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DAVIDMAN NEW WSHE MANAGER

Dinetz Set As TK
Executive VP

Steve Dinetz has been promoted
from VP/GM of WSHE/Ft. Laud-
erdale to Exec. VP of parent com-
pany TK Communications. Ac-
cording to TK President John
Tenaglia, Dinetz will have
“managerial duties relating to the
Miami and Dallas operations.”
TK has purchased KLVU/Dallas
from SJR Communications and
will officially take over on Decem-
ber 14. Commenting further on
Dinetz’s promotion, Tenaglia told
R&R, “He did such a great job in
Florida, why not give him the ball
in both places?”

Dinetz, who has been WSHE

VP/GM for almost three years, in-
dicated to R&R he was excited
about his new responsibilities.
“These are two of the greatest
Class C FM'’s in two of the greatest
markets in America,” he said.
“I'm very pleased.”

Current WSHE GSM Joe David-
man has been upped to Station
Manager, in conjunction with
Dinetz’s change in title. At KLVU,
GM Gary Hess has elected not to
remain with the station following
TK’s purchase. Hess will an-
nounce his specific plans for sta-
tion ownership in the near future.

Gannett Consolidates
Cleveland Management

New Titles For Wilson, Irmiter At
WWWE & WDOK

Gannett has consolidated the
management structure of its
Cleveland stations, Country-
formatted WWWE and Beautiful
Music outlet WDOK. WWWE VP/
GM Tom Wilson becomes Presi-
dent/GM of the two stations, while
WDOK VP/GM Pete Irmiter is
now VP/Station Manager for both
facilities.

Gannett Radio President Joe
Dorton noted that the company’s
other stations in six markets
had similarly consolidated their
management, and added, ‘“This
move is designed to turn two suc-
cessful radio stations into one
operation that’s even more power-
ful. Tom Wilson and Pete Irmiter
have done excellent jobs. Both sta-
tions will now have the benefit of
their abilities.”

McCoy New

Quincy McCoy has been named
Program Director of KMJM/St.
Louis, replacing Steve Weed, who
resigned as Operations Director
last week. McCoy recently joined
KMJM'’s airstaff, resuming his ra-
dio career after three years as Na-
tional Promotion Director for
Fantasy Records. Commenting on
his promotion at KMJM, McCoy
told R&R, “I feel very fortunate to
have the opportunity to work with
(consultant) Jerry Clifton and in
this great new format. One of the
reasons I got back into radio was
this format...I really believe
that Urban Contemporary is the
new ‘Top 40,” and it’s not only ex-

Wilson, who joined WWWE in
1974 as an account executive, com-
mented, “WWWE and WDOK are
two very different radio stations
with one common goal. We want to
continue to be successful with our
listeners and sponsors. We think
this is the most efficient way to
achieve that goal. I’ve always said
Pete Irmiter and I make a great
team. Now we can say beyond a
doubt that we're on the same
team.”

Irmiter, a four-year WDOK vet-
eran, said, “Tom and I have al-
ways relied on each other’s ability
and input. As separate operations,
the WWWE and WDOK staffs en-
joyed a good working relationship.
Joining our forces is bound to be a
positive step.”

KMJM PD

citing ta listen to, it’s exciting to
do.”

KMJM VP/GM Barry Baker
commented, “‘Having Quincy here
in the building. having already
spent time working with Steve,
really made this decision easy. We
knew that he could do the job
when he first came here. Quincy’s
experience as a programmer is
just what we need to continue to be
the best Urban Contemporary sta-
tion that we can be.”

McCoy’s programming experi-
ence includes KYA-FM/San Fran-
cisco, Z93/Atlanta, and three
years as Assistant PD of Y100/Mi-
ami.
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NRBA Format Survey
Finds A/C In First Place

Country Comes In Second;
25-54 Most Popular Target

A programming survey just
completed by the National Radio
Broadcasters Association (NRBA)
shows Adult/Contemporary to be
the most popular format national-
ly, with 30% of the stations sampl-
ed employing it. Country, aired by
25.5%, was a close second, follow-
ing by Contemporary Hit Radio
(8.2%), Easy Listening/Beautiful
Music (7.9%), and Religious
(5.6%). Album Oriented Rock
scored 4% (double that figure on
FM, but with almost no represen-
tation on AM), while the Black/
Urban format totalied 2.3%.

The NRBA’s survey results,
based on almost 1900 responses
(about 27% of the nation’s com-
mercial stations), provide an in-
teresting contrast to R&R'’s latest
format preference survey, con-
ducted in August. (The R&R study
measures total listenership in the
top fifty markets to the various
formats, instead of the raw num-
ber of stations using each format.)
A/C commanded 19.9% of the ra-
dio audience in the R&R survey,
with AOR second at 13.4%, Coun-
try with 11.7%, Easy Listening/
Beautiful Music with 11.3%, CHR
11.2%, and Black/Urban 9.4% .

Stereo Planned By 28%
Of AM’s

Other key findings included:

¢ 28% of AM’s plan to go stereo
in the next two years. However,
current AM stereo outlets failed to
register 1% of the AM total in this
survey.

o The 25-54 demo is the most
popular, targeted by 59% of AM'’s
and 4% of FM’s. Second was
18-49, with 26% of AM’s and 31% of
FM’s making it their main target.
Coming in third was 18-34, which
had 21% of the FM’s but just 4% of
the AM’s in its corner.

» 10% of stations use satellite
services, and another 12% expect
to within two years.

¢ 6% are already leasing cable
channels, while 28% are in-
vestigating that possibility.

 Commercial-free segments
are used by 34% of FM’s and 27%
of AM’s . . . and 78% of AOR’s.

¢ Average spot load is 11 min-
utes an hour for AM’s and 10 for
FM’s. AM News/Talk outlets hit
the high of 13.8 minutes, while
Classical FM’s run just 7.5 min-
utes. Number of spots per hour is
15.5 for AM’s and 12.7 for FM’s,
ranging from 20 for MOR’s on AM
to just 9 for FM Oldies outlets.

e Format changes are planned
by 5% of AM’s and 3% of FM’s.

*21% of FM’s are fully auto-
mated, but just 3% of AM’s.

Following the completion of this
first NRBA national program-
ming survey, the organization
plans to repeat it yearly to track
radio trends. For a more detailed
breakdown of the survey, see
story on Page 6.

Capitol Buys KBEQ
For $5.25 Million

Mariner Communications, Inc.
has sold KBEQ/Kansas City to
Capitol Broadcasting Company
for $5.25 million, pending FCC ap-
proval. Mariner has been trying to
sell KBEQ and several other radio
properties for some time, follow-
ing the collapse of a deal with the
Ten Eighty Corp. in July. This
sale does not affect Mariner’s
other properties.

Capitol President/CEO Jim
Goodmon told R&R, ‘‘Capitol
Broadcasting Company has long
had a desire to move into the
dynamic Kansas City market,
where KBEQ with its CHR format
is one of the area’s most popular
stations, and is growing monthly.
With our other stations, we feel

our goal of making Capitol Broad-
casting Company one of the na-
tion’s leading radio groups is now
a reality. We look forward to being
a part of the Kansas City market,
and pledge our commitment to
continuing KBEQ’s leadership
role in the community.”

KBEQ VP/GM Gary Rodriguez
remarked to R&R, “I think this
sale will help the station get the
kind of financial support that
Mariner has been unable to pro-
vide.”

Other properties held by Capitol
include WRAL/Raleigh, KISS &
KMAC/San Antonio, WKEE &
WHTN/Huntington, and WRXL &
WRNL/Richmond.
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LITTLE STEVEN &
T e e

To me Little Steven and the Disciples of Soul is one of the
most important records of 1982. There are at least four
hits on it including “Forever;’ the best song I've heard this
year. It combines rock and soul that pushes every emo-
tion | can express to the limit. Tommy Nast—Album Network

The premier release of Little Steven and his Disciples

of Soul is so perfectly constructed and performed that

it just about defines what rock can still be in this day

and age. Wayne King—The Record

...a bold group of original songs that speak with
much intensity and desire about remaining true to
your dreams. Bob Hilburn—Los Angeles Times

What can’t be denied is Little Steven’s fervent intensity
as a songwriter and singer. When he sings...he’s talking
about a life lived for music. Fred Schruers—Rolling Stone

...an album of uncompromising, passionate rock and roll. |

Lisa Robinson—N.Y. Times Syndicate
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Featuring the single, “Forever’®%!44

From the album and motion picture, Men Without Women?>"'7°%°
Produced by Miami Steve.
Available on EMI Records and High Quality XDR Cassettes.

Emi




PRODUCED BY DAVID LORD
AND PETER GABRIEL
WRCK 15-12 KCBN 19-11 WKAU
KSET-FM 4-5 KBIM 39-33 KFI
WTIX 38-33 JB1O5S KaeMea
WOKI deb 40 CKGM WIGY
WSEZ deb 35 KEGL WFBG
WNOK-FM 24-15 WKFM WIKZ
| KKXX 24-10 WPHD wiye
. KYYX 3-3 KITY WJAD
wCcGea add KBBK 31-29 WJDX WISE
KIST add KRQ 26-22 waealb WHSL
WBBM-FM add 40 WCAU-FM 40-28 WGUY 23-17 wzyYp WFLB
KBEQ add 39 WXKS-FM 15-14 WACZ 36-28 CKI101 WYKS
WTIC-FM add 27 CHUM 2-8 WERZ 22-15 WSSX KvVOoL
WPST add WLOL-FM deb 30 WOMP-FM 6-4 WGH KISR
WSFL add WGCL 20-12 WKHI 32-28 WRV@Q WBWB
WCSC add Kia& 25-16 wWalLT deb 39 WZIZR KRNA
2104 add KFRC 27-17 KNOE-FM 22-17 WwVviIC KFMZ
KHOP add XTRA deb 29 WSPT 30-26 wixea KSLY
KIKI add WHFM 38-33 WCIL-FM deb 34 KMGK KDZA
wJB& add 92FLY 27-25 KGHO 22-19 WNAM KTRS

“Your Love Is Driving
Me Crazy”..... ,

PRODUCED BY KEITH OLSEN

Sammy Hagar's new album “Three Lock Box”
on your desk Monday, Dec. 6th.

96KX add WGH add KJRB add WPFM add
WXKS-FM add W2ZZR add KBBK add KISR add

KEGL add WVIC add wsaV add KFMZ add
WLOL-FM add wJXa add 33 WOMP-FM add KGHO add
WKFM add KMGK add wZya add KCBN add
WPHD add WMEE add WQLT add KCD& add
WRCK add WKDD add WJAD add KOZE add

WABB-FM add KFl add WHSL add WSFL on e
' KILE on
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Newmark New President
Of Hillier, Newmark & Wechsler

After a year of shared ‘management
among the rep firm’s three principals, Phil
Newmark became President of Hillier,
Newmark & Wechsler this week. He had
been Executive VP/Eastern Division.

A company spokesperson stated that the
shared management worked well during
the initial year of operation, but it recently
became apparent that a single top ex-
ecutive was needed. The other principals
are Chuck Hillier, Executive VP/Central
Division, and Ira Wechsler, Executive
VP/Western Division.

“Any of the three board members could

have been named President,” said Ralph
Guild, President of Interep, which owns
HN&W and three other rep firms. ‘“Each of
them has done an excellent job of building a
strong list of client stations and managing a
sales team capable of producing good sales
results for those clients.”’

Newmark commented, “We have some
exciting plans to announce soon, including
the addition of new offices and personnel. If
we stay on our projected course, HN&W
will be the fifth largest representation
organization by 1985.”

Huntington Back At WSRZ

Steve Huntington, former PD at
WSRZ/Sarasota when it was AOR-
formatted WQSR, has returned to the sta-
tion as Program Director. He replaces Dain
Schult, who has left the station.

Huntington, whose four years at WQSR
included a year and a half as PD, left the
station 2% years ago when it was purchased
by current owner Cosmos Broadcasting.
During the interim, he worked as an air
personality and eventually Music Director
at LOVE-94/Miami.

Commenting on the appointment, Cosmos
VP and WSRZ GM Charles Jones Jr. said,

“We are delighted Steve is here again.
Since he left, Steve has acquired a great
deal of additional experience, and it’'s a
pleasure to welcome his return to the Bay
area.”

Huntington told R&R, “I learned a great
deal at LOVE-%4, and I'm grateful for hav-
ing worked there. Still, I love this market,
and look forward to the challenge. For-
matically, there will be some slight
modifications, as we gently skew the demos
upward. Overall, I'm really happy to be
back at WSRZ. It's a perfect lesson in not
burning your bridges.”

KDKB.”

-

LISTENER’S WISH GRANTED BY WHO — Three days before the Who's
Phoenix appearance, KDKB PD Jeff Sattler received a letter with a simple re-
quest. Francesca Capuano wanted a backstage pass for her younger
brother, a big fan of the group and a terminal cancer patient. Sattler quickly
called promoter Barry Fey of Feyline Productions, and the clearance was ar-
ranged through the understanding management of the group. Pictured
backstage just prior to the Who’s performance are (I-r) Kenny Jones, Ms. Ca-
puano, Dean Capuano, and Roger Daltrey. As Sattler told R&R, the group’s
kindness made the Phoenix appearance “a bit more special for all of us at

TRANSACTIONS

KACY-AM & FM Sold For $2.6 Million

Channel Islands Broadcasting has sold
KACY-AM & FM/Port Hueneme-Oxnard, CA for
$2.59 milion to Sunbeam Radio Partnership.
Channel Islands owner Franz Allina retains prin-
cipal ownership of WBAB & WGBB/Long Island.
Sunbeam'’s principals are WINZ-AM & FM/Miami
VP/GM Harold Frank and WCKT-TV/Miami

owner Edmund Ansin.

KACY has 50kw days, 1kw nights at 1520
kHz. KACY-FM operates with 2.85kw on 104.7
mHz with an antenna height of 1580ft. Broker for
the transaction, which is subject to FCC approval,
was Blackburn & Co.

m
The End Is Near!

teresting year.

Newspaper.

R&R’s comprehensive year-end edition is coming in two weeks. Our
“'82 In Review” will feature the definitive end-of-the-year charts for CHR,
AJ/C, AOR, Country, and Black Radio, including the Top 82 airplay hits and
a complete look at all entries cracking the Top 15. Plus, you'll see month-
by-month recaps of the important news and newsmakers of a most in-

Don’t plan your 1982 countdown show without a look at the year-end
edition of R&R. ' 82 In Review” and our valuable capsulized news sum-
maries in the December 10 issue of Radio & Records, the Industry’s

Nosal Returns
As WCCC PD

Bill Nosal, PD at Hartford AOR station
WCCC from 1975-80, has been once again
appointed Program Director. Nosal rejoin-
ed the station two months ago as an air per-
sonality after two years operating his own
company. He replaces ‘‘Lich,” who decided
to step down as PD but retains his air shift.

WCCC President/GM Sy Dresner told
R&R, “I've always had a lot of confidence
in Bill. He always wanted to go into
business for himself,
and having tried that
out and now being
available again, he

was given first B
preference for the PD &
job.”

Nosal commented,
“During the 2% years °
I worked for myself, I
had an awful lot of st ¥
time to think about  Bill Nosal
radio, and I'm very excited about the plans
I have in mind for the station’s future.”

Leber Named
KDKA
Operations
Supervisor

KDKA/Pittshurgh Promotion Manager
Bobbi Jo D. Leber has been promoted to the
newly-created position of Operations Super-
visor.

Describing her responsibilities on behalf
of VP/GM Dan Friel, KDKA Program
Manager Konstantin Grab told R&R, “It'sa
new position that combines the roles of the
Assistant Program Manager and Executive
Producer. In essence, Bobbi Jo will be
handling a lot of the detail work — the nuts
and bolts — in administering the support
operations of the program department.”

Grab continued, ‘‘Bobbi has
demonstrated a real knowledge and
understanding of radio promotion, and we
now want to expand her expertise into pro-
gramming. This is a perfect opportunity for
her both to learn and to make an important
contribution to the program department.’’

Leber joined KDKA as Promotion
Manager 3% years ago, having previously
served as an account executive for a local
ad agency. Replacing Leber as Promotion
Director is Mary Ann Grove, who comes to
KDKA from a similar post at WPNT/Pitts-
burgh.

ADOPTS SOFT CHR FORMAT

WPXY Going
Live In January

Associated Broadcasting’s WPXY/Ro-
chester will drop its current automated TM
Beautiful Rock programming for a live
CHR format early next year, under the
guidance of consultant Gary Burns.

Burns, who put a CHR format on the air
at Associated’s WNYS/Buffalo earlier,
remarked, “While this will be a CHR sta-
tion, it will most likely have a softer sound
than our Buffalo outlet, because of the com-
petition in the Rochester market. It’s time
to apply 1980’s technology to WPXY’s pro-
gramming, since we’'ve now upgraded the
studios and transmitting facilities.”” Burns
will supervise the hiring of an entire staff,
including a PD.

GM Bill Cusack added, “In some ways
we'll be more progressive than we are now,
but whether you call us A/C or CHR is sub-
jective. I don’t think our music will be that
different. I do think we have every oppor-
tunity to become the number one station in
Rochester, and with the addition of a PD
and live staff we’ll set out to accomplish our
goal.”
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Competition For Miami FM
Trimmed To Twelve

The field of candidates seeking to fill the
Miami FM void left when Charter’s WMJX
lost its license for content violations and
phony news broadcasts now stands at
twelve. That’s not considered unusually high
for a major market FM license. Actually,
there were even more applicants at first,
but several have already dropped out. The
remaining twelve have been designated for
a hearing in which an administrative law
judge will decide who is best qualified.

Malickson Exits FCC
To Join Bahakel

After more than ten years at the FCC,
Jeff Malickson left this week to become a
counsel to Bahakel Communications in
Charlotte, NC. Since February, Malickson
has been in charge of the Broadcast Bu-
reau’s Complaints & Compliance Division.
He also served for a time as legal assistant
to former Broadcast Bureau Chief Dick
Shiben.

Since Bahakel owns cable and MDS pro-
perties, in addition to 18 radio and television
stations, Malickson said he looks forward to
moving into non-broadcast technologies.
Next week the Complaints & Compliance
Division becomes part of the new Mass
Media Bureau’s Enforcement Division,
whose chief will be Chuck Kelly.

Broadcaster Attitudes

Shock Rivera

In remarks to the Albuquerque Bar
Association last week, FCC Commissioner
Henry Rivera said he’s been surprised by
“the lukewarm reaction of some industry
members to deregulation.”

Rivera continued, “Frankly, I am almost
shocked that broadcasters have not rallied
around the deregulatory marketplace flag
more than they have.”

Rivera explained the cold shoulder by
reasoning that, although “purely ritualis-
tic,” many of the old rules are at least
familiar and comfortable for broadcasters.
He added, ‘“Some of the industry’s hesita-
tion may also be due to the fact that as the
FCC sweeps its rulebooks clean, it will in-
evitably be eliminating rules and policies
that were used to thwart competition in the
past.'i

Broadcasters Get Lift
From N.Y. Times Publisher

Noting that “the line between print and
electronic journalism is thin at best and get-
ting thinner,” New York Times publisher
Arthur Ochs Sulzberger last week called for
an end to the Fairness Doctrine. He made
the remarks while receiving an award from
Columbia University.

Many supporters of First Amendment
rights for broadcasters, including FCC
Chairman Mark Fowler, have said support
from the print media is essential to success.

Another call for broadcaster freedom
was issued by William Paley, retiring
Chairman of CBS.

And in New York last week, Sen. Bob
Packwood (R-OR) took testimony from net-
work TV reporters on his proposed constitu-
tional amendment to protect all forms of
speech. Dan Rather of CBS testified that
“any government role in overseeing jour-
nalistic decisions of broadcasters is fun-
damentally at odds with the concept of a
free press.”

Senate To Try Again
On Radio Marti

When the lame duck Congress convenes
next week, the Senate is expected to vote on
Radio Marti, which has already gotten a
construction permit from the House. But
broadcast trade groups, worried about
retaliatory jamming from Cuba, are lobby-
ing hard for changes.

In separate letters to every U.S. Senator,
both NAB President Eddie Fritts and
NRBA President Sis Kaplan are asking for
an amendment to give financial compensa-
tion to any station that suffers Cuban in-
terference. Kaplan also repeated past
NRBA calls for the administration not to
build a new AM station for Radio Marti. In-
stead, NRBA suggests either sharing the
Voice of America’s Florida facilities or buy-
ing time on commercial U.S. stations heard
in Cuba.

Judge Ends NAB Code Case

U.S. District Court Judge Harold Greene
gave final approval Tuesday (11-23) to the
consent decree in which the NAB agrees to.
eliminate parts of its TV Code. The move
marks a formal end to the Justice Depart-
ment’s lawsuit charging that NAB’s time
standards in the Code violate antitrust
laws.

Since Judge Greene ruled against those
standards earlier this year, NAB has drop-
ped its Radio and TV Codes entirely, closed
its Code offices in New York and Hollywood,
and dismissed 32 Code employees.

“We are dismayed,”” NAB President Ed-
die Fritts said after the consent decree was
approved. ‘““This undermines attempts at
meaningful self-regulation.” NAB is not ex-
pected to revive even those code provisions
that weren’t stuck down. However, the
group will reportedly be looking for possible
new ways for broadcasters to regulate their
own advertising practices.

Regional Concentration Kills
WONW Sale

WONW/Defiance, OH will not be sold to a
company called DCI, the FCC has ruled, be-
cause that firm’s parent corporation al-
ready owns two nearby AM stations,
WKBV/Richmond, IN and WBAT/Marion,
IN. According to the Commission, allowing
DCI to buy the Defiance outlet would violate
its rule against regional concentration, be-
cause the three AM’s are within 100 miles of
each other and their primary signals would
overlap.

New Calls Approved
For WDEN, Denied
For WVKO

Two staff actions denying call sign
changes have been acted upon by the Broad-
cast Bureau Chief. In one case, WVKO/Co-
lumbus wanted to become WSNY. But the
FCC has agreed with Nationwide Commun-
ications that there would be confusion be-
tween the new WSNY and its station WNCI/
Columbus.

In the second instance, WDEN/Macon,
GA has been cleared to adopt the new calls
WPTC. That idea drew fire from WPEZ/
Macon. But the Commission says the fact
that one of the sets of call letters ends in the
distinctive “z” sound reduces any chance
of confusion.
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INTERIM WHBI OPERATOR NAMED

Newark FM Vacancy Draws
Record 30 Applicants

The chance to win a valuable FM license in the New York City
market without having to pay millions for an existing station has
created an unprecedented stampede of 30 applicants for the facilities of

WHBI/Newark.

Cosmopolitan Broadcasting lost WHBI's
license for false advertising, promoting a
lottery, and abdicating control over pro-
gramming. Last week the Global Broad-
casting Group was named interim operator
until the FCC can decide which of the 30
groups seeking permanent operating au-
thority is best qualified.

An official in the Commission’s FM
Branch told R&R the case sets a record for
FM applications. It’s believed, hovwever,
that some AM cases may have drawn as
many bidders several decades ago.

The official said it could easily take 10
years to resolve the case. The huge field of
contenders makes it highly unlikely that a
merger or settlement agreement will occur,
although some parties will undoubtedly
drop out as time drags on and legal ex-
penses mount.

Almost all of the 30 applicants are
minority-owned groups proposing to locate
the station on 105.9 mHz in Newark, Jersey
City or Union City, with a signal easily
covering the metropolitan New York area.
The FCC stopped accepting applications on

AM-FM Contrasts Highlighted
By NRBA Survey

November 8. It'll be another six months
before the 30 proposals can be designated
for a hearing to determine a winner.

Originally, seven parties asked to be
named interim operator of WHBI. That’s an
unusually high figure, since interim
operators must donate any profits to chari-
ty. Eventually, the seven merged into three
groups.

Global won largely because its three
owners will be fulltime managers of the sta-
tion. Although a close second, Newark
Radio Broadcasters Association was given
a demerit by the FCC Review Board be-
cause one of its principals owns a station in
the Virgin Islands.

A partner in the losing Newark group was
the National Black Media Coalition. Before
merging with two other applicants, NBMC
had promised to make WHBI a model for
other broadcasters of how a well-run
minority and EEO program should operate.
Had Newark won the license, NBMC Ex-
ecutive Director Pluria Marshall was
slated to become the station’s Operations
Manager.

Asreported on Page 1, a new nationwide programming survey reveals
that A/C, used by 30% of all stations, is the nation’s most popular radio
format. Country is second with 25.5%.

Those figures, based on an NRBA survey of 1900 stations, hold for

both AM and FM stations. However,

as the following chart

demonstrates, there are distinct differences in programming on AM and
FM. Stations surveyed came from all size markets: 55% of the total AM’s
were from small markets, 33% from medium, and 12% from large mar-
kets. The FM breakdown was 45%,38% ,and 17% .

Programming AM FM
AC 32.5% 26.8%
Country 28.6% 21.6%
Easy Listening — 18%
CHR 4.5% 12.5%
AOR —_ 7.8%
Religious 7.3% 3.2%
Black 2.5% 1.5%
Soft Rock - 1.5%
Classical — 1.5%
Oldies 5.0% 1.0%
News/Talk 51% —
Big Band 4.4% —_
Ethnic 21% -
MOR 1.8% =
Avg. Commercial

Minutes/hour 11 10
Avg. Spots/hour 15.5 12.7
Avg. Length

of Newscasts 5.5mins 4 mins.
Avg. Syndicated Hours/week 23.5 38
Network Affiliated 73.7% 58%
Fully Automated 3% 21%
Carries Sports 71% 43%
Uses Syndicated Programming 76% 83%
In Stereo = 99%
Planning Stereo 24% 1%
Considering Stereo 5% -
On Satellite 11% 9%
Planning Satellite 13% 11.5%
Target 18-34 Demo 4% 21%
Target 18-49 Demo 26% 31%
Target 25-54 Demo 59% 40%
Target 45+ 6% 2%
Leasing Cable Channel 6% 6%
Thinking About Cable 26% 28%
Commercial-Free Blocks 27% 34%
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The Number One rated prime-time music show
on television comes to RADIO in 1983

SOLID GOLD brings you: the perfect opportunity to cross-
the instant listener recognition that %C;E%?nwnh your local SOLID GOLD

only SOLID GOLD can deliver.
For the best in Solid Entertainment, it’s

an all-star line-up of guests performing SOLID GOLD. Exclusively through DIR

”{( their hits LIVE. From Abba to Zappa :
; : . : B ting.
and including Linda Ronstadt, Billy foadcasting ,
Joel, The Rolling Stones, Hall & Oates, B@&g%}?&%o emyegiResigieellReyiiyade
Joe Cocker and Lionel Richie.
Already signed on: WNBC, WBSB, WGCL,
:r/\r/wee evkelry latest Top Ten Countdown WAVG. KSTT. WTHQ., WHHY, KMA. KQAQ.
Y. WKWQ, WAMK, WKJF, WWIT, WKYA, KAMP,
);( comedy featuring Waylon Flowers WEHH, KSMX, WASA, KAYS, WQTY, KMXL,
and Madame plus special guest stars. KNAN, WOKM, WRRL, KNEB, WTICQ, KFBD,
Produced By
DIR BROADCASIING

wwWw-americanradiohistorv.com
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WEA Reduces Frontline
Albums, Tapes To $6.98

In an effort to spur record buyers, WEA is reducing the suggested list price
of most of its $8.98 catalog LP’'s and cassettes to $6.98. The 22% drop encom-
passes 1100 titles, all at least a year old, and 400 acts, ranging from ABBA to
Led Zeppelin. However, the retail price of current and new frontline product re-
mains unaffected. The pricing structure takes effect January 3.

