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Schulte To Manage KKBQ Campbell Promoted
To VP/GM At WMJX

Harte-Hanks Regional VP Pete
Schulte has been named to the ad-
ditional post of GM for KKBQ/
Houston (formerly KULF).
Schulte replaces Dick French,
who resigned to pursue other in-
terests.

Schulte, who will continue to
oversee the Harte-Hanks stations
in Tampa (WRBQ & WSNI) and
Birmingham (WSGN), told R&R,
“I’m just tremendously excited to
be in a dynamic market like Hous-
ton, and with the hottest radio sta-
tion in the country. I'm also de-
lighted to be reunited with John
Lander, who I think is the premier
PD in the country,” Schulte and

WNBC Elevates
Metheny

Kevin Metheny has been pro-
moted to the new position of Direc-
tor of Programs & Operations for
WNBC/New York. Metheny had
been Program Manager for the
station since September 1980. His
new duties include responsibility
for news and community affairs
activities in addition to program-
ming. At the
same time, Pro-
gram Operations
Coordinator Jim
Collins has been
named Adminis-
trator of Pro-
grams & Opera-
tions, and Music AN
Coordinator Lyn- Kevin Metheny
don Abel moves up to Ad-
ministrator of Programming.

WNBC VP/GM Domenick Fior-
avanti stated, “With this appoint-
ment, all the ‘sound’ elements of

METHENY/ See Page 16

Fowler Joins

Lander previously worked togeth-
er at WLCY/Tampa (now WSNI).

Harte-Hanks Radio President
Gary Edens commented on
Schulte’s appointment: ‘Under.
Peter Schulte’s guidance, WRBQ
has become one of America’s
most successful radio stations.
We'’re excited about having his
leadership in Houston for KKBQ.”

WMJX/Boston General Manag-
er Bill Campbell has been pro-
moted to Vice President. Camp-
bell joined parent company Great-
er Media a year ago to direct the
conversion of former Westinghouse
property WBZ-FM to WMJX.

Reich Adds B94 GM Duties

Manages EZ’s New Orleans, Pittsburgh
Stations; “Will Get To Know Airlines”

In an unusual move, Bob Reich,
VP/GM of EZ Communications’
B97 (WEZB)/New Orleans, has
also been appointed GM of sister
station B94 (WBZZ)/Pittsburgh,
and will actively manage both sta-
tions. Former B9 GM Garry
Eaves has exited.

EZ Exec. VP/GM Alan Box re-
marked, ‘“‘Bob’s ability to manage
both stations and coordinate the
sales and programming efforts
has been clear to me for some
time. I know he can handle the ex-
tra time and travel. I'm viewing
this as a permanent position.”

Reich explained to R&R, “We
are not looking for anyone to take
Garry’s place. I'll be devoting my
time on a 50-50 basis between Pitts-
burgh and New Orleans. We're
fortunate to have a strong GSM,
Al Murdoch, to be second in com-
mand in Pittsburgh when I'm in
New Orleans.

“Garry did a good job for us,™
Reich continued, “but we mutual-
ly decided to sever relationships
when there seemed to be a big dif-
ference in the philosophy of where
the station was going. I came back

WGBS

As Operations Manager

Veteran broadcaster Lee
Fowler has been named Opera-
tions Manager at WGBS/Miami.
In his new capacity, Fowler will
also assume the programming
duties held by former PD Larry
Knight, who resigned last week.

, Prior to join-
ing WGBS, Fow-

B ler was Presi-
& dent of his own
% consultancy,
'y having previous-
4 ly served as Pro-
¥ gram Manager
& / at KDKA/Pitts-
burgh. Fowler’s
. . 22 years in

Lee Fowler broadcasting
also include programming stints
at WGY/Schenectady and
KSD/St. Louis.

Commenting on the appoint-
ment, WGBS & WLYF VP/GM

Daniel DiLoreto said, ‘“We con-
sider Lee to be a real bluechip
draft pick, because of his exper-
tise in Adult/Contemporary and
his knowledge of full-service

FOWLER/ See Page 16

into the picture, since (EZ VP/
Programming) Dan Vallie and I
helped change B% into a CHR sta-
tion, and I wanted to make sure all
our bases were covered.

“T'll get to know the airlines
very well, and at the same time be
able to keep this operation philo-
sophically in line with our corpor-
ate policies. I'm looking forward
to working closely with (B%4 PD)
Steve Kingston, who’s doing a
great job, along with the rest of
the staff. I think this is a positive
move that will help us maximize
the potential of B94.”

Reich has managed B97 since
1979 and has been consulting B34
since its format switchover in
May 1980.

Lauding Campbell’s efforts to
successfully launch WMJX since
the station’s debut in January,
Greater Media Group VP/Radio
Herb McCord stated, ““In building
audience, billings, and a superb
all-around radio station, including
the excellent staff this kind of ef-
fort takes, Bill has done a magnifi-
cent job in one of the toughest
competitive situations I've ever
seen. This new title acknowledges
these accomplishments.”

Campbell told R&R, “It's a
great honor. Normally in this
business you become a VP and
GM at the same time. This promo-
tion is interesting because I didn’t
have any guarantee that it would
happen. I think they made me
earn it, and I feel pretty good
about that. Greater Media has not
only been kind enough to give me
the chance in Boston, but they’ve
also given me a lot of help. 'm
just glad to be here.”

Prior to joining Greater Media,
Campbell had been Managing Di-
rector of WHAS & WAMZ/Louis-
ville for 2% years. Before that, he
worked with Capital Cities Com-
munications for 12 years, six as
General Sales Manager for WPRQ/
Providence.

Greenwald, Mendelson

Move Up At

Jim Greenwald has been elect-
ed Chairman of Katz Communica-
tions, moving up from the
presidency of the radio/TV/rep
company while retaining the CEO
title. At the same time, Dick Men-
delson becomes President, suc-
ceeding Greenwald. Mendelson
was formerly Exec. VP, and con-
tinues as Chief Operating Officer.

Commenting on Mendelson’s
advancement, Greenwald stated,
“Dick’s promotion is a recognition
of his abilities and contributions,
and more accurately describes his
responsibilities. This structure as-
sures solid management for our

Allen Heads R&R’s Nashville Office

Sharon Allen has joined R&R in
the newly-created position of
Nashville Bureau Chief, and will
head the com-
pany’s new of- g
fice in Nashville.
Allen was most
recently with
Billboard in an
editorial/sales
capacity, and
has freelanced
widely in coun- & i
try-oriented pub-
lications. Sheisa Sharon Allen
member of the Country Music As-

sociation and the Nashville Music
Association, as well as an officer
of the National Entertainment
Journalists Association.
Commenting on Allen’s new ap-
pointment, R&R Editor/Publisher
Bob Wilson stated, ‘‘This move
reflects our continued dedication
to Country radio and country
music. We’re proud to welcome
Sharon to our staff, and feel our
new fulltime presence in
Nashville will give us even closer
ties with the core of the country

music industry.”
ALLEN/ See Page 16

Katz

Jim Greenwald

Dick Mendelson

company by enabling our division-
al executives to continue channel-
ling their energies to their specific
areas of concentration.”

Greenwald joined Katz in 1956
as a radio sales staffer, and be-
came President of Katz Radio in
1970. He was named Exec. VP for
the parent company in 1974, and
President in 1975. Mendelson
came to Katz in 1975 as Director of
Corporate Development, moving
up to VP that same year. He be-
came Sr. VP/Operations in 1977,
Chief Financial Officer in 1979,
and Exec. VP in 1981.

Katz Communications has eight
divisions, including three TV and
one radio rep operation; Katz
Marketing; and Katz Breadcsast-
ing, which owns nine radio sta-
tions.
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OUTLET TO EXPAND

GE Selling
Eight Radio
Stations

General Electric Broadcasting announc-
ed this week it plans to sell all eight of its
radio stations and two of its three television
properties. The only station GE will keep is
KOA-TV/Denver. No deals have been set,
but GE is actively seeking buyers for all ten
stations. GE VP/Radio Randy Bongarten
told R&R, “We’ve decided to focus on those
businesses that have a better fit within our
immediate plans.” He declined to specify
those plans.

Bongarten said he expects the selloff to
take between one and two years to comr-
plete. He will continue to oversee the sta-
tions through the transition.

General Electric entered broadcasting in
1922 when it put WGY/Schenectady on the
air as one of the country’s first five radio
stations. In addition to WGY, GE properties
now on the block are KFOG/San Francisco,
KOA & KOAQ/Denver, WJIB/Boston,
WSIX-AM-FM & WNGE-TV/Nashville, and
WGFM & WRGB-TV/Schenectady.

GE/OUTLET/ See Page 16

Moffitt Promoted
At Doubleday

New Assistant National PD
Retains KPKE PD Duties

Larry Moffitt, Program Director of Dou-
bleday’s KPKE/Denver for six months, has
been given the additional title of Assistant
National PD for the chain. He will continue
to prégram KPKE in addition to his na-
tional programming duties.

Doubleday National PD Dave Hamilton
told R&R, “KPKE is market-dominant, and
Larry’s done a great job with it, so I felt he
was the right choice for the job. Geographi-
cally, it makes a lot of sense to have him
help me out, particularly with the Midwest
stations. With the company growing, it’s a
perfect time to do this. He’s been function-
ing in this capacity for a month now. We're
just making it official with this title.”

Moffitt commented to R&R, “I’'m excited
and elated to continue to work with the best
broadcasting company in the industry.
(Doubleday President) Gary Stevens and
Dave Hamilton are both very classy guys.”

TOWN NEW FM PD
KJJJ Ups Morgan To
Operations Director

KJJJ-AM & FM/Phoenix Program Di-
rector Mike Morgan has been promoted to
the newly-created position of Operations Di-
rector for both stations. In addition to his
operational and managerial responsibili-
ties, Morgan will continue the day-to-day
programming of KJJJ (AM). He has been
with the stations since 1980.

Jon Town

Mike Morgan
Set as the new KJJJ-FM PD is former
KAJA/San Antonio programmer Jon Town,
who joins the Phoenix outlet immediately.
KJJJ-AM & FM GM Gary Fries said the
promotion of Morgan and hiring of Town
were “part of the continuing plan of the
Broadcast Group, Inc. to upgrade its staff
and facilities.”
KJJJ programs Country Gold, while
KJJJ-FM runs ‘‘a heavily researched EZ
Country format.”

KIRO Broadcasts AM Drive From Russia

KIRO/Seattle took its morning drive
show on the road last week, originating live
from Russia. With the aid of Radio Moscow,
News and Program Manager Vic Bremer,
morning host Bill Yeend, and reporters
Carolyn Duncan and Jim Meyer broadcast
their morning show from Moscow to Seattle
listeners over a five-day period, November
8-12.

