a trial basis. They don’t have
the final say, but they add an interesting
dimension to our decision-making process.
Of course, over the course of time, I have
been able to train my ears as to what works
and what doesn’t work. That doesn’t mean I
hit everything; I missed Human League.
But it generally means that what is added
works for us. -

R&R: Is your music ‘‘modal’’; that is, all
rock?

B BH: Modal carries with it the stigma
of two years ago when Lee Abrams was
touting modal theory. Our music is certain-
ly not that hard, nor that narrowly-based.
Without abandoning our 1824 base, we’re
very careful to blend each quarter-hour so
we’re hitting all our targets. Target speci-
ficity? To that extent, yes, we’'re modal.
Modal, to the extent that some of the Ab-
rams stations were or some of the Sebastian
stations are, no.

The music is very dayparted, though the
personality approach is consistent through-
out the day. The music reflects the changes

not so much in audience composition (that
stays more stable on a cume basis than peo-
ple tend to realize), but it does reflect
changes in perceived desires of that audi-
ence (based on in-depth studies we’ve done
that show us what people want from radio
during certain dayparts).

R&R: Do you ever play mellow older ma-
terial by people such as James Taylor or
Joni Mitchell?

BH: No Joni Mitchell, but in some mar-
kets James Taylor does very well. In St.
Louis “You've Got A Friend” and “Fire &
Rain” are extremely strong; they're day-
parted and used sparingly. There are other
markets where they're inappropriate and
never touched, all based on a preselected
audience sample.

R&R: What about black product? Some-
one like a Stevie Wonder?

BH: It’s unlikely but possible. We're find-
ing just very recently a need for more vari-
ety, a bit more depth in the oldies, and a bit
more variety in the overall station sound.
Within the boundaries of our systems we
strive for that.

e e
“No radio station sustains its
market position without
proper promotion.”
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R&R: Do you feel any responsibility to
expose new music?

BH: Only to the extent that our potential
audience demands it. And again, we are
seeing more demand for it, and are trying
to do that, through special programs that
are admittedly put in less than high-cume
dayparts. The ““Classic Rock’” show is on at
10:30pm, while “Freeform,” which exposes
new product, is after midnight (except on
the AM in St. Louis, where it starts at 9pm).

R&R: Do you feel any responsibility to

help sell records?
P> BH: Our stations have a responsibility
to get ratings. If they have ratings and play
the popular music it may sell. If it sells
records so much the better. That's not bas-
ed on any animosity toward the record com-
panies; their responsibility is not to get
ratings for us.

R&R: Your industry image i8 someone
who is unapproachable to record com-
panies. Why?

BH: I'm pretty busy and don’t have a lot
of time. I do listen to the music and I will
test what's appropriate. But you're right,
my policy has always been not to have lun-
ches and entertainment with record people.
That’s a policy I'll continue. Again, it’s not
based on any personal animosity. I know
they have a job to do; many are very fine,
hard-working people. It’s simply not my re-
sponsibility to spend time with record peo-
ple. My responsibility is with the radio sta-
tions to make sure they’re working. I've
been able to successfully delegate the radio
station-record company interface to my
MD’s.

R&R: Is there really nothing they can tell
you to help make your decisions?

BH: Generally that’s true.

R&R: What can you offer to client sta-
tions that don’t have the budget for your
music research system?

Continued on Page 30
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EVOLUTION

Several new AOR's to report this week:
WVBK-AM/Herndon, VA, switching from
Country to AOR with Mark Steven as PD;
KXRT/Taos, returning to the air in June
after a two-year off-air hiatus, with Brad
Hockmeyer as PD; and CKIK-FM/Calgary
signing on with Andrew Forsyth as PD and
Jaime Wohl as MD . . . Chuck Geiger exits
as KPKE/Denver Asst. PD/MD as Mike
Schmidt is upped to MD and Greg Fit-
zgerald joins from KTCL/Ft. Collins for air-
shifts Exiting DC 101/Washington are
airstaffers Michael McKay, Howard Page
and Richard Anderson, as the station also
announces plans to automate sister AM sta-
tion WWDC . WHMD/Hammond opera-
tions Manager Rod Starns and airstaffer
Jeanne Juneau exit . . . Ron LaRussa 1s up-
ped to Asst. PD for WBAB/Long Island
from jockshift KRKN/Anchorage shifts
MD Morgan Evans to Promotion Director
spot as Jim Conner is named MD from
airstaff KLOL/Houston hires Nick Van
Cleve from WYNF/Tampa for middays
David Place is appointed Promotion Direc-
tor for WHJY/Providence . . . Jan Schaef-
fer joins WAVA/Washington for airwork
from DC 101/Washington . . . KQRS/Min-
neapolis signs with Pollack Communica-
tions Inc. as consultants . . . Hlelly Danner
joins KMTN/Jackson, WY as News Direc-
tor from KRKK/Rock Springs . . . Jeanne
Samois is named Programming Assistant
for WTPA/Harrisburg.

Coming Next Week: In the latest Ar-
bitron results, no market was quite as close-
ly matched in AOR 12+ results than Tam-
pa. where both WQXM and WYNF had good
up books. The results? A virtual tie, with
WQXM up 4952, and WYNF scoring
5.0-5.1. Next week, both stations’ PD’s talk
about the market and their competitive bat-
tle

AOR Reporter Profile

Kingsport
OM : Reggie Jordan
MD: John Kelly Power:

Consultant: none 1000 watts

“*Having been on the air since Octo-
ber 31, 1981, Y105 has already begun
to make an impact on the Tri-Cities
market in East Tennessee. Our pro-
gramming philosophy is to be a radio
station that serves the lifestyle of the
18-34 young adult. We are promotion-
minded, community-minded, person-
ality-oriented, and musically-
oriented only to our audience.

““Y105’s on-air approach is human
and personal, to have a one-on-one
rapport with our audience. We give
them concert information, news, and
features that are of interest to our
target demographic. We feature con-
certs and interview features every
weekend, plus our midweek syndi-
cated program ‘Rock Album Count-
down.

*Qur music policy is to be a music
station 24 hours a day. We play a
blend of old and new product that’s
instantly recognized and accepted by
our core audience. We closely moni-
tor national trades, local retail sales,
and keep our ears to the ground for
new trends and music in our area. In
a short time Y105 has earned the rep-
utation of ‘rocking the Tri-Cities.”
(WZXY is a new AOR reporting sta-
tion.) — Reggie Jordan

Il I I [ s [ ]
AOR’s Most Accurate

Music Information
Begins on Page 45

Continued from Page 29
BH: The master data base helps very
small markets get research at no cost. It
may not be localized but for their purposes
| will probably be fine. In a larger market or
more competitive environment we'll have
to have local research, to get a quick handle
| on the market. The local research will be
| processed and paid for completely by the
consultancy; however, the personnel ac-
tually making the calls will be hired by the
station. In a market the size of St. Louis,
that represents 90 hours of part-time help a
week generally. We will provide all training
| of these people and all forms for them.