Close to 200 $5.98 catalog albums and cassettes will also be increased to
$6.98, while 30 albums in the Light Records catalog will be similarly listed at
$6.98, dropping from $7.98. Multiple record sets costing more than $8.95 will be
decreased by between one and four dolfars.

WEA has also decided to discontinue its open display tape incentive program
which, according to President Henry Droz *‘was not accomplishing our noble in-
tentions.” The returns credits and charges policy has been modified; those re-
lating to 8-track cartridges stay the same.

BIB Supplements
Program Source Book

RADIO PROGRAMIS
SOURCE BGDK

SUPPLEMENT

THE PERFECT NEWS SCHEDULE

Source Book, originally published
in April. It features 57% addi-
tional programming information:
46% more new program listings
and 11% revisions/updates of
already existing programs.

As with the Master Edition, the
supplement contains three in-
dexes, Title, Main Category, and
Subject Category; and classifies
listings according to running time
and program type, coupled with up
to 25 facts per listing. The
“"Sources” section now includes
27 % (over 450) more syndicators,
producers, networks, and trade
association entries.

BIB’s $62.95 subscription price
covers both the original and the
supplement. Inquiries may be
directed to Liz Doris at (516)
496-3355.

[
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The Broadcast Information
Bureau, Inc. has issued a supple-
ment to its Radio Programs

Business Phones Buzz With Personal Calls

sonal nature, costing firms an
estimated three billion dollars a
year. It seems advanced
technology may be the culprit:
push-button phones make dialing
less ostentatious, quicker, and
quieter.

Employees are keeping those
company telephones busy —
handling their personal business.
The last several years have seen
an increase in the unauthorized
use of business phones. Close to
40% of the long distance calls
made from these lines are of a per-

HE ONE

Music Industry
Connects
Cancer Helpline

In lieu of the traditional fundraising
banquet for cancer research, the
music industry embarks on its 15th
year- of support by establishing a
‘*‘Music Industry/AMC Cancer
Helpline.”” It will be the first privately-

.%)\(_)\&\)UST,?}Zy

TN

(@) o
% S
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supported national cancer phone line,
connecting cancer victims and their
relatives with trained specialists who'll
provide counseling, prevention/early
detection information, and profes-
sional referrals via an 800 toll-free
number. Operations are set to begin in
early 1983.

Working in association with the
AMC Cancer Research Center, the
Music Industry/AMC Committee is re-
questing donations to launch and fund
the helpline. Corporate and personal
contributions will be acknowledged in
the Helpline Action Booklet. Each
donor company employee receives a
copy of the pamphlet which lists the
800 number and calling procedures and
also offers guidante for questions.
Deadline for corporate and personal
donation entries is December 17. For
more information, contact Barbara
israel at (212) 757-6460.

Voice Abuse
Alert

Air personalities strongly rely on
their voices to ply their trade and;
they hope, earn big bucks. With that in
mind, DJ's should be aware of the ris-
ing incidence of voice abuse. A Los
Angeles speech pathologist warns that
abuse commonly occurs when a per-
son tries to change his pitch, speaking,
in an abnormally low voice, for exam-
ple. Continuing that pattern over a
period of years not only punishes the
vocal cords but aggravates other
health problems from fatigue to
blisters, callouses, and cancerous
tumors. Caffeine and alcohol should be
avoided as they can dry out the
throat’'s mucous membranes. When
that happens the first inclination is to
cough. But that hinders rather than
helps, says the doctor, since coughing
forces the cords to “‘bang’’ together,
which can cause ulcers.
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63% SAY NOT NEEDED

Disk Jockeys Rate
Consultants

Dial-Log, the air personality publication, recently polled 60 jocks in
various markets, asking their opinions on consultants. A substantial 63% said
independent consultants weren't really needed, believing that “‘the key to be-
ing a consultant (is) complicate the simple.” Those on the pro-consultant side
totalled 31.5%. This despite the fact that consulted and non-consulted sta-
tions were almost equal (47.3% yes, 52.7 % no) in number and that 55.6% of
those DJ’s working at consulted stations thought the consultant liked their
work.

As to how effective an out-of-town consultant can be, 36.8% felt an out-
sider could come in and grasp their market's needs, while 52.7% disagreed.
However, when it comes to making decisions, 66.7 % still turn to the program
director as compared to the 33.3% who opt for the consultant’s expertise.

Stereo Phasor Enhances
TV, Video Sound

R.G. Dynamics’ VC-1 Videosonic Stereo Phasor enhances the sound
quality of your television set or video recorder by connecting them to your
stereo system. The VC-1 improves the sound by expanding its range, replac-
ing TV's mono signal with synthesized stereo sound, and eliminating ‘“‘gar-
bage’’ noise and hiss.

The compact phasor operates on 110/120 volt or 220/240 volt elec-
tric power. Suggested retail is $199. Call toli-free (800) 323-3665.

® HENRY DROZ NAMED PRESIDENT OF WEA

® JAY HOKER BECOMES VP/GM OF
WRIF/DETROIT

©® DENNIS MCNAMARA APPOINTED PD AT
WLIR/LONG ISLAND

©® JOHN TYLER NAMED GM AT KLIF/DALLAS

® NUMBER ONE FIVE YEARS AGO: "How Deep
Is Your Love” — Bee Gees (RSO)

©® NUMBER ONE COUNTRY: "Blue Bayou" —
Linda Ronstadt (Asylum)

® NUMBER ONE LP: "Foot Loose & Fancy Free"
— Rod Stewart (WB)

V”m’_”m”.

ONCERTS

COMING UP:

LITTLERIVERBAND ’
AIR SUPBLY

OLIVIA NEWTON-JOHN
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DIRE STRAITS

MAC “ :
. . M “Industrial
Love O ENNCENNE Disease”
»
Il’l Store KEGL add 27 CHUM 6-3
WLOL-FM add CKGM deb 39
KIQQ 32-28 KEGL 36-29
WSFL on WKRZ-FM on
WSSX on 3WT add
WKDD deb 30 KSET-FM add 25
KYYX 40-33 WOKI on
KNBQ add WSFL on
KRQ on KKXX add 36
WIKZ add WZYQ on
WSQV on WKHI add
WZYQ on 95SGF on
WHSL on WHSL 23-19
WBWB add WPFM on
D93 add KNOE-FM on
KRNA on WBWB on
KFMZ add KFMZ 24-17
KCDQ on

Produced by LINDSEY BUCKINGHAM,
RICHARD DASHUT, KEN CAILLAT,

FLEETWOOD MAC

©

Produced by CHRIS THOMAS

Produced by MARK KNOPFLER
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Networks/Program Suppliers

Narwood
Country Closeup:

Johnny Paycheck (December 13)
Christmas Special (December 19)
Joe Stampley (December 27)

Muslic Makers:

Sarah Vaughan (December 13)
Chrigstmas Special (December 19)
Jack Jones (December 27)

Rolling Stone
Magazine Productions

Continuous History of Rock & Roll:

Traffic Profile (December 13)
Christmas Rocks (December 20)
More Doors (December 27)

Guest DJ:

Warren Zevon (December 13)
Peter Gabriet (December 20)
Joe Piscopo (December 27)

Satellite Live

Talkin’ Country:

Bobby Bare (December 23)
Lee Greenwood (December 30)

Shepherd Music

The Sounds of Christmas (December 24-25)
The Stories of Christmas (December 24-25)

United Stations

Country Music Countdown:

Reba McEntire (December 17-19)
Billy “"Crash” Craddock (December 24-26)
Year-end Countdown (December 31-January 2)

Dick Clark’s Rock Roll
& Remember:

Coasters (December 17-19)

Guess Who (December 24-26)

Tommy Roe (December 31-January 2)
Hollday Specials:

Xmas With Oak Ridge Boys (Christmas)

Ronnie Milsap’s Golden Decade (New Year's)

Watermark

American Country Countdown:
Top 100 Country Hits of ‘82
(December 25-26, January 1-2)
Muslcall:
Aifred Drake/Gypsy (December 11-12)
Christmas on Broadway (December 18-19)
New Year's Special (January 1-2)
Soundtrack of the 60’s:
Frankie Valli/Mike Stoller/Buckinghams
(December 11-12)

Westwood One

Budweliser Concert Hour::
Jeffrey Osbome (December 24-26)
The Countdown:
Skyy/Spinners (December 17-19)
Carl Cartton/Jeffrey Osborne
(Dacember 24-26)
Live From Glilley’s:
Charley Pride (December 17-19)
Frizzell/lWest (December 24-26)
Off The Record:
Rod Stewart (December 17-19)
Ciash (December 24-26)
Pop Concerts & Specials:
“"The Great Lost Who Tapes™ w/Bill Wyman
(December 17-19)
Rock Album Countdown:

Billy Squier/Pat Benatar (December 17-19)
Who/Supertramp (December 24-26)

Special Edition:
Rick James (December 17-19)

ABC
Contemporary Net:
Year-end edition of Watermark’s "American
Top 40 (December 25-26, January 1-2)
Entertainment Net/
Silver Eagle (DIR):
Roy Clark (December 18)
Christmas Show w/larry Gatlin (December 25)
Rock Net/King Biscuit (DIR):
Pat Travers/Johnny Van Zant (December 19)
Year-end highlights w/Aldo Nova, Bilty Squier,
Quarterflash and more (December 26)
CcBS

RadlioRadlo:
Great I's of ‘82 (New Year's Weekend)

Clayton Webster
Country Calendar:

Con Hunley (December 20)

Freddy Hart (December 21)

Bobby Bare (December 22)

Tom Jones (December 23)

Steve Wariner (December 24)

Barbara Mandrell (December 25)

Little Elvis History (December 26)
Rarities:

Bob Seger (December 20)

Keith Richards (December 21)

Squeeze (December 22)

Gary U.S. Bonds (December 23)

Elvin Bishop (December 24)
Retro Rock:

Police (December 13)

Creative Factor
Christmas Feelings (Country)
(December 18, 19)
Original Christmas Special (flexible times)
(December 25)

ABC
Direction Net:

Jogging dangers on “To Your Good Heaith”
(December 3)

FM Net:

"'Video Games — The Good, The Bad and The Rip-
Oft (December 6-10)

Information Net:

Credit card scams/hardwood vs. softwood on "*John
Stossel Consumer Lookout™ (December 5, 12)

cBs

Resumes NFL play-by-play; post-season NFL begins
(Weekend of January 8-9)

Clayton Webster
Sporting News Report:

Ralph Miller, Oregon State head basketball
coach/Ozzie Smith & Willie McGee of St. Louis
Cardinals/Ex-baseball commissioner Happy
Chandler (December 20)

Earth News

Author Stephen King (December 6-9)
Director George Romero (December 16-19)

Mutual

Oalty regionalized ski reports (Begin December 7)

Broadcast of Orson Welles's 1935 A Christmas
Carol” (December 25)

NEWS & INFORMATION FEATURES

DIR Network:

Inside Track:
Who Special (Week of Dacember 13)
Who Live Broadcast (December 17)

Drake-Chenault

Christmas At Our House (Christmas)
Country Christmas (Christmas)

Earth News
Aerosmith (December 20-23)
Michael Staniey (December 23-26)
Capt. Beefheart (December 24-26)

Global Satellite

Rockline:

Peter Gabriel (December 13)
Phil Collins (December 20)
Who (December 27)
Triumph (January 3)

Inner-View

Glenn Frey (December 13)
George Thorogood (December 27)

London Wavelength
88C College Concert:

Blotto (December 19)
88C/London Wavelength:

The Who Special (November 15-December 20)

John Lennon Tribute (December 1-20)

Led Zeppelin Concert (December 15-22)
88C Rock Hour:

Fixx (December 19)

Mutual

Dick Clark Christmas Party (December 24-25)

Narwood
Minding Your Business:

Travel tips, Pt. il (December 3)

Young man who makes millions entertaining senior
citizens (December 3)

Travel tips, Pt. lll (December 6)

A company run entirely by one person (December 8)

Outlook:

Pamela Johnson, Black publisher of the fthaca (NY)
Journal (December 3)

Sickle cell research (December 5)

Beef liiness (December 8)

Professional Rodeo Network
Great American Cowboy:

Coverage of National Finals Rodeo in Oklahoma City
(December 4-12)

Progressive Radio Network
Laugh Machine:

Rodney Dangertield/Steve Martin/Robert Kiein
(Week of November 29)

News Blimp:

Nuclear freeze referenda/Custer's Revenge video
game/Senior citizen crime rate
(Week of November 29)

Sound Advice:

The preamp/Selecting the right power/Noise &
hearing loss (Week of November 29)
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ABC Rock Radio
Expands News Efforts

A new department has been created by ABC Radio News to cover
stories targeted at young adult listeners, broadcast via the ABC Rock Radio
Network. The expansion involves two elements: 1) a series of news feeds
featuring actualities, voice reports, interviews, and natural sound gathered
from the news staffs of affiliate stations and other sources, and 2) the ap-
pointment of a special news correspondent who'il travel all over the world to
cover/uncover stories of special interest to young adults. And in other
network-retated activity, the ABC Contemporary Network has upped its
“‘Spotlight Specials” series from six in 1982 to 12 in 1983, with Water-
mark/ABC Radio Enterprises exclusive producer.

POLICING THE BIG APPLE — While in New York to promote his new movie,
“Brimstone & Treacle,” Police lead singer Sting visited ABC's Rock Radio Net-
work. Taping an interview segment for the November 24-29 editions of
“Rocknotes” are (I-r) host and WPLJ personality Pat St. John and Sting.

@ John Peterson joins Inner-View
as National Sales Manager. Prior to
this he held a similar position with Syn-
dicate it, Inc. and Golden Egg Pro-
ductions.

Strand Broadcast Services
Something You Should Know:

Protecting credit cards (December 13)
Airline travel tips (December 14)
Holiday eating without guilt (December 15)

Watermark
TV Tonite:

"Executioner’s Song’’ — NBC (November 29)
“Something So Right” — CBS (November 30)
“Knot’s Landing’” — CBS (December 2)

Westwood One
Coleman Country:

Ronnie McDoweii/Brian Dennehy
(Week of November 29)

Competitors:

Ronnie Lott of the 48er‘s/An Sellinger, U.S. Olympic
volleyball coach (Week of November 29)

Spaces & Places:

Off the wall guide to Xmas gifts
(Week of Novermber 29)

Brad Messer’s Daybook:

Teenager invented earmuffs (November 29)
Father of acoustics (November 30)

Why have Xmas trees (December 2)

Parker Brothers' Monopoly (December 3)

®Robert Koil-
yer named Direc-
tor/Planning for the
CBS Radio Divi-
sion. He moves
over from CBS Fi-
nance where he
served as Mana-
ger/Capital Plan-
ning.

Robert Kolyer

©® David Rush appointed as a radio
White House correspondent for NBC
News. He had been covering the
House of Representatives for the net-
work news department and anchoring
NBC's ‘‘Second Sunday’’ series.

® WCXI/Detroit personality Deano
Day hosts the '‘International
Listeners' Choice Awards' show. The
program is programmed by J.J. Jor-
dan and is set to premiere the
weekend of January 7, 1983.

AP Consolidates

According to company officials,
the new AP Broadcast News
Center in Washington, DC should
be finished by the first half of
1983. Pians are to consolidate the
AP Broadcast News Department,
now in New York, with the AP
Radio Network, which has been
located in the nation’s capital since
its founding eight years ago.

Every weekend is Special on

THE

WEEKLY

COUNTRY MUSIC

COUNTDOWN
The Unifed Stations

AMERICA'S TARGET RADIO NETWORKS @

New York - Los Angeles + Washington, D.C.
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Music On TV

A “classic edition” of “Solid Gold" the week of
November 26 features America, Judy Collins, the Charlie
Daniels Band, Barry Manilow, Eddie Money, Orleans, the

Righteous Bros., and War . . . Romeo Void are on “An
Evening At The Improv” November 27 . . . Warren Zevon
stars in concert and interview situations on MTV November
27 . . . Devo join the cast of “Square Pegs” November 29

. Performing on the 11th annual “Dick Clark's New
Year's Rockin’ Eve” December 31 on ABC are the
Go-Go's, Daryl Hall & John Oates, Jermaine Jackson,
Barry Manilow, and Ronnie Milsap . . . The tenth annual
“American Music Awards” are set for January 17 over
ABC.

MTV Music Television
Added This Week:

BEATLES “Love Me Do”

JOAN JETT & BLACKHEARTS “Bad Reputation”
GOLDEN EARRING “Twilight Zone”

NOVO COMBO “Too Long Gone”

LITTLE STEVEN & DISCIPLES OF SOUL “Forever”
HENRY PAUL BAND “Heat Of The Moment”
SUMMERS & FRIPP “| Advance Masked”

RIOT “Restless Breed”

BURNING HOME “Once Over”

RACHEL SWEET “Voo Doo”
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Pro:Motions

16 Years Proven Success

®
MINI-BINGO
THE Canadian Radio Prom:otion

VANC"UVER C.um s
WlNNlPEG 553
HMM

MONEY MAKING ™ sTesto oy "'"0 o
AUDIENCE-BUILDING

60-Seconds on Tape
TAG IT, CART IT, RUN IT.
Custom-printed mini-cards

front & back

CALGARY _ CHQ
EDMONTON CFCW

New York -

Los Angeles « Washington, D.C.

FairWest Forms Promo Division

FairWest, the Fairbanks Broadcasting
subsidiary which syndicates Al Ham’s ‘‘Mu-
sic Of Your Life,” among others, has crea-
ted a separate promotion Y
division. Established to cre-
ate, produce, and syndicate
sales/audience promotions §
for radio stations, the new
division is headed by Bob
Harris. Harris’s background :
includes running his own
firm, the Broadcast Cen-
ter, as well as stints with

Bob Harris
TM, Drake-Chenault, and Century 21.

Warner Amex Promotes Davis

Timothy Davis has been tapped as Sales
Manager/Eastern Region at Warner Amex
Satellite Entertainment Company.
Before accepting this post, Davis was the
firm’'s Affiliate Relations Manager/Eastern
Region.

BWI Communications Bows

Laurence Singer, Nick Koumoutseas,
and Lynn Andel have created BWI Com-
munications Corporation. Its first release,
under the BWI Records label, is a four-song
LP by former Blackbyrds member Keith
Killgo. BWI has also acquired 9%2 X 16 Rec-
ords, whose most recent release is
“Egoslavia.”” The firm may be reached at
(202) 783-3336.

Circle City, Tyscot Merge

Circle City Records and gospel label
Tyscot Records, Inc. have merged, the
new company being based in Indianapolis.
Working under President Leonard Scott are
Director/A&R Brendalinell Carhee, General
Manager/Producer Rickie Clark, Promotion
Coordinator Mildred Clark, and National
Sales/Field Promotion Rep Herman
Slaughter H.

JK Broadcast Prod. Debuts

Eric Johnson and Guy King have
established JK Broadcast Productions,
Inc., offering the weekly syndicated ‘‘Sen-
timental Journey.” It’s geared to Beautiful
Music, Easy Listening, and Nostalgia for-
mats. King, formerly Operations Manager of
KMEO/Phoenix, serves as President.
Johnson is host of the show; he had been
OM of crosstown KQYT.

Franks Broadcasting
Appoints Two Execs

Judith Baccari

Robert Harrison

Robert Harrison has been elected Vice
President and Judith Baccari Treasurer of
Franks Broadcasting Co., Inc. Most
recently General Sales Manager of company-
owned WHJJ & WHJY/East Providence,
Harrison is a ten-year veteran of the firm.
Baccari served as Business Manager of the
two stations during the past ten years prior
to her new appointment.

Broadcast Promotion
Networks Founded

Broadcast Promotion Networks, Inc.
has been established under the guidance of
President Pat Pantonini. The firm com-
prises two organizations: the first is a net-
work of broadcast promotion consul-
tants/specialists who will help individual sta-
tions and station groups improve or imple-
ment promations; the second is an unwired
network for radio advertisers. Pantonini
counts 20 years’ promotion experience, in-
cluding nine years with ABC Radio Enter-
prises. The company phone number is (212)
382-2133.

Graceland Records Launched

Graceland Records has been formed
under the guidance of President Leron
Minga Jr. and VP Jerry Jernigan. Susan
Hudson is the first artist to be signed. The
label is located at 3198 Royal Lane, Suite
210, Dallas, TX 75229.

WB Appoints Kushnick

Ken Kushnick, formerly Exec. VP of Sire
Records, has been appointed Director/inter-
national Operations at Warner Bros. Rec-
ords. In conjunction with that appointment,
Kushnick has relocated to the label’s new
London offices, where he’ll oversee the
European coordination of releases under the
banner of WB and its affiliated labels.

Every weekend is Special on
K CL A RK’S

ok Bty by

The United Stations

AMERICA'S TARGET RADIO NETWORKS @
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Cable Radio —

The Threat Is Here

The technology explosion may be about to move from the realm
of the hypothetical into the all-too-real world of radio ratings.
“Cable Radio” is already showing up noticeably in Arbitron diaries,
and would have shown up in some local ratings books this past spring
if Arbitron’s policies had allowed it. With the spread of this new
factor assured, it’s time to take a closer look at what might be happen-
ing to your sales and programming picture with the arrival of cable

radio. Let’s review how *‘cable radio”
becomes a factor in a local market, see
what Arbitron’s plans are on this topic,
then look at some alternatives for the
ratings services as they wrestle with this
touchy issue.

Two Cable Threats

As I see it, there are two ways that
your local cable company can inject a
new audio competitor into your mar-
ket. These options were discussed in
my column included in the January 15
issue of R&R, where I interviewed Larry
Patrick, Senior Research VP of the
NAB, on the impact of new techflology
on radio. In case you missed that column
or it has faded from your memory,
here’s a quick review of the options dis-
cussed . . .

1. Import outside signals for local

distribution.

2. Generate audio service from the

studios of the local cable firm.

What do these mean and how do
they differ? How likely is it that they
pose ratings/sales threats to radio?

Importing of outside signals has
long been a cable trademark, but the
advent of more widespread satellite dis-
tribution of signals has made it much
more feasible to import formats and
signals not otherwise available in an
area. One example is WFMT/Chicago,
the highly respected Classical-formatted
property, which has ambitious plans to
be distributed on dozens of cable sys-
tems to markets where no Classical sta-
tion is currently available.

According to information supplied
to me and the Electronic Media Rating
Council (the successor to the Broadcast
Rating Council) by Arbitron Sales VP
Bill Livek, there were three cases in the
spring '82 sweep where distant signals,
imported by cable, would have qualified
for and shown up in local market re-
ports:

WMMBR/Philadelphia, in the Williams-
port, PA Condensed Market Report

WVEE/Atlanta, in the Tallahassee,
FL book

KAZY/Denver, in the Casper, WY re-
port.

This is clearly just the tip of the ice-
berg. As time marches on and more
and more small and medium markets
start to see cable systems import and

distribute signals, you can be sure that
in many more markets notable audience
will be siphoned off by these outside sta-
tions. It’s not a massive problem yet
but it will grow.

In my discussion with Larry Patrick,
he estimated that although only about
10% of the homes nationally currently
have cable radio hooked up, that figure
could jump to 30% by the end of this
decade. At that time the importance of
cable radio will not — indeed could not
— be ignored.

As much of a concern as the import-
ing of unavailable signals or formats
into an area should be, there is another
phenomenon that worries me even more.

“I think our timetable for showing
the cable radio audiences on
AID, based on the spring '83
survey, may not be realistic.”

That involves the local cable company
setting up audio studios in its headquar-
ters and sending out radio-station-like
programming over the cable system to
homes wired for the audio service. The
“station” would have D]J’s, music, some
service features, and so on, depending
on the budget and ambition of the cable-
caster.

Think about what this might mean.
Without the constraints of the FCC,
a cable operator can put on a format
competitive with whatever the local
radiocasters are doing. Since the operat-
ing overhead is likely to be less (no
tower or transmitter needed for the
“cable radio station,” for example) the
cable audio service could be a sales
threat. Sure, at this time its coverage
might not compete with that of the
regular radio signals, but the cable sta-
tion could be sold cheaply, adding an-
other threat to the increasing fragmen-
tation of media budgets.

What makes the insertion of a cable
radio station into a market even more
of a headache for traditional radio sta-
tions is that such cable audio services
are beginning to show up in Arbitron
diaries. According to the information
supplied by Livek, two cable “radio
stations” would have qualified for the
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Q&A

affect the entire report?”

Bob Cole, PD of WPKX-FM in the Washington, DC metro, wrote to in-
quire, ““A friend of mine in Memphis said Birch was now weighting black
respondents in his market. Is this true? Is it only an experiment? How will it

Yes, Bob, it’s true that in Mempbhis and other Birch markets (such as DC)
where there is a significant ethnic population, Birch is weighting the ethnic
returns — interviews compared to the ethnic population in each county.
However, this is nothing new, as Birch has been doing ethnic weighting for
several vears. This approach affects the entire report in that it more truly
represents the proportion of listening done by blacks. Birch’s technique
does not involve DST, however; thus, some ethnic or Urban stations have
not done as well in Birch data as they have in Arbitron.

spring '82 market reports in their respec-
tive metros:

“Cool” Radio in Ft. Wayne

“KWAB” in Tulsa.

As you can see from these examples,
cable-originated audio programming
can be “named’ anything the operator
wants to call his “*station.” If, as in the
Tulsa case, the cable system chooses to
adopt radio-like calls for its audio, it
makes things even more confusing for
an Arbitron diarykeeper.