Planning for the project began nine
months ago with Bremer and KIRO VP/
GM Joe Abel travelling to the Soviet Union

Silverman Cable

Venture Using
“Radio Principles”’

Citing radio’s ability to target its pro-
gramming, former ABC, CBS, and NBC
programming head Fred Silverman an-
nounced plans for a new 24-hour cable net-
work using “‘all the principles of radio.”
Speaking before the National Cable Televi-
sion Asseciation programming conference
in Los Angeles Saturday (11-13), Silverman
said the network would feature music audio
and video, contests, comedy, daytime pro-
gramming aimed at women, and informa-
tion segments. The network will be hosted
primarily by radio personalities, Silverman
added.

Silverman asserted that specifically-
targeted TV programming will become
more important because of the number of
television alternatives available, and
pointed to radio as leading the way in that
respect. He also praised MTV as a TV
pioneer in specialized programming, call-
ing it “by far the most revolutionary idea to
come around.”’

The new network, scheduled for a fall
1984 debut, will be targeted at the 18-34 audi-
ence. To provide a constant source of re-
search, the network will conduct telephone
polls two or three times an hour on issues of
interest and programming desires.

97AIA Names Gable
Program Director

Chris Gable has been appointed Program
Director for 97AIA (WAIA)/Miami, replac-
ing former 97AIA and sister AM WIOD PD
Alan Anderson, who resigned two weeks
ago to accept the same post at WPIX/New
York (R&R 10-29). No new PD for WIOD
has been named yet. e

Gable joins 97AIA ;
from WRKZ &
WPDC/Hershey, PA,
where he served as
Operations Manager |
for the past two
years. Previously,
Gable worked as the
morning personality
at WMGK/Philadel-
phia for over three
years, while handling a weekend shift on
WYNY/New York at the same time.

GABLE/ See Page 16

KLLB Shifts To AOR

KLLB/Portland, OR has switched to an
AOR format from its previous Adult/Con-
temporary-CHR blend. KLLB & KYTE Op-
erations Manager Robin Mitchell continues
to supervise both stations, and KLLB will
now be consulted by John Sebastian. The
station is using the new ID “Rock 101.”
Four air personalities were let go in the
transition, with Bob Brooks coming in from
KJIB/Portland to take over MD/Assistant
PD duties. Other new recruits to the station
are afternoon man Charlie Bush from cross-
town KINK, morning man Michael Bailey
from the same station, and night personal-
ity John Walker from KMJK, also in Port-
land. KLLB/ See Page 16

Chris Gable

in September. Qutlining the reasons behind
the broadcast, Bremer told R&R, ‘‘Our
original intent was to go over and try to
understand Russian people better. There
was no intent to get political. Because of the
nature of the relationship between our two
countries, there was always a certain
amount of tension. The people we worked
with were pleasant but extremely diploma-
tic. It was an amazing experience. To my
knowledge, it’s the first time a station has
done anything of this sort.”

The station brought along 75 pounds of its
own equipment and used the technical
facilities of a Montreal firm. Two lines ran
from Moscow to Seattle and two more from
Seattle to Moscow, so the group could
receive local data, weather reports, lead-ins
to network features, etc. Each morning seg-
ment ran from 6-9:30am (Seattle time),
comprising regular newscasts interspersed
with feature reports of the group’s observa-
tions. Following the morning program, a
30-minute call-in show allowed Seattle
listeners the opportunity to call and talk
directly with the reporters and/or a Radio
Moscow representative.

Broadcast highlights included coverage
of the 60th anniversary celebration of the
October Revolution, a national holiday
commemorated by a military parade in
Red Square and other festivities; observa-
tions of the Soviet way of life as compared
to the U.S.; a look at Russian radio; and the
unforeseen death of Soviet leader Leonid
Brezhnev. KIRO/ See Page 16

Severino Tapped
As Mid America
Radio VP

WXTZ/Indianapolis Station Manager
Tom Severino has been elected a VP of Mid
America Radio, Inc. Concurrent with that
appointment, Severino was also named Di-
rector/FM Stations for parent company
Mid America Media.

Commenting on his promotion, Severino
told R&R, “I'm real pleased with the pro-
motion and the additional responsibility. At
this point in time I really don’t see any
change of direction other than what we are
doing. Working with the Easy Listening for-
mat is a challenge in itself.”

Severino retains his post at WXTZ, also
overseeing the sales and operational ac-
tivities of WSWT/Peoria, KRVR/Daven-
port, and KBEZ/Tulsa. He first joined the
Indianapolis station in 1979. Two years later
he assumed additional responsibilities as
Director of Operations for Mid America’s
Easy Listening stations.

TRANSACTIONS

KDON-AM & FM Sold
For $3.3 Million

KDON-AM & FM/Salinas have been sold by
Forrest Communications to Grace Broad-
casting for $3.3 million, subject to FCC approval.
Blackburn & Co. brokered. Forrest retains
ownership of KBBY & KBBQ/Ventura, CA, while
Grace's principal stockholder, Harvey Grace, is a
part-owner of WTTV-TV/Indianapolis.

KDON operates on 1460 kHz with 5000 watts,
while KDON-FM has 18.5kw on 102.5 mHz from
an antenna height of 2270ft.

Mid America Media
Sells KIOA & KMGK

Mid America Media has sold KIOA & KMGK/
Des Moines to a newly-formed subsidiary of Mid-
west Communications for $2.5 million. Broker
was Ted Hepburn Co., and the sale is subject to
FCC approval, with Midwest's new lowa-based
corporation anticipating takeover in the first quarter
of 1983. Midwest is currently based in Wisconsin
and owns WGEE & WIXX/Green Bay and WRIG &
WDEZ/Wausau. Mid America retains ownership of
eight radio stations and a cable company.

KIOA has 10kw days and Skw nights on 940
kHz, while KMGK has 100kw at 93.3 mHz and an
antenna height of 420ft.
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AM Stereo: Delco Delay,
Motorola Gets FCC Nod

Delco now says its long-awaited AM
stereo test results should be released
around the first of December. Earlier, a
November decision had been discussed, and
there were persistent reports that Delco’s
choice would be made known this week. But
a Delco spokeswoman says the analysis of
tests over WIRE /Indianapolis isn’t complete
and the company wants to conduct a few ad-
ditional tests.

And, in a change from Delco’s original in-
tention to give its recommendation only to
General Motors, the spokeswoman said a
statement will be issued to system pro-
ponents and the media.

Meanwhile, Motorola last week became
the last of the four active system propon-
ents to get FCC type acceptance. Spokesman
Chris Payne says Motorola has ‘“a small
number of firm orders” but its first goal is
to get on the air in markets where receivers
are manufactured — Indianapolis, Detroit,
and Los Angeles.

NRBA Clarifies
Deregulation Stance

Seeking to dispel any notion that it sup-
ports spectrum fees, NRBA has issued a
“White Paper”’ detailing its stand on radio
deregulation. Congressional action is essen-
tial, said NRBA, because “the sad fact of
life is that all of the FCC’s recent actions
could very well be reversed by the courts
and/or the next FCC and regulation could
once more be imposed on our industry with
a vengeance.”

NRBA said it dislikes spectrum fees be-
cause they could be raised. The group
favors a 50-year license contract in return
for a rental fee of not more than 1% of gross
revenues. The benefits, as outlined in the
white paper, are that “all government
regulation of radio would end except for
technical management of the spectrum.”

Without specifically mentioning NAB,
NRBA observed that foes of the contract
proposal “may very well be challenging it
because they didn’t have the idea in the first
place.”

Hollings Leads Commerce
Committee Democrats

Sen. Ernest Hollings (D-SC) has decided
to become ranking minority member of the
Senate Commerce Committee, which
oversees communications. He replaces Sen.
Howard Cannon (D-NV), who was defeated
two weeks ago.

Hollings, who is exploring a 1984
presidential run, is less supportive of
deregulation than Cannon, and could be
more troublesome for committee Chairman
Bob Packwood (R-OR).

Meanwhile, Packwood has another head-
ache. The White House is trying to dump
him as Chairman of the Republican Senate
Campaign Committee because of his
outspoken criticisms of the Reagan ad-
ministration. The group raises millions of
dollars to help GOP Senate candidates.
When Republican senators vote on the
chairmanship in January, Packwood will
square off against Sen. Richard Lugar
(R-IN), who has the backing of the new na-
tional GOP Chairman, Sen. Paul Laxalt
(R-NV).

Fowler Denies
Resignation Rumor

FCC Chairman Mark Fowler told R&R
this week a rumor circulating in Washing-
ton that he’ll resign in the spring is ‘“not
true. It amazes me.” The rumor says
Fowler will quit to become legal counsel to
the Reagan reelection campaign. Commis-
sioner Steve Sharp, whose term ends next
June, would be named to Fowler’s seat and
be designated as FCC Chairman, according
to the reports.

In denying the story, Fowler said of his
work at the FCC, ‘“We have a long way to
go.” Asked if he intends to serve until his
term expires in 1986, Fowler replied, “Ab-
solutely.”

Commissioner Sharp also told R&R he
knows nothing about the reports. He said
they first surfaced last summer when his
nomination was pending on Capitol Hill.

Although no substantiation of the wide-
spread reports could be found, several
reliable sources close to Fowler acknowl-
edged to R&R that the Chairman is growing
increasingly frustrated with his job. They
said he’s especially discouraged with his in-
ability, owing in part to the rigid Civil Serv-
ice system, to make the FCC bureaucracy
more efficient and its employees more ac-
countable.

NAB LEADERS REACT
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More Sales Of Stations
Likely As 3-Year Rule Ends

The FCC appeared ready this week (11-18) to abolish the anti-
trafficking rule, which prevents broadcasters from selling stations at a
profit unless they’ve owned them for at least three years.

The rule #vas adopted in 1962 after Con-
gress became concerned about the high tur-
nover of radio stations for a quick profit.
During its first year, the rule cut the
number of station sales by 20%.

Station brokers predict abolition of the
rule will cause a modest, but not huge, in-
crease in the number of stations available
for sale. “I don’t think it’ll mean a rush,”
said Dick Blackburn of Blackburn & Co. in
Washington. “I can think of five or ten in-
stances where people who could make a lot
of money want to sell and don’t want to wait
three years.”

Keith Horton, President of Horton
Associates of Elmira, NY, said, “I don’t
know that it’s going to make a great deal of
difference.” Predicting somewhat more
new activity was J. William Chapman, VP
of Chapman Associates in Atlanta. “We an-
ticipate more business,” he commented.
“We have had people already call us and
say if this restriction is lifted they’ll buy
more stations.”