R&R: Will you accept any size market
station as a client?

BH: Yes. But I want to limit myself per-
sonally to ten or 11 major clients, and will
bring in shortly a VP/Programming to
work with the other clients. We'll both be
working with all the stations to some extent,
no matter the size.

R&R: In starting a new AOR (especially
one that's switching formats to AOR) are
| certain things essential to your philoso-
phies; for example, commercial-free
periods?

BH: No, in fact we were only commercial-
free two weeks in Denver and we were not
| commercial-free in Washington. There are
| certain format techniques that help, certain
| ways of imaging a station from the start,
and making certain that all the music is
right from day one. You don’t want to pro-
mote a product and change it later because
you’ve found you've made some errors.

R&R: Are your stations personality-
oriented?

BH: 1 believe they are much more
personality-oriented than several other con-
sultants’ out there. When our personalities
speak they talk about rock and roll. They
talk about all the things our target audience
tells us they want to hear about. When they
speak they should know about rock and roll.

< Trye, our jocks don't cut up. They
don't talk about what happened to them on
the way to work. But they do lend credibili-
ty and credence to what rock and roll radio
Is all about: a street image that the station
knows what's happening with rock and roll.
We want the identity that, when Belushi or
Lennon’s death occur, they call us to find
out if it’s true, not our competitors. That is
one of the most important images a rock
station can have: to be the place that knows
everything about rock and roll.

The jocks do use liners. However, hope-
fully they don't read them, they say them.
They don’t overemphasize words or call let-
ters. We have probably the most natural-
sounding air personalities around. I'm very
proud of the programming staffs I assembl-
ed at Doubleday and am sorry that I'm
leaving many of them behind.

R&R: Do your jocks have any freedom of
song choice?

BH: No. The PD will be thoroughly trained
in each and every nuance of what we're try-
ing to achieve, and able to make the right
choices.

R&R: Does this present morale problems
Jor the jocks?

BH: No, in fact it gives the jocks more
time to look over their music, decide what
they want to talk about, etc.

R&R: What’s the role of news to your sta-
tions?

BH: It’s important in mornings only;
that's when our respondents told us they
wanted to hear it. Much of the news is
what’s going on around town or rock orient-
ed, but when something important happens,
we'll tell them about it briefly. Sports is also
important and we use it heavily; we run
scores in the afternoons.

R&R: How do you feel about outside pro-
gramming and networks?

BH: Qutside programming, and par-
ticularly live concerts (this comes back to

RE&R/Friday, April 30, 1962

" Bob Hattrik On AOR Programming

us from our focus panels), as well as the
ones we generate, have been enormously
successful in capturing specific audiences
that the general format cannot develop
allegiances with. It’s a tool we use carefully
but generously.

As far as networks are concerned, I’'m not
interested in having to take programs we
don’t want, and the sales department
wasn’t interested in what it felt was the
potential to lose business because clients
felt they had us covered by their ads on the
affiliated network.

They can, in certain environments, be
turned into a positive. Certainly a lot of the
programming provided by the nets is ex-
ceptionally good.

R&R: You're well-known as an
outspoken, strong-willed programmer. Asa
consultant, who will get the final say?

BH: Obviously the client. But they’re not
paying me to keep my mouth shut. I'm be-
ing paid to help, and part of that help con-
sists of making sure everything is being
done as well as can be. If I believe a client
station is leading itself down the wrong
path, or not executing to the maximum any
particular programming element, I will
make my feelings known as strongly as I
can.

R&R: The consultant field is getting pret-
ty crowded. What will make your contribu-
tions unique?

BH: I believe the consultant field will
narrow. I don’t feel there will be as many in
a few years as there are today. What Bob
Hattrik Communications Inc. offers is
state-of-the-art programming, research,
promotion, audio, and production. We offer
the ability to train people in our systems
and use them to the fullest. When I think of
all my competitors in the field, I can see
their special talents and what they offer
to specific stations. But I can't think of one
who will offer as much as we will to all our
stations.

UPDATE

Few things are sadder and more uncom-
fortable than the last days at a radio station
switching formats. When, after 11 years as
a rocker, it was decided to switch KSFX/
San Francisco to a News/Talk operation
(mirroring its AM sister station KGO), PD
Pat Evans decided to make the station’s
last days something San Franciscans will
recall for years to come. The station’s staf-
fers put together an eleven-day commem-
orative celebration of KSFX's 11-year rock
history called “When the Music’s Over
The Last Eleven Days.” Each day, from
April 22 through May 2, the station is
devoting its music and jock presentation to
the songs and events of importance for each
of those 11 years. Bay Area musicians, ra-
dio and music industry leaders, local
politicians, and other notables are visiting
the studios to provide guest commentary.
Departing PD Pat Evans stated, ‘“We've
been putting so many hours and so much
energy into this special programming that
we've almost forgotten that it’s our final
days. This will certainly be a great remind-
er to our audience of the contribution we
made to music and radio here in the Bay
Area” . .. WNEW-FM/New York is ready-
ing its 15th anniversary celebration for Ju-
ly, which promises to be a big one. Mean-
while, it's already released the first com-
memorative item connected to the station’s
anniversary: a limited edition “NEW-FM
15 Years” pin that’s sure to become a
sought-after collector’s item .. . WMMR/
Philadelphia is just one year behind
WNEW-FM; the station is celebrating its

14th anniversary (and the city’s 300th) with
a low-dough show featuring Point Blank,
Novo Combo, and others . . . Great ratings
news for KISS/San Antonio, which got a
whopping 19.5 in the latest Birch (No. 1 in
the market, naturally) . . . WMET/Chica-
go is sponsoring two special Grad Nights at
nearby Marriott’'s Great America theme

park, including live broadcasts and rock
from Prism, Le Roux, Shooting Star, and
Donnie Iris . . . Owners of WCOZ/Boston
T-shirts, pins or COZ Cards were eligible
for free admissions at several recent pro-
motional functions, including a rock con-
cert of local acts, the planetarium, and rock
roller skating parties . . . KSMB/Lafayette
attracted 5000 fans to a free Kite Flight par-
ty . . . KZAP/Sacramento’s producing its
own TV show, ““Capitol Rock,” of local and
national bands, which is simulcast on the
station . . . WQDR/Raleigh and KILO/Col-
orado Springs both won prestigious Pea-

body awards for (unrelated) news specials
on the plight of the Vietnam vet KNCN/
Corpus Christi held a ‘““Beach Clympics”
competition and live music celebration for
Special Olympics that garnered 7000
KFMH/Muscatine is introducing listeners
to new wave and other special sounds in a
new program called *“Off the Beaten
Track,” which runs weekly. KZAM/Seattie
just started a new feature called ‘“The Life-
style File,” a series of three 2% -minute dai-
ly pieces dealing with issues of interest to
listeners.

