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THE INDUSTRY’S NEWSPAPER

KMPC Drops Talk,
Joins Drake’s ‘Hitparade’

KMPC/Los Angeles will change
format on May 17 from Talk to
Drake-Chenault’s new syndicated
“Hitparade’” package, described
by station VP/GM Ken Miller as
““a classic blend of non-rock hits of
the 50’s and 60’s with compatible
music of the 70’s and 80’s.” KMPC
has been a Talk station for the past
2% years, but for the previously 25
years was a personality-oriented
MOR music station.

Miller explained the shift: “We
learned that it’s hard to change
what you are, especially when
you've spent a quarter of a cen-
tury building and nurturing an im-
age. KMPC still has an incredibly
strong music identity, and as evi-
denced by our decision, we’ve de-
cided to stop fighting it. ‘Hitpar-
ade’ marks a grand return to
KMPC’s musical heritage.”

Felz New PD

John Felz was named as
KMPC’s new Program Director,
replacing Tom Straw, who leaves
the station to join KXIV/Phoenix
(see separate story). Felz has
been with KMPC since 1973, serv-
ing in a number of capacities in-
cluding sports producer, Assistant
Program Director, senior produc-
er, and for the past two years pro-
ducer for the Robert W. Morgan
morning show.

Other announced personnel
changes include the departure of
talk hosts Hilly Rese, Scott St.
James, Brent Seltzer, and week-
end personalities Roberta Wein-
traub, Harvey Levin, Bill Pearl,
and Phil Gainsborough. KMPC
will also discontinue the ‘‘Larry
King Show” from Mutual.

The new KMPC “Hitparade”
lineup includes Robert W. Morgan
remaining in morning drive

(6-10am); Neil Ross, who joined
KMPC in February from KNX/-
FM/Los Angeles, moves to mid-
days (10am-2pm); Eric Tracy,
currently the West Coast host of the
RKO Radio Network’s ‘“America
Overnight” program, will join the
station for afternoons (2-6pm);
Larry McKay from KFI/Los An-
geles will follow a one-hour “Sports
At Six” show (7pm-midnight) ; and
Deanna Crowe from KLAC/Les
Angeles will do all-nights
(midnight-6am).

Bill Drake, principal in the
Drake-Chenault firm, will person-
ally oversee the transition of
KMPC to the new ‘‘Hitparade”
format. ‘“‘Hitparade’’ was pre-
miered April 4 at the NAB conven-
tion in Dallas. Spanning several
decades of music, the format
features artists ranging from
Rosemary Clooney, Frank Sina-
tra, and the Four Freshmen to
Barbra Streisand, Dionne War-

wick, and Neil Diamond. KMPC
KMPC/ See Page 18

Bogart Claimed By Cancer

Neil Bogart, founder of Casa-
blanca Record & FilmWorks and
Boardwalk Entertainment, died of
cancer Saturday (5-8) in Los An-
geles at the age of 39. A recording
artist, promotion man, executive,
and label chief, Bogart was a
leading innovator who set many
musical trends, created numerous
stars, and established an industry
standard for imaginative and in-
tricate promotional campaigns
and flamboyant, colorful artists of
incontestable star quality...a
quality he shared in full.

Bogart started his career as a
singer under the name Neil Scott,
registering a minor hit with ‘“Bob-
by’ in 1961. Although he continued
recording sporadically into the
mid-60’s, no further success came
his way, and after a short period
with Cash Box, he began working
in promotion for Cameo/Parkway
Records. The label was practical-
ly moribund when he started, but
he was able to revitalize it with
hits by Question Mark & the
Mysterians and the Ohio Express
and regional successes with Bob
Seger’s first records.

Straw To Run KXIV

Former KMPC/Los Angeles PD
Tom Straw will join Lorell Broad-
casting later this month as Execu-
tive VP and part owner of Lorell’s
newly-acquired (pending FCC ap-
proval) KXIV/Phoenix. Straw will
also program the station, and he
told R&R, “KXIV is currently a
Big Band format, but we’ll be
changing it to Talk. We plan to
carry CNN-2 and the NBC Talknet
at night. No decisions have yet
been made on specific station per-
sonnel.”

Straw, who had been with Golden
West for more than three years, be-
came PD of KMPC 18 months ago.
John Felz has been named PD at

Salgo New PD At KWST

Jeff Salgo has been named Pro-
gram Director at Century’s KWST/
Los Angeles, replacing Chuck
Martin, who resigned last month
(R&R 4-30). Salgo, who had been
PD of KBZT/San Diego, told
R&R, “It has been a real treat
working for (KBZT President/
GM) Norm Feuer. He’s made this
one of the more ideal situations in
radio. He’s an inspiring person to
work for.

“KWST is par-

home town. I
have heard the
station’s entire
evolution clear
back to the 60’s
and that gives

%
Jeff Salgo
me a unique perspective. I am

looking forward to working with
(KWST VP/GM) Tim Sullivan.
He’s managed some really great
radio stations, and had some of the
brightest programmers in the
country working with him, so I'm
pleased he thinks I’m good enough
to do the job. Naturally, it’s a real

.career challenge to program in Los

Angeles, one that I am really look-
ing forward to.”

Sullivan commented to R&R,
“I’'m most excited about Jeff join-
ing our staff. His extensive re-
search and marketing background

should be a big asset to our radio-

station.”” When asked about
KWST’s current CHR format,
Sullivan indicated that no changes
were anticipated. Salgo, who was
not immediately replaced at
KBZT, will officially join KWST
May 24.

KMPC and will supervise the sta-
tion’s format shift from Talk to
Drake-Chenault’s ‘‘Hitparade”
(see separate story).

KODA Names
Rogulski OM

After five years as Operations
Manager at WJOI/Detroit, Ken
Rogulski has resigned to accept the
same position for KODA/Houston.
His appointment takes effect Mon-
day (5-18).

In making the announcement,
KODA VP/GM Milt Willis stated,
“We're delighted Ken is coming
with us, after doing a fine job in
Detroit bringing WJOI closer to the
competition. He shows very good
knowledge of our (Bonneville
Beautiful Music) format, and we
look forward to him working with
us",

Rogulski replaces Konstantin
Grab, who departed to become
Program Manager at Westing-
house sister station KDKA/Pitts-
burgh last month (R&R 4-2).

“It’s a nice feeling,” Rogulski
told R&R. “I'm sorry to be leaving
Detroit. WJOI is one of the best
operations I've ever worked for,
and it offers tremendous potential.
Still, 'm looking forward to the
challenge in Houston. I'm excited
about going there.”

No replacement has been named
yet at WJOI. WwJ & WJOI VP/
GM Lee Leicinger commented,
“Obviously, we’'re going to miss
him. He’s done a nice job for us,
and we wish him well.”

Neil Bogart

His Cameo experience was just
a prelude to his next venture, Bud-
dah Records, which he joined in
late 1967 and ran as General Man-
ager until 1973. He masterminded
the label’s immense success
with the ‘‘bubblegum” sound in
1968-69, with hits by the 1910
Fruitgum Co., the Ohio Express,
the Lemeon Pipers, etc., then was
able to broaden Buddah’s base
with the Isley Brothers, Curtis
Mayfield, Melanie, Gladys Knight
& the Pips, and many more.

The Casablanca Era

In late 1973 Bogart formed his
own label, Casablanca Records,
starting with a distribution deal
with Warner Brothers and quickly
going independent. Casablanca
was the scene of his greatest tri-
umphs, starting with Kiss’s break-
through in 1975 and Donna Sum-
mer’s emergence as the queen of
the burgeoning disco pheno-

BOGART/ See Page 18

Camroux Resigns
As CKLW GM

Canadian broadcast consultant
Chuck Camroux, who has been
General Manager of CKLW &
CKJY/Detroit since September
1979, has announced his resigna-
tion in order to return to full-time
consulting. “I surprised the com-
pany — they had no idea I was go-
ing to do it,”” Camroux told R&R.
He announced his resignation to
the station staffs Monday (5-10).

“I have been in the legal and ac-
counting business for the past
three years, not the radio busi-
ness. I enjoy consulting more and
look forward to getting back to the
basics,” Camroux stated. He will
relocate to the West Coast of
Canada and maintain Vancouver
and Toronto offices for his consult-
ing firm, Camroux Enterprises,
Inc.

No successor has yet been nam-
ed for Camroux. He will stay on
during the summer to guide the
station through license renewal
and budget-planning processes.
“I'l stick around through the
transition phase after the new GM
is appointed,” Camroux com-
mented.



Number 9 in a Series:

Bonneville
orks!

The Winter '82 Arbitron sweep results are in,
and here’s how we stack up against Schulke:

THE BONNEVILLE
MARKET AFFILIATE BONNEVILLE SCHULKE ADVANTAGE
New York WRFM 4.5 3.9 +15%
Los Angeles KBIG 4.6 3.5 +31%
San Francisco KOIT 2.5 2.9 Opportunity
Philadelphia WEAZ 5.7 3.9 +46%
Houston KODA 5.5 3.5 +57%
Dallas KMEZ 6.3 3.4 +85%
Pittsburgh WPNT 5.6 5.0 +12%
Baltimore WRLX 2.8 6.8 Opportunity
Denver KOSI 7.1 4.2 +69%
Tampa WJYW 6.6 4.7 +40%
Kansas City KMBR 6.6 54 +22%

Will Bonneville work for you? Count on it.
For details, call Marge, toll-free, at (800) 631-1600.
Why settle for second best?

BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY, NJ 07670

Source: Arbitron, Winter 1982. 12+ Metro Share, Mon.-Sun. 6am-12mid.
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AM KSON Shifts To
Classic Country

After 17 years as a ‘*“Top 40"’ Country sta-
tion, KSON/San Diego has shifted to a
“classic Country’” sound incorporating
about 85% country oldies, plus current
singles “which retain the traditional
sound.” GM Don Nelson explained the
change: “The big problem was that all of a
sudden we had four Country music stations
in San Diego. They all sounded alike. They
were all going after the widest possible ex-
panse that we currently call Country. We
made the move because we felt that
KSON-AM had to give our listeners a hook;;
there had to be a reason for them to listen
to the station. And, most importantly, they
had to be able to recognize the station.
Now, when you go down that AM band, you
damn well know you have KSON, because
it’'s COUNTRY!”

Nelson gave credit for the new format’s
design to PD Rod Hunter. Hunter told
R&R, “We’re actually the first station that
I know of doing this format. KIKK/Hous-

ton, which recently switched to ‘classic
KSON/ See Page 18

Casey Forms Own
Consultancy Firm

Al Casey, who recently resigned as
VP/Programming of Charter Broad-
casting, has announced the formation of Al
Casey & Associates, a programming con-
sultancy specializing in CHR, A/C, and
Country formats. Casey’s first clients are
KADI/St. Louis and KQAM & KEYN/-
Wichita.

From his temporary offices in San
Diego, Casey told R&R, “I will eventually
be moving my headquarters back to Kan-
sas City to be closer to my initial clients
and accessible to all parts of the country.
I'm also planning to take on some
associates to assist me in implementing
station formatics as soon as possible.”

Prior to joining Charter, Casey pro-
grammed WHB/Kansas City, WXLO/New
York (now WRKS), KSLQ & KXOK/St.
Louis, WMYQ/Miami, and WHBQ/Mem-
phis.

Farewell To A Friend

Neil Bogart is ireplaceable, an endlessly active visionary of a sort the music industry is
unlikely to see again. He had the vision to detect the next trend far off in the distance, the
perception to pinpoint how to promote it, the contagious excitement to fire up everyone around
him about it, and the seemingly limitiess energy to follow it through in every imaginable detait.

Neil was never afraid to gamble on untested ideas, and his record of longshot victories
testifies to his sound instincts. He never hesitated to put everything on the line for something he

believed in. He believed in entertaining people through music — his immense success with
bubblegum and disco records was essentially his way of returning the flash, the color, and the

pure fun to popular music.

Most of all, Neil lived his life to the fullest extent, working beyond overtime on a dizzying suc-
cession of projects and still finding time to excel as a husband and father and involve himself in
countless charities. He dreamed wonderful dreams and then made them come true in grand
style.His triumphs and disappointments were all on an epic scale, and he went out at the top of
the charts. it's fitting that at the services, three of his children sang a memorial song they'd

written for him.

Neil will be terribly missed . . . but he's on to bigger and better things. ‘RH

Gilreath Moves To
Island As Exec.
VP /Marketing

Eddie Gilreath has been appointed Ex-
ecutive VP/Marketing for Island Records.
Gilreath had recently been promoted to
VP/Black Music Sales for Warner Bros.,
earlier serving as National Sales Mana-
ger/Black Music Sales at WB and as Na-
tional Promotion Manager for Motown. In
his new position Gilreath will oversee
sales, advertising, merchandising, and all
other areas of marketing.

Island/U.S. Presi-
dent Ron Goldstein
commented, “Chris
(Blackwell, Island
founder) and I feel
that the addition of
Eddie—along with
recent additions of
(VP/Promotion)
Michael Abramson
and (Director/Artist
Development) Ellen Eddie Gilreath
Darst—to our staff will give us one of the
best marketing teams in the record indus-

GILREATH/ See Page 18

Editor & Pubksher. BOB WILSON

Vice Preswent, Sass & Marketing: DICK KRIZMAN
Executive Editors: XEN BARNES, JOHN LEADER
At Dvector: RICHARD ZUMWALT

News Edtor. GAlL. MITCHELL
Aduit’‘Contemporary Edter JEFF GREEN

AQR Editor. JEFF GELB

Black Radio Edtor WALT LOVE
Contemporary Hit Radw Sator- JOEL DENVER
Country Eator: CAROLYN PARKS

News/Tak Edror: SAIL MITCHELL

Ratings & Research Ednor: JHAN HIBER

Sales Ednor: JOMATHAN HALL

Contributing Editos JIM DUNCAN

Nashwile Correspondent: BIFF COLLIE
Associate Edtors: KRISANN ALIO, CHRISTINA ANTHONY,
ELLEN BARNES, MELINDA MILAM, LINDA MOSHONTZ,

PAULA PONCE, NINA ROSSMAN, SYLVIA SALAZAR,
CLAUDIA STEWART

Computer Servces Director: DAN COLE

Asssstant: LEE CLARK

Research: JACK TOOTHMAN

Traffic Director: ADRIENNE RIDDLE

Washington Bureau: 110! Connsclicut Ave.. NW. Sute 1004.
Washington. DC 20036. (202) 466-4960

Bursau Cheef: JONATHAN HALL

Naponal Sales Dirnctorr BARRY O'BRIEN

Washington Editor: BRADLEY WOODWARD

Office Manages: VIVIAM FUNN

Lega/ Counsel JASON SHRINSKY

Creative Consuant: MARK SHIPPER

Assocate Art Director: TMMARILYN FRANDSEN

Photography: RGEGER ZUMWALT

Progucton Drector: RICHARD AGATA

Typography. KEMT THOMAS

Graptics L.T. PEARL, GARY VAN DER STEUR

Vice Preswent, Business Attars: ROBERT KARDASHIAN

Vice Prosoent. Marketing: BILL CLARK

Creative Services Director. MIKE ATKINSON

Marketpiace Cooonator: PAM BELLAMY

Office Manager WANCY HOFF

Admunstrative Aswstant. GAYLE DUNCAN

Controder: MARGARET BECKWITH

Assstant: CARCL TAYLOR

Circutabon. JUDY LUCARELL)
Radko & Records ™ is published every Friday by Redn & Records, inc.
1930 Century Pack West, L.A.. CA 90067 (213) 553-4330. Subscrp-
Bons $195 per yewr or $55 per quarter. All reasonabie care taken but no

assumed for materiel. R8A reserves af rights in

meterial for . AN jetters 10 R&R o s
Editors wil be ntended for and and
may thersfore be used o: this pupose. Nothing may be reproduced in
whoie o¢ in part ithou! wriltten permission from the Pubdsher. The
terms AOR, Baci- Page, Breskers, Most Added, Netions! Airpley/30,
Paralels, Radio & Recorts, and Streel Tak are registersd trademerks of
Radio & Records. Printed in U.S.A. Maded first class to the United

States, Canads, §ngiand, Australs. New Zealand, and Japan. © 1982
Radio & Records, inc

250 A aivision of Harte: Hanks Communications.

AWRT Convention Explores Communications

The 3000-member American Women in Radio And Television, Inc. (AWRT) organization held its 31st annual convention
in San Francisco last week (May 4-7). Themed "Communications Odyssey ‘82," this year's conference explored today’s ad-
vanced technologies and their effects upon the communications industry as a whole. Wednesday's opening session featured
an address by National President Muriel Kennedy, followed by a government regulation panel, “Re- De- or Un-Reguiation:
What's 1t Al About?” Jane Cohen, VP/Television for NAB, moderated with panel members (at top, kr) Ward Whits, Sr.
Counsel for U.S. Senate Committee on Commerce, Science and Transportation; Mimi Weyforth Dawson, FCC Commis-
stoner; and Wade Hsrgrove, Executive Director, North Carolina Assoclation of Broadcasters. A fourth panel member, Er-
win Krasnow, Sr. VP/General Counsel for NAB, joined the group via live sateliite hookup

The 450 attendees were also given a variety of activities to choose from: a tour of the area’s "'Silicon Valley,” mini-seminars
{broadcast news, computers, etc.), networking opportunities through breakfast roundtable discussions; and professional
development workshops. Major highlights were a programming awards luncheon and the Broadcast/Industry Banguet, with

actress Jean Stapleton receiving the Silver Satellite Award.