Arbitron’s Stance

As you've probably noticed, I've used
such terminology as ““‘would have
qualified”” or “would have shown up”
when referring to how cable radio per-
formed in the spring Arbitrons. This is
because the ratings leader fortunately
did not choose to include such data in
the radio books without first examining
the issue further.

Up to now, most entries to cable radio
stations have gone to “‘unidentified” lis-
tening. I noticed an increase in the
amount of unidentified listening in the
spring books, and a number of you also
called to discuss this with me. That's
when [ raised the matter with Arbitron
officials.

In most markets the stations that
qualify to show in the book account for
90% or more of the listening, as reflect-
ed by the total week cume ratings for
persons 12 +. However, in several mar-
kets where there is high cable penetra-
tion, the cume ratings total for the list-
ed stations was only in the 85% range.

Most of what comprises the difference
between the 90% credited to the quali-
fying stations and the total of 100% of
the market’s tuning is either listening
to noncommercial stations, or entries
that couldn’t be deciphered. Now, how-
ever, entries to cable audio are showing
up enough to push the amount of cre-
dit given to the qualifying stations to
under the 90% level. All of this doesn’t
hurt radio overall, since the entries all
count towards the Persons Using Radio
total, but it does makes things tougher
for stations that make the book. Listen-
ing to those stations is now apparently
counting for a smaller piece of the total
listening pie.

Arbitron’s current plans are to con-
tinue to study this cable radio situation,
trying to find a way to properly credit
and report such entries. One portion of
that plan calls for preserving credit for
any cable audio entries, and if there are
enough quarter hours involved to meet
the minimum reporting standards,

show on the AID system the “station” ’s
audience levels. This would be the case
for imported stations or local cable
operators’ original audio services.

There is no plan at this time for Ar-
bitron to report cable radio in the books.
Indeed, Arbitron Executive VP/GM Rick
Aurichio told me, “I think our time-
table for showing the cable radio au-
diences on AID, based on the spring
"83 survey, may not be realistic.”

Reporting Options

Those broadcasters to whom I have
talked on this issue seem united in oppos-
ing cable radio data being shown on
the same data pages as regular radio
estimates. Some don’t even want to see
the cable estimates shown in the radio
books or tapes at all.

Here are some options for Arbitron,
Birch, and the industry to consider:

1. Show the cable audio data on the
same data pages. This might show just
how small such audiences are, but in
some markets the cable audio estimates
could be very competitive.

2. Keep the cable audio numbers in
a separate section of the radio books,
as the ADI is currently displayed. This
would imply that such estimates were
of relatively minor consequence, but
they would be available if advertisers
were curious.

3. Report the cable station estimates
in a separate volume not in any way
connected to the radio markets reports.
This would help preserve the integrity
of the radio reports but would still make
available the cable data if someone
cared to see it.

4. Ignore the cable data and treat it
as it’s currently handled — goes towards
PUR levels but is not reported any
more discretely.

The ratings services, the Electronic
Media Rating Council, and the indus-
try advisory groups are undoubtedly
going to be wrestling with this one for
a while. Let Arbitron and Birch know
how you feel about this issue of report-
ing cable radio audiences — help guide
their efforts. And while you are at it,
you might ask who will have to pay if
cable radio estimates are going to be
shown in some form more detailed than
the current approach.

Cable radio may have only been a
significant factor in five markets this
past spring, but it is here to stay. The
issue will grow — how it grows depends
to some extent on how you feel about it
and what you say to the ratings services.
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B104 23-21
JB105 add 35
94Q add
WLOL-FM add
WGCL add
WCAU-FM on
KEARTH add
KIIS-FM on
KI0Q 40-34
XTRA add
KUBE deb 30
WHFM add
KC101 26-23
WPST 30-27
WIFI add
WKEE deb 40
KZFM deb 26
KSET-FM add 28
WTIX add
WAQID add
G100 29-26
Y103 25-22
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CK101 add 2102 29-26
FM100 23-20 WJAD 31-29
WSFL 40-37 WCGQ add
WNOK-FM 37-32  WHSL 27-23
WGH 17-14 WFLB add
WRvQ 27-21 FM39 deb 33
KSTT add WGLF add
KIK 22-19 WYKS deb 30
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KEYN-FM add Q101 deb 25
WKDD 20-15 KVOL 28-26
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KJRB 23-20 KGHO 25-20
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WJBQ 39-35 KBIM deb 34
WHEB add KDZA 38-35
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Congratulations to one of the nicest people in
all of radio, Gary Owens, on the occasion of his
new longterm contract with Gannett’s
KPRZ/Los Angeles. The document was sign-
ed this week, and it’s a safe assumption that it
provides for several extra ‘“‘greebles” in Gary's
pockets each month.

Meanwhile, over on the FM side
KIIS/Los Angeles is on the verge of signing
WNBC/New York evening personality Ron
O’Brien for the L.A. afternoon drive slot.
Should Ron join KIIS, it will mark his return to
L.A. He handled 6-10pm at KFI before moving
to New York.

O’Brien’s pending exit from WNBC leaves
Director Of Programs & Operations Kevin
Metheny in need of a replacement. Since an
opening of this caliber does not come along
every day, look for someone with programming
experience complementing strong air work to
get the job. If you've ever wanted to work in
New York, this could be your shot.

Happy 25th Anniversary to Jess Cain, who
this week celebrated a quarter of a century
(whew!) on WHDH/Boston.

WYNF/Tampa PD George Hawras has ex-
ited that post following those familiar
“philosophical disagreements with manage-
ment.” George indicated that he’s forming a
merchandising company called “Quantum,
Inc.” WYNF sources said there would be no
immediate PD replacement, with programming
decisions to be made *“by committee” for now.

KLLB/Portland has asked the FCC for a
change of call letters to KRCK, which would
match its new AOR format ... another
K-ROCK perhaps?

Street Talk has heard that KFAT/Gilroy,
CA has applied for the new calls KWSS.
Speculation is that when Western Cities takes
control, the station will shift to A/C. If you're
not familiar with Gilroy’s location, KFAT’s
2500ft. tower enables it to cover the San Jose
and San Francisco metros fairly well.

Congratulations to WB promotioR ace Marc
Ratner and Kay Glasscock, who were married
November 19 in Santa Barbara.

Don’t Call Us. . .

When a momentary power outage
knocked WCCO-FM/Minneapolis off the
air recently, the phone company was delug-
ed trying to handle the 19,000 calls placed
to the station. Why so many calls? WCCO-
FM’s current contest will award $25,000
to the first caller catching the station play-
ing less than four in a row; and when the
power stopped, so did a four-song sweep.
By the way, the cash was not awarded
following the electrical failure . . . a situ-
ation provided for in the official contest
rules, honest!
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Good Idea Is Easy To Spot

The “New Music” sticker shown above
goes on all major new releases stocked at |
the five Sound Warehouse stores in
Denver. AOR station KBCO/Boulder
furnishes the airplay and the stickers in
hopes that buyers’ minds and wallets might
be jogged into purchasing the stickered
LP’s.

Maybe the prospective record buyer |
doesn’t know the name of the group or par-
ticular cut, but chances are he or she does
know KBCO. The Sound Warehouse
stores and KBCO are cooperating on the
project in an innovative effort to boost
record sales. We think the “New Music”
stickers are a commendable idea.

WNAB/Bridgeport Station Manager Tiny
Markle has resigned to accept the evening show
at crosstown competitor WICC. No new
manager named at WNAB.

Michael Stone has resigned as PD of
KMGK/Des Moines and will reportedly join
an undisclosed station in the South. KMGK &
KIOA Production Director Jim Roberts takes
over as KMGK PD.

Allegiance Records has set up shop in Los
Angeles with new albums from John Stewart
and Head East due shortly. Handling national
promotion for the new label is former Polydor
and Barking Pumpkin executive Marty
Goldrod. Allegiance can be reached at (213)
851-8852.

Saturday December 11 on the CBS Televi-
sion Network, a made-for-TV movie called
“Cry For A Stranger” will air at 9pm (8pm Cen-
tral & Mountain, consult your local listings). In
the course of the film, Frank Sinatra’s classic
“All Of Me” will be heard in the background of
a crucial scene. Listen closely to the tune and
see if you can recognize the vocal talents of El-
ektra/Asylum Senior VP Jerry Sharell, who is
in fact the singer of what E/A terms “source
music” for the film.

OUR DECALS COST LESS!

Graphics inc

WINDOW DECALS - BUMPERSTICKERS

CALL US!

How can a glossier, higher quality,
screen printed decal cost less than
all those labels you get in the mail?

They last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502
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Co-0Op Revisited: Back To Basics

CO-OP ESSENTIALS

@ Get the manufacturer’s full backing

® Counter newspaper/TV bias skillfully

@ Assemble the proper dealer package
Merchandise effectively

The few articles I've done to date on co-op have generated con-
siderable interest. But many of you have requested more information on
how to get started. The first step is always the same: you must have the
full cooperation of your station’s management.

In addition to a longterm station commit-
ment, however, there are some tried and
true lessons that are worth sharing. While
co-op can be a source of frustration for sales
managers working on short-term projec-
tions, today’s economy almost demands
that a coop department be considered,
especially when you realize what it can ac-
complish.

For nearly four years, Sandra Younts has
been at WRKOQ/Boston serving as co-op spe-
cialist/account exec-
utive. In addition to .f*
stressing manage- )
ment’s backing, San-
di says it’s useless to
begin a pitch without
the full backing of the
specific manufactur-
er for whom you’re @
trying to create a ra-
dio co-op campaign.

If manufacturers
don’t emphasize co-op down through the
ranks, ‘“they’re wasting my time,” she
says. Part of getting their full backing is
finding out specific co-op details, the
allowances to the dealers and the manufac-
turers’ advertising time table. “I also try to
find out if there are any special promotions
that are going on nationally that local
retailers can tie in with,” she noted.

For instance, she remembers a Kodak
campaign several years ago in which
dealers received over 100% reimburse-
ment for co-op spots. “It was unusual,” she
admits. Kodak, she says, is an example of
the kind of aggressive company co-op
specialists should target. ‘‘Aggressive
manufacturers are key,” she commented.
“You hope to know through your travels
and your reading and leads in newspapers
which companies are the most
promotionally-minded and the most ag-
gressive.”

Distributors Vital

Once a manufacturer has been identified
as a co-op project, Sandi next goes to the
district or regional sales manager (whose
name she gets from the manufacturer) and
from that person she learns who the local
distributor is. Distributors, in some cases,
she says, are vital to making the program
work. “I feel very lucky if I can make an

“l just don’t throw out a package.
Part of being a salesman is hav-
ing a knowledge of what the
needs are.”
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appointment with the distributor, because
they know you are after their co-op, and
they have their own ideas about what they
want to use it for, mainly newspaper.”

Patience is also necessary in tracking
down regional sales managers. ‘“When I
begin working on an account it may be two
or three weeks before I can even get to the
manufacturer rep, because he doesn’t know

Sandra Younts

who I am and I don’t know what his hours
are until he tells me.”

Often Sandi deals with regional sales
managers who work out of their homes.
Because they’re on the road constantly and
she is also out of her office, Sandi says, ““I
usually call them at home a little after din-
ner, around 7 or 7:30pm. After establishing
who she is and describing her station, “I
ask questions. I just don’t throw out a
package. Part of being a salesman is hav-
ing a knowledge of what the needs are,” she
relates.

Then, Sandi does a general station pitch
and tries to feel out regional managers to
see whether the rep has had positive or
negative experiences with radio co-op
advertising in the past. Turning around
these reps is ‘‘about the most difficult job,”
according to Sandi.

Why Newspapers Miss

Another problem can be that distributors
have only used newspaper co-op advertis-
ing in the past. “You’re not going to talk
them out of it because they are comfortable
with newspaper, so you try and persuade
them to share the wealth,” she explained.
“I have a marketing pitch showing the
demographics newspaper misses and that
radio reaches those people. I say, ‘I'm not
here to tell you not to use your co-op toward
newspaper advertising. Obviously,
newspaper has been working for you and I
wouldn’t talk you out of it anyway. Let me
say companies that have been using their
co-op toward TV are finding it too costly
and are now adding radio and increasing
their advertising exposure by using
newspaper and radio as complementary
media.”

I asked what happens when a distributor
says he has never used radio before.
“That’s where radio experience in general
comes in,” Sandi replied. ‘‘Sometimes tak-
ing your manager in to support your pitch
helps. That lends a whole different dimen-
sion to the call.”” Sandi uses both her station
manager and her sales manager, but usual-
ly only for initial calls.

Sandy explained that there comes a point
“where I'm better off on a one-to-one basis
with the client, because I understand the
situation and we’re down to talking co-op or
a particular promotional arrangement. At
that point the manager is no longer
needed.”

Another reason to be careful about in-
volving managers, Sandi says, is that
sometimes “‘distributors just don’t have the
time for lengthy appointments. They want
you to be quick and to the point. They don’t
want to peruse your station package; they
want to know up front what the deal is. I'm
not saying they are all like that, but a lot of
them are.”

Working With Dealers

When it comes to actually putting a pro-
gram together once the manufacturer rep is
sold on a package, Sandi explains, “I try to
find out exactly how many dealers would be
receptive to a regional radio program.” She
relies heavily on the rep’s knowledge of

which retailers are likely to take part.

In actually assembling the package, she
says, ‘“What I have found that works the
best is not only to give them prime radio
time, but sponsorships in the news where
they can have the open and close and a :10
or :60 announcement in our newscasts,
which run at set times of the day. So a com-
pany and the dealers for example, can be
‘mentioned six times in one news sponsor-
ship, each dealer being mentioned three
times."”’

But even before putting the dealer
package together, Sandi first has to find out
how much co-op each of the participating
dealers has. She usually does this on the
phone. If the idea succeeds she tries to find
out their best time to advertise.
“‘Sometimes they'll tell me four months
away, or they need a good six to eight weeks

“Distributors just don’t have the
time for lengthy appointments.
They want you to be quick and to
the point. They don’t want to
peruse your station package.”
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for the program to get off the ground,’ she
notes.

Merchandising can be important in mak-
ing co-op work, according to Sandi. Since an
AM drive spot on WRKO can run as high as
$200, it’s essential to put together a special
radio package, since most dealers on the
average have at least $200 in co-op accrued
(dealer accrued varies with the product
type). ‘“Merchandising works in a lot of
cases because you’ve got to go in and say,
‘Look, we have a special program that’s go-
ing to build floor traffic for your location. If
you sign up, your cost will be $200 and we
will double that amount in air time.’ ”

One example of merchandising Sandi
mentioned was offering prizes or a small
trip. ‘‘Co-op commercials are only paid for
by the manufacturer because they promote
the product,” Sandi explained. “When we
are merchandising a prize, we have promo-
tional :30’s which promote the contest only,
but with dealer tags, too. These spots aren’t
‘co-opable,” but they are part of the
package, which increases the number of
spots each dealer receives. So sometimes a
retailer might have $200 and he receives
eight mentions where he might have gotten
one announcement if he had called the sta-
tion and bought on our rate card.”

For billing purposes, Sandi says the
nonco-op promotional spots are shown on a
different invoice. However, she does put
together an overall ‘‘value sheet” showing
what the package would have cost without
the co-op and merchandising incentives.
Sometimes she can tell a client, “By the
time I get through with all the little things
that we’re offering you in terms of mer-
chandising, you have a $10,000 campaign
with a worth of $14,950.”

Dealer Preparation

One thing to avoid is promising dealers
that their spots will run at a specific time. If
a few dealers are especially anxious to hear
their spots, Sandy has them call her to get a
few times. “It’s a lot easier than working

out all the announcements for one dealer
and the exact times they’re going to run.
Promising times runs the risk of upsetting
the dealer if the spot is a few minutes early
or late and he misses it.”

Sandi also advises co-op specialists to
prepare for the inevitable small number of
dealers who don’t get a response to the co-
op campaign and ‘“raise hell with the
manufacturer’s rep or distributor.” During
her first years of doing co-op, Sandi said,
these calls were upsetting, but “It’s only
normal in regional campaigns. Out of 24
dealers you can’t expect everybody to be
happy.”

Often dealers understand they’re being
tagged with another dealer, but are natural-
ly concerned that it is not a competitive
one,” she says. A safe way to handle this is
to separate retailers by territory or leave
the task of pairing tags to the person who
knows the dealer best, the rep.”

In the final analysis, selling co-op is simi-
lar to construction. You need a blueprint —
a plan of attack — and preparation. With-
out these, you may be doomed to failure.

Rep Report

Jerry Stehney becomes a Divisional VP
for Katz Radio, while continuing to manage
the firm’s Los Angeles office. At the same
time, Earl Reilly is promoted to VP/Katz
Radio & TV while still managing the Katz
Seattle office, and
Dennis Mahoney be-
comes VP/Katz Ra-
dio & TV in Portland, |
continuing to run that
office. Meanwhile,
Blair Radio L.A. Of-
fice Manager Allan
Keir has been pro-
moted to VP, while
Minneapolis Office
Manager Marc Kal-

Allan Keir
man receives a similar promotion.

At Christal, Ken Davidman moves up to
Chicago Office Manager from a New York

account executive
position. Kevin Smith
becomes account ex-
ecutive/Sports Sales
Manager in New York
for the company . . .
Jeffrey Sleete is nam-
" ed Detroit Sales Man-
‘ ager for CBS-FM Na-
‘ tional Sales, from the
: GSM position at
Ken Davidman WLLZ/Detroit.
Selcom picks up WHN/New York for rep-
resentation, while also signing up WVOL &
WMAK/Nashville . . . Eastman now reps
WYNG/Evansville, IN; WSAN/Allentown;
KITE/Corpus Christi; and KIRT & KQXX/
McAllen, TX ... Katz adds WOWO/Ft.
Wayne and WCRJ-AM & FM/Jacksonville,
FL . .. And Torbet gains WBCS-AM & FM/
Milwaukee. Torbet has named Philadelphia
Regional Manager Jerry Gubin Manager of
the Year, with Atlanta’s Don Hart and New
York’s Ernie Metcalf sharing Salesman of
the Year honors and the Atlanta office tak-
ing the best office laurels.
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News/Talk;

Taking The Weak
Out Of Weekends .o

y last News/Talk column (R&R 11-5) examined weekend pro-

gramming, sharing the philosophies of five station program-

mers. This week four more discuss their weekend perceptions
and how they have filled that “throwaway’’ time at their station.

WAVI/DAYTON
STEVE HALL, OD

WKXA/BRUNSWICK, ME
STEVE BITHER, PD

We try to stay with the basic format seven
days a week in the morning and we go a little
more diversified on weekends, slanted a
little more toward entertainment and
specialty programming. One of them is
called “Computer Talk.”” We are gearing
this program toward the computer-oriented
audience and discovering all these computer
companies out there that are offering co-op
dollars to the local computer stores.

Many times your talk can become mun-
dane because you’ve covered a lot of the
points during the week. We do an oldies
(Top 40) show on Saturdays, broad-
cast from a record store, and a live show on
Sundays that stresses good music from Al
Jarreau to a big band tune. We're trying to
get more revenue on the weekends. The
music shows are sold out and Notre Dame
(sports) is sold out.

Run what sells, especially with advertising
revenue being down generally. You have to
look for what the people want, give it to
them, and package it in such an attractive
way that they’ll buy it. The network thing
might be good for people who want to fill in
that fringe area on the weekend. But I've
found that by staying local we have more
relevance to the community.

WCKY/CINCINNATI
JIM GLASS, PD

1 don’t feel we can afford to do any lesser
programming than we do on weekdays be-

cause of audience availability for talk par-
ticipation. In my estimation it’s enhanced
g on the weekends. If
ﬂ"* you allow your sound
to diminish on the
weekends, you’'re
P hurting the overall
image of the station.
It’s our choice at this
time to remain as

local as we possibly

can, because our

/ listeners are going to
Jim Glass be more concerned

with Cincinnati and regional issues. How
we’ve chosen to address that is maintain
our active news department on the week-
ends with people on the street as we nor-
mally do. However, we try not to get bogged
down with constantly settling the hard
issues of the world. Because we have been
more concerned with content, we haven’t
thrown away the necessity of being enter-
taining on the air. It’'s a shame that the
advertising community doesn’t recognize
the strength and potential that’s available
on Saturday and Sunday. In fact, we sell our
shows on the weekends with direct sponsor-
ship capability. I think it’s up to us in radio
to prove to these people the large listenership
that’s there. It’s a challenge that rests
firmly on our backs.

We’re a daytime station. Not having
enough, I'd say, is probably the biggest
problem. I get people who dldn’t hear atalk
show the first time -
and ask me when it’s
going to run again. I
do have people who
send me taped com-
mentaries that I will
run. We’'re working at
maybe either adding
some music or some
kind of lighter fea-
tures to make it more
broadly appealing, Steve Bither
rather than have a dry news block.

A lot of times if you get people on who are
in the community, you'll build up a little
loyalty and a following. I found that’s true
with us. I think any PD faces the problem
of having the right personality, especially in
a smaller market. The turnover of young
people or anybody who's willing to work
weekend hours is pretty high.

KNUS/DENVER
CARL GARDNER, PD/OM

Some of our most attractive programming
of the week is on weekends. We've really
gone w1th a vanety approach to specialty
talk. We have a lot of
different experts doing
expert shows. Another
thing that has been
successful for us is a
program we call <‘Old
Time Radio.”” The
host has a personal
collection of 12,000
radio shows from the

h. " classic era.

Carl Gardner We are an ABC
Talkradio affiliate and we use that portion
of Talkradio’s programming that we think
fits here. We’re not carrying all of it. We've
got some strong local programming and it’s
abig draw — we want to keep it. One way to
keep costs down is overnight programming.
We’ve found that the best of the week
really works well. It makes for good program-
ming if you can pick out hours that are going
to hold for a few days. And specialized pro-
gramming is really tailormade for the
salespeople.

There can be a bit of communication
problem because the PD ends up with a week-
end staff whom he or she rarely gets to see or
talk to. That’s something that you need to
combat right from the start. Instead of
having a core staff of six or seven people,
we’ve got an airstaff of 15, if you count
those doing weekends. And those people
spread good word of mouth — they’re good
ambassadors for the station and the
community.

LaLANNE THROWS WEIGHT AROUND —
Longtime exercise guru Jack LaLanne visited
WFAA/Dallas personality Mel Bailey, dis-
cussing the benetfits of health care and body
fitness. Pumping hands instead of iron are
(I-r) LaLanne and Bailey.

CARTER MAKES HIS ROUNDS — Former President Jimmy Carter has been hitting the radio talk
show circuit, promoting his new book “Keeping Faith,” on WOR/New York with Arlene Francis,
ABC’s Talkradio with Michael Jackson, and Mutual’s “Larry King Show. " During the latter visit,
Carter and King found time to exchange their autobiographies.

TAXIS TALK UP WAVI — WAVI/Dayton has
mounted more than twenty area taxicabs with
signs (like the two pictured above) to promote
the return of two popular talk hosts, Bob
Kweselland B.W.

1
|

News/Talk Personalities

ON THE MOVE: Citing a harder news orienta-
tion, WBBM/Chicago has not renewed the con-
tracts of husband-and-wife team Bob and Betty
Sanders, who's been midday hosts since 1972.
They are succeeded by Regine Schiesinger
and Dick Melton . ..Dawn Homlak is named
Direct Response Marketing Consultant for
KABC/Los Angeles . . . At sister station WABC/
New York, the versatile Orson Welles signs on
as station spokesman . .. KCNN/San Dlego
adds Kelly Wheeler as Managing Editor . . .
Ray Mliler, locally-known TV personality, joins
KTRH/Houston as commentator and program
developer. Gordon Graham also comes aboard
as a reporter . . . Peter Corsentino appointed
Controller for WINS/New York ... KGO/San
Francisco welcomes Jerri Meacham as Crea-
tive Services Director and sister TV station wea-
therman Lloyd Lindsay Young as weekend talk
host . . . Rick Samples returns to WPLP/Tampa
to host a Saturday show . . . NAACP’s Joseph
Madison doubles as talk personality on WXYZ/
Detrolt . . . Ellsworth Edwards moves to KYW/
Philadelphla as editor/writer/reporter . . . KABC
VP/GM George Green is elected to the Callfor-
nia Broadcasters Associatlon Board of Directors
and is also a finalist in Radlo News's “General
Manager of the Year’ competition along with
. KIRO/Seattle VP/GM Joseph Abei, KGO VP/GM
Michael Luckoff, and WGNI/Chicago's VP/Sta-
tion Manager Wayne Vriesman ... Scott Her-
man is named Assistant News Director at WINS/
New York, moving up from Unit Manager . . .

HAPPY ANNIVERSARY: WCAU/Philadelphia
reaches 60 broadcasting years . . . Jim French,
midday host at KIRO/Seattle, celebrates 30
years in broadcasting . . . KYW/Philadelphla
hits 17 years of “All News All The Time” broad-
casting . . . KABC/Los Angeles’s Ombudsman

Service, headed by Director/Community Rela-

tions Dept. Nelkane Benton, turns 15 . ..
WPBR/Palm Beach marks ten-year milestone

. WABC/New York's popular morning duo
Ross Brlttain and Brlan Wlison celebrate five
years as ateam . . .

PROMOTION HIGHLIGHTS: Once again
stations are gearing up for the holidays. WOMP/
Bellaire, OH will be airing a three-hour Saturday
“Santa Claus” show where kids call the station
and talk on the air with St. Nick, who's actually
an actor from the local community theater . . .
KCBSI/San Franclsco has set its third annual
“Christmas Carol Charity Run” for December 12,
and WBBM/Chlcago is launching the 1982 edi-
tion of “Adopt A Grandparent’ . . . WWL/New
Orleans recently conducted a “News IQ" test/
promotion where listeners were encouraged to
answer three questions for a chance to visit
“one of the news capitals of the world” . . .
WSDR/Sterling, IL sought out 100 WWI veterans
in the area and saluted them by taping an oral
retrospective from each one; the tape was
then donated to a local community college . . .
WRKO/Boston sponsors ninth annual London-
derry Arts and Crafts Faire . . . WOR/New York
is offering its advertisers a chance for nine days
in Monaco and the French Riviera . . .

PROGRAMMING PLUSES: Mutual Broad-
casting plans to introduce “This is Hollywood”
on January 2. Hosted by Second Clty alumnus
Eric Boardman, it's a two-interview/call-in show
live from Universal Studios . . . KTRH/Houston
is airing regular reports from Radio Peking via
telephone . . . Also on the foreign front, WTKN/
Pittsburgh recently put together a live broad-
cast via phone with the USSR embassy in D.C.

