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WXUS Tower Firebombe

Disgruntled Listener
Suspected; Format
Change Leads To
Molotov Cocktail?

WXUS/Lafayette, IN’s trans-
mitter was completely destroyed
by a Molotov cocktail, believed
the work of a listener upset about
the station’s recent format change
from AOR to Adult/Contempor-
ary. In addition to the destroyed
transmitter, 30 feet of the station’s
tower was scorched and will even-
tually have to be replaced, bring-
ing total damages into the $100,000
range. However, the station was
able to secure new equipment and
return to the air in just three days.

No arrests have been made, but
station President Bill Johnson told
R&R, “We are confident the au-
thorities are on the right track.”
He said that the Lafayette police,
county sheriffs, a special arson
task force, and the U.S. Bureau of
Alcohol, Tobacco & Firearms
were all involved in the case; and
added, “Every indicator at the
moment does point” to the sus-
pect’s having become irritated at
the station’s format change.
“When you can’t convert from
AOR to A/C without considering
this sort of thing, it’s very disturb-
ing,” Johnson stated.

“] give a great deal of credit to
Harris,”” Johnson commented,
referring to the station’s new
equipment, which was in place in
time for a sign-on 72 hours after
the firebombing incident. WXUS
has set up a 24-hour armed securi-
ty force to guard the transmitter
facility.

New Threats

However, the station’s worries
may not be over. Johnson said
WXUS received a ‘threatening
call” less than eight hours after it
signed back on. And while John-
son himself was visiting the tem-
porary transmitter site to inspect
the security arrangements the
evening after the new threat, he

reported, ‘“A carload of people
drove by and yelled obscenities at
the guards.” He fears future in-
cidents may occur, but pointed
out, “We’ve taken extensive steps
to insure the integrity of the oper-
ation and feel it will be difficult to
penetrate the security.”

Even days after the destruction,
Johnson was still dismayed at the
use of a Molotov cocktail, but ex-
pressed relief that no station
engineer had been present at the
site at the time of the incident.

BENATAR LP TEST CASE
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Chrysalis Takes Tough
Stand On Album-Tracking

Label Prepares For Legal Action Against
DC101; “Compilation Copyright”
Key To Campaign

Chrysalis Records has esca-
lated the recurring battle between
record labels and radio stations
which track albums in their en-
tirety. Early this week the com-
pany sent a strongly-worded letter

WHYW $100,000 Contest
Causes Phone System Crash

Dial Tones Disappear In Disruption;
Ma Bell Of Pittsburgh Not Amused

WHYW-FM/Braddock (Pitts-
burgh) caused a major disruption
of telephone service to 600,000
area residents when the station of-
fered $100,000 to the 97th caller. In
the finale of a well-promoted con-
test, listeners were encouraged to
call in after hearing the song
“Who Can It Be Now?”’ by Men At
Work in its entirety. Last Wednes-
day {(10-13), after several ‘false
alarms’’ with Men At Work being
played only partially, the com-
plete song was aired at 3:36pm.
Within seconds, service disrup-
tions were commonplace in the
Pittsburgh phone system, with
most customers reporting an in-
ability to get a dial tone.

Benns Broadcasting, which pur-
chased WFFM last August and
changed the call letters to WHYW-
FM, commented on the situation
through National PD John Hei-
merl. “We advised them (the
phone company) we planned to
run some high telephone volume
contests. So, they installed a high
volume phone system for us, and
when the contest hit, our system
held up . . . it was the rest of the
system that suffered. We even told
the phone company when we were
going to do the contest.

SLEMENDA ELEVATED TO CORPORATE SR. VP

Mondell Named WYDD
Station Manager

Tom Mondell has been named to
the newly-created Station Manag-
er position at WYDD/Pittsburgh.
He replaces GM Norm Slemenda,
who was simultaneously pro-
moted to Sr. VP for Mass Com-
munications Management, parent
company of (WYDD owner) Gate-
way Broadcasting. Mondell, who
will report to Slemenda, will also
oversee the operations of full-serv-
ice suburban sister station WKPA/
New Kensington and cable prop-
erty WEFB-TV.

In making the appointment, Sle-
menda commented, “I’ve known

Tom for almost a year, and what’s
impressed me has been his musi-
cal vision. His insight on music is
going to be very important in
moving WYDD ahead and making
it competitive in the market-
place.”

Mondell told R&R, “I’'m very
happy about it. The title doesn’t
mean as much to me as my ability
to now help these stations and our
industry as much as I can. I'm
looking forward to working with
Norm, who is a great guy and
who’s totally into radio. He’s a

MONDELL/ See Page 23

‘‘Apparently a lot of people with

automatic dialers put them into
WHYW/ See Page 23
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Birch Report
Summer Quarterlies

New York

WAPP Has Top Appeal;
WRKS Takes Urban Lead;
WPLJ Now Fifth

Los Angeles

KABC Holds Lead;
KROQ-FM, KLOS, KMET Go
2-3-4; KBIG Gains

Chicago

WGN On Top; WBBM-FM
Doubles; WMAQ, WJJD,
WXRT Increase

Atlanta |

WSB Returns To No. 1;
WSB-FM Gains One;
| WPLO, WGST Up

\ Miami-Ft. Lauderdale

Y100, 195 Lead Pack; WSHE
Is Third; WNWS &
WWWL Stronger

Houston

KMJQ, KIKK-FM, KLOL Drop;
KFMK Gains; KKBQ Debuts
With 3.9

Dallas-Fort Worth

KVIL-FM Still Tops; KEGL Up
One; KZEW Widens Lead
Over KTXQ

Boston

WXKS-FM Extends Lead; l
WBZ Passes WHDH;
WBCN Gains On WCOZ

For complete results, see Page 14.

to AOR-formatted DC101(WWDC-
FM)/Washington, DC stating that
‘“unauthorized airplay of (Pat
Benatar’s “Get Nervous” LP) or
any Chrysalis product in its en-
tirety . . . would be in violation of
Federal law.”

According to Chrysalis promo-
tion sources, DC101 programming
officials indicated to the label that
the station would program the
Benatar album in its entirety de-
spite a written request from Chry-
salis VP/Promotion Jack For-
sythe (sent to AOR stations in gen-
eral)to refrain from doing so. The
new letter from label Director of
Business Affairs Ronda Espy was
sent to DC101 President/GM Goff
Lebhar as a result. DC101 officials
declined to comment pending
receipt of the letter and discus-
sions with legal counsel.

Chrysalis Rationale

The Chrysalis letter contends
that ‘“‘the songs contained in said
album were selected and sequenc-
ed by employees . . . resultingina
musical compilation copyright
owned by the undersigned.” This
copyright, the letter continues, is
“in addition to the sound record-
ing copyright” for the LP. Chrysa-
lis asserts that it therefore owns the
right of public performance, and
adds, ‘““Your unauthorized broad-
cast of said album clearly con-
stitutes an infringement of such
performance right.” However, the
“broadcast of particular songs”
from the LP is exempted.

