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CBS Restructuring
Cuts 300 Staffers

CBS Records conducted an ex-
tensive restructuring of its opera-
tions, with sales, promotion, and
distribution reorganized and ap-
proximately 300 staffers dismiss-
ed in New York, Los Angeles, and
Nashville headquarters as well as
field positions. Branches in
Philadelphia, Houston, Miami,
Denver, Seattle, Cincinnati, Kan-
sas City, Memphis, and Hartford
were closed, leaving ten newly-
consolidated branches with more
extensive territories.

The key element in the restruc-
turing was the elimination of
CBS’s regional structure, with
local promotion and sales person-
nel now reporting directly to the
company’s New York head-
quarters. Regional staffers in
some cases were offered local
duties. The move, which followed
a year’s worth of internal and ex-
ternal research including a
management consultant study,
‘‘removed some layers of

PURCHASES KTYL-AM
& FM/TYLER, TX

Polacek Resigns
At WZGC

After more than four years as
General Manager of WZGC/At-
lanta, Bud Polacek has resigned
in order to purchase KTYL-AM &
FM/Tyler, TX. Polacek, who will
remain with WZGC until First Me-
dia designates his replacement,
told R&R, “I would not have left
this company under any circum-
stances except for an ownership
position. I think that much of this
company and how it’s run. From
that standpoint it was a very dif-
ficult decision to make because
my relationship with (First Media
President) Glenn Potter is a good
one. However, I want to do it for
myself, and this is something that
I've got to give my best shot.”

No immediate replacement was
named for Polacek at WZGC. He
will be a principal in the two
Texas stations along with two oth-
er investors. Polacek will relocate
to Tyler in order to manage the
facilities.

management that slowed down
communication,” according to a
company spokesperson, who also
pledged ‘‘no reduction in service”
in either the promotion or sales
areas.

Promotion operations for Epic,
Portrait, and Associated Labels
were consolidated, with Epic
VP/Promotion Frank Dileo the
ranking executive after E/P/A
VP/Promotion Al Gurewitz was
let go. Longtime Associated
Labels Natipnal Promotion Direc-

tor Gordon Anderson also exited,
CBS/ See Page 26
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Court In&ites RKO
License Challenges

The U.S. Court of Appeals ruled
last week the FCC must accept
competing applications for RKO’s
12 radio stations and one of its
three remaining television proper-
ties.

Since 1980 the FCC has sought to
hold off new applications until
after it decides whether, in light of
its loss of WNAC-TV/Boston for
lack of candor, RKO is fit to re-
main an FCC licensee.

But the court said refusing to
allow potential competitors to file
against RKO stations was “‘destin-
ed to prolong for months and even
years licensee RKO’s immunity

NEW “INSPIRATIONAL™ FORMAT

McDaniels Takes Over WWRL

Orrin McDaniels has been ap-
pointed General Manager of
WWRL/New York, and is ready-
ing a new ‘“‘inspirational gospel”
format approach for the longtime
Black-formatted AM. WWRL was
recently taken over by Unity
Broadcasting, which bought it
from the United Negro College
Fund. Viacom had earlier donated
the station to the UNCF for tax
purposes.

McDaniels, who most recently
ran his own con-
sultancy in Wash-
ington, DC and
before that was
VP;GM of Mutu-
al’s WCFL/Chi-
cago and VP/
Midwestern Af- 'S8
filiates for Mutu- - .
al, told R&R,Orrin McDaniels
“I’m very happy to be here. Unity
is an up-and-coming group where
I’m really looking for a lot of good
things to happen in the next few
years. I think they’ve already pro-
ven their ability to be successful
with the National Black Network
and WDAS-AM & FM/Philadel-
phia.”

Explaining the new format,
MecDaniels said, “We are creating
what we call an ‘inspirational gos-
pel’ sound. This will interweave
traditional gospel along with more
contemporary music from top-
name entertainers who have
brought out their inspirational,
uplifting sides.” He mentioned

Roberts Promoted At KBZT

KBZT/San Diego Assistant PD/
acting Operations Director A.J.
Roberts has been promoted to Op-
erations Director by new KBZT
Station Manager Mark DeBoskey.
Roberts fills the position vacated
when Jeff Salgo became PD at
KWST/Los Angeles (R&R 5-14).

Commenting on Roberts’s pro-
motion, DeBoskey told R&R,
“A.J. has worked very hard and

has earned the opportunity to help
KBZT grow to new positions of
strength and leadership in the
market. He has demonstrated his
abilities to direct the operations of
the station while we were in trans-
ition between owners.” KBZT was
recently purchased by Alta Broad-

casting.
Commenting on his promotion,
ROBERTS/ See Page 26
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Roberta Flack, Billy Preston, Al
Green, and Earth Wind & Fire as
examples.

“It’s something that’s brighter,
that’s innovative, that will appeal
to a strong 25-55 demographic. We
feel that we will carve out a strong
niche in the market and make
available a prototype for other
stations around the country. AM is
going through continuing prob-
lems. We think we’ll come up with
a programming vehicle that will
offer an additional alternative to
AM stations that I don’t think
FM’s will jump on right away.”

WWRL PD Bobby Jay is leaving
the station, but McDaniels told
R&R that the air personalities
have been offered the chance to
stay. He said some were exiting,
but ““it’s been entirely by their
choice.”” He also added that he felt
AM was still a portable medium,
and until AM stereo was generally
affordable, WWRL had no plans to
employ it.

Trigony Elevated
To Viacom VP

Nick Trigony, General Manager
of Viacom’s KIKK-AM & FM/
Houston, has been promoted to
Vice President of Viacom Radio.
Trigony has been GM of the sta-
tions since March 1981.

Viacom Broad-
casting President
Paul Hughes |
commented, }
“Under Nick’s
leadership, *
KIKK-FM has
regained its
number one posi-
tion in the face of Nick Trigony
formidable direct competition.
His broadcast expertise has prov-
ed complementary to the dyna-
mics of the Houston market and a
fine facility.”

Trigony told R&R, “It’s nice to

TRIGONY/ See Page 26

from competitive challenge and
comparative evaluation.”

The suit was filed by three
groups which were rebuffed by the
Commission in 1980 when they
tried to file competing applica-
tions for KHJ & KRTH/Los
Angeles, KFRC/San Francisco,
and WHBQ-TV/Memphis.

“Vague’’ Ruling

Lawyers for both the FCC and
RKO told R&R the court’s ruling
was vague, giving the Commis-
sion virtually no guidance on what
it should do next. Although no
decisions have been made, the
FCC could appeal to the Supreme
Court, thus delaying any further
progress in the RKO case until
sometime next year.

Also, if the FCC begins accep-
ting competing applications, the
key decision on RKO’s basic char-
acter qualifications could be com-
plicated and delayed because all
newcomers — who could number
in the dozens or even hundreds
would be entitled to take part in
the case.

However, one communications
attorney who is close to the pro-
ceeding suggested the decision
“moves the case forward” by
refusing to let the Commission
delay indefinitely allowing chal-
lengers to file against RKO sta-
tions. RKO/ See Page 26

Parks Set To
Program KEZL

Former 20th Century-Fox Rec-
ords VP/Promotion and 20-year
radio veteran Dave Parks has
been appointed Program Director
at Gannett’s KEZL/San Diego.
Parks told R&R, “I'm very ex-
cited about my reentry into radio,
and especially excited to be given
the chance to join the Gannett or-
ganization, which has already
proven itself to be a winner via
successes in Los Angeles and St.
Louis, just to mention two. I'm
really looking forward to working
with (Gannett VP/Programming)
Jay Cook again, and the en-
thusiasm of (KEZL) President/
GM George Mills is overwhel-
ming. They’re both broadcast pro-

fessionals. There’s no doubt in my

mind that KEZL will become a

dominant force in the San Diego

market within the near future.”
Parks former- :

ly served as Na-i

tional PD for the

Rahall Broad-

casfing chain of _°

stations (now

Gulf United), and

PD of WNDE &

WFBQ/Indiana-

polis,

 E8
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Pancratz Now GM
of WIR-AM & FM

Ron Pancratz, GM of Capital Cities’
WJR/Detroit, has been given the additional
responsibilities of GM for WIR-FM as well.

LeSage Upped To
VP/GM At WZUU

Paul LeSage has been promoted from
Station Manager to VP/GM for Malrite’s

Disc Jockey Held
In Kidnap Case

Former Salt Lake City air personality
Larry David Nielsen was arrested in
Hollywood, CA last Sunday (8-15) in connec-

WZUU-AM & FM/Milwaukee. LeSage join-
ed Malrite in 1968 as —

Chief Engineer for
the Milwaukee sta-
tions. He became an
account executive in
1972, General Sales

tion with the kidnapping of a 10-year-old
Utah girl.

Nielsen, who had been let go July 19 as
the evening talent on KISN/Salt Lake City,
allegedly abducted Melanie Larsen of
Kaysville, UT at a convenience store on Ju-

Pancratz, who replaces former WJR-FM
GM Bob Longwell, joined WJR in 1975 as
National Sales Manager, and was prumoted
to GM in 1980. ;

Upon taking over
the FM, Pancratz
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tional Sales Manager
for both WJR-AM &
FM. Hathaway has
been with WJR since
1978, having previous  Ron Pancratz
experience at WWJ and CKLW, both in the
Detroit market.

The FCC approved WJR-FM’s applica-
tion for the new call letters WHYT this
week, and the station will shift its current
Easy Listening format to Mike Joseph’s
“Hot Hits” contemporary music format
sometime in September.

Lind Takes GM
Post At WEZW

Robert Lind is the new General Mznager
of Multimedia Broadcasting’s WEZW/Mil-
waukee. Formerly Sales Manager of
WINS/New York, Lind replaces John
Timm, who resigned as WEZW GM {o pur-
chase an interest in WTTN-AM & FM/Wa-
tertown, WI.

In becoming GM of WEZW, Lind returns
to the station at which he was an account
executive from 1975 to 1977. Lind also serv-
ed as GSM of WKSS/Hartford and WPNT/
Pittsburgh, before joining WINS in May
1981.

KMPX Becomes
KQAK, Goes AOR
Next Week

August 23 has been set for the transfor-
mation of Big Band-formatted KMPX/San
Francisco into the Bay Area’s newest AOR
outlet, KQAK, “The Quake.” PD Bob Hey-
mann told R&R, ‘““The station will em-
phasize personality, going against the sta-
tions that just play more music. We’ll all be
working from a similar musical universe,
so what differentiates us is our incredibly
talented airstaff, and the promotions we
have cooked up. In a market as fractionaliz-
ed as this one, that’s going to make the dif-
ference.”

The KQAK airstaff will include: Alex
Bennett and Joe Rigelski in morning drive,
Belle Nolan for middays, Tim Bedure
2:30-7pm, Oscar Medina at night, and
Lobster on overnights.

Heymann ended speculation that consul-
KMPX/ See Page 26

KEZR Shifting A /C,
Harlow Exits

KEZR/San Jose Program Director Bob
Harlow has resigned to become Group Pro-
gram Director for Brandon Communica-
tions. Harlow will be located at Brandon’s
KERN & KQXR/Bakersfield. In anncunc-
ing Harlow’s departure, KEZR Operations
Director Russ Gerber also announced that
the station would be “leaning more towards
A/C than CHR.”

Elaborating on the format shift, Gerber
told R&R, “We have been very successful
as a CHR station, especially in the 25-34
demos, and we want to insure growth in
that area. For this reason we are going to
take off any music with a hard or radical
edge to it that would appeal primarily to
younger demos.

“Bob did a great job while he was here,

and we had entertained the idea of him con-
KEZR/ See Page 26

Executive VP Gil Ro-  Paul LeSage
senwald said, “Mr. LeSage’s new title and
responsibilities confirm the company’s
faith in him and his ability to provide even
greater service and entertainment to the
people of Milwaukee.”

LeSage’s promotion is effective im-
mediately.

Jones Becomes
WHRK PD

Dr. Laurence Gregory Jones, also known
professionally as Larry 0’Jay and ‘‘The
Doctor,” has been named Program Direc-
tor of WHRK (K-97) /Memphis. He replaces
Ron Olson, who recently exited the station
as PD/morning man. Jones was most
recently an air personality at WGCI/Chica-
go, and had been afternoon air personality
at WHRK ; he will continue that shift along
with his programming duties.

WHRK VP/GM
Craig Scott comment-
ed, “When openings
occur we always look
first to our own staff,
and I am very pleas-
ed we were able to
promote Laurence to
his new position. His
on-air experience and
programming back-

ground combined with L;lurence Jones
an aggressive attitude about winning made
him the logical choice.”

Scott also announced that Herb Kneeland
(“Herb The K’’) will take over the morning
shift at WHRK. Kneeland, a 20-year Mem-
phis radio veteran, was most recently at
KWAM-FM across town.

Kovarik Upped
To KZAM PD

Chris Kovarik has been promoted to PD
of KZAM/Seattle, moving up from Promo-
tion Director. She previously programmed
KZEL & KBDF/Eugene, OR.

KZAM’s interim GM Tommy Vascocu
commented, ‘“‘Chris has an excellent track
record and she’s performed superbly as
Promotion Director. *
She has people skills,
knows the station and
market, and we ex- 4
pect great things #%
from her. We like to
promote from within, -
and are very pleased .

to have Chris

available to accept

the position.” S e
Chris Kovarik

Kovarik told R&R,
“I’'m delighted with my new position — I've
wanted to get back into programming for a
long time. KZAM offers quite a challenge,
and I'm looking forward to meeting it. San-
dusky is a fine organization, and I'm thrill-
ed to have the opportunity to program one
of their stations.

“What I do best is select music and
manage people. I get along quite well with
the staff here, and I'm looking forward to
working with them. It’ll also be great to
have some input into the music — that’s
probably been my single biggest frustration

KOVARIK/ See Page 26
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authorities Nielsen took her for ransom, but
she told him her family was too poor even to
have a telephone. It was later learned that
no ransom note was ever delivered.

Following the girl's escape, Nielsen drove
to Omaha, where he caught a bus headed to
Los Angeles. Upon arriving in Hollywood,
he stayed at the home of a girlfriend, who
was apparently unaware of the cir-
cumstances.

Nielsen’s friend and KZAN/Ogden, UT
weekend personality David B. Smith told
R&R what happened next. ‘“Larry and I had
worked together in the past and had kept in
close touch with each other. When I was on
the air Sunday (8-15), he called and said he
was thinking about going to Mexico. We
talked for over an hour, and I finally con-
vinced him that while he could keep running

KIDNAP/ See Page 26

Rep. Heftel Injured
In D.C. Fracas

Rep. Cecil Heftel (D-HI), President of
Heftel Broadcasting, was admitted to
Walter Reed Army Hospital early Saturday
morning (8-14) after he was robbed and
assaulted in a drug store at Washington,
D.C.’s Thorhas Circle.

Heftel reportedly suffered extensive
facial injuries and has little memory of the
incident. He remained hospitalized through
midweek.

According to witnesses, Heftel was stan-
ding in a check-out line with a $100 bill in his
hand. A thief snatched the bill and ran for
the door. Heftel grabbed an unidentified ob-
ject from the counter and hurled it at the
departing figure.

The object missed its intended target,
and instead struck a female customer. The
woman’s husband then reportedly punch-
ed Heftel in the face. No arrests have been
made in the case. By the time police arrived
on the scene, the thief, the woman, and her
irate husband had disappeared.

St. James To
Program WNYS

WNYS/Buffalo, which debuted its new
CHR format this month after ABC delayed
its Superadio approach, has changed PD’s,
with former CK101/Cocoa Beach, FL PD
Ray St. James taking over for the departed
Phil Chordas.

WNYS GM Al Ruscito explained to R&R,
“‘When we had originally decided to become
a Superadio affiliate, Phil was hired. When
the announcement came that Superadio
had been tabled ‘indefinitely,” we decided to
review our decision. Phil is a great guy with
more expertise in the area of A/C than
CHR. We.wanted to do everything right and
make a big splash with our new live CHR
format. Consultant Gary Burns helped us
find Ray, and with his prior programming
background, experience in the company,
plus all the right tools, I'm very confident
that WNYS will do great.”

St. James told R&R, “I’m awfully glad to
be here. Gary recommended me, as I was
working at WSNI/Philadelphia under his
consultancy as an air personality, and he
felt this would be perfect for me. We feel
we’re ready to drive a big hole in the

WNYS/ See Page 26
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FCC Cutback Approved

As expected, the idea of cutting the FCC
from seven to five members survived a
House-Senate conference committee early
this week. When the panel met to work out
differences between the House and Senate
versions of a budget bill, the House con-
ferees agreed without protest to the FCC
cutback inserted earlier by the full Senate.

Since the budget bill can’t be amended
when it goes to the House and Senate for
final passage, there’s virtually no way the
cutback can be reversed. As a result, Dem-
ocrat Joe Fogarty’s seat will disappear
when his term expires next June 30.
Abolished at the same time will be the seat
for which Republican Steve Sharp has been
nominated but not yet confirmed.

ABA Okays Courtroom
Microphones, Cameras

Meeting in San Francisco last week, the
American Bar Association (ABA) voted to
drop its 45-year-old opposition to allowing
tape recorders, television and still cameras
in courtrooms. Broadcast trade groups
hope the move will help in their drive to win
the right to electronic news coverage of
courtrooms in the 12 states and the federal
court system, which remain closed.

The RTNDA praised the decision but
wished it had been “more positive.”” NAB
First Amendment Counsel Steve Nevas
commented, “This is a formal recognition
by the legal profession that:broadcasters
are capable of enabling their audiences to
hear and see what happens in court without
disrupting the proceedings or having an
adverse effect on the quality of justice.”

HOME TAPING FEE OPPONENTS TESTIFY
— Opponents of legislation to impose a
copyright fee on the sale of blank audio tape
and recorders last week (8-11)) told a House
Subcommittee they think home taping has rel-
atively litle to do with the slump in record
sales. Jack Wayman (pictured), chief spokes-
man for the Audio Recording Rights Coalition,
called the pending legislation (H.R. 5488) a
“bail-out” of the recording industry that “would
be inequitable, inefficient, and costly to con-
sumers.” Wayman is Sr. VP of the Electronic
Industries Association’s Consumer Elec-
tronics Group (EIA/CEG). He blamed declining
record sales on the popularity of video games,
the shrinking of the 15-24 year-old popula-
tion, and the record industry’s alleged failure
to produce more audio cassettes to meet “the
increased demand for portable music.”

36 Congressmen Oppose
Liquor Ads

Three dozen Congressmen have written
the NAB to express concern over suspen-
sion of its voluntary advertising codes, par-
ticularly the ban on advertising hard liquor.
The letter was written and circulated by
Rep. George Brown (D-CA). Its 35 co-
signers include House Telecommunications
Subcommittee Chairman Tim Wirth
(D-CO).

‘“Children, alcoholics and other
vulnerable segments of our population have
been spared from exposure to advertising
for potentially dangerous products on radio
and television, two major means of com-
munication in our society,” the Con-
gressman wrote.

“We encourage all radio, television and
liquor companies to continue their responsi-
ble behavior and refrain from broadcasting
liquor advertising. We will be monitoring
future developments with keen interest,”
they concluded.

Chief Engineer Fined $225

The FCC has imposed a fine of $225 on
Mark Silverman, Chief Engineer of WKCR/
New York, which is run by students of Col-
umbia University. Numerous technical
violations were uncovered during a recent
FCC inspection of the station.

Specifically, Silverman failed to make
weekly inspections of the transmission sys-
tem, calibrate remote meters, or keep a
maintenance log.

KSL Gets Relief
From Cuban Interference

Officials at KSL/Salt Lake City confirm
they’ve detected no interference in the last
two weeks from a Cuban station that had
been harming reception of KSL in 10 states
since the spring. They estimate the Cuban
station had been operating with power
ranging from 150 to 500kw, prompting hun-
dreds of letters of complaint from disgruntl-
ed KSL listeners throughout the West and
Midwest.

While encouraged, station officials note
there have been shorter lapses in the in-
terference in the past, which proved to be
only temporary. They also- expect more
trouble from Cuba as Radio Marti legisla-
tion progresses in Congress.

Ronald Schatz, who monitors Cuban
signals from Southern Florida, told R&R
the station which had been bothering KSL
on 1160 kHz has now moved to 590 kHz with
75kw. Prior to shifting to KSL’s channel, ac-
cording to Schatz, the same station had
been broadcasting Radio Moscow on 600
kHz.

Ruling Asked
On Free Political Airtime

CBS, NAB, Gaylord Broadcasting and
Metromedia have asked the FCC to issue a
declaratory ruling that when a station sells
time to a political party or committee for
political advertisements — whether during
or outside a campaign period — there is no
obligation to provide free airtime to oppos-
ing groups.

In the past, the Commission has always
maintained that the Cullman Doctrine, re-
quiring free time for contrasting views,
doesn’t apply to political ads. But the broad-
cast groups think that policy may have been
undermined by a recent ruling in the case of
the National Conservative Political Action
Committee (NCPAC).

Since the fall elections are less than three
months away, the FCC will attempt to issue
a quick decision. Interested parties have
been asked to submit comments by August
27.
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NEW REAGAN RADIO SERIES PLANNED

GOP Pushes Tax Bill On Radio

The Republican National Committee (RNC) turned to radio last week
in a last-minute media blitz to help President Reagan get his controver-
sial $98.3 billion tax bill through Congress.

“We think it’s an effective way to get our
message out,”” an RNC spokesman told
R&R. The RNC spent $100,000 to purchase
spots on radio stations in over 50 markets
August 13-17. The spots didn’t mention that
the pending bill would increase taxes, but
portrayed it as legislation to lower interest
rates and generate new jobs. The radio buy
was coupled with the purchase of $250,000 in
television time in over 30 markets.

Reagan Reviving Radio Talks

Meanwhile, a source close to the White
House has told R&R that President Reagan
will definitely deliver a series of radio talks
this fall. However, the White House Press
Office declined to give any official confir-

mation, saying a decision probably won’t be
announced until after the President returns
from an upcoming California vacation.