One of Wednesday's four concurrent sessions was the News mini-seminar, which focused on audience attitudes and future
trends in radio and television broadcast news. Gathering, producing, and presenting the news were discussed as well. Shown
is the Radio News Panel with {I-r) Barbara Rickard-Rlegle, News Bureau Chief, KFWBJ/Los Angeles; Fred Zehnder, News
Oirector, KTVU-TV/Oakland; and VIkki Liviakis, News Director, KFRC/San Francisco.

Smidt Starts Custom
Consulting Company

Clark Smidt, most recently VP/Broad-
cast Operations at marketing research
firm Wallace & Washburn and former pro-
grammer at WEEI-FM/Boston and
WCOZ/Boston, has formed his own con-
sultancy firm. The company, Clark F.
Smidt, Inc., specializes in ‘‘customized
enhancement operations’’ for radio, TV,
and cable formats, involving manage-
ment, programming, marketing, position-
ing, and several other elements.

Smidt told R&R,
“It’s a perfect time
for this move. Kim
Wallace and Harry
Washburn are out-
standing gentlemen
and I will continue to
be at their service for
any special pro-
jects.”” He added that

Clark Smidt

he will be personally involved with every
SMIDT/ See Page 18

Gielbert Named Radio
Records President

Jimmy Gielbert has been promoted to
President of Radio Records, replacing
Dick Kline, who resigned recently.
Gielbert had been VP/Sales & Merchan-
dising for Radio, and.joined the label at its
inception in 1979 as Controller.

Radio Chairman | s
Ed McGlynn com-
mented, “It gives me
great pleasure to
make this much-de-
served promotion. |
Jimmy has been with
Radio since its found-
ing, and he has had Y ;
an instrumental role Jimmy Gielbert
in the growth and success of the com-

GIELBERT/ See Page 18

Congress Passes
Potent Piracy
Penalty Bill

The House of Representatives approved
on a voice vote Monday (5-10), a measure
which would substantially increase penalties
for piracy or counterfeiting of records and
films.The Senate passed a companion bill
last December; Presidential approval is
still pending.

The bill would make large-scale piracy a
felony on the first offense, and establishes
a three-tier penalty scale. Pirates or counter-
feiters convicted of illegally distributing
or producing over 1000 records or 65 copies
of a film would face five years in prison
and/or $250,000 in fines. Second-time (or
more) offenders would also face that
punishment scale. First offenders dealing
in 100-999 records or 8-64 films could serve
up to two years and/or pay $250,000; while
lesser offenses would face a year in jail or
a $25,000 fine.




Washington Report

Wirth Slams Door
On Deregulation

Prospects for passage of radio deregula-
tion once again look bleak. Opening a hear-
ing on the subject, Telecommunications
Subcommitte Chairman Tim Wirth
(D-CO) last week vowed to block what he
called ‘‘sweeping, ill-conceived
deregulatory measures that do not provide
some alternative means of protecting the
public interest.”

A parade of broadcast witnesses then
urged passage of deregulation and of Al
Swift’s (D-WA) bill to abolish comparative
renewals. The dramatic highlight came
when CBS Sr. VP/Policy Gene Mater sug-
gested that, rather than espousing the Bill
of Rights, Wirth believes in a “Bill of
Privileges.”” Wirth exploded, giving
Mater a severe tonguelashing and declar-
ing that First Amendment rights belong to
all Americans, not just to broadcasters.

Meanwhile, NRBA officials remain
hopeful about the chances of their alter-
native deregulation idea, which would give
radio stations 50-year frequency leases in
return for annual rental fees that the
government would use to fund public
radio. NRBA continues to refine the con-
cept in discussions with Wirth’s staff.

Gannett’s “USA’’ Call Bid
Draws Record Protest
Gannett’s attempt to win USA call let-
ters for two of its stations has drawn nine
protests from competing stations—an FCC
record in a call sign dispute.
Gannett wants to change KPRZ/Los An-

geles to KUSA and WJYW/Tampa to
WUSA. Its original request to assign the
WUSA calls to WWWE/Cleveland was
withdrawn after five local stations com-
plained to the FCC that public confusion
would result.

Since the USA designation could imply
some kind of government connection, the
Gannett case brings into play a vague FCC
rule requiring it to obtain ‘‘suitable
clearance.”

It’s possible that such clearance has
been obtained in the form of a letter from
Bernie Wunder, head of the National
Telecommunication and Information Ad-
ministration (NTIA). After turning up no
protests from other government agencies,
Wunder has told the FCC the USA call
signs are okay with him.

NAB Searchers, NRBA Runners

NAB has rounded out its panel searching
for a successor to outgoing President
Vince Wasilewski with the naming of
Multimedia Chairman/CEO Wilsen
Wearn, Seguin Broadcasting Presi-
dent/GM Stanley McKenzie, N.C. Assn. of
Broadcasters Executive Director/General
Counsel Wade Hargrove, and Westing-
house TV Group President Bill Baker.
They join NAB’s Executive Committee in
forming the search panel, which holds its
first meeting next week.

Meanwhile, NRBA reports intense in-
terest in its Regional Director elections
now underway. The 118 broadcasters com-
peting more than doubles last year’s

figure.

Reagan Radio Commentaries
Encounter Airplay Reluctance

Relatively few radio stations appear to be carrying President
Reagan’s five-minute Saturday radio commentaries, according to in-
formed estimates. While radio network officials generally found it dif-
ficult to estimate the percentage of affiliates carrying the broadcasts,
Mutual VP/News & Special Programming Tom O’Brien estimated 235
of 900 affiliates run them, for a listenership of about a million. That pro-
portion was mirrored in a brief R&R spot check of ten stations, mostly
in major markets; three were airing the shows. Incompatibility with
set music formats was the reason most often mentioned for not pro-

viding coverage.

However, the man heading up the pro-
ject for the White House, consultant Mark
Goode, told R&R, “We think it’s working
very well.” Calls and letters indicate
many Americans are hearing the speeches
and there’s been extensive follow-up
coverage on television network news and
in Sunday newspapers, Goode said.

Besides stations picking up the feeds
from their networks, the White House says
500 to 800 calls per weekend are being logg-
ed on its radio actuality system
(800-424-9090), which provides the com-
mentaries to non-network affiliates.

Stations Reluctant
To Break Format

In R&R’s spot check, the only stations
carrying the talks were KDKA/Pitts-
burgh, KOB/Albuquerque and WINZ/Mi-
ami. WKTU/New York and KABC/Los An-
geles are not providing coverage.

Citing format considerations as the
reason for declining to carry the President
were WHBQ/Memphis, KTSA &
KTFM/San Antonio, KIRO/Seattle, and
WDSM/Superior, WI. A newsman at
WDSM said, to his knowledge, only one of
the 12 stations in the market is airing the
broadcasts.

A spokesman at WBNS/Columbus, OH
told R&R the station ran the first show, but

based on its content decided the ‘‘news
value wasn’t enough to interrupt regular
programming” for the remaining nine
speeches.

Most of the stations, whether carrying
the President or not, said they were giving
the speeches adequate coverage in regular
newscasts.

Jerry Smith at AP Radio guessed the
speeches and the Democratic response,
which APR feeds live, are both getting
“rather heavy use,” based on affiliate in-
quiries. CBS is standing by its initial deci-
sion not to run any of the talks. ABC, which
is making case-by-case decisions depen-
ding on subject matter, so far has carried
all six programs.

R&R/Friday, May 14, 1962

CUBA PLANNING “RADIO LINCOLN?”

Radio Marti Comes Under Fire

Reagan a_ldministration plans to build Radio Marti, a 50kw pro-
paganda §tat10n aimed at Cuba, came under heavy fire Monday (5-10)
at a hearing of the House Telecommunications Subcommittee.

Broadcasters expressed fears that Cuba
will strike back with new jamming or in-
terference that will hurt U.S. stations.
Rep. Al Swift (D-WA) attacked the $17
million plan as “goldplated”’ and Rep.
Tom Tauke (R-IA) called it a “strange
proposal.”

Penn. State University Professor John
Nichols testified that most Cubans hate the
U.S. government and wouldn’t listen to or
place credibility in newscasts from Uncle
Sam.

Impact On U.S.
Stations Probed
The focus of the hearing on the Radio
Marti bill (HR 5427), already okayed by
the House Foreign Affairs Committee, was
to assess how Cuban retaliation might hurt
American broadcasters.

saying on April 4, “We are prepared to
give a suitable response.” But Enders
cited reports of Cuba readying a possible
“Radio Lincoln” directed at the U S., play-
ing on the name of an American hero in the
same way the United States has ap-
propriated the name of Cuban in-
dependence fighter Jose Marti. Said
Enders, “The stage seems to be set for
counterbroadcasting rather than
jamming.”

On the question of whether Cuba will
fight back with stepped up interference,
Enders said, ‘‘Cuba’s lawlessness
predates Radio Marti and will continue to
exist in the future—with or without this
new station.

Marti May Have
Multiple Frequencies
Broadcasters worried about Cuban jam-
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IMPACT OF CUBAN INTERFERENCE

WHO DES MOINES, 1A

1040 KHZ 80 Xxw U
Existing coverage 1,714,337 square miles
Reduced coversgs 3.826 squars miles

NATIONAL ASSOCIATION OF BROADCASYERS
WASHINGTON, D.C.
Jutee Coben & Assssiates. P.G.
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Already, Cuba has threatened to jam its
chosen frequency, 1040 kHz. That's the
channel occupied by WHO/Des Moines,
President Reagan’s ex-employer. Palmer
Communications VP Robert Engelhardt
testified the jamming *‘will shrink WHO’s
coverage from a radius of 800 miles to a
radius of 45 miles, from 1.7 million square
miles to 5900 square miles—a 99.65%
decrease.” (See diagram above for an
even more dramatic estimate of WHO'’s
potential coverage shrinkage.)

But the State Department doubts jamm-
ing will occur. Assistant Secretary of State
Thomas Enders quoted Fidel Castro as

ming on 1040 kHz had something else to
think about after the testimony of F. Clif-
ton White, whose Presidential Commission
on Broadcasting to Cuba is setting up
Radio Marti.

““While considering 1040 kHz to be Radio
Marti’s basic operating frequency,” he
told the panel, ‘‘the Commission favors
considering the possibility of using addi-
tional frequencies in order to make Cuban
jamming of Radio Marti broadcasts more
difficult.”

That means Cuba may be prompted to
jam additional channels, possibly hurting
other American stations in the process.

Alternatives Proposed

Many witnesses suggested there are
other ways for the U.S. to get its message
into Cuba. For instance, NAB Executive
VP/GM John Summers advocated broad-
casting on either 1610 or 530 kHz, just out-
side the commercial band. He said most
AM radios can receive those frequencies,
and any jamming by Cuba wouldn’t harm
U.S. stations.

NRBA President Sis Kaplan and
engineer Wally Johnson of the firm Moffet,
Larson & Johnson suggested expanding
use of the existing Veice of America sta-
tion in Florida. And Johnson said use of
Florida commercial stations heard in
Cuba should be explored.




ROBERTA FLACK g

éé ' ) ' X) Q106 11-10 WJDX 16-15 KJ10010-8 KRQ10-10
Mak‘n Love Rkt XTRA add22 K104 7-8 KXX106 23-21  WZ2ZR21-18 KHYT 13-12
KIMN add V1001611 WZYP deb29 WVIC9-8  KIKI20-16

KFI 5-3

WBEN-FM 36-18 JB105 34-29 Y100deb23 KIIS-PM 5-5 Q103 add KTSA add WHHY-FM 11-6 KSTT 14-12 WGUY 114
WIEI 21-18 WPGC 27-24 Q105 22-20 KIQQ 3-3 KOPA add KZPM 6-5 WAXY 14-10 KIOA 15-13 95XIL 3-1
B104 24-21 2933-4 WGCLdeb 20 KFRCdeb39 KZZPdeb28 KINT24-17  WBBQ12-8 KOFM 14-10 Q104 17-9
PRO-FM 11-6 94Q13.13  KEARTH10 KEZRadd29 WHFMadd  KHFladd KX10413-11 KRAV deb 20  KILE add

WTRY add KBEFM deb 28 WMAK-FM 3-4 WNAM deb 18 KELO 16-10

] A |bu 92PLY add WTIX 20-17 WSEZ 13-12 WGBP deb 25 KDVV add
From The Soon To Be Released e WBLIon KEEL 20-16 WRQK deb 30 FM102 24-18 KSLY 5-4

‘I’m The one’ WAEB 10.10 KROK 30-23 WNOK-FM deb 30 KNBQ add KYYA add

MANHATTAN TRANSFER

66 "
ROute 6 6 GRS5  KEZL  WGY WHBY  KOB WEIM WJIBC KRNO

WIAE KR WGAC  WHBC  KBOI WKBR  KCRG KRKK
WPRO  KPLZ WBT WARM98 KUGN wcTC WDAY  KISN
A/CIBREAKERS WSB  WICC KMGC WHIO KKUA  KRBC  KFOR  KSRO
' WCZY WKAZ WSLI  KRNT KSL WSKY  WSGW  REARTH add
WCCO WRIE WVLK  WOMC  KIXI WDEF  WION  goTT deb24
Prom The Soundtrack Album KS94 WSFM Y106 WEDF KCEE KSEL KFQD
KOY WIIC WPTF KMBZ WNAB  WORG  KBOZ

‘Sha.rkev’s Machine’ KEX WHAM WRVA  WIBA WKZE-FM WWSA KTWO

FOREIGNER —————

“Break It Up”
r ea t p WBEN-FM add 37 WPHD 27-22 KZFM deb 27 WSSX 28-26 KHYT deb39 WSPT deb 30

