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Arblitron Versus Birch —
How Do They Stack Up?

Comparing Arbitron and Birch ratings
should be approached with caution and a
lot of background knowledge. Jhan Hiber
possesses both, and his comparisons in
specific markets are thought-provoking.
Page 12

FM Filings Flood FCC

Larry Eads, head of
the FCC’s Audio Ser-
vices Division, dis-
cusses the deluge of
applications for FMs
and discloses plans to
cut down processing
time.
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Revitallizing CHR On AM

W ‘‘We got a lot of people commenting
how they were glad to have this kind of
radio back in Houston again, and were
making the switch from FM to AM in
order to enjoy it.”’ What kind of radio was
that? John Lander's successful 79Q,
featuring the “Q-Zoo,” people wearing
underwear on their heads, and a whole lot
of old-fashioned fun on the radio.
Page 22

People In the
News This Week

eJoerry Boulding OM at WJZZ & WCHB
¢John Winkel, Brian Stone Sr. VPs for
Affillated

*Bill Tanner takes mornings at WASH
¢ Adkins & Steele shift to WMPS
elrene Runnels GM at WKY
*Art Wander OM at WONE & WTUE
e Adam Cook PD for WXGT
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Rewards Reap Results

Bruce Johnson’s Management column
makes the mechanics of motivation mean-
ingful. The keys: security and the right
kind of rewards for jobs well done.
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Radio Marti Meets
New Nemesis: NAB

The Reagan Administration’s new Radio
Marti compromise bill finds outspoken
opposition from NAB as its latest obstacle.
NAB is still worried about Cuban retaliation
through jamming American radio.
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R2R’s New AOR Advantage
The First 25+ AOR Chart
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For Arbitron, Birch?

New Definitions Arouse
Broadcaster Concern; Birch Retains
SMSAs; Arbitron Undecided

The two leading ratings serv-
ices may well split over wheth-
er to use the Office of Manage-
ment & Budget’s new metro
definitions (R&R 2-11). Birch
will apparently retain the past
SMSA (Standard Metropolitan
Statistical Area) definitions,
which will not be recognized by
the government after July 1,
while Arbitren appears unde-
cided. Meanwhile, broadcast-
ers concerned about the addi-
tion or deletion of counties in
their metro definitions have.
been making their opinions
about the new OMB metros
known to Arbitron and Birch in
large numbers.

Birch President Tom Birch
told R&R, ““Our official posi-
tion is that it looks like we’ll be
retaining the SMSA definitions,
at least until October.”” He add-
ed that a number of broadcast-

ers, many representing high-
powered stations, had told him
they were unhappy with the de-
letion of counties from their
current metros.

Arbitron VP Mike Membra-
do commented to R&R, ‘‘Of ne-
cessity we’ve adopted a wait-
and-see attitude, since there
are still more metro redefini-
tions to be announced before
July 1.t He added, “As a gen-
eralization, we’ve always tried
to listen to our customers on
which piece of ground they
want measured,” and said the
topic would probably come up
at the May meeting of the Arbi-
tron Radio Advisory Council.
Should Arbitron adopt the new
metro definitions, Membrado
said, “It would have to wait un-
til the winter of next year, in all
likelihood,” to implement their
use

WHDH Names Murphy PD

WHJJ & WHJY/Providence
Program Director Jim Murphy
has resigned to accept the
same post at WHDH/Boston.
Murphy, who begins his new
position March 14, replaces ex-
iting PD Bob Knight-Adams.

WHDH Corporation Presi-
dent and WHDH & WCOZ GM
Dave Croninger commented,
“Jim knows what the Boston
stations are doing because he’s
been close enough to hear us.
Another factor in selecting Jim
was his proven stability and
experience with full-service
programming. We’re delighted
Jim’s joining us, and feel he’ll
fit into our organization very
well. I have no doubt Jim will
make great contributions to
our success.”

Murphy, who had been PD
for WHJJ since 1980 (when it
was WJAR), added the pro-
gramming duties at AOR WHJY
in 1981. WHJJ switched
from A/C-News/Talk to full-
time News/Talk February 14.
He told R&R, “I'm very ex-
cited, as WHDH is obviously
one of the great stations in

America, with a great manage-
ment team. They have an as-
tounding track record, and I'm
going to do everything I can to
build on that. Dave Croninger

MURPHY/See Page 18
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B-97 Bee Causes Buzz In New Orleans

Just like every other aspect of radio, station mascots are getting big-
ger all the time. The WEZB (B-97)/New Orleans Bee pictured above
is a perfect example. No ordinary grade-bee mascot, this puncture-
resistant nylon-coated vinyl creation stands 25 feet when filled with
pressure-forced air from a 110-volt blower system. Besides being a
natural to star in “The Sting Ill” (a true “Bee” movie), the B-97 Bee
combs the city for community functions and flies in for station
remotes. A giant bee may give some listeners hives, but there's no
denying it creates a buzz for B-97. Bee there or be square.

NO SPONSOR IDs

FCC Hits Four Vegas
Stations With Ad Fines

R&R has learned that four
Las Vegas stations have been
fined $1000 each by the FCC for
airing spots that didn’t identify
the sponsor. The fines were is-
sued in January against
KRAM, KDWN, KXTZ, and
KVEG & KFMS. Two of the
stations, KRAM and KDWN,
are fighting the action at the
Commission, while the others
have paid their fines.

Last summer, all four sta-
tions ran spots for interest-free

Thomas Takes VP Post
At Churchill Productions

Dave Thomas, General
Manager of WEZI/Memphis
for the past ten years, has join-
ed Easy Listening syndicator
Churchill Productions as
VP/National Marketing Direc-
tor. Thomas will relocate to
Churchill’s Phoenix head-
quarters following the comple-
tion of Harte-Hanks Radio’s
sale of WEZI to Firstcom Corp.
(R&R 2-25), but will consult the
station through 1984.

Churchill President Tom
Churchill commented, ‘“Dave
brings to our group a keen
understanding of how radio
stations can effectively com-
pete for audience share. His
reputation as a quality broad-
caster will be of significant

www americanradiohistorv. com

benefit to Churchill Produc-
tions.”

Thomas, who was also a
Regional VP for Harte-Hanks
in addition to his managerial
duties, stated, “Churchill Pro-
ductions has radio clients from
Los Angeles to Boston, and of-
fers two high-quality program-
ming products, Easy Listening
and Adult/Contemporary.
Having used their product in
Memphis, I have firsthand
knowledge of the high
desirability and marketability
of their creative experience. I
am excited about the growth
and reputation of this five-
year-old company and am
looking forward to expansion
of Churchill’s client base.”

revenue bonds being sold to
raise funds for Clark County
Airport in Las Vegas. The
sponsor, the Smith Barney,
Harris Upham & Co. brokerage
firm in New York, wasn’t men-
tioned in the copy.

FCC rules require that, when
running a paid ad, “‘the station,
at the time of the broadcast,
shall announce (1) that such
matter is sponsored, paid for
or furnished, either in whole or
in part, and (2) by whom or on
whose behalf such considera-
tion was supplied . . .”

Apparently the stations were
thrown off guard by a memo
from Smith Barney asserting
that the ad met “various legal
requirements”” and warning
them not to alter the copy in
any way. In fact, Smith Barney
had cleared the ad with the Se-
curities and Exchange Com-
mission (SEC), but not the
FCC.

“It just slipped through,”
said KRAM VP/GM Bill Ber-
key. Although his traffic and
production people are experi-
enced, he said, ‘“They both
handled the damn copy and no-
body spotted anything.”

Because the ads stressed
that buying bonds would help
the community, Berkey as-
sumed when he heard them
that the schedule was placed

FCC/See Page 18



“Good research like this isn’'t cheap,
but with The Research Group,
| consider it money well spent.”

“In recent years at WKDF Nashville,
we’ve been a pretty successful rock
station. But we wanted to be even
stronger...even better. So early last year
we brought in The Research Group folks
to work with us — through their Strategic
Market Studies to find our weaknesses
and correct them, and to research, with
their Comprehensive Music Test, the
songs we put on the air.

Now the stat’on sounds incredible —
really incredible. And in the fall Arbitron,
while lots of other AOR stations around
the country went down, we listened to
The Research Group and had our best
book ever with a 12.8, No. 1 overall 12+,
No. 1 men 18 to 49...even No. 1 women 18
to 49.

I tell you, it warms the hearts of
Tennessee boys like me and Jim Dick, our
owner...and Bobby Denton over at WIVK.
They’re our sister station — doing country
in Knoxville. They use The Research
Group too, and went up to a 22.3 share
this last book.

Good research like this isn’t cheap, but
with The Research Group, I consider it

money well spent. Our return on the VIC RUMORE
investment has made it a small price to Vice-President and General Manager
pay.” WKDF-FM and WKDA

In almost every field there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

9517 EASTLAKE AVENUE EAST . SEATTLE, WASHINGTON 98102 . 206/328-2993



Talkin’ It To The Streets
R&R’s Street Talk is a unique column spotlighting the last-minute news,
the rumblings around the radio world, and the lighter side of the industry,
assembled every week into an inimitable blend of wit and information.
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PD FILLS DC MORNING SLOT

Boulding Tapped As OM
At WCHB & WJZZ/Detroit

Jerry Boulding has signed on with WCHB
& WJZZ/Detroit as Operations Manager,
effective this week (3-1). Prior to joining the
Black/Urban AM and Jazz-formatted FM,
Boulding worked at WJPC/Chicago in a
similar capacity.

Expressing his feelings to R&R, Boulding
said, “I have the good fortune to inherit
radio stations with a
good solid base, im-
age, and a strong
staff. We’re going to
do some fine-tuning
and maximize the
stations’ effectiveness.
I find Detroit to be a
very competitive mar-
ket. With a combina- §
tion of Black, Urban, ™%
and Jazz radio sta-

Jerry Boulding

WASH Day Begins With Tanner

WASH/Washington’s new PD Bill Tanner
has taken over the station’s morning shift
as veteran Eddie Gallaher shifted to WWDC/
Washington Tuesday (3-1). As reported in
last week’s R&R, Gallaher joined WWDC to
anchor the AM station’s conversion from
AOR to Toby Arnold’s ‘Unforgettables’
nostalgia format.

Commenting on Tanner’s move to morn-
ings, WASH VP/GM Bill Kunkel said, ‘“We
have a unique opportunity in Bill Tanner.
With his proven track record as a program
director at Metroplex and at Heftel Broad-
casting Company, and his enviable position
as one of America’s most successful morn-
ing show hosts, WASH will continue its long
tradition of leading Washington’s Adult/
Contemporary radio trends.”

Tanner told R&R, “It was anticipated all
along that I would do some airwork . . . that
was part of my original agreement with
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WL A dvison of Harte Hanks Communications

Metromedia. It makes the most sense to use
the person in the station that has the longest
track record of doing a morning show. A lot
of people don’t know this, but my morning
show at Y100 was always adult-oriented.
The music may have been a bit differently
paced than WASH, but the approach won’t
have to change at all.”

In other personnel moves at WASH, John
Bodnar returns to afternoon drive (he’d

been cohosting mornings with Gallaher),
and Bob Duckman moves from afternoons
back to his former midday shift. Both Kun-
kel and Tanner emphasized that no further
changes were imminent, saying, ‘WASH is
looking forward to new and exciting pro-
gramming through careful and deliberate
modification of the station’s now-winning
combination of the music, news, and com-
munity involvement format it has been
following since 1968.”

Adkins & Steele Shift To WMPS

Team Takes Over Mornings, Programming;
O’'Jay New WDIA PD/AM Host

After only three weeks as Program
Director and Music Director of
WDIA/Memphis (R&R 2-18), the morning
team of Bill Adkins and Larry Steele has
moved crosstown to WMPS, where they will
handle mornings. In addition, Adkins told
R&R he will program the station and Steele

Wander Wins WONE
& WTUE OM Post

Art Wander has been appointed Opera-
tions Manager at WONE & WTUE/Dayton,
following his exit as Operations Manager at
WJJD & WJIEZ/Chicago (R&R 2-18).
Wander replaces Chuck Browning, who
recently became PD at KZAP/Sacramento
(R&R 2-11).

WONE & WTUE GM Don Kidwell com-
mented, “Arthur is a total radio person, and
that’s the reason we’re bringing him on
board here. He can help us with our FM sta-
tion (AOR WTUE), our Country AM sta-
tion, our sales department . . . everything.
He’s worked with Group One Broadcasting
before, and had also done some consulting
for us here, so when I found out he was go-
ing to be available at about the same time
Chuck was leaving, I called him. We don’t
plan any other changes ... we’re doing
very well the way we are.”

Wander told R&R, “If ever anybody has
an opportunity to work with a General
Manager like Don Kidwell, they should do
it, I’ve known Don for many years, and he
runs a superb operation. The pecple here
are great. Dave McFarland is the PD; he’s
been here a long time and is a superb guy to
work with.”

McFarland, who has been with the station
for 12 years as an air personality and was
most recently Music Director, takes on the
PD role at WONE concurrent with
Wander’s appointment. No new MD has
been named yet.

will serve as MD. Succeeding ‘‘Steele &
Bill” as Program Djrector/AM personality
at WDIA is 11-year radio veteran Bobby
0’Jay.

Commenting on the move, Adkins told
R&R, “We’ve been at WDIA for 16 months.
We felt that we’d done a good job at the sta-
tion, but it was time to start looking at the
future. We didn’t necessarily want to
become a fixture at WDIA. We have a two-
year agreement with WMPS and right now
our main goal is to solidify it in the market
as a Black station with a Black format.” He
added that he is currently seeking qualified
air personalities to staff the station, which
switched from Country to a Black format
two weeks ago.

0O’Jay’s radio career includes stints with
Chicago stations WVON and WBMX,
KYOK/Houston, and KKDA/Dallas. In his
new WDIA position he’ll also handle music
director responsibilities. In response to the
surprising turn of events, WDIA VP/GM
Charles Scruggs stated, “When changes are
necessary, it is always a great pleasure to
welcome one of the nation’s top radio per-
sonalities to your team. Q’Jay is a real win-
ner.”

Runnels Promoted

WKY/Oklahoma City General Sales
Manager Irene Runnels has been promoted
to General Manager of the A/C outlet,
following the recent resignation of Tom
Perryman.

Gaylord Broadcasting Executive VP
Crawford Rice commented, ‘“We are for-
tunate in having someone on the WKY staff
who is well-known, and has the experience,
knowledge, and ability to provide the
positive leadership WKY needs in these
very competitive times.”

tions, it represents the ultimate program-
ming challenge. I'm looking forward to the
opportunity.”

Winkel, Stone
Named Affiliated
Senior VPs

John Winkel and Brian Stone have been
promoted within Affiliated Broadcasting to
corporate Senior Vice President positions.
Affiliated owns KMPS-AM & FM/Seattle;
KRAK & KEWT/Sacramento; WFAS-AM &
FM/White Plains, NY; WHYN-AM &
FM/Springfield, MA; and WOKV &
WAIV/Jacksonville.

Winkel, who was most recently GM of
WOKV & WAIV, assumes responsibility for
the West Coast division, while Stone adds
the Jacksonville properties to his previous
duties as Area VP/New England. Stone was
most recently VP/GM of WFAS-AM & FM.

Replacing Winkel in Jacksonville is
former WOKV & WAIV Sales Manager
Leonard Bolton, who becomes GM for the
two stations (R&R 2-25). Winkel will
relocate to Sacramento.

Cook Programs WXGT

Adam Cook has resigned the PD slot at
WSKZ/Chattanooga to accept the long-
vacant programming position at WXGT
(92X)/Columbus. Cook had programmed
WSKZ for the past two-and-a-half years.

WXGT Operations Manager Harry
Valentine, who has been overseeing the pro-
gramming of the station since the depar-
ture of Buddy Scott to join WBBM-FM/Chi-
cago last April, commented to R&R, “I ex-
perimented with an Assistant PD for a
while, but morning man Tom Kelly felt it
was becoming too much, so I took over
those duties again. When afternoon man
Doug Ritter resigned to join KITS/San
Francisco, it left an opening on the station,
and we turned our attention towards Adam
Cook.

«I think Adam is perfect for the position
since he’s done so well in every demo, book
after book at WSKZ. I've known Adam for
about a year now, and (consultants) Buddy
Scott and Jim Woed worked with him years
ago at WDJX/Dayton. His ideas and
philosophies are right on target for the sta-
tion.”

Cook remarked, ‘“My time spent at
WSKZ has been most rewarding, and I feel
very good about what we’ve accomplished
here. I think the big thing for me is the
challenge of the 34th market and its com-
petition. 92X is a great radio station and I
feel with everyone’s help we can get even
more accomplished here.”” In addition to his
programming duties, Adam will also han-
dle a midday airshift. In a related move,
evening personality Mark Daniels moves to
afternoons.

At WKY

Runnels, who has been with WKY for the
past seven months, told R&R, “WKY is one
of the proudest sets of call letters in the
country. As a native Oklahoman, I've
grown up with these call letters, and know
how important they are to the state. I'm
really pleased to be associated with WKY.
It is a legendary station, and a lot of great
talent has come through these doors.”
Before joining WKY, Runnels was GSM at
the Texas State Network, and earlier held
managerial/sales positions at KRLD,
WFAA, KBOX, and KOAX, all in Dallas.



