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Jones Heads PolyGram

FEBRUARY 4, 1983

Country DlVlSlOll

Frank Jones has been named
Senior VP/Country Music for
PolyGram Records, complet-
ing the team of five music divi-
sion heads who will now super-
vise marketing and A&R with-
in their own departments (R&R
1-28). Jones was Director of
Operations for Warner Bros.’
country division until it merged
with Elektra/Asylum’s Nash-
ville operation last month
(R&R 1-14), and earlier served
as VP/GM of Capitol’s country
division.

Commenting on the appoint-
ment, PolyGram President

Hallam Moves To WKHK

WHN/New York PD Dene
Hallam has been named PD of
rival New York Country outlet
WKHK. The WKHK Dposition
had been vacant for months
following the departure of Bill
Ford (now PD at KEX &
KQFM/Portland). Viacom Na-
tional PD Bill Figenshu had
been handling the station’s pro-
gramming during the hiatus,
and will now return to his cor-
porate duties. No replacement
for Hallam has been set at
WHN.

WKHK GM George Wolfson
told R&R, ‘‘This should
definitely help scotch the
rumors of the station changing
format, but that’s not the
reason we hired Dene. Dene
Hallam is bright, he's a very
hard worker, he knows the
business, the market, and the
format. And he’s a very ag-
gressive person who has a gaod

Y100 Lures
Fox From
WSHE

WHYI(Y100)/Miami, which
earlier had announced a na-
tionwide talent search to re-
place former PD Bill Tanner in
morning drive, has hired cross-
town WSHE PD/morning man
Sonny Fox to fill the position.
In addition, WSHE midday
personality Ron Hersey will be
joining Fox on his new show.

Sbnny Fox

No replacements have been
named at WSHE.

Y100 PD Robert W. Walker
told R&R, “The market has
been turned upside down by the
move. Naturally, we’re thrilled
to have Sonny with us. He had
one of the highest-rated mom-
ing shows here in Miami, so it’s

£0OX/See Page 33

Dene Hallam

flair for promotion. He stood
out head and shoulders above
the rest.”

Hallam commented to R&R,

“My year at WHN has been
very rewarding, but the career
opportunities at Viacom seem
to far outweigh those at Mutual
in the long run. (WHN GM)
Brian Moors is an absolute
prince, and it’s with very mix-
ed emotions that I do this. But
the potential of WKHK has
never been realized. It’s going
to take a strategic, well-
planned offense to bring
WKHK to the height of its
potential, and I have been pro-
mised by George Wolfson that I
will be given the freedom and
resources within reason, to do
1)

Doubleday Makes
Double PD Switch

Moffitt To KWK; Bolke Upped At KPKE

Doubleday Broadcasting Co.
changed PDs at two of its AOR
stations this week, moving
KPKE/Denver PD Larry Mof-
fitt to KWK/St. Louis, and pro-
moting Moffitt’s Assistant PD
Mark Bolke to KPKE PD. Cur-
rent KWK PD Beau Raines will
remain with the station as Mof-
fitt’s assistant.

Commenting on the changes,
Doubleday President Gary Ste-
vens told R&R, ‘“We’re putting
the strongest people where we
feel they can do us the most
good. Larry worked at KWK
once before and we feel that’s a
further redeployment of our
strong guys where they should

be.” DOUBLEDAY/See Page 33

o =
Frank Jones

Guenter Hensler stated, ‘“The
bringing into PolyGram of
Frank Jones to bead Nashville
operations should be regarded
as another signal of our inten-
tion to become leaders in the
field. Jones’s country music
abilities and relationships are
among the finest, and so we're
very pleased he has chosen to
joinus.” JONES/See Page 33

EXITS WCOZ

Beaubien
Joins
KSSR

Andy Beaubien, Program
Director at WCOZ/Boston, has
been named PD at ABC'’s
KSRR/Houston. He replaces

Andy Beaubien

Alan Sneed, who resigned last
week (R&R 1-28) to return to
WKLS/Atlanta as PD. No re-
placement is set at WCOZ yet.
KSRR also signed with the Pol-
lack Communications consul-
tancy, terminating a prior
agreement with the Burkhart/

BEAUBIEN/See Page 33

meeting.

RAB Sets Attendance Record
The RAB'’s Managing Sales Conference '83 established a new attendance record for the three-year-oid
avent, passing the 1000 mark. RAB Vice Chairman Miles David predicted radio would remain strong
while the various TV/video competitors battled each other. Conference Chairman and Broad Street
Communications President Fred Walker stressed learning more about clients and the competition, while
RAB Board Chalrman Dick Chapin emphaslzed the need for increased professionalism. More detalled
coverage will be found in Jonathan Hall's Sales column next week.
Pictured at conference panels are (I-r top) Chapin; WYNE/Appleton GM Ned Hughes; KFWB/Los
Angeles GSM Erle Younker; WSB/Atlanta GM Mike Faherty; and McGavren-Guild VP Bob Krieger
. discussing concept selling; (I-r bottom) McGavren-Guild Exec. VP Ellen Hulleberg, Custom Audience
Consultants President Sam Paley, WXYV/Baltimore GSM Tina Myrick, Arbitron VP Bill Livek, Birch
Report President Tom Birch, and Simmons sales executive Tom Murphy at the Qualitative Research,
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Should A/C Break Records?

A subject fit to inflame opinions throughout the format, hotly %
debated by consultants Paul Christy and John Lund: Is A/C for
familiar songs only, or does new music have a role?
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Tyler Tapped To
Program WPEN

Veteran programmer Dean Tyler has
been named Program Director at Greater
Media’s WPEN/Philadelphia. Tyler
replaces six-month interim PD Paul Mit-
chell, who has left the station. WPEN’s for-
mat is a custom mix of personality Nostal-
gia/Big Band programming.

WPEN & WMGK VP/GM Larry Wexler
commented, ‘“This is very exciting. Hiring
Dean is a dream
come true, as he’s im-
mensely talented,
with an extensive §
background which §
makes him unique.
Frankly, I think
WPEN can do better
in this market, and
Dean will bring the
kind of leadership to
the day-to-day pro-

Dean Tyler

gramming we simply have not enjoyed
before. I'm thrilled he wants to do it.”

Tyler told R&R, “I'm very pleased,
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especially about working with Greater
Media, one of the most progressive radio
companies. I was carefully considering
another offer, but the deciding factor was
Larry Wexler, for whom I have nothing but
the highest respect and regard. A lot of the
people at WPEN have worked for me in the
past, so it’s kind of like going home.”

Most recently, Tyler spent 1% years as
PD at WFIL across town. In a radic career
spanning nearly 30 years, Tyler has pro-
grammed a number of major market sta-
tions, including Philadelphia outlets WIP
and WIBG, KLIF/Dallas, and New York
stations WNEW and WHN.

E/A Promotes

Elektra/Asylum continued to shape its
new executive structure, promoting
VP/Sales Lou Maglia to Senior VP/Market-
ing and National Advertising Director Ran-
dy Edwards to VP/Creative Services. Both
Maglia and Edwards will relocate to E/A’s
New York headquarters, as will Bryn Bri-
denthal, who recently added artist develop-
ment duties to her VP/Publicity respon-
sibilities (R&R 1-14).

E/A President Bruce Lundvall stated,
“I’'m extremely pleased to announce the ap-
pointments of Lou, f
Bryn, and Randy to
these key positions
for the new Elek-
tra/Asylum in New
York. All three repre- Sl
sent the highest ; 8
degree of excellence
in their work. They
will not only provide ﬂ
continuity in this
transition, but bring

Lou Maglia

Maglia, Edwards

creativity and vitality to the career
development of our artists.”

Maglia, a nine-year E/A veteran who was
named VP in 1980, will report to Lundvall.
Edwards, who will oversee merchandising,

Randy Edwards Bryn Bridenthal
advertising, and video, reports to Maglia.
After three years with distribution firm
Heilicher Bros. and two years with WEA,
Edwards joined E/A in 1979 as Merchandis-
ing Director. Bridenthal, who has headed
the label’s publicity efforts since 1977,
formerly worked at Rolling Stone and San
Francisco radio stations KMPX and KSFX.

Noble To Market Carroll’s
“Rock Of The ’80s” Format

Noble Broadcast Consultants will market
the “Rock of the '80s” format created by
Carroll, Schwartz & Groves and pioneered
at KROQ-FM/Pasadena. The agreement fol-
lows the recent adoption of the ‘“new
music’’-oriented format at 91X/San Diego
(R&R 1-14), owned by another division of
the Noble company, Noble Multimedia
Communications.

CS&G VP/GM Marty Schwartz told R&R,
“We’re proud to announce our association

Richards Elevated To PD At XTRA

XTRA (“The Mighty 690”’)/San Diego has
promoted morning man/MD Jim Richards
to PD, following the departure of midday
man/PD Jeff Hunter to become part of
KBRG/San Francisco’s new airstaff.

Richards told R&R, “Naturally, I'm real-
ly excited to be getting the opportunity to
handle the programming here. I've been at
XTRA for two years and plan to keep things
pretty much the way they are for right now.
Our successful penetration of both the L.A.
and San Diego markets has been very grati-

”

XTi{A VP/GM John Lynch commented

D’Banana Takes
W]JPC PD Post

WJPC/Chicago air personality Bebe
D’Banana has been promoted to PD follow-
ing the departure of Operations Manager
Jerry Boulding last week (R&R 1-28).
Johnson Publishing Co. VP/Broadcasting
Charles Mootry stressed to R&R that the
parting with Boulding was amicable. “I
consider Jerry one of the greatest program-

D’BANANA/See Page 25

WSM-FM Switches
To Country

The end came for one of the country’s
early “soft rock” A/C formats this week
when WSM-FM/Nashville switched to
Country under new WSM-AM & FM Opera-
tions Manager Gregg Lindahl.

Explaining the reason for the change,
Lindahl told R&R, “It’s a business decision
to attract more 25-54 listeners. This move
also solidifies the image that the WSM call

letters mean Country. wsm.FM/See Page 25

to R&R, “Jim has played an important part
in the success of the Mighty 690. We’ve just
had our best book ever, and since what we
do is 9% music, I feel he’s the man for the
job. During his time at XTRA, he’s worked
hand in hand with (consultant) Frank Felix
and Jeff Hunter, so he knows what needs to
be done.”

Also leaving the station for KBRG is
night jock Richard Sands.

Clear Channel Ups
Barger To Sr. VP

John Barger has been named Senior VP/
Chief Operating Officer of Clear Channel
Communications, a seven-station South-
western radio chain. He will continue as
GM of the group’s WOAI & KAJA/San An-
tonio.

Commenting on the promotion, Clear
Channel President L.
Lowry Mays stated,
“As Chief Operating
Officer, John will be
responsible for the
daily operations of
our broadcast group.
His vast experience
at Clear Channel
makes him eminently
qualified to lead our
stations during these W
exciting times.” John Barger

Barger began his broadcast career at
WTAW/Bryan, TX in 1958, and served as
General Counsel for the McLendon Corpor-
ation and Station Manager of KRLD and
KAFM in Dallas before joining Clear Chan-
nel in 1975.

Along with WOAI & KAJA, Clear Channel
owns KPEZ/Austin; KTXC & KHYS/Port
Arthur, TX; and KBBJ & KMOD/Tulsa.

with Noble Consultants, who will be repre-
senting CS&G in markets 30 and smaller. At
the pace we're growing, I feel we need full-
market representation on a nationwide
basis. We feel it’s mandatory to use Noble’s
multifaceted facilities to better service
NOBLE/See Page 25

Winston Moves
Back To WLS

Chicago market veteran Fred Winston
left WCFL to rejoin WLS (AM) for mid-
days, in a move that recalled the frequent
station-hopping incidents between the two
outlets in the ’60s. Winston had joined WLS
in 1971 and left his morning shift in 1976 to
join crosstown WMAQ and WFYR before
becoming part of the WCFL airstaff.

WLS PD Richard
Lippincott commented
to R&R, “We're real
excited to have Fred
back with us. In the
past he has done
mornings, middays,
and afternoons for
this station. There
are four big longtime
market personalities
in Chicago, Wally

Fred Winston
Phillips (WGN), Larry Lujack, Steve Dahl,
and Fred Winston. We’ve got three out of

the four now.” WINSTON/See Page 25
DORMAN NEW GM

WJYN Drops
Schulke 2 For A/C

WJYN/Nashville, which has been using
Schulke 2 programming for over two years,
has announced it will discontinue the Easy
Listening format in favor of Adult/Contem-
porary March 1. At the same time, WLAC &
WJYN GSM Lee Dorman has been named
GM of the stations. He replaces Dick Cas-
per, who relinquishes his managerial role
but continues as President of parent Sud-
brink Broadcasting and serves as program-
ming consultant to the chain’s stations.

Dorman, a former GM of the Tennessee
Radio Networks and GSM at 92Q &
WMAK /Nashville, told R&R, “I’'m terribly
excited about the opportunity.” Describing
the format switch, he said the new ap-

WJYN/See Page 25




Renewal Victory
for KBAY/San Jose

Eight years after it threw KBAY/San
Jose into a comparative renewal hearing,
the FCC last week renewed the license of
the Golden Pacific station. Affirming a law
judge’s initial 1978 decision in the case, the
Commission dismissed the competing ap-
plication of Public Communicators, Inc.
(PCI), which has challenged KBAY.

PCI was ruled unfit to be a licensee be-
cause it failed to prove that it is financially
qualified to build and operate a new station
on KBAY’s frequency, or that it has suffi-
cient technical equipment.

KMAC’s Renewal
Withdrawn

The FCC has rescinded the license
renewal granted recently to KMAC/San An-
tonio. Apparently the new seven-year li-
cense term was approved in the name of a
company which doesn’t own the station,
Salem Media of Texas. Although Salem is in
the process of buying KMAC, the sale hasn’t
been completed yet.

When the FCC realized the error, it with-
drew the renewal and placed KMAC’s k-
cense on deferred status. After the sale goes
through, the Commission is expected to re-
issue the renewal routinely in Salem’s
name.

Does 1% Make You
An Owner?

Last week the FCC tackled the tough
question of how much of a station someone
must possess before being considered an
owner for purposes of its ownership rules,
such as the 7-7-7 limit. Currently, having as
little as 1% of an outlet makes you an owner in
the F'CC’s eyes. For instance, someone who
owned six FMs would not be allowed to buy
a seventh if he had a 1% interest in another
FM — even if he exercised absolutely no
control over the station.

In a wideranging Notice of Proposed
Rulemaking (NPRM), the FCC last week
suggested raising the limit to 20%.

