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WVCA Loses License
To Challenger

WVCA/Gloucester, MA last
week became possibly the first
station in history to lose its license
in a comparative renewal pro-
ceeding despite being found qual-
ified to remain a licensee. On a 4-2
vote, the FCC stripped owner
Simon Geller of the small FM sta-
tion and awarded the license to
Grandbanke Corp.

Grandbanke won because it pro-
mised to broadcast 136 hours per
week, devote nearly 29% of its air-
time to news and public affairs
and provide service to 360,000 peo-
ple. WVCA, a symphonic music
station operated singlehandedly
by Geller, now broadcasts #4
hours a week, runs virtually no
news and public affairs and
reaches a potential audience of on-
ly 43,000 people.

There are many cases on record
of comparative renewals in which
incumbents lost because they
were found unqualified, the most
being RKO’s loss of WNAC-TV/
Boston. But, with the possible ex-
ception of the famous WHDH/Bos-
ton license denial, the FCC has
never before awarded a license to
a challenger over an incumbent
who was found to be qualified to
hold a license. :

Are Politics Involved?

“I believe it’s a case of money,”
Simon Geller told R&R. ‘“One of
the principals in the corporation to
which they awarded my license is
a millionaire and a former state

Sharp Named
To FCC

Steve Sharp, the FCC’s 34-year-
old General Counsel, was nomi-
nated last week by President Rea-
gan to fill a seven-year GOP seat
on the Commission, replacing Ab-
bott Washburn. A close ally of
Chairman Mark Fowler, Sharp is
a former radio and television re-
porter who has spent the last ten
years in legal positions at the FCC
and in private practice.

The White House forwarded the
nomination to the
Senate Com-
merce Commit-
tee on Tuesday
(5-25), but early
action is unlike-
ly. A two-week §
Senate recess;
that begins Fri- |
day (5-28) may § .
serve as a need- Steve Sharp
ed cooling-off period from the bit-
terness that nomination has arous-
ed in some quarters.

Although Sharp has strong back-
ing within the Senate, two of its key
members, Bob Packwood (R-OR)
and Ted Stevens (R-AK) had

SHARP/See Page 37

Republican chairman. So you
draw your own conclusions. Three
of the four Commissioners who
voted against me are Reagan ap-
pointees.”

Geller pledged to fight the
decision at the Commission and, if
necessary, in the courts. Last
week he obtained legal counsel for
the first time when a public in-
terest law firm agreed to repre-
sent him free of charge.

Siding with Geller were Com-
missioners Abbott Washburn and
Jim Quello.
Geller has demonstrated a strong,
unique and continuing commit-
ment to the community which is

WVCA/See Page 37

“We submit that’
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ACTION AT ADVISORY COUNCIL MEETING

Arbitron Makes New
Pricing Proposal,
Changes Diaries

Arbitron proposed a new pricing
formula and announced revisions
in its new diary’s station ID pro-
visions last week. The actions cli-
maxed what Arbitron Radio Ad-
visory Council Chairman George
Green called ‘‘a very positive ses-
sion” between the Council and Ar-
bitron executives in Key Largo,
FL.

Arbitron’s new alternative pric-
ing proposal avoids its past reli-
ance on Highest Open Minute
Rate (HOMR) and CPI adjust-

KISW/Seattle In Renewal Battle

The FCC has designated Kaye-
Smith Enterprises station KISW/
Seattle’s renewal application for
what promises to be a long and ex-
pensive hearing against a chal-
lenger. The competing applicant
is Vincent Hoffart, Kaye-Smith’s
former Director of Engineering.

Hoffart calls himself a ‘con-
cerned citizen” attempting to cor-
rect wrongdoing by Kaye-Smith.
But the group’s attorney, Jerome
Boros of the firm Fly, Shuebruk,
calls Hoffart ““a professional ob-
jector’’ who has filed more than 20
actions against Kaye-Smith sta-
tions since he was fired in 1976.

According to Hoffart, the trou-
ble began in 1973 when he was ask-
ed to condone logging violations
by announcers. He complained to
the FCC in 1975, Hoffart claims,”
was then “put in a deep freeze” by
management and finally fired in
1976.

JOINS KPRZ IN MORNINGS

String Of Defeats

Except for last week’s victory in
beating back Kaye-Smith’s at-
tempt to have his application for
KISW’s facilities squashed, Hof-
fart has suffered numerous set-
backs before the FCC.

Last week, for instance, the
Commission threw out his chal-
lenges to the renewals and sales of
Kaye-Smith’s KXL-AM & FM/
Portland and KJRB & KEZE/
Spokane. Among other things, he
had alleged perjury, contest ‘“‘hyp-
ing,” inadequate public service
programming, EEO violations,
and failure to disclose a $100,000
payment for changing a set of call
letters.

Also last week, the FCC refused
to order a review of the Broadcast
Bureau’s 1981 denial of Hoffart’s
objection to the sale of KCKN-AM

KISW/See Page 37

Owens Back On L.A. Airwaves

After more than 20 years with
Golden West’'s KMPC/Los An-
geles, Gary Owens will join Gan-
nett’s KPRZ/Los Angeles in morn-
ing drive on June 7. Owens, who
has been off the air at KMPC
working as a ‘‘creative consul-
tant” for GW since last June, told
R&R, “I am very happy to be
back on the air again. Ah, to be sil-
ly on the air . . . how I’ve missed
that.”

KPRZ & KIIS President/Gener-
al Manager Wally Clark com-
mented to R&R, ‘“We’re extreme-
ly pleased to have a man of Gary’s
quality and professionalism on
our staff. He’ll be in an environ-
ment here in which he can work
best. He can be his own man, he
can do what he wants to do on the
air, and we have the kind of au-
dience that will appreciate Gary
the most.”

Wally Clark (left) & Gary Owens

KPRZ runs the Al Ham ‘Music
Of Your Life” syndicated format.
The station also employs two
other former KMPC air personali-
ties: Dick Whittinghill and Johnny
Magnus. Owens said, “It's a rein-
carnation of those Camelot days
when the three of us were togeth-
er. I'm very excited about KPRZ,
its staff, its great sound, and now
I'll have a daily avenue of silly
ways to express myself!”

ments to base rates on a station’s
performance in county coverage,
with market revenues also fac-
tored into the equation.

Connie Anthes of Arbitron de-
scribed the plan: “If a station
showed up in 80% of the counties
in its TSA, as measured by our
County Coverage study, then it
would pay 80% of the given rate
for that market. Market revenue
increases or decreases would also
be considered.” When asked how
market revenues would be deter-
mined since the FCC no longer
will collect such data, she replied,
“We expect someone will step in
and fill that void.” Both Arbitron
and the Council will consider this
alternative pricing idea and dis-
cuss it again at the August meet-
ing of the two bodies.

Diary ID’s Revised

At the request of the Council,
which had heard from a number
of stations concerned about the
new diary’s greater stress on call
letter entries, Arbitron has once
again decided to revise diarykeep-
er instructions. Production of
newly-formatted diaries was held

up, and the instructions for the
ARBITRON/See Page 37

Tuesday Wins
Antitrust Suit
Against AFTRA

In one of the few cases where a
union has successfully been sued
for antitrust violations, Tuesday
Productions, a San Diego-based
production company, was award-
ed $9.3 million in damages in San
Diego U.S. District Court in its an-
titrust suit against AFTRA. The
jury found AFTRA had engaged in
a group boycott against Tuesday,
which was deemed a violation of
the Sherman Antitrust Act. Com-
pensatory damages of $3.1 million
were automatically tripled be-
cause the law triples what the
plantiff lost from sales owing to
the defendant’s illegal actions.
Tuesday was also awarded attor-
neys’ fees and court costs which
are expected to push the award
total to over $10 million.

Tuesday Productions President
Tom Di Noto said, “The system
works and I'm delighted that it
does. During the four years we’ve
been fighting this thing, I've won-
dered whether Tuesday still had
the right to compete freely for ra-
dio and TV commercials. This
verdict answers my questions.”’

TUESDAY /See Page 37
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CBS CUTS OFF KBCO

Album-Tracking Controversy
Flares At Boulder Station

The longstanding battle between AOR
stations and record companies over airing
entire albums erupted in Boulder last
week after KBCO tracked Paul McCart-
ney’s “Tug Of War”’ LP. CBS’s local
Branch Manager Michael Wagner im-
mediately stopped servicing the station
and its A/C-formatted AM, KADE, with
product. The company cited the home tap-
ing problem, saying KBCO was ‘hitting
him (Wagner) where he lives.”

KBCO PD Dennis Constantine told R&R,
“We’ve tracked albums since the day we
went on the air. We used to be promoted by
record reps to track albums; it was a way
to get exposure for new acts. More recent-
ly, the mood has changed, and we agreed
to a compromise: to break up each album
side with an announcement of some kind so
no tape being made would be ‘clean,” and
they’d still have to buy the album.” A CBS
rep called the break-in ID “minimal.”

Constantine continued, ‘“The branch
manager decided to stop servicing the sta-
tion, along with our AM. They have
nothing to do with this at all.”” A spokesper-
son for KADE said the station was able to
procure CBS product on request, although

GM DONNELLY EXITS

Grogan Takes Over
At KPLX & KLIF

Larry Grogan, Regional VP of Sus-
quehanna Broadcasting, will take over the
day-to-day operations of the company’s
KPLX & KLIF/Dallas from exiting GM
T.J. Donnelly. Grogan told R&R, ‘I have
had this station in my region for the last
two years, and I'm just coming down and
working out of here now. I'm still in charge
of WFMS/Indianapolis, and I haven’t
made up my mind yet if Il be moving to
Dallas or bringing in a GM for either sta-
tion. I really haven’t gotten that far yet,
although it is a strain commuting between
the two markets. We don’t anticipate any
other personnel changes at the station.”