NAB Raps Hawkins
Radio Marti Bill

Sen. Paula Hawkins (R-FL) last week in-
troduced a compromise Radio Marti bill (S.
602) that bars the proposed Cuba-directed
station from 1040 kHz, the frequency of
WHO/Des Moines. As reported last week by
R&R, the administration would have the op-
tion of broadcasting on the VOA channel in
Marathon, FL (1180 kHz), leasing time on
foreign or U.S commercial stations, or
broadcasting above or below the comme
cial AM band. - TR

Although the State
Department had been
negotiating for weeks
to win NAB’s support,
the association im-
mediately denounced |
the Hawkins bill. Sai
NAB President Eddie |
Fritts, “While some
progress is reflected 4
in this proposed legis- Paula Hawkins
lation, our fundamental concerns remain.
Until they are resolved, we must oppose
this bill in its present form.”

The NAB, which was neutral on Radio
Marti last year, isn’t satisfied that the com-
promise will prevent new Cuban interfer-
ence on American broadcast channels.

Daytimers Plan March
On Washington

Claiming they now have a ‘‘rare oppor-
tunity to be heard,” daytime-only broad-
casters plan to converge on Washington
March 22 and 23 to press their case at the
FCC and in Congress for extended
operating hours.

The “march’’ was announced by Daytime
Broadcasters Association President Jim
Wychor of KWOA/Worthington, MN. “We
want to provide regular, extended service,”
said Wychor, “but we operate under out-
dated regulations which handicap us. We’ve
said all this before, but I believe we will be
heard this year.”

DBA wants the FCC to approve Docket
82-538, a package of proposals to help day-
timers, including extended hours for many
stations. Wychor is inviting daytimers who
don’t belong to DBA to join in the Washing-
ton crusade.

Missouri FM Pirate
Fined $750

Ricky Lee Henderson of Salem, MO has
been fined $750 by the FCC for operating an
unlicensed FM station last November. Call-
ing his station “KJ103,” Henderson aired a
music format and reportedly had even
prepared a rate card to solicit advertising.

Henderson told FCC investigators he.
thought no station license was needed as
long as his broadcast tower was under 2000
feet. But the FCC found his excuse uncon-
vincing, especially since Henderson has
broadcast experience, as well as First Class
Radiotelephone and Amateur licenses.

The Commission’s Field Operations
Bureau reports that pirate stations are on
the rise and promises an “extensive effort”’
;{) shut them down and impose substantial
ines,

KWIQ Switches
Communities, Adds
Nighttime Hours

An FCC law judge says it’s okay for
KWIQ/Moses Lake, WA to change its com-
munity of license to Moses Lake North, hike
daytime power from 1 to 5kw, and add
nighttime operations at 500 watts. Original-
ly, both KWIQ and Tri-Co Company were
fighting for a new AM frequency. But they
reached a settlement agreement in 1982.
The only remaining issue was whether
Moses Lake North is actually a town. KWIQ
satisfied the judge by showing that Moses
Lake North was recognized by the Census
Bureau in 1970 agnd 1980. The station also
offered a telephone survey showing that
residents of Moses Lake North have dif-
ferent problems and needs than people in
Moses Lake.

L e o = = RSy
Other Key Developments:

¢ Presidents and executive directors of
state broadcast associations are in Wash-
ington this week for a series of meetings
hosted by the NAB, including a luncheon
address by FCC Chairman Mark Fowler.

¢ The FCC Review Board has upheld the
grant of a new FM in High Springs, FL to
Country Broadcasting and denied the ap-
plication of Alachua Broadcasting. Noting
that the case has dragged on six years, the
board commented, “A little neglect may
breed great mischief.”

¢ FCC figures indicate there are now 9871
radio stations in the United States: 4848
AMs, 3779 FMs, and 1244 educational FMs.

e To prevent the spread of varying local
and state regulations, the NAB has asked
the Environmental Protection Agency
(EPA) to set a “reasonable, scientifically-
justified radio frequency radiation stan-
dard.”

¢ The FCC has upheld the grant of a new
FM in St. Mary’s, GA to Casey Broadcast-
ing. Originally, Radio Charlton had won
because it proposed to serve both St. Mary’s
and nearby Kingsland, GA. But the
Commission took away that preference on
the grounds that its policies discourage
dual-city licensing.

e The NAB announced that House Tele-
communications Subcommittee Chairman
Tim Wirth (D-CO) will address the Radio
Luncheon at its annual convention in Las
Vegas (412). AFL-CIO Secretary-Treasur-
er Thomas Donahue will take part in a
panel on increasing workplace productivi-

ty.

The Washington
Week In Review

® Audio Services Division deluged
by FM applications (up 50%)

¢FCC's Larry Eads plans to cut
application processing time in half

*Radio Marti compromise bill
encounters NAB opposition

e Daytimers converge on capital to
press case for fulltime service
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R&R INTERVIEWS CHIEF LARRY EADS

FM Explosion Swamps
New Audio Services Division

A recent vacancy for a new FM station in Evergreen, CO drew 27
applicants. That type of unprecedented interest in FM radio, even in
small communities, is proving to be the biggest headache facing the

FCC’s Audio Services Division.

“FM is our worst situation,” says Divi-
sion Chief Larry Eads. His outfit was
created to regulate radio last fall when the
Broadcast and Cable Bureaus were rolled
into the new Mass Media Bureau.

Each month the FCC gets 70 applications
for new FMs, or major changes such as
power hikes or
transmitter moves.
That’s a 50% increase
in two years. Routine
applications take
seven months to clear
the FCC, but Eads
wants to cut that time
to three or four mon- =
ths.

Things are a little _./ h
better in AM, where Larry Eads
30 applications come in each month and
routine requests are approved in five to six
months. There, too, Eads has targeted a
three to four-month cycle for routine cases.

Eads believes backlog complaints from
broadcasters and lawyers are justified.
“We should be under pressure to do better
than we do,” he told R&R. ‘“We understand
people’s need to get service as quickly as
possible. Time is money in this business, so
they should stay on us.”

One area where Eads feels relatively
satisfied is assignments and transfers.
Most station sales are approved within 60
days, a figure Eads wants cut to 45. Sales
get a high priority “simply because we
recognize there’s a lot of bucks behind those
things,” Eads explains.

Abolishing Applications

Eads plans to attack backlogs on a
number of fronts. Within a few weeks he’ll
hire a half-dozen new staffers, bringing
Audio Services to its authorized level of 112
employees. In August 1984 he’ll be able to
divert staff into backlogged areas, as the
division begins a four-year break in

T

Audio Services Roadmap

In their day-to-day dealings with the FCC,
broadcasters will find several major changes in
the new structure of the Audio Services Divi-
sion. The Renewal Branch and Assignment &
Transfer Branch have disappeared.

Now any reneWwal or sale of a single AM sta-
tion is handled by the AM Branch. The same
goes for the FM Branch. But combo sales are
more complicated.

If a TV outlet and one or more radio stations
are being sold together, the entire transaction
goes through the Video Services Division. For
AM-FM combos, the key is the AM station’s
call letters.

All cases where the AM calls begin with “K"
or “WA” through “WC" are handled by the AM
Branch. All the rest, with AM calls beginning
with “WD" through “WZ,” go through the FM
Branch.

The AM Branch Chief is Harold Morgan
(202-254-9570). His FM counterpart is Ray
LaForge (202-632-6808).

renewals as the last of the seven-year
licenses are handed out.

Audio Services now has a review under-
way to identify processing bottlenecks, and
Eads also sees a trend toward abolishing
some applications altogether. For instance,
if the FCC extends daytimer hours, it will
simply notify stations of thier new status,
rather than making each one apply.

Another proposal before the Commission
would let FM stations notify the FCC that
their subcarriers (SCAs) are in use, instead
of applying for permission. ‘“We don’t think
they’'re going to allow the SCA to degrade
their main channel,” says Eads. “It’s not in
their best interest to do so. So why make
them jump through hoops and us process
applications?”’

KHEY/El Paso;

FOWLER RECEIVES NRBA AWARDS — NRBA officials presented FCC
Chairman Mark Fowler with an engraved honor roll listing the nine radio sta-
tions that won 1982 NRBA Certificates of Merit for contributions to com-
munities and the public interest. Winning stations were KSFI/Salt Lake City;
WCLV/Cleveland;
KHOM/Houma, LA; WCTC & WMGQ/New Brunswick, NJ; WDJX/Dayton;
and WBAL/Baltimore. Pictured with Fowler (center) are NRBA VP/East Ber-
nie Mann and NRBA President Sis Kaplan.

KAIR/Tucson; WDIA/Memphis;




Jay Cook gives you 3 good reasons why

AutoSelect is the best software choice for
scheduling music at the Gannett stations.

General Manager of W-101, Tampa/St. Petersburg.

“It’s affordable. We shopped around for the
system that would give us the most for our
money. We found that AutoSelect™ from Station
Research Systems was the most cost-effective
buy. And, because we wanted AutoSelect at

most all of the Gannett stations, Station Research

Systems gave us a healthy group discount.

It’s flexible. We have different formats at each
of our stations, so we wanted software that
would accommodate each format. AutoSelect
gave us this flexibility — to look at our music
differently in each market and fine-tune each

Jay Cook is Vice President and National Program Director of Gannett Radio Division, and President and
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station for each competitive situation.

It’s complete. When we decided to go to
computer-assisted scheduling of music, we
specified that the system must handle all of the
rotations, dayparting and protections we do
now. AutoSelect gave us this and more: up to
16 categories with 255 sub-categories in each,
26 characteristics with 8 values in each, and up
to 99 format clocks at all times.

But don’t take my word for it. Investigate the
area of computer-based music scheduling for
yourself. I think you'll find there is a difference.”

AutoSelect

Join the other stations and broadcast
groups that have chosen AutoSelect
for scheduling music:

WGY/WGFM — Albany
WPLO/WVEE — Atlanta
WBT/WBCY — Charlotte
WIJID/WJEZ — Chicago

WLAK — Chicago

WUBE/WMLX — Cincinnati
KAAM/KAFM — Dallas/Fort Worth
KSCS — Dallas/Fort Worth
KOAQ — Denver

WCZY — Detroit

WAIV — Jacksonville

Magic 105 — Little Rock
KIIS-AM/FM — Los Angeles
KZLA — Los Angeles
WMPS/WHRK — Memphis
WISN/WXLP — Milwaukee
KTAR/K-Lite — Phoenix
WMBD/WKZW — Peoria
KGW/KINK — Portland
KSD-AM/FM — St. Louis
KSDO-FM — San Diego
KYA/KLHT — San Francisco
KING — Seattle

WFLA — Tampa/St. Petersburg
W-101 — Tampa/St. Petersburg
WSUN — Tampa/St. Petersburg
KRAV/KGTO — Tulsa

Radio Windy — Wellington, New Zealand
KQAM/KEYN — Wichita
Affiliated Broadcasting, Inc.

Blair Broadcasting Corp.
Bonneville Broadcasting Systems
Capital Cities Communications
Capital City Radio, Ltd.

Coastal Communications, Ltd.
FairWest/Fairbanks

Gannett Radio

General Electric Broadcasting Corp.
Hearst Broadcasting Group
Jefferson-Pilot Broadcasting

King Broadcasting Company
Kravis Company

Long-Pride Broadcasting Company
Plough Broadcasting Company, Inc.
Pulitzer Broadcast Stations

Toby Arnold and Associates

For more information on AutoSelect,
the fastest-growing software for
music scheduling, call Station
Research Systems at 214-239-5331.

Station/’ ceearnSystems

STRATEGIC SOFTWARE FOR THE BROADCAST INDUSTRY

14677 Midway Road, Suite 204
Dallas, Texas 75234 214-239-5331
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Tuner Reduces
Stereo FM Noise
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Carver TX-11 FM Tuner

Have you ever sat back to enjoy a good song on the radio only to hear it
drowned out by noise? The Carver Corporation claims its TX-11 FM Tuner
eliminates that problem, significantly reducing both noise and muitipath distor-
tion on stereo signals. While it's said to strengthen the reception of weak
stereo FM signals, making most sound almost as quiet as their mono counter-
parts, the TX-11 won’t weaken the stereo effect.

Besides a noise reduction capability of 23 dB, the tuner features sixteen
station presets and a memory button that allows frequencies to be stored for
at least three weeks. Among its other talents is the ability to remember the
last station tuned to — when turned on the next time that same frequency will
come back at you. Noise-free listening isn’t without its price, though. In this
case it's $540.

JOINS POLYGRAM, CBS

WCI Moves Into
Compact Disk Market

WCl is entering the compact digital disk business on a marketing/distributing
level, excluding manufacturing. Aiming for a proposed spring-early summer U.S.
kickoff, WCl plans to have 30-35 release-ready titles. These will be preceded by

an earlier European premiere featuring 25 titles.

Stan Cornyn, WCI Record Group Sr. VP, says the company has approached
PolyGram in Europe, but WCl is presently ““on the open market'" in regards to
the pressing of its digital product. Also at this point, no artists have been confirm-

ed.

FOR RADIO » 1 HOUR « WEEKLY

NEW MUSIC NEWS

WATERMARK ¢ (213) 980- 9490 »

Sony Video
45s Released

As previewed last year (R&R
12-3-82) Sony is bringing its
"Video 45s" to the U.S. Pictured
here is one of the three initial re-
leases, Scotsman Jesse Rae. For-
mer Monkee Michael Nesmith
performs two cuts as well. The
third 45 is by Duran Duran, one
of whose songs is the hit ‘‘Hungry
Like The Wolf.”

Available in record or video hard-
ware/software outlets, the stereo
45s contain 10-15 minutes of
music, sell for under $20, and are
either VHS or Beta, the latter com-
patible with the recently-
introduced Beta stereo hi-fi VCRs.
Sony wants to issue more titles
each month, drawing principally
from existing label video promo
clips and other new video music.

Two-
Way
Talk

The newest addition to Nady Systems’ “‘Easy Talk’’ personal radio com-
municators is the PRC-3, a receiverftransmitter equipped with headset and
body pack complemented by a belt clip, adjustable microphone boom, head-
phone volume control, stowable whip antenna, and an optional extended bat-
tery pack. Operated at the 49 mHz FM band via a nine-volt battery, the unit
can be used in both play and work situations. For more details regarding price
and availability, contact Steve Caraway at (415) 652-7632.

1
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MCA, Taft

Post Profit
Hikes

their fourth and third
respective quarters ending December
31. The continued success of the
movie “E.T." contributed to MCA’s
net profit gain for the quarter ($39.3
million from $14.1) and year ($176.2
million from $89.8 million). Revenues
also jumped dramatically showing $1.6
billion for 1982 over 1981's $788.7
million while quarter revenues climbed
from $153 million to $439 million.
However, '82 operating income for the
records/music publishing division was
below '81 levels.

Taft’s operating profits for the third
quarter were up nine percent from
$13.7 million to $14.9 million.
Revenues climbed slightly more to
10%, $78 million versus $70.9 million
a year previous. Its Broadcast Group
division listed $41.3 million in third
quarter revenues for a 14% increase.
Of those, radio net revenues rose
three percent to $8 million. Operating
profit for the group grew eight per-
cent, $15.3 million to $16.6 million.

oth MCA and Taft re-
B ported profit hikes during

AAF Conducts

New National

Ad Competition

The American Advertising
Federation has announced plans to
sponsor a national ad campaign com-
petition. According to AAF President
Howard Bell, this new national cam-
paign division of the organization’s AD-
DY Awards is open-entry. However, in
the regular ADDY competition, entries
must first work their way up through
local and district contests before: be-
ing eligible at the national level.

Competing ad campaigns will be
grouped into one of 13 product
categories in five media divisions:
radio, television, newspapers,
magazines, and outdoor/transit. Under
the rules, the competition is limited to
paid commercial advertising which ap-
peared or aired in the 12 months prior
to April 1, 1983. Winners will be an-
nounced during AAF's National Con-
vention, June 11-15. For more details
regarding rules/deadline call (202)
659-1800.

COMING IN APRIL:

WILLIE NELSON

SATELLITE SIMULCAST WITH HBO

WESTWOOD!
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How to promote radioonTV.

YEARBOOK, FEMALE

TURN ON THE LITE

MEMORY TEST

RODNEY, DINER

FirstCom has a new demo reel of TV
commercials that tell you exactly how to
promote radio on TV.

Because every TV campaign FirstCom
has produced has boosted ratings.
Every one!

PRIMATE TEST

CONTINUOUS COUNTRY

Now these proven winners are
available for syndication ... for the
first time!

Do you want to promote 3-in-a-row or
continuous country? AOR or adult
contemporary?

Whatever your format, FirstCom has the
TV spot that works. Or we can create
one just for your special marketing
situation.

Have Rodney Dangerfield as your
spokesman. And get some respect!

Rodney has lifted ratings and spirits in
Chicago and Denver.

Now, he can do the same in your market.
But theres a lot more than Rodney
Dangerfield on our reel to respect.
There’s a gorilla soothed by music, and a
dancing elephant. Listeners who paint
your call letters on the TV screen. And
more TV spots that break through the
clutter and get attention.

Our extra: Enthusiasm!!

This isn’t the “same old grind” for us.
This is an exciting adventure. Its war. It5
fun. And it shows in our enthusiasm!
We're building a reputation as the best
darn advertising/promotion people in
the broadcasting business. Because our

commercials really work.

A

JAZZERCISE

ZIPPERMOUTH

For the reel truth, see our reel.

Our successful TV commercials tell a
simple truth: We know how to promote
radio on TV, and the ratings prove it.
Ask to see for yourself. Or ask about the
latest success of ‘Winning Check’ and
how our direct mail promotions can
generate immediate new sampling and
increase quarter hour. Ask ... and you
shall receive.