In conclusion, the letter de-
clares that playing the album in
its entirety would be in violation of
Federal law ‘‘and does not constit-

CHRYSALIS/ See Page 23

Ford Out As
WKHK PD

Bill Ford has exited the PD post
at Country-formatted WKHK/New
York, indicating he would take
some time off to evaluate his op-
tions. Citing ‘‘philosophical dif-
ferences,” WKHK VP/GM George
Wolfson told R&R, “Bill worked
extremely hard and put in a lot of
time and effort to take us through
a tremendous growth period. We
just had some basic differences in
philosophy on how we could grow
and get stronger. He took us from
the inception of the station to a
position of being a formidable
force in the marketplace.”

Commenting on the possibility
that Ford’s departure would
signal a format change for the sta-

FORD/ See Page 23
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WITS Shifts To
Taft’s “Prime
Time”’ Nostalgia

News/Talk-formatted WITS/Boston swit-
ched to Taft Broadcasting’s ‘‘Prime Time’’
nostalgia format last weekend (10-16). The
Mariner Communications station has also
applied for the new call letters WMRE,
subject to FCC approval.

VP/GM Frank Tenore explained the
reason behind the shift to nostalgia is ‘‘to at-
tain higher and more competitive ratings in
a shorter amount of time. We believe we
have constructed the most viable News, and
especially, Talk radio station in this
market,” he added. “But we now see that
there is very slow growth of News/Talk in
Boston and that it would take far too long to
reach the necessary audience levels which
help to make radio stations profitable
here.”

Assistant PD Bill McCarthy concurred
with Tenore, adding, “I have instituted the
changes from a programming standpoint,
so we’ll take it from there. We’ve had some
staff changes, but at the same time some of
our News/Talk staff is remaining with us
for the time being. Nothing has been made
official at this point.”

Aimed at 354 listeners, personality-
oriented ‘‘Prime Time” is a syndicated for-
mat featuring music from the 30’s, 40’s,
50’s, and 60’s. The station complements the
music with a continued offering of network
and local news, weather, sports and
business reports, while both Bruins hockey
and Harvard football will still he carried.

Tuesday Case Forces
AFTRA Into Corner

Union Must Secure $10.5
Million By November 1,
Or Pay Entire Judgment

The American Federation of Television
and Radio Artists (AFTRA) faces im-
mediate execution of Tuesday Productions’
$10.5 million judgment against the union
unless it files a plan to post security in
place of a bond by November 1. The plan
must satisfy both the San Diego-based pro-
duction company and U.S. District Court
Judge Judith Keep.

The union had sought to appeal the case
without posting the $10.5 million bond, but
the judge was critical of AFTRA’s motion..
She said AFTRA had not done what was re-
quired by law, specifically accusing the
union of “‘doing nothing for five months” to
reach an agreement over security with
Tuesday. Keep further said that any AF-
TRA plan “had better be a simple, clean
proposal that someone can be held in con-
tempt over,” should there be a default.

Tuesday had already presented the court
AFTRA/ See Page 22

May Becomes
FirstCom President

Robert May has been appointed Presi-
dent of FirstCom Broadcast Services, com-
pleting a recent restructuring of the full-
service broadcast !
syndication firm
(R&R 10-1). May
replaces Jerry At-
chley, who earlier
this month took over
duties as President of
FirstCom’s KSSN/ |
Little Rock.

May was most |
recently General °
Sales Manager of

Robert May

Shamrock’s KMGC/Dallas, having spent
the last seven years with Shamrock. During
that time he was GM of KXLR/Little Rock,
and also served as GM at WBOK/New
Orleans and KLYX/Houston.

Area radio outlets.

An Amazing
From KABL Guaranteed

1o Improve |
Your Looks

beautiful people. No problem. Just listen to KABL [
and — voila! — instant beauty. And here’s the neat part.
For a limited time, you can take advantage of KABL's
10-day free tistening offer that is guaranteed to make
vou more beautiful. If not, you can tisten to a punk

rock station and then see what you look like. J
So don't waste a second.
Listen to KABL now and
soon you, too, will be...

TOO BEAUTIFUL FOR WORDS
96AM* 98FM

*KABES harpist
THEY’RE AT IT AGAIN — When it comes to marketing plans and station promotions there has
never been anything ‘“traditional” about San Francisco’s Beautiful Music maverick, KABL. And
this current newspaper ad is no exception. After “an eminent musicologist (the KABL harpist)
discovered that people actually tend to look like the radijo stations they listen to,” KABL obviously
feft honor-bound to inform the public. In reality, KABL President/GM Bill Clark decided to use the
print approach as an afternative to the oversaturated TV airwaves being filled by many other Bay

New Offer

An eminent musicologist”

has just discovered that people

actually tend to look like the

radio stations they listen to!

f Really. Now; let’s face it. you don't
want to look like a news station..

or a country station...or, heaven

forbid, a station that plays Fats

Domino or The Grateful Dead. I

You want to be one of the

HABL

L
STATION SALE LIKELY

FCC Admonishes KANC For Mystery Contest

KANC/Anchorage has been admonished
by the FCC for allowing station employees
to play the roles of contestants in an on-air
contest because few listeners had
registered to participate. KANC called the
situation an ‘‘innocent ruse,”’ or subterfuge,
but the FCC concluded that the station
“clearly misled the public.”

At issue was the ‘“Lieutenant Benson
Street Mysteries” contest aired by KANC
between March 22 and June 26. Contestants
who registered at a local shopping center
were eligible to be called by the station,
listen to mystery narratives and clues on
the air, and guess how the detective solved

MUTUAL CLAIMS
“NO DAMAGE" FROM STRIKE

CNN Radio Covers
NFL All-Star Games

In spite of an onslaught of lawsuits, the
National Football League Players Associa-
tion’s (NFLPA) proposed 20-game ‘all-
star” series began this week. Media
coverage was handled by Ted Turner’s
CNN Radio Network and superstation
WTBS-TV/Atlanta. Future NFLPA games
hinge upon court decisions which are ex-
pected soon (as well as an improvement on
lackluster attendance figures for the first
two games).

CNN Radio secured broadcast rights last
Friday (10-15), only a few working hours
prior to Sunday’s game in Washington, DC.
A second game was played in Los Angeles
Monday night.

Many of the 16 stations carrying the
games were able to sell them, however.
Group One President Al Grosby told R&R
that VP/GM Don Kidwell of WONE/Dayton
had the games half sold with four phone
calls. Grosby noted that two other Group
One stations, WAKR/Akron and KLZ/Den-
ver, were also successful in selling the
games on less than 24-hour notice.

CNN/ See Page 23

the case. Fifty finalists were eligible to win
various prizes, including a $2000 trip to
Reno. KANC/ See Page 22

ARBITRON AMOUNTS DIFFER

Controversy Erupts
Over DST Premiums

Arbitron’s recent admission that its
monetary incentives to Differential Survey
Treatment households differed from the
originally-announced amounts has stirred
controversy and confusion among broad-
casters. Original plans had all persons, up
to nine in the same home, residing with a
black 18-3¢ male receiving a five-dollar
premium for participating in the survey.
However, at recent RAB GOALS Commit-
tee and Arbitron Radio Advisory Council
meetings, Arbitron disclosed it had im-
plemented DST differently.

According to Arbitron spokesperson Con-
nie Anthes, “In our research tests on DST,
we used different combinations of

DST/ See Page 22
TRANSACTIONS

Seehafer Buys KWEB &
KRCH For $1.7 Million

Seehafer Broadcasting Corp. has agreed to
purchase the stock of Rochester Communica-
tions Corp., licensee of AM-FM properties KWEB
& KRCH/Rochester, NM, from First Concord
Corp. of St. Paul, MN for $1.7 million. No broker
was involved in the transaction, which is pending
FCC approval.