. WKIS/Orlando’s Harry D. Cup show is now
being carried by five stations on the Florida Net-
work . . . WRC/Washington airs “Agronsky &
Company’’ and “Meet The Press” . . .
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JOEL DENVER

COMPETITION OR PROGRAMMING TOOL?

Last week we focused on the mechamcs of MTV through the eyes of

VP/Programming, Les Garland. Now it’s time to take a cross-section of
radio and record executives and sample their feelings on the strengths
and weaknesses of MTV. To shed a httle light on what MTV does for an

_un

r-of-Supertramp’s |

management team, which also manages several up-and-coming acts.

Be sure to read Jeff Gelb’s column this
week (Page 21) for some additional com-
ments from AOR programmers and record
reps on how MTV is affecting them.

Arista National Singles Director
Lana Dengrove

I get a chance to observe what makes a
programmer add a record, and MTV is de-
finitely one of the strongest new mfluences
This soon became
apparent when we &
had the first Haircut [
One Hundred record
out and “I Ran” from
A Flock Of Seagulls. [§

Actually MTV broke
those songs for us. We
had little or no air-
play, and all of a sud- §N
den, we had significant e
salesin Tulsa, OK and  Lana Dengrove
wondered why. We put two and two together
and figured out it was MTV and the rotations
they had the videos in. When they increased
the rotations from medium to heavy, it made
more of a difference.

Radio should definitely be looking at
MTV to find out what they’re up to. We're
now getting action on the second Flock song,
‘Space Age Love Song’ and seeing the Bus-
boys kick in at an album level. It’s amazing
that we’re finding sales in small markets
like Tulsa where we didn’t think there was
a demand for this type of music. This comes
as a shock to some PD’s who’ve misjudged
what the audience wants in their market.

Any programmer who might be timid of a
certain song can monitor the sales and
audience acceptance before it even hits the
competition’s station. I wish that a few more
programmers would use MTV for the value
and input it can give them, instead of being
afraid of it. While MTV is in a sense compe-
tition, it’s also a valuable tool. The video
attracts the attention, but in the end, the
songiswhatmakesthepublicbuythealbmn.
Combining MTV and special promotions
coordinated with radio stations would be a
real effective way to break a record.

EMI-Liberty VP/Promotion
Dick Williams

In the case of the Stray Cats, MTV was
a major help in getting this act established.
Sales kicked in after MTV exposed “‘Stray
Cat Strut,” which was
about a month and a
half before we started

concentrating on
“Rock This Town.”
The album was ac-
' tually in the 30’s on the
charts, and had sold
about 200,000 units
before radio even
kicked in.

i

Dick Williams

MTV has also been very supportive to
Talk Talk, J. Geils, Kim Carnes, and Michael
Stanley. I think what MTYV is doing is going
to be very important to the growth of the
music industry. Les Garland, John Sykes,
and (Warner Amex Sr. VP/Programming)
Bob Pittman are doing a great job, and
they’ve been very supportive of new product.
MTV is also a pretty viable medium as an
advertising outlet for record companies, and
concert tour advertisment at the local cable
level. If radio would concentrate more on
new product, and forget about playing so
many oldies, there would be a major dif-
ference in record sales.

KCBN/Reno PD
Jim O’Neal

MTV is in most of the outlying areas at
this point, and I understand more parts of
town will have it soon, but no more than
1520% of the market gets MTV at this point.
My first real notice of
what MTV was doing
happened with the
Stray Cats video. We
were getting hot re-
ports on it from record
stores, when no one
was playing it in town. |

A station like ours |
that plays a lot of cur- |
rent music, and some
of the newer sounding Jim O’Neal
things, is finding that MTV helps to reinforce
our programming a lot. The only place I
really see MTV as real competition is in the
evening, but not in other dayparts, since
you can’t drive your car and watch MTV.

i

This is an unusual market since things
run 24 hours a day because of the casinos.
For that reason we daypart very little.
People are always partying and want to
hear some up music. I try and watch MTV
myself to see what's getting played heavily,
and then use some of the music on MTV to
differentiate KCBN from the rest of the mar-
ket.

Interestingly enough, much of this modern
music that’s getting exposed on MTV has
some pretty good adult hooks to it. Look at
ABC, Joe Jackson, or even the new one by
Adam Ant which really has that
“40’s swing sound.” Adults remember this
type of music. I'm not trying to say you can
spread your demos with an Adam Ant record,
but I think it’s pretty palatable. I do think
MTV will surprise people and continue to
grow 25-+.

® Radio and MTV

Co-Promotion

® Music Adds Influenced By MTV
@ Early Exposure

WABB-FM/Mobile PD
Blaine Kelley

MTYV has about 35% penetration in this
market, but it’s making a big impact. I'm
seeing records move because of MTV at all
of the record stores in
town. The stores feel
it, and they respond by
by giving in-store air-
. play to the songs that
are getting heavy ro-
tation on MTV. This
all becomes a symbio-
§ tic relationship.

MTYV is competition
. for us, but it’s by no
Blaine Kelley =~ means going to make
radio go away. People are always looking
for alternatives. Cable in itself is an alterna-
tive to TV, and this is another alternative to
TV and radio, using the best features of both.
MTV’s rotations eventually force people
back to radio. It’s not as portable either, so
radio doesn’t need to fear for its future.
Radio should step out and get more involv-
ed with the future of communications, and
MTV is part of it.

WABB-FM did get involved with MTV
through the local cable company and a rec-
ord store for a promotion with the Loverboy
video-concert. We simulcast MTV over the
radio station, and set up a wide screen TV |
at the record store and hundreds of people
came down to watch. Everything in the
store was 97 cents off because we call our-
selves 97 Rock. It was a really positive thing.

We also gave away a lot of MTV/WABB-
FM T-shirts, and Loverboy albums. The
cable folks were most cooperative to deal
with. It’s time MTV was recognized as a
viable force that’s helping record com-
panies, and educating programmers to
product they might reject out of hand. I think
I'm one of the new breed of programmers
that is looking ahead.

KRAV/Tulsa PD
Gary Reynolds

Tulsa was one of the original test markets
for MTV and it is the number seven cable
market in the country. We’ve had cable w1th
35-channel capability N
since 1973, and about
75% of this market is |
wired for it, so MTV
really makes a big dif-
ference.

KRAV has a core
audience target of :
25+, so what MTV
programs doesn’t af-
fect us too much ex-
cept to familiarize Garv Reynolds
songs within the market. I think there are a
lot of older demos that are watching it but
aren’t admitting it. I had a 28-year-old male
ask me if I'd seen the new video by A Flock
Of Seagulls. MTV is having the biggest im-
pact on the 12-24 audience, with the older
demos cuming in from time to time to see
what’s happening, but not admitting they’re
watching it.

I know for a fact that (AOR) KMOD has
beén forced to play records because of
MTV. They could have a bigger effect on our
station if they broadened their demos a bit
more, although I know I'd never see a Barry
Manilow or Kenny Rogers on there. We don’t
use sales as our primary emphasis for add-
ing records. We use focus groups and other
music research to determine what gets play-
ed, plus the Back Page of R&R, so the sales
base that MTV creates doesn’t affect us too

much.

To New Acts

Columbia West Coast Director/
National Singles George Chaltas

I've been doing a lot of traveling lately
and I would say a majority of programmers
in markets with MTV are admitting that it
has been extremely influential in encourag-
ing them to add rec-
cords. Programmers
are trustmg MTV as

and does sell. From
'- my perspective, Men
/ At Work is a real good
“W¥ example of that.
~  Those radio pro-
grammers that are
aware of MTV seem

George Chaltas  Pretty positive about
it, and naturally the accounts shared simi-
lar feelings. My biggest desire would be to
see it in every market in the country, MTV
is using the latest in technology available,
and can do nothing but help radio learn
what the public really wants. With this pro-
gramming tool, record companies can also
improve their product which will bring in
more sales.

dadk

KZ93/Peoria PD
Keith Edwards

I'd say that 60% of this market has ac-
cess to MTV. I remember A Flock Of Sea-
gulls made an instant unpressmn because
of MTV. We added it —

a week after they put
it on, and we’ve played
that song in current
rotation for 16 or 17 2
weeks, which is a long il )

time. Other examples

of records we’ve added e
because of MTV in- ﬂ ) &
clude Men At Work 2
and the Clash. : ﬁ 2

Programmers that  Keith Edwards
think MTV only airs AOR acts are wrong.
You can see a Juice Newton or Cliff Richard
video played too. Peoria’s basically a rock
and roll market, and to my surprise, MTV
is making much of this modern music sell.
It’s causing us to add these records, which
eventually forces the AOR competition to
add the songs they've sworn not to play, like
A Flock Of Seagulls. For example, we add-
ed the Stray Cats immediately, and then the
AOR followed us.

I don’t watch MTV as much as I used to
but it shows up in bars with widescreen
TV, and it’s pretty big on college campuses.
We won’t play everything of course, but
when we feel it’s going to sound right on our
station, then it goes into our research to see
what happens. The only area I see it threat-
ening is some in-home listening, and MTV is
beginning to promote like a radio station
does.

There is a local MTV rep who drives around
in an MTV van and hands out MTV bumper
stickers, T-shirts, and jackets. I can cite an
example of when it’s hurt us. We both had a
Halloween party on the same night. They
traded out for TV sets and other high-ticket
items for prizes, and had a huge turnout . . .
bigger than ours. I really don’t want to get
involved in promotions with MTV. I’ll stick
to using their market influences.

Continued on Page 20



NBC Radio’s Young Adult Network

THE WHO

T’S HARD TO SAY GOODBYE

wenty years on the
road and in the studio. A
legend in rock 'n’ roll.

The Who. In this exclusive
special on The Source, Pete
Townshend, Roger Daltrey,
John Entwistle, and Kenney
Jones share their feelings
and insights on the phenome-
non known as “The Who”
Rare interviews. Plus a fond
remembrance of Keith Moon
—taped during an informal
visit to WNEW-FM. And, of
course, there’s music. “‘My
Generation,” “Won't Get
Fooled Again,” and “Pinball
Wizard” Plus “Athena,”’

“One At ATime,” and “It's
Hard”’ the title track from
their newest album on War-
ner Brothers Records. Pro-
duced by Denny Somach
Productions.

The weekend of December
34 &5.

Brought to you, in part, by
Levi’s and Anheuser Busch.
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MTV’s Effect On CHR

Continued from Page 18

Charly Prevost,
Mismanagement Inc.

We have several acts we manage in
addition to Supertramp. Three of them have
their videos on MTV which has generated
response that wouldn't
have been realized had
we relied solely on
radio. I'm referring
to Chaz Jankel, which
in the first week the
video hit MTV caused
a dozen letters to be

sent to the office ask-

‘4 ing about the video

’ and his music. They

Charly Prevost  came from places like
Idaho, Iowa, and other tertiary markets.

Another of our artists who's benefited from
it is Rupert Hine. MTV added two or three
of his videos, which have been included in
some of their promos which state ‘“You've
Never Seen Music Like This Before.” The
other artist we manage is Captain Sensible,
which has already seen sales from exposure
on MTV. This airplay does wonderful things
for an artist, especially one that’s trying to
get established.

Cheap Trick (not one of Mismanagement’s
acts) is a group which radio walked away
from, but retail sold a lot of albums be-
cause of MTV. Initially, I think MTV is
most useful in demonstrating to a PD that
certain product has appeal, beyond what
the programmer’s own tastes will allow.

=y

WPST/Trenton Operations Manager
Tom Taylor

In East Brunswick, NJ there is a small
record store, (the Record Setter), and in
West Brunswick, NJ another store owned
by the same people. I live in West Bruns-
wick, and we have MTV, while East Bruns-
wick doesn’t. There is ;
only a five-mile dis-
tance between these
two communities, but
MTV has made a big
difference. The day
after MTV ran a Don-
nie Iris special, the
store in West Bruns- E*
wick sold out of his al-
bum and catalogue.
The owner couldn’t Tom Taylor
believe it. The other store saw no effects of
MTV.

I still watch MTV if it’s a video I haven’t
seen. Things I've seen more than twice, I
tend to ignore. The only negative I see about
MTYV is that it does lean to lower demos,
and when first wired up, it dominates the
TV. After a few weeks, it settles down to a

CHR’s Most Accurate

Music Information
Begins on Page 47

normal viewing pattern, as toleration for
the repetition decreases.

On the other hand, a radio station offers a
soundtrack for whatever you're doing in life
at the moment. You can't get that kind of
feeling from MTV since you’ll constantly
glance up to check out what’s going on. Once
you see a video, you've seen it. I think it be-
comes a bother to keep glancing at the screen
and seeing something you're bored with.

As far as the future of MTV, I think it's
pretty good since it usually comes with the
basic cable package as a freebie. Anyone
that has it will cume in from time to time.
We monitor what MTV is doing and have
added records off of it. Kim Wilde’s *‘Kids
In America” happened here because of MTV
and went on to be a hit in this market. MTV
is a powerful marketing tool. I can hear the
promo reps now, “It’s 52/11 in R&R and
in medium rotation on MTV.” If MTV can
continue to pre-sell records for us, it will be
helpful.

Capitol National Promotion Director
Steve Meyer
MTV has helped us get a feel for the sales
potential of some of our newer acts. These
: z % acts had very little
if any, radio airplay
until MTV exposed
them. Billy Squier is
a good example, but
an even better one is
the Motels. In the
Buffalo, Seattle, and
Dallas markets we’ve
seen a dramatic in-
“fluence on another
Steve Meyer artist — Duran Duran.
Between a mini-album, and the current LP
“Rio,” they have combined sales of 200,000
units. The act has had very little CHR play,
and AOR airplay is still developing.

Record stores are the first to admit the
influence, and where radio people are as-
tute, they’re picking up on what MTV is
generating. The 12-3¢ market seems to be
getting stimulated to buy unknown pro-
duct, and in a depressed economy, that’s
pretty good. Artists are more than ever con-
centrating on turning out good video product
for exposure in clubs, and other MTV. It has
become an important part of getting a group
to be accepted by the public. As MTV grows,
so will its influence.

The Future Is Already Here

Well, there you have it . . . a pretty well- |

rounded pérspective on MTV, and what ef-
fects it’s beginning to have on your au-
dience. As with anything new, there are
evaluations to be made as to the short and
long term influences on people’s buying ha-
bits and perceptions as to what is popular.

I would suggest that if you have MTV in
your market, don’t over or underestimate
its potential until you’ve found out for your-
self. MTV'’s proving to be an influential al-
ternative to radio in making the public aware
of new rhwsic, and it’s another sample of our
hi-tech future which is already here. To
avoid being left behind, be flexible, be open-
minded, and stay up with the rapidly chang-
ing tastes of the public.

' ﬂ."ﬁm
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WFMF DRIVES HOME A WINNER — In conjunction with a local car dealer and Coca-Cola,
WFMF/Baton Rouge recently handed over a brand new 1982 Z.28 Camaro. Hundreds of folks
jammed the showroom to watch the award ceremony. Shown (kr) is Operations Manager
Randy Rice, winner Vera McGhee and daughter, Assistant PD/MD Wayne Watkins, and per-
sonalities Mike McCarthy, Scott McAllister, Steve Young, and Paul Taylor.

#
£

A KNOCKOUT APPEARANCE — WPST/Trenton recently hosted a concert appearance by
Millennium recording act Franke & The Knockouts. Shown (I-r) is morning man Mark Shep-
perd, Franke, afternoon man Pat Gillen, and Assistant PD/midday personality Tom Cunn-

ingham.

e T e
Bits

*Q107/Washington has launched the
“Name Game’’ in conjunction with the 130
Safeway food stores in the metro area. Shop-
pers register at the store, and when they
hear their names called they have 15 min-
utes to call in and win $1000 cash. Thursdays
are “Bonus’’ days with Z-28 Camaros, trips
to Jamaica, and more cash up for grabs. The
station is also broadcasting the final Who
concert from Toronto, and had a recent visit
from Supertramps’s John Helliwell, who
stopped in as the guest of honor at a Q107
“Listener Party.”

* KRLA/Los Angeles and Rhino Records
are putting out an oldies album called ‘““The
Heart And Soul Of Rock 'N Roll — Vol. 1,”
with distribution all over Southern California.
All radio station royalties from record sales
go to the Special Olympics. In addition to
those royalties, the station has already sent
the charity $1000 in advance.

¢ B97/New Orleans gave away 1000 albums
in a recent weekend promotion. The station
offered a chance to win every 97 seconds as
the phones burned all weekend long. New
PD Nick Bazoo called the promotion ‘‘one of
the most successful in the station’s history.”

e KNBQ/Tacoma has already been hit
for $5000 in the “Q Supersets” contest. Lis-
teners wait to hear four specific songs in a
row and try to be the 97th caller for the cash.
KIIS-FM/Los Angeles is doing a much

more expensive version of the saine game,
offering $50,000 to the 50th caller when a
specific set of pre-promoted songs is aired.
This contest seems to work well, and
doesn’t clutter the programming.

Motion

Dennis Harrington leaves all-nights at KKYK/
Littie Rock as Glenn Buercklin comes crosstown
from KAAY ... WSPK/Poughkeepsie PD Jim
Simonetti has been promoted to GM at sister
station WBQW/Scranton, with afternoon driver
Chris Leide upped to PD, and Cralg Roberts
moving up from swing to PM drive . . . Dave
Lyons of WKMX/Enterprise, AL joins Q101/
Meridlan for afternoons, replacing Tom Kenny.

Bob Leonard is leaving WAZY-FM/Lafayette
after four years as MD to become MD/Promotion
Director at WZOK/Rockford working for PD Tim
Fox . .. Jeff Harmon has given up his MD slot
at KRNA/lowa Clty to concentrate on his air
show, as PD Bart Goynshor takes over the
music duties again . . . FM99/Tallahassee brings
Michael Cruz McKay in from WQSR/Baltimore
to do nights, and Jack Norris returns as MD

. Mark Windsor exits WLZZ/Mllwaukee to
handle swing at WBBM-FM/Chicago . . . And
congrats to KIOA/Des Moines's A.W. Pantoja
and wife Lauren on the birth of Jesse Manuel.

WIRELESS

FLASH

* Sept./Oct. Birch Report, 12+, 6AM to 12MID, Mon. to Sat.
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JEFF GELB

MTYV: Effective
R&R Exposure

Everyone’s talking about MTV; it seems that the entire radio and

record industry is watching it, too.

As Joel Denver pointed out in his

CHR column last week, MTYV is doing quite well, and its effect is already
starting to be seen in the form of similar cable services, as well as in-

creased sales and radio airplay of popular MTV acts.

This week, I solicited comments from
radio and record people for a sampling of
viewpoints on the positives and negatives of
MTV. For more industry reactions, also |
read Joel’s column this week.

Records: Bullish On Sales Potential

Derek Shulman,
PolyGram Records

“There can be little doubt that MTV has
played both a direct and indirect role in the
sales of our records. It has opened up a
whole new visual and audio area to an audi-
ence which, until MTV came to town, had
never had exposure to some of these
groups.

“Over the last few years, radio has con-
stantly told record companies that anything
that didn’t sound like everything else radio
was playing either ‘didn’t fit the format’ or
‘was not for their audience.” Obviously,
AOR consultants and programmers have
been underestimating their so-called core
audience. Had MTV not given initial ex-
posure to acts like Adam Ant, Stray Cats,
and the Clash, these ultra-conservative
AOR mavens would have buried their
heads in the sand and hoped that these
bands and others like them would go away
and not rock the boat. AOR radio has been
forced to play these bands, who are obvious-
ly liked by an audience which obviously lik-
ed what they saw and heard.

“Here at PolyGram, we’ve seen some
records get amazing amounts of airplay,
either because they ‘test well’ or ‘fit the for-
mat,’” but then not sell through for us. MTV,
on the other hand, seens to grab an active

“They could be more of an alter-
native . . . at times, watching
MTV is like watching your local

Sebastian radio station.”
— Michael Plen

audience, one which tunes in, goes to con-
certs, and (most importantly to us) buys
records. It’s obvious to us that MTV has
helped us sell Def Leppard, Bananarama,
ABC, etc. These bands have grown out of
the active audience that will keep this
business alive.

“The strange thing is, even now, whenit’s
so apparent that MTV is becoming a major
force in exposing new music, I still hear
MTV being discounted by some important
AOR persons. Although we are totally sup-
portive of what MTV is doing for the busi-
ness, I do have one or two reservations
about it — for one, the obvious lack of any
black music or artists on MTV.

“All in all, though, MTV is a wonderful
new way of exposing music, which, if liked

by the audience, definitely translates into
sales. And that’s our bottom line.”

Michael Plen, IRS Records

“In parts of the country where my acts
never get radio exposure, MTV has been an
effective alternative to radio for giving
these bands visibility. They could te more
of an alternative than they are; at times,
watching MTV is like watching your local
Sebastian radio station.

“MTV exposure can dramatically affect
sales. For example, while AOR radio is no
longer playing the Lords Of The New
Church album, we’re still seeing significant
sales on it because MTV has moved it into
hot rotation.

“MTV can also lengthen a record’s life. A
great example is Duran Duran, which
came out a long time ago but stations are
just now starting to sit up, take notice, and
add it, thanks to MTV’s continual exposure
of the band.

“It also breaks through the image barrier
problem we sometimes have with PD’s and
MD’s over a band’s name or visual image.
If they see the video of a band like Wall Of
Voodoo, it makes them realize that it’s just
as normal a band as many of the acts they
already play.”

Ken Benson,
EMI America Records

“I'm happy for the outlet it gives my
music, and it also gives me very enjoyable
therapy after a long day’s work.

“It will sometimes force airplay of a rec-
ord that a station might not otherwise con-
sider, just as other airplay in the market
might force a station to add a record. The
Stray Cats are a perfect example.

“We have what is in essence a video pro-
motion department whose function is to
deliver clips and videos of our acts to TV
and other media sources. So I don’t actually
‘work’ records to MTV myself; a fellow
named Clay Baxter does that for us.”

Kenny Ryback,
Independent Album Promotion

“MTV has brought to America an oppor-
tunity to see, as well as hear, music
previously only available to the larger
music centers of New York and Los
Angeles. With MTV, access to Stray Cats,
Adam Ant, and the Clash, has become as
easy as Styx, Journey, and Van Halen. For-
tunately, MTV watchers are also radio lis-
teners, who not only like to hear new music,
but also actively call radio to let them know
it. Radio markets affected by MTV are now
getting calls requesting music never before
programmed by commercial radio. Retail
outlets are selling LP’s by artists with no |
prior track record or hit exposure.

“Everyday, radio programmers are tell-
ing me about the great video they have just
seen on MTV, and the requests they’re get-
ting for bands who, six months ago, would
have never made it to their turntables.

“In addition, the smaller independent

labels and even unsigned bands now have
an incredible vehicle, through MTV, for ex- |
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posure, who otherwise might not have had
the chance to be seen or heard.

“In the future, when MTV is accepted as
passively as ‘M*A*S*H’ reruns, hopefully
radio will pick up the ball again as the place
to go to find new and exciting music, as
radio once was.”’

Mike Bone, Arista Records

“MTYV has proved to be a tremendous aid
in getting any sort of record moving in the
marketplace. With the Arista artist roster,
MTYV was a big help in building our modern
rock artists like A Flock Of Seagulls, Hair-
cut One Hundred, Fashion, and the Thomp-
son Twins.

““The only problem I can see with the en-
tire video explosion is that the cost of mak-
ing the actual video clip can be astronomi-
cal. I spoke with an artist’s manager re-
cently who spent more money making the
video clips than in recording the album.
These costs are getting out of hand. Of
course, these costs cannot be directly at-
tributable to MTV, but they must be con-
sidered if an act plans to gain exposure
through that route.”

George Gerrity,
Warner Bros. Records

“It’s been real beneficial. How else would
you get most of the product exposed to
secondary markets, when those radio sta-
tions just don’t feel comfortable taking
chances with a lot of this music? The suc-
cess MTV has had with some of this music
has also shown that these markets may be
broader in scope than some of their radio
stations suspected. It has helped to redefine
what the market will bear.

“| spoke with an artist's manager
recently who spent more money
making the video clips than in

recording the album.”
— Mike Bone

“Also, because MTV doesn’t have radio’s
70% load of older material, it offers new art-
ists more rotational exposure than current
AOR radio can.

“If the video is made correctly, it can also
help the audience get into the song more on
a conceptual level than they might by listen-
ing to it on the radio.

“The song-by-song artist identification of
their videos is also helpful. AOR radio just
isn’t geared toward song-by-song identifica-
tion, and sometimes it’s hard for the listen-
er to find out what song he liked after a four-
song sweep, or during a commercial-free
period.

“In general, I think kids are more atten-
tive to MTV than they are when listening to
the radio. But I think that MTV has found,
as has radio, that it can still take a couple of
weeks for new songs to research positively.
Initial research response is not always

positive, but they seem to stick with things
for awhile, and when they show up more
positively, they’re bumped up rotationally.

“As strongly identified with this day and
age as are videos, computers and televi-
sion, MTV seems a natural marriage of
these forms.”

Radio: Beneficial, Not Threatening
Tom Hunter,
WMJQ/Rochester, PD

“I watch it a lot. But it’s rare that MTV
can literally force us on a record by making
a song so popular and familiar with our au-
dience that we need to add it. However, if
they’re giving heavy rotation to something
we’re playing, it certainly rapidly helps
build the song’s familiarity and acceptance.

“We add songs, not because we feel MTV
has forced us to, but because MTV is help-
ing us to become familiar with them. I've
become more familiar with songs by seeing
them on MTV; I’'m then much more inclin-
ed (in some cases) to add those records.

“I hope it explodes here, because it’s
helped us keep the station fresh in a very
competitive rock market, which usually
means the stations won’t experiment much.
It makes us much more confident to take a
shot on a record that’s a bit left field of the
usual rock we play.

“While I'm told that many people with
MTYV leave it on instead of the radio, even
when they’re not watching it, it hasn’t been
my experience to see that happen. I don’t
think it will take away from us dramatical-

ly.”
Andy Lockridge, KZEW/Dallas PD

“QOur focus group studies have shown that
MTV’s influence locally is pretty minimal,
with the exception of young kids, who love
it. I don’t see it as any threat to us right
now, but we’re watching its growth closely.

“It’s had no real effect on our playlist
with the exception of the Missing Persons
cut ‘Words,” which was a must-add as soon
as the album came out because of response
to the MTV video.”

Max Floyd, WKLS/Atlanta PD

“It’s forced me to add perhaps three or
four records. I don’t know if their presence
in the market caused it, or if it was just time
for radis to change a bit, but you can see
some records on our playlist that are big
MTV favorites, and we’ve leaned that way
in part because of requests we get from
MTV viewers (a la Talk Talk, Duran
Duran, or Cheap Trick’s ‘She’s Tight’). But
again, it’s hard to tell if radio was just
ready for a change, or if they caused it.