WWL Fails To Block
Clear Channel Neighbors

Loyola University, owner of Class I-A
clear channel station WWL/New Orleans,
last week got a cold shoulder from the FCC
in its bid to prevent three stations from
moving onto its frequency, 880 kHz.

Under the breakdown of the clear chan-
nels, daytimers KIXI/Seattle and KWIP/
Dallas, OR want to shift to 880 kHz so they
can add nighttime service. Another group
seeks to build a new station on the channel
in Gonzales, CA.

Noting that none of the three is a minority
owner, WWL said the applications should be
examined in light of the clear channel
breakdown’s intended purpose of boosting
minority ownership. In denying WWL's re-
quest, the Commission said it places just as
much importance on utilizing the clear
channels to put new AM signals into unserv-
ed and underserved areas.

Brazell, Harris Take
Duncan’s RAB Slots

Metromedia Corp. Sr. VP George Duncan
has stepped down from the RAB Board and
has been replaced by Metromedia Radio
Division President Carl Brazell, RAB
Chairman Dick Chapin announced. Duncan
has also been replaced as head of RAB’s
search team looking for a new president.
The search is now being spearheaded by
Group W Radio Division President Dick
Harris.

Ex-WAIF Announcer
Beats Obscenity Rap

The Ohio Supreme Court has refused to
review a lower court ruling that threw out
obscenity charges against former WAIF/
Cincinnati host John Zeh. Hamilton County
Prosecutor Simon Leis, who rose to pro-
minence by trying Hustler publisher Larry
Flynt for obscenity, said a discussion of sex-
ual lubricants on Zeh'’s show ‘“Gaydreams”
violated a state law against disseminating
material harmful to minors.

Although calling the show ‘‘filthy,” the
courts said Zeh couldn’t be charged under
the statute unless it could be proven his
remarks were specifically targeted at
children.

Reagan Addresses
Religious Broadcasters

President Reagan renewed his support
for prayer in public schools and a ban on
abortion Monday (1-31) in an enthusiasti-
cally received speech to 4000 members of
the National Religious Broadcasters in
Washington.

Reagan took credit for ‘“‘expanded and
improved”’ Voice of America program-
ming, including a worldwide broadcast
Christmas Eve of a service from the Na-
tional Presbyterian Church in Washington.

R&R/Friday, February 4, 1983

7-7-7 “RIPE FOR REFORM”

Deregulation,

Spectrum Fees

“The evidence suggests that the audio market is sufficiently competi-
tive to be largely deregulated,”” House Telecommunications Subcommit-
tee Chairman Tim Wirth (D-CO) declared Monday (1-31) in New York.

Wirth told a Reuters

However,
istingui Lecture at New York Law

School, ‘At this time I will not consider the

type of broadcast deregulation that the in-
dustry has traditional-
ly sought,”” which he
went on to describe as
“abolishing the com-
parative renewal pro-
cess without providing
any alternative
means of promoting .4
the public’s interest.” %

Wirth also told his el
audience, *‘The spec- Tim Wirth
trum is a valuable resource and those who
are licensed to use it should compensate the
public for that license.” He drew a parallel
with timber companies and ranchers who
pay for lumbering and grazing rights on
federal lands.

Claiming “legislation is not life or death to
the broadcast industry,” Wirth added “but if
we can gain a consensus and help to en-

courage competition and diversity, we are
ready to help in any way we can.

“One place to start building that consen-
sus,”” Wirth suggested, “is an examination of
the 7-7-7 multiple ownership rules. They are
ripe for reform and I look forward to work-
ing with the Senate on this issue and develop-
ing a standard that is more rational than the
arbitrary number seven.”

Wirth Panel Gets

Four New Democrats

Last week Wirth’s subcommittee began to
reorganize. Democrats have picked up two
seats for a total of 11, while GOP slots are
dropping from six to five. Gone are two Con-
gressmen who weren’t especially active in
radio issues, Reps. Tom Luken (OH) and Bil-
ly Tauzin (LA). New Democratic members
are Al Gore (TN), Mickey Leland (TX),
John Bryant (TX), and Jim Bates (CA).
Republicans will name their five members
this week.

SATELLITE FED TRANSLATORS?

FCC Staff Shortage Could
Kill Low-Power FM Stations

The FCC is “looking very seriously’’ at creating a new service of
low-power FM stations, but is worried it doesn’t have the manpower to
handle the job. That was the word Deputy Mass Media Bureau Chief Jeff
Baumann gave to a panel at the National Religious Broadcasters (NRB)
annual convention in Washington this week (1-31).

Moody Eible Institute of Chicago asked in
1981 for a new class of
FM stations that
would operate at 10
watts. Basmann told
the religious broad-
casters the FCC is
feeling pressure to
move ahead with low-
power FM. A staff
level meering on the
subject was held last
week.

Jeff Baumann
However, Baumann said officials are

“very concerned”’ about whether the FCC

has the personnel to handle what it believes

LACK OF CANDOR ALLEGED

Four Georgia Stations Face
License Renewal Hearing

In recent years, hearing designations for radio station license
renewals have become a rarity at the FCC. But last week the Commis-
sion ordered a hearing for four Georgia stations whose owners are
charged with serious misconduct. The stations, which could be stripped
of their licenses if the allegations are proven, are WTJH/East Point,
WJIZ/Albany, and WMJM & WFAV/Cordele.

Because the FCC took the action in a clos-
ed session, the precise nature of the charges
won'’t be known until a hearing designation
order is released. However, a brief state-
ment underscored the importance of sta-
tions being completely truthful in all their
dealings with the FCC. It said the hearing
would try to determine:

o Whether the owners misrepresented
facts to the FCC and lacked candor in filing
for renewal.

» Whether the owners lied to the Commis-

sion during its field investigation of WTJH.
o If the first two charges are found to be

true, whether the owners are qualified to re- I

main FCC licensees.

WTJH is owned by the estate of Herschel
Rivers. The station is controlled by James
Rivers and the Fulton National Bank, act-
ing as trustees for Ronald, Tolliver, and
Patricia Rivers. James and Tolliver Rivers
own 50.4% and 13.2% , respectively, of WJIZ.
James Rivers is an officer and 52% stock-
holder in WMJM & WFAV.

would be an avalanche of applications for
low-power FM outlets. According to
Baumann, the Commission is anxious to
avoid a repeat of its low-power TV
nightmare, ‘“where we had 8000 applica-
tions and no way to process them.”

After the NRB panel discussion, Bau-
mann told R&R the Commission has
several options on low-power FM. These in-
clude:

* A “piecemeal” approach such as per-
mitting satellite feeds but no locally-
originated programming on the new sta-
tions.

* Determining that the new service “‘is
not in the public interest.”

» Deciding that there simply isn’t the
manpower to handle processing. “It might
be impossible,” Baumann conceded. He
pointed out that the proposal for FM drop-
ins (Docket #80-90) would require 20 addi-
tional employees to process applications.

A related problem, Baumann added, is a
backlog of several dozen requests for
waivers of rules on FM translators, which
are low-power outlets that rebroadcast a
station’s programming, usually in moun-
tainous regions. Their power is limited to 10
watts in the West and 1 watt in most of the
East.

l The problem is that translators are only

allowed if they're close enough to the
| originating station to pick up its signal off
| the air. But those seeking waivers want per-
mission to either originate programming or
feed the translators by satellite or micro-
wave.

Baumann said no action will be taken on
the waivers until the FCC decides what to
do about Moody’s petition for a low-power
FM service. It’s feared that granting the
waivers would appear to be prejudging the
issue by licensing low-power stations in the
absence of a Commission policy decision.
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SAGA “On The Loose” (Portrait/CBS) 116/7

Moves: Up 50, Debuts 5, Same 42, Down 12, Adds 7, KBEQ,

KUBE, WPST, WZYP, KEYN-FM, WFBG, KENI, Q107 11-10, KEGL 5-3,
WPHD 144, KSET-FM 2-1, WGRD 118, WZZR 13-8, WVIC 1-1, KKFM 11-7.

Rtz

A/C BREAKER
. DAN FOGELBERG “Make Love Stay”
(Full Moon/Epic) 67/31
Moves: Up 4, Debuts 11, Same 21, Down 0, Adds 31 A/c CHART @

including WBEN-FM, JB105, WGCL, KIQQ, KC101, WKEE,
WQID, WSEZ, WMEE, KO93, 95XIL, WFLB, KNOE-FM,

@ KFYR, KIST.

AFI'ER THE FlRE “Der Kommlssar”

WXKS-FM WKRZ-FM KNBQ  WISE CHR

CFTR WABB-FM KSKD  KKQV
CKGM  WBBQ  WJBQ Q101

KEGL  WCSC  WGUY KISR

A/C #1 MOST ADDED

793 WJXQ WIGY KGHO
94Q WKDD  WERZ KCBN
KIQQ  KIDD Q104  KDZA
WPHD  KYYX WJAD KKAZ

KEGL WGH WXLK CHR
WFLY WKAU WYKS KEITE.) 8 Yol

| K104 KIDD  KYTN 0
A WOK!I  OK100 KRNA
' WCSC  WZYQ KBIM




Contemporary
Survival Guide

TALKMAN

Talk or sing without being overheard by others. Saves
emborrassment ta user and disturbance to others
Widely used by arators who must practice in public
environments {airplanes, restrooms, waiting in lines,
etc.) ond musicians who are faced with o similor
problem.

SNAP-TIME
popular buzzword these days is survival. Exploiting this natural instinct,
A artist/inventor Philip Garner designed the 'Better Living Catalog: 62
Absolute Necessities for Contemporary Survival,” a tribute to the
"“build a better mousetrap”’ spirit of American ingenuity. The 94-page paperback
lists various products and their functions, covering seven categories: Personal
Accessories, Apparel, Footgear, Home Furnishings, Audio/Visual, and Vehicles.
For instance, the Audio/Visual section offers up such indispensable items as
the ““Talkman,’’ an acoustic device that lets the wearer taik or sing without embar-
rassment or disturbance to others. Then there's the table radio “Snap-Time,"”
complete with a set of snapping fingers that keep time to your favorite music
jams. “‘Primal Screen Therapy’' is a new videogame that lets viewers vent their
frustrations with the boob tube. The stand-up, see-through screen is positioned
in front of the TV and features a built-in drip catcher, electric wiper, and bullseye.
It must be pointed out that although Garner's inventions actually were
created for the book, they aren’t yet available for sale (and may never be). In any
case, the book is available at $6.95 from Delilah Books.

Revised Weight Chart Tips Scales

Subpar Job
Skills Cost
Firms Money

Today's recession isn’t the only
thing affecting business profits. It

R&R/Friday, February 4, 1983

Sales Profits
Require Light Touch

It’s usually customary to end a sales call, whether suc-
cessful or not, with a handshake. But Barrie Stern, head of
Skinetics, advocates gently touching a prospective buyer dur-

seems employee skill deficiencies
may be contributing their fair share.
A surprising 50% of companies
participating in a recent poll stated
that their managers couldn't spell
or write grammatical paragraphs;
50% said skilled and semi-skilled
employees, among them book-
keepers, couldn’t perform such
basic mathematic functions as
decimals and fractions; and over
40% indicated that secretaries had
problems reading correspondence.
New York’s Center for Public
Resources concludes that com-
panies could be annually losing
millions of dollars because of inad-
equate worker skills. Such a judg-
ment questions once again the
quality of education. However, a
comparable survey of various
schools showed opposite results.
80% said grads could read well
enough to hold a job, 79% said
they could handie math, and 66%
declared their grads possessed
job-securing writing skills.

Founded a year ago, Skinetics con-
ducts touch technique seminars based
on Stern’s own 20-year sales career.
He believes he owes that success to
an unconscious habit of touching a
potential client’s arm. As he told Omni
magazine, ‘‘People literally warm to the
touch, and this triggers a good emo-
tional response within them."”

An experiment using his own staff
bore out the hypothesis. Eight months
and 1000 pitches later, he discovered
that “touchy’ salespersons averaged
an eight out of ten success rate, while
non-touchers generated a lesser three
out of ten ratio. No less a pushover are
the U.S. Marines. Three San Dlego
recruiting offices reported an average
114% increase in their efforts follow-
ing a three-month trial. Who knows?
Maybe radio sales staffs across the
country will soon be making a con-
certed effort to reach out and touch
someone. (By the way, Stern suggests
the touch to be made on the hand,
wrist, or upper arm.)

Table Radio Goes Modern

ing the pitch to increase sales and profits.

International
Radio Awards

Scheduled

INTERNATIONAL
'RADIO FESTIVAL
OF NEW YORK

Proceedings are under way for
the second annual international
Radio Festival of New York
awards competition, slated for May
18-20. A program featuring
seminars, various activities, and a
showcase of finalists’ entries will
be highlighted by the awards pre-
sentation on the 20th.

Radio advertising, programming,
and promotions produced/aired
between June 1982 and March 25,
1983 are eligible. The competition
is open to stations, networks, pro-
ducers, syndicators, advertising
agencies, groups, and clients. For
further details and entry forms
write 251 West 57th Street, New
York, NY 10019; or call (212)
246-5133.

The Metropolitan Life Insurance
Company has finally updated its 1959
height and weight charts. But the revi-
sions, set for publication later this
month, have elicited a mixed response.
The current craze of diets and exer-
cise aside, it seems the ideal weight
now falls 5-15% higher than before,
with people still able to five longer.

Company spokesperson Frederic
Seltzer qualifies the changes by say-
ing that while the ideal weight figures

are up, most people in the country are
still too chubby. “What it means for
most people is that they may have to
reduce less than before, but they're
still going to have to lose some,’” he
adds. Researchers are up in arms,
however, arguing that people will
mistakenly believe it's OK to gain
weight. As one doctor pointed out, it
still holds true that extra weight-
burdened people tend to live a shorter
time than their slimmer peers.

Proton’s "“The Radio” is a sophisticated contemporary table radio
model. Profiled in this month's issue of Esquire, the unit has the facilities to
hook up a tape deck for recording and playback. It comes equipped with a
single, monaural sound speaker but can accommodate up to ten additional
pairs (each with its own amplifiers). The tuning system provides a clear, clean
sound that reduces the fuzzy distortion to which the FM signal sometimes
falls prey. Red and green indicator lights on the sleek black metal casing

simplify tuning.

The Radio retails for $280; tack on an extra $150 for each added
speaker. Proton is located at 16600 Magellan Drive, Torrance, CA 90502.

Old Become
The Young

Age Just An lllusion?