T N e T e R e ——————
COLOR

ROCK AND ROLL PAYDAY: WLUP/
Chicago invites listeners to call each Friday
to register for $98 ‘“rock and roll pay-
checks;"’ the station gives out ten each Fri-
day.

$25,000 DOUBLE PLAYS: WMMS/Cleve-
land is presenting a contest that asks listen-
ers to catch double-plays (two back-to-back
songs by the same artist) and then be the
first to call a special station phone number
to win $1000. The station’s giving away a
total of $25,000.

OFFICE LOVE PARTY: WTPA/Harris-
burg pacted with Johnston/CBS and Su-
san Lynch’s *“Office Love” track for an “Of-
fice Love Party.” Listeners won invitations
to the party by submitting their office love
fantasies on company stationery. Once
picked, 20 winners had a wine and cheese
listening party with Lynch, who gave them
tickets to see her concert performance in
town that night.

BLOCKBUSTERS: KFMH/Muscatine did
“block parties,” playing several songs in a
row by the same artist, then asked listen-
ers to call at a certain time of night and
identify at least two of the artists spotlight-

ed in the day’s block parties. Winners
received prize packages including car
stereos and video games.

PLAID MADNESS: WLPX/Milwaukee
tied in with Universal Pictures and the new
Steve Martin movie, “Dead Men Don’t
Wear Plaid,” in a contest asking listeners to
send in something bizarre in plaid. The
most imaginative entry wins its sender an
expenses-paid trip to the Hollywood
premiere of the film.

T Y S ——

CONCERTSBACONVERSATIONS

PRESENTATIONS: KVRE/Santa Rosa pre-
sented Dwight Twilley for $1.01

CONVERSATIONS: Motels on KZAP/Sacra-
mento . .. Squeeze on WLIR/Long Island,
WNEW-+FM/New York, WDHA/North Jersey . ..
Donnie Iris on WKWK/Wheeling . . . Country
Joe, Dwight Twilley on KVRE/Santa Rosa ...
Loverboy, Long John Baldry, Forelgner, Bryan
Adams on CHOM-FM/Montreal . . . Uriah Heep,
Asis on WEZX/Scranton . ..Duke Jupiter on
KTCL/Ft. Collins . . . Motels, Dwight Twilley on
KKDJ/Fresno . . . Krokus on KLAQ/EI Paso. ..
Cheap Trick on WLUP/Chicago.

.0 4—_—_
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Escondido KOWN-FM
Santa Barbora KTYD-FM
San Diego KGB-FM
Marysvilie KRFD-FM
Riverside KOLA-FM
Carbondale ~ WIDB-FM
Chompolgn  WKIO-FM
Chicago WLS-FM
Rockford WYFE-FM
Waukegan WXLC-FM
Ames KCCQ-FM
Davenport KKRL-FM
Muscatine KFMH-FM
Brazit wBDU-FM
Greencastle  WJINZ-FM

Alexander Clty WRPS-AM

With Lisa Robinson

SHOW #1 « March
Mick Jagger » Keith Richards e Bill Wyman
SHOW #2 < April
Rod Stewart ¢ Ray Davies ¢ lan Huntfer
SHOW #3 « May
Peter Wolf e Ric Ocasek ¢ Billy Squier

COMING UP

Eton John ¢ Pat Benatar ¢ Chryssie Hynde
Peter Townshend e Jerry Garcia

Hosted by Lisa Robinson, the rock journalist
Rolling Stone called “America’s most influen-
tial rock byline,” THE INSIDE TRACK delivers the
biggest names in rock plus the guestions your
listeners want answered, plus the music your
stations are playing.

THE INSIDE TRACK, a 90-minute monthly special.

For further information, please contact: David Knight

or Ellen Meyrowitz, DIR Broadcasting, (212) 371-6850
Produced by DIR Broadcasting Brought To You By
=== BUDWEISER
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BOB HENABERY, CONSULTANT

Listening To The
Voice Of Experience

Consultants today play a large role in radio programming. There
are literally dozens of consultants specializing in individual formats,
and some who cover several. One such person is Bob Henabery, a radio
programmer for 34 years. His experience includes work with the ABC
0&0 AM & FM stations, WCBS/New York, WKYS/Washington, WWJ-
AM&FM/Detroit, and WRKO-AM&FM/Boston. Among his current A/C
clients are WENS/Indianapolis, WWYZ/Hartford, WZZP/Cleveland,
WCCO-FM/Minneapolis, and KHTZ/Los Angeles.

Broadly-experienced consultants like Bob represent a valuable in-
dustry commodity: advice and education. There are no schools for radio
programmers, so whenever a programming expert is willing to share
time-tested insight, it’s worth a listen.

Those who know Bob will tell you he can authoritatively address
nearly any topic about programming. Although he insists ““there are no
success secrets,” Bob did share several interesting and seldom-heard

thoughts directed towards young or developing programmers.

Music Balance & Research

Many programmers today use only
records that score well in their research or
appear high in the charts. It sounds sensi-
ble, but you can’t perceive the excellence of
the music on a station to be the sum of the
individual scores. The answer lies in a
perception of correct balance. Love songs
get the high marks in callouts, but you ob-
viously can’t just play ballads. It gets
boring — extremely boring. Watch for
aspects such as artist fatigue and tempo
variety.

Progress

Programming/Operations

In addition to positions as producer/air talent,
Bill Oberst has been promoted to Music Director
at WiSiColumbia, SC Across town at WSCQ,
Joel Knight is appointed Music Director Bob
Cummings, most recently PD at WNDE/In-
dianapolis, joins WJMD/Washington as Music
Director and morning personality John
Roberts, former PD at WSQR/Sycamore, IL, is
appointed Music Direc-
tor for WQUA/Moline. IL £ v

Chris Hunter is
named Program Director k
at KSRO/Santa Rosa . . . .
WSKY/Asheville has ap- : "/

pointed Tom Cassidy as :

Music Director, re- \

placing Shannon West, A

who is the new MD at ‘ ‘ b
WJAD/Bainbridge, GA Andrew
...Greg Peddicord is Ockershausen

upped to MD, In addition to his midday show at
WVLK/Lexington . . . Michael Hagerty returns to
KOLO/Reno as afternoon drive personality/MD,
after serving as News Anchor for KTVN-TV/Reno

Paul Ehlis is promoted from PD to GM at
KB8OZ/Bozeman, MT, while former WKTY/La
Crosse staffer David Fezler is named Operations
Manager Robin Barron has been promoted
from secretary to co-MD at WEIM/Fitchburg . . .
In its 35th annual ceremony, the Greater
Washington Board of Trade Directors announced
WMAL/Washington Executive VP/GM Andrew
M. Ockershausen as their 1982 “Man Ot The
Year.' He has been with WMAL for over 32
years

|

Research is a fine tool, but a station can
still cause tuneout, even with the individual
records all testing at high score levels. If
the playlist is too tight and off-balance, the
entire music list can experience a massive
“meltdown,” and the overall radio station
sound suddenly burns out. I've seen it hap-
pen in a variety of formats, and it is a very
serious situation.