The GOP isn’t the only party utilizing
radio in this election year. Several
Democratic party organizations in
Washington are expected to soon announce
establishment of a new media center to
pour radio actualities into key congres-
sional districts during this fall’s campaign.
Also, a series of issue-oriented radio spots is
in preparation. The spots will be distributed
to local and state Democratic party organi-
zations, which will seek to place them on
local radio stations.

]

=
2

Sol Taishoff

miration of all who knew him.”’

Publisher Sol Taishoff, 77,
Dies Of Cancer

Sol Taishoff, 77, who founded Broadcasting magazine in 1931,
died of cancer early Sunday (8-15) at Georgetown University
Hospital in Washington, DC. Although he never worked on the air or
owned a station, Taishoff had an enormous impact on broadcasting
as publisher of the industry’s first trade publication.

Taishoff launched his magazine after four years of writing a syndicated column
about the then-new medium of radio. Previously, he’d worked as a correspondent for

AP and the United States Daily, which later evolved into U.S.
News & World Report.

} At the time of his death, Taishoff was Chairman of Broad-
casting Publications Inc. His son, Lawrence, remains as Presi-
dent and Publisher.

At funeral services Tuesday (8-17) at the Washington
Hebrew Congregation, hundreds of mourners heard eulogies
delivered by NAB President Vince Wasilewski; former FCC
Chairman Dick Wiley; former CBS President Frank Stanton;
William Sims, senior partner in the Washington law firm Dow,
Lohnes & Albertson; and J. Leonard Reinsch, former Chair-
man of Cox Broadcasting.

Commenting on Taishoff’s death, Broadcasting VP/Managing Editor Don West
told R&R, ‘“He was the magazine.” President Reagan issued a statement saying
Taishoff ‘‘will be deeply missed.”” Reagan added, ‘‘He never forgot the importance of
fairness and accuracy and his deep belief in freedom of the press won him the ad-

FIRST TARGET WPFW

Conservative Media Watchdogs Eye Radio

Broadcasters have long known ‘“public interest” groups as
organizations that criticize all forms of deregulation and challenge

licenses, usually on EEO grounds.

Consider, therefore, these actions by the American Legal Founda-

tion (ALF):

* ALF recently filed papers with the FCC
in support of 42 stations whose licenses had
been challenged by the National Black
Media Coalition (NBMC) due to purported-
ly poor EEQ performance.

e In September of 1981 ALP filed a
massive petition to deny the renewal of
Pacifica’s WPFW/Washington, primarily
for promoting left wing causes without
presenting opposing viewpoints.

¢ Last year ALF was the only public in-
terest group in the nation to support the
FCC’s deregulation of commercial radio.

Not Book Burners

Executive Director Michael Carvin ad-
mits ALF is conservative, but denies any
suggestion it’s made up of ‘‘religious fun-
damentalists” or ‘Moral Majoritarians
burning books.”” ALF was founded in 1980
by Daniel Popeo, has a small staff of three
attorneys and derives financial support
from 8000 members nationwide, according
to Carvin.

“One of our main goals,” Carvin told
R&R, ‘“‘is to eliminate what we think is fair-
ly pervasive bias in the media on different
issues, such as national defense, our in-
volvement in specific areas such as Central

WWW.americanradiohistorv.com

America, and business issues.”

A top ALF priority has been distributing
to members a “License To Serve” kit, with
instructions on how to monitor stations and
present complaints to broadcasters.

ALF Victims Strike Back

But those who have felt ALF’s sting don’t
view it as such a benign organization.
Pacifica Foundation President Peter Franck
labels the action against WPFW an at-
tempt by the “New Right” to ‘“‘use the
government to close off the voices of the
people who cannot buy access to the air.”

The National Black Media Coalition
termed the anti-WPFW move *“‘a deliberate
effort by a far right wing organization to
silence a liberal, progressive radio
station.”

Carvin contends, “WPFW viewed
themselves as sort of a voice of leftist
philosophy and social revolution. We cer-
tainly don’t dispute their right to do that,”
he says, but insists that opposing view-
points must also be presented.

With regard to NBMC'’s challenges to 42
licenses on EEO grounds, Carvin explains,
“We felt the NBMC’s constant blanket ef-
forts to harass broadcasters whose pro-
gramming and listening areas they are un-
familiar with should be brought to an end.”



At Last.

The affordable music computer
from Station Research Systems.

Carl Barringer, Don Hagen (I-r)
develaped this system for
competitive stations like yours.

A complete and flexible computer software system
for music inventory/scheduling and research.

AutoSelect™ is the industry’s most cost e){cient
and user-oriented system for music inventory and
scheduling. :

Achieve true on-air consistency with
AutoSelect, Station Research Systems’
music inventory and scheduling package.

AutoSelect was designed by a team of professionals,
led by Station Research Systems Vice President/
General Manager Don Hagen, and Director of
Software Development, Carl Barringer, to meet any
program director’s competitive needs. You store
2500 titles per disk, divided into as many as 16
categories. Then, pinpoint the sound of each song by

as many as 26 characteristics (tempo, intensity, etc.)

using an 8-point scale within each characteristic.
Unlike other, more expensive software, you name
the characteristics. You create and store 99 format
clocks which are always at your disposal. You control
the repeat functions from hour to hour, daypart to
daypart, and day to day. You get a clear, fully
detailed playlist, all based on your inventory and,
most important, on your specific format
requirements.

Get behind the numbers in the book by
doing your own research with Station
Research Systems’ MusicTrack™ and
MarketTrack™.

Now you don’t have to wait for the book to answer
your questions about cume and market share. With
MarketTrack, you track them both yourself and
then go deeper. Study the image of your station, the
effectiveness of your advertising and the impression
made by your personalities. Discover how your
station is positioned in the minds of your listeners.
You don’t have to worry about writing the questions.
You'll have access to your own fully indexed file of
properly constructed research questions. Of course,
you may also add your own questions at any time.

MusicTrack quickly tabulates the results of any
type of music research in the most accurate and
time-saving way. Your weekly call out research and
mass music tests are well within the capabilities of
MusicTrack. You can process up to 250 songs per
week with as many as 900 respondents. Then, enter
data by magnetic card or keyboard. You'll see more
meaningful tables: a crosstab of the reactions to your
music against all demographic cells, even your
competition’s cume. A trend of your listener’s
reactions to your music over as many as 13 weeks. A
rank of all songs in order of familiarity, preference or
burn, any combination of these or any other areas
you choose to research.

The Most Economical System Available

Station Research Systems’ software runs on low
cost, efficient microcomputers such as Radio Shack
TRS-80 (Model II) and North Star Horizon II. Each
package is significantly less expensive than other
software available. The complete system is priced
for your budget, and a three-year payment plan is
available.

Radio’s Fastest Growing Software

In just a very short time, an impressive group of
broadcasters like these have made AutoSelect,
MusicTrack and MarketTrack radio’s fastest growing
software packages:

Y-100 Miami
KQAM/KEYN Wichita
KBBC (now K-Lite) Phoenix
WGY/WGFM  Albany
WBT/WBCY Charlotte
KOA/Q-103 Denver
WMPS/WHRK  Memphis
WUBE Cincinnati
WSUN Tampa/St. Petersburg
KYA/KLHT San Francisco

They’ve found out first hand what Station Research
Systems’ affordable software can do for them in their
markets. Now, find out for yourself. Make Station
Research Systems’ software part of your competitive
strategy. For a free information kit, call us at

(214) 239-5331.

Station)! csead N Systems

Microcomputer Strategy for the Broadcast Industry

14677 Midway Road, Suite 204, Dallas, Texas 75234, 214/239-5331

www-americanradiohisterv-com
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LESS TIME FOR TV

College Radio, TV
Consumption Charted

College students have fairly moderate levels of radio listening, but their TV
viewing is even lower, according to a recent Belden Assoc. study reprinted in
Advertising Age. 37% of students listen to radio more than two hours a day
(30% in the 2-5 hours bracket), while the remaining 63% are under two hours. In
contrast, 51% watch less than an hour of TV a day, and only 11% watch more
than three, far lower than the general population’s figures. Average time spent
listening to radio for college students is just shy of two hours (1hr 56min), while
average TV viewing is 1hr 20min.

In a related inquiry, over three times as many students find radic the most
credible medium as far as advertisements go than believe in TV, but radio still falls
significantiy behind magazines, newspapers, and (the leader} college
newspapers, which are in turn rated as most credible by over three times as many
students as rate radio most honest.

=

Humorous Ad Car;\;)aigns
Cut Through Clutter

The humorous approach to advertising is not only a staple of ads appear-
ing on radio, but is also used frequently in radio stations’ own TV and radio im-
age campaigns. So it's reassuring to learn, via a study conducted by MecCol-
lum/Spielman & Co., that humorous spots score relatively high. In the area
of clutter/awareness, 75% of respondents scored funny spots equal or above
the norm in effectiveness, compared to 62% for celebrity ads and 66% for
“real people’* spots. Humorous ads also outscored the other two categories
in achieving a positive attitude shift.

However, the favorable statistics decline sharply if a humorous approach
is used for a new product. In cutting through the ciutter, funny spots for
established products score.79% equal to or above the norm reactions, but for
new products it drops to 63%. Attitude shifts drop off even further 71 % ac-
ceptable reactions for established products to 47% for new. The problem
seems to be separating the humor from the message intended — something

| to consider in a radio image campaign. McCollum/Spielman also provides
some guidelines for figuring out whether a humorous approach is suited for
what you're trying to accomplish, as well as what sort of funny spot should
work best. We'll cover those subjects here next week.
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Giant Balloons
Heighten Visibility

Your station logo or slogan can
tower over the rest of the crowd
with Windy Corporation’s
“Billboard Balloons."” For use in-
doors and outdoors, these helium-
filled balloons are part of the firm's
new line, offered at a price up to
50% less than competing ad
balloons of comparable size.
Available in solid or muiti-colors,
there are spherical and ‘‘hot-air’’
balloon shapes in 7/,8’,9', and 10’
from $185 to $325. Or there are
“blimp"" balloons in 12’ and 15’
eliptical lengths at less than $460.
Logos are handpainted in one or
two colors with customized ban-
ners also offered to accomodate
special theme promotions. Each
Billboard Balloon package includes
a tether line, repair kit, and
operating instructions. For more
details call Russ Redford at (213}
532-5353.

Hosers Go
Hollywood

Everybody's favority hosers, Bob
and Doug McKenzie, are going
Hollywood. The silver-tongued Cana-
dian talk host duo of Rick Moranis
and Dave Thomas are emigrating to
tinseltown to write and star in the
MGM feature film, ““Strage Brew."
The proposed plot hasn't been divulg-
ed but it's hinted that it has to do with
international intrigue set against the

backdrop of a Canadian brewery.

Catholics Cite
Radio As Key To
Spanish Market

The Catifornia Cathotic Con-
ference has concluded that radio
is the most economical and effi-
cient means of reaching the Span-
ish-speaking-only population in the
state, with a far greater audience
than TV. A study commissioned by
the group recommends an exten-
sive radio project to try to com-
municate church goals to that au-
dience.

VERY LITTLE CONTROL, HOWEVER

Women Heavily Involved
In Radio Ownership

A survey commissioned by the FCC shows women participating in owner-
ship at almost 70% of U.S. radio stations (68.8% of AM's, 69.4% of FM's)
but exerting very little actual control. The 2000-station survey (which also in-
cluded TV) defined ownership as including women on boards of directors who
don’t actually own stock, with about 50% qualifying on those grounds. 8.6%
of AM stations were run by women owning a majority of the stock, with 9% of
FM's falling into that category. However, the radio figures were considerably
above the percentage of women-controlled TV stations (2.8 %).

Rock Books Turning Into Movies

MGM/UA Home Video and Delilah Books are working on turning the
latter's rock books into films for the pay-TV and home video markets. Already
completed is ' The Compleat Beatles," based on a Beatles fact book; while the
next two projects planned are Alan Betrock's “‘Girl Groups, The Story Of A
Sound" (scheduled for spring '83) and Tony Stewart’s ""Cool Cats: 25 Years Of
Rock 'N’ Roll Style,” which has been retitled *“The History Of Rock ‘N’ Roll
Style" and should be out in fall ‘83. Delilah, without MGM/UA's participation, is
also developing a 90-minute pay-TV movie based on Tony Parsons’s rock novel
“Platinum Logic’ and a film on Mandy Aftel's “Death Of A Rolling Stone: The
Brian Jones Story."

Accord/Townhouse Bows $3.98 Budget Line

The middle of August marks the introduction of a $3.98 budget series by Ae-
cord/Townhouse. All told, there will be twenty releases on album and cassette
covering standard/big bands, rock 'n roll, blues, a new “’Live on Tour" series, and
a country and western ‘““Golden Round-up” series. Capitol Records will
distribute the budget product.

According to President Michael Gusick the special price is made possible
by reduced mechanical rates from the publishers and suppliers maintaining pre-
sent price structures for manufacturing costs. Eight, instead of ten, cuts will be
featured per album, with cassettes carrying full liner notes. Future plans call for
30 more album releases in the budget line by year's end, bringing the series’ total
to 50.

Image Doctor Sets
Album-Plus Package

X s o |

The Image Doctor promotional products firm is offering radio stations of
all formats a customized album package featuring a wide variety of other pro-
ducts to go with a specialized album, all unified to the station's image. Sta-
tions can get an album covering oldies, jazz, country, or CHR, with printing
and artwork handled by Image Doctor, plus add in everything from digital pens
and floppy flylng discs to jackets, hats, and pillow bags. Contact the company
at (213) 623-2346.
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“After taking calls from We1rdos wackos,
reverts, preverts, dingbats, and Jelloheads all
morning, I can still relax. I know our music
is under the watchful chip of Sl
Seloet—~. The number one music selection
system for the number one station 1n
Tampa. And for your number one or future
number one station.

R aoio Call us. We’re thinking about you.
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ABC TalkRadio makes your station th
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~ Dr.ToniGrant Ira Fistell

':falk is what's happening in radio today.

And with ABC TalkRadio, the top-rated, nationally
acclaimed stars of talk radio are on your station. On
the phones with people in your market. Building your
audience with their proven ability to turn hosting
phone calls into engaging entertainment. Personal.
Provocative. Helpful. Informative. Radio personalities
worth talking to and about.

There's Owen Spann. His “take charge” style
captivates listeners. Whether he's interviewing a
world leader or a local celebrity, his imaginative wit is
a sure audience builder.

And Dr. Irene Kassorla, leading psychologist,
best-selling author, and one of the country’s most
influential women. Her insight and expertise has

arned her the respect of colleagues and celebrities

-
the world over.

Michael Jackson, a talk radio giant. He knows
everybody worth knowing and interviews them with
a provocative and entertaining style.

Then there’s Dr. Toni Grant—the original
radio psychologist. Brilliant. Eloquent. With a national
reputation as an expert in human behavior—and an
extensive foliowing.

And Ira Fistell—the "human encyclopedia.”
His phenomenal store of knowledge on every possible

- . . YOUR TALK

Ray Briem

subject from sports to philosophy and his conversa-
tional ease build nighttime audiences.

And finally Ray Briem, the "king of all-night
radio.” He brings the world to his listeners, keeps
them in touch. Provocative, controversial, and enter-
taining, Ray attracts one of the largest overnight
audiences in the history of radio.

They're all there—on your station—building
your ?udience with the most powerful talk format in
radio!

Here’'s the state-of-the-art in talk radio—
twelve hours of satellite transmissions that sound like
they emanate from your station! You get up to 13 2
minutes of local spots and many local station ID’s per
hour! That means each and every minute sounds like
it's your programming! There are also windows in the
format for local and any network’s news. Everything is
tailored by ABC to make sure that our TalkRadio is
your talk radio.

To find out how to make our talk your talk,
call Bob Chaisson at (212) 887-5939 or Bob Chambers

at(212) 887-5351.
:?_—T'-m

THESE STATIONS HAVE ALREADY MADE OUR TALK THEIR TALK:
Baitimore WCBM Indianapolis WIFE Providence WEAN Spokane KSPO
Cleveland WERE Kansas City KCMO Rochester WSAY St. Paui KSTP
Charlotte WAYS New York WABC Sacramento KGNR St. Petersburg WNSI
Colorado Springs KVOR Norfolk WNIS Saginaw WSGW Tucson KNST
Grand Rapids WTWN Pittsburgh WTKN San Francisco KGO-FM Tulsa KELI
Honotulu KGU Portiand, Oregon KLIQ Santa Barbara KTMS West Paim Beach WJNO

See us at the NAB Programming Conference at the Hyatt Regency, Suite 2629. And at the NRBA, MGM Grand, Suite 1434A.
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letworks /Program Suppliers

Narwood

Country Closeup:
Gail Davies (September 6)
Roy Clark (September 13)
Terri Gibbs (September 20)
Loretta Lynn (September 27)

Music Makers:

Margaret Whiting (September 6)
Les Brown (September 13)
Peggy Lee (September 20)
Lionel Hampton (September 27)

NBC

Source:
Iron Maiden (September 3-6)
Van Halen (September 10-12)

Blue Oyster Cult/Aido Nova (Starfleet Blair)
{September 24)

Rolling Stone

Magazine Productions
Rock Star Guest DJ:

Hall & Oates w/Phil Collins (September 6)

Ted Nugent (September 13)

Cheap Trick’s Rick Nieisen (September 20)
Continuous History Of Rock & Roll:

“*48-Hour Continuous History Weekend'' (Sep-
tember 3-6)

Rock Books (September 6)

Great Bass (Septermber 13)

Worldwide Rock (September 20)

Greatest Rock Festivals (September 27)

United Stations
Country Music Countdown:
Roger Miller (September 3-5)
Brenda Lee (September 10-12)

Con Hunley (September 17-19)
Eddie Rabbitt (September 24-26)
Dick Clark’s
Rock Roll And Remember:
Elvis Presiey (September 4-6)
Monkees (September 10-12)
Olivia Newton-John (September 17-19)
Chicago (September 24-26)

Watermark
Soundtrack Of The 60’s:
Sam & Dave/William Shatner/ Monkees (Sep-
tember 4-5)
John Entwistie/Henry Diltz/Peter, Paul & Mary
(September 11-12)

Judy Collins/Tim Leary/Roy Orbison (Septem-

ber 18-19)

Westwood One
in Concert:

Pat Benatar (September 3-5)
Live From Gilley’s:

Johnny Paycheck (September 3-5)
Off The Record:

Heart (September 3-5)

Rock Years:

1970 (September 3-5)

1971 (September 10-12)
1972 (September 17-19)
1973 (September 24-26)

Rock & Roll Never Forgets:
John Lennon (September 17-19)

Special Edition:
Donna Summer (September 3-5)
A Taste of Honey (September 10-12)

Additional Programming:
Elton John Special (September 3-5)

ABC
Contemporary Net/
Spotlight Specials:

Billy Joel (October 24)

CBS
RadioRadio:

On Stege Tonight: Air Supply (September 4)
Carole King (October 2)
Commodores (November 6)

R so10
C omputing
S ervices

Our thanks to Portland Maine’s
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for choosing the #1
music selection system.
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Clayton Webster
Country Calendar:
Moe Bandy (September 13}
Jos Stampley (September 14)
Roy Acuft (September 15)
Dolly Parton (September 16)
Tribute to Hank Williams (September 17)
Crystal Gayle (September 18)
Lee Greenwood (September 19)
Rarities:
Eric Clapton (September 13)
Billy Joel (September 14)
Steely Dan (September 15)
Kinks (September 16)
Longbranch Pennywhistle (Glenn Frey) (Sep-
tember 17)
Retro Rock:
David Bowie (September.6)

Creative Factor
Barry Manilow/Cars (Labor Day Weekend)

Earth News

Soft Ceil (September 6-8)

REQ Speedwagon (September 9-12)
Go-Go's (September 13-16)

John Waite (September 17-19)

Global Satellite
Rochkline:
Supertramp (September 13}

Inner-View:

lan Anderson (September 6)

Rainbow (September 13}

Kansas (September 20)
Lew Irwin Reports

Pink Floyd's Roger Waters (August 30-Septem-
ber 5)

London Wavelength

Jim Morrison (September 1-15)

Mutual

Rolling Stones: Past and Present (Septem-
ber 30-October 3)

ABC Direction
"'Automation: Friend Or Foe™ (August 28, 30}

ABC Entertainment

“What's So Funny™* humor analysis
(August 29, Sept. 4-6)

Clayton Webster

Sporting News Report:

College Basketball Recruiting Violations
(September 8)

Raiders’ Gene Upshaw (September 13)

Earth News

Michael McKean of **Young Doctors In Love'
(August 30-September 1)

Comedy with Ron Stevens and Joy Grdnic
(September 2-5)

Ron Howard (September 6-3)

Personnel placement expert Jeffrey Allen
(September 10-12)

Narwood
Outlook:

Taping Debate (August 21)
High School Work Force (August 24)
Sammy Davis Jr. (August 25)

Progressive Radio Network
Laugh Machine:

Monty Python/Eddie Murphy/Joan Rivers
{Week of August 23}
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Watt and King.

WATT LIGHTS UP MUTUAL AIRWAVES — Controversial interior Secretary
James Walt jammed phone lines and made headlines as a recent guest on
Mutual’s “Larry King Show.”’ During the interview/question and answer pro-
gram, Watt denied assertions that his letter to Israeli Ambassador Moshe
Arens was “blackmail."" Taking advantage of a quiet moment to relax are (I-r)

Shuttle Not Routine
Yet, AP Stations Say

In a recent newsletter to its af-
filiates, AP Radio asked whether
space shuttle launches had
become so routine that live
coverage is no longer warranted.
About 70% of responding stations
said they’d still like to have extend-
ed live coverage, at least for one
more launch. As one Colorado
broadcaster put it, “The shuttle
isn’t routine yet, but I'm sure that
day will come.” As a result of the
broadcaster sentiment uncovered
in the survey, APR has decided to
go ahead with full coverage when
the fifth launch occurs in
November.

