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WCBM Converting To
News/Talk Format

WCBM/Baltimore will switch
from Adult/Contemporary to
News/Talk beginning June 28. At
that time, the station is also sched-
uled to join the ABC Talkradio
satellite network.

WCBM intends to continue local
news and information in morn-
ings, introduce similar program-
ming in afternoons, and maintain
its evening oldies show. The week-
end programming will essentially
remain the same.

In making the announcement,
WCBM VP/GM Harold Deutsch
indicated the change was intended
as a long-range move to em-
phasize the station’s recognized
position as a strong news and in-
formation facility. ‘“We’ve won
every award possible.” he said.
“We could continue successfully
with our present format for anoth-
er two or three years, but rather

than wait until we were losing
audience, I'd rather make the
change from a position of strength.
I think it’s the wave of the future
for an AM station like ours.”

Deutsch explained developing
personnel changes: *“We’re hiring
quite a few news people, and are
working hard to relocate any de-
parting personalities. I want it to
be very clear that everyone has
done a magnificent job.”” He add-
ed confidently, ““They’re so good
they won’t have the problem of en-
ding up on the street.”

Deutsch pointed out the format
design is not new for parent com-
pany Metromedia. ‘“‘Our sister
station KRLD/Dallas is also
News, with music at night. With
Metromedia’s resources, we feel
very comfortable knowing we
have a lot of corporate expertise.’

CALLS FOR COMMITTEE TO CONTROL COSTS

Masla Attacks Arbitron
“Dominance”’

Jack Masla, President of the
Jack Masla & Co. rep firm,
launched a strongly-worded at-
tack on Arbitron’s ‘‘singular
dominance” of the radio ratings
industry in a letter to the com-
pany’s represented stations. He
asserted that “continued escala-
ted rates' have “‘pushed my back
to the wall,” compared Arbitron
to the “Arab Oil Cartel,” and call-
ed for a committee to explore the
cost problem and examine ‘‘all
possible alternatives,” including
government intervention.

Masla also included a detailed
analysis of Arbitron’s market
position, citing the ratings firm’s
virtually unanimous agency ac-
ceptance as the key factor and
providing some pessimistic words
for the “sporadic attempts at re-
bellion’’ by stations which have
dropped Arbitron. “I commend
these stations for their valiant at-
tempt,” he said, “‘but I don’t think
they can succeed because the
agencies still require Arbitron
data for want of a satisfactory
substitute . . . Stations and groups
who are cancelling Arbitron are
cutting off their nose to spite their
face. How can you sell your sta-
tion to an agency without using
Arbitron data?”

Alternatives Explored

Masla proposed several plans of
action to ‘“develop an acceptable,
alternative primary source of
data to reintroduce competition.”
Among them were the voluntary
teaming up of Arbitron competi-

tors and the persuasion of Ar-
bitron to ‘“‘assure the viability of
another service’’ to avoid possible
future antitrust problems. He ad-
vocated a committee or commis-
sion to “explore the problem of
spiralling costs . . . review . . . de-
mands . .. and see where inor-
dinate power exists and where its
exercise should be curtailed."” He
stated, “I don’t believe we can

MASLA/ See Page 26

VP/GM Rich Balsbaugb and
three key executives of WXKS-
AM & FM/Boston filed with the
FCC this week to purchase those
stations from Congressman Cecil
Heftel. Balsbaugh is also Presi-
dent of HBC, Inc., which also oper-
ates WYYS/Cincinnati.

The sale puts to rest rampant in-
dustry rumors that Rep. Heftel
was attempting to sell off a chain
of radio stations. No other sales in
the Heftel chain are anticipated,
and Earl McDaniel remains as
President of Heftel Broadcasting
Corp., which operates KSSK and
KULA /Honolulu; WLUP/Chicago;
and WIKS/Indianapolis.

In addition to Balsbaugh, other
owners of the station will be
WXKS Station Manager Arnie

MAY 21, 1982

WXKS Sold For $15 Million

Ginsburg; General Sales Manager
Janet Karger; and WXKS-FM
Program Director Sonny Joe
White. The station was acquired
from Heftel for $15 million — $10
million in cash and $5 million on
terms. Rep. Heftel cited a cash
crunch as his reason for selling
the Boston properties

Commenting on the sale, Bals-
baugh told R&R, “'It's the first sta-
tion in Boston to be acquired by
the people running it,”" Discussing
the success of both stations — the
FM is contemporary and the AM
is Music Of Your Life — Bals-
baugh said, “We’ve brought the
stations from nothing and now this
management team will have the
opportunity to better share in
their success

Boden Reorganizes Blair Radio

Blair Radio Division President
John Boden sent all Blair-repped
stations a letter this week deserib-
ing a new table of organization,
Citing stiffer competition in radio
as'the need for a stronger hands-
on posture, Boden announced a
new upper management tier:

Senior VP for Creative Services
Bob Lobdell has been given addi-
tional responsibility as Assistant
to the President. Also, Lee Mehlig
has been named Manager of the
Blair Network.

Additionally, Blair has divided
the country into three zones and
appointed the following ex-
ecutives with responsibilities for
personnel, sales, and stations in
the respective areas:

* Mid-Atlantic: Tom Turner
has been named Sr. VP with head-

K101 STAFF GOES UP ON THE BOARDS — Promoting K101/San
| Francisco's version of the “three-In-a-row-or-pay-$25,000" contest, station

alr personalities perched precarlously on Bay Area billboards

except for a

few less daring types who stayed on the ground and lent moral support to the |

airborne contingent

quarters in New York. His offices
will include New York and Phila
delphia. In New York, Frank Kel-
ly has been named VP/Sales Man
ager.

* West: Bob Ferraro has been
appointed Sr. VP with headquar-
ters in San Francisco. Gloria
DeMaria has been named San
Francisco Office Manager. Fer-
raro will also oversee offices in
Los Angeles, Dallas, Houston, St
Louis, Chicago, Minneapolis, and
Blair/Northwest

* East/South: Mike Horn has
been named Sr. VP with head-
quarters in Boston. He'll also be
responsible for the Atlanta and
Detroit offices. Pru Hay has been
appointed Boston Office Manager

Salant Promoted
At WYNY

Pete Salant, Program Manager
of WYNY/New York since July
1980, has been promoted to the
newly-created position of Director
of Operations and
Programming
The new job title
brings with it
added responsi
bilities for the
WYNY News and
Community Af- ‘
fairs depart- 8 [
ments, as well as  Pete Salant
the station’s programming activi
ties

WYNY VP/GM Frank Osborn
made the announcement of Sal
ant’s promotion, saying, “Pete is
a multitalented young program-
mer who has led the team that
took WYNY from a 2.2 to a 4.6
rating in just 18 months. His new
responsibilities are well
deserved.”

Prior to WYNY, Salant served
as Operations Manager of WKCI
& WAVZ/New Haven,




Bob Hattrik, previously Doubleday'’s

V.P./Programming, bas the best winning percentage
and more #1 start-ups than anyone!

*KWK-FM/AM St. Louis

Bob Hattrik delivered the highest music radio share in St. Louis
the first book on the air, only to top itself the next book (with
an 11.0 12+, #1 18-49, #1 18-34, #1 teens). KWK-FM is still St.
Louis’ #1 music station over 3 1/2 years later!

*KDWB-FM Minneapolis

Upon appointment as Group P.D., Bob Hattrik took KDWB-FM

from a2 2.8 to a 5.7 in one book, using the same local P.D. and
staff. That turnaround put ““Twin Cities 101'" on top of the AOR
competition. Today, KDWB-FM is st/ the Twin Cities’ dominant

FM AOR!

WLLZ-Detroit COMPETENT
Bob Hattrik's next move was the creation of Detroit’s first new
rock station in over 10 years. Detroit’s ‘‘Wheels'' signed on and
was instantly Detroit’s #1 music station (7.9 12 +). Next book,

WLLZ was #1 with the largest music share ever in Detroit! WLLZ

still holds that record (racking up a 9.2 total persons 12 +, and
holding #1 18-34 adults, and #1 18-49 adults, #1 teens).
KPKE-Denver
After numerous formats, call letter changes, and a
succession of P.D.'s and staff Bob Hattrik came to Denver to
build “‘Denver’s New Peak’’. Installing the new format swept
Denver scoring a 5.9 total persons 12 + from the previous
book's 1.8, and claiming #1 Adults 18-34 M-F! That impressive
T AT et e AR

debut was eclipsed recently by the winter book, as KPKE climbed

to Denver’s #1 contemporary music station, 12 +, and held rank '
as #1 18-34 Adults M-S 6 a.m.-Mid.
o

State-of-the-Art programming (staff building and training),
Research (computerized music analysis version 5.3, focus
groups, and market studies), Target Positioning and Promotion
(on air, television, and street image), and Complete Audio
Analysis...Clearly, a Comprebensive Approach Unmatched by
Anyone!

THE BEST TRACK RECORD
IN AOR HISTORY!

= 1 Hmmh

COMMUNICATIONS INC

|

Bob Hattrik - Bill Moir (314) 361-6666 21 Carriage Lane Suite 200 St.Louis, MO 63108

Source Arbitron AQU M-S 6 a.m.-Mid. Total Persons 12 + unless ¥ KDWB-FM Richfield. KWK-FM Granite City—St Louts
otherwise indicated
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McGann Appointed
PD At WTVN

After five years as Assistant PD/midday
personality for 96KX(WXKX )/Pittsburgh,
Mike McGann has announced his resigna-
tion to accept the vacant Program Director
post at WTVN/Columbus. He fills the posi-
tion left by Mike Scott, who became PD at
WGAR/Cleveland in January. McGann's
appointment takes effect June 14, follow-
ing the conclusion of Arbitron’s spring
measurement period.

WTVN’s Adult/Contemporary format
will not be a new experience for McGann.
Previous to 96KX, he spent four years as
evening personality for sister station
WTAE.

‘“I’'m really excited about the
prospects,’’ exclaimed McGann. “It’s the
number one station in town, and I'm par-
ticularly looking forward to working with
Taft National PD Randy Michaels and
WTVN VP/GM Perry Frey.

“Ido regret leaving here,” he continued.
““You know how it is when you work with
good people like (96KX PD) Bobby Chris-
tian and (WTAE & 9%6KX VP/GM) Ted
Atkins — it’s been like family. Also, Pitts-
burgh is my hometown, so it’s hard sever-

ing ties. At the same time, I've reached the
McGANN/ See Page 26

Pearlman Becomes
WYSP’s Manager

Harvey Pearlman has been named Gen-
eral Manager of Infinity’s WYSP/Phila-
delphia, moving over from General Sales
Manager position at the
chain’s WKTU/New
York, where he had
served for 2% months.
Peariman, who was pre-
viously GSM at
WIND/Chicago and
VP/GM of WMET/Chi-
cago for six years, suc-
ceeds Infinity President
Mel Karmazin, who had
been acting GM of
WYSP since Frank Feller resigned late
last year.

Karmazin told R&R, “Harvey’s back-
ground and experience with Westinghouse
and Metromedia, along with his most re-
cent involvement with Infinity at WKTU,
make him uniquely qualified for this chal-
lenging opportunity.”

Pearlman commented, ““This is one of
the greatest things that’s ever happened to
me. I'm indebted to Mel Karmazin. I think
WYSP is headed in an excellent direction
with a great staff of people. We're totally
committed to winning.”

TRANSACTIONS

Price Buys Four Stations
For $4.5 Million

Price Broadcasting has purchased four radio
stations from McClatchy Broadcasting, KOH &
KNEV/Reno and KBEE-AM & FM/Modesto, CA
for a total price of $4.5 million, with FCC ap-
proval pending. Price currently owns KROW/Re-
no, which it will presumably dispose of, and
KKRD/Wichita; McClatchy still owns KFBK &
KAER/Sacramento and KMJ-AM & FM/Fresno
KOH, located at 830 kHz, has 5000w days and
1000w nights (directional). KNEV Is on 95.5
mHz with 80kw and an antenna height of
2269ft. above average terrain. KBEE has
1000w directional on 870 kHz, while the FM
operates on 103.3 mHz with 10.5kw, antenna

Harvey
Pearlman

height 150ft. Blackburn & Co. was the
broker.
Shamrock Buys
WFOX/Gainesville

Shamrock Broadcasting has agreed to pur-
chase WFOX/Gainesville, GA from Radlo
Athens for slightly over $3 million, subject to
FCC approval. Shamrock owns WWWW/De-
troit, KMJC/Dalles, KABL-AM & FM/San Fran-
clsco, and KUDL/Kansas Clty; Radio Athens
owns WRFD/Athens, GA. WFOX operates at
97.1 mHz with 100kw

| CHICAGO FIGURES RESEMBLE ARBITRON'S

First Birch Quarterly Report Debuts

The first Birch Report Quar- Birch Report Arbitron
terly Summary Reports were re- =
leased this week, with Chicago oo WGN (T) 9.2
the first market produced. Sum- ¥WO.a) 5.9 KICER )
marizing the Chicago Birch WSS W& WEBN (0§.65.9
numbers, WGN topped the mar- WLOO (BM) 5.6 WLOO (BM) 5.8
ket there; was a better showing BER 19 613 VINO (T
by AOR's compared to Arpr  WGC! (V) 5.2 WERX (B) 46
tron, and there was slippage on WS () 49 O () 3.5
the 'pan of the ethnic stations bdapip e SRR, . 4
compared to the diary service WIRAQ (O) 43 WLUP (R) 4.2
Here's the full breakdown com; RV 30 o par il
paring the winter Arbitron data WELR'RE) 44 WFYR (AC) 3.8
to the comparable Birch for the WHET (A) 3.3 U SERING.5
first quarter in Chicago WBMX (B) 3.2 ROLA $30)/8.5
WKQX (AC) 3.0 WKQX (AC) 2.9
WXRT (A) 3.0 WJPC (B) 2.5
R T T S meyae WLAK (BM) 2.5 WMET (A) 2.3
WIJEZ (C) 2.4 WBBM-FM (AC) 2.1
12+ Metro, Shares, WBBM-FM (AC) 2.1 WAIT (BM) 2.0
Winter Sweeps WFMT (CL) 2.0 WFMT (CL) 2.0
(January-March) WJPC (B) 1.9 WVON (B) 2.0
WVON (B) 1.4 WXRT (A) 2.0
‘ WCFL (AC) 1.1 WCFL (AC) 1.6
—_ - - = WIJEZ (C) 1.8
WUSN (C) 1.3
Krause Takes WA.P P WJJD (C) 1.1
WOJO (S) 1.0

[ ] [ *
Programming Position

Joe Krause, Program Director at
WFBQ/Indianapolis for the last two years,
has been appointed Assistant PD at
Doubleday’s new New York AOR WAPP.
Krause will be working closely with
Doubleday National PD Dave Hamilton,
who also serves as WAPP’s PD.

Hamilton told R&R, “‘I've always had a
lot of respect for Joe’s talents. He’s perfect
for the job. In addition to his PD duties,
he’ll assist me in carrying on the day-to-
day functions from a chainwide stand-
point.”’

Krause, who programmed WDIZ/Orlan-
do and WWCK/Flint and was Assistant PD
at WABX/Detroit before joining WFBQ,
told R&R, “I'm totally excited, especially
to work with Dave and (Doubleday Presi-
dent) Gary Stevens. I've only heard
positives about Doubleday. I'm also look-
ing forward to the challenge of putting on a
new radio station in New York City. I've
always respected ABC and am going to en-
joy battling it out with them,” referring to
ABC’s AOR WPLJ. Krause joins WAPP
June 1; no replacement was named at
WFBQ.

KEZL Drops Schulke

KEZL/San Diego will discontinue the
syndicated Schulke II format in favor of a
live, locally-programmed Adult/Contem-
porary format on Monday (5-24). Opera-
tions Manager Gary Allyn told R&R that
‘‘many operational and programming pro-
blems with the Schulke II format’ con-
tributed to the decision. The station also
announced its affiliation with ABC’s new
Direction network. Allyn commented, ‘“We
can’t forget that KEZL is first a music sta-
tion, but the adults we are trying to reach
also want to know what’s going on in the

MONTESANO TO RESIGN

RAB Adds Two VP’s

The Radlo Advertlsing Bureau has ap-
pointed two new Vice Presidents, with new
VP/Western Sales Gordon Hearne reopen-
ing the organization's Los Angeles office,
closed for a year after the departure of
Jim Ingraham. Hearne had been Presi-
dent of Evans/Wineburg Advertlsing.

Also joining RAB is VP/Sales Services
Lewis Tamienko, most recently head of
the Radio Bureau of Canada. RAB Sr. VP
Dick Montesano plans to leave the bureau
to pursue outside interests later this year,
after he completes several projects in-
cluding a large-scale radio lifestyle study.

The executive additions were announced
at the RAB Board of Directors meeting in
West Palm Beach this week. The meeting

RAB/ Soo Pago 26

SPITZER WVBF GM

Williams New
Fairbanks VP

WVBF/Boston VP/GM Jay Williams has
been appointed to the newly-created posi-
tion of VP/Marketing for parent company
Fairbanks Broadcasting. Williams is also
forming his own consulting firm, working
with all the Fairbanks stations.

In addition to being a marketing consul-
tant for Fairbanks, Williams will consult
non-Fairbanks stations in the areas of mar-
keting, research and programming. He is
also an applicant for a new station in
Wolfeboro, NH. Williams joined Fairbanks
in 1970 as an account executive at WNAP/
Indianapolis. He was named WVBF Sales
Manager in 1971 and manager in 1974.

Succeeding Williams as VP/GM is WVBF
General Sales Manager Ken Spitzer. A na-
tive Bostonian, Spitzer joined the WVBF
local sales department in 1971 and has held
the positions of Local Sales Manager, Na-
tional Sales Manager, and GSM prior to his
recent appointment.

II, Goes Live

world and in San Diego. We don’t want
them to have to go elsewhere to find out."”

The KEZL personality lineup will in
clude: Tom Lyons 5:30-10am; Scott Gre-
gory 10am-noon; Ken Edwards noon4pm;
Gary McEvoy 4-8pm; Dan Pothier
8-midnight; and Bud Eaton mid
night-5:30am. All the KEZL personalities
have been with the station previously with
the exception of Pothier, who joins from
KIFM and XHRM/San Diego.

CJCL Takes Holiday

Bob Holilday has been appointed as
Director of Programming/Operations for
CJCL/Toronto, beginning May 25. Holiday
comes to the News/Talk & A/C-formatted
station after serving just six weeks as Di-
rector/News & Information for CKLW/
Windsor-Detroit. Previously, he spent over
nine years as VP/News & Public Affairs at
CFTR/Toronto.

“I have mixed emotions about returning
to Toronto," said Holiday. *'I got to like the
Windsor-Detroit market very, very much

CJCL/ See Page 26

R&R Observes

Memorial Day Holiday 4
|

In observance of the Memorial Day
holiday, the R&R offices will be closed |
on Monday, May 31. i

; ]
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Washington Report

Sharp Nomination
To FCC Expected

As R&R went to press, it appeared the
White House was preparing to announce
the nomination of Steve Sharp, the FCC’s
General Counsel, to replace outgoing Com-
missioner Abbott Washburn on June 30.
Although no word had come from the
White House by day’s end Tuesday (5-18),
well-placed FCC sources said a Wednes-
day announcement was virtually certain.

Meanwhile, it appears Sharp’s nomina-
tion should clear the Senate with relative
ease. A spokesman for Sen. Ted Stevens
(R-AK) confirmed to R&R that Stevens
has dropped his insistence that the job go
to Alaska Public Utilities Commissioner
Marvin Weatherly. Stevens had the back-
ing of Commerce Committee Chairman
Bob Packwood (R-OR), who had vowed to
block the nomination of Sharp as long as
Stevens advocated Weatherly.

FCC sources say Chairman Mark
Fowler will probably not name a new
General Counsel until after Sharp is con-
firmed, and that no one from within the
agency is being considered for the post.

Panel Hears Citizens
Group Appeals

A three-judge panel will hear oral
arguments in appeals of the FCC’s radio
deregulation, postcard renewal and small
market ascertainment exemption. Two
hours have been set aside to hear the ap-
peals filed respectively by the United
Church of Christ, Black Citizens for a Fair
Media, and the National Black Media
Coalition.

Observers regard the three judges
chosen to hear the cases as a mixed bag.
Judge Skelly Wright is considered to be
pro-government regulation. Judge Robert
Bork, a conservative recently appointed
by President Reagan, is seen ds pro-
marketplace. Little is known about the
third member, William Jamieson, a
federal judge from Montana.

Operating & Maintenance
Logs On Way Out?

When the FCC deregulated radio last
year, it said stations no longer had to keep
program logs. Now operating and
maintenance logs may be on the way out,
too. Look for the Broadcast Bureau to
recommend to the full Commission soon
that the engineering logs be either dropped
or modified. The matter could be put
before the FCC in June, in the form of a
Notice of Proposed Rulemaking (NPRM)
that would give broadcasters a chance to
comment.

Utility Management On AM
Raises Stereo Questions

A potential new source of revenue for
AM stations opened up last week when the
FCC voted to permit the use of AM car-
riers for utility load management. Using
an inaudible tone, utilities could broadcast
a signal that would turn appliances, such
as air conditioners and hot water heaters,
on and off according to power demand and
supply. Last year the Commission approv-
ed utility load management on FM subcar-
riers, too.

But some FCC staffers are worried that
utility usage of AM carriers will ruin a sta-
tion's ability to broadcast stereo. Commis-
sioner Abbott Washburn agreed with
them.

“It may come down to whether a broad-
caster wants to transmit utility load infor-
mation or amuse his listeners by transmit-
ting AM stereo,” says attorney Jim Weitz-
man. His firm, Shrinsky, Weitzman &
Eisen, represents Vidette Energy
Research, which has developed FM
technology for utility load management.

Black Lawyers Unload
Lottery Doubts On Harris

Broadcast Bureau Chief Larry Harris
has been told in no uncertain terms that
some Tunorities think they’ll be worse off
under the simplified lottery approved two
weeks ago by the House Telecommunica-
tions Subcommittee. The new bill limits
preferences only to minorities and new
owners.

Harris’s education came as he appeared |

before the Communications Task Force of
the National Conference of Black
Lawyers. Some of the lawyers pointed out
that minorities now enjoy a hefty
preference in the comparative hearing
process. Even with a 30% preference, they
said, a minority applicant facing 10 com-
petitors in a lottery would have less chance
of winning than he does now.

Harris responded that ‘‘tradeoffs’ are
necessary. He said the lottery will speed
up processing to such a degree, especially
in low-power TV, that everyone will
benefit, including minorities.

In Other Key Developments

« NRBA announced that ABC commen-
tator Paul Harvey will receive its “Gold

Radio Award’ at the September conven- |

tion in Reno. Keynoter will be Herb Cohen,
author of “You Can Negotiate Anything.”

¢ FCC Chairman Mark Fowler on Tues-
day (5-18) marked his first yeai in office
with a small celebration attended by his
fellow Commissioners.

NAB Group Opposes Long-Term License Plan — NAB's Medium Market Radio Committee
voted last week in Washington to oppose a current initiative aimed at winning long-term

license leases for radio stations in return for annual rental fees to the government. The fees

would fund public radio. The idea is being pressed by NRBA and NPR.
The NAB broadcasters also voted to encourage stations to gather financial data on a market- |

WCLT/Newark, OH's Robert Pricer, WVLK/Lexington's Ralph Hacker, WJOL & WLLI/Joiiet,

by-market basis now that the FCC has dropped Form 324. Pictured (i-r standing) are '

iL's William Hansen, and WSSV/Petersburg, VA's William Eure Jr.; (I-r seated) Steriing

KNUU/Las Vegas's Joseph McMurray.

Recreation’'s Fredric Danz, Beck-Ross Communications’ Martin Beck (Chairman), and ‘

| justify easing the fair-

| ceeding on an experi-

TAKES TOUGH LINE ON TV
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Wirth Hints At Easing Fairness, ¢
Equal Time Rules For Radio

The Chairman of the House Tele
Tim Wirth (D-CO), has given what ma, 1
he may be open to lifting the fairness doctrine and equal time provision

Rep.

for the radio industry.

In an interview with ]
the Washington Jour-
nalism Review, Wirth
suggested that radio,
but not television, is F
competitive enough to ©

ness and equal time |
laws. And he hinted
that he may favor pro-

mental basis at first Rep. Tim Wirth
to see what happens, before freeing up the
entire radio industry. Asked if he was refus-
ing to rule out action by Congress within a

year or two for radio alone, Wirth said,
““That’s correct.”

However, Wirth said the television indus-
try doesn’t warrant the same freedom. He
pointed out that low-power stations are
“just starting to be licensed,” direct broad-
cast satellites are ‘‘still a dream,” and
cable television ‘“‘gets to only 20 or 25% of
the homes in the country.”

He told the magazine, ‘‘Therefore, we
still have a scarce commodity and I believe
very strongly that the public interest re-
quirements ought to be maintained in the
area of television.”

EAGAN SEES "CATASTROPHE" FOR CLEARS

New Findley Bill Would End
Skywave Protection

Virtually no one listens to the nighttime skywave signals of clear
channel stations, says Rep. Paul Findley (R-IL). That conclusion is the
' basis for his new bill (HR 6306) to prohibit the FCC from requiring
other stations to reduce power or go off the air at night to protect

skywave signals.

An ardent supporter of daytime-only sta-
tions, Findley thinks his bill would allow
many daytimers to add new nighttime ser-
vice. Stations would only have to show that
no interference would be caused to another
station’s primary groundwave signal.

“Noble though it may have been in its
origin,” Findley said in a statement, *‘the
continued protection of nighttime skywave
radio service works a travesty upon rural
Americans by failing to acknowledge and
satisfy their much greater current need
and desire for local service.”

Clears Alarmed

“It would be a catastrophe,” was the
reaction of Russell Eagan of the law firm
Kirkland & Ellis, representative for the
Clear Channel Broadcasting Service
(CCBS), a group of more than a dozen

Class I-A and I-B clear channel stations.

“Over half the land area now doesn’t
receive a single acceptable groundwave
service from any station,” Eagan told
R&R. These areas, hé argues, depend upon
skywave service. If that service is wiped
out, according to Eagan, daytimers adding
new nighttime programming could not
nearly cover all of the affected areas.

To bolster his contention that no one
listens to skywave signals, Rep. Findley
cited an FCC report he claims shows that
only 1.3% of the Class I-A clear channel
stations’ audiences are outside their home
markets.

Another part of the study showed nobody
listening to skywave signals in 75% of 114
rural counties with no local FM stations,
leading Findley to conclude that listeners
«prefer local programming even if there is
poor reception.”

SENATORS SEEK EXTRA $25 MILLION

NAB Proposes

For Public Broadcasting

Rescue Plan
¢

Warning that public broadcasting faces “a funding crisis of crippl
ing proportion,” an NAB task force delivered a five-point rescue pro-

posal to the FCC Thursday (5-20).

The NAB'’s concern, in part, stems from
its opposition to advertising on public radio
and television, and the belief that commer-
cial stations would be under greater pres-
sure to carry educational programming if
public broadcasting collapsed.

In Congress, meanwhile, Senators Robert
Byrd (D-WV) and Ted Stevens (R-AK) an-
nounced they're offering an amendment to
an emergency spending bill to restore pub-
lic broadcasting’s 1984 federal funding to
$130 million. It has been cut to $105 million.

The NAB’s task force, headed by former
Chairman Tom Bolger, sifted through 41
alternatives before settling on five:

« Restoration of “adequate’” feder-
al funding.

e More help from commercial sta-
tions in fundraising drives by their
noncommercial brethren. (NAB
pledged to coordinate.)

* A nationwide fundraising broad-
cast “similar to shows for various
charitable organizations.”

* A check-off box for public broad-
casting on state and federal income
tax forms.

» Tax credits for contributions to
public broadcasting, with a $250 max-
imum for individuals and $10,000 for
corporations.

NAB’s Bolger yesterday delivered the
proposals to FCC Commissioner Jim
Quello, head of the Temporary Commission
on Alternative Financing for Public Tele-
communications. Bolger said the NAB is
committed to a “viable, alternative public
system” and called the retention of ad
quate federal funding the “single best and
fairest solution” to public television and
radio’s financial woes.

communications Subcommittee,
t may be his first public clue that

(

(

|




NBC Radio’s Young Adult Network

KNOCKOUTS.