It seems the preoccupation with
looking young and keeping fit is rubb-
ing off. A study conducted by the
advertising firm of Cadwell Davis
Partners found that many adults
perceive themselves as five to 15
years younger than their actual ages,
while the gulf widens as they grow
older. In fact, most middle-agers feel
only 30-35 years old. And even though
the 60 + generation is conscious of its
advancing years, many still feel 16-17
years younger. Although women with
very young offspring see themselves
as older compared to their male
counterparts, both men and women
are equally younger-oriented.
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Music Awards Show onTV!

the record-buying public.

The record-buying public WATCHED our 10th Anniversary Show!

RATING: 24.4 (average)

SHARE: 36 (average)

APPROXIMATELY 60 MILLION TV VIEWERS

Beat competition on CBS and NBC every ¥» hour. Aired on ABC-TV, January 17, 1983

OUR THANKS TO

and to the artists involved in the 10th Annual “American Music Awards”

AIR SUPPLY
ALABAMA

LYNN ANDERSON
PATTI AUSTIN

SEN HOWARD BAKER
BEE GEES

IRVING BERLIN
CHUCK BERRY
GARY U.S. BONDS
DEBBY BOONE
LAURA BRANIGAN
GEORGE BURNS
GLEN CAMPBELL
CAPTAIN & TENNILLE
BOB KEESHAN

THE CARPENTERS
LYNDA CARTER
JOHNNY CASH
CHARLENE

RAY CHARLES
CHEECH & CHONG
ROY CLARK
NATALIE COLE

THE COMMODORES
PERRY COMO

JOHN COUGAR
INGRID CROCE
BING CROSBY

KATHERYN CROSBY
QUINN CUMMINGS
LACY J. DALTON
RICK DANKO

DAVE & SUGAR
CLIFTON DAVIS
JOHN DENVER
CARRIE DUFFY
SANDY DUNCAN
SHEENA EASTON
ELECTRIC LIGHT ORCHESTRA
GREG EVIGAN
ARTHUR FIEDLER
ELLA FITZGERALD
FLEETWOOD MAC
THE GAP BAND
DAVID GATES
MARVIN GAYE
CRYSTAL GAYLE
ANDY GIBB
MICKEY GILLEY
THE GO-GO'S
BENNY GOODMAN
BERRY GORDY
BERRY GORDY, R.
MERV GRIFFIN
MERLE HAGGARD
DARYL HALL

BOB HOPE

JAMES INGRAM
JANET JACKSON

RICK JAMES

ELTON JOHN

SALLY KELLERMAN
GENE KELLY

CHAKA KHAN
EVELYN KING

KISS

GLADYS KNIGHT & THE PIPS
KRIS KRISTOFFERSON
DOROTHY LAMOUR
JOHNNY LEE

JOHN LENNON
DAVID L. LANDER & MICHAEL McKEAN
KENNY LOGGINS
LORETTA LYNN
HENRY MANCINI
BARBARA MANDRELL
BARRY MANILOW
DEAN MARTIN
GROUCHO MARX
JOHNNY MATHIS
PAUL McCARTNEY
CHARLY McCLAIN
MARILYN McCOO
ROGER MILLER
KEITH MOON

DUDLEY MOORE

WILLIE NELSON

OLIVIA NEWTON-JOHN
OAK RIDGE BOYS

JOHN OATES

TONY ORLANDO & DAWN
DONNY OSMOND

MARIE OSMOND
ARNOLD PALMER

RAY PARKER, JR.

DOLLY PARTON

JOHNNY PAYCHECK
TEDDY PENDERGRASS
CHARLEY PRIDE
VICTORIA PRINCIPAL
LOU RAWLS

PRESIDENT RONALD REAGAN
HELEN REDDY

LIONEL RICHIE

ROBBIE RIST

SMOKEY ROBINSON
CHRISTOPHER CODY ROGERS
MARIANNE ROGERS
DIANA ROSS

MITCH RYDER

SAM THE CHIMP

DON NOVELLO

JOHN SCHNEIDER

.. .and our hosts Mac Davis, Aretha Franklin and Melissa Manchester
.. .and this year’s “Award of Merit” recipient, KENNY ROGERS

Executive Producer: Dick Clark / Producer: Al Schwartz/ Director: Jeff Margolis

NEIL SEDAKA

T.G. SHEPPARD
DINAH SHORE
GRACE SLICK
FRANKIE SMITH
KATE SMITH

RICK SPRINGFIELD
JIM STAFFORD
THE STATLER BROTHERS
CONNIE STEVENS
ROD STEWART
STRAY CATS
DONNA SUMMER
SYLVIA

MEL TILLIS

LILY TOMLIN
TOTO

CONWAY TWITTY
BRENDA VACCARO
FRANKIE VALLI
BEN VEREEN
LAWRENCE WELK
DOTTIE WEST
ANSON WILLIAMS
DENIECE WILLIAMS
STEVIE WONDER
RON WOOD

MOON ZAPPA

dick clark teleshows inc.



ABCRADIO PRESENTS
PRO FOOTBALLS
SPRING SEASON.




INTRODUCING THE
UNITED STATES
FOOTBALL LEAGUE.

PRO FANS WANT IT.

YOUR STATION CAN
PROFIT FROMIIT.

The United States Football League has
been created to satisfy the sports fan’s
thirst for pro football action in the spring.
Never before has a new professional
sports league started off so fast. Months
before the new 12-team league’s first
kick-off, season ticket sales are running
way ahead of the most optimistic projec-
tions. Top coaches have been signed.
Games will be played in America’s best
stadiums, including Denver’s Mile High
Stadium, Giants Stadium in the Mead-
owlands and Washington’s RFK Stadium.
ABC Radio has won the rights to
broadcast a schedule of 36 regular sea-
son games on Monday and Saturday
nights, starting March 6, plus 2 playoffs
and the Championship game on July 17.
Give pro sports fans the Spring
Football they want. You'll aftract pre-
mium advertisers. And you can convert
your new audience into regular listeners.
Join the ABC Radio Network’s
broadcasts of USFL Spring Football. Pro
fans want it. Your station can profit from it.
For full details, contact Stuart Krane,
Director, ABC Radio Network, at (212)
887-5285.

ARIZONA WRANGLERS BIRMINGHAM STALLIONS NEW JERSEY GENERALS PHILADELPHIA STARS TAMPA BAY BANDITS OAKLAND INVADERS
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Networks/Program Suppliers

MUSIC FEATURES

Entertainment Net/
Silver Eagle (DIR):

Hank Williams Jr. (February 26)
Rock Net/King Biscuit (DIR):

Kansas (February 20)

Missing Persons/Scandal (February 27)
Rock Net/Rolling Stone’s
Continuous History of Rock & Rali:

Where Rock Began(February 20)

Southemn Rock (February 27)
Clayton Webster
Country Calendar:

Gary Morris (February 28)

Merle Haggard (March 1)

David Bellamy (March 2)

John Conlee (March 3)

Loretta Lynn (March 4)

Patsy Cline Tribute (March 5)

Barbara Mandrell (March 6)

Rarities:
Joe Jackson (February 28)
Sammy Hagar (March 1)
Yardbirds (March 2)
Moody Blues (March 3)
David Bowie (March 4)

Retro Rock:
Todd Rundgren (February 21)
Creative Factor

Concert Magazine:

Ted Nugent/Randy Meisner/Hall & Oates Con-
certs (March 5)

Country Music Specials:
Larry Gatlin & Gatlin Brothers (February 26 27)
Pop Music Specials:
Chicago (March 19-20)
DIR Broadcasting Net
Inside Track:
Phil Collins & Steve Winwood (February 21)

Global Satellite

Rockline:
Red Rider/TBA (February 21)
Greg Kihn/TBA (February 28)
Narwood
Country Closeup:
Lacy J. Dalton (February 21)
Merle Haggard (February 28)
Muslic Makers:
Robert Goulet (February 21)
Bob Crosby (February 28)
NBC
Source:

Novo Combo/Haircut 100 Concert
(February 18-20)

Rockstreet (February 18-20)

Hall & QOates Live Concert
(February 28)

RKO Networks
Captured Live!
Ozzy Osbourne (February 19-20)
Countdown America (IS, Inc.):
Little River Band spotlighted (February 5-6)
Rolling Stone
Magazine Productions

Guest DJ:

Supertramp’s Bob Seibenberg (February 21)
Saga's Michael Sadler (February 28)

United Stations
Weekly Country Music Countdown:

Crystal Gayle (February 18-20)

Great Sounds:
Four Lads (February 18-20)
Les and Lasry Elgart (February 25-27)

Watermark
Muslcall:

Nancy Walker/Bing Crosby/Oklahoma
(February 19-20)

Soundtrack of the ’60s:
Peter & Gordon/Tommy James & Shondells
(February 19-20)

Westwood One

Budwelser Concert Hour:

Chaka Khan (March 4-6)
Smokey Robinson (March 18-20)

The Countdown:

Lionel Richie/Ray Parker (February 18-20)
Commodores/ Khan (February 25-27)

In Concert:

Night Ranger/frank Marino (March 4-6)
Men At Work (March 18-20)

Off The Record Specials:
Judas Priest (February 18-20)

Phil Collins (February 25-27)

Pop Concerts:

Air Supply (February 21)

Rock Album Countdown:
Pretenders/Saga (February 18-20)
Tom Petty/J. Geils Band (February 25-27)

Rock Chronicles:

Rock Producers (February 18-20)
Solo Careers (February 25-27)
Star Trak Profile:

Michael McDonald (February 28)
America (March 14)

~

/

Moe Bandy (February 25-27)
Dick Clark’s Rock Roll
And Remember:

ELO (February 18-20)
Peter & Gordon (February 25-27)

Contemporary Net/
Spotlight Speclal:
Linda Ronstadt (February 20)

“m mad as hell,
and | won’t take it anymore.”
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BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY. Nj 07670 (800) 6311600

More of what you come to Bonneville for!

R&R/Friday, February 4, 1983

RADIORADIO’S SUPER CONCERT — In its first special of the year,
RadioRadio has put together a series of concert highlights for “On Stage
Tonight: Super Concert.” Among those sharing the spotlight on February 12
are Carole King, the Commodores, Air Supply, Sheena Easton, the Little River
Band and, above, Daryl Hall & John Oates with RadioRadio’s VP/GM Bob Kip-
perman, Director/Programming Leslie Corn, and two unidentified bystanders.

NEWS & INFORMATION FEATURES

ABC

All six ABC Radio Networks will be airing a two-
week. 240-part series on crime in America,
compiled by ABC News.

(Begins airing February 13)

Direction Net:

“'Coping With Your Life”’ examines New Year's
resolutions, white lies, envy (February 7-11)

“Alternative Energy: Tangible or Intangible?"
(February 7-11)

Information Net:

'John Stossel Consumer Lookout'' features generic
packaged goods and blind taste tests

(February 12-13)

Clayton Webster

Jack Carney’s Comedy Store:
‘One Time Only George Burns Special™*
(February 21)
Earth News

Author Stuart Berg Flexner discusses the English
language (February 10-13)

Narwood
Minding Your Business:

Stress consultants (February 7-8)
Cars and concepts (February 9)
Rent-A-Record franchise operation (February 11)

Outlook:

February schedule devoted to Black History Month
with

®Bernice Grant has been ap-
pointed executive assistant to William
Small, President of UPI. She was
most recently a newswriter for
WCBS/New York.

John Langston (February 8)

Spanish-American War (February 9)

Inventor Lewis H. Latimer (February 10)

John Lewis of Atlanta City Council (February 12)

NBC
Newsline Extra:

““The Otympic Challenge'’ looks at the ‘84 Summer
Olympic Games in Los Angeles (February 7-11)

Strand Broadcast Services
Something You Should Know:
Approval addiction (February 9)
Pets as therapists (February 10)
Syndicate It, Inc.
Black Women: Portrait Of Dignity
Cleopatra (February 8)
Judith the Fire (February 10)
Zenobia (February 12)
Nzinga (February 14)
Black History Notes:
Booker T. Washington (February 8)
Charles Drew (February 9)
Joe Lewis (February 10)
Crispus Attucks (February 12)
Matthew Henson (February 14)
Watermark
TV Tonite:
“Winds of War,” Pt. 2-6 — ABC (February 7-10)
“'Famity Tree'' — NBC (February 11)
Westwood One
Cross-Country:
Statiers/Lee Greenwood/Termi Gibbs

(Week of February 7)
Steve Wariner/Charlie McCoy/Richard Sterban

(Week of February 14)
Brad Messer’s Daybook:
Baitimore 1904 fire (February 7)
Spacelab (February 8)
31-day President (February 9)
Thomas Edison (February 11)

jam

PRODUCTIONS

The jingles America hears on

RKO’S “SOLID GOLD
SATURDAY NIGHT”

are from JAM Creative Productions.

Hear what we can do for you. .. call today!

4631 Insurance Lane
Dallas, Texas 75205
(214) 526-7080
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Private Code Prevents Unwanted Calls

Ever had your phone ring off the
hook, only for you to answer and find
an annoying salesman, obscene caller,
or wrong number at the other end?
The Prive Code eliminates that pro-
blem, automatically screening out
undesirable chatters by virtue of a
three-digit code.

You give different code numbers in
advance to the people you'd like to
have call. When a caller dials your
regular phone number, a lifelike, syn-
thesized female voice answers initially,
requesting that the caller enter his
code either by touch tone or by voice.

The Prive Code checks that number
agalnst a list of codes you've previous-
ly authorized. If it's OK, the call rings
through and the unit’s screen lights up
with the caller’s code. At that point you
have the option of answering or letting
it ring.

According to its manufacturer, In-
ternational Mobile Machines Corp.
(IMM), Prive Code takes a mere 20
seconds to install. The unit itself is
solid-state electronic with no moving
parts or tape. Cost is a one-time-only
$299. For information and a sample
listening, dial (215) 735-9944.

Limo Spins Business, Pleasure Wheels

Today's tighter-pursestrings
economy is forcing many to adjust
their economic sights. But not Epson
America. The firm added 58 inches to
the middle of a Mercedes Benz 450
and equipped the 22-foot long result
with a $15,000 stereo system, a com-
plete desktop computer, a portable
computer, a color TV, VCR and, of
course, a bar.

This *limousine of the future’’ could
give record promotion a new slant,
reminiscent of the old days. Just think
— while on the way to a local concert,
a promotion exec could quickly punch
up the latest sales and chart informa-
tion for that still-unconvinced program
director, view an act’s latest video ven-
ture, or preview tracks for another ar-
tist’s forthcoming album.

jam

PRODUCTIONS

The jingles America hears on

THE DICK CLARK
NATIONAL
MUSIC SURVEY

are from JAM Creative Productions.