Susquehanna Senior VP/Radio Art
Carlson told R&R, “Larry has been the
regional VP in charge of both the Dallas
stations and Indianapolis, and he is now
taking direct charge of Dallas. It’s not a
replacement as such . . . he maintains his
current position as Regional VP. At this
point he’s running all three stations.

it was not being directly serviced. ‘“My
plan is to continue playing CBS product,”
Constantine said. “It only hurts the
listeners if we suddenly pull all the CBS
product off the air. We’re going to have to
go out and buy it.”’

KBCO’s tracking program is sponsored
by a local stereo store that sells blank
tape. CBS contended that the show ad-

vocated taping openly, but Constantine
denied it. CBS/See Page 39

Janssen Promoted To
Scripps-Howard VP

Richard Janssen has been elected to the
position of Vice President/Broadcasting
for Scripps-Howard. Janssen had been
Assistant to Scripps-Howard Broadcasting
President Donald Perris since joining the
company in 1978.

A company spokesperson termed the
promotion ‘““a vote of confidence in Dick’s
abilities.”’ Janssen will supervise Scripps-
Howard’s radio division. The company,
which recently acquired KUPL-AM &
FM/Portland, OR as part of an acquisition
drive, now owns seven radio stations, the
others being WBSB/Baltimore, WMC-AM
& FM/Memphis, and KMEO-AM &
FM/Phoenix.

WINS Settles
AFTRA Strike

WINS/New York and AFTRA have settl-
ed their differences, with all WINS AFTRA
members returning to work May 21 follow-
ing an 8l-day work stoppage. WINS
VP/GM Tony Hirsh said, “We are ex-
tremely pleased to see our announcers and
reporters returning to work. Labor
disputes are always difficult for everyone
involved.”

During the strike, news management
personnel from other Group W radio and
television stations and outside personnel
staffed the News Department at WINS.
Commenting on the settlement, Hirsh said,
“The agreement provides WINS with
sought-for productivity improvements,
allowing the station to be more com-
petitive in the New York market. In
return, our on-the-air talent has received
wage and benefit increases.”

Changes are a part of the radio business KF AT GM LeVin Dies

... T.J. Donnelly is no longer at KPLX &
KLIF . . . and that’s about as far as I want
to comment on it.”’

Thomas Becomes
PD At WNSI

Jan Thomas has been appointed Pro-
gram Director at WNSI/Tampa-St.
Petersburg, moving up from Assistant
Operations Director at the News/Talk sta-
tion. Thomas replaces John Eastman, who
remains with the station as 6-9pm host.

Harte-Hanks Radio Regional VP Peter
Schulte told R&R, ‘“‘Jan is one of the most
gifted programmers I've ever worked
with. She was in the news department at
WRBQ, our FM sister station in Tampa.
Then she went on from there to
KCMO/Kansas City and decided she
wanted to come back home. She has that
special ability to communicate with the
audience.”

Schulte continued, “John Eastman will
still do a show; he’s got some television in-
terests and he’s a professor at a local
university here — he’ll devote time to
teaching, so Jan has taken over as Pro-
-gram Director. She’s at WABC/New York
studying the new ABC Talkradio format
which we are going to put into operation on
June 7 here.”

Harvey Levin, owner and General
Manager of KFAT/Gilroy (San Jose) and
owner of KUIC/Vacaville, CA, died last
week of cancer at the age of 38. Levin was
a broadcaster for 23 years, became GM of
Metromedia’s KNEW/QOakland-San Fran-
cisco at the age of 30, and bought his first
station (KUIC) at 33.

LEVIN/See Page 39

KWKI Switches On
New A/C Format

Sandusky’s recently-acquired
KWKI/Kansas City debuted its new 25+
full service Adult/Contemporary format
last week (5-20). The station, dark for the
past 2% months, previously broadcast
religious programming.

As part of the change, an entirely new
staff has been brought in, headed by
General Manager Stephen Dinkel, former-
ly GM at KKJO/St. Joseph, MO. Stepping
in as Program Director is Jim Owens, who
most recently spent two years as MD for
sister station KWFM/Tucson. Filling out
the staff are all Kansas City broadcasters:
MD Terri Moore, Production Director
Dave Munday, News Director Dave
Krieger, morning man Dan Donovan, and
overnight personality Greg Duncan. Aurie
Marimaldi has been appointed Sales
Manager.

‘“We’re building the station, step by step,
from the ground up while we’re on the
air,” said Owens. ‘‘We’'re researching the
listeners to learn who and what they want,
and then responding to those needs. We
can’t fool the people, so why even try?

“We’re also not going to be a jukebox,”
Owens emphasized. ‘‘Everything we’re go-
ing to put out on the radio here will be
because the people want it. That’s what’s
going to set us apart from the other A/C’s
in town.”

Owens has been pleased with the reac-
tion so far. “Aside from some initial
resistance to the format change, it’s been
great. Some people are saying, ‘It’s about
time somebody asked us what we want,’
while others just call to say ‘Thank you.’

Commenting on his own appointment,
Owens stated, “It’s a great opportunity for
me to be able to work with this staff and
Sandusky. Special credit must go to Ben
Weiss, our Chief Engineer. He’s responsi-
ble for our great technical sound.”

KWKI has applied for a call letter
change to KLSI, pending FCC approval.

Reese Named
WNOE-FM PD

Jim Reese has been appointed Program
Director of WNOE-FM/New Orleans, com-
ing to the Country station from an evening
news anchor position at WWJ/Detroit. He
replaces Charlie Marcus, who recently
joined KOCY & KXXY/Oklahoma City as
PD.

WNOE GM Eric Anderson told R&R,
“Jim and I had established a friendship
with each other when he was at CKLW-
FM/Detroit, so when we were going
through the process of looking for a Pro-
gram Director, I talked to him and he told
me he was still interested. We’re happy to
have him, and wish Charlie Marcus all the
luck in the world at his new position.”

Reese commented, “I made the move
REESE/See Page 39

The long-rumored distribution deal bet-
ween Planet Records and RCA was officially
announced last week. First release is a
Pointer Sisters album, "So Excited.” Pic-
tured celebrating the association are (l-r)
RCA President Bob Summer, Planet attorney
Abe Somer, Planet President Richard Perry,
and RCA VP/USA & Canada Jack Craigo.

Planet To RCA, Island To Atlantic

Island Records and Atlantic put the official
seal on their previously announced distribu-
tion agreement last week. First releases are
albums by Joe Cocker, Black Uhuru, and
Talking Heads guitarist Adrian Belew. Pic-
tured commemorating the occasion are (I-r)
Atlantic Chairman Ahmet Ertegun, Island
founder Chris Blackwell, and Atiantic Vice
Chairman Sheldon Vogel.
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Washington Report

FCC Assigns Dark

Indianapolis FM License

Peoples Broadcasting has been chosen
over three other applicants to build a new
station utilizing the former frequency of
WIFE-FM/Indianapolis. WIFE-FM, a Star
Station owned by Den Burden, lost its li-
cense in the 1970’s due to fraudulent bill-
ing and contests, plus furnishing free cam-
paign airtime to Senator Vance Hartke
(D-IN) in violation of the Fairness Doc-
trine.

Two FCC law judges found Peoples best
qualified because stockholders with 58%
ownership of the firm will be involved in
fulltime management, and a black female
will be employed as operations manager.

One of the other applicants was Richard
Kiley, WIFE’s former GM. A major focus
of the FCC’s inquiry was determining to
what extent he was to blame for wrongdo-
ing at WIFE. The law judges ruled he was
not to blame for the fraudulent billing and
contests. But they assessed a ‘“‘substantial
comparative demerit”’ against Kiley be-
cause they said it was inconceivable that he
was unaware of the free airtime given to
Sen. Hartke.

Harris Wins Oregon,
Canadian AM Stereo Polls

Harris Corp. is the favored AM stereo
system among station in Oregon and Cana-
da, according to the final tallies of recent
surveys by the Oregon Association of
Broadcasters (OAB) and the Canadian
Association of Broadcasters (CAB).

In Oregon, 42 or nearly half of the state’s
stations took part. in the survey. A total of 15
said they’re planning to install AM stereo,
15 others said they’re not, and 12 indicated
they’ll wait awhile. Of those definitely going
stereo, seven named Harris as their first
choice, while three picked Motorola and two
mentioned Kahn.

A total of 77 Canadian stations took part
in the CAB poll. Nearly 39% expressed no
preference among the five systems. Harris
was named as the first choice by 33.7%,
Magnavex by 15.7%, Kahn by 8.4% and
Motorola by 3.6%.

Meanwhile, Motorola is trying to bolster
its position by offering royalty-free licenses
to any transmitter manufacturers who
build its system. And Harris Corp. has an-
nounced a 10% price hike on all its products,
effective May 10.

Mahone, Tarleton Fill NAB

Board Vacancies

Sheridan Broadcasting Network’s new
President Glenn Mahone is the newest
member of the NAB Board. The group’s Ex-
ecutive Committee has named him to fill
the vacancy created by the resignation of
former Sheridan President Skip Finley.

A second vacancy, created by the depar-
ture of former WOR/New York VP/GM
Rick Devlin, has been filled with the ap-
pointment of Cullie Tarleton, Jefferson
Pilot Sr. VP/Radio. The appointment gives
an extra year on the board to Tarleton,
whose present term expires in June. He is
currently Chairman of NAB’s Radio Board.

Station Sales Clear FCC
In 60 Days

It now takes an average of 60 days for a
station sale to be approved by the FCC, ac-
cording to Renewal & Transfer Division
Chief Roy Stewart. A year ago, he says,
processing took from 90 to 120 days.

The main reason for the speedup is that
Stewart’s staff no longer has to wade
through reams of data on the financial con-
dition of station buyers. Applicants are now
allowed to simply certify that they have the
resources to buy the station and operate it
for the first three months.