Basically, I'm a gut instinct programmer
who values and uses research, but instead
of letting it control my decisions, I use it to
confirm my own instincts. Sometimes my
research methods themselves have not
been considered ‘‘valid” as seen by
statistical experts, but a creative person
can extrapolate, using his professional ex-
perience in constructing synthetic forms
parallel to his own past experiences.

Radio: Creative Or Scientific?

As important as creativity is, it's essen-
tial to keep your creative successes in
perspective. There is a limit to the amount
of creativity this industry generally exer-
cises. After all, we in radio don’t create the
actual music and the news that occupy such
a large percentage of our programming.
Therefore, it could be said that radio is not
an overwhelmingly creative business.
However, this is an extremely difficult
business, because of the complexity in ob-
taining feedback from the people using
radio. For this reason, I see radioas mucha
scientific field as a creative business. An
analytical mind is as important as a
creative one.

Leaving Mistakes Behind You

The qualities of a successful career pro-
grammer are familiar: a hard-working at-
titude and honesty. Not so well-known are
emotional control, the ability to honor con-
fidentiality, and very significantly, leaving
your mistakes behind you when switching
jobs. Making a job change is one of the best
moves you can do, because you can analyze
your weaknesses, and try to correct them
as you begin you new position.

I've always discouraged programmers
from hiring friends from previous working
experiences. The reason is that these
friends have become witnesses to the
weaknesses you supposedly left behind.
This situation makes it more challenging
for you to change and improve yourself.
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HOLLI MEETS HOLLY — Miss Indiana
1981/Miss U.S.A. first runner-up Holli Dennis
stops by for an interview with WZUN/Lowell,
IN afternoon personality/Operations Manager
Jim Holly, as part of the station’s involvement
in the annual beauty pageantry.

WHAT THE HECK 1S THAT?! — Just another wild entry in KALL/Salt Lake City’s co-sponsored
Snow Sculpture competition. The day-long activities include sled races, baseball, pubtic-built
giant snowpeople, chili cook-ofts, trophies, and cash prizes.

E

LAMESANS LOVE CHUBBY — Chubby
Checker, accompanied by his son Sheen,
says hello to KCOT/Lamesa, TX morning per-
sonality John Rizzo and his wife Renee during
a recent rodeo appearance nearby.

Understanding Management BS:
The Real Truth
This is a very critical area young PD's
should be on the alert for. Young PD’s are
sometimes totally naive about the things
management tells them. They need to be
able to tell the difference between a lie and

BS.
¢ B
: s
{

Bob
Henabery

““Young PD’s are sometimes
totally naive about the things
management tells them.”’

A lie is when someone is led to really ex-
pect what is said to be the truth. On the
other hand, BS is telling someone
something that is not expected to be believ-
ed. The problem occurs when the manager
thinks he has simply BS’d the PD, while the
PD feels he was lied to. This instance occurs
frequently over the issue of company ad-
vancement. Here’s the point: This business
called radio is controlled and managed by
businesspeople, and most businesspeople
rightfully do not want to give management
opportunities to young PD’s because they
have neither the selling nor the money
management experience.

For this reason, when management tells
a young PD, “You stick with us and we'll
have a management opportunity for you at
some point,” that’s usually all BS. What
he’s really saying is, “We don’t want to lose
you because we think you're good.” He's
just saying these things to make you stay,
but he doesn’t really mean it. After all.
when the big jobs comes up, they go to the

e

sales managers. I really believe that. You
don't see PD's promoted to management
except in unusual situations. It just doesn’t
happen. Most of the time when a young pro-
grammer is told, “Don’t take that new
job — stick around because great things
are going to open up in the company,” he's
being fed BS. Yet these are not lies. It's up
to the programmers, as professionals, to
understand what is BS and to accept it as
that. It's not calling someone a liar, it's
recognizing corporate behavior. You really
can’t expect people in business to be more
straightforward, because we’re talking
about human nature. People don’t want to
lose good employees, and will BS to keep
them.

In the final analysis, this point about cor-
porate BS reveals an important lesson
about business loyalty; i.e., there is no such
thing. Recently, I talked with a guy con-
sidering a new job, buf*he wanted to stay
where he was because of loyalty. Frankly, I
had to laugh at the notion! What does loyal-
ty have to do with business? Loyalty has
everything to do with family, spouse, coun-
try. and religion, but has nothing to do with
the dollars and cents of a straight business
proposition.

If leaving your job for another creates
problems for your station, you can try to
work a smooth transition for all concerned,
but in the end, it’s just tough luck for your
company. It’s crazy for a manager to say,
“You’re leaving us in the middle of the
ratings period!” He's being unrealistic.
Why should someone stay when he’s been
offered an immensely better opportunity?
That’s what the American system is all
about. Provided it’s ethical and legal, what
everybody in this business should do is what
is best for themselves.

The Musk Sect
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The Summer of ’82

Super Specials

Join WCBS-FM, New York; KCEE, Tucson;
KNBR, San Francisco; (and stations in
more than 100 cther markets) and let The
United Stations help you build the biggest
summer ratings ever for your radio station!

Dick Clark’s Rock, Roll and Remember
features an in-depth interview profile of a
major artist, as well as additional interviews
with as many as a half dozen other artists.
Dick Clark and The United Stations create
a new four-hour radio special each and every
week of the year!

ot WA AL

This summer Dick Clark’s Rock, Roll and
Remember is sure to attract listeners to
your station with a roster of the biggest
stars of pop music, including these listener-
grabbing specials:

Memorial Day Weekend with
Elton John!
\ Dick flew to London to do a recent one

on one interview with this star who’s
celebrating his first dozen as a hitmaker.

Independence Day Weekend
with the Beach Boys!

The biggest Sun and Fun weekend
of the year with the group that
means “summer” to radio
listeners.

Labor Day Weekend with
Elvis Presley!

Rare interview material from Dick’s personal
collection shows sides of Elvis that your lis-
teners have never heard before.

All the great music you remember from the
beginning of Rock and Roil until today.

For more informatior, on how your station
and its audience Can be a part of our
Summer of ‘82 Specials, call us at

(800) 368-3033 or (703) 556-9870.

~ New York office: One Times Square Plaza, New York, NY 10036 (212) 869-7444 or (800) 223-5676
Washington, DC office: 7927 Jones Branch Drive, McLean, VA 22102 (800) 368-3033 or (703) 556-9870 in Virginia
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RADIO MD’S RESPOND

CAROLYN PARKS

Testing Potential Hits

B Don’t Prejudge Record By Label Or Artist
Production Quality Is Important

>

Bridging The Communications Gap

Last week’s article dealt with some of the problems independent
record labels face in their dealings with radio stations. With, in most
cases, a limited promotional budget and a roster of unknown artists,
these companies often find the task of getting their records played and
distributed a disappointing and frustrating experience. However, a
number of helpful hints were brought out, the most frequent being

honesty — on both sides.