Hear what we can do for you. ..call today!

4631 Insurance Lane
Dallas, Texas 75205
(214) 526-7080
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Pro:Motions

Qwaest, Quincy Jones Prods.
Announce Three Appointments

.

Ed Eckstine Don Wilson Fran Amitin

Ed Eckstine has been promoted to Executive VP/GM
of Qwest Records and Quincy Jones Productions.
He's been with the organization for nine years. In other
activity, Don Wilson has been tapped to fill the newly-
created post of Director/Business Affairs of both firms,
while Fran Amitin has been upped to Director/Quincy
Jones Publishing, moving up from Publishing Adminis-
trator.

PolyGram Elevates Rich

Arnoid Rich has been promoted
to Sr. VP/Law for the PolyGram
Corporation. He's been with the
company since 1974 when he join-
ed as VP/Law. Rich will also retain
his duties as General Counsel to
the U.S. PolyGram Companies. In a
related move, Lisa Rothblum has
been named Sr. Attorney, Poly-
Gram Records, Inc.

Arnold Rich

Biggs Heads Penthouse

Toni Biggs moves from directing West Coast opera-
tions for Penthouse and Omni magazines to head of
sister firm Penthouse Records. Among the forthcom-
ing label releases is a debut LP by Threshold.

DeMichele Joins WMC-FM

Dennis DeMichele joins WMC-FM/Memphis as
Sales Manager. Prior to that he was General Sales
Manager for WFBC-AM & FM/Greenville. Account ex-
ecutive Sidney Mendelison is also named Assistant
Sales Manager.

PCM Records Premieres

PCM Records, under the direction of President Bob
Cullen, has signed Kenny Rankin and Little Anthony
and released an LP by Patrick Williams. Additional
staffers include Bernie Sparago, National Sales Direc-
tor; Tom Cossie, National Promotion Director; and
Caroline Moizan, Production Manager.

WB Ups Cohen

Ted Cohen has been elevated to Director/Artist
Development at Warner Bros. Records. Since 1978
he’s served as the label's National Artist Development
Manager. His background also includes a stint with CBS
Records.

PolyGram Canada Promotes Two

Most recently Director of National Promotion/Publicity
for PolyGram Canada, Robert Ansell becomes
VP/Promotion & Media Relations, as well as a member of
the Management Committee of PolyGram. In addition,
Michael Theriault is promoted to Director/Product
Marketing.

Gurewitz Forms Company

industry veteran Al Gurewitz has founded Al Gure-
witz Entertainment, Inc., a firm specializing in promo-
tion, marketing, sales, management, artist development,
and consulting. Gurewitz is the former VP/Promotion of
E/P/A. Based in Connecticut, the company may be
reached at (203) 374-9401.

CBS Taps Shuiman

Jerry Shulman moves up to Di- '
rector/Market Development, CBS
Records. During his eleven years
with the label, Shulman has served "
as Director/Market Research and
Director/Marketing Planning.

Jerry Shulman

Pond Moves Up At Capitol

Nick Pond has been appointed Corporate Direc-
tor/Special Projects for Raleigh-based Capitol Broad-
casting Company. He exits his in-house post as Cor-
porate Director/Sports Development, a position he held
for the last four years.

KNBR Appoints Orrante

Four-year station vet Wendy Orrante assumes the
Retall Sales Manager post with KNBR/San Francisco.
Prior to joining KNBR, she served on the sales staff of
local outiet KRON-TV.

Furiong Upped At Group W

Charies Furlong has been named Director/Editorial
Services, Corporate Communications, at Group W. He's
worked with the company since 1979, most recently as
Manager/Editorial Services.

AFT NEWSBEAT

A SERVICE

OF THE
AMERICAN
FEDERATION
OF TEACHERS,
AFL-CIO

“Gives broadcast AFT NEWSBEAT
media fast access... provides linkage to...
This carefully BCapitol Hill testimony,
produced service press conferences,
showed a knowledge meetings related to
of needs of developments in the
commercial media.” fields of health,
education and labor.
AFL-CIO 1981 FILM AND B National trends in

BROADCAST CONTEST

A
800-424-2424

teaching, collective
bargaining, health care,
and politics.

AR
800-424-2424

Take advantage of this
link. Call 800-424-2424
for supplements to your
radio news operation as
well as reaction
comments that can be
used in print.

y 4
800-424-2424




~ JHAN HIBER

Beautiful Music Bounceback?

Last week we took a look at the health of AOR as seen through
the fall Arbitrons. Using that same perspective, this week we’ll dig
into another hot conversation topic lately — namely, the state of

Beautiful Music.

Has the format risen Phoenix-like
from the ashes this sweep, as some are
contending? Or are there other expla-
nations for what might appear to be a
more robust state of health for this re-
laxing format? I randomly took eight
of the top 50 markets — Atlanta, Buf-
falo, Kansas City, Milwaukee, Norfolk,
Philadelphia, San Diego and Seattle —
and dug into the matter. I'll show you
how it looks from this objective van-
tage point, then discuss the future for
stations with this programming.

Roller Coaster Ratings

The current state of Beautiful Music’s
ratings vigor reminds me of gazing at
abstract art — you can see what you
want to see, and who's to contradict
you? For example, it all depends on the
comparisons that are being made. If
you look at the overall shares of the
BM stations examined for this article
you’'ll discover the following:

63% of the combined Beautiful Music
shares in the relevant markets de-
clined compared to the fall 81
sweep — but . ..

75% of the combined Beautiful Music
shares in the relevant markets
were up over the spring ’82
estimates.

Talk about roller-coaster ratings! It's
enough to make a GM sign up as a
charter member of the three-martini-
for-lunch bunch.

What about the shares in the 35-64
demo, the heart of any BM audience?
Comparing apples to apples (fall *81 to
fall '82), it turned out that 63% of the
markets involved dropped in combined
BM shares. In some markets the
decline was precipitous, almost 25% in
Kansas City, for example. Most metros
experienced lesser slippage, and San
Diego even notched a 28% increase in
Beautiful Music representation in this
key demo.

Methodology, Competitive
Factors

Looking for explanations, I'd suggest
considering two major topics. First is
Arbitron’s methodology. Next, con-
sider the impact of Big Band or tradi-
tional MOR sounds that are now be-
coming more prevalent.

It is not surprising that many BM
stations are down when compared to
the fall 81 report. Remember that at
that time, DST for blacks had yet to be
implemented, while in the spring many
BM stations had their shares devasta-
ted by a methodology aimed at (suc-
cessfully so) increasing the represen-
tation of 18-34 year old black males —
hardly prime candidates for the
Beautiful format.

“In seven of the eight examined
markets, there was constant
and notable growth in the per-
centage of the populace esti-
mated to be 554, while con-
currently the younger end of the
demographic spectrum was
declining.”

Also, as mentioned last week, the
annual population updates which hit
in each fall book show an increasing
trend towards the aging of the
population. Since time marches on for
all of us, this should come as no sur-
prise, but what is significant from a
programming and marketing perspec-
tive is the impact on Arbitron. In
seven of the eight examined markets,
there was constant and notable growth
in the percentage of the populace esti-
mated to be 554, while concurrently

to that audience.

Various folks at the RAB’s Managing Sales Conference in Dallas were
asking, “Is one reason AOR doesn’t seem to be doing as well this sweep
possibly due to small sample sizes among men 18-24?>

In a word, yes. Always look on page three of your local market reports to
see what “percent of unweighted in-tab” came back from men 18-24 from
book to book. Take that percentage as a portion of the metro diary total and
you may find, as did one top 20 market, that just a few dozen diaries are used
to represent the total population of this key AOR demo. The fewer diaries
returned from a demo, the more unstable the estimates for stations appealing

acquire small share gains.

Arbitron Reissues Toledo

Because Arbitron miscredited WSPD as a daytime-only station, the
original fall ’82 local market report has been reissued. The representation of
WSPD’s quarter-hour audience over a fuller schedule causes the station to drop
from a metro 12+ share of 12.3 to 9.7, while 11 other metro Toledo stations

In-Car, Working Supplement Coming

Arbitron will soon be mailing to client stations an overview of how they
stack up for listeners in vehicles, as well as their audiences among working
women. This data, which has been collected since the summer °82 sweep but
has yet to be reported in the ratings books, will cover broad highlights such as
12+ in-car data for combined drivetimes and 18+ working women listening
for the total week. Stations desiring more detailed information can break the
additional numbers out through the AID system or a post-survey diary review.
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the younger end of the demographic
spectrum was declining.

This increasing presence of the 55+
cells in Arbitron’s sampling and
weighting procedures may have begun

“. .. The overall scoreboard,
compared to the previous fall
book, looks softer.”

[MErsleaestss SMe L _Semp s e o
to show some payoff this book as the
new population estimates were
plugged ini What will happen when
DST for Hispanics hits could throw
another monkey wrench into the
works, but T don’t expect that new
methodology to have the traumatic
impact of DST for blacks.

Another Arbitron methodology that
may have had some effect is the Ex-
panded Sample Frame, ESF, whereby
those not in the phone books are
recruited. In the past, ESF has had a
polar skew — very young, very old,
rich, poor, etc. What may have hap-
pened in this sweep (since I saw the
same phenomenon in examining the
AOR situation last week) is that ESF in
some markets may have been more
successful at reaching the upscale folks
who aren’t listed and might be
more inclined to sample a Beautiful
Music station. Since ESF sampling
essentially works off a list of random
numbers, however, gains achieved
through ESF wobbles may be as ephe-
meral as yesterday’s fashions. If the
ESF in-tab is up notably in your area
— it rose in seven of the eight markets
seen here; look on page three of your
books to see what happened in your
market — for two consecutive books
and Beautiful Music seems to be
healthier, then a more solid connection
can be established.

There is also the increasing trend of
stations switching to a Big Band sound,
offering an alternative to those who
previously had only Beautiful Music to
listen to. Six of the examined markets
now have that programming alterna-
tive available, and in five of those
metros the Big Band station has grown
over the past year. One reason 63% of
the combined BM shares have slipped
is that listeners have devoted more and
more of their precious quarter hours to
other non-rock alternatives such as Big
Band.

The FutureIs . . .

Although in some markets
remaining BM stations have benefitted
from former competitors leaving the
format (Cox switched its BM stations
in Atlanta, Philadelphia, and L.A. to
A/C for example), the overall scoreboard,
compared to the previous fall book,
looks softer. Given the new reality of
Arbitron’s methodology adjustments
and more competition, that is not sur-
prising. But what does it all portend
for the future of this format?

I think it’s important to look first of
all at the 35-64 cell. Will this group be
properly represented by Arbitron in
the future? I think yes, although the
estimates may not be as rosy as they
once were. Two developments give me
cause for optimism on this issue. First
is the aging as reflected in the annual
population updates that Arbitron re-
ceives from Market Statistics, Inc. As
noted before, in almost every market
probed there was a stronger representa-

“One reason 63% of the com-
bined BM shares have slipped is
that listeners have devoted more
and more of their precious quar-
ter hours to other non-rock alter-
natives such as Big Band.”
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tion of-the 554 demos in the population
estimates, and this trend will accelerate in
the future. The other boon to a healthy
representation of the 35+ demos is the
expansion of programming to serve
these folks. FCC Chairman Mark
Fowler must be pleased as the market-
place swings into action, adjusting less
successful stations to Big Band or other
formats that attract quarter-hours
from the 35+ crowd.

As for the Beautiful Music niche
specifically, there may be cause for op-
timism here too. Bonneville has up-
dated its music and is now distributing
by satellite a relatively upbeat mor-
ning offering called ““Daybreak,” pat-
terned after the successful approach
created at KBIG/Los Angeles. Like-
wise, Schulke is looking at renovating
its playlist and music flow. Yes, it
seems as though the format has
received a shock in the last year or so.
It remains to be seen whether that
shock has some therapeutic value in
reviving the Beautiful Music format.



JUST WHEN YOU THOUGHT IT WAS SAFE
TO CONTINUE YOUR RADIO PROMOTIONS
OF NEW MOVIES AS YOU'VE ALWAYS
DONE THEM..

This exciting new concept in radio will enable you to align your station closer than ever with the
world of major motion pictures, exclusively in your market. And here's the good news. ..

THE AUDIO PRESS KIT IS FREE OF CHARGE AND CARRIES NO COMMERCIALS.

Each audio press kit contains:
- Fully produced featurettes with the film'’s major stars.

Exclusive open-ended interviews with the film’s major stars.

Audio clips from the movie.

General station |D.'s (and where possible, personalized |.D.’s) from one of the film’s major stars.

Promotional ideas, tie-ins, and activities.

Instructions on how to maximize the usage of all the elements included in the kit in the most
creative and productive manner.

The audio press kit, in short, is designed for maximum flexibility and its unique elements will enable
your station to deliver new movie promotions as never beforel

The first two audio press kits are now available on an exclusive basis to and in each market.

- “The Sting II” featuring Jackie Gleason, Mac Dawvis, Teri Garr, Karl Malden and more.
- “The Pirates Of Penzance” featuring Linda Ronstadt, Rex Smith, Joe Papp and more.

If you would I|ke mformo’non concernlng this new and innovative concept in radio, please contact:
3 : T T AESEEEESEEEEEESEEEEEEEEEEEEEEEEEEEEE

DIRECTOR OF AFFILIATE STATIONS
RICHES, RUBINSTEIN & RADIO, INC.
720 N. SEWARD ST.