4
=47rsrQCorrr
FirstComn Broadcast Services. Inc.
13747 Montfort Drive

Dalios, Texas 75240
214-934-2222
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Networks/Program Suppliers

R&R/Friday, March 4, 1983

NEWS & INFORMATION FEATURES

MUSIC FEATURES _

Rolling Stone
Magazine Productions
Guest DJ:
Journey's Jonathan Cain (March 21)
John Hall (March 28)
Syndicate It, Inc.

Music Of Black America:

Message in the Music
(Week of March 21)

In Search of the L.A. Sound
{Week of March 28)

United Stations
Dick Clark’s Rock Roll
And Remember:
Smokey Robinson & Miracles (March 25-27)
Great Sounds:
Freddy Martin (March 25-27)

Weekly Country Music Countdown:

Joe Stampley (March 25-27)
Watermark

Musical!:
Carol Lawrence/Bye Bye Birdie/State Fair
(March 19-20)

Soundtrack of the *60s:
Stephen Stilis/Ron Howard (March 19-20)
Westwood One
Budweiser Concert Hour:
Bar-Kays/Maze (April 1-3)
The Countdown:
Peabo Bryson/Lionel Richie (March 25-27)

Dr. Demento:
We remember the Fugs (March 25-27)

In Concert:
Blue Oyster Cult/Vandenberg (April 1-3)

Live From Gilley’s:
The Whites (March 25-27)
Off The Record Specials:

REOQ Speedwagon (March 25-27)
Pop Concerts:

Quincy Jones/Patti Austin/James Ingram
(March 25-27)
Rock Album Countdown:

Sammy Hagar/Journey (March 25-27)

Rock Chronicles:
Southern Rock (March 25-27)
Special Edition:
Chaka Khan (March 25-27)

Star Trak Profile:
Lionet Richie (April 1-3)
ABC
Contemporary Net/
Spotlight Specials:
Journey (March 20)

Entertainment Net/
Silver Eagle (DIR):
Oak Ridge Boys (March 26)
Rock Net/Rolling Stone’s
Continuous History of Rock & Roll:

Rock Books (March 20)
The Songwriters (March 27)

Clayton Webster
Country Calendar:

Charlie McCoy (March 28)
Reba McEntire (March 29)
Eddie Rabbitt (March 30)
Mel McDaniel (March 31)
Jim Ed Brown (Aprit 1)
Emmylou Harris (Aprit 2)
Don Gibson (Aprit 3)
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 314-423-4411
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Rarities:
Joan Jett (March 28)

Journey (March 29)

Mitch Ryder (March 30)

Grace Slick (March 31)

The Phanthom (April 1)
Retro Rock:

Eric Clapton/Pt. Il (March 28)

Continuum Broadcasting

On Bleecker Street:
RadioFree Bleecker Special (March 25-27)
Dick Clark/Steve Forbert (April 1-3)
Creative Factor
Country Music Specials:
Eddie Rabbitt (March 26-27)

Pop Music Specials:
Fleetwood Mac (Aprif 23-24)

Mutual
Lee Arnold On

A Country Road:
John Conlee/Ricky Skaggs (March 19-20)

Narwood
Country Closeup:

Charley Pride (March 21)
Music Makers:

Four Aces (March 21)
Tommy Dorsey Tribute
(Weeks of March 28, April 4)

NBC

Source:

Tom Petty (March 18-20)
Journey (March 25-27)

RKO Networks
Solid Gold Saturday Night/

Dick Bartley:
Gene Pitney (March 26)

ABC | Watermark

Direction Net: ! TV Tonite:

“Let's Cope” with Dr. Laura Schlessinger talks “Living Proof: Hank Williams Jr. Story’ — NBC
about accepting help, favors and thank-yous. (March 7)

and fear of being crazy (March 7-11)

Information Net:

Hair shampoos/Diamonds discussed on ‘‘John
Stossel Consumer Lookout" (March 12-13)

cBs

NCAA Tournament Conference Championship
(March 13)

"The Movies ‘83" reviews the films of 1982 with
CBS Radio Entertainment Editor Lee Jordan
(March 19-20)

Clayton Webster

Jack Carney’s Comedy Store:

Spring (March 28)

Earth News

Author Arnoid Shaw and his **Dictionary of American
Pop Rock’ (March 7-9)

Mutual
This Is Hollywood:

Host Eric Boardman talks with actor Vic Tayback,

author Charlene Cooper Cohen, and Michael
Fox of "Family Ties' (March 13)
Progressive Radio Network
Laugh Machine:
Gallagher/Rodney Dangertield/Bill Cosby
(Week of March 7)
News Blimp:
Sex in the office/Gov't computers/Parapsychology a
traud?
(Week of March 7)

Sound Advice:

Tape bias/Tape speeds/Bulk erasing
(Week of March 7)

Strand Broadcast Services
Movie CloseUps:
"‘Let’s Spend The Night Together” review (March 7)
‘Sting II'” review (March 8)
“Pirates of Penzance'* (March 9)
Something You Should Know:
Handiing a difficult boss (March 7)
Home safety (March 9-10)
1001 ways you reveal your personality
March 11)

RADAR 26
Ranks Networks

ABC Information Stays Number One 12 +;
NBC Takes 25-54 Lead As
Source Holds Top 18-34 Slot

and RKO-2 {10-11).

More highlights from RADAR 26 (R&R 2-25) show ABC Information re-
taining its number one position 12 + as both NBC and ABC Entertainment
remain steady at two and three, respectively. RKO-1 climbed four notches
(9-5) while SBN moved into the top ten (11-10); otherwise there were no other
major upsets in the 12 + category. Rounding out the rankings are ABC Con-
temporary (4-4), the Source (5-6), ABC-FM (8-7), CBS (6-8), Mutual (7-9),

NBC claimed the number one 25-54 slot from former leader ABC Informa-
tion, which slipped to number two. Despite a - 5.3% change, the Source
maintained the top 18-34 position, now challenged by ABC-FM's move from
three to two. Former number two ABC Contemporary dropped to three as
SBN went from ten to nine. All of the above rankings are based on average
commercial audience figures, Monday-Sunday, 6am-Midnight.

‘Laverne & Shirley’ — ABC (March 8)
“Svengali’”’ — CBS (March 9)
*Silver Spoons”’ — NBC (March 11-12)

Westwood One
Brad Messer’s Daybook:

'32 Detroit job riot (March 7)
Last pirate hanged (March 8)
Flrst emergency call (March 9)
Great US blizzard (March 11)

Spaces & Places:
Electronic music (March 11-13)
Tellin’ It Like It Was:

Daughters of Malcolm X and Martin Luther King
(March 11-13)

@ Clint Formby, formerly VP/Radio
for the Associated Press Broad-
casters, Inc., has been selected as
the new President-elect for the wire
service. He succeeds Bob Wells, VP
of Hutchinson, KS-based Harris
Enterprises, who steps up to the
APB presidency for a two-year term.
Wells, in turn, replaces former APB
president Charles Whitehurst, GM
of WSFA-TV/Montgomery. In other
related activity Joe Dembo, VP/CBS
News, Radio, joins AP's board of
directors; he fills the vacancy left by
Bob Benson, VP/News & Sports, ABC
Radio.

@ Nanci Pfeffer
becomes Regional

Director, Affiliate
Relations, the
Source. Before

assuming this post,
Pfeffer served as
Regional Manager,
Station Sales, ABC
Radio Enter-
prises Division.

Nanci Pfeffer

®Cindy Tollin and Rachel
Perkoff have been upped to Producer
and Associate Producer, respectively,
of Global Satellite Network's weekly
series, ‘‘Rockline.” Tollin retains her
duties as the network’s General
Manager.

OWAPP/New
York midday per-
sonality Ted Can-
narozzi has been
chosen as host of
“Rock USA" a
weekly three-hour
album rock series
jointly produced by
Doubleday Ted Cannarozzi
Broadcasting and the Mutual
Broadcasting System. The program
premieres in stereo via satellite on
April 2 and features a blend of artist in-
terviews, information, and music.

Every weekend is Special on
o olHEe o
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The Unifed Stations

AMERICA'S TARGET RADIO NETWORKS @

Washington, D.C.




The 60s was a magical era. Especially to
today’s 25-49 year olds. That's why they listen
to SOUNDTRACK OF THE 60s by the millions,
every week. To relive the music and good
times. To recapture the 60s experience.

The &0s lives again on great radio stafions
like WYNY, New York, KIIS-FM, Los Angeles,
CJCL, Toronto. Even Redifussion, Singapore.

Contact Watermark today. And get
SOUNDTRACK OF THE 60s into your life. Cap-
ture the magic!

CK;
?S““D

A weekly radio event with Gary Owens

- N
10700 Ventura Bivd., North Hollywood,
CA 91604 (213) 980-9490

Watermark

ABC RADIO ENTERPRISES

©1983 Watermark/ABC Radio Enterprises
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Fleetwood Mac
Video Tagged
At $29.95

A 75-minute videocassette,
spotlighting portions of Fleetwood
Mac’'s 1982 Mirage tour, is being
marketed by RCA/Columbia Pic-
tures Home Video for $29.95. This
marks the lowest price to date for any
of the company’s videocassette pro-
duct. One other concert video featur-
ing Diana Ross was released in
November at $39.95. No reason was
given as to what prompted the price
decrease. However, a company
spokesman denies that it signals a
lower pricing trend.

Beginning later on in the year the
standard 13, 19, and 25-inch color
TV picture tubes will be gradually
phased out to make room for the
updated 14, 20, and 26-inch con-
figurations with squared corners.
These changes increase diagonal
measurement and widen the view-
ing angle.

CHILDREN’S RECORD LABEL

PolyGram Launches
Parachute Records

Parachute Records, PolyGram's full-line children’s record label,
premieres this month with an initial 15-album release under five different logos.
They are ““Playskool” (five LPs), “‘Richie Rich" (two), “Hot Fudge" (four), *‘Ca|
tain Cookie’’ (two), and *‘Rainbows & Stars’’ (two).

Each of the albums is aimed at the various facets of a child’s life, offering
songs that are educational, motivational, and entertaining. Future plans include
albums from puppeteer Shari Lewis-and the children’s book series “"Sweet
Pickels.”” A.A. Wonderland Records will represent and sell the Parachute line
to pure toy and educational markets. Interestingly, PolyGram Sr. VP Russ Regan
headed a label called Parachute in 1977-78.

16 Years Proven Success

MINI-BINGO®
THE Canadian Radio Promotion
MONTREAL JA—DI'

————
| VANCOUVER CJOR,
WINNIPEG
ﬂ

MONEY M AKING "4 snno o
AUDIENCE-BUILDING

60-Seconds on Tape
TAG IT, CART IT, RUN IT.
Custom-printed mini-cards

front & back

MAKE A PROFIT BEFORE YOU START . . .

Fiarmifeed,

MAKE YOUR NEXT CALL MAKE YOU MONEY. .

. CALL
Larry Nathan, Peter Powell Assoc., 503-686-0248 NOW.
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Pro:Motions

Greenberg Elected
To Belo Board

Martin Greenberg, VP/Radio
for Belo Broadcasting Corpora-
tion, has been elected to the com-
pany’'s Board of Directors. He first
joined Belo in 1981 after serving as
President of ABC’'s FM Radio divi-
sion.

Martin Greenberg

Ruckman Raised To WGAR GSM

Formerly Local Sales Manager for WGAR/Cleve-
land, Robert Ruckman has been promoted to General
Sales Manager there. Concurrent with that appointment,
Mark Bayzath and Mike White has been tapped as
sales consultants.

WMFR, WMAG Appoint Harlow

Joining WMFR & WMAG (WMAGic)/High Point
as General Sales Manager is Dick Harlow. Prior to this
post Harlow was General Manager of Mann Media
Direct Marketing.

Ryan Moves To WXYZ

Mary Beth Ryan has joined WXYZ/Detroit as
Retail Sales Manager. She had been an account ex-
ecutive with neighboring WCXI-AM & FM.

KLAK, KPPL Tap Martinez

Connie Martinez has been promoted from ac-
count executive to Co-op Sales Specialist at KLAK &
KPPL/Denver.

Sawyer Upped At WRVR

Sherri Sawyer assumes the Local Sales Manager
position at WRVR/Memphis. She moves in-house from
a four-year hitch as a marketing consuitant.

Johnson Named KIRO, Inc. VP

James Johnson has been appointed VP/Corporate
Marketing & Planning at KIRO, Inc., parent of Seattle
broadcast properties KIRO-KSEA & KIRO-TV. Pro-
moted from his previous Corporate Director/Marketing
post, Johnson first joined the company in May 1981.

WCZY Promotes Rosenthal

After atwo and a half year stint as a WCZY/Detroit
account executive, Burt Rosenthal is upped to Na-
tional Sales Manager for the station. He counts seven
years radio sales experience.

McGeary To KGIL GSM

Richard McGeary has been named General Sales
Manager at KGIL-AM & FM/Los Angeles. He previous-
ly served as West Coast Director for Mutual Broad-
casting Radio Sales.

KQYT Elevates Davis

Marcia Davis has been appointed Retail Sales
Manager at KQYT/Phoenix. She first joined the station
in 1982 as an account executive. Her radio background
includes stints with crosstown KNIX-FM and KRUX,

Scheithe Segues To WEZV

Tom Scheithe has been named Station Manager of
WEZV/Fort Wayne. This appointment follows his most
recent post as Sales Manager of WKKN & WYFE/Rock-
ford.

A New

Wave Of
Theme
Parks?

DARBA Debuts In Denver

The Denver Area Radio Broadcasters Association (DARBA) has
been officially established with a membership currently numbering 23 sta-
tions. Described as a ‘‘promotional arm for radio, not a lobbying group,’ the
organization plans as its first project a May-scheduled ““Radio Day™ in con-
junction with the Denver Advertising Federation. Newly-elected officers
are President Eric Stenberg, KPKE; Treasurer Lew Campbeli, KLIR; and
Secretary Brad Lusk, KRZN. Joining these three on the Board of Directors
are Jim Hawthorne, KOA & KOAQ; Ed Romero, KBNO; Sam Sherwood,
KHOW; and Doug Stephens, KDEN.

More and more the '80s mean

SATELLITE SYSTEM APPROVED

change. And if three people have their
way, themed amusement parks won't
be the same again. According to a re-

'_'11 13
18-20
25.27| % JOE STAMPLIEY

cent USA Today article, Michael
Cotten and Prairie Prince of the
Tubes, together with artist Stan
Peskett, are dreaming of a new wave
park called **Theme World." Visitors to
the 200-acre walled city will travel all
the way from primal world to the
future, stopping along the way to ex-
perience such attractions as the “‘acid
rain forest” and the “plastic wrap
world.”

[ THE STATLER BROTHERS

Paging Anywhere, USA

The FCC recently approved a new beeping system that will allow travelling
business executives and other globetrotters the luxury or hassle of being paged
thousands of miles away. According to National Satellite Paging, Inc. the sys-

tem will work by beaming urgent calls to a satellite which in tum sends the mes-
sage to 200 radio stations across the country. Any one of these stations can then

trigger an executives’s beeper if it is within range.

Instead of using just a conventional beep, a company official says the pager
will probably display a printed message. Thus far only selected U.S. cities can ac-
commodate the paging system. However, plans for a global version are on the
drawing boards.
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We bring you the music that brings
in your audience.

There’s a proven way to attract and hold today’s
demanding and discerning audience — give them the
music they want to hear. The music licensed by BML

BM]I, the world’s largest performing rights organi-
zation, licenses most of the music that audiences prefer,
the majority of the music on last year’s charts.

The most talented collection of writers and
composers. Creating the most popular music.
Helping you capture a larger audience. Today

and tomorrow. That's BMI.

Wherever there’s music, there’s BMI.



JHAN HIBER

Birch’s Fall Scorecard

Over the past few weeks I've examined some of the more inter-
esting fall Arbitron ratings results. This week it’s Birch’s turn to come
under close scrutiny. Of the 40 markets surveyed in the top 50 by
Birch Radio I chose six for comparison to the relevant Arbitron data
for the respective metros. The markets selected for this comparison

were:
¢ Birmingham
¢ Cincinnati
® Los Angeles
® New York
e Salt Lake City
® Seattle

and the way the two ratings services
stacked up against each other was most
interesting.

Several Key Criteria

Since I hadn’t received the Birch fall
quarterlies at press time — only the
12+ share and listening level
figures — I was somewhat limited in
what I could examine between the two
ratings scorecards. Thus, I selected the
following areas to delve into:

® How did the PUR (Persons Using
Radio) average quarter-hour totals
compare? This would offer an easy
overall comparison regarding how
much listening was generated in the
diary versus the telephone methodol-
ogy of Birch.

® How many stations did better in
Birch than in Arbitron, measured on a
total week, 124 persons basis (metro)?
Conversely, how many stations fared
worse under Birch than in the Arbitron
results? For the purposes of this article
I considered a station that was at least
one-half share point higher or lower
than the relevant Arbitron number to
have had a significant variance (in
comparing two services). Stations that
were within one half-share of their Ar-
bitron total were counted as having
“stable”” data between the diary and
the phone. Some stations actually
achieved the exact same share in both
surveys, and I was curious to see how
many of those might exist.

see it here.

Since my column recently on the government’s new metro definitions,
my phone (and apparently Arbitron’s also) has been ringing off the hook with
your questions about various metros. The major question seems to be that if
your market was not included in the first announcement, when can the next
release be expected?

According to my contacts within the Office of Management and Budget
the next list of revised metro definitions, for medium and some large markets,
ought to be available in mid-March. As soon as I have the information you’ll
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Week In Review

Eastern Division for Radio Station Sales.