KWEB is a Skw day/1kw night facility at 1270
kHz, and KRCH operates at 780 watts ERP at
101.7 mHz. The takeover date is expected to be
January 1, 1983.

First Concord has no other broadcast holdings,
while Seehafer owns three Wisconsin properties:
WOMT/Manitowac, WQTC/Two Rivers, and
WXCO/Wausau.

The purchase agreement, which includes the
assumption of certain undisclosed liabilities, was
reached or September 22 No format or call letter
changes are expeciec



Page 4 .

Washington Report

McGavren Guild Finds

AM Stereo Uncertainty

A survey of stations represented by
McGavren Guild turned up general uncer-
tainty when the following question was ask-
ed: “In order for AM radio to remain com-
petitive in the next five years, how impor-
tant is it for AM radio to offer stereo serv-
ices?”

Overall, only 38% of the GM’s, PD’s, and
sales people surveyed responded ‘‘very im-
portant” or ‘“‘somewhat important” to the
question. Not surprisingly, however, the
figures were much higher for AM station
personnel as compared to FM. For in-
stance, 53% of AM station managers feel
AM stereo is important, compared to 11 % of
FM managers. Taking the results as a
whole, Ted Bolton Associates concluded
that broadcasters are generally uncertain
about the importance of stereo to AM
radio’s survival.

Armstrong Winners

Announced

Winners of the prestigious Armstrong
Awards for excellence in radio were an-
nounced recently (10-15)) at a ceremony at
Lincoln Center in New York. First prizes in
the six categories went to: Music — WLIR/
Long Island for a Janis Joplin tribute; News
— WUHY/Philadelphia for coverage of a
teachers’ strike; News Documentary —
NPR for a program on voting rights; Crea-
tive Use of Medium — Kathy McAnnaly
and Randy Thom for ‘“‘Sound Design’’;
Public or Community Service — WOR/New
York for “Goodbye Lucy”; Education —
WHRO/Norfolk for ‘American Diplomacy.”

Fulltime Status Granted
To Virginia Daytimer
WPWC/Dumfries-Triangle, VA has won
what all daytime-only broadcasters desire
— the right to broadcast fulltime. An FCC

law judge last week cleared the way by
granting WPWC’s request to change fre-

quencies, boost power, switch its communi- |

ty of license to Quantico, and go fulltime.

The changes had been opposed by WLEE/
Richmond, which shares the frequency
WPWC is moving to (1480 kHz). WLEE in-
itially submitted field measurements show-
ing the move would create prohibited over-
lap. But later measurements, undertaken
jointly by the two stations, showed there
would be no problem.

Lebrecht Joins

Broadcast Industry Council

Former EZ Communications Director/
Operations Don Lebrecht has been named
Executive Director of the Broadcasting In-
dustry Council to Improve American Pro-
ductivity. Lebrecht has also served as PD
and OM at WPAT/New York and manager
at WDVR/Philadelphia and CHF1/Toronto.
He was once Operations and Sales Manager
at WBT-FM/Charlotte.

The council has been formed by the NAB,
with backing from the White House, Con-
gress and Labor, to convince Americans to
work harder and increase their productivi-
ty. In December, the council will begin ask-
ing radio and television stations to donate

free air time for public service announce- |

ments on productivity. Spearheading the
drive is WEAZ/Philadelphia President
Jerry Lee, who so far has raised $130,000 in
contributions from broadcasters to pay for
production and distribution of the PSA’s.

NAB Names Committees

The NAB has announced its committee
membership lineup for the coming year.
Chairmen of the various panels include:
Metro Market Radio and Radio Program-
ming Conference Steering — Doubleday
Broadcasting President Gary Stevens;
Medium Market Radio — WJOL/Joliet, IL
GM William Hansen; Small Market Radio
— WKNE/Keene, NH President/GM Hal
Close; First Amendment — Mutual Presi-
dent/CEO Marty Rubenstein; All Industry
Cuban Interference Task Force — Jeffer-
son Pilot Sr. VP Cullie Tarleton; Broadcast
Deregulation — KARN/Little Rock Presi-
dent Ted Snider; Task Force on Radio Allo-
cations — WOOD/Grand Rapids Exec. VP/
GM Mike Lareau; Convention — Stauffer
Communications VP Jerry Holley; Copy-
right — WPIX/New York VP David Polin-
ger; Engineering Advisory — McGraw-Hill
Broadcasting VP/Director of Engineering
Robert Flanders; Congressional Liaison —
ABC VP/Washington Gene Cowen; Futures
— Cullie Tarleton & Landmark Broadcast-
ing VP/GM Mark Smith; International —
Bonneville International President Arch
Madsen; Minority Executive Council —
National Black Network President Gene
Jackson.

R&R/Friday, October 22, 1982

Reagan Reaches
Farmbelt On Radio

President Reagan last week used a hastily-arranged, ad hoc radio
network to announce to American farmers that he was approving
unlimited grain sales to the Soviet Union. Explaining the last-minute de-
cision to use radio, White House spokesman Douglas Elmets told R&R,
“We were going right into the homes of farmers when they’re listening

to the radio.”

Several radio people involved in the
broadcast rated it a success, but complain-
ed of short notice and technical difficulties
that caused a 15-minute delay. It was pret-
ty much a mess,” reported Richard Hull,
Farm Director of the Kansas Agriculture
Network.

According to Elmets, a decision was
made last Thursday (10-14) that the Presi-
dent would make a nine-minute address at
9:15 EDT the next morning over four radio
stations and six regional farm networks.
Elmets said the broadcast was offered to
WHO/Des Moines, KMOX/St. Louis, WCCO/

Minneapolis, KMMJ/Grand Island, NB and
the Brownfield, Indiana Rural, Agri-Broad-
casting, Mid-America Agricultural, Agri-
Net Farm, and Kansas Agriculture Radio

NAB'’s Fritts Stresses Unity,
More Active Lobbying Effort

In an address to the Federal Communications Bar Association
(FCBA) in Washington this week (10-21), NAB President Eddie Fritts
reemphasized a unity theme he first introduced in an August address to
the West Virginia Broadcasters Association (R&R 8-27).

“Uniting all segments of the communica-
tions community where there is common
concern must be our first priority,” Fritts
declared in his first major Washington ad-
dress since assuming office three weeks
ago. “The impact of a united front cannot
be overstated.”

As proof that unity works, Fritts pointed
to this year’s compromise among the
broadcast, cable, and motion picture in-
dustries over cable copyright legislation. A
similar partnership, he suggested, would
help bring victory in the struggle to extend
First Amendment freedoms to the elec-
tronic media.

“The time has come for those of us in the
information business to look to each other
for other areas of agreement, support and
possible compromise,” Fritts said. ‘“By
beginning to develop the rapport between
all factions of the industry, we stand a de-
cent chance of short-circuiting potential
confrontations.”

Stresses Intensified NAB Lobbying

“Qur lobbying effort will be strengthened
in manpower and budget over the next few
months,” Fritts pledged to his audience of
communications lawyers. ‘“As the new
technologies overtake outdated legislation,
NAB should be an able broker for the in-
dustry at the FCC, on Capitol Hill, at the
White House and State Department and
throughout the government.”