NEWS & INFORMATION FEATURES

Watermark
TV Tonite:

“Filthy Rich™ — CBS (August 23)
“'She’s With Me"" — CBS (Augusi 24}
“Quincy” — NBC (August 25)
“"Masserati & The Brain'' — ABC (August 26)
"'Different Strokes”™ — NBC (August 27}
Westwood One

Brad Messer’s Daybook:
Human-powered plane (August 23)
Vesuvius volcano (August 24)

Toy electric trains (August 25)

Amp inventor duped (August 28)
America's first oil well (August 27)

®Gail Sachs
comes to West-
wood One as Di-
rector of the pro-
gram supplier’s
Recording Divi-
sion. She was
most recently at
Record Plant stu-
dios and previ-
ously served in
promotion at Po-
tydor. Sachs is in charge of Westwood
One’s mobile recording studio facility.
® Gary Landis has been named RKQ
Radioshows Manager, overseeing all
aspects of RKO Radio’s longform
music programming. He was most
recently a program sales rep for RKO
Radioshows, with previous experience
as Network Manager at Watermark
and Asst. GM at KWKi/Kansas City.
RKO Radio Networks VP/Director of
Programming Dan Griffin com-
mented, “Gary’s strong background in
marketing and distribution of syn-
dicated programs and experience in
radio station operation and the
Radioshows programs make him a key
asset to the department.”

® Hollis Paimer becomes Director of
Advertising & Promotion for Mutual.
She comes to the net from a similar
position at the Washington Service
Bureau. and worked for several years
at WGMS-AM & FM/Washington and
WRKO & WROR/Boston.

Gail Sachs

WE'RE SETTING NEW STANDARDS IN THE MESSENGI

® FAST SERVICE ® FINE CARS
AND BOTH AT AFFORDABLE APR!CES-'

COUNTRY CHAMPIONS CHILDREN — A recent installment of DIR'’s
“Silver Eagle’’ was recorded at the fourth annual Stars For Children concert in
Dallas. Founded by the Oak Ridge Boys, Stars For Children is a non-profit
organization whose goal is the prevention of child abuse; {l-r} Con Hunley,
Sylvia, and the Oaks' William Lee Golden here with DIR’s Bob Kaminsky (far
right) were among the featured performers.

www americanradiohistorv. com
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WBEN-FM 35-29

96KX 26

CHUM deb 28
KEGL deb 29
94Q add
WLOL-FM 25-19
WGCL 26-25
KYYX deb 26
WPHD 17-15

WPST 34-31
WKEE 23-20
KSET-FM add
KINT 12
KROD add
G100 add 31

WHHY-FM deb 29

WOKI 26-23
WBCY 27-24

ﬁ@ @@lﬂﬂl@

WRQK add
WSSX 21-18

WNOK-FM add

WGH 19-16
WRVQ add

WZZR deb 38
WJXQ 29-27
KMGK 24-20

KZ9316-1

FROM THE WARNER BROS. SOUNDTRACK ALBUM ‘NIGHT SHIFT’

PRODUCED BY STEVE WINWOOD FORF.S. LTD.

WNAM 29-27
KKXX 24-20
KJRB 24-20
KCPX 27-23
KIKI add
WJBQ deb 39
WOMP-FM add
WZYQ add
Q104 deb 32

WCGQ 29-26
WFLB 34-30
WGLF add
WYKS deb 34
KSEL-FM 14-10
KVOL deb 29
KKLS add

WAZY-FM deb 30

KRNA 25-23

:

ISLAND

KFMZ 18-14
KDVV deb 30
KENI 21-19
KKLV 40-33
KSLY 27-21
KCBN deb 38
KDZA 40-36
KOZE 20-16
KFI

Q103

“@Zugﬁ{t S{K jﬁt"

PRODUCED BY JOHN BOYLAN

WFBG
WXKS-FM  WRCK WOKI KJRB WCIR :
793 3WT waQuT KNBQ Q104 =
WGCL WKRZ-FM  WBCY KCPX WAEV o
KFI 92FLY WGH KSKD WGLF 4
KIQQ KSET-FM  KOFM KHYT KFMZ
KFRC KINT KZ93 WJBQ KCBN
KCNR WZYP WIKS WGUY KDZA
KYYX BJ105 WMEE WACZ KOZE

p

WKBW 23-19
WIFi on
KCNR deb 24

WDRC-FM 19-15

KCTO1 add 28
WPST 38-35
WAEB 19-17
WKRZ-FM on
WKEE add

:collette
Ng @n[?itﬂ i(@@n{f %To @B)@ i@u{ﬂg %u” -

V100 26-23
KlQQ 31-30
KINT 25-19
KROD on
KBFM add
WTIX deb 40
KEEL add 24
G100 25-23
Y103 26-22

L@lﬂ"’@@[m

WwDO0Q on
FMI00 on
WOKI 38-35
WRQK add
KJ100 on
WZZR 38-32
wJxQon
KIOA on
KOFM 28-23

WGBF 24
KYYX 35-34
KSPZ 14-12
KIKI 30-29
WJBQ 29-27
WTSN add
WFEA on
WCIR add
Q104 deb 30

WAEV on
WFOX 24-21
WCGQ on
KILE deb 38
KVOL 28-24
KELO add 26
WAZY-FM on
KRNA on
KATI 30-27
KOZE add

PRODUCED BY ANDREW GOLD
EXECUTIVE PRODUCER TED TEMPLEMAN

MANUFACTURED & DISTRIBUTED BY WARNER BROS RECORDS

WwwWw-americanradiohistorv.com
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THE PICTURE PAGES
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Atlantic artists Genesis were awarded a platinum record for their
“Abacab” LP recently. Pictured (I-r rear) are manager Tony Smith, Atlantic
Sr. VP Phil Carson, and group’s Tony Banks; (I.r front) group’s Mike
Rutherford and Phil Collins.

Whispering With Elektra

Solar/Elektra artists the Whispers played Los Angeles’s Greek Theatre
recently. Pictured backstage after the show are (I-r) group’s Marcus Hut-
son, Wallace Scott, and Nicholas Caldwell, E/A Exec. VP Vic Faraci, and
group’s Walter Scott and Leaveil Degree (rear).

Slow Children At Play In L.A.

G

Ensign/RCA artists Slow Children played several Los Angeles dates and
were guests of honor at an RCA reception. Pictured (I-r) are group’s An-
drew Chinich and Pal Shazar, and RCA’s Don Wardell and Billy Smith.

Capitol Captures Space People

Capitol Records has signed Space People, with an EP from the duo due
this summer. Pictured (I-r standing) are Capitol’'s Mark Berger and Steve
Buckley, and label VP Rupert Perry; (I-r seated) co-producer Paul Ring,
group’s Darrnell Nelson, co-producer Hazel Payne of A Taste Of Honey;
and group’s Willie Thompson.

R&R/Friday, August 20, 1982
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Pro:Motions

Cribiore To WCI Sr. VP

Alberto Cribiore moves to Warner
Communications as Sr. VP, working in the
areas of corporate development and acquisi-
tions. During the last six years Cribiore serv-
ed as VP'in charge of corporate development
for North America of IFINT-USA, the U.S.
arm of a worldwide investment group.

My-Disc Joins CBS Family

My-Disc Records has joined CBS
Records’ Associated Labels fold. The prin-
cipals of My-Disc are Donnie Linton, Lou
DeBiasi and Ed O’Loughlin; the label’s first
releases are by Zinga and Intensive Heat.
My-Disc is located at 250 W. 57th Street in
New York City, (212) 541-7640.

HighRise Takes Shape

HighRise Entertainment has been laun-
ched under the direction of Larry Leal,
Chairman; Mark Kreiner, President;
Michael Lushka, VP; and Jim Geary,
Secretary-Treasurer. The Los Angeles-
based entertainment complex houses an in-
dependent record label which thus far has
signed Alphonse Mouzon and Maxine

Nightengale.

(I-r) Michael Lushka, Jim Geary, Larry Leal,
Mark Kreiner

Girod, Isaak Named At A&M

Rich Girod has been promoted to
Regional Sales Manager/Midwest at A&M
Records in Chicago. He first joined the label
in 1976, most recently serving as Local
Marketing Coordinator. Wayne Isaak has
also been named West Coast Director/Publi-
city, moving over from a similar post at
Waterhouse Records.

Davis President Of Rocshire
Label

Gary Davis, formerly VP/Promotion at
Warner Bros. and ABC, has been ap-
pointed President of the newly-formed Roc-
shire Records label. Clyde Davis and
Shirley Lindsey are the owners of the
Anaheim-based company which also named
Les Claypool VP, heading produciton and
A&R, former Motown and ABC promotion
executive Bud Samuels, assisting in A&R,
promotion and sales, and Jeulet Solo
overseeing the publishing division.

Kelly Joins CAC

Joseph Kelly has become co-partner and
Executive VP of Custom Audience Con-
sultants (CAC), a Washington-based broad-
casting research company. Prior to this, Kel-
ly worked with Broad Street Communica-
tions as VP/Director of National Sales
Development.

www americanradiohistorv com

Yeskel Upped At Atco

Paul Yeskel has been upped to Assistant
Director of National Album | .
Promotion at Atco Rec-
ords & Custom Labels.
Before assuming this newly-
created post, Yeskel handl-
ed Northeast Regional Pro-
motion for the label.

. id P
Paul Yeskel

M.S.I., Quality Sign

Under a new agreement, Quality
Records, Ltd. will press and distribute the
M.S.I. record label in the U.S. and Canada.
Prior to this M.S.I. had a similar pact with
Stiff-America. James Montgomery and
the Uptown Horns are among M.S.I.’s cur-
rent roster.

Taft Appoints Two

William Baumann was recently elected
VP/Planning and Corporate Development at
Taft Broadcasting. He had served as
Director of Investor and Public Relations
since 1980. In related activity Polk Laffoon
has been appointed Director of Investor
Relations.

Wood WEA Controller

Keith Wood assumes
the post of Controller for
the Warner/Elektra/Atlan- §
ta Corp. He spent the last
four years with the CBS
Television Network, most
recently as Director of
Financial Planning.

Keith Wood

Pegasus Takes Flight
Nashville-based Pegasus Records is a
newly-created independent label whose first
artist signing is George Bailey. Howard
‘Knight Enterprises will be handling the
development and operation of the label, with
VP Kevin Coffey coordinating independent
promotion/distribution.

McCarney Moves To WRC

Daniel McCarney has been named Local
Sales Manager at WRC/Washington, D.C.
He was formerly with WITS/Boston as
General Sales Manager.

Radiographics Forms
Joint Radio Venture

Radiographics and Continental Recor-
dings have entered into a joint venture to
create audio/visual jingle-graphics for radio
stations, with Patti Erikson handling sales.
Radiographics can be reached at (603)
286-3293.

Gold Sound Moves

Gold Sound Records & Music Artist
Promotions are expanding. The new office
address is 2770 S. Maryland Parkway, Suite
510, Las Vegas, NV 89109.

Hrubic Joins WIND

Jan Hrubic has joined WIND/Chicago as
Sales Manager. Prior to her her appointment,
Hrubic worked in Chicago ‘with Radio
Advertising Representatives.
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THE MUSIC.THE MOVIE.

The most talked about soundtrack of the summer. The fastest chart add on. Hear the inside
story of this awesome project. Exclusively on The Source. The music —especially developed for
the movie. Interviews with Jimmy Buffett, Sammy Hagar, Billy Squier, Joe Walsh.

Plus Stevie Nicks, Graham Nash, Jackson Browne, The Go-Go’s, Palmer/Jost, The Rayvns,
Quarterflash. Plus Cameron Crowe —on making the movie. And Irving Azoff —on
pulling the whole thing together. “Fast Times At Ridgemont High.” Soundtrack on Full Moon/
Asylum Records. You’ve got to hear it to believe it. Produced by Denny Somach Productions.

The weekend of August 20, 21 & 22.
Brought to you, in part, by Levi’s Jeans.




JHAN HIBER

AOR Not Befriended
By DST

When R&R coined the expression “AOR” several years ago, the
term didn’t stand for “All Over the Road,” but that pretty well
describes where the album rock ratings landed this spring. The Ar-
bitrons generally showed the format to be healthier than two years
ago, but not as strong as last year’s spring scoreboard. In the soon-to-
be-released R&R Ratings Report AOR ranks second in terms of
strength 124 this spring (in the top 50 markets), but AOR was tops
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Arbitron Meets Birch DC Reissue;
With Advisory Council Opens New Markets

Lake Geneva, New York, was the Due to an error in the share trend
setting of a meeting between Arbitron pages, the Birch Report is reissuing
officials and the Arbitron Radio Ad- the spring Quarterly Summary Re-
visory Council. The meeting this port for Washington, DC. WPKX-
week covered such key items as Ar- FM, which earned a 2.5 share 12+
bitron’s new pricing formula (based in the winter QSR, was shown in the
on geographic coverage); DST; the spring book as having only a .4 share
four-week cume study; and new diary in the winter book.
designs. Full details will be available Meanwhile the ratings contender
in next week’s issue. will soon be surveying more of the top
50 markets. According to Tom Birch,
the firm will start to survey four new
markets September 1 — Philadel-
phia, Providence, Scranton-Wilkes
Barre, and Lansing. On October 1
Salt Lake City will be added to the
Birch roster, leaving only San Diego
and Columbus, OH not covered

Arbitron Delivery Quickens

With the advent of new equip-
ment, software, and procedures in
Beltsville and Laurel, Arbitron has
been able to notably reduce the
amount of time needed to produce all

last year in the same survey.

What might account for the slippage,
and how significant are the losses” Are
the 12 + declines due to a decrease in
the popularity of the AOR sound, or are
the results different because the umpire
(Arbitron) changed the rules since last
year with the Census updates and the
introduction of DST? Let’s see what the
computerized tea leaves (namely the
ratings) might tell us.

71% Of Markets Drop

As I've been doing for the past several
weeks (for other formats), this week I
chose a random sample of markets
where AOR stations are present. As it
turned out, the cross-section I pulled
was a good one — two markets where
there is only one AOR versus five more
markets where there are at least two
AOR'’s locked in mortal combat.

Compared to the data from the spring
'81 books for the same markets, in five
of the seven metros examnrined for this
article (71%), the AOR shares slipped.
The average decline was about 20%.
The chart shows the range of gains and
losses seen in the cross-section of
markets chosen for this article.

Atlanta (WKLS-AM & FM) and Indi-
anapolis each have just one active AOR
entity. The other markets have at least
two (or did in the spring book) AOR’s in
competition.

DST Impact Felt

In some of the markets shown the ef-
fects of Differential Survey Treatment
were notably felt. Interestingly, the two
markets where AOR was up were both
metros where DST impact was either
nonexistent, since the technique isn’t us-
ed (Salt Lake City), or minimal (Los
Angeles). In the majority of markets,
where DST was used for the first time in
a spring sweep, the AOR’s slipped over-
all.

Here are two examples of how DST
hurt the fortunes of AOR. In St. Louis
Doubleday’s KWK-FM lost half a
share, 12 +, going 7.9-7.4 from spring
to spring. However, the station’s actual
average quarter-hour audience rose 6%
in the same comparison of spring books.
Unfortunately for KWK-FM, the over-
all listening in the St. Louis market rose
when DST hit that area in the winter
and the levels remained higher for the

AOR Share Trend Chart

Spring '81/Spring '82 Spring '82
Market AOR Shares AOR Shares Percent of Change
Atlanta 11.3 6.4 —43%
Boston 201 16.9 —-16%
Detroit 16.7 16.7 — 6%
Indianapolis 10.3 8.8 —15%
Los Angeles 10.9 12.7 +17%
St. Louis 16.8 13.2 —21%
Salt Lake City 111 13.4 +21%

Q&A

I've been getting calls lately asking if I'm going to be at either of the up-
coming radio conventions. The answer is that with the cooperation of the rele-
vant trade groups I'll be in both New Orleans and Reno. At the NAB I'll be at

| the Research Fair and on two panels,

while at the NRBA I'm moderating a

| panel with representatives from Arbitron and Birch, as well as serving on a
panel on perceptual research. Hope to see many of you at either or both of these

gatherings.
l

of its spring reports. According to
spokesperson Connie Anthes, the firm
was able to get out its 250 + spring
reports in 120 days two years ago; 66
days last year; and 48 days this spr-
ing. Given that the surveys are longer
than they used to be, some markets
may actually be receiving the books
later than they used to when the
sweeps were just four weeks long, but
at least Arbitron is turning the reports
around faster now.

among the top 50.

Station Research Systems
Signs G.E.

With installation of equipment in
Denver, four of the General Electric
stations are now using Station Re-
search Systems software for research.
The SRS packages will be used for
music inventory control, playlist
scheduling, and callout research.

spring book. Since the listening levels
were up (largely due to blacks being
able to fill in their own diaries, thus
more accurately recording their listen-
ing) more than the gain in KWK’s AQH
audience, the station saw its share of the
overall pie get smaller.

Another case came to my attention
recently in Atlanta. WKLS-FM has seen
its share slip 42% in the last year.
However, the station’s actual audience
drop has been much less than that, in
the 25% range. The difference? Listen-
ing in Atlanta jumped 26% this book,
compared to the previous spring, large-
ly due to DST. With the 1980 Census
updates, which hit Atlanta in the fall
and increased the ethnic proportion in
the diarykeeping universe, there are
now fewer non-ethnic diarykeepers in
the Atlanta metro. More blacks having
diaries and, with DST, filling more in
those diaries — makes it tougher for
AOR’s to get their former audience
share levels.

AOR Double Jeopardy?

AOR’s that exist in markets with
significant ethnic populations may be
looking at a double jeopardy situation
in this spring book and in Arbitrons to
come. First, Arbitron is now sampling
more ethnics than a year ago (due to the
catch-up with the 1980 Census adjust-
ments.) There are fewer non-ethnic
diarykeepers out there. Secondly, Arbi-
tron is using a procedure (DST) that
pays up to $5 for male 18-34 diarykeep-
ers — if they are black. Non-ethnic men
18-34 don’t get an incentive premium
anywhere near that amount.

The bottom line on all this is that
since the diary has difficulty getting
enough cooperation from men 18-24 as
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it is, and with the likelihood that in
many markets a good chunk of the in-
tab from 18-24 men will be ethnic,
AOR’s are going to have a tough time
getting enough cumers (and quarter
hours) to show up well. If there are
fewer non-ethnic AOR diaries returned
by men 18-24, the estimates for that cell
are liable to be less stable than in the
past, adding another question mark into
the equation.

AOR’s: Forgotten By Arbitron?

As these spring results show, AOR’s in
many markets — coincidentally areas
where DST had significant impact —
had tough sledding. This is causing
many thoughtful AOR operators to
wonder where they stand with Ar-
bitron. _

At the NAB convention in Dallas,
Seth Mason, GM of WXRT/Chicago,
asked Arbitron’s Rick Aurichio why it
was that non-ethnic males 18-34
couldn’t receive an additional incen-
tive, such as the blacks are now getting.
In essence, Mason wondered, why can’t
there be DST for young non-ethnic
men? A number of others have called
me recently to ask that same question.
Perhaps Arbitron will consider such a
move if the industry raises its voice
loudly enough. In the meantime, unless
there is a dramatic new musical wave
that catches the public’s fancy, or unless
your AOR is in a market without DST,
don’t be surprised to see your share of
the market pie shrink.

Not to be forgotten in all this is Birch.
Birch’s telephone technique shows
AOR’s much healthier, and that service
doesn’t use DST. In a few weeks I'll ex-
amine the spring Birches and we’ll see
how the format did there.



using a Celestial Mechanix
promotional campaign increased its
Arbitron rating.

An average

# @ ARBITRON
~J  SHARES

“CELESTIAL MECHANIX produces powerfully persuasive
TV campaigns with extremely high recall and motivation.’

— JHAN HIBER of Hiber & Hart, Ltd.

Complete Package Campaigns Now Available:
AOR / CHR /ROCK /EASY LISTENING / COUNTRY/AC

Call collect or write for your FREE SCREENING.
CELESTIAL MECHANIX

612 Hampton Drive Venice, California 90291 (213)392-8771




New York

WPLJ Adds One,
Widens Lead;

WPAT-FM (BM) 2.3
WMCA (T) 3.2
WQXR-FM (CL) 1.1
WRFM (BM) 3.2
WCBS-FM (0) 22
WPAT (BM) 2.0

WIIT (S) 1.3
WHN (C) 2.2
WPIX (R) 9

WNCN (CL) 12

porary,
C-Country,
Radio, RL-Religious,

Contemporary.

8.2
6.7
6.4
6.1
5.5
53
49
43
3.5
3.4
29
2.7
2.5
2.3
23
2.2
2.2
2.2
2.1
2.1
1.6
1.5
14
1.0

WKTU Gains,
Cops Urban Title;
WCBS Grows
While WINS Slips
Winter ’82 Spring '82
WPLJ (A) 72
WKTU (U) 5.9
WOR (T) 6.4
WINS (N) 6.7
WRKS (U) 7.0
WCBS (N) 4.1
WBLS (U) 5.1
WYNY (AC) 5.4
WNBC (R) 35
WNEW-FM (A) 2.8
WABC (T) 35
WNEW (BB) 29
WKHK (C) 1.5
WADO (S) 1.0

_

A-AOR, AC-Adult/Contem-
B-Black, BB-Big
Band, BM-Beautiful Music,
CL-Classical,
E-Easy Listening, J-Jazz, M-
Miscellaneous, N-News, O-
Oldies, R-Contemporary Hit

S-

Spanish, T-Talk, -U-Urban

Los Angeles

KABC Up Three
With Dodgers;
KMET Passes KLOS;
KNX Beats KFWB;
KIIS, KFI, KMPC,

KRLA Rise

Winter '82 Spring ’'82
KABC (T) 5.8 8.7
KMET (A) 6.2 6.4
KLOS (A) 6.4 6.0
KNX (N) 3.3 5.0
KROQ-FM (A) 48 49
KIIS (R) 2.7 4.2
KFWB(N) @ 40 4.1
KBIG (BM) 3.3 3.3
KRTH (R) 3.1 3.0
KFI (R) 2.0 29
KRLA (R) 2.2 29
KJOI (BM) 27 2.6
KMPC (T) 1.8 2.6
KHTZ (AC) 3.2 2.5
KGFJ (B) 1.8 2.3
KIQQ (R) 2.9 2.3
KLAC (C) 2.3 2.1
KPRZ (BB) 1.5 2.1
KNX-FM (A) 2.2 1.9
KKGO (J) 14 1.8
KWST (R) 15 1.7
KJLH (B) 1.9 1.6
KACE (B) 1.2 1.5
KALI(S) 1.8 15
KUTE (U) 1.8 15
KHJ (C) 2.0 1.4
KOST (BM) 1.7 1.3
KZLA-FM (C) 1.1 1.2
KDAY (B) 1.3 1.1
KFAC (CL) 6 1.1
XTRA (R) 1.5 1.6

TR~ e R S AT
For
The Record

In last week’s display of
the Birch Report share
trends for Seattle, KKFX
was inadvertently listed as
Black-formatted. The sta-
tion should have been
designated as CHR (R).