HOLLYWOOD, CA 90038

NAME:
TITLE:
STATION/FORMAT:
ADDRESS:
CITY/STATE/ZIP:
ORCALL: (213) 461-9977
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When It Comes To Action,

CHR Comes To
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Columbus, OH

WLVQ Stretches Winning
Margin; WXGT Slips;
WVKO Jumps; WTVN

Up Three With Buckeyes;
Country Up, BM Down

Spring 'z Fall 's2
WLVQ (AOR) 11.0 12.6
WTVN (AC) 9.3 11.2
WXGT (CHR) 109 8.6

Memphis

KWAM-FM Becomes
KRNB, Climbs Three
And Takes Lead;
Other Black/Urbans
Grow; WZXR Drops

Spring '8z Fall '82
KRNB (Blk) 83 110

WHRK (Urbn) 89 9.9
WMC-FM (CHR) 10.2 9.5

WDIA (Blk) 8.3 9.0
WEZI (BM) 7.7 8.3
WMC (Ctry) 7.2 8.0
WRVR (AC) 8.3 7.5
WZXR (AOR) 10.7 7.1
WLOK (Blk) 5.0 6.5
WREC (BBnd) 49 56
WLVS (Ctry) 3.8 35
WMPS (Ctry) 3.1 3.1
WHBQ (AC) 2.1 2.0
WWEE (Talk) 1.4 1.9
KWAM (Rel) 3.8 1.3

Nashville

WKDF Stable, Still Tops
As WZEZ, WSIX-FM Hit
Double Digits; WWKX
Slips; WVOL Down Three

Spring '8z Fall '82
WKDF (AOR) 124 128
WZEZ (BM) 94 102
WSIX-FM (Ctry) 92 100
WWKX (CHR) 100 9.0

WWW americanradiohistorv. com

WSNY (AC) 71 83
WVKO (Blk) 45 70
WBNS-FM (BM) 74 69
WMNI (Ctry) 51 65
WNCI (AC) 85 6.1
WBNS (AC) 67 58
WCOL (BBnd) 66 5.5
WHOK (Ctry) 33 41
WBBY (Jazz) 14 20
WRFD (AC) 5 18
WRMZ (BM) 30 18

WLAC (Talk) 5.7 6.8
WVOL (BIk) 9.4 6.1
WSM (Ctry) 6.8 59
WYHY (AC) 33 49
WSM-FM (AC) 6.3 4.1
WMAK (Gold) ® 2.0 3.0
WSIX (Ctry) 29 29
WJYN (Easy) 3.4 2.8
WNKZ (Ctry) 1.1 2.1
WAMB (BBnd) 31 15
WAJN (Misc) — 13
WKOS (CHR) 2.1 13
WJKZ (Ctry) - 13
WTIJT (Ctry) - 1.1
WKDA (Ctry) 1.4 1.0

San Antonio

KISS Widens Lead As
KTFM Slips; KAJA

Grabs Country Edge;
KITY Adds Two

Spring '82  Fall '82
KISS (AOR) 111 122
KAJA (Ctry) 6.0 75
KTFM (CHR) 9.0 7.3
KTSA (CHR) 7.4 6.4
KQXT (BM) 6.5 6.3
KCOR (Span) 5.5 6.0
KKYX (Ctry) 6.4 6.0
KITY (CHR) 38 5.7
KLLS (AC) 4.6 5.4
WOAI(N/T) - 54 5.2
KBUC-FM (Ctry) 4.2 4.6
KONO (AC) 4.9 4.0
KCCW (BBnd) 3.6 3.3
KEDA (Span) 45 2.6
KVAR (Span) 1.7 2.3
KBUC (Ctry) 20 22
KGNB (AC) q 1.8
KESI (AOR) 5 1.7
KSLR (Clas) 2.4 1.2
KAPE (Blk) 2.1 1.0

KWED-FM (Span) .5 1.0

Louisville

- WAMZ Adds Six, Soars
To First; WLOU Holds
Second; WVEZ
Rebounds; WRKA

Down Two

Spring '82  Fail ‘82
WAMZ (Ctry) 73 134
WLOU (Blk) 93 9.8
WVEZ (BM) 8.4 9.6
WHAS (AC) 9.0 9.4
WQMF (AOR) 7.9 7.8
WRKA (AC) 9.6 7.7
WAVG (AC) 81 7.2
WCH (Ctry) 7.2 6.0
WAKY (Gold) 7.0 5.7
WLRS (AOR) 5.8 4.9
WKJJ (AC) 6.3 4.7
WXVW (Easy) 1.4 2.4
WINN (Ctry) 33 1.6
WJYL (AC) q 1.6
WFIA (Rel) .6 1.1

Format Legend
A/C— Adult/Contemporary, AOR—

Album-Oriented Rock, BBnd—Big |

Band, Blk/Urbn—Black/Urban, BM/
Easy—Beautiful Music, Easy Listen-
ing, CHR—Contemporary Hit Radio,
Clas—Classical, Ctry—Country,
Gold—Oldies, Jazz—Jazz, Misc.—
Miscellaneocus, News—News, Rel-—
Religious, Span—Spanish, Talk—Talk.
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Advances, Fall ‘82 Quarterlies, 12+

Rochester

WEZO Stable On Top;
WCMF Moves To
Second, Widens AOR
Lead; WPXY Doubles

Spring '8z Fall ‘82

WEZO (BM) 13.7 135
WCMF (AOR) 99 108
WVOR (AC) 10.0 9.6
WHAM (AC) 10.1 9.1
WMJQ (AOR) 8.2 7.2
WPXY (AC) 32 6.5

WHFM (CHR) 51 59
WPXN (BBnd) 5.3 5.2

WBBF (AC) 4.4 5.1
WNYR (Ctry) 79 49
WYLF (BBnd) 5 2.9
WDKX (Blk) 3.1 2.5
WFLC (Ctry) 22 16
WRTK (AC) 1.6 14
Birmingham

WZZK Slips But Still
Wins; WENN-FM Closes
Gap; WKXX Secfter;
WAPI-FM Jumps
By Three

Spring '82  Fall '82
WZZK (Ctry) 166 14.1

WENN-FM (Blk) 123 137
WKXX (CHR) 113 102

WATV (Blk) 73 17
WAPLFM (AOR) 44 74
WQEZ (BM) 59 49
 WJLD (Blk) 43 47
WVOK (Ctry) 33 45
WSGN (AC) 50 37
WERC (AC) 30 36
WENN (BIk) 40 34
WDJC (Rel) 21 31
WAPI (AC) 22 27

WRKK (Ctry) 3.1 2.6
WYDE (Gold) 1.9 2.3
WCRT (BBnd) 2.8 1.9
WBUL (Blk) 2.6 1.6

Salt Lake City

KSL Jumps By Four,
Retakes Title As KSFI
Slips; KSOP-FM Adds
3%, Surges To Second;

KRSP-FM Takes
AOR Lead
Spring '82  Fall ’82
KSL (AC) 90 131
KSOP-FM (Ctry) 6.8 104
KSFI (BM) 107 102

KRSP-FM (AOR) 5.8 7.0
KCPX-FM (AOR) 7.6 6.3

KALL (AC) 3.8 4.9
KDAB (AC) 4.0 4.5
KLUB (BM) 5.5 44
KISN (AC) 4.6 3.8
KRSP (CHR) 3.7 3.8

KALL-FM (AC) 34 34
KFMY (CHR) 51 33

KLRZ (AC) 3.2 3.2
KCPX (CHR) 3.2 3.2
KDYL (News) 1.6 2.3
KRGO (Ctry) 30 21
KZAN (Ctry) 32 2.1
KSQP (Ctry) 2.0 1.9

:
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Somethlng TO Grab For ... addedThis week At cHR:

From the Ric Ocasek LP BEATITUDE gys 2022 WCA U-FM WSEZ wJBQ KVOL

Produced by Ric Ocasek WLOL-FM ~ WSSX WIGY WBWB
KlQQ WNOK-FM WFBG  KEN/

AOR/Tracks e WKRZ-FM  WVIC WISE  KCDQ

WABB-FM KBBK WFLB
AOR/AIbumsQ CK101 KSKD KILE

MASS APPEAL HIT!

KS94 WQUA KFQD

From the Donna Summer LP DONNA SUMMER gys 2005

- KOY WCPI Y94
Produced by Quincy Jones for
, ' " (e WVLK KSEL  KRQ
A/C Chart €X) WAKR WROV KQWB

KMBZ KFOR WXLK

FIRST WEEK!

“Whirly Girl”....

Produced by I. Angel/Ken Mansfield KITY KIDD WEFLB KISR
From the forthcoming Geffen LP. OXO GHS 4001 WCS C WACZ WPFM KG HO
WGH WOMP-FM WXLK  KCBN

KTFM wuxa WwzyQ KVOL

SIGNIFICANT ACTION

“Little Thing Called Love"

NEILYOUNG AOR/Albums #14 KYST 22-20 WRKR 34-30
F the Neil Y LP TRANS
. THANS ARENEINAE otng GHS 2018 \pinA (). FM 35-32  WGH deb 33 KFMW add
Prczjdlrlced by”NelI Young, David Briggs, JB10533-28 WUXQ 27-18 99KG add
M .
e NI EEeaey WPHD 16 WOMP-FM 38-30 KFMZ8-5
WPST 36-31 KISR 19 KSLY 30-28

IPPED
“Underneath the Streetlight” ... JUST SH

Produced by Joni Mitchell From the Geffen LP WILD THINGS RUN FAST GHS 2019

™
“Sex (I (9
eX m a = u a) 729747 From the Geffen LP PLEASURE VICTIM

GHS 2036 GEFFEN
| Produced by Daniel R. Van Patten MANUFACTURED BY WARNER BROS. RECORDS RECORDS
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“This is Mary Dorman reporting live for
NBC Radio from the Washington Monument.’




NBG
RADIO

OUT OF THE STUDIO.
ON THE SCENE.

NBC Radio News Hotline Report 12/8/82, 8:18PM EST
“The very latest thing to happen is that the van

tipped over with a man in it and we think

perhaps he’s unconscious. The police are taking

abig box out of there, whether that'’s the

supposed bomb or not...they’re taking it

away and looking at it. There are three or

four helicopters hovering...right now the

police are crawling all over this area.”

For radio reporting that’s live and “in color” count on the
unique sound of NBC Radio News.

We take your audience to the scene of history-making events,

anchoring newscasts live.

On a day-to-day basis, NBC provides consistent, high-quality,
“full color” radio news,offering more actualities and newsline

feeds than anyone else.

We take the story—big or small—and bring it to life for your
listeners.

NBC Radio News. We're there when you need us the most.

NBC
Radio
Network

For stations committed to news.
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Time

Management

BRUCE JOHNSON

Part IT

Management

In my last column I pointed out many of the problems
that arise from inefficient time management, exaggerating
slightly for effect. This week I'll supply some specific
techniques that will allow you to get control of your time.

The procedure for gaining con-
trol may seem time-consuming in
the beginning, but once im-
plemented it results in your being
able to have the time to be creative
and look for other opportunities for
your station. Moreover, it
eliminates the anxiety that is a by-
product of crisis management.

I suggest you do as follows:

1. Set a longterm goal and then
short, intermediate, and longterm
plans and objectives to accomplish
the goal — in writing!

2. Prepare a list of daily, weekly,
monthly and annual priorities
which are derived from your plan.

3. Make a list of all the time-
wasting activities in which you are
currently engaged. (In essence,
these are all the activities in your
business and personal life that do
not help you to achieve your goal.)

EXAMPLE:

a. Telephone interruptions.

b. Visitor interruptions.

¢. Nonproductive outside ac-

tivities.

d. Unnecessary meetings.

e. Unorganized filing system.

f. Procrastination or lack of self-

discipline.

When making your list of ‘‘time-
wasters” please be honest with
yourself. Admitting the problem is
the first step towards its solution.

Once you have devised a plan
and a list of priorities, there is a
very simple way to rid yourself of
time-wasting activities — stick to
your priorities!

Sticking to your priorities
sounds easy enough, but as you
have probably already discovered,
it takes more than backbone and
courage. What is really important
is self-discipline.

Bruce Johnson, currently a management
consultant, has served as President of RKO,
Starr, and SRO Broadcasting’s radio opera-
tions, and held executive positions with top
rep firms in the course of a 30-year broadcast
career. He can be contacted c/o R&R, 1930
Century Park West, Los Angeles, CA 90067.

This column will alternate with Jonathan
Hall's Sales & Marketing column.

If the organization is to run pro-
perly and reach its goals, you must
set the tempo. You, as the
manager, must be in control. If
you run your station by consensus
please be aware of a point I at-
tempted to make in an earlier col-
umn — ‘“you’ll find no statues to
committees.”

Write It Down!

I am assuming that you make it
a practice to write notes to
yourself (distinguished from talk-
ing to yourself after you have
learned about the Arbitron and
Birch advances), and that you
keep some kind of calendar to
guide you through the maze.

Be advised, however, that just
because Abe Lincoln had a statue
erected to his memory after
writing a speech on an envelope
during a train ride, that you are
not justified in keeping your notes
on the back of an airline boarding
pass.

A record of what you are going
to do makes good documentation
of what you have accomplished
and provides a key as to what went
right or wrong. Whatever record
you use to keep yourself up-to-
date, be certain that the first page
always contains a list of today’s
priorities. Save your daily project
sheets in one file folder in your
desk. Informal records are very
handy when it comes to

reconstructing something at a |

later date.

1. Organize and list the next
day’s projects and priorities just
before you leave the office at
night. Everything is fresh in your
memory and you can cross off
completed projects, or rewrite
projects to be completed, at the
same sitting.

2. Get into the office at least an
hour before the general office and
sales staff. It’s a great time for
catching up, reading the trades,
doing some longterm thinking, and
calling people in other time zones.
Before you greet your first visitor,
or take your first phone call, study
your priorities for the day.

@ Delegate authority and stick to your guns

® Eliminate time-wasting work practices

® Pilan your projects and priorities

@ Reconsider the ‘‘open-door’’ policy

3. The first business hour of the
morning should be reserved for
meetings. with your key depart-
ment heads or others you need to
see. Jus! as a sales manager
should hold daily sales meetings,
you should be in the habit of
meeting regularly with those peo-
ple who report to you.

Regular and scheduled depart-
ment head meetings (individual,
not group) are a great time-saver,
since they eliminate the myriad
‘“small detail” meetings that can
occur during the course of an
average day. Of course, if there is
an emergency then go to it, but I
would be firm on the definition of
what it lakes to qualify for this
type of interruption.

Delegate! Delegate!
Delegate!

You might not believe this, but
some of the best-spent manage-
ment time is not managing; i.e.,
knowing when to sit back and let
your people do what they know
how to de¢. In other words — if it’s
working, don’t try to fix it.

If you are a football fan, you will
know that a “flea flicker” is a play
in which the quarterback hands off
or pitches to a back who in turn
delivers the ball back to the
quarterback, who then does
something creative with the foot-
ball. WARNING! This play is not
in the radio station general
manager’s playbook.

If you are the kind of manager
who can’t let go, who has to be in
on everything, then send me the
name of your local hospital and I'll
be sure that you receive at least
one get-well card.

Delegate does not mean
abrogate, but merely that you
have emough confidence in
yourself to pick the right people,
explain the plan, give them some
responsibility and authority, and
then let them go forward to suc-
ceed or fail.

Once you have delegated the
project, do not let it come back to
you except for some advice and
counsel. The problem then leaves
your office, once again, on the
shoulders of the delegates.
Remember that you were the one
who piteched the ball to the
halfback after you called the play.