Fritts also pledged to bring long-range
planning and a more active role in interna-
tional communications to the NAB, a
revitalized political action committee
(TARPAC), and a continued fight for ‘‘sen-
sible deregulation — not the sort afforded
the airlines or trucking industries.”

Expanding on NAB'’s need to be involved
in international affairs, Fritts said, “Over
the years, NAB has primarily regarded it-
self as a domestic organization with respon-
sibility for the domestic concerns of our
members. Recently those domestic con-
cerns have expanded beyond U.S. borders.”
He cited last year’s 9 kHz controversy and
current problems with Cuban interference.

|

Networks. They were contacted late Thurs-
day afternoon.

The White House fed the speech by AT&T
line to WHO. The rest were to pick it up
from WHO via a special tie-in arranged by
ITT. However, at 9:15 Friday morning the
line was silent. Elmets said later the White
House had only one hour to arrange the
hookup, and predicted a better job could be
done if the process is ever repeated.

Elmets told R&R that President Reagan
was one minute into his remarks before
learning he was speaking only to himself.
The technical snafu was corrected in a few
minutes and Reagan was finally able to be-
gin at 9:30, 15 minutes behind schedule. Un-
fortunately, said Elmets, some of the sta-
tions — hearing nothing at the scheduled
time — had hung up. The White House call-
ed them directly after the speech to feed a
tape of the statement.

Kansas Agriculture Network’s Hull call-
ed the broadcast ‘‘historic”’ and said all 35
affiliates carried the remarks in full. He
added, “I hope they do it again but I wish
next time they would get some broadcast
people who understand how these things
work.”

KMMJ Station Manager Willard Morton
commented that his station got ‘““a very
favorable response’”’ from farm listeners
and said of the 15-minute delay, “We kept
ad-libbing until he came on.”” WHO PD Bob
Gifford said his audience was intensely in-
terested in the President’s speech, setting
the agenda for a call-in program which fol-
lowed immediately. According to Gifford,
listeners divided evenly on the issue of un-
limited Soviet grain sales, and the station
had to turn away 400 callers.

Fowler Speech Calls For
Advertising “Self-Regulation”

“It’s my view that advertisers themselves, and not the government,

should police what is said and to whom,” FCC Chairman Mark Fowler
told the Advertising Club in Sydney, Australia last week (10-14).

Fowler compared ‘misguided federal
regulation’’ with the Australian boomerang
which “‘comes back at you, sometimes with
a thud.”

He explained, “I believe that self-regula-
tion by broadcasters and advertisers in the
United States is, in the long run, a more
desirable way to meet the needs of our
society than through content guidelines or
advertising restrictions. Not only do I find
government intrusion in this matter suspect
under our First Amendment; but I wonder,
really, if it ever works the way those who
favor regulation intend.”

Charting the history of 1970’s Supreme
Court decisions on whether advertising is
protected by the First Amendment, Fowler

noted, “While the court did not make it ab-
solutely clear how much protection adver-
tisers were entitled to, by the end of the
decade it was clear that advertising played
an important role in the exchange of ideas
and information, and the United States Su-
preme Court recognized that role.

“In hindsight, protecting advertising un-
der the First Amendment makes a lot of
sense,”’” Fowler continued. ‘“‘Advertising
teaches us, advertising convinces us, ad-
vertising educates us. Of course, advertis-
ing can deceive us, can make us believe and
see things that really aren’t there, can
sometimes make us feel bad about our-
selves. But so can a great novel or a motion
picture.”



ARE YOU GOING
TO BROADCAST
THE KIND
OF AM STEREO
THAT NO ONE

LISTENSTO?

Motorola's AM Stereo system has one attribute you
can't afford to overlook. It's designed to deliver superb
quality sound to the most modestly priced receivers.

And after all is said and done, your ratings may be
entirely dependent on how many people can listen to you
on AM Stereo radios. AM Stereo is a lot more than a
promotional opportunity —it's a chance to pull ahead of
your competition, if you jump on the right bandwagon.

Motorola is really rolling on AM Stereo. FCC type

acceptance is expected in October. Call Chris Payne at
(202) 862-1549 or Dick Harasek at (312) 576-3591.

@ MOTOROLA

AM Stereo. A system designed to be heard.
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Battery Packs More
Recharge Cycles

The Enerlite Marathon 10 is a 3.5-pound rechargeable nickel cadmium
battery pack capable of providing up to eight hours of power for portable
VCR's or any other electronic equipment that requires 12 volts of continuous
power like portable audio components, tools, or portable televisions. While
other comparable power sources weigh in at 6-15 pounds and deliver a
rechargeable maximum of 150 cycles, the Marathon 10 provides 1000-1500
charge/discharge cycles. It's constructed of flame-retardant material and
won't be damaged if overcharged or left discharged. Suggested list is

$169.956.

55+ To Double Hedlthcare $$

With the growing popularity of News/Talk radio and the re-emergence of
Big Band music formats, the older demos can't be ignored (R&R, Sales,
10-15). Toward that end advertisers, agencies and station sales people
should be aware of a 320-page study conducted by the New York-based
research firm Find/SVP. it predicts those Americans 55 + will double the
amount of money they spend on drugs, home healthcare equipment, supplies
and services during the next decade.

Al Sets Radio Producers Conference

*Dialogue '82: Radio . . . The Sound of Creativity' is the theme of Audio
Independents, Inc.'s (Al) forthcoming conference for independent and sta- |
tion producers. Set for December 16-19, the meeting's theme will be
rendered through the work of various radio pro-
.ducers, among them ‘‘Soundscapes’ creator Bill
Fontana, ‘Kindred Spirits’”" producer David
Freudberg, and the Source’s founding News Direc-
tor Jim Cameron. Complementing these presenta-
tions will be six half-day hands-on workshops and 24
panel sessions that cover a diverse range of topics:
funding, public and commercial radio, radio drama,
women in broadcasting, and satellite technology, to
name a few.

The Asilomar Conference Center in Pacific
Grove, CA Is the convention locale. Members
registering before December 1 pay $50, non-members $65. It's $756 after
that date. For additional information, contact Al national headquarters at
(415) 864-0700.

NARM Fights Back
Against Home Taping

The advance release of cassettes and theft-resistant
packaging are two combative measures against home taping be-
ing weighed by NARM. Also under consideration at the group’s
recent Houston meeting was the possible discounting of casset-
tes, following the results of an August price test.

Two labels supporting advance
cassette releases are CBS and
Warner Bros. Records, whose label
executives said that both had been
seriously thinking of issuing cassettes
at least one to four weeks ahead of
LP's. There were some dissenters
who contended it would penalize
album purchasers and would not be
very effective in significantly halting
home taping. But the majority of atten-
ding retailers and wholesalers were in
favor, opting for a two-week advance
cassette release date.

Both label and retail personnel have
agreed to cooperate in the test
marketing of a standard, theft-resistant
cassette package, 12 inches long by
six inches wide. Plans call for testing
to begin in January. A CBS label ex-
ecutive also discussed his label's con-
sideration of a "‘two-fer pack’ mer-
~handising technique for cassettes.