Assignment Of New FM

Channels Streamlined

Claiming its 20-year-old rules for assign-
ing new FM channels to communities are
“outdated and cumbersome,’’ the FCC has
taken a series of steps to speed up the pro-
cess,

Many factors formerly considered have
been dropped altogether. For instance, the
FCC will no longer limit the number of FM
channels available to a community based
on its size. Gone is the ban on assigning two
different classes of FM channels to the
same town.

Also gone is the former policy of only put-
ting Class A’s in small towns and Class B’s
and C’s in larger ones. And, no longer will
the Commission delve into whether a party
actually intends to serve the designated
community or a larger one nearby.

According to the FCC, these and other
changes will save work both for applicants
and the Commission, and result in speedier
start-up of new FM stations.

WITS Liquor Ads

Arouse Groups’ Ire

Cossack vodka commercials aired on
WITS/Boston have inspired letters to Con-
gress and the FCC from six anti-liquor
groups. The radio spots, forbidden under
the NAB’s advertising code, began this spr-
ing on WITS following the partial upholding
by a federal judge of the Justice Depart-

“ment’s antitrust suit against the NAB code.

Cossack is not a member of the Distilled
Spirits Council, which discourages radio/
TV liquor ads. Groups protesting the spots
include the National Citizens’ Committee
for Broadcasting, the Media Access Pro-
ject, and three organizations concerned
with drunk driving.

In Other Key Developments:

e The FCC has okayed Coca-Cola’s ac-
quisition of WWVA & WCPI/Wheeling,
WV and KCPX-AM & FM/Salt Lake City.
Coke will get the stations as part of its $750
million merger with Columbia Pictures.

¢ On July 30 the FCC’s Cincinnati Field
Office will shut down and its functions will
be transferred to the Detroit office.

* A hearing has been ordered to choose
among three applicants seeking the
facilities of WMOU & WXLQ/Berlin, NH.
White Mountain Broadcasting lost the li-
censes in 1979 due to fraudulent billing.

BOLGER BRINGS
UP NAB PLAN
NAB's five-point proposal for saving public

broadcasting was delivered iast week to FCC

Commissioner Jim Quello (right), who heads

up the agency's Temporary Commission on

Alternative Financing for Public Telecom-

munications. Making the presentation was

Tom Bolger of WMTV-TV/Madison, WI, who

chaired the NAB task force.

Quello’'s commission met privately early
this week to finalize its recommendations,
and the full FCC scheduled a meeting yester-
day to receive that report on suggestions it
should send to Congress to develop new
revenue sources for public broadcasting.
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FCC Nominee Sharp Envisions
“Traffic Cop’’ Commission

Last summer, when R&R interviewed FCC General Counsel Steve
Sharp, he revealed the kind of conservative outlook that made him
Chairman Mark Fowler’'s — and now President Reagan’s — first
choice for the GOP seat on the Commission that comes open June 30

(see related story, Page 1.)

He told R&R that ideally,‘“This agency’s
function would be to facilitate private
enterprise getting into business. Ultimate-
ly, if all goes well, we can be a traffic cop,”
he said.

This week Sharp expanded on that
theme for R&R, asserting that radio peo-
ple are uniquely suited to explore new
technologies. ‘“‘Radio has adjusted to a
very sophisticated marketing structure
over the last 20 years — narrowcasting,
market segmentation, whatever you call
it.

“Radio has identified population groups
and adapted to serving those groups, and
that’s exactly what’s happening now in
video. So people who have mastered
techniques in radio are ideally suited to do-
ing the same thing in video,” says Sharp.
“I think they could very well be the in-
dustry’s leaders.”

He forecasts a straightforward, low-

profile style for himself as a Commis-
sioner: ‘I don’t see myself spending a lot
of time making statements and speeches.”

On reaching decisions, he explains, “I
like to take an agenda item, work it
through, look at the alternatives, listen to
as many people as possible. When that pro-
cess is complete, you go to a Commission
meeting with a fairly good idea of where
you are.”

Finally, although his strongest support
comes from the Senate's conservative
bloc, Sharp doesn’t regard himself as the
captive of any group. His experience as a
broadcaster, FCC staffer, and private at-
torney, he believes, gives him insights and
perspectives that will be valuable in his
new job. ‘““You understand what these guys
are going through and that’s very useful,”
Sharp told R&R. “I don’t think it’s a mat-
ter that you're biased one way or the other.
I do not equate knowledge with bias.”

Radio Marti Knocked Off AM Dial

It looks as though Cubans listening to Radio Marti may not have
their sets tuned to 1040 kHz, after all. The House Telecommunications
Subcommittee last week voted to prohibit the government from putting
the proposed anti-Castro propaganda station on or near any AM frequen-

cy used by U.S. commercial stations.

If Congress goes along, that means
Radio Marti will have to be a shortwave
station, or use the outer fringes of the AM
band. The State Department reportedly
has been lobbying to reverse the vote. An
attempt to overturn it was expected later
this week when the full House Energy &
Commerce Committee votes on the Radio
Marti bill (HR 5427).

Last week’s action came in the form of
an amendment offered by Rep. Tom Tauke
(R-IA), who fears threatened Cuban jam-
ming of 1040 kHz, Radio Marti’s chosen

frequency, would wipe out co-channel
WHO/Des Moines and other stations. The
amendment passed 12-2.

Even loyal Reaganite Jim Collins
(R-TX) backed Tauke, warning that Radio
Marti could cause ‘irreparable harm to
the broadcast industry.” Chairman Tim
Wirth (D-CO) accused the administration
of having “misguided” priorities. It wants
to spend $18 million on a single station aim-
ed at Cuba, he charged, but is “unwilling
to spend even one penny”’ to build public
radio stations for the American public.

Deregulation Foes Attack
Commission Policy Changes

Without access to program logs and extensive renewal informa-
tion, the FCC has no way of telling whether a station has served the
public interest. That was the thrust of arguments Monday (5-24) in the
U.S. Court of Appeals in Washington by lawyers for public interest
groups appealing radio deregulation and postcard renewal.

Lawyers for the FCC countered that the
Commission can gauge a station’s respon-
siveness to its community by examining
the programs/issues list that must now be
kept in public files.

Program logs, which radio deregulation
eliminated, gave only stop and start times
and did not address community respon-
siveness, FCC lawyer Daniel Armstrong
argued. With the programs/issues lists,
“The emphasis is now on responsiveness
and that’s where it should be,” he told the
three-judge panel. And, he added, since
renewal is at stake, stations are likely to
“put their best foot forward” in assembl-
ing their yearly programs/issues lists.

Making the case for the United Church of
Christ, former Carter Administration of-
ficial Henry Geller complained, ‘‘The
Commission has changed policy and given
no rational explanation.” Noting that vir-
tually all stations have retained program
logs for business purposes, Geller contend-
ed it would not be ‘‘unreasonable’’ for the
FCC to once again examine a randomly-
chosen ‘‘composite week” at renewal
time, as it used to.

Postcard Renewal Attacked

In the postcard renewal case, attorney
Jeff Olson argued the appeal on behalf of
Black Citizens for a Fair Media. Since the
renewal form was cut to five simple ques-
tions, he told the court, the Commission is
making renewal judgments “without any
knowledge whatsoever regarding that
licensee’s performance.”’

But Judge Robert Bork made it clear he
disagrees. In the “real world,” he said,
with the FCC’s long experience regulating
broadcasters, it can generally presume a
station has done a good job unless com-
plaints are received from the public.

Several times, Judge Skelly Wright ask-
ed questions which indicate he’s trcubled
about how, without program logs to refer
to, citizens and groups can obtain the raw
data they need in order to file complaints.

The third judge, William Jamieson of
Montana, sat silent throughout the hear-
ing. He is regarded as the swing vote. since
Bork is expected to side with the FCC
while Wright backs the pro-regulation
public interest side.



FOR OUR FIRST CONCERT,

WE SIGNED 163 TOP NAMES.

KGUM

Agana GUAM
KQEO
Albuquerque NM
KBYR
Anchorage AK
WDNG
Anniston AL

WSKY
Asheville NC
KEY1 (FM)
Austin TX
WKTK (FM)
Baltimore MD

WORK (FM)
Barre VT

WAFB (FM)
Baton Rouge LA
KHYS (FM)
Beaumnont/Port
Arthur/Orange TX

WGEO-FM
Beaverton Ml
WMOU
WXLQ (FM)
Berlin NH
WAAL-FM
Binghamton NY
Birmingham AL
KBOM

Bismarck/Mandan ND

WRBA
Bloomington IL
WEEI-FM
Boston MA
WBGN
Bowling Green KY
WPHD (FM)
Buffalo NY
WQCR (FM)
Burlington VT
WKIJF-FM
Cadillac Ml
KRLN

Canon City CO
KTWO

Casper WY
WDWS
Champaign IL

WKTM (FM)
Charleston SC

WBCY (FM)
Charlotte NC
WSKZ (FM)
Chattanooga TN

WYEN (FM)
Chicago IL
WECM-FM

Claremont NH

WKVL
Clarksville TN
WWWM (FM)
Cleveland OH
KXXX (FM)
Colby KS
WNOK-FM
Columbia SC
WHUB-FM
Cookeville TN
KSHR-FM
Coquille OR

WCBC
Cumberland MD

KAFM (FM)
Dallas TX
WVUD-FM
Dayton OH
WDOQ (FM)
Daytona Beach FL
WSOY-FM
Decatur IL

KOAQ (FM)
Denver CO
Detroit Mi
KDIX
Dickinson ND
WOWQ (FM)
DuBois PA
KDGO
Durango CO
KVMX-FM
Eastland TX
WLEV (FM)
Easton PA
WDEA
Ellsworth ME
KGWA