Not too surpiisingly, that basic premise was also foremost on the
minds of the three radic Music Directors I talked with this week,
KMAK/Fresno’s Charlie Scott, XBMR/Bismarck’s Kim Gillund, and
WGNA-FM/Albany’s Rex Gregory. Following, these MD’s offer their
thoughts on the at times tentative and always symbiotic relationship
that exists between the radio and record industries, and some ideas on
how to make this relationship work to the advantage of both the record

players and promoters.

Charlie Scott
KMAK/Fresno

My primary motivating force in adding a
record is is it a good record for KMAK? If
it's on a label that I have no information on
whatsoever, I'm not afraid to go by the
sound of the record. However, I do like to
get some information on it, such as what
some of my fellow programmers are think-
ing about the record, although I won't
necessarily wait for someone else to go on it
first. I appreciate it when I get calls from
the label giving me some background on the
record, but still the primary thing is is it
good for our format and do I think it’s going
to be a hit?

If i haven't been contacted by the label,
I'll even call them and tell them I'm con-
sidering adding the record because I can
appreciate the difficulty a small label has in
getting a record started, so I like to help
them out. I find that the biggest problem,
particularly with some of the independent
or smaller labels, is that after we’re playing
a record and our listeners want to go buy it,
they start calling us because they can’t find
it in the stores. However, there are a couple
of major labels that could be a little bit
faster with their distribution too!

® My music policy is very liberal. I may
have anywhere from three adds up to
:vhatever I feel is necessary. I never tell so-
meone that I'm going to add his record if
I'm not going &0 add the record. One of the
ways that I have conipromised, if that's a

good word, is that I do have a period of time
where we'll test some records that have
potential. I'll put the record on at night,
usually after 9pm, and have people call and
vote on it. It’s an old gimmick but it’s sur-
prising how many times we find some left-
field hits. Some of the small independent
labels have themselves a hit on their hands
and they’re probably not aware of how big a
record it could be. If it doesn’t test well, I
tell them that I don’t feel I can justify ad-
ding it but to keep me posted. If everybody
else in the world plays it, then it means 1
was wrong, and I'll probably add it.

1don’t take calls when I'm on the air (bet-
ween 2-6pm) because the companies are
calling long distance and it’s difficult for me
to talk to them and probably expensive for

e N ]
‘““Everybody on both sides of
the fence should exhibit a lit-
tle more honesty with each
other, and it would probably
be a much healthier situa-

] 2
tion. — Charlie Scott
T RSN i & TESRRE AN

themn as well. However, I do take calls from
anybody and everybody before I go on the
air. KMAK has excellent service, so I1do get
a lot of product. I listen just about every
night because I feel I should listen to
everything that comes in. One thing I do

like to know is where the record was pro-
duced, who produced it, and where it was
recorded. That's important, because if it’s
an established studio and an established
producer, obviously the company has put a
lot of money into it, which means that it’s
not just one of those overnight garage
records.

Sometimes there’s a little more hype
from some of the smaller labels. They’ll
call me and say, ‘‘Boy, we're getting great
action on it, and I've got an awful lot of
adds.” When I ask who, they’ll say, “Well, I
don’t have my sheet right here, but . . .”
I'm not going to not play the record because
of that, but talk to me like a big boy. If no
one’s playing it, fine, tell me! If I hear a
record and think it’s good, I'll add it, and we
have done that. Fortunately, we’ve not been
wrong very often.

Where the problem enters is when the
label doesn’t have faith in the record itself.
In that case I don’t think they should try to
convince someone else to have faith in the
record. I feel that labels should have a little
more straightforward presentation of the
story behind the record and a little less
hype. Let’s all be a little more honest about
a record on both sides . . . the person pro-
moting it and the programmer who'’s con-
sidering it. I think that the people who add
the records should realize that it’s a very
responsible and serious business, one that is
critical to a record company. Just one add
from a significant station for a small label
can mean a make it or break it situation.
What it all boils down to is that everybody
on both sides of the fence should exhibit a
little more honesty with each other, and it
would probably be a much healthier situa-
tion.

Kim Gillund
KBMR/Bismarck

Mainly I do a heck of a lot better with the
smaller labels because it seems like they
don’t have as much product to promote, so
they’re more apt to call just to make you
aware of it. They’re not pushy at all,
whereas some of the major labels don’t
even call here. Since we are kind of a
starter station, I tend to lean that way in
reporting and adding records. If a label is
pushing a new artist and calls me, I'll often

add it to help them out, because it is hard to
get started.

I try to take my music calls between noon
and 2pm on Wednesday and Thursday. By
Friday it really isn’t of much use to them
anyway. Although I've told people not to
call me at other times, I still have trouble
with a few who call while I'm: on the air. If
everyone would call at the right time, it
would work great, but it hasn’t worked for
me yet!

e e —————
““I like to get input from the
listening audience because
I don’t think one person
should judge what everyone
else should listen to.”’

— Kim Gillund
e —— 0T

There is a little problem getting some of
the smaller labels into the stores here. If we
play an off-brand label and it’s a good song
and people want to buy it, I have no way of
knowing who to contact to get it into the
stores. However, we’d still keep it on. Main-
ly the stores around here carry the major
stuff, even if a song does get really hot.
Everybody and their dog sends their rec-
ords to us, so if we do happen to play it then
the store probably doesn’t get it.

@ Some people prejudge a record by
what label it’s on (such as the Charlene
record on Motown) or even by the name of
the artist (like Petula Clark), and some
MD’s won’t even listen to it. I usually listen
to everything that comes in and sort it out
into three piles . . . stuff we’re not going to
play, a “‘maybe’ pile, and records that will
definitely go on. However, if someone calls
me and asks for an add and I'm still kind of
worried about going with it, I'll put the
record on a program we have called ‘‘Rate
A Record” and see how people react toit. So
it’s not entirely my decision. I'like to get in-
put from the listening audience because I
don’t think one person should judge what

everyone else should listen to.
If it’s a new artist, a lot of times I’ll be the
first one on it, so I don’t know who else is
continued on Page 36
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COMING TO YOUR NEIGHBORHOOD SOON! When shy, retiring RCA artist

Jerry Reed comes to visit your station, look out for some fun times (and

some very interesting pictures)! Jerry, currently on a promotional tour in sup-
port of his current single and album, is shown hamming it up with (1)

WYDE/Birmi@ham PD Jim Powell (rear) and jock Chris Fox; (2) WLWI/
Montgomery MD Rhubarb Jones (center) and RCA’s Gaylen Adams; and

(3) WPLO/Atlanta MD Len Anthony.