HEAVYWEIGHT ROCK’N’ ROLL.

oing the distance. Hit-
G ting fans with a rock 'n’
roll punch that leaves
them begging for more. Franke
& The Knockouts. Recorded
live in concert at Penn State
before a crowd more than
8,000 strong. Exciusively on
The Source. It's no secret that
Franke & The Knockouts de-
liver a show that has 'em rock-
ing in the aisles. And this
concert i1s no exception. From
“Sweetheart,” “Come Back!” and
“Running Into The Night,’
through “Without You,” “Keep
On Fighting,” and “Never Had It
Better,” from their new album, %
“Below The Belt”” on Millennium §
Records, the band’s gut wrench-
ing, sensual rock 'n’ roll just
keeps on coming. Produced by
EDR/Entertainment. Don'’t try
to resist. 'Cause Franke and the
hoys are going to knock you out!

The weekend of May 21, 22
& 23.




Page 6

Source Book Guide
Through Programming Maze

General managers, operations
managers, and program directors pro-
bably feel like Alice in Programm-
ingland sometimes, trying to make
head or talls out of the program sup-
plier maze. Which programs are best
suited to your station format/audi-
ence. who do you contact? The
answers can be found in this handy
reference book, “‘The Radio Pro-
grams Source Book,'' published by
Broadcast Information Bureau, Inc

This first edition comprises more
than 170 pages which contain over
1200 detailed program listings featur-
ing up to 25 tacts per entry. Pro-
grams, running the entire spectrum
from music to short/long features.
from automated to jingles, are

lassitied by time segments and main
categories. There are also three in-
dexes — Title, Main Category, and
Subject Category — tollowed by a

Sources’~ section, a who's who
quick reference source to the syn-
dicators, producers, networks, and
trade associations complete with ad-
dresses, branches and phone
numbers. And the book opens with
background information on the

Evolution of Radio,”” a selective

A PUBLICATION CFf BROADCAST INFORMATION BUSEAL. INC,

chronology of significant events dur-
Ing radio’s 60-year history; and a sec-
tion on how to use the source book.

Plans call for the book to be a year-
ly publication with a supplemental up-
date to the master edition six months
later. It's available at $59.95 plus an
additional charge of $3.00 for post-
age/handling. Call Liz Doris at (516)
496-3355

Snooze News — How To
Maximize Your “Quality Sleep”

Studies have shown that the tradi-
tional rule of sleeping at least seven
to eight hours for that ‘‘wake up
retreshed’’ feeling doesn’t necessari-
ly hold true tor everybody. Some per-
form quite well, thank you, with just
four or tive hours under their beits
It's not the quantity of-sleep so much
as it's the quality of sleep that's im-
portant—only one-third teel rested
after a good night's sleep while anxie-
ty keeps the remaining two-thirds
from nodding oft into dreamland
However, other factors may be rob-
bing you of quality sleep

1. Irregular schedule—your body
functions on a regular rhythm

2. Alcohol—the best thing is to

make your drink with dinner the last,
as liquor atfects both dream and
deepest sleep stages

3. Room temperature—a cold room
doesn’'t make you sleep better; the
ideal is 60-65 degrees

4. Exercise—strenuous exercise's
aches/pains can keep you up

5. Catteine—its etfects hang on for
6-7 hours

6. Smoking—nicotine stimulates
the central nervous system. Heavy
smokers who quit usually sleep
dramatically better within days

7. Sex—contrary to popular per-
sonal beliets, unless it's rewarding
physically and mentally, it can inhibit
sleep

AMERICA'S NUMBER ONE

BPA/BDA Set Annual
Meet For June 6-9

An estimated 1200 will attend the annual Broadcasters
Promotion Assoclation/Broadcast Designers Association
(BPA/BDA) Seminar slated for June 6-9 at San Francisco’s St
Francis Hotel. Former NBC television network executive Fred
Silverman, now President of Intermedia Entertainment, will
present the keynote iuncheon address.

For the first time, the seminar will

ofter six concurrent format
workshops (CHR & A/C, AOR,
News/Talk, Black/Ethnic, Country,

and Beautiful Music). In addition,
there will be exhibits and suites for
radio participants to visit, discussion
groups revolving around such topics
as '‘Advertising Alternatives When
You Can't Afford TV, and sessions
on radlo press/publicity and

Eat, Drink,
And Be Wary

The latest dieters’ delight comes
from a University of lllinois Medical
Center pharmacologist who's
developed a drink that allows
voracious consumption with no
weight gain. Believe it or not, Sar-
faraz Niazi's secret potion coats the
intestines, preventing food from be-
ing absorbed by the system. Available
in cherry, pina colada, and other
flavors, the drink is safe enough to im-
bibe prior to each meal. Marketing
plans include single serving con-
tainers that will cost about as much as
a can of soda.

For more details, call Sarfaraz Niazi
at (312) 996-2094

Music Raids
India’s Pests

According to recent tests by
Delhi University zoologists, music
is apparently instrumental in rid-
ding India of two of its leading
pests. Both the green leafthopper
and brown planthopper favor the
delicacies of the country's cotton
and rice fields. Stemming from ex-
periments using a reed organ, a
harmonium, and shruti box, an In-
dian instrument, the scientists
discovered that the music does
more than merely drive the in-
sects away. It seems the melodies
distract the bugs from indulging in
the procreation process, leading
to the eventual demise of the male 1
of the species, who can't stand
the noise. Jiminy Crickets! Could
this mean the resurrection of such
insectold chart toppers as “"Funky |
Worm™ and “‘Boll Weevil?" l
Record companies, take note!

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES. ..

LOS ANGELES

NEW YORK

understanding radio research. All
told, there will be more than 40
workshops dealing with radio and
television promotion, cable
marketing, and television design

After May 21, participants must
register on-site. The fees are $300
tor BPA members, $450 for non-
members, while those interested in
becoming members may join for
$100, then pay the member conven-
tion cost. As of this point, the St
Francis Hotel is totally booked,; ac-
commodations can be made through
the Hyatt Union by calling direct (415)
398-1234. For more information con-
tact Lance Webster, BPA Seminar
Executive Coordinator at (415)
981-1820

|

L

|
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| Hc;ld That Call!

UNIVE HSAY
HOL0™

Quite a few of us either work out
of our houses on a regular basis or
for a change of pace from time to
time. Whatever the case, GTI
Corp.’s Universal Hoid Box lets
any telephone in your home put a
caller on hold while you continue a
conversation on another. The box

plugs into an AC outlet and a con- |

necting wire fits into the phone. |

This convenience retails for
$53.45. Write 10060 Willow Creek
Rd., San Diego, CA 92131

Jukeboxes, Videogames

Count Lower Profits

1981 wasn't a very good year for typical jukebox operators. According to a

survey by a Notre Dame University professor, if these operators want to keep
up with the rises in the Consumer Price Index since 1940, they should up the
cost to 35¢ a play. Profits themselves fell 36% to $49.45 per machine, while
one one-third of the jukebox field broke even, racking up a 3% rate of return on

investment

The survey findings also neutralize some of the thunder from the videogame
industry. With the average cost of videogame set at $3000, a median revenue
reached $1368 while net profit was $155 for each machine. Although it was
more than double that of their jukebox counterparts, the average videogame

operators earned a 7.5% return.

(WB) (13th week)

CHARLES WARNER NAMED VP/NBC RADIO
DEAN TYLER BECOMES PD AT WNEW/NEW
YORK — Moves from WIP/Philadelphia

JERRY JAFFE APPOINTED NATIONAL ALBUM
PRCMOTION DIRECTOR FOR POLYDOR
NUMBER ONE FIVE YEARS AGO: "When | Need
You" — Leo Sayer (WB) (5th week) )
NUMBER ONE COUNTRY: “If We're Not Back In
Love By Monday — Merle Haggard (MCA)
NUMBER ONE LP: "Rumours” — Fleetwood Mac

— — J

Boston

~
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To dream the impossible dream,
to fight the unbeatable foe,

1o bare with unbearable sorrow,
to run where the brave dare not go.
This is my quest,
to follow that star.
" WNe
It Was A Privilege
| To Know His Love.
% N
Joyce

W'\

|
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Networks/Program Suppliers

RKO
Hot Ones (Is, Inc.):

O Mook (Ame 14)
Muslicstar Specials (is, Inc.):

TG Sheppard (Ane 21)
Woekly Music Magazine:

& Surt's Up (Ame 12)
The Mxxugin Hows (Ane 180)
Romomberky 10688 (Aune 2d)

MSU Enters Three-Year Pact

Mississippl State University and the Missiasippl Network, a division of
Interstate Communications, Ine.. recently signed a three-year sports

ntract with a two-year option. Valued at over a hait-milllon dollars, the
agreement nprises radio production of MSU's football/basketball games,
weekly rad hows during the seasons featuring the coaches, plus
souvenir programs and cable television playbacks. The Mississippl Network
provides new ports, and agriculture programming to 70 radio stations

NBC

Country Sessions:

Source:

CLARK CLOCKS A YEAR AT MUTUAL — On May 30, the ''Dick Clark Na-

tional Music Survey ' celebrates its first anniversary with Mutual. The three
hour program spotlights the week's top 30 hits and teatures candid artist inter:
views for more than 570 affiliates Congratulating Clark are Sr. VP's Jerry
Wallace (left) and Jack Clements (right)

“America Overnight”
Talks With Canada

RKO's “"America Overnight” talk show, heard on 40 stations in the
United States each night, added a nationwide audience in Canada for a re-
ent one-hour segment. The simulcast linked '‘America Overnight’ with
Open Line Canada,’’ a talk show originating from CKEY/Toronto and aired
nationwide over 14 stations. American host Eric Tracy and his Canadian
ounterpart John Gilbert answered questions from their foreign listeners
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person 314-423-4411

|

Rolling Stone
Magazine Productions

Continuous Mistory Of Rock & Roll:

tast Coas! Rock/P'art Il (Aune 14)
The Pyoduoore. Ammy lovine (e 21)
(reates! Asnoiican Bands (Axe 28)

United Stations

Dick Clark’s Rock Roll
And Remember;

Giadys Knight A Pye (June 11)
David Gstes & Broad (June 14)
Bobby Vinton {June 28)
Beach Boys (A4y 2)
Weekly Country Music Countdown:
Gary Mormia/l ee (s sonwood Mot an Kans (e
11-13)

Watermark

Soundtrack Of The 60’s:

Lealey Gore/Bon WervmurVNovelty Songs (June
12:13)

Westwood One

Budwelser Concert Hour:
War (June 11-12)
Temptations (June 25-26)
in Concert:
Greg Kihn/Point Blank (June 18-19)
Go-Go's fJune 28)
Live From Gliley’s:
T.G. Sheppard (June 11-12)
Gary Morns (June 18-19)
Ray Price {June 25-26)
Johnny Lee (July 2-3)
Off The Record:
Blue Oyster Cult {June 11-12)
Toto (June 14)
Joan Jett {June 21)
REO Speedwagon/Part | (July 2-3)
Rock & Roll Never Forgets:
Jimd Hendrix (June 18-19)

Rock Years:
1975 (June 11-12)
1976 (June 18-19)
1977 (June 25-26)
1978 (July 3-4)
Special Edition:
Temptations/Part Il (June 11-12)
Earl Klugh (June 18-19)
Patrice Rushen (June 25-26)
LTO (Juty 2-3)
ABC
Contemporary Net/
Spotlight Speclal:
Sheena Easton/Juice Newton/Kim Carnes
{June 20)

Entertalnment Net/
Sliver Eagle (DIR):
Tom T. Hall {June 12)
Roger Miller (June 19)
Don Witliams (June 26)
Entertalnment Net/
Words & Music (Narwood):
Dionne Warwick {June 13)
Rock Net/Supergroups:

The Who (June 12)
Quartertiash (June 18)

cB8s
RadloRadlo:
On Stage Tonight: Al Jarreau (July 17)
Summer Beach Special: Six-hour presenta
tion of summer hits durning last 16 years
fJuly 3-5)

Clayton Webster

Country Calendar:
Gary Morris (June 11)
George Hamitton IV (June 12)
Jorry Clower (June 13)
Freddy Weller (June 14)
Terri Gibbs (June 15)
Billy “"Crash' Craddock {June 16)
Tammy Wynette (June 17)
Rarltles:

David Bowse (June 11)
Enic Clapton (June 14)
Cheap Trick (June 15)
Bob Seger (June 16)
Devo (June 17)

Elon John (Juno 18)

Retro Rock:
Stepponwolt (June 14)
Earth News

Toto (June 7-10)
Krokus (June 11:13)

Global Satellite Network
Rockline:

Go-Go's {Juno 7)
Narwood Productions
Country Closeup:

Ray Stevens (e 14)
Music Makers:

Johnry Mathes (June 14)

® The Source will be presenting
13 one-hour weekend shows titled
‘Coming Attractions.” Produced by
Los Angeles-baused Riches &
Rubenstein. the programs consist of
interviows with performers in for
thcoming movies John Leader nar
rates; the first show alrs May 28 For
additional Intormation call George
Taylor Morris at (212) 664-4493

® Beginning iIn June Ray An-
thony Presents The Big Bands™™ will
be broadcast weekly on over 100
radio stations. The well-known of
chestra leader/trumpet player will
focus on the mualc/personallties of
the big band period, cufrently enjoy
Ing a resurgence. The one-hour show
is being produced and syndicated by
Radio Arts inc. which Is also offer
ing "'Blliboard Honor Roll Of Hits, " a
two-hour weekly countdown from
rock and roll's golden days from 19565
to 1970. WPEN/Philadelphla per
sonality Joe Niagara will host For
demo Information call toll-free (800}
423-2840 In California or outside the
continental U.S. call collect (213)
841-0226

® The Royal Group, launched by
Jackson Dell Weaver is offering
two new radio sales programs. "'The
Business Report”’ Is a twice dally
90-second show hosted/produced by
Weaver, while 'The Gabby Gourmet
is a 7-minute daily cookingl/recipe pro
gram with culinary expert Fred Wix
Both are tailored tor News/Talk, A/C
and AOR stations. For demo tapes/in

formation call Weaver at (801)
322-1222
® ' ‘Music For Peace iIs a

90-minute musiclinterview special
produced by Continuum Broad-
casting. Set for airing the weekend
of June 12-13, the program features
Stevie Wonder, Bonnie Raitt, and
Bob Dylan, among others, and
reports on all "'Seven Days of June'’
nuclear freeze activities across the
country. It's available on a market-ex-
clusive basis. Call (212) 580-9525;
473-7956

® Mutual has announced three
Dick Clark music specials for 1982
‘From Australia With Love'  airs
August 28-29 featuring Olivie
Newton-John, Rick Springfield,
Littlie River Band, and Alr Supply.

NEW PROGRAMMING

RE&R/Friday. May 21, 1982

At Thanksgiving there’li be "The Top
30 Hits of All Time. ' based on a na
tional survey Mutual plans to conduct
The third musicAnterview special
hosted by Clark will be “The Dick
Clark Christmas Party ~' The "Rolling
Stones. Past and Present’’ special
(R&R 5-14) changes air dates from
September 23-26 to September
30-October 3. For more information
call Daniel Flamberg at (703)
6856-2171

INFORMATION

Earth News

Marshall Efron and Alta-Betty Olsen discuss 'Sin
City Fables,” s book Of modorn lary lales
June 11-13)

Narwood

Minding Your Business  hosted by Inc Editor v
ton Stewar!. debuts (Mey 31

RKO

Two sones of ‘aportSpecisls’ covers Wimbledon
ternia championships in England, anchared by
Charley Stevws (RKO One) ana Tony Brunc
AKO Two) (June 28-July 2

Westwood One

Spaces & Places:

Cable Revolution (June 14,

How To Get in Shape For Summer (June 21

Firm's monthly newsletter 'Station Broaks ' ha:
sxpanded c#rculation. To receive the new
letter call (213) 204-5000

@ Frank Cody adds responsibilities
atter promotion from Director of Pro
gram Development at the Source to
Director of Affiliate Relations/Program
Development

® Frank Gifford to correspondent
for the Mutual Brosdcasting
System. To avoid contusion with the
sports-announcing Gifford, he will use
Frank Gentry as his air name

o Steve Baltin to producer of
‘CBS World News Roundup’™ at CBS
Racio Network.




MAGINATION

IF ONE WORD COULD
CAPTURE THE SPIRIT OF
NEIL BOGART
THAT WORD IS IMAGINATION
IT SPARKED HIS DRIVE
AND LIT HIS WAY

HIS LIGHT WILL BE MISSED

BY THE FAMILY WHO LOVED HIM
ON THE BOARDWALK

(TRTANE
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Music On TV

Carl Porkins s the musical guest on “SCTV Network” May 21, being
privileged to visit GIl Fisher on the "'The Fishin' Musician™ A “Classic
Edition” of "Solid Gold” the week of May 21 features the Allman
Brothers Band, Chuck Berry, Harry Chapin, Dr. Hook, the Four Tops,
Olivia Newton-John, Leo Sayer, and Nell Sedaka The Dregs and
Richard ‘‘Dimples'’ Fields guest on “American Bandstand May 22
Alabama stars In a two-hour syndicated special July 4 with guests Janle
Fricke, Lee Greenwood, Jerry Lee Lewis, Ronnle Miisap, Juice
Newton, and Hank Willilams Jr. A two-hour speclal entitled the “Fifth
Annual Rhythm & Blues Awards Show" is set for syndicated broadcast
May 28 and thereatter, with Flip Wilson hosting and Marilyn McCoo &
Billy Davls, Taste of Honey, War, Deniece Willlams, and Bobby
Womack among the performers And another syndicated oftering is
the two-hour ' 16th Annual Country Music Awards Show' June 7, hosted
by Ed Bruce, Louise Mandrell, and the Statler Bros. And finally,

Around The World In '82" is a two-hour syndicated special taped at the
Knoxville World's Fair for airing in late May and early June, hosted by
Glen Campbell, with musical guests including Janie Fricke, Jerry Lee
Lewls, Ricky Skaggs, and Jim Stafford.

BLEU WINS EMMY — KYUU/San
Francisco morning man Don Bleu
won a Northern California Emmy
for '‘Outstanding Achievement,
Commentary/Analysis" for his
Record Reviews' segment on
the local “Evening Magazine"
show. Bleu commented, “lt's a
long way from hosting the Channel
4 Top 10 Dance Party in Grand
Forks, North Dakota to winning an
Emmy in San Francisco

A
AL S ”_”_ ? 2 L L L L ’ 7

Pro:Motions

Nicholas Upped To GM At WDMV

Jerry Nigholas has been promoted to the General
Manager post at WOMV/Pogomoke City, MD. Prior to
his appointment, Nicholas had been Program Director
in his first officlal act, Nicholas hired longtime Salisbury
radio personality Roland “R.T.’" Twigg. Together
they'll be hosting the WDMV morning show. Andy
Douds and Carey Gaddis have been named Sales
Manager and News Director, respectively

Wilson Assumes GM Helm At KARN

Larry Wilson has been named General Manager of
KARN/Little Rock. He moves over from WDSM &
KZi0/Duluth. He was also GM of Rollins Outdoor
Advertising in Austin

Blackmon Takes GM Helm At WEAT

Wayne Blackmon has been tapped as General
Manager of WEAT-AM & FM/West Paim Beach. He
moves over from a similar post at WIBM &
WXCM/Jackson, MI.

Volkman Forms Consultancy

Lynne Volkman has launched Lynne Volkman
Creative Services, a New York-based consultancy
firm. Volkman had been Market Research Director
at Kragen & Company in New York. The company is
located at 421 W. 24th St., Suite 5A, New York, NY
10011, (212) 243-0034

Baumstein To Product Mgt. At RCA

Ken Baumstein assumes the post of Manager/Pro-
duct Management at RCA Records. Before joining
RCA, Baumstein worked as Production Coordinator/
Associate Producer with Dick Clark Productions.

Brodey Moves
To A&R At EMI

Mavis Brodey has been named
Manager/Talent Acquisition at
EMI America/Liberty Records.
She was most recently the labels’
Northeast Regional Album Promo-

tion Manager, based in Boston. Mavis Brodey

Ewing Creates Tena C

George Ewing announces a new label, Ten a C
Records. The firm’s tirst release is *'Make Mine Ugly’”
by Jim Fagan. Also joining the label roster are Jimmy
Ange), managed by Ewing, and Sharon Smith. Ten a
C is based at 1016 16th Avenue South, Nashville, TN
37212

Bronco Billy’s Opens Nashville Offices

Bronco Billy's Enterprises has opened new
Nashville offices. These particular offices will be in-
volved with the promotion of the acts playing the facili-
ty as well as determining the talent lineup for a new
syndicated radio show, “'Star Talk.”" The new address
is 38 Madison Square East, Suite 111, Nashville, TN
37203, (615) 255-4181

At Last.

Van Sickle To GM At KBEZ

Jim Ven Sickle, most recently General Sales
Manager at TM Progremming, has been appointed
VP/IGM of KBEZ-FM/Tuisa, OK. He replaces Bill
Powell who has relocated to Houston

Devers Promoted
To Polygram VP

Sterling Devers has been
elevated to VP/Administration,
Sales and Marketing at Polygram
Records. He previously served
as the label's Director/Sales Ad-
ministration
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Sterling Devers

Petrone Reps Polygram Compact Disc

Polygram Records has appointed Emlel Petrone
as U.S. Coordinator for the Philips/Sony Comnact
Disc. Petrone will retain his position as VP/Marketing,
West Coast for the label in addition to serving as a
lialson between Polygram in the U.S. and the various
companies which are marketing the digital compact
disc

Jackson New GSM
At WDIA

Ernest Jackson Jr. has been
appointed General Sales Manager
at WODIA/Memphis. Prior to
assuming his new post, Jackson
served as General Manager of

wQiZ & WDWQ/Charleston,
SC. Ernest Jackson Jr

Marx Spawns Rep Firm

Michelle Marx has created In-D-Media, an in
dependent representation company. The firm will be in-
volved in developing ad campaigns and promotions for
artists, clubs, and others. It is located at 218 South
Detroit Street, Los Angeles. CA 90036. (213)
938-7324

Cunnif To Nat’l Sales At WYNY

Tracy Cunnif has been appointed National Sale
Manager at WYNY/New York. During the past eleven
years Cunnif was associated with Katz Communi-
cations, gaining experience in the research and radio
sales divisions

Charles To GM Helm At KTOC

Ted Charles has been named General Manager at
KTOC-AM & FM/Jonesboro, LA. He's the former PD
of KXKZ/Ruston, LA.

Karavitis Named GSM At WNEW

Kris Karavltis has been appointed General Sales
Manager of WNEW/New York, moving up from her
most recent post as Nationa! Sales Manager for the
station. She first joined WNEW as account executive in
1981

The affordable music computer

Carl Bammnger, Jon Coleman,
Don Hagen (1-r) developed
this system for competitive
stations like yours.

from Station Research Systems.

AutoSelect™ is the mdustry's most cost efficient and flexible system for
music inventory and scheduling. AutoSelect allows you to achieve more
strategic control over your music programming.

MusicTrack™ is a complete music research computer package. It quickly
tabulates the results of any type of music research in the most accurate and
meaningful way.

MarketTrack™ is a Station Research Systems innovation in perceptual
research. A complete system for measuring your station’s image and the
listening behavior of your audience.

The Most Economical System Available

Station Research Systems’ software runs on iow cost, efficent microcomputers
such as Apple 11, Radio Shack TRS-80, North Star Horizon Il and soon. IBM’s
new personal computer. Each package is significantly less expensive than other
software available. The complete system is priced for your budget, and a
three-year payment plan is available.

Station=coa 1 nSystems €

Microcomputer Strategy for the Broadcast Industry
14677 Midway Road, Suite 204, Dallas. Texas 75234, 214/239-5331

€

J
l




eil was our friend.

And we loved him very much.
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Rick Sklar Speaks Out On Talkradio |,

Last July, ABC Radio Networks and ABC Radio Enterprises an-

nounced a live national talk network program service via satellite. On

May 3 the dream was realized,
multimillion dollar studios at KABC/Los Angeles and linking KGO-

with Talkradio originating from

I'M/San Francisco, WERE/Cleveland, and WABC/New York, among
others, across the country. A second program service, contemporary
Superadio, takes off July 1. WKTK-FM/Baltimore has signed as an af-

filiate.

Following Talkradio’s premiere, R&R interviewed Rick Sklar,
ABC Radio VP/Programming. He discusses the Talk net’s inner work-
ings and touches on the forthcoming Superadio, whose setup closely

parallels its Talk counterpart.

R&R: What prompted the decision to
develop a national Talk network?

RS: We planned on becoming the biggest
program supplier to the industry. The
satellite offered a way to do 24-hours-a-day
programming instead of feeding network
newscasts and features all day long or
pressing discs of specials and mailing
them out. So we asked how could we make
this work and make it local?

We think people use radio differently,
they are trying to become more self-
reliant. They've lost faith in institutions
There's not as much feeling that the
government is going to take care of me. I
don't know entirely how to do it, so I need
help. Look at the self-help books in the
stores, they're everywhere. And I think
people are using the medium of radio
because it's so personal

R&R: Would you say the concept behind
Talkradio is ‘' Yourtown USA can have top
personalities?’

RS: Talk isn't that widespread outside of
the top 25-30 markets because of the lack of
personalities — skilled personalities who
can do the content as well as the form of
Talk programming. You can have a show
host taking phone calls, but unless that
person is very highly skilled in translating
those into entertainment, into material
that everyone who's listening can identify
with aAnd can vicariously become a part of,
then you don't have anything

R&R: How many program hours are you
feeding to stations

RS: We're feeding 18 hours worth of
material, Monday through Friday In any
time zone, you can cover your i0am-4pm
period with six of the nine daytime hours,
and in any time zone you could cover your

wn midnight-am with portions of
another nine-hour block that we're
feeding. None of it isrerun; it's all live and
fresh. The programming is designed so
each hour stands on-its own

R&R: Drive times are crucial dayparts
Jor stations. Do you want or expect sta-
tions to handle their own AM and possibly
PM drives?

RS: Well. we definitely expect them to
handle their own morning drive. In
Superadio, in major markets, we'll take it
on a case-by-case basis. We'll probably
recommend afternoon drive be carried
locally. using our playlist, time tests, and
jingles

Chain Of Command

R&R: How Is the programming chain of
command set up?

RS: There are three different levels. The
programming is being produced by ABC

Radio Enterprises. We design the format
and the engineering concept — the idea of
orginating separate jingles at each local
station and separate weather reports. We
write the scripts, produce all the material
and ship it to the stations. We pick the
shows' hosts and the programs. Although
our director is on the show, the executive
producer is KABC's Program Director
Wally Sherwin. Since we are originating
now almost entirely from KABC and some
of the programs are being simulcast, it's
ital that there be no negative effect on

R& R/Fridey, May 2V, 1982 |

® Provides 18 hours of programming M-F, two 9-hour blocks

® Each hour stands on its own

® Callers participate using toli-tree 800 numbers

@ Michael Jackson, Tonl Grant, ira Fistell, Ray Briem, Irene Kassorla,
Owen Spann current air personalities

@ Part of net's concept based on stations handling their own drive times,

especially AM

@ Local customization through sound tones via satellite, triggering

programmed cariridges

©® Two-hour safety net tape as backup for emergencies
® 100-150 stations covering all major markets is targeted goal

ABC TALKRADIO STAFF: Grouped around VP/Programming Rick Skiar are the Talkradio per
sonalities and statt. (L-r, front) Owen Spann, Dr. Irene Kassorla, Skiar, George Green, VP/GM
of KABC; Michael Jackson, and Dr. Toni Grant; (I-r, rear) Ray Briem, Wally Sherwin, Talkradio
exec. producer, Michael Hauptman, VP/ABC Radio Enterprises, and (partially hidden) Ira

Fistell

STATE OF THE ART STUDIOS: Newly-designed multimillion dollar studios were buiit on the
KABC/Los Angeles site tfrom which Talkradio originates. The studios house state of the art
equipment, including a gonterence system that simuitaneously unites guests and hosts in the
studio with other callers around the world. Customization is achieved by programmed car

tridges triggered by sound tones. Talkradio's hosts even have the use ot a living room type
set. Skiar (tar left) visits with Jett Sudikoft, (on the phone). and Andrew Vogel, Talkradio
Operations Manager

KABC. He's changing the format of some
of the KABC shows so they conform to net-
work programming. And in other ways,
he's keeping certain aspects of the net-
work programming identical with those at
KABC

The third element in this is that
everything is produced for the ABC Radio
Network, which is marketing it, signing up
affiliates, and the net's carrying their
commercials.

R&R: Please describe
ling/screening process.