Enid OK

WFNN-FM
Escanaba Ml
WYER-FM
Evansville IN
WFMP (FM)
Fitchburg MA
WFDF

Flint Ml

WFMD
Frederick MD

Fresno CA
WRUF-FM
Gainesville FL
WENT
Gloversville NY
WNFL

Green Bay WI
WOMG (FM)
Greensboro NC
WHAI
WHAI-FM
Greenfield MA
WNIX
Greenville MS

WFBC

Greenville SC
WABG
Greenwood MS

WJEJ
Hagerstown MD

WTSL

Hanover /Lebanon NH

WIOF (FM)
Hartford CT

WASA

WHDG (FM)
Havre De Grace MD

WHAP
Hopewell VA
WHOP
Hopkinsville KY
KULF
Houston TX

WQMU (FM)
Indiana PA

KWOS

Jefferson City MO
WHLG (FM)
Jensen Beach FL

WIDD
Johnson City TN

KBTM-FM
Jonesboro AR
KQKY-FM
Xearney NE
WNBX-FM
Keene NH
KTKN
Ketchikan AK
WLCX
LaCrosse Wl

WNFQ (FM)
Lake City FL

WLPW-FM
Lake Placid NY
WVIC (FM)
Lansing M
KIOZ (FM)
Laramie WY
KOBE

Las Cruces NM
KUDO (FM)
Las Vegas NV
WLAP-FM
Lexington KY
KWST (FM)
Los Angeles CA

WKJJ-FM
Louisville KY

WGOL (FM)
Lynchburg VA

WKBR
Manchester NH
WBAT

Marion IN
KBFM (FM)
McAllen TX
WMEL
Melbourne FL
WMC-FM
Memphis TN
WWWL (FM)
Miami FL
WLUM (FM)
Milwaukee WI
WCCO-FM
Minneapolis MN
KTRM (FM)
Moses Lake/
Ephrata WA

KMUS
Muskogee OK
WNDH (FM)
Napoleon OH
WRNO (FM)
New Orleans LA
WPIX-FM
New York NY

WIKE
Newport VT

KFBR
Nogales AZ

WGH

Norfolk VA

KITE (FM)
Oklahoma City OK

KOIL
Omaha NE

WHLY-FM
Orlando FL
KYLC (FM)
Osage Beach MO
WKZW (FM)
Peoria IL
WILQ (FM)
Philadelphia PA
KOOL-FM
Phoenix AZ
Pittsburgh PA
WYNZ-FM
Portland ME
WBRU (FM)
Providence Rl
KGMQ
Pueblo CO

KQQQ (FM)
Pullman WA

KOAK

Red Oak IA
KCBN

Reno NV
WCWC
Ripon Wi
WFIR
Roanoke VA
WWNH-FM
Rochester NH
WRHI

Rock Hill SC
WYBR (FM)
Rockford iL.
WHBF-FM

Rock Island iL
(Quad Cities)

KWOD (FM)
Sacramento CA
WQHQ (FM)
Salisbury MD
KISN (FM)
Salt Lake City UT
KGGI (FM)
San Bernardino CA
KIFM (FM)
San Diego CA
KEZR (FM)
San Francisco/
San Jose CA

KAFE-FM
Santa Fe NM
WGBI-FM

Scranton PA

KOLT
Scottsbluff NE
KZAM (FM)
Seattle WA
WDRV
Statesville NC
WQKX (FM)
Sunbury PA
KREW
Sunnyside WA
WSRZ (FM)
Tampa/St. Peters-
burg/Sarasota FL
WTZE-FM
Tazewell VA
WVTS (FM)
Terre Haute IN
KTHE
Thermopolis WY
WPAX
Thomasville GA
WIBW-FM
Topeka KS
KTKT

Tucson AZ
WQTC-FM
Two Rivers Wi
KUKI

Ukiah CA
KROK (FM)
Shreveport LA
KTHO

South Lake Tahoe CA
WHUR-FM
Washington DC
KWLO
Waterloo IA

WTNY

Watertown NY
KTRW (FM)
Wenatchee WA
WRMF-FM

West Palm Beach FL
KKRD (FM)
Wichita KS

WWPA
Williamsport PA
WSTW (FM)
Wilmington DE
WWRW (FM)
Wisconsin Rapids, WI
KONG

Visalia CA

WOQRA (FM)
Warrenton VA

RADIORADIO just aired our first con-
cert, a Daryl Hall and John Oates
exclusive. The 90-minute concert was
cleared by 163 stations nationwide,
covering 82% of adults 18-34.*

We'll be following our tremendous debut
with more exclusive concerts and specials

*Source: 1980 Arbitron Coverage Study

aimed at young adults. Coming soon:

The Little River Band, Al Jarreau, Sheena

Easton, The Almost Comedy Hour, and

The Commodores.
If you'd like to get involved with our next

concert, call Dave West at RADIORADIO,

a service of CBS, at 212-975-2097.

Gets you involved
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Mood T’s Tap Body Heat

Remember the good old days when you wore your heart on
your sleeve and your mood on your ring? But that was then, and
like it's time for something new — after all this is the
technology-minded 80’s. So here's the Mood T-shirt, whose
color ranges from a grey to magenta to green to blue-green and

7 COMPANIES PROFILED

Media Firms Ahead
In Ist Quarter

1st Quarter Profits/Net

Metromedia

stasmiion IHHBEEEEEEREEN -
Scripps-Howard
($4.4 million) EEEREEEEREN.
Cox
¢133miiony HEBHEEBE 2
Cap. Cities
($18 million) [ | FRT
LIN
($3.1 miilion) . . +9%
Gannett
¢31.6 mitiony WM +5%
Taft Broadcast
Group I -1%
6.4 millio
(sdemilion) 1st Quarter Gross Revenues
Cox
s1o8omiiony EHEBEEBE 2
LIN
¢174miionn [HHEBEB ;25
Cap. Cities
s1a9amiiony ABEE ;22
Scripps-Howard
s208mitiony I N+16%
Taft Broadcast
Group . . . +14%
($27.2 mitlion)
Gannett
3389 miion) I 1+114%
Metromedia
¢119.2miion) 1 M +10%

The first quarter of 1982 saw increases in both net profit and gross
revenue for seven major media companies, whose assets include substan-
tial radio holdings. Taft was up overall, but its broadcasting profits dropped
slightly. A breakdown of each firm's profit/revenue growth is graphically
displayed.

Our thanks to
Pittsburgh’s #1 station

KDKA

for choosing the #1
music selection system.

56&::47/“
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Computing TENAFLY. NEW JERSEY 07670
€ ervices

(201) 567-3263

then purple, depending on the wearer’s body heat.

Englewood, OH based Sports Im-
prints Inc. markets these ‘‘Magik
Tee" shirts, the product of heat-
sensitive liquid cystal. Although the
concept behind liquid crystal isn't
new, President Jack Myers and a
team of researchers have developed
a process that keeps the crystal on
the fabric through 5 months or 21
washings, whichever comes first. If
laundered in lukewarm water with mild
detergent and drip-dried, the shirts’
chameleon qualities will last a while
longer.

Myers doesn’t consider this to be
on the same fad level as the rings
because the art department is always
changing the number of available
designs and experimenting with the
crystal to achieve different colors. In
fact, there are Walt Disney ‘‘Magic
Mugs’® with Disney characters
materializing when the cup is filled
with hot/cold water, printed shirts for

EMI/Capitol
Cop Clio
Bids

EMI-America/Capitol Rec-
ords recently cornered the 1982
Clio Advertising Awards market
after three of its record commer-
cials were selected as finalists in
the radio competition. Vying for
the “*Grammy'' of the advertising
field are the 60-second spot for
the J. Geils Band ‘'Freeze
Frame’' album, the Kenny
Rogers catalog ad featuring the
“*Share Your Love' LP, and the
*‘Playboy’’-themed commercial on
behalf of the latest Juice Newton
and Sheena Easton albums. All
three were produced by L.A.
Trax, Inc. President Joe Kiein.
The winner will be announced at
the June 9 ceremony in New York.

RIAA/NARM
Workshop

Scheduled

The second in a series of three
regional Traffic & Transportation
workshops is set for June 29 at RCA
Records’ indianapolis branch. A third
session for West Coast participants is
slated for Los Angeles in early Oc-
tober.

Cosponsored by the RIAA and
NARM, the session outlines the func-
tions of a traffic department and the
most economical means it can employ
to move audio/video products. Among
the topics discussed are selecting
carriers and damage/overage claims;
discussions are reinforced by a ques-
tion and answer open forum.

Registration costs $75 and covers
text materials, a continental
breakfast, and luncheon. Contact
Stephen Traiman, RIAA, at (212)
765-4330; or Mickey Granberg,
NARM, at (609) 795-5555 for addi-
tional details and registration form.

the series “"Swamp Thing” and the
film “‘Annie,” baseball hat patches,
and, if you're ready for this, two mills
have contracted for 10,000 magik
bikini panties.

Based upon the intricacy of the
design or logo, plus volume, the shirts

wholesale from $2.40 to $5.50. For
more information call Jack Myers at
(513) 836-9080.

Punk Cat-ches On In Japan

What happens when you cross the punk rock phenomenon with cats? Fuss in
boots? Well, if you're Satoru Tsuda, the result isn’'t a joke but a profitable
marketing campaign. According to arecent Los Angeles Times article, Tsuda,
director of a Japanese ad agency, sent out a costume cat-tle call last fall, in
hopes of attracting photogenic felines to promote a line of products. Four of
the cats banded together as a punk-rock group who “‘played’ tiny electric
guitars and became Japan'’s hottest new rage.