The Birch Report

R 6am-midnight

Boston
WXKS-FM Paces Field;
WCOZ Close Second;
WHDH-WBZ Battle Tight;
WROR Tops A/C Contest

Spring ’82
WXKS-FM (R) 10.7
WCOZ (A) 103
WHDH (AC) 9.3
WBZ (AC) 9.2
WBCN (A) 71
WEEIL-FM (A) 4.9
WEEI (N) 4.6
WJIB-FM (BM) 4.4
WROR (AC) 44
WMJX (AC) 33
WVBF (AC) 2.6
WRKO (T) 2.2
WXKS (BB) 2.0
WHUE (BM) 19
WCRB (CL) 1.7
WITS (T) 1.7
WBOS (R) 1.6
WSSH (BM) 1.2
WAAF (A) 1.5

Tampa-

8t. Petersburg
WRBQ Dominant;

Country WQYK,
WSUN Jump;
WYNF Stable;
WQXM Drops;

WJYW Takes Beautiful
Music Lead

Winter ’82 Spring 82
WRBQ (R) 14.8 16.0
WQYK (C) 8.5 10.3
WSUN (C) 5.6 75
WYNF (A) 75 75
WIYW (BM) 5.0 6.8
WCKX (AC) 5.7 55
WWBA (BM) 65 5.2
WDAE (BB) 8.4 45
WFLA (AC) 5.2 45
WQXM (A) 74 44
WPLP (T) 3.7 3.2
WNSI (N) 1.4 29
WTMP (B) 33 2.9
WFLA-FM (BM) 2.2 1.9
WTAN (AC) q 1.2

WSRZ (AC)

2.6

WWW_americanradiohistorvy com

Houston

KMJQ Tops;
KIKK-FM Leads
KILT-FM; KLOL AOR

Pacesetter

Spring '82
KMJQ (U) 10.7
KIKK-FM (C) 10.0
KLOL (A) 10.0
KILT-FM (C) 8.2
KRBE (AC) 6.3
KRLY (U) 6.2
KFMK (AC) 5.9
KSRR (A) 5.8
KODA (BM) 39
KQUE (AC) 3.7
KTRH (T) 36
KPRC (N) 3.0
KLEF (CL) 3.0
KYND (BM) 25
KIKK (C) 1.6
KENR (M) 15
KILT (C) 1.5
KCOH (B) 1.0
KLAT (S) 1.0

Milwaukee

WOKY Surprises,
Leads Market;
Brewers Helps WISN
Win A/C Contest;
WQFM Beats WLPX
For AOR Crown

Spring ’'82
WOKY (BB) 9.0
WISN (AC) 8.7
WQFM (A) 8.6
WBCS-FM (C) 7.1
WTMJ (AC) 6.5
WEZW (BM) 6.4
WLPX (A) 6.2
WZUU-FM (AC) 59
WKTI (R) 5.5
WMYX (AC) 43
WFMR (CL) 3.7
WZUU (AC) 3.6
WLUM (U) 34
WRKR (R) 2.6
WMIL (C) 2.3
WAWA (B) 14
WIND (T) 1.1

Quarterly results, average
quarter-hour persons, 12+,

Monday-Sunday

St. Louis
KMOX Gigantic;

KWK-FM Leads KSHE

In AOR Battle;

WIL-FM Tops Country

R&R/Friday, August 20, 1982

Spring '82
KMOX (T) 2.5
KWK-FM (A) 11.6
KSHE (A) 80 |
WIL-FM (C) 6.4 |
KMJM (U) 63 |
KSD-FM (AC) 6.2
KSD (C) 5.5
WRTH (E) 4.1
KEZK (BM) 3.8
KSLQ (AC) 3.3
KXOK (AC) 3.2
WZEN (B) 2.5
WIL (C) 24
KMOX-FM (AC) 2.3
KWK (A) 1.1

Cleveland

WMMS Opens Huge

Lead; WZZP Adds
To A/C Edge;

Urbans Up, Beautiful

Musics Drop;

WKSW Gains; WHK Slips

Winter '82 Spring ’82
WMMS (A) 12.4 16.0
WZZP (AC) 6.5 7.0
WDMT (U) 5.2 6.9
WWWM (A) 5.2 6.7
WGCL (R) 5.4 6.6
WDOK (BM) 10.0 6.0
WBBG (0) 3.1 5.2
WQAL (BM) 74 49
WGAR (AC) 6.0 43
WERE (T) 7.0 42
WHK (C) 4.7 4.2
WKSW (C) 2.8 3.7
WCLV (CL) 2.4 3.4
WLYT (AC) 4.1 3.4
WZAK (U) 1.7 2.7
WWWE (C) 2.1 25
WJMO (B) 1.5 1.9
WJIW (AC) 2.6 1.8




HUEY LEWIS & THE NEWS ““Workin’ For A Livin" ”

(Chrysalis) 97/22 Moves: Up 34, Debuts 9, Same 31, Down 1, Adds 22 including
WCAU-FM, KIQQ, WLAN-FM, WKRZ-FM, KROK, WKRZ-FM, WHHY-FM, WBCY,
WRQK, WJXQ, WKFR, KKXX, KHYT, 95SGF, KFYR.

the new single from the album “Picture This”

¢
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*
salis
Records @ and Tapes
The single CHS 2630 The aibum CHR 1340
Produced by Huey Lewis and the News
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RCA BREAKS IT

AC CHART €X5)

DOLLY PARTON

I Will Always Love You (RCA)
48% of our reporters on it. Rotations: Heavy: 6/0, Medium 30/3,
Light 25/6, Extra Adds 1, Total Adds 10, WHB, KNBR, WVLK,
Y106, KUDL, KKUA, KCEE, WWNR, WCHV, KBA|. Debuts at
number 26 on the A/C chart.

CHR
KFi on Y103 add WCIR 16-7

KiQQ 35 WSEZ 35-31 95XIL 34-25
XTRA on WNOK-FM add ~ WISE add

WFBR 21-18 KOFM 29-24 WFLB 35-28
KINT 2018 KYNO-FM 20-13  KPUR 24-20
KEEL 24-20 KCPX 37-33 KSLY 29-24

"HE
GOT
YOU”

RONNIE MILSAP

AIC CHART €X)

RONNIE MILSAP
He Got You (RCA)

46% of our reporters on it. Rotations: Heavy 3/0, Medium 30/2,
Light 26/11, Extra Adds O, Total Adds 13, WHB, KGW, WKAZ,
WAFB, WBT, WHHY, WRVA, WHBC, WIBA, WWNR, WKZE-
FM, KFOR, KSRO. Debuts at number 27 on the A/C chart.

CHR
Q105 25-22 V100 deb 29 KOFM deb 27
WFBR deb 27  KTSA 24-21 KCPX 31-27
KC101add 30  WTIX add KWLO deb 30
WAEB deb 27 Y103 add KCBN 39-32
WSEZ add
KSTT add

o
nRGA

R&R/Friday, August 20, 1982

Trouble in paradise? Street Talk hears that
there’s been a lot of behind-the-scenes fighting at
KROQ-FM/Pasadena since PD Rick Carroll
exited to set up his consultancy. These
arguments have already resulted in two full-
timers exiting the station for competitor KMET.
Midday personality Denise Westwood will do
weekends and fill at KMET, and former KROQ-
FM morning cohost Mike Evans will now be
KMET’s Sports Director. Other changes in
L.A.’s AOR battle include David Perry being
offically announced as Mary Turner’s replace-
ment in the KMET 6-10pm slot.

KSLQ/St. Louis may indeed be changing call
letters, as we reported last week, but not formats.
When the station becomes KYKY, and adopts
the new on air identity of KY-98, it will be a new
positioning statement for the A/C format. It
seems some market research told PD Rick Tor-
casso what he suspected already; the KSLQ call
letters were perceived as those of a teen station,
which KSLQ has not been for some time.

As part of station restructuring,
WHBQ/Memphis has added the Satellite
Music Network’s “Starstation” for the 6-11pm
slot. WHBQ already carries RKO’s *“Night
Time America” in the all-night hours.

WXEZ/Toledo drops AOR for A/C. PD Jeff
McCarthy is still at the wheel, although
WXEZ’s AM sister, WOHO, is still looking for a
PD. Now both stations will be Adult Contem-
porary.

Dan Formento has resigned as Program
Manager of NBC’s Source in order to pursue his
freelance career fulitime. Dan will continue to do

| his popular “Today In Rock History’’ feature for

the net (and its print version for R&R) as well as
other continuing Source features. No immediate
replacement was named for him at NBC.

Street Talk has heard that longtime station
veteran Bob Hardwick will exit KTAC/Taco-
ma to return to KVI/Seattle for mornings star-
ting next week. KVI recently picked up Drake-
Chenault’s “Hitparade” format for afternoons
only. Does that mean KVI is moving away from
News/Talk?

And while we're in the Northwest . . . chalk
up another client station for consultant Paul
Christy, as he’s signed KEX/Portland.

By the time you read this an announcement
should have been made revealing the identity of
KFOG/San Francisco’s new AOR PD. Our
prediction at presstime was that the PD would
come from a very successful Superstars client sta-
tion in the Midwest or Northeast.

KULF/Houston is now KKBQ, thanks to the
FCC’s blessing.

Despite rumors to the contrary, KINT/El
Paso is not switching to AOR, but what about
those new call letters KSYR? Well, the FCC has
approved them for use on what was KELP/EI
Paso, the other half of the two-station deal made
by Great American Broadcasting, whose prin-
cipals include Tom Hoyt and Al Greenfield.
The KELP call letters have already been picked
up by religious-formatted KKOL/EI Paso.

CHICKENS TAKE PLUNGE(R) — Looking for a great
end-of-the-summer promotion? Check this out ... it's
the WJUN/Mexico, PA Chicken Flying Contest Here's
how it works. You put a semi-regulation U.S. mailbox up
on a high platform (it's semi-regulation because the
mailbox has no back). Then, you put in a chicken and ap-
ply what WJUN termed “the launch propulsion dsvice”
{a plunger) to the chicken’s unsuspecting behind.
Whichever of the expelled chickens flies the farthest
wins. In the instructional photo, we see WJUN PD John
Kabo and morning man Mel Thomas using the "launch
propulsion device” on a startled participant

Arista Records National A/C Promotion
Manager Rick Bisceglia was robbed at gun-
point late Monday night (8-16) in Mempbhis.
Rick lost $175 in cash and his credit cards, but
thankfully nothing else, except perhaps one or
two years off his life . . . pretty scary!

Tom Grier is the new PD at KGGO/Des
Moines from KRCH-FM/Rochester, MN.
Grier will also handle mornings on the AOR sta-
tion.

Is WBOS/Boston for sale? That’s the rumor
we keep hearing, and adding fuel to it this week
was the resignation of WBOS VP/GM Allan
Johnson.

WGR/Buffalo has replaced 10-year morning
man Stan Roberts with a former Buffalo radio
great, who had recently moved his act to
CFTR/Toronto, George Hamburger.

KOFM/Oklahoma City MD Chuck Morgan
is leaving September 15 to become part owner
and PD of KMGX/Lawton, OK. Our best
wishes to Chuck.

With Jim Morgan off to consult, CK101/Co-
coa Beach has upped MD Michael W. Lowe to
PD, and former Florida MCA promotion man
Chris Bailey is the new CK101 Music Director.

Streek Talk hears that Gerry King is out as
PD at WJBO/Baton Rouge.

Jackie Robbins has left her airshift at
KFMK/Houston to become PD at KZFM/Cor-
pus Christi, replacing the exiting John Steele.
More PD changes in Texas include:
KHFI1/Austin PD Tom Rivers, being replaced
by former KHFI PD Peter Stewart.

WNBC/New York has a new Music Coor-
dinator, Babette Stirland, a former programm-
ing assistant at KBPI/Denver. She replaces
Lyndon Abell, who returns to his former slot as
producer on the Don Imus morning show.

CFTR/Toronto has promoted Rick Hunter
to MD from his Assistant PD post. Rick replaces
Cyd Kaplan, who has left the station.

TW/A Quote-of-the Month:

index
researc

I

“Todd Wallace is a well organized, detail conscious professional who sizes things up fast, tells me the truth, and follows through on
everything. Our management team looks forward to his visits. He has become one of the Kiss family.”

Rich Balsbaugh — President, WXKS-FM/Baston

Call TOLL FREE 1-800-528-6082 to find out what TW/A can do for YOU.

Todd Wallace A

associates

WWW.americanradiohistorv.com
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JONATHAN HALL

Sales Incentives

Key To Growth

How important is it to put a sales department through mental gym-
nastics? Phrased differently, I suppose I'm asking would Richard Sim-
mons make a good general sales manager?

On the one hand, enthusiastic management in this economy is
necessary to keep sales people highly motivated. On the other hand, who
wants phony management ‘“‘rah-rah’ hype? How much motivation is

enough?

At WRVQ/Richmond, VP/GM Phil Goldman (he is also Regional
VP for Harte-Hanks Radio) attributes his phenomenal sales growth to a

staff that has bought his sales plan.

Phil picks up, “The only way you can sell something to somebody is to make it their
idea. So we sell them the idea that we’re gonna have a great year in 1982. We spread all the
mayonnaise on the bread. But the basic sandwich is, this is our career guys, we’re in here
to be the best we can, with what we do. Ratings don’t matter, state of the economy doesn’t

matter.

“There is always going to be somebody out there who needs our services. They’ll be
willing to pay for it, if we can prove to them that it’s worth what we are asking for.”

R&R: If your business is so fantastic,
why is the industry in general experiencing
no growth overall, as determined by NAB
several weeks ago?

PG: I'm beginning to think one of the
reasons business has been so outstanding
for us is because most of my competitors
have already predetermined how bad this
year is going to be. And, our people just

“We feel that our sales are
such a joint effort that when
we have sales objectives, we
set up bonuses for the entire

staff.”’

said, “Well it could be bad if we let it, but
let’s not let it.”” We went out and turned over
a lot of new rocks and it has opened up
doors that are incredible.

R&R: Are these new accounts?

PG: You name it. New, old, previous ac-
counts that have been off. Those that have
been on and weren’t necessarily doing
things right.

Motivation Techniques

R&R: What are you doing to keep your
sales execs motivated?

PG: A lot of in-house training and several
meetings a month. We also ask them to
become a specialist in some area and then
to maybe take on an occasional training
session in their new area of expertise.

We’ve also reorganized internally too. It’s
strange, but most stations have a lot of help
laying around. There’s probably a jock
who'’s real good at developing campaigns.
They're selling on the air all the time
anyway. You’ve got to get them involved,
going out seeing clients.

R&R: Have you added any staff?

PG: One person. But essentially we have
the same group we had a year ago. One of
the reasons is our annual seminar. The first

week of November last year, we took three
or four days and got together. We brought
everybody — our key programming people,
program director, production manager,
graphic director.

We feel that our sales are such a joint ef-

fort that when we have sales objectives, we
set up bonuses for the entire staff. It doesn’t
have to be a lot either. It just keeps
everyone keenly aware of the goal we're
trying to hit. The receptionist is not going to
let a sales person forget that he had a call
from somebody.

R&R: Have you had any turnover?

PG: None. One reason is that we are con-
stantly sifting through all the people we
have here to see if any of them have talents
they would like to cultivate. We have no
boundary lines between departments. It’s
really costly to replace somebody, in terms
of knowledge that just walks out the door,
and especially if you have to start all over
again training someone.

Financial Incentives

R&R: How do you keep the pressure off
sales managers?

PG: In the case of our sales managers,
we pay them a very fair salary. It’s not as
much as they’d want to make, but it cer-
tainly could be dangerous ... it is a
substantial salary and they could live on it.
We are not trying to make them prove
every month that they can sell.

It so happens they do a lot of business
anyway. But we make sure we have the
kind of people who are not going to be happy

with their salary. They are motivated by
winning. So, we give them a nice override of
everything their respective department
does. But we take them out of being com-
petitive with their salespeople. I think the
salespeople appreciate that. That gives
them something to shoot for also.

R&R: How do you determine commis-
sions?

PG: We have a system that grades our
salespeople. We have an interlevel sales
position that earns a salary and maybe a
very small commisssion. We have regular
account execs who get a draw against a
higher commission. And then we have a
couple of people who have earned more
responsibility. They receive a reduction in
salary and an increase in commission.
These senior account execs at our station
make about $30,000 to $45,000, so that’s a
position to aspire to. There can be any
number of them so it’s not a matter of I
have to beat up on Charlie some to get his
job.

R&R: Do you pay a different commission
for new business?

PG: We used to do those kinds of things
and we still have to have a little bit different
structure on non-agency business. On occa-
sion we’ll throw a little extra spiff in on new
business. But we don’t as a general matter
of course. We will offer extra commissions
for new business or we’ll make new
business a point-getter toward some kind of
contest.

For example, every year we do a contest,
usually the first eight weeks of the year. It’s
a weekly thing were the winner each week
gets a certain number of gallons of gas. So
each week the person with the most new
developed business during the course of
that week — most new orders coming in —
gets so many points and at the end of the
week you tally up the points. It’s very sim-
ple. You have a general overall winner, who
maybe wins 100 gallons of gas.

The key is to develop the excitement. I
think if you wanted to look for one three-
letter word, it’s fun.

Servicing The Agencies

R&R: What’s working best for you in
terms of people who call on the agencies?

PG: I think our people service very well.
They are very personable. They are strong
when they have to be and they are all very
strong on information. They never go in and
say, ‘“Oh, I was in the neighborhood and
thought I'd stop by and have a cup of
coffee.”

They're in there for a reason. They're
either in there to present some fact findings
or they’re there to impart some informa-

detail, according to the NAB.

NAB Asks FTC To
Suspend Games Ad Ban

The NAB has asked the Federal Trade Commission to suspend its rule
against food and gasoline retailers using radio and TV for advertising games
and sweepstakes promotions. The request asks for temporary relief while a
formal rulemaking reconsidering the ban takes place. Current rules require all
“material details” of a game promotion, including exact number of prizes and
odds on winning them, geographic area, number of stores involved, etc., to
be disciosed in alf advertising. That constitutes an *‘almost complete de facto
ban” on broadcast advertising, which is not suited to such comprehensive

Wwww.americanradiohistorv.com

@ Turning over ‘‘new rocks’’ keeps business
healthy

® Involve everyone at the station in sales

® Reward winning sales efforts

® Develop in-station excitement

tion. So, I think they are welcome because
of that. They’re always striving to present
the image of “‘here comes the pro and he’s
here because he has something to say.”

R&R: How do you utilize computers in
your sales department?

PG: We have an RKO computer which we
use for a lot of other things. We have the
Market-Buy-Market stuff; we do a lot with
it. We utilize it in ways that maybe some
people never thought about doing. Every
time a book comes out, we do a total
breakout on the entire book. We bind it and
we take it to the client. So, they have it ser-
viced from us.

We prevent buyer remorse by running
computations on people’s buys after they’re
made and take it to them and say here, look
what a wonderful buy this was for you. I
think those are the ways to use it. Not just to
try to dig into there and find something that
makes you No. 1 on Saturday morning. One
of the greatest ways to get reprimanded
around here is to run out and be guilty of
just doing nothing but running around say-
ing we’re number one. That’s no reason to
buy.
=T = s oonanes s e n g et T

“The key is to develop the
excitement. I think if you
wanted to look for one three-
letter word, it’s fun.”

R&R: Are you able to actually break out
a client’s schedule, how it ran?

PG: Sure, we can break it out against the
marketplace. We can break it out against
TV, even against the newspaper, or we can
show frequency against anything. It feeds
back anything you put in there.

R&R: In the area of sales management,
what is the future for computers, in terms
of being able to look at each individual sales
person, where they stand today vs. a year
ago vs. a month ago, projections, etc.?

PG: You can pull out what accounts were
in each month. There are all kinds of things
that we can pull out of our traffic computer
that help us in terms of keeping tabs on
where we are vs. a year ago, a month ago,
by sales person, by account category, etc.
That’s invaluable.

REP REPORT

First New Mexican Rep Formed

New Mexico Radio Sales Network has begun
operation as the state’s first radio rep with 32
client stations. Former KQEO & KZzZX/Albu-
querque GSM Jim Seifert heads the Albuquer-
que-based firm, with ex-KFMG/Albuquerque
staffer Annette Trujilio serving as Office Mana-
ger Selcom picks up WRHC/Miami
for representation . . . L o
Ron Weener becomes
New York Sales
Manager for CBS-FM
National Sales from a
similar position at Hilller,
Newmark & Wechsler A
... Sue Beli joins RAR
as an account executive e 1
in Dallas, from an AE -
post with KODA/Hous- ‘ y
ton . . .Katz gains WMPS Ron Weene
& WHRK/Memphis, WRNL & WRXL/Richmond,
and WSGW & WIOG/Saginaw as client stations
... RKO Radio Sales now reps KKSS & WAYL/
Minneapolis . . . Eastman assumes rep duties
for WSWF-AM & FM/Fort Myers, FL. Ken
Christensen has joined Eastman’s Detroit office
as an account executive from the same position at
Roslin Radio Sales.
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Concert courtesy of Joan Jett & The Blackhearts. .

JOAN JETT G.The
BLACIKHEARTS

C.ONCERT on RADIO!