RS: It's a market-by-market situation
they're calling in on an 800 number, or

the cal

O T T R T T IR ———— s — S
‘“We think people use radio
differently; they are trying
to become more self-reliant

.Look at the self-help
books in the stores, they're
everywhere. And 1 think
people are using the
medium of radio because
it’s so personal.”’

several 800 numbers. In some markets it's
one 800 and some stations prefer to use
remote call phoning, so they call a local
number. For screening purposes, we have
a relay device. Instead of someone holding
up a sign and telling you who's on the
phone, there's a computer screen in front
of you that tells you the next three or four

calls, callers’ comments/questions,
callers’ names, age, and where they're
calling from.

R&R: Turning to content, let's take
Michael Jackson as an example. Is his na-
tional show identical to his regular one on
KABC?

RS: No. Two hours of Michael Jackson is
simulcast. It will be the same content on
KABC as nationally. But the other two
hours are not. During those other two
hours, the first two hours of Michael
Jackson, the national talk radio is feeding
the psychology show with Dr. Irene
Kassorla. We just switch away

Local Customization

R&R: A major criticism is the abllity of
these national personalities to relate to a
local station's listeners. How do you
customize the Talk net locally?

RS: The satellite is used not only to pro-
vide the basic program, but to provide
many program elements that are fed
ahead of time by satellite to stations that
localize the sounds through musical iden-
tifications and announcements (phone
numbers, identifying slogans, call letters,
dial positions). In the spot clusters, the
weather goes in locally and it's done by so-
meone locally. So are local commercials.
As I said, some of the local material is pro-
duced ahead, sent to the station by satellite
during a closed-circuit period, and some of
it's mailed to the station or produced local-
ly at the station.

All of this material is put on cartridges
and these are given designated slots. The

cartridge machines are triggered by the
satellite. Instead of a host or hostess say
ing. *"Mi, you're on KABC Radio, this is Dr
Irene Kassorla,'' he/she would say, ""Hi
this is Irene Kassorla,' and would
simultaneously push a button that triggers
a cartridge locally to give call letters
Then the host comes right back and says
call this number and hits another button
We're not saying where the programming
is coming from yet.

R&R: How many different cues can you
send down at one time?

RS: We can send dozens and dozens of
commands by using at least a dozen car
tridge slots and having many different
rotating items on the same cartridge. As
long as they're all the same length, that's
the only thing that counts.

R&R: Then what kind of equipment and
how much staff is required of a station af-
filiated with Talkradio?

RS: The staff doesn't have to be that
large. What they do need are triple stack
cartridge machines in some quantity, a

“You can have a show host
taking phone calls, but
unless that person is very
highly skilled in translating
those into entertainment, in-
to material that everyone
who's listening can identify
with and can vicariously
become a part of, then you
don’t have anything.”

R R, ——————
demodulator, and other materials. The
feed is run in on land lines from the nearest
AP dish. Two years from now when we go
to an all-digital system, every station will
have its own dish

R&R: What about a station’s existing
news/sports staff?

RS: A station can interface with the
Talkradio network using its news/sporis
staff. If it has a good play-by-pilay sports
staff, you can join or cut away on any hour,
even on the half hour. Go to a ballgame
and come back. Right now, we think it's
possible for a station on the half hour to
run a newscast. We also have very on-the-
nose join and cutaway periods throughout
the hour in certain dayparts for Paul
Harvey stations

R&R: You're familtar with Murphy's
Law. Have you developed a backup
system?

RS: There's a safety net tape. That runs
for two hours while they bring in a compe-
tent person to go local if they lose the feed

R&R: How is the commercial load divid-
ed? What does a station do that needs to
run more?

RS: Talkradio will have four minutes of
commercials an hour with two 2-minute
clusters for the network: Superadio will
have two minutes an hour and one cluster
for the network. During the day most Talk-
formatted stations have plenty of commer-
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few people realizing the obvious and
communicating with each other can
create a chain reaction. There is nothing so [
potent as an idea whose time has come.
Paul Williams

)
ell Bogart found in these
words a spirit which
guided him. In his family and
his friends the chain reaction
goes on.

THE NEIL BOGART

)

CANCER FOUNDATION

is being created to support the fight.

Please send donations to:
THE NEIL BOGART CANCER FOUNDATION
% The Boardwalk Entertainment Company
8255 Sunset Blvd. Los Angeles, Ca. 90046




Page 14

Ouarterflash
Has The
“Right Kind”

0f Music For
Your Audience

WIFI add BJ105 add 40 WCSC deb 29
96K X add CK101 add WJXQ 22-14
WXKS-FM add WMAK-FM add KZ93 deb 20
KFI add WQUT add KKXX deb 26
KEZR deb 30 KJRB add KSKD deb 28
KCNR 24-21 KNBQ add KRQ8-7
KYYX on WOMP-FM add WYKS deb 38
WRCK add WTRU add WAXY on
3WT add 40 KRNA add KHYT on
WPST add KFMZ add WIGY on
WKRZ-FM add KENI add WCIR on
WKEE add KKLV add WFOX on
KSET-FM add 24 KCBN add KKLS on
G100 add KINT deb 26 KYYA on
KOZE on

QUARTERFLASH

Bight Kind 0 Lo

Produced by Joba Boylas

GEFFEN RECORDS
Distribated by Warser Bros. Records

i
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Rick Sklar Speaks Out
On Talkradio

Continued from Page 12

clals. The problem seems to be overnight
when they don’t always have commer-
cials. In the overnight period there's an op-
tional feature that goes on in each of these
clusters. You elther cut away or stay with
it

R&R: Do you plan
weekend programming?

RS: We are looking in the future for ad-
ditional service, for potential expansion.
We are having discussions with affiliates
now.

R&R: Are promotions customized local-
ly?

RS: Yes. For Talkradio, there are televi-
sion packages available to stations.
(NOTE: Los Angeles-based Klein & has
developed “‘Direct Connection,’ the theme
of its marketing/promotional campaign

R A . S e~y )
““On Superadio there’s never
dead air, there’s always
music. Anytime you don’t
have a commercial to put in,

there’s another record.”’
T e — — — s T R T e

package for the Talkradio net. It includes
theme music for network use and local sta-
tion adaptation, plus four 30-second and
seven 10-second TV spots, plus a five-
minute sales presentation.)

R&R: What does the future hold for na-
tional Talk networks on radio — ls there
room enough for all of you?

RS: I don't know. We're going to try and
take as much of that room as we can so
there won’t be too much room for other
people.

Superadio Parallels Talkradio

R&R: Besgides the obvious, how different
in operation is Superadio from Talkradio?

RS: Superadio is going to be around the
clock 24 hours a day, seven days a week.

to supply any

1 On Superadio there's never dead air,

4

Talk host Owen Spann answers a question dur-
ing his daily program

there’s always music. Anytime you don’t
have a commercial to put in, there's
another record.

We also have a printer that prints out in-
formation at the station. Every time you
play a cartridge on this new system it's
sending music. It's also sending data to the
local station and the local station gets a
printout of what was just played plus the
BMI/ASCAP information on that par-
ticular record. We can talk to the station
on a keyboard while the record is playing
and tell them information for making a
certain change, changing the playlist, or
giving them the playlist for next week.

And there are a great many more car-
tridge machines in Superadio because
there's the concept of split jingles as one of
the elements. You have to make sure the

| jingles are in the same key and tempo and

that the local portion of the jingles are the
same lengths in the split jingles. It ties up
many cartridge machines, but again we're
going for quality.

R&R: Does Superadio also have a safety
feature?

RS: Yes. And there's an optional news
window once an hour. It's optional — we're
not forcing anyone to carry news.

R&R: What approach will the per-
sonalities be taking?

RS: They're going to be acting like
they're right there in the local town. They
are going to really be personalities. They’ll
do short bits. They won't be lengthy, for

Michael Jackson is shown preparing for his
show

the most part, but they’ll be funny,
humorous, and entertaining.

R&R: How do Superadio stations com-
pete locally, especlally in the case of play-
ing a solely local/reglonal record?

RS: There are some regional and local
hits today that aren't there nationally
We’ve allowed for that. You have optional
windows during the hour where stations
can drop in so-called local hits. I don’t see
why music tastes should be that different
from market to market when television
tastes are the same, film tastes are the
same, and hardcover novel tastes are the
same — America is a national culture. The
reason for regional hits isn't necessarily
tastes, but they’re simply a reflection of
the way the industry operates today. The
public has been made the pawn of the in
dustry. If the industry operated in radio as
it did in the 30's and 40's as a national net-
work, there would be a national set of
songs. It was ‘“Your Hit Parade.”

R&R: Will Superadio allow for a na-
tional ethnic music mix?

RS: There are certain crossover
records, of course, and this first format
that we're putting on is based primarily on
familiarity. In terms of ethnic hits, that
would be crossover music like Stévie
Wonder and Earth, Wind & Fire.

R&R: Do the stations pay for the pro-
gramming?

RS: In Superadio they do. They pay by
the market and each situation is different.
Talkradio stations may have to pay some
line charges depending on the situation.
But in Superadio, where you really may be
with it much of the day and encounter cost
reductions in terms of staff and talent
costs, you would have to buy a lot more
equipment than you would for talk. Jingle
packages are about the same price all
over.

R&R: Will contests/promotions be
designed with local station audience in-
volvement in mind?

RS: Yes. Some of the contests and pro-
motions will have callers dialing local
numbers or mailing to local addresses. I
can’t reveal everything now because we
have some big surprises we don’t want to
spring yet. We have some projects in mind
that may be a shot in the arm to the whole
record business, and that would make
them feel good. A,

)
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JHAN HIBER

Reaction To New Arbitron Diary

Whatever happened to the silent majority? Judging by the reac

tion to my column of May 7th

the debut of the new Arbitron diary

some of you are anything but silent after having seen the new
dhary pictured on this page that issue. There seems to be somne con
cern about the diary instructions and what the diarykeepers will do
when they try to fill in the diary. Let me address these concerns as
well as give some historical perspective to the entire diary develop-

ment issue

Ongoing Redesign

The Arbitron diary is a living thing
for all intents and purposes. 1t is con
stantly undergoing change for various
to provide better research, to
make things more cfficient in process
ing, the data, and to cut costs (enhance
profits) at Arbitron

The new diary design accomplishes
all three of these goals. However, this
process is not a new one — in lact it
began during my days at Beltsville, in
1978 specifically. At that time there
wits pressure to get the books out faster
One way to do that was to eliminate
production steps that were inefficient or
slowed down the workload

One discussion towards this end was
centered around the topic of nonex-
clusive identifiers. A nonexclusive iden:

CAsOns

“There is no real cause for alarm
or panic.”

titier i1s defined as any identitier a
respondent might record other than call
letters, which are exclusive to only one
station in the country. Since it takes an
inordinate amount of time to deal with
nonexclusive identifiers such as slogan
contlicts or a sports team carried by
two stations in town — which station
gets credit for “FM104” or for Yankees
baseball? — there was a desire to clean
up and if possible eliminate them.

One step in this direction was a diary
that only captured and allowed call let-
ter entries. The design was notably dit-
ferent from what was shown here May
7 and the spirit was different — elimi
nate non-call entries almost totally
versus the reduction in non-call entries
that is likely to accrue as a result of the
new diary

It was & measure ol good sense that
the calls-only diary never was used in
an actual survey. However, research
tests were conducted on such a diary.
The bottom line is that Arbitron realiz-
ed that it was not possible to preclude
people from putting in entries other
than calls, especially with the way some
stations promote and identify them-
selves.

Where does the diary redesign go
from here? Perhaps to a closed-end
variety, like the Arbitron TV diary,
where all quarter hours are listed from
6am-midnight. The respondent only has
to check when he/she listened, making it
even easier to correctly record entries.
Whatever the next step, broadcasters
need to keep in mind that the diary is
constantly evolving. Keeping up with
the everchanging rules of the game will
become even more important.

Marketing Impact

Most of the hue and cry 1've heard in
the last few days has been from stations
who market or promote themselves
without stressing their calls. Beautiful
Music stations which use such phonetic
logos as “"Life"” or “Easy” are wonder-
ing what to do next. Likewise, some
CHR or AOR entities that call them-
selves “"K95" or"Z99" are wondering
where they go from here. All these sta-
tions seemed surprised at the Arbitron
diary developments.

First, | am amazed at the surprise.
I've been writing for some time now
about the importance of your calls and
have been alluding to the upcoming
changes at Arbitron. I know you read
this page but apparently this message
did not sink in with some of you. That's
why I ran the pictures of the new diary

hoping it would alert many of you. It
seems to have had that impact.

Q&A

thoughts

Steve French, GM of KMON-KNUW/Great Falls, Montana, wrote in to
ask, 'lIs there any data on the comparative ratings of automated jock assist
vs. full automation vs. ‘live,’ especially within one market and one format?"

There may be, Steve, but it hasn’t come to my attention. I'll dig into it.
and in the meantime perhaps some of the other readers can offer you their

Birch Bobbles Baschal

[hanks to mmassive respondent con.
fusion, the Birch Report March/April
data for Chicago lLikely contains some
miscredited  baseball  listening.  Ac
cording to David Gingold. VP of
Birch. “When people said they were
histening to WBBM at night we gave
credit accordingly. In retrospect it is
possible thut much of that listening
waus to the Chicago White Sox, who
recently switched from WBBM to
WMAQ." The nighttime numben for
WHRBM were large while the WMAQ
figures were paltry.

Birch called back » number of the
March/April respondents who stated
that they were indeed listening to the
Sox. As a result, according to Gingold,
“We will be sending letters to users of
the monthly report to alert them to
this anomaly.” In the meantime Birch
interviewers will be prohing for sports
listening whenever WBBM is men-

tioned during possible baseball hours.

BN
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WMAQ PD Ted Cramer is also con.
cemed about the unpact this confu-
sion may have on the results of the
Spring 82 Arbitron sweep.
Revised Miami Numbers

As a result of the recent reissue of
the Miami book owing to problems
sumpling the Hispunic ares, many
stations have 12+ shares.
Here are the corrected figures from
Arbitron

WRIIC (S) 12.4, WINZIM (R)
7.4. WEDR (B) 6.8, WQBA (8) 6.5,
WCMOQ-FM (S) 6.1, WHY1 (R) 5.4,
WOCMQ (S) 5.2, WINZ (N) 4.4,
WNWS (N) 4.0, WYOR (BM) 3.8,
WIOD (AC) 3.5, WLYF (BM) 3.2,
WSHIE (A) 3.0, WHTT (S) 2.5. WAIA
(AC) 2.1, WVCG (BM) 2.1, WAXY
(R) 2.1, WQAM (C) 2.0, WOBA.-FM
(S) 2.0, WWWL (A) 2.0, WIMI{CL)
1.7, WKAT (T) 1.6, WGBS (AC) 1.5
WMBM (B) 1.3, WWJI (BB) 1.3,
WOCN () 1.1, WKQS (C) 1.1, and

revised

WCKO (R) 1.0.

Second, there is no real cause for
alarm or panic, unless you happen to be
in a market that will be surveyed this
summer — then you may go ahead and
panic. Seriously, most of the country
will have until this fall or next spring’s
sweep to begin to orient themselves to

and money committed to them, make a
decision. Is it important to remain con-
sistent with what you've been doing or
should you stress your calls more?
2)If you decide to adjust your
marketing campaign to bring call let
ters to the public’s attention, do so in a

“Arbitron realized that it was not possible to preclude people
from putting in entries other than calls.”

the stress on call letters inherent in the
latest diary version. Even if you are in-
volved in long-term commitments that
mean your non-call letter logo will be
around for a while externally, you can
still begin to segue to more call men-
tions on-air. This way at least your cur-
rent cume will know what to write
down when they get their diaries.

Some who manage or program young-
er-skewing stations feel that their 12-24
target will not accept call letters, per-
haps because it's not “hip.” That may
be true in a few cases, but think of the
great rockers — WPL]J, WDVE, KMET,
WLS, and KFRC to name a few
where the calls are frequently used on-
air and externally without damage to
the station’s numbers or image. Even if
you refuse to budge and still want to
promote yourself heavily on-air and off
as "Q92,"” the new diary doesn’t go as
far as preventing such entries — it just
doesn’t encourage them

Next Steps

Assuming you are going to try and
use your calls more in order to give
your diarykeepers an easier chance to
record listening, how do you go about
making the transition? Here are some
specific thoughts:

1) Examine your current situation.
What are you doing in terms of adver
tising and promotion? What about on-
air games, contests, logos? Are your
calls used at all in any of the image
development activities?

Once you've taken inventory of your
current efforts and the amount of time

way that makes the transition a smooth
one. Nothing jars listeners or the ad
community more than to see a station
formerly ballyhooed as “M94™ sudden-
ly begin to call itself KMNM. The sud-
den shift might unnerve your cume, and
the advertisers may think the move
signals a format change or something
drastic along those lines.

If you've been using your calls only
once per hour for the legal identifica-
tion I'd suggest starting to air them at
least one more time per hour for the
next month or so. After that you could
possibly use the calls once per stopset
and the slogan less_frequently. Even-
tually you'd want to get to an approach
where the mention of calls to slogans
might be a 3:1 ratio. ,

Externally, new graphics might be
needed to tie into the greater call
presence on-air. If your current ma-
terials mention or show the cdlls, fine —
perhaps they are already prominent or
can be heightened without much dif-
ficulty. If your station has never shown
its calls then I'd suggest segueing so that
your next campaign might show them
more notably. Of course, if you are in a
cume-building project, the dial position
has to be seen also, but the calls should
not be hidden either. Again, eventually
you'll want the calls to assume a posi-
tion of prominence.

I know — that noise | hear is the
gnashing of teeth from some of you out
there. But this is really not the end of
the world — and if it helps Arbitron do
a better job it may cven be heralded one
of these days.

L




Upon close €x

,SOF'I.' QELL
“Tainted

Love”

Y100 1-1
K104 1-1
KFMZ 1-3
WCAU-FM 3-5
B94 12-8
PRO-FM add
JB10S add 31
WPGC deb 29
KEGL deb 28
293 deb 25
94Q add 29
Q105 24-19

KZFM add
KINT add
KROD 9-6
KHFI add
B97 22-18
G100 29-25
WZYP on
WHHY-FM add
Y103 deb 36
WDOQ 26-18
WBBQ on
KX104 26-20

WLOL-FM deb 28 WSKZ on

WGCL 9-7
KFladd 18
KFRC add
KEZR deb 23
B1007-4
XTRA 54
KYYX add
KIMN add
Q103 add
WPHD deb 29
WHFM add 34
92FLY add 20
WTIC-FM 28-24
WDRC-FM add
WLAN-FM 9.9
WAEB 23-14
WYCR on
WKEE deb 33
KITY deb 38

WOKI add
WQUT add
WDCG add
WCSC add
WANS-FM add
WGH add
WVIC deb 39
WJXQon
KMGK 9-7
KOFM on
Z104 13-8
WNAM add
WMEE add
WKDQ deb 29
KQKQ add
WLYT 19-17
KKXX 13-6
KYNO-FM add 32
KNBQ on
KKFM 12-8

Produced by Mike Thorne

09

SIRE

KBBK add
KCPX add
KSKD add
KLUC add
KRQ on
KHYT 40-32
WTSN on
WFEA add
WFBG add
WOMP-FM add
WCIR add
95XIL 7-5
WZYQ on
WAEV add 24
2102 34-31
95SGF deb 28
WCGQ add
WISE deb 34
WFLB add 32
WXLK 22-13
WYKS deb 29
KSEL-FM deb 21
Q101 on
KVOL add
WGLF deb 20
KKXL-FM deb 23
KRNA 10-9
99KG 38-33
KDVV on
KSLY add 25
KCBN deb 38
KDZA add
KATI add

amination, EYE TO EYE

3

EYE

and SOFT CELL are smash h

Y

its!

.l

TO EYE

“Nice Girls”

293 add
Q105 add 25
KFI add
KEZR add
WHFM add
WAEB add
WKEE add
KZFM add
KROD add
WZYP add
WDOQ add
FM100 add 30
WMAK-FM add
WSKZ add
WCSC add
WSSX add
2104 add
KIDD add
KKFM add
KCPX add
WFBG add

WCIR add
95SGF add
WCGQ add

" WFLB add

Q101 add
KVOL add
WGLF add
WSPT add
99KG add
KATI add
94Q 23-16
WBBQ 30-27
WOKI deb 40
WBCY 21-15
WRVQ deb 21
Q104 23-14
WAEV deb 29
2102 33-30
KILE deb 40
KELO 40-33
KENI deb 35

Produced by Gary Katz

iy
WV

Manufactured and Distributed by Warne: Bros. Records

KSLY deb 30
XTRA on
KYYX on
KZZP on
WPHD on
KBFM on
WHHY-FM on
BJ105 on
KX104 on
WQUT on
WGH on
WVIC on
WIXQ on
KMGK on
WGUY on
WFOX on
WISE on
WYKS on
KKXL-FM on
KCBN on
KDZA on
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DOUDLE
CROXSOVER!

PATRICE
RUSHEN

““FORGET ME NOTS"’

KEARTH 129 WTIX deb 40 KKFM add 19
WIFI 2317 VAT ) IR KCPX add
WCAU-FM 21-18 . _WDOQ 28-24 KIKI add
WXKS-FM 27-13 'WBBQ deb 30 wWJBQ add
CKGM deb 40 WMAK-FM deb 28 WTSN add
293 22-19 W2ZR add 95XIL add 40
CKLW 20-13 WVIC 32-29 WEFLB 34-24
WBEN-FM 4-9 2104 add KENI 40-38
KRLA 16-11 KQKQ 25-22

KFl 14-9 WHOT add

KIIS-FM 1510 FM102 add

KiQQ 12-8 KGGI 83

WFBR 19-10

WTIC-FM 29-20

WDRC-FM add 30

KINT add

IFrom the hivalbum

STRAIGHT FROM THE HEARY

Produced by Charles Mins, Jr.
& Patrvice Rushen

S

TO REMEMBER"

WTIC-FM 11-9 KYNO-FM 44

“A NIGHT

WBEN-FM 18
WXKS-FM 20-10
WPGC 16-13
Y100 11-9

KFI1 20-14
KIIS-FM 25-24
KIQQ 16

XTRA on

KGGI 18-17
WGUY 16
WFBG 28
WFOX 32-29
WFLB 32-25
KVOL 19-16

KC101 29-27
WTIX 27-21
CK101 11
WDCG 37-34
WSEZ 34-32
WCSC 26
WVIC 38-34

Frowm the hit albunr FRIENDS

Produced by
I.eon I Svlvers 111

¢ 1982 Elekira/Asylum Records @ A Warner Communications Co
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1 K) OY-AM 1 KRAK-AM 1 KKEM-FM 1 KXLY-FM
2 KKAK-AM 2 KNBR-AM 2 KAdQ -FM 2 KREM-EM
3 KWIN-FMm 3 KJAX-FM 3 KJKB-AM 3 KHQ =AM
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i g | 1 WISU-AM  13.5 WIBA-AM 12,9 (AC)
T WHU -AM 15,1 KSU =AM 14.9 wrO -AM  1b.4(NT) | 2 WIEE-FM  10.6 WISOU-AM 12,5 ()
2 KLYF-FM  13.3 KGLO-FM  T35.0 KSU -AM  15.00© | 3 WIDA-AM 0.4 WIBA-FM  11.4
3 KKNT-AM 13,1 KRNT-AM  12.5 KRNT-AM 10.3(cC 4 WIBA-FM 9.7 WLEE-FMm 9.6 m
4 KRNQ-FM 11,6 KLYF-FM 11.3 KUGO-FfM 9.8 S WiSM=Fm 8.2 WLVE-FM 8.3 (s
S KMUK=FM  11.3 wWHU =AM 10.4 KKNQ-FM 9.3m 6 WLVE-FM 7.7 WiSM-AM 7.7 m
6 KSO -AM  10.3 KKNY-FM 10.1 KLYF-Fm 8. 368m 7 WMAD-FM L6 wWiSM-Fm 7.2 Ko
7 Kuu-Fm 8.8 KIOA-AM 7.5 KIOA-AM 7.0M B WaQM-Fm 6.0 WMAD-FM S.0
8 KIUA-AM 8.3 KMCK=-FMm 6.7 K))Y~-FMm 6.9€) 9 WISMaAM 5.5 WM Fm 4.6 (€
9 KWKY-AM 1.8 KJJY-Fm 1.9 KMUK -Fm 6.1 l 0L AE AT S FSh 2'0 AMAY -AM 1.5 ©
10 K))Y-Fm 1.0 KEX2T-Fm 1:9 KWKY-Am 1.0Mm l N B
Adults 18-34 Adults 2564 Adults 18-34 Adem;aeA;a»um
Mon-S8un 6AM-Mid Mon-8un 6AM-Mid Mon-3un BAM-Mid Mon-8u
ATION
RANK STATION RANK STATION RANK STATION RANK EI___(_)z
=== =z=c=== o= ====m==s ===z S=SSSSsS= =g = ‘——‘—"‘"“
1 KGGO-FM 1 KSU -AM 1 WIBA-FM ! wh:)-:m [
2 KRNQ-FM 2 KRNT - AM 2 WIEE-FM 2 WwiIB FM |
3 KIOA-AM 3 WHO -AM 3 WISM-AM 3 WLVE-FM J
5 Average persons 12+
The Birch Report Monday-Sunday 6am.midnight 4
Rolling Averages
KGO Stays WMMS Dominant; WKLS-FM
In Double Digits; WZZP Moves Widens Lead;
KRQR Cuts KMEL To Second; WQXI-FM Closes

‘ In Half, Ties
‘ For AOR Lead;
KNBR, KSJO Climbing

Jan./ Feb./Mar./
Feb. Mar. Apr.