Solving
Problems By
The Cube

You can solve problems more
quickly and easily or learn methods
to aid your ongoing quest for self-
improvement through a 3%” X
3% ” acrylic cube. Practical Pro-
ducts’ Ultimate Solution Cube
houses 91 interchangeable topics
in a desk top conversation piece.
While you sit at your desk, you can
relax with poems and sayings or
reinforce your work ethic through
topics that include ‘“How To Deal
With Worry,” *Saving Time and
Being More Efficient,” *‘Dealing
Wwith Other People,” and *‘Greater
Degrees Of Success.” The
Miscellaneous category features
such gems as the art of selling, the
art of work, and how to keep your
desk and your mind free of clutter.

The Ultimate Solution Cube
answers these and other everyday
problems in your business or per-
sonal life for $15.95, with a full
money back guarantee. Write 6272
W. North Avenue, Chicago, IL
606383, or call (312) 237-2986.

An album and cassette would be
packaged together as one, costing
one-and-a-half times the retail tag of
an LP.

The results of a special August price
test, which featured a two-dollar dis-
count on all prerecorded cassettes,
showed impressive sales gains ranging
from 59% to 38% at various outlets.
These sales increases were notewor-
thy, too, in that the tests were run
without advertising.
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SUWA SEIKOSHA

Watch TV

You can keep track of the date,
time, and the latest news, sports
scores, or favorite soap at the flick
of your wrist with Suwa Seiko
Company's watch TV. It comes
equipped with a video cable and
headphones for its 1.2-inch liquid-
crystal black and white screen. But
this tiny boob tube will cost a hefty
$400.

Steering Clear Of Consultant |
Conflicts

Traditionally, radio consultants are brought in to identify pro-
blems — programming, station direction or fine-tuning is their
bailiwick. Sometimes, however, more problems may result, stem-
ming from not having all agreements in writing and/or lack of
communication as the consultant progresses through each work

stage.

An article in the October 15 issue of
Boardroom Reports warns against
the most common consultant pitfalls
and offers solutions:

® When management isn’t certain of
getting what it paid for, the question is
raised, “Why is the consultant cost-
ing so much?’’ At the beginning, put in
writing that the consultant report to
management whenever a specified
dollar amount of the total cost is spent.

® Who oversees the consultant? So
disputes won't have a chance to flare
up, let the executive who will super-
vise the consultant also take part in the
hiring process. Then follow up by giv-
ing the supervisor the authority to okay

changes that may crop up as the con-
sultant’s work progresses.

®Why is the consultant here? To
maintain employee morale and not
undermine the consultant’s purpose,
level with workers whose jobs may be
affected.

®Why isn't the consultant solving
problems? More often, it's the consul-
tant’'s job to identify problems and
teach others how to solve them.

®Why is the staff spending time
working for the consultant, leaving
some areas shorthanded? If the con-
sultant needs worker assistance,
assign employees on a parttime or
rotating basis.

week)

(2nd week)

® JEFF GELB TO JOIN R&R AS AOR EDITOR —
Exits KGB/San Dlego alrshift

@ JOHN & DINO BARBIS NAMED CO-DIRECTORS
OF NATIONAL PROMOTION AT ABC

© NUMBER ONE FIVE YEARS AGO: “You Light
Up My Life" — Debby Boone (WB/Curb) (2nd

© NUMBER ONE COUNTRY: “Heaven's Just A Sin
Away" — Kendalls (Ovation) (4th week)
©® NUMBER ONE LP: "Aja" — Steely Dan (ABC)

RECORDING THIS WEEK:

KANSAS
STEEL BREEZE
EVELYN KING

| WESTWOOD|
ONEe

JERRY REED

LOS ANGELES

NEW YORK

|
—
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Networks/Program Suppliers

MUSIC FEATURES

Earth News

Toni Basil (November 15-17)
Joe Jackson (November 15-18)
Steel Breeze (November 19-21)

Global Satellite

Rockline:
Peter Gabriel (December 13)

Innerview

Lindsey Buckingham (November 8)
Fleetwood Mac/Pt. | (November 15)

London Wavelength
88C/London Wavelength:
The Who Special (November 15-December 20)

Mutual

“‘Basie, Herman and Fountain in Concert”
(November 20)

Top 30 Artists of All Times (November 27)

““The Great Entertainers’” w/Johnny Cash
Tribute (November 25-28)

Dick Clark Christmas Party (December 24-25)

Narwood

Country Closeup:
Ed Bruce (November 8)
Earl Thomas Conley {(November 15)
Larry Gatlin & Gatlin Bros.
{November 22)
Music Makers
Sy Ofiver {November 8)
Anita O'Day (November 15)
Duke Ellington Tribute {November 22)

NBC

Source:

Rockstreet: The Source Music Magazine
(November 12-14)

Rick Springfieid Showtime Simulcast
(November 21)

Fleetwood Mac Weekend (November 19-21)

Linda Ronstadt Live (November 25)

Jimi Hendrix Tribute (November 26-28)

Who Special (December 3-5)

RKO Networks

Hot Ones (IS, Inc.):
Foreigner (November 15)

CBS Cancels
Mystery Theatre

December 31 will be the last
broadcast date for the CBS
Mystery Theatre. According to a
network spokesperson, CBS is
placing more emphasis on news,
sports, and information programm-
ing.

Muslicstar (IS, Inc.):

Melissa Manchester (November 8)
Fleetwood Mac (November 22)

Solid Gold Saturday Night
(Dick Bartley):

B.J. Thomas (November 20)
Rolling Stone
Magazine Productions

Continuous History of Rock & Roll:

Producers Special (November 8)
Motown Rocks (November 15)
Great Vocalists (November 22)

Guest DJ:

Pat Travers (November 8)
Carlos Santana (November 15)
Rainbow's Roger Glover (November 22)

United Stations

Country Music Countdown:

Johnny Lee {November 12-14)
Gene Watson (November 19-21}
Marty Robbins (November 26-28)

Dick Clark’s
Rock Roll And Remember:

Byrds (November 12-14)
B.J. Thomas (November 19-21)
Bobby Vee (November 26-28)

Hollday Speclals:

Charlie Danlels & Friends (Thanksgiving)
Xmas With Oak Ridge Boys (Christmas)
Ronnie Milsap's Golden Decade {New Year's)

Watermark

Muslcall:

Joshua Logan/Annie Get Your Gun
{November 13-14)
Soundtrack of the 60’s:
Johnny Tillotson/The Orlons
{November 13-14)

Westwood One

Budwelser Concert Hour:
Spinners (November 12-14)
The Countdown:
Cheryl Lynn/Jeftrey Osborne
(November 12-14)
Dr. Demento:
Capt. Beefheart (November 12-14)
In Concert:
REO Speedwagon (November 19-21)
Live From Gilley’s:
Billy "'Crash’* Craddock (November 12-14)
Moe Bandy (November 19-21)
Off The Record:
Who/Pt. | {November 12-14)
Who/Pt. Il (November 19-21)
Rock Album Countdown:
WhoMen At Work (November 12-14)
Pat Benatar/Kenny Loggins
(November 19-21)
Speclal Edition:

Deniece Williams {November 12-14)
Zapp {November 19-21)

KBAY SETS STAGE FOR MUSICAL — Among the affiliates airing Water-
mark/ABC's “Musical!” series is KBAY/San Jose. Indicative of the positive
response for the weekly three-hour show was a bouquet of flowers sent to the
station from a local florist. Basking in the sweet smells of success are (I-r) florist
staffer Barbara Spencer, GM Steve Snell, and PD Bob Kohtz.