AUGUST 21; .. i

PERFORMANCES OF

‘DO YOU WANNA TOUCH M€’ ¢

' LOVE ROCK-NROLL'" ¢
'BAD REPUTATION’

'CRIMSON & CLOVER’

Produced by
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Interviewing? Dare to be Ignorant!

At first I thought interviewing was merely a matter of getting a few facts straight and then asking questions I hoped were
intelligent. Now I think informed questions have their place, but I've heard several (smart) tape-chasers play dumb and
sometimes generate much better responses. I'm talking mainly about everyday newsroom telephone tape gathering, in which
only the actuality and not your question will end up on the air. The goal is to avoid those deadly-dull Yes and No answers, get-
ting the person being interviewed to respond with some emotion or enthusiasm.

Let’s take a common phone interview situation, cops 'n’ robbers, for which you need :20 of good tape from the victim.
What I respectfully call the Dumb Question Technique involves sounding even more ignorant than you really are, by asking a
negative question which will require that the respondent correct you. “It wasn’t very frightening, wasit?" or “The bandit didn't
seem particularly threatening, did he?"” The odds are good that the victim will set you straight quite descriptively. The negative
question works well in a lot of everyday tape-chasing situations. ““That isn’t a very bad fire out there, is it?"’ and “The cars
weren't torn up t0o much in that wreck, were they?" If the answer is No, the story probably isn’t going to be aired anyway, but
if your negative question generates a positive response the tape is likely to sound pretty good.

Having extensive experience at sounding dumb myself, I don't like to do it on purpose too often, but I've heard inter-
viewers get surprisingly good results from calculatingly Dumb questions.

Human-Powered Flight

MONDAY, AUGUST 23 — No man had accomplished controlled, sustained flight using only muscle power, un-
til five years ago today. That was the historic flight by bicycle rider Bryan Allen, pedaling the “Gossamer Condor.” The
70-pound plane (designed and built by a team led by Paul MacCready and Dr. Peter Lissaman) is now displayed in our
Smithsonian Institution.

The first big Hollywood sex symbol was silent-movie star Rudolph Valentino, who died 56 years ago today at age 31 of
appendicitis and complications. Valentino's death was front-page stuff. A New York newspaper, hyping circulation, faked a
photo of Valentino's head on someone else's body in a casket. 100,000 people formed a line eleven blocks long to view the great
lover’s body. All Hollywood film studios briefly suspended production in his honor. It was enought to create great box office for
Valentino's old films, and within two months they made a quick $2-million. Although Rudolph Valentino died broke on this
date in 1926, the box office inmediately afterward put his estate well into the black.

Former NFL leading passer Sonny Jurgensen is 48. Others born on this date have included country singer Tex
Williams, dancer Gene Kelly, and King Louis the 16th of France.

Nation’s Capitol Afire

TUESDAY, AUGUST 24 — Washington DC was attacked and captured by British soldiers 168 years ago today
(1814) and the White House was set on fire. Researcher Jeremy Beadle writes, “President Madison briefly distinguished
himself by becoming the only incumbent President to face enemy fire. He galloped to the fight with a pair of borrowed pistols,
but when he saw how badly things were going, he fled in the opposite direction. Mrs. Madison was more collected. She rescued
the White House silver and saved her pet parrot.”

The Italian volcano Vesuvius buried Pompeii and other resort towns near Naples in the year 79AD. Today Pompeii is
again a vacation city, and one of the most popular tourist attractions is an excavation revealing parts of town once buried
beneath fifty feet of volcanic ash.

David Freiburg of “Jefferson Starship” is 44.

The Horse and the Locomotive

WEDNESDAY, AUGUST 25 — The first railroads in America were exactly that: roadbeds with rails, along
which cars were pulled by horses. Then came the first American-built steam locomotive, and 151 years ago today near
Baltimore, the first race between a horse-powered train and one powered by a machine. The ““Tom Thumb" was faster, but it
fell behind because of a minor breakdown. Although it was quickly repaired and was rapidly catching up with the horse-train at
the finish line, the horse won the classic race.

A man born 102 years ago today (1880) invented one of America’s most popular toys. His name was Joshua L. Cowan,

RADIO FORECAST: WIFI 25-20 and if you know the “L" stands for Lionel, you know his invention was the toy electric train . . . the Lionel train.
WXKS-FM 10-8 Gene Simmons of Kiss is 33. Actor Sean Connery is 52. The first black tennis player to win pro tournaments, Althea
“HOTIN THE CITY”’ oS F'M” 8‘ Gibson, is 55. Politician George Wallace is 63.
S JB105 28-20 Volcano Explosion Heard 3000 Miles
R&R @ BB 31 KEGL 12-9 TH[IRSDAY, AUGUST 26 — One of the biggest volcano eruptions was 99 years ago today, when Krakatoa
WLOL-FM 20-15 mountain blew up in the East Indies. The explosion was heard about four hours later 3000 miles away. A tidal wave killed an
BI”y Idol's sold out tour KBEQ 32-27 estimated 36,000 people, and ash thrown 34 miles high into the atmosphere circled the globe making sunsets red for two years.
is Causing 2 heat wave WGCL 50-18 Krakatoa exploded on this date in 1883.

i Musician Bob Cowsill is 33. Dr. Albert Sabin, creator of oral polio vaccine, is 76.
across the country! KCNR deb 23

KYYX 18-15 . q q
LP: KUBE 26.22 America’s First Oil Well
BB79* Q103 17-14 FRIDAY, AUGUST 27 — There was a time — before cars or plastics or oil-burning stoves — when oil wasn't im-
BILL HARD 46 WHEM 14-10 portant. It was merely something black and slippery that oozed out of the ground in some places . . . including a little creek not
ALBUM NETWORK 47 far from what's now Titusville, Pennsylvania. But when Americans began running short of whale oil for their household

WPST 16-13 lanterns, petroleum became commercially attractive. 123 years ago today America's first producing oil well was brought in by
— WKEE 2-2 | Edwin Drake at Titusville (1859). There weren't even any cars then. Oil was important because it lit America’s lights until

KROD 28-24 Tom Edison made the light bulb twenty years later.

WHHY-FM 21-17 The first jet plane flew (in Germany) 43 years ago today in‘1939. o

WSEZ 20-16 Actress Tuesday Weld is 39. The Captain, Daryl Dragon, is 40. Nobel Peace Prize winner Mother Teresa is 72. If you

P count from the first day he appeared in print in 1912, Tarzan the ape man is 70 today.
WNOK-FM 22-17

KNBQ 16-13

KBBK 19-15 \

WJBQ 12-5 P OUR DECALS COST LESS!
WGUY 7-5 Commuplcqtlon How can a glossier, higher quality,

95SGF 7-6 Gro h ; screen printed decal cost less than
KFYR deb 19 all those labels you get in the mail?

KKRC-FM 8-5 They last longer!

Cll “us 5 . ...For about the same price!
Eecovcrsgondlopes CALL US! 1 _800_331 -4438

The album CHR 1377  The single CHS 2605 WINDOW DECALS - BUMPERSTICKERS GRS
Produced by Keith Eorsey - ™ == i y




“Right Away”

KEGL W2ZYP KSKD KVOL

WPHD WSKZ WFBG KKLS

WHFM WRQK WOMP-FM WAZY-FM
WRCK WSSX 95X IL 99KG

3WT WANS-FM Q104 KDVV

K104  WGH WISE KENI

WKEE KMGK WFLB KKLV

KINT  WIKS WYKS KSLY

KROK KCPX KSEL-FM - -

A Lot Like You”

KEGL KINT KEYN-FM KSEL-FM KSLY

® WLOL-FM BJ105  WIKS KvOL KCBN
KBEQ KX104 KIDD WSPT KDZA
KiQQ WGH  KRQ WAZY-FM /\
WPHD  W2ZZR WGUY  99KG %5“1’4'44
WRCK  WJXQ WFLB KFMZ W
WKEE KMGK  KILE KENI

““] Need You”

WFOX add
WGH deb 19
KEGL add WJXQ add KiQQ
KYYX add KMGK add WPST
WPHD add KHYT add WCIL-FM
K104 add 95XIL add KENI
KSET-FMadd WZ2ZYQ add KSLY

Distributed by CBS Records

— WAV amerieanradiohisteor~-ecorn
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Will The Real Gary Bryan Please Stand Up!?!

ontemporary

Hit Radio

HOT RADIO IN A COLD CLIMATE

KENI Frosts
The Competition

While Alaska may be our 49th state, my impressions of it were of a
remote, frozen tundra, with few residents and a scarcity of modern am-
menities. After talking with KENI/Anchorage PD Randy Robbins about
his recent Arbitron success (12+ trend 6.8 to 14.4), my original thoughts
have been greatly modified.

JOEL DENVER

- i

i
v

A CASE OF DOUBLE VISION — If you've done a double take looking at this picture trying to
figure out who's who, you're not alone. One of them is KNBQ/Tacoma PD Gary Bryan (left) and the
other is Pickwick Distribution rep Keith Chambers . . . or is it the other way arourid? Anyhow,
notice the close match in beard, hair, eyeglasses, and facial structure. Keith’s plastic surgeon

2 Mies

cirea

KENI is an AM station at 550 kHz, with a
5kw non-directonal signal around the clock.
The station plays a wide spectrum of CHR
music, with' an accent on personality and
community involvement. A quick look at
KENI's rank and demographics show it
number two behind KFQD (A/C) in:

¢ 18-34 adults
¢ 1849 adults
e 25-49 adults
¢ but number one teens.

How does an AM station do so well? How
does the climate affect how the station
operates promotionally? How do you at-
tract people to work for you in Alaska? For
the answer to these questions and more, I
turned to Randy Robbins.

Life In Anchorage

Randy was quick to point out that while it
does get cold, it’s not much worse than a
typical winter in Chicago. “Most people
think that all winter we get nothing but
snow, but in reality §
we get about half as
much snow as falls |
annually on Chicago.
Temperatures range
from a high in the
summer of the low
70’s to an average low
of 20 above in winter.
We usually get a few |
weeks of extreme WS :
cold where it dips as Randy Robbins
low as 20 below, but that’s not the general
rule,” he explained.

“One of the reasons it stays this warm is
that we have water to one side of us, and
there are mountains on the other. It's these
mountains that also give AM radio an ad-
vantage here. None of the FM’s have their
sticks on top of these mountains, so our cov-
erage is far superior . . . especially at our
end of the dial.”

Alaska is known as the “land of the mid-
night sun,” and I was told that during the
middle of the summer it never gets com-
pletely dark, but in the middle of winter,
they are lucky to get five hours of daylight.
“We are also two hours behind the West
Coast, and that also causes problems at
times. Our news is pretty local, except for
some national TV news. Everything is tape
delayed, as it’s cost-prohibitive to deliver
shows live via satellite.”

Randy has been in Anchorage for a total
of about five years, first working at KANC,
then joining KENI. ““Then I decided to come
back to a warmer climate and went to pro-
gram KUUZ-FM/Boise, but that was a los-
ing proposition for me. The lady I was in
love with still lived in Anchorage, so I
returned to KENI as PD,” he related.

Like A Foreign Country
According to Randy, the chief industries
in and around Anchorage are fishing,
tourism, and oil. “Because of our location
and the socioeconomic structure, combined
with being removed from the main part of
the States, this city has a feel sort of like a
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did a marvelous job in helping him secure lots of airplay at KNBQ.
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foreign country. There is literally someone
here from every country in the world, so we
have a very cosmopolitan atmosphere. For
that reason, the market can be a bit
misleading to outside programmers just
coming in.

“It often takes a bit of adjustment for my
new jocks too. I've been most fortunate that
we've not had a fulltime opening in over a
year and a half now.”” That leads one to ask
how Randy makes a hiring from the lower
48 states.

‘“‘Sometimes it’s not easy,” he confessed.
“We always try and bring someone up here
for an interview to see for themselves what
it’s like. If that can’t be worked out, then I
try to dissuade and discourage them with
the reality of the market, and the negatives
that go with it. The biggest negative, I sup-
pose, is the isolation from the rest of the
world. Seattle is the nearest major city
below Canada, and for many people it’s the
only major city they ever see.

“On the positive end, the state govern-
ment is very progressive, and they are of-
fering improved services that other states
are cutting back. Also, there is no state tax
and, best of all, no air pollution. Actually,
this is one of the nicest places I can think of
to raise a family. The economy is healthy
and very predictable and most of the people
are here for the same reasons.”

R SRS ST e
“I'mreally a firm believer in
having the jocks be accessi-
ble to the audience. It pro-
motes familiarity and I think
it's good research too. Sure
you can do callouts and the
like, but talking to people and
finding out directly what they
like and dislike is the best
research.”

B e S e

One of the hardest positions to fill at a
radio station is that of part-timer or
weekender, no matter what market you're
in. Randy has that problem solved. ‘‘Three
of my current weekenders are imported
from across town at KANC. There is also
Elmendorf Air Force Base, and they have

an AFRTS radio station. That's another
good source for weekend talent.”

Randy ran down the staff lineup:

¢ Dennis Evans & Sheldon B. Higgins,
mornings

¢ Suzanne, middays

* Randy Robbins, afternoons

¢ Vaughn Williams (KGHO/Hoquiam),
nights

¢ John Frost, all-nights

o Jeff Collwell, Jan Lindman, Pat Ryan,
and Ronnie Stocks, weekends.

What can a prospective jock at KENI hope
to make? “My jocks start from $14-$18,000
a year and top out at about $26,000. While you
might think that’s not a lot of money, we do
offer lots of extras like access to station
trades for food, clothing, and major ap-
pliances. Also, there is a high demand for
outside appearances where a jock can earn
up to $100 an hour. Without trying too hard,
you can earn $40-$50,000 a year here and
live quite comfortably.”

Out And Abeut In Anchorage

As Randy spoke about outside ap-
pearances, my next thoughts turned to sta-
tion promotions and how they are affected by
the weather, if at all. “I told you that it
wasn’t unusually cold; however, it does pre-
vent the use of bumper stickers, and every-
one has heavy-duty window defrosters,
which preclude the use of window stickers.

“For that reason, we use our ‘Gold Nug-
get’ cards. They work similarly to the credit
cards used by other stations, but they are the
best alternative to window and bumper
stickers. We distribute them not only
through outlets, but my jocks go out, broad-
cast from their cars and hand them out di-
rectly. I was inspired to do that from listen-
ing to the Real Don Steele years ago on KHJ/
Los Angeles.

“I'm really a firm believer in having the
jocks be accessible to the audience. It pro-
motes familiarity and I think it’s good re-
search too. Sure you can do callouts and the
like, but talking to people and finding out di-
rectly what they like and dislike is the best
research.”

What kinds of prizes do you offer? “With
the ‘Gold Nugget’ card we offer a cash
jackpot each hour. Know the amount, and if
we call your number and you hear it, you win
it all. We also hand out lifestyle prizes like
barbeques, tickets to baseball games, and
tickets to concerts in Seattle, plus we’re giv-
ing away $600 canoes. We have few concerts
in Anchorage, as the venue is a 2500-seat high
school gym. A 6000-seat hall is being built.

“I really believe a station should promote
24 hours a day, 365 days a year, and we do.
There is always something going on, and it’s
not clutter as long as it makes sense and is
relatable to the audience and daypart. Just
be careful of the promotions you run, and
you won’t blow people off,” he stressed.

KENI’s Winning Ways
Randy also talked about how he was able

www americanradiohistorv com

to turn the station around. “When I first
came back, the station hadn’t spent very
much money. The old owner wanted to sell
badly, and our new owner has given us a
good budget to do the things that need to be
done to create a winning radio station.

“As I said before, promotion is a big part
of my game plan. We've been fortunate to
have TV time and posters in stores. There
are no billboards, as they are against the law
in Alaska. Combine all of this with expertise
from Dwight Douglas from Burkhart/Ab-
rams & Associates plus an aggressive staff,
and you've got to go up in the book.

e B el s SN
“Our attitude is that there
isn’t any reason for you to
roll over and play dead just
because you're on AM. It
seems so many successful
CHR stations were born in
the 60’s in a pattern, and the
same ones are dying in the
80’s in the same pattern. No
one dictates this pattern, and
it’s time to break out of it and
just  program a good radio

station and win.”’
e R et NIRRT,

“Another thing that helps is that FM has
lost some of it’s original ‘hipness.’ As I men-
tioned, their signals are poor, and for the
most part they’re automated. You just can’t
beat live radio for the immediacy and spon-
taneity. My jocks are allowed to be creative
and and can express their opinions.

“This latitude isn’t taken for granted by
anyone, as they know to stay away from
touchy or controversial areas that would
cause a problem. If you were to hear us, we
sound warm and friendly . . . we are not a
big city slick-sounding station trying to be
bigger than life.”

What about such things as AM stereo for
KENI? “I'm a bit skeptical,” remarked
Randy. “Remember what happened to
quad? A lot of equipment is sitting around
gathering a lot of dust right now. Maybe I'm
wrong for not trying to force this market to
adopt one system over the other, but I figure
if the FCC can’t decide which is right, what
makes you think we can?”

Being an AM programmer, Randy had
some closing thoughts for other CHR pro-
grammers on AM. “Our attitude is that there
isn’t any reason for you to roll over and play
dead just because you’re on AM. It seems so
many successful CHR stations were born in
the 60’s in a pattern, and the same ones are
dying in the 80’s in the same pattern. No one
dictates this pattern, and it’s time to break
out of it and just program a good radio sta-
tion and win.”



STEEL BREEZE

“YOU DON'T WANT ME ANYMORE™

£1MOST ADDED]

PRODUCED BY KIM FOWLEY FOR GRANADA PROD. INC.

TANE’ CAIN
“HOLDIN' ON"

PRODUCED BY KEITH OLSEN AND JONATHAN CAIN

B104 add
WXKS-FM add
JB105 add 31
793 add

94Q add
WLOL-FM add
WGCL add
KEARTH add
KRLA add

KFl add

KYYX add
Q103 add
KZZP add
WPHD add
WHFM add
3WT add
WLAN-FM add
WKRZ-FM add
WKEE add

WCAU-FM add
JB105 add
WGCL add
Q103 add
WTRY add
KROD add
WFMF add
WABB-FM add
FM100 add
WQUT add
WDCG add
WNOK-FM add
WKFR add
KIKI add
WGUY add
WCGQ add
WXLK add
KKQV add
Q101 add
KFYR add
99KG add
KFMZ add
KCBN add

WBEN-FM deb 39

KEGL deb 30
KYYX deb 32
WPHD deb 29
WPST 35-32

WKRZ-FM deb 33

WWW.americanradiohistorv.com

KITY add
KSET-FM add
KINT add
WTIX add
WZYP add
BJ105 add
WBBQ add
KX104 add
WOKI add
WSEZ add
WCSC add
WANS-FM add
WNOK-FM add
WGH add
WRVQ add
WZZR add
WJXQ add
KMGK add
WIKS add
KYNO-FM add

WKEE 39-35
KITY deb 40
KINT 2717
G100 30-28
WBCY 26-23
WCSC deb 30
WGH deb 18
WZZR deb 37
KZ93 deb 24
WNAM deb 29
KYNO-FM 29-25
KBBK deb 29
KCPX 36-30
Q104 deb 33
KSEL-FM deb 21
WRKR deb 33
KENI deb 29
B104
WLOL-FM
KRLA

KFI

KlQQ

XTRA

WHFM

WRCK
WLAN-FM
WYCR
KSET-FM
WZYP

BJ105

KBBK add
KCPX add
KSKD add
WFBG add
WCIR add
WZYQ add
Q104 add
WAEV add
WISE add
WFLB add
WGLF add
KILE add
Q101 add
KVOL add
WAZY-FM add
KENI add
KKLV add
KSLY add
KDZA add
KYYA add

WBBQ
WSKZ
WOKI
WANS-FM
WJxQ
KIOA
KMGK
KEYN-FM
WIKS
KIDD
KNBQ
KSKD
WJBQ
WIGY
WFBG
WOMP-FM
WZYQ
WAEV
95SGF
WISE
WFLB
WGLF
KVOL
WSPT
WAZY-FM
KRNA
KKLV
KDZA
KYYA
KOZE

REM &
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WSNY Goes A/C,
Drops Black Format

Josephsons International’s
Black-formatted facility WSNY/
Columbus, OH has switched for-
mats to A/C, following last month’s
call letter change from WVKO-FM.
AM sister station WVKO will con-
tinue its Black programming un-

Parks

Continued from Page 1
Richmond, and WING/Dayton.
He was also an air personality at
WFIL/Philadelphia when Cook
served as that station’s PD.

Cook told R&R, “We're delighted
to have somebody with Dave’s
background and expertise to help
us finish executing the format
change to Adult/Contemporary in
San Diego. Dave’s experience as a
programmer, plus the fact that
we’'ve worked together before, is
only going to make our relation-
ship that much better.”

Mills echoed Cook, saying, ““Of
all the candidates that we had to
choose from, Dave was without
question one of the tops. We feel
that he’s going toadd a lot to what
we’re trying to accomplish here.”

Parks assumed his new position
on August 18. Cook indicated that
discussions with former KEZL PD
Gary Allen were underway in
hopes that Allyn would stay on as
a member of the staff. KEZL has
applied for the new call letters
KSDO-FM, and will be known on
the air as 103-FM. The station re-
cently dropped its Schulke II for-
mat in favor of a live A/C direc-
tion, which is continuing to evolve.

der PD Kirk Bishop.

WVKO & WSNY Operations
Manager Tom Collins explained
the FM’s transition. ‘‘Recently
we’ve been simulcasting with the
AM after running the FM primari-
ly with jazz tapes. There is a real
opportunity for full-service A/C on
FM, which we don't feel has been
offered in the market until now.”

Collins elaborated, “The A/C
direction will feature very
familiar currents and gold,
similar to our Detroit sister sta-
tion WNIC. We'll also be offering
lifestyle news in the mornings and
afternoons, but the concentration
will be on making a terrific music
presentation.”

Collins will continue to oversee
the programming for WSNY as
part of his supervising duties for
both stations.

Burns Promoted
At E/A

Elektra-Asylum West Coast
Regional Promotion Director
Scott Burns has 4 e
been promoted
to Associate Na-
tional Promotion
Director/Sin-
gles. Burns join-
ed E/Ain1976 as '§
National College §
Coordinator, be-
coming the local
L.A. rep in 1977. ' '

Burns will con- Scott Burns
tinue to be based at E/A’s home
office in Los Angeles, and will
report to VP/Promotion Dave Ur-
so.