KGO (T) 12.2 10.3 10.1
KCBS (N) 47 5.0 54
KFRC (R) 56 6.1 54
KMEL (A) 99 82 48
KRQR (A) 35 40 48
KSOL (B) 52 48 4.7
KBLX (M) 39 40 39
KSFO (AC) 44 47 39
KNBR (AC) 21 24 3.2
KIOI (AC) 30 3.0 3.1

| KSJO (A) 1.2 1.7 31

| KFOG (BM) 21 26 2.7
KIBE &

’ KDFC (CL) 1.5 1.8 25
KDIA (B) 25 29 23
KABL-FM (BM) 24 22 21
KSAN (C) 23 22 21

‘ KKHI-AM

| &FM (CL) 24 23 20

| KNEW (C) 31 26 19
KOIT (BM) 13 12 19

l KYA (0) 14 18 18
KLOK (AC) S5 9 17
KOME (A) 12 14 16
KYUU (AC) 14 18 15
KABL (BM) 15 1.4 14
KEZR (R) - 4 14
KLHT (AC) 16 15 13
KJAZ (J) 1.0 10 1.2

WBBG Up Two;
Beautiful Music
Stations Slip

In On WZGC; ‘
WKHX Dominates ‘
Country Scene

Jan./ Feb./Mar./ Jan./ Feb./ Mar./

A-AOR, AC-Aduit/Contemporary, B-Black, B8-8ig Band, BM- |
Beautitul Music, C-Country, CL-Classical, E-Easy Ustening,

JJazz, M-Miscellaneous, N-News, O-O'dles, R-Contemporary |
Hit Radio, RL-Religious, $~Sparwsh, T-Tak, U-Urban Contem- |
porary

KSFX (A) 25 16 1.2

Feb. Mar. Apr. Feb. Mar. Apr.
WMMS (A) 14.0 15.3 13.9 WKLS-FM (A) 138 16.2 180
WZZP (AC) 66 7.8 83 WZGC (R) 112 108 10.4
WDOK (BM) 89 9.1 77 WQXI-FM (R)™ 86 98 103
WGCL (R) 6.3 60 68 WKHX (C) 66 75 9.1 |
WBBG (0) 26 39 58 WVEE (U) 95 81 85, ' |
WQAL (BM) 79 65 58 WSB (AC) 79 76 68
WWWM (A) 52 6.7 5.7 WPCH (BM) 51 57 56
WHK (C) 51 55 5.6 WPLO (C) 49 56 53
WDMT (U) 52 55 5.1 WLTA (AC) 53 52 41
WERE (N) 66 46 48 § WSBFM(AC) 33 30 39 |
WGAR (AC) 59 44 4.7 WGST (N) 59 46 38 |
WLYT (R) 4.3 4.2 4.7 waxi (R) 16 22 22 |
WCLV (CL) 22 24 33 WRNG (T) 30 1.7 19
WKSW (C) 20 32 32 WAOK (B) 35 24 16
WJW (AC) 21 16 23
WWWE (C) 23 1.8 23
WZAK (U) 17 1.3 19
WJMO (B) 16 1.3 1.1
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KARLA BONOFF "PERSONALLY’

WCAU-"Madd WMEE add KIMN on Y103 38-37 KRAV 1918 WTSNdeb38 WRKR 31-29
B104 add WNCI add 24 Q103 deb 21 WDOQ on 2104 on WHEBdeb26 WSPT29-23
WXKS-"Madd K96 add WFBR deb 30 CKIO1deb39  WNAMon WCIR on WTRU deb 29
WLOL-FMadd  WFEA add KC10130-26 WBBQ on WGBF deb 24 Q104 22-15 WCIL-FM 32-28
KYYX -9 KKLS add WLAN-FM on WMAK-FM 85 KGGI30-22 WAEVT75H KRNA on
KUBE add KDZA add WAEB 24-20 WBCY 17-12 KJRB 18-14 2102 23-18 KENI 25-23
KOPA add WNBC 28-27 WKEE 33-27 WAYSdeb28  KNBQon 95SGF26-21  KKLVon
KZZP add WBEN-FM 39-37 100 30-25 WRQK deb 29  KBBK on WFOX18-1 KSLY 1812
KBFM add 94Q 27-24 KZFM on WCSC 21-17 KCPXdeb23 WISE on KCBN 28-23
KROK add KBEQ 31-28 KINT 28-22 WGH 1817 KSKD 32-31 WFLBdeb33 KATI 34-31
KLPQ add KEARTH25-23  WTIX deb 34 KJ100 on KLUC deb28 WXLK13-12 KYYA 30-24
WZYP add KRLA on KEEL deb 26 WZZRon KRQdeb29  WYKS38-27  KOZE25-20
WSEZ add KFl deb 29 KXX106 on WVIC 33-28 KHYT on KKQV 28-27

KSTT add KEZR10-9 WHHY-FM26-22  KIIK on WJBQ on KILE 38-34

KOFMadd 30  KCNR16-12 WAXY 22-21 KIOA 28-22 WACZ 2825 Qi0lon

DENIECE WILLIAMS "IT’S GONNA TAKE A

WGCLadd  KIQQ 6-5 PRO-FM 18-14 KZFM 16-15 /4
WAEBadd  KFRC16-5 WPGC add24  KBFMon

WYCRadd  WFBR 4-4 94Q16-14 WTIX13-10

K104 add WTIC-FM10-6 Y100 22-17 KROK 18-14 KIDD deb 30 2102 35-32

WZZRadd  WMAK-FM 5-4  KEZR14-12 WJDX 20-15 KGGI deb 29 95SGF on

KRAV add KIKI 4-4 XTRA 24-21 WAXY deb28  KBBK on WFOX 33-28

FMI02add WFLB7-4 KYYX on BJ105 30-27 KSKD on KVOL on

Q101 add KILE 8-6 Q103 on CK101 32-24 KHYT 32-26 WTRU on

KELO add 37 WCIL-FM 110 92FLY 29-27 FMI100 17-12 WGUY 14-14 KENI on

WXKS-FM 8-3 WKBW 16-16 WBLI 27-23 KX104 23-14 WACZ 23-21 KSLY 17-17

KEARTH8-3 WBEN-FM5-7  WDRC-FM deb 24 WSEZ on WFBG on KDZA 28-18

KRLA 4-2 WIFI 22-16 Q106 18-18 WRQK on WCIR 20-15
KFI 7-3 WCAU-FM 32-24 WKEE 34-32 WLYT on Q104 35-3] ARE ' A/C BREAKER!

KIS-FM10-56 BI04 26-22

KITY 34-30 KYNO-FM 29-27 WAEV on

Ve g
NEIL DIAMOND “BE MINE TONIGHT"

WKBWadd KEELadd29 WGBF add WCIL-FMadd WMAK-FMon WFBG 27
WIFI add WAXY add KYNO-FM add 30 WNBC 29-28 WSEZ on WFOX on
KRLA add CK101 add KGGI add KIQQ30-27 WCSC30-24 WFLB deb 31
KIMN add WRQK add WTSN add WAEB deb 30 WGHdeb19 WXLK on
KOPA add WNOK-FM add 95SGF add Q106 on WVIC on KSLY on
WHFMadd  WZZR add KILE add K104 on WNAM on

WDRC-FM add WAKX add KFYR add WKEE on KBBK deb 28

KC101 add 28 KIOA add KELO add 30 KZFM deb 29 KCPX deb 22

KINT add KOFM add 28 WAZY-FM add 26 WDOQ on KHYT on

I N R &
: & !ﬂ e 'r'*‘f‘ 'Y
o R | 5
801
CHR:
I —
A/C|BREAKERS WOKI
®
LARRY LEE b
Don’t Talk (Columbia) WRQK
48% of our reporters on it. Rotations: Heavy 6/0, Medium 34/5, WNOK-FM
Light 26/4, Extra Adds 1, Total Adds 10, WICC, WSFM, WBT, W R
WPTF, WOMC, WFDF, WENS, WCTC, KCRG, WSGW. Debuts ZZ

at number 29 on the A/C chart.

»




Page 20

R&R/Friday, May 21, 1982 I

JONATHAN HALL

“How’s Biz?”

— An R&R Spot Check

The overall response we’re hearing from radioland is that business
is OK; everyone’s just having to work harder for it. Last week’s discus-
sion of selling radio’s *“‘impact” to increase business led me to ask
several broadcasters what they’re doing to keep their customers

satisfied

My telephone business journey began in
Missoula, Montana where Paul Spranger
manages Country-formatted KGVO. The
station sits in a seven-station market that
includes seven counties, primary of which
is Missoula County, population 76,000.

One of the area's biggest industries is
wood products, and there have been some
heavy layoffs in nearby mills, pushing the
area’s unemployment level to almost 15%

near Depression level. However, with
the recession so prolonged in Missoula,
dating back to 1980, businesses with high-
intensity ad campaigns seemed to have
survived, while others have collapsed.

I wanted to know what effect the
economy has had on KGVO. “We're losing
retailers, just like a lot of other areas in
the country. They're going out of business.
The results are fewer dollars, which
means we have not had an increase in our
rates for approximately two years. The
market's gotten more rate-sensitive,” Paul
said

Despite the disastrous economic condi-
tions, KGVO's sales figures for 1982 are
ahead of 1981, although falling somewhat
behind the station’s ‘‘aggressively-
budgeted’ sales goals. KGVO hasn't had
to make any cutbacks, although some sta-
tions in town have eliminated staff and
made other cost-cutting moves, according
to Paul

How has KGVO managed to stay ahead?
“We found traffic-building promotions to
be the key to keeping sales up. You have to
give a client what I call ‘added value.’

KGVO’s primary promotion has been
the “Weekend Jetaway,” tied in with a
major airline and a major hotel. During
the six week run of the promeotion, a trip
for two is awarded each week by drawing.

REP REPORT

Major Market adds a cluster of stations for
representation: KJJJ-AM & FM/Phoenix; WCII &
WKJJ/Louisville; WIZE/Springfield, OH; and
WKDQ & WSON/Evansville, IN CBS-FM Na-
tional Sales picks up KIDD & KLRB/Monterey

At RAR. Daniel de Percin joins as account
executive from a similar position at WINS/New
York, while Craig Yaetter becomes Traffic Coor-
dinator trom KYW-TV/Phitadelphia ... Tim Fea-
gan, joins the sales staff at Katz Radio's L. A
Office, trom Alcoa, Inc.; while Jim Noeldner is
now with the Seattle office, from KAPY/Port
Angeles, WA, where he was Sales Manager
Numerous account executive changes at
Eastman, with Len Boardman coming aboard in
L.A. trom Drake-Chenault; Jay Kirchmaier
transterring from New York to Detroit; Susan
Love joining the New York office trom Waells,
Rich, Greene; Mike Nicassio moving from L.A
to New York; and Tom O’Brien joining the com-
pany in Chicago trom Revion. Eastman now
represents WAVG & WLRS/Louisville
McGavren Guild takes over representation for
WMAS-AM & FM/Springfield, MA.

To be eligible, listeners must register in
one of the 30 participating establishments.
KGVO has bought local television time to
hype the promotion: “It’s a support cam-
paign. We believe in advertising,” Paul
told me. The station is also using
graphically attractive posters placed in
stores, giving the campaign a consistent
and striking visual identification.

Emphasis On Co-op

“‘Boy, you really have to put a lot of pro-
motional effort into getting a client to go
with a spot schedule, as opposed to
before,” Paul said. He related that the
sales staff is spending much more time
with each client and putting in many even-
ing hours: “You're talking to one tired
B e e e e )

‘““You have to give a client
what I call ‘added value.’ "’

— Paul Spranger
e LT Ty OGS N S—"
guy. You have to work so much harder for
a client. He expects so much more,” Paul
concluded.

Other aids at KGVO have been co-op,
with computerized affidavits and
‘“‘substantial frequency’’ campaigns, as in
the case of a local car dealer running with
35-40 spots per day. Paul has found that
such an approach, rather than being
‘“‘oversaturation and overkill,” gives spon-
sors high identification, a feeling of excite-
ment, and an image that ‘‘if they’re doing
that much advertising, they must be big.”

WCSC & WXTC/Charleston
Rely On Co-op

As with KGVO, two Charleston, SC sta-
tions are emphasizing co-op. WCSC is a
CHR AM station and WXTC is a Beautiful
Music FM. Howard Keller, VP/Sales
Development, explained his thrust into co-
op, which began late last year.

‘‘We have begun to concentrate cn co-op
money. And this, I think, is the future of
our business. There are millions, of
course, in co-op that get turned back unus-
ed every year. We have a fulltime co-op
person who does nothing but do research
and will go with a sales person and actual-
ly shop the store and uncover some co-op
the client may not even have realized he
had. That’s been a tremendous help tous. I
can’t speak highly enough about this co-op
situation. That has really generated some
dollars for us.”

Charleston has an approximate popula-
tion of half a million. Its major industry is
the military with the Charleston Navy and
Air Force bases, which employ about
30,000 people. Tourism is the number two
business.

The first quarter was rather soft, com-
pared to a year ago, Howard told me. He
explained that he has attempted to
‘“realign the comfort zone where a
schedule would be more acceptable to a
client by trying to get more mileage out of
their ad budgets.”” The second quarter is
looking brighter and Howard sees adver-

tisers freeing up some money.

Tourism has helped pick things up. *It
does get dollars circulating in the market.
We've found that retailers now have
smiles on their faces where two, three or
four weeks ago they didn’t and that’s mak-
ing it much easier,’’ he said.

BM — A Tougher Scale

“Selling our Beautiful Music station has
been tougher than the contemporary. [
think Beautiful Music in this economy has
become a secondary or tertiary buy. Even
with the tremendous numbers that WXTC
generates in the older demo, 3564, still in
many instances the buyer has said, ‘Well,
I'm going to put it with the high energy sta-
tion.' "’ For instance, a fast food outfit that
usually buys in combo has been buying only
the AM.

Economy Forces More
Promeotions;
Higher Turnover

In both markets, sales people have had
to be more creative, coming up with cons-
tant promotions. Howard Keller describes
the situation: ‘“We’'ve gotten into package
selling rather than schedule selling."

For example, he uses an ‘‘escrow
package,” in which a client would have a
certain amount put into an escrow account
for each ‘‘package’ of a certain size pur-
chased. Buying $1000 entitled the client to
have $100 put into escrow, but here’s the
hitch — the escrow funds can only be used
in connection with a future buy that at
least equals the escrow amount. In other
words, in order to use $200 in new advertis-

® Giving Clients ‘‘Added Value’’ Helps Stations
Offset A Shaky Economy

® Co-op Becomes A Key To Bolstering Business
® More Promotions, Increased Creativity Bring In
More Revenues

ing. Also, every time a package was
bought, the client’s name went into a hat
for a drawing for a color television set.
Now that things are looking up, Howard
said he wants to get back to “lifestyle sell-
ing."” “'If you're going to sell mattresses,
sell them in the morning when the guy gets

“I think Beautiful Music in
this economy has become a
seconday or tertiary buy.
Even with the tremendous
numbers that WXTC
generates in the older demo,
35-64, still in many instances
the buyer has said, ‘Well,
I'm going to put it with the
high-energy station.’ ”’

— Howard Keller

out of bed with a bad back. We built our
sales department and our success on that
kind of selling, and [ think in the kind of
economy we just went through in the first
quarter, we had to shift gears and we were
pretty quick in doing it.”

Finally, Howard says that the economy
has caused a high degree of turnover
because of low earnings and commissions.
His answer has been to increase sales
training. But that’s the subject of another
column. Next week: “How’s Biz — Spot
Check, Part 2.”
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pitch in a sporting gesture.

~ [COMMERCIALS WITHIN |
| SPORTS PROGRAMMING
WORK HARDER"

e e
on KCMQ Bews Sports 81 work harder,)

N

i

KCMO SUPPORTS GOOD SPORTS — Pictured above is KCMQO/Kansas
City’'s new sales campaign focusing on its sports dominance. On the
reverse of the visual, the News/Talk station details the reasons behind its
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EAT UP THE @ommﬂou
WITH

Now you can put America’s most incredible
marketing phenomenom to work for your
radio station through custom-produced tele-
vision, outdoor and newspaper advertising.

i

RSN B Y N i 7Y

KAZY FM 107

The Best Play in Denver is

KAZY never gets caught running a lot
of commercials ‘cause we just eat up
more music.

More Music.

More than just a clever use of the Pac-Man
and Ms. Pac-Man characters and game
design, it's a well researched campaign to
position your station as the market leader.

KAZY has a special pattern for giving
you more music.

We stay away from too much talk and
get our energy from. ..

KAZY beats the other guys every but you can catch more music at KAZY
time. .. FM 107. The best Play in Denver.

THE PAC-MAN
PACKAGE.

You can choose any one of three
different :30 TV spots and a :10 ver-
sion ¢ Plus you get four newspaper
ads ¢ two billboard/bus designs ¢ a
promotion plans book ¢ a Pac-Man
prize kit e wholesale access to
any of the more than 200 licensed
products.

Warning—‘‘Pac-Man’'’ mark
and characters are trademarks
of Bally Midway Mfg. Co.
Applied Marketing Services
intends to assert its copyright
and trademark rights against
any infringements.

© 1980 BALLY-MIDWAY MFG. CO.
ALL RIGHTS RESERVED

GET YOUR
VIDEO SAMPLE
REEL- Write today because

with Pac-Man,it's eat...or be eaten!

Represented excluslvely by:

Applied Marketing Services
1250 Stephenson Highway
Troy, Michigan 48084

(313) 583-1051
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HERE’S WHY WE’RE

cing

(14

In the §

WCAU-FM add
WXKS-FM add
JB105 add 35
CHUM deb 27
KEGL 26-24
WIFl on
KBEQ add
WGCL add
KFRC 32-24
WPHD 15-13
WRCK on
3WT deb 32
WPST 33-30
WYCR add
WKRZ-FM add
K104 35-34
WKEE 40-36
KZFM add
KSET-FM 22-15
KINT add
G100 add
BJ105 37-32
WBB(Q on
WOKI 37-33

WSEZ on
WSSX 30-26

WANS-FM deb 29

WVIC 39-31
WIXQ 6-6
WKFR on
KMGK add
KOFM on
KZ93 add
Z104 deb 29
WNAP add
WLYT add
KKXX deb 27
KJRB on
KNBQ on
KBBK add
KCPX add
FM103 28-24
KSKD add
KHYT 38-29
KIKI deb 30
WGUY on
WACZ deb 30
WIGY add

t”

WFBG 29-23
WOMP-FM add
WZYQ) deb 28
Q104 33-24
WAEV add
WCGQ on
WXLK 30-29
KKQV on
KSEL-FM 23-16
KVOL on
WGLF add
KXXL-FM add
WCIL-FM add
KRNA on
99KG add
KFMZ add
KDVV on
KENI add
KKLV add
KSLY deb 26
KCBN add
KATI on
KYYA deb 29
KOZE on

Produced by Ted Templeman

)

Manufactured and Distributed by Warner Bros. Records ;

R
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St.reet Talk has learned that the first an-
nounced client for new AOR consultant Bob
Hattrik will be KSAS/Kansas City, which
| awaits FCC approval of new call letters KKCI.

And speaking of consultants John
Sebastian has picked up his first Century AOR
as a client station, WABX/Detroit. WABX is
supposed to be the flagship station for Sebas-
tian, Casey & Associates’ new 18+ AOR for-
mat designed to grab those upper demo AOR
listeners.

Scott Kranzberg will be leaving his Senior
VP post at Boardwalk within the next few
weeks as label President Irv Biegel makes some
changes within the company. A new national
promotion exec will be hired to replace Scott,
who will continue to handle Boardwalk’s
marketing and advertising from the New York
offices until he’s replaced.

Now it seems that contrary to popular rumor,
KHJ/Los Angeles is not imminently changing
format. However, we hear that if the station
does not show some improvement when the
spring ratings are released, changes are
planned.

Speaking of L.A. Country stations . . . a bit
of unconfirmed gossip says KLAC may soon be
consulted by Weedeck’s Ron Martin, who
would then bring in a “major market PD from
the Midwest” to handle the programming
duties.

Red Richards has left Warner Brothers,
where he’d been a member of the national staff
based in Philadelphia. Promo VP Howard
Rosen is seeking to unify the national promo
corps in Los Angeles, and he should be naming
some new members shortly.

A.J. Roberts has been tapped as the interim
PD at KBZT/San Diego. Apparently a final
decision on a permanent replacement for Jeff
Salgo will wait until KBZT’s new owners, Alta
Communications, take over. That transaction
is pending FCC approval.

United Stations has again put on hold its
Country satellite network, which had been
scheduled to debut June 1. Official word has the
postponement due to “technical difficulties.”
United has not yet announced a lineup for the
still-to-come network, although it’s been
rumored that several former WHN/New York
staffers have already been hired and are now
| themselves in limbo.

Paulie, known professionally by her first
name only, will join the WYNY/New York per-
sonalities in the 9pm-1am shift May 23. Paulie,
who once worked at 99X (now WRKS)/New
York, was most recently in Los Angeles at
KHTZ and KWST.

KGW/Portland Research & Music Director
| Janis Wojniak has exited the station to work
with Audience Analysts in Dallas. KGW is
now looking for a research director with a
marketing background and computer ex-
perience. Contact PD Bill Minckler if you're
interested and qualified.

Communication
Graphics inc

WINDOW DECALS - BUMPERSTICKERS

CLEVELAND BUZZARDS? WHY NOTI — With the
Claveland baseball team under fire from American In.
dlen groups still not thrilled et the team's Indian
caricature, perheaps WMMS hes enother Idea whose
time hes come. Four of the Clevelend Indlans (baseball
playars) model the latast WMMS drygoods: (I-1, top)
Mike Hargrove end Rick Menning: (I-r, below) Jerry
Dybyzinski end Joe Charboneau. While it may be hard
to see In the photo, the WMMS Buzzerd Is ectually
wearing e Clavelend jersey to commemorate the “All
Star Rock & Roll”* adition of this letast WMMS offer-
ing.

With WERC/Birmingham going CNN-2,
PD Kevin McCarthy will move over to pro-
gram sister station KXX106 in the wake of
Smokey Rivers’s departure to WKDF/Nash-
ville (R&R 5-14). However, Smokey will not be
working with consultant Scott Christenson at
WKDF since Scott is no longer affiliated with
the station. Smokey will be programmmg‘
WKDF on his own.

Stan Monteiro, formerly with Record
World magazine, and prior to that in national
positions with Columbia and CBS, has formed
his own company. Aptly named Stan Monteiro
& Associates Marketing Consultants, the
firm will offer its namesake’s years of expertise
in the record business to clients in need of
assistance in the areas of promotion, marketing,
merchandising, label relations, and many more.
Stan can be reached at (213) 874-3356.

And at the corporate level of King Broad-
casting (owner of KGW and eight others), Alan
Mason has been named Programming Research
Director of Radio for the chain. Mason had
most recently been Operations Director for the
company’s KYA & KLHT/San Francisco.

Lot of rumors from Chicago indicating that
CFTR/Toronto morning man John‘)
Landecker (longtime WLS personahty) was do
ing more than vacationing in the Windy City
recently. Word has it that he was jobhunting.
Street Talk hears he talked with WMET.

KBFM/McAllen-Brownsville PD Steve
Owens called last week to tell us that some Viet-
nam veterans had threatened to blow up the sta-
tion over the airing of the Charlie Daniels
Band’s “Still In Saigon.” A 2pm deadline came
and went, peacefully but Steve was still confus-
ed over the vets threateningly violent reaction to
the pro-vet anthem.

Outclass Your Competition!

If your competitors use a tape & label type
sticker, they’ll cringe when they see the
screen printed decal you bought from us.

It will last a lot longer, too!

...and we can give you references!

TOLL FREE 1-800-331-4438

 STREET TALK. |
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PD GERRY CAGLE COMMENTS

KFRC — Betting
On AM Stereo

Broadcasters have been hearing about AM stereo for years now,
and soon it will become a reahty The FCC has given the go—ahead and is
now in the process of approving receivers from the various manufac-
turers. Across the country, radio stations like KFRC/San Francisco are

ready to throw the switch to stereo.

PD Gerry Cagle is noted for being out-
spoken about many subjects, and the pro-
spect of AM stereo for KFRC is one thing he
has a lot to say about. His station, like many
others, is poised and ready to help spread
the word about AM stereo. Gerry paints a
rosy picture for AM music stations, and
details how you as an AM broadcaster can
take the fullest advantage of this major
change in technology for your station.

A Strong Belief In AM

Gerry Cagle has a strong belief in AM, be-
cause over the years he has programmed
only AM stations. In the past he's called
the shots at such legendary stations as
WRKO/Boston, KCBQ/San Diego, and KHJ/
Los Angeles. He sum-
med up his feelings
towards AM music
stations when he said,
“I think the threat of
FM completely de-
vouring AM is over,
and I'm not just re-
ferring to San Fran-
cisco either.” '

San Francisco is '
noted for its rough ter- Gerry Cagle
rain and the problems it causes FM in the
city. ‘““People think that FM penetration in
this town isn’t high, but to tell you the truth,
it's only one percentage point behind that in
Los Angeles. Look at how well KRLA and
KF1 are doing by comparison to the FM
music stations in that market.

“FM didn’t beat AM, it was FM program-
ming that beat AM,"” he explained. “AM
music stations just kept on lying to their
audiences, saying they played better music,
and fewer commercials, when in reality
they still kept their spotloads high and
didn’t counterprogram properly. We just
lay back and let FM beat our pants off."

With AM stereo on the horizon, how will it
immediately help? “I think AM stereo will
take away that mystique from FM stereo
once and for all. The unique thing about AM
stereo is that you don't have the phasing
and dropout problems as with FM. When
you get into a fringe FM area, it gets pretty
noisy, but when you are on AM stereo, you

THE “Y-CRUISER” IS READY — Summertime
is here, and WIGY/Bath is readying its
Y-Cruiser to distribute Coca-Cola and other
summaertime goodies to overheated, poolside
listenars. Shown (l.r, top) are Operations Man-
ager/midday personality Scott Robbins, morn-
ing man Steve Rogers, and all-nighter Ross
Holt Pictured (I-r. below) are night rocker
Don Hill, and Music Director/afternoon driver
Willie Mitchell.

keep receiving a stereo signal as long as
you can pick up the station.

“When you combine good programming
and AM stereo, you'll see many more AM
music stations begin to become competitive
again,” Gerry forecast. ‘‘Look at what
John Lander did at 13K/San Diego, and
what XTRA ended up doing to 13K when he
left. It’s pretty hard to say that WLS/Chica-
go is doing poorly in their market. They
compete pretty well because they are pro-
perly programmed.”

Gerry went on to point out, ““In the past a
PD or GM could go to his company presi-
dent and use the excuse that they were get-
ting beaten, because the competition was on
FM. Now with AM stereo, that excuse won’t
hold any longer. To me, making the invest-
ment to go AM stereo is better than making
a switch to Country or News/Talk. I really
think WABC/New York bellied up, and was
beaten by superior programming.”

Making The Switch To Stereo

With any change in technology, there is a
certain expenditure necessary to stay up
with the latest equipment. Gerry explained,
‘‘We had been toying with AM stereo even
when Les Garland was here. We made the
investment to purchase a transmitter cap-
able of broadcasting in stereo. We've got
stereo boards, cart machines, and every-
thing else needed, right on down the line.
We're ready and just waiting for the word.
I'm told all we have to do is run a proof of
performance, make some minor adjust-
ments to the transmitter, and we will be
stereo.”

And how good does AM stereo sound?
‘“‘We’ve run some tests and it really sounds
good. Idon't think the average person will
be able to tell the difference between AM
stereo and FM stereo, unless you're an
audiophile. If you're listening at a party, in
your car, or office, you'll find it surprising-
ly like FM,” he compared.

L s e i SRR S Sees o

“FM didn’t beat AM, it was
FM programming that beat
AM. AM music stations just
kept on lying to their audi-
ences, saying they played
better music, and fewer com-
mercials, when in reality
they still kept their spotloads
and didn’t counterprogram
properly. We just lay back
and let FM beat our pants
off.”

R R I D T AR

Selling The Public On AM Stereo

One of the big challenges for AM stations
going stereo is to convince the public to pur-
chase the equipment to hear it. It’s more
complicated by the existence of five FCC-
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8100 MEANS BASEBALL AND THE BEACH BOYS — After a recent Padres game, B100/San
Diego presented a free concert with the Beach Boys. Shown is.the stadium filled with 52,000
people who turned out for the game and concert, and a closeup of the band performing on a

“stage of waves."”

L Y e N ST Pt s
“I don’t think the average
person will be able to tell the
difference between AM ste-
reo and FM stereo, unless
you'’re an audiophile. If
you're listening at a party in
your car, or office, you'll find
it surprisingly like FM.”’

approved systems, none compatible. Gerry
has figured a way to tackle the problem.

““We are using the Kahn system because
with it you can use two radios, both tuned
slightly off frequency one to the right, and
one to the left, to get stereo. We don’t plan to
advertise this as we want listeners to hear
the product in its best form, on an AM
stereo receiver. I'm told that with this sys-
tem, we won’t have to give anything up
from our signal in the way of modulation to
achieve the stereo effect.”

Gerry thinks that part of the problem in
getting receivers out to the public lies with
the manufacturers. “They have spent so
much money and time just getting broad-
cast approval that they're now scrambling
to make FCC-type approved converters and
receivers. KFRC is in a sense going to act
as a sort of retail sales wing.”

He went on to explain, “KFRC has be-
tween $50,000 to $60,000 set aside to buy AM
stereo systems and converters. We will put
these systems in retail outlets to help pro-
mote the concept to listeners. Naturally, the
retailers are very excited about this, since
this is the first new thing to promote since
quad, and we know where that went.

‘“‘We also plan to promote and advertise
the fact that we are AM stereo. Helping that
along, we will place AM stereo converters
into cars for free, just like they used to do
with FM converters years ago. We won’t
say it, but the concept will be to be the first
on your block to have AM stereo.

‘““We are powerful enough to affect a lot of
listeners very quickly. The FCC is making
it a marketplace decision as to which sys-
tem will prevail. If we get enough people

AM music Station in town 7would be foolish
to use another system, as they’d have to be
starting from ground zero again.”

AM Has No Choice But
To Go Stereo

“I think that AM music stations have no
choice but to go stereo. If they don’t they
won’t be able to compete with other AM’s in
the marketplace. I think that stereo will
make AM hip to listen to again. Any AM
music station that doesn’t get behind this
thing is driving nails into its own coffin.

‘“This is a return to the days when people
tried to get listeners to check out FM stereo.
Sure, it’s a bit different because of the
economy today, but this will be the first
time in history that AM will be able to take
the same gun and turn it back again on FM.
All you have to do is put in the bullets and
fire back,” he reasoned.

Gerry is so confident of his opinions on
AM stereo that he welcomes phone calls to
him at KFRC from any programmers with
questions on the subject. I would also be in-
terested in your opinions on AM stereo and
what it means for the future. Will it take a
chunk out of FM? Will it turn around
ratings for AM music stations? Will people
spend the money fast enough for the new
equipment to support the new technology? I
will be glad to print your letters and com-
ments on the subject of AM stereo over the
coming weeks. Put your thoughts on paper,
send them to me, and share them with
everyone.

e = = C R

“I think that AM music sta-
tions have no choice but to go
stereo. If they don't they
won'’t be able to compete with
other AM’s in the market-
place. I think that stereo will
make AM hip to listen to
again. Any AM music station
that doesn’t get behind this
thing is driving nails into its
own coffin.”’

buying Kahn AM stereo receivers, another ot ——— o ]
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Masla

Continued from Page 1
change the policy of advertising
agencies. We must therefore con-
sider what alternatives are open
to us, including as a last resort the
possibility of asking governmen-
tal authorities to look into the
situation.”