“They’re competition for us, and we don’t
go out of our way to talk about MTV at
night, for instance. Their penetration in this
market is probably one of the highest in the
country. They do make themselves known,
and there’s not much we can do about that,
so we just try to siphon off all the benefits of
their being here that we can. We’ve done
some simulcasts with them, for example.

Continued on Page 22
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EVOLUTION

Joe Collins is named PD of KZOZ/San
Luis Obispo as Jeff Young exits ... Bob
Kranes is upped to Director of Operations
at WLIR/Long Island . . . Robin Stearns ex-
its as MD of WZXR/Memphis for
KJQN/Ogden. Tom Stein is the new MD,
while Dave Culp is new to overnights from
weekends Brian Cornell joins

-

MISSING PERSONS FOUND AT KFMX —
When Capitol’'s Missing Persons played Lub-
bock, KFMX awarded two listeners the
chance to become “missing persons” on an
expense-paid vacation in Jamaica. Pictured
after the band’s local appearance (I-r) are
KFMX's Jesse Ryan, band’s Terry Bozzio, and
air personality Wes Nessman.

KDUK/Honolulu for late-nights. New
weekenders include Rich West, Rose Marie,
and Marvin Franklin . . . New fo overnights
at KMGN/Bakersfield is John Woodman
. .. New to mornings at WTKX/Pensacola
is Stan Waters from Q97/Enterprise, AL
. . . New to KTCL/Ft. Collins as MDris Alix
Lacey ... WLSQ/Montgomery picks Ran-
dy Culpepper as PD and Gary Sutton as MD
... 1000 watt KESI/San Antonio begins
AOR programming with Joe Anthony as
PD.

COMING NEXT WEEK: As the saying
goes, time flies when you’re having fun.
Next week I celebrate my fifth anniversary
as R&R’s AOR Editor, and I invite you to
join my celebration with a retrospective of
those five years, touching on many of the
changes that AOR radio has undergone dur-
ing this time. A look backward can help us
all grow in the future — and that’s what
we’ll be doing next week.

BE SEAING YOU — The winner of KPRI's fifth annual Halloween Ball came disguised as an
aquarium, complete with water and live fish! For his efforts, he was awarded a 1982 Toyota
truck. Pictured (I-r) are KPRI air pérsonality and MC Jeff Dean, winner, and Rod Toner of
RCA's Steel Breeze, who performed at the Ball.

COLOR

CONCERT CONNECTIONS: WILS/
Lansing picked one person from all
winners in its previous month’s contests to
fly anywhere in the continental U.S. to the
concert of his or her choice. WIMZ/Knox-
ville took a “Magic Bus” of listeners to see
the Who in Lexington. Also tying in with the
Who was WAQY/Springfield, which asked
listeners to count the number of Who tunes
played in a week. A winner was chosen
from postcard entries to see the band.
WKLS/Atlanta gave away a trip for two to
Houston to see the group. WQFM/Milwau-
kee gave away the entire front row of Who
concert seats for the band’s Milwaukee
show, which WQFM sponsored.
WLAV/Grand Rapids held a random draw-

sing whose winner had 97 minutes to call the
station to win tickets to see a Toronto Who
date. WDVE/Pittsburgh held a random
drawing from entries at the station’s area
“Rock Shops” to win a weekend vacation to
Orlando, complete with Disneyworld
passes, hotel accommodations, spending
money, and tickets to see the Who in Orlan-
do. WPLJ/New York held a random draw-
ing to send six listeners to London to see an
Elton John show.
PAC-MANIA: WTUE/Dayton MD Bob
Clarke has agreed to remain suspended 50

Il I l a s a
' AOR’s Most Accurate

Music information
Begins on Page 36

feet in the air in a VW disguised as a ‘‘Pac-
mobile.” It’s an elaborate way to publicize
the station’s current Toys for Tots cam-
paign, and whoever guesses the total
amount of toys donated will win the
customized car.

DIRTY LAUNDRY: WBCN/Boston, in
conjunction with Asylum Records and the
Don Henley album, held a ‘‘Dirty Laundry”’
promotion. A random drawing awarded a
$1004 cash prize (towards laundry bills or
anything else) and a second prize gift cer-
tificate for $400 at an area clothing store.

STEPPIN’ OUT: KSTM/Mesa tied in
with an area appearance of A&M’s Joe
Jackson in a drawing that sent its winner to
the show in a limo, plus gave him dinner,
choice concert seats, and backstage passes
after the show.

STRANGERS IN THE NIGHT:
WKLS/Atlanta held a Joe Piscopo looka-
like/soundalike contest that was actually a
Frank Sinatra contest, because entrants
were asked to croon their versions of the “I
Love Rock & Roll” medley originally
recorded by Piscopo for Columbia. The win-
ner in the 96 Rock competition was flown to
New York City to see a taping of ‘‘Saturday
Night Live”” and meet Joe in person.

BAD TO THE BONE: WPLX/Milwau-
kee, in conjunction with EMI America and
the George Thorogood LP, asked musical-
ly-inclined listeners to send in cassette
recordings of their hottest guitar licks.
Twelve finalists were picked to play at a
local club, where one was chosen to win a
$1000 gift certificate from a local music
store.
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But the assumption is that MTV takes peo-
ple away from TV more so than radio.
Whether it’s true or not I don’t know;
maybe that’s just what we all want to
think.”

Charlie West, KMOD/Tulsa PD
“We haven’t gotten the amount of calls in
response to MTV acts that I would have ex-
pected. I wouldn’t say our playlist has
changed much as a result of MTV being in
the market.

“'ve become more familiar with
songs by seeing them on MTV;
I'm then much more inclined . . .

to add those records.”
— Tom Hunter

“As a PD, I don’t have time to listen to a
whole lot of music. MTV gives me the op-
portunity to sit down and hear and see stuff
I might want to consider adding. So it may
get the ball rolling toward an add to our
playlist.

“I'd love to do regular simulcasts with
them. It’s a tool that can be used as an im-
age enhancer for the station, especially in
our 12-24 demos. Judging by the Arbitrons
and Birches that have been taken since
MTV came to town, it doesn’t seem to have
taken any listeners away from us. I don’t
see them as a threat at this point in time.”

e s e T ———————
UPDATE

To celebrate the end of the NFL strike,
KPKE/Denver handed out 5000 buttons at
Bronco Stadium that said, ‘“KPKE
welcomes back the Broncos’ "
'KLOS/Los Angeles hopes to encourage holi-
day record purchases with a series of free
on-air announcements that stress the value
of recorded music as gifts. The 15-second
spots will run in available time periods
through year’s end . . . KDKB/Phoenix has
created a new show called ““Spotlight
Tracks” to spotlight new albums. The show
incorporates three or four cuts from two
new LP’s, running either 30 or 60 minutes,
as often as new releases warrant the ex-
posure . . . KFMG/Albuquerque held a new
music listening party for 200 at an area
club, with wine and cheese refreshments
... WDHA/North Jersey just released its
first hometown talent album, which it will
mail free to any interested record reps.
Contact PD Mark Chernoff or GM Bob
Linder. WDHA’s album project may be the
first Homegrown LP to be released as a
chromium dioxide cassette as well as the
traditional LP ... WDVE/Pittsburgh and
KWK(/St. Louis also just released albums of
local talents . . . WFBQ/Indianapolis held a
“Thank-Q’’ party for listeners after the sta-
tion found it was #1 in the market in the
September-October Birch . . . WIYY/Balti-
more’s second homegrown effort and 1983
calendar benefit the Children’s Hospital of
Baltimore . .. WIOQ/Philadelphia broad-
cast live the first anniversary of its “Friday
Flashback' oldies show, with jock David
Dye counting down listeners’ top 100 picks
from the 60’s. Surprisingly, the Supremes’
“You Can’t Hurry Love” came up #1 ...
Gary U.S. Bonds, Miami Steve Van Zant,
Jog Piscopo, and the Psychedelic Furs are
arhong the acts already signed for ap-
pearances at WNEW-FM/New York’s an-
nual benefit Christmas concert . . . The con-
sulting team of Carroll, Schwartz and
Groves has been picked to select the music
for an upcoming soundtrack to *“‘Surf II.”

Shawn Waters,
KQWB-FM/Fargo PD

“When MTV started in the market a year
ago, they wanted to buy ads on the station
during the ratings period. I wasn’t crazy
about that, because I noticed that even I
was watching them a lot when they first
came on the air. Once I got used to their
programming, I didn’t watch it quite as
much. I figured it was the same with a lot
of our listeners, and I didn’t want to en-
courage that and perhaps hurt our 18-24
share.

“Now that they’ve been here a year, I
don’t think they’ve had a negative ratings
effect on us. If anything, it’s created excite-
ment for the newer music out, which is
beneficial to all concerned.

“One funny thing I've noticed is that
there seems to be at least as much of a
burnout factor for videos as for their audio
equivalents. I hear people complain about
seeing the same videos all the time. So I
guess MTV experiences the same problems
we do.”

Jeff Sattler, KDKB/Phoenix PD

“The fact that MTV can be so wide and
progressive at this point is beneficial to both
radio (where it’s in the markets) and
records. Since they’re currently the only
game in town, they can take more chances
than a radio station in a competitive situa-
tion. As soon as another music cable chan-
nel debuts, it’s a good bet that both will trim
down their playlists.

“I can’t see MTV ever taking the place of
radio because it cannot be as localized.

“As soon as another music cable
channel debuts, it's a good bet
that both will trim down their play-

lists.”
— Jeff Sattler

That’s the magic of radio. However, MTV
should not be ignored. We can learn from
them and view them as a source of new
music exposure. We get phone and sales
reaction to songs that are only being heard
in Phoenix on MTV. Obviously, we don’t
add records on that input alone, but it is
kept in mind when we’re looking at brand-
new music.

“In short, MTYV is a force to be reckoned
with, not be afraid of. It should be looked
upon as another vehicle that can help ex-
pand our listeners’ musical horizons, and
that benefits us all.”

CONCERTSAECONVERSATIONS

PRESENTATIONS: Roadmaster by V.IFBQIIn-
dianapolis for free . . . Steel Breeze by WDHA/
North Jersey for free, Gregg Allman by WDHA
for $4.

GUEST DJ'S: Don Pardo on WLRS/Louisville.

CONVERSATIONS: Supertramp on WLPX/
Milwaukee . . . Aprll Wine, Urlah Heep, Judas
Priest on KZOK/Seattle . . . Paul Carrack, Men
At Work, Psychedelic Furs on KJET/Seattle . . .
Mental As Anything, Men At Work, Billy Squier,
Nazareth on WIOT/Toledo . . . Graham Nash on
WKQQ/Lexington ... 38 Special on KUPD/
Phoenix ... Pat Travers, Rose Tattoo on
WPDH/Poughkeepsie . . . Rough Trade on CITl-
FM/Winnipeg . . . Translator on KVRE/Santa
Rosa ... Mike Love, Dean Torrance (Jan &
Dean) on KLAQJ/EI Paso...Judas Priest,
Translator on KOZZ/Reno...Romeo Void,
Frank Marino, Rory Callagher, Frida on CHEZ-
FM/Fresno . .. Heart, John Cougar on KLOL/
Houston . . . Aerosmith on WHJY/Providence.
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BIRTHDAY BASH — Over 13,000 fans joined
WZZO in celebrating the Allentown AOR's fourth
birthday celebration at a nearby. lake park. Poly-
dor/PolyGram’s Johnny Van Zant band head-
lined the benefit concert which raised over
$5000 for Animals in Distress.

E.T. PHONE ROCKFORD — Y95/Rockfor
sponsored a Halloween costume contest with
cash prizes; the contest was part of a free

listener party that included a “monster mash”
rock concert. Pictured with the winners is Y95
morning man Mark Seger (second from right).

’ ‘“"__“ H‘i

KRIEGER AT KROQ — Passport’s Robbie Krieg-
er was recently interviewed on the air at KROQ/
Los Angeles by Dusty Street, who queried the

guitarist about his new Passport LP.

WHO GATHERING — Jeff Pollack Communica-
tions recently organized a promotion for its con-
sulted stations that sent two winners from each
station to see the band’s Los Angeles concert,
and to meet the band after the show. Fourteen
stations, including FM104/Brisbane, Australia,
participated in the promotion. Pictured are some
of the winning listeners with the band’s John Ent-
wistle (In sportscoat).

—

l recently in Miami. On hand for the show were several radio luminaries. Pictured (I-r) are Aucoin
Management President Bill Aucoin, Chrysalis A&R VP Jeff Aldrich, band’s Anton Fig, Beau Hill,
and Amanda Blue, Chrysalis Promotion VP Jack Forsythe, WMMS/Cleveland PD John Gorman,
band's Jimmy Lowell, programming consultant Paul Christy, Aucoin VP Rick Aliberte, consuitant
Rick Carroll, and Chrysalis President Sal Licata.

THROUGH

STEEL BREEZE BLOWS
WBAB — RCA’'s Steel Breeze, touring to pro-

mote their debut album, “Lost in the 80’s,” met
the airstaff of WBAB/Long Island. Pictured is
WBAB's Jerry Martire with the band’s Vinnie
Pantleoni (left) and Waylin Carpenter (right).

COSTELLO 'CUTS UP — Columbia’s Elvis
Costello (right) played guest DJ while at WLIR/
Long Island for a recent conversation with PD
Denis McNamara (left).

STANLEY STEALS THE SHOW — EMIA’s Michael Stanley Band played a powerful concert set
in Chicago, and was later feted by locai AOR radio reps. Pictured (I-r top) are WXRT MD John
Mrvos, Stanley, WLUP MD Sky Daniels, band'’s Kevin Raleigh and Gary Markasky, EMI's Tony
Smith; (I-r bottom) band’s Bob Pelander, EMI's Bebop Hobell, band's Rick Bel, Michael Gismon-
di, and Tommy Dobeck.

==

WHO CAN IT BE NOW? — That's WZIR/Buffalo
air personality Bob Kramarik on his hands and
knees, at the start of what was to be a 26-mile
craw! from the station’s studios to the Who's
Buffalo concert site in a benefit for Spinablfida.
Bob contracted water on the knee 14 miles into
the trip, and was taken to the hospital, so-another
jock completed the trek. Bob was back the night
of the show to cover the event live for the sta-
tion — now that’s dedication!

COUGAR A SMASH IN WASHINGTON —
Riva/PolyGram's John Cougar was a big hit in
his recent Washington concert appearance,
after which he was feted by local media. Pic-
tured with Cougar (right) is DC101’s afternoon
drive air personality, Adam Smasher.

A 8 ‘ i

CHEZ GOES GOLD — Portrait/Epic’s Aldo Nova (center) made a personal goid record presenta-
tion to CHEZ-FM/Ottawa MD Greg Torrington (left) in appreciation of the station’s support of his
initial LP release. Also on hand for the presentation was CBS rep Vito Luprano (right).

FRAMPTON’S FROLICS — A&M’s Peter Frampton showcased a special wiYY/Baltimore
listener party concert for 98 cents. Pictured after the show (I-r) are WIYY promotion assistant
Mitch Dahne, Frampton, and A&M's Al Marks.

WAWW-americanradiohistonscom
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A JACK MACK ATTACK AT KIQQ — WB Records and Jack Mack & the
Meart Attack staged a “Cardiac Party’” recently at KIQQ/Los Angéles.
Shown (I-r) are group members Max Gronenthal and Andrew Kastner,
WEA's Chris Crist and Patti Oates, KIQQ MD Robert Moorhead, plus Jack
Mack attackers Scott Chambers, Greg Smith, Claude Pepper, John
Parulo, and Bill Bergman.

A CASE OF COFFINITIS — Have you a throat lozenge? I've been coffin
lately. Dracula and his friends surround WPST/Trenton Operations
Manager Tom Taylor in an effort to “put a lid” on his situstion at the sts-
tion’s “MHaunted Mansion,” which netted $33,000 for Easter Seals.

\fu

DIABETES BIKE-A-THON DONATIONS ROLL IN — KGGI/Riverside took
part in a recent statewide ‘‘Diabetes-Bike-A-Thon,” with pledges rolling in
for each mile the 99.1 jocks completed. Shown in front of the station van
fl-r) are PD Steve O°Neil, two unidentified riders, and midday jock Jeff
Serr.

HALLOWEEN HAUNTING IN KALAMAZOO — WKFR/Kalamazoo
presented its fourth annual halloween party, which brought in over 1000
listeners in costume. Top prize for the best costume was a trip for two to
Cancun, Mexico, plus $150 in clothes from a local clothing store. Shown
are the winning contestant and PD Jack Swart.
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Cheap Newsroom Christmas Gift

The typical radio newsman is learning the business as he goes along, flying by the seat of his pants through the ever-
changing patterns of everyday news coverage, inventing ways to cover each new kind of story as it pops up. As we gain ex-
perience we repeat procedures that have worked and gradually eliminate methods that have led to dead ends. We are hungry
for shortcuts to insight.

One of the nicest things management can do for a news department this time of year is to fork over just a few bucks for
some trade publication subscriptions, which in effect provide maps thru the minefields of journalism by condensing the ex-
periences of other successful newspeople.

The Columbia Journalism Review provides booster shots of professional enthusiasm by holding up examples of good
work and panning poor practices, often pointing out the shades of grey inherent in moral '«Pd ethical issues that affect
newspeople.

The Washington Journalism Review is another nuts-and-bolts publication dealing with specifics of story handling,
editorial selection, and ongoing developments across the spectrum of TV, radio, magazine, and newspaper reporting, plus
profiles of working media personalities.

Newspeople are often the forgotten staffers, left to do “whatever it is they do” in an out-of-the-way room. Spending a
few lousy bucks for magazines for them accomplishes some very important things, not the least of which is conveying the
message that management cares about the individual nourishment needs of people who must grow with their profession.
Journalism mags are the least expensive tools we can use to provide lesson after lesson about real, everyday newsroom issues,
from libel and slander pitfalls to skillful balance in reporting special events.

They are a form of darned cheap insurance, too,-because articles condemning poor newsroom practices make it much
more likely your newspeople, having been plainly warned, will fly through that kind of storm smoothly without getting the
hard knocks of experience at the expenses of the station. The mags also generate ideas which directly benefit a local news
operation. Consider tying a Christmas bow around a couple of subscriptions. I think you may get back more than you will
have given.

Tut’s Treasures Unearthed

MONDAY, NOVEMBER 29 — Twenty-seven rulers had been entombed in Egypt’s Valley of the Kings, and
across the centuries vandals had found and looted 26 of the burial chambers. The 27th was the tomb of King
Tutankhamen, discovered with its treasures intact 60 years ago today.

Charles Doppler, born this date in 1803, was the first person to explain why sound changes pitch as it passes a listener.
He also theorized that light waves behave in exactly the same way. He was right. The changing colors of the Doppler Effect
tell astronomers which direction objects in space are traveling.

Chuck Mangione is 42. Pioneer British rock musician John Mayall is 49. Sportscaster Vin Scully is 55.

U.S. Revolution Ends: 200th Anniversary

TUESDAY, NOVEMBER 30 — The American Revolution ended two centuries ago today, when a peace
treaty draft was signed by the U.S. and Britain.

During the month that ends today our body clocks got some confusing input, not only from the Daylight Time switch,
but because the days lost a full hour of daylight as nights got longer. Next month the rate of change slows and we’ll lose only
another ten minutes of daylight.

The Hunters’ moon tonight is the second full moon this month, something that won’t happen again for five years.

Paul Stookey (of Peter, Paul & Mary) is 45. Political activist Abbie Hoffman is 46. Dick Clark is 53. Others born on
titis date have included the father of the science of acoustics Ernst Chladni (1756); Samuel Clemens, pen name Mark
Twain (1835); and Winston Churchill (1874).

Slow Day At 1st Gas Station

WEDNESDAY, DECEMBER 1 — The first drive-in service station opened in 1913, but the owner pumped
only $30 worth of gas his first day. In 1917 Father Flanagan started the Boys Town orphanage in Nebraska, with a lot of
faith and a fund of only a hundred bucks in hard cash.

Rosa Parks helped spark the civil rights movement 27 years ago today when she refused to obey the Montgomery,
Alabama law that said Negroes had to give up bus seats to white people.

Bette Midler is 38. Richard Pryor is 42. Lee Trevino is 43. Allen Konigsberg — show name Woody Allen — is 47.
Lou Rawls is also 47. Mary Martin is 69.

Dawn Of The Atomic Age

THURSDAY, DECEMBER 2 — The first manmade atomic chain reaction was produced 40 years ago today
by Dr. Enrico Fermi and his staff, working at the University of Chicago. Their breakthrough led directly to the atomic
bomb three years later in 1945.

Fidel Castro and 82 loyal men landed on the coast of (Oriente Province) Cuba and began the Cuban Revolution on this
date in 1956.

Tracy Austin is 20. Three years ago at age seventeen she became the youngest-ever U.S. tennis champion. Basketball
Hall of Famer Bob Pettit — the first to score 20,000 points in the NBA, is 50 today. Actress Julie Harris is 57. Former
Secretary of State Alexander Haig Jr. is. 58.

Here, Have A Heart

FRIDAY, DECEMBER 3 — The first successful human heart transplant operation was fifteen years ago to-
day, but the procedure pioneered by South America’s Dr. Christian Barnaard has not become the common cure for heart
problems. It’s much too expensive.

It was first-come first-seated three years ago this evening at the Who concert in Cincinnati, and in the mad rush for
seats eleven people were killed. The tragedy inspired many cities to outlaw open seating and insist on reserved seating.

Race driver Bobby Allison is 45. Andy Williams is 54. Other December 3rd babies have included miller Charles
Pillsbury (1842), circus owner John Ringling (1866), and astronomer Abbe Cleveland (1838), who became America’s
first weatherman in 1869.

www americanradiohistorv com
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f\\/“ \\ Hardwick’s
/ At It Again

R man who debuted ‘“rickshaw rac-

ing?" The man who jet-skiled 3000 miles from
Ketchikan, AK to Puget Sound? Well; he's at it
again. Hardwick recently became the first man
to parachute underwater! He jumped from 15
inches, falling through a total of 14 inches of
water to the ground. Halfway there, he pullied
the ripcord. Then Hardwick proceeded to
broadcast his show from the bottom of a swim-
ming pool. I could stay in here for days,” he
said.

Not content with one world record, Hard-

JEFF GREEN

emember Robert E. Lee Hardwick

A/C Treats Everyone
On Halloween

Whether it was owing to the economy or increasing concern for
children’s safety, 1982 was a particularly noteworthy year for A/C
radio’s involvement in community-oriented Halloween activities.
Following are several examples of A/C stations helping to make this
year’s Halloween memorable for kids of all ages.

WDBO’s Moore & Superheroine
Visit Invalid Kids

WDBO/Orlando’s ten-year morning man
Perry Moore visited children’s wards of two
area hospitals, accompanied by Wonder
Woman. The kids received balloons and
photos with Perry and the superheroine, the
latter courtesy of the ‘“Merry Minstrels”
entertainment company.

When asked whaf prompted the event,
Perry commented, ‘‘Everyone visits the
children during Christmas and Thanksgiv-
ing, but we all seem to forget that Hallo-
ween is really totally for the kids. These
kids can’t go trick or treating, so we've
brought a little bit of that to them.”

WRKA Takes Tots
To The Movies

WRKA/Louisville celebrated Halloween
with a special screening party of the movie
“Thirteen Ghosts and The Three Stooges”
for hundreds of children from area or-
phanages and charity organizations. After
the show, each child received a pumpkin
and a bag stuffed with candy.

WRKA Promotions Coordinator Donna
Hayden told R&R, “The theater holds 900
people and it was packed to the back row! It
was so successful that the theater held
another free showing for the public. Besides
the numerous thank-you letters, we receiv-
ed coverage from two TV stations. It wasa
great alternative to trick or treating, and
we plan to put on another party again next
year"’

Y106 Hosts Giant
Halloween Bash

In conjunction with “‘Florida Festival,” a
large dining/shopping/entertainment em-
porium, Y106/Orlando created a “Morgue-
nificent” Halloween party for several thou-
sand listeners. Festivities included fortune
tellers and contests for apple-bobbing, best
costumnes, and pumpkin carving — all judg-
ed by Y106 personalities. Gifts included
everything from stuffed animals, dinners
for two, and cash awards to a grand prize
cruise through the Bahamas.

WCLR’s Doctor Duncan
Produces Pumpkin Potion

What Halloween party would be complete
without everybody’s favorite treat —
pumpkin soup! WCLR/Chicago’s morning
personality Doctor Duncan has been offer-
ing the recipe to this unusual concoction for
the past three years. This fall he received
over 100 requests from hungry listeners for
the bewitching bisque, which contains yum-
my ingredients like onions and hot sauce. If
you'd like a copy, contact the Doctor at
WCLR. Your kids will surely find a way to
express their gratitude.

WMUJI Stages ‘“Majic
Halloween Weekend”’

The treats were on Cleveland’s newest
A/C station WMJI during the Halloween
weekend. The station’s goodies featured an
all-request ‘‘solid gold”’ format. WMJI also
gave away Billy Joél albums, concert tick-
ets, and a “Majic Carpet” (limo) ride, din-
ner for two, and a pair of tickets to his up-
coming performance.

WGBS Promotes
‘“Pumpkin Patrol”’

In conjunction with local citizens’
organizations, WGBS/Miami helped coor-
dinate its second annual ‘‘Pumpkin Patrol”
safety program on Halloween night. The
station provided trick or treat bags and
safety tips to children in participating
crime watch communities, while volunteers
patrolled neighborhoods to watch over the
kids. Several homes and ‘patrol’’ cars
displayed the official Pumpkin Patrol in-
dentification signs alerting children of their
presence in the communities.

WBAL Participates In
Pair O’ Pumpkin Parties
Making the most of the occasion,
WBAL/Baltimore cosponsored a Saturday
evening Halloween extravaganza at the ci-
ty’s Inner Harbor. Featured were roving
astrologers, tarot card readers,

numerologists, and psychics who offered
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wick promptly set another when he kept 15
potato chips underwater for 25 seconds
without getting them soggy.

What could radio’s superhero try next?
“Home-built airchart carriers for motorized hang
gliders,” he proposed. "It would be a large
float pulled behind a power boat. | could go all
the way to Russia on one,” Hardwick boasted.

“That is, if ! could get enough gas for the
boat.”