WIEI on WRCK deb 24 KSET-FM 30-23 WANS-FM 29-25 WJBQdeb40 WTRU add
96KX 4-3 3WT deb 29 KHFI add wWIXQ 23-20 WEFBG deb 25 99KGadd
KBEQ add 38 WPST add KBEM add WMEE add Q104 26-24 KEMZ deb 27
KEI add Q106 add G100 deb 28 KYNO-FM add WGLEF deb 23 KENI 36-27
KIQQ on WKRZ-FM add WSKZ add KGGI add WYKS add KKLV add
KEZR 29-17 K104 5-3 WOKI 37-31 EM103 add KPUR add KCBR add
‘Prom I'he Albu!:’l KYYX add WKEE 40-36 WDCG add 40 KLUC d:b 26 Q101 add KATI add
Foreigner 4
“I Predict” WIFI WKRZ-EM  WCSC WELB KRNA
CHUM WKEE WVIC KSEL.-FM  99KG
KEGL KZEM KMGK Q101
| KIQQ KINT WOMP-EM KVOL
From The Album .,  WPHD WZYP WAEV KKXL-FM
Angst In My Pants WYCR WHHY-FM WISE WSPT
V4,

© 1982 Atloniic Recording Corp @ A Woine: Communicotions Co [ATLANTIC!
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Dial 'Funeft.ll.Sleep

Yamaha DT-2 Digital Timer

They say music soothes the savage beast—which is what most of us turn
into after a grueling work day. After such a day, the only thing you want to do
is go home, turn on the stereo, and relax, maybe even sleep. But you can’t
really relax because in the back of your mind you know you’ll have to inter-
rupt your take-five at some point and turn off the stereo. But Yamaha’s:
DT-2 digital add-on timer option makes it easier to wake up or go to sleep to
your favorite nocturnal programming. The digital display timer can be preset
to automatically turn any stereo system on or off at any time. its automatic
sleep function shuts programming down up to two hours later from the time
it was originally set. Retailing for $120, Yamaha’s DT-2 also accommodates
all Yamaha silver components and Concert Systems 70 through 30. For
more details write Yamaha at 6660 Orangethorpe Avenue, Buena Park, CA

— — et

Bio Bares Whitman History

If you're from a Country station
looking for promotional giveaways or
just a plain old music fan, you may be
interested in *‘“Mr. Songman: The Stim
Whitman Story,”" It chronicles the life
of Ottis Dewey “‘Slim’’ Whitman,
Jr., the second child of a poor Florida
family. Overcoming a stuttering pro-
blem, Whitman embarked on a singing
career in 1948 on a local radio station
accompanying himself with left-
handed guitar playing. in the mid-
fifties he recorded ““Rose Marie,”
which enjoyed a long stay at the top
of England’'s best-seller charts.
However, during that time his U.S.
popularity began a downhlll descent.
Then in 1980 he was approached by
Malcolm Smith of Suffolk
Marketing and the result was one of
the most successful mail order record
television commercials in history, as
well as a resurgence in “*Whitmania."

Interspersed throughout the book
are Slim’'s anecdotes involving such
artists as Elvis Presley and Johnny
Cash, the story behind his suc-
cessful 40-year partnership with his

wife Jerry, 12 pages of photographs,
and a Whitman discography. The
158-page hardbound book is available
for $9.95 through the Brethren
Press, Elgin, IL 60120, or call toli-
free 800-323-8039.

MCA Posts
Ist Quarter
Profits

Citing improved theatrical
revenues and excellent results for
its records/music publishing
departments, MCA In¢. posted a
12 % increase in operating income
for the three months ending
March 31, 1982. In light of a
higher estimated annual income
tax rate, though, net income in-
creased slightly from $24.2, or
$1.01 per share, in 1981 to $24.3
or $1.02 per share. Gross
revenues dropped from $339.9
million to $325.4 million.

Specifically, the records and
music publishing division showed
gains in both gross revenues and
profit. Revenues rose 6.5%, from
$42.8 million to $45.5 million; pro-
fitwise, the division gained 22%,
climbing from $6.8 million to $8.3
million.

RCA Packages 83
Dorsey/Sinatra
Recordings

Capitalizing on the popularity of
two performers who have made
significant contributions to the music
field, RCA Records is issuing '‘The
Dorsey/Sinatra Sessions 1940-
1942," Volumes |, ll and Ill. The three
two-disc sets comprise 83 pieces
recorded between February 1, 1840
and July 2, 1942 by the Tommy
Dorsey Orchestra fronted by vocalist
Frank Sinatra. RCA plans an initial
summer release for the series.

According to West Coast Product
Manager Don Wardell, RCA plans
an extensive advertising campaign
geared to nostalgia, including radio
spots on ““Music Of Your Life" for-
matted stations. In conjunction with
tha, a limited edition (1000) of the
special promotional 78 r.p.m., “Oh,
Look At Me Now,"” will be distributed
to radio personalities and journalists
across the country. Each will be in-
dividually numbered.

Among the songs featured on the
albums are *‘Imagination,”” *‘Without A
Song,”” and “Street of Dreams.”
Although they were released prior to
this, primarily on 78's, several haven't
ever been available in the U.S. in
album form. Also included will be
previously unreleased alternate takes
of selections. And in cases where the
label was unable to track down
master copies, RCA contacted actual
collectors themselves. Their 78's
were restored to better-than-original
sound quality by label engineers.

AMERICA'S NUMBER ONE

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

LOS ANGELES

NEW YORK
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MORE THAN 58 MILLION SOLD

Radio Set Sales Up

Radio’s popularity is still going strong. 1981 saw the sale of over 58 million
radios, representing the third best-selling year in radio’s history, as well as
a growth rate of 127 % since 1960. And ail those radios put the average time
spent listening (12 +) figure at three hours and 19 minutes a day. This and
other findings are compiled in a new Radio Advertising Bureau (RAB) sales
tool “Radio: The Red-Hot Medium Is Hotter Than Ever," being sent to adverti-
sersf/agencies across the country.

Last year's sales account for an estimated total of 465.2 million working-
order radio sets, with the average home housing between five and six. Addi-
tional highlights:

* 81% of all persons 12 + reached by radio a day

® 96% 12 + reached in a week

e Audience up 62 % since 1967

® Cost per thousand up least of all major media

® 95% of cars on the road radio-equipped

e 7 out of 10 people 12 + listen to car radio within the week

® Radio households up 69 % since 1960—from 49.5 million in 1960
to 83.6 million in 1982.

e L e

When You Dish Upon A Star
p '

>

. _" \ C T
Dish Controller

Having problems relocating your backyard satellite receiving dish? Worry
no more! There's now a wireless remote control that moves the antenna and
provides optimum reception of broadcasts from any U.S. or Canadian
satellite. Available from Microwave General, 1100 L'Avenida, Mountain
View, CA 94043. The entire unit, including a Star Trac satellite dish, retails
for a mere $6745. A must for every household.

1

0

©® RUSS REGAN'S PARACHUTE LABEL LANDS AT
CASABLANCA

@ SCOTT JACKSON NAMED VP/PROMOTION AT
ARISTA

©® LEE MICHAELS JOINS BURKHART-ABRAMS

O®NUMBER ONE FIVE YEARS AGO: "When |
Need You" — Leo Sayer (WB) (5th week)

©® NUMBER ONE COUNTRY: "I'il Do It All Over
Again" — Crystal Gayie (UA)

® NUMBER ONE LP: "Rumours” — Fleetwood
Mac (WB) (12th week)

—

KYYS/Kansas City



KANSAS

“Play the Game Tonight® %
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CHR |BREAKERS

KANSAS
Play The Game Tonight (Kirshner/CBS)

66% of our reporters on it. Moves: Up 25, Debuts 42, Same 39,
Down 0, Adds 31 including 293, 94Q, WLS-FM, KFi, KIQQ,
B100, KIMN, WLAN-FM, KLPQ, WBCY, KSTT, WKDQ, 95SGF,
WCIL-FM. See Parallels, debuts at number 28 on the CHR chart.

BERTIE HIGGINS

‘““Just Ancother Day In Paradise”

WBEN-FM add 36 WAKX add WOKI138-34 WXLK21-18 WRQK 95SGF

JB105 33-28 KNBQadd  WSEZ deb35 WYKS37-32 WNOK-FM WISE
94Qon KILE add WCSC 2522 WTRUdeb27 WJXQ Q101
CKLW add KOZEadd  WGH14 KSLY 2623 WKFR KVOL
WGCL on WFBRdeb30 KSTT22-20 KCBN22-16 WNAM  99KG

KFl add KC10124-19 KIOAdeb29 KHFI WGBF  KENI
KIQQ on WKEE30-27 KCPX30-27 KBFM WKDQ  KKLV
KYYX add V1002926  WJBQ deb 39 WTIX WLYT KATI
KzzP 23 KZFM deb29 WTSN 31-28 KEEL KRQ

WHFM add KINTdeb22 WHEB30-26 WDOQ WFBG

WYCR add KXX106 1815 WFEA deb 26 WBBQ WCIR L
Y103 add G10032-27 WFOX30-27 WMAKFM Q104 o
WVICadd40  WAXY deb24 WFLB3429 WDCG WAEV PR

JOHN SCHNEIDER
“Dreamin’”

WIFI Q1056 KFRC WZZR wy_ 2
Z93 KRLA WBBQ WFOX \Scott grotrers)

“(Sittin’ On) the Dock of the Bay”

WFBRadd WAOKadd KOKY add

Q104add WHRKadd WBLX add

WFLBadd WEDRadd WOWI add

WXYV add WWRLadd WANM add

WDAS add WGIVadd WLUM add AT
WHUR add WJAX add

DISTRIBUTED BY CBS RECORDS




WBEAOMENTUM:

A/C [BREAKERS

NEIL DIAMOND

wDOQ KCPX Be Mine Tonight (Columbia)
e 43% of our reporters on it. Rotations: Heavy 4/2, Medium 19/17,
'“ WMAK-FMKHYT Light 32/30, Extra Adds 6, Total Adds 55 including WCBM,
KIQQ WSEZ WFBG GR55, WTAE, WSB, WCLR, 556KRC, WCZY, WHB, KPPL, KEX,
WAEB WCSC WFLB KFMB, KJR, KPLZ, WBT, WRVR, and 40 more. Debuts at

number 27 on the A/C chart.

“96 KZFM Q106 WGH  WXLK

WKEE BJ105 K104 WVIC KSLY

KEARTH 9-8 2102add 35 KX104deb23 KBFM
KRLA 11-4 WFOX add 33 WMAK-FM 7-5 WSEZ
KFl 10-7 WFBR 11-4 KHYT 40-32 KIDD
KIIS-FM 15-10 92FLY deb 29 KIKI 8-4 KBBK
KIQQ 6-6 WBLI 30-27 WGUY 17-14 KCPX
KFRC 21-16 WTIC-FM 14-10 WACZ 26-23 KSKD
KEZR 17-14 KC101 14-11  WTSN 32-27 WFBG
XTRA add 24 Q106 23-18 WCIR 27-20 WAEV
KYYX on WKEE 38-34 Q104 deb 35 95SGF
Q103 0n KITY 38-34 WFLB 8-7 KVvOL

WCAU-FM deb 32 WAXY add KZFM 24-16 KILE 17-8 WTRU

B104 30-26 WRQK add WTIX 23-13 WCIL-FM 16-11 KENI

PRO-FM deb 18 WLYT add KROK 28-18  KDZA deb 28 KSLY
WBEN-FM 10-5 94Q 19-16 KYNO-FM add 29 WJDXdeb 20 WDRC-FM ARD
WIFI 26-22 Y100 25-22 KGGI add BJ10533-30 KINT

V100 deb 30 2102 26-23 wbDOoQ
WHHY-FM deb 26 95SGF deb 26 WRQK
WAXY deb 22 WFOX 26-19 KJ100
WFLB add Y103 deb 39 WXLK 16-13 WZZR
WYKS add 39 WMAK-FM 10-8 KKQV deb 28 WwuxQ
Q101 add WBCY 24-17 KILE deb 38 2104
KEEL add KKLV add WCSC 26-21 WRKR 33-31 KNBQ
KXX106 add 94Q 30-27 WGH deb 18 WSPT 29 KBBK
WAYSadd KBEQ34-31 WVIC 35-33 WCIL-FM deb 32 KRQ
WBEN-FM add 39 KIIK add KEARTH 27-25 KIOA 30-28 KENI 32-25 KHYT
KFI add WNAM add KRLAon KRAV 19 KSLY 27-18 wJuBQ
Q103 add WGBFadd KEZR 16-10 KGGl/deb 30 KCBN 35-28 WCIR
KC101add30 KCPXadd KCNR20-16 KJRB22-18 KATIdeb 34 WTRU
WLAN-FMadd  KLUCadd  KYYX16-11  KSKD 35-32 KYYA deb 30 KRNA
KZFM add WTSNadd  KIMN on WACZ deb 28 KOZE 28-25
KINT add 28 WHEBadd WAEB27-24 Q104 25-22 WFBR
WTIX add WISE add WKEE 37-33 WAEV 8-7 WBBQ

ON COLUMBIA RECORDS
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Networks/Program Suppliers

MUSIC FEATURES |

Narwood Productions
Country Claseup:

Barbara Mandrel (June 7)

Ray Stevens (June 14)
Music Makers:

Mitch Miller {Jur.e 7)
Johnny Mathis (June 14)

NBC
Country Sessions:
Michael Murphey (June 5)
Terri Gibbs (June 12)
Source:
Pat Benatar Encore (June 4-6)
Paul McCartney Today (June 18-
20)
Asia Special {Jure 25-27)

RKO
Hot Ones (lIs, Inc.):
Dr. Hook (Jurre 14)

Musicstar Specials (Is, Inc.):
Neil Sedaka (June 7)
T.G. Sheppard (June 21)
Weekly Music Magazine:

Getting Married (June 5)
Surf's Up (June 12)

The Midnight Hour (June 19)
Remembering 1668 (June 26)

INEWS &
FEATURES

FEATURES

cBS

RadioRadio:

The network has signed 153 stations
for the May 15 Hall & Oates
special; 118 for the Barry Manilow
show on May 22

Earth News

Al Franken & Tom Davis discuss new
movie *1985" (June 4)

Allen Michael relates alien encounter
(June 5-6)

Narwood

Outlook with David Lampel: Summer
Plans Rap (June 3)

Watermark

TV Tonite with Ron Hendren: The
Grinch Grinches The Cat In The
Hat (May 20)

Coming Out Of The ice (May 21)

Westwood One

Spaces & Places:

Cheerleaders (June 7)

Cable Revolution (June 714)

How To Get in Shaps For Summer
(June 21)

Tellin’ it Like It Was:
W.E.B. DuBois/ira Frederick Aldridge
(May 24)

Rolling Stone

Magazine Productions
Continuous History
Of Rock & Roll:
The Greatest Live Albums (June 7)
East Coast Rock/Part It (June 14)
The Producers: Jimmy lovine (June
21
Greate)st American Bands (June
28)
United Stations /
Dick Clark’s Rock Roll
And Remember:
Johnny Rivers (June 4)
Gladys Knight & Pips (June 11)
David Gates & Bread (June 18)
Bobby Vinton (June 25)
Beach Boys (July 2)
Weekly Country
Music Countdown:
Mickey Gilley (June 4-6)
Gary Morris/Lee Greenwood/Kieran
Kane (June 11-13)

Watermark
Soundtrack Of The 60’s:
Nick Santa Maria/Vinny Carella/Slim
Pickens/Buddy Holly Disciples
(June 5-6)
Westwood One
Budweiser Concert Hour:

War (June 11-12)
Temptations (June 25-26)

In Concert:

Blue Oyster Cult (June 4-5)
Greg Kihn/Point Blank (June 18-19)
Go-Go's (June 28)

Live From Gilley’s:
Mel McDaniel (June 4-5)
T.G. Sheppard (June 11-12)
Gary Morris (June 18-19)
Ray Price (June 25-26)

Off The Record:

Outlaws (June 4-5)

Blue Oyster Cult (June 11-12)
Joan Jett (June 18-19)

Toto (June 25-26)

Rock & Roll Never Forgets:
Jimi Hendrix (June 18-19)

Rock Years:
1974 (June 4-5)
1975 (June 11-12)
1976 (June 18-19)
1977 (June 25-26)

® Henry Kav-
ett has been ele-
vated to the post
of Director/infor-
mation & Public
Relations, ABC
Radio. He had
served as Manag- ¢
er/information &
Public Relations &
for the company i
since May 1979,
first joining the
network's corporate public relations
department in 1978.