The FCC staff is estimating that abolition
of the rule will result in an additional 130
sales of radio and television properties a
year. Inrecent years there have been about
1200 radio station sales a year.

Many Sales Slip
Through Loopholes

The reason brokers don’t expect a flood of
additional stations hitting the market is that
many are already sold in less than three
years under loopholes in the rule. Excep-
tions are granted if there are severe finan-
cial problems, the death of an owner, or
other ‘‘changed circumstances.” A waiver
can also be granted if a broadcaster can
show “‘good cause.”

Since stations losing money usually
qualify for exceptions and most successful
owners don’t want to sell, Blackburn said
the properties most likely to surface when
the three-year rule ends are ones that were
bought cheaply and built up so quickly that
they could be sold at a substantial profit in
only a year or two.

As Keith Horton put it, ““As a ruie, most
people who buy properties don’t turn them
around in a year. Usually if a person has
bought a station and wants to build it up, it’s
going to take him three years to do it, to
really maximize his gain.”

According to FCC figures, between 1962
and 1979 a total of 697 radio and television
stations were sold under exceptions or
waivers to the trafficking rule. That’s
slightly more than 3% of the 21,000 station
transactions during that 17-year period.

NRBA Throws Cold Water
On Merger Talks With NAB

NRBA said this week it has no wish to merge into NAB, but hinted it
would be happy to absorb NAB'’s radio activities. NRBA President Sis
Kaplan issued a statement responding to a vote of the NAB Medium
Market Radio Committee two weeks ago urging the NAB Board to open
a dialogue with NRBA aimed at possible merger talks in the future.

Citing a doubling of NRBA’s membership
in the past three years, Kaplan said,
“NRBA is dedicated to one goal, serving the
best interests of radio broadcasters. If NAB
or any other organization wishes to join us
in that effort we will welcome it, but NRBA
acting on behalf of its 2000 members has no
interest in or intention of being merged into
a multi-interest organization with a divided
constituency.”

Kaplan added, “The nearly 2000 radio
broadcasters who support NRBA constitute
concrete evidence of their need and their
wish for the existence of a separate, in-
dependent, radio-only organization.”

NAB Leaders Call
For Unified Voice

William Hansen of WJOL/Joliet, Chair-
man of NAB’s Medium Market Committee,
was out of the country and unavailable for
comment. Other panel members seemed
dismayed by NRBA’s reaction, but con-
tinued to cite the benefits of a unified lobby
voice on Capitol Hill, plus fewer dues to pay
and conventions to attend were the two
groups to merge.

“It doesn’t sound like Sis wants to do
much talking,” commented Bob Pricer,
President of WCLT/Newark, OH and Vice
Chairman of NAB’s Radio Board.

“I have heard from stations who belong
to both organizations who feel that,
perhaps, they didn’t have an adequate voice
as radio broadcasters. And some of them
have indicated they think that time has
passed.”

Pricer said the idea of NAB’s radio func-
tions moving over to NRBA doesn’t appeal

to him because “many of the things that
confront us are not radio-only items. The
people who make laws that affect us tend to
lump everything together, and because of
that I think we have to have a unified voice
on the Hill. It seems to me NAB has a longer
track record and more resources to do
that.”

William Eure, President/GM of
WSSV/Petersburg, VA, said of Kaplan’s
statement, ““It sounds like her mind is made
up, doesn’t it?”

Eure added, “It’s like the NFL strike. Un-
tit we sit down and exchange concepts,
ideas, and philosophies, we certainly can’t
solve anything by reading one’s statements
apart from the other.”

Both NAB and NRBA have done “an ef-

fective job and collectively we can do an
even better job,” Eure asserted. He noted
that NRBA started out as the National
Association of FM Broadcasters. Now that
AM is struggling, Eure told R&R, “I weuld
certainly hate to see a National Association
of AM Broadcasters pop up.”’

Another Medium Market Committee
member, Osburn/Reynolds Group Presi-
dent Dick Osburn, said Kaplan’s statement
struck him ‘‘as being a little bit too firm.”

Osburn acknowledged, “I think most peo-
ple feel NRBA originated during a time
when maybe NAB wasn’t giving as much
attention to radio as it should have. But
since that time I think NAB has certainly
made a very strong effort to correct that
position. They do a great deal for radio.”

Osburn believes the fact that many
NRBA members also belong to NAB is pro-
of that a lot of radio people favor what he
called “a unified industry voice.”

Y44

President Frederic Danz.

NAB'S MEDIUMS SEND THE MESSAGE — The NAB's Medium Market Radio Committee ad-
vanced a recommendation that the NAB explore avenues of mutual interest and possibly merger
with the NRBA, a proposal which the NRBA greeted with scant enthusiasm (see story this page).
Pictured at the Medium Market meeting are (I-r standing) NAB Radio VP Wayne Cornils;
WCLT/Newark, OH President Robert Pricer; WSSV/Petersburg, VA President William Eure Jr.;
Osburn & Reynolds Stations President Dick Osburn; WACT/Tuscaloosa President/GM Clyde
Price; and NAB Sr. VP/Broadcasting Jim Hulbert; (I-r seated) KNUU/Las Vegas President/GM
Joseph McMurray, WVLK/Lexington VP/GM Ralph Hacker; WJOL & WLLI/Joliet, IL GM William
Hansen (Chairman); and Sterling Recreation Organization PD Cliff Hunter, substituting for SRO
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ARE YOU GOING
TOBROADCAST
THE KIND
OF AM STEREO
THAT NO ONE
- LISTENSTO?

Motorola's AM Stereo system has one attribute you
can't afford to overlook. It's designed to deliver superb
quality sound to the most modestly priced receivers.

And after all is said and done, your ratings may be
entirely dependent on how many people can listen to you
on AM Stereo radios. AM Stereo is a lot more than a
promotional opportunity —it's a chance to pull ahead of
your competition, if you jump on the right bandwagon.

Motorola is really rolling on AM Stereo. FCC type
acceptance has been granted. Call Chris Payne at
(202) 862-1549 or Dick Harasek at (312) 576-3591.

@ MOTOROLA

AM Stereo. A system designed to be heard.
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Caroling

Christmas
Cards

As with most businesses,
Christmas for the radio industry
generally means traditional
presents of turkeys, liquor, date
books, poinsettias, candy, and, of
course, cards expressing wishes
for a happy holiday season. P & Y
Products Company opts for a dif-
ferent approach. Instead of the
usual gifts, stations can spread
holiday cheer with the firm's sing-
ing Christmas cards.

Activated merely by opening,
these musical cards play two
familiar carols, “"We Wish You A
Merry Christmas’” and “Silent
Night.”” There are no visible swit-
ches or other playing mechanisms.
The music is released by means of
a microchip which allows the card
to play from the beginning every
time it's opened. Shelf life is a
minimum of six months to a year.
Currently the ‘‘Musical Mementos”’
line features four types of yuletide
cards as well as get-well and happy

«

i
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THusccal SVlemerdos.
birthday cards. Each card comes
with an easel-backed holder for
prominent display plus a mailing
envelope.

These singing messages are
available on a market-exclusive
basis for $9.95 per card. KMGC/
Dallas, WELI/New Haven, KUBE/
Seattle, and KOB/Albuquerque
are a few of the stations already
signed up. Inquiries can be direct-
ed to Doyle Peterson at (214)
458-1455.

MCA, Blair, Taft
Score Quarterly Gains

The continued record-setting suc-
cess of Universal's “E.T."” is credited
with pushing MCA's third quarter and
nine-month earnings to a company
high. Quarterly revenues leaped from
$320.7 million to $469.6 million, a
46% hike. Nine-month revenues rose
16%, $990.2 million to $1.15 billion.
“E.T.” also spurred an almost tenfold
gain in operating income for the con-
glomerate’s filmed entertainment divi-
sion.

The record .and music publishing
division, however, suffered a 40%
decrease in operating profits ($4.2
million from $7 million) and a 13% drop
in revenues (from $44.5 million to
$38.8 million} during the third quarter.
Operating profits fell 10% for the first
nine months, with revenues registering
a 6% slippage from $125.5 million to
$118.3 million.

John Blair & Company showed
third quarter revenues up 30%, mov-
ing to $77.7 million from $59.9 million.
Revenues for the period ending
September 30 increased 26%,
$230.2 million as compared to $182.7
million. In reporting its second quarter
revenue and earnings gains, ¢ Taft
Broadcasting posted a 1.8% rise in
net revenues, $149.1 million versus

"""'Q
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Carnes’_s__T;Iking Book

Kragen & Company, in associa-
tion with EMI America Records,
has issued a “talking’’ press kit on
behalf of singer/songwriter Kim

Carnes. This novel approach has
been adopted in an effort to reach
those college radio stations and
small newspapers not always
covered in major PR blitzes.

The talking portion of the press
kit is actually a cassette tape
featuring an unrehearsed
16-minute interview with Carnes.
Each of the 17 questions deals
with a particular aspect of the ar-
tist's career: ‘‘Voyeur,” her current
LP; the pressure of following up [
the muiti-platinum ‘‘Mistaken iden-
tity” album and Grammy-winning
“Bette Davis Eyes,” and her video
work. Since an initial run of 300
copies, 150 more have been
pressed with stations in Canada
and Europe expressing interest.

Husbands Of
Working
Women Studied

Believing that the husbands of
working women have been
overlooked, ad agency Needham,
Harper & Steers/USA surveyed
the lifestyles of 2000 married men

and 2000 married women and
found that the men are as diverse
as their working spouses.
Respondents were divided into
three categories: spouse of
homemaker, spouse of wife who
works for satisfaction, and the
largest group, spouse of wife who
works primarily to supplement fami-
ly income. Close to 60% fit that
category.

All three subdivisions shared
skepticism regarding advertising’s
messages, but agreed that adver-
tising is a useful informational tool.
The buying patterns of husbands
with working wives were similar in
spite of salaries being lower for
those women working only to sup-
plement the income. Although
homemakers' spouses tended to
be more economy-minded, they al-
so were more likely to purchase
brand-name items. Those married
to satisfaction-seeking wives fre-
quently sought out information
about a particular item before pur-
chasing it.

$146.5 million. For the six months,
revenues went from $236.7 million to
$247.5 million, a 4.6% growth. The
Broadcast Group's net revenues in-
creased 13% to $33.3 million: radio
reported a 2% hike to $8.2 mitlion with
television coming in at +17% to
$25.1 million.-The total division's
operating profit hit +7%, $11.3
million as compared to $10.5 million.