Sine then Tsuda has hooked up with Tokyo's Shinko Music Publishing
Company to push albums and books among other items. Some 1.8 million edi-
tions of the ‘‘Cat Story Book' and 360,000 albums have been sold while the
entire Namennayo (translation: Don't push me around) line, including T-shirts,
shoes, stationery, school supplies, slippers, and PJ’s, has accounted for $20
million in sales in six months.

Logically, the next step is to cash in on the U.S. market. But the buck may
stop there. Cat fanciers might be appalled to learn that the one to three-month
old kitten models, who pose as juvenile delinquents and motorcyclists as well,
are made to stand on their hind legs by means of rods.

e DAN MASON NAMED PD AT WPGC/Washing-
ton

OLEE MASTERS PROMOTED TO STATION
MANAGER AT WLRS/LOUISVILLE

® MARINER BUYS KBEQ/KANSAS CITY

¢ NUMBER ONE FIVE YEARS AGO: "Dreams” —
Fleetwood Mac (WB)

® NUMBER ONE COUNTRY: "Luckenbach Texas"
— Waylon Jennings (RCA)

® NUMBER ONE LP: "Book Of Dreams” — Steve
Miller Band (Capitol)

o

7OM DOOLEY...




DOUBLE - PACK POWER!

QUEEN PATRICE RUSHEN

Hot Space Straight From
The Heart

E1-60015

/)ﬁ%f(( 7‘1 \/f sthen

‘.>[fﬁtji/{7‘.}/lf'(if 7%:"'" LERY

El- 60128

KITY add

WKBW add o KZFM add
WBEN-FM 9 PR KINT deb 25
WIFi 17-14 /oy ) ! KBFM add

FEATURING WCAU-FM 18-16 [l A WTIX 40-38
WXKS-FM 13.9 1 : KROK add

“Body LanguageEmSZ 293 19-13 FEATURING WJDX 16-12
WBEN-FM 6-4 KRLA on WKRZ-FM 18-16  WDOQ 8-4 FM103 20-16 - Forget Me NOts Al

WIF1 20-16 KFi 26-22 K104 24-18 WQUT 20-17 KRQ 13-10
WCAU-FM 35-18 KIS-FM deb 18 KINT 7-7 WBCY 20-18 KIKi11-9

B94 2-1 KIQQ 14-13 KROD 20-13 WAYS 18-12 WJBQ 34-25 CKGM 40-35 WHFM add wDOQ 24-22 WGH add 95XIL 40-39
B104 21-19 KEZR 26-24 KHFI 20-11 WCSC 16-12 WGUY 20-12 CKLW 13-11 WTIC-FM 20-15 WBBQ 30-26 WZZR on 2102 add 37
JB10515-13 B100 24-23 KBFM 17-14 WNOK-FM 29-23  WFBG 8-6 WLOL-FMadd WDRC-FM 30-28 FM100add28  WVIC 29-28 95SGF add
WPGC 8-7 XTRA 15 WTIX deb 27 KIIK 31-20 WZYQ19-16 KEARTH 9-5 KC101 add 29 KX104 on Z104 on WFOX deb 30
CFTR12-10 KYYX 16-14 B97 6-4 KMGK 20-16 95SGF 20-12 KRLA 11 KBBK on WMAK-FM 28-26 KQKQ 22-21 WFLB 24-19
CHUM 7-€ KUBE deb 25 WFMF adc 30 KZ93 deb 19 KKLS 15-12 KF19-5 KCPX deb 38 WOKI add WHOT deb 28 WGLF 29-20
CKGM 16-13 KIMN 28-27 WABB-FM 13-11  WNAP 23-19 WSPT 21-15 KIiS-FM 10-5 KSKD on WSEZ deb 33 KYNO-FM add 31 Q101 add
293 deb 19 Q103 17-14 WZYP 16-11 WMEE 12-6 KRNA 16-10 KIQQ 8-8 KIKl on WCSC deb 29 KIDD deb 29 KVOL on
Y100 21 KZZP 19-16 WHHY-FM 14-8 KQKQ 11-6 KDVV 14-7 KFRC add WJBQ deb 39 WKEE deb 40 FM102 deb 25 KENI 38-31
WLOL-FM 22-18 WPHD 5-4 q WLYT 18-14 KENI 16-8 KEZR add WGUY 26-20 KGGI 3-3 KSLY deb.30
KBEQ 36 WHFM 27-21 O KGGI 20-14 KKLV 19-11 XTRA add WACZ add KNBQ add KCBN add
WGCL 19-15 WRCK 11-7 gﬂé KNBQ 10-9 KCBN 20-13 WFBR 10-6 WTSN deb 37 L CGYRERT KDZA on
WKT!116-13 3WT 13-10 KKFM 12-9 KOZE 13-7

GLENN FREY
No Fun Aloud

E1-60129

GREG KIHN BAND
Kihntinued

60101

GREG KIHN BAND
KIHNTINUED

FEATURING  FEATURING

“H M “l Found Somebody”
appy an B-47463 WAZY M ou n ome o y E-47466
WKEE KSTT KSKD WAEV Wel MV 96KXadd29 WYCRadd WNAP add WYKS on
KZFM KZ93 KRQ "Velcle) KRNA B94 add K104 add KGGI add KSEL-FM add
KINT 2104 KHYT WISE 99KG JB105 add B97 add KBBK add WSPT add
KROD WIKS WGUY WFLB KFMZ CKLW add G100 add KRQ add KRNA add
WSKZ KIDD WIGY WGLF KENI KEARTH on WHHY-FM add KHYT add KCBN add
WOKI KBBK  WFEA KILE KKLV KIQQ add WQUT add WFEA add KDZA add
WCSC KCPX WFBG KSEL-FM KSLY B100 add WBCY add WCIR add KYYA add
WSSX FM103 WOMP-FM KVOL KCBN KOPA add WCSC add 95XIL add

WANS-FM K96 WCIR KKXL-FM KDZA WRCK add WSSX add WZYQ add

WVIC KKRC-FM KATI 3WT add WZZRadd OF ) Q104 add

WJxQ ”x WSPT  KOZE WPSTadd  Z104add (J|_| 95SGF add

»v‘”‘ A asylum

ORUS @ A WARNER COMMUNICATIONS CO







AR (% BoNDS

The first single from the forthcoming album:

oW The Line.

Produced by Bruce Springsteen & Miami Steve

© 1982 EMI AMERICA RECORDS. a division of Capitol Recards. inc. All Rights Reserved.
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Networks/Program Suppliers

MUSIC FEATURES

RKO
Hot Ones (Is, Inc.):

Smokey Robinson (June 28)

Juice Newton (July 12)

Toto (July 26)

Musicstar Specials (Is, Inc.):

T.G. Sheppard (June 21)

Solid Gold Saturday Night
(Dick Bartley):

Everty Brothers (June 19)

Dave Clark 5 (June 26)
Weekly Music Magazine
(Drake-Chenault):

The Midnight Hour (June 19)

Remembering 1968 (June 26)
Rolling Stone

Magazine Productions
Continuous Mistory Of Rock & Roll:
The Producers: Jimmy lovine (June 21)
Greatest American Bands (June 28)
Rock Star Guest DJ:
Outiaws' Freddie Salem (June 21)
Eddie Money (June 28)
Heart’s Ann Wilson (July 5)
United Stations
Dick Clark’s Rock Roll
And Remember:
David Gates & Bread (June 18)
Bobby Vinton (June 25)
Beach Boys (July 2)
Weekly Country Music Countdown:
Moe Bandy/Joe Stampley (June 18-20)
Willie Nelson (June 25-27)
Conway Twitty (July 2-4)
Watermark
Soundtrack Of The 60’s:
The Association/George Harrison/Gene Pitney
(June 19-20)
Mary Welis/Pete Best/Summer’'s Joys (June
26-27)
Westwood One
Budweiser Concert Hour:
Temptations (June 25-26)
In Concert:
Greg Kibn/Point Blank (June 18-19)
Go-Go's (June 28)
Live From Gilley’s:
Gary Moris (June 18-19)
Ray Price (June 25-28)
Johnny Lee (July 2-3)

R&R/Friday, May 28, 1982

FM Ahead Of AM
In Listening, Usage

According to Statistical Research, Inc.’s most recent RADAR survey,
FM’s share of radio listening is still on the rise, representing 61% of the
total radio audience. FM's weekly reach also leads that of AM (75% vs.
68 %) among the 12 + age group. Total radio reach ranks 96 %. Network-
affiliated stations (ABC, CBS, Mutual, NBC, RKO, and Sheridan) account
for a weekly reach of 79%.

With the exception of persons 50 +, FM usage among other age groups
exceeds AM's: 12-24, 79% vs. 21 %; 25-34, 68 % and 32%; 35-49, 53%
and 47 %; and 50 + with AM in front at 58 % vs. FM at 42 %. FM also wins
the daypart race although AM almost closes the gap during 6-10am with
49% to FM’s 51 %. The other dayparts are as follows: 10am-3pm, 62 % and
38%; 3-7pm, 64% and 36 %: 7-midnight, 69% and 31 %; midnight-6am,
59% and 41%.

SONGBIRD WINGS WAY TO NARWOOD — Arista artist Angela Bofid re-
cently taped an interview for Narwood Productions’ syndicated “Out/qok'
with host David Lampel. Bofill is snapped while autographing a copy oi her

Off The Record:
Toto (June 18-19)
Joan Jett (June 25-26)
REOQ Speedwagon/Pt. 1 (July 2-3)
Rock & Roll Never Forgets:
Jiml Hendrix (June 18-19)
Rock Years:
1976 (June 18-19)
1977 (June 25-26)
1978 (July 3-4)
Special Edition:
Earl Klugh (June 18-19)
Patrice Rushen (June 25-26)
LTD (July 2-3)

ABC
Contemporary Net/
Spotlight Special:
Sheena Easton/Juice Newton/Kim Cames (June
20)
Entertainment Net/
Silver Eagle (DIR):
Roger Milier (June 19)
Don Willlams (June 26)
Rock Net/King Biscuit (DIR):
Genesis (June 20)
Dave Edmunds & Dwight Twilley (June 27)
Rock Net/Supergroups (DIR):
Quarterfiash (June 18)

Sargent at (214) 634-8511.