Exploding The Myths

1. The Open Door Policy — All of
us have attended seminars and
read materials on the need to have
information flow both ways in an
organization; i.e., up and down.
Moreover, we have been told that
sitting in ene’s office with the door
closed is also taboo.

But where is it written that your
doorsill must resemble an elec-
tronic checkout machine at a
supermarket?

I realize the much-heralded
““open door policy” sounds great
but I recommend that you do not
become a practitioner. Keep the
door open but let it be known that
no one crosses the threshold
without your permission.

I also practice the quasi-open
door policy in reverse and do not
barge into a subordinate’s office
without asking permission. It’s
simply a matter of courtesy, and
the only way, in my view, the
organization can operate with effi-
ciency and on schedule.

2. Answering Your Own
Telephone — So you like the per-
sonal touch? Accessible at all
times with no one to come between
you and all those nice people who
want to talk to you?

I frankly think answering your
own phone is a terrible waste of
your time and that of the organiza-
tion. How can you possibly stick to
your plan and priorities if you are
subject to frequent interruptions?

If you absolutely insist on being
a switchboard operator then let me
offer a compromise. For at least
the first hour of every day have so-
meone else answer your line and
take messages. In this way you
will have some free time to get
things done and then call back
those people whom you want to
talk to.
Procrastination

Enemy Of Us All

Procrastination is a tough habit
to unlearn. It is to one degree or
another programmed on the tapes
in'our brain. Remember ‘“‘cramm-
ing” for an important exam the
night before or how about ‘“‘waiting
to go see the client after the sale
has been lost?”’

The best way to defeat the
enemy (procrastination) is to
teach yourself to do the difficult or
unpleasant projects first. Get
them out of the way — now!
You're then free to enjoy the fun
and excitement that is — radio.

You Are Not Commanding
An Aircraft Carrier!

Important! Get everything off
your desk that you are not working
on today — and into a file or
wastebasket. If you are am-
bivalent about a piece of paper or
file folder — stow it or throw it.

Finally, your job is to plan,
delegate, motivate, monitor and
control.

The

Look for Jonathan Hall's Sales column next week for an RAB
convention wrap-up.
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NBC Radio’s Young Adult Network

UPERTRAMP

SELF PORTRAIT

&é H ow does it feel to be a

famous name. There’s

a world wants to know
you.” Rick Davies of Super-
tramp penned those lyrics,
and we couldn't resist posing
the same question to all five
Supertramp members. The
result? A unique, 3-hour, Val-
entine’s Day Special. Cre-
ated by the band members
themselves exclusively for
The Source. Rare interviews
Anecdotes about the early
days Unreleased demo ver-
sions of “Dreamer,” “Crime
Of The Century” “The Logi-
cal Song;’ and “Breakfast In
America!’ Plus “It’s Raining
Again,” “My Kind Of Lady,’
and more from their latest al-
bum, “Famous Last Words.’
on A&M Records. Produced
by Mismanagement/Warren
Cosford Production One.
Don’t miss the special des-
tined to become the most
definitive portrait of Super-
tramp ever recorded.

Monday, February 14.

Brought to you, in part, by Anheuser Busch.




America’s #1
Movie Theme,
Now Playing At
CHR Statlons
Nationwide
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STEPHEN
BISHOP’S

“It Might Be

You (Theme
From Tootsie)”

WCAU-FM add KITY deb 36 KIOA12-9 WFOX on
JBIOS5add 34 WTiX add WKDQ deb 29 WJAD add
Q107 21-18 KROK add Q104 add WISE on

293 add WZYP add KBBK on WFLB on

94Q add WHHY-FM add  KSKD add KILE 28-20
CKLW on Y103 27-23 KQMQ on KVOL on

WKT| 20-18 WBBQ add WHEB on KNOE-FM add
KiQQ add FMIO0 20-13 WFBG add KISR add
WSPK on WOK! add WIKZ on KKRC-FM 22-20
WKFM add WSFL on WCIR add WRKR 32-28
WHFM add WSEZ add 95XIL aadd D93 on

WAEB 29-20 WRQK add WKHI add KWTO-FM add
WKRZ-FM add WNOK-FM add KJRB 21-21 KENI 38-33
K104 deb 39 KIK 27-26 WQLT on KGHO on
WKEE add WMEE 21-21 WAEV on KDZA add
V100 add WNAM on 2102 add KCDQ on

Produced by Dave Grusin

from the Columbia motion
picture release “Tootsie”

A/C CHART # @

YAZ PUTS THE
ACTION INTO

CHR

SIGNIFICANT ACTION

KEGL KTY KJRB  WPFM KCDQ
WLOL-FM KIOA KNBQ KENI  KOZE
KIQQ KYYX WFOX KGHO

”On ly You”

 Produced by E.C. Raddiffe & Yaz
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After only six months, John Long has de-
parted the Operations Manager slot at WCCO-
FM/Minneapolis. Calling it a “difference in
managerial philosophy,” John indicated he’d
return to Houston to explore employment oppor-
tunities in that market. No replacement was
named for him in the Twin Cities.

Hot on the heels of the news that WCOZ/
Boston PD Andy Beauhien has left to join
KSRR/Houston as PD (see Page 1) comes a
strong street rumor that W COZ may be about to
sign with Rick Carroll as a “Rock of the '80s”
outlet. With WCOZ having just lost the ratings
battle to its eclectic competitor WBCN, a switch
in the “‘modern music” direction could be both
logical and interesting.

Meanwhile, Detroit may get the next Carroll-
formatted station. We hear CJOM/Windsor
(just across the river) has signed with the fast-
growing consulting firm.

And while we’re in Detroit . . . Dick Purtan
will start his new morning show at WCZY on
Monday (2-7), but his former employer CKLW
made it tough on him. Pulled off the air at
CKLW on January 14, Purtan asked for and re-
ceived a verbal release from his contract, which
was to expire February 28. When WCZY began
promoting that Purtan would start there on
February 7, CKLW tried to get an injunction to
halt Purtan’s early segue. The injunction was
not granted, but some’ feelings have definitely
been hurt in this deal.

Happy First Anniversary to Transtar! The
satellite net celebrated its first full year of
operation on Tuesday (2-1).

Former KJR/Seattle and KFI/Los Angeles
personality Eric Chase is joining KRBE/
Houston in afternoon drive. Eric told Street
Talk that, thanks to programmer Michael
Spears, “there’s already an Eric Chase in just
about every market in Texas.” So, Eric’s going
to have to change his name, just so there’s no
confusion. We suggested the air name Hal Mar-
tin, and Eric’s thinking it over.

After an admirable 16 years on the air at
WAEB/Allentown, the last ten as Operations
Manager/PD, Jeff Frank is coming off the air
and relinquishing the programming duties to
Mike Chapman (aka Barry Chase). Chapman
joins WAEB from afternoons at Country-
formatted sister station WTCR/Huntington,
WYV. Jeff retains his OM duties.

WWOL/Buffalo is dropping its Country
format in order to simulcast the CHR format of
sister station WNYS. The change takes place
sometime later this month when the call-letter
change to WNYS (AM) is approved by the FCC

. naturally WNYS will become WNYS-FM
at the same time.

Steve Owens will leave the PD chair at
KBFM/McAllen-Brownsville after three years
to do morning drive at KTFM/San Antonio.
We can’t help but wonder how many call letter
mistakes Steve will be making in the first few
days.

(Sky) Hooked On Jazz

You must have seen in your local sports |
| pages that L.A. Lakers center Kareem
Abdul Jabbar’s home burned down last |
weekend. Forget the fact that the entire |
I home had been remodeled to accommo-
date Kareem’s 7-foot-2 stature . . . and
‘ don’t give a second thought to the 7000
square feet of living space reduced to car-
bon . .. but what about Kareem’s
' precious collection of more than 3000 jazz
albums???
l Well, they melted into a vinyl lump re-
| sembling the by-product of Mt. Kilauea’s
|
|
|

indigestion. But, don’t cry, fellow collec-
tors . . . KMET/Los Angeles just hap-
pened to be cleaning out its extensive
record library, and found more than 3000
jazz LPs, which it willingly gave to the ex-
tremely grateful basketball star.

Lisa Glasberg, who had been morning an-
chor for ABC’s Rock Network, has joined
RKO-1’s news team. She’d previously done
morning news at WMET/Chicago.

Attention all air personalities sick of watching
the rocker panels of their cars rust off in the chill
of winter . . . B100/San Diego has a choice
opening in morning drive. Interested parties
should send the appropriately impressive mater-
ials to PD Glen McCartney.

Former WNEU/Wheeling PD Dave Amos
is the new PD at WTMA/Charleston, SC . . .
KSEL-AM & FM/Lubbock MD Shaun Holly
departs to be named PD at crosstown KRLB

- Matt McCall has joined WLVA/Lynch-
burg, VA as PD from his Production Director’s
post at competing stations WWOD & WKZZ

. KIIX/Ft. Collins, CO PD Scott Aber has
resigned to become PD at WITY/Danville, IL.

The new lineup at KBRG/San Francisco
(soon to be Mike Joseph’s latest “Hot Hits”
station — KITS) is: Jeff Hunter and Richard
Sands, both from XTRA/San Diego; Doug
Ritter, last at WXGT/Columbus; KKXL/
Grand Forks’s Gary Leigh; Mark Van
Gelder from KBEQ/Kansas City; Rick
Lee up from KIDD/Monterey; and Todd
Parker, moving from WCAU-FM/Philadel-
phia. Look for the station to finally debut the
new format in mid-February.

After handling mornings at WGRD/Grand
Rapids, Chuck Bailey segues across town to
WOOD for afternoons.

Eddie Kritzer, cofounder of Global
Satellite Network and creator/producer of
“Rockline,” has sold his interest in both pro-
jects to his partners. Eddie has started his own pro-
duction company, aptly titled Eddie Kritzer
Productions. Look for him to become more in-
volved with television and video projects in ad-
dition to his current radio offering “Rock World
Minutes.”

OUR DECALS COST LESS!

Communication
Graphics inc

How can a glossier, higher quality,
screen printed decal cost less than

all those labels you get in the mail?

WINDOW DECALS - BUMPERSTICKERS

CALL US!

They last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502




Phil Collia

Hll,| Must Bo Going!

From the Gold Ip,
’Hello, | Must Be Going!”’ —

a new single,
I Don’t Care Anymore.”

Produced by Phil Collins.
Assisted and engineered by Hugh Padgham.

|ATLANTIC|

curren'ly on Iour. © 1983 Atlantic Recording Corp @ A Worner Communications Co
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PD JAN JEFFRIES EXPLAINS

B104 QOvercomes

Handicaps, Competition

subject that’s close to my heart, since I had the pleasure of being

w hen I write about the success of B104(WBSB)/Baltimore, it’s a

B104’s first PD. When I left to join R&R, Jan Jeffries took over in
July 1980. Since then he has steadily increased the station’s ratings, with
seven out of eight books showing improvement.

The latest 12+ Arbitron shares show B104
rising to third (4.8 to 6.6) in the market, as
well as becoming the number three station

‘“Now that we are settled in, the best way
to describe the evolution of the station’s

18-34 and 2549, not to .
mention number one .
in teens. Shares and
demos like these spell
big dollars for the
advertising depart-
ment.

While B14 is the
only CHR station in
Baltimore, there are
;Oggssﬁ?cﬂ; hﬁa:s Jan Jeffries

sound would be to say that middays is

—

Pat Reilly 'Wally Hindes

hurdled in his fight for points and position in
the market. Below, Jan will discuss these
obstacles and offer some sound advice on
what to do when another station comes into
the market, ready to ‘‘paint a target on your
back.”
Format Evolution

“Without a doubt this is the most thrilled
I've ever been with a book. I've been
through other successful situations before,
but to see this kind of growth at this par-
ticular facility thrills me to no end,” Jan
told me. Prior to joining B104, he had jocked
at WERC & WKXX (KXX106)/Birming-
ham and later successfully programmed
WSGN/Birmingham for a number of years.
He went on to program WLCY/Tampa just
before moving to Baltimore.

“‘Since coming here it’s been a bit of an
uphill climb almest all the way, with a

“Without a doubt this is the most
thriled I've ever been with a
book. I've been through other
successful situations before, but
to see this kind of growth at this
particular facility thrills me to no
end.”

N SO, =, Ry AN e
number of competitive obstacles that some
programmers might have to deal with on an
individual basis, but not all at once. My GM
Jim Fox has been incredibly supportive and
helped orient me to the market, as he has
been here for a number of years.” (See
“B104 Jumps The Obstacles To Success.”)
Jan continued, ‘“We began B104, based on
the research, with a hybrid sound combin-
ing CHR hits with album cuts. Eventually
over the months, we moved all the LP cuts
to nights in an effort to pull people away
from (AOR-formatted) WIYY, and suc-
cessfully established a sharing pattern with
them. Within a short time we started to
close the gap between the two formats
(CHR and AOR), and we’ve now got a pret-
ty good balance between the two. This was
only possible once the market had started to
accept us and demonstrated cume loyalty.

slightly softer than any other daypart. Mor-
nings and afternoons are up and familiar-
sounding, whereas nighttime has a lot more
musical ingredients than in other dayparts.
This is where we expose more of the new
music, and the things we most obviously
avoid are the soft ballads. The main thing
we try and bear in mind is who is listening
to the radio at that particular time.”

TV And Research

B104 has utilized all the tools at its
disposal to establish a presence in the
market. “We’ve done two major series of
TV commercials, using the Chuck Blore
‘Janitor’ spot and then the ‘Drive Module’
from Jam Productions. Interestingly
enough, the Drive Module spot seems tailor-
made for this town since the skyline used
looks like ours, and the tunnel reminds
everyone of the Harbor Tunnel.” Jan added
that billboards had been used in the past,
but hadn’t been part of the promotional
campaign for some time now.

“We also use callouts. We're able to do
quite a bit of it using an aggressive intern
program from the high schools and col-
leges, but I'd do even more of it if I could.
This research not only takes into account
the music, but we ask questions about
listening habits as well. We can pinpoint
what sections of the market we are strong
in and how we are faring against other sta-
tions.”

Communications With
The Audience

Baltimore has long been looked on as a
market in the shadow of Washington. In
some ways it still is, since the two cities are
only an hour’s drive apart. But when it

B104 Jumps The
Obstacles To Success

No one wins anything worthwhile without a bit of a battle. Jan Jeffries
and staff have had more than their share of obstacles cast in the path of suc-
cess that.might have thwarted others. Those problems start with old studios
(fortunately with new equipment) in an undesirable part of town, and continue
with a signal that for the most part is good but has some holes in key areas.
Also, competition from the Washington DC market adds to Jan’s list of possi-
ble stumbling blocks. He told me the station is searching for new studios.