On The Flip Side

RANDY PARTON
“Oh, NO’ ’
BB x 79
PAUL OVERSTREET

“"Beautiful Baby”
BB w« 87/

RAY STEVENS

“"Where The Sun Don't Shine”

RGA M"‘gu

RECORDS
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XLZ EXPOSES COUNTRY — KLZ/Denver recently presented its first annual listener apprecia-
tion event, the Colorado Country Expo, featuring numerous booths and exhibits, live local
bands, and two performances at the Denver Coliseum by Charley Pride end Sylvia. Over
25,000 people stopped by to look end listen as KLZ broadcast live from the site. Pictured (top,
Lr) are KLZ jock Sandy Travis, RCA's Carson Schreiber, Kim Melick, KLZ GM Ed Hardy, KLZ
announcer Perry Martin, station PD Bill Bradley, and KLZ Promotion Director Ann Quinn; (bot-
tom, 1) station parsonality Chuck Lesry, KLZ Sales Manager Jon McNutt Sylvia, Charley
Pride, and KLZ staffars Mike Tanner end Jockey Jos.

’

Bridging The Communications Gap

continued from Page 34

playing it. However, I do like to know if the
artist has done anything before, what area
of the country he or she is from, etc. I don’t
need a whole lot, just a little background in-
formation, because 1 go basically on how
the song sounds. If a label calls to make me
aware of a song coming out, I'll look for it
and if it’s good, I'll put it in rotation the day
we get it.

If 1 say I'm going to add a record, it goes
at the top of my list, because a lot of times
when 1 report my list to say the Gavin
Report, they only have so much room and
they may drop off your last couple of adds.
If you don’t report it as the first one, it’s not
going to get on there. I think a lot of MD’s
will say they’re going to add the record and
then don’t and then try to avoid the pro-
moters. If you're not going to add it, tell
them you're not. At least be honest!

Rex Gregory
WGNA-FM/Albany

What I look for basically in a record is if

it’s country and if it’s professional. We're
going with the heaviest country sound we
can get and still be professional and
salable. If it sounds good and the quality is
good, 1don’t really worry'if it’s not on a big
label. I'll go with a new artist if the record
has a real good country sound and a good
storyline. In fact, I'd rather go on
something like that than something that is
more pop, such as the new Barbara Man-
drell, which I'll probably lay back on until it
starts to move a little bit.
» Production quality is also important.
I've had some records come in and sound
good and the lyrics are great, but the record
quality is so bad you can’t use it. It’s a
shame because the artist isn’t going to
make it because of that. This mostly hap-
pens with the smaller labels, although I've
had it happen with even some of the bigger
labels.

We also monitor the lyrics because the
one thing we have to worry about up here is
if the lyrics are really bad or gross. If so, we
won't play it, or if it's a heavy crossover
record that really isn’t country I won't play
it. With about ten other A/C or CHR stations
in the market, we try to keep our ID away

Country Radio’s Most Accurate
Music Information
Begins on Page 50

from them and establish our own identity. I
don’t find it a problem saying no to someone
who wants me to add their record if I don’t
think it will fit, because you've got to worry
about the sound of the station. I just tell
them the reason and most of the time they
take it in stride.

There’s so much product coming in all the
time that you have to pick and choose.
However, our playlist is usually around
60-65, so I've got a lot of room to play with.
Even if a record doesn’t really make it, I'll
usually stay on it four to five weeks if it
sounds good. At least it gives the listeners a
chance to hear it and request it on the air if
they want. I feel that if it was good enough
to add originally, it deserves to stay in for at
least a month because in a light rotation the
listeners aren’t going to hear it that often.

We get good service from both the large
and small labels. The only real problem is

“I feel that if it was good
enough to add originally, it
deserves to stay in for at
least a month.”’

— Rex Gregory

getting the records into the stores. There
are only two or three stores around here
that carry a big selection of country, so it’s
tough to get them to carry artists that are
not as well known as say a Mickey Gilley or
Charley Pride. If they get enough airplay,
a lot of the smaller labels will then send pro-
duct to the stores in the area, so I always
tell them what we're playing and how the
requests are so they have some idea of how
their record is doing.

I'd say I probably have a little better rap-
port with most of the majors, simply
because they handle more well-known pro-
duct and it’s not much of a push thing.
However, I basically haven’t had many pro-
blems with any of them. If we’'re not going
to play a record, that’s it. I'll always listen
to what the promoter has to say, but I find
that the less they hype me on something
and the more they let me rely on my own
judgment, the more open I'll be. The one
thing which does get to me is when they
start calling two times a week. I'd rather
have them call once every two weeks if it’s
something that isn’t a real big hit, because
it doesn’t change that much in a week. If
enough stations are on it, I'll listen to it
again, but the main thing is still sound.
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Inside Nashville

WHAT ARE YOU GONNA DO WHEN YOU GROW UP?: This
month marks the anniversary of my romance with radio. I started play-

ing disc jockey at age 15 at KMAC/San

Antonio in 1943. Every manager

I've ever worked for at one time or another has opined: “The money’s
not great, but look at the exposure you’re getting.”” Would you call 39

years on the air “overexposure?’’ (It’s still my first love) .

.. Graceland

(Elvis’s home in Memphis) is girding for gawkers, opening the grounds
and the house for general public viewing at $5 a whack starting June 7.
Sorry, you still won’t be able to see in inner sanctum upstairs, where he
lived and died. That will be off-limits . . .

Jerry Clower became a member of the
Nashville Chamber of Commerce. (He lives
in Mississippi) . . . Dolly says she’s “back
to the country’ musically after a run at
“All Over The Road’’ music. Dolly says she
wore herself out making the ‘‘Best Little
Whorehouse In Texas’ movie. By the way,
while they were here recording the music
soundtrack for that movie, one day the
female background singers all appeared at
the studio in “proper attire befitting the
‘Call House’ station in life,” all dressed like
streetwalkers. Got a good laugh.
George Jones has a new personal manager,
Don Gilbert of Florence, AL. Nashville col-
umnist Michael Erickson branded last
year’s No.1 chart champ Razzy Bailey as
“long on hits but short on fame.” It’s com-
ing for Razzy though . . . The new Big Boy
restaurant on Music Row opening this week
and the companion hotel with reservations
into winter 1982 won’t be open for
sometime, but they’re stacking bricks fast
and furious . .. Lots of radio people and
hopeful artists in town for the Wrangler
Country Starsearch National Finals held
April 28. The 49 state winners went through
the elimination stage all week, culminating
in the TV-taped, two-hour show featuring
the Top 10 finalists presented at the Opry
Wednesday night. Look for the show to air
in early summer, with special in-person
performances by Jerry Reed, Tammy
Wynette, George Jones, Mel Tillis, T.G.
Sheppard, and Connie Cato, and hosted by
Dennis Weaver . . . By the way, Ray Price
has announced that he will no longer be
associated with the Starsearch ‘‘for per-
sonal reasons,” as he feels the original ob-
jective ‘“‘to promote new talent all around
the country’’ has now been accomplished