Chocolate
Lovers Unite!

The latest in a series of getaway
weekends offered by Chicago area

hotels was a two-day, one night choco
late binge. For $158 per, couples wal-
lowed in their favorite confection,
awakening their palates with a break-
fast of chocolate croissants and choc-
olate-flavored coffee. Lectures on the
history of chocolate and the reasons
why people crave it were on the agen-
da, along with tasting sessions and
recipe demonstrations of such melt in
your mouth dishes as chili with choco-
late sauce.

Chocolate addicts must also be
entertained, so a screening of *‘Willie
Wonka and the Chocolate Factory™
was planned plus games of Cocoa
which, for those not inbthe know, is
bingo played with cocoa beans. Indi-
viduals also vied for their weight in
chocolate during the ‘‘best chocolate
recipe’’ competition. Though several
diehard fanatics attended, guests
were allowed to fudge and eat any of
the non-chocolate foods accompany-
ing the meals.

v g L

week)

(6th week)

©® CHARTER BUYS OUT DOWNE
COMMUNICATIONS FOR $10 MILLION

©® GENE KLAVAN TO LEAVE WNEW/NEW YORK
AFTER 25 YEARS AS DJ

® NUMBER ONE FIVE YEARS AGO: "You Light
Up My Life” — Debby Boone (WB/Curb) (6th

©® NUMBER ONE COUNTRY: "Wurlitzer
Prize”/"Lookin' For A Feeling” — Waylon
Jennings (RCA) (2nd week)

©® NUMBER ONE LP: "Aja” — Steely Dan (ABC)

R&R/Friday, November 19, 1982

Drugs Rev Up
Brainpower

At one time or another everyone has
stood up to do something and in one
split second that something was
forgotten. A remedy for this an-
noyance might be available in the not-
too-distant future. Several phar-
maceutical firms are experimenting with
*“‘cognitive drugs’’ — drugs that direct-
ly affect the brain, boosting memory,
intelligence, and attention spans.

A recent Washington Post article
reports one such chemical stimulated
human performance on leamning tests,
with some experiencing a 20% in-
crease. Scientists hope to also paralle!
the results found in animal ex-
periments: increase/decrease thirst or
appetite, induce sleep or dreaming,
and pep up a sluggish sex drive.

Health Tops
Worry List

Money isn't everything. And if the
findings of a recent Psychology To-
day magazine survey are any indica-
tion, that saying may be truer than we
think. Health concerns (doctors, diet,
exercise) superseded those of love,
work, and money for over half of the
25,000 respondents.

Females diagnosed minor illnesses
and stress as two areas in which they
tend to feel less healthy than males.
Surprisingly, young people described
themselves as being less healthy than
middle-aged folks, while former high
school and varsity football players
estimated that they are sick less fre-
quently than those who didn’t play.

JUST RECORDED:

JACK MACK & HEART ATTACK 1

RECORDING THIS WEEK:

MEN AT WORK

AIRING THIS WEEKEND:

REO SPEEDWAGON

WWWwW americanradiohistorv.com




MARVIN GAYE“SEXUAL HEALING”

AVERAGE MOVE: +4
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WBEN-FM 3-2  KIQQ 9-8 WZYP add WJAD add WKTI deb 21 WFMF 16-9 WCSC deb 21 wQlD
Q107 add KFRC 10-6 WKFR add WCGQ add B100 19-12 wWJDX 15-10 WGH deb 35 WHHY-FM
CKGM add 36 KZZP odd 7104 add WISE add XTRA 24-13 94TYX 4-4 WGUY deb 27  WNOK-FM
Y100 4-3 WKFM add 23  WHOT add WGLF add WTIC-FM 10-5 G100 deb 12 Q104 deb 30 KIOA
195 9-5 WHFM add KIDD add KTRS add KC101 24-18 WAXY 16-13 7102 37-20 KHOP
Q105 12-4 92FLY add KKFM add 20 WNBC 24 WIFI 10-9 Y103 15-12 95SGF 34-29 KNBQ
KBEQ add 29 WBLI add 28 WJBQ add 40 WCAU-FM 23-16 79Q13-7 wDOQ 5-3 WFLB deb 38 KSKD
Q102 add 29 WLAN-FM add WTSN add B104 27-18 KTFM 4-4 CK101 deb 33 WPFM deb 28 WKHI
KEARTH 9-3 WKEE add WIKZ add WXKS-FM 24-16 KTSA 19-17 WBBQ deb 28 KILE deb 32 WFOX
KIS-FM 21-10 KZZB add WCIR add 793 22-14 KZFM 13-7 FM100 30-27 QI10114-2 KNOE-FM
KF 20-10 KGG! 15-8 WAQLT add 94Q 26-15 KBFM deb 30 KX104 25-20 KDZA deb 40 KDVV
KYNO 24-20 KBBK d-29 KQMQ 16-14 WBBM-FM 30-26 WTIX 28-4 WOKI| deb 29 B94 KGHO
KIKI 13 CKLW 7-1 B97 8-4 WSFL 23-14 KITY KSLY
SANTANA“NDWHERE TO RUN”
CHR
SICGNIFICANT ACTION
WCAU-FM add  KITY add WERZ add WGH on
96KX 21-19 KSET-FM add 29 WFEA add KFl on
KEGL add 38 WOKI add WJXQ 31-29 KNBQ on
KEARTH deb 30 wWJBQ add KTFM on KIKI on
WKFM add WIGY add KZFM on
KENNY LOGGI NS “HEART TO HEART”
WBEN-FM add ' WPFM add
96KX add 40 ' o One of the KISR add
793 add SIGNIFICANT ACTION MOST ADDED WSPT add
WLOL-FM add KDVV add
KEARTH add  KHFI add KX104 add KIOA add KBBK add KTRS add
KIQQ add WFMF add WSFL add KMGK add WOMP-FM add B104 on
B100 add WABB-FM add WCSC add . KFl add Q104 add FM100 deb 29
WKEE add WHHY-FM add WGH add I . KYNO-FM add 29 WAEV add KIKI on
KITY add CK101 add WZZR add s KNBQ add WJAD add KBIM on
BILLY JOEL“ALLENTDWN”
96KX add 38 95SGF add
94Q add CHR , WJAD add
WLOL-FM add One of the SIGNIFICANT ACTION BRI
KZZP add MOST ADDED WHSL add
WPHD add WPFM add
WHFM add KKLS add
WPST add WZYP add WSPT add
WYCR add WSFL add KSTT add KJRB add wSsQv add D93 add
WKRZ-FM add WSEZ add KMGK add KNBQ add WCIR add KRNA add
KITY add WCSC add WKDD add KSKD add WKHI add KGHO add
WTIX add WGH add KFI add KIKI add Q104 add KDZA add
WABB-FM add WZZR add KHOP add WIKZ add WAEV add  WBCY on
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Networks/Program Suppliers

Mutual
Dick Clark Christmas Party (December 24-25)
Narwood

Country Closeup:

Oak Ridge Boys (December 6)
Johnny Paycheck (December 13)
Christmas Special (December 20)

Music Makers:

Vic Damone (December 6)
Sarah Vaughan (December 13)

Christmas Special (December 20)

RKO Networks
Musicstar (IS, Inc.):

Michael Murphey (December 6)

Rolling Stone
Magazine Productions

Continuous History of Rock & Roll:

San Francisco Rock (December 6)
Traffic Profile (December 13)
Christmas Rocks (December 20)

Guest DJ:

Styx's Tommy Shaw (December 6)
Warren Zevon (December 13)
Peter Gabriet (December 20)

Shepherd Music

The Sounds of Christmas (December 24-25)
The Stories of Christmas (December 24-25)

United Stations

Country Music Countdown:

T.G. Sheppard {December 3-5)
Mel McDaniet (December 10-12)
Reba McEntire (December 17-19)

Holiday Specials:
Xmas With Oak Ridge Boys (Christmas)
Ronnie Milsap’s Golden Decade (New Year's)

Watermark

American Country Countdown:
Top 100 Country Hits of ‘82
(December 25-26, January 1-2)
Musicall:

Cyd Charisse/Finian's Rainbow/Astaire &
Rogers (December 4-5)
Christmas on Broadway (December 18-19)

Soundtrack of the 60’s:
Danny Hutton of Three Dog Night/Duane Ed-
dy/British Invasion (December 4-5)
Westwood One

Budwelser Concert Hour::

Four Tops (December 10-12)
Jetfrey Osborne (December 24-26)

The Countdown:

The Time/Bar-Kays (December 10-12)
Skyy/Spinners (December 17-19)

N mwus COUNTIRY
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 314-423-4411
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PAYING TRIBUTE TO DUKE — Coinciding with the current popularity of the
Broadway show “Sophisticated Ladies,” Narwood Productions' “Music
Makers” series is presenting a one-hour commemorative special honoring
Duke Ellington the week of November 22. A segment of the program features
an interview with his son Mercer (I), shown here with Executive Producer Ted
LeVan (c) and host Skitch Henderson.

Live From Gilley’s:
Sytvia (December 10-12)
Off The Record:
Warren Zevon (December 10-12)
Rod Stewart (December 17-19)
Pop Concerts & Specials:
“The Great Lost Who Tapes'* w/Bill Wyman
(December 17-19)
Rock Album Countdown:
Rush/Billy Joel (December 10-12)
Billy Squier/Pat Benatar (December 17-1 9)
Special Edition:
Peabo Bryson (December 10-12)
Rick James (December 17-19)

ABC

Contemporary Net/
Spotlight Specials:

Billy Joe! (December 19)
Year-end edition of Watermark’s “American
Top 40" (December 25-26, January 1-2)

Entertainment Net/
Silver Eagle (DIR):

Bellamy Brothers (December 11)
Roy Clark (December 18)

Entertainment Net/
Words & Music:

Anne Murray (December 12)
cBs
RadioRadio:

Great I's of ‘82 (December 18)
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Clayton Webster

Country Calendar:
John Anderson (December 13)
Charlie Rich (December 14)
Charley Pride (December 15)
Jim Glaser (December 16)
Willie Nelson (December 17)
Ronnie McDowell (December 18)
Janie Fricke (December 19)
Rarities:
Marshall Crenshaw (December 13)
Styx (December 14)
Chuck Berry (December 15)
Bobby Boris Pickett (December 16)
Foghat (December 17)
Retro Rock:
The Who (December 13)
Creative Factor
John Lennon Story (December 8)
Christmas Feelings (Country)
(December 18, 19)
Gngunal Christmas Special (flexible times)
(December 25)

DIR Network:
Inside Track:
John Lennon (Week of December 6)

Drake-Chenault

Christmas At Our House (Christmas)
Country Christmas (Christmas)

Earth News
Saga (December 6-8)
Warren Zevon (December 9-12)
Paul Carrack (December 10-12)

Gilobal Satellite

Rockline:
Peter Gabriel (December 13)
London Wavelength

BBC/London Wavelength:
The Who Special (November 15-December 20}

® Nan Heller
promoted to the
newly-created
post of Sales
Manager, RKO
Radioshows.
Prior to this ap-
pointment, Heller
was a New York
account execu-
tive with RKO's
radio networks.