Pellegrino Joins

RCA As VP/
Merchandising

Vince Pellegrino has been nam-
ed Division VP/Merchandising,
Contemporary Music for RCA
Records. The an-
nouncement was
made by RCA
Division VP,
Contemporary
Music Joe Mans- 3
field, who said, el
“Vince comes to ,
RCA with a
wealth of experi-
ence in mer- Vince
chandising, sales Pellegrino
and marketing, and will be a valu-
able addition to our staff as we
move forward aggressively to
forge an ever-growing place for
RCA Records in the contempor-
ary music market.”

Prior to joining RCA, Pellegrino
served as VP/Promotion at
PolyGram Records. He also spent
four years at Columbia Records,
most notably as National Promo-
tion Director.

In his new position at RCA,
Pellegrino will have respon-
sibilities in the areas of product
management, publicity, and artist
development.

Trigony

be recognized but even nicer to
still have a job in this day and
age! I'm doing the same thing I al-
ways did. They are making all
their radio station GM’s Vice
Presidents. It puts us on a more
even leve] with the other people in
the company we deal with.”
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Joe Tex Dies Of Heart Attack

Famed vocalist Joe Tex died
Friday (8-13) in Navasota, TX
following a heart attack three
days earlier. He was 47 and had
recorded steadily since the mid-
fifties.

Tex (born Joseph Arrington Jr.)
was renowned for slyly witty
upbeat hits like “I Gotcha’’ (1972),
“Ain't Gonna Bump No More
(With No Big Fat Woman)”
(1977), and ‘‘Skinny Legs And All”
(1967). He also helped pioneer a
half-narrated, half-sung soul
ballad style with ‘“Hold On To
What You've Got” in 1965, and his
1967 hit ‘“Show Me’' was a stan-
dard number for scores of aspir-
ing bands. He recorded for King,
and Ace Records in the 50’s and
Checker and Anna, among others,
in the early 60’s, before

CBS

Continued from Page 1

as did VP/Black Promotion Paris
Eley, E/P/A LP Promotion Direc-
tor Rich Totoian, E/P/A West
Coast Promotion Director
Michael Alhadeff, and Columbia
National Secondary Promotion
Manager Lynn Gilbert.

The layoffs amounted to about
15% of all salaried CBS Records
employees, and although they en-
compassed staffers on all levels of
the hierarchy, were unusual by in-
cluding a high number of upper-
echelon executives. Others exiting
the company include Columbia
VP/Sales Chip Denigris, E/P/A
VP/Merchandising Bill Freston,
Columbia VP/Press & Informa-
tion Hope Antman, E/P/A
VP/Black Publicity Win Wilford,
and Columbia West Coast Direc-
tor/Marketing Ken Sasano. CBS
VP/Regional Marketing Don Van
Gorp now becomes VP/National
Accounts.

establishing a longterm relation-
ship with Buddy Killen’s Dial
Records, for whom he recorded
throughout his career apart from
stints with Epic and (most recent-
ly) Polydor.

An energetic and humorous per-
fecrmer, Tex continued to maintain
a full touring schedule. As one of
the few 60’s hitmakers to score
hits in the 70’s, he was an enduring
star, and one whose warmth and
wit will be missed.

Roberts

Continued from Page 1
Roberts said, “I'm really excited
about being able to work with peo-
ple of the caliber that comprises
Alta Broadcasting. We are all
very dedicated to the idea of being
number one in San Diego.”
Roberts will continue to host the
morning show on A/C-formatted
KBZT.

DeBoskey also announced the
promotion of account executive
Tim Hanke to General Sales
Manager. Prior to joining KBZT,
Hanke was Assistant GM at
KBEQ/Kansas City and GSM at
WDAI/Chicago (now WLS-FM.)

RKO

Continued from Page 1
In addition to the San Francisco,
Los Angeles and Memphis stations
mentioned above, the RKO proper-
ties affected are WOR & WRKS/
New York, WRKO & WROR/Bos-
ton, WHBQ/Memphis, WGMS-AM
& FM/Washington, WAXY/Fort
Lauderdale, and WFYR/Chicago.
Meanwhile, the U.S. Court of Ap-
peals overturned the FCC’s denial
of renewals for WOR-TV/New
York and KHJ-TV/Los Angeles
and sent the cases back to the FCC
for further consideration.

Motion

It's summertime, the books are out and people
are changing jobs WLSFM/Chicago has
hired “‘Slim’’ Nelson from WMET to do all-
nights . . . WYKS/Gainesville PD Karl Kauf-
mann is now in charge of production and promo-
tion, and MD Lou Rodriguez has been upped to
PD . . . Dancin’ Danny Wright has left his airshift
at KNBQ/Tacoma and is repiaced by Crazy Steve
Randall. The station has also hired Sean Lynch,
formerly with KUBE and KYYX/Seattle.

WTiX/New Orleans MD Gary Franklin moves
from afternoon drive to 9am-noon and is replaced
by Captain Humble from across town at WRNO
(AM) . ..Benny Martinez is out at KWST/Los
Angeles and can be reached at (213)
289-7522. He is replaced by Chris Knight from
B97/New Orieans ... Sam Church is leaving
WANS-+FM/Greenville and his MD slot is being fill-
ed by airstaffer Ron Metts . . . Rocky Jones is the
new MD at KXX106/Birmingham, replacing Chris
Trane, who went to work with his old boss
Smokey Rivers at WKDF/Nashville.

Jeff Serr joins KGGI/Riverside from middays at
KYA/San Francisco . . . Jerry Kristopher moves
to WDRC+M/Hartford from crosstown station
WCCC-FM . .. Richard lrwin leaves KROY/
Sacramento to join Gary Burns and Associates
based in San Antonio to help supervise new client
stations in the Southwest.

CHR’s Most Accurate ]

Music Information
Begins on Page 55

WNVZ(Z104)/Norfolk is on the air with its new
CHR format. Here is the lineup: 6-10am Tony
Macrini; 10am-3pm Production Director Dan
Alexander; 3-7pm PD Steve Kelly (WRVQ/Rich-
mond); 7pm-midnight Charlie Sommers (WAYS/
Charlotte); midnight-6am Joy Vander Lek
{(WAMS/Wilmington); weekends Dick Hungate
{WYSP/Philadelphia) and Shaun Casey (WCGQ/
Columbus).

WNYS/Buffalo is up and running as of August 2
with its new CHR format, and the lineup is: morn-
ing. man Jim Cook (WRAL/Raleigh); middays
Randy Kramer (WDVE and WPEZ/Pittsburgh);
afternoon driver PD Ray St. James (WSNI/Phila-
delphia); nights Shotgun Johnny Ringo (WPTR/
Albany); and all-nights Pam Zammito (WVOL/
Buffalo).

KMPX
Continued from Page 3

tant Rick Carroll would be involved with the
station, saying, “Can a consultant tell (GM)
Les Elias more about promotion? Can a
consultant tell me more about research or
computers? I don't think so.”

The station reportedly dropped the Big
Band format at noon Wednesday (8-18) and
began running various promotional an-
nouncement for the new identity, including a
tape loop of the theme from ‘‘Jaws.” Hey-
mann explained, “I think the market will
appreciate the ominous message of some-
thing that’s going to eat them alive.” He
also indicated that some advertising for the
new KQAK slogan, “The Quake,” will carry
the line: “This is the quake you've been
waiting for.”

WNYS

Continued from Page 3
market with our live pure CHR format.”
Chordas commented, “I guess I'm the
victim of the consultant syndrome. I wasn'’t
the one recommended for the position by
Gary Burns, so it looks as if he wanted his
own person here. I'm sorry to go and wish
them luck. It’s just one of those things that
happens.”’

Kovarik

Continued from Page 3
over the past year.”
Kovarik, who has been with KZAM for 14
months, replaces Jerry Ostertag, who ex-
ited last month.

Continued from Page 3

sulting our operation, but in light of the for-
mat adjustments, we all mutually decided
against it. As far as a replacement for Bob,
I will handle the programming, and current
MD Gary Weinstein will handle the music.”

Harlow To Brandon Stations

The Brandon stations that Harlow will
oversee include KERN & KQXR/Bakers-
field; KZOZ/San Luis Obispo, CA; and
KKQV/Wichita Falls, TX. Brandon princi-
pal Rogers Brandon told R&R, “We've
known Bob for a long time-as he was MD at
KERN years ago. He has been consulting us
for some time now, and rejoins us as an
employee with the title Group PD/Contem-
porary Outlets. He will be in charge of our
contemporary stations’ programming and
will work with the local PD’s to insure their
continued market strength.”

www americanradiohistorv. com

Continued from Page 3
forever, he had friends who would stand
behind him, and therefore he should turn
himself in.” Nielsen then surrendered
voluntarily to FBI agents.

Smith, who said he will serve as both
chief prosecution and defense witness, sees
the use of drugs as playing a part in the
case. “He was definitely under the in-
fluence,” said Smith. “That’s the only
defense he has.”

Smith commented that the alleged abduc-
tion took place while the girl was, ironical-
ly, at a pay telephone making a song re-
quest to KZAN.

Nielsen, formerly an air personality at
Sale Lake City stations KCPX and KRGO,
had worked nine months at KISN when, ac-
cording to KISN Program Director Dan
Jessop, he was terminated due to a ‘““lack of
performance, and company cutbacks.”
Jessop described Nielsen as suffering from
serious family and personal problems, in-
cluding a recent divorce.

Commenting on the community reaction,
Jessop told R&R, “We covered the news
story ourselves, and made a point of letting
listeners know he worked here. We don’t
think people have judged KISN based or
what he did. We’ve had no phones onit at all
from the listeners.

“You won't believe this,”’ Jessop added
“but a jock at one of our competitors came
on the air a couple of days after this happen
ed saying, ‘You're safe with me. You ca
listen to me — I won’t kidnap you. You'n
safe in my arms.’ Can you believe that?”




THE YEAR’S MOST EXCITING IMPORT
IS NOW A CONFIRMED ALL-AMERICAN:

THE DEBUT SINGLE FROM

TONI BASIL.

CHR: TOP 5 KIQQ - ADDED AT XTRA  AOR: HEAVY ROTATION KROQ - ADDED AT KLOS
CLUBS: TOP 5 RESPONSE - WESTERN AREA RECORD POOL

KIQQ - ROBERT MOORHEAD - M.D.  “Los Angeles has never seen cnimport record dc as well as “Mickey”.... Stores all over the southland have been
besieged with requests for the record (top § sales in LA)) This song has done phenomendlly well at KIQQ. It has been pulling top phones from the
first playt All demos, in all dayparts! It has moved very quickly up our playlist; Add-39-34-31-18-11-8-5... and it is still climbingl “Mickey” is a classic
pop/rock anthem that you will find yourself singing along with be“ore you know it. | would recommend it to anyone who likes to play hit recordsit”
KROQ - LARRY GROVES - MD. “A record that we've had incredibie success with. Initially people flooded us wanting to know who Tonl was. Phones
are still strong and | must say that this is one of the biggest records “or KROQ this year.”

GARY WELLS - SHOW INDUSTRIES "Qur #1single for several weeks, based on import sales alone.”
ANITA ORTIZ - LICORICE PIZZA “Due to airplay on KROQ and KIQQ. sales have skyrocketed.”

RUSH RELEASING A 12” VERSION OF ‘MICKEY’ TO AOR THIS WEEK

.y 4
b

THE SINGLE CHS 2638 THE ALBUM CHR 1410
PRODUCED BY GREG MATHIESON WITH TREVOR VEITCH
A RADIALCHOICE/VIRGIN RECORDS © 1981 RADIALCHOICE LTD.

From the forthcoming album, cassette & video ""Word Of Mouth!’

WwWWwW americanradiohistorv com
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JEFF GELB

AOR Spring Arbitron

Scoreboard

The spring Arbitron results are all in, and to paraphrase a cliche,
you can’t tell the winners without a scoreboard. This book’s scoreboard is
more elaborate than those I've run in the past, because more than ever
before, it’s become essential to look beyond 12+ figures for success
stories in all formats, including AOR.

113 Up, 71 Down

It’s not that the format didn’t perform
well in 12+ numbers: Of the 192 stations
listed, 113 were up and 71 down, with eight
the same (or no last book figures avail-
able). This compares very well with last
spring’s showing (108 up, 72 down, 12
same), and that was generally acknowl-
edged to be the format’s best book to that
date.

Market #1’s

26 AOR’s were number one in their
markets, which is an excellent showing. But
getting beyond the 12+ numbers gives an
equally impressive showing for the format,
particularly in teens, but also in 18-34
adults, and, in many cases, in 2549 adults
as well. 60 were #1 in teen listening, and an
even higher number, 73, were market-
dominant in 18-34 adults, a key demo. The
format is still in its infancy for dominance
in 2549 listenership (three #1’s and 12 #2’s),
but this is an area in which I expect to see
significant growth in months to come.

AOR Chains

The four major AOR c¢hains (ABC, Dou-
bleday, Metromedia, and Sandusky) gar-
nered mixed results. ABC registered three
up (KLOS, WPLJ and KSRR) and one down
(WRIF). Doubleday showed two up (WAVA
WLLZ) and three down (KDWB-FM, KWK-
FM, KPKE). Metromedia’s AOR’s showed
three up (KMET, WMET, and WNEW-FM)
and one holding its last book 12+ (WMMR).
Sandusky’s AOR’s registered three ups
(KBPI, KWFM, and KZAM) and one down
(KDKB).

Consultants

The consultant battles are heating up. In
sheer number of stations, the B/A/M/D Su-
perstars chain leads the bandwagon. Of
their 59 rated AOR'’s, a strong 15 were #1 in
their markets in 12+ numbers, with 31 up,
26 down, and two the same as last book. In
demographics, 27 Superstars were #1 teens
and 28 #1 in 18-34’s. B/A/M/D has a re-
search-only agreement with WMET,
WMMR, WMMS, and KSRR.

# 26 Market-Dominant 12+

57 Up, 35 Down, 2 Same
® Independents Also Score

Sebastian, Casey & Associates had nine
up books, six down, and two #1's. Demogra-
phically, four were #1 teens and seven #1 in
adults 18-34.

The Pollack Communications Inc. sta-
tions registered ten up and two down books,
with one market-dominant. Four were #1
teens and seven #1 in 18-34’s. Pollack is the
corporate consultant for the Sandusky
AOR’s (KBPI, KZAM, KWFM, KDKB).

Noble Broadcast Consultants’ Frank
Felix led seven clients to up books while one
was down. Four clients’ stations were #1 in
teens and three were #1 in 18-34 adults.

Strong Successes

AOR Scoreboard

@113 Up, 71 Down, 8 Same

@ 73 Market-Dominant 18-34 Adulits
& Consultants Control Nearly 100 AOR’s;

Well; 8 Market-Dominant

® KQWB-FM/Fargo Claims Top 12+: 23.2

York, which looks to debut strongly) are
still springing up, and judging by this spr-
ing’s Arbitron results, we’ll probably see
several more new stations in key markets
before year’s end.

For more insights into AOR radio’s
spring book, see this week’s Ratings & Re-
search column by Jhan Hiber. (Remember
that Jhan’s comments are from analyses of
AOR’s in the top fifty markets only.) More
complete demographic breakdowns of the
Top 50 markets can be found in the R&R
Ratings Report, mailing with R&R in a
matter of weeks.

As has been the case in the past, some of
AOR'’s strongest numbers came from un-
consulted stations. KGB/San Diego and
KILO/Colorado Springs were both market-
dominant, as were KBCO/Boulder, KFMF/
Chico, KUF0/0Odessa, WTKX/Pensacola,
WPFR/Terre Haute, and KQWB-FM/Far-
go. KQWB scored this book’s highest 12+
figure, and what could perhaps be AOR’s
highest 12+ figure to date, a 23.2.

In all, it was an excellent showing for
AOR’s, though, as always, not without its
casualties. Leaving the AOR fold after the
spring Arbitron’s were WBWB/Blooming-
ton, KXFM/Santa Maria, WRKK/Birming-
ham, WEEI-FM/Boston, LOVE 94/Miami,
and KXXY/Oklahoma City. To balance

LEGEND: (A)—Abrams Superstars;
(F)—Felix; (na)—not available; (P)—
Pollack; (S)—Sebastian; (T)-Tie.

The following information is copy-
righted by Arbitron; nonsubscribers to
Arbitron may not reprint or use this in-
formation in any form.

25-54 ‘adult figures have been
substituted in markets where no 2549
sample was broken out.

Stations that were #1 or #2 in their
markets in 12+ figures or key demos

have been so notated.
KBCO, listed above the line in both

Denver and Boulder books, has been
listed for each market.

those losses, new AOR’s (like WAPP/New
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KSHE
WNEW
WLAV
WXRT
WDEK
WIOQ
WPDH
WZIR
WYMX
KNCN
KSMB
WKQQ
WECM
WXYZ
KFMF
WCPZ
WOWD
KTMS

A GREAT TRACK RECORD:

“If That's What It Takes”
“Love Lies”
“Takiry It To The Streets”
“What A Fool Believes”
"It Kesps You Runnin’”

A GREAT NEW RECORD:

1142

"1 Keep Forgettin'.'” 7.29932

His debut solo album, If That’s What It Takes, 123703

features the first single, 1 Keep Forgettin’.”’ 7.2993>

Produced by Ted Templeman and Lenny Waronker.On Warner Bros. records & cassettes. Management: Irving Azoff and Front Line Manogement
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KNX-FM
KQWB
KFMG
KWXL

M «BCO

KINK
KTIM
KTYD
KZAM
WQDR
KVRE
KTCL
WYBG
WSLQ
WQBK
KMJX

- WDHA

WERI
WPFR
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EVOLUTION

WMAD/Madison Asst. PD Les Cook joins
WILS-FM/Lansing as PD as Frank Smith
exits WPLJ/New York Promotion
Director Kim Reis exits for Asst. Promo-
tion Director post at WABC-TV/New York
... Lots of consultant action this week:
Rick Carroll signs KMGN/Bakersfield for
his “ROQ Music” format; John Sebastian
signs KBOS/Tulare-Fresno and WXKE/Ft.
Wayne; Burkhart/Abrams signs
WBRU/Providence ... Raechel Donahue
joins KROQ/Pasadena for middays ...
“Hot” Rod Glenn returns to WRNO/New
Orleans as Asst. PD and for mornings . . .
Chip Knight is new to WSYR/Syracuse for
nights . . . Brad Riegel exits WHJY /Provi-
dence middays as Carolyn Berman joins
WHJY from neighboring WBRU . . . John
Brodey joins Network Records for AOR
promotion.

JOURNEY VICTORIOUS OVER KGON — When
Columbia’s Journey came to town for a concen
appearance, KGON/Portland jocks challenged the
band to a benefit softball game for the T.J. Marteil

Leukemia Foundation. Journey beat KGON
12-10, but a good time was had by all, including
the group’s Jonathan Cain (left) and station’s Bob
Schmidt.

AOR Reporter Profile

BROWNIE'S ANGELS — DC101/Washington knows how to welcome a guest artist to town in
style: with “Brownie’s Angels.” MD Dave Brown (center) organized a group of ten local models
who pass out station badges and other paraphernalia at rock concerts.

MOTELS CHECK INTO WBCN — Capitol’s Motels were recent Interview guests at WBCN/Boston.
Pictured (I-r front) are Capitol's Tony Chalmers, WBCN'’s Carter Alan; (I-r back) WBCN GM Tony
Berardini, PD Oedipus, group’s Martha Davis, jock Marc Parenteau, MD Marc Miller, Assistant MD
Danny McClosky.

S

UPDATE

WZIR/Buffalo
PD/MD: Dino Matela '
Power: 46,000 watts
Consultant: Levine

Broadcast Consultants
Slogan: none

“Z98 is not like your typical AOR;
we are demographically skewed to
18-34, targeting 25-34¢ (though we
don’t ignore 18-24’s). We are very
selective in terms of promotions, try-
ing to hit our target group every time.
We carry news and features that are
both locally produced and from the
ABC Rock Radio Network.

“Buffalo has an AOR tradition that
dates back to the late sixties and early
seventies, but for a long time, the AOR
thrust has been 12-24, ignoring the
25-34 listeners who grew up on rock.
They represent the gap Z98 is trying to
fill

“Musically, the station’s thrust has
been the classic rock of the late 60’s
and early 70’s, to get those 25+ rock-
ers back to their radios. All the recur-
rent music has been tested and re-
searched with that audience in mind.
Of late, Z98 has evolved to become a
little more adventurous as far as new
music is concerned, playing more
than we have but always emphasizing
the hot tracks from current albums.
We do a lot of call out research, store
calls, request tallies, and just talking
with people about what they want to
hear on the radio — taking it to the
streets, sotospeak.” —Dino Matela
(WZIR is a new R&R AOR reporter.)