AIRLINES: Faron Young's description
of a girl he heard perform the other night:
“She should be arrested for loitering in
front of a band!” ‘“‘Hee Haw"’
matchstick-figured Roni Stoneman says: ‘‘1
married my husband Richard Adams for
his money and he married me for my body

.. and we both got cheated!” . . . Loretta
Lynn, after sessioning with her favorite
producer Owen Bradley, flew to L.A. to
videotape the Richard Simmons show . . .
I'd say Barbara Mandrell has arrived. Er-
ma Bombeck wrote a column on her . . .
Bobby Mackey’s new record ‘“‘Pepsi Man"’
and a case of Pepsi is being delivered to
stations all over the country by your
neighborhood Pepsi-Cola delivery man . . .
great idea! . . . "' DON'T BELIEVE DOL-
LY SAID IT DEPT.: “I make a better
whore than a secretary” comparing, of
course, her first two movie roles, *‘9 to 5
and “Best Little Whorehouse In Texas™ . . .
Cindy Cash says the way her dad got “into”

the ‘‘Man In Black" stage clothes evolved
from his first public appearance as a singer
with a band; it was in a church and they all
thought it would be nice to dress alike,
hence the black attire . . . Conway Twitty’s
“Star-Shower”’ at Opryland theme park in
Nashville last week kicked off a succession
of stars succeeding Sundays this sum-
mer: Ray Stevens, Bonnie Raitt, Ricky
Skaggs, Quarterflash, et al for the month of
May . . .Wayne Edward’s editor should be
arrested. He’s always got funny lines in his
“Bullsheet” from RCA’s Dallas office. Go
for it! ... Rick Springfield’s date at the
Opry House here on Sunday May 16 was
sold out an hour after the tickets went on
sale. They could fill three or four houses
here for all the Soap/Rock addicts . . . Have
you seen the newest singing cowboy? He’s
Rex Allen Jr., seen hereabouts with his
dad . . . Hey, Wayne Edwards, the cowboy
on your weekly sheet looks like Mer-
cury/PolyGram’s Frank Leffel. (Better
check that out) ... Karen Taylor’s star-
route is following the pattern of Janie
Fricke. Karen’s been a studio back-up
singer on hundreds of country hits, in-
cluding Dolly, George Jones, and more, and
you know, it shows in her record product
... Former Cleveland, LA DJ and local
Texas promotion man Charlie Ross just cut
his first single for Townhouse Records. As
Charlie explains, his varied background
will come in handy, since “I can record
‘em, promote ‘em, and play ‘em!” . ..
Although gold records line the walls of
many radio stations around the country,
this special presentation of the ‘Coal
Minér’s Daughter’” movie soundtrack
album was the first gold presentation ever
received by the CMA and the first ever
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specially packaged for the CMF. Loretta
Lynn is pictured doing the honors with
Country Music Assocation Executive Direc-
tor Jo Walker-Meador (left) and Country
Music Foundation Executive Director Bill
Ivey (right).

HOW TO “PITCH” A HIT-SONG: Kris
Kristofferson, a licensed pilot, flew over
Johnny Cash's Old Hickory Lake home, his
helicopter landed in the yard, got out and
sang ‘‘Sunday Morning Coming Down.”
You know “the rest of the story.”

Coors Country News

AN INSIDE LOOK
AT COUNTRY PROMOTION

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291
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News/Talk

GAIL MITCHELL

Talk’s Alive And
Well On Philly FM

Following its switch in format allegiance from music to talk (R&R
4-23), KGO-FM/San Francisco joined the ranks of the few not adhering
to a commonly-held belief — FM isn’t suited for talk; AM is. To find out
just how well talk holds its own on the FM band, I recently talked with
Lita Indzel Cohen, Exec. VP/General Counsel, and Sid Mark, Exec.
Operations Manager of WWDB-FM/Philadelphia.

Sid Mark
WWDB began talking on St. Patrick’s
Day; however, it’s not “green’ any more
where talk is concerned. It’s been seven
years. Though the station went down
(5.04.7) in the winter book, it has con-
sistently scored well in the wake of such
competition as Group W's KYW (9.3-10.5)
and CBS’s WCAU (3.4-3.6). For 18 years
prior the station had programmed jazz,
which was an aesthetic success but not a
monetary one. But what prompted Banks
Broadcasting to change its 50,000 watt
facility from music to talk? “Billy Banks,
who was the founder and owner of the sta-
tion, always did innovative things,” ex-
plains Lita, a six-year station vet. (Dolly
Banks now serves as President/GM) “We
saw the growth of FM and this was a chance
to find our niche. When everyone was swit-
ching to the FM band, there we were as a
refreshing oasis in a desert of music.”

Sid, who’s been with the station for 26
years, dismisses the “swallowed up” feel-
ing of being surrounded by all that music
and adds, “‘Absolutely, the more music the

better. Let them all play music. Just about
all other formats were available in
Philadelphia on either AM or FM, and the
management had the bright idea of trying
talk on FM. Everybody from the President
of Arbitron to former CBS executives told
us that it was sheer suicide. But it has been
enormously successful.”

Talk All The Time

Besides the strong signal, both think part
of WWDB'’s success stems from the station
being talk all the time. Sid elaborates, ‘‘Most
Talk stations go into a news cycle for their
morning and afternoon drivetimes whereas
we continue right in with our two-way con-
versation straight through the morning and
afternoon.” That’s not to say the station
doesn’t air any news. It carries ABC every
hour at the top of the hour and local news
every hour at the half. And it hasn’t entirely
forsaken its musical roots. Sid hosts the
long-running Frank Sinatra program which
WWDB broadcasts for four hours on Fri-
day, five hours on Sunday.

There was a time, according to Lita,
when the station was known only for the
Sinatra show. But as time passed, audience
awareness evolved and they now associate
WWDB with Sinatra and talk, and know the
air personalities by name. It’s the talent
and management’s camaraderie with them
that is credited with enhancing the on-air
sound and the station’s popularity. Talk
hosts include Richard Hayes, a singer
formerly associated with the Arthur God-
frey show, and Frank Ford, described as
the father of Philadelphia talk radio. The

MASCOT HOUNDS CITY FOR
NEWS — A familiar sight these days
sniffing around the French Quarter
and elsewhere in New Orleans is
WGSQ's station mascot, News-
Hound. Buff-tan with black trim and a
bright red tongue, NewsHound is in
actuality personality Ken “Hollywood™
Hernandez. Besides being a popular
audience attraction at remote broad-
casts and other special events,
NewsHound barks out live reports via
a wired two-way radio.