Nan Heller

@ Bethany Gorfine has been ap-
pointed Director/Marketing and Pro-
gram Development at Starfleet Blair.
She most recently served as Affiliate
Relations/Adult Contemporary for Rol-
ling Stone Magazine Productions.

® UPI Audio has named Mike Au-

WwWwWw.americanradiohistorv.com

ABC
Direction Net:
Five-part “Gasoline, For Credit or Cash?’

(November 22-26)
Information Net:

Five-part series 'Down on the Farm™ talks about
farmers’ problems (November 22-26)

cses

The netwcrk retains exclusive radio rights for
coverage of the Belmont Stakes, the Wood
Memorial, and the Travers Stakes; renewed
through 1985

Clayton Webster
Sporting News Report:
Hubie Brown of NY Knicks, sportscaster Al

McGuire, and SF Giants owner Robert Lurie
(December 6)

Earth News

Actor Richard Crenna (November 25-28)
Actress Barbara Carrera

(November 29-December 1)
Author Stephen King (December 6-9)
Director George Romero (December 16-19)

-‘Mutual

Begins fifth consecutive year of exclusive piay-by-
play broadcasts -of NBA All-Star games, play-
offs, and championship series with Tony
Roberts and former Boston Celtic Tommy
Heinsohn (Starts February 13)

Narwood

Minding Your Business:

Employee benefits/How to hire, Pt. 3 (November 24)

Inventory cost controis/How to fire, Pt. 1
(November 25)

Copy machine security/How to fire, Pt. 2
(November 26)

NEWS & INFORMATION FEATURES

R&R/Friday, November 19, 1982

Outlook:

Actress Nell Carter on being overweight
(November 23)

Improved black SAT scores (November 24)

Arlene Offard on United Black Appeal
(November 25)

Team labor law (November 28)

Progressive Radio Network
Laugh Machine:

Bill Cosby/Woody Allen/Bob Hope (Week of
November 22)

News Blimp:

Love addiction/Adults moving back in with par-
ents/Sex offenders (Week of November 22)

Sound Advice:

Making stereo shopping easy/Bass response/Mid-
range marketing (Week of November 22)

Westwood One
Coleman Country:

Stewart Granger/Tanya Tucker
(Week of November 22)

Spaces & Places:
Just for the health of it (Week of November 22)

Tellin’ It Like It Was:

Novelist Frank Yerby/Robert Brown Efliott/Religious
leader Father Devine (Week of November 22)

Brad Messer’s Daybook:

Missing $400 Million Gold Shipment (November 22)
First Jukebox (November 23)

First Thanksgiving (November 25)

Levi Strauss (November 26)

SUCCESS HASN’T SPOILED ME YET — Rick Springfield's recent “Live &
Kickin’ Tour™ included a Universal Amphitheater concert, which was recorded
for an in-concert TV special set for November 21. Showtime cable is presen-
ting the show simulcast nationally over the Source/Starfleet Radio Network.
Taping an interview prior to the simulcast are (I-r) Starfleet Blair's Joseph
Mirabella, Springfield, and Starfleet Blair President Sam Kopper.

chat with Steve Downs.

NUMAN TAKES DIRECT AIM — Currently on a U.S. tour, Ga/y Numan stop-
ped in Los Angeles to promote his new LP “I, Assassin.” While travelling along
the media interview route, Numan (i) dropped by the Westwood One studios to

labaugh as manager of its new
Chicago bureau. He moves over from
his previous post as Deputy Direc-
tor/News and Operations in New York.
Also at UPi, Richard Boggs becomes
Director/Broadcast Group Sales, based
in Chicago.

®Laura Davis will produce and
host '‘Movie Closeups,” a review/in-
terview program distributed by Strand
Broadcast Services. She spent two
years with the Source in a similar posi-
tion.

®KROQ-FM/Los Angeles per-
sonality Dusty Street has been
chosen to host “In Search of the New
Wave: The Future of Rock 'N Roll.”
The program is produced by Good-
phone Communications, Inc. and
syndicated by Westwood One.

i «

STARS SHINE DURING DJ WEEK
— During country music’s recent
DJ week, the Music Country Net-
work set up shop at Opryland
Hotel's Stagedoor Lounge. A string
of stars visited the network, among
them Rosanne Cash, Terri Gibbs,
Charley Pride, and Ronnie
McDowell (), shown here with host
Chuck Morgan.
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bl R ARE WAHO TRACKS NEVER BEFORE RELEASED
N THE UNITED STATES. .. AIRING THE WEEK OF DEC. (2T
TO COINCIDE WITH THE LAST cONCERT OF THE WiHO'S
FAREWE L L. TOUR OF AMERICA, ONE OF A KIND ...
FRoM WESTWoop oNE, PON'T LET THIS UNPRECEDENTE D |
EVENT SUP THROUVG6H YOUR HANDS -— CALL YOUR |
WESTWOOD ONE REPRESENTATIVE Now &T (2/3)20<4-5000,
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| WESTWOOD ONE

Los Angeles: 9540 Washington Blvd., Culver City, CA 90230- (213) 204-5000 New York: 575 Madison Ave., Suite 1006, New York, NY 10022 - (212) 486-0227

The Nation’s Number One Producer of Nationally Sponsored Radio Programs, Concerts and Specials
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Greg Kihn and band guest on “Laugh Trax” November

19 . . . Roberta Flack joins “Merv Griffin" the same date
. “Solid Gold” 's edition for the week of November 19
stars Air Supply, Laura Branigan, Kim Carnes, Joe
Cocker & Jennifer Warnes, Sheena Easton, Rick James,
and Jerry Reed . .. Johnny Lee appears as himself on

“Fantasy Island” ’s “Everybody Goes To Gilley's” episode
on ABC November 20 . . . Canada’s Nylons are on the syn-
dicated “Evening At The Improv” program ... Willie

Nelson is among the guests on “Bob Hope’s Pink Pan-
ther/Thanksgiving Gala” over NBC November 21 . . . The
“IRS Show,” featuring British, Australian, and American
bands not necessarily affiliated with the IRS label, along with
industry profiles, examinations of regional music scenes,
and “how-to” segments, is set for November 21 on MTV
and will regularly be shown on the third Sunday of each
month . . . Rick Springfield's “Alive And Kicking" concert
special airs over Showtime cable November 23 . . . Judy
Collins is on PBS's “Over Easy” November 24 . ..
Utopia's live USA cable broadcast, with DIR stereo FM
simulcast, airs November 25.

MTV Music Television
Added This Week:

WHO “Eminence Front”

J. GEILS BAND “I Do"

MISSING PERSONS ‘“Destination Unknown”
AEROSMITH “Lightning Strikes”

MUSICAL YOUTH “Pass The Dutchie”
PLASMATICS “The Damned”

UTOPIA “Feet Don't Fait Me Now”

BILL NELSON “Flaming Desire”

BRAINS “Dancing Under the Streetlights”
YOUNG EXECUTIVES “Body Waves”

16 Years Proven Success

MINI-BINGO®
THE Canadian Radio Promotion

MONEY-MAKING "‘ ’""0 o
AUDIENCE-BUILDING

60-Seconds on Tape
TAG IT, CART IT, RUN IT.
Custom-printed mini-cards

front & back

MAKE A PROFIT BEFORE YOU START . . .

. CALL

MAKE YOUR NEXT CALL MAKE YOU MONEY. .

Larry Nathan, Peter Powell Assoc., 503-686-0248 NOW.
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Pro:Motions

Sheridan Named WREM GM

G. William Sheridan has been tapped as
General Manager of WREM/Orlando. He
joins the station from a prior stint at iocal TV
outlet WFTV. Sheridan’s background also in-
cludes the GM post at neighboring WDIZ.

Broeman Joins WIOD & WAIA

Roland Broeman has been named
Broward Sales Manager at WIOD & WAIA/
Miami. During the past four years, he was
Local Sales Manager at WAXY/Ft. Lauder-
dale.

Lozea Tapped
As RCA VP

RCA Records has ele-
vated Bernard Lozea to
Division VP/Business Af-
fairs, East Coast. Since |
1974, Lozea served as the
label’s Director, Con-
tract/A&R Administration.

Bernard Lozea

Herbert Named First
American President

Dennis Herbert has been promoted from
VP/Finance to President of First American
Records Inc. He succeeds former presi-
dent Jerry Dennon, company founder and
now Chairman of the Board.

Parallel Appoints Two

Candace Konowitch and Debbie
diCesare have joined Parallel Communi-
cations as General Manager and Direc-
tor/Project Development, respectively. Prior
to this, Konowitch worked at ATl as assis-
tant booking agent and assistant to the VP.
DiCesare formerly held the Director/Opera-
tions post at CBS-distributed Decent Rec-
ords.

WMZQ Ups Fleisher-Wood

Jackie Fleisher-Wood has been
elevated to Local Sales Manager at
WMZQ/Washington, D.C. For the past
three and a half years she was an account
executive at the Viacom station.

Hartong Promoted To
Phonogram VP

Bas Hartong has been
upped to VP/international
A&R at Phonogram Inter-
national B.V. (Baarn/The
Netherlands). Formerly the
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label’s International Pop

A&R Manager, Hartong will k.

now be based out of New ‘:W A
York. Bas Hartong

WIRELESS

FLASH

Holmes Becomes CBS VP

Cecil Holmes has been appointed
VP/A&R, Black Music, East Coast at CBS
Records. Prior to this ap-
pointment, Holmes was
President of C. Holmes
Entertainment, a firm
handling national indepen-
dent promotion and market- %
ing. Before that he served
as Sr. VP and partner, Ca-
sablanca Record & Film- &
Works.

West Becomes Cimarron
Broadcasting President
Twenty-nine year television veteran Ben
West has been appointed President/Chief
Operating Officer of Cimarron Broad-
casting Corporation, whose future plans
include the acquisition of broadcast proper-
ties. West was most recently President of
Blair Broadcasting of Oklahoma. Sing-
er/songwriter Harry Nilsson serves as
Cimarron’s Chairman of the Board.