Henry Kavett

Special Edition:
Temptations/Part | (June 4-5)
Temptations/Part Il (June 11-12)
Earl Klugh (June 18-19)
Patrice Rushen (June 25-26)

ABC

Contemporary Net/

Spotlight Special:
Sheena Easton/Juice Newton/
Kim Carnes (June 20)

Entertainment Net/

Silver Eagle (DIR):
Bellamy Brothers (June 5)
Tom T. Hall (June 12)

Roger Miller (June 19)

Don Williams (June 26)
Entertainment Net/
Words & Music
(Narwood):

Dionne Warwick (June 13)
Rock Net/
Supergroups:

Journey (June 5)

The Who (June 12)

Quarterflash (June 19)

cBs
RadioRadio:
On Stage Tonight: Little River
Band (June 5)
Al Jarreau (July 17)
Summer Beach Special: Six-hour
presentation of summer hits
during last 15 years (July 3-5)

Clayton Webster
Country Calendar:
Tom Jones (June 7)
Johnny Lee (June 8)
Gail Davies (June 9)
Janie Fricke (June 10)
Gary Morris (June 11)
Rarities:
Dale Krantz (June 4)
Ronnie Wood/Ronnie Lane/Pete
Townshend/Kenny Jones (June
7)
Pink Floyd (June 8)
AC/DC (June 9) .
Steve Winwood/Eric Clapton (June
10)
Retro Rock:

Steppenwolf (June 14)
Earth News

U2 (June 4-6)
Innerview

2.Z. Top/Part Il (June 7)

®Michael Schoen to CBS News
anchor assigned to RadioRadio;
formerly anchor/correspondent for
RKO young adult network.

@ Congratulations to Mutual cor-
respondent Dick Rosse, who recent-
ly celebrated his 20th anniversary
with the network.

® David Kleinbart joins CBS
Radio Network as District Director/
Affiliate Relations, West Coast
replacing retired veteran Harfield
Weedin. .

Milwaukee, WI.
CALL COLLECT FOR MARKET AVAILABILITY
(213) 392-8611
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Mutual Enters AOR With
September Stones Special

In its first-ever AOR music special, Mutual will air the 12-hour ‘‘Rolling
Stones, Past and Present” September 23-26. In production since last
November, the special is being produced by David Pritchard and Alan
Lysaght of Sonic Workshop in Toronto, who produced last year's “The
Beatles, The Days In Their Life.”” The special will feature fresh interviews
with Mick Jagger and the other Stones members, as well as scores of
musicians and others associated with the group throughout its history. Ac-
cording to Glenn Morgan, Mutual Director/Music Programming, the air
date coincides with the release of a new Stones movie, opening up a wealth
of promotional tie-ins for stations airing the special. Available to stations on
a barter basis, the program contains five minutes of local commercial time
per hour. Mutual says there may be a follow-up speciat around New Year's
with material the producers are currently gathering on the Stones’ Euro-

pean tour.

ELTON ROCKS RKO — During a
recent stopover in New York City,
Captain Fantastic (alias Elton
John) stopped by the RKO studios
to tape a segment of RKO Radio-
shows’ ‘‘The Hot Ones, "’ set to air
May 17-18. Taking a breather are
(I-r) Elton and the program's Exec-
utive Producer, Jo Interrante.

Cox Takes Over
NBC Sales

Kevin Cox has been named to
head up sales for both the regular
NBC Radio Network and Source.
Cox, who had been VP for Market-
ing Sales Development, was nam-
ed to VP/Sales & Marketing this
week, reporting to NBC Radio Ex-
ecutive VP Bob Mountry. Con-
currently, Chartes Strehan has
been named VP/Markketing De-
velopment for the nets.

NEW -
PROGRAMMING

o Steve Bell, ABC News Cor-
respondent and news anchorman on
ABC-TV's “‘Good Morning America’
hosts a combination news analy-
sis/lcommentary weekend show. The
"“Steve Bell Commentary” will be
broadcast via the ABC Information
Network. Contact Andrea Berken at
(212) 887-5294.

®'‘What's Going On?’’, a
60-second program, profiles
celebrities and other unique people.
Forthcoming profiles include Tiny
Tim and Ron Howard; each piece
features an actuality by the person
spotlighted. (t's hosted by
WOHO/Toledo midday personality
Mike Morin and debuts in mid-June.
Available exclusively to one station
per market by writing Corey Deitz
Creative Services, 4325 N.
Lockwood, Toledo, OH 43612; or call
the demo hotline at (419) 478-1031.

®The Meredith Radio Syndica-
tion Service announced the national
distribution of a personal commentary
series by radio executive Elmo Ellis.
Ellis was VP/GM of WSB/Atlanta un-
til his retirement in January of this
year. For more information contact
John Lauer at (404) 231-0920.

@ '‘Star Talk’" is a new syndicated
radio show taped in both Nashville
and at Bronco Billy's in Jacksonville,
NC. Guests will converse with MC
Johnny West, veteran DJ and cur-
rently PD of WRCM-FM/Jackson-
ville, NC. it's set to play in four-
minute segments and air several
times daily. Contact (615) 255-4181.
NOTE: More Music Programming has
moved. The address is 4515 Angeles
Crest Hwy., La Canada, CA 91011.




Winter Results —

The Times Are A-Changin’

For a normally unimportant survey, this recent winter sweep of
Arbitron’s has certainly caused its share of commotion. Coming on
the heels of the population updates from the 1980 Census — which
meant larger ethnic populations were officially plugged into Ar-
bitron’s sampling and weighting — was Differential Survey Treat-
ment, or DST. Let’s look at two markets surveyed this winter and see
how the numbers may have been affected by the methodology and
population changes at Arbitron. Los Angeles and Washington, D.C.

will be the guinea pigs.
Population Shifts

One trend that these two mar-
kets bear out is that with the pop-
ulation updates from the Census,
which were first plugged into the
Arbitron scheme of things in the
Fall ’81 sweep, the teens portion
of the 12+ picture is dwindling.
In L.A. teens slipped from 11.3
to 10.8% of the overall metro
total. In Washington the 12-17

year-olds dropped from 12.6- ~

11.9% of the metro 12+ popula-
kSl i B L T A b T

“The teens portion of the
12+ picture is dwindling.”

tion. Stations that target teens,
such as some AOR and CHR en-
tries, may want to rethink their
music approaches and music re-
search. A slightly more adult
orientation may be in order.

The 18-24 picture is mixed. In
L.A. the 18-24 chunk of the total
population rose just slightly, but
in D.C. it was down among both
men and women. 25-34’s, on the
other hand, are on a consistent
upswing. In L.A. this target

group rose from 21.8 to 22.8%
of the overall total, a pretty large

target. In D.C. the 25-34-year-

olds moved from 24.3 to 25.2%
of the populace 12+. With this
large demographic target many
— perhaps too many — stations
are aiming for this audience seg-
ment. At least they are aiming at
a group that is growing and is
likely to be sought after by adver-
tisers.

What these shifts mean is that
it will get harder and harder this
decade for stations that skew
12-24 to make significant in-
roads in the ratings. Stations or
formats with 254 appeal will
have a larger target but the com-
petition to get a worthwhile
share of that group will be fierce.
We may see a growth of Adult
Contemporary stations and a
reduction in the number of suc-
cessful AOR’s within this decade.

Differential Survey Treatment

A technique that had im-
mediate and notable effect on the
Arbitron numbers this sweep was
DST. Arbitron VP Rip Ridgeway
told me, “We are very pleased at
the way DST went,” but there
might be some broadcasters who

QxA

rate.

Trigger Blue, PD of KXXI/Ft. Smith, AR, wrote in to inquire, “ Will Arbi-
tron release the names of their respondents? It would be helpful if a station
could ‘profile’ these people then program to what they liked.” T

Sorry, Trigger, but like most worthwhile research firms Arbitron pro-
tects the confidentiality of its sample. To do otherwise might cause people to
be reluctant to participate in the research and thus cause a lower consent
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“We may see a growth of Adult Contemporary stations
and a reduction in the number of successful AOR’s

within this decade.”

would disagree. Others, how-
ever, may feel as though they
have finally found the promised
land. -Brokers may soon be
swamped with requests to buy
ethnic or Urban stations, many
of which seemed to have benefit-
ted from the use of the new re-
trieval method aimed at blacks.

In Washington, D.C. a major
upset almost took place as NBC'’s
WKYS, a fine Urban station al-
ready, jumped 8.1-9.5 124 to
fall just two-tenths of a point
short of knocking off WMAL and
becoming the top station in D.C.
Much of the WKYS advance
came from adults 18-34, where
the station rose 48%. DST,

“which includes a $5 premium or

diarykeeping incentive in homes
where black males 18-34 reside,
is thought by some to have been
responsible for the jumps taken
by many Urban or ethnic sta-
tions nationwide. In the case of
WKYS that may be true, since
the station’s male 18-34 AQH
numbers almost doubled. Quar-
ter-hour levels for 18-34 adults in
the market were up 27% overall.
When .discussing DST with
Ridgeway, he noted a significant
figure, namely that quarter-hour
levels are up approximately 40%
for blacks with the implementa-
tion of DST. This large increase
was one reason why, according
to Dick Montesano of the RAB,
“Our GOALS committee
thought the nationwide introduc-
tion of DST was premature.”
Montesano continued, “We are
concerned that the big premium
for the 18-34 year-olds may in-
ject a bias into the estimates.”
What about DST in Los An-
geles? There its impact was some-
what mitigated, as the black por-
tion of the market is not as large
as in Washington and some of
the other winter markets. When
DST is introduced for Hispanics
next year, however, L.A. may be
a market in turmoil if Hispanic
listening jumps the way black
levels appear to have done.

Bias Or Catchup?

With the introduction of the
new population bases and the use
of DST (it will hit more markets

this spring sweep), has Arbitron
introduced a bias — on behalf of
ethnic or Urban stations — into

the all-important ratings? Like

beauty, bias is in the eye of the
beholder. If you run a Beautiful
Music station or an old-line
MOR and see your shares slip-
ping you may wonder when as
one broadcaster put it to me
recently, “‘Arbitron is going to
start giving my listeners $5 to fill
in a diary.” However, if you pro-
gram or run an Urban or ethnic
station you may feel that your
time has come, that Arbitron has
finally recognized the real world.

Tim Watts, PD of WXYV/Balti-
more, wrote to me recently and
felt that in the headlines about the
advances for Baltimore I should
not have stated that DST may have
helped his station rise 5.8-8.9 12+.
I told Tim that I am not biased
against any station or format,
and I wasn’t saying that DST is a
bias. What I dosay is that there
is little doubt that whether or not

R R R SV WS A
“We are concerned that the
big premium for the 18-34

year-olds may inject a bias
into the estimates.”

you are in favor of DST it

‘definitely helped stations with

notable black appeal. There may
have been other factors — good
programming, promotions, a
great ad campaign — but it is
important for stations to realize
the whole truth about what
made their numbers go up or
down.

The new reality — the new
populations, the new ethnic
percentages, the use of DST, the
new diary that’s coming — can-
not be ignored. Learn how to
cope now, or face problems
down the road. I'll take a look at
the spring books and see how
DST and the new populations af-
fect a broader range of markets.
In the meantime it may be best to
throw out your old concepts and
start with a clean slate. The
times are a-changin’.



MOMENTUM CONTINUES

WITH OUR LATEST

WILLIE NELSON

Always On My Mind (Columbia)
CHR CHART

#

DEBUT 30

57% of our reporters on it. Moves: Up 61, Debuts 12, Same 22,
Down 16, Adds 8, JB105, KCNR, WBLI, WDRC-FM, KBFM,
WMEE, WOMP-FM, WXLK, B104 19-10, Q105 14-9, KBEQ

WBEN-FM 3-3

WIFi on 24-19, KOPA 114, G100 14-9, WDJX 11-7, FM102 25-13. See

B104 19-10 Parallels, debuts at number 30 on the CHR chart.

PRO-FM deb 16

JB105 add 33

WPGG 26-10 A/C CHART 3-3

Z9310-15

94Q5-10 KJ100 deb 22

195 16 WZZR 24 wCBM WGY WMHE

8’1( Svsv 164;9 axm ; g . WROR WHYN KKRD

WLOL-FM 29.23 KIK 14-13 WVBF WHEN KBOI

KBEQ 24-19 KIOA 20-19 GR55 WFTQ KKUA

WGCL 16-12 KOFM 16-8 WBEN WSBA KWAV

KEARTH19-17 KRAV 1-3 WIP WGAC K108

KRLA on KEYN-FM 24-18

KIQQ19-17 WNAM 27-24 WTAE KEY103 KSL

KEZR 22-16 WMEE add WPRO WAFB KIXI

K\c(;\r(m adc 22 WGBF 9-8 WLTT WSGN KREM

KYYX 12 WKDQ deb 29

KUBE 23-16 KQKQ on aQSH WBTC e

KIMN 8-6 WLYT deb 29 KMG KTKT

Q10311-8 WDJX 11-7 KVIL KRBE WNAB

KOPA 11-4 WHOT deb 21 KFMK WAAY WKBR

KZZP 20-14 KYNO-FM 31-17

WFBR 3-2 FM102 25-13 A ALY WCTC

WHFM 29-22 KJRB deb 25 WCLR WVLK KRBC

WBLI add KNBQ deb 26 WFYR KAAY WCHV

\’/(vgrt&-ihf a1d’fi 29 ﬁggxzsés 55KRC WRKA WDEF

t-1e -

WAEB 28.22 KHYT 30-20 WGAR WMAZ Q96

WKEE 25.22 KIKI deb 27 wzzp WRVR WLVA

V100 25-21 WTSN 23-20 WCZY WTAR WROV

KTSA 1510 e wHB werE WWSA

s s EEs B WISN WRVA WJBC

KINT 12 WOMP-FM add wZuu WSRZ KCRG

ﬁHFI 15-11 WCIR 2-2 WCCO WSJS WDAY
BFM add wZYQ 11-4 KS94 WAKR KFOR

WTIX 2-6 Q104 2-1

KEEL 1-1 B KHOW WHBY WSGW

KROK 13-7 2102 14-10 KPPL WHBC KPAT

:/(VFMQF 1311 95SGF 7-6 KOY WARM98 WJON
LPQ12-11 WFOX 4-7 KEX YES95 WBOW

WJDX 2-2 WCGQ 14-11

KXX106 5-9 WFLB 4-4 KGW 610TVN KFQD

G100 14-9 WXLK add KEZL WHIO KADE

xvvi)\zs geg gg WGLF 23-18 KFMB KRNT KBOZ

e KILE 12-7 KNBR WOMC KTWO

Y103 14-12 KQIZ-FM deb 30

wDOQ 2-2 KPUR 9-9 KJR WFDF KRNO

WBBQ 9-12 Q101 24-20 KPLZ WwOwO KISN

sz1 04 5-4 KFYR 13-6 WICC WENS KSRO

WSKZ 22-19 KQWB 16-15 KAZ

WOKI 4-8 KELO 8-7 WR E e

WAYS 2-14 WRKR 19-15 WRI KUDL

WDCG 2822 KENI 40-39 WSFM WFMK

WSEZ 8-12 KKLV on WTIC WIBA

WRQK 13-10 KSLY 2-3 WWYZ KLTE

WCSC 8-13 KDZA 27-16

WNOK-FM 3-5 KATI 27-24 : 3WS WQUA

WGH 5-5 KYYA deb 27 On Columbia Records WHAM
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rpeoria METRO RANK 99
POP(LU): 3024
Share Trends Pergons 12+ Mon-Sun 6AM-Mid
Fall’80 Spring '81 Fall ’81
1 WSWT-FM 17,1 WSWT-FM  15.4 WSWI-FM 14.7(M)
2 WMBD-AM  16.0 WMBD-AM  13.6 WwMBL-AM 13.3m
3 WKIW-FM  12.6 WXCL-AM 135.1 WKIW-FM 12.1(m
4 WXCL-AM 7.2 WNCT-FM 12,0 WXCL-AM  11.6(0)
5 WIRL-AM 6.3 WKIW-FM 10.5 WIRL-AM 10,20
6 WWCT-FM 6.3 WIRL-AM 7.3 WWCT-FM  b.9(
7 WKQA-FM 5.6 WKQA-FM 5.6 WKQA-FM 4.5
8 WGLO-FM 4.5 WGN -AM 3.3 WVEL-AM  4.30M)
9 WHBNQ-FM 2.5 WVEL-AM 2.2 wWGLU-FM  3.1(8M
10 WMAQ-AM 2.0 WLS -AM 1.8 WLS -AM 2.9
Adults 18-34 Adults 25-54
Mon-S8un 6AM-Mid Mon-S8un BAM-Mid
RANK STATION RANK STATION
1 WKIW-FM T WSWT-FM
2 WwWCT-Fm 2 WIRL-AM
3 WIRL~-AM 3 WXCL-AM