* e 1 ! AR
BOOSTING MDA PLEDGE SUP-
PORT — WRKOQ/Boston, the Boston
Celtics, and the local “Stop and
Shop" chain have banded together in
support of the Muscular Dystrophy
Association. One dollar from every
Celtics T-shirt is donated to the |
MDA. Shown modeling the official
T-shirts are Celtics Head Coach Bill
Fitch and Massachusetts MDA
poster child Jennifer Haskins.

weekends feature a potpourri of specialists
who give advice on real estate, finance, and
health/physical fitness. Overall, the station
strives for a blend of controversy and enter-
tainment: “It’s not just a station where peo-
ple call in and talk,” Sid stresses.

Promotion=Listener Loyalty

Ongoing promotions that “don’t clutter,
but are done within the flow” add to
WWDB’s community awareness. The sta-
tion has sold hamburgers for a dime and
french fries for a nickel, gas for 39.9 cents,
paid listener auto gas and telephone bills
for a year, and sponsored a “big cheese”
contest with station personnel coming to
listeners’ place of business with
cheesecakes. Such promotions aim for high
visibility, strong community feeling, and
the ultimate goal of listener loyalty.

One example is a recent trip host Frank
Ford made to South America. He took along
a capacity crowd of listeners who paid close
to $4000 for the travel opportunity. Then
there’s the case where a cult movement
was being forced to evacuate the house in
which they were dwelling. Innocent
neighbors were removed and the whole
area was sealed off from the press. How-
ever, one person, who had been asleep, was
overlooked. When he looked out of his win-

dow and saw what was happening, he called
WWDB and gave the station a blow-by-blow
account of the proceedings; his accuracy
resulted in the station tapes being sub-
poenaed. “The young man who saw it could
have called anywhere,” Lita reiterates.
“But he picked us.”

Crowding The Oasis

Since WWDB has carved a successful
space on the FM dial, why haven’t more
within the market and nationally staked out
a share of the oasis? “In Philadelphia,
KYW is doing well. WCAU tried to do all-
News, KYW buried them, and they went
back to a Talk format,” Sid explains. “We
are currently in a position of strength. I
would say that number one it’s difficult to
find the personnel that’s required to do Talk
radio, both male and female.” Lita agrees
and emphasizes, ‘“The FM band still has the
feeling of music so that people are reticent
across the country to try it on FM. We just
happen to be in a lovely position here in
Philadelphia for the same reason that no
one challenges KYW anymore.” However,
she does concede that could change. ““Once
AM stereo becomes not just accepted, but
more predominant, at that point there may
be no difference between AM and FM. Then
other people across the country may try it.”

News/Talk Personalities

ON THE MOVE: Beginning May 3, syndicated
columnist Pat Buchanan cohosts a one-hour talk
show with Tom Braden on WRC/Washington, DC.
in other station activity,
Bob Levey, Washington
Post columnist, jumps
aboard as afternoon talk
host; fellow Postonian
Mike Causey tackles a
Sunday talk show; Ron

Eisenberg, attorney, B ‘i m
hosts a weekly tak seg- 1 :il
ment; and Dr. Mark '
Cathey, horticulturist, -b'i

cohosts a gardening talk Gail Parker

program with Mac McGarry . . . KCNN/San Diego
kicked oft its new format fast month and the news
staff is as follows: Larry Bruce, PD; Jetf Prescott,
News Director; Roxane Russell, Managing Editor;
Bob Hudson, AM anchor and Jett Lucifer, PM an-
chor, Lyn Lacye/Ashley Gardner, community
news; and reporters Rick Hill, Robin Brown, Dr.
Benjamin Wool, Steve Springer, Robert Lakisol,
and Larry Lindner . .. Kathy Gerrow named
writer/reporter at KYW/Philadelphla
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. . .WBBMIChicago News Director John Hultman,
appointed Senior Correspondent at the station
Jim Nelson replaces Sean O'Brien as PM host at
KMED/Medford, OR; O'Bnen moved to KUGN-
FM/Eugene WINS/New York announces
Ritschard Homberg's elevaton to Promotion
Manager, names Karin Ericson Research Director
Copy Editor Roger Nadel to Executive News
Producer at KNX/Los Angeles, which just
celebrated its 14th anniversary as a News station
KViiSeattle weicomes Deborah Berger as
Consumer Reporter . . .Dr. Gall Parker (pictured)
hosts “Ask the Psychologist’ on WXYZ/Detroit,
Monty Korn named host of station’s "Money Talk"
KYXi/Portland, OR (News 15) evening an-
chor/reporter Dennis Brodigan elected President
of Oregon Associated Press Broadcasters
Association Barbara Rilegel, KFWB8B/Los
Angeles's Orange County Bureau Chief, elected
President of S. California division of AWRT
WRKO/Boston State House reporter Owen May
was the sole Boston media rep at the recent
Democratic Gubemnatorial Debate Panel .

ABC TALKRADIO ADDS TWO: Ettective May 3,

KLiQ/Portland, OR joins ABC's talk network fold,
followed by the May 6 affilation debut of
WERE/Cleveland.

PROGRAMMING HIGHLIGHTS: WBAL/Balti-
more broadcasts live from Mt. Vernon Place at the
66th annual Flower Mart Festival on May 5
KVliSeattle now programs “Dream Tak,” hosted
by clinical psychologist Dr. Gayle Delaney, who
analyzes dreams . . . KCBS/San Francisco set to
air live coverage of the Earthquakes’ 1982 outdoor
soccer season . WMCA/New York recently
launched an "Adverlising Age” segment on its
“Special Edition” show with AA Executive Editor
Fred Danzig working alongside station host Bob
Grant . . . KTRH/Houston kicks oft monthly talk
show featuring Mayor Kathy Whitmire

. .KORK/Las Vegas adds business news seg-
ment with veteran business reporter Gordon
williams, who files for ABC Information Network

“Down To Earth,” a gardening program with
George Miller, joins WEZO/Rochester lineup

KIRO SEEKS ACTION: KIRO/Seattle has form-
ed a Newsradio Action Group, a team of 12 radio

journalists who are prepared to cover major news

<

events live from anywhere in the world within 24
hours of departure. The team includes
News/Programming Director Vic Bremer, Manag-
ing Editor Andy Ludlum, morning host Bill
Yeend, morning anchor Dave Stone, sr. reporter
Phil Johnson, midday host Jim French, after
noon anchor Dave Ross, Sportsline host Wayne
Cody, evening host Bill Gallant, weekend host
Rick Van Cise, and reporters Jim Meyer and
Carolyn Duncan . . .WOR/New York once again
winged Its way to London for the second time to
pbroadcast live from the Duke of York’s Theater

NBC SEARCH: NBC Radio is looking for the
right talk host to complement Sally J. Raphael on
its Talknet, dealing with human relations. In-
terested talkers can contact Morrie Trumble at
(212) 664-2490

KYXI SPELLS TAXPAYERS' RELIEF: On Apni
15, KYXI/Portland, OR was on hand at the local
post office with<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>