ROCKIN'’ WITH E.T. — Everybody's favorite space star appeared in numerous versions at Y106/Orlan-
do’s Halloween “Y-Party,” both in costume and carved pumpkin form. One of the E.T.’s is seen here
performing his own rendition of “Flying Saucers Rock ‘N’ Roll.”

their special skills free to the public. WBAL
personality Alan Christian broadcast live
from the deck of the lightship Chesapeake
docked at the Harbor, while prize§ were
awarded for best costumes, including the
“King and Queen of Halloween” presenta-
tion by Major William Schaefer.

That same afternoon, WBAL personality
Brian McDonald emceed a costume party
just for kids at a local mall. As part of the
event, Brian awarded gift certificates for
the best costumes in a variety of categories.

KSEL Puts The Fun

Back Into Halloween
Emphasizing to parents that Halloween
should be safe as well as fun, KSEL/Lub-
bock threw a special party called ‘“Hallo-
ween For The Kids.” In conjunction with a
local movie house, KSEL presented ‘“The
Great Muppet Caper” for 500 children 11
and under. Admission was $1.50 and each
kid in costume received a free bag of candy.
In addition, Schwinn bikes were given away
to the best-costumed boy and girl. Describ-
ing the highlights, KSEL PD Rick Gilbert
told R&R, ‘“The crowd was so big, we were

forced to use two theaters so everyone could
see the movie. With all the bad and unfor-
tunate things happening around Halloween,
this promotion was a bright spot and
everyone had a super time.”

HOWDY PARDNER — At KSEL/Lubbock’s
“Halloween For The Kids" party, PD Rick Gilbert
(left) and morning man Ron Roberts (right) present
a new bike to this giant Texas orange for her winn-
ing costume.

Progress

Programming & Operations

Jesse Danlels has been promoted from Oper-
ations Manager to GM at WRCC/Cape Coral,
. Terry Michaels was named PD at
KWKN/Wichita, former- =
ly PD at KSKU/Hutchin-
son . . . Jay Richards
has been promoted from
ovemights to Program
Coordinator/MD/mid-
days at WFMK/Lan-
sing . . . Mary June
Rose has departed as
MD/Assistant PD at
WBT/Charlotte to be
named PD at WLVV/
Statesvllle, 40 miles away ... Don Carpen-
ter, PD at KFSB/Joplin, has also been given
the programming duties of sister news station
KDBQ/Pittsburg, KS . . . Don Brookshire resign-
ed as evening host on WQUT/Johnson Clty to be
named PD at WSKY/Asheville . . . Bill Hagy
joins WKAZ/Charleston, WV as MD, formerly PD

Jesse Daniels

- WWAL americanradiohisterns~com

at WFHG/Bristol, VA. Bill replaces Frank George,
who,  interestingly, becomes the PD at
WFHG . . . Returning to KFOR/Lincoln as MD
after a year and a half in another business is
Cathy Blythe . . . Lonnie Dean is the new MD at
KRYS/Corpus Christl . . . Jeff Noble has taken
over the duties as MD/Public Service Director at
WTON/Staunton, VA . . . At KQDI/Great Falls,
evening personality Rick Alden has stepped up to
MD . . . Rick Martin moves from Public Service
Director to MD at WHUZ/Huntington,
IN . . . Rather than postpone the wedding a
tourth time, KRKK/Rock Springs, WY MD Chuck
Martin married his fiance Patti Relter in the
hospital. Patti is suffering from multiple internal
complications and we wish her a speedy
recovery . . . R&R is happy to hear that
WAFB/Baton Rouge PD Michael Adams is well
after his Honda three-wheeler ran into a wall at 30
mph. Michael was out for seven weeks . . . Con-
gratulations to KUDO/Las Vegas Assistant
PD/MD Randy Hart and his wife, who gave birth
to son Anthony Michael.
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PART II

Personality Radio

CAROLYN PARKS.

ast week’s column on personality radio . . . whether it has fallen
by the wayside in light of the influx of continuous country for-
mats or is still a viable vehicle for the future . . . elicited so many
interesting and informative comments from the broadcasters I spoke
with that I decided to pick up the subject again this week. Hope you
agree that this provocative question is something we all should be con-
cerned about, as what affects the future of Country radio either directly

or indirectly will affect us all.

The eight people interviewed expressed
their opinions on the subject; I'd be very in-
terested in hearing yours also and especial-
ly from you personalities who are directly
involved in this controversy. Send me your
thoughts in letter form and I'll be happy to
reprint them in a later issue. Now, on to the
debate!

John ‘““Bucks” Braun, VP/Ops
WHOO-AM & FM/Orlando, FL

Our AM station is very much a high-
profile personality radio station, while our
FM is more in line with continuous country,
so we have the two stations structured
against each other in that way. I think, par-
ticularly for AM radio, personality is the on-
ly way to go, especially when you are struc-
turing a radio station against a continuous
country. Strong personalities are what will
help keep AM radio alive.

The only problem, as many program-
mers have found, is that great personalities
are few and far between. When you get
them, you’ve got to keep them. In a way we
have to take the responsibility to help nur-
ture young talent along by looking for folks

“Strong. personalities are what
will help keep AM radio alive.”
—John ‘‘Bucks’’ Braun

who are promising, getting them in as
perhaps part-timers first, and allowing
them to grow. It’s very important that we
have enough nerve to do this.

You have to have a farm league and know
where your next personalities are coming
from. We not only do that with our air
talent, but also with the folks in the news
department and elsewhere in the radio sta-
tion. We try to be aware of what’s happen-
ing in the smaller markets nearby and who
in those markets has some promise.

@ Personalities give the radio station so
much mare identity. I think they can help
the station sell product a great deal better.
As we know, books can fluctuate sometimes
beyond the realm of what is really going on
in a radio market, and great personalities
continue to give something to sell in times
of weak ratings. If they are good air people,
they are going to develop their audience,
and people will identify with them and
follow them, whether it’s to personal ap-
pearances or to the businesses that they sell
on the air.

Tom Riley, PD
WVAM/Altoona, PA
] As far as WVAM is concerned, we enjoy
one other luxury. If you're calling it per-
sonality radio, it’s one step further called

‘‘hometown per-
sonality radio” . . . a
version of personality
radio that very few
markets enjoy these
days. My entire staff
was born and raised
in the area, which
gives us the luxury of
being able to talk to
and communicate
with the people we
grew up with. The success of personality
radio, as far as I'm concerned, is the ability
to know what that person on the other side
of that speaker is feeling. Being in the situa-
tion we’re in, we do that very well.

This is an ideal staff that I'm working
with now, and the turnover has been very
low. However, the first place I turn if I'm
looking for a night jock or something like
that is to someone locally coming up who
shows some promise and whom we can
train rather than go out searching. The
most difficult problem I've had has been the
morning slot, because I believe it takes so-
meone very, very special to do that. At the
times when I haven't had an all-local staff,
the morning slot is where that “‘outsider”
has been. Not to say that we’re small-town
closed-minded. I just feel that with the way
we're doing things here now, someone who
knows the animal can do me a lot better.

I feel as though before too long true per-
sonality radio is going to be a thing of the
past, and that’s unfortunate. As opposed to
other programmers I call the numbers or

“l think it's unfortunate that so
many young people are being
trained to read cards and talk at
people.”

s

Tom Riley

—Tom Riley
= -

computer programmers, I consider myself
a people programmer. Not in the sense that
I program people, but that I program
toward people, which is the bottom line
when you come right down to it anyway. I
think it’s unfortunate that so many young
people are being trained to read cards and
talk at people. Personality radio, I feel, is
definitely in great jeopardy.

Gary Havens, PD
WIRE/Indianapolis, IN
I don’t think that personality Country or
personality any kind of radio is ever going
to be replaced by an all-music format.
There is always an audience for that kind of
radio, particularly in Country because
country music is so close and personal and I
think a lot of people like listening to a radio

station that is also close and personal.

That’s what we’ve found over and over
again . . . that the companionship part of
our programming to people is such a vital
part of why they listen to us. The music is
just not the same to them unless they have
that companion who’s there giving it to
them in between the songs. We specifically
have our people check in and be a part of
the whole thing, because that’s a part of the
experience of listening to our station. Not
everybody likes it, but enough people do to
keep it a viable format.

It’s really difficult finding good personali-
ty jocks because so many of the younger
people grew up in the era of just time,
temperature, and flip cards, which is easy
for management and easy for absentee
ownership situations but not particularly
conducive for developing good on-air peo-
ple. In fact, when we had to find a new mor-
ning man two years ago, we really had to
look hard; and the guy that we hired really
had no background in Country so much as
he just had a good background in personali-
ty radio. Most of the tapes that roll in my
door are just ho-hum, just the same old
thing . . . I could train our receptionist to do
that. But the people who can really get on a
one-on-one level are very few and far bet-
ween.

“It doesn’t take any genius to
give the call letters, the time, and
the temperature, but it does take
areally good guy to be able to do
something that quick and make it
entertaining.”

—Gary Havens

P> However, I'm of the opinion that we are
not on the verge of getting into continuous
music radio formats but are rather on the
verge of personality formats, because
that’s what’s been missing. Even stations
that may be very successful with con-
tinuous country are going to be up against
FM stations that are personality stations.
We’re seeing it already, especially in Easy
Listening stations.

If people are in the market for just music,
they’ll be able to get it from a lot of other
places than just radio. So radio has got to
provide, if it’s going to survive all these
competitors, the missing element that you
can’t get from discs or tapes or whatever.
And that missing element is reality . . .
what’s happening, what’s the weather like,
give me a warm body. I don’t think it’s that
far away when stations that are all music
are really going to be hit hard by that fac-
tor.

I believe there really is going to be a
renaissance in personality on the air. That’s
really where the future is. It’s not
necessarily going to be all talk either
because you can be a very personable on-
air person and not take a lot of time to do
what you’re going to do. Look at the old
days when everybody always talked about
WABC and those type stations. Those guys
injected a lot of personality into what they

@ Personalities Help Sell Product

B ‘Hometown Personality Radio’’

P Personality Formats Fill Void

< Bigger Markets Play Conservative Role

Still Alive & Kicking?

were doing, but they did it in very brief bits,
and they were very good at it. It doesn’t
take any genius to give the call letters, the
time, and the temperature, but it does take
a really good guy to be able to do something
that quick and make it entertaining.
Charlie Cook, PD
KLAC/Los Angeles, CA

I think personality radio in Country is
very much alive and kicking, particularly
on AM radio stations when you have a con-
tinuous country outlet
in town as we do here
in L.A. Radio’s
always been a com-
panion and friend to
people, and I think
that means more
than just playing
three records in a
row. You n:ed to be =
able to go fo a radio o
station and have  Charlie Cook
somebody present the music to you. The an-
nouncer, at the same time, has to be ob-
vious but not obtrusive. He needs to be there
all the time. I don’t let anybody segue on
this radio station. I want the announcer to
always, touch the audience so that the au-
dience is assured that there’s somebody
there giving them the music, news, sports.
All those ingredients go into making your
radio station personality, and they’re all
very important.

I'm fortunate that I don’t really have a
problem finding good personalities in the
market I'm in. Lineup for lineup I've got as
strong or stronger a lineup than any station
in L.A. Most of the stations in this market
utilize a heavy morning personality or team
and the rest of the staff are announcers. The
case here is very different. We have strong
personalities in every shift.

For ten years everybody’s been saying,
“Where are the personalities going to come
from?” I think that there are personalities
out there who are just not plying their trade
right now; and if they can get themselves
into a situation where they can, they’ll do it
fine. For instance, Lee Sherwood and Terry
Moss on KHJ are both excellent disc
jockeys and excellent personalities and yet
they are not in a personality-formatted

“I think that there are per-
sonalities out there who are just
not plying their trade right now;
and if they can get themselves
into a situation where they can,
they'll do it fine.”

—Charlie Cook

radio station. If they got into a situation
where they would be required to be per-
sonalities, I think the ability is there. That’s
the case with a lot of announcers around the
country.

We also tend to get a little caught up in
some of these bigger markets, but I've got

Continued on Page 28
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Black

WORKING TOWARD A POSITIVE CHANGE

YBPC Meets In Houston

The Young Black Programmers Coalition is basically an organization
of black individuals in the broadcasting and music business who are work-
ing toward a positive change within the industry — one which will benefit
blacks. When I say benefit, I really mean helping them to help them-
selves. Frankly, the Coalition’s attitude is so pure that some so-called
“sophisticated professionals” would think i’ 7= or too elementary. In
my opinion, that’s what makes an event such as this one so meaningful.

SILAS SITS IN AT WLIB — RCA’s Alfie Silas did an on-air interview at WL!B/New York during a
recent promotional tour. Pictured (I-r) are RCA's Cynthia Badie, Silas, and WLIB air personality
Pablo Guzman.

methodology. There was no clear cut an-
swer; however, maybe in the future we’ll all
know why when Birch says one thing, Arbi-
tron seems to show something different.

of this industry. The conclusion here was
that all entities should cooperate with one
another in a more positive nature. I'd add to

It’s refreshing to see such innocent and well-meaning intentions.

It remains to be seen if all the YBPC’s
dreams and aspirations can be attained, but
I think folks must continue to strive to make
these dreams come true, and should be en-
couraged by those on the outside looking in.
Obviously, some others within our industry
must think as I do, because the attendance
at this affair was quite impressive. When I
see the departmental heads of major record
manufacturers present, then I know some-
thing is definitely happening! I saw repre-
sentatives from Capitol, Boardwalk, Selar,
RCA, WB, Arista, Elektra, Atlantic, A&M,
Prelude, Motown, PolyGram, Total Exper-
ience, and others. Obviously, someone other
than myself and R&R thinks this young or-
ganization has potential!

Search For Knowledge

It is rare, at this point in time, to find
people human enough to admit that they
don’t know everything, but they are anxious
to learn. The main thing that I picked up at
this meeting was the overwhelming de-
sire to obtain knowledge. There was also
the realization that one must be able to recog-
nize misinformation to be able to appre-
ciate good, positive, productive knowledge.

Everything that took place at this fifth
annual meeting was well organized, from
the working sessions to recreation. The con-
ference started with a general meeting fea-
turing YBPC President Randy Sterling; a
Houston city official; BRE Publisher Sid-
ney Miller, who was a guest speaker; Al
Maxwell of Arbitron (Dallas); Craig

Harper of the Birch Report (also based in
Dallas); and myself, an invited guest
speaker.
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WPDQ PUMPS GAS — WPDQ/Jacksonville recently pumped gas for a dollar a gallon, with over
500 cars taking advantage of the price. To make the long lines more tolerable, WPDQ “Cutie
Pies” served RC Cola to waiting mororists. Pictured (I-r rear) station’s Celeste Sanders and Earl
James, a Cutie Pie, PD Marc Little, station’s J.C. Sims, GM Seretha Tinsley, and station’s Joe
Bailey, Frankie Washington, and Larry Browdy; (I-r front) a Cutie Pie (partially pictured), station’s
Shirley Kelvin and Julia Moore, a Cutie Pie, and station’s Nick Busbee and Freida Harris.

Both gentlemen from the rating services
gave a 15-minute overview of their com-
panies’ product. The many highlights of the
opening session was the discussion origina-
ting from the floor: why ARB shows a Black
station at one level, say a 6.1 share, and for
the same period in Birch that same station
has a 2.7. We all know their methodology is
different, but should there be such a dis-
parity? Naturally, no one thought there
should be a wide difference between the re-
sults of the two companies, regardless of

frey Daniel.

SHALAMAR & RADIO FRIENDS — Solar’s Shalamar recently played the Greek Theatre in Los
Angeles, and were greeted by local radio notables. Pictured (I-r) are E/A VP Bill Staton, KGFJ's
Tyrone Nelson, group’s Howard Hewitt and Jody Watley, KDAY's J.J. Johnson, and group’s Jef-

The subject of Arbitron’s AIDS service
came up, and most people in the room didn’t
know it even existed. They do now! Some of
you people out there who are not familiar
with this information should be, because it
might be able to help guide you in your pro-
gramming strategies. Call your Arbitron
representative to find out more.

Workshop Report

There were three workshop sessions:

1) How To Promote Positive Relations
Between the Media and the Community

2) How To Survive Promoting Records
and Concerts

3) The Importance of Radio and Retail

In the Media/Community workshop, one
of the most important things brought out
was a new awareness and need for program-
mers to reach out to smaller community or-
ganizations. The general consensus was to
continue traditional public service ties with
the more established black civil rights or-
ganizations like the NAACP and the Urban
League, and also give the ‘“‘not so well
known” some help when needed. The parti-
cipants also seemed to feel that each radio
station’s public service time could be utilized
more effectively. The bottom line was to air
public affairs programs in better time periods
that will give the public the opportunity to
hear this special programming. It certainly
can’t be heard if it is buried at 4 and 5 am
Sunday mornings.

The “How to Survive Promoting Records
and Concerts” session produced cries for
unity of all persons involved in any aspect

WwWwWw.americanradiohistorv. com

this, words are so nice, but actions speak
louder.

“The Importance of Radio and Retail”
produced the following comments. Radio
told retailers that there is a real need for
accurate sales information. Programmers
in general said, ‘“Don’t hype us. Tell us the
truth.”” Retailers told radio there was a
real need for programmers to be more
understanding of their position with products.
They also mentioned that Black
radio stations must be more committed to
doing their jobs effectively by reporting their
music to trade publications in a more effi-
cient and accurate manner.

With all of these things being done on both
ends, it was determined that radio would
prosper on its end, and record retailers and
manufacturers would prosper because of
“increased accurate informational flow.”
Let’s really apply this philosophy. We’ll
only help ourselves!!

Awards Bestowed

During the first annual awards banquet
the following individuals received awards
for their outstanding work within the Coali-
tion and the industry in general:

PD of the Year: Tommy Marshall of
WKXI/Jackson, MS.

MD of the Year: Beatrice Evans, KJCB/
Lafayette, LA.

Female Record Promoter of the Year:
Barbara Marsalis, CBS Records.

Male Record Promoter of the Year: Walter
Moorehead, Atlantic/Cotillion Records.

Retailer of the Year: George D. James.

Station Manager of the Year: Horatio
Handy, KJCB/Lafayette, LA.

DJ of the Year: Charles “The Mad Hatter”’
Merritt, WGOK/Mobile, AL.

Rookie Record Promoter of the Year:
Rotand Addison, RCA Records Houston.

Survivor of the Year Award: John Calvin,
KHYS/Port Arthur, TX.

Record Company of the Year: RCA Rec-
ords, accepted by Patrick Spencer, Nation-
al Director of Black Music Marketing.

Pioneer Award: Dave Clark, who's been
promoting records for 45 years.

Original YBPC Award: Randy Sterling,
KGBC/Galveston.

And the Outstanding Service Award went
to Radio & Records. Thanks to the YBPC
for the honor.

All in all, it was a weekend well spent.
The YBPC has a long way to go to become
the influential body of broadcasters for
which they strive. But at least they’ve done
the brave thing, they've taken the step of

trying.

L ord, we may not be what we should be,
We may not be what we can be.

We may not be what we want to be.

But thank you, Lord, because we're sure not
what we used tobe . . .

D #*
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Market,

lace

10,000 RADIO JOBS!!
ver 10,000 Openings Yearly

You now have access to 98% of the American Radio

Nationwide Job Openings every week!

Television Openings too!

1. Hundreds of opénlngs for DJ’s, newsmen, engineers, PD’s (ale & female)

2. Receive 98% of the current American Radio Job listings computer-printed
and mailed to the privacy of your home.

3. Small, medium and major markets.

4. Country, Rock, MOR, AOR, Beautiful Music, All News and Talk formats.

5. The American Radio Job Market is subscribed to by major universities,
colleges, broadcast schools, working and non-working personnel.

6. MONEY BACK GUARANTEE

Rates: One week $6.00. SPECIAL 6 weeks $14.95 -

you save $21.00! -

HAmezican Radio ®

JOB MARKET
6215 Don Gaspar, Dept. R. Las Vegas, NV 89108

Radio’'s most complete personality biweekly
Current artist Bios & update, record facts, daily
calendar/almanac, trivia, etc. Send for sample on

ALL AIRSHIFT READY' station letterhead:
Box 20093R, Long Beach, CA 90801 J

SPIN-CLEAN

RECORD WASHER SYSTEM

“BEYOND COMPARE
IN RECORD CARE”

STILL $29.99
ev ONLY COMPLETE
C\' CALL 412-486-2100
SINCE 1976 P.0.BOX 15395-PGH.,PA 15237

—_—

R&R MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by check. One-inch minimum; additional space up to six inches
available in increments of one-inch. Rates for R&R Marketplace

(per inch}: Per Insertion

1 Time $37.50
6 Insertions $32.50
13 insertions $27.50
26 Insertions $22.50

Volume Rates Available

Additional $10.00 per week charge for Blind Box ads.
Will include logo or other line art on ads of two inches or more
if camera-ready art provided. Deadline for Marketplace ads is
Friday noon, two weeks in advance of publication date.
Marketplace ads are non-commissionable.
Submit to: Marketplace
RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90067 (213) 553-4330

If you’ve never bought a service before, or want more for
your hard earned cash, get “‘Daily Briefs.”” “’I'm never
without my “Daily Briefs” . .. Byron & Tanaka. “It's
better than a joke service” . . . Lohman & Barkley.
“Daily Briefs” gives you a full page of Birthdays, Anni-
versaries, Trivia & Dream analysis for every day and month
of the year, (377 pages) and it's cheap!
ORDER NOW AND SAVE $45 . . . just $99 for the whole
year. “’Daily Briefs,” 686 Bard Rd., Port Hueneme, CA
93041.

=== Production Music/
i Sounds Effects

Library
GONTINENTAL REGORDINGS

210 SOUTH STREET, BOSTON, MA 02111  617426-3131

Funny Horoscopes, Krazy Commercids, Sily Soap Operas

Ridiculous TV & Movie Reviews, over 1000 different bits (2

pages per month) delivered to your mouth. For FREEBIE, writ
HYPE, INK; Box 69581, Los Angeles, CA 90069

4 )
CURRENT AND

CLASSIC AIRCHECKS!

Special Issue #5-6 features Southern California Country! 60-

minutes of KHJ, KLAC, and KZLA from Los Angeles, and

KCBQ, KSON, KSON-FM and Q105-FM from San Diego.
Cassette, $5.50

Special Issue #S-7 features Indianapolis — Louisville — Dayton!
A-C WIBC, CHR's WIKS & WNAP, and AOR WFBQ from
Indy, A-C's WHAS & WAKY, CHR K]I00, and AOR'S
WQMF & WLRS from Louisville, and A-C WING and AOR
WTUE from Dayton. 90-minute cassette, $5.50.

Special Issue #S-8 features Cincinnati and Cleveland! A-C’s
WYYS & WLW, CHR WKRQ, and AOR's WSKS & WEBN
from Cincinnati, A-C's WZZP, WMJI & WGAR, CHR WGCL,
AOR's WMMS & WLYT, and Country WWWE from Cleve-
land. 90-minute Cassette, $5.50.

Current Issue #32 features KIIS-FM/Rick Dees, KRTH/Dean
Goss, KRLA/Dave Hull, KOGO/Shotgun Tom Kelly, KGB-FM/
Bill Hergonson, & KMET/Jack Snyder. Cassette, $5.50.
Classic Issue #C-25 features |0Q/Machinegun Kelly-1978,
KHJ)/Sam Riddle-1966, KEWB/Bobby Dale-1963, KBLA/Tom
Clay-1964, KH)/Big Jim Davis-1976, KYA/Chris Lance-1977,
91X/Gene Knight-1978, & KAFM/Captain Billy-1974,
Cassette, $10.50. Coif. residents odd 6%

CALIFORNIA AIRCHECK
P.O. Box 4408, San Diego, CA 92104 J

\.

Hundreds renewed again!
Free sample!

Yrite on station lefterhead to
Contemporary Comedy

5804-D Twineing
Dallas. Tx 75227

Contcmporary

GREAT CONTEST CAR!

ANNNNNNNNANNNA NN NN NSNS NNSANN AN NNNARNANNNONNNNNNNN

‘70% RS Z28 Classic Camaro, red with black
stripes. 4 speed, Z Mags, MINT...Pictured in
Camaro Book. Steal at $5,600. ..

Contact Scottin L.A. (213)827-8377.

Poor (announcer's name)s

Your own staff of writers and researchers do it all
for you. Concise stories, timely quotes, celebrity
profiles, meaningful facts, sports anecdotes, fresh.
relevant material. For a Free Sample — P.AN.A_,
P.O. Box 85152, San Diego, CA 92138.

Christmas Music

Stereo — Mono — 25Hz Toning

Just updated with 132 Christmas hits and
seasonal songs.

“THE MusIC DIRECTORY
PROGRAMMING SERVICE
Box 103 Indian Orchard

Massachusetts 01151- 413-783-4626

S

Openings

EAST

Music radio lives at Jersey shore. Morning opening,
WOBM-AM, Box 1170, Lekewood, NJ 08701, c/o Jay
Sorenson. EOE M/F (11-28)

WHYL/Harrisburg Contemporary Country seeks
personable mid-day communicator/MD. TE&R: Lee
Crawford, OM, Box WHYL, Carlisle, PA 17013. (717)
249-1717. EOE M/F (11-26)

immediate opening for experienced Country PD/
morning personality in Central PA. TE&R: Al Miller,
WNOW, Box 2508, York, PA 17405. EOE M/F (11-26)

Opportunity. Night production artist capable of
limited A/C airshift. Tape & track record to: WGHQ/
WBPM, Box 1880, Kingston, NY 12401. EOE M/F (11-26)

Opportunit

Openings

WJOK-FM has a need for two part-time A/C per-
sonalities for air & production. TE&R: Dennis O'Mara,
Press Plaza, Asbury Park, NJ 07712. EOE (11-26)

WHCN needs weekend announcer now. T&R: Dan
Hayden, WHCN, 1039 Asylurm Ave., Hartford, CT 068105.
No calls please. EOE M/F (11-26)

Music Of Your Life station in Berkshires expanding.
Need full-time announcer. TE&R: to: Dick Taylor, WUHN,
Box 1266, Pittsfield, MA 01202. EOE M/F (11-26)

WATD seseks T&R:'s for possible future openings.
A/C format, one yr experience preferred. T&R: Cathy
Doren, Box 487, Marshfieid, MA 02050. No calls please.
EOE (11-26)

WKWK-FM is accepting T&R:'s for on-air position.