KMET Previews TM’s
“Royalty Of Rock™

On May 29, between 10am-8pm, AOR-formatted KMET/Los Angeles
will sneak preview TM Programming's “The Royalty of Rock: The
Celebration of the Rock Empire.”” Ten hours of the special have been pro-
duced thus far, featuring John Lennon, Paul McCartney, Bob Seger, the
Eagles, Janis Joplin, and Jimi Hendrix, among others. Two hours will
also be devoted to Bruce Springsteen.

When completed, the special will comprise 30-48 hours, and it's schedul-
ed for release in fall '82. For station availability information call VP/GM Neil

AMERICA'S NUMBER ONE

CBS

RadioRadio:
On Stage Tonight: Al Jarreau (July 24)
Great American Summer Countdown: Top

songs of summer during last 15 years (July
3-5)

Clayton Webster
Country Calendar:
Mickey Gilley (June 18)
Anne Murray (June 19)
Father’s Day Tribute to Ernest Tubbs (June 20)
Lynn Anderson (June 21)
Chris Christopher (June 22)
June Carter Cash (June 23)
Barbara Mandrell (June 24)
Rarities:

Elton John (June 18)

Tom Fogerty (June 21)

Jethro Tull (June 22)

Bob Dylan (June 23)

Rick Springfield (June 24)
Retro Rock:

Chuck Berry (June 21)
Procol Harum (June 28)
Creedence Clearwater Revival (July 4)

Earth News

Cheap Trick (June 21-24)
Donnie Iris (June 25-27)

Inner-View

Van Halen/Part Il (June 21)
John Cougar (June 28)
Pat Benatar (July 5)

Mutual
From Australia With Love with Dick Clark
(August 28-29)
Narwood
Country Closeup:
Rosanne Cash (June 271)
Kendalls (June 28)
Music Makers:
Sammy Kaye (June 271)
Andy Russell (June 28)
NBC
Source:

Paul McCartney Today (June 18-20)
Asla Special (June 25-27)

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

LOS ANGELES

NEW YORK

The interview airs May 31.

latest LP as (I-r) Narwood’s Bonnie Bordins and Lampel watch approvingly.

NEWS &

cBS

Almost Comedy Hour: Hour4ong special featured
on RadioRadio network with special guests
Father Guido Sarducci, the Firesign Theatre,
Miiton Berle, Bob & Doug McKenzie, and
hosts Franken & Davis who present skits,
parody music, and perform other comic
takeofts.

(June 18)

Earth News

Amold Schwarzenegger/Sandahl Bergman (June 17-
20)

Bill Gilles, Mattel videogames (June 27-23)

Carl Weathers of “Rocky Il (June 24-27)

Narwood

Minding Your Business

Bio-engineering/IRS Drills into Underground Econ-
omy (June 10)

Post Office Stamps Down On Vending Machines/
Word Processors (June 11)

Outlook

Eddie Murphy of “‘Saturday Night Live™ (June 10)
Max Robinson (June 15)
"Pray Before Play” (June 16)

RKO

Two series of “‘sportSpecials” cover Wimbledon
tennis championships (June 28-July 2)

Watermark

TV Tonite: Magnum P.1./CBS (June 3)
Rainbow Gir/NBC, The Mating Season/CBS (June 4)

Westwood One
Spaces & Places:
How To Get In Shape For Summer (June 21)

The Ultimate FM

Jersey Shore, PA

NEW -
PROGRAMMING
L

® NBC News Business Correspond-
ent Mike Jensen hosts “The Jensen
Report,” which examines personal
finance Monday through Friday. It
debuts May 31 and replaces the net-
work’s ‘‘Confrontation,” which airs for
the final time on June 11. For more in-
formation contact Jo Moring, VP/Ra-
dio News at (212) 664-4444.

PEOPLE

o Skip Finley, President cof the
Sheridan Broadcasting Network,
has resigned to pursue personal in-
terests. Stepping in and overseeing
the network’s day to day operations
will be Glenn Mahone, President of
parent Sheridan Broadcasting
Corporation.

® NBC Radio Network’s VP/East-
ern Regional Sales Director, Ed
Keane, has resigned. A replacement
will be announced at a later date.

®UPI appoints two: Robert
Berger to Sports Director and Dennis
Neubacher as news anchor. They fill
the vacancies left by Mike Aulabaugh
and Peter Donnelly.

® Gloria Dickler to DirectoriSales
Administration for Mutual Broadcast-
ing System.
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The Righteous Brothers take on a guest host stint on Powell To Nat’l Sales
“Solid Gold” the week of May 28, joining host Marilyn Mc- At KULF, KYND
Coo and guests Charlene, Sheena Easton, Paul McCart- Bill Powell has been appointed
ney & Stevie Wonder, O’Bryan, Conway Twitty, and Bob- National Sales Manager of KULF
by Womack . . . The Grass Roots and Patrice Rushen &'KVNP/H@MO"- PC_Jwe" brings
appear on “American Bandstand” May 29 John with him nine years' radio ex-
. . perience, including his most re-
Cougar, Sammy Hagar, and Graham Parker will be inter- ent stint as VP/GM of KBEZ/Tul-
viewed on MTV’s “Liner Notes” May 30. sa. Bilt Powell

Boettner Promoted At WEZN

Al Boettner, most recently News Director at

Blair Video, Somach/Nelson

Launch New Show WEZN/Bridgeport, has been upped to the newly-
created post of Assistant to the President/Katz
Blair Video Enterprises and Somach/Nelson Produc- Broadcasting Company.

tions are co-producing a new weekly half-hour rock

“magazine” program, the “Rock & Roll Show,"” already Danzis New GM

signed to the five CBS-owned stations in mid-July. Denny At WCMB, WSFM

Somach and Dave Nelson described the show as having a Brian Danzis has been named

“topical news and music structure,” with rock news, con- VP/GM of WCMB & WSFM/Har-

cert coverage, an interview profile segment, new artist risburg, PA. He transfers over

profile, top ten “Rock Chart,” and almanac segment. from the GM position at

Starfleet Blair will aid with talent coordination and video KWTO/Springtield, MO and
counts ten years' radio broad-

recording. Radio veteran Somach is joined by the pilot's e Ay s
anchor Mark Goodman, an MTV VJ who's worked at
WMMRIPITuIadeIp!u'a and WRLJINew York,. and Director Harrison Upped At WXRT
of Promotion/Publicity/Marketing Jane Norris, formerly at '
Vance Harrison, Jr. has been elevated to National
WMMR and WCOZ/Boston. Sales Manager at WXRT/Chicago. In his new post,
Harrison will oversee the station’s national rep firm,
Jack Masla & Company. Harrison joined WXRT in
1978, moving over from sales representative at
WBBM-FM/Chicago.

Biviano Tapped GSM At KS100

Mark Biviano has assumed the General Sales
Manager position at KS100 (WKSW)/Cleveland. Prior
to joining KS100, Biviano spent seven years as an ac-
count representative, the tast five at WRIF/Detroit.

Gould Takes CBS VP Helm

Melvin Gould has been named Vice President/Man-
ufacturing, CBS Records. He moves in-house from
Assistant to the Sr. VP/Operations Manufacturing.

Falstrom Heads E/A Finance

Jerry Falstrom, currently VP/Controller at WEA
Distributing, has been appointed Sr. VP/Finance for
Elektra/Asylum/Nonesuch Records, effective July
1. He succeeds Jack Reinstein who served the
labels in that capacity for the last 14 years. Reinstein
leaves to become president of the Paradigm Cor-
poration.

Cloutier To KJJY
General Manager

William Cioutier has been
elevated from Station Manager to
General Manager at KJJY/Des
Moines. He first joined the station
in 1981, following a stint as Na-
tional Sales Manager at sister
outlets WBLM/Lewiston-Port- -
land and WOKQ/Dover. William Cloutier

Zarecki Joins Klemm Media

Thomas Zarecki has assumed the post of Market-
ing/Programming Strategist with Klemm Media. He
had served as Director of Co-op Sales at WELI/New
Haven.

Mendell Promoted At MCA

Lorine Mendell, a five-year MCA Records veteran,
has been named Director of Marketing/Promotional
Services for the label. In addition, Mendell will retain
the duties of her prior post, Director/Trade Relations
and Special Projects.

Heaps To A&R
Post At Geffen

Danny Heaps has joined the
A&R staff at Geffen Records i
following a three-year stint as co- %
president/founder of Rock Pool
Promotions. In his new post,

Heaps will be based in New York :
City. Danny Heaps

HALL & QATES FALL BY MAUDLIN TALKFEST — RCA’s Daryl Hall &
John Oates performed on “SCTV” ’s top-rated talk program the “Sammy
Maudlin Show,” and were deemed big enough stars to talk to Sammy, his
genial sidekick William B., and funnyman Bobby Bittman. Pictured (I-r) are
William B. (John Candy), Bittman (Eugene Levy), Dary! Hall, John Oates,
and Maudlin (Joe Flaherty).

| © 1982 ABC Radio Enterprises, Inc.

BALTIMORE
GONE.

27 = Baltimore's gone Superadio. WKTK has just
=2 signed with us.

o‘“ﬂ <N So if you were thinking about being the

" 4 E | Superadio station in Baltimore, don’t give it

A R any further thought.

3 \ But there are other major markets still

, b available, so call David Pollei at (212) 708-8172.
e Before it’s too late.