“B104 is in kind of a unique position in that we are now the only CHR in town. When we
started there was CHR competition from WCAO (now Country), WLPL (now A/C WYST), WKTK
(now A/C WQSR), and to some extent WFBR. They've all changed format. Even though we are
the only one left playing all the hits, they have repositioned their formats in such a way as to
come after our upper demos. I'm proud of the numbers we have, and I think we are winning
because we are doing something that no one else is doing. I'm not saying we're winning by
default, but no one else in this market is simply playing the mainstream hits.”

Tuning In To A Weak Signal

Practically everyone Jan competes with in Baltimore has signal parity — B104 does not. The
station has a pretty good signal to the north and east, but "'south of Baltimore is Washington DC,
and a iot of their signals getin here very well. They provide a lot of competition for us, especially in
the southern part of our signal where we tend to be the weakest. Qur signal particularly gives us

fits in Howard and Anne Arundel Counties.”

Jan went on to explain how important these areas are and how he fights back against the
odds. “Both of these counties get lots of Arbitron diaries and heid the key to a lot of numbers for
us. To insure strength, we keep our van in these areas up to four out of seven days. By making
the station visible using the van, we've seen it pay off book after book. The other problem,
besides our signal, is that both of these counties are almost equidistant to the stations in
Washington. So in addition to coming up against the stations in Baitimore, we're also competing
against Q107, DC101, WAVA, and at one time WPGC before it went A/C.

“North of us we have no signal problems at all, and we literally own those counties. This is
why we really concentrate where the signai is marginal. Without a doubt we are the most visible
station in the market. Even where our signal is excellent, the van has become the centerpiece of
our outside involvement. We call ourselves ‘Baltimore’s Best,' and to live up to that we always
keep the station in the forefront of what's happening in the marketplace.”

Continued on Page 24

comes to his staff, Jan feels it’s the best in
either market. “In morning drive it's per-
sonality, information, and music with Pat
Reilly (from WWDC (AM)/Washington)
and (newsman) Wally Hindes. They really
do an excellent job for us. This is the first
FM station in town to really do a personali-
ty show, and we find it works very well. Pat
is one of the most talented and easily-

Ken Mersbn Willy B

directed morning men I've ever worked
with.”

Jan went on to give me the rest of the
lineup. ‘‘Ken Merson does middays (from
WCBM/Baltimore), Willy B (from
B106/San Diego) is doing afternoons, Rick
James rocks at night, Susie Roeser late
nights, and Brian Carter allnight (from
0C101/0cean City). After morning drive we
are pretty tightly-formatted, but we use
some traffic information in afternoon drive.
The jocks are allowed some latitude, and
most of their rap is localized.

“Localizing the content is key to
winning,” Jan asserts. He told me, “We do
show prep, as the jocks don’t have to worry
about the music. The most important thing
for them to remember is that 15 seconds or
so is a lot of time to get something said if
your thoughts are properly edited. They

“lI think 1 give my folks the
freedom to do what needs to be
done. Should a jock go on the air
and overstep the boundaries of
the format, but pull off a pretty
good bit, I've never gone in and
jumped on him for it.”

- o T RS RSEC
must relate to what the public is thinking
about. It makes the audience feel closer to
you.”

I mentioned to Jan that I'd heard
criticism from some market observers that
B104 was sterile-sounding. He countered by
saying, “If you call being localized and
brief being sterile, then you’re wrong. I
think I give my folks the freedom to do what
needs to be done. Should a jock go on the air
and overstep the boundaries of the format,
but pull off a pretty good bit, I've never
gone in and jumped on him for it. They all
know that if they have something that is
worthy of breaking the format over, it’s
(*ay‘lt

1 listened to a composite of B104, and had
to agree with Jan that the station is far from
sterile-sounding. The jocks are warm and

Continued on Page 24



'SHE BLINDED ME WITH SCIENCE(B%M

THE NEW SINGLE BY

THOMAS DOLBY

From the brilliant new mini-album

BLINDED BY SCIENCE ...

Produced by Tim Friese-Greene & T. Dolby or Thomas Morgan Dolby Robertson
ON RECORDS AND HIGH QUALITY XDR CASSETTES
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Continued from Page 22

friendly and have enough freedom to
spread their wings a bit. There is very little
of the typical “‘that was and this is” type of
patter. The production is clean and com-
plements the station. Jan observed, ‘“Too
much talk isn’t good. A great actor like Burt
Reynolds always does better with direction.
When I get my jocks in here with their air-
checks, I sit them in my chair and have
them tell me what is right with the tape.
This reinforces positive thoughts about
what they are doing.”

Promotions

The debate over the value, or lack of
value, of on-air promotions will probably
never end. Are they clutter or entertain-
ment? Jan does promotions and feels they
are of value, but is careful not to let them
overpower the radio station. “We’re like
everyone else that’s active, with movies,
concert tickets and the like. In the last book
we did put our overall promotional em-
phasis on our ‘Money In The Music’ contest,
using the principle of playing four specific
songs in a specific order.

“The difference was that instead of hav-
ing one big winner, we had 40 winners, each
winning $1000 each. The correct designated
caller won the cash. One thing we do guard
against is being over-contested. We played
up the contest, but didn’t overdo it since we
didn’t want the contest to overshadow the
jocks and the music. It should complement,
not detract from the station,” he noted.

Promotion Director John Pavlos sent me
an impressive list of promotions run during
1982. A number of creative ideas, revolving
around local events, have taken place, such
as involvement with the Special Olympics
and booths at the Italian, Polish, Greek, and
German festivals. There were also
giveaways of cash, clothing, concert
tickets, and trips . . . you name it and B104
has given it away. In the past the station
has done bumper sticker campaigns, as
well as a credit card contest. From listen-
ing to the composite and reading over the
list of promotions, it’s plain to see that B104
is everywhere in Baltimore.

Ready For The
Next Challenge

Any time a station reaches a level-of suc-
cess like that enjoyed by B104, it becomes
the target of every other station. I asked
Jan if he had any thoughts on the subject,
considering B104 was the only CHR station
in town. “If someone came in here to rock
directly against us, I would first make sure
that all things were in order, then wait for
results of the first book and go from there.
We would continue to promote and be active
as always.

“Over-reaction before the fact is what
prevents too many winning radio stations
from recovering from that initial impact of
head-on competition,” Jan observed. “I
believe in what we do here, and that we can
always do it better. It’s what we strive for.
If someone came in to Baltimore for a head-
to-head CHR battle I think it would be a
tough row to hoe for the challengers. It goes
back to loyalty, and this station has listener
loyalty. Anyone going in with a good signal,
jocks, promotions, etc., will make an im-
pact. The trick will be for them to keep the
cume over a period of time. We would then
work to fill in any gaps, and keep firing the
guns. We call ourselves ‘Baltimore’s Best
B104,” and we live up to it.”

The Music Sect

CHR’s Most Accurate
Music Information
P1 Playlists . . . See Page 48
Adds & Hots . . . See Page 50
Paralleis . . . .See Page 52
New & Active . .. Ses Page 62

visit WNBC/New York PD Kevin Metheny (r).

Continued from Page 22

stations.

do when they fill out the diaries.

airplay on B104, as will a black crossover.”

Obstacles To Success

Dealing With DST

As you can see, Jan has a lot to deal with at B104. Another competitive factor in the market
is WXYV, an Urban Contemporary outlet that traditionally draws big 12+ and 18+ numbers.
When DST was added to Arbitron methodology, it had a profound effect on the market and
B104, as Jan related. “When it went in, over 20,000 quarter hours of listening were injected into
the formula. We benefited a bit, but the big winner was WXYV, and to some extent the AM Black

“Inreality DST did set us back just a bit, so we took corrective measures to counterbalance it
with our music. At the same time, the adjustments have allowed us to fill the holes created as
others abandoned the contemporary formats. We now play a wider variety of music, including
black product that crosses over. Much of this product seems fo stimulate those upper demo
females, so | think this has been important to our growth. Had we not resporded to the DST pro-
blem, we wouldn’t have the great numbers we have today,” he reasoned.

Jan went on to outline an example of how DST worked against a station in another market. “|
remember back in June looking over a playlist of another FM station in a small market which has a
large black population. They weren't playing any black music at all. When the book came back
the station had dropped four shares.” However, he cautioned, "The thing to remember is that
there are lots of whites living in a High Density Black Area who gst the same $5 premium blacks

“Not everyone likes to hear the same music all the time. i think radio is like eating ice cream.
Sometimes you want some vanilla, sometimes some chocolate, and sometimes you want nuts. If
your station is presenting these songs in a manner that is appealing to the audience, they will
listen to the mixture. All that sounds good to your target audience can be played if it's done in the
right mix. To insure that the mix is right, we preprogram all of the music.”

Continuing to guard all the fronts, Jan told me how he uses MTV to his advantage. “MTV
has become a new factor for us to examine. They are all over this market and having a big effect.
We've found albums selling that weren't getting airplay except far MTV. As a result, we've taken
a few bold steps based on what they're able to do in the market. When we consider new songs
we look at the songs, not the artist, since each artist is able to appeal to several different demos
by the sound of the individual song. Now we've incorporated the effects of DST and MTV into our
thinking about music. If a song on MTV is right for us and motivates the audience, it will find

KYYX NEW WAVE SPECTACULAR — KYYX/Seattle in cooperation with consultants Carroll,

Schwartz & Groves put together the ‘83 New Wave Spectacular. The four-day event featured
performances by Missing Persons, Oingo Boingo, Josie Cotton, Berlin, Wall of Voodoo, Trans-
lator, the Flirts, and Greg Kihn. The event held at the Seattle Center attracted thousands to
hear the music, and check out displays of new wave clothing, hair styles, dancing and musical
equipment. Shown (I-r) is Greg Kihn, KYYX owner Pat O'Day, and consultant Marty Schwartz.

A MEETING WITH METHENY — On a recent
promotional tour in support of his latest
album, ““The Nylon Curtain,”’ Columbia
recording artist Billy Joel (I} stopped in to

DEVO DOES MAGIC — After a recent con-
cert appearance, WB recording artists Devo
invited radio reps backstage to get acquaint-
ed with the proper procedures of ‘whipping
it.’ Pictured (I-r) is group member Mark
Mothersbaugh, and Magic 107/Portland mid-
day personality Alan Budwill.

KRLA JUKEBOX JACKPOT PAYOFF —
KRLA/Los Angeles recently completed the
“Jukebox Jackpot Sweepstakes,” which of-
fered $1110 (station frequency) per hour. Lis-
teners simply called in to win when their
numbers were announced. Sweepstakes
tickets wera mailed to 250,000 homes, and
were available at Kentucky Fried Chicken
outlets. Pictured (I-r) is midday personality
Johnny Hayes giving comfort to winner
Michelle Jackson.
L 4
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SUPERTRAMPING IN TORONTO — During a
recent promotional tour for Supertramp’s
album ’“‘Femous Last Words,” sax player
John Helliwell paid a visit to CHUM/Toronto.
Shown (kr) are PD Jimmy Waters and
Helliwell.
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Motion

WSPT/Stevens Point MD Marie Stage exits
... WKHI/Ocean City PD Wayne Powaell is up-
ped to Assistant GM, and MD Jack Glllen moves
in to the PD chair but will still handle the hits . . .
KSTT/Davenport MD Bill Young has announced
his departure next month to become Creative Ser-
vices Director for WSLQ/Roanoke, with a
replacement yet to be named. Also, Jack Carey is
now doing mornings at KSTT . . . After 18 years
at WTIX/New Orleans, Bob Walker has retired
(1-28).

WVIC/East Lansing MD Tom Gilligan has
resigned to do nights at 195/Miami, creating an
afternoon drive opening . . . WLOL-FM/MInnea-
polis hired Heidi Krammer away from WFBR/Bal-
timore to do all-nights . . . Steve Ocean, last at
CK101/Cocoa Beach, returns to radio to do after-
noons at WGLF/Tallahassee . . . 99KG/Sallna,
KS reports that part-timer Jay Walters is now do-
ing nights . . . KROK/Shreveport PD Hal Harrl-
son exits to go into business for himself, and MD
Keith Greer is acting PD unti a permanent
replacement is named . . . Congrats to KBIM/Ros-
well's John Hendry on his marriage to Pam

West..
s i e ]

Bits

* KTFM/San Antonio took a simple call-
in-and-win album contest and put all the
winners into a drawing for a 103-second
shopping spree at a local grocery store.
Talk about bringing home the bacon — the
winner racked up over $1000 in food when
she went straight for the meat section.

* WSEZ/Winston-Salem was offering to
pay $250,000 to the estate of any listener who
was struck by the recently-downed Cosmos
1204 satellite. No one got hit, so there was no
payoff, but it sure stirred up some talk in
town.

* Q104/Gadsden recently celebrated its
7th anniversary and judged listeners’ birth-
day cards for prizes. Hundreds of cards in
all sizes and shapes jammed the hallways.
Top prize was a Yamaha Moto Bike worth
$1300, with runner-up prizes of cases of
Coca-Cola and albums, plus special seven-
packs of Mellow Yello made up especially
for the anniversary.

Station Profile

P.O. Box 2308

Roswell, NM 88202

Owner: King Broadcasting, inc.
Rep: PRO Radio

President/GM: John King
PD/MD: Harry Dierks

(505) 623-9100

910 kHz

5000 watts

““KBIM endeavors to identify with a rather
diverse market that requires a station to be
many things. Since this market is 200 miles
away from the next large city, our audience
depends on us to keep them entertained and
informed. Our morn-
ings are a 50-50 mix
of music and news
coupled with antics
to get the people-go-
ing.

“As in many mar-
kets we are expect-
ed to be the center of &
knowledge on com-
munity activities. To
make this a success- e
ful part of the station requires everyone to be
aware of everything going on. The jocks must
act as a knowledgeable informer as well as
entertainer.

“Regardiess of the market size, it is vital that
the winning station have a degree of unmatch-
ed professionalism. Each of our air people has
his or her way of accenting the music in a
manner that creates a personal relationship
with the listener. It's important that our listeners
enjoy what we are providing them. We strive
to fulfill their wishes for entertalnment and in-
formation.”