Mason Moves To Atlanta Artists

James Mason becomes Exec. VP/Chief
Operations Officer of Atlanta Artists, which
handles recording, management, and televi-
sion production. Before joining the firm,
Mason served as business manager of the
Bar-Kays. He is currently managing
Chocolate Milk and Bobby DeBarge.

Maloney Joins

- ] .
Cecil Holmes

WNBC Sales s,
Jack Maloney assumes

the newly-created post of —

Director of Sales at

WNBC/New York. A a

19-year broadcasting s

veteran, Maloney had been

General Sales Manager at h

neighboring WKHK. Jack Maloney

Vanity Records Debuts

Vanity Records & Tapes has been
established under the direction of Rick
Scott and Tom Gomache. The label’s first
release is the LP ‘‘Hey, Little Girl”’ by Jimmy
& the Mustangs. Vanity can be reached at
(213) 275-4378.

Rossman Becomes
WNDE & WFBQ GSM

Dennis Rossman has been named
General Sales Manager at WNDE &
WFBAQ/Indianapolis. This appointment
marks Rossman’s return to the city: from
1977-80 he was GSM of the aforementioned
stations and until earlier this year was VP/GM
of neighboring WIKS. He was most recently
VP/GM of WW22Z/Sarasota.

Maximum Strength Programming Aid

Copley Radio Network M 35 Convo de i Reio, Sar Diego, CA 92108/714 2931818
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oin The Source in a very special tribute to the

life and times of Jimi Hendrix. Interviews with
Hendrix, his family, Pete Townshend, and oth

ers who knew him best. Many from previously
unreleased tapes that Jimi’s family has finally
allowed to be broadcast. Music from every stage in C E
Hendrix’s career. A rare glimpse of the man whose l
life and music changed the face of rock n’ roll
Produced by Hiatus Productions. ng Adutt Network

The weekend of November 26, 27 & 28.
Brought to you, in part, by Anheuser Busch and Levi’s.




JHAN HIBER

High Density Ethnic

Areas Growing

Depending on which side of the fence your station is sitting, you
may either welcome or cringe at the news that Arbitron is redefining
its High Density Black/Hispanic Areas. This will be one of the last ef-
fects of the 1980 Census data. Revised ethnic population estimates,

broken down by zip code based on the latest census, mean that effec-

tive with the survey going on currently (or next year if your market
doesn’t have a fall sweep) some of these ethnic areas are being enlarg-

ed.

What markets will be affected by
changed HDBA’s or HDHA's? What
might the impact of these redefinitions
be? Has Arbitron given the industry
enough notice on this issue to properly
prepare you for the possible upheaval?
Let’s examine these points.

Most Markets Change

Arbitron has been helpful enough to
supplv me with a list of the markets af-
fected. Over 80% of the High Density
Black Areas have been revised, while
almost 70% of the High Density
Hispanic Areas underwent change.
Here’s the list of affected markets:

Changes in HDBA’s

Atlanta

Augusta, GA

Austin, TX

Baltimore

Beaumont-Port Arthur-Orange
Birmingham

Boston

Charleston-North Charleston, SC
Charlotte-Gastonia
Chattanooga

Chicago

Cincinnati

Columbia, SC

Columbus, GA

Dallas-Ft. Worth

Dayton

Detroit

Erie

Fayetteville, NC

Flint

New York

Norfolk-Portsmouth-Newport News-
Hampton

Orlando

Pensacola

Philadelphia

Pittsburgh

Raleigh-Durham

Saginaw

St. Louis

San Francisco

Savannah

Shreveport

Tallahassee

Washington, DC

West Palm Beach-Boca Raton

Wilmington, NC

Changes in HDHA'’s

Bakersfield

Chicago

Corpus Christi

Fresno
Houston-Galveston

Los Angeles

Lubbock

Miami

New York

Phoenix

Pueblo

Riverside-San Bernardino-Ontario
Salinas-Seaside-Monterey
San Antonio

San Francisco

San Jose

Ethnic Areas Grow

Greenville-New Bern-Washington, NC  Those of you in affected markets

Greenville-Spartanburg, SC
Houston-Galveston
Huntsville, AL

Jackson, MS

Jacksonville

Lafayette, LA

Little Rock-North Little Rock
Long Branch

Los Angeles

Louisville

Macon

Memphis

Miami-Ft. Lauderdale
Milwaukee-Racine

Mobile

Montgomery
Nashville-Davidson

New Orleans

might be wondering what impact the
changes will have on the makeup of
your metro — and on the way Arbitron
samples that metro. Although there ap-
pears to be some confusion within Ar-
bitron on this issue, the general feeling
is that the HDHA’s and HDBA’s will
enlarge in most markets.

In September Arbitron sent a release
to stations discussing the topic of the
ethnic revisions. That piece stated, *'In
general, the new population figures
show an increase in the total number of
zip codes qualifying as high density
ethnic areas. This increase is due to the
fact that black and Hispanic popula-
tions have increased at faster rates than
the balance of the population.”

“Off-Air” Announcements Banned

According to Arbitron General Counsel Tony Kelsey, and confirmed by
Executive VP Rick Aurichio, the ratings service will soon be issuing new
guidelines for contests and promotions. The new policy will add a section to the
warnings on Page 5 of the reports dealing with “off-air” announcements. These
would be messages conveyed through media such as mailers, posters or
billboards, or other non-verbal channels. Starting with the winter 83 sweep,
it’s likelv that any stations using such off-air methods to communicate with and
possibly influence potential diarykeepers will be treated as though thev had
run on-air diary announcements — leading to Arbitron sanctions.
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However, an internal Arbitron docu-
ment implies that the increased number
of zips may not necessarily mean an ex-
panded population within the newly
defined ethnic area. For example, “Ex-
actly the same geography could be used
with more zips within it (due to postal
subdividing one zip into two or more).
Similarly, the same geography could be
used, but with fewer zips (perhaps
enlarged ones) to cover it. Until we
know the percentage of population
distribution based on the new definition
we will not be able to qualify the direc-
tion or magnitude” of the impact on the
markets involved.

Arbitron is working internally to
determine the effect of the revised
ethnic areas on the respective metros in-
volved. Those figures should be
available within a month or so, accor-
ding to Arbitron VP Rip Ridgeway. I'd
suggest you make a note on your calen-
dar to check soon with your Arbitron
account executive to see how the figures
will affect your metro.

(IR T AN W D (T e BT
“Over 80% of the High Density
Black Areas have been revised,
while almost 70% of the High
Density Hispanic Areas under-
went change.”

== === - —————— |

Ridgeway confirmed what the PR
release was getting at — that it’s likely
most ethnic areas will grow. When you
think about it, look back 10 years in
your market — has there been an influx
of or increase in the number of ethnics
in your area? Certainly in some Sunbelt
markets that has been the case. I've
heard from some black broadcasters
who feel that Arbitron’s HDBA con-
figurations have been far behind the
times. Perhaps they’ll be more pleased
with the new definitions.

Potential Double Whammy

Some non-ethnically oriented broad-
casters may be concerned about what 1
call the “double whammy” impact of
enlarged ethnic geographies. Larger
HDBA’s and HDHA'’s, coupled with the
use of Differential Survey Treatment
(which has boosted black levels and
starts being used among Hispanics next
year), could make things tougher for
stations without much ethnic appeal to
their formats.

Here’s the possible scenario. Take a
market where the population updates
lead to a 15% increase in the number of
ethnics residing in the newly-defined
high density area. An increased ethnic
population will mean that in order for
Arbitron to try and survey propor-

tionately, it will have to boost the
amount of sample sent to ethnics. With
the help of DST the increased popula-
tion could return a notably higher
number of quarter hours. Conversely,
unless Arbitron was to increase the
overall sample in the market, the ethnic
jump would mean fewer diaries left to
survey the non-ethnic population.

The good news in this scenario is that
the ratings service will be doing a better
job of proportionately representing the
ethnic population in many markets.
This will be true not only in Sunbelt
areas but also in major urban markets
where there has been some non-ethnic
flight to the suburbs, making the ethnic
impact in the core areas even more
notable.

The other side of the coin in this is
that these population and zip code up-
dates, needed as they are, are another
straw that lands on the backs of stations
with little ethnic audience. I'd predict
that Adult Contemporary, Beautiful
Music, and Country stations would like-
ly not be helped by the type of scenario
that could hit a market as I've out-
lined here. On the other hand Black,
News, Talk, and Urban/Contemporary
formats may well be pleased with the
new arrangement. The outcome in each
market will undoubtedly vary depen-
ding on the census “‘catch-up” in that
market — which is why it will be vital
for concerned station management
teams to check soon with Arbitron to
see what the revision will mean in each
metro.

Lousy Timing

While the move to update the ethnic
areas is needed — to catch up with the
migration patterns of the 70’s — the
timing of the announcement is not the
best. As I noted, the first PR piece went
to stations in September — the start of
the survey that was affected by these
updates. The internal document quoted
was penned in late October — implying
that the impact of the ethnic updates
was still an unknown. Now, it seems the
industry must wait a few more weeks —
until almost the end of the important
fall sweep — to see what each market’s
updated population and geography
data will mean to that metro.

If I had a station in a market where
there was an HDBA or HDHA, I'd sure
want to know before almost the end of
the affected survey what was going to
happen to the sampling in my market as
a result of the changes. If you are in a
market on the list published here you
may have that concern. It’s just a shame
Arbitron couldn’t more fully address
that concern prior to the start of an im-
portant ratings period.
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THE NEW SINGLE THAT'S PROVING IT BELONGS ON

LITTLE RIVER BAND GREATEST RITS

(ST-12247)

-------

Al

o,
%
°




ABY, COME T0 ME”

BREAKS

P Ausiy

(A DUET WITH JAMES INGRAM)

PRODUCED BY QUINCY JONES FOR QUINCY JONES PRODUCTIONS
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STREET TALK

At YES 95/Cincinnati E. Alvin Davis is
back in as consultant, and PD Ken “Eddie”
Rogers is out. No new PD has been named yet.

With KMPC/Los Angeles now back to play-
ing music, morning personality Robert W.
Morgan has signed a new longterm contract
with the station. The “Hitparade’ format ap-
parently agrees with him.

Monument Records will officially open its
West Coast offices Monday (11-22) at 1800
North Highland Ave., Suite 400, Hollywood,
CA 90028. The phone number is (213)
466-9500. Label President Bob Fead, VP Mar-
shall Blonstein, and former Alfa employee
Vicki Leben will staff the new Monument loca-
tion.