Masla concluded, “Do we give it
a shot or will we continue to be as
defenseless against Arbitron as
we are against the Arab Oil
Cartel”" In addition to citing rates
‘‘anywhere from two to five times
greater than . . . five years ago,”
Masla also expressed concern
over Arbitron's ‘‘warning’’ that if
fewer than 80% of Masla stations
were not Arbitron subscribers,
then Masla would not receive
“books for markets where we
have nonsubscribing stations
even though we pay for books for
all markets.” Arbitron’s reason-
ing, as quoted by Masla, was its
“belief that representatives may
be advising their client stations

not to subscribe to the Arbitron
surveys of their markets, since
they the reps already have access
to the data o

WSM Drops Arbitron

In another reaction to Arbitron,
WSM-AM & FM/Nashville has ’
decided against renewing its Ar-
bitron contract, which came up '
April 1. GM Tom Cassetty told ‘
R&R that the station would |
“maintain the Birch Report as ‘
our only ratings service” and
cited extensive local support. He
explained, ‘“‘Our annual rate
would go from $32,000 this year to |
$41,000 next and up to $69,000, plus
CPI, at the end of a five-year
deal.” Arbitron sales executive '
Richard Lamb told R&R, ‘“We're ‘
still talking to WSM. I'd consider
them to be a good bet to renew
before the book is published and
an excellent bet to renew post-

publication.”

-
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RICK ROCKS OUT — Following a recent concert appearance at Kingston Armory, RCA recor-
ding artist Rick Springfield greeted over 100 WKRZ.-FM/Wilkes-Barre listeners backstage.
Shown (l.r) is PD Jim Rising, staffer Mary Sperock, Springfield, RCA Philadelphia promo rep

Bobbi Silver, and staffer Louise Uchno.

o |
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Q-CASH 82 WINNER — WQLT/Florence, AL just handed over a $500.00 bill to another winner
recently in their continuing “Q-Cash ‘82 contest Shown (I-r) is promotion director Charlie
rtoss, winner Kay Rollison, night jock John Barrow, and VP/GM Charles Manson.

AANE o 'd
¢ =

L

VAN HALEN DUCKS INTO KINT — On a re-
cent visit to KINT/El Paso to play guest dj,
Van Halen drummer Alex Van Halen posed
for this “ducky” photo. Shown rear (I-r) is PD
Jim Zippo, KINT-98 Super Duck, Alex, and
midday jock Danny Austin. In the front is
afternoon man Tony Bravo.

The Musi Secti

| CHR’s Most Accurate
Music Information
' Begins on Page 63 l

Bits

B97/Pittsburgh night rocker ‘‘Junior'’ (former-
ly Jetf Blake) is promoted to Production Director
in addition to on-air duties . . . 92FLY/Albany ap-
points Drew Jacobs as Production Director from
WCTC/New Brunswick, NJ... Scott Le Tour-
nea, most recently with KNUS/Dallas, becomes
Assistant PD and afternoon driver at KYKX/Long-
view, TX.

KEEL/Shreveport's Kellle Gandy leaves
nights, and is replaced by Tom Kinney (6-9pm),
and Carl Staples (9-midnight) . . . Jan Walker
joins WFOX/Gainesville from WRNZ/Wrens, GA
... Ed Menn, part-timer at KFXM/San Bernar-
dino, is also doing swing-relief at KUTE/Los
Angeles . .. Q101/Meridian welcomes Rob
Young as News Director from WJIM-AM &
FMiLansing, MI.

KSQY/Deadwood, SD will be signing on as a
100kw CHR station with a projected airdate of
August 15. PD Jack Lundy is looking 1o line up
his staff and a record library. Cali him at (218)
773-2424 . . . Congratulations to Q105/Tampa
afternoon rocker Mason Dixon and his wife, the
parents of a new baby, Alicla Heather . . . Wed-
ding vows exchanged recently (5-1) by WKFR/
Kalamazoo PD Jack Swart and Barbara
Woodall.

Beach Boys Sue WB
For $7.7 Million

The Beach Boys have sued Warner Bros.
Records, their label for most of the 70's,
for $7 million in punitive damages and
$700,000 in royalties, charging “‘significant
unreporting’’ of royalties due and
mislabelling and charging of free goods to
the group. The suit, filed through Brother
Records and two of the group’s publishing
companies, apparently arose from an
audit. Warners executives were
unavailable for comment at press time.

McGann

Continued from Page 3

stage where I'm ready to expand. Since
nobody here will quit or get fired, I'm the
one who has to make the move!"”’

McGann plans no immediate changes.
“I’'m already involved daily with WTVN
by phone, and am concentrating on ac-
quainting myself with the station and
market better. Randy’s been very much
responsible for the station’s continued suc-
cess, and in working with him I feel we can
go a lot further in the long run.”

Randy Michaels commented, ‘‘We inter-
viewed 46 serious candidates. We were
looking for someone with strong contem-
porary programming and research
credentials, as well as a feel for full-
service radio and longtime personalities.
I'm convinced Mike is just the right man.”

Perry Frey agreed. “We’re really happy
he’s coming, and are confident he will fit in
just perfectly here.”

RE&R/Friday, May 21, 1982 '

Continued from Page 3

On the other hand, the challenge (CJCL
owner) Telemedia Ontario is offering is
something that comes along once or twice
in a lifetime, so I’ve got to take it while I
can.”

Although he did not foresee any im-
mediate staff changes, Holiday indicated
that he plans to make a number of ad-
justments upon his arrival. ‘‘From
monitoring the station, I'd say the first two
things that have to be brought to it are
cohesiveness and discipline. There's a real
consistency problem."

Speaking on behalf of Telemedia Ontario
VP Leslie Sole, Director/Communications
& Publicity Jean-Marie Heimrath stated,
‘“We were searching for someone with a
strong news and programming
background. In addition to his knowledge
of this market, Bob’s ability to handle
details is also very valuable. He's a bit of a
disciplinarian, but I think that’s what we
all need here sometimes. Essentially, Bob
will act as Leslie’s right-hand man.”

Holiday replaces Jim Brady, who is now
concentrating on his morning show.

Continucd from Page 3

also covered means of enhancing industry
sales training, and included a decision to
return to Dallas's Amfac Hotel in January
1983 for the RAB’s third Managing Sales
Conference. RAB President Miles David
praised the location’s ‘‘ideal
environment” and added that the con-
ference would again be limited to around
800 attendees.

Motion

e March of Dimes Super Walk-A-Thons
are happening all over the country right
now. WKAU-AM & FM/Kaukauna raised
$83,500 for the charity, and Q101/Meridian
raised $25,000. Of all of the charities and
“thons’ available each year the March of
Dimes Superwalk is probably the most
credible in the eyes of the general public.
It’s a great one to be associated with.

* KBMF/McAllen-Brownsville morning
man the ‘“Mad Mexican" is going to show
off his cooking skills for some lucky family.
For the entrant with the best reason, he will
come to his home, broadcast the show live,
and cook the whole family breakfast.
Everything will be provided, including the
Alka-Seltzer.

* 92FLY/Albany is doing an on-air con-
test called the “Winning Combination.”
Throughout the hour, listeners are given a
series of numbers, each representing a turn
of the combination lock. When it’s time to

play, the listener who can repeat the cor-
rect numbers and direction of turns wins
Prizes include cash, Atari computers,
VCR’s, and health club memberships.

* WCIR/Beckley is holding the
“CIR/Five Star Dodge Key Rampage” con-
test. The station has hidden twenty keys in
various locations throughout the area. Per-
sons finding these keys from on-air clues
automatically win a prize worth over $100.
Each key has a chance at opening the 1982
Dodge Rampage worth almost $10,000. The
first to open it wins it.

* KSTT/Davenport uses a rainbow logo
made up of the primary colors: red, orange,
yellow, green, blue, indigo, and violet. The
station is asking listeners to “‘color the rain-
bow.” Each time the colors are given out in
a scrambled order, and listeners call in to
win by listing them in proper order for
prizes.
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U2 CELEBRATION — Isiand's U2 met with representatives of East Coast AOR radio following the
band's recent New York Clty club dates. Pictured (I-r) are group’s Bono, WLYN/Lynn's Crass, group's
The Edge and Adam Clayton, and WBCN/Boston's Carter Alan.
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A MILLION MILES AWAY IN SANTA MARIA —
Shakey City/Bomp recording artists the Plimsouls
were guests of KXFM/Santa Maria for an auto-
graph sesslon at an area record store. Pictured
(l-r) are KXFM's John Quimby, group's Peter
Case, KXFM PD Ed Ryba, group's Eddie Munoz
and David Pahoa (seated).

THEY LOVE ROCK & ROLL — Boardwalk's Joan
Jett was greeted backstage in Albany by WQBK
alrstaffers after her recent area concert. Pictured
with Joan (center) are WQBK's Ellen McKinnon
(left) and Peggy Apple (right).

Welcome To Buffalo
Dick’s Radio Rch

aturday nights in Flint are something p ,—"‘G\J:
special, thanks to WWCK and an exceed- ¢ \‘\\
ingly strange satirical series called "‘Buffalo

Dick’'s Radio Ranch.”

WWCK PD Mark Miller explained the show's
origin: "It began with the idea to satirize Saturday
morning TV cartoons on WWCK’s own Saturday
morning show, by having someone do cartoon
voices while announcing rock music. That
developed into the idea to satirze the old '‘Howdy
Doody' TV show, calling it “Buffalo Dick’'s Radio
Ranch.” We made an arrangement with an in
dependent producer named Jeff Lamb, who's
done production work for us in the past, to write
and produce the show for us. Well, everyone lov- 3
ed what he came up with but we all thought it
might be a bit.too risque for Saturday mornings, so
instead we started it on Saturday nights.’

A little over one year later, "'Buffalo Dick’s Radio
Ranch” is Flint's most successful Saturday radio
programming in the ratings for its time period,
spawning fan clubs and merchandise like T-shirts.

The show consists of four short show segments, with the rest of the hour made up of normal
WWCK rock music. A typical hour might find Butfalo Dick and his sidekick Butfalo Chip (}) inter-
viewing a masochistic stuntman who ioves to hurt himself on mike, or screening a porn film-
producer’s product for the show's “peanut gallery.” These are local grade-schoolers who are
given scripts to read for producer Lamb, including laughs, boos, and various retorts to the
guests. Lamb does the rest of the show's voices.

Lamb and WWCK management review each week’'s show a day prior to airing, in case
changes are required in any of the program's offbeat material. Miller reported that WWCK has
received few complaints about the show's double-entendre humor. Indeed, listeners recently
voted Buffalo Dick as their second favorite area air personality.

Soon the rest of the country will have the opportunity to try out Butfalo Dick as a radio per-
sonality — the show has just been sold to Westwood One for syndication, making "Butfalo
Dick's Radio Ranch” a real radio grass-roots success story {when you “visit“ the ranch, just
watch where you step!).

DINING WITH DYLAN — Columbia's Bob Dylan
(right) was among the artists in attendance at the
recent Songwriters' Hall of Fame Awards Dinner
of the National Academy of Popular Music. MHe is
pictured here with Clone recording artist Lou
Stevens, who also hosts a weekly one-hour Inter-
view program for WUSB-FM/Stony Brook.

KYYS ROCK AWARDS — KYYS/Kansas City

LAND SHARKS — KQWB/Fargo offered free
Quarterflash and Loverboy concert tickets and
albums to listeners who showed up at a local mall
with the station's call letters somewhere on their
outfits (the pictured contestants have the call let-
ters taped to their costumes).

ON A ROLL WITH WLUP — MCA gathered both radio reps and consultants when it held a party for
Point Blank's latest album. Pictured (I-r) are consultant John Sebastian, WLUP PD Tim Kelly, group's
Kim Davis, WLUP MD Sky Danlels, MCA's Larry Green.
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HUEY MAKES NEWS IN SD — Muey Lewls of Chrysalis's Huey Lewis and the News was interviewed

on the air at KGB-FM/San Diego during an area concert stopover. Pictured (I-r) are Chrysalls's Louie
Newman, KGB-FM PD Larry Bruce, MD Judy McNutt, Lewls, and KGB-FM air personality Jim Mcinnes.

o

held its own Rock Awards Banquet and concert
based on a listener poll of favorite acts. One of the
winning bands, Geffen's Quarterflash, headlined
the evening's concert. Pictured (I-r) are band's
manager Jay Isaac, KYYS PD Joe McCabe, GM
Bob Garrett, and WB rep Dave Stein.

HIGH TIMES WITH HAGAR — Gelfen's Sammy Hagar was feted backstage by local radio reps after an
Omaha concert date. Pictured (I-r) are group's Gary Pihi, Hagar, and KEZO air personality Otis Twelve.
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- ALBUM BREAKER

- ALBUM DEBUT #12

& IN TOP 40 ALBUM
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CHART.

SPECIAL FORCES

Album Network

HOTTEST NATION-
WIDE—DEBUT #9
MOST PROGRESS
DEBUT #4.

Bill Hard i
#1 MOST ADDEL
SONG INDEX—
“CAUGHT UP m -

YOU” #1- #1

Special Forces.. The new album from 38 Special.

The single “Caught Up In You'..

way to the top of the charts.

.already forcing its

The 1982 “Special Forces World Tour” playing to
over 1,000,000 people in over 100 U.S. markets

alone.

©1982 AL M Records, Inc. All‘Aights Resnrved

38 Special...A force to reckon with...
| On A&M Records and Tapes. ==
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EVOLUTION

WNEW-FM/New York almost complete-
ly switches its airshift talents around. The
revamped schedule looks like this: 6-10am
Dan Neer (from part-time), 10am-2pm Pete
Fornatale, 2-6pm Scott Muni, 5-10pm Meg
Griffin (from 10pm-2am), 10pm-2am Dave
Herman (from mornings), 2-6am Tom Mor-
rera. Dennis Elsas switches to swing from
full-time airwork KKRQ/lowa City PD
Mark Vos accepts programming responsi-
bilities for sister AM KXIC (Country) as
well, as Ted Jacobsen is upped to Assistant
PD from KKRQ along with the MD post . . .
Wendy Rice exits MD duties at WWCT/Pe-
oria for WXRT/Chicago, where John Mrves
gets MD nod . . . WBWB/Bloomington MD
John Heiman accepts additional responsi-
bilities as Promotion Director . . . Ron Diaz
moves to middays at WYNF/Tampa and
Charlie Logan joins for nights . . . WCOZ/
Boston Director of Promotion/Marketing
Jane Norris exits in mid-June to join Blair
Video Enterprises for publicity . . . Michael
Bright moves to mornings at WLLZ/Detroit
- . . Sidney Sharp joins WXUS/Lafayette as
Greg Thomas exits WXUS for the airstaff at
KILO/Colorado Springs . . . Billy Juggs re-
joins KLOS/Los Angeles for part-time air-
work from KSFX/San Francisco.

AOR Reporter Profile

Lewiston-
Portland

PD: Mike Bushey

MD: Jose Diaz

Power: 50,000 watts

Consultants: Sebastian,
Casey & Assoc.

WBLM o

“107% BLM is a fun-loving, ir-
reverent rock and roll phenomenon in
northern New England. Now in our
tenth year, we've evolved from an
acoustically-oriented freeform sta-
tion to a mainstream rocker, yet
we've maintained our ability to be
spontaneous, even silly at times on
the air. Of course, the station's music
must be on track for the target audi-
ence, but WBLM is always fun to
listen to. We've never forgotten that
radio’s fundamental property is illu-
sion, or ‘theatre of the mind.’ We are
what our listeners perceive us to be.
Our print logo is a great antique hot-
air dirigible, or blimp. We portray
ourselves as broadcasting from its
bridge, the meteorologist from its
weather deck, etc..Our coverage area
is known to our listeners as Blimp-
ville. We get out and socialize with
listeners regularly. We usually have
the exclusive word on concerts in the
Portland area, and we promote on
the air continually. Our commercial
production wins more awards than
any other station in the Portland Ar-
bitron market. All of this has given us
domination of the Portland metro,
1249, for several years, from 30 miles
out. We drove Superstars out of the
market, afterwards signing with
Sebastian, Casey & Associates
several months ago. It has. proved to
be a mutually beneficial relationship.

“Our music policy is to add what
Jose and I think fits the audience’s
perception of us and their perception
of themselves, verified through the
Sebastian system. Qur MD, Jose
Diaz, has been with us for eight
years. He’s perceptive, intuitive and
honest.

“If you’re on vacation this summer
in New England, you're invited to
climb up the rope ladder of the Blimp

and say hi.” — Mike Bushey

3 . $
TANKS FOR THE MEMORIES — KLOS/Los Angeles morning man Frazer Smith is a featured
performer in the film “TAG: The Assassination Game.” When the movie world-premiered in
Hollywood, Smith (In white tux) wanfed to make sure he could find (or create) a parking space,

and some attention as well, hence the tank transportation.

5
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CARS AWARDS LE CAR — WQFM/Mllwaukee, in conjunction with Elektra and a local ap-
pearance of the Cars, awarded a listener nine months' usage of a Renault Le Car. Pictured (l-r)
are Danny Galoshgus, WQFM MD Mike Wolf, PD Lee Arnold, group's David Robinson, winner,
Steve Buhal, group's Greg Hawkes, WQFM Promotion Director Patty Gienko, E/A promo rep
Marvin Gleicher.

4

KFXZ SIGNS ON — Montana has a new 100,000-watt AOR: KFXZ/Kalispell. To promote the
Station's premiere “air date," the staff posed at a local airport. Pictured (Ir) are afternoon jock
Tom Giacomo, night-time jock Joey Thomas, weekender Mike Smith, mascot The Fox, over-
nighter Bill Silber, PD Debbie Jubb, GM Frank Tyro, (seated) newsperson Roger Hopkins, jazz
jock Kate Regan.

5; i : VoY L]
BACKSTAGE AT 0ZZY BROADCAST — The gang is all smiles backstage after a recent Source/
Starfleet Ozzy Osbourne national live concertcast from Memphis. Pictured (I-r, top) are WZXR air
personality Rick Earwood, Arden Management's Sharon Arden Epic’s John Kirksey and Cralg
Brashear, Source's Andy Denmark, Starfleet's Steve Canavan: (I-r. front) Source's George
Taylor Morris, WZXR PD Redbeard, Ozzy, Starfleel’'s Sam Kopper and Joseph Mirabella, Epic's
Harvey Leeds.

i o
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This week’s greatest T-shirt award goes
to WMMS/Cleveland which shows the in-
famous Buzzard in Cleveland Indians
regalia. It’s called the **All Star Rock and
Roll’’ shirt The best laid plans:
KZAM/Seattle just started a promotion
that was to fly winning listeners to 32 dif-
ferent locations throughout the Spring.
The problem is, the tickets were to be of-
fered through the auspices of Braniff,
which went under last week. KZAM will
cover the cost of the trips given out before
the Braniff announcement . . . KOME/San
Jose’s ‘“Mad Dogs”’ softball team met the
Superbowl champion 49ers in a benefit
softball game to raise money for abused
children. 2000 fans showed up to see KOME
fail in a valiant effort against the 49ers,
who won 10-7. Undaunted, the KOME team
has already scheduled another benefit
match for July, against Journey . . . First
*Buffalo Dick’s Radio Ranch,” and now
“Leave it to Beaverton’: KGON/Portland
PD Dave Van Dyke writes and produces
the featurettes, which feature the voices of
various KGON airstaffers. Also heard are
visiting rock guest stars like Peter Wolf of
the J. Geils Band, plus members of Johnny
& the Distractions and Angel City .
KINK/Portland’s busy on the streets: the
station just held the third annual Portland
Women’s 10K run, a benefit for the
Women’s Crisis Line. 600 turned out and
over 300 finished in the run. Coming up isa
YMCA benefit jazz concert featuring six
acts . . . Ratings report: CHEZ-FM/Ottowa
was the #1 FM in the market in the latest
BBM’s; KDKB/Phoenix rose from 13-15 in
the Birch for the city.

e s .
COLOR

GO FOR THE GREEN: WBCN/Boston
pacted with WB and Bonnie Raitt’s “‘Green
Light” album in a write-in registration
prize drawing to send a winner on an all-
expenses-paid trip to Ireland. Runners-up
received autographed copies of Raitt’s
album.

WAITRESSES FAVORITES: KTYD/San-
ta Barbara, in conjunction with Polydor/
Polygram and the Waitresses, asked listen-
ers to vote for their favorite area waitres-
ses. The winning waitress met the band af-
ter its area concert appearance.

ASIA OUTING: WTUE/Dayton, with
Geffen Records’s help, made a listener’s
“wildest dreams’ come true by offering a
prize-winning night on the town with Asia
including dinner, trasportation and tickets
to the band’s local show. To win the even-
ing, listeners were asked to call in to iden-
tify songs from the Asia members’ former
bands (UK, Yes and ELP).

Hot Lines Addendum

Grab your copy of last week’s listing
of AOR record rep phone listings, and
make the following corrections/addi-
tions: A&M’s J.B. Brenner is in Atlanta
| at (404) 455-7504; Accerd’s man to talk

with is Doug King; Boardwalk’s phone
| number should have read (213)
' 656-2840; Columbia’s should have been
0

(212) 975-8616, add Drew Murray to the
Polygram national reps list, at 1930
J Century Park West — 2nd floor, Los
’ Angeles, CA 90067. Reach him at (213)
271-1367, the phone number for Stiff is
| (212) 431-1600. (
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CONCERTSLCONVERSA?!ONS

PRESENTATIONS: WAAF/Worcester pre-
sented Jon Butcher Axis for $1.07.

CONVERSATIONS: Greg Kihn on WLIR/Long
Island . . . Eric Burdon on WEZX/Scranton . ..
Chas Sanford, Dwight Twllley, Joe “'King"’
Carasco, Cornellus Bumpus on KFMH/Musca-
tine . .. Split Enz on KTYD/Santa Barbara . ..
Dave Edmunds on WBCN/Boston . . . Greg Kihn
on WMMS/Cleveland.



NBC Radio’s Young Adult Network

“l, Robot,” “Dark Side Of The

ALAN PARSONS

PROJECT.
IN THE LIMELIGHT.

Amajor force in thematic  [THE ALAN PARSONS PROJE
EYE INTHE SKY

rock. The Alan Parsons

Project. Partners Alan
Parsons and Eric Woolfson have
turned music into a cinematic
event with their albums. Alan
Parsons has helped create
sounds for The Beatles (Abbey
Road and Let It Be), Pink Floyd
(Dark Side Of The Moon), Al
Stewart (Year Of The Cat) and

more. In this exclusive special iy ¥ THE ALN;‘YPARSOTS PROJECT
on The Source, recorded at ' 4 o ‘ REEM

Abbey Road Studios in London,

Alan Parsons and Eric Woolfson : oA " : r, .

talk about their own work, and AR : | < 2" "“’/(if
about the bands they have oV - ' : ' i >
worked with over the years. Hear
music from “Tales Of Mystery
And Imagination,” “Abbey Road,’

Moon,’ and “Pyramid.’ Plus a
sneak preview of music from
their newest album, “Eye In
The Sky,” on Arista Records.
Produced by Denny Somach
Productions.

The weekend of May 28, 29 &
30. Broadcast on more than |
200 radio stations throughout
the country.

Brought to you, m part, by Bam De Soleil and byHonda Motorcycles.
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Adult/

WYST ON THE MOVE

Contemporary

A Rising Star In Baltimore

It a new Adult/Contemporary radio station in a Top 15 market wanted to
make a strong Impression in its first ratings survey periods, you'd imagine it
would prepare its debut months in advance, with programming, positioning, and
promotions firmly in place. Otherwise, a solid performance realistically would be

a very difficult challenge

For WYST/Baltimore (known as 92-STAR), it's been a difterent story. Five-
year station veteran Ralph Rhoades was appointed Program Director just one
month before the fall 1981 Arbitron sweep. Next, the station switched from
AOR to A/C four days after the ratings began. Then the legal calls were switched
from WLPL to WYST, and the image calls to 92-STAR six weeks into the book!

As it turned out In
the tall results,
92-STAR not sur-
prisingly tinished
near last among
contemporary mu-
sic stations in the
25-49 adult demo-
graphics. There
fore, no one seem-
ed to pay much at-
tention to the new

Ralph Rhoades

competitor until the Winter book rolled
around. Suddenly, 92-STAR, after just
six months under its new format, was
ranked as Baltimore's top A/C music

station*, just 0.2 share behind full-ser-
vice giant WBAL.

How did they do it? PD Ralph
Rhoades explained their success,
92-STAR’s positioning, and where
they're headed

Music & Research

We've done a great deal of research that
indicated a hole in the market for the
demographics we're after, particularly on
FM. Our primary programming target is
25-34, with a combination secondary target
of 18-24 and 35-44. We do position ourselves
as Adult/Contemporary

We're very passive, playing less than 20
current singles. We use callouts and sales,
but our main criterion for music is deter-

* Winter 1982 Arbitron 25-49 adults, MSA,
Mon.-Sun. 6AM-Midnight

Beat the Dealer
=l

See Reverse
Srde For Aulen

DEALER POKER OEALER 21

CAN'T BEAT THIS DEAL — WGAR/Cleve-
land sent out these “"Beat The Dealer” cards
to their account, inviting them to scratch off a
winning hand to pick up free luggage, barbe
que kettles, golf balls, and other useful sum-
mer prizes

mining some level of familiarity in the
market. We let other stations in town
establish records first. There's absolutely
no need for us to play an unfamiliar record
on our station.

Promeotions

We didn't have a promotion budget at all
in the fall, so just promoting in the first
place made a big difference. We ran about
eight weeks of advertising on all four TV
stations in town. The content focused on a
little girl sitting on a bed talking about how
happy her mother is because she’s finally
found a radio station she enjoys. It's
hard to tell how effective it was, but com-
bined with the elements of our on-air
sound, it was certainly as effective as we
wanted it to be.

Continuing to be promotionally active is
very important to us. If you note Time
Spent Listening (TSL) on similarly for-
matted stations throughout the country,
you’ll find this approach has one of the
lowest average TSL's of any format.
Therefore, to increase ratings you have to
increase cume. To do that, you must in-
crease market awareness, which is
achieved through promotions. Therefore,
promotions are and will be a fixed element
of our station.

Essential Variety

One of the lines we use on the air is *‘An
infinite variety of music.”’ Our research in-
dicates the fact that, unlike other
demographics, you cannot ‘‘super-serve'’
25-34’s. Before we even started this for-
mat, we tried to figure out exactly what
25-34’s like as far as music. If you ask 100
25-34 year-old women what they like, you'll

CHE

mmemoratlve pos o

ears of proadca
Needle reflecting in

get 95 different answers. If you ask 100
teens, you'll probably get only 10 different
responses. I interpret that to mean that
variety is important to 25-34’s, and you
shouldn’t have too much of anything.

Continuing Growth

It wouldn’t be entirely accurate to say
our increased audience came from
dissatisfied AM listeners. We gained in
listeners who already prefer FM, and it
makes sense to me that it's still easier to
pick up those listeners than to convert AM
audiences to FM, and then to your station.

Progress

sting- Note

{

No doubt, Baltimore is starting to shift
its listening from AM to FM, but tradi-
tionally, this market has been one of the
lowest FM penetrators in the top twenty
markets. | think that’s probably, in part,
because there hasn't been an FM station
able to get mass numbers of adults to
switch. I hope we’ll be the one to do it

I must say that another important ele-
ment of our success has been the high
degree of corporate support. Our (United
Broadcasting) President Jerry Hroblak
went on record that this station would
receive full commitment and support of
the corporation. Boy, has that been true!

KING/Seattle recently introduced *'Skytwin”
traffic reports, utllizing two Cessna 172's
After 20 years, WSGW/Saginaw has dropped
its affiliation with CBS to go with ABC In a
relatively new method of presentation
WHDH/Boston simulcasts the “Hubert Jessup
Show"' live with WCVB-TV WGBB/Merrick,
NY has begun broadcasting New York Mets

RADIO SOAPS LIVE AGAIN — Reflecting the upswing In TV soap popularity, WMAS
FM/Springfield, MA serves up daily 60-second soap opera-style commercials sponsored by a
reglonal liquor store account. While simultaneously listing the beer and wine specials, “"As
Springfield Turns' keeps listeners Informed of the trials and tribulations of “almost real people

who might live next door.”