TOM DOOLEY.. SUPERADIO :::.....-
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JHAN HIBER

PRIZM Possibilities

In an attempt to serve the radio industry’s urgent need for better
qualitative research, Arbitron has recently come up with PRIZM.©
Why has Arbitron gone to this new service, what is it, and how can it be
used in radio sales — these are the questions I'll address this week. Also,
what you see on this page is the industry’s first look at a sample PRIZM
printout showing radio listening with qualitative data factored in.

Qualidata No, PRIZM Maybe

There is little argument that the broad-
cast business — radio specifically — has
a long way to go to match the qualitative
data that the print media can supply to
advertisers. We have been sorely lacking
in this area of sales information. How-
ever, Arbitron’s first attempt to fill this
void has met with less than resounding
success. I'm referring to Qualidata.
Broadcasters and agencies have been less
than enthusiastic about this product,
which reinterviews diarykeepers, asking
qualitative and consumption questions.

Last year the RAB GOALS Committee
put out a position statement urging Ar-
bitron to take steps to improve Qualidata.
In an interview with me several months
ago, Arbitron’s Executive Vice President
Rick Aurichio stated “We're going to do
Qualidata until we get it right.” Finally,
in a recent survey of the New York ad
community done by my consulting firm,
it was amazing to note that there were no
positive comments on the Qualidata
studies, with agency buyers citing its late
delivery and the fact that due to format
changes and so on it might be outdated
by the time the volumes were received.

Given the weight of this type of feed-
back, Arbitron has debuted what it hopes
will be an improvement over the Quali-
data product. Arbitron has contracted
with the respected Claritas Corporation to
marry Claritas’s geo-demographic
PRIZM system to Arbitron’s radio (and
TV, for that matter) estimates. Let's see
how this marriage takes place.

40 ZIP-Market Clusters

What does geo-<demographic mean in

English? The bottom line for PRIZM is
that it targets neighborhood geographies
using zip code data that is arranged
qualitatively. PRIZM sorts each neigh-
borhood or zip code into one of 40 ZIP-
Market Clusters. Qualitatively these
clusters can range from “Blue Blood
Estates” to ‘“Bunker’s Neighbors™ to

“Back-Country Folks.” PRIZM attempts
to arrange each zip code in the nation
into 40 cluster labels — and it may in-
deed work. At the recent NAB conven-
tion I was introduced to PRIZM and
was asked to tell the operator of the
computer terminal what my home zip
was. | did — 93953 — and the response
was that I lived in a cluster that fell into
the “Money and Brains™ category. Any
system that right on couldn’t be all bad,
[ figured.

Seriously, some might wonder about
the underlying theory to all this. Can a
zip code really fully describe the charact-
eristics of the people that reside in that
geography? After all a zip code was in-
tended to be nothing more than a postal
convenience, a delivery area averaging
some 2250 households or approximately
6300 people. Besides, zip codes change
monthly, usually several hundred at a
time nationally.

Claritas (and by implication Arbitron)
responds that by measuring five groups of
factors taken from census data, it is
able to explain 87% of the variance bet-
ween neighborhoods at the zip level. The
five domains it uses to determine the
cluster classifications are:

Measures of Education and
Affluence

Measures of Family Life Cycle
(demography)

Measures of Mobility
Measures of Ethnicity

Measures of the Housing Stock and
Degree of Urbanization

Claritas also adds that while it is aware
that all zip residents are not identical in
the areas noted above, homogeneity is still
possible. “Homogeneity, as employed by
PRIZM, means that all zip markets
within a given cluster will share highly
similar (emphasis added) neighborhood
lifestyles and predictable behavior.”
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Birch To Reissue Seattle Quarterly

Due to “a combination of human and mechanical problems,” the just-issued Seattle-Tacoma
Quarterly Summary Report will be reissued this week by the Birch Report. According to Fom
Birch a “null file” was created for the women 55 + demographic. This resulted in there being no
estimates shown for this demo in the survey, which covered January-March.

Radio Applications

What does all this theory mean for ra-
dio? The hope is that by crosstabulating
the radio listening estimates from Arbi-
tron with the qualitative targeting offered
by PRIZM, advertisers will be able to
make more pinpoint buys. Stations with
geographic audience concentrations, or a
better qualitative than quantative story,
will have another useful sales tool to
employ.

According to Arbitron’s Rip Ridgeway,
crosstabs between PRIZM and the books

are available on any recent Arbitron. By
using indirect access through an Arbitron

sales office, the material will be run on
the AID system and sent to the station
ASAP. Costs are something you'll have to
take up with Arbitron, but Aurichio told
me several months ago that Claritas was
adding a surcharge to whatever Arbi-
tron’s AID fee would be, so be sure to get
a handle on what runs will cost you.

Courtesy of Ridgeway, I picked up a
sample printout on a recent trip to New
York. With market and calls masked you
can still get an idea of how various sta-
tions stack up given the numbers they
have in certain zip code areas or clusters.
Not all of the 40 possibilities are shown
here, just 10 clusters for space’s sake.

You can see the interesting uses of this
example. WAAA, which had a rating of
1.2 from these zips in the Arbitron, was
probably Urban or ethnic appeal at the
time, since its strength was in the cluster
entitled “Urban Mixed.” “Urban Mixed”
is described by Claritas as “Mixed Black,
Spanish and Foreign Stock in Aging Cen-
ter City Row and Hi-Rise Areas.” Adver-
tisers needing to appeal to these type of
areas could concentrate their dollars on
WAAA and probably WBBB also.

Look at WFFF, however. A much dif-
ferent qualitative profile comes out of the
PRIZM system for this station. While the
station ranks sixth overall in the clusters
and zips examined, it is first among the
“Blue Blood Estates” portion of the geo-
graphy. “Blue Blood Estates™ is described
by PRIZM as “America’s wealthiest so-
cioeconomic neighborhoods, where peo-
ple live in luxurious surrounds.” An ad-
vertiser caring to talk to these affluent
people would do well to target a schedule
on station WFFF.

Qualifications

I think PRIZM has potential for radio
sales usage and may even replace Quali-
data down the road. But how good is the

research behind it? Well, naturally you
have the vagaries of any problems Arbi-
tron may have had in sampling the mar-
ket where PRIZM will be available (the
top 10 at first). Then, there is the problem
currently that the zip data is based still on
the 1970 Census, which notably under-
counted minorities. I understand that the
1980 Census material will be plugged in
when available, but that is not on-line yet.
Finally, there is the question of what zips
comprise each cluster in your market.

Ridgeway mentioned to me that owing
to proprietary concerns on the part of
Claritas, it will not release, even to Ar-
bitron, details about what zips comprise
each qualitative cluster in a market.

I suppose that leaves you with two al-
ternatives. Either purchase a full-market
mechanical from Arbitron and count, by
zip, the intab for each station in the
market. This would give you a cume pen-
etration idea of what zips comprised hot
areas for each station. Doing FRIZM
runs, you might then find what clusters
were your strongest and by inference
assume that the zips you jotted down

were the same as used by Claritas.
The other approach would be to do

endless zip code runs on Arbitron’s Pro-
grammer’s Package, again trying to note
your areas of strength, then comparing to
the PRIZM labels for the clusters where
you were strongest. Either of these are
messy at best, and this may be a real
stumbling block. Stations and advertisers
would, it seems to me, want to know
what geography was being discussed. It’s
great to have qualitative crosstabbed with
listening information — but what good
does it do you if you are not sure what
areas the clusters pertain to? Perhaps
Jonathan Hall can discuss that with some
sales managers in one of his upcoming

columns.
Given the qualifications above, PRIZM

may be worth taking a look at if your sta-
tion is in need of qualitative data. Like
Qualidata before it, and like whatever
follows, PRIZM is not perfect but it
represents an attempt to fill the void for
additional geographic and socioeconomic
research for radio.

Another attempt to fill that need is be-
ing mounted by Blair through a subsidi-
ary called Quantiplex. I was recently at
the Quantiplex headquarters in New
York and will do a future column on a
still different means of trying to give
radio some additional research and
sales ammunition.

Sel
ected Stations From A Top 10 ADI Spring 1981 AQH Ratings By PRIZM Clusters Urban yrban Mixed
Cluster Blue Pools Maney SIngles Family Coalburg Minorities
Blood and and Young Young God's College Grads High School and High School
Book Estates Patios Brains Influentials Suburbia Country white Collar Blue Collar Corntown Blue Collar
WARALFM 1.2 .1 .3 .1 .2 o2 - 1.1 1.1 - 3.1
WBBB-FM 1.1 R .6 .2 .1 A4 .1 1.2 1.0 - 2.3
WCCC-AM 1.1 .8 .8 .8 2.3 .9 1.1 1.6 " L3 .2 .6
WODD-AM .9 .5 [ ) 5 8 .8 700 1.0 .6 1.1
WEEE-AM .9 .6 1.4 1.8 8 1.2 .9 .9 .8 1.7 A
WFFF =AM .8 1.4 8. 1.6 1.3 8 1.1 .9 .8 - .8




'ACTIVATE-
' ACI)\YOUR PLAYLIST

KARLA BONOFF ‘“Personally”

s THE BACK BREAKERS.

KARLA BONOFF Personally (Columbia)
55% of our reporters on it. Moves: Up 59, Debuts 18, Same 23,
Down 0, Adds 18 including Y100, WHFM, Q106, KHFI, KX104,
WOKI, WNOK-FM, KMGK, WOW, KIDD, WGUY, WFBG, KVOL,
WAZY-FM, KWLO. See Parallels, will debut next week on the
CHR chart.