ARBITRON RADIO
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The data contained on this page is copyrighted by the
respective ratings services. Non-subscribars to the
respective ratings saervices may not reprint or use this
inforrmation in any form.

(Lancaster,—=:100L

The Birch Report

New York

WOR, WPLJ Climb To 1-2;
Urban Stations Slip;
WCBS Virtually Ties WINS;
WNBC Growing

Jan./Feb. Feb./Mar.

WOR (T) 5.2 6.4 7.0
WPLJ (A) 7.1 6.2 6.7
WKTU (U) 6.3 7.0 6.3
WRKS (U) 8.4 8.1 59
WYNY (AC) 6.1 5.7 5.9
WBLS (U) 5.8 6.8 5.4
WINS (N) 7.6 59 5.3
WCBS (N) 3.5 3.8 5.2
WABC (R) 2.7 4.3 44
WNBC (R) 3.0 3.8 4.2
WMCA (T) 2.8 34 3.0
WNEW-FM (A) 2.6 1.9 2.5
WNEW (BB) 2.8 2.5 23
WQXR-AM&FM (CL) 3.0 2.2 2.3
WHN (C) 22 2.3 22
WPAT-FM (BM) 23 1.3 2.1
WADO (S) 1.1 22 1.8
WCBS-FM (0) 2.0 2.0 1.8
WRFM (BM) 2.9 22 1.7
WIIT (S) 1.1 2.0 1.7
WKHK (C) - LS 1.7 1.7
WPAT (BM) 2.1 1.8 1.6
WPIX-FM (A) 9 N{ 1.0

Dallas-F't. Worth

KSCS Holds On To Top Speot;

KVIL-FM Jumps To Second;

KMEZ, WFAA Up Steadily;
KKDA-FM Down Three

Jan./Feb. Feb./Mar. Mar./Apr.

KSCS (C) 7.9 9.6 10.0
KVIL-FM (AC) 6.0 7.2 8.7
KTXQ (A) 7.8 8.9 8.6
KMEZ (BM) 4.1 5.0 5.8
KKDA-FM (B) 9.3 84 5.5
KZEW (A) 6.8 6.1 5.5
KPLX (C) 5.2 5.0 5.3
WFAA (N) 3.8 4.6 5.0
WBAP (C) 44 45 4.7
KRLD (N) 5.9 5.4 45
KNOK-FM (B) 4.0 3.6 44
KEGL (R) 5.7 3.6 4.0
KMGC (AC) 3.4 3.8 3.9
KFJZ (BB) 2.7 4.0 3.5
KAFM (AC) 1.2 14 23
KBOX (C) 3.2 2.2 2.3
KOAX (BM) 2.7 2.1 2.1
KVIL (AC) 1.4 1.4 1.6
KLVU (AC) 14 .9 1.4
WRR (CL) 2.3 2.5 1.3
KLIF (C) 1.1 1.1 1.2

Rolling Averages

POP{00): 3021
Share Trends Persons 12 + Mon-Sun 6AM-Mid
Fall '80 Spring 81 Fall '81
1 WLAN-FM 12.5 WLAN-FM 16.3 WLAN-FM 15 .4 @m
2 WSBA-FM  10.6 WNCE-FM  B.3 WNCE-FM  9.90M
3. WNCE-FM 9.9 WRKI-Ffm 7.6 WRKI-FM 9.2()
4 WiIOV-FM 8.5 WSBA-fm 6.7 WIOV-FM 7.3
5 WQXA-FfM 7.3 WIUV-FM 5.6 WSBA-FM 6.6 (AC)
6 WRKI-FM 7.1 WDAC-FM 5.4 WDAC-FM 5.1ML
7 WDAC-FM 6.9 WSBA-AM 4.9 WQOXA-FM 4.0M)
B WSHA-AM 4.3 WHOQ-FM 4.9 WSBA-AM 3.7 a0
9 WGSA-AM 4.3 WQXA-F™M 4.5 WIPA-FM 3.78
10 WRHY-FM 2.8 WLAN-AM 4.0 KYW -AM .10
Adults 18-34 Adults 256-64
Mon-Sun 8AM-Mid Mon-Sun 6AM-M1d
RANK STATION RANK STATION
1  WLAN-FM 1  WLAN-FM
2 WRKZI-FMm 2 WRKI-FM
3 WTPA-FM 3 WNCE-FM
Average persons 12+
Monday-Sunday 6am-midnight
Chicago
WGN Tightens Grip On First;
WLUP Rebounds To Second;
A/C Stations Bunched
WBMX Ties WGCI
Jan./Feb. Feb./Mar. Mar./Apr.
WGN (T) 88 8.6 9.8
WLUP (A) 6.3 5.4 6.7
WBBM (N) 45 4.7 64 |
WLS-FM (R) 6.0 7.0 5.7 |
WIND (N) 5.2 5.9 5.6
WLS (R) 4.9 5.5 5.3
WLOO (BM) 5.2 48 5.1
WBMX (B) 3.7 3.3 4.1
WGCI (U) 5.3 5.2 4.1
WXRT (A) 2.7 35 3.6
WMET (A) 3.5 3.4 3.5 |
WMAQ (C) 4.5 4.2 3.4
WKQX (AC) 3.0 4.1 3.3
WCLR (AC) 3.8 3.8 3.2
WFYR (AC) 3.6 34 3.2
WLAK (BM) 2.4 2.6 2.8
WBBM-FM (AC) 2.1 2.1 25
WJPC (B) 2.0 2.3 2.4
WCFL (AC) 8 1.5 1.9
WFMT (CL) 2.0 1.6 1.8
WUSN (C) 4 1.2 18 |
WIJEZ (C) 2.3 25 1.7 |
WJJD (BB) N 8 1.7
WAIT (BM) 4 1.0 1.4
WVON (B) 1.5 1.1 14
Pittsburgh
KDKA,WDVE, WBZZ Rise;
WAMO, WJAS Slip;
WTAE, KQV Softer
Jan./Feb. Feb./Mar. Mar./Apr.
KDKA (AC) 21.9 23.2 24.4
WDVE (A) 9.0 10.3 11.5
WBZZ (R) 6.6 8.8 9.5
WAMO (B) 7.6 6.0 48
WXKX (R) 5.1 4.6 4.8
WYDD (A) 4.0 4.0 4.7
WSHH (BM) 43 43 45
WJAS (BB) 6.0 5.3 44
WTAE (AC) 5.3 5.0 4.3 |
KQV (N) 4.8 4.5 3.4
WWSW-FM (AC) 31 35 3.3
WPNT (BM) 2.3 3.2 2.8
WFFM (AC) 1.2 1.5 2.4
WWSW (AC) 1.2 1.1 1.9
WEEP (C) 1.7 1.6 1.7
WDSY (C) 1.7 1.4 13

o —
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JONATHAN HALL

INCREASING RADIO’S IMPACT

Making The Cash Register Ring

Advertising pays off because it makes the cash register ring. Right?
Well, sort of. I raise the question as a 1980’s challenge to radio sales
managers. Because it seems that in the midst of selling ratings, often
our focus has shifted away from the actual impact of advertising on

consumers.

The idea far this column came from
RAB Sr. VP Dick Montesano. Dick thinks
stronger sales weapons are needed to in-
crease radio’s general share of business.
His reasoning goes like this:

“Radio in 1982 is a $4 billion business.
However, it represents 6.9% of the total
advertising volume. In 1971, radio’s dollar
volume was a lot smaller, but our share of
ad volume was 7.0%. & i ‘

‘““So we’re just
about keeping pace
with the ad business.
That’s not bad, rsal-
ly, because in those
10 years there's been
an explosion in per-
ipheral media — like
giveaway news-
papers, cable TV,
specialized regional Wi
and local magazines. Dick Montesano

“But it’s nothing to be smug about
either. I can recall when radio was ahead
of TV in local advertising volume, and it
wasn’t that long ago. In 1977, radio and
TV’s local advertising volume was about
equal at $2 billion each. Today, TV’s local
advertising volume is $3.3 billion, and
radio’s is $3.1 billion.”

@ | asked Dick to explain the problems
relating to radio’s share of the pie. He ex-
plained, ““As I talk to advertisers and
agencies, I get some strong reasons why
we’re not growing a lot faster than we are.

be marketers. They’ve been merchants too
long. And that’s where the opportunity is
for radio; you can get in on the ground
floor of that. The companies that don't
make longterm plans are not going to sur-
vive.”

Dick Montesano agrees. Traditionally, he
points out that this has been the role of
advertising agencies, but that radio must
now figure out how to increase its impact
for retailers if radio budgets are to grow.
IS T S R VRS TR

‘““Major companies and their
advertising agencies aren’t
really convinced that radio
has Impact.”’

He illustrates his point with this scenario:

“On a local level, sales and traffic in-
crease in stores as a result of effective
advertising. These clients see new
customers and they become convinced.
Then our sales people work with them and
service them and nourish them until suc-
cess inflates their advertising budgets,
and then, too often, we lose them.”

“As an industry, we’ve got to develop
stronger weapons in our arsenal. We've
got to have information no other medium
possesses — a fact that’s true nationally as
it is with your local accounts,” Dick de-
clares.

“On a national level, I found executives
at agencies from BBD&O, Ogilvy &

““Clearly we need new research to answer adverti-

ser-agency questions,

and to position our

medium’s real benefit more forcefully.”

It comes down to one word: Impact. Major
companies and their advertising agencies
aren’t really convinced that radio has Im-
pact. Sure, they believe we're relatively
cost-efficient, selective, and finely tuned in
our programming. And they know we pro-
vide varied levels of reach and frequency
for the advertiser. But — they want to
know — do we sell the consumer?”’

What Shculd Radio Be Selling?

An R&R survey of numerous stations
across the country reveals many attempts
by local sales departments to produce
sales concepts with ‘‘added value.” Sales
executives talked about promotions and
co-op develapment. I'll be dealing with
specifics in later columns.

But what didn’t come across is a point
made by four major department store
retailers at Jznuary’s RAB Managing
Sales Conferznce. I recall that their advice
was to get to know the individual stores and
retailers better and learn how their
businesses work. Then, propose new ideas
on how to use their radio ad budgets.

Essentially their point is that retailers
are overreacting to the economy. One said,
“Retailers don’t understand they have to

Mather, and Grey Advertising, and adver-
tisers like General Foods asking very
basic questions . . .

¢ How much frequency is enough in
radio?

» What'’s the impact value of a radio
commercial compared to that of a

Positioning

newspaper ad or TV commercial?

¢ What level of recall will I get with
my radio schedule?

¢ What'’s the effect of a radio :60 ver-
sus :30?

“Qur own studies, done last year among
advertisers throughout ten major
markets, highlight the need for new infor-
mation on the ability of radio to affect the
consumer. In that study, we ranked high
on a number of attributes — like selectivi-
ty, cost-per-thousand, flexibility.

B “However, we fared less well with
‘Impact,’ On a scale from 1 to 10, with 1 the.
lowest, among advertisers TV got an 8.4
for Impact, newspapers a 7.8, and radio a
7.3 rating.”
Professional Growth Stimulated
Some areas in which RAB has suc-
cessfully discussed new sales theories in-
clude its Idearama sessions going on in 41
markets, plus the
e Managing Sales Conference: an
annual three-day meeting for sales
managers, with panels, discussions
and outside experts concentrating
on sales-management subjects.
» Wharton Sales Management
School: an intensive four-day
management school - June 21-24th.
s Certified Radio Marketing Consul-
tant (CRMC): RAB’s long-range
program to recognize the
achievements of radio salespeople,
and position them as sales profes-
sionals. CRMC now has more than

800 members.
e New Sales Tools: RAB has
developed some relatively

sophisticated selling tools including
a new slide-sound presentation.
More than 100 stations are using this
presentation, including KCBS/San

Francisco, WNBC/New York,
.KFDI/Wichita, and WRVA/Rich-
mond.

Sales Tools Survey

I asked Dick to evaluate RAB’s sales ma-
terials. “I've just completed a survey of
RAB members, which we do quarterly,”
he told me. ‘“The results are encouraging.
Some 80% of our members indicate that
RAB sales materials — printed sales tools,
cassettes of commercials, customized
sales assistance — have contributed to
specific advertiser sales within the past
month. These sales range anywhere from
a $300 order to a $12,000 campaign.

“I've seen these RAB professional
presentations in action. I know first-hand
they work. Once your salespeople go after
a client with a presentation that is based
on a consultant-sell interview, and followed
by spec commercials and a detailed radio
advertising program, they’re a strong bet
to get the order.

ECHOES BLAIR, McGAVREN DATA

Katz Shows Dramatic 25-34. Rise

The third major rep firm analysis of first quarter demographic requests,
emanating from Katz Radio, generally reaffirmed the results of simitar Blair
and McGavren Guild studies. As in the other two, the 25-34 demographic
dominated advertiser requests, scoring even a higher percentage with
Katz. 25-34 requests were up a whopping 8% over first quarter '81
figures, up to 34%. The 18-49 group was slightly up (16-17%), as it was
in the other studies; but 25-49, which was down for Blair and McGavren,
was up 12-15%. 18-34 was flat 12-11% and fell behind 25-49 in re-

quests.