Substantial sales increases have been reported through this

creative approach. Shown sitting in on the weekly recording session are WMAS announcers
(I-r) K.C Palmer, Anne McDowell, store owner, and staffer Wayne Carter

baseball WKTN/Knoxville makes the switch
from Country to A/C at night and N/T during the
day WGAR/Cleveland announces it's ready
and waiting to go with AM stereo broadcasting
as soon as its generator arrives KRMG/Tul
sa has adjusted its programming schedule to
emphasize N/T in every shift but drivetime
Dropping its BM format for A/C is WLNA/Peek-
skill, NY Also ohanging formats is
WFDR/Manchester, GA, from Country to A/C
Going from CHR to A/C is KRLC/Lewlston,
1D WOMC/Detrolt has won the Award’ of
Merit for funds raised for the mentally retarded
The following stations are proud winners of
annual UPI statewide awards: WRAL/Ralelgh
takes five WASH-FM/Washington, D.C.
receives three Capturing two i3 WAFB/Ba-
ton Rouge Two more went to WCBM/Balti-
more And WBAL/Baltimore wins three this
year Stations receiving awards from the AP
Broadcasters Association are KDK A/Pittsburgh
with six grand total Following sult is WSB/At-
lanta with four WCLR/Chicago proudly ac-
cepted awards in both the UPI and AP news
competition CKlQ/Kelowna, BC has won
the Public Service award from International
Broadcast Awards Four 1982 San Fran-
cisco State Broadcast Media Awards have been
presented to KOMO&KOMO-TV/Seattle.

The Musi Secti

AIC's Most Accurate

Music Information w
Begins on Page 62
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A/C RADIO IS HOOKED ON RCA
AI. HB BEMA | "TAKE ME DOWN"

FROM THE ALREADY PLATINUM-PLUS ALBUM

A/C |BREAKERS

ALABAMA

Take Me Down (RCA)
51% of our reporters on it. Rotations: Heavy 2/0, Medium 35/17, |
Light 29/17, Extra Adds 5, Total Adds 39 including WBEN. |
WCLR, WISN, KPPL, KOY, KFMB, KPLZ, WICC, WGY, WAFB
WBT., WAAY, WMAZ, WFDF, WQUA, and 24 more. Debuts at
number 26 on the A/C chart ’

AHL1-4229

| LESLIE PEARL)

“IF THE LOVE FITS WEAR IT"”

SECOND WEEK ON:
WLTA  WNAB WCHV  WJON HNER DEBUT SINGLE ON RCA
WSB WKZE-FM  WDEF KFQD
WHBC  WEIM WLVA  KTWO
KTKT  WKBR WORG  KISN
WWNR  KRBC
CHR ACTIVITY 34/13

AND HIS MANHATTAN
ILARRY ELGART swinc orcrEsTRA
e "HOOKED ON SWING”

+ THE REAL THING! WCCO KRNT WJON
-::_-_(,__4_ THE ORIGINAL! WICC  WNAB KFQD

B J
WSBA  WDEF

SSSSSSSSSSSSS

“ANY DAY NOW"”

THE BIGGEST A/C CHART
JUMP OF THE WEEK

CHR CHART €0 30-23-15-0




CAROLYN PARKS

Radio Provides The Means,

Listeners Provide The Funds

Even in these recessional times, listeners can still be moved to con-
tribute to legitimate charitable organizations and concerns, especially
when the station sponsoring a fundraising drive can concoct a clever
way to tie the event into a station promotion. Quite a number of Coun-
try stations have met that challenge, soliciting substantial funds for
various charities as well as an equal amount of free publicity for
themselves, as is documented below.

Recently, the most widely-sponsored
event had to be the second annual National
Kidney Foundation Country Music
Festival, held over the weekend of April
34. With the help of 287 participating sta-
tions, the Kidney Foundation raised in ex-
cess of $1 million, partly through the KF-
sponsored 8-hour show broadcast live via
satellite from the Opryland Hotel, and
partly through the creative efforts of the
individual stations

WFIL/Philadelphia staged an entire
weekend radiothon, complete with live
bands, auctions, and dance instructions,
while volunteers manned the pledge
phones WWWW/Detroit held weekly
events to raise money for the cause, pick-
ing up $800 at an auction that saw a pair of
Mickey Gilley's underwear going, going,
gone for $22! (And the happy owner stated
she would have paid even more if Mickey
had been in them!!) WHN/New York's

radiothon provided not only local singing
entertainment, but also brought out area
media celebrities who were happy to offer
Pictured at the station-

their support

h ;'. ‘r ¥ o2
sponsored autograph party are (l-r, rear)
WHN Account Executive Bruce Raven-
Stark, ‘“Texas'’ star Phillip Clark, WHN
personality Dan Taylor, Sundown Club
manager Lynne Madrick (where the party
was held). WNBC-TV “Live At Five"'s
Katie Kelly, “All My Children" actress
Ruth Warriek. and *“‘Good Morning New
York" and Channel 7 “Eyewitness News"
anchor Doug Johnson; (seated) WHN
Local Sales Manager Mike Valentino,
WHN’s Angel Rella, and WHN MD Pam
Green. The efforts paid off to the tune of al-
most $19,000 collected for the fund
WNYR/Rochester contributed $14,000 as a
result of the station’s *“Touch-a-thon,” held in
conjunction with a local car dealer. The per-
son who kept some part of his body in con-
stant contact with the auto was awarded the
vehicle WMC-AM/Memphis came up
with possibly the most unusual contest — the
‘‘Ugliest Dog Contest."”” For a $5 entrance

Tie Musk Sect

Country Radio’s Most Accurate
Music Information
Begins on Page 56

————ceed

fee, pet owners could enter their pups in
such categories as ‘‘Best Dressed
Ugliest,”” ‘“Tackiest Ugliest,”” ‘‘Most
Popular Ugllest,'”" ‘‘Most Talented
Ugliest,” or just plain *Ugliest’
WITL/Lansing kept the cash flowing with
a ‘“‘Great Chili Cook-Off" KIX
106FM/Dailas-Ft. Worth contributed over
$97,.000 in listener pledges, while
WRKZ/Hershey raised $7000+ to help the
Kidney Foundation. A fantastic effort by
all!

#1 Station Raises Most Money

Ever

St. Jude Children’s Research Hospital
was the surprised recipient of $178,000,
raised by WKSJ/Mobile and sister station
WLLF in what the stations termed was
“‘the largest amount of money ever raised
in a radiothon by phone in the history of St.
Jude’s.”” But what would you expect from
the #1 Country radio station in America
(WKSJ scored an incredible 19.3 metro
rating share for total persons 12+ in Ar-
bitron’s 1981 fall survey of 130 markets)!
Congratulations to the station on both
counts.

And just to prove that charity does in-
deed begin at home, when over 1000 people
were burned out of their homes in nearby
Anaheim, KHJ/Los Angeles went on the
air soliciting $1 contributions from
listeners in return for playing their
favorite song. The station also pledged its
support by matching all sums collected
over the special weekend. What they didn’t
count on was the amount of money that
would be taken in — over $20,000! Natural-
ly, the station kept up its end of the
bargain, and the homeless people of
Anaheim are well on their way to picking
up the pieces of their lives again.

R&R/Friday, May 21, 1982 l

Country Closeup

For the past several months we’ve been feeding you bits and
pieces of information on the Wrangler Country Starsearch, as the

semifinalists have been announc

ed in various markets around the

country. Since the finals were held April 28 at the Grand Ole Opry
House in Nashville, I thought you might be interested in who the

‘‘new stars’’ of tomorrow might

Denise Duavis Price, sponsored
through WFWL/Cumden, TN, beat out
all comers to win a $50,000 check from
Wrangler, a year's recording contract
with Dimension Records, plus a year'’s
booking agreement with the Shorty
Lavender Agency. With all that support,
be looking to hear more from Denise in
the year ahead!

The other nine semifinalists and their
sponsoring stations were as follows:
Knight Brothers, WWCS/Hugerstown,
MD (second place winners of a $15,000
check) ; Dany Byrd, KFKF/Kansas Cl-
ty, MO (who received $10,000 for third

| place); Jessie Daniels, WKQS/Ft. Lau-

[ derdale; Harold Dean, WAZA/Bain-
bridge, GA, Younger Brothers,
WRKZ/Hershey, PA; Drew Brothers,
WJLM/Roanoke, Telia Summy,
KTFX/Tulsa; Country Sunshine Band,
KLEB/Golden Meadow, LA; and

| Tamara Comstock, KJIM/Ft. Worth.
Anyone reaching the top ten certainly
deserves our heartiest congratulations
and sincere wishes for success in the
future!
Celebrations & Proclamations

\ KVET/Austin ND Jim McNabb is the

| recipient of the Soclety of Professional

Journalists® Sigma
Delta Chi Distin-
guished Service
Award for 1981 for
radio reporting.
This prestigious
award has previ-
ously been present-
ed to such ‘“heav-
ies'' as John
Chancellor and
Winston Burdett,
placing Jim in the
eminent colleagues .. . KFH/Wichita
also was recently honored with awards
for best spot news reporting and best
editorial during the 1981 UPI Broad-
caster Competition for radio stations in
Kansas . . . WCUZ/Grand Rapids pick-
ed up four awards in the Michigan
Associated Press 1981 Statewide News
Competition for best news program,
best sports program, best news
documentary, and a general excellence

Jim McNabb
company of some

be.
award In a lighter vein,
WDGY/Minneupolis PD Gary Stone
walked off with quite a prize himself on
April 10 when he and Joelyn Brink tied
the matrimonial knot . . . Well-known
WHK/Cleveland morning man Gary
Dee is obviously known outside of
Cleveland as well, as the Ohio House of
Representatives recently issued a pro-
clamation saluting Gary as one of
Ohio's finest citizens on the occasion of
his tenth anniversary with the station
(they probably hadn't heard some of
Gary's airchecks!) RCA’s Steve
Wariner not only has a hit song with his
current single “Kansas City Lights,” he
also has recorded the new official song
for that city, as proclaimed by the KC
mayor, following a KFKF-sponsored
‘““See The Lights Of Kansas City" pro-
motion,

WBAX/Wilkes-Barre, PA celebrated
its 60th year on the air May 1 by running
tapes, music, and news items to
simulate different era’s in the station's
long history . . . KRRP/Coushatta, LA
also celebrated a birthday on May 17,
its first, as well as the acquisition of a
sister station, KWLA in Many, LA. GM
Ray Arthur requests record service for
both ‘“Modern Country" facilities (318)
9326704 . . . May 1 was also the first an-
niversary of KBRQ/Denver (May
seems like a good month to start a radio
station!) ... A little further south in
Colorado Springs, KKCS announces a
power increase to 100,000 watts

Conversions

As previously reported in recent R&R
issues, Country has acquired some new
converts as well as one shift to the
traditional. WTWR/Detroit (soon to
become WCXI-FM) has kicked off its
new format with the rather popular
music guarantee during which the sta-
tion will award a total of $50,000
However, it's giving away the money in
$1000 increments, thereby increasing
the chances of keeping the guarantee
alive for at least 50 days! . . . With both
KOCY & KXXY/Oklahoma City chang-
ing over to Country, new PD Charlie
Marcus (of WNOE-FM/New Orleans
Continued on Page 35

Station Profile

WQHK/Ft. Wayne, IN
VP/GM: Bob Elliott

PD/MD: Phil Simon

WQHK (““The Hawk''), a 5000 watt sta-
tion covering Northeastern Indiana and
portions of Ohio and Michigan, has been
Country since July, 1979. PD Phil Simon
explains the close consultant/client rela-
tionship that exists between Burkhart/Ab-
rams principal Dwight Douglas and
himself, resulting in WQHK's contem-
porary sound. ‘‘We use him as a mirror. I
do all the local research and each week
Dwight and I talk about various trends in
music, the new songs, etc. Basically, we
talk about the changes that I've already
made; and I use him as a sounding board
for not only music but promotions. He
visits every 45 days, always bringing with
him 10 to 15 possible promotion ideas. He’s
a fantastic idea man!

‘“The mainstay of our format is what we
consider fairly recent oldies up to 2%
years. Then we have another category

| ween the music is personable and relates |

from 2%-5 years back. We rely heavily on

currents with a pretty fast rotation. We |

don't play LP cuts in regular rotation,
although we do have a special Wednesday
night album countdown show where we’ll
feature the top 20 selling albums.

“*Music, of course, is the primary reason
why people tune to the radio, but I think
it’s very important that what goes on bet-

to the listener. In radio we have the ability
to communicate on an emotional level, so
we try to give a little bit of ourselves and ’

WQHK staff (standing, I-r} are Jim Reed, Joe
Albert, Sherry Fox, Rick Hughes, and Dick
James, (kneeling) Je!f Deweese, Rita Gantz, and
Phii Simon.

| relate that way. We're also very commit-
ted to news, being a CBS affiliate with a
very strong local news department as well,
which has won several awards for feature
| stories. We share most of our audience
with WOWO, the A/C station in town. To
combat that I try to be the first station in
town playing a record like Ronnie Milsap,
which I know is going to cross to A/C.”
Being the only Country station in town
certainly has helped the station obtain its

| current double figure ratings (13.5 12+)

Phil shares his thoughts on what other fac-
tors have made the station successful. ‘I
believe that if you don't sound like you en-
Joy what you're doing, it will come across
to the listeners; and there are so many
other negative things that are happening
in the world, that we don't need to be
negative. In fact, I think we need to be en-
couraging. Not only are we very successful
ratingswise, but in dollar figures we're
Just gangbusters, and that’s due to the ex-
cellent management of the station."’

|

I
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ROSWELL REWARD: The State Finals of the Wrangler Country Starsearch were held recently
in Roswell, NM, and KRSY was right there providing live remotes for its listeners. Following
the competition, staffers also had the honor of presenting state winner Katie Gill with a check
for $1000. Katie and her larger-than-life check are surrounded by (-r) KRSY MD Rob Lang, mid-
day announcer Chris Babler, PD Tony Lucero, and Sales Manager Gary Michaels.

THE OAKS SHOW FOR KOJO: Recently KOJO/Laramie, WY sponsored a sold-out concert
teaturing both the Osk Ridge Boys and the Corbin/Hanner Band, with the station giving away
everything from Oaks memorabilia to backstage passes prior to the performance. During a lull
in the activity, KOJO MD Dave Bruen (third from left) and PD Dave Morgan (second from
right) posed with the Boys backstage.

- Country Closeup

(R&R 5-7). Can’t think of a more logical |
choice than the ‘“Texas Tornado!’* And
former KOKETr Steve Sever turns up at
KLLL-AM/Lubbock, which means
there should be some openings down in
Austin right about now Ken |
Johnson, former PD at WWOL/Buffalo, |
moves across town in the same position
at WYRK-FM . . . Brian Hale promoted
from morning drive to PD at
WIXY/Springfield . .. KKAL/Arroyo
Grande also has a new PD, Doug Vin-
cent, upped from Production Director
... WVO0J/Jacksonville PD Bill Wise
loses his MD Scott Jeffries to
KXXY/Oklahoma City and is looking
for a replacement who can also produce
the Charlie & Harrigan morning show. |

Continued from Page 34

fame) is in obvious need of some ex-
perienced country jocks for the few
openings still available. If you're
serious about your country, this is
definitely a market to consider. Call
(405) 528-5543 . . . April 26 found 17-year
Country veteran KSON/San Diego
reverting to a more roots-oriented
traditional sound the station is calling
“Classic Country.” To my knowledge,
KIKK/Houston is the only other station
airing this type of format. If I'm wrong,
let me hear from you. This could be an
interesting trend, especially in markets
oversaturated with ‘“Top-40 Country’’

Kl . C If interested, call Bill at (904) 388-0766
asSI1C Ountry ... Domn Davis is new MD at
KLYQ/Hamilton, MT from
KEIN/Great Falls . . . Catby Bee joins
WHK/Cleveland as Promotion Direc-
tor, replacing Marcia Shedd

WSAI/Cincinnati also announces the
addition of a Promotion Director, Rich

Mischell Cheryl Bardowell (or

I N = = A

joins KCKC/San Bernardino as ND
from KABC/Los Angeles . . . Ed Payne
and Brent Cobb are new to the staff of
KBHL/Lincoln, replacing departing

| e
|
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Inside Nashville

POCKET SECRETARY: Barbara Walters and Biff Collie were in
Austin doing shows with Willie Nelson on the same days . . . George
Jones blames ex-associates for his recent alcohol and drug troubles . . .
Tennessee Film, Tape and Music Commission is advertising for a
stately colonial 14-room rural farmhouse, located on a hill, off a coun-
try road, preferably with a stable nearby to burn down! (For a movie.)

For more information, dial (800)342-8470 . . .

Pop Stoneman, John Lair, Jimmy
Dickens, Lefty Frizzell and Roy Horton
finalists for this year’s Hall of Fame elec-
tion???? . . . Ricky Skaggs joined the
Grand Ole Opry last Saturday night . .
Statler Bros., Louise Mandrell and Ed
Bruce will cohost the 16th annual Music Ci-
ty News Country Awards ‘live’’ from
Nashville June 7at 9 PM-EDT . . . Did I tell
you Jerry Lee Lewis signed with MCA
Records??? . .. This is Jimmie Rodgers
Memorial Festival Week in Meridian, MS.,
biggest week of the year there . . . Leon
Everette needs a new bus . Crystal
Gayle “let her hair down” for TV cameras
& reporters when she landed at Adelaide,
Australia, releasing, combing, and groom-
ing her 3 foot-long tresses . . . Minnie Pearl
encountered a little old lady in the hotel
lobby in Atlanta, who was somewhat
disoriented and didn’t have money for a
taxi ride home. Minnie gave the cabbie the
money and asked him to take her home.
The only thing that bothered Minnie about
it was the publicity . . . John Beland and
Gib Guilbeau of the Burrito Bros., with
permission from Alice Frizzell, completed
one of Lefty's unfinished songs, ‘““My Aban-
doned Heart,” for their next LP . . . Terri
Gibbs featured in summer issue of Andy
Warhol’s ‘‘Interview’’ magazine
Oakland A’s manager Billy Martin and the
Oak Ridge Boys throw out the first ball and
sing the national anthem Sunday at the A’s/
Yankees game . . . Loretta Lynn, on the
other hand, had to settle for throwing out
the first pitch for the Nashville Sounds’
season opener (she loved it, being an ar-
dent baseball fan)! At Conway’s

newly-opened “Twitty City” in nearby
Hendersonville he has a multi-media pro-
duction reviewing his life, which lasts 7%
minutes featuring 550 slides! Conway tells
the story of his life, documented by the 5 x
15 ft. screening of the slides, utilizing 15
projectors! . . . So far, seven of Alvie Lee

and Robert Parton’s kids are showbiz peo-
ple. Rachel became #7 when she read for
the Doralee Rhodes’ part in the new TV
series ““9 to 5 (just confirmed as a fall
starter next TV season) Remember
Vaughn Meader, whose ‘““The First Fami-
ly” comedy album was making a small
fortune for him until the head of the *‘First
Family” was killed November 22, 19637
Meader moved to Nashville a couple of
months ago to resurrect his ‘“Whatever
Happened to Vaughn Meader’” career
singing country music Newest
Nashville “‘Show-Club’’ is called
Streetlevel (where ‘““Cactus Jack’'s” used
to be) . . . Dee Ygama now heading opera-
tions/national promotions at Brent
Records, which has moved to 1025 17th
Avenue South, Suite B-1, Nashville 37212,
(615) 320-7367

PERSONAL: So you didn’t know I was a
‘“songwriter?’* Ask me to show you today’s
check for one of my songs ($.01) Sure
enjoyed a Ken Beck story in Showcase
Sunday on Jimmy Wakely. He was
selected ‘‘Best Artist’’ in 1949 and 1950 by
Cashbox over heavy contemporaries like
Bob Wills, Gene Autry, Pee Wee King, Tex
Williams, Eddy Arnold, etc. Wakely's
giants included solid gold credits like
*‘Slippin’ Around,” ‘I Love You So Much It
Hurts,” and ‘“One Has My Name.” He
made over 60 cowboy movies and is a
member of the Cowboy Hall of Fame. Jim
my’s performing record speaks for itself,
but his personal love of his fellowman br-
ings special memories to me. To him
friendship was not a passive word, but ac
tive, and his kindnesses to me I will never
forget. Wakely’s readying a six-hour radio
special for syndication (features inter-
views and songs with all the singing
cowboys). Should be great.

WILLIE NELSON SAID IT: Most of the
fun or “arriving” is getting there

CMA AMBASSADORS MEET ADVERTISERS: During a recent luncheon for 350 of New
York City’s top advertising and media executives, cohosted by WKHK and the CMA,
several country entertainers furthered the theme of **What You Don’t Know About Coun
try Music May Be Costing You Money'' by speaking to and entertaining those assembled
Shown following the reception are (I-r) Viacom Radlo President Al Greenfield, WKHK
GM Don Boyles, Ronnie Milsap, Barbara Mandrell, CMA President Ken Kragen, Larry
Gatlin, and CMA Board Chairman Rick Blackburn.

Rod Lee and J.C. Russell

KMPS/Seattle has an overnight opening
following the resignation of Susan Fal-
coner, who is now pursuing a singing
career in Nashville . . . Bob Brooks new
midday jock at KJIB-FM/Portland
from KQFM in town . . . If you'd like to
be ‘‘on the road again” yourself, con-
tact Chris Gable, PD, WRKZ-FM, Box
142, Hershey, PA 17033. He’s In need of
a morning man for his four-market
coverage area And finally, \
WDEH/Sweetwater, TN PD Jerry \
Davis would also like to see some move- G

“C.B. Jones,’* as she’s known in the biz) !
|
|

The Original I KK-AM

stations, Pictured is the new KIKK
logo, which is Klassy indeed.
Movement

Coors Country News
This Week’s Guests:
RICKY SKAGGS ®

RAY STEVENS

ment . . . from record companies! He y
Bob Cole departs KOKE/Austln for needs service from all labels. Thanks - -/ % Call Pete Howard or Kirt Daniels (213)392-8743
the PDship at KIX108/Washington all! " ?'(,{/, 228 Main St., Suite R Venice, CA. 9029]
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CITY-OWNED RADIO STATION No. 1 IN JACKSONVILLE

WJAX - An Urban Dynasty ?

During the course of last week's interview with Program Director
Tim Watts of WXYV/Baltimore, he mentioned that more attention
should be given to the Urban Contemporary-formatted stations.
Motivated by this appeal, I set out to find an Urban-formatted station
in a smaller market in order to discuss its success. Jacksonville,
Florida came to mind; that's where WJAX-FM, also known as 95X, has

made its mark as an Urban station

Steve Fox, Program Director of WJAX,
1$ a thirteen-year veteran of the broadcast
ndustry and has lived in the Jacksonville
market for seven yeurs. During this inter

iew Steve and I discussed the unique
situation that 95X finds itsell tn — being
owned by the city of Jacksonville. We also
discussed the combination of things that
have made 95X a winner. Steve also talks
about some special programming that he
feels has helped WJAX to become a
positive force in the city

[ started by asking Steve to fill us in on
the past history of WJAX's Urban format
He answered, “Prior te coming to WJAX 1
worked for WIVY

Y-103)/Jacksonville
for approximately a
year. I've been with
this station for six
years and in Febru-
ary 1981, we were a «
dying AOR station
with a 2.1 share in
Arbitren. A lot of re-
search was done
some decisions were
made, and I was appointed Program Dir-
ector. We decided on an Urban format be-
cause our research showed we could fill a
void with black music on FM. For years
WPDQ dominated the Black radio scene in
Jacksonville — they were the ‘Black Sta-
tion’ without a doubt. When we came on
the air, in our first book we had a 4.6 share,
beating both of our competitors, WPDQ
and WERD This market has really never
had a Black FM station, let alone 100,000
watts in stereo. We go out about 100 miles,
which means we cover Northeast Florida
and Southeast Georgia besides Jackson-
ville. We realized that we would be cater-
ing to people who had no'commercial out-
let whatsoever for black music. Knowing
this, we also realized that these same
potential listeners had never heard black
music in stereo on a local FM radio sta-
tion. It may sound easy, but we had to take
our time and execute properly to be ac-
cepted by the people in the community .

Steve mentioned that he thought WJAX
might be the only Urban format in Florida.

“I'm not sure, but I believe that's

correct,”” he amplified. ‘‘Some years ago

there were a number of Disco formats in

Florida. but with the disco burnout that

took place, most of those stations went to

other formats and never tried the Urban
approach. The disco thing was a very
shortlived experience for stations in
markets like Tampa and Miami. Cities like
that may try an Urban approach again,
but I know firsthand it works in Jackson-
ville "
Hitting The Target

In the fall book for Jacksonville, WJAX
went from its initial 4.6 toa 5.5. I wanted to
know what the target audience was and
how well it's reached. *“Qur target au-
dience is really 18-34 but we have coverage
in other age groups. To answer the second

Steve Fox

part of your question, we do reach our
target audience per Arbitron and the Birch
Report; they both reflect those statistics.
Finally, our audience makeup is largely
black, but surprisingly we also have a
large percentage of upper class white au-
dience. The ‘X’ is a unique radio station
not only because we reach so many people
here in Jacksonville, but as [ said before
we reach so many others out of town.
Besides dominating the Black radio scene,
we’'ve reached out and gotten listeners in
Ponte Vedra Beach — that’s kind of an up-
per class white beach area. Before we of-
fered black music on FM there’s no way
that these people would listen to any Black
programming.”’

Now that we were rolling, I asked Steve
whom he reported to, being owned by the
city, and how the city fathers viewed the
radio station? “First of all, I report to the
mayor, by way of the city’s Department of
Parks & Recreation; this is the chain of
command. Secondly, we have gotten some
very nice letters from some of the coun-
cilmen in recent weeks. They've been very
supportive of the radio station, which
makes us feel good about what we're doing
here. Not only have the mayor and council
members seen the results we've gotten
with the ratings, but they’ve also observed
the positive effects along with the com-
munity, and that’s very important to them

they recognize that."

Does WJAX-FM have a very large pro-
motional budget? ‘'No, we don’t as a mat-
ter of fact,” Steve said. ‘“We have a very
small budget, so we trade out some time

iQ,
gh] e

KMJM/IST. LOUIS SHOWS ITS MAJIC —
MAJIC 108 FM morning persoralily Dick Ed
wards (nght) puckishly presents a check for
$10,708 to the grand prize winnar of the
"Greal Majic Number Garme. "’ Shown (i-1) are
the winner's brothe:, mother, the winner
and Majic 108's Manager of Community Af
fairs Mildred Gaddis

when we must. We work with what we
have, and during this current book, we are
doing television spots for the first time. Be-
ing owned by the city makes things a bit
slow but we usually get what we need after
some explaining.”” Have promotions
helped to establish the radio station? *I
think it has contributed to it. I really think
being visible has done more for us than
anything except our music. We made a
deal last summer with a club previously
closed on Monday nights to let us have a
dance with some live acts, plus dance
music on record every Monday night.
Well, as it worked out we had approx-
imately 1000 people show up the first Mon-
day and it's gotten better every Monday
night since. Some of the groups we've
brought in were Sun, Dayten, and
Leprechaun. One story I like to tell is about
the night we had about 1500 people and the
club ran out of booze and the fire marshal
was outside warning us about the max-
imum occupancy code. It was really
bizarre for a Monday night in Jackson-
ville, Florida. We ran that promotion all
summer, then we went into the fall book
with a $7000 stereo giveaway. This was a
write-in contest where listeners would
write down the time and date that they'd
heard us play ‘FM’ by Steely Dan. At the
end of the contest the listeners had to send
in their lists. The person who came closest
to the actual number of times the song was
played and the correct times would win.
The response was overwhelming; we were
flooded with entries."’