AVERAGE MOVE 44

DENIECE WILLIAMS
ARD “I's Gonna Take A Miracle”

DENIECE WILLIAMS “iv's Gonna Take A Miracle” (ARC/Columbia) 79/7

Moves: Up 41, Cebuts 8, Same 20, Down 3, Adds 7, JB105, WHFM,
WAYS, WKFR, WGBF, KKFM, KRQ, WXKS-FM 3-2, 94Q14-11, Y100

17-13, KIIS-FM 54, KFRC 5-5, XTRA 21-8, WTIC-FM 64, WJDX 15-8.
AVERAGE

MOVE 44

JOURNEY “still They Ride”

JOURNEY “Still They Ride” (Columbia) 101/37

Moves: Up 21, Debuts 16, Same 27, Down 0, Adds 37 including Q107,
Y100, Q105, WLOL-FM, WGCL, KFI, KIMN, Q103, WPHD, WLAN-FM,
WFMF, KX104, WKFR, KBBK, WYKS.

“Be Mine Tonight” NEIL DIAMOND

NEIL DIAMOND “Be Mine Tonight” (Columbia) 66/16

Moves: Up 16, Debuts 14, Same 20, Down 0, Adds 16 including KBEQ,
KFl, KEZR, Q103, WTIC-FM, KHFI, G100, Y103, WKFR, KQKQ, KSKD,
WCIR, WISE, Q101, KVvOL.

ON COLUMBIA RECORDS



PPy

Py
RS

KEGL add
KEZR 30-28
XTRA add
KCNR 21-17
KYYX deb 28
WNOK-FM add
WGH add
WGUY add
WFEA add
Q104 add
KKQV add
KKXL-FM add
WAZY-FM add
KSLY add
WIFl on

96KX on

KFl on

WRCK on
3WT 40-39
WPST deb 33
WKRZ-FM on
WKEE deb 35
KSET-FM 24-17
KINT 26-18
G100 deb 28
WAXY on

Q

M
Produced by John Boylan

| The
- RIGHT KIND OF LOVE

Is Easy To Find:

WXKS-FM deb 29

“RIGHT
KIND OF LOVE”

UARTERFLASH

BJ105 40-34

CK101 on
wWQuUT on

WCSC 29-25

WJXQ 14-12
KZ93 20-17
KKXX 26-19

KJRB deb 28

KNBQ on

KSKD 28-23

KRQ 7-6
KHYT on
WIGY on

WOMP-FM deb 34

WCIR on
95SGF on
WFOX on

WYKS 38-25
KKLS deb 30

WTRU on
KRNA on
KFMZ on
KENI on
KKLV on

KCBN deb 37

KYYA on

KOZE deb 24

™

GEFFEN RECORDS

Distributed by Warner Bros. Records

(Reading
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ARBITRON RADIO

The data contained on this page is copyrighted by the

respective ratings services. Non-subscribers to the
respective ratings services may not reprint or use this

information in any form.

METRO RANK 1 ovL\

PUP(0U): 2693

Share Trends Persons 12+

Mon-Sun BAM-Mid

POP(00V): 2669
Share Trends

Spring ‘81 Fall ‘01 Fall'80

Lexington =108l

Persons 12+ Mon-S8un BAM-M1d
Spring *81 Fall'8%

l ‘x;:g:i‘: ::‘; x;‘éﬂ:m :j‘;::::) 1 WLAP-FM 20,5 WLAP-FM 21.4 WKQU-FM 18.2W0)

. o 2 WVLK-FM  15.4 WKQQ-FM  27.2 WLAP-FM 16.3@®)

3 WHUM-AM 6.6 WRFY-FM 9.2 (A0 3 WVLK=-AM  14.7 WVLK-AM 12.0 WVLK-AM 14.6(AQ)

; x\'{g]‘)::’: "-z YV'F':;;: 9-3"" 4 WKQQ-FM  12.8 WVLK-FM 9.4 WIKC-AM  3.8(0)

L 6. NRAW 4.8m 5 WIKC-AM 8.7 WTKC-AM  B.9 WVLK-FM 4.5 @M

6 WRAW-AM 5.4 MY Ao 6 WLAP-AM 6.5 WLAP-AM 6.4 WLAP-AM 5.8 (&0

; szvzx'l*:m ;:3 mﬂ;‘:::: 13:::‘) 7 WNVL-AM 2.4 WHAS-AM 2.8 WAXU-EM  4.1(0

o 8 WAXU-FM 2.2 WAXU-FM 2.6 WIMM-FM 3.2 (L)

O TR 800 WXKW-FM 5.9 (© 9 WAXU-AM 1.7 WNVL-AM 2.6 WNVL-AM  :.9(0)

10 KYW -AM 3.2 WEAL-FM 3.5 (6W) 10 WHAS-AM 1.7 WAXU-AM 2.4 WAXU-AM  1.20(0)
Adults 18-34 Adults 25-64 Adults 18-34 Adults 2564

Mon-S8un BAM-Mid

Mon-Sun BAM-Mid

Mon-8un BAM-Mid Mon-8un 6AM Mid

RANK STATION RANK STATION RANK STATION RANK STATION
1 wWIFI-FM 1 wHUM-AM 1 WKQQ-FM 1 WLAP-FM
2 WYSP-FM 2 WRFY-FM 2 WLAP-FM 2 WVLK-AM
3 WMMR-FM 3 WEEU-AM 3 WVLK-AM 3 WTKC-AM

(Colorado

Springs-Pueblo

PUP(ULO0): 2604
Share Trends Persons 12 -

Fall ‘80 Spring ‘81

METRO RANK 1 1 ]jﬁ

Mon-Sun BAM-Mid

Ashland
POP(UU): 2603
Share Trends
Fall '81 Fall ‘80

(Huntington-__xzmmorae | 13\j

Persons 12+ Mon-S8un BAM-Mid
Spring ‘81 Fall 81

1 KSPZ-FM  16.4 KSPI-FM 13.6 KILU-FM 14.0@) 1 WKEE-FM 18,9 WKEE-FM 24.3 WKEE-FM 24.2@m)
2 KIiLO-FM  11.0 KILO=-FM 11.2 KSPL-FM  12.4m) 2 WAMX-FM  15.7 WONT-AM  11.5 WGNT-AM  12.6@0)
3 KRUO-FM 9.9 KSSS5-AM 9.4 KKFM-FM  9.3@m) 3 WHEL-FM  12.3 WTCH-AM 9.8 WHEZ-FM 11.5(@BM
4 KYSN-AM 9.0 KRUO-FM 8.9 K555-AM 9.0(C) 4 WONT-AM  11.8 WHIN-AM 9.6 WICR-AM  11.2(0)
5 KSSS-AM 7.6 KYSN-AM 7.8 KRDO-FM B. 3 @M 5 WICR-AM  10.7 WrHEZ-FM 9.3 WHIN-AM Y. 3(C)
6 KVOR-AM 7.3 KVOUR-AM 7.6 KVOK-AM 7. 11ACH 6 WHIN-AM 6.3 WAMX-FM 8.1 WAMX-FM  B.1R
7 KUA -AM 6.2 KYNR-FM 5.4 KKCS-FM  6.2(0) 7 WEMM-FM 3.8 WEMM-FM 5.9 WEMM=-FM  7.300
B KLZ -AM 5.1 KOA -AM 4.9 KUA =AM 4.80N 8 WIRU-AM 1.9 WCMI-AM 2.5 WKLC-FM  3.9(©)
9 KRDO-AM 4.5 KRDO-AM 4.5 KYSN-AM 4.3 9 WNST-FM 1.9 WIRO-AM 2.5 WIRO-AM 1.7 (AC)
10 KYNR-FM 4.5 KKCS-FM 4.0 KYNR-FM  3.8@6W 10 WKLC-FM 1.6 WKLC-F™ 2.2 WCMI-AM 1.7 @R
Adults 18-34 Adults 2564 Adults 18-34 Adults 2564

Mon-Sun 6AM-Mid
RANK STATION

1 KILO-FM 1 KILO-FM
2 KSPZI-FM 2 KSPL-FM
3 KKFM-FM 3 KRDO-FMm

Mon-Sun 8AM-Mid
RANK STATION

Mon-S8un BAM-Mid
RANK STATION
1 WKEE-FM
2 WAMX -Fm
3 WHTN - AM

Mon-Sun 6AM Mid
RANK STATIUN

1 WTCK-AM
2 WKEE-FM
3 WONT-AM

—

Average persons 12+
The Birch Report P CO
Rolling Averages
Washington, Milwaukee Seattle
D.c.
WKYS Reclaims First, WQFM Grabs Top Spot; KISW, KIRO Remain 1-2;
Passes WHUR; WLPX Slips; KUBE Jumps Into Third;
WWDC-FM Slips WISN Moves KMPS-FM Grows
AS WAVA Climbs; Into Second; KRPM Debuting Strongly
WGAY-FM, WTOP Softer WTMJ Softer Again; Jan./ Feb./ Mar./
Jan./ Feb./Mar./ WOKY Still Growing Feb. Mar. Apr.
Feb. Mar. Apr. San/ Feb,/ var./ KISW (A) 12.4 12.0 11.0
WKYS (U) 121 9.6 10.1 o T e KIRO (N/T) 114 109 88
WHUR (B) 94 98 83 WQFM (A) 82 79 92 KUBE (R) 54 49 63
WWDC-FM (A) 82 85 79 WISN (AC) 91 82 90 KOMO (AC) 55 58 59
WMAL (AC) 93 6.6 6.5 WTMJ (AC) 119 93 85 KZOK-FM (A) 50 51 5.6
WRQX (R) 59 6.5 6.4 WBCS (C) 86 91 79 KVI (N/T) 42 46 5.1
WAVA (A) 29 48 59 WOKY (BB) 46 69 78 KSEA (BM) 53 57 4.6
WPGC-AM WEZW (BM) 73 71 617 KBRD (BM) 32 4.0 44
&FM (R) 49 57 57 WLPX (A) 89 <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>