The Wi Sect

AOR’s Most Accurate l

Music Information
Begins on Page 44 u

Revenge of the Wet Shorts: KFMH/Mus-
catine, which was blocked in an attempt to
hold a Wet Shorts contest outdoors as a
benefit for NOW, found a club to hold the
contest, and jammed in 1100 spectators for
the show, featuring 18 male and 11 female
contestants . . . Baltimore track fans got to
bet on such races as the 98 Rock Purse-Ty
Ford or “98 Rock Purse-Chuck DuCoty”
recently when the Timonium race track held
a WIYY Day ... WAQX/Syracuse, sym-
pathizing with listeners who were waiting in
long lines to buy tickets to a Van Halen con-
cert, gave one pair of listeners a break by
awarding them a catered dinner in line, in-
cluding table and chairs, tablecloth and
flower, and of course, a full dinner for two
by candlelight . . . Expect a flood of sta-
tions to start promotions to send listeners

out of town to see the US Festival in San
Bernardino in September. KMEL/San
Francisco has already started its campaign
to fly down four with brand-new camping
gear . . . WKLC/St. Albans awarded 30
white water river rafting trips to listeners
in random drawings . . . WYMX/Augusta’s
sponsoring a series of MDA benefits
through Labor Day, including flea markets,
miniature golf tournaments, and nightly
jazz and rock concerts ... WKDF/Nash-
ville moved to a new transmitter tower that
has increased the station’s coverage by 40%

. WRIF/Detroit paid for the parking at a
recent Billy Squier concert for the first 1000
showing up with WRIF Cards . . . Congrat-
ulations to KSMB/Lafayette MD Marsha
Cummings and husband Karl on the birth of
their child Karl Jr.

|

X-CITING CONVERSATION — Elektra’s X kicked off a national tour in support of their album
“Under The Big Black Sun" with an Los Angeles appearance. Pictured (I-r) after the show are E/A's
Burt Stein, group's John Doe, consuitant Rick Carroll.
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HEAVY METAL SURPRISE — WKLS/Atlanta and
Arista Records heid a “Miss Atlanta Heavy Metal"
contest in conjunction with an area concert date of
Krokus, with the concertgoers picking the winner,
who received a Kawasaki 750. Interestingly, the
runner-up, pictured (center) with motorcycle shop's
Art Bone (left) and Arista’s Mike Bone (right), tumed
out to be a reported transsexual (which proves
the South will rise again — but as what?).

R I S T P e A R N T e R e S Y RETY
COLOR

CHEAP DATE: WQXM/Tampa, in con-
junction with Epic and Cheap Trick, held a
“Cheap Date” promotion that awarded
LP’s, T-shirts, $1.908 spending money, and
tickets to the band's area concert to phone-
in winners. One grand prize winner was
picked to receive a backstage pass to the
show, plus an autographed catalog, and din-
ner at the winners’ favorite fast food
restaurant.

WDHA GIVES GREAT GUITAR: WDHA/
North Jersey held a phone-in contest to win
copies of Billy Squier’s new Capitol album.
One grand prize winner was picked from
those who won copies of the album to also
receive Squier’s own guitar, handed over to
the winner backstage after Squier’s area
show.

CONCERTSALA&CONVERSATIONS

PRESENTATIONS: WLVQ/Columbus present-
ed John Waite for free.

GUEST DJ’S: Blasters on KTYD/Santa Bar-
bara.

CONVERSATIONS: Marshall Crenshaw on
KTYD/Santa Barbara ... Scorpions on WZZO!
Allentown, KNCN/Corpus Christl ... Frank
Zappa on WNEW-FM/New York . . . REQ Speed-
wagon, Axe on KSHE/St. Louls ... Duran
Duran, Bonnle Hayes, Translator, Josie Cotton,
Blasters on KNAC/Long Beach . . . Blondle on
WXRT/Chicago ... Boomtown Rats, Bllly
Squier on Q107/Toronto . . . REO Speedwagon,
Joe Cocker on WSYRI/Syracuse . .. Joan Jett,
Jon Anderson, Billy Squler on WDHA/North Jer-
sey . . . Rainbow, Ted Nugent, Pat Travers, Sax-
on on KFMX/Lubbock . . . Ted Nugent on KRKN/
Anchorage . . . King Crimson, Talking Heads
on KROQ/Pasadena . . . Bllly Squier on CITI-FM/
Winnlpeg . . . Motels, Eddie Money on KMEL/
San Francisco . . . Iron Maiden, Scorpions, Girl-
school on WLVQ/Columbus . . . Ralnbow, Sax-
on on KMET/Los Angeles...Rainbow on
KMOD/Tulsa.
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Better Teamwork

Broadcasters frequently hear about ‘“‘putting together a winning
team,” “finding a team player,” and ‘‘successful ratings are ac-

complished by a team effort.”

How’s your radio team? Do your air personalities understand the plays you’re calling?
Whether you’re a veteran programming ‘“‘head coach” or a rookie PD, strengthening
teamwork can go a long way towards achieving broadcast objectives.

This week features twin essays on teamwork, with WCLR/Chicago PD Dave Martin
and President/GM Chet Redpath sharing both philosophical and specific ideas on

establishing a strong radio team.

Winning As A Team Concept
by Dave Martin

The winning difference between twg sta-
tions with similar formats, budgets, and
personnel is the teamwork.

One of the first things a PD can do to
establish or improve teamwork is to
become a good listener. Listen to ideas and
comments that come
from everyone -
from the receptionist
to your on-air talent.
Too often, staffers —
particularly talent —
feel they’re the last to
be asked to be in-
formed about some-
thing at the station.
It’s hard to really im-
part a team feeling

Dave Martin

when the PD overlooks the term “Direc-
tor” as part of his title — that is, a director
of talent. The key is to “really” get
everyone together by having them com-
pletely understand what’s happening at all

times. Station Position

Here’s a little exercise that I recommend
PD’s do with their talent, one which may
reveal some surprising results: Send a little
note to each of your jocks requesting
private individual meeting, specifying that
they should be prepared to answer the
following questions:

1) What is the target of the radio station?

2) Why do people listen to our radio sta-
tion?

3) What are people listening for when
they tune in our station?

4) Why do people listen to you (the per-
sonality) ?

Progress

5) What kind of people listen to our sta-
tion?

In most cases, unless a PD is working
closely with talent, each will feel quite dif-
ferently about these questions. It’s the
PD’s responsibility to let them know the
correct answers and to give direction, so
that all talent is thinking alike.

The Private PD/

Talent Relationship

Part of good teamwork is a regularly-
maintained relationship between the per-
sonality and PD. At WCLR, we schedule
weekly individual talent sessions, which
run a half-hour or so. Each personality br-
ings the two skimmers they think represent
their best work of the preceding week. We
review the tapes and any other fine points of
execution and performance. They get a
chance to share any problems they’re hav-
ing and really establish a dialogue with the
PD.

The reason I believe in these separate
sessions is to recognize each talent’s in-
dividual needs, strengths, and weaknesses.
Group meetings can be intimidating,
especially to the younger staffers or the
newest members, since they don’t want to
let on they don’t understand what’s going
on. The nice thing about these private
meetings is that you as PD can make
everyone feel special. They’re all equal in
that you can respond to each one’s sen-
sitivities.

I have my own way for overcoming the
“big star’’ egoes — that is, dealing with
highly-paid, longtime, or older personalities
who might not fit into conventional team
motivation. Rather than being your worst
problems, these staffers should be your best

Station News

WBAL/Baltimore has received three
regional AP awards for best in-depth news,
public service, and enterprising. reporting

. Congratulations to WISN/Milwaukee,
which recently celebrated its 60th year on
the air ... At the Virginia AP awards
ceremony, WBTM/Danville netted three
honors . . . CHOK/Sarnia, Ontario recently
dedicated its $750,000 renovated 19th-
century building into “CHOK Broadcast
House” . . . KOMO/Seattle was honored for
excellence in broadcast journalism in the
recent competition sponsored by the Socie-
ty of Professional Journalists . ..
WGAC/Augusta has switched from A/C to
Drake-Chenault’s “HitParade’’ format . . .
WFYR/Chicago picked up two AP awards
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for best spot news coverage and editorial

.. KTOK/Oklahoma city won a Gold
Medal and Certificate of Merit for editorial
and information features at the Interna-
tional Radio Festival . . . WASH/Washing-
ton was selected as the Outstanding News
Operation at the Chesapeake AP Broad-
casters convention ... WBZ/Boston was
awarded the Gold Medal at the BPA/Uni-
versity of Nebraska competition in the
special projects category . . . Civic leaders
universally commended WELI/New Haven
for its 72 hours of nonstop converage during
the flooding rains earlier this summer . . .
First-time radio operator Al Martine has
agreed to purchase WWNR/Beckley, WV
from Gulf Broadcasting.
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Widow Blues.”
As the lady [n the song says,

I'm a pigskin widow . .
| just can’t score . . .

allies. In the private meetings, seek his or
her counse]. Appeal to that person’s ego,
and respect that individual’s special
talents. Befriend that person. Let him know
that he’s the example for the other jocks.
Channel that ego in a positive direction.

Group Strategy Sessions

On a larger scale, we have group
strategic sessions — the proverbial “‘locker
room” meetings where we present and
discuss what might have happened during
the last book, where we’re now positioned,
and what our immediate goals are. It’s a
complete discussion so that everyone
understands our strategy. This communica-
tion is extremely important for establishing
a team attitude.

Perhaps one other question I would add to
the memo I mentioned earlier would be,
““What can I as PD do to make you more
successful?”’ Possibly the answer is
something mechanical, such as better ven-
tilation in the control room, or fixing that
erratic cart machine. Many PD’s forget to
ask the talent this question. Like any winn-
ing team, air talent do their best when
they’re inspired, happy, and feel really
good about coming to work. You can hear it
on the air.

In summary, your personality team is the
people — regardless of the marketing
survey, the great signal, the proper music,
etc. — that make it happen. They’re truly
the ones that the audience on the outside
vote upon during the ratings. Your success
can be built and achieved upon developing a
team concept.

The Teamwork Style For Winning
by Chet Redpath

Former pro baseball manager Yogi Ber-
ra was once asked, ‘What makes a winning
manager?”* Yogi quipped, ‘“A winning
team.” Though this answer may be hu-
morous, it is also quite true. A manager is
only as strong as his players. In radio, a
station is not one person, but the result of
all the people.

Radio teams are not unlike major sports
franchises. It takes a lot of talent and ability
to make the team, but not everyone is a
team player. For my
money, teams win,
not stars. If I find
someone who is irre-
placeable, I'll fire
him. Nobody is irre-
placeable, especially
the general mana-
ger.

It is important to
establish a manage-
ment responsibility in
all your people. The

Chet Redpath
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DOW BLUES

FOOTBALL FEVER ATTACKS AGAIN — With the professional and college football season get-
ting underway, it's the perfect time for all us armchair quarterbacks to pay our respects to those
wives and girlfriends left out in the cold every weekend. WMHE/Toledo morning personality
Michael Drew Shaw has composed and recorded a tune just for the women, called “Pigskin

“Every September it's the same damn thing,
He'll be watchin’ that tube il way next spring,
. it's wreckin’ my life,
I'm a pigskin wife!”

As part of the single’s release, T-shirts and nightshirts are available to adorn the one you
love. (By the way, Michael denies that the profits from the project will be used to buy more
halftime pretzels and beer!) For more information, contact him at WMHE. 1
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best possible team is one that requires the
least amount of supervision. This does not
mean that I am advocating some ‘“new
thinking,” “free spirit,” or loose structure.
Rather, all the players are secure in their
respective positions and also in their rela-
tionship to the other players, regardless of
management strata.

For example, Programming puts the ap-
ples on the shelf and Sales sells them for the
best price. There is usually some ebb-and
flow as to which side is contributing the
most at any time. However, it always
should equal out over a given time period.
All departments should be in harmonious
concert.

Understand the enemy is the competi-
tion, not your station’s individual depart-
ments. To accomplish this synergistic
quality, you have to get the players
together, and not just in meetings. You
need to have them “walk in each other’s
shoes.” They should know as much as
possible about each other’s jobs and
responsibilities.

Also, if you want your staff to “work
well” together, let them learn to ‘‘play
well” together, too. Encourage outside
team activities, such as softball, touch foot-
ball, bowling, etc. You will be amazed at the
mutual respect and affection this will
generate.

Here are my steps to successful team-
work:

1. Establish goals.

2. Develop a game plan.

3. Get your team committed.

4. Have planned periodic check points to
verify progress.

5. Give complete and total support to your
players.

6. Get complete and total support from
your players (and ownership, if
applicable). If there is someone that is not
in support of the whole, or is an obstruc-
tion, get rid of him.

7. Give credit where it is due. When goals
are met, award the players (all who are
prime contributors).

What makes a winning manager? A winn-
ing team! In nearly every case, a winning
team is the direct result of practicing the
Golden Rule: “Do Unto Others As You
Would Have Them Do Unto You.” It may
sound corny, but it works!
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CAROLYN PARKS

WNYR/ROCHESTER MOVES 5.1-7.9

Direct Mail Credited
With Ratings Increase

When, owing to an interference problem at 680, WNYR/Rochester
was granted permission to change frequency two years ago to 990, the
station did not immediately deluge the marketplace with information on
its new dial position. Instead, WNYR PD Jeff Goodridge first initiated a
long-range game plan which would gradually restructure the station in-
to the full-service facility he felt the marketplace needed. When all the
pieces were finally in place, the station then hit with a direct mail cam-
paign to redirect old listeners and attract new ones to the brand new
WNYR. It seems to have worked. Not only did the station’s numbers in-
crease in the Spring Arbitron (5.1-7.9 12+), but a typical listener com-
ment, as related by Jeff, is, “We love your radio station but didn’t

realize until recently that it was even here.”

Jeff explains what went into the fine-
tuning process and why he feels a direct
mail campaign was the best way to call at-
tention to those changes. “We’ve been striv-
ing to become a full-service station all
along, very similar to the way WCII/Louis-
ville has planned out its conquest of the
market (R&R 2-12). First the music, and
then you work your way down from there.”

WNYR'’s Pop Country Formula

“Musically the station is very pop-
country and has been. For this market it
seems to be the mixture that’s needed to at-
tract people who are kind of on the fence
about country music. They like it but don’t
necessarily care for the traditional. Cer-
tainly today there’s enough contemporary
country to offer them without playing the
same cuts over and over. We actually share
more artists with our Beautiful Music FM
WEZO than we do with the A/C station
WHAM, which I think is becoming a more
common occurrence across the country.

“Basically our music has remained the
same except for some slight modifications.
For instance, when the oldies station here
started evolving into a more A/C format,
we increased our exposure of artists such as
the Everly Brothers, Jerry Lee Lewis, and
Carl Perkins since they were no longer
playing them. A lot of Country stations may
not play a record like Dean Martin’s
‘Houston,’” but because of the success of the
Big Band station here we felt that records of
that caliber would help us if people were
dial switching between us and WPXN. So
we've made some modifications like that,
trying to capitalize on the other stations’
success in the market.”

Adding Service Features

“Once the music was in place, we started
adding a lot of service features. For in-

WNYR’S WALKING BILLBOARD — When the
WNYR personalities are not out on the streets,
mascot “Liberty The Eagle” takes care of
business.

stance, in the morning we hired Mike
Morgan, who for 17 years was News Direc-
tor at WHAM, which is considered the
‘news leader’ in the market. Mike brought
his expertise to the station and built a com-
plete news department, the magnitude of
which we never really had before. All the
news people are names in town who really
know their business.

““We added other features too, such as
hiring WBBF s traffic reporter, who's also
an officer in the Rochester Police Depart-
ment. Since WBBF is known for its news
and information, Officer Hank has a name
in the market. Basically, we were trying to
attract the best people available to come
over to our station. That’s why we decided
that this was the book to do a direct mail
campaign because we felt that the station
was the best that it had been in recent years
and we were offering just about the very
best that we could. We were really geared
up for this book.”

Deciding On Direct Mail

“Two of the reasons we decided on direct
mail were, one, because no one else in
Rochester had done it, which would give us
the impact of being the first; and, two, we
felt it was a good way to let people know
that two years ago we had made a frequen-
cy change in case they had lost us along the
way or maybe just weren't aware we were
here. When you do a direct mail campaign
involving 150,000 pieces strategically placed
in the market to try and attract your au-
dience and potential listeners, if the
research is done right, it should work for
you. I've never heard of anyone not going
up or at least maintaining their audience by
using a direct mail campaign. Ours was
done through Unidyne Technologies, Inc.
out of San Diego and was a major expen-
diture since they take care of everything for
you and it revolved around a $10,000 give-
away. However, it was so successful that
we’re looking at ways to do the same thing
again in the future, but without going
through an outside firm."”

I asked Jeff if the station supplemented
the direct mail campaign with any other
forms of outside advertising. “We’ve only
had two billboards in the market for the
past year and a half, both tying in with our
logo line ‘Fresh Country Air.” However, we
do use a sizeable amount of transit buses to
advertise both our AM & FM, and we did
run some TV spots this time, trying to em-
phasize the services we're offering in news
and traffic.

“Aside from that we're very visable in

R&R/Friday, August 20, 1982

i

Bl

WNYR PERSONALITIES — Several of the WNYR personalities got together during “The Great
Urban Cowboy Stampede” for the judging of a Dolly Parton lookalike contest. Pictured (I-r} are
PD Jeff Goodridge, Melanie, Tim Kincaid, contest winner, and Tom Keller.
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the market, constantly out and about and
talking to people. We do abbreviated forms
of remote broadcasts we call roadshows
from our mobile phone and mobile unit,
visit different client establishments, and do
lots of fun remotes at amusement parks and
such.”
Personalities A Big Plus

“I'm probably biased, but I also think
that we're the most personable station in
town. We have a crazy morning man, Tim
Kincaid, who with his entourage of
character voices (Kincaid & Company) is
certainly our most entertaining jock. Tim
also is host of a local TV show which
revolves around his characters, and the
cross-promotion is a tremendous asset for
us.
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TAKE THE
990/WNYR
LISTENING TEST

Tunc to 990/WNYR on your AM Radio dial. If you
haven't listened to 990/WNYR in the past few
months, you're in for a pleasant surprise. You will
agree with the tens of thousands of listencrs who
have chosen to make 990/WNYR Rochester’s win-
ning full service entertainment station.

There are many reasong why listeners have elected
990/WNYR to be their favorite station.
990/WNYR has been scrving Greater Rochester for
seventcen years. Now this full-time, full-service
radio station leads the pack with personality, infor-
mation, news, U.S. Satellite wenther, and of
course, Fresh Country Air. Today's country music
is the favorite sound of adults all across the nation.

Each morning 990/WNYR wakes up Rochester
with the information your family needs to start the
day...news and weather that’s brief, accurate and
to the point...on-the-scene traffic reports...and
cconomic and business news.

“We also boast three ladies on our full-
time airstaff; Joelle, who shares middays
with me; Melanie from 7pm-midnight; and
Gwenn Flynn, our Public Affairs Director
and midday news anchor. (We do not sub-
scribe to the theory that women do not like

listening to women; rather, the audience
will respond to a personality that’s good be
it male or female). Qur afternoon jock Tom
Keller has one of the most recognizable
voices in upstate New York and is one of the
most sought-after production talents in
town. Jim Kelly, our overnight jock, is also
the weekend sports anchor on the number
one TV news station, Channel 13. This town
is very big for people who are Rochester
natives or have been here for years and can
get on the air and talk about the city and
know what they’re talking about.”

Now that the station is riding high, I ask-
ed Jeff if he would be simply trying to main-
tain the ratings already achieved or if he
felt there was an even greater audience
share available to WNYR.

Building On The Base

“We're obviously aiming to maintain if
not build upon what we have now. I think
there’s still more people out there that we
can attract. In our market Country is not a
mass appeal format, but we're trying to
make it one. Maybe it’s with future direct
mail campaigns or other ways of promoting
just to get the message across. If I had to
sum up in one line who and what WNYR is, I
would say that we are a full-service radio
station using an adult contemporary ap-
proach to country music.

“Lastly, I would like to recognize our
parent company Malrite Communications.
Without their support, and not just
financially-speaking either, we would not
be in the position we are today. Corporate is
responsible for the excellent management
team of Murray Green (GM) and Len Hart
(Station Manager) and for the guidance of
our VP of Programming John Chaffee. We
are a people company which excels in
teamwork. With good, creative people at
work, you don’t always need megabucks to
make it work. You've got to have a founda-
tion on which to build or it won’t last long;
and judging from the success of our facility,
we definitely believe in building it right
from the bottom up!”’
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Inside Nas’wille

WHISPERS & SHOUTS: The Oak Ridge Boys are not breaking up.
Yes, Bill Golden did sing on a session without the Oaks, guesting on a
project with the Oak Ridge Boys Band, in which, I think, two of his sons
play . .. Merle Kilgore is playing movie star, with Richard Thomas
(whose Hank Williams, Jr. role will be seen in the TV movie “Living
Proof’’). Kilgore’s been fronting Hank, Jr.’s band for 13 years. He wrote
those giants, ‘“Ring Of Fire” and ‘“Wolverton Mountain.” Richard
Thomas says he’s 31 and already has his whole family, including his
triplets. “It was like putting a nickel in the slot, pulling the lever and hit-

ting the jackpot!”

“Johnny Cash’s America’” cable TV
special shone Monday (8-16) ; the real Cash
.. . Ricky Skaggs’s homecoming in Louisa,
KY will benefit the Lawrence County, Ken-
tucky Firefighters Association. At least
now Ricky can travel home in style, as his
new touring bus was just delivered late last
month ... Eddy Raven will no doubt
remember his recent concert in Mer-
rillville, IN where his mostly female fans
delayed the band’s departure by surroun-
ding Eddy’s bus. They also left some lasting
momentoes on the side of the bus ...
lipstick kiss marks! ... Remember Gary
Miles, rock star of the 50’s-60’s? His real
alter ego, Buzz Cason, opened his second
recording studio here, next door to #1; first
session featured Roy Orbison singing a
commercial jingle to the tune of his “Pretty
Woman” ... Slim Pickens, the ageless
cowboy actor who'’s done everything from
being a cowboy star’s sidekick to
“cohosting” the “Nashville Palace” TV
series, had a brain tumor removed, but
wouldn’t say whether or not it was malig-
nant. He’s got a lot of friends here (and
fans too) Super-songwriter Jerry
Foster is taping a new TV talk show called
“NightLife,” with a 30-minute profile
feature on each show. Foster & Rice are
now legendary as the pioneers of the ‘“‘new
breed” of 60’s songwriters who teamed to
write dozens of genuine hits . .. Leonard
Slye returns to his home of Duck Run,
Scioto County, OH on Labor Day for the
annual “River Days’ festival. After
Leonard left Duck Run and moved to the
West Coast, he changed his name to Roy
Rogers ... Those nine warrants issued
after a scuffle that occurred during a fire at
a house owned by Johnny Cash have been
dismissed. The family of Cash’s sister Reba
Hancock was in the process of moving out
of the residence before the July 27 fire
destroyed the $60,000 home, located across
the street from the ‘“House Of Cash.” The
circumstances of the fire scene led to an
argument and ultimately a full-blown free-
for-all which would not have happened ex-
cept for the tension created by the house
burning, the judge said, in dismissing all
charges connected with the incident . . .
Anybody know Wiley Hicks, ‘“The Dancing
Cowboy?” If so, let us know. Otherwise, he

2V

may miss his chance for stardom . . . Tam-
my Wynette’s expecting! Her 20-year-old
daughter Jackie Paule will make Mom a
grandmother for the first time in March . . .
Overton Lee notes from Santa Fe Springs,
CA that Johnny Blankenship cries all the
way through his new record. Johnny is a
veteran TV and movie actor whose group
Beech Creek works nights at Nashville
West in El Monte and weekends at Knotts
Berry Farm. At no time during the singing
of his new record do his fingers leave his
hands!! . . . Ed Bruce spotlighted at the an-
nual International Grand Championship
Walking Horse Show in nearby Mur-
freesboro Wednesday (8-11) ... Stephen
King’s “Firestarter’’ movie, set for produc-
tion here, has been postposed indefinitely
due to economic conditions ... Just got
word that the fall meeting of the OCRB
(Organization of Country Radio Broad-
casters) Board Of Directors will be Satur-
day, September 11 in Nashville ... The
sixth annual ‘‘Jamboree In The Hills '82,”
co-sponsored by WWVA/Wheeling, was a
huge success once again with nearly 50,000
in attendance for the two-day event. A
40-minute fireworks display and a rousing
set by Jerry Lee Lewis brought down the
house at the show’s finale. If you couldn’t
get there in person, the event was
videotaped by Columbia Pictures In-
dustries (another sponsor) and will be
shown later this year on the Showtime
Cable Network.