What about 95X’s music? “One of the
things that has made us successful this far
has been our variety of music. We have a
very liberal playlist, which is kind of

\

ACTION

Jazzing Up The Jazz Chart

This week Associate Editor Nina Rossman
and | are very pleased to announce the debut
of our new expanded R&R JAZZ CHART
displayed on Page 60 in the Music Section
We would like to introduce our new Jazz re-
porters
WYRS/Stamford, CT, contact Rick Petrone |
KSAX/Dallas-Ft. Worth, Bob Stewart [
WDBS/Durham, NC, Rob Gringle !
KTWN/Minneapolls, Tom Pelissero

WXFM/Chicago, Jim Walsh
KJAZISan Francisco, Dick Conte Z
| KJZZiSeattle, Je!t Hanley
[ These new stations, along with our current
Jazz reporters and additional Information
contributed by some of our current Black
| Radio reporters who have Jazz listings, will
provide our Jazz reports. Thanks to
everyone and weicome aboard |

Here’'s some useful information for those w
want to move up in the broadcasting business.
National Association of Broadcasters Senior
VP/Generai Counsel Erwin Krasnow and VP/Mi-

nority and Special Services Dwight Ellis will be
guest lecturers this summer at the Minority
Broadcast Management Forum. The Media In-
stitute for Minorlties, In association with the
University of Southern California, will hold an in-
tensive three-week program July 6-23 tor 20
fulltime minority broadcast employees working
toward middle and senior management positions
in radio and television

This program will offer classes in management
theory, programming, finance, sales, law and
marketing in addition to other subjects. I you're
interested. contact Dr. Clint C. Wilson I, Ad-
ministrator, Media Institute for Minorities, Univer-
sity of Southern California, Los Angeles, CA
980007, or call (213) 743-5573

WZAKI/Cleveland Operations Manager Lee
Zapls announced the appointment of Lynn
Tolliver Jr. to the position of Program Director
Any of you who have been in the business for
any length of time probably know of Lynn; in the
past he has programmed WJMO/Cleveland and
has been an air personality at WVONI/Chicago.
WJLB/Detrolt, and other Midwest stations.
Good luck, Lynn

**——-—
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WHRK WELCOMES AL JARREAU — Gram
my award winnor Al Jarresu was in Memphis
recently as part ol @ conlinuing promolional
four. White in town Al stopped by WHRK for &
chat and 8 photo with station personnal. On
hand for the occasion (i1, standing); WHRK

Salesperson Delta Jones, Warnor Bros.’
Gene Dries, air personality Roben V.
Warners' Ted Astin, WHRK DJ Sharon Smith;
Warners® Jerry Washington, WHRK DJ Ron
Wolff, WHRK PO Ron Oison and Nadolyn
Brooks ul WHRK Public Relations; (sealed)

Al Jarroau.

unusual these days. I'd say about 4% of
our music 1s jazz. We play a lot of LP cuts
from people like Muynurd Ferguson, Fred.
die Hubbard, Bob Jumes, Weather Report,
etc. We turn a lot of people on to music that
in many cases they have never heard of at
all. From talking with retailers and record
companies, we've found that jazz sales
have increased here in Jacksonville. By
the way, we feature a jazz album twice a
week. A good balance of our playlist would
be a combination of the top R&B hits and
some dance music with a few crossover
hits and some oldies. This type of mixture
makes for a unique-sounding radio station.
It’s hard for someone to program against
us because we do so many different things,
and thankfully, the public likes it.”
Personal Jock Approach

What does your airstaff sound like
what is their approach? “It's a very one-
on-one, very personal style. We don’t have
any loud screaming jocks here. I think for
the most part some Black radio stations
have been very loud and a bit too brassy
we tend to shy away from that. No time
and temperature jocks here: we like that
personal touch. I feel damn lucky to be
working with the fantastic, talented, and
extremely dedicated people that we have
here. My Music Director, Otis Gamble,
programmed WPDQ back in the 70’s, so
he’s very well known in the community
and the industry, which doesn’t hurt us at
all. From 6pm-midnight we’ve got a lady
on the air named Destiny, she's the hottest
thing in town. Quite frankly, I'm surprised
she’s not in New York or someplace; she's
that good. Most of the city thinks she’s
black but she just happens to be white and
our audience loves her."”

In closing, I asked Steve to comment on
his public affairs programming. *“Qur
public affairs requirements are met dur-
ing the week on Otis Gamble’s show in the
mornings. Twice a week he does a show
called ‘Opinion Line,’ a two-way talk show
that’s very community oriented. Listeners
get to sound off about things that are going
on in the community, good or bad. Once
again, I feel we’re filling another void by
giving citizens a platform from which to
speak and be heard.” How long does this
show last? “When we first started. the
show was supposed to last 20 minutes but
now it's become so popular that it airs
45-50 minutes. Get this, we do this program
at 6am in the morning and we're flooded
with phone calls from concerned citizens.
I'd say we’re on the right track."”

Steve also told me about an oldies show
that he does on Fridays at 5pm called *“Fri-
day Flashbacks’. During this one-hour
show, he departs from the regular Urban
format and plays oldies from the 50’s and
60's. Some of the artists featured: Wilson
Pickett, Sam & Dave, Aretha Franklin,
and the Temptations plus other Motown
goodies. It sounds like a lot of fun, and
that’'s what radio has needed lately.
Remember when the great programmers
used to say, ‘‘Radio’s a business, but it
must be fun to make the public listen?’’
WJAX-FM seems to be taking that to heart.

¢
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This Dream’s For Real.

It's Dreamgirls,
the smash
Broadway musical
nominated for 13
Tony Awards.
“And | Am Telling You
I'm Not Going” ..
is the single from
the Qriginal cast album,
sung by
Jennifer Holliday.

Produced by ALREADY ON THESE -'
' STATIONS FROM THE ALBUM:

David Foster.. WWIN WVEE KNOW KOKY

WHUR WGCI WGIV GEFFEI:I
RECORDS

¢ 1982 The David Getlen Company. .
9 oams Distributed by Warner Bros. Records
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BRAD MESSER

It Is Who You Know!

My station’s been looking for a good newsperson. We have our ad in trades, the word's
definitely out, and as of deadline no overwhelmingly wonderful talent has presented itself. It's a
story told across the country. An excellent job is open but we can’t find a body to match. What's
wrong?

I can’t write something here to magically change the availability of News talent, but I do sense
in the familiar situation the lack of a tried-and-true job-hopping method. In years past my station

| and perhaps yours would have known who it was going to hire before the current job opened up,

because there would have been some enterprising individual Out There actively working toward
moving up. He or she would have specifically targeted my station, established a relationship, and
been highly visible in the warmup pen.

That’s how I managed to get to Los Angeles. From KGB/San Diego I developed a relationship

| with Ace Young at KMET by trading stories frequently. Tried to make myself helpful, and be sure

that anything I fed was about as good as I could make it. When the Mighty Met finally had a slot,
they hired who they knew. Obviously I wanted to work for them. It seemed nearly automatic.

It has worked for me several times. Targeting a station or several, making myself helpful,
becoming a familiar name there, openly demonstrating a desire to move up when the time's right. If
someone had targeted my station and done their homework, this search for a newsperson would
have taken only one phone call.

Brooklyn Bridge is 99

MONDAY, MAY 24 — I there were an anniversary cake for the Brooklyn bridge today there'd have to be 99
candles. It opened about twenty years after the Civil War on this date in 1883. Six days later about 10,000 sightseers crowd-
ed the span, got uneasy wondering whether it would hold them all, and in a panicky stampede twelve people were trampled
to death.

Two years ago our hostages were otill in Iran. The International Court of Justice ordered their release, and was ignored.
This is the 47th anniversary of the first big league night baseball game, played in 1935 in Cincinnati.

Robert Allen Zimmerman, showname Bob Dylan, is 41. Patti Labelle is 38. Leo Sayer is 34. Also Gary Burghoff
and Tommy Chong, but figures on the candle counts are conflicting.

World’s Most $uccessful Movie
TUESDAY, MAY 25 — “Star Wars” came out five years ago today and rapidly became the all-time

moneymaking champ, sucking in an average of roughly ten-million dollars 8 month worldwide. In the U.S. and Canadian
markets alone, “Star Wars' " latest rental total is about $186 million, according to the most frequent anniversary issue of
Variety. The No. 2 moneymaker is ““The Empire Strikes Back."”

55 years ago today (1927) Henry Ford announced the end of the Model T and the beginning of the Model A. Bruce
McCalley of the “Model T Ford Club of America" says a cherry-condition “T" is now worth up 1o $25,000.

Karen Valentine is 35. Leslie Uggams is 39. Tom T. Hall is 46.

First Singing Superstar: Asa Yoelson
WEDNESDAY, MAY 26 — Of ali the big-name people born on this date the first to become world-famous was

an immigrant kid from Russia named Asa Yoelson, showname Al Jolson. Born in 1886, he made the first talking movie

{ “The Jazz Singer"” in 1927, and cut the world's first million-selling song “Sonny Boy'" in 1928. Jolson was the first enter-

tainer to go overseas to entertain the troops in WWII.

Marion Michael Morrison, born today in 1907, grew up to become John Wayne. Although he died about three
years ago his name is still pulling in money. F & B Dolls reports its $65 Wayne doll, introduced last year, has broken all
sales records. The company is 72 years old.

Hank Williams Jr. is 33. James Arness is 59. Peggy Lee, who began as a big band singer in 194], is 62.

“That’ll Be the Day” a Quarter-Century Old

THURSDAY, MAY 27 — Brunswick Records released a new single by an unheard-of group 25 years ago to-
day, featuring a style the lead singer called “‘western bop* because Buddy Holly didn"t yet know it was rock 'n’ roll. The
Crickets’ “That'll Be the Day" came out this date in 1957, and with subsequent hits the Crickets imspired much imitation.
A later group blatantly adopted the name theme by calling itself the Beatles.

The Golden Gate bridge opened to pedestrians 45 years ago today, and to car traffic the following day (1937). The span
connecting San Francisco and Marin County is named for the channel it crosses: the entrance to San Francisco Bay v/as so
named because of the California Gold Rush of 1849,

Henry Kissinger was born 59 years ago today in Furth, Germany. Vincent Price is 71.

Hair-Covered Astronaut Old at 25

FRIDAY, MAY 28 — Twenty-four years ago today America rocketed a couple of squirrel monkeys 300 miles
up from Cape Canaveral, as part of the experiments leading to manned space flight. One of the monkeys is still a tourist at-
traction. Director Ed Buckbee says **Baker" will have a big 25th birthday party today at the Alabama Space and Rocket
Center (Huntsville). Baker's the oldest known squirrel monkey in captivity.

“Blue Monday" — the one-day stock market crash of 1962 — caused a paper loss in excess of $20 billion.
Gladys Knight is 38. Carroll Baker is 51. This will be Memorial Day Weekend, and Bob Hope will be 79 tomor-

row,

PERSONAL NOTE: 1'll be taking a leave from my 21-year broadcast news career to study up intensively on the
newest techniques of information science. I'll be temporarily leaving KTSA & KTFM/San Antonio (with their consent) and
relocating to the most beautiful mountain I can find in the Smokies of North Carolina, living in what's being called an elec-
tronic cottage, studying and to some extent maintaining contact via computer. I'll be continuing my R&R column and my
“Daybook " radio syndication projects, and can still be reached c/o R&R. Basically, I want to make sure that as the future
develops I won't be ignorantly stuck in the past. More details next week.
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Three Records
That Cover All Bases

BERTIE HIGGINS

‘“Just Another Day In Paradise’

WCAU-FM add WTIX deb 38 KCPX 27-21 KNBQ
JB105 28-24 KEEL deb 34 WHEB 25-21 KRQ
94Q on KXX106 15 WFEA 25-21 WJBQ
CKLW deb 30 G100 27-24 WCIR deb 30 WTSN
WGCL on WAXY 23 Q104 25-23 WFBG
KFlon Y103 deb 40 WFOX 27-24 WAEV
KIQQ deb 30 WDOQ deb 29 WFLB 29-23 95SGF
KYYX on CK 101 31-27 KILE deb 38 WISE
WDRC-FM add WMAK-FM deb 30 KSLY 23-15 WXLK
WZYP add WOKI 34-31 KCBN 16-11 WYKS
BJ105 add 39 WDCG 36 KATI deb 35 Q101
KJ100 add WSEZ 33 WHFM KVOL
WBEN-FM 36-34 WCSC 22-20 WYCR WTRU
KZZP 23-22 WGH 14-10 KHF1 99KG
WFBR 30-27 WVIC 40-36 WBBQ KENI
KC101 19-14 KSTT 20-18 WRQK KKLV
WKEE 27-24 KIOA 29-27 WKFR KOZE
V100 26-21 WGBF deb 23 WAKX r
KZFM 29-23 WKDQ deb 30 WNAM e
KINT 22-20 WNCI 18-12 WLYT z K!L‘PJ""Y'RLCW,G)

66 29
Dreamin
WIFI deb 30 WCSC add
793 on WBBQ
CKLW add WNOK-FM
‘ KRLA on WZZR
Scotti grothers KFRC deb 40 WFOX
WDCG add WYKS

REDDINGS 5iionc

¢(Sittin’ On) The Dock Of The Bay”

KCPX add WEFELB on
Q104 deb33 WYKSon

CHR: KFRC add KROD add
WFBR deb 29 KKFM add

BLACK: WXYV WEDR WGCI WHRK WANM
WHUR WAILFM WWRL WPDQ WTLC
WAOK WYLDFM WGIV KOKY WLUM
WVEE WBMX WIMI wOowl WJAX

0

RELIEVE 1N A DREAY
HECOADS

DISTRIBUTED BY CBS RECORDS
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WNCN Has Great Quarter,
Taken Off Block

Classical station WNCN/New York, placed on a list of

disposable properties by parent company GAF Corp., reports a 20%

rise in revenues for the first quarter of 1982, and as a result, GAF has
taken the station off the block, much to the delight of GM Matt

Biberfield

Bonneville Broadcasting System has picked up

WLAK/Chicago and KEZK/St. Louis for its 24-hour satellite Easy
Listening network. WLAK switched from Schulke May 1, with

VP/GM James Haviland commenting,

“We were impressed with

Bonneville’s approach to the future needs of the format.” KEZK
VP/GM Matt Mills said Bonneville's “Daybreak” morning program
ming would begin immediately, with further programming commenc-
Ing "as soon as receiving equipment can be installed "

Rolling With The Flow

Mike Fenley
promoted to Oper
ations Manager at
WYYD/Raleigh
after slightly less

station. with GM
Ed Weiss praising
his dedication to ra
dio KOST Charleye Wright
Los Angeles air personality Bernie
Alan becomes Operations Supervisor
for backup management support, while
Harry Johnson's airshift is extended to
run from llam-6pm at the Beautiful
Music Also in L.A., Char-
leye Wright becomes morning anchor
at KPRZ. while News Director Ron
Foster moves to afternoons Wright
had been morning newsman on the sta
tion from 1970-76, when it was known
as KIIS WWLF/Tampa, the
Panda station," has added regular
newscasts to its programming, with for
mer WTAN/Clearwater staffer Robin
Miller heading up the news operation
The Easy Listening station is also airing
f Groucho Marx's classic
You Bet Your Life” series on week
WLEE/Richmond Creative
v Director Yates Davis upped
to Operations Manager
Robert Taylor
known to WJR
[Detroit listeners
for 14 years as “Fat
Bob The Singing
Plumber” from nu
merous call-ins and
guest appearances
has been named as
host for the station’s
“Saturday Morning Music Hall,” and
will also sit in for vacationing per-
sonalities from time to time. While
working as a plumber, Taylor called
WJR Moming man J.P. McCarthy to
complain about a song. When McCar-
thy challenged him to do better, he sang

segments

."

Robert Taylor

an aria from “Pagliacci” over the phone,
hence the nickname (the “Fat” designa-
tion presumably derives from natural
girth) New York Times sport
swriter Joe Durso takes his WQXR-
AM & FM/New York show “Sports Of
The Times” to L.A. as well on KFAC-
AM & FM Don Coe, former Con
tinuity Director for WSRZ/St. Peters-
burg, moves to morning drive at
WWZZ/Sarasota.
Station Promotions

WGAY-AM & FM/Washington
cosponsored a bikeathon with Chiquita
Brands Inc. for National Bike Month,
with over 1500 in attendance. Entrants
received T-shirts, biker's bibs, and

achievement patches. Promotion Direc

tor Joseph Courts is pictured at the race

WJR/Detroit has kicked off a
Saturday night special called “The WJR
Spotlight.” Personality Jimmy Launce
hosts the 50-minute music/interview
shows, which included artists ranging
from Henry Mancini and Al Martino
to Neil Sedaka, Ronnie Milsap, and
Barry Manilow . . . KJYO/Oklahoma
City is trading publicity mentions with
the Oklahoma Symphony Pops
Series, exchanging commercial time
for call letter plugs in all subscriber
mailings and newspaper ads promoting
the Pops WNEW/New York,
which last month presented a “Celebra-
tion of Musical Legends” at the Wal-

—‘ﬁ
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WRTN Takes Names

People other people listen to, listen to us.
We're best known by those who know best. ’

Onhiy dardoons iy Gl abeoot 3 “upee ake” sudicruy
M e 1N e 000 (I (R

WRTN
In the constant Easy Listening campaign to capture the affluent audience,
WRTN/New Rochelle, NY has breached the final frontier by actually naming
some of its “upscale” listeners on the promotional poster above. Included are
such notables as the Governor of New York, newsman John Chancellor,
record executive Bruce Lundvall, and even WOR/New York morning host

John Gambling.

Curci At KING-FM

g
&

Sea- West recording artist Hank Curci
stopped by KING-FM/Seattle with a
copy of his “Wildcat Boogie"/“The
Sea” single. Pictured (l-r) are jazz
show air personality Bryan Lowe,
Curci, and music librarian Anita Zom
mers

- e
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WECK'’s Stars-And-
Stripes Giveaway

WECK/Buffalo gave away a 20" x
30" American flag to the organization
which sent in the most requests. In
recognition of the promotion, the
local VFW post commander
presented PD J.R. Russ (left) with a
plaque for the station's support

Bonneville Bows Satellite Format Live

Bonneuville Broadcasting System debuted its new satellite Easy Listening format
live at the NAB convention with a 40-piece orchestra plus vocalists conducted
by new A&R Director Lex De Azevedo

dorf-Astoria’s Grand Ballroom, with
Tony Bennett starring, has lined up
stars from almost two dozen past and
present Broadway plays to participate in
its second annual "WNEW & Broadway
Salute A Child Radiothon” May 23
The 12-hour salute to the Great White
Way will be hosted by WNEW morning
man Ted Brown, with support from
personalities Bob Jones, Jim Lowe,
Marty O’Hara, Ray Otis, Jonathan
Schwartz, and William B. Williams
Last year's radiothon raised $170,000
for St. Jude's Hospital

WFLM/Crown Point, IN (Chicago
market) has changed its call letters to
WWJY to better reflect its Beautiful
Music format. The statlon will identify
itself as “W-JOY” KGIL/San Fer-
nando presented a daylong jazz festival
at nearby Plerce College featuring local
high school and college talent, with a
sweepstakes final judged by, among
others, the Manhattan Transfer's Tim

Hauser. The station also celebrated the
birthday of jazz great Duke Ellington
with a weeklong musical salute. And"
personality Chuck Cecil appeared on
local TV to talk about his 25 year-old
“Swingin’ Years'' program
WPNT/Pittsburgh presented the
“Renaissance Festival” recently
recreating the ambience of 16th century
England. And the station Is running its
popular “Mystery Song” contest, with
five designated tunes listeners can iden
tify by mail to win a ticket to the station’s
“Mystery Song Bingo Game,” where
they'll compete for $30,000 in prizes
And KFAC/Los Angeles has
brought back for its seventh year the
famous “Original Top 40,” in which
listeners vote for their favorite classical
compositions and become eligible for
the numberous prizes, including a
round trip to London. The station will
present the resultant Top 40
commerclal-free on June 12

T e .
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THE PICTURE PAGES

Golden Reel Unwinds To The Enz Foreigner Given German Gold

A8M'’s Split Enz ,eceived an Ampex Golden Reel award for tape sales on their “True Colours’ LP. Pictured (I-r)
are Ampex’s Tom Salisbury, group’s Nigeli Griggs, A&M President Gil Friesen, group’s Tim Finn, Noel Cromble,
and Eddie Rayner, and Ampex’s Cher Cunningham.

RCA’s Got A Keeper

Along the way on their world tour, Atlantic’s Foreigner were given gold
record awards for their “4” album. Pictured (I-r) are group’s Mick Jones
and Dennis Elliott, WEA/Germany Managing Director Siggi Loch, and
group’s Lou Gramm and Rick Wills.

LITTTTTTY STTpe ey
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Gloria’s Return

RCA has signed the group Keeper, with an album scheduled for May. Pictured (I.r) are group ‘s Gabriel Katona and
Marc Levine, producer Bob Gaudio, manager Tim Goodwin, RCA VP’s Barry Oslander and Marty Olinick, and

group’s Patrick Bolen.

Gloria Jones, who sang the original version of Soft Cell’s “Tainted Love,”
£ X celebrated the recent AV/ release of her version with a performance at Le
3 3 : B3 Hot Club in Encino (nesr Los Angeles). Pictured {i-r) are the club’s John
Polydor/Polygram has signed Rick Bowles, with a single set for imminent release and an album to follow. f"IC' £ 3 (
turI:d {t-r) azgmanagor Maerv Pilgrim, Polygram President Guenter Hensler, Bowles, Polygram VP Eileen Garrish, Dunn. AVI Pr 95’49""’?_‘-")’ Harris, Jones, and AVI's Ed Colfb, who wrote
5 ) h dnoed ”; Ibum), and Sr. VP Chip Taylor. and produced the original record and will produce Jones's forthcoming
label’s Ted Daryll (who produce e album), A p ;s AVI LP.

Capitol’s Prism-Bound

T GTIRA 25 13 A

« HELLO AGAIN « SWEET CAROLINE < AMERICA

EASY LISTENING/
NEIL DIAMOND

Brand new instrumental
custom recordings by
The Sven Libaek Orchestra

« 4417 40 SONOS .

LOOKING SKY - LADY-0H

(7]
of twelve Neil Diamond =
titles available for licensing. =
b ]
= Contact: w
= Sven Libaek Music Enterprises .
7 12513 Martha Street =
; , : ) North Hollywood, CA 91607 -
Caplitol celebrated Its ties with Prism after the group's recent Perkins Palace show In Pasadena. Pictured (Ir, =3
rear) are label’s Ray Tusken, VP's Dan Davis and Rupert Perry, manager Bruce Allen, group’s John Trivers, and o] (2 13) 763‘0 524 .
Caplitol Muslic Products President Dennis White; (I-r, front) Robyn Robbins, Capitol’s Bruce Ravld, Capitol Presi- a g
dent Don Zimmermann, group’s Jim Matticks /fore, round), Henry Small, and Paul Warren, an ol VP Bruce o .
o : i LGSl . P AY ME - RAINY DAY SONG * DEAR FATHER <

Garfield.
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Opportunities |

Openings

Buburhen Washington aA/C sesha evening per |
soneiity with strong producton. TBR: John Long,
WPAW, Box 1460, Moriaasas VA 22110 or coll (703
388-3100. EOE MUF (B.21) ’
!
8trong production greet pipes. Fullme opervng
0 10 WHKI, Superstars AOR in Bridgeport. TER
Bob Kocok. PO, Aon 98, Danbury. CT 00810, EOE MUF |
21 |

WRAKZ-PM/Hershey needs moring man 1o cover [
four-marketl nrea. TER: Chits Gablw, PD, WRKZ-FM
B0x 142, Heinhay, PA 17033, EOE M/F (8.21) ]

FulVpan time announcers. Automaeted Country format
Qoing late: summer. Pruladelphie ADI. T&ER: CRB
Broedcasting. Room 2930, 830 8th Ave., Noew York, NY
10111 (B8-21) {

WFBG, one of Amaerion’'s highest rated CHR sta
tions, wiill be looking for an avening air personality
T&R Tony Booth, WFBG, Box 2006 Altoona, PA
16003. EOE AY/F (6-21)

sonnel placement For confidential detais write

(205)822-9144

NATIONAL BROADCAST TALENT COORDINATORS
Oept. R, P.O. Box 20551, Birmingham, AL 35216

Openings

WYSP/Phiadeiphie acoepting THN for knmedinte
parviune/possibie fulltime oOperwsy, NO colls. THMN
Michael Picossn, WYBP, | Bala Cyrwwyd Mazn, Bola Cyn
wyd. PA 190004, EOE M/F (B-21)

WVA Radio Network acoepting licetions from
Qualified anchorireporteres Eapertenced in Appalachion,
THRA and witting ssmples: Joel Jackson, Mountainet
201 W. Wastwngton St., Luwisburg, WV 24901. EOE
M/E (B-21)

Mujor broadcasting company searching for
dedicated professional broadcasters ox
perienced in the areas of programming, news
or announcing. Formats include CHR, A/C
Black and Hispanic. Send T&R to Radio &
Records, 1930 Century Park West, #340,
Los Angeles, CA 90087 EOE M/F

Herrisburg very Contemporary Country, WHYL/AM
6 FM hna immediate jock openinge. No Deginners
Please. TER: Bor WHYL, Carlisle, PA 17013, EOE MF
B14)

TV wine, wo iose. Expertenced news pPro needed for
aftermoon news in competitive Harriaburg market
TE&R: Box WHYL, Carlisle, PA 17013. EOE M/F (5-14)

Openings

WKCG now 80,000 wati FM looking for country alir
| personality B news sinff for sl dey perts. TEH: Bl
Pashs, Bos 307, Augusta, ME 04330. EOE M/F (B 14)

’ AGRESSIVE
BROADCAST GROUP

Expanding in Southeast and looking for suc
| cesstut morning personality for CHR FM. Ex
perienced, mature talent only need apply
Good benefits Salary negotiable. Send tape
| resume and salary requirements to Radio &

Records 1930 Century Park West, #3390,

Los Angeles, CA 800687

news person with good delhvery & news room
Capabilities. T&R: Bob Dunphy
] Brunewick, NJ 08903 EOE MIF (B-14)
| 1-96 sull searching for AOR air person with sfrong

production. TER: Boh Kocak, Box 96, Danbury, CT
06810. EOE M/F (B-14)

Box 100, New

Presents:

N

2
¥
i

C&H Presents:

The Big Bands
with Don Howard
three hours weekly.

For tape and rates call

(714)465-9400

P.O. Box 19628, San Diego, CA 92119

-

u [
« Highly Respacted!
BE2 QWA
Quick-quip,’ Topical Humorl! Introductory month's 500

Hilarious!

topical onediners and ‘BONUS'
Phunnies,

“Phantastic Phunnies’’

Proven worldwide audience bulider!

Just $2.00!! Phantastic
1343-A Stratford Drive, Kent. Ohio 44240

= 1 are all included!t)

Box 24170, St. Louis. MO 63130
Please send me
set(
1950-1981 at $37 50

Orlginat!

Marke

RADIO PERSONNEL NEEDED
it you are currentty empioyed, but thinking of improving
your posibon “in the future.” or if you are “inbetween’ and
looking NATIONAL can help We specialize in radio per

Fantastic reterence books—based upon
BILLBOARD Charts—Top Rock & Roll and
Rhythm & Blues Music of the last 32 years!

IN THIS INVALUABLE BOS-PAGE HARDBOUND REFERENCE BOOK YOU WILL FIND:
The TOP POPULAR SINGLES AND ALBUMS and the TOP
RHYTHM & BLUES SINGLES AND ALBUMS of every month of
every yoar from 1950-1981 PLUS the TOP POP & RAB SINGLES
AND ALBUMS of the year for every year from 1950-1981 (except
R4&B albums which are for 1956-1981) PLUS more than 1400 trivia
questions and answers Including such categories as Real Names
of Singers, Group Trivia, etc.. etc.il PLUS 6 INDEXES! (You will
find @very artist and every song that made Billboard’s weekly top
10 singles and top 5 albumsl!! (Artist, record title, record label &
serial 3. 1he year(s) each record made 1he Top 10 and if it made

92 MONTHLY AND ANNUAL CHARTS PER YEAR!I1!
(Costs less than $1.20/year)

BLUEBERRY HILL PUBLISHING CO.

of TOP 10's & TRIVIA

—

.
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Openings

Hartford's 9 PM loohing fur 8 tright, sggressive
talent for fulltime summaer. THA: Steve Goldaten PD
WTIC FM, One Pinances! Plaza, Harttord, CT 08100
EOE MF (B 14)

NYC suburben A/Cl/information, bullding  wient

| bank for future tulVperi-time operwiye THRA fob Aop

|

chi, WJDM, 9 Caidwel P
M/F (B 14)

SOUTH

Forward. Communication Corp. looking for eir

Elznbeth, NJ 07201 gOf

| talent, all formatn, faciities, all over the country, TER

Al Broch. Box 3168, Tallatanass, FL 32303 EOE MP

| 821)

|

| Missinsippts #1 CHR, Guif Conet hes ponsbila futurs
' Greater media's WMGQ/New HBrunewick needs | full time ok position. Good volos/production. T&R

| Mickey Coultar

tplace

WGQID FM, Box 4808, Bilowd, MS
38633, (6-21)

| Possihie future openingn for air personaiities. CHA,

TER onty: WCOG, Box 8008, Gresnsboro, NC 27419,
{8-21)

“Are You Listening?”. the uttimate drect mai
campaign for radio stations, grabs ‘emby the ears with
Q customized audio contest record showcasing your
format..your personalitiesl

“Music Game".. o now g@ame for radio stations

’ generates excitement, isteners, new business!