Send to: Rod Krol, 88 Waddles Run Road, Wheeling,

WV 26003. EOE M/F (11-26)

Openings

WCCC, 50,000-watt FM Album Rock looking for
T&R's for all shifts. No calis. T&R: Bill Nosal, WCCC, 243
S. Whitney St. Hartford, CT 06105. EOE M/F {11-19)

DC area’s new all comady station seeka A/C com-
municator. T&R: Ron Lewis, WJOK, 20201, Watkins Mill
Rd., Gaithersburg, MD 20879. EOE M/F {11-19)

WOBM-AM/Jersey shore needs moming drive jock.
T&R: Jay Sorensen, Box 1170, Lakewood, NJ 08701.
EOE M/F {11-19)

WDNY/Dansviile, NY now accepting T&R for announ-
cer/Seles people. TER: Dave Mance, 129 Main St.,
Dansville, NY 14437. EOE M/F (11-18)

WMAL/State College, PA looking for experienced
moming/PD with proven tack record. T&R and
references: Greg Fuller, GM, WMAL, Box 888, State Col
lege, PA 16801. EOE M/F (11-19)

Openings

SOUTH

WJYL/Louisville has immediate part-time and future
fulltime openings. A/C format. T&R: Mark Williams,
10,000 Shelbyville Rd., Louisville, KY 40223, No calls.
EOE M/F {11-26)

Aftermoon anchor. Minimum 2 yrs experience. Fermales
encouraged to apply. T&@R: Don Belisle, WINN, 66Q S.
3rd, Louisville, KY 40202. {11-26)

Attention ladies. Ready to work in a job with a chal
lenge? Station cheain in TX needs you. Several openings.
Only pros apply. Experience a must. Call Jason after
5:00pm. (713) 639-6639. {11-26)

KDJW/Amarilio needs 8-midnight Country jock imme-
diately. T&R: Shotgun Kelly, Box 5844, Amarillo, TX
79107. EOE M/F (11-26)
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Inside Nashuville

THANKSGIVING LEFTOVERS: Dolly Parton spending a couple of
weekends in Atlantic City (Wayne Edwards says she’s really two-of-a-
kind) . . . Dolly says she won’t do a ‘“‘Best Little Quthouse In Texas’ se-
quel. Says she only chews her tobacco once. . . Loretta Lynn’s “Fantasy
Island” visit will be seen on the tube December 11. Now they’re talking

about Mooney Lynn for TV guest shows and specials.

Eddie Rabbitt’s first song was ‘Suzie.”
Boxcar Willie sang me a song once call-
ed “If You Knew Suzie Like I Know
Suzie, You’d Go Out With Gertrude” . ..
Opryland USA is on the road again with its
national auditions; 7000 performers, musi-
cians, and technicians will vie for 375 to 400
roles at the Nashville theme park ...
Denise Price showed off her Wrangler duds
on ‘“Nashville Alive” with Ralph Emery.
She won the Wrangler Starsearch this year
. . . For his 68th birthday, “Hee Haw"ist Ar-
chie Campbell got his very own walnut
velvet-lined outhouse, with brass hinges
and ivory seat. It doubles as a humidifier
and ashtray (watch it!) for ole Arch’s
endless supply of cigars ... Writer John
Lomax III, commenting on Hank Williams,
Jr.’s recordsetting nine chart albums, says
if there’s anyone more deserving than Hank
for “Entertainer of the Year” honors, he
will personally eat every one of their albums
.. . George Jones, along with Johnny Cash,
set for a December 9 ‘100 Club”’ fundraiser
for the benefit of families of firemen and
policemen killed in the line of duty . . . That
girl who took Janie Fricke’s place as
secretary in Tom Collins’s office showing
up on ‘“Merv Griffin,”” ‘“Hee Haw,”
‘““‘American Bandstand,”’ ‘‘Nashville
Alive,” and ““Solid Gold.” She’s a ““nobody”’
named Sylvia.

ONE FOR THE RECORD: Willie Nelson
will be the first country music songwriter
ever to receive a Lifetime Achievement
Award from the Songwriters’ Hall of Fame
in New York City . .. According to emi-
nent authority Douglas Green (now
headliner with his Riders In The Sky),
author of the book ‘“Country Roots,” the
first printed use of the word “hillbilly”’ took
place on April 23, 1900 in the New York
Journal . . . The first singing cowboy in the
movies was Ken Maynard, who sang in
“Song Of The Saddle” in 1930 ... Patsy
Montana was the first country girl singer
ever to sell a million records (‘I Want To
Be a Cowboy’s Sweetheart’’) in 1935 . ..
Red River Dave sang his ‘“Ballad Of
Amelia Earhart’’ on experimental televi-
sion at the RCA Pavilion at the 1939 World’s
Fair in New York, hence claims to be the
“first TV star” ... RCA’s Jerry Bradley
lost a record 60 pounds in 1982 . .. Marty
Robbins on the cover of St. Thomas
Hospital’s annual report on that Nashville
hospital’s cardiovascular program. Marty
was one of the first patients ever to undergo
a triple bypass surgery, in 1970.

CONFIDENTIALLY: Kenny Rogers’s
“Six Pack’ movie has not been the box of-
fice smash they had hoped. The critics have
panned it . . . Willie Nelson's ‘“‘Barbarosa,”
after promising reviews, didn’t do well
enough in test runs regionally for Universal

Crystal Gayle and Paul Williams put the
finishing touches on the ABC-TV series “It
Takes Two™ theme song “That's Where Love
Spends The Night,*” which Williams cowrote
with George Aliceson Tipton and Gayle and
Williams recorded.

to release it nationally . . . Dolly & Burt’s
“‘Best Little Whorehouse’’ has grossed over
$50 mil and is considered one of the best box
office pics of the year . . . Dottie West sings
“If It’s Alright With You” in David Car-
radine’s new movie ‘“Americana” . . . That
familiar voice singing the theme song on
Slim Pickens’s CBS-TV series “Filthy
Rich” is Ronnie McDowell . . . The Oaks
paraded in Macy’s Thanksgiving Day
Parade seen on NBC-TV ... Duets have
become the ‘““in” thing with pairings like
Waylon & Willie, Merle & George, Dolly &
Willie, T.G. & Karen Brooks, and Frizzell &
West all hitting the charts lately. However,
Crystal Gayle has got to be the duet queen
(if she’s queen, Willie’s definitely king!)
Her recent singing partners include Eddie
Rabbitt (which produced their hit single
“You & I"), Paul Williams (singing the
theme song of the new ABC-TV series “It
Takes Two”), and Tom Waits (col-
laborating on the “One From The Heart”
soundtrack). How about a Crystal and
Willie duet next? . . . WSM’s Charlie Chase,
afternoon DJ, has been named host of the
long-running ‘“Noon Show’ on Channel
Four here. He’s one of the “‘good guys” . . .
Earl Thomas Conley’s son Tye celebrated
his 19th birthday as his dad was showcased
at the Stockyards Restaurant here,

Country News

This Week’s Guests:
JANIE FRICKE @ EDDY RAVEN

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291

R&R/Friday, November 26, 1882

FREE GEORGE STRAIT — As part of KVET/Austin’s free concert series for listeners to pro-
mote “Good Ole Country Music,” George Strait appeared at one of the four free shows. Pic-
tured backstage are (I-r) KVET Promotion Director/DJ Penny Reeves, MD Steve Gary, OM Bill
Mayne, Strait, and Strait’s wife Norma.

-

LET THEM EAT CAKE — When a WDMV/Pocomoke City, MD listener found out that morning
personality R.T. and GM Jerry Nicholas were both celebrating birthdays on the same day, she
decided to commemorate the occasion with a special cake. As you can see from the delighted
smiles on the faces of Jerry (left) and R.T. (right), the overendowed offering made a big hit!

R

KJJY IS FOR THE BIRDS — KJJY/Des Moines and the Valley West Mall cohosted several
benefit shows for the new Des Moines Zoo, during which well-known bird trainer Steve Mar-
tin and his talking birds performed. The birds not only entertained at the shows but also on
the air with their impressions of dogs, cats, sirens, and a slightly reedy rendition of "How
Much Is That Doggie In The Window.” Pictured at left are morning man Jim Summers and
Steve Martin with a parrot friend; shown at right at the zoo are (I-r) all-night personality Eric
St James, Martin holding a golden eagle, and PD Beverlee Bleisch.

Personality Radio —

market, because they get there and the PD
says, “I really like what you do but don’t do
it anymore!”’ It’s kind of crazy. I guess they
think that if someone can do a personality
schtick, they should also be able to sound
comfortable on the radio, and that’s good
too.

Continued from Page 26

to believe that a guy doing his bit on WSDS
in Ypsilanti, MI is also a personality and
with a little bit of help could be great. Those
guys still don’t know you’re not supposed to
do the good stuff on the radio. With a little
encouragement and help, they at some
point would be very good personality peo- . .
ple.

<«d1t’s not until you get to the bigger
markets that the program directors play
the conservative role and tell you to shut up.
Those jocks don’t realize what they’re doing
when they send a tape out to a guy in a big

Country Radio’s Most Accurate
Music Information
Begins on Page 41
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o A : —Jeff Green’s
Moy sbermeprzr | | A Talent Resource| %Y  oREEN BOOK

DJ GAG SHEET SINCE 1970

Dr. Don Rose, KFRC, "The Weenie is FANtastic!
Idepend on it more than any other service!"

ATR provides comprehensive review of the week's
best in comical news, interview quotes, general per-
sonality material etc. Re-written for air delivery, one-
liners included. Event ideas for shows. 5 weeks . . .
$11.60. 10...%$19.95. P.O. Box 208, Seaside
Heights, NJ 08751. ‘‘We’re not your whole show,

but we help with frequency.”’

R P
T lld
) ) 7

: has songs for every subject!

10,000 Songs ® 135 Subjects ¢ 300 Pages

FOR FREE SAMPLES WRITE
« The Electric Weenie, P.O. Box 25-866
Honolulu, Hawaii 96825 (808) 395-9600

O'L'\”el‘s o r“r/

FREE SAMPLE ISSUE of radio’'s most popuiar humor service!
For sample. write on station letterhead to. 0'( "ners
1237 Armacost Ave., +6-R
Los Angeles, CA 90025

CHR » AOR » A/C » GOLD

yig
[ 34

For free brochure or to order, write:

Professional
Desk References, Inc.

8726 DS Sepuiveda Bivd No A4
Los Angetes. CA 30045

To charge by phone, Call

(213)670-5770
The Industry's Only Music Subject Catalog

ONLY

$s692

Tax and
UPS delivery included
MONEY BACK
GUARANTEE

*100HJS *NIUATIHD *SONIIYA* SNOSY3S o |

oCHRISTMAS*SNOWeFOODe PARTIESNZ

Shattle &
Roll e \

Oldies ID package! Embroidered Emblems

1 We make emblems for the broadcast industry Promote

AY
1 .

I} 1

. )

I your station with low-cost. high-quality emblems Order now i

1 for delivery betore the next rating penod R

! )

210 SOUTH STREET, BOSTON, MA 02111 617426-3131 | ll
1 .

[

, What would Mom say if she
{ ]ﬁ N //—\- thought you were skipping lunch?
reative
I \oMIB T oo,
‘M For complimentary snac 3 Will be the hottest items your station has to offer Wil outiast
| call (313)434-6142 or write any T-Shirt or shcker
_— Fireball Mgmt.

_ PO Box 588 Freeport NY 11520
\ _ - A\‘

1390 Arroyo Dr., Ypsilanti, mI48197

FREE SAMPLE!

...FROM DIAL-LOG, Radio’s complete show prep service!
“More than just “ELECTRIC" — We're SUPERCHARGED!
without a Super Charge!
HUMOR, CONVERSATION, CALLS, CALENDAR & MORE.

Write on station nlAL L (\
2

*® O
tetterhead or call: 0. ‘ —
(L) ..

WANT TO SOUND UNIQUE?

Your station Promos, 1Ds, Liners, Program Intros. ..
even Commercials done by Top Dallas Voice talent
... All for one low monthly package rate. Call or write
for demo today!

gy

Increase Sales Results
The radio and record industries are big markets to cover with
a limited sales force. So why not put R&R Marketplace to
work for you?
It's a sure way to generate qualified sales leads

Just call PAM at (213) 553-4330
for more information.

4325 N Lockwood
Toledo, OH 43612

5818 Lovers Lane, Suite 201B, Dallas 75225
214/827-8558

unit

Openings

(419)478-1031

Openings

MIDWEST

'CHR Station needs morning man/PD. Contact: Ted
Mahn, KWSL, Box 3088, Sioux City, IA 51102. EOE M/F
(11-26)

Openings Openings

Major market needs pro. Rappers ... off wallers and
zanies preferred. T&R: Kenny B’, Box 986, Virginia
Beach, VA 23451. EOE M/F (11-26)

Medium market FM Country needs exparienced go
getters to be #1. T&R: Don Moore, KNFQ, 1612 Lake
Air, Waco, TX 76710. (817) 776-3900. EOE M/F (11-26)

WTBC/Tuscaloosa, AL needs Sports Director. P-B-P
experience required. T&R: Box 2000, Tuscaloosa, AL
35403. EOE M/F (11-19)

Ganneft/Radio’s
Tampa FM

Considering applicants from southeast for
morning information person. Presentation
should be warmly. conversational with humor-
ous overtones. A great opportunity for a crea-
tive news personality.

WTMA/Cherleston, SC seeks aggressive, afternoon
drive news anchor. Send T&R: with writing sample to:
David Fredericks, Box 31089, Charleston, SC 29407.
EOE M/F (11-26)

WMIB-AM needs an outstanding per-
sonable_ pro who is familiar with and en-
joys “Music Of Your Life.” Tapes,
resumes, solid references to Roger Bald,
GM, WMIB, 950 Manatee Road, Naples,
FL 33942. No phone calls. EOE M¥F (11-19)

News Reporter, AM & FM, aftermoon enchor. T&R:
Martin Dean, WSACMWWKK, Box 70, Ft. Knox, KY
40121. EOE M/F (11-19)

KJJY/Des Moines looking for part-time/swing talent.
Q84/Richmond, VA needs good morning man. If ;xhcg::VAi:iﬂ;AB;g;;geEglgI:A(;:‘(1115_316)N°nh888t
you're him, send T&R: Jeff Morgan, Q94, Box 1394, ! ! ’

Richmond, VA 23211. No calis. EOE M/F (11-26) WRLO, 100,000-watt A/C needs full-t nchor/
, 8 me a

Sports Director. Production and writing skills 8 must.
T&R: Tim Roberts, Box 509, Antigo, Wi 54409. EOE M/F
(11-19)

Major Sunbelt FM Rocker needs killer morning jock
ASAPI Humorous, mature voice, bright, adult deliver a
must. T&R: WABB-FM. Box 2148, Mobile, AL 36601,
(205) 432-5572. (11-26) WOVO-FM will become V106. Need great new jocks
for great new Contemporary image. TE&R: Todd Beicher,

Box 478, Glasgow, KY 42141. EOE M/F (11-19)

Opening for experienced air talent/production mid-
days. T&R: Don Carpenter, KFSB, Box 1395, Joplin,

Send cassette and resume to:
MO 64802. EOE M/F (11-26)

National Exposure. New feature sports service needs
responsible, creative stringers. Experienced working
talent only. Resume/writing samples to Sportshorts,
Box 160123, Miami, FL 33116.(11-26)

WFMF seeking future air talent. T&R: Randy Rice, Box
496, Baton Rouge, LA 70821. EOE M/F {(11-19)

BOB DECARLO

Vice President/Operations
101 N. Tampa St.

Tampao, FL. 33602

WXLC/Waukegan, IL now accepting T&R for future
openings. Send to: 4 South Genesee St., Waukegan,

Bright, entertaining morning personaiity for FL AM. 1L 60085. EOE M/F (11-26)

CBS A/C with strong news community involhvement.
T&R and salary: Larry Bessler, Box 1318, Melbome, FL
32935. EOE M/F {(11-19)

News Director. Opportunity 1o move up from reporters
position in one of America’s most beautiful cities. T&R:
Ed Rodriguez, Box 1294, Chariottesville, VA 22802. EOE
M/F (11-19)

Need ASAP experienced evening CHR personality.
TE&R to: WKDQ, Box 2000, Evansville, IN 47714,
EOE M/F {(11-26)

No Telephone Calls, Please / EOE M/F

News Manager for Virginia News
Network/WRNL/WRXL in Rich-
mond, VA. Minimum of two years
experience as News Director in
medium market with news opera-
tion of at least five anchor/reporters.
Tapes, references and resumes to:
Vice President/General Manager,
Greg Pearson, WRNL/WRXL,

P.O. Box 9608, Richmond, VA 23228

Indiana A/C seeks personality with strong produc-
ton skllls. Minimum 2 yrs experience. T&R and recent
photo: PD, WIOV, Box 2208, Kokomo, IN 46902. EOE
M/F (11-26)

FL CHR needs experienced pro for future openings.
Strong production a must. T&R: Rick Prinkles, WGLF,
Box 1815, Tallahassee, FL 32302. EOE M/F (11-19)

TARAN S agy RN S g AP gy WA\ gy S
Wanted: mature moming personality for Daytona
Beach market. At least 5 years experience. WXVQ, P.O.
Box 1777, Deland, FL 32720. EOE M/F (11-19)

50,000-watt WMAZ-AM needs a winn-
ing personality. Wanted: A 2554 A/C
communicator with warm delivery, shamp
production skills, for morning drive.
Multimedia Broadcasting provides com-
petitive salary. Excellent benefits. Send
T&R: Steve Murphy, PD, WMAZ-FM,
P.O. Box 5008, Macon, GA 31213. EOE

WNDE/WFBQ needs a reporter/anchor. Two years
experience, solid delivery and writing skills. T&R: Wil-
{iam Richardson, WNDE/WFBQ, 6161 Fall Creek Rd., In-
dianapolis, IN 46220. EOE M/F {11-26)

LOOKING FOR AN EXCEPTIONAL
PROGRAMMING OPPORTUNITY?7?
The Lund Consultants would like to ge? to know
you! We're searching for a Program Manager
with A/C and/or Country experience for a

Q98-FM/Fargo-Morehead highest rated station
needs creative morning personality. Good production.
Good salary/benefits. T&R: Shawn Waters, Q98-FM,
Box 2983, Fargo, ND 58108. EOE (11-26)

position at a prestigious AM/FM. Send your
resume, station composite, and any ratings
data to Brian Scott, 400 NE 169th 5t., Suite

Immediate opening for experienced announcer
morning drive at #1 station in market. Adult formatl|

100,000 wwatt FM looking for TErR:'s from experienced T&R: Bob Shomper, Box 70, Burlington, A 52601. EOE

A/C and CHR jocks. Send to: PD, KBIU-FM, Box 33086,
Leke Charles, LA 70602. (11-26)

Small market A/C station with excellent equipment
and benefits has opening for jock (male/female).
T&R: WKTG, Madisonville, KY 42431. EOE (11-26)

107, N. Miamt Beach, FL 33160.

M/F {(11-19)

son, MS 39206. EOE M/F (11-12)

Morning personality #1 FM Contemporary Jackson,
MS. Top pay. T&R: Jim Chick, WTYX, Box 9446, Jack-

M/F {11-26)

Maples Road, Fort Wayne, IN 46816. (11-26)

Midwest AMEFM combo wants reporter. Top local
news station in market. Send T&R: ND, WQHK, 2915
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Opportunities

Openings

100 kw C/W FM accepting TE&R's for immediate
opening. TER: Ron Sewell, P.O. Box 945, Elk City, OK
73648. No phone calls. EOE M/F {(11-19)

Promotion needed for proven potental
single. Call Rey Brown et Upscale Records. (617)
775-6800. EOE M/F (11-19)

Solid Gold WLZZ seeks 7-midnight air talent. Im-
mediate opening. TE&R: Steve Schram, WLZZ, 520 W.
Capitol, Mitwaukee, WI 53212. A Malrite Station. EOE
M/F (11-19)

KROC-FM/Rochester, MN seeking dynamic air talent
who's a production wiz. Fernales urged to apply. Contact:
Al Malmberg, (507) 286-1010. EOE M/F (11-19)

WIFC-FM/Wausau, Wi taking T&R for possible future
openings. No phone calls. Box 5635, Wausau, W154401.
EOE M/F (11-19}

WEBC seeking strong air talent/production people for
near-future openings. TER: Dick Johnson, 1001 East Sth
St., Duluth, MN 558G5. EOE M/F (11-19}

Need News Director, moming man, drive-ime an-
nouncer. Send T&R: Orv Koch, Stuart Stations, Box
80209, Lincoln, NB 68501. EOE M/F (11-19)

WEST

Announcer needed for N.E. Colorado AM/FM A/C.
Must know Harris Systermn 90 automation. Good wages
and benefits. Don Woods, OM, KSYC, Box 830, Sterling,
CO 80751. EOE (11-26)

The new 13K CHR in Lompoc looking for news per-
son end weekends disc jockey. T&R: Dave Montoya,
Box 697, Lompoc, CA 93436. EOE M/F (11-26)

568 KLZ/Denver looking for a strong production per-
son. T&R ASAP: Bill Bradiey, PD, 2149 S. Holly,

Denver, CO 80222. EOE M/F (11-26)

DJ morning drive for top-rated FM A/C formet in
Marysville-Yube City market. Call Les Crook or Ray
Franklin at (916) 742-56556. EOE (11-26)

Morning talent for leading southern Oregon CHR.
Need a8 comrmunicator, not a comic. Excellent production.
T&R: Rick St. Clair, KBOY, Box 4310, Medford, OR
97501. EOE M/F (11-26)

Muiti-station group prepared to upgrade Sunbeit
properties. Need talent who can think while producing
results on-air, and in production. Chuck Dunaway, KilQ,
Box 431, Manitou Springs, CO 80829. EOE (11-26)

Are you a great copywriter? We're a Los
Angeles FM contemporary station and we
need one! Rush your sample copy to: Radio
& Records, 1930 Century Park West, #411,
Los Angeles, CA 80067.

Radio station General Manager. Oppor-
tunity in exciting growth market with a
highly successful, professional broad-
casting organization. Responsible for
overall station management of KOMO-AM/
Seattle. 50KW ABC Information Network
Affiliate. Must have strong managerial
skills with proven record in medium to
major market. Position requires program-
ming experience and a successful sales
background. Send resume with references
and salary requirements to Personal Dept.
KOMO Radio, Seattle, WA 98109. EOE
(11-26)

KOJM/KPQX looking for creative on-
air/production talent. Excellent working
conditions, benefits. T&R: P.O. Box 7000,
Havre, MT 53501.(11-12)

AJC oidies, FM station seeking experienced air per-
sonality/PD. T&R: Box 1840, Sante Fe, NM 87501.
EOE M/F (11-19)

Tele-Sales. Are you an unempiloyed radio type? We
need two telephone sales pros with radio experience.
{213) 541-5659. EOE M/F (11-19)

BE/KGBS expanding. Looking for femaie air per-
sonaelity with content. T&R: Greg Crawford, Box K,
Greeley, CO 80832. EOE M/F (11-19)

Positions Sought

Alr walent currently working Northeast major market.
Experience in various formata seeking change. Minority.
J.L. Bailey, 1410 3rd Ave., Arnold, PA 15068. (11-26)

Duo now, inexpensive, ARB’s, please call BOB (414)
878-16842 or BRIAN (414) 835-2597. (11-26)

World's first “E.T.” radio personality — (extra talentedi)
8 yrs. experience — monrings, MD, PD, majorsl WEAM,
WDRQ, KINTI Stable pro. Phone home nowl! (714)
337-1501, (714) 795-2672. (11-26)

KEN McCARTNEY, 10 years experience
in CHR ready to return to California as
PD/MD, or air talent. 213 Beechgate Ave.,
Las Vegas, NV 89110. (702) 452-137M
(11-26)

Positions Sought

3% yrs experlence. AOR, A/C, Country. Looking for
AOR on-sir position. Good production. Stable hard
worker. Prefer SouthVMidwest. BRYAN (812) 882-1245,
evenings. (11-26)

Milller, Morgen, James & Shaw, I'm the best, that's
alll Nostalgia (214) 5688-4686. (11-26)

Versatlle announcer, AOR, A/C, Country, “MOYL" ex-
perience. Sports, P-B-P, news. Seeking A/C-CHR posi-
tion in Northeast (PA, NJ preferred). MIKE RUDOLF
(717) 965-2432. (11-26)

1881 college graduate. Enthusiastic broadcaster willing
to work hard & progress. Experienced in A/C personality,
Country, P-B-P & news. NEIL ISAACS (616) 798-4613.
(11-26)

Need new blood? PD/MD with promotional ideas,
winning attitude, CHR knowledge? I'm ambitious, dedi-
cated, 7+ yrs. medium market experience. SCOTT
DAZE (402) 333-5581, afternoons. (11-26)

Talk host with 4 yrs. experience radio & television
+ strong production voice for voice over & in front of
camera. Looking for change. JEFF (309) 686-6602. (11-26)

Kirk from WSTQ said, “Very Impressive,” Steve from
Z93 said, “Sounded very good.” Give your station the
sound it needs. KELLY (812) 897-3729, (812) 897-0666.
{11-26)

Experienced motivated winner seeking OM/PD posi-
tion with station dedicated to success. Experience in
management, programming, sales. Understand bottom
line. TERRY (618) 666-3462. (11-26)

8 yr. reporter, ND interested in joining committed,
hard working tearm. An award winner, who knows how
to dig & more. TERRY (215) 777-55615. (11-26)

Real person, 8 yrs. small/medium market experience
seeks AOR or CHR in South. MD experience & good
numbers. TIM TAYLOR (912) 386-1537.(11-26)

Experienced A/C, AOR jock. Natursal phone, produc-
tion. West or Midwest. Need to work with pros. MIKE
(218) 262-1542. (11-26)

Two Humor Writers

Biggest names in Personality Radio buy our
monthly service. Not working together on-air
now but would like to put our act into your
mornings. Both working Top 55 markets A/C.
We're affordable. The material is proven. Can
we send you a tape? Inquires to: Radio &
Records, 1930 Century Park West, #412,
Los Angeles, CA 90067

A/C-CHR communicator, PD/MD/drive time DJ. Pro
15 yrs. Promotion, production, ratings winner. Greater
Cincinnati, OH area. Now! (513} 528-5793. (11-26)

Top notch Sports Director & announcer, degree in
Telecomn, +3 yrs. professional experience. Go-getter,
skilled & knowledgeable. RUSS KNIGHT (602) 277-8788,
mornings. (11-26)

10 yrs. CHR pro, good low voice, up-termpo, outrageous
production, music whiz, Northeast preferred. WILLIAM
(616)423-0167. (11-26)

SPIKE COSTELLO wants a job out of OK. Fresh from
U.K. Major market. For T&R: (405) 360-56165, 2625 Clas-
sen Blvd., C#4, Norman, OK 73071.(11-26)