ABC

Contemporary Net/
Spothlight Specials:
Billy Joel (December 19)

ces

RadloRadio:
On Stage Tonight: Commodores (November 6)

Clayton Webster

Country Calendar:
Conway Twitty (November 15)
La Costa (November 16)
Statler Bros. (November 17)
Jacky Ward (November 18)
Kerny Rogérs (November.19)
Gary Stewart (November 20)
Jean Shepard (November 21)

Retro Rock:

Gernesis (November 15)
Jefterson Starship (November 29)

Westwood
Broadcasts
Who, Journey

Mary Turner, host of
Westwood One’s “‘Off The
Record Specials,” recently spent a
week with the Who for a two-part
special scheduled for the weeks of
November 8 and 15. The weekly
short, "Off The Record,” will also
feature the group's comments dur-
ing the entire month of November.
Additionally, the syndication firm
has obtained exclusive rights to
record Journey for airing on the
“In Concert’’ radio series. The
group will be recorded during its
forthcoming 1983 tour.

PEOPLE

® Johnny Biggs i
is prcmoted from
Distribution Mana-
ger to Executive in
Charge of Opera-
tions at Water-
mark/ABC Radio
Enterprises. He
first joined the firm
in 1976. Biggs will

Johnny Biggs

also retain his position as co-producer
of the 'American Country Countdown
with Bob Kingsley."

® Mike Russell
has been ap-
pointed Regional
Manager/West for
Drake-Chenauit.
Prior to joining the
compzny two years
ago as National
Programming Con-
sultant/OM, he

4

Mike Russell

served as Program Manager of KTNT
& KNBQ/Seattle-Tacoma.

®Joe Stroop named broadcast
editor for AP in Texas. He succeeds
Alan Sayre, who was appointed early
supervisor for the service's Dallas
bureau. Stroop joined AP in 1979. In
other activity, AP has hired eight to its
National Broadcast staff: Oscar
Gabriel, Greg Johnson, Steve Katz,
Laura King, Brad Krohn, Sofia
Mannos, David Ochs, and Paut Reil-

ly.
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RKO’S MADDEN SCORES — RKO Radio Networks sportscaster and CBS
NFL color commentator John Madden was the recipient of the “Golden Mike
Award” from the Touchdown Club of New York. Among the attendees were
representatives from Needham, Harper and Steers, ad agency for State Farm
Insurance which sponsors RKO Two’s morning and afternoon sports broad-
casts. Sharing the victory are (I-r) RKO's Greg Batusic, NHS's Ira Berger and
Steve Felt, RKO sportscaster Don Criqui, Madden, RKO Sports Manager
Charley Steiner, and NHS VP Bill Hiemann.

Nash and Stephen Stills.

STILLS, NASH VISIT SOURCE — On the weekend of October 22-24, Source
affiliates will be treated to a two-hour Crosby, Stills and Nash special featuring
the group's past and current music plus individual interviews tracing each
member’s musical history. Flanking producer Denny Somack are (left) Graham

ABC
Direction Network:
“Adutt llliteracy’’ w/ Irv Chapman (October 30-31)

Earth News
Gartield the Cat creator Jim Davis (October 28-31)
Author/Comedy writer George Gipe

{November 18-21)

Mutual

“Billy Packer-Al McGuire Show,” daily collegiate
basketball analysis show, retums for a second
year {November 29 Debut)

Twelve-week play-by-play series, "The College
Basketball Game-of-the-Week,”” airs with John
Cheek and Fred Snowden
(Debuts December 11)

Narwood
Minding Your Business:

Novelty Cards/Electronic Product Surveillance
(October 28)

Olympic Losers: Merchandisers/fEmployee Health
Update (October 29)

Outlook:

““Dreamgirls’ actor Cleavent Derricks (October 28)

New IQ Test (October 29)

NC Dep. Superintendent of Public Schools Dr.
Robert Bridges (October 30)

‘National Public Radio

Sunday Show:

Slight Return Productions, with a grant from the
NPR Satellite Program Developments Fund,
has put together a four-hour radlo
documentary, “'Jimi Hendnx."

(November 2, 9, 16, 23)

MONEY-MAKING
AUDIENCE-BUILDING

60-Seconds on Tape
TAG IT, CART IT, RUN IT.
Custom-printed mini-cards

front & back

NEWS & INFORMATION FEATURES

16 Years Proven Success

®
MINI-BINGO
THE Canadian Radio Promotion

MAKE A PROFIT BEFORE YOU START .

NBC

““A Half-Century of NBC Comedy”
(November 20-21)

Progressive Radio Network

Laugh Machine:

Steve Martin/Carl Reiner & Mel Brooks/Bob Hope
(Week of October 25)

News Blimp:

“Deep Throat” star Harry Reems/The New
Right/Police/The Kian (Week of October 25)

Watermark

TV Tonite:

“'Family Ties’* — NBC (October 27)
“Star of the Family" — ABC (October 28)
“Walt Disney” -— CBS (October 29)

Westwood One
Competitors:

Underwater photog Stan Waterman
(October 29-31)

Spaces & Places:

Vietnam Veterans (October 29-31)
Real Live Valley Girls (November 5-7)
Pop Psychology (November 12-14)
Tellin’ It Like It Was:

Bilt Russell/Black Inventors {October 29-31)
George Washington Carver (November 12-14)
Black educator Charlotte Hawkins

(November 19-21)

Farmfeed,

MAKE YOUR NEXT CALL MAKE YOU MONEY. . . CALL
Larry Nathan, Peter Powell Assoc., 503-686-0248 NO\JV\-




WCAU-FM add KZZP add WBCY add
Z93 add WKEE add 40 WANS-FM add
94Q add WZYP add WZZR add
WLOL-FM add 30 WHHY-FM add KIOA add
KEARTH add wBBaQ add WKAU add
KlQQ add WOKI add WKDD add

K093 add 31
KHOP add
KGGI add
KJRB add
95XIL add
Q104 add
WAEV add
95SGF add
WFOX add
WISE add
WSPT add

WCIL-FM add
KFMZ add
KYYA add
WPST deb 37
Y103 29-24
92X deb 18
KFI deb 40
KRQ deb 18
WJAD deb 36
WPFM deb 28
WYKS deb 30

KCDQ deb 24
K104
KSET-FM
wcsc
KNBQ
K96
117/,04
wsav
WCIR
WHSL

One of the
“MOST ADDED”
CHR

/ AVINIGAYE
“SEXUAL HEALING”

-

Y100 add

195 add

CKLW deb 20
KEARTH deb 24

KlQQ add

WAXY add
KFRCadd KamMaQ add

KIKI 29-27
G700 on

KZFMadd KTFMdeb26 WSFL on
Y103 28-25

B97 add

Just Shipped - Already On:

[ES AT L “DOWN UNDER™

CFTR 1-1
CHUM 1-1
CKGM 10
KZZP add
WKRZ-FM add
KSET-FM add
wsayV add

WCIR add
wzZyQ add
WFOX add
KRNA add
KGHO add
96KX on
K104 29-25

KKXX 3022 WYKS
OK100 33-31
95XIL deb 35
WHSL 28-19
KISR deb 28
KRQ

Kama

WSPT

BILLY JOEL'’S “PRESSURE?”
~ Billy Starts His Coast To



TWO—PAGE
TREAK

KEGL22-17 D93 deb 28 WKEE KNOE-FM
WGCL 10 KCBN 31-27 waibD KKLS

KiQa 27 WXKS-FM on WOKI KcDaQ

KFRC add 32 XTRA on WNOK-FM

KYST30-18 WPHD 24 KFI

KSET-FM 128 WKRZ-FM deb 32 KBBK

wuxa 3-17 KITY 36-31 KSKD

WKDD 9-7 2104 27 KIKI

wsayv 18-15 WIGY 29 wuBa

WHSL 24-20 KSEL-FM 24 WERZ Wﬁﬁ @
WXLK 16-12 WRKR 38-32 WYKS »

JUDASIPRIEST,

“YOU’VE GOT ANOTHER THING COMING”

3WT add WLS-FM deb33 WRCK
WABB-FM add WPHD deb 29 WSSX
WOKI/ add wJxa 7-6 WIGY
WHSL add WFBG deb 39 WERZ
WFLB add KISR 26-24 WYKS
KBIM add KEGL
CHUM 15 WKFM
/@@Aﬂ.ﬂ& “GOODBYE TO YOU”
& .9 KEGLdeb37  KCDQadd KHOP wsav
B WNOK-FMadd WKFM KNBQ WFLB
! WGH add WPHD KSKD KvoL
KYYX deb37  WOKI WIGY KBIM
KBBK add WSFL WERZ
KENI add wJxa WFBG

T0OH ’
Coast Tour October 24'
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Kodak Unshutters Fast Film

Following the successful debut of its disc camera, Kodak has one more
click up its shutter — super high speed color print film that will reduce the
need for flash attachments and light meters, giving photographers the added
advantage of shooting in dim light or fast action situations.

The 35-millimeter film clocks in with a light sensitivity rating of 1000, con-
siderably outpacing Kodak's own Kodacolor Il which is rated at 100 as well as
the 400 ratings of Agfa-Gevaert, Fuji, and 3M. Hoping to boost the stuggish
35-millimeter camera and products industry, Kodak will market the fast film
sometime in 1983. Though a price hasn't been established, industry
observers believe the film will be a popular item, even if it retails for 25% more

than Kodacolor 400, which is $3.50 per 24-shot roll.

Soap Stars Sing On MCA Album

Ten popular ABC-TV soap opera
stars will be treading record industry
waters with the joint MCA/ABC LP,
“Love In The Afternoon.”” Daytime per-
formers featured on the album are
Susan Lucci and James Mitchell of
*‘All My Children,” Stuart Damon and
Loanne Bishop of ‘‘General
Hospital,” John Gabriel and Helen
Gallagher of “Ryan’s Hope,” Joel
Crothers and Sharon Gabet of
“Edge of Night,” and Michael Storm

WHK|420
\ AY™

z ‘n “‘n 'Ws

N\ BROWNS COUNTRY J

and Mary Gordon Murray of “One
Life To Live.”

Jim Foglesong, President of
MCA's Nashville division, is the pro-
ducer; the LP will be recorded in
Nashville, New York and Los Angeles.
Scheduled for release during the first
quarter of 1983, the album will target
hardcore soap buffs on regional and
national levels through daytime TV
magazines and other media.
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 314-423-4411
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Pro:Motions

Harris Opens Promo Firm

Larry Harris has
formed Larry Harris
Promotions, an inde-
pendent firm special-
izing in national AOR
promotion for both the
record and film indus-
tries. Harris is co-
and former o
Sr. VP/Managing Di- Larry Harris
rector of Casablanca Record and Film-
works. Prior to that he worked in AOR pro-
motion for Buddah Records. He can be
contacted at (213) 986-8675.

Lessard New WOKQ VP

Martin Lessard adds VP duties to his
General Manager post at WOKQ/Dover.
He's been with the Fuller-Jeffrey Group
station since 1977, serving as Sales
Manager and Station Manager before assum-
ing his GM post.

SWAN Expands

Raphael, Hughs, and Sides

Ronnie Raphael of the South West
Album Network (SWAN) has announced its
expansion into film promotion through an af-
filiation with L. G. Hughs and Rob Sides.
Sides will work out of Houston with Hughs
remaining in Dallas. SWAN can be reached at
(214) 826-8616.

Rubin Promoted
At Arista

Steve Rubin has
been elevated to Di-
rector/Field Marketing
at Arista Records.
During the past three
years he served as
the label’s National s,
Marketing Manager. Steve Rubin

Jacobson StreetWise GM

Cathy Jacobson has been appointed
General Manager for StreetWise Records.
She’s the former Director/Sales and
Marketing of Emergency Records.

Creed Becomes WREN SM

Dan Creed has been named Station
Manager at WREN/Topeka. A 15-year radio
veteran, Creed was most recently Assistant
Sales Manager/Regional Sales Rep for KFH
& KBRA/Wichita. In other station news, the
ownership of WREN has been transferred
from Al Landon and family to Phil
Kassebaum, an attorney, and Barry
Gaston, WREN’s Exec. VP. Both men are
also involved in the ownership of KFH &
KBRA.

WDNC & WDCG Pick
Management Team

Sackett, Stoler, Pate

Jim Sackett and Julian “Jay’’ Stoler
have been appointed Station Managers of
WDNC & WDCG(G-105)/Durham, respec-
tively. Sackett first joined the WDNC sales
staff in 1977, moving up to Program Director
and morning personality. He retains his air
shift. Stoler has been with G-105 since
February as General Sales Manager. He will
handle national sales for both stations. in
related activity, Dee Wanna Pate becomes
Corporate Business Manager/Administrative
Assistant, maintaining her previous post of
Office Manager.

Braun Joins Legal Firm

David Braun, formerly President of
PolyGram Records, has joined the legal
firm of Wyman, Bautzer, Rothman,
Kuchel & Silbert. He will specialize in all
aspects of the entertainment industry.

Exclusively from

Charles Michelson, Inc.

127 West 26 th Street, New York, N.Y. 10001 212 /24 3-2702
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WARNER BROS.HAS
RADIO!

by Warner Bros. Records

96KX KHOP WXKS-FM g
‘CNHLI(JJI{I - wfslézv WLOL-FM KBBK "
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181 AND Produced by Qufncy Jones for
Produced by Steve Winwood for F.S. LTD. Quincy Jones Productions
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Quantiplex — Research
With Sales Payott

One of the biggest needs in the radio business is for credible
qualitative and product usage data. Major agency media execs
lament the relative lack of such data on radio, while station sales
management is often looking for any extra edge over the competi-
tion — be it other stations or other media — that qualitative

research can provide.

John Blair’s Quantiplex division
would like to fill that need. Beginning
this month the new service — new to
radio at least — will be fielding studies
that may provide benefits for stations
and advertisers in some key markets.
Quantiplex is looking to grow into a
widely used industry tool that doesn’t
have the limitations inherent in studies
such as Arbitron’s Qualidata or
PRIZM, or even the Simmons material.

What is Quantiplex all about? Allow
me to introduce you to this new pro-

duct for radio — examining its
methodology, displaying some of its
data, and getting reactions from

broadcasters who have been pitched on
the service.