AIRLINES: Terri Miller noted, “Home is
where some go when they are tired of being
nice to people!”’ ... Larry Morton of the
Nashville Brass (and the super record pro-
ducer of Chantilly) says: ‘“‘Amazing; we
can go to the moon or live in space, but still
have a hard time walking across the street
without getting hit!’’ . . . Sign on the back of
a truck in Texas: ‘“Crime doesn’t pay . . .
neither does driving this truck!” .
“Ecstasy is a feeling when you feel you are
feeling a feeling you never felt before” . . .
Slogan Of A Milwaukee Candidate For
Country Coroner: “A Square Deal for
Every Body” Moe Bandy’s road

manager Richard Hill notes that Bandy’s
golf scores have been improving lately.
Moe’s comment? “I'm not really cheatin’,
I'm just gettin’ even!”’

Page 33

SYLVIA BEAUTIFIES
BILOXI — When Sylvia
visited the Biloxi area
recently, WMVI's Jim
Tabor enticed the lovely
lady to stop by the station
where this shot was
taken.

# M
FRONTIER DAYS IN FORT DODGE — KWMT/Ft. Dodge’s annual Frontier Days concert this year
drew around 1500 faithful fans who had the opportunity to hear Ricky Skaggs and Kent & Sue
Gordon. Ricky (center) is pictured backstage with (from I.r) KWMT OD Dale Eichor, afternoon
drive jock Tom Edwards, morning man P.J. Winn, and evening personality Kevin Whipple.

MORRIS MAKES MUSIC FOR THE PEOPLE — Gary Morris was a spacial guest at the first an-

nual “Music To The People” concert, sponsored by KS 100 (WKSW)/Cleveland. Station PD Jon
Oison (right) is shown with Gary prior to the event
’

HANK AIN'T LYING ABOUT THOSE “TEXAS WOMEN!" — Hank Jr.’s comments about “Texas
Women* sure didn‘t fall on deaf ears at KWKC/Abilene, especially after LuAnn Caughey, the
reigning Miss Texas USA (and first runner-up to Miss USA), visited the studios recently. Pictured
with the Southern beauty are station MD Kevin Alexander (left) and PD Troy London (right).

KLIC PRESSED INTO ACTION — Prior to the Kenny Rogers/Larry Gatlin concert at the Monroe
Civic Center, KLIC/Monroe, LA pressed into action with live coverage of the pre-concert press
conference with Kenny Rogers as well as broadcasting a live on-the-air interview with Larry
Gatlin. Kenny (center) is shown with station PD Don Kelly (left) and MD Bill Warren (right).

FAN FAIR FINALE — The star-studded participants at Fan Fair's “All American Games* closed
out the event with a rousing rendition of “God Bless America“’ following the blue team’s victory.
Included among the a capella athletss are (I-r) Jacky Ward, Eddy Raven, Dave Rowland, Misty
Row, Biff Collie, Barbara Mandrell, Rex Allen Jr., Louise Mandrell, Tom Grant, Brenda Lee (with
Special Olympian Ronald Hitchcock), Marty Robbins, Joe Bonsall, Sylvia, Richard Sterban, and
Lee Greenwood. All procesds from the games went to the Special Olympics.

Country News

This Week’s Guests:
FRIZELL @ WEST
and GARY MORRIS

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291
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WALT LOVE

BLACK IDENTITY OUT FRONT

Washington’s OK100 —
Getting It Back

Who would have ever thought that this nation’s capital could be
known, in certain circles, as ‘“Chocolate City?”’ It’s true, ‘‘Chocolate Ci-
ty’’ does exist, with Washington DC housing approximately 687,000 black
people. If there’s any city where the black people get involved and really
listen to radio, it’s Washington, DC. Also in DC, several black music-
oriented radio stations continue to battle for the lucrative advertising

dollars that are assuredly available.

When it comes to a Black-oriented for-

mat, the stations to reckon with are WKYS,
whose Urban Contemporary format slipped
a bit this book 9.5 to 8.4, and WHUR, owned
by Howard University, which went 7.6 to
6.9. WOL definitely has its work cut. out for
itself with a 1.2 to .7 sharing. WYCB com-
bining gospel music, religious programs,
and community talk shows, went 1.9 to 2.1.
The final contender is WOOK, better known
as OK-100, which moved upwards from 3.9
share to a 4.2. Because of OK-100’s
resurgence, I talked with National Pro-
gram Director John Moen, based at United
Broadcasting’s home office in Bethesda,
MD.
NOTE: Chris Gardner is the new Program
Director of OK-100,
but he was just com-
ing into the station at
the time of this inter-
view. During the book
the programming
chores were handled
by Moen and by act-
ing Program Direc-
tor John Turk.

I must say that dur- o
ing the interim John Moen
period, John Turk was a true pleasure to
communicate with — to speak with a

knowledgeable, articulate broadcaster is
really a joy for me because we as blacks in
the industry haven’t set the world on fire
with our “special” form of professionalism,
but we’re starting to.
0K100’s Move Forward

1 asked John Moen what kind of things
made OK-100 move positively forward?
“Taking it from ground zero, we looked at
the radio station and decided where we
wanted to position it, but first we had to find
out how OK-100 was perceived by the au-

dience. So what we did was conduct a
perceptual, attitudinal survey on how they
perceive WOOK. Then to be very basic
about it, what we did was eliminate the
negatives and increase the positives of the
radio station. Looking at a lot of books and
so forth, there were a number of radio sta-
tions in our own competitive circle which
seemingly were very broad-based in their
demographic envelope, including OK-100. I
think for a radio station in Washington DC,
in our particular posture, we have to be
very specific in the positioning of our sta-
tion to one single age/sex cell, let’s say an
18-24 or 25-34 age group. I think it’s impor-
tant that when you’re positioning your radio
station, you target a specific age/sex cell,
and the rest of your fringe age groups will
eventually come around.”

Who’s getting this specific attention at
OK-100? “In its broadest sense, I would say
the 18-34 group. I would say we’re more sen-
sitive to an 18-23 female cell if you really
wanted to get specific.” What are some of
the ingredients used to give OK-100 the right
image for that group? ‘‘Well, first realizing
that we are here to become an entertain-
ment kind of escape vehicle — I think that’s
how most people view radio. It's kind of
escape from the reality of what’s going on
around them. You never want to drag peo-
ple down by negatives; they live that on a
day-to-day basis, and they (the listener)
want to escape into radio. So, you want a
good positive influence, you want positive
lyrics, maybe positive tempo, and definite-
ly a positive approach by your per-
sonalities. It’s the total sum of everything
on the radio station that makes it suc-
cessful. I don’t think it’s one single element,
it’s a lot of things all working together
which is what we were striving for with
OK-100 in using this type of theory as an

ACTION

WBMX/Chicago announced the success
of its ‘‘Sunday Morning Live” anniversary
program broadcast live from the Conrad
Hilton Hotel in downtown Chicago. Guests
included Mayor Jane Byrne, Rev. Jesse L.
Jackson, and many other notables. General
Manager Kernie Anderson had this to say,
“By taking ‘Sunday Morning Live’ out into
the public location, we feel that we are
again extending our public affairs pro-
gramming further and making public ac-
cess a reality here at WBMX.” This public
affairs program is hosted by WBMX’s
Derek Hill.

I hope all of you have noticed that
Black/Urban formatted radio stations are

taking the same posture as most general
market radio stations about ‘“what happens
after the book.” There used to be a time
when most black air personalities didn’t
have to worry about their jobs as long as
they were what was considered “popular”
in the black community. Now, it’s all about
the numbers, and frankly, I’'m glad to see it.
As a final note, I just found out that well
known air talent Guy Broady has relocated
from the Chicago market where he worked at
WBMX-FM and is now in Oakland at KDIA,
where he is now doing the 7-midnight shift
replacing Doug ‘“The Suitcase” Banks.
Banks, I understand, has returned to Las
Vegas, where this time he’ll be working at
KLAV.

CAMARO MAJIC — Majic 108 FM (KMJM)/St.
Louis drew a crowd to a noontime ceremony in
downtown St. Louis for the official unveiling of its
new billboard, and the "Black Gold” Camaro Z-28
grand prize in the station's “Payroll Payoff” pro-
motion.

%
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WBLX COMES UP WITH COOLER PROMOTION
— WBLX and Libby Potted Meats sponsored a
giveaway in Mobile recently. Pictured is WBLX's
Carmen Brown (center) with the winners who
received a Libby's cooler filled with prizes In-
cluding soft drinks, T-shirts, keychains, food
coupons, and a certificate for Libby's Potted
Meats.

escapism positive type of influence on our
particular market.”

Uniquely ‘‘Black Contemporary”’

What sets OK-100 apart: form its other
direct competitors? “I would say that
OK-100 at this point is a unique Black radio
station in the market. Although we realize
the general market posture of the other
radio stations, we still want that uniqueness
of being a Black Contemporary radio sta-
tion in the Washington, DC marketplace
and that’s where we’re positioning
ourselves.” Think about this: how many
high-level broadcast management people
have you heard say that lately? Not many.

I asked John to tell me more about
OK-100’s air staff. “In general terms when
you look at personalities you’re really look-
ing at a sales person — a person that can
sell your identity, which in our case, is
OK-100. We want people who can make the
identifier stand out and really make it mean
something. We want personalities who can
bring the image and the perception of the
radio station together for the audience.
When you're selling the music image of a
station, that’s very important to a talent - I
guess that’s why I equate the sales person
image with on-air talent; that’s essentially
what they’re doing, selling.

“We look at our personalities kind of like
dayparting music. For example, when are
people most receptive to more information
or a little more chatter? Obviously we look
at it as in the morning. People are more
receptive to information in the morning
because their minds are open at that point
of the day for information. It’s also a
necessity to them — weather info, traffic in-
fo, news events that are already happening
or about to happen later in the day — all this
leads to conversation for the remainder of
the day. The morning personality is the link
that ties all this together, and that’s very
important. The rest of the day we use our
talent to billboard the station and to sell the
concepts that we have implemented. We
put a lot of emphasis on our personality in
that sense, but we have to first realize that
we are an entertainment vehicle primarily
with our music, and that’s why people are
listening to OK-100.”

OK-100’s weekly cume for total persons
12+ is 390,200. Already knowing that John
doesn’t think much of 12+ figures, I asked
him for a more in-
depth analysis of
OK-100’s cume. “We
had a 7% increase in
our cume. What’s
most important about
this increase is it all
came about in our
target demographic;
we were very effi-
cient. In men 18-2¢
our increase was
35%; in the female cell 18-24 our cume in-
creased 23%. Our share trend looks like a
117% increase in men 18-24, in women 18-24

Chris Gardner

WWW americanradiohistorv com

it was 8%, women 25-34 we had a 25% in-
crease. So there’s definitely a story to tell
looking beyond the total person share 12+.”

Competing With WKYS

I asked John if OK-100’s in direct com-
petition with WKYS, an Urban Contem-
porary station? ‘““Exactly, we have always
been in a competitive circle with WKYS. I
think our biggest mistake in the past has
been to be just as broad-based as they’ve
been as an Urban Contemporary. Again,
the way I view Urbans is that they will play
crossover product as possibly a more defen-
sive measure than an offensive measure
against the general market radio stations
like WPGC or WRQX, or even a WASH here
in Washington. I think what’s going to help
OK-100 in the long run is identifying itself as
a Black Contemporary radio station. We're
looking at a very high percentage of the
black population here in Washington. We
exclusively cater to that audience and that
is our uniqueness when you compare WKYS
and OK-100. I believe the primary reason
[ReassSs e - - - - -

“When you’re positioning
your radio station, you
target a specific age/sex cell,
and the rest of your fringe
age groups will eventually

come around.’
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for the increase in share in specific
demographic shares is because we have
that identity now. We have that unique sell-
ing point, that definition which leads ob-
viously to the cume quarter hour conversa-
tion. If you have that strong definition of a
radio station, it leads to image, which
ultimately leads to the quarter hour share.”

John had this to say in a final analysis of
OK-100. “The strongest selling point of
OK-100 is its people here at the station. One
of the hardest things for a radio station to
encounter is to be on top as we were at one
point for 2% -3 solid years and then go down.
To remotivate not only the people but the
radio station back towards the top and
resign yourself to that winning attitude
after being down for a few years. Well, we
have that now, with a firmer commitment
to win than ever before and it’s generated
from the personnel here. We are a strongly
community-oriented radio station main-
taining a high visibility in the market that
comes from the personalities here who are
willing to contribute their time to that winn-
ing attitude of getting the radio station back
on top in DC.*

Black Radio’s Most Accurate |
Music Information
Begins on Page 52 l
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WISHES TO THANK

Starring

Honorary Chairmen: Honorary Celebrity Committee:

Mr. Clive Davis
Mr. Robert Hooks

Ms. Lena Horne
Mr. Michael Masser
Mr. Arthur Mitchell
Ms. Leontynne Price
Mr. William Robinson

Mr. Levi Stubbs
Mr. Luther Vandross

Mr. Ben Vereen
Ms. Dionne Warwick

Mr. Ahmet Ertegun
Mr. Kenny Gamble

Mr. John Hammond
Mr. Jerry Wexler

The Artis’t Ball is sponsored by the Sickle-cell Anemia Disease Foundation
of Greater New York and the National Sickle-cell Anemia Research Institute, INC.

An Aretha Franklin & Milton Williams Affair “An Affair To Remember”
Tickets On Sale Now —$100 Per Person, BLACK TIE, R.S.V.P. By September Ist To: (213) 784-2585

International Ballroom Beverly Hilton Hotel, Beverly Hills, California *« September 14, 1982
Reception: 7:30 p.m. to 8:30 p.m./Dinner and Dancing: 8:45 p.m. to 9:45 p.m./Show: 10:00 p.m. to 11:15 p.m.

Tickets for The Artis't Ball are available at: 9454 Wilshire Boulevard, Suite 302, Beverly Hills, California 90212
Attn: Sid Pazzoff; Lazarow & Company (213) 273-8900.

Make Your Check Payable To: THE ARTIS'T BALL For The Benefit of Sickle-cell Anemia
Tax EXEMPT NOS: EX 139269/237175985

We’re Selling Out. Make Your Reservations Now.

ARETHA

Founder & Chairwoman

“Singing The Theme Song”
and her smashing duet with The 4 Tops

wwWw-amercanradiohistorv com
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calendarfalmanac, trivia, etc.
ALL AIRSHIFT READY'

Radio’'s most complete personality biweekly.
Current artist Bios & update, record facts, daily
Send ior sample on
station letterhead:

Box 20093R, Long Beach, CA 90801 (213)595-9588

arketplac

= ;"‘

3
03

ELECTRIC WEEN/E
RADIO’S MOST RESPECTED
DJ GAG SHEET SINCE 1970
Or. Don Rose, KFRC. “Can tell you all the times
I've had the pleasure of recommending you to
guys who inquire where | get my matenal.’

FOR FREE SAMPLES WRITE
The Electric Weenie, P.O. Box 25-866
Honolulu, Hawaii 96825 (808) 395-9600

*BOOKS » CARNIVALS « WAR © CHILDREN

Themes ¢ Goodles

Poor (anmouncer’s name)§

Almanac

relevant material. For a Free Sample

Your own staff of writers and researchers do it all
for you. Concise stories. timely quotes. celebrity
profiles. meaningful facts, sports anecdotes, fresh.

P.O. Box 85152, San Diego. CA 92138

P.AN.A.

OMEDY SERVICE

Expand your show material with the most topical,
up-to-the-minute comedy service availabie.

+ DJ COMEDY - Monthly humor based on what's happening

In the world today

O

* DJ THROWAWAYS" - record intros and outros sent twice monthly

Send for sample today, or call (713) 984-2144 ang
leave your oddress. Mastercard

— Be sure fo
= p APROFESSIONAL COMEDY SERVICE
= tormat 3530 TIMMONS LANE. SUITE 301D

HOUSTON TEXAS 77027

Visa

Supertrax /
Cheap Radio Thrills /
Jock Shots

Write for a free audio sample:

AARAARAKAA KRR KARARARR KRR K
L A“AIR FORC

Box 944-Long Beach G1 90801

01453.0832

Last Chance At Special Price!

10,000 Songs By Subject!
in Jeff Green’s GREEN BOOK

S ?/ SEND NO MONEY, but RESERVE NOW!
ncotto
" 1 caw (213)670-5770

Tax and
UPS delivery included
MONEY BACK
GUARANTEE

P.0. BOX 832
LEOMINSTER, MA

HOME WITHOUT IT"

10,000 RADIO JOBS!!
ver 10,000 Openings Yearly

You now have access to 98% of the American Radio

Nationwide Job Openings every week!

1. Hundreds of openings for DJ's, newsmen, engineers, PD's (male & female)

2. Receive 98% of the current American Radio Job listings computer-printed
and mailed to the privacy of your home.

3. Small. medium and major markets

4. Country, Rock. MOR, AOR, Beautiful Music, All News and Talk formats.

5. The American Radio Job Market is subscribed to by major universities.
colfleges. broadcast schools, working and non-working personnel.

6. MONEY BACK GUARANTEE

Rates: One week $6.00. SPECIAL 6 weeks $14.95 -

you save $21.00!

Apmezican Radio ¥

6215 Don Gaspar, Dept. R, Las Vegas. NV 89108

135 categories ¢ 300 pages
CHR » AOR % A/C * GOLD

e . THERE'S NO OBLIGATION
or write.

Professional
Desk References, Inc.

87260 S. Seputveda Bivd., No. A4
Los Angeles, CA 90045

VIIHIWNY ©A901003 e SHIHLVI *3Hld o

MUSIC « TEEMAGERS » UF0'S » SCHOOL » HOLLYWOOD °

Ever considered photographing bath
tubs? Are you prone to nostril flaring?
Then send for your sugar Free Sample
of the **Funny Business.” Specify if
you want our cassette demo of funny
voices or our monthly written service.
Please enclose $2.00 to cover postage,
“pONT LEAVE shipping and getting it there. . .

JOB MARKET

Openings

EAST

Sconnix Broadcasting expanding — moving to new
studios. Experienced news & programming openings,
benefits good, pay excellent. Tapes: Warren Bailey,
WLNH, Laconia, NH 03246. *

WFEA Manchester, NH seeking T&R for immediate

part-time/ful-time, future openings. Box 5300, Man-
chester, NH 03108. (8-20)

Looking for ND & jocks in suburb of Philadelphia.
T&R: John DeMasi, WTYQ, Box 618, Heammonton, NJ
08037. EOE M/F (8-20)

Upstate New Yorkers! 3WT/Binghamton seeks CHR
part-timers. Experience & production required. Fulltime
features| TE&R: Scott Micheels, Broadcast House,
Owego, NY 13827. No calls. EQE M/F {8-20)

Morning Drive
Personality/Team

One of America’s dynamic major markets
needs a winning morning person/team to
round off the lineup of a proven FM adult con-
temporary station.

If you have rating success in a medium or ma- | |
jor market, and you're ready to move to the
most exciting opportunity of your career, we
want to hear a sampie of your work.

Individuals and teams are encouraged to apply
for this immediate opening that's more than
just ad space

Please submit your resume and tape, to Radio
| & Records, 1930 Century Park West, #372,

Los Angeles, CA 90067.
An Equal Opportunity Employer

Rare opening for talented mom. communicator for

leading A/C. Right bucks for right person. T&R: Vic

Marino, 1111 Virginia St., East Charleston, WV 25324,

(8-20)

Openings

WEIM has part-tme opening for weekend an-
nouncer. Females encouraged 10 spply. Send resume:
Jack Raymond, Box 727, Fitchburg, MA 01420. EOE M/F
(8-20)

Super opportunityl 7pm-Mid. full service A/C. T&R:
Gery Smith, PD, WVOR-FM, Box 40340, Rochester, NY
14604, EOE M/F (8-20)

Jersey shore’s great CHR openling for top notch jock &
good money. T&R: Jay Sorenson, Box 1170, Lakewood,
NJ 08701. EQE M/F (8-20)

Sales Rep needed in Washington, DC to sell spot posi-
tions (commercial & association/non-profit) for syn
dicated radio feature. (202) 638-4222. (8-20)

WRKZ/107FM is looking for professional com-
municator for top rated station in central PA. No rookies.
Call now (717) 367-7700. {8-20)

Top rated FM rocker seeking TE&R's for future on-air
position. Sheldon Levine, PD, WQWAK, 160 Clearview
Ave., State College, PA 16801. EOE M/F (8-20}

Needed: announcers and newspecple for all
dayparts 6am-12midnight A/C or Country for Portiand,
ME 