—Harry Dierks
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Davala Promoted To WGST
Station Manager

After a year as Operations Manager, Chris
Davala has been promoted to Station Man-
ager at WGST/Atlanta. He first joined the
Meredith Broadcasting organization in 1981
as manager of the Meredith Radio Syndica-
tion Service. -

Commenting on the
promotion, WGST VP/
GM John Lauer told
R&R, “He’s done a
fine job. It was kind
of a conditional thing
— you do a good job
and we’ll make you
Station Manager. He
did and we did.”

Davala’s radio back-

At
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Chris Davala
ground also includes news and manage-

MacFee Moves Up
To Schulke Exec. VP

David MacFee has been promoted from
Vice President to Executive VP at Beauti-
ful Music syndication firm Schulke Radio
Productions. He will continue to supervise
SRP’s production department, while aiding
Chairman Jim Schulke and Senior VP Phil
Stout in implementing current research
projects. MacFee will report to SRP Presi-
dent Larry Adams.

Adams commented, ‘‘Dave’s leadership,
enthusiasm, and innovative approach to
getting the job done has been an inspiration
to everyone at SRP.” MacFee is a seven-
year SRP veteran, having previously serv-
ed as National PD for the Sudbrink Group,
during which time he helped execute
Schulke Beautiful Music formats at several
stations.

D’Banana

Continued from Page 3
mers I've ever had the opportunity of work-
ing with,” he stated. ‘However, over the
last two books, it didn’t happen. We’re still
number three and I brought Jerry in to
become number one. I decided to promote
from within for morale reasons, and I
decided to make Bebe our PD.”

D’Banana told R&R, “It’s a great day for
me and the things I believe in that I'll be
able to implement — that is, a community-
oriented radio station. If people have pro-
blems, we have the resources here to solve
them.” Discussing specific targeting goals,
D’Banana commented, ‘‘25-49 is what we’re
really looking at, though we’re not going to
throw away anyone. And I'd like to get the
women back. If all the men and teens died,
we could still make money on the women,
because the advertisers look at them.”

Boulding told R&R his exit stemmed
from a ‘‘combination of factors.” He cited
ratings drops for all four Chicago Black/Ur-
ban stations and suggested that the slide
may have resulted from Arbitron attempts
to adjust its Differential Survey Treatment
(DST) system.

Winston
Continued from Page 3

“I’'m extremely happy that (WLS owner)
ABC has welcomed me back into the family
again,” remarked Winston. ““This is a great
boost for my career. The chemistry is right
between me and WLS. It just became time
to leave WCFL, as I felt that doing nights
there was not advancing my career. It feels
good to be back into the mainstream of
creative personality radio. It’s also fun to
be part of a radio station with a whole staff
of personalities.”

In his new WLS shift, Winston replaces
Chris Shebel, who moves to middays at
WLS-FM, with former WLS-FM midday
personality Danae exiting the station.

ment stints with KTOK/Qklahoma City and
WELI/New Haven. Expressing his feelings
about the new post, Davala said, “I'm very
excited and looking forward to the oppor-
tunity of tackling the challenges being
faced by AM stations across the country.
We are now in our sixth year of News radio
for Atlanta. I just want to find new ways to
serve the community and have a successful
radio station.”

Pearlman Named
VP/GM At KODA

David Pearlman has been named VP/
GM for Group W’s KODA/Houston, replac-
ing Milt Willis, who becomes National Sales
Manager for the company’s Texas stations.
Pearlman was most recently General Sales
Manager at Group W’s KJQY/San Diego.

Group W Radio President Dick Harris
commented, “David’s background makes
him ideally suited for building on the suc-
cess of KODA established by Milt Willis and
the staff. We have every confidence in his
ability to do an outstanding job for us in
Houston.”

Before joining KJQY, Pearlman was
Sales Manager at KFWB/Los Angeles,
worked at Radio Advertising Representa-
tives, and was an account executive at
WBZ/Boston. Earlier, he worked in news,
sports, and sales at WEEI/Boston.

Continued from Page 3

‘Rock of the '80s’ to existing and future
clients. This will allow us the time we need
to further explore all other mass media
opportunities, such as movies, cable, and
network TV.”

Noble VP/GM John Lynch commented,
“We believe that the ‘Rock of the ’80s’ for-
mat will be picked up by more and more
stations across the country as its success
becomes increasingly evident. If the
response 91X has received is any indication,
the ‘Rock of the '80s’ is definitely not a pass-
ing phase.”

WZYQ TOASTS THE BLACK TOWER — wzZya/
Frederick recently completed its ‘‘Black Tower
Sweepstakes’’ after taking thousands of mail-
in and in-store registrations. Shown (I-r) are
winner Marty Stevens and midday jock Jeff Ty-
ler in front of the “‘black tower,’’ which con-
tains & $2000 Optonica Stereo complete with
vertical turntable, refrigerator, wine rack and
glasses, and five bottles of Black Towser wine.
The record cabinet also came filled with hit al-
bums.
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WEZG-FM Switches To AOR
After Listener Vote

Kimble Appointed New PD;
AM Retains Schulke Format

WEZG-FM/Syracuse changed from
Beautiful Music to AOR this week (2-1),
adopting the Burkhart/Abrams
‘“‘Superstars” format and naming former
WSYR/Syracuse PD Bernie Kimble Pro-
gram Director. Sister AM WEZG retains
its Schulke Beautiful Music programming.
The decisions followed a poll which gave the
entire listening audience the opportunity to
vote on its format preference.

Prompted by competitor WSYR’s deci-
sion to drop Superstars for Adult Contem-
porary, Dennis Israel, President of owner
Sky Corporation, thought WEZG-AM & FM
should investigate switching to AOR. As
Israel explained to R&R, “Most of these
decisions are made in the closet. You go in-
to the conference room and shut the door or
go to a research company and poll perhaps
300-400 people for a slice of the
marketplace. It’s very unfair in a lot of
ways. 99.9% of these decisions are made
that way.”

So instead, Israel decided to take it to the
streets, promising to ‘‘truly do what the out-
pouring is.” By means of an outside
telephone answering service, newspaper

WSM-FM

Continued from Page 3
““When WSM-FM started out, it was an in-
novator. But when everybody copied the in-
novation, it became no longer unique. This
was also a factor in the decision to change
format. If anything, everybody involved
with ‘SM95’ should feel complimented
knowing there were so many imitators.”
WSM-FM is now calling itself ‘‘Nashville
95 FM — The New Country.”’ Lindahl de-
scribed the new direction as ‘‘an uptempo
approach to Country programming. It will
be exciting and energeti¢, while still letting
the music be the star. We'll be a highly-re-
searched station, with a 35-record playlist
that varies in length according to the re-
search. Compared to the AM, the FM is
more music-oriented, with less talk and
feature programming.”’
As part of the changes, WSM-FM PD
Bruce Sherman is staying on to assist Lin-

79Q SPIRIT PAYOFF — 79Q/Houston offered
$600 and a 79Q Celebrity Dance to the high
school turning in the most votes in its school
spirit contest. The winning school, Sugarland
High, sent in a staggering 1,022,421 cards.
Shown (I-r) are PD John Lander, principal Ver-
non Madden, and Atlantic recording artist Laura
Branigan, who sang at the dance.

KIS ME, IF THAT'S WHAT IT TAKES — On a promotional tour for his solo album “If That's
What It Takes,”” Michael McDona'd stopped in to see the folks at KIIS-FM/Los Angéles.
Shown (I-r) is Warner Brothers rep Chris Christ. McDcnald, and MD Mike Schaefer.

coupons, and calls placed directly to the
stations, listeners voted yes or no to keep
the BM format on both stations or to change
both to AOR. Launched January 6 for two
weeks, the poll attracted a little over 13,000
votes. According to Israel the total vote
came out slightly in favor of Beautiful
Music. However, many of those were
duplicate votes (one woman alone sent in 20
coupons), indicating a strong core of BM
listeners. Taking their needs into considera-
tion, the FM switched and the AM retained
its format.

Newly-named FM PD Kimble told R&R,
‘14 years in the same format makes you
miss it when it’s gone. Plus I've never
started a radio station before, so this is the
biggest challenge of my career. It’s the
hardest thing I've ever done, but I’'m look-
ing forward to it.”’ He is currently assembl-
ing his airstaff. No replacement has been
set for him at WSYR.

As to the success of the open poll, Israel
said, ““I hope someone does it again. If I
ever have the occasion at any of our other
stations, I'll do it again. I think it's very
gratifying because you know what people
are thinking, and who’s out there. It sure as
hell beats doing four or five hundred pieces
of research. With no other incentives, I
guess the prize is the format.”

WI YN Continued from Page 3

proach will feature ‘‘live programming,
personalities, on-air excitement, and pro-
motions, to fill what we perceive to be a hole
in the market following the departure of
WSM-FM to Country” (see separate story).

WJYN Operations Manager Dave Walton
told R&R, “We've tried everything we
could to help the present format, without
success. But we’ve also felt there was a hole
in the market for a personality music sta-
tion with good information services, and so
we’re very excited about this new
direction.”

Walton described his station’s new target
as primarily 25-34, with music emphasizing
hits from the ’60s and ’*70s. No staff changes
are expected, but the present air shifts will
be shortened to include an additional per-
sonality.

2

EDDIE MONEY SHOWS ‘“NO CONTROL'® —
Columbia recording artist Eddie Money recently
performed in concert in Rockford, IL and invited
radio reps backstage for a little hospitality in
promoting his latest album ‘"No Control, " Well,
WXXQ/Freeport PD Chuck Hayes f(left) asked
Eddie (right), “‘What’s shakin’? ** and soon
found out.
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KWHL: A Whale Of A Debut!

% espite what you may have been hearing or reading, the fall Arbi-

trons did not bring bad news to every AOR station (in a future
column, I'll print all of AOR radio’s fall 12+ figures, with

51gmf1cant demo wins listed as well, for the true picture of the state of the
format). One success story took place in Anchorage, where KWHL, a new
signal which came on the air a mere nine days prior to the start of the fall
ratings period, debuted with a market-dominant 12+ figure of 19.1 (which
is also AOR’s best 12+ figure of the fall book to date).

No Overnight Sensation

KWHL'’s quick rise to such a phenomenal
figure was carefully planned, starting with
a year’s worth of research by the Hiber &
Hart organization, to determine the
market’s format holes. Three choices were
presented to KWHL'’s
management: AOR,
Country, and A/C. In-
terestingly, early plans
for KWHL called for
it to be an automated
AOR. But that idea
fell by the wayside
when an enthusiastic
Randy Robbins was
recruited as PD. He : 4
recalled, “I predicted Randy Robbins
to the GM that we’d get a 20. I knew our
music blend had never been done here,
which made it exciting; we were new,
which made us exciting; and we made it
very obvious from the onset that we were
going to respond to the needs of Anchorage.
That was the whole key to our success.”

Robbins makes it sound easy, but of course,
there’s more to the success of KWHL
than Robbins admits, including his own 14-
year radio background, the last seven spent
in Anchorage. Directly prior to joining
KWHL, Robbins was PD of neighboring
CHR KENI. Why the switch to AOR? He of-
fered, “I'd seen the handwriting on the
wall, watching the old Top 40 powers tum-
ble, although it’s happening at a slower rate
up here. When I heard KWHL was coming
on, I figured I had the opportunity to fight
them or be a part of them. It was an easy
choice.”

“One of the reasons I joined KWHL was
because I heard Jeff Pollack’s organization
would be consulting. I was well aware of his
success in other markets. I'd worked against
his station in Tucson, and knew darn well
he was credible. No matter how long I've
spent in this market, if my ideas hadn’t
been tempered by the folks in Pollack’s of-
fice, none of this would have been possible.”

He continued, ““I'd done about four-and-a-
half years of callouts and focus-type re-
search ir Anchorage. Since our bottom line
was to be very familiar, all I had to do was
to supplement Pollack’s starter list with my
owndata.”

Music: Familiar, Adventurous

Robbins described the KWHL music
library: “We’re cautious, but not to the
point at which you’d consider us extremely
tight. We’'re willing to take a shot from time
to time. After five or six years of doing
public appearances throughout this
market, I had a real good feel for what the
audience wanted to hear. They had com-
plained that the other station just played a
lot of off-the-wall stuff, that no one played
Led Zeppelin or Bob Seger in the market.
We filled that gap.

“On the other hand, if you look at the
other Pollack station playlists, I think you’ll
find we're probably playing more new
music than most of them. We’re still in our
fledgling stage, so we don’t want to deluge
the market with it, but when a primo album
comes along we’ll treat it as if it were a new
Beatles record.”
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the new

KWHL
106.5 FM STEREO

plays your favorite

ROCK

starting at noon
this Saturday!

Anchorage’s
most powerful
radio station

100,000 WATTS

KWHL newspaper ad.

Airstaff: The Qutsiders

To play that music, Robbins staffed the
station exclusively with market new-

comers. He explained, ‘“The local jocks

were either well-entrenched or less exper-
ienced than I needed. I wanted people with
particular fields of expertise. It was harder
to convince people I was calling from
Alaska than it was to convince them to
move up here. Finding people was actually
rather easy: I called AORs in the Western
markets and asked the GMs which com-
peting jocks they wanted to see removed
from the market! Then I called those
people.”

“I wanted people who respected the
music, the marketplace, and the listeners.
I'm not anti-personality, but I am anti-crap.
These people are given license to be
creative but within parameters. The music
is our strength and the personalities
surround it.”

Prometion: A Market Blitz

Surrounding KWHL’s music mix was a
very aggressive promotional campaign,
designed to grant the station maximum
visibility to a minimum amount of time.
Robbins recounted, ‘‘We were commercial-
free our first week. You could call it a
listening gimmick, but we were also ironing
out internal kinks on the air, so we wanted
to have the airwaves all to ourselves. Just
after we went on the air, we got heavily in-
volved with the Who tour, sending listeners
down to Seattle as our first promotion.

“There’s no outdoor advertising allowed
in Alaska, so we did a print media cam-

“We made it very obvious from
the onset that we were going to
respond to the needs of Ancho-
rage. That was the whole key to
our success.”

— Randy Robbins
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paign, a total of 40 full-page newspaper ads.
We did everything shy of advertising on the
other radio stations to let people know we
were here. The day we went on the air, we
started going out into the community, shak-
ing hands, saying hi to people, asking them
to give us a listen and to let us know what
they thought of us.”

A similar approach was taken with the
station’s two-week TV campaign, as Rob-
bins recalled: “It was a locally-produced
spot incorporating on-the-street interviews,
asking people what they wanted in a new
radio station.”” Robbins is bullish on TV,
and is already planning K<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>