Salisch Joins Arbitron
Arthur Salisch, Operations and Research Director at Maurie Webster’s Radio Information
Center in New York, has joined Arbitron Radio. Salisch will serve as a Client Service Represen-
tative in the firm’s New York office, according to Susan Dingethal, Manager of Arbitron’s

¢ Finally, within each market, were
there format trends that seemed to con-
sistently indicate that Birch favored
certain programming while other for-
mats were softer than in Arbitron?

The results, broken out by market
below, were basically consistent with
what I've seen in my previous Arbitron
vs. Birch analyses. In most markets
there was almost an equal number of
stations whose overall shares were
either higher or lower in Birch than in
the Arbitron book. Also, there was
often a sizable group of stations that
fell into the stable category, and a few
who garnered the same share in each
sweep. As for the format comparisons,
as might be expected, AOR generally
did much better in Birch — as much as
81% better than the comparable Ar-
bitron scores. Country was usually
stable, A/C and Beautiful Music were
frequently softer than in Arbitron, and
the ethnic/Urban picture was muddied.

Market Tallies

Here are the breakdowns of how the
Arbitron and Birch overall shares com-
pared in the six markets used for this
set of analyses.

Birmingham:

PUR in a typical quarter-hour —
17.8% in Arbitron, 18.3% in Birch.
Seven stations were a half share or more
higher in Birch than the fall Arbitron.
Six stations were lower in the Birch, two
were in the stable category, and two
achieved the identical shares in both
surveys.

How did the formats stack up?
AOR'’s total was up 59% compared to
Arbitron, but five of the six Black/Ur-
ban stations were softer in Birch than
in DST-affected Arbitron results.

Country basically held its own in
Birmingham’s Birch, while Beautiful
Music slipped in the telephone tally.

Cincinnati:

PUR levels were 17.2% listening in
any given Arbitron quarter-hour ver-
sus 21.4% of the populace tuning ac-
cording to Birch. This market showed
one of the biggest advantages for Birch
in terms of garnering more listening
than Arbitron, a 24% edge.

Five stations had Birch shares signif-
icantly higher than their scores in Ar-
bitron, while seven had notably lower
Birches. Three stations were stable and
one made a match between its Birch
and Arbitron tallies, 124-.

AOR did well here too under Birch,
up 52% over the Arbitron perform-
ance. Surprisingly, Beautiful Music did
better also — notching a boost of 21%
over the format’s Arbitron total. Adult/
Contemporary was down across the
board.

Los Angeles:

Here Arbitron maintained an edge in
total listening, 17.5% to 13.4%. Ten
stations’ Birch shares were appreciably
higher than the Arbitron tallies. Lead-
ing the pack were the AORs, up 81%
as a format compared to the diary
scorecard. Talk was also improved —
as happened in other markets — with a
46% healthier showing in the Birch.

Twelve stations saw slippage in their
12+ shares in the Birch quarterly, ten
were in the stable bracket, one was lev-
el with its Arbitron number. Beautiful
Music had a not very beautiful time of
it in the Birch figures, down 39% ver-
sus Arbitron. Country was basically
stable, although KZLA.FM took a
dive, and A/C was soft in Birch.

New York:

Total listening was at the 18.5%
level in Arbitron versus 17.3% for
Birch, giving the diary an edge in
Gotham.

Eleven stations improved in Birch
versus the diary, seven had a notable
slippage, seven fell into the stable
description, and one duplicated its Ar-
bitron share.

On the format front, the big loser
was Beautiful Music, down 40% in
Birch. News and Talk stations were up
in the phone survey, and the Urban sta-
tions’ combined total rose 20% over the
DST-influenced Arbitron results. As
seen in other markets examined here,
Adult/Contemporary was softer in
Birch.

Salt Lake City:

In its first quarterly survey of Salt
Lake City, Birch showed more average
listening taking place than did the
comparable Arbitron report. The PUR
levels in the Arbitron were 15.6%,
while Birch obtained a 19.8 figure — a
27% bulge for Birch, biggest noted in

these metros. In terms of movement
compared to Arbitron the Birch data
showed an almost even split. Seven sta-
tions had higher Birch shares, six
garnered lower numbers, and six were
stable.

On the format front AOR was 26%
higher in the Birch, while Beautiful
Music slipped 27% compared to Ar-
bitron, and Country was down 14%.

Seattle:

In the Puget Sound area both surveys
showed an average of 16.8% of the
populace using radio during any given
quarter-hour. As in Salt Lake City
there was a fairly even division of sta-
tion standings when comparing the
two methodologies. Ten stations were
higher in Birch, seven were lower, and
seven had stable data.

Country and A/C were stronger in
Birch, but the leading station, KIRO,
didn’t show up as well with its News
format in Birch.

Methodology Differences

To sum up, neither service can say
unequivocally that it generates higher
listening levels; the AOR enhancement
seen in Birches previously held up in
the fall sweep (Talk stations also con-
tinue to do better in Birch overall); and
in most cases A/C and Beautiful Music
suffer in Birch compared to Arbitron.

Keep in mind that there are some
notable methodology differences be-
tween the two leading ratings firms.
Arbitron’s diary technique often
achieves better cooperation and return
from 35+ non-ethnic listeners (hence
the use of DST for young ethnic house-
holds). Birch’s phone recall approach
acquires better (or higher, at least)
listening from young adults who are
not as likely to cooperate fully with a
seven-day diary methodology.

Also, remember that in the respec-
tive quarterly surveys Arbitron mea-
sures each market for twice as long as
Birch does, even though they often ob-
tain similar overall sample totals.
Birch surveys only two weeks monthly
(six in a quarterly sweep) versus 12
weeks for all upcoming Arbitron ef-
forts (this winter survey being the last
of the 10-week sweeps). This means
each Birch week has more sample than
a comparable Arbitron week but that
the survey length is not as long. Sta-
tions could then hype a Birch survey
more easily than an Arbitron effort,
everything else being equal.

If your market is surveyed by both
Birch and Arbitron, take a look at your
fall results and see how they compared
to what I found in the six metros prob-
ed here. Suffice it to say that with two
methodologies now surveying over 200
markets each, there’s a little something
for everybody if you look hard enough.
Vive la difference!



‘ NBC Radio’s Young Adult Network |

STRAY CATS

STRUT THEIR STUFF

ome on all you hot
roddin’ mamas and
papas, rev it up and
go! The Stray Cats are all
decked out and ready to
rock your town. Exclusively
on The Source. The fuel-
injected encore of their
rave-it-up Christmas
concert at The Ritz in
New York. Recorded by
EDR/Entertainment. There’s
| no sense trying to resist.
; Stray Cats will have you
‘ rockin’-and-a-reelin’ all

night long with “Stray Cat
Strut” “Runaway Boys,’
[ “Rock This Town,” and “Built
| For Speed.” the title track
from their album on EMI
‘ America Records. Don't
| miss this concert! It's
a sizzler.

| The weekend of March 11,
12 & 13.

Brought to you, in part,
by Honda Motorcycles
and Budweiser.




Page 14 R&R/Friday, March 4, 1983

“s : m E th, I ; T ““‘ 2 Fall ’82 Quarterlies
Grab For’. — —
From the Geffen LP BEATITUDE vor L 59 FparIOtte 60
: GHS 2022 OP(V0): $450 OP(00): 5424
Produced by Ric Ocasek Share T"’."ds Fersons 12+ Mon-Sun 6AM M1 Share Trends Persons 12+  Mon-Sun 6AM-Mid
Fall '81 Spring '82 Fall '82 Fall 81 Spring *82 Fall 82
12.5 1 11.9 1 12.06 1 WMM S - FM (AOR) 1.1 2 1.3 /] 12.9 1 WBT -AM (AC)
0.7 2 11.5 2 10.9 2 WAKK-AM (AC) 17-? 1 13.7 1 12.9 2 WSOC-FM (Ctry)
;‘: 1: 23 : 1;).;, 3 WKDD-FM (CHR) 8.3 b 8.0 [ 1.8 3 WPEG-Fm@am
650 5 sie s 3l s weetiteiom o0 A oo o uE 2 ey
:‘; : 4.4 9 5.0 6 WCAK - AM (AC) 8.5 5 T0.7 3 8.5 [ WRO Q- FM (AOR)
viowh Wb owp dn bomeme | lronomEow e g e
4.2 9 ;!5) 8 :.U 9 WOBN-FM BM) b.6 7 6:9 7 3:4 ?) x(s.?s:::m)
4. 8 . 1M .9 10 WZZP~FM {AC) 3.4 9 2.7 12 3. 10 WZX | -FM(AC)
CHR NEW & ACTIVE | Monun eam g @i O Mton-Sun AN Mig T
E:\NK STATION RANK STATION RANK  STATION RANK STATION
AOR ALBUMS #10 T e Tl WaRR-AM T wecy-Fm "1 Wl -am
2 WKDD-FM - g S . _
AOR TRACKS #6 s oo o ek 3 W0 S e
wWGCL~-FM 3 - 4 wSOC-F Sa
M, e w e e
WYCR add WXKS-FM 26-22
KITY add KEGL23-18  WNAMdeb 30 '[he Bll'Ch Report Cleveland
KBFM add KIQQ 35-27 WIKS deb 27 WMMS .
KEYN-FM add WSPK deb 25  KBBK deb 35 Fall '82 Quarterlies, 12+ Metro Shares VIMS Down Three, St Tops;
WHOTadd ~ WRCK30-25 KLUC deb 29 WAL LD THETE8 Lot BT
- e Lead; WZAK, WMJI Improve
KHOP add WPST 34-31 WJBQ 31-27 . Summer g2 R
K96 add KZFM deb 30 WIGY 35-30 San Diego WMMS (AOR) 16 138
WKZadd ~ KSET-FM8-6  KFMZ 6-1 Mexican Stations XTRA, XHRM WHOK Bty o a2
WaQlLT add WOKIdeb 37 KGHO 37-31 Rank 1-2 In First Birch; WMJI (AC) 6.2 6.8
KFMW add WVIC 17-12 KCBN 19-15 Perennial Winner KJQY Takes Third; WZAK (Urbn) 4.9 5.8
KGB-FM Cops AOR Title WQAL (BM) 4.7 5.0
S I
Lt XTRA (CHR) 7.9 3 9
M Ac . R XHRM (Blk) 76 WGAR (AC) 4.3 4.4
il KJQY (BM) 7.1 xf{ip(&ym) gf s
KYXY (AC) 6.4 : 38
£E L 3y KGB-FM (AOR) 6.2 VWV,?S‘V% ((gt/ T), et 3.3
M XTRA-FM (AOR) 4.9 Y 3.0 31
,n,mum ove KFMB-FM (CHR) 4.4 WRQC (AOR) i) il
= 72973 WJIMO (Blk) 1.2 2.8
.;:a From the Geffen LP L 39 WIW (AC) 9 2.0
g NOTHING BUT THE TRUTH e 27 WWWE (Ctry) 3.1 L9
GHS 2033 KFSD (Clas) 2.5 WKDD (CHR) 15 15
KMLO (BBnd). ol WDBN (BM) 19 11
Produced by Terry Woodford & KSON-FM (Ctry) 2.3
Clayton Ivey for Wishbone, Inc SEBIFM. (Ctry) 21
s G- XEGM (Span) 2:0
KSDO (N/T) 2.0 At'an ta
KIFM (AOR) 1. .
At Clowt: T WKLS-FM Up Two, Widens Lead
KLOS (AOR) 1.9 Over Rising WVEE; WSB Drops
= KBZT (AC) 17 Without Braves; WKHX Opens
CHR NEW & ACTIVE KADOEM (AC) 17 Country Gap; WJYI Debuts
KLVE (Span) 1.4 Summer '82 Fall
ONE OF THE WKLS-FM (AOR) 11.9 1;72
MOST ADDED Minneanolis-St. Paul PR (T i1 117
- 0.2 9.5
73 /34 o 1 eap oils . rau WSB (AC) 12.8 9.1
WCCO, KSTP-FM, WLOL Gain RREX Oty 8.4 8.8
ADDED THI . ’ 4 ’ -

S WEEK Hold 12-3; KQRSFM Edges T g i
WBEN-FM WBCY WKHI KDWB-FM In AOR Race WSB-FM (AC) 6j5 5.1
WCAU-FM  WANS-FM  WCGQ Summer ' Fall w2 e 38 4.3

WCCO (AC) 17.4 18.4 WPLO (Ctry) 43 4.2
WHFM WNAM WHSL KSTP-FM (AC) 12.1 13.6 WGST (News) 4.0 4.1
WPST WKAU WFLB ||| weoLcHr) iL9 e | - e

3 KQRS-FM (AOR) 7.1 75 JYI (BBnd) 1 19

Eg;g FM WKDQ FM99 KDWB-FM (AOR) 83 74 WCNN (News) 1.0 12
Wiy EgKQ \Q/KGKF/: WDGY (Ctry) 76 6.8 WQXI (CHR) 1.6 1.0

KEEY (BM) 48 45
W.JDX KHOP DQ? |  WAYL (BM) 2.9 3.4 '

' KSTP (Talk) 3.0 3.3 FOR THE RECORD

waiD KGGI KDZA ™ WCCO-FM (CHR) 3.0 3.2

KJJO (Ctry) 2.2 2.2 In R&R's January 21 summary of
GIOO KQM? KOZE i KTWN (Jazz) 2.2 1.7 the fall Tampa Arbitron, WLFW
Y103 WSsSQ WWTC (AC) 2.3 1.4 was inadvertently omitted. The
WDOQ WC|R KTCR (Ctry) 8 1.3 station debuted its Big Band format

GEFFEN KKSS (AC) 8 1.3 with a 1.9 share.
Manulaclured by Warner Bros. Records RECORDS 1 .




SEGER:
“EVEN

NOW

THE NEW SINGLE FROM THE PLATINUM ALBUM

& THE SILVER BULLET BAND

PRODUCED BY JIMMY IOVINE
ON RECORDS AND HIGH QUALITY CASSETTES

BOB SEGER CURRENTLY ON SOLD-OUT U.S. TOUR
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DEF LEPPARD's
" PHOTOGRAPH™

IS DEVELOPING INTO THE

FIRST HIT

S

DEF LEPPARD @

WPHD on
WRCK on
WLAN-FM on
WYCR on
K104 add

79Q add

KTFM add
KZFM deb 18
KSET-FM add
WABB-FM add
WSKZ add
WOKI on
WSSX deb 30
WNOK-FM add
WIXQ 27-24
K793 add

2104 deb 28
WMEE add
KQKQ add
WHOT add

FROM THEIR HOT NEW ALBUM

~ PYROMANIA

KNBQ add
KBBK add
KSKD add
WACZdeb 39
WIGY add
OK100 add
WERZ add
WFBG add
WSQV add
WOMP-FM on
WCIR add
95XIL add
WZYQ add
WIJAD add
KKQV add
Q101 add
KVOL add
KKXL-FM add
KKRC add 29
WCIL-FM add
KFMZ deb 24
KOZE add

As Seen On MIV

Manutactured and Markeled by

PolyGram Records

......................
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Larry Moffitt became the second PD to exit
Doubleday following the rehiring of Bob Hat-
trik. Moffitt said he’d exit the KWK-AM & FM/
St. Louis PD post at week’s end due to those
ubiquitous ‘‘philosophical differences” with
consultant Hattrik (WLLZ/Detroit PD Dave
Gariano was an earlier casualty of the new
agreement between Doubleday and Hattrik).
Now, two of the five Doubleday AORs are sans
PDs.

Also leaving WLLZ this week were midday
personality Greg St. James and Promotion Di-
rector Rich Piombino.

KQIZ-FM/Amarillo VP/GM and Wiskes
Albris Communications VP/Programming
Chuck Dunaway has exited to become Station
Manager at KITE/Corpus Christi.

Former WPGC/Washington GM Charles
Giddens is now GM of WWID/Gainesville,
GA. The station, soon to be WWLT (pending
FCC approval), will be called “Light 106” and
with its new 930 ft. tower, it should be blasting
a city-grade signal over most of nearby Atlanta.
The A/C format starts March 4.

Looks like WPGC/Washington’s morning
team is once again a team. Replacing Dude
Walker is WMZQ/Washington personality
Dave Fox, who joins Redskins quarterback Joe
Theisman, and newsman J. Robert Howe.
Also new to the station is John Dowling, for-
mer WASH jock, who’s doing nights, which
slides Bruce Kelly into afternoons.

After seven years as MD/afternoon person-
ality at KSLY/San Luis Obispo, Don Potter
is out. He can be reached at (805) 541-8219.
Replacing him is J. Michael Stewart from
KWIZ/Santa Ana.

In the birth news department, 92X/Colum-
bus MD Teri Nutter and husband Doug are
the proud parents of Katie, who was born Feb-
ruary 18. Teri will be resuming her music duties
from home in a few weeks.

KMGC/Dallas MD Larry James and his
wife Susan also have a new baby daughter.
Taylor Joann arrived February 24.

Rumor has it that the Satellite Music Net-
work will launch a CHR format later this year.
We hear it will not be based in Chicago, as are
the A/C Starstation and Country Coast-To-
Coast, but will emanate from Los Angeles.

Si Marchbanks has joined KNYN/Santa Fe
as the new PD,

After six years as Production Director/mid-
day personality at KMOD/Tulsa, Mel Myers
has resigned in order to join KELI & KMYO/
Tulsa as PD. Plans for the stations are as fol-
lows: KELI has dropped News/Talk to simul-
cast with A/C FM KMYO for the next three
months. All N-T staffers were cut loose by
management. KMYO is undergoing program-
ming changes as the station restructures and
updates its A/C approach.

Commup.iéqﬁon
Graphics inc

Bob Mitchell, former MD at WICC/Bridge-
port has landed as PD at KBFM/McAllen-
Brownsville, replacing Steve Owens, who
moved to KTFM/San Antonio. Bob will also
do afternoon drive.