Steve Weed has resigned as Operations
Manager of KMJM/St. Louis. After his success
in the Midwest, he shouldn’t have trouble
relocating. He can be reached at (314) 225-8532.

Remember those “Boss Radio” jingles that
used to punctuate the ““more music’’ sound of a
classic Bill Drake station? Well, they’re back!
That’s right, Tuesday Productions, in
cooperation with Drake-Chenault, has
reprocessed those timeless tracks (some by the
Motown rhythm section) and added new vocals.
The result is now available from Tuesday in San
Diego.

Congratulations to KIIK/Davenport PD
Jim O’Hara and his bride-to-be, Gynny
Hosmanek. The couple will be wed November
27 in Davenport.

Mary Lyon, who was formerly News Direc-
tor at KHJ/Los Angeles, and most recently
worked as a producer for Cable News
Network’s L.A. Bureau, is now Mana-

ger/News & Public Affairs for KEARTH/Los
Angeles.

KBEQ/Kansas City’s new PD Todd Chase
has promoted MD John Conrad to Assistant
PD as of this week.

Congratulations to KDKA/Pittsburgh,
which just celebrated its 62nd birthday (11-2).
That’s a lot of years and a lot of great radio.

Steve Behm has resigned his position as mor-
ning drive personality at KEZR/San Jose to
accept the Music & Research Coordinator post
at KYUU/San Francisco. He replaces Terry
Danner, who has left the station.

Chalk up another client station for consultant
Paul Christy he’s just signed
KRBE/Houston.

WKAZ/Charleston, WV MD Bill Hagy has
stepped up to Operations Manager. He will re-
tain his music duties.

Former WBOS/Boston PD Jack O’Brien is
now programming WERZ/Exeter, replacing
Mark Ericson.

OUR
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WINDOW DECALS - BUMPERSTICKERS

Radio Seance Meets
Spirited Opposition

It seemed like a great idea at the time,
or at least that's what KFMH/Musca-
tine, IA Promotion Director Steve
Bridges thought when he scheduled an
on-the-air seance for Halloween night.

Local church leaders were not pleased
at the prospect of the AOR station
possibly contacting the spirits of some
dead rock stars. In fact, they professed
fear that the radio seance might contact
the devil himself (and we’re not talking
Ozzy Osbourne here).

So, rather than risk the public outcry
that surrounded KFMH/’s “Wet Shorts”
contest (these guys really do have a sense
of humor, don’t they?), the station called
off the seance, saying the promotion was a
“dead issue.”

0000000000, pretty scary, eh kids?

CALL US!

CBS Records is attempting to stop MCA
from marketing its “E.T. Storybook” LP.
Why? Because Epic’s Michael Jackson ap-
pears on the album, and CBS feels that MCA is
not living up to the agreement the two labels
had over the use of young Michael’s services.
CBS claims MCA agreed not to release the
album before Christmas {avoiding possible con-
flict with Michael’s new LP), but the album is
already out. The courts will settle this one.

KMTN/Jackson Hole, WY has officially an-
nounced its format switch from AOR to A/C.
The longtime AOR had been in transition to the
new format for several weeks.

Allan Jackson has been named the new
Operations Manager at WGRD/Grand
Rapids. Former PD Chuck Bailey stepped
down to devote more time to his morning show.
Allan comes from the company’s sister station

WAJX/Titusville, FL.

Congratulations to Robin Wren on being
named Director of Concert Programming at
Westwood One. The former National Promo-
tion Director at Epic and RSO will be acquiring
talent for Westwood One’s five nationally
broadcast concert series.

If you can get your hands on copies of Fri-
day’s (11-19) Hollywood Reporter or Variety,
check out the two-page ad for ABC’s “Fantasy
Island.”” To promote Mickey Gilley’s ap-
pearance on the show, you'll notice a scene that
looks very much like “Gilley’s” in Texas. Not
so. That photograph was taken in Santa
Monica, California, and if you look a little
closer, you’ll notice that the bartender is
Backstreet Records’ Dino Barbis! What's
Dino doing in a promo shot for Epic’s Mickey
Gilley? He's a friend of the photographer.

DECALS COST LESS!

How can a glossier, higher quality,
screen printed decal cost less than
all those labels you get in the mail?

They last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502




Peter Gabriel

| JB105 add 35 WFBGadd  KTRS add WKFM 18-156  WJXQ 9-9
CHUM?2-2  WIKZadd  WCAU-FM deb 40 WPHD 16 KFl on
KEGL 10 WQLT add ~ WXKS-FM 17-15  WHFM 38 KKXX 29-24
XTRAadd ~ WFLBadd  CFTR 34-25 92FLY deb 27  KYYX 4-3
WJDX add ~ KVOLadd  CKGM24-18  WRCK17-15  KBBK 31
WZYPadd  WCIL-FM add WLOL-FM on 3WT deb 40 KSKD 34-28
KRQadd 26 KDZAadd  WGCL 20 KITY 24-16 KQMQ 27-23
KIQQ deb 25 KSET-FM 4-4  WGUY 29-23
KFRC deb 27 WTIX deb 38 WOMP-FM 10-6
“Shock The Monkey”..::: CK101 deb22  WSPT deb 30
PRODUCED BY DAVID LORD WNOK-FM 33-24 KFMZ 2-2
AND PETER GABRIEL WVIC 14 KBIM deb 39
Joni Mitchell
WBEN-FM  3WT WSEZ WJXQ ~ WFBG  KvOL
WCAU-FM  WPST WCSC KMGK  WIKZ KNOE-FM
WLOL-FM  WLAN-FM  WNOK-FM  KFI WSQV  WSPT
WKFM KITY WGH KHOP ~ WCIR  WBWB
WPHD KSET-FM  WRVQ KGGI  WZYQ  KRNA
WHFM WABB-FM  WZZR KYYX — WKHI  KFMZ
WRCK WOKI WVIC KSKD  WISE KDVV
KRQ WHSL  KSLY
T g WFLB  KCBN
(You’re So Square) KOZE

Baby, | Don’t Care” ......

PRODUCED BY JONI MITCHELL

ElonJohn

CKLW KIKI WOMP-FM  KFYR

WKEE WJBQ 95SGF WBWB

KBBK WACZ WFOX KFMZ
WPFM KCDQ

“Ball And Chain” ...

PRODUCED BY CHRIS THOMAS
Recorded by Bill Price

\ . Desk
Sammy Hagar g et oy
“Your Love Is Driving Me Crazy” . .. S

PRODUCED BY KEITH OLSEN Menutactred by Warner Sros. Records.  RECORD
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Metheny

Continued from Page 1
WNBC are put under the responsi-
bility of Metheny. This will better
allow for consistency in the in-
tegration of all our programming
elements. Metheny is well qualifi-
ed to handle these expanded re-
sponsibilities.”

Metheny told R&R, ‘‘Until
spring of this year, I don’t believe
any of the NBC 0&0 PD’s had re-
sponsibility for news and public
affairs, but they now fall under
our programming department. I
really appreciate WNBC’s gesture
of confidence. It is genuinely
gratifying to work for and with the
talented and committed broad-
casters at NBC Radio.”

Metheny is a longtime program-
mer whose career includes PD
stints at KSLQ/St. Louis, WEFM/
Chicago, 96KX /Pittsburgh, WZZD/
Philadelphia, KMJC/San Diego,
and WNOE/New Orleans. He also
served as Project Manager at
RAM Research and as an air per-
sonality at KJR/Seattle.

Gable

Continued from Page 3

WIOD & 97AIA acting General
Manager Phil Costin commented,
“Of course, we hated to see Alan
leave. However, we were fortu-
nate that through our relation-
ships within the industry we were
able to find Chris. He has a broad
background in most areas . of
broadcasting, is very aggressive,
and has already worked with
Burkhart-Abrams, who consults
97AIA. Chris fit all of our qualifi-
cations, and I felt comfortable
with him right from the start. He’s
going to fit right in.”

Gable told R&R, “I'm thrilled,
excited, and ready to keep 97AIA
on track, as the station is doing
well. With a bit of refining, I'm
confident we can make it even bet-
ter. They've commissioned me to
bring 97AIA to its peak as quickly
as possible, and that’s what we’re
going to do.”

GE/Outlet

Continued from Page 3
Outlet Sheds Retail Stores

Outlet has become a broadcast-
only company with the sale of its
remaining 42 retail women’s
readywear stores for $13 million.
Dick Rakovan, Sr. VP/Radio for
Outlet Broadcasting, told R&R the
divestiture completes a long-range
plan to get out of the retail business
entirely. Three years ago Outlet
sold off another 70 stores.

Freed of the drain of un-
profitable retail stores, Rakovan
said Outlet will now concentrate
on acquiring its full complement
of seven AM’s and seven FM’s and
“hopefully more” stations if the
FCC lifts existing ownership
limits. The group now has one
AM, four FM’s, and five UHF
TV’s.

According to Rakovan, Outlet
still hopes ultimately to merge
with another company. Last year
a planned merger with Columbia
Pictures fell through when Colum-
bia was bought by Coca-Cola,
which decided not to enter the
broadcast business.

Fowler

Continued from Page 1

radio. Those are real advantages.
Lee’s maturity is well suited to
what we have to get accomplished
here in South Florida, and that is
to be an adult-oriented, full-
service radio station. We're very
excited about it.”

DiLoreto dismissed current
speculation that WGBS might
switch from A/C to News/Talk.
He said, “The rumors are being
caused by our new studios, which
are equipped to provide extensive
coverage of news and informa-
tion. Combined with the fact that
we have three news openings,
that’s led some people to jump
to conclusions. Besides,”’ DiLoreto
added, “we were one of the first
stations in the country to go with
AM stereo. I'm not about to spend
$20,000 on AM stereo just to send
out a red herring.”

Fowler was not available for
comment at presstime.

KIRO

Continued from Page 3

According to Bremer, there was
a question as to whether or not
they would be able to broadcast
once news of Brezhnev’s death
was released on Thursday. In-
stead, they were cautioned
against speculating, but allowed
to report the facts. Later that
night, after the broadcast, the
KIRO party was transferred to
another hotel located away from
central Moscow, which was closed
to foreigners.

KLLB

Continued from Page 3

Mitchell explained the format
change: “There’s been a real hole
in the market for a long time.
KGON has dominated the area;
they’re a great radio station, but
at the same time we felt they’d
gotten away from some of the
roots they were based on. We
think we have the people to carve
a pretty quick niche for ourselves
in the market.”

Allen

Continued from Page 1

Allen commented, “I feel this
new aspect of my career is reflec-
tive of the burgeoning Nashville
music industry and R&R’s com-
mitment to country. I'm hoping
for the cooperation and support of
the friends I already have and the
new friends I’'m sure I'll make. To
quote Alabama, ‘It Feels So

Right!” ”” Allen’s appointment is ef-
fective in two weeks.