“The Right Track” . o commercial song ibrary
that out-creates and outprices your competition
Products designedtobe seff-iquidating generate new
business, build audience. Call Paul Meacham for intor
mation about “Are You Ustening?”. , “Music
Game.., “The Right Track” .. New from

3616 Shore Road. Fort Colins, CO80524

EAGLE SYNDICATION INC.

(303)484-4736

Price includes postage
Foreign orders that desire

Contemporary

e e

Designed With The Country D.J. In Mind
Current Artist Bios, Monthly Calendar, Country Tnvia
WE DO THE RESEARCH!' YOU SOUND INFORMED!

M) Fulton Ave. * Sulte 12 *

Hundreds renewed again!

Free sample!
Write on stahon letterhead Io
Contemporary Comedy

5804-0 Twineng
Dallas. TX 75227

OUNTRY

Send for FREFE sample
INSIDE COUNTRY
Van Nuys, CA 91400

R&R MARKETPLACE ADVERTISING
Payable in advance Orders must be typewritten and accompanied
by check One-inch minimum additional Space up 10’ si1x inches
available in increments of one-inch Rates for R&R Marketplace

(per inchy) Per Insertior,
1 Time $37.50
6 insertions $32.50
13 Insertions $27.50
26 Insertions $22.50
Volume Ratos Avallable
$1 per week charge for Blind Box ads
lude C hne ) ads of two inches or more
ra ne for Marketplace ads
two weeks i advance of publication date
Mark

brmit Marketplace
RADIO & RECORDS 1930 Century Park West

Los Angeles, Calif. 90067 (213) 553-4330

e 1 s airmall please add $15 00
1980 at $3%.00 All payments in U.S. dolars
copy(res) onty!
at $6 00
Name
Address
City State Zip

Chech or money order for tuil amoum must 2CCOMpany o«der

BRAND NEW SERVICE!

HUMOR, CONVERSATION, CALLS, CALENDAR & MORE!
Inexpensive yet comprehensive!

For tree sample
write

4325 N. Lockwood
Toledo, OH 43612

DIAL-L

YOU KNOW IT'S FUNNY

or Rhode lsland. Free Samples of
home grown “"Funny Business” humor
are being cooked up at P.O. Box 832,
Leominster, MA 01453

b
|
|
|
| S

D D SED G GEED MND NS GEED GEND GEND GEED GEND D G D —

This offer will never be repeated in the U.S. g

h—L-_--—-——- SO CUT :'l’OU'l’,_J

gecccscccscnsrecscoccne

m_—

V" JOCK IN THE BOX
)t\_. FAS'IT’hgn('i FUNNY!

: ) o Don Johnson KOZE

Joe Martelle WROR
FREE SAMPLE

WIMO! 6400 teartana Ave. Reseca CA 91338

QVoecccorerrvcscsssscnes

RADIO I.D. JINGLES

and production music custom-produced to fit your station’s
sound and image Creativity "PLUS'

Call or write for demo tape
SIDEWAYS THUNDERSTORM PRODUCTIONS

P O Box 111, Encinitas, CA 92024 - (7 14) 942-5985
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Openings

WFMIl/Lexington, KY. Drive time entertainer, good
pipes, production for Lexington metro AJC. Also need
weekender. TER: Charlie Box, 58% South Main, Win-
chester, KY 40391. (5-21)

K102/Miami is searching for 2 AOR jocks. Self
motivated and creative. TBR: WCKO, 4431 Rock Islend
Rd., Ft. Lauderdale, FL 33319. EOE M/F (6-21)

Wanted: Strong, teke-charge personality for live assist
Country station in central LA. $225-8300 per week.
Strong production a must. Cell collect: Roger Cavaness
(318) 445-5306. EOE M/F

Joy 101/Tampa-St. Petersburg looking for part-time
air talent. Prnor A/C or Easy Ustening experience re-
quired. Call or write Scott Robbing, 101 N. Tampa St.,
Tempa, FL 33602. (813) 229-1991. (6-21)

WVBS-FM looking for bright personable mormning
man to work with conversational newsperson.
Crestive/self motivated. TBR: Steve St. Jemes, Box
4700, Wilmington, NC 28406. EOE M/F (5-21)

KKYK/Litde Rock®\ooking for evening CHR per-
sonality with good production skills. TER: Ron White,
Box 4189, Little Rock, AR 72214. EOE M/F (5-21)

Prime news opening moming drive at Centrel
Fiorida’s #1 Contemporery FM wDOQ. News back-
ground necessery. TEBR: Rick Knight, Box Q102,
Devytona Beech, FL 32015 (904) 256-1456. EOE MI/F
(5-21)

Experienced reporter/anchor needed at AM & FM,
Aggressive, eble to write conversationsl copy. TE&R:
ND. WKAZ/WQBE, Box 871, Cherieston, WV 25323.
EOE M/F (5-21)

On coast: Future news opening 8t 100 KW A/C. Strong
writing, conversationel delivery. TBR: Mark Krues, 211

N. 2nd St., Wilmington, NC 28401. EOE M/F (5-21)

Openings

TX Panhandle AM/Class C FM combo
seeks top announcer and/or sales com-
bo for future opening. Great for beginners
or experienced jocks who want to escape
the pressure. Country format. Numbers
are super. T&R: KLSR-AM/FM, Box 400,
Memphis, TX 79245. (806) 259-3511.
(5-28) @

LUND CONSULTANTS

Searching for morning entertainers for
contemporary Country and A/C in Sun-

belt. T&R to Brian Scott, 4000 NE 169th
Street. N. Miami Beach, FL 33160. Ex-
press Mail. EOE M/F

Production Director/weekender. Experience prefer-
red. TE&R: Russ Cessidy, WCMS, 900 Commonwealth
Place, Virginia Beach, VA 23464. EOE M/F (5-14)

Q102 accepting air checks for full and part-time on-air
positions. Salery negotieble. All hitters and profes-
sionals. TEER: WUSQ, Box 828, Winchester, VA 22601
{5-14)

WRKT #1 Country Station for Florida’s Spece Coest
seeks quelified weekend sir telent. TER (ASAP): Mike
Shepard, Box 3845, Cocos, FL 32922. EOE MI/F (5-14)

Experienced A/C jock, sales people. New Gutf Coast
FM seeks cessettes/resumes for immediate openings!
Mail to: 11452 Ed Merrins, El Paso, TX 79936. EOE MI/F
(5-14)

Opportunities

Openings

Small market Modem Country has sftemoon shift
for jock with production skills. Possible PD down the
line. T&R: Ray Arthur, Box 810, Coushatte, LA 71018.
EOE MIF (6-14)

if you're warm, friendiy ond adult orlented, send &
tape our wey for possible middays. TER: Steve Kelly,
KAAY, Box 1790, Litle Rock, AR 72203. EOE MIF
(5-14)

WXQR/Jacksonville, NC accepting TER's for future
openings on-air/production, News. Supersters on coast.
Kris Kelly, Box 760, Jacksonville, NC 28540. EOE M/F
(5-14)

Contemporary Country FM in major Sunbelt
market is seeking a warm, human, protes-
sional entertainer for high profile morning
show. Lots of community involvement and
relatability required. Stable, growing com-
pany good benefits and salary. Experienced
pros only! No time & temp jocks or beginners
please! Rush T&R including references to
Radio & Records, 1930 Century Park West,
#343, Los Angeles, CA 90067

MIDWEST

Air talent search by a8 growing station in Minot, ND.
A 6 station market. T&R: Paul McDoneld, KTYN, Box
637. Minot, ND 58701, or call (701) 852-0301. EOE M/F
(5-21)

immediete opening for moming-producton pro in
personality radio. TER: Kert Radel, WFIN, 101 W. Sen-
dusky, Findlay, OH 45840. EOE M/F (5-21)

Openings

Northwest OH, 6KW A/C AM BOKW 8eautiful FM
needa jocks. Pros only. TE&R: Bruce Scott,
WFUN/WREO, Box 738, Ashtebula, OH 44004. EOE
MIF (5-21)

KODY AM/FM tooking for a fullime announcer with
production background. Cell Steve King (308)
532-3344, 308 West 4th St, North Platte, NB 68101
EOE M/F (5-21)

KKXL-AM has immediate opening for 8 mature mid-
day personality. A/C onented Send TE&R for im-
mediste conaiderstion: Don Nordine, KKXL, Box 997,
Grand Forks, ND 68201. EOE M/F (5-21)

WLIP-AM, WJZQ-FM/Kenosha, W1 has immediate
opening for morning news anchor in 4 person
depantment. TER: Devid Cole, ND, Box 659, Kenosha,
Wi 53141, EOE M/F (6-21)

Appleton-Oshkosh-Greenbay’s hot-
test CHR, WKAU AM/FM, saccepting
T&R for future PM drive. Must be good
with strong production. Ron Ross,
WKAU, 1765 Block Rd., Keukauna, WI
54130. EOE M/F (6-4) ®

if you're a card carrying crazy, you may be the per-
son wa're looking for. Rush TER: WKMI, Box 811,
Kalarmazoo, Ml 49005. EOE MIF (6-14)

KOILUOmaha now accepting tapes for possible
futura openings. A/C format. Rush TER: Terry Meson
KOIL, 3000 Femum, Omehe, NE 68131 or call (402)
345-1290. EOE M/F (5-14)

WMILUMilwaukee's new Country FM has o fulime
opening. Call PD, Micheel St. Jemes st (41 4) 782-4545
1:00PM-5:00 CST. EOE M/F ' (6-14)

AL CASEY'S AIR CHECK CRITIOUE SERVICE

O Lihers

Has your ar work hit a plateau? Professional guidance
can help! As aP D. for 13 years and Charter National P (o]
I've helped hundreds get thewr on-air act together 10 com

mand bigger bucks!! INTERESTED?

(7114) 445-9405

Call me

wl BT

FREE SAMPLE ISSUE of radio’'s most poputar humor senvice!
For sample, write on station letterhead to. o'[_"ners

1448-R. West San Bruno Ave . Fresno, CA 93711
or phone (209) 431-1502

Almana

Poor (announcer's name)§

i | RADIOECE
Oeee

APZIED)
becouse your iadio stalion should look
as good as il sounds
ADS THAT IMPRLSS...
ron Less !
AD MATIES - LOGOS « IMAGE CAMPAIGNS - 'OEMAVS
RFD 1, Dox 370¢, Nosthiield, NH. 03276 (403) 286-3293

N\

GOLD

C&H Presents:
P.0. Box 19628, San Diego, CA 92119

STEVE
GODDARDS

The Golden Oldies
Show three hours weekly
For tape and rates call:

(714)465-9400

Your own staff of writers and researchers do it all
for you. Concise stories, timely quotes, celebrity
profiles. meaningful facts, sports anecdotes, fresh,
relevant material. For a Free Sample

P.O. Box 85152, San Dicgo. CA 92138

P.AN.A.

ELECTRIC WEENIE.
RAADIO’S MOST RESPECTEO
DJ GAG SHEET SINCE 1970
Or. Don Rose, KFRC, "Can tell you all the timos
I've had the pleasure of recommending you to
guys who inquire where | get my matenal. .
FOR FREE SAMPLES WRITE
¢ The Electric Weenle, P.O. Box 25-866
Honolulu, Hawali 96825 (808) 395-9600

Promotional Candles\

Designed to your specifications
FOR INFORMATION, CALL
800-255-6748

or write:

TIAXTAR

1405 Massachusetis St and|€S |nC

Lawtence Kansas 66044

COMEDY SERVICE

Expand your show material with the most topical,
up-to-the-minute comedy service avaliable.

« DJ COMEDY - Monthly humor based on what's happening

GREAT JINGLES
STATION ID’'S

10,000 Radio Jobs!!

You Now have access to 98% of the American Radio

Nationwide Job Openings everyweek!

1. Hundreds of op g

2. Recoive 98% of the current Amoncan Radio Job listings computor-printed
and mailed to the privacy of your home

3. Sma#, medium and major markols

4. Country. Rock, MOR, AOR, Boauthful Music, All Nows and Talk tormals

rs, PD's (male & fomale)

tor DJ's, 9

in the wortd today.

5. The American Radio Job Marke! Is subscribod to by major universiios.
« DJ “THROWAWAYS' - focord intros and outros sent twice monfhly

collegos, broadcas! SChools working and non-working personne!

Call or write for a free demo

S
s

g H Send for somple today, ot cat (T13) 984-2144 ana e 6. MONEY BACK GUARANTEE

=E s 8ureltd leave your address Rates: One week $6.00. SPECIAL 6 weeks $14.95
== ki J A PROFESSIONAL COMEDY SERVICE w cnnllnfnlnl “[un“nl“ﬁs you save $21.001

== format 3530 TIMMONS LANE. SUITE 3010 ' p .

== HOUSTON TEXAS 77027 %}”C’Z[C’ﬂ” %ﬂdlo v,
- JOB MARKET

210 SOUTH STREET, BOSTON, MA 02111  617426-3131 J

6215 Don Gaspar, Dept R, Las Vegas, NV 89108

pro ‘t’ call BROADCASTERS

What would Mom say if she

i\

New Orleans, LA 70114

responses? Often it's who you know, not what

). & Are you tired of sending out tapes and getting no
Pro’t'call, 3700 Rue Delphine,

9 _thought you were skipping lunch?

For complimentary snack
, call (313)434-6142 or write
- 1390 Arroyo Dr., Ypsilanti, M1 48197

you know. We're the pros to know and we can N ‘s “(x\ B AN S A DR
find you the job you want. Give us a call (504) Over 6 years of creative 1 : SRy
392-3665. A & COMEDY material. - Radio’'s most complete personality biweekly

3 SSUE ot ?da-w e

Current artist Bios & update, record facts, daily
Send tor sampie on

calendarjalmanac, trivia, etc.
station letterhead

ALL AIRSHIFT READY!
8ox 20093R, Long Beach, CA 90801 (213) 5959588
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Opportunities !

Openings

Midwont powerhouse neods qQusiity moming an-
chor. Strong delivery, 6 yre expeorience, writing/ropor
Uing skils. 20,000 + TER: Joy Joiner, KFGO, Box 2068
Fargo, ND 5810B. EOE M/F (6 14)

On-alr/production and nows opanings at Country
ntation. 2 yra oxporence. TER: Loo Phillips, WKMF,
Box 1470, Flint, MI 48601. EOE M/F (5-14)

Hot northern Michigan CHR soon to be 100,000
watta is now accupting tepes for future openings.
Beneotlts. TER: Tim Hartley, 1366 Mackinaw
Cheboygan, MI 49721 EOE M/F (5-14)

Morning announcer fulltime with posaible poarttime
sales combo. Expenenced. A/C humorous asduit
sounding snnouncer TER: Jay Douglues, Box 638, Mar
shalitown, 1A 560168. EOE M/F (5 14)

|
|
l

l

WDEZ/'Wausau, 100 kw Country looking for a per- |

sonnble atternocon air talent
TE&R: Al Sallars, 629 3rd Street
EOE M/F (6-14)

Heavy on production
Wausau, Wi 54401

!

Maejor market A/C needs jox! Target eu
dience 2544. Must be able to relate in 8
friendly natural manner. T&R to Radio &
Records, 1930 Century Park West, #335
Los Angeles, CA 90067

KIOA/Des Moinas is looking for an adult-oriented
PD. TEGR: Ed Woodka, 216 Keo Way, Suite 312, Des
Moines. IA 50309. No calls pleese. EOE M/F (6-14)

WPFR-FM103 accepting tapes for possible full and
pearttime openings. T&ER: R.J. Cortrecht, WPFR, 629
herry St., Terre Houte, IN 47807. EOE M/F (5-14)

Thoroughly competent professional broad-
ast journalist wanted immediately to lead
five person news department at one of
Midwest's most respected AM/FM combos
Group owned by company with excellent
business reputation and firm commitment to
news. It you're our candidate you will enjoy
excellent salary and live in medium market of
300,000, where cost of housing is low and
quality of life Is high. Start as Assignment Edi-
tor/anchor now and replace ND who leaves
for new position July 2. Send resume, letter,
writing samples, salary history and
references to Radio & Records, 1930 Cen-
tury Park West. #341, Los Angeles, CA
90067 EOE

|
|
|

|

Positions Sought

MD/drive time jock with 3 yrs. asxperience. AOR
CHR, Country & degroe snoks DJ or PD/MD position in
M. ROB (B806) 6224281 or (313) 728.4116_ (5 21)

Lody DJ. 6 yrs. experiencs, MD, 1ut phone, good pro
duction. Mnjor market from Los Angules Miami, CHR
AOR, A/C. | want the airwaves. {213) 466.9674. (621)

Seattle, Indianapolis, Chicago: versatile jockatte, ex
tensive production background seeks up tempo CHR
(312) 348-3384. (5 21)

2 B announced: MICHAEL TURNER, 23. 6 yrs. radio,
college, commercinl & ciub exparience. Will work all for
mats. Will relocete. {213) 762-2336. (6 21)

CHARLIE SOMMERS, o talented, crostive com
municetor with WAYS/Charlotte is seeking advance
ment with a mediunymajor market FM. Excellent
referencues. Coll mornings (704) 827-8867. (6 21)

Radio personaulity currently part-time at 2 A/C stations
searching for fulktime modiunvsmell market, Call
DANIEL RENTON (617) 485-1671. (5-21)

16 yra. experienco. Hoavy in programming but went
to sell. Medium market. For T&R: Call WOODY
SPLAWN, (602) 965 3420 or (602) 946-6700. (6-21)

11 yr. pro. CHR/A/C/Country, Operations Director,
PD/MD talent. Looking for medium/major markets, AL
SELLERS (616} 845-2384. (6-21)

$$$9S$SALARYBACK$$$$$

If not completely sotisfied with the ratings and revenue s
this mass appeal morning concept generates Cur
rently succeeding through community involvement, lo- s
Calized humor, credibility, and no ego problems. This
$ product. mojor market tested, is avoiloble if you meet $
$ G cnteno for winning (609) 397-8318 (offer good s

Inthe US ona Canodo)
$698958868898888s88

Dedicated professional seeking larger market.
Single, 23, 7 yrs. experience. Currently PD In smell
market. DAN RYAN (205) 245-5756 or leave message
(205) 274-8333. (5-21)

$

C.C. McCARTNEY, formerly with KIMN, KRLY &
KRBE is raady to rock. Great references. Cell (713)
492-0262. (5-21)

6 yrs. experience looking to move to medium/mejor
merket. AOR or A/C. Previous MD, present PD. Proven
quelity & will relocate. BILL (814) 849-4668. (6-21)

One-to-one communicator looking for on eir position
in East. Experience in music, production, sports, news,
remotes. B.A./Speech Communications. DAVE {(B03)
524-8375. (6-21)

Denver's #1 Country slot has opening for experienc-
od telent. T&R, no cells pleese: KYGO, Attn: Bob Call
5350 W. 20th. Denver, CO B0214. EOZ MIF (5-21)

KZAN/Salt Leke City accepting tepes for future
possible openings. T&R: Deve Chandler, Box 325
Ogden, VT 84402. EOE M/F (5-21)

Wented immedietely! Experienced Chief Engineer
to meke medium market rocker cook. Wa need you
now! Contact John Hempton, KSTN/Stockton, CA
(209) 948-5786. EOE M/F (5-21)

Las Vegas’' KENO A/C Oldies needs strong morning
perasonelity. Best bucks for the best telent. TER: Bill
Alexander, Box 26629, Las Veges, NV B9126. No calls
EOQOE M/F (5-21)

Reporter/enchor wanted for pending opening. Ex-
penenced only. T&R: Rendy LeVon, KRKE, Box 737
Albuquerque, NM B7103. EOE M/F {5-21)

KtQQ/Fm A/C looking for one full ime end one pert-
time announcer. Production skills 8 must. Now accep-
ting cells 9em-dpm: (805) 466-6511. EOE M/F (5-21)

Growing Southwest group seeks adult drive com-
municators for CA lifestyle. No baginners. TER:
Sun. 2716 Cemino Velle Verde, Tucson, AZ 87515. EOE
MI/F (5-21)

KEN(I/Anchorage hes future opening for super
talent. Cherecter voices heipful, programming ex-
perience. TBR: PD, KENI, 1777 Forest Perk Drive, An-
chorege. AK 99503. No cells. EOE M/F (6-21)

Qualified person for investigetive research/on-air
position needed. Broedcast journelism skills @ must.
T&R: KOBO, Box 1056, Yube, CA 95991, (5-21)

KBOS/Fresno seeks strong AOR communicetor for
morming drive. TEBR: Joe Collins, KBOS, Box 1101

Tulere, CA 93275. EOE M/F (5-21)

We need 8 winner of a talk show host.
Someone who cares about 8 community,
its problems end its people. Excellent
facilities, good staff and one hell of 8

boss. Salary varies with your ability. Send
T&R to Clearinghouse, John Brooke, 57

Island, Newport Beach, CA

Fashion
92660. (5-21)

Protfessional nationwide. music production
firm seeks articulate, bi-ingual Mexican
music  programmer with production ex-
perience. Marnachi and Contemporary Mex-
Ican music knowledge required. Send T&R to
Radio & Records, 1930 Century Park West,
#342, Los Angeles, CA 90067

Major merket talent evelleble June 1st. Major
market, drive time, medium/small market progremming
Current stations going satellite. TOM DANIELS (3WS,
894, WJDX, WPGC). (412) 664-1221. (6-21)

It's time for a move up the roed. Experienced in small
market Country radio, production remotes, etc. Look-
ing for small/medium maerket. Prefer Country in upper
Midwest. TIM SMITH (608B) 269-7601. (6-21)

Availeble soon for mid-day or PM drive in medium
market. Country preferred, but all othars considered
Currently employed. over 10 yrs. experience WAYNE
(701) 261-2336. atter 3pm CDT (5-21)

Otfering energy & mejor market success in ex
change for sun & an opportunity to succeed. Country,
CHR, Top 40. Ready now. DAVE (412) 921-0314. (6-21)

Clip end seve coupon. Attention Los
Angeles and San Francisco. This coupon
and phone call will get you a fantastic pro-
duction person, board operator, MD etc. !
have worked at KHTZ, KIQQ, 10Q, and
the Weedeck Radio Network. If | can be
any service to you please call KEVIN (416)
B64-3171. (6-4) »

Currently working part-time at KKXL/Grand Forks.
Looking for tulktime job. Prefer Midwest. Worked com-
merciel radio 2 yra. Good references. TRACY (218)
681-5918 or (218) 681-6364. (5-21)

Selesperson with manageament £ mejor market ex-
perience seeks to relocate in lerge TX city. JEROME
PFEFFER (617) 247-2954, evenings (6-21)

Operations Maneager inquiry. Establish-
ed individual seeking opportunity with
growing orgenization. | have a proven
track record, positive personality, and en-
thusiasum which generates a winning et-
mosphere. Allow me to challenge your
staff and stimulate the market! Call for
presentation and materials. (804)
384-5483. (6-4) »

Positions Sought

MARK MgGREGOR. Exporienced in all formats. Ex
collent ratings & naturet talent. All response greatly np-
prucieted. (208) 384-6849 or (208) 343 4600. (6 21}

Maealo nnnoungur, naw, aggrossive, sBome sxperionce
in writing & production seaks position in San Disgo or
Orange counties. PHIL {714) 483 4264. (621)

Oparations Managor with 13 yra. in formatics, pro
motons, programming, news & music wants to move
up. Live or sutomated. Management potential. BOB
(316) 278-2639. (5 21)

Experlencad femoals personsity, AOR/CHR. Ex
cellent production. Also responnible news. Desire AOR
CHR, A/C. CATHY {318) 627-7329. (6-21)

Female reportar seeks medium/large nawsroom,
Clesr, strong voice. Willing to relocete, T&ER & samples
available. DEBORAH (317) 635-7764, before 10pm,
EST. (6-21)

KEN MgKAY, formerly KGGI/Riverside is avellable. The
last PD | worked with went to KFI. Anymore questions?
{714) 884-8367. (621)

KEN SILVERSTEIN, Top 10 market sportscaster
WFAA/Dallas-Ft. Worth looking for major merket op-
portunity. Willing to relocate. (214) 696-8069. (6-21)

T.N. TANADA, KFliLos Angeles, 13 yra. radio, morn
ing ND. Specielizing in news, features, concise writing
686 Berd Road, Pi1. Hueneme, CA 93041, (B05)
486-9878. (5-21)

Minority announcer looking for CHR or AOR satation in
Southeast or Southwest. Call BILL MORGAN (80O)

| 621-5161 #2299, efter Bprm CDT. (6-21)

Open line psychic available free of cherge. Now on
national redio. Call CANDY WINKLER (213) B51-7626
{521)

Aggressive 19 yr. old Assistant PD. 3 yre. commer-
clal experience looking to be a DJ egein. Will relocete
yesterday. BILL (317) 339 7786. (6-21)

AM drive personality with good ratings seaks slot
with CHR or AOR. Prefer morning drive and/or MD
position. LEE GORDON (713) 775-0883. (5-21)

Masjor merket air personelity at KMJM/St. Louis
seriously looking. 6 yrs. experience. Urben, A/C, CHR |
formats. I've worked et KUTE-FM & KIIS/Los Angales. '
MARK (314) 361-0956. (6-21)

Experienced female communicator with excellent
knowledge of music seeks on alr/MD position in
Southeest AOR/CHR/AC. LEE GELLINS {B03) 762-0973.
5-14)

This ed has been pre-recorded. MICHAEL TURNER
{to be ennounced). 5 yrs. experience will relocata, will
work all formets. (213) 762-2336. (5-14)

.
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Positions Sought

Major market pro wihh 10 yrs. experience. Last
worked for WIFI. Looking for programming Qg whh
good compeny. BOB WADE (216) 8668990 (5 14)

Ready to be groomed. NYC jock sooking wiakends n
NYC or L A. B.A./Communications, B yra. in buniness,
LANCE (212) 993-0276. (6. 14)

Varsatiia: onak, MD, production, copywning axpen
once. B.S/Advertising. 4% yrs. total radic expenenca
GARY SHERMAN (904) 371-2847. (8-14)

Major market PD specisiizing in tum sround situations,
Looking for & challenge. Country & CHR expenence
Presently employed. STEVE (213) 923-2001. (6-14)

Talented, dependabile, hardworker looking for big
bresk in emall or medium market. On air eand/or sporta
P-B-P. Call TIM EBY (812) 479 2022. {8-14)

Changes
| RADIO ]

Richerd Tedesco, Carol Mulone &
Greg Reed nemed Account Executive for 1210
WCAU-AM/Phiiadeiphia, PA

Judy Honn esppointed Business Administrator for
KYUU/Sen Francisco, CA

Marthe Robinson joins KYUU/Sen Francisco
CA es Account Executive

Julia Morris eppointed Executive Secretary to
| xyuursen Frencisco’s GM

RECORDS

Scott Stephens appointed Atlantic Records Pro-
motion Representetive for WEA D.C./Baltimore/VA
sales district

Dovide Lazar named Assistant to the GM at Main
Street Records

Fran Rogers promoted to Director, International
Operations Administretion for Cepitol Records

Carole Johnson upped to Supervisor, Intermn
tional Operations Administration for Copitol Records
r —— o — -

|

KEN SILVERSTEIN, Top 10 merket sportscester ex-
pernence. Looking for major market opportunity. Willing
to relocate. Formerly with WFAA/Dalles. (214)
696-8059. (5-14)

You say you want talent? Waell | have it. You went ex |
perience. Got that 100. Why wait any longer. Call ROSIE ‘
(217) 443-8144. (5-14)

Winning medium market ND with top- l
notch professional skills and outstand- [
ing track record/references seeks return to |
big city life immediately. Present employer
knows | am looking. Let's talk sbout what |
can do for you! Prefer Northeast metro- |
corridor. Call (219) 483-5505 and leave |
message. (5-21) ¢
Newas/public atfuirs. Aveilable now. 9 yrs. experience 1
4 yrs. news. Will relocete. (B17) 772-5120. (5-14) l
|

Sports pro aveilable. Recent nationwide talk show
host. P-B-P experience. Creetive, witty. Available now
Willing to relocate. Cell BOB (203) 651-8984. (5-14)

STEVE SUMMERS, axperience In mejor markets.
Recently MD/afternoons et WDRQ/Detroit. Avaeilable
due to format change. Seeking steble CHR formet. Let's
talk! (313) 474- 7097. (5-14)

A/C craftsman with knack for ettracting females

seeks position with station<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>