Former Elektra-Asylum national A/C pro-
motion rep Pat McCoy has formed his own A/C
independent promo firm, called “MVP Promo-
tions.”” Pat’s number is (213) 988-6727.

Ichabod Caine joins the airstaff of KPLZ/
Seattle for morning drive on March 17. Icha-
bod exits the morning show at KNBQ/Tacoma,
and you might remember him from his days at
KJR/Seattle, too. Former KPLZ morning man
Scott Burns is looking.

KRLA/Los Angeles has appointed Randy
Summers as MD: He joined the station nine
months ago as a music programmer, having
previously served as PD and air personality at
KMBY /Monterey.

Who is that guy cook-
ing chicken 'orange and
biscuits in the Wisk
detergent national TV |
spot? It’s New York's
Country FM DJ Batt
Johnson. The WKHK
personality also appears
in a Charleston Chew
candy commercial and
a few movies.

From our “Be Care- M
ful How You Say That”
department comes this
item. KFRC/San Fran- Batt Johnson
cisco midday personality Dave Sholin made
his first *““cash call” last Thursday (2-24) right
on schedule, but we'’re betting he never said
the person’s entire name on the air. Why? Well,
Dave’s first call went to a Mr. Phuc Tieu of
San Francisco. In case you’re wondering, Mr.
Tieu wasn’t home.

OK100/Ithaca’s transmitter caught fire (2-21)
following a power surge of 130 volts, which
burned out the main power controls. The station
was off the air for only a short time because it
was able to send a signal through the stereo
exciter to its translator more than 20 miles away!

Deborah Harry makes her Broadway debut
next month starring in a play called ‘“Teaneck
Tanzi.” We don’t want to spoil the story for you,
but the play uses the metaphor of a wrestling
match to examine the life of a young married
woman (Ms. Harry) as she physically tussles with
various figures in her life. The role is supposed-
ly arduous enough to require two actress to split
the eight weekly performances, which Harry has
willingly agreed to do, alternating with Caitlin
Clarke. Incidentally, comic Andy Kaufman,
who’s made quite a name for himself in the old
wrestling game, is also in the drama, playing a
referee. Of course.

OUR DECALS COST LESS!

How can a glossier, higher quality,
screen printed decal cost less than

all those labels you get in the mail?

| WINDOW DECALS - BUMPERSTICKERS

They last longer!
...For about the same price!

CALL US! 1-800-331-4438

IN OKLA. 918-258-6502




MWESTWOOD ONE”I’RE SENTS
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We're now reserving market exclusivity for “SUPERSTAR CONCERTS;’ the ultimate surmmer concert series, bringing ‘
you Rock's biggest performing acts. Ten 90-minute concerts running weekly from July 4th weekend thru Labor Day. Con-
tact your WESTWOOO ONE representative now for details at [213) 204-5000.

MWESTMWOOD ONE

America’s number one producer of nationally sponsored radio programs, concerts and specials.

=
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Grammy Winners Celebrate
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The 25th annual Grammy Awards ceremonies were held last week in Los Angeles, dominated by a six-Grammy
sweep by Toto. Pictured above, pop vocal duo winners Jennifer Warnes and Joe Cocker confer at the mike while
presenters Donna Summer and Quincy Jones look on; below left, best video winner Olivia Newton-John fleft) meets
backstage with best pop female vocalist Melissa Manchester; and (below right) double winner (R&B male vocal and
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TOM PETTY & THE HEARTBREAKERS
Change Of Heart (Backstreet/MCA)

63% of our reporters on it. Moves: Up 56, Debuts 29,
Same 34, Down 0, Adds 22 including HITS96, B94,
WXKS-FM, 195, KIIS-FM, WFLY, KITY, WDOQ, WSKZ
WBCY, KKXX, K96, WFOX, WFLB, KIST. See
Parallels, debuts at number 29 on the CHR chart.

AVERAGE MOVE+4

'

WM THE ALBUM I

‘LONG
AFTER DARK™
Bteg

Watch for the very
I special Tom Petty profile
by Cameron Crowe Sunday
i night, March 6 on [@

; Produced by Backstreet Records.

instrumental) Marvin Gaye picks up a statuette.

FCC Hits Vegas Stations With Ad Fines

Continued from Page 1

by the Chamber of Commerce
of the Las Vegas Convention
Center.

The spots advised listeners
to ‘“call your broker today”
and also gave a toll-free num-
ber for Smith Barney. The copy
read, “By purchasing these
bonds you can help Clark Coun-
ty provide improved airport fa-
cilities to serve one of the most
popular tourist attractions and
largest convention centers in
the world, Las Vegas.”

The schedules were placed
by the Ogilvy & Mather ad
agency in New York through
the four stations’ rep firms.

Murphy

Continued from Page 1

and (WHDH Station Manager)
Peter Crawford are among the
nicest and smartest people in
this business. It’s a dream
come true — I'm on Cloud 9.”

Murphy continued, “I have
tremendous regrets about
leaving a great company which
has done some very exciting
things in this market. It’s been
a lot of fun.”

Regarding his replacement,
Murphy said, ‘“Our Presi-
dent/GM John Franks is talk-
ing with a variety of can-
didates, but no one has been
selected yet.”

WWW._americanradiohistorv com

A fifth station in Las Vegas
reportedly spotted the omis-
sion and, after conferring with
Ogilvy & Mather by telephone,
added a tag identifying Smith
Barney.

Berkey said officials at the
Clark County Airport Authori-
ty requested that Smith Bar-
ney not be identified in ads to
avoid creating any hostility

among local brokerage firms.

According to Berkey, Las
Vegas stations are usually sen-
sitive to potential copy prob-
lems, especially since gambl-
ing is legal in Nevada, while
the FCC strictly prohibits any
broadcast promotions of lot-
teries or other games of
chance,

PARTY ANIMALS — Finally, Rodney Dangerfield has found company that will
give him some respect! The comedian is the spokesperson for WMMR in the
station’s new TV campaign, produced by Somach/Nelson Productions. Pictured
(I-r) behind mascot “Bobby the Chimp” are Dangerfield, S/N's Dave Nelson,
WMMR PD Charlie Kendall, Denny Somach, and WMMR Promotion Director
Tom Sheehy.



EXPLOSIVE
POWERFUL
ARTISTS:

""BEAT IT"

11 I BREAKERS

MICHAEL JACKSON

Beat It (Epic)
64% of our reporters on it. Moves: Up 31, Debuts 34, Same 22, Down 2,
Adds 54 including WBEN-FM, PRO-FM, Q107, CHUM, Q105, KilS-FM, KFRC,
KUBE, KIMN, WFLY, KBFM, WMEE, KLUC, WACZ, KKAZ. See Parallels,
debuts at number 26 on the CHR chart.

CLASH

CHR NEW & ACTIVERRLLL KFI  WJBQ WZYQ KNOE-FM |
WNOK-FM KIDD WACZ  WKHI KYTN
WCAU-FM 30-24 WKFM WKRZ-FM WGH KYYX WIGY Z102 KKXL-FM }
KEGL 38-22 WPHD K104 WJXQ  KNBQ OK100  WJAD WBWB
Y100 deb 26 WHFM WJDX  WZOK  KBBK WERZ WHSL KGHO
WBBM-FM deb 177 WTRY WABB-FM WKAU  KSKD WIKZ WXLK KBIM
KBEQadd37  WFLY WDOQ  WIKS KQMQ WOMP-FM FM99
XTRA 23-16 WRCK WOKI  WKDD  KIKI  95XIL

ADAM ANT

CH R WJIXQ add 34
SIGNIFICANT ACTION WKDD add
KFl add
WGCLadd 27 WFLY add WIGY add 40
WPHD add WQID add WERZ add
WTRY add WCSC add WOMP-FM add

FELONY
“THE FANATIC"

CHR WDCG
SIGNIFICANT ACTION wsEz
WANS-FM
WCAU-FM  KIQQ WKRZ-FM  WNOK-FM
WXKS-FM  WKFM  KTFM WRVQ
KEGL WPHD  KITY WZZR
Y100 WRCK  KSET-FM  WVIC
WGCL WIFI WOKI WJIXQ

MICHAEL JACI(SON

"DESPERATE BUT NOT SERIOUS"

#1 MOST ADDED
AVERAGE MOVE +6

"SHOULD | STAY OR SHOULD | GO?"

WYKS

WKHI add WABB-FM
KEGL 35 wWOKI
KYYX deb 39 WZZR
WFBG 33 KMGK
WCAU-FM KBBK
WRCK WRKR

WIKS KILE KGHO
KFi Q10 KSLY
KYYX KISR KBIM
KNBQ@

WOMP-FM ~

WYKS THENAMESAYS ITALL

WWw.americanradiohistorv.com
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Management

Motivation —

Recognition Pays Off

o much has been written, spoken, taped and generally inscribed

on the subject of motivation that I hesitate to add to the body of

material (aka folklore) that must have invaded your eyes and
ears at some point. Nevertheless, I have developed a system that works
for me, and therefore, respectfully, I’ll pass it on to you.

There is a commonly-held belief among
many managers that money is the prime
motivator. I suggest to you that money is
only one of several motivators and may be
the least important of the major reasons
one is able to cause people to do what one
wants them to. Certainly money is impor-
tant, but outside of a few entrepreneurial
types most people are today motivated by
security and recognition, in that order.

We are probably fortunate that money is
not the prime element in a career decision,
for if it were, our costs would escalate to the
point that many of us could not stay in
business. I'm sure that some of us even feel
that way now.

Security Doesn’t Have To Mean

A Longterm Contract

In a well-managed radio station where
goals and plans are clear, criticism is fair
and objective, and rewards and recognition
are frequent and consistent, one rarely will
find the problem of insecurity.

e e ol T
“Giving your people a clear idea
of what you expect them to do is
absolutely essential if you are to
become a successful manager.”

Security doesn’t have to mean a longterm
contract nor the best pension fund in town.
I'd define it as follows:

EVEN-HANDED POLICY ADMINISTRA-
TION — Every organization, no matter how
loosely-structured, must have a set of rules
and regulations that must be followed in
order for the entity to survive and prosper.
Most people, even though in disagreement
with the rule, will follow it if it is ad-
ministered fairly.

It’s the little things associated with the
uneven administration of the rules that
cause the biggest problems.

Let’s take the example of a station policy
on commercial limits. If everyone has
agreed, or at least understands, that the
rule is ten minutes an hour in all dayparts,
and then the general manager, in response
to the sales manager’s last-minute plea, ar-
bitrarily allows an increase on Friday
afternoon, after the program director has
gone home, you’ve got a real problem with
the programming department. Not only is
the program director upset but the on-air
staff becomes demoralized and sometimes

Bruce Johnson, currently a management
consuftant, has served as President of RKO,
Starr, and SRO Broadcasting’s radio opera-
tions, and held executive positions with top
rep firms in the course of a 30-year broadcast
career. He can be contacted c/o R&R, 1930
Century Park West, Los Angeles, CA 30067.

This column will alternate with Jonathan
Hall s Sales & Marketing column.

confused about their own role in all of this.

This is not to say that a manager can’t
change the policy, but merely that all par-
ties affected should either be informed or
consulted prior to the change. What’s im-
portant to you, the manager, is that often
it’s the little things associated with the
uneven administration of the rules that
cause the biggest problems.

Goals And Plans

If you've been a reader of this column,
you know how strongly I believe in setting
goals and formulating specific plans to
reach them. Plans and goals are a form of
security, in that a staff or individual well-
informed about the direction, mode of
transportation, and destination of the
organization can reasonably conclude that
if they stay on the prescribed set of tracks
and in fact reach the destination they can-
not be faulted. Indeed, they will expect to be
rewarded.

The problem with many plans and goals
set by management is that they are never
communicated to the people who have the
ultimate responsibility for carrying them
out. An employee who has worked long
hours on a particular project, assuming it’s
what management wanted, can develop
great pangs of insecurity when he or she
finds out that the activity is considered
superfluous or even wrong. Giving your
people a clear idea of what you expect them
to do is absolutely essential if you are to
become a successful manager.

Group Meetings — Beware!

Many years ago I either read or was told
that the only way to motivate a group of
people is one person at a time. Whoever im-
parted that information to me was right. I
have come to abhor mass meetings. In fact
the only time I want to see the whole station
staff in one room is at a party.

The only way to motivate a group of peo-
ple is one person at a time.

Group meetings, especially the unplann-
ed or spontaneous variety, can either have
a narcotizing effect, or in the alternative, an
intimidating air that is subliminally
resented by those in the room who don’t feel
they are part of the problem.

The exceptions to all this are sales
meetings and program meetings. Here we
are talking about small, focused meetings
with a specific and continuing mission.

If you have to hold group encounters
please keep them short, to the point, and
never, I mean never, single out anyone in
the room for criticism no matter how
strongly you feel about the subject.

Group memos are also a no-no. I know
because I used to send them out by the
bushel when I first started managing.
Eventually you wind up the target of the on-
premises graffiti artist or, in the alter-
native, your brilliant epistle winds up on the
bulletin board next to the memo asking the
“group”’ to turn off the copy machine when
they leave at night.

Recognition

Along with security comes the need for
recognition. It comes in many forms, and
the size of the need varies from person to
person. To the billing clerk it might be a
well-timed compliment in earshot of others
on the staff or a bonus or other reward for a
job well done. To the person with a big ego it
may take much more than a few well-
chosen words. If that person is valuable to
your operation you might spend some time
thinking about what you can do to keep him
or her happy. Usually a few small gestures
on a frequent basis is all it takes,

Concentrate on the frequency of the
reward rather than on its size.

If you don’t pay attention to this aspect of
your managerial duties you are in for some
unpleasant surprises.

1. Rewards

Most stations have some sort of reward or
bonus system over and above the normal
salary and benefits packages. The program
director hands out something for increased
audience in a shift, or the sales manager
gives spiffs for selling a particular package
or being the number one salesperson for a
particular month. Special rewards are
great, and can do you a lot of good, if you
will follow these simple suggestions:

a. Concentrate on the frequency of the
reward rather than its size. If you put the
reward too far out in time, they will likely
lose sight of it until the last minute and then
scramble about on a short-term basis to win
it. This usually results in damage to the
longterm goal, or you find the person break-
ing the rules. Further, it is not wise to make
the reward too big; i.e., don’t kill the hero in
the first act. Have something left over next
year.

b. Deliver the reward immediately upon
accomplishment of the goal. Don’t make
them wait around or suffer some com-
plicated administrative procedure to get
what they believe they deserve. If you don’t
act quickly upon completion, you will find
that your next program will not be met with
the same enthusiasm or results.

This latter problem is frequently en-
countered in group-owned stations where
weeks and sometimes months of
bureaucratic delay bring a motivating pro-
motion to a standstill.

2. The Art Of
Recognizing Performance

Why is it that some of us can’t take even a
few seconds of our time to periodically pat
someone on the back for a job well done? To
most people that little acknowledgment of
good performance, especially if it is done in
the presence of the recipients’ peers, is
worth more than all the money you can af-
ford to spend.

-
“Concentrate on the frequency
of the reward rather than its size.
It is not wise to make the reward
too big; i.e., don’t kill the hero in
the first act. Have something left
over for next year.”

-

Peer group recognition is the key.

We certainly can find the time to criticize
when something isn’t going well, so why not
an investment in a positive moment? Sugar
does work better than salt, by the way.

I recall that during my days at RKO a lit-
tle bit of inexpensive recognition helped
turn a whole division around in fairly short
order. In that instance I had taken over a
company with a history of high personnel
turnover. I didn’t help the situation much

@ Money is less important than security and recognition.

@ Security is enhanced by setting rules and sticking to them.
@ Always acknowledge a job well done . . . preferably in public.
@ Proper recognition reduces negativity and dissatisfaction.

by coming in and making even more
changes in an effort to quickly stop an ongo-
ing profit decline.

One need not spend a great deal of time
figuring out what my major problem was
after all of this had taken place. Morale was
in bad shape.

The first thing we did was to bring in a
highly-respected, and not in my view inex-
pensive, motivation expert, who proceeded
to hold seminars with all of our manage-
ment people and their spouses across the
country. Transactional analysis, positive
thinking, you name it, we learned it.

Unfortunately, the vaccination didn’t
take with most of our people.

At the same time, some more unpleasant
publicity surfaced about RKO’s problems
with the FCC, and I discerned that “I’'m OK,
you’re OK” was not going to be enough to
stop people from feeling that things weren’t
OK. (I'm not being critical of that system,
for I think it’s a good one. It was more an er-
ror of timing on my part.)

About that time our VP/Promotion, Art
Mandelbaum, came to me with an idea that
at first sounded innocuous but as time went
on began to make some sense.

We had inherited from an old trade some
space in Time magazine that frankly we
didn’t know what to do with, and it was
Art’s idea that we run a campaign showing
the picture of every employee of the com-
pany from janitor to general manager
under the banner “It’s About People.”

Doesn’t sound too exciting yet, does it —
but when you consider how few people ever
in their lives expect to have their picture in
Time magazine or in any mass media
publication, then you can begin to unders-
tand the fantastic result this promotion
achieved.

Obviously, most stations do not have the
budget for a Time magazine campaign, but
you do have local publications that can ac-
complish the same thing for you. Peer
group recognition is the key. Neighbors,
friends, business associates all comment-
ing on seeing your employees’ picture in the
paper. Life insurance companies
discovered the power of this one many
years ago.