- W ¢
THIS IS WORK? — January 1982
Playboy Playmate Kimberly McArthur,
in town for a Road & Track Car Show,
dropped by WVMI/Biloxi PD Jim Ta-
bor’s program for a live interview. Jim
is still recovering.
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The State Of The Union

Now and then an AFTRA crew will strike a station and there’ll be a few days of spotty news coverage in local print
media, but on the whole it’s quite unusual for the American Federation of Television and Radio Artists to surface in trade
publication headlines, as it did early this month after filing for protection from creditors under Chapter 11 of the federal
bankruptcy laws.

Not being one to ponder the overall implications nationwide, when I saw the headline my first concern was for myself.
“Fine!," I thought, “There went my pension money which I knew I'd never see anyway.” But the story assured us former
and present AFTRA members that the Chapter 11 filing was only a delaying tactic, some legal footwork to prevent the union
from being taken over by creditors, a sort of asset-protecting King’s X.

This story will continue to be played out in the judicial system and the ending will eventually be written by strangers in
some far-off courtroom. I'm awfully skeptical, so I fully expect to pick up a trade journal somewhere down the line and see
another headline which — although worded differently — will say ‘“Messer’s Retirement Money Vaporizes.” Of course I
hope I'm wrong, for the sake of all of us AFTRA babies, but I don’t have a whole lot of faith in union pension funds in
general and the AFTRA one in particular.

I know that by muttering even a few words of doubt I’'m getting out of line here. The union is something TV and radio
reporters traditionally treat as a sacred cow left to graze quietly in back pastures far from criticism and controversy, perhaps
partly because those people who have the privilege of aiming the spotlight of publicity are afraid of our own union and know
somewhere deep in our gut that AFTRA might get even with us, like in the military where a private may win one little en-
counter only to be quietly devastated by the system’s revenge later. (*Gosh, Private Messer, we seem to have lost all your
shot records and you’ll have to run through those needles again.”)

When I first joined the union in 1969 I thought it was a collective bargaining unit established by Us (the workers) to
negotiate with Them (the employers). Through the years that idealistic image eroded, and I began to believe the workers
were still Us but the Them was the union and the employers together. I got that feeling when I witnessed employees being
excluded from sitting in on bargaining sessions and deals being made behind closed doors. I've seen a union local go through
the motions of asking the employees what they want to go for in upcoming contract negotiations, then turn around and go for
something entirely different in the actual talks. One man'’s opinion of the state of the union? It exists exclusively for its own
good with the sole goal of protecting and perpetrating itself and its paid employees. The union members are incidental and
not very important. That's my individual opinion, which represents only about one three-billionth of world opinion on the
matter, but which I feel now leaves me open to eventual quiet revenge. (*Mr. Messer, it didn’t bother us a whit to read
about your low opinion of our union because we have always welcomed diverse comment, but in a routine check of our files
we don't seem to even have a record of your membership, not to mention your pension money. Are you sure you ever
joined?"’}

MONDAY, NOVEMBER 22 — A British ship loaded with military payroll sank in New York Harbor 202
years ago this week, going to the bottom carrying almost a million gold (guinea) coins. Beth Haskell of the South Street
Seaport Museum says the “HMS Hussar” sank in a treacherous area where three currents meet, and it's anybody's guess ex-
actly where the wreckage was deposited on the bottom. ““As far as anybody can tell,” she says, “it's (now) either buried in
the mud or underneath landfill.”

On this date in 1906 an international convention established the universal radio distress code SOS. In 1963 President
John Kennedy was assassinated in Dallas, and two days later his accused killer Lee Harvey Oswald was himself murdered
by nightclub owner Jack Ruby as millions watched on live TV.

Two years ago yesterday almost 42 million people were watching ““‘Dallas” to find out who shot J.R. It was the largest
TV audience ever.

Baseball pro Greg Luzinski is 32. Billie Jean King is 39. Robert Vaughn is 50. Geraldine Page is 58.

TUESDAY, NOVEMBER 23 — The forerunner of the modern jukebox came along only a dozen years after
Thomas Edison perfected his cylinder phonograph. Eighty-three years ago today (1899) the first one was installed in San
Francisco’s Palais Royal Hotel, offering a selection of one song.

The machine that makes horseshoes was patented 147 years ago today. Two years ago about 3000 people were killed by
major earthquakes in South Italy.

Susan Anspach is 40. People born on this date have included William Bonney, the outlaw better known as Billy The
Kid (1859); Boris Karloff (1887); and Harpo Marx (1893).

WEDNESDAY, NOVEMBER 24 — Thanksgiving almost magically kicks off the pre-Christmas shopping
season, and if the holiday came a week later the shopping spree would be a week shorter. That almost happened in 1939,
before Thanksgiving was legally placed on the fourth Thursday of November, and President Roosevelt responded to pleas
from businessmen by ordering the holiday moved a week earlier. A lot of people didn’t like having their holiday shoved
around the calendar for commercial reasons. Shelly Eickhoff of the FDR Library says some states stubbornly refused to
observe the earlier Thanksgiving, others went along and moved it ahead a week, and ‘“‘some states actually had two
Thanksgivings a week apart!”

The world's first ransom skyjacking was eleven years ago, when a man using the name D.B. Cooper commandeered a
jetliner, got a $200,000 payoff, and parachuted alone into the remote forests of Washington state never to be seen again.

Pro basketballer Rudy Tomjanovich is 34. William F. Buckley Jr. is 57. Others born on this date have included
ragtime musician Scott Joplin (1868), lawman Bat Masterson (1853), and 12th President Zachary Taylor (1784).

THURSDAY, NOVEMBER 24 — Although everyone knows the Pilgrims ate turkey at the first American
Thanksgiving, Laurence Pizar of the Pilgrim Society in Plymouth, Massachusetts, says everyone may be wrong. “The
Pilgrims recorded that they ate fowl, and there was an assumption that one of the fowls available to them would have been
turkey. Somewhere along the line it was decided that turkey would have been an appropriate dish, and it seems to have
caught on.” Although there’s no proof of turkey, there is written proof that the Wampanoag Indians and the Pilgrims did
eat popcorn for dessert.

The world’s heaviest bell — 19 feet across and weighing 216 tons — was cast on this date in 1735 in Russia. Just like our
own Liberty Bell, theirs cracked when they rang it, and a little 12-ton piece chipped off.

John F. Kennedy Jr. (John John) is 22. Tina Turner is 41. Actress Kathryn Crosby is 49. “‘Fantasy Island” star
Ricardo Montalban is 62. Joltin’ Joe DiMaggio — Baseball Hall of Fame member and onetime husband of Marilyn
Monroe — is 68.

FRIDAY, NOVEMBER 26 — But for a twist of Fate we'd have the Mack Silk Company today instead of
Mack Trucks. Joe Mack (born 112 years ago tomorrow) and his three brothers were in the silk business, but weren't
satisfied with their horsedrawn delivery wagon system. In 1899 they began making their own delivery wagons with gasoline
engines, in 1900 they created the world’s first successful passenger bus, and in 1911 they abandoned silk and formed the
Mack Truck Company just in time for a huge market to be created by World War One.

America's first streetcar service began with a horse pulling a car along tracks in New York City 150 years ago today.
The fare was twelve cents. On this date in 1925, Ford was advertising a reasonably-priced Christmas gift, a new,roadster for
$260.

Impressionist Rich Little is 44. Robert Goulet is 49. Charles Schulz, who created Charlie Brown and Peanuts in

1950, is 60. Eric Sevareid is 70.



R&R/Friday, November 19, 1882

Page 17

New Sales Approaches

For The Eighties

Successful salespeople ... a new generation of the sales
process . . . the components of a sales proposal. These were among the
topics discussed at this year’s series of RAB Fall Sales Clinics. What
became evident when listening to people such as sales consultant Don
Beveridge, the workshop leader, and RAB’s Southwest VP Jerry Gard-
ner, is that there will be giant changes in salesmanship in the coming
years that promise to alter the sales process.

Vivian Funn of R&R attended the Wash-
ington, DC workshop. Because of her enthu-
siasm for the information she received, I felt
some of the ideas might be good thought-
starters for a sales meeting.

Today’s Salesperson

Selling on emotion is the most antiquated
selling skill, Don Beveridge believes. By 1985
most every form of selling will be done
primarily on logic and
positioning — identify- |
ing customers’ needs,
using marketing plans,
relating to customers’
buying expertise.

The Harvard Busi- °
ness Review reported
almost two decades
ago a finding only now
being discussed T o
among sales mana- Don Beveridge
gers in our industry. In attempting to put
its finger on why mediocrity abounded, the
publication noted the following in August
1964 after reviewing the performance of
over 7000 salespersons:

“The dynamics of success remain appro-
ximately the same in all cases. Sales ability
is fundamental, more so than the product
being sold. Long before he comes to know
the product, mostly during his childhood
and growing-up experience, the future
salesman is developing the human qualities
essential for selling. Thus, when emphasis
is placed on experience, and experience
counts more than such essentials as empathy
and drive, what is accomplished can only
be called the inbreeding of mediocrity.”

The point I believe both Don and the
magazine are making is that while experience
is easy to come by, real sales ability doesn’t
come easy. Indeed, Don's third generation
of sales types describes the successful
salesperson as one who possesses empathy,
expertise, and identity in the marketplace.

With the fourth, or best, type of salesper-
son Don says the client perceives him or her
as an unpaid employee of the client’s com-
pany. Also, in addition to being an informa-
tion seeker and problem-solver, more im-
portantly the salesperson becomes a problem
preventer.

“Experience appears to be less
important than a man’s posses-
sion of two central characteristics
of empathy and ego drive . . .
Training can only succeed when
the raw material is present.”

What Makes An Effective
Salesperson

A good salesperson first of all is a counse-
lor who identifies and satisfies customer’s
needs. That same person measures per-
formance by setting an annual sales objec-
tive tracked monthly.

This person preplans his or her activities
using an itinerary and establishing an ob-
jective for every sales call. On this point,
Don suggests that one-third of each day be
left unplanned for paperwork, setting up
sales appointments,’ etc., and a half-day
during the middle of the week be reserved
for unscheduled appointments or sales
meetings.

Three additional desirable qualities in
professionally-trained salespersons are
that they know how to prospect and can
generate approximately 60% of their leads,
regularly use selling tools such as visuals,

and know how to use a proposal.
Sample Itinerary
M T W Th F

Preplanned
Account
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