@ Radio Lacks Impact For Many Advertisers

Bl RAB Study Shows Radio Trailing TV,
Newspapers In Impact

P New Research Needed To Improve Radio’s

“Unfortunately, however, we often may
not have enough time in a day or a week or
a month, or enough salespeople to do all
the legwork and preparation necessary to
generate enough of these orders. Clearly
we need new research to answer
advertiser-agency questions, and to posi-
tion our medium’s real benefit more
forcefully.”

New Research Could

Answer The Questions

P> I asked him to explain the kind of
research he’s discussing. “When I mention
research, I’'m not talking about the ratings
battle or programming research with
listeners in the market. Instead, I mean
the kind of research that any major com-
pany will enter on a consistent basis to
develop new products or new positions for
brands. The classic marketing curve is as
true for radio as for any other established
product.

7/
,/
Today's Radio V4
Maturity ‘/_ Tomorrow's
\ Radio?
Growth
\\
Introduction \

“We can turn it upward, or we can re
main at the same level. But we must not let
the curve run down. Cable and low-
powered TV stations, for example, will be
competing for the advertising dollars as
well as the more specialized magazines.
Sure, radio is dynamic in programming
and sales activities. But we must look
beyond ratings for solid developmental
research.”

New Research Start

“At RAB we’re making a start at this
vitally-needed new research. This year
we’ve commissioned a ‘Target Media’
study nationally, which can help revitalize
radio’s sales program, with new informa-
tion on radio. We’re covering such ques-
tions as:

» What media were consumers ex-

posed to most recently before shopp-

ing?

» Where people get the news first?

» How important is radio in today’s

society?”’
Selling radio’s ‘“‘Impact’” is not only an
answer in ‘“‘these economically difficult
times, but also a link to our survival. No
longer should we simply rely on “sizzle”
and ratings to increase radio’s share of the
media pie.

Blair Scores
Record First
Quarter

Rep firm John Blair & Co. set a first
quarter record in the opening months of
1982 with $3.4 million earned, a 140%
jump over last year. The company’s
1981 figures were $13.6 million earned
on total revenues of $265 million. Blair
President Jack Fritz singled out the
company’s Boston stations WHDH and
WCOZ for special praise, but sounded a
cautionary note by saying competition
for radio ad dollars “will grow con-
siderably more heated with the in-
troduction of several new radio net-
works.”
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The Soft Cell

Success Story...

...CONTINUES:

CURRENT ACTION

WCAU-FM 5-3 K104 3-1 KRQ add
B34 18-12 WKEEadd  KHYT deb 40
WPGC add KITY add WTSN add
KEGL on KROD13-9  95XIL9-7
Z93 on B9727-22  WZYQadd
Y100 2-1 G100 deb 29 7102 add 34
Q105 26-24 WZYPadd  95SGF add
WLOL-FMon Y103 add WISE add
WGCL 17-9 WDOQ deb 26 WXLK deb 22
KRLATI WBBQ on WGLF deb 20
KEZR add KX104 deb 26 WYKS add
BIOO 8-7 WSKZadd  KKQV add
XTRA 6-5 WVICadd  KSEL-FM add
WPHD add wJxQon Q101 add
WHFM add KMGK129  KKXL-FM add
WTIC-FM add 28 KOFM add ~ KELO 27-26
WPST 17-15 71042113  KRNATI-I0
WLAN-FM12-9 WKDQadd 99KG deb 38
WAEB29-23  KKXX23-13 KFMZ1-1
WYCR add KNBQadd  KCBN add
KKFM 23-12

SOFT CELL

“Tainted Love”

Produced by Mike Thorne

3K

SIRE
Manufactured and Distributed by Warner Bros, Records
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STREET TALK.

A large contingent of local press was on hand
for the historic transformation of WABC/New
York from CHR to News/Talk on Monday
{5-10). The last song played as Musicradio gave
way was John Lennon’s “Imagine,” although
WABC’s morning team of Ross & Wilson will
continue to play a few records from 6-10am.
Personalities Dan Ingram and Ron Lundy
hosted a special three-hour retrospective of the
WABC music years, which segued into an inter-
view of the two jocks by talk host Art Athens.
Then, at 4pm WABC keyed into the Talkradio
network, picking up the Michael Jackson show
from Los Angeles.

And while we're talking about ABC ...
rumor has it that Superadio is about to sign a
rapidly developing personality from the
Philadelphia market for a satellite net weekend
slot.

The Street Talk has been hot and heavy on
this one for the last six months, and this week it
surfaced again. However, this time it sounds like
more than just talk. Some serious discussions
are underway as to just how much longer KHJ}/
Los Angeles will remain a Country station.

Still smarting over WNBC/New York’s hir-
ing away morning man Howard Stern, DC-
101/Washington has announced it’s dropping
NBC’s Source to become an affiliate of the ABC
FM net. Officials at DC-101 admit the Stern
heist is at least partly behind the move. Mean-
while, is WIKS/Indianapolis personality
Adam Smasher heading to our nation’s capital
as Stern’s DC-101 replacement?

Look for Doubleday’s WAPP/New York to
kick off its new AOR format with a commercial-
free summer. That’s right, the station will go all
summer without commercials. The payoff will
be several grand for the listener who hears the
first spot on WAPP come fall.

Smokey Rivers, who has been PD at KXX-
106/Birmingham, has resigned to accept the
PD’s post at WKDF/Nashville. In making the
move, Smokey will be working for con-
sultant/PD Scott Christenson, who'll remain
as consultant, but yield the programming duties

| to Rivers. No new PD at KXX106 yet.

Dick Mancaluso resigned last week as
VP/Sales for the CBS Radio Network. CBS of-
ficials had nothing to say about Dick’s depar-
ture, and no replacement was named. He had
just become VP 13 months ago.

Street Talk has learned that KEZL/San
Diego will drop Schulke II and go live Adult/
Contemporary as early as next week. The station
also plans to pick up ABC’s Direction network.

Communication
Graphics inc

WPGC MORNING JOCK SIGNS BIG DEAL TO PLAY
FOOTBALL — Boy, you make a guy a star in the market
and what does he do? He turns around and signs the
first $1.5 million contract that comes his way. Well,
scratch “gratitude” from Joe Thelsrnann’s vocabulary.

After PD Steve Kingston gave him
a full-time fill-in shot at the morning show, Joe signed
a big money deal to play football with the Washington
Redskins this fall. However, WPGC GM Charles Gid-
dens indicated that the station will be revealing plans
for a new morning show that will be very exciting. Pic-
tured at the station just after Joe told them ebout his
new job are (I-r): Kingston, Theismann, and First Media
President Glenn Potter.

Former CKGM/Montreal GM John
Mackey is now VP/GM at CJBK/London,
Ontario. His new position includes the pro-
gramming chores at the CHR-formatted station
until a PD can be hired.

Millennium Records has moved to 1697
Broadway, Suite 1209, New York 10019. The
new phone number is (212)974-0200.

Bill Richards leaves KKRC/Sioux Falls,
where he’d been PD, for KDWB-AM &
FM/Minneapolis to be Assistant PD. No one
was named to take Bill’s programming post at
KKRC.

WBEN/Buffalo midday personality Kevin
O’Connell has accepted an on-camera post at
KNBC-TV/Los Angeles doing weather and
public affairs specials. WBEN VP/Program-
ming Bob Wood told us, “It’ll be difficult to fill
Kevin’s shoes. At this time I’'m still searching
for talent with big feet!”

With Jeff Salgo moving to KWST/Los
Angeles (see Page 1), KBZT/San Diego is in
need of a research-oriented PD with a couple of
years’ experience. Interested parties should con-
tact VP/GM Norm Feuer at KBZT.

Don Riley has resigned as PD and PM-drive
personality at WKMI/Kalamazoo to join Sin-
clair Broadcasting in a programming position.

Congratulations to Modern Records Presi-
dent Paul Fishkin on his upcoming marriage to
Janis Beckerman. The couple will wed on July
3.

Outclass Your Competition!

If your competitors use a tape & label type
sticker, they’ll cringe when they see the

screen printed decal you bought from us.

WINDOW DECALS - BUMPERSTICKERS

It will last a lot longer, too!

_.and we can give you references!

TOLL FREE 1-800-331-4438
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- THE STEVE MILLER BAND
ABRACADABRA
(Steve Miller)

 For their first trick...

+STEVE MILLER
ABRACADADBRA
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CHUM-AM On Top
In Toronto

Okay, like today’s topic is CHUM-AM/Toronto . . . beauty, eh? Well, for most
of us, visions of Bob & Doug McKenzie, Mclson Beer, and “SCTV" are about the
only impressions we have of Canada. We're going to change all that with a look at
the number one CHR station in Toronto, CHUM-AM, through the eyes of PD Jim

‘Waters.

Jim has been with the CHUM Group for a number of years, starting his broad-
cast career in 1972 as music librarian for CHUM. He then went to sister station
CFUN/Vancouver as a salesman, went into an owner/manager capacity, and was
finally lured back to CHUM as Assistant PD under J. Robert Wood. When Wood
was promoted to GM, Jim moved up too. Following, he discusses the station in

depth.

AM Is Still Dominant

CHUM-AM is very rock & roll-oriented
for an AM station. We've been doing rock
now for 25 years as of May 28, so all we are
doing is following in our tradition with very
little deviation from it. We stay away from
anything that resembles A/C at all. We do
play those that become big hits though, but
they tend to be restricted to daytime hours
only. ‘

There was a time when CHUM went after
the older demos by softening and steering
away from the younger audience...we
basically followed the lead of stations in the
States. Every time we’ve done it, we lost
big amounts of audience shares according
to the BBM surveys. I remember when the
station dabbled in disco, a few years back
. .. it nearly took us two years to recover
from the damage done to our image.

Toronto BBM
Fall Ratings

74+ Cumes*
CHUM-AM 1,003,500
CHUM-FM 813,200
CFTR 747,600
CILQ 668,200
18-34 Cumes
CHUM-AM 507,900
CHUM-FM 491,700
CFTR 438,200
CILQ 410,200

* The BBM ratings are expressed in cumes; quarter-
hour shares are not used in their surveys. Shares are
also expressed starting at age 7.

We sat down and figured out that we just
needed to be what we were. The slogan
1050 CHUM Rocks Toronto” was adopted
and we’ve never stopped using it since. The
slogan is good because it tells them exactly
what we are doing. We get lots of mail from
people that are still rediscovering us. The
funny thing is that we give CHUM-FM,
which is AOR, some real fits as they do us
at times. It's the highest-rated FM in
Canada so it's friendly competition between
myself and FM PD Ross Davies, who sits in
the office next door.

Jim Waters, PD

Tom Rivers, mornings Terry Steele, middays

One of the things that helps to keep our
AM so dominant besides the music we play
is the regulations regarding what you can
do on AM vs. FM from format to format.
You really can't do CHR on FM very well.
The Canadian government says that on FM
the maximum repeat factor on one song is
12 times in one week. On CHUM-AM we are
allowed to play a song 49 times per week

“There was a time when
CHUM went after the older
demos by softening and
steering away from the
younger audience ... we
basically followed the lead of
stations in the States. Every
time we’ve done it, we lost
big amounts of audience
shares.”

which is around every 3% hours. This
means we can turn our hottest records over
faster than any FM station can. This helps
to keep our cume higher, and with those
cumes come audience shares.

Image Reinforcement

One of the things we do to keep our image
of rock and roll in the foreground is to
become actively involved with the concert
scene here. We have an excellent rapport
with CPI (Concert Productions Interna-
tional), and they do all the shows in town.
We end up presenting them all with few ex-
ceptions.

Another thing about Toronto that we put a
good lock on is the movie industry. Next to
New York and Los Angeles, this is the big-
gest moviegoing city. The movies premiere
here at virtually the same time as major
cities in the States, so we get pretty involv-
ed on that level. We have found that a quick
and easy ticket giveaway is very well
received by the audience, especially when
concert seats are $20 to $30 a pair. All
demos show up at the concerts, which add
to the value of the prize.

V4 12
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Bob Magee, afternoons  John Majhor, nights  Steve Bolton, overnights

The Black Box Is Back

V100/Charleston is stirring up the town with
this great promotion called the “Black Box.” The
station has it suspended by a crane near a heavily-
travelled section of the freeway, and it's attracted
lots of attention. Clues are given on the air as to
what's inside the box, and a correct guess wins the
prize. The first day of clues provided a winner with
a VCR and a Sony TV, and progressively bigger
mystery prizes are added as each correct guess
yields a winner. V100 has received lots of local TV
and newspaper coverage, and another radio station
even talked about it . . . until it found out who own-

ed the box!

—

l

We deal with a lot of album product at
night, but it’s the hit stuff from albums. Our
main competition on FM besides CHUM-
FM is Q107(CILQ), and of course to an in-
creasing extent on AM, CFTR. They'd got-
ten a bit on the A/C side for a while, but they
seem to be coming at us again.

Toronto is a very progressive-thinking
market and the audience responds very dif-
ferently to the music. Groups of ours like
Loverboy, Prism, and April Wine have been
big here for years but we’ve also gotten into
groups like Soft Cell, Aldo Nova, and the
Human League long before they’ve hit the
airwaves down there.

Staff Stability

In the station’s history CHUM has only
had three morning men . . . Al Boliska, Jay
Nelson, and now Tom Rivers. He rejoined
the station about a year ago after previous-
ly doing nights and afternoons for us. We
picked Tom up from KFQD/Anchorage.
The rest of the staff includes Terry Steele
(10am-2pm) who's been here for about 10
years. Bob Magee does 2-6pm, John Majhor
holds down 6-10pm. My 10pm-2am shift is
open right now and I'm currently trying out
my three swing people, Mike Holland, Dave
Foreman, and Gord James, for the slot.
Steve Bolton does all-nights.

One of the interesting things about us is
our sound. We don't try to do a progressive
or AOR format. We have all of our jocks
relate to the audience with a personality ap-
proach. It gives the people something to
hold onto and listen for, in addition to the
music.

CHUM runs a surprising amount of news
for a rocker. At 6, 7, and 8am, we use a
7-minute news package, and likewise at
noon when we hook up with the CHUM Na-
tional News Network, anchored by Dick
Smyth. Dick is one of the most respected
news anchors in Canada. Afternoons have
17 minutes of news at 5 and 6pm. We're also
fortunate to have Brian Henderson, who’s
an incredible sportscaster. Because of the
news, we gain a lot of cume from adults,
and we find they stick around for the music
too.

Extensive research is done to determine
the records played and people’s demogra-
phic preferences. We keep the approach
fun, and quite believable. When you hear
our jocks, they sound like your friends.
Talking over record intros is part of the fun
sound of CHUM, and it helps to avoid excess
clutter.

i

Roger Ashby, swing  Mike Holland, swing  Dave Foreman, swing  Gord James, swing

Promotional Simplicity

Our main promotion vehicle is our CHUM
T-shirts. Sure in the winter you don’t see
many on the streets, but at concerts they
are everywhere. We send out the CHUM
Concert Crew and they hand out prizes like
tickets to the next concert to shirt wearing
listeners. In the warmer months we hit the
streets handing out albums, suntan lotion,
and other prize packs. People seem to enjoy
these smaller prizes.

Interestingly enough, we almost never
give away cash. We haven’t for some time
now. The idea of just wearing a shirt and
getting something for nothing is the key to
it. I think cash would make it a bit

A TR T T R e e B I RSO N T
“Toronto is a very progres-
sive-thinking market and the
audience responds very dif-
ferently to the music. Groups
of ours like Loverboy, Prism,
and April Wine have been big
here for years but we’ve also
gotten into groups like Soft
Cell, Aldo Nova, and the Hu-
man League long before
they’ve hit the airwaves

down there.”’

unrealistic. Our on-air contests are quick
and simple, generally dealing with music or
a movie. We use trivia questions to make it
interesting and to help weed out the people
that don’t really want the prize offered that
hour.