We had over 400 requests for reprints
from our employees, and Art was constant-
ly getting letters asking when “my picture”’
was going to run. What happened almost
immediately was that much of the
negativism, and the lack of belief that we
could achieve our goals, began to wither
away. We got down to business and started
on the road to winning in every market. A
simple little pat on the back was all it took
to begin to change an attitude.

Later, we developed the Superior
Achiever Awards program, wherein we an-
nually gave recognition to our outstanding
performers in all departments. The
medium was a simple, inexpensive plaque.

The key here is to have enough awards
covering as many employment categories
as possible so that everyone in the company
has a chance to win. Don’t just limit it to
sales and programming people. Again, we
published the names of the winners in an
ad, this time in the trade press, and sent
publicity releases and pictures of the win-
ners to their hometown newspapers.

Do these things cost a little time and
money? Yes! But the payback is enormous.
One might believe that it takes more than
what is outlined above to run a successful
organization. I can tell you that if you will
just follow the foregoing simple rules — you
will be a winner.

Sales Next Week

Jonathan Hall takes a look at selected

Country radio sales promotions.




STEPHEN BISHOP
“It Might Be You

(Theme From Tootsie)”

PRINCE
“Little Red Corvette”
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CHUM add WTIC-FM 27-256  WCSC deb 32 WKHI deb 36
TOP OF NEW & ACTIVE KEGL add WPST40-36  WANS-FMadd 71023429
195 add K104 deb 35 WNOK-FM deb 31 WSGF 35-30
WBEN-FM 34-31 KZZPdeb28 KIOA5-5  WCIR29-19 e A e DRl s L
WCAU-FM 35-32 WTRY 1715 KOFM15-12 Q104 23-18 LOLAVIAS2Y 2and B e
HITS96add 33 KCIOladd  KRAVI5-12  WAEV 2518 e e - B e
793 28-26 WAEB 7-5 WNAM19-16 7102 26-18 KFRC deb30  KHFI add KYNO-FM deb 26  WXLK add
94Q 23-20 K104 23-18 WKAU add  WSGF add WCAU-FMon  KBFM deb 30 KIDD add FM99 35-31
Q105 28-27 V100 13-12 WKDQ 7-5 WFOX 13-10 WXKS-FMon  WJDX add KYYX add 40 WGLF deb 30
WLOL-FM deb 38 KROK20-13  Y9419-16  WFLB27-20 PROFMon . 94TYXdeb30  KNBQdeb40  KKQVdeb29
KIS-FMadd  KXXI06add  FM10223-16 WXLK add oy Y Y i il
KIQQ on WHHY-FM15-8 KGGI23-18  QI0125-18 Y100 on WHHY-FM deb 26 WJBQ36-31  WBWB deb 34
BI0023-20  Y10313-7 KJRB14-13  KQWB add 26 CKLW on WDOQ add WGUY30-27  KRNA deb 25
XTRA on BJ105 add KIKI add D93 19-1 XTRA on WBBQdeb28  OKI0Oadd37  KDVV add
KCNR add FM100 7-5 WJBQ add 39 KENI19-13 WKFM deb 40  KX104 add WOMP-FM add KBIM 38-37
- = WHFM deb 37 WSFL deb 38 WCIR add KKAZ add
Sle) ke AL IR IR ke &Ei\{?(}gb] ?9 WFLY de% 30 WSEZ 3%—27 95XIL deb 37 KOZE add
A/C Chart 8-©
Produced by DAVE GRUSIN é Produced, Arranged, Composed and Performed
From the Columbia Motion Picture Release “TOOTSIE" 'El by PRINCE
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]OHN ANDERSON » YAZ
(14 999 (14 99
Swingin Only You
- FOX on
79319-4 KX104 deb24  WJAD deb 32 KEL%LLanM 8.7 WSS 22 \\x JAD on
94Q20-9 WOKIdeb 38  WCGQdeb 12 WLOL-FM 8-7 7104 on
195 add WBCY deb25  WISE add WSPK add WNAM add WPFM 22-21
Q105 24-21 WSFLdeb33  WFLBdeb 30 WKFM deb 37 KKXX deb26 FM99 on
KIQQ on WSEZdeb30  WXLK Ogd WPHD add  KYYX24-22  KKQV deb 27
WKFM on WRQK add FM99 0 WIFI add KJRB17-15  KILE add 38
V100 on WCSC deb 28 WGLF on _FM add
KITY 36-30 WNAM add WRKR add K104 40-36  KBBK add KYTN on
WFMF add KHOP on WSPT deb 26 KITY 31-25 KSKD add KEN! deb 37
WJDX27-17  KJRBdeb29  WBWBadd KZZB on WACZ on KGHO 30-28
94TYX 2110 WACZ add e Mg B97 add OK100 deb 36 KCBN deb 36
WaQiD add WFBG on KWTO-FM add KROK add KFBG KBIM add
KXX 106 26-17 Q104 deb 2 KDVV 35-31 a on
WHHY-FM11-4  WQLT add KENI on ] WABB-FMadd 95XIL on KDZA on
BJ105 add WAEV 20-16 KCBN 35-32 WCSC on WAEV add KCDQ 34-33
wD0Qdeb20 7102 38-28 KBIM on j WGH on WSGF add KOZE 18-14
WBBQdeb 27 WSGF add KCDQ on { MUTEE "
Produced by FRANK JONES with JOHN ANDERSON (AN Produced by E.C.RADCLIFFE & YAZ s
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Manufactured & Distributed by WARNER BROS. RECORDS
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JOEL DENVER

CHR RETURNS TO HOUSTON

John Lander Wins Again
On AM At 79Q

There are individuals in radio who are known for doing certain
things very well year after year. One of those folks is John Lander, PD
at 79Q & 93Q (KKBQ-AM & FM, formerly KULF & KYND)/Houston. His
ability to take losing AM situations and turn them around in a matter of
one book is just about unmatched in recent memory.

John’s past accomplishments at WLOF/
Orlando (1974-77 as PD/mornings), WLCY/
Tampa (1977-79), and KGB/San Diego (1979
81) suggested that 79Q could well be a repeat
performance. Those stations were big
losers turned into big winners against stiff
competition. And in the fall Arbitron, 79Q
debuted with a 124 share of 5.3, which
places the station sixth in overall ranking in
a 28-station market.

Now 79Q has a new competitive CHR
partner, FM sister station 93Q, which could
put a dent in this ratings revival. John ex-
plains how he put 79Q on the air, and shares
his thoughts on how he plans to keep both
CHR stations winners in an aggressive
market where the competition can only in-
crease.

Once A PD Always A PD

“We have put excitement back into radio
in Houston with a capital E,” John told me.
“This is what I like doing best. My ex-
perience as a GM (at WCKX/Tampa) was
invaluable, but in all honesty I feel more
useful to the station as a PD. The respon-
sibilities of being a GM are challenging, but
to me it feels better to be on the program-
ming side of things again. This job is so
much fun, especially at a radio station like
79Q where we pulled out all the stops when
we signed it on the air.”

79Q HAS THE SPIRIT — PD John Lander is
shown handing over a $500 check to the prin-
cipal of the school winning a School Spirit
Contest as Atlantic recording artist Laura
Branigan looks on.

‘I think we’re in trouble.’ So we went out of
the station and had some dinner and plann-
ed our next move. At about 11pm that night
we came back to the station and announced
we would have a $100 bill for every person
who showed up at the studio with
underwear on their head at 6am the next
morning. That made the phones start to
react, but we had no idea what we were in
for the next morning.

“Charlie Van Dyke, who was here as our
guest booth announcer, ran into the studio
to tell me the security guard called up and
said there were people everywhere with
underwear on their heads. He wanted to
know what to do. When we hit the air and

Q-ZOO LETS IT ALL HANG OUT — Going for maximum exposure, the Q-Zoo got a bit of fresh
air on a rooftop when someone left their cage door ajar recently. Shown (I-r} are Brad Edwards,
John Lander, Lisa Barr, and Clete Dumpster , who's getting caught short.

brought some of these people into the studio
and gave themn money, the phones started
to ring. And from that moment on they’ve
never stopped.

“We got a lot of the people that came by
the station, with or without underwear to
talk on the air. That first day was like an
open house, and the heavy on-air involve-
ment with the audience really set the tone
for 79Q. People immediately liked what we
were doing, and it continues to this day, to
our amazement. The novelty of it all just
hasn’t worn out.”

Tuning Back To AM Again

The Houston market had gone almost a
year without a strong CHR outlet after
KRBE made a shift to A/C. While the for-
mat void was a decided advantage, John
addressed the problem of convincing an
FM-orientgd market to switch back to AM.
“We really got a lot of people commenting
how they were glad to have this kind of
radio back in Houston again, and were
making the switch from FM to AM in order
to enjoy it. This was really important to our
success. We felt that if they would make the

According to John, the decision to change
the format of KULF from A/C to CHR came
just a short time before the July 2, 1982
kickoff. He had to work fast to pull a staff
together, and enlisted the aid of fellow
Harte-Hanks PDs Scott Shannon (Q105/
Tampa) and Charlie Van Dyke (KOY/
Phoenix) for the actual opening day
festivities. You might say John was flying
by the seat of his underpants.

Kicking Off 79Q

“In order to make this an orderly transi-
tion from one format to another, we decided
to do a goodbye to KULF the night before
the format change,” he explained. ‘‘We got
on the air and solicited calls from listeners
wanting to say goodbye to KULF . . . and
the phones didn’t ring. Scott Shannon and I
looked at each other and said to ourselves,

“As | see things, I'm giving the AM certain
things that the FM won't have. We keep
features like the ‘Top 300 Of All Time," and
certain cash incentives on AM. This is not to
say that FM won't have cash to give away, but
this helps me keep a psychological difference
between the two. The FM is hipper and more
music-oriented, while the AM is more fun to
listen to in some senses. By that | mean it's
more spontaneous. There are a maximum of
nine minutes an hour of commercials for both.

“Both are loud and well-processed to add to
the excitement and energy. The AM really
jumps out at you. Looking down the road, |
think the AM will still keep an edge for the next
book, but eventually the FM will take lead. We
are moving the FM antenna to the new tower,
which fell recently but will be completed in Ju-
ly. We are at 92.5 mHz right now, but will

93Q’s Impact On 790Q

You might say that things are going pretty well for John Lander and 79Q.
The only CHR competition they've had has been KYST, also on AM, which
didn’t show very well this past book. Enter some in-house competition from
93Q. Just a short time ago, 79Q’s sister FM station KYND decided to drop
its Easy Listening format in favor of a compatible CHR format that could be
simulcast. John outlines the transition from KYND to 93Q, the differences
between the stations, and how he plans to keep both healthy.

“The format change took place on December 28, and we did a repeat of
our kickoff for the AM with the underwear on the head bit. Hundreds of peo-
ple were actually sleeping outside of our building waiting to parade by with
underwear on their heads in order to pick up $100. We closed out the old
FM programming with machine guns blazing over a classical record, and then
at 6am 93Q signed on the air. We got the new call for the FM and became
KKBQ-AM & FM on February 2, and we celebrated that by giving away
$1000 a day in $50s and $100s for a short period of time.

change frequency to 92.9, so we have grabb-
ed the logo of 93Q."

With all of these Q's floating around, it might
cause some listener confusion. How is John
dealing with that? "We've tried to keep it as
simple as possible for the people. ‘79Q and
93Q together are KKBQ' is how we identify
the stations when simulcasting. Musically we

Continued on Page 24

switch and enjoy what they heard in spite of
the station being on AM, then it was really
over.

“We knew our product was very good
from the first day, but the big challenge was
to get them to listen on AM. The other pro-
blem was to keep them here. To enhance
the early groundswell we had going, we put
comments on the air from listeners about

“We really got a lot of people
commenting how they were glad
to have this kind of radio back in
Houston again, and were making
the switch from FM to AM in
order to enjoy it.”

|
how they had switched from FM to AM just
to hear the new 79Q. Some people talked
about how they had just purchased new
FM-only equipment and now they were go-
ing to have to use their old receivers and
listen to AM again.”
Music And Personality In Combo
A common philosophy holds that a radio
station most often reflects the personality of
the programmer. Anyone who has ever
talked with John knows him to be a very up-
beat, positive person . . . and so is 79Q. A
description of the station by John included
the words “fun” and “exciting,” and he
amplified those comments: “It’s a family-
oriented contemporary radio station filled
with lots of ‘Saturday Night Live’ humor
that invites the participation of the audi-
ence.”
John then ran down the reasons for adop-
ting such a foreground presentation. ““This

SHOW US YOUR UNDERALLS — 79Q
listeners lined up outside the station to win
$100 bills for wearing a pair of their favorite
BVDs on top of their heads. Who says money
doesn't make people do strange things?

market’s entire attitude was, ‘Let’s play ten
in a row and see how hip we can be.’ There
was an overdose of music in Houston. True,
the town quite frankly was musicked out.
As a PD I know better than anyone the im-
pact that music has, but if the presentation
and the music balance and mix isn’t cor-

Continued on Page 24
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Winds Of Change (RCA/Grunt)
60% of our reporters on it. Moves: Up 73, Debuts 17, Same 33, Down 1,

Adds 11, WBBM-FM, WLAN-FM, BJ105, KX104, KYNO-FM, KLUC, WGUY, ;
KKXL-FM, KQWB, KFMW, D93. See Parallels, debuts at number 28 on the LN
CHR chart. 2 :

DIANA ROSS“SO CLOSE”
CHR NEW & ACTIVE

WNBCadd2) WEBCadd  WFBGadd3)  WAEB1317 WAQKdeb23 KOMQ2924  WiSEdeb3  JA /B
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“ ROBERT HAZARD “ESCALATOR OF LIFE"

CHR - 47
SIGNIFICANT ACTION RtiRLINRIE: S35
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WPHD WZYP  WJBD 95X WFLB KBIM
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ONE OF RCA’S MOST EXCITING NEW ACTS OF THE VEARI

TRIUMPH A WORLD OF FANTASY”

CHR
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WBEN-FM 3626 KZFM deb 25 95XILadd ~ WPHD WYKS AOR TRACKS e
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John Lander Wins Again On AM At 79Q

Continued from Page 22

rect, you won’t win. The music is the bricks
of the building and the jocks and presenta-
tion are what hold it all together.”

Music Mix

79Q is another example of a CHR station
enjoying great success by presenting a
variety of music rather than pidgeonholing
itself into one specific category. ‘‘Before
people come to town and listen to our music
they find it strange to hear about us going
from a Country-oriented song into a rocker
into a Lionel Richie song. It might seem im-
probable, but once you hear it, it really
sounds good. I've got to give credit to
(Music Programmer) John Hartman, who
lays out our music by hand, record after
record, around the clock. That way there
are never any -music inconsistencies on
79Q.”

He went on to point out other advantages
of having the music preprogrammed. ‘‘Our
jocks never have to worry about the music.
They walk in, pick up the music sheet, and
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OLD TIME ROCK N’ ROLL — 79Q and the
“Geritol Brigade" pictured here are off for a wild
night on the town to see RCA’s Bow Wow Wow in
concert. To win this excursion into the seamy
backstage world of music, you had to be at least
50 years old!

concentrate on entertaining the audience.
This is John Hartman’s total responsibility
and therefore the rotations are guaranteed.
He usually works a day in advance, and he
can make last-minute changes for any er-
rors he finds in his own work. Music is 90%
of the station, so we feel this is an area
that’s a very important part of our success.

“Patty Hamilton is my MD, and she and
1, along with John, sit down and discuss
things weekly. We actually take more
chances here than at other stations I've
been at. 79Q can do this because of our com-
petitive situation. We are a hit music sta-
tion, so we can play the best of everything.
We really try not to label ourselves; we just
play the hits and let the people think of us as
their favorite music station.

“I don’t want to compete directly with
Love 94 (KRLY) or Magic 102 (KMJQ), but
we do play enough black music to attract
their discontented listeners looking for
more variety. The same goes for Country or
AOR. They don’t have to listen through a
miniconcert of an artist they don’t like in
order to hear Duran Duran’s ‘Hungry Like
The Wolf.” " John’s observations are a good
example of the philosophy that a CHR sta-
tion can have its own solid core audience
and also become the second favorite station
of most other contemporary music stations’
core listeners. All that extra cume comes in
handy in scoring big AQHs.

“When we came here there was a hunger
for hit music, as everyone was either to one

side or the other. 79Q came in and just
played all the hit records that everyone else
was missing. We really reminded people a
lot of the days when KILT was a CHR sta-
tion, and the exciting days of KRBE. We
are going for a 12-54 audience and we’re get-
ting it. We can’t be all things to all people
but we can be a chameleon.”

Oldies Are Still Important

While other CHR stations are beginning
to shun oldies, 79Q makes liberal use of
them, particularly in mornings. “On my
show we are 50-50 if you count recurrents as
oldies, and at night it is about 70-30,” John
revealed. “I also do an oldies hour from
10-11am, which spotlights a certain year.
All these songs sound good on the air be-
cause they are from the same era within the
hour instead of being mixed up with songs
from 1983.”

It’s All Happening On The Q-Zoo

79Q strives to be entertaining, with a good
example being the morning show, called the
““Q-Zoo,” hosted by Lander, Brad Edwards,
Lisa Barr doing news, and Clete Dumpster
with sports. “We have believable news and
sports for credibility, and then we allow
them to go a bit wild. It may sound very
haphazard but it’s a very structured show.
We do such old-time things as birthdays
every morning at specific times. There’s
also a ‘Q-Zoo Pet Of The Day’ where we call
the Houston ASPCA and they talk about one
of the animals. Within hours, some listener
will come down and adopt the pet. It never
fails.