Telephone Interviews

In the 20 or so markets where Quan-
tiplex will be obtaining radio informa-
tion (the service has previously only
captured TV and newspaper info) this
fall, the telephone interview technique
will form the basis for the research
data. The interview will try to obtain a
wealth of information on the public’s
media habits, as well as product usage
and qualitative details; so the inter-
view is long, 17-22 minutes on
average, say Quantiplex officials Bill
Morris, Ron Laufer and Rob Fisher.

According to these spokesmen, 80-90%
of those contacted cooperate with the
study. Should a person drop out in the
middle of the interview, his or her input
is not used in compiling the finished
Radio Audience Profile (RAP) issued by
Quantiplex. Unlisted numbers are
sampled, and only one person per
household is interviewed.

Markets, Sample Sizes

The goal for Quantiplex is to pro-
duce RAP reports in approximately 20
markets this fall. Generally the service
would like to survey a market twice
annually, during the major radio and
TV sweeps in April/May and October-
/November. For example, the fall
survey for Quantiplex will cover the
dates of October 28 - November 24.

Sample sizes will vary by market. In
New York the in-tab goal will be 3000
persons, while in L.A. and Chicago the
total will be in the 2500 range. Other
top 20 markets will likely see 2000
completed interviews, while the
smallest total would be 1500 — for a
market such as Salt Lake City, for ex-
ample.

While a list of the markets to be
surveyed is still being finalized, the
following markets are likely to see RAP
reports produced by Quantiplex: New
York, L.A., Chicago, San Francisco,
Dallas-Ft. Worth, Cleveland, Denver,
and New Orleans, plus possibly others.
Some of the markets involved have net-
work O&O operations — it seems that
CBS helped pioneer this product and
the other nets are apparently also in-
terested in the effort.

R&R/Friday, October 22, 1982

see here cover the total week, there is
also daypart information available for
10 other Monday-Friday and weekend
combinations. Unfortunately, the
demographic displays in the RAB
books are not as varied. The only demo
shown in the reports is adults 18+.
Quantiplex officials tell me though
that all standard demo breakouts will
be available on computer tape, at extra
cost. Reportedly service bureaus,
including Market-Buy-Market, Telmar,
and IMS will eventually be able to
offer access to the Quantiplex data
base.
Several Reports

There are three major types of infor-
mation that seem to come from the
RAP report. First, there is an indica-
tion of radio station audience size, but
measured only in terms of cume. Se-
cond is the breakout of how a station’s
listeners stack up in qualitative and
consumption categories (see the exam-
ples on this page). Finally, there is the
cross-media comparison, which out-
lines — by product category — how
consumers use the major media in the
respective market. This can be
especially useful in comparing how the
target consumers use radio, TV, and
the newspapers. It is hoped that this
type of analysis will give radiocasters
ammunition to use in trying to wean
away dollars from other media.

Shown on this page is an example of
the product usage data. Using the
“Beverage/Fast Foods” category from
a sample report, stations can see how
much of their cume falls into each
respective bracket. A station whose
Arbitron numbers are not the greatest,
may be able to show that it stacks up
well in delivering many of the target

' listeners/consumers (fast food heavy

to be a study that would help us do
that.”

John Ade, General Sales Manager of
WTAE & WXKX, had another perspec-
tive. ““Although I feel that the Quan-
tiplex approach is a good one it seems
that in many cases qualitative or pro-
duct usage data can be harmful to the
station sales effort. Buyers ignore the
best parts of what it says while using
the negatives contained to further beat
down prices. I don’t see anything in the
Quantiplex approach that will help
avoid that problem. I'm not sure I can
justify the expense of buying the study
in terms of potential sales generated
with this data.”

What about the cost of the Quan-
tiplex RAP volumes? According to
company officials the costs range from
$7200 - 18,000 annually, covering two
surveys, depending on the market size.
This is evidently an AM/FM combo
price, so the actual figure may be less
for an individual station.

Part of the cost will also have to do
with how much support there is in the
market from local TV stations. If
enough TV stations underwrite the
survey costs, then the firm might pro-
ceed with producing the radio volumes
even if there was minimal support
from our medium. Presumably, on a
post-publication basis, a radio station
could buy in if it came out looking
healthy in the RAP.

My Perspectives

In the limited space here I've at-
tempted to give you an introduction to
the Quantiplex radio product. If you'd
like additional information you can
call Quantiplex at (212) 980-7117.

I have basically good impressions
about this recent arrival on the radio

research scene. I'm pleased with the
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New “Metro” Definition users, for example), and may get in on | sample size, the one-person-per

As you'll see from the examples
shown here, Quantiplex has decided to
come up with a new moniker for the
geographical boundaries of the RAP
studies. Its “metro” geography is call-
ed the Primary Buying Area (PBA).
The PBA is basically comparable to
the SMSA metro definitions used by
many other research entities.

The other Quantiplex geography is
the RBA, or Regional Buying Area.
The RBA includes the metro (PBA) plus
“adjacent counties where the popula-
tion regularly conducts most of its
secondary purchasing at businesses
located within the PBA.”” Because the
RBA is larger than the PBA, the esti-
mates for most stations — in terms of
audience or in terms of product usage
data — will be larger in the RBA. Some
stations with limited signals will show
little difference between the two
geographies.

Dayparts & Demos

Although the sample data sheets you

the buy. Notice the differences in the
PBA and the RBA estimates. Keep in
mind the index. The higher a station
scores above 100, the better that sta-
tion’s estimated delivery of the
specified audience of consumers.

Broadcaster Reaction

Since those of you out there will be
paying most of the freight for this pro-
duct — agencies will get it for relative
peanuts — how do you feel about it? In
order to get some reaction I talked
with two Pittsburgh broadcasters who
attended the recent meeting held
between PRO (Pittsburgh Radio Or-
ganization) and the Quantiplex folks.

Diane Sutter is the President of PRO
as well as Station Manager of WTKN
& WWSW in the Steel City. Ms. Sutter
was basically positive about Quan-
tiplex. She told me, “The days of just
selling spots are over. We need every
tool we can get so we may better advise
our clients how to more efficiently use
the various media. Quantiplex appears

household approach, and the
timeliness of the surveys — done twice
annually instead of being relatively
ancient as is the Simmons or Scar-
borough data. I also think the various
categories included in the reports are
useful and that radio can overcome the
challenge of properly selling with
qualitative and product usage data.

I have two major concerns. One is
the length of the interview — I wonder
how respondent fatigue affects the data
that is being gathered. Secondly, I wish
there was more demographic data in
the books instead of having to pull it
off the computer terminal. When you
are on the street there is no substitute
for having the numbers at your finger-
tips — and until mini-terminals are
readily available the book is best for
that ready access.

Give Quantiplex a look. You may
find it a cost-efficient way to increase
your sales. In the meantime I'll keep
you abreast of developments at this

newest radio research resource.
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Produced by Quincy Jones for 7-29895

WBEN-FM 32-29 KCIO1add 33 KYNO-FM 28-24 FM@9 add
WCAU-FM deb 29 WPST 40-34 KJRB 18-14 WGLF add

WXKS-FM 16-T1 K104 add 38 KKFM add WRKR 36-31
JBIO5 23-21 KITY add KSKD 24-20 D93 add
CKGM 36-29 WTIX 19-14 WJBQ 35-29 OOKG 36-31
793 24-22 WJDX 14-1 WGUY 16-13 KDVV 33-28
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