In the winter months, we use what we
have the most of . . . snow. It’s pretty easy
to get people involved with events surroun-
ding skiing and skating. While people may
not like the cold weather, they do like
Toronto, and they accept it as part of life
here. We make the best of it.

Throughout the year we put monzy back
into the community through the “CHUM
Charitable Funds." We collect money doing
various charitable projects and from the
sale of our T-shirts. 100% of the dollars from
their sale goes to the fund. We also do the
“CHUM Christmas Wish,” giving needy
families food, clothing and toys. All of the
money collected is disbursed to a nurmber of
charities.

Continued on Page 18
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ATLANTIC STARR is shining brightly. With the number one R&B album
BRILLIANCE moving up the Pop charts, the hit single “Circles” is
crossing over with phenomenal success. Every time this record goes
around radio stations are finding out that “Circles” is a hit.
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ATLANTIC STARR

RUNNING CIRCLES AROUND THE COMPETITION.
ON A&M RECORDS AND TAPES

IS FROM THE NUMBER ONE ALBUM Brillia

REC {)ll)l

’QJ*M

WCAU-FM 24-22 KiQQ 13-10 WTIX 26-22 FM102 19 KIKI add
KEARTH 26-21 KFRC 39-31 BJ105 37-34 KGGI deb 28 WJBQ on
KRLA 25-22 WTIC-FM 21-15 WAYS on KBBK on WGUY 26-24
KFl 25-22 WDRC-FM 30 WGH on KCPX deb 37 95SGF 13-12
KIIS-FM 20-18 KC101 deb 28 KYNO-FM 19-15 KHYT 34-30 WFLB 32-27
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CHUM-AM On Top

Continued from Page 16

Special Programming

Weekend programming features some
big audience builders for us. They are all
created and produced in-house. Roger
Ashby produces two of the shows. Satur-
days from 9am to noon he counts down our
Top 30, and on Sundays at the same time, he
does an oldies show. Roger does all of the
research and planning for both features.

John Majhor hosts a special show called
“9 O0’CGlock Rock” which airs on Sunday
night. It focuses on interviews with major
bands and exposes new product. We also
flash back and play a few oldies too. It’s like
a music magazine-type show with about
five or six records, and the rest is interview

SECRETARY FOR A DAY — KBBK/Boise mor-
ning man Larry “Emperor” Lomax really
celebrated National Secretaries Day (4-21) by
becoming a secretary for a day ... ldaho’s
Secretary Of State. The only decisions he
made of any significance during his “reign”
were what bar to hang out in for “Happy
Hour” and what topping to use on his baked
potato that night With decisions like these
Larry (shown) is just perfect for the job.

and dialogue.

I’ve spent some time listening to radio in
the States when I visit. A couple of stations
have impressed me. One is 99I1ZD(WIZD)/
Ft. Pierce, FL. I've found I liked their
music because it turns over a lot faster than
our FM stations do. Also, their musical
variety isn't quite as broad.

I've also enjoyed listening to KFRC/San
Francisco. They play a lot of fun uptempo
music, plus a lot of black music mixed in.
Most enjoyable is their jocks because they
are having a good time, and when I listen, I
feel I know what’s going on in the city. To
me, that’s the mark of a great radio station,
and that’s what we try and accomplish at
CHUM. These principles are basics I learn-
ed from J. Robert Wood, who teaches me
something new every day.

PAC-MAN SHOWDOWN IN WICHITA
FALLS — KKQV/Wichita Falls got involved
with the city Pac-Man Tourney, with the
grand prize winner gobbling his way past 120
other entrants for $500 in cash. Shown (I-r)
are station MD Greg King, air personality
Dave Baker, contest winner, air talent Bob
Riley. Operations Manager Mike Edwards,
and an unidentified female.

~—won F T
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CDB IN-STORE AUTOGRAPH SESSION —
On a promotional tour for his current album
“Windows”, Epic recording artist Charlie
Daniels did an autograph in-store promotion
for WCIL-FM/Carbondale. Shown (I-r) are St
Louis Epic promotion manager Larry Wall,
Charlie, WCIL-FM PD Tony Waitekus, and all-
nighter Terry Duckworth.

Bits

* KFI/Los Angeles is continuing with its
“Secret Sound” contest. The station is cur-
rently on Secret Sound #20, worth $20,000.
All guesses are recycled back to the 5pm
hour each weekday for verification of cor-
rect answers, if any. The first to register
the correct guess wins. Most of KFI's win-
ners so far have received $1000 for correct
identification, with a couple of $5000 win-
ners interspersed.

* KMGK/Des Moines used an old standby
promotion that makes ‘“good cents” ...
they were out pumping gas for 93.9 cents
(station frequency) at a local station. Ac-
cording to PD Michael Stone, “There were
hundreds of cars lined up to save a few
bucks on a tank.”

* WFEC/Harrisburg provided 800
secretaries with two hours of fun, free food,
and drinks for National Secretaries Week.
The station even added some scantily-clad
male dancers, which included night rocker
Wild Child.

e KZZP/Phoenix morning man Jonathan
Brandmeier presented the ‘First Annual
Snowbird of the Year Award” recently.

The Music Sect

CHR’s Most Accurate

Music Information
Begins on Page 47

Jonathan just selected a number at random
from the Chicago phone book, dialed the
number and got a winner . . . on the day the
Midwest got a late dumping of snow (4-6).
The winner, a 65-year-old widow was flown
to “Sun City” for a weekend with KZZP for
its second anniversary party, (4-15).

Motion

93ZFMIEI Paso, the newest CHR station has al-
ready seen a PD change, as Jay Stone is out. Re-
placing him is Bob West, formerly with 13K/San
Diego, at this Jerry Clifton-consulted station . . .
Scott Thrower leaves KZZP/Phoenix and John
Edwards of KFMK/Houston and KOPA/Phoenix
replaces him in the 8-mid slot.

WGRD/Grand Rapids moves Sean Stevens up
to Production Director, and J.J. Duling is upped
to MD. The lineup goes: 6-10am PD Chuck
Bailey, 10am-3pm Joe Jason, 3-7pm MD J.J.
Duling, 7-midnight Marty Hembre, midnight-6am
Kevin Matthews, and Bruce Edwards,
weekends.

Former KJ100/Louisville PD Bobby Hatfield is
now doing middays at WIKS/Indianapolis, and
Jay Stevens from WBBF/Rochester joins as MD.
The lineup is: 6-10am Commander Hutch, Bob-
by Hatfield 10am-2pm, Adam Smasher 2-6pm,
Jay Stevens 6-10pm, Paul Gardener 10pm-2am,
and Keith Richards all-nights . . . Congratuia-
tions to KFMZ/Columbia PD Steve Graziano on

his marriage (4-15).
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Bogart

Continued from Page 1

menon in 1976. Bogart strongly
identified Casablanca with disco,
and gave the genre another
worldwide star attraction, the
Village People, in 1977.
Casablanca Records became
Casablanca Record & FilmWorks
in 1977, with “The Deep,” ‘Mid-
night Express,” and ‘‘Thank God
It’s Friday’’ among the new divi-
sion’s successes. Casablanca con-
tinued its record success, and a
half interest in the company was
acquired by Polygram in 1978.
Polygram eventually bought
Bogart out in 1980, and he formed
the Boardwalk Entertainment
Co. late that year, expressing a
desire to start from scratch

again. An original distribution
deal with CBS was amended to
allow Boardwalk to set up in-
dependent distribution, and just
recently the label achieved
substantial hits with Richard
“Dimples” Fields and Joan Jztt
& the Blackhearts, which was
becoming established as one of
the top rock acts in the country at
the time of Bogart’s death.

Bogart is survived by his wife
Joyce and four children, his
parents, a sister, and two broth-
ers. Services were held Tuesday
(5-11) in Los Angeles, attended by
over a thousand mourners bidding
farewell to one of the entertain-
ment industry’s brightest stars.
(See Page 3 this issue for a further
tribute to Neil Bogart.)

Smidt

with every account, and stressed the im-
portance of the multifaceted approach to
broadcasting campaigns: “It’s a variety
of elements that makes a station or cam-
paign win. Selling a winner is simple;
creating the chain reaction of synchroniz-
ed positives that builds ‘pre$ence’ is where
the energy must be placed.”

Smidt’s first clients include WIOF /Hart-
ford; WERI-AM & FM/Westerly, RI; and
positioning work for the ‘Kool Jazz’’ con-
cert series. While at WCOZ he supervised
the transition of the station from Beautiful
Music to AOR, and he developed WEEI-
FM’'s “Softrock’’ AOR format while there
from 1977-81.

KMPC

Continued from Page 1
will continue to carry the Califor-
nia Angels games, as well as Los
Angeles Rams football and UCLA
football and basketball.

Gilreath

try today. Eddie was very instrumental in
helping Warner Bros. become the number
one LP and singles R&B company, and he
is looked upon as a leader in the area of
sales and merchandising.”

Continued from Page 3

k-

ONLY $29,900 MORE TO GO — KRLA/Los
Angeles is giving away $30,000 in cash in
their current ‘Name That Hit Contest’ at
$7100 dollars a pop. Shown (l-r) are winner Joe
Fitzgerald and KRLA midday per lity

Continued from Page 3

Country,” is playing only oldies to my
knowledge, while we’re still playing the
currents that fit in.”

Explaining the philosophy of the format
shift, Nelson told R&R, ‘‘Ireally see this as
a trend. You've got a number of markets
where everybody sounds alike and there is
no particular reason for a listener to have
the kind of loyalty that used to develop for
Country formats. Now there are so many
Country stations that the audience has
become button pushers just like the
18-year-olds do with the rock stations. It
sounds good to go after the core audience
and take care of them instead of doing
what we've all been doing for the last few
years, which was to hang onto the core but
try to expand to all sorts of other people.”

As KSON shifts formats, KSON-FM re-
mains a “mass appeal Country”’ station.

Gielbert

Continued from Page 3

pany. His performance at the label has
been simply excellent on all counts, and we
look forward to his new work as our new
President.”

LETTER
Proposing A
Broadcast Federation

Dear R&R:

Your editorial (4-30) on NAB's top leadership was a
useful beginning. The concept of one unified trade group
representing all el 1ts of broadcasting and cable is in-
triguing, but may not be realistic.

While over-the-air and cable ‘‘broadcasters’ have
much in common, we must recognize that their interests
are highly divergent in many substantial respects. The
same may be said of radio and television operators, of
large and small-market operators, of daytime and full-
time stations, etc.

Perhaps a more workable structure would be a federa-
tion. At the top would be an American Broadcast Federa-
tlon, composed of three largely autonomous trade
groups: one for cable, one for television, and one for
radio. Each of these groups would itself be a federation.
For example, in radio, it might be called the American
Radio Industry Association. This ARIA wouid be an
overall trade group, unifying, as your editorial suggests,
most of the current activities of NRBA and NAB's radio
division, but would also include federated organizations,
such as RAB, the new National Association of Radio Net-
works, the new Association of Independent
Radioproducers, other new, long-existing, or yet-to-be-
born groups of announcers, daytime station operators,
news directors, farm broadcasters, religious stations,
etc.

Public policy positions could, under this structure, be
taken by as many organizations in the federation as felt
they were appropriate, and would be adopted by higher
levels in the structure based on the degree of support
demonstrated by the federated organizations directly
below it.

Many complex societies, communities, and groups
have found this type of federated sturcture to be
workable and effective, as well as flexible over the long
term. One of the better examples around is the United
States of America! Could we make this work for the
broadcast industry?

Johnny Hayes handing over a crisp Ben
Franklin.

Steve Marx
Senior VP/Katz Broadcasting



Presents

The Eleventh Annual
Radio/Records Seminar/Awards Banquet

At The

Marriott Airport Hotel
Atlanta, Georgia 30337

JUNE 25 & 26, 1982

Final Nominees For Record Industry ‘81

1. Record Compeny Of The Yeer ‘81 {Corporate) Atantic...Capitol... Arista... Columbsia... Epic... Polygram...

RCA...Elektrs...Atco... MCA
2. Record Compeny Of The Year ‘81 (Independent) Boardwalk...Geffen...Motown... Millennium...Ala...
Radio...H d international...lsland...Scotti Brothers

3.Record Company President Of The year ‘81 (Corporate) Jim Maszzs (EM]/ Liberty) Doug Morris (Atlantic)
Walter Yetnikotf (CBS) Robert Summer (RCA) Don Zimmerman (Capitol) Bob Siner (MCA) Joe Smith
(Elektra) Guenter Hensler (Polygram) Mo Ostin (Warner Brotbers) Dick Asher (Columbia)

4.Record Company President Of The Year ‘81 (independent) Neil Bogart (Boardwaik) Bob Fead (Alfa) Gl
Friesen (A&M) Qavid Geffen (Geficn) Jay Lasker (Motown) Sal LiCata (Chrysalis) Al Coury (RSO) Ron
Alexenburg (Handshake) Jerry Greenberg (Mirage) Ed McGlynn (Radio)

8.Record Company Executive Of The Year ‘81 (Corp ) Don Dempsey (Epic) Jack Craigo (RCA) Jack
Kieman (Polygram) Jerry Sharell (Elcktra) Al Tellor (Columbia) Russ Regan (Casabianca) Robert Sherwood
(Polygram) Dave Qlew (Atlantic) Joe Mansfield (RCA) Perry Cooper (Atlantic)

6.Record Company Executive Of The Year ‘81 (Independent) Bob Edson (RSO) lrv Biegel (Boardwalk)
Michael Leon (A&M) Dick Kline (Radio) Ray Anderson (Pasha) Ed Rosenblatt (Gefien) John Powell (A& M)
Herb Corsack (Isiand) Rich Fitzgerald (RSO) Mike Sultivan (Kat Family)

7.Vice-President Of Promotion Of The Year ‘81 (Corporate) Vince Faraci (Atlantic) Al Gurewitz (Epic) Dick
Williams (EMI/ Liberty) John B. t (RCA) H d Rosen (Warner Brothers) Burt Stein (Elektra) Ed
Hynes (Columbia) Bill Cataldo (Polygram) Reen Nalli (Atco) Pat Pipolo (MCA)

8.Vice-President Gf Promotion Of The Year ‘81 (Independent) Scott Kranzberg (Boardwalk) Jack Forsythe
(Chrysalis) Johnny Barbis (Geifen) Charlie Minor (A&M) Kevin Keogh (Alfa) Skip Miller (Motown) John
Schoenberger (Radio) Peter Gidion (Handshake) Doug King (Townhouse) Nick Testa (Scotti Brothers)

9.Nationsl Promotion Di Of The Year ‘81 (Corporate) Steve Meyer (Capitol) Frank DilLeo (Epic) Mike
Becce (RCA] Bill Smith (Elektra) Jack Satter (EMI/ Liberty) Gordon Anderson (CBS) Reds Richards (Warner
Brothers) Glen Lajeski (Arista) Vicki Germaise (Atco) Joe Grossman (Polygram)

10. National Promotion Director Of The Yeer ‘81 (Independent) Steve Brack (Boardwalk) Billy Bass {(Motown)
Ken Franklin (Millennium) Michael Abramson (Chrysalis) Jason Minkler (RSO) Vicki Leben (Alfa) Mark
Cooper (Robox) Lauren Siciliano (Swan Song) Michael Plen (1.R.S.) Jetf Robbins (Scotti Brothers)