“It we see someone in trouble we come to
their rescue. We've helped folks that have
gotten burned out of their houses, and even
visited folks in the hospital. Each day we

also do ‘Q-Zoo Coffee Breaks,” where the
four of us go to offices by invitation from
postcards they’ve sent in. We come
prepared with coffee, donuts, T-shirts, and
record albums. We also do an on-air call
back to the station from the office.”

And there’s more. “Every Friday morn-
ing we do a thing called “Tell-A-Friend,’
where we call someone and give them $100
for telling a friend about 79Q. They are pick-
ed from postcards with the names and
phone numbers of the people they’ve told
about our station. Each day Smokin’ Joe,
who is our off-air Promotion Director, goes
out in the 79Q Bronco and does all the malls
and school appearances. He is literally
everywhere as our representative. He’s
always got things to give away to spread the
word about 79Q.”

You Never Know What’s Next

We've heard about underwear on the
head, office parties, and numerous other
cash giveaways, but John has still more up
his sleeve as he works to cement both sta-
tions into the market. “We just signed a
one-year contract with Astro World to do all
of their promotions. The park has just put in
a new ride called ‘Sky Screamer,’ and
they’ve also opened up a real beach in the
park. The closest one to Houston was in
Galveston, but now because of our associa-
tion with the park, we are busy promoting
the ‘Beach Within Reach.’ They are going to
have concerts which we will be involved
with, and they are also going to build a
Q-Zoo for us filled with live animals, which
will provide the setting for live broadcasts.”

Promotions also tend to take a less than
obvious course at times, as John explained.
“We did a ‘Senior Citizen Concert Trip’
where you had to be at least 50 years old to

Continued from Page 22

are almost identical with our current product,
but the texture or feel is a bit different,
especially in the area of oldies. We sell both
stations in combo, and advertisers have been
very supportive of our efforts. I've never seen
a town react as well."”

Keeping 79Q Alive

| then asked if down the road he would be
able to keep the AM and the FM alive in the
face of future CHR competition on the FM.
“Absolutely,” he replied, “I fully expect so-
meone else to come in here on FM some day.
Right now we are laying the foundations for
the future. We treat listeners right so that we
can build an unshakable loyalty. Going CHR
with KYND has given us insurance on all
flanks. | guarantee you that no one will give
away more money than we will. We have given
away money every day since we've been on
the air, which translates to over $500,000
handed out in prizes since July.”

That's really a iot of money to spend in this
day and age. John feels it was well worth
spending since it helped establish the station’s

93Q’s Impact On 79Q

identity as an exciting music outlet. Will the
dollars keep flowing? “We have a corporate
commitment to see this continue. It's all propor-
tional to revenues. Our turnaround has eclips-
ed our timetable by many months, and projec-
tions for 1983 look great, so | don't see us
cutting back at all. Ultimately the FM will win
out, but | have pledged to keep the AM as a
salable and valuable outlet. This is a very
mobile city, and a large percentage of the peo-
ple still ride around with AM only in their cars.”
Here are the 79Q-93Q station lineups and
simulcast times: John Lander, Brad Edwards,
and Lisa Barr and Clete Dumpster make up
the Q-Zoo morning show. Here the stations
drop simulcast and Chris Cain comes on
10am-3pm on 93Q, while on the AM the
Q-Zo0o continues with an oldies hour till 11am,
when Dave Allison comes in until 3pm. The
simulcast kicks in again with Ron Parker
3-8pm. From 8-midnight it's Gary Knight.
Overnights on the AM is John Garcia, and on
FM it's John Rio. For weekends the station
just picked up Barry Kaye, alongtime Houston
talent, along with Rob Wayne and Archer
Dusablon, who's the Production Director.
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go along. We took 15 couples to dinner and a
gay disco where Bow Wow Wow was perfor-
ming. They had a great time, and we got
letters from them thanking us. Some of
these folks never get out of the house to go
anywhere or do anything. Someday we’ll do
another switch and send some teens to see
Lawrence Welk.

“I’'ve spent my career building and pro-
tecting AM radio stations, and I’ve made a
personal pledge to myself to always pull
fours and fives on the AM. I really believe
that I can keep the AM alive and viable
despite our own in-house competition. I
don’t think AM is dead. Programming is
very important to AM, and so is the com-
petitive alignment of the marketplace, but
for Houston, TX in July 1982, it was the right
thing to do.”
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Bits

* WIBQ/Portland is doing something
that requires little cash, but sounds like
you're offering the world. The station is giv-
ing its listeners $1000 worth of “Q-Cash”
each hour. The “funny money” is good for
every kind of desirable item imaginable at
an auction which will be held in April.
Listener response is heavy, and many of the
prizes are coming from sponsors.

¢ Y100/Miami is going to be giving away
its current promotional van “Y’s Choice’’ in
the station’s ‘“‘Name The New Vehicle” pro-
motion. The Y’s choice is worth $20,000 and
is completely customized. The station has
the new van on display at a local Chevrolet
dealer and will select the winner based on
the name that fits both the new van and
Y100's image.

Motion

WABX/Detroit hires former WKTI/Milwaukee
PD B.J. Hunter to do 6-10pm . ., . HITS96/Pitts-
burgh hires Rich Anton away from B94 to do
afternoons, replacing Jay Stone ... WYCR/York
PD J.J. Randolph moves from afternoons to
mornings and is now taking calls from 10am to
ipm ...Some changes at KBFM/McAllen-
Brownsville, which hires Bob Mitchell as PD
while John McCoi moves to middays from across
town at KRIO.

Dave Kettinger, former PD at 96 Rock/Ocean
City, moves over to WKHI/Ocean City in sales
.. . Steve McGraw leaves Y103/Jacksonville to
do late-nights at Z93/Atlanta . .. Brian Bridge-
man is now doing weekends at KHTR/St. Louis
...Diane Tracy is now MD at WSPT/Stevens
Point . . . Congratulations to WKFM/Syracuse PD
John Carucci, who was selected as the town’s
best jock by the hosts of the local “PM Magazine”
crew . . . And one format change to report as
WFAN/Mystic, CT moves from A/C to CHR.

| CHR’s Most Accurate '
Music Information
P1 Playlists . . . See Page 49
Adds & Hots . .. See Page 51
Parallels . . . See Page 53
} New & Active ... See Page 62
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CHRIS Di BURGH

The Getaway

“Straight From The Heart”

M 2536

cuts just like a knife.

The first single from the Bryan
Adams album is “Straight From The
Heart” and, like the hit album, it
cuts like a knife...Right to the core
...a ballad with an edge.

Bryan Adams...The fastest breaking
new star today! Cuts like a knife...
Straight from the heart.

On A&M Cassettes and Dises.

The Getaway is on its way!

(N

\fter selling millions of albums in his native country
England, and in Europe, Scandinavia and Canada, ] o e e G
Chris De Burgh’s The Getaway is on its way in the ] R R
U.S.A. The single.“"Don't Pay The Ferryman.”is paying
off at radio and video...AOR/CHR/AC/and MTV.

There is no better way to “Getaway” than with
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~ JEFF GELB

RAIDERS

THE LOST RATINGS

Secrets Of AOR
Winners

hat makes one AOR station a winner and another a loser?
Scores of AOR programmers are on a search for the answer to
that question, following some disappointing AOR numbers in
this past fall’s Arbitron ratings. Naturally, no one has all the answers
to this question, but there were some great AOR wins this book, and these

numbers were hardly accidental.

Ratings wins are the result of several fac-
tors. From a PD’s point of view, two such
areas are 1) the constants: those elements
of programming and promotion that have
worked in the past and continue to be the
most logical way to operate; and 2) the
changes: the fine-tuning done before the
most recent book that was put into effect
specifically to help bring up the station’s
ratings. Past AOR columns have dealt
with the constants quite often; they include
research, market visibility, personality,
and (now, more than ever) gut instincts.
But what about the changes? This week, I
asked PDs of several winning AORs to
share some newly-discovered secrets that
helped to shape their admirable fall ratings

figures.
New Music Rejuvenates
Old Leader

Though not back up to its 12+ peak of 8.5
in fall ’81, KDKB/Phoenix showed growth
with a 7.6 and format dominance in the
market in the fall sweep. PD Jeff Sattler
commented, ““In look- ——
ing at the fall ARB re-
sults around the
country, it appears
that some of the legen-
dary AOR stations
that had been winning
for so many years
may have stuck with
a tried and true for-
mat just a little too = &
long. Today it seems Jeff Sattler
the one constant in radio is change. Avoid-
ing change for too long can result in a very
stale-sounding radio station. In reevaluat-
ing the fall ratings in Phoenix, it was evi-
dent that all the services KDKB supplies
remained constant, including promotions,

“Avoiding change for too long
can result in a very stale-sound-
ing radio station.”

— Jeff Sattier

lifestyle information, air talent, etc. The
one area that stood out as having changed
the most was the music. In the final analy-
sis, music is our product, and what the ma-
jority of our listeners tune to us for. My MD
J. David and I had felt all along that there
was good new music out there; you just had
to look a little harder for it.

“Qver the summer, we began experimen-
ting with more current and ‘rock of the 80s’
music. We weren't the first, by any stretch
of the imagination, but we did begin adding
music early from groups like the Monroes,
A Flock of Seagulls, Men At Work, Billy
Idol, Kim Wilde, etc, This gave us a fresh
sound which substantially enhanced the

tempo of the radio station. This continued
right through the fall, and has been fine-
tuned recently to reflect the amount of
good new music coming out today.

“AOR is in a volatile state of flux right
now, and it’s exciting to be a part of it.”

Air Fresheners:
Personality and Music

WLVQ/Columbus maintained its market
dominance in the fall book, with an up 12.6.
PD Pat Still commented, “I'd credit our
success to two areas of change: air talent
and music. We made a morning show

“I'd credit our success to two
areas of change: air talent and
music.” —Pat Still

change of air talent in the spring, which I
think took till the fall book to really click on
the air. I'd teamed myself up with former
morning show host Daddy Wags, and then
brought in J.J. Jeffries as the news host. In
the fall ratings, our morning numbers went
from fiften in the market to second, right
behind the market’s A/C mainstay.

“Secondly, about June, my GM Dick-
Crowl, my MD Tim Smith, and I had a
series of meetings to discuss our music. We
all felt that, while the station sounded good,
it just wasn’t too exciting. After those
meetings, we took a more positive new
music stance, switching from 70% old and
30% new to about 50-50. It helped competi-
tively, because we have a CHR right next to
us on the dial (WXGT) that’s very current,
and they’d done very well the book before.
That doesn’t mean we became a modern
rock station; we played A Flock of Seagulls
and the Clash, but nothing really way out.
We just gave ourselves a fresher sound.
Along with that, we introduced some new
music features, including a weekend ‘Con-
sumer’s Guide to New Music,” and a new
music hour.”

The South Loves Modern Rock

KNCN/Corpus Christi’s rise to a market-
dominant 14.3 is especially intriguing
because, according to PD Bob Fazio, it
seems to shatter the myth that Southern
AOR listeners are ‘‘behind the times’’ musi-
cally. Said Bob, “Our success came simply
because we got into
modern rock. In fact,
we’'ve been adding it
for almost a year-
and-a-half now, and
in the last four books,
we've gone from
eighth in the market
to fifth to second to
first. Modern rock
now takes up between
3540% of our playlist

d P R
Bob Fazio

markets have only one reporting AOR.

should be the case.

AOR Parallels Refined

In January, R&R introduced important changes in the AOR section that
expanded and updated its informational content. One such change was the
introduction in print of parailels for AOR stations. As was explained at the
time, the purpose of paralleling stations is to give recognition to the impor-
tance of both market size and Arbitron ratings in the weighting of each
station’s music report toward R&R's charts. Parallels have always been
AOR chart considerations, and were introduced with our other new fea-
tures to further assist our readers in making important airplay decisions. It
was always our intention to further refine these parallels as soon as the prop-
er computer programs could be written and put into effect, and now, I'm hap-
py to say that all systems are ‘Go’ for our refined AOR parallel system.

In our former paralleling system, stations were divided by market size into three levels.
Most markets in the top two parallels have two or more competing AORs. In these markets, a
station significantly behind its competition was normally dropped to the next parallel level. So,
station X in Los Angeles, with an 8.5, would have heen a P1, while station Y, with a 5.0, would
have been a P2. Parallel three stations were not similarty organized because most such

In our newly-structured parallel systems, we are able to more directly ascribe chart-
point value to each station by dividing in half the top two parallels, creating primary and secon-
dary modes for P1 and P2 reporting stations. To use the above example, station X in L.A., with
an 8.5, will now see print as a P1-Primary, while station Y in L.A., with a 5.0, will now see print
as a P1-Secondary. In an actual example, KLOL/Houston, with a 6.9, is a P1-Primary, while
competing KSRR, with a 4.1, is a P1-Secondary (as opposed to a P2, as it was before).
Competing stations with close ratings values will all see print as primary parallels. All primary sta-
tions’ weekly playlists will be earmarked by an asterisk (*), which will appear above their lists.

These refinements acknowledge the importance of both market size and station ratings
while still granting greater chart-point value to the market's significant ratings winner — as

We're convinced that R&R's refinement of AOR parallels provides the industry's fairest, most
accurate appraisal of each AOR reporting station. Look over this week's music lists,. grouped
by the refined parallels, and I'm sure you'll agree. As always, R&R is committed to taking con-
tinual steps to stay on top of an ever-evolving industry. In fact, you'll see still more innova-
tionsin R&R's AOR section in the coming year, changes that will be, as always, a direct reflec-
tion of your own needs and wishes. After all, that's what we're here for.

with additions determined in several
ways: We use the trades, of course. We
also closely follow MTV, which has great
saturation in this market. Everytime a
new video comes on MTV, we’d get calls
for it, and we're the only station in the
market, till recently, that would touch that
kind of music. Plus we do a lot of local re-
search from all the record stores and the
clubs. And I have a super-sharp MD here,
Mando Camina, who is a compulsive in-
formation gatherer for new music. He’s
been a real big help.

“Our success came simply
because we got into modern
rock.” —Bob Fazio

“To support the new music, we updated
the overall station sound. We had been the
stereotypical laid-back-sounding AOR,
and we’re now more perky and uptempo.
We now have the reputation of breaking
things first in the market (even before
MTV) and the listeners have responded
very positively.”

Rock and Relaxation

Another big winner in the south was
WKDF /Nashville, a market-dominant
AOR with its best ever 12+ share, a 12.8.
PD Smokey Rivers offered, ‘‘First, we
refocused our music to satisfy our core
demographics (16-30). Prior to my arrival
at the station last May, there was quite a bit
of 25-54 appeal music added to attract those
upper demographics, but it provided
minimal returns. The same applies for ex-
clusively teen-oriented music. We also con-
tinued an extensive ongoing music research
project, and dayparted our music very
carefully.

“We added a touch of rock and roll image
sell, whereas before, attempts had been
made to strip the station of any and all
image. We didn’t go overboard, though, so
our 25+ demos held up quite well. We also
kept a very close eye on the CHR across the
street (WWKX). If we caught wind of their
adding something like a Joe Jackson song,

we hopped on it for those early dayparts.
These kinds of songs may sound scary on
the turntable, but they provide a relief from
the intensity of our normal mix, adding an
extra dimension to the station.”

He continued, “We also developed our
personalities. I had a staff of diamonds in
the rough. Our morning guy, Carl P.
Mayfield, has been here for ten years and
has tremendous market identity, but he
was being restrained. I cut him loose, and
we made some magic in the mornings that
really helped our share expansion. We also
cut out the crap no one used the station for:
we had a staff of seven meteorologists, we
had news heavy in mornings and afternoon
drive. Our audience wanted to hear more
music and good personalities who had signi-
ficant things to say. That’s what we gave to
them.

“We also learned how to relax from time
to time. No one depends on your station for
promotion after promotion; it wears out
your audience and your staff. So we limited

“No one depends on your station
for promotion after promotion; it
wears out your audience and
your staff.” — Smokey Rivers

promotions to truly special events: a major
outdoor concert every year, as well as two
half-price fairs, and special weekends when
appropriate. But we didn’t go overboard
and try to satisfy every client’s demands
for promotional time on the station. That
gave us the opportunity to concentrate on
the product: the people here, the music,
technical quality. Obviously, it paid off for
us"’
Good Mornings!