Got an earache? Don't call a doctor to get rid of it. Will
relocate. TOD ALLEN (312) 780-0974. (11-26)

Snafu on tha dole again. 8 yrs. medium market exper-
ience, CHR, AOR, A/C & Country. Live & sutomation.
DENNIS GOOD (714) 761-5034, anytime. (11-26)

Do you know me? Major market CHR or A/C jock
looking to move on. LANCE (314) 5621-2602. Don't ieave
your listeners without me. (11-26)

DJ seeking airshift in small/medium CA market. 1 yr.
experience. For T&R: BARRY (816) 338-5105, anytime.
(11-26)

Beware — LARRY WEIN is on the lcose. ska Dr. Rock
— Dr. of Darkness. 4 yrs. experience in NYC. (212)
348-3541.(11-26)

Searching for a team player? Good pipes, any shift,
takes direction, clever material, production, experienced,
will relocate. MARC (714) 779-6523. (11-26)

Major market CHR or A/C performer ready to be un-
leashed in your town. MARK (314) 391-7285. (11-26)

Professional DJ looking for professional job. Good
pipes. Good productions & wiiling to travel. GLENN
{312) 445-0770, weekdays after 4pm. (11-26)

Experienced news/sports journalist looking for en-
other challenge. Enthusiastic local news report. MARK
ESTINOSA (209) 262-6432. (11-26}

Hot hits WFEC/Harrisburg afternoon drive personality
looking for stable, professional company in 20’s to
680’'s market size. (717) 545-2661. (11-26)

Medium market talent with great voice looking for a
place to grow. MICHAEL (212) 756-2194. (11-26)

Successful night jock at CHR station. | enjoy produc-
tion & the teen audience. Will relocete. Available now.
RICK OHMAN (218) 281-3183. (11-26)

Positions Sought

Attention Kansas City! Particularly
KBEQ, WDAF, KQ-102, KPRT, KMBZ,
WHB, KUDL, KKCI, and KFKF. BENNIE
WELLS a.k.a. JAMES POE is in town. If
you're interested in a part-time (weekends,
after midnight, hotidays) pro with 10 years
experience in Country, Urban, Rock,
Gospel and other formats, then contact
this young fledgling versatile first class
ticket holder by writing: c/o United Media
Inc., Box 17429 Parkway Station, Kansas
City, MO 64130 or phone (816) 561-3424.
EOE can do. {11-26)

Album rockars only need reply. Seeking AOR opening
anywhere, sny shift. Broadcest Journalism degree,
tight board, good pipes, know my rock. DAVE (615)
865-5900. (11-26)

You need air talent/sports announcer; | need a job.
Let's get together. JOHN (503) 654-02665. (11-26)

Happy with beginners because “"They don’t cost
as much?” Skip this ad. Married, 8 yrs. experience in
everything radio has to offer. TOM (419) 668-4020.
(11-26)

Looking for position in broadcast news. | have 2 yrs.
experience & Journalism degree. Seeking position pre-
ferably in East. MARK IPOCK (919) 5635-3009. (11-26)

PD/MD available for medium market operation. Ex-
cellent T&R available. TIMM COURSE (601) 793-8371.
{11-26)

Golden pipes will travel. 4% yrs experience. Current
PD. Great production. The sound you've been waiting
for. DAVID GORDON (601) 544-3686. (11-26)

¥'m radio ective. 3% yrs. experience. Current Operations/
PD, super production. Talk show host. All formats.
ROSEMARY GORDON (601) 544-3586. (11-26)

Looking for airshift In medium market, 4 yrs. exper-
ience. Hard working, dependable. Prefer Northeast.
BOB (717)545-1407, between 3-6pm. (11-26)

4 yrg. good jock, last yr. MD at 100K/CHR looking for
the right company. Prefer CHR, AOR. Northeast or
Northwest. DB (307) 587-6622, mornings. (11-26)

GEORGE ST. JOHN seeks a change of venue. 7 yrs.
experience, last 4 in major markets (WZUU & WOKY/
Milwaukee, WEFM/Chicago). (414) 332-8922. (11-26)

Professionally trained DJ. Some experience. Good
production. News/sports. No problemn. For T&R: ED
(312) 849-0742, (312) 389-7045. (11-26)

OMH/MI: A/C communicator seeks evenings. Cur-
rently middays in Top 50. Outstanding voice 8 yrs radio/
TV/syndie pro. (419) 531-7786 collect. (11-26}

| justlove Thanksgiving, it's the only time
of the year that | can give my mother-in-
law the bird and tell her to stuff itl! 'm an
outrageous and funny CHR/A/C an-
nouncer with 3 years in a small market.
Small and small/medium market stations
looking for a break and willing to work for
it. If you want someone different (I did all
the choreography for “Bonanza’) call ROB
(312) 894-3987. (11-19)

Devastating Production, Solid Airwork, Huge
Voice, Cooperative Attitude. Major Market
experienced CHR pro languishing deep in frost

belt seeks return to more competitive climes.
Top 100 markets preferred, but all reasonable
offers considered.

(715) 839-9592 after 3PM CST.

Need a good PD for your major/medi-
um A/C or CHR-FM? Call mel My credits
are: Top 5 market Research Director, Pro-
duction Director, Top 50 market PD, Pro-
motions Director, | am currently working in
America’s fourth largest market at one of
the nation’s leading A/C stations. | also
consuit a Top 50 market A/C AM and CHR
FM. If you're interested, call Bill (713)
975-8483. (11-19)

IL, IN, OH. Looking for airshift in small/medium market.

Also interested in promotions. CHRIS HANSEN (414)
739-3746. (11-19)

Successful night jock at CHR station. | enjoy produc-
tion & teen audience. Wil happily relocste. Available
row. RICK (218} 281-3183. (11-19}

Look no further. With your station & my talent, we can
bloom. Willing to relocate. JIM O'HARE (312) 895-3893,
after 4pm. {11-19)

Taiented pro, currently PD/AM drive. Degree, first
phone, great production. Build ratings with on-air talent;
build sales with crestive production. THOM (318)
491-9883. (11-19)

Positions Sought

BEN KANTEL seeking air personality position. Presently
MD KJOP/Lermnoore. Willing to relocate. TER sent upon
request. (209) 584-9459, between 3-7pm. (11-19}

Experienced, disciptined A/C, CHR jock looking for
stable medium or major in the East. KEITH (301)
778-1668. (11-19)

Top-rated medium market PD. #1 for 7 yrs., got out of
programming, went back in. Call (915) 948-7002. (11-19)

PD, promotion, sales, automation experience. Look-

ing for position in Mid-Atlantic market. DON (919)
652-9036, after 3pm. (11-19)

Changes

RADIO

Monique J. Reid joins RKO General, Law Depart-
ment as an sttorney.

Kevin Leibowitz appointed Account Executive at
WCBS-FM/New York, NY

Robert Carty named Account Executive in the
sales department of Mutual Broadcasting System,
Arlington, VA.

Dennis Kennedy appointed Account Supervisor
at KPLZ/Seattle, WA.

Paul Robinson joins 98AM-WRC/Washington,
DC as Account Executive.

Jeff Falweicz, formerly Operations Manager of
WJIMQ-AM/Norfolk, MA, joins WMVY-FM/Martha's
Vinevard, MA.

Renee Ridley has joined WPRW/Manassas, VA
as Morning News Anchorperson.

Carolyn Gibbons joins CBS Radio Networks as
Account Executive, New York, NY.

Ra ndy Cox appointed Account Executive at KKYK-
FM/Little Rock, AR.

Jeff Poe joins the staff at KKYK-FM/Little Rock, AR
as an Account Executive.

Reco tjd

Karen Kelly has been promoted to Tour Coor-
dinator/Tour Publicist for I.R.S. Records.

Steve Tipp has been appointed Director of Dance
Club/Video Promotion for I.R.S. Records.

Miscellaneous

New CHR in need of oldie and current record service.
Al labels. Contact Dave Montoya, 13-K, P.O. Box 697,
Lompoc, CA 93436. (11-26)

Dates appearing at the end of each listing
signify first week listed.

R&R Opportunities
Advertising

Radio & Records provides free listings (max-
imum 24 words or 3 lines) in Openings, Posi-
tions Sought, and Changes. You may place
your free listing by mail or by phone. R&R will
accept classitieds by telephone Monday,
Tuesday & Wednesday 3-5pm; Thursday &
Friday 9am-5pm.
Frequency Rates*
2 Weeks
$20.00
*Must run consecutive weeks.

Payable In Advance

Orders must be typewritten or printed and
must be accompanied by check.

Blind Box ads or Classitied Display ads are
$20 per inch (recommended 50 words) per
week, plus $15 per week for postage/hand-
ling. $35 minimum for Blind Boxes.
Deadline for all Opportunities ads is noon
(PST) Thursday.
For Opportunities, call (213) 553-4330 or
mail to Radio & Records, 1930 Century Park
West, Los Angeles, CA 80067

3 Weeks
$25.00

1 Week
$12.00
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Platinum Eye For Survivor Fender Friends At Palomino

Freddy Fender, newly signed to Warner Bros., recently played L.A.’s
Palomino. Pictured after the show are fI-r) producer/manager Huey Meaux,
Scotti Bros. artists Survivor were guests of honor at an Epic/Portrait/Associated Labels luncheon, at which the Fender, WB VP Bob Merlis, and archivistmedia consultant Michael Ochs.
group was given platinum awards for the single and album “Eye Of The Tiger.” Pictured {I.r) are E/P/A’s Cliff

O°Sullivan, Scotti Bros. Vice Chairman Ben Scotti, Ben Scotti Promotion VP Nick Testa, group’s Stephan Ellis,

Scotti Bros. Chairman Tony Scotti, group’s Marc Droubay, Assoc. Labels VP/GM Tony Martell, E/P/A VP Larry Hall & Naumann { ?i ’

Douglas, group’s Jim Peterik and Frankie Sullivan, E/P/A Sr. VP/GM Don Dempssy, group’s David Bickler, and
Scotti Bros. Records President Johnny Musso.

Sheriff’'s Capitol Deputies

T
Sy 3 MY
« Y

Capitol’s Sheriff played a showcase set at the Improv in Los Angeles. Pictured (I-r) backstage are group’s Steve
De Marchi, Capitol's Michelle Peacock, group’s Freddy Curci, Capitol President Don Zimmermann, and group’s
Arnold Lanni and Wolf Hassel.

RCA’s Daryl Hall & John Oates visited the label’s L. A. headquarters for a
listening session to preview their “H20” LP. Pictured (I.r) are Hall and
RCA’s Jeff Naumann.

Translator For Columbia Schuyler Joins Liberty

Columbia/415 artists Translator recently played Rissmiller’s in suburban L.A., with Columbia executives on hand  Liberty Records has signed Thom Schuyler, with an album scheduled for
for the show. Pictured backstage are (l-r) Columbia‘s Jim McKeon, group’s Robert Darlington, Steve Barton, and  January 1983. Pictured at EMI/Liberty’s L.A. headquarters are {l-r) manager
Larry Deckker, Columbia VP Ron Oberman, group’s David Scheff, Columbia’s Bob Garland, and manager Alan ~ Steve Wax, Schuyler, producer David Malloy, and EMI/Liberty VP Don
Mintz. Grierson.

STEVIE WONDER DIANA ROSS SMOKEY ROBINSON GILL SCOTT HERON AND MANY MORE

SYNDICATE IT, INC. PRESENTS DR. KING'S SPEECHES

t is @ joyous celebration in song of a man who moved
a nation—Dr. Martin Luther King. Jr. This
fantastic three hour show is availabie for airing the
weekend of January 15, 1983, King’s birthday.

AN UNBELIEVABLE RADIO SHOW



This Week In
Music History

BY DAN FORMENTO OF THE SOURCE

Chuck Mangione’s Birthday

MONDAY, NOVEMBER 29 — With the suc-
cess of “Feels So Good,” his 1978 gold record,
Chuck Mangione saw the end to a long struggle to
make his mark on the record charts. Born on
November 29, 1940, in Rochester, New York, the son
of an Italian immigrant, Mangione attended the
prestigious Eastman School of Music in Rochester

o LION |
and formed his first group soon after. He appealed HALL & | ETTY EDDIE& |MARVIN GAYE
primarily to jazz fans, whose support garnered him # 1 OATES '(:Ztlhc WTeLIE goMe | CRYSTAL | (4th week)
a Grammy for his 1976 album “Vallavia.” That ap-
E:al broadtta)ned intll;s;YtB with “Feels So Good,” one of Next SUPERTRAMP | DIONNE WARWICK MEN AT WORK : JANIE FRICKE LIONEL RICHIE
e year’s biggest hits. .
e in Par Week's #1 (53 (22 (43| (3.2 (22
EXTRA FACTS: 1978
Happy Birthday “Papa’ heany Doerty. 4. and John Mayall 6. | | Contenders: | JACKSONMcCARTNEY | DAN Fgr(SE’LBEHG LARRY GATUN | JACKSONIMCCARTNEY
(135} 3 {54 (4-3)
Dick Clark Born JACKSON‘IEr\rAjCAHTNEY KENN(YHHS?GEHS PF(]SII\iEE
TUESDAY, NOVEMBER 30 — America’s DONALD FAGEN
oldest teenager Dick Clark was born on November | | 55}
30, 1929, in Mount Vernon, New York. One of the
most powerful men in the music industry, Clark’s ol
meteoric rise to riches started in 1956 when he took Breakers: FLEET\%[;;? MAC KENNY LOGGINS J. GEILS BAND 0AK RIDGE BOYS TYRONE BRUNSON
over a local Philadelphia TV show called ‘‘Bands- (67%! (80%) (76%) | (63%)
tand.” It went network socon after and, as CLASH TAVARES ADAM ANT CRYSTAL GAYLE ARETHA FRANKLIN
“American Bandstand,” became the #1 daytime (62%) (57%) (57%) (72%) (63%)
show in the country. Today Clark owns a MOVING PICTURES LITTLE RIVER BAND EDDY RAVEN GRACE JONES
miniconglomerate of corporations that arranges (60%! (54%) {68%) 162%)
rock concerts, produces TV and syndicated radio
programs, and most recently, staged “Rock 'n ANNElBgA‘}l‘jHHAY CHOCOLATE MILK
Roll! The First 5000 Years” on Broadway. (60%!
EXTRA FACTS: David Bowie joined Bing Crosby on his TV SHEPPARD & BROOKS
Christmas special, 1977 . . . Billy Idol turns 27. 166%)
| ANNE MURRAY ARETHA FRANKLIN
Not Older. Bette-Er FLEETWOOD MAC KENNY LOGGINS J GEILS BAND
WEDNESDAY DE,CEMBER 1 The MOSt KENNY LOGGINS FLEETWOOD MAC NIGHT RANGER |  CHARLEY PRIDE RAY PARKER JR.
Divine Miss Bette ’Midler 3 [ it @ e Added. ‘ BILLY JOEL PHIL COLLINS 0ZZY OSBOURNE | MERLE & GEORGE |WASHINGTON & LABELLE
family in Paterson, New Jersey, on December 1, JUICE NEWTON LITTLE RIVER BAND ADAM ANT | COMMODORES
1944. She’s come a long ¢ LITTLE RIVER BAND JUICE NEWTON PHIL COLLINS | BROTHERS JOHNSON
way from her days enter- + % A% 4 RAY PARKER JR. TAVARES |
taining the boys at the _ ' , l ! |
Continental Baths, a . ‘
Manhattan gay rendez- 3 Hottest: LIONEL RICHIE | LIONEL RICHIE TOM PETTY | EDDIE & CRYSTAL ‘ MARVIN GAYE
vous.f{n 197:;lséle recq‘rded Lo ‘ HALL & OATES | DIONNE WARWICK PAT BENATAR JANIE FRICKE LIONEL RICHIE
her first album, ~“The Sy DON HENLEY DAN FOGELBERG MEN AT WORK | BELLAMY BROTHERS PRINCE
Divine Miss M,” produced sU
by her pianist Barry & ‘ . ‘ PERTRAMP JACKSON/McCARTNEY SUPERTRAMP JERRY REED JACKSON/McCARTNEY
Manilow. It won a Gram- @ - ne M1, TONI BASIL JEFFREY OSBORNE SAGA DIANA ROSS
my and set Bette on the road to a full schedule of ‘ MEN AT WORK SUPERTRAMP
concert and nightclub dates, and her first leading
role in a film, ‘““The Rose,” for which she would
receive an Academy Award nomination. Her cur- B' est MEN AT WORK PHIL COLLINS ‘ PHIL COLLINS MERLE HAGGARD CHARLENE & STEVIE
Fent mavie, wimxed,’” opened to mixed reviews. 199 (22:12) (2922 (216} (2517) (2514
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Kristofferson and Rita Coolidge ended their per- 0ON HENLEY BARRY MANILOW BUCK DHARMA EVELYN KING
sonal partnership in divorce on December 2, 1979, {12:8! {26-23) - 3429) | {2617)
after six years of marriage. In addition to husband GRACE JONES
and wife, the pair were partners in song, recording (28-22)
two albums together, ‘‘Full Moon’’ and

“Breakaway,” and appeared together in the Sam

Peckinpah film “Pat Garra!:t and Billy_Thg Kid.” %
Kristofferson admits that his heavy drinking was | | Dalyyuts: CLASH TAVARES |  J GELSBAND | CRYSTAL GAYLE TIME

perhaps the reason for the gradual disintegration of 29 08 i 19 w4 231
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X TIA T ACTS  Jom Mecholl mante o eale TV e, 1680 LITTLE RIVER BAND | KENNY LOGGINS ‘ JONI MITCHELL ANNE MURRAY PLANET PATROL
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Who Concert Tragedy UTTLE AIVER BAND | PRETENDERS | SHEPPARD & BROOKS |  ARETHA FRANKLIN
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FRIDAY, DECEMBER 3 — One of rock’s | EDDIE MONEY | MEL McDANIEL CHOCOLATE MILK
saddest days was December 3, 1979, when 11 young 37) | (501 (30
people in Cincinnati were crushed to death against JOHN COUGAR
the doors of an arena in their rush to get the best ol A

seats for a Who concert there that night. Festival
seating was blamed for the mishap, and Cincinnati
Mayor John Blackwell outlawed it for all future

events.
EXTRA FACTS: Bob Marley grazed by gunmen in Jamaica,
1976 . . . Frank Zappa and the Mothers escape blaze in Switzerland,

1971 . . . Happy Birthday Ozzy Osbourne, 34, and Mickey Thomas, 33. CHR A/c AOR Country B'aCk Radio
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MEMPHIS MAGIC BUS — Magic 105 (KMJX)/Little Rock took a Magic busioad of
listeners to Memphis to see Fleetwood Mac and Glenn Frey in concert. After the
show, listeners greeted the stars backstage. Pictured (I-r) are KMJX MD Sandy
O'Connor, listener, Frey, listener, and KMJX GM Dick Booth.

P %

BACKSTAGE WITH THE WHO — Among the fans at the Who's Phoenix show
were KBOS/Tulare PD Jim Pemberton, Dave Gariano of Sebastian, Casey and
Associates, and Bruce Springsteen (not pictured). Shown (I-r) are band’s Kenny
Jones, Pete Townshend, Pemberton, Gariano, and Who's John Entwistle.

SCANDAL IN WASHINGTON — Columbia's Scandal hand-delivered its debut
album to WAVA/Washington. Pictured (I-r) are WAVA PD John Larson with the
band's Patty Smyth and Zak Smith.

WHO HIGH FASHIONS — As part of WMET/Chicago's ongoing World Tour pro-
motion, two listeners were sent to see the Who on three different tour stops:
Largo, Maryland, Chicago, and Los Angeles. And to make sure they were spotted
at each show, WMET presented the winners with specially-logoed tour jackets.
Pictured with the two winners is WMET Production Director Bob Stroud (left).

eters Productions, Inc.

Debble Welsh (714) 565-8511

Country Lovin’

CHARLEY PRIDE “Why Baby Why"

MOE BANDY “Only If There Is Another You"

RAZZY BAILEY “Poor Boy”

GENE WATSON “What She Don't Know Won't Hurt Her”

The Great Ones

PATT! AUSTIN with JAMES INGRAM
“Baby, Come To Me"
LITTLE RIVER BAND “The Other Guy"

Fn—-—m
Tanner Musical Spectrum

Kenny Bosak (901) 320-4433

Bright Blue A/C

LITTLE RIVER BAND “The Other Guy”
AMERICA “Right Before Your Eyes”
KENNY LOGGINS “Heart To Heart"
MEN AT WORK ‘“‘Down Under”

Tanner Country
EDDY RAVEN “San Antonio Nights”

Red Satin Rock

CLASH “Rock The Casbah”

LITTLE RIVER BAND “The Other Guy”
PATT! AUSTIN with JAMES INGRAM
“Baby, Come To Me”

BPI |

John lles (800) 426-9082
Aduit Contemporary

MICHAEL McDONALD “| Gotta Try”
PHIL COLLINS "You Can't Hurry Love"”

Country Living

RAZZY BAILEY “Poor Boy”

ALABAMA “Christmas In Dixie"

STEVE WARINER “Don't Plan On Sleeping Tonight”
LEON EVERETTE “Shadows Of My Mind”'

T. G. SHEPPARD & KAREN BROOKS “Faking Love”

GARY MORRIS “Velvet Chains”

TM Programming

Cal Casey (214) 634-8511

Stereo Rock

MOVING PICTURES “What About Me"

ADAM ANT “Goody Two Shoes”

FLEETWOOD MAC “Love In Store”

A FLOCK OF SEAGULLS “Space Age Love Song"”
KENNY LOGGINS ‘“‘Heart To Heart"

BILLY JOEL “Allentown”

Beautiful Rock

PATTI AUSTIN with JAMES INGRAM
“Baby, Come To Me”

AMERICA “Right Before Your Eyes”
MICHAEL McDONALD "i Gotta Try”
LITTLE RIVER BAND “The Other Guy"”

TM Country

MERLE HAGGARD & GEORGE JONES
“C.C. Waterback”

Satellite Music Network

George Williams (214) 343-9205

The Starstation

PHIL COLLINS “You Can't Hurry Love”
LITTLE RIVER BAND "The Other Guy”
KENNY LOGGINS “Heart To Heart"

Country Coast-To-Coast

TOM JONES “A Woman's Touch”
DOLLY PARTON "Hard Candy Christmas”

National Music Formats
Added This Week
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3 Century 21

W
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JEFFREY OSBORNE “On The Wings Of Love”
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Concept Productions

Dick Wagner (916) 782-7754

Adult Rock

AMERICA “Right Before Your Eyes”
FLEETWOOD MAC ‘“Love in Store”
BILLY JOEL “Alilentown"

KENNY LOGGINS “Heart To Heart”
JUICE NEWTON “Heart Of The Night"
CLASH “Rock The Casbah”

Drake-Chenault

Bob Laurence (213) 883-7400

XT-40

JEFFREY OSBORNE “On The Wings Of Love"
KENNY LOGGINS “Heart To Heart”
FLEETWOOD MAC “Love in Store"

BILLY JOEL “Allentown”

ADAM ANT “Goody Two Shoes"

Contempo 300

KENNY LOGGINS “Heart To Heart"
FLEETWOOD MAC “Love In Store”

Great American Country

STATLER BROTHERS A Child Of The Fifties”

GENE WATSON “What She Don't Know Won't Hurt Her”
RONNIE MILSAP “Inside”

MOE BANDY “Only If There Is Another You"

MICHAEL MURPHEY “Still Taking Chances”

Greg Stephens (214) 934-2121

The Z Format

ALAN PARSONS PROJECT “Psychobabble”
ADAM ANT “Goody Two Shoes”

A FLOCK OF SEAGULLS “Space Age Love Song”
KENNY LOGGINS “Heart To Heart"”

JUICE NEWTON "'Heart Of The Night"

The A/C Format

FLEETWOOD MAC “Love In Store”
LITTLE RIVER BAND “The Other Guy"
KENNY LOGGINS “Heart To Heart"
PHIL COLLINS “You Can't Hurry Love"
TAVARES “A Penny For Your Thoughts”

Super-Country

RAZZY BAILEY “Poor Boy”

GARY MORRIS “Velvet Chains”

STEVE WARINER “Don't Plan On Sleeping Tonight”
OAK RIDGE BOYS “Thank God For Kids"

Radio Arts

John Benedict (213) 841-0225

Bright & Easy Country

MERLE HAGGARD & GEORGE JONES

"“C.C. Waterback”

CHARLEY PRIE “Why Baby Why"”

T. G. SHEPPARD & KAREN BROOKS “Faking Love”

The Entertainers

CRYSTAL GAYLE " 'Til | Gain Control Again”
DOLLY PARTON “Hard Candy Christmas”

Sound 10

AMERICA “Right Before Your Eyes”
FLEETWOOD MAC “Love In Store”
KENNY LOGGINS *“Heart To Heart"
MEN AT WORK “Down Under”
RONNIE MILSAP “Inside”

Transtar

Chick Watkins (303) 578-0700
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— — 21 6 PHILCOLLINS .. ... ........... Hello, | Must Be Going (Atlantic) . . . . . .. "Care” “Walls” “Hurry” “Believe”
6 5 7 7 JEFFERSONSTARSHIP ... ... .. .. Winds Of Change (RCA/Grunt) . . . . . . .. “Lady” Title “Find” “Dreamin’
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13 14 16 18 JOEJACKSON ................. Night And Day(A&M) . . .. ........ .. “Steppin’ “ “World” “Song”
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3 33 24 20 TALKTALK. ... ... ... ......... Talk Talk (EMI America) .. ... . ..... .. Tite “Serious”
33 21 18 21 FOGHAT ...................... In The Mood For... (Bearsville/WB) . . . .. “Slipped” “Livin’ ”
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— 34 26 23 GOLDENEARRING........... Cut(21/PolyGram) . . . ... .. ...... ... “Twilight” “Devil”
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24 19 23 25 CHILLIWACK ... ....... ......... Opus X (Millennium/RCA) ... .. .. ... "Whatcha” “Don't’ “She"” “Secret”
10 12 20 26 BILLYSQUIER ... ............... Emotions In Motion (Capitol) . . . .. ... "Live” “Everybody”
18 17 19 27 DONALDFAGEN................ The Nightfly (WB) .. ... ... ...... . "LGLY “Frontier” “Ruby” “Flower”
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— — = 36 PRETEN DERS ................ Chain Gang/My City... (Sire/WB) . . . . . .. 12-inch Single
37 38 — 37 EDDIEMONEY ... ............ No Control (Columbia) . . . ........ ... “Shakin’ “ Title “Runnin’ ” New
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