11.National Promotion Executive Of The Year ‘81 (Corporatse) Sheile Chianda (Columbia) Louis L (Epic)
Rich Totolan (CBS) Andrea Ganis (Atiantic) Scott Regan (Atco) Lou Gallleni(Elektra) Sandy Lifson (MCA)
Lana Dengrove {Arista) George Chaltas (Columbia) Sue E (Warner Brothers)

12. National Promotion Executive Of The Year ‘81 (Independent) Jon Konjoyan (A&M) Jenis Ross (Chrysalis)
Mariene Reves (Motown) Rick Stone (A& M) Don Wright (Motown) March Edger (Radio) John Cox (Geffen)
Doc Remer (Mirus) Bill Catina (Cleveland International) Edna Colllson (Solar)

13.Reglonal Promotion Director Of The Year ‘81 (Corporats) Rish Wood (Polygram) Arthur Field (Capitol) Bill
Lemmons (Arista) Frank Tumer (EMI/Liberty) Sal Ingeme (Columbia) Alen Smith (Atco) Walter Winnick
(Epic) Alan Oreman (Columbia) Denny Devenport (Warner Brothers) Geary Tanner (Elektra) Fred DiSipio Jr.
(Polygram) Michael Prince (Atlantic)

14, Regional Promction Director Of The Year ‘81 (independent) Joel N (Handshake) Mike Martin (Alfa)
Al Twanmo (Chrysalis) Jim Francis (Boardwalk) Jeff Hackett (Chrysalis) Bruce Greenberg (Motown) Louie
Newman (Chrysalis) Wayne Fogel (Motown) Larry Green (Handshake) Robert Nesbitt (Chrysalis) Rikki Gale
(Alfa) Chuex Oliner (Chrysalis)

185. Local Promotion Director Of The Year ‘81 (Corp ) Mike L (Capitol) Ed Nuhfer (Warner Brothers)
Earl Roltiscn (Columbia) Danny Lyons (Capitol) Larry Van Drutf (RCA) Joan Lawrence (Arista) Tommy
Schoberg (EMI/Liberty) Robbie Vogt (RCA) Chuck Jones (Eicktra) Butch Waugh (Capitol) Jim Stewart
(Epic) Frank Sciarra (Atlantic)

16.Local Promotion Director Of The Year ‘81 (Independent) Eva Wood (A&M) Tommy Teague (RSO) Al
Catfaro (A&M) Lee Durham (A&M) Johnny Bee (Pickwick) Mark Weiss (Schwartz) John Schuier (A& M)
James Bishop {Motown) Bob Galliani (RSO) Paul Crowley (A& M) Dana Morris (A&M) Patricia Breedlove
(RSO)

17. independ Pr ion Director Of The Year ‘81: Jerry Meyers...Jonas Cash...Lavinthal/Beer...Lu
Fields...Barry Resnick... Ernie Phillips...Gary Bird...Sally Jerome/Butch Lowrey...Howie
Goodman...Don Grasham...Doug Lee...Jos lsgro...Bly/Hakim Bobby Hurt..Tom Gelardi...B.J.
McElwee...Paul Gallis...Perry Stevens...Chuck Dembrak...Merv Pilgrim...Bob Patton... Vic
Perrotti...Tony Richland...Don Tolls.. Sam Karamanos...Tony Muscolo...Mike Manocchio...Dave Carrico

18. Record Distributor Of The Yeer ‘81 (Corp ) CB8 (Washington) W/E/ A (Philadelphia) Polygram (Atlanta)
CBS (Atlarta) MCA (Baltimore) CBS8 (New York City) RCA (Atlanta) CBS (Philadelphia) RCA (Washington)
Capitol/EM1 ('"Washington)

19 ,Record Distributor Of The Year ‘81 {independent) Tera (Atlanta) Universal (Philadelphia) 818 (Charlotte)
Pickwick (Atlanta) Alpha (New York City) Schwartz Brothers (Charlotte) Big State (Dallas) Malverne (New
York City) Lisbsrman (Atlanta) Progress (Cleveland)

Aahak cL 1,

KENT BURKHART
(Burkhart/Abrams)

Registration Fee:

make check payable to:

GEORGE WILLIAMS

{Satellite Network) "NAME

*Award Winners For ‘79 & ‘80 Were Not
Eligible For Nomination.

Masters Of Ceremonies

---------------.--.-..-----
POP MUSIC SURVEY — SEMINAR/AWARDS BANQUET

$150.00 Seminar/Cocktail Party/ Awards Banquet

Pop Music Survey — 4818 Chevy Chase Dr., Chevy Chase, MD 20015

Final Nominees For Radio Industry ‘81

1. Radio Exscutive Of The Year ‘81: Tom Bigby (GCC) Gary Edens (Harte-Hanks) Pat Norman (RKO) Ron
Bledsoe (Sumner) Jorry Blum (Jefferson Pilot) Gary St (Doubleday) Bud Polacek (First Media) Jerry
Rogers (Weis) Jack Alix (Patten) Gary Rodriquez (Mariner)

2. Radio Consultant Of The Yesr ‘81: Dwight Dougles...E. Alvin Davis...Jerry Clifton...Paul Christy...Mike
Joseph...Landsmen/Rivers...Bob Elliot...Donna Haiper...George Burns...Bob Henaberry

3. Nationsl Programmer Of The Year ‘81: Tom West (Rounsville) Steve Roddy (Scripps Howard) Bobby Hattrik
(Doubleday) Jay Cook (Gannet) Dan Vallie (E.Z.) George Johns (Fairbanks) Al Casey (Surrey) Andy Bickel
(Jefferson Pilot) Jim Ryan (Patten) Ross Regan (Shamrock)

4.Masjor Market Radio Station Of The Year ‘81: KSTP-FM (Minneapolis) 2-93 (Atlanta) KFRC (San Francisco)
WPGC (Washington) 98KX (Pittsburgh) B104 (Baltimore) WXKS-FM (Boston) WNBC (New York City) WLS
AM/FM (Chicago) Q107 (Washington)

6. Masjor Market Program Director Of The Year ‘81: Gerry Cagle (KFRC) Jim Morrison (94-Q) Paula Matthews
(K 1Q(}) Bobbv Christian (96K X) Chuck Knapp (KSTP-FM) Jan Jeffries (B104) Kevin Metheny (WNBC) Steve
Kingston (WPGC) Alan 8urns (Q107) Bob Travis (WGC1.) .

6. Major Market Music Director Of The Year ‘81: J.J. Jackson (WQXT) Jorry Steele (K FMK) Andy Szulinski
«{WFBR) Uiz Kiley (WIFI) Roger Collins (K FI) Scott Richards (WCAO) Frank Holler (Q107) Jay Stone (WGCL)
Rick James (B104) Bob McKay (WZZP)

7.Msjor Market Air Personality Of The Year ‘81: Dr. Don Rose (KFRC) Don Geronimo (K1IS-FM) Jim
Elliot/ Scott Woodside (WPGC) Steve McCoy (Z-93) Dick Purtan (CKLW) Steve Dahl (WLS-FM) Gary
McKee (94-Q) Don C (WIFI) J han Doll (KEGL) Terry Young (WCAU-FM)

8.Large Market Radio Station Of The Yesr ‘81: Q106 (Tampa) WTIC-FM (Hartford) I-98 (Miami) ROCK 102
{Buflalo) 82-X (Columbus) KBEQ (Kansas City) WKRQ (Cincinnati) KOPA (Phoenix) WZUU-FM (Milwaukee)
KTFM (San Antonio)

9..arge Market Program Director Of The Year ‘81: Bob Wood (ROCK 102) John Driscoll (WZUU-FM) Steve
Rivers (KOPA) Scott Shannon (Q105) Dave Anthony (KZZP-FM) John Shomby (B-97) Buddy Scott (92-X)
Robb Stewart (KITY) Joe Nasty (KTFM) Garry Wall (WNCI)

10. Large Market Music Diractor Of The Year ‘81: Rick Donahue (WTIC-FM) Gary Franklin (WTIX) Pat McKay
(Q105) Colleen Cassidy (WCKX) Jerry Lousteau (B-97) Mark Shands (Y100) Chaz Kelley (KOPA) Bilt
Shannon (WZUU-FM) Steve Goddard (KZZP-FM) Donna Walker (WKTI)

11.Large Market Air Personality Of The Year ‘81: Harv Moore/Robert Teylor (WPHD) Mason Dixon Q105
Jonathan Brandmeler (KZZP-FM) B.J. Hunter (WKTI) Bruce Kelly (Y100) Ken Cooper (B-97) Johnny
Veichoff (WCKX) Kid Curry (I-95) Chris Thomas (WIKS) Paul Mendenhall (WNAP)

12. Medium Market Radio Station Of The Year ‘81: KX 104 (Nashville) Y103 (Jacksonville) WBCY (Charlotte)
PRO-FM (Providence) KXX106 (Birmingham) WMC-FM (Memphis) WGH (Norfolk) BJ108 (Orlando) WRVQ
(Richmond) WOKI (Knoxville)

13.Medium Market Program Director Of The Year ‘81: Todd Chase (JB105) Bob Canada (WGH) Scott Slade
(WAYS) Gary Berkowitz (PRO-FM) Bill Thomas (WRVQ) Smokey Rivers (KXX106) Robert John (Y103)
Dave Wright (BJ105) Rick Shaw (WAXY) John Jenkins (KOFM)

14. Medium Market Music Director Of The Year ‘81: Jon Anthony (KX 104) Steve Kelly (WRVQ) Chris Trane
(KXXi06) Terry Long (BJ 105) Rick Williams (Y 103) Phil Stanley (WMA K-FM) Bill Evans (WNOX) Kenny Lee
(WAXY) Joe Dawson (WDJX) Mark Preston (KSFM)

16.Medium Market Air Persunality Of The Year ‘81: John Boy (WBCY) Coyote McCloud (K X 104) Paul Barsky
(WBBF) Jeff Morgan (WRVQ) Mark Kessler (WAYS) Bill Hickok (WMC-FM) Pete Berry (WKOS-FM) Mike
West (WTIC-FM) Dave Mann (Y103) Jeff Warren (KX X106)

16.8econdary Market Radio Station Of The Year ‘81: WDOQ (Daytona) WHHY-FM (Montgomery) WICC
(Bridgeport) Q108 (York) Z102 (Savannah) WCSC (Charleston) 2104 (Fredrick) KC101 (NewHaven) WQEN
(Gadsden) WPST (Trenton) WJAD (Bainbridge) WYRE (Annapolis)

17. S8econdary Market Program Director Of The Year ‘81: Jack Dismond (WYRE) Larry Stevens (WHHY-FM)
Gary Peters (WICC) Bill McCown (WANS) Dan Stesle (Q106) Rick Knight (WDOQ) J.D. North (WAEV) Larry
O’Nseal (Q101) Kemosabi Joe (Z104) Russell Brown (WXLK) Roger Gaither (Q104) Doug Weldon (WSGF)

18. Secondery Market Music Director Of The Year ‘81: Chris Bailey (WCSC) Stu Wright (WORG) Neil Harrison
(WHHY-FM) Leo Davis (Q104) Jos McClure (WCGQ) David Lee Michaels (WXL K) Dave Russell (FM97)
Sam Church (WANS) David Ford (WGAD) Jim Forrest (WSSC) David Miller (WETB) Ed Volkman (KHFI)

19. Secondary Market Air Personality Of The Year ‘81: John Chommie (WHSY) Ron Frederick (WSGA) Larry
Ceannon (WFLB) Chris Van Dyke (KSET)C.J. & Buzz (WTMA)Rob Leonard (WSEZ) Bart Goynshor (KRNA)
Joe Holland (WGAD) David Carroil (KZ106) Dick Phillips (WEV A) Bill Matthews (WIKZ) Greg Simmons
(WMYQ)

BOB HAMILTON
(KEARTH)

GERRY CAGLE
(KFRC)

ADDRESS

cITy

COMPANY/STATION

Room Reservations (404) 766-7900

There are only 200 rooms at the Marriott on a first serve basis.

Badges & Tickets are mandatory for admittance to all functions — strictly enforced.
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WLIR Branches Into Publishing

I t's not often that a radio station successful- s ’

ly conquers a second medium of commun-

ication, but that's what WLIR/Long Island
has done. The station just released its sixth
issue of “WLIR Free Flight.” All 64 pages are
produced by station staffers under the editor-
ship of air personality Bob Waugh. In the
latest issue, staffers interview Joan Jett, Mick
Jones of Foreigner, and Sting of the Police.
Also featured are letters from readers, col-
umns of rock news, and photos from WLIR
promotions and concerts.

The magazine's many ads are all offered
free to regular WUR supporting advertisers.
50,000 copies of each issue are printed at an
approximate cost of $4000, then distributed
free at advertiser outlets, WUR concerts, and |
other outdoor promotional activities. -

WLIR PD Denis Mcnamara commented, * ‘Free Flight' is the magazine of the WLIR ‘Air
Lines,’ our 24-hour live listener hotline. Besides its obvious merchandising and promotional

JEFF GELB

AOR Hot Lines

You need better record service from a certain label or three. You
want to set up a promotion surrounding a specific act or label. For these
or any number of other reasons, we’ve updated the AOR Hot Numbers
phone list of national AOR promotional representatives for all major
(and many smaller) labels. Clip it out and hold onto it for the next time
you need a ‘‘hot number.”

value, it adds another dimension to WUR that cannot be projected in audio terms.” Deris was too

modest to add that “Free Flight” is also great r

eading.

A&M

Marko Babineau

Cleveland International

Inner City (inc. City Sounds)

PolyGram

Marty Mooney John Boulos Jerry Jaffe (212) 399-7044

1416 N. La Brea Ave. P.O. Box 783 ¢/0 MMO Music Gp. Inc. Derek Shulman (212) 399-7071
Los Angeles, CA 90028 Willoughby, OH 44094 423 W. 55th St., 7th Floor Jim Sotet (212) 399-7813
(213) 469-2411 (216) 9510993 New York, NY 10019 810 7th Ave., 34th Floor
J.B. Brenner Columbia (212) 245-4861 New York, NY 10019
595 Madison Ave. Paul Rappaport IRS Portrait
New York, NY 10022 51 W. 52nd St. Michael Plen Bob Feineigle
(212) 826-0477 New York, NY 10019 595 Madison Ave., 32nd Floor 51 W. 51st St.
Accord (212) 975-8919 New York, NY 10022 New York, NY 10019
Doug Kung Jim McKeon (212) 826-0477 (212) 975-5283
141 E. 63rd St. 1801 Century Park West Island Radio Records
New York, NY 10021 Los Angeles, CA 90067 Michael Abramson John Schoenberger
(212) 838-6565 (213) 5564936 444 Madison Ave., 39th Floor P.O. Box 9524
Alf?. Cream New York‘ NY 10022 Ft. Iaauderdale, FL 33310
:(evnll:I KFeoa;il; Jack Bratel (212) 355-6550 (305) 565-7700
13;1: Axigeles a(;(A 90046 8025 Melrose Ave. Jem RCA
213) 654—110'0 Los Angeles, Ca 90046 3619 Kennedy Rd. Bill McGathy

) (213) 655-0944 S. Plainfield. NJ 07080 1133 Avenue of the Americas
Alligator g
Mindy Giles Elektra/Asylum (201) 753-6100 New York, NY 10036
P.0. Box 60234 Burt Stein, Marty Schwartz Jet - (212) 9304095
Chicago, IL 60660 962 N. La Cienega Blvd. Pat Siciliano Regency
(312) 9737736 Los Angeles, CA 90069 9959 Bevet:ly Grove Dr. Ron Farber
Arista (213) 8527211 Beverly Hills, CA 90210 1116 N. Cory Ave.
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