WTPA/Harrisburg scored a way-up 13.7
that knocked WHP out of first-place stan-
ding in the market for the first time in
years. WTPA PD Jeff Kauffman explained,
“Several months before the book began, we
did a station-by-station analysis of the mar-

Continued on Page 27
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EVOLUTION

Ron Phillips exits as PD of WQDR/Ra-
leigh for the National Promotion Manager
position with record store chain ‘“Record
Bar.” Also exiting WQDR is morning man
Tom Gongaware for WEZC/Charlotte . . .
Tom Hamilton is upped to MD at
KPKE/Denver . . . Dorothy Vanturini exits
as MD of WPLJ/New York as Lisa Tonacci
is named her successor ... Rick Lewis
joins KMET/Los Angeles from KEZY/Ana-
heim for weekends and fill-ins . . . At com-
peting KLOS, Frank DeSantis joins from
KNX-FM and Rita Wilde joins from KEZY
for part-time airwork . . . Brian Ellis is new
to mornings at WCKO/Miami . . . Rich Wal-
coff joins KMEL/San Francisco for after-
noon weekday sports . . . Jeff Anderson ex-
its KLZR/Lawrence from KICT/Wichita
... New to weekends at WIQB/Ann Arbor
are Alisa Liebman and Craig Lawrence . . .
Former WMET/Chicago MD Pat Evans
joins KOME/San Jose as Promotions
Director . . . Mike Evans exits mornings at
KOME/San Jose ... WZEW/Mobile hires
former Y95/Rockford Promotion Director
Mark Seger as PD while Stuart McRae ex-
its that post John Hager joins
WGRQ/Buffalo for overnights from
WCJW/Warsaw . . . Bryan Battles returns
to WCCC/Hartford as Production Director
. . . Bob Kaufman exits WSLQ/Roanoke for
WMYK/Norfolk ... Brock Whaley joins
WSHE/Miami from WMET/Chicago for
mornings.
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KWFM/Tucson
5151 East Broadway
Tucson, AZ 85711
(602) 748-2400

PD: Jim Ray
MD: Rick Allen
Owner: Sandusky
Rep Firm: SelCom

Frequency: 92.9
Power: 100,000 watts

“KWFM has been an AOR for 13 years.
KWFM rocks Tucson; we do not ‘crunch’
Tucson, and that has been a big part of
our success. KWFM has a 10.7 share
12+, and this is our third consecutive up
book. Our cume is 122,000, the highest
ever in Tucson. Current music on KWFM
is fresh, with the 'rock of the 80s’ and a
good cross-section of AOR-CHR hybrid
songs. Promotions on KWFM are geared
to all people, and there is never just one
winner. KWFM is always the station in
Tucson to try something new first, for
example, our ongoing promotion with local
TV outiet KGUN called the ‘Rock & Roll
Picture Show,” a 60-minute video
simulcast aired monthly. KWFM's air staff
is very active on and off the air, talking
about things going on in Tucson, from
sports to concerts, etc. We show up at
concerts with buttons and bumper
stickers whether we sponsor those
shows or not.

“The music is chosen with the help of
callout research, along with the
collaborative insights of consultants Jett
Pollack and Rick Carroll. However, final
music choices are our own.

“Looking into our future, KWFM will
continue to grow as much as we have in
the past two years since we were pur-
chased by Sandusky. Working with the
calibre of people in that organization,
there is no way that KWFM will not con-
tinue to be a market leader.”

PD Jim Ray

Winners

Continued from Page 26

ket, and decided that
what Harrisburg need-
ed was a good, no-
holds-barred morn-
ing show. I teamed
my night jock with
my News Director and
created a morning
team. Torrie & Elton
are certifiably insane, ; §
but they also happen *
tobe two very talented  Jeff Kauffman

and intelligent people. Together, the three
of us worked on ideas for features that
would involve as well as entertain the au-
dience. For instance, two or three times a
week, they’d bring up a controversial topic
aimed to our key demo, and take phone
calls on the air. We found that Torrie, our
own ‘Larry King,’ had great upper demo
appeal. We also concentrated on cine-
matics, bringing in elements of entertain-
ment that have nothing to do with radio, like
the ‘Jetsons’ theme, or very short drop-ins
from the Three Stooges or cartoons. These
were very effective in creating an ‘I wonder
what’s going to happen next’ expectancy.
That concept was extended to all dayparts.

“We also cut down on the chatter without
muzzling the jocks, by using recorded pro-
mos instead of live jocks at times when
the jocks otherwise would have been read-
ing liner cards.” He added, “In a medium-
sized market, it’s difficult to keep talent, but
we’ve been lucky to keep a staff of quick-
thinking jocks who have the freedom to say
whatever the situation calls for.”

“Musically,” he commented, “with the
help of Burkhart-Abrams, we moved into
the ’80s, playing bands we feared at first
might threaten our core, but who we felt
sounded right for the format. As time went
by, we discovered that our core listeners
not only accepted this music, but actually
requested it. It’s not unusual to get a
request for Led Zeppelin, and in the next
breath, have the same person request the
Clash or Missing Persons.

“Promotionally, we developed more life-
style-oriented events, like ski parties, auto
shows, marathons, etc. This brought in
people who weren’t necessarily interested
in the format previously.”

Planned Spontaneity

WYSP/Philadelphia turned around its
earlier bottom-of-the-heap format rating
for a climb to the top of the AOR heap with
an up 4.8 in the fall book. PD Michael Picozzi
admitted, ‘“We used no secret formula, no
magic music rotations, no quick-fix format
fads. We used back-
wards-masking. Ac-
tually, the difference
started with Mel
Karmazin and Infinity
Broadcasting, which
bought WYSP over a
year ago. They gave &
consultant Jeff Pollack
and me the leeway to
do what we needed to e W
do. We carefully de- Michael Picozzi
veloped the WYSP station personality; not
the jocks, but the actual personality of the
overall station, with each jock contributing
a different facet of that personality. We
wanted an unpredictable station, except for
its rock and roll stance. Spontaneous,
always fun, a wealth of rock and roll info,
with firsts on albums, gossip, concert dates
— that’s the image we strove for. On the air,
we never took ourselves very sericusly, but
off, we’re very serious about the music and
about Philadelphia. We treat it as if it were
a very small town, and since it’s home, we
treat it with a lot of respect. If L.A. likes
something, that doesn’t mean that Philly
will like it. We'll give the audience a taste
on the air, and gauge their response, but we
don’t hop on any bandwagons. For instance,
we wouldn’t dump all of our Led Zeppelin

unless we in Philadelphia felt no one wanted
to hear it anymore. It it’s not Philly and it’s
not rock and roll, then it ain’t us. That in-
cludes commercials, promotions, and
jocks. All of our off-air time is spent with
our audience. The staff works long hours
without exception; they're everywhere.

““The big difference in winning is that we
have a hell of a great time, on and off the
air. It sounds too simple, but that’s really
the key. WYSP is rock and roll and fun, and
that’s what won for us.”’

On The Other Hand . . .

One AOR winner’s story provides the
other side of the coin. WPLJ/New York re-
gained its formatic lead in the market after
being wounded in the summer ratings by
then-newcomers WAPP (which fell to a 3.1
this book to WPLJ’s 4.3). PD Larry Berger
remarked, “Our situation was unique: we
had to determine how to react to the success
of a new station that had spent $1.8 million
and had run no commercials for three
months. Our position was one of not chang-
ing the music, jocks, or promotions. We just
kept the blinders on and went full steam
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ahead. We didn’t panic, and more than
anything else, I think that’s why we came
back up.

“The only thing we did try, right before
Labor Day, was a five in a row or $5000
music guarantee. But I saw nothing to lead
me to believe that
caused our come-
back. It just helped
give us a buzz, some
kind of focal point
about WPLJ.”

WPLJ aside, if the
comments of the
above programmers
have anything in
common, it’s that
they made conscious
decisions to make their radio stations sound
fresh, unpredictable, exciting, and
relatable to the core audience. As WPLJ’s
success points out, however, different ideas
work differently in different markets.
That’s something to keep in mind as pro-
grammers plan ahead for, it’s hoped, more
dramatic format success next ratings time
around.

Larry Berger

R e G
UPDATE

Oops: Two mistakes cropped up in our
recent AOR Fall Arbitron scoreboard:
WAPI-FM/Birmingham should have been
listed as a Superstars client, not WAPL/
Appleton, and KBPI/Denver, not KAZY,
should have been listed #2 in 18-34’s . . .
KTMS/Santa Barbara coincided the Queen’s
visit to town with a day of ‘British inva-
sion’’ rock . . . WRIF/Detroit crafted its
own special that focused on the parents of
famous rock stars, including comments
from Ted Nugent’s mother, John Cougar’s
father, and Greg Kihn’s mother. The spe-
cial was called “When Are You Going to
Grow Up and Get a Real Job?" . . . Lots of
AORs held “‘Last M*A*S*H Bashes, but at
KISS/San Antonio’s, Larry Gelbart’s direc-
tor’s chair was auctioned off for charity
...WBLM/Lewiston-Portland just
released what may be AOR’s first home-
grown EP. 1000 copies of the “Blimpville
Beat” are now on sale, and include four
songs by local acts. Also on the streets:
WOUR/Utica’s second annual ‘“‘Rock of
Central New York,” for $3.96, with profits
earmarked for a Vets organization . . .
Birthday best wishes to KOMP/Las Vegas,
which divided a 36-foot square birthday
cake, champagne, and roses among 1500
partying listeners; also to KGON/Portland,
celebrating its ninth with a low-dough show
starring Columbia’s Scandal . . . KFMQ/
Lincoln jumped onto the ‘‘new music”
bandwagon by offering listeners a “New
Music Weekend’’ recently. The station
played hourly sets of new music (primarily
“modern rock’’) that wasn’t on the station’s
current playlist, asking for listener respon-
se, which was generally positive . . . KLZR/
Lawrence celebrated Valentine’s Day with
a local version of the “Dating Game.”’ Con-
testants were picked from postcard en-
tries, then were showcased at a local night
club in a live version of the show, with win-
npers receiving nights on the town with their
dates . . . WIBA/Madison’s begun a weekly

COMING NEXT WEEK: You have
read articles about hometown talent
albums before, but you’ve never read
an article like next week’s ‘“‘Homegrown
How-To.” That’s because it was written
by WIYY/Baltimore Operations Mana-
ger Ty Ford, who just polished off his
station’s album project. While the exper-
ience was still fresh in his mind, I asked
Ty for a dos and don'ts, nuts and bolts
piece on the making of a local album.
His report next week is invaluable to any
station planning such a project (including
those that have produced such projects
in the past).

L _J

five-hour jazz snow Sunday overnights, and
needs jazz product. Contact PD Dave Ervin
for details . . . WLUP/Chicago was the host
station for ‘‘Rockline”’s recent interview
with Capitol’s Red Rider . . . Rock column-
ist Lou O’Neill has joined WAPP/New York
for daily rock newscasts ... KNX-FM/
Los Angeles Local Sales Manager Miles
Sexton has been named an instructor for a
course in advanced radio time sales for
UCLA's spring quarter . . . KBCO/Boulder
helped raise money for the Colorado Heart
Association with a “Cardiac Party” at a
loca bar. WB/Full Moon’s Jack Mack & the
Heart Attack stopped by to autograph
albums given away by KBCO jocks . ..
WILS/Lansing sponsored a benefit basket-
ball game with Epic’'s REO Speedwagon,
with proceeds going to the Lansing Boys’
Club . . . KISS/San Antonio has scheduled
its second annual “Kissworld” lifestyle fair
for April 22-24; last year’s gathering at-
tracted 200,000 local residents, with more
expected this time around because of an ex-
panded range of booth merchants.

e e e s

CONCERTSGCONVERSATIONS

PRESENTATIONS: Taxxl for $5 by KMET/
Los Angeles . . . Little Steven & Disciples Of
Soul for free by WMMS/Cleveland ... Red
Rider for $3.92 by WMAD/Madlson.

GUEST DJ'S: Little Steven, Dexys Mid-
night Runners on WXRT/Chicago.

CONVERSATIONS: Bangles on KTYD/Santa
Barbara . . . Missing Persons on WILS/Lansing,
WIOT/Toledo . . . Michael Bolton on WBAB/
Long isiand . .. Heart, Huey Lewis on KWHL/
Anchorage, KRKN/Anchorage . .. Red Rider
on WLPX/Milwaukee . . . Jefferson Starship on
KZOK/Seattle . . . Saga, Night Ranger on
KMOD/Tulsa . . . Bryan Adams on CHEZ-FM/
Ottowa . . . Night Ranger on WEZX/Scranton
... Pat Benatar on WKQQiLexington ... Ber-
Hin on WIOT/Toledo . . . Adam Ant on WMMS/
Cleveland . . . Red Rider on WMAD/Madison
... Vandenberg, Phil Collins on WSCY/Syra-
cuse ... Triumph on KZOK/Seattle . .. Jack
Mack, Heart, Spyro Gyra, Berlin on KBCO/
Boulder . . . Red Rider on WiLS/LansIng.

Toe Musc Seet

Music Information

AOR’s Most Accurate (
Station Listings . . . See Page 45 ‘

Hot Tracks & 25+ Chart ... See Page 60
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CALENDAR

Shorter Newscasts:
Another Opinion

Reinforcing my suspicion that I'm one of perhaps seven people in the nation who feels newscasts shouldn't be scheduled
for five minutes on days when there’s only two minutes worth of news, a letter from Ed “Skip” Spencer at Satellite Music
Network says, “Geez! I won’t try to count the number of times I've had to argue with Program Directors just to retain a
four-minute newscast where he’d like to see sixty seconds!”

I read you loud and clear on that one, Ed, but my point addresses an individual newsperson’s option to shorten an occa-
sional newscast, not the issue of programming deciding to shorten 'em all, and there’s surely a difference.

Onward to another excerpt from Spencer’s letter: “‘One of the reasons so many of us are still plunking typewriters and
hanging around microphones is that we're motivated to tell other people about things affecting their lives. If I can't fill a
newscast with information about what's happening right then and there, I've always got some other little tidbit rattling
around in the back of my mind (that) I've read in a medical journal or an offbeat newspaper. What I'm saying is that for
someone committed to finding information, filling a few measly minutes is no problem. Or shouldn’t be. Even if I can't fill
up a newscast with cold hard facts, I'm not beyond throwing a little entertainment their way to keep them listening for the
next newscast, and something that could directly affect their lives.”

Well put but probably disconcerting to the journalists who firmly believe there’s only room for “cold hard facts” in

newscasts. No end in sight to the debate over whether a newscast is the proper place for items that range from random infor-
mation down to trivia.

The Original Bell Telephone

MONDAY, MARCH 7 — Alexander Bell patented the telephone in 1876, thinking he was creating a potential
method of communicating with deaf people. Fifty years later to the day (1926), the first transatlantic call was made between
New York and London.

From the “wish I hadn't said that" department, on this date in 1908 the Mayor of Cincinnati informed the city council
that no woman is physically fit to operate an automobile.

Predominantly black civil rights marchers were attacked in 1965 by a Sheriff’s posse and state troopers in Selma,
Alabama. At least 50 were injured by tear gas, clubs and whips.

From pro football, Lynn Swann is 31 and Franco Harris is 33. The first woman to race in the Indianapolis 500, Janet
Guthrie, is 45. Earlier March 7 babies have included astronomer John Herschel (1792) and pioneering botanist Luther
Burbank (1849), who developed more than 800 new plant varieties.

Into The Vietnam Tar Baby

TUESDAY, MARCH 8 — The first American combat ground troops assigned to Vietnam, 3500 Marines, step-
ped off planes at Da Nang 18 years ago today (1965).
The last of the pirates was executed in 1862: Nat Gordon was hanged in New York city for stealing a cargo of about a
thousand slaves. New York became the first state to require dog licenses in 1894,
Micky Dolenz, a member of the Monkees in the Sixties, is 38. Lynn Redgrave is 40 and dancer Cyd Charisse is 60.
Other March 8 birthday people have included the father of plastic surgery, Karl Von Graffe (1787), and jurist Oliver
Wendell Holmes (1841).

First Commercial Helicopter

WEDNESDAY, MARCH 9 — The first commercial helicopter license was granted 37 years ago today to the

Bell Company (1946). The current world speed record is held by the 228mph Russian Mil A-10, although Bell claimed in
1980 that its Model 301 tilt-rotor research aircraft can reach 346mph. Helicopters cannot sustain inverted flight but they
have flown loops.

Ford introduced the first popularly-priced V-8 engine in 1932. Abe Lincoln began his first political campaign in 1832,
a race for the Illinois state legislature, which he lost.

Chess champ Bobby Fischer is 40. Mystery writer Mickey Spillane is 65. The world's first spaceman, Yuri Gagarin
(born 1934), would've been 49 today if he hadn’t died in a plane crash, on a routine training flight fifteen years ago.

Great Long Beach Earthquake

THURSDAY, MARCH 10 — The great Long Beach earthquake, which hit Southern California fifty years
ago today, was one of the quakes Dr. Charles Richter studied in devising his Richter Scale of earthquake intensity. He
classes that one as 6.3. Most of the 120 victims died after running into the streets, where they were struck by falling pieces of
crumbling buildings.

In 1945 (WWII) the United States began firebomb raids on Japan, setting a fifteen-mile area of Tokyo afire.

Dean Torrence of Jan & Dean is 43. The man who killed Dr. Martin Luther King, James Earl Ray, turns 55 behind
bars. Others born on this date have included the first white musician to influence jazz, Bix Beiderbecke (1903), and
character actor Sam Jaffe (1891).

Blizzard Of 88 Hits Atlantic States

FRIDAY, MARCH 11 — The weather forecast for New York City on this date in 1888 was for widely scattered
snow flurries, but by midnight a monstrously big snowstorm hit the Atlantic Coast. The Blizzard of 88 lasted three days,
isolated one-fourth of the American population and closed down a dozen major cities. Trains were buried in drifts, ships
were wrecked, and about 400 people died in the storm.

Civil rights leader Dr. Ralph Abernathy is 57. Lawrence Welk, a bandleader for over half a century, is 80 today.
Tomorrow (3-12) James Taylor will be 35. Liza Minnelli hits 37, and politician Andrew Young will be 51. On Sunday
(3-13) Neil Sedaka will be 44.
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Cotillion To Develop Gill

Cotillion Records has signed 15-year-old singer/instrumentalist Johnny Gill,
with an album due in early spring. Pictured (I-r) are Cotillion President Henry
Allen, Gill, and label VP Everett Smith.

Avria Happy At Party

"

Aria Records celebrated the national release of Roundtree’s ""Hit On You”’
single with a party in Philadelphia for record and radio people. Pictured fI-r)
are Aria’s Andrea Bick and Kenneth Baum, Webb’s Department Store Presi-
dent Bruce Webb, Aria’s Peter Tufel, and Record & Tapes Ltd.’s Wresch
Dawidjan.

Junko Partners

Producer Brooks Arthur recently teamed notable American songwriters wit