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Tough Talk For
Radlo From Fowler,
Congressmen

FCC Chairman Mark Fowler tells broad-
casters not to expect deregulation without
some form of spectrum fees, while three
Congressmen rip NAB for opposing Radio

Marti. Page 4

L.A.’s Battle Of
The Big Bucks

Suddenly CHR stations in Los Angeles are
staging big-money contests, just like the
old days . . . and even playing a few tricks.
Joel Denver talks to the principals about
the principles involved. Page 24

Is Radio Dropping
The Ball On
National Business?

® Radio’s counterproductive practices
impede effective selling.

¢ Print does a better job than radio of
getting to top ad execs.

* Radio has gotten sloppy and is losing its
competitive edge.

Three samples of rep firm and agency ex-

ecutives’ thinking on radio’s ability to at-

tract and sustain national business. Radio |

has room for improvement, Jonathan
Hall's introduction to the national business
issue concludes. Page 18

The Nashville Network:
New Radlo Competition
Cr A Boon To Country?

Group W and WSM Inc.’s ambitious Coun-
try-oriented cable project The Nashville
Network debuted last week. Carolyn
Parks outlines its objectives and potentials
and samples radio and record reaction to
this new force in the country field.

Page 36

People In The

News This Week
¢ Joel Raab PD at WHN
* George Edwards National Black
Network President
* Bob Heymann KQAK Station Manager
¢ Eric Seidel OM at WCBM
¢ Bill Garcla programs WFLA-AM & FM
* Greg Peck joins E/A
¢ Michael Brandon PD at KITY
Page 3

The Proper Research

investment
How much money should a radio station
reserve for research? The factors you
should consider are outlined in a conve-
niently condensed form. Page 14

FDR'’s Fireside Chats —
A Radio Milestone

On the 50th anniver-
sary of Pres. Franklin
Roosevelt’s radio
“fireside chats” to the §
nation, R&R Ilooks § -
back on the first effec- &
tive political use of ra-
dio on a national scale 3
in a special historical salute.
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Si. Paul Winter Carnival A Solid Success

WCCO/Minneapolis-St. Paul had to judge over 150 spectacular en-
tries in its ** "CCO In The Snow” promotion, part of St. Paul’s annual
Winter Carnival. The snowsculpting contest was cosponsored by
WCCO and Republic Airlines. The winning entry was a giant radio
decorated with six whimsical figures and a Winter Carnival banner.
Its creator won an all-exgense-paid trip for four to Steamboat Spr-
ings, CO, an ice day's work by any standard.

Clark Appointed Shamrock
Radio Division President

Following recent manage-
ment restructuring, Shamrock
Broadcasting has named Bill
Clark President of its Radio
Division. In addition, Clark has

Bill Clark

been elected a VP of the parent
company and a member of the
Board of Directors. He retains
his current post as President/
GM of KABL-AM & FM/San
Francisco.

Prior to assuming this newly-
created position, Clark served
two years as General Manager
of Shamrock’s Radio Division.
A KABL veteran of nearly 17
years, Clark told R&R, ‘‘Sham-
rock is really an outstanding
company. I'm proud to be a
part of its operation and
growth.” Besides KABL-AM &
FM, Clark will oversee the
company’s other radio outlets,

WWWW/Detroit, KMGC/Dal-
las, KUDL/Kansas City, KXLR/
Little Rock, and WBOK/New
Orleans.

Concurrent with Clark’s ap-
pointment, two other senior ex-
ecutives were named: VP/Fi-
nance James Mixon to Exec.
VP/Chief Operating Officer

CLARK/See Page 22
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Casey Rejoins
WLS-AM & FM

Leaves Consultancy For New
Operations Manager Post

Steve Casey will exit the con-
sultancy firm Sebastian, Casey
& .Associates on March 15 to
become Operations Manager
for ABC’s WLS-AM & FM/Chi-
cago. The consulting firm will
actually cease to exist on June
1, as Casey’s partner, John
Sebastian, had previously an-
nounced his intention to
market a new format outside
the Sebastian/Casey umbrella
beginning July 1. Casey, who
had originally planned to
rename the programming firm
and continue without Sebas-
tian, was apparently convinced
to do otherwise by WLS-AM &
FM VP/GM John Gehron.

Casey explained to R&R,
“My intent was certainly to
form a consultancy when John
(Sebastian) leaves, and the on-
ly thing that could have
swayed me was what actually
came about — the best pro-
gramming job in radio. Last
Wednesday (3-2) John
(Gehron) flew into Phoenix

&

Steve Casey

with the proposal. It made
good sense and we went for it.
This is one of those rare and
wonderful instances when I
have been able to choose bet-
ween two real desirable paths.
I care a great deal about the
people we’ve been dealing
with. I have detailed recom-
mendations for their future
programming that I'll be pass-
ing along to them.”

Asked about current WLS-
AM & FM PD Richard Lippin-
cott, Gehron told R&R, “Rick

CASEY/See Page 22

Wodka Named KJR VP/GM

Ed Wodka has been appoint-
ed VP/GM at Metromedia’s
KJR/Seattle. Wodka joins KJR
after serving 20 years with Mid-
America Media, the last eight
years as VP/GM of the firm’s
recently-sold KIOA & KMGK/
Des Moines. He replaces Rich
Robertson, who resigned as
KJR GM to accept the same
post across town at KOMO
(R&R 2-11). The appointment
reunites Wodka with KJR PD
Benjamin Hill, who program-
med KMGK five years ago.

Metromedia Radio Division
President Carl Brazell com-
mented, “I'm very pleased to
have brought Ed to Metrome-
dia. His 20 years of experience
managing three stations for
Mid-America qualify him em-
inently for the GM position at
KJR.”

Wodka told R&R, “Mid-
America was like family, but

Brandmeier Off Air
At WLUP Again

KZZP Wins Injunction;
Morning Man Waits Till April

The tangled legal battle over
former KZZP/Phoenix morn-
ing man Jonathon Brandmei-
er’s on-air status in his new
role as WLUP/Chicago morn-
ing man ended this week as
KZZP won a new injunction to
keep Brandmeier off the air.
WLUP has decided against
further appeals, so Brand-
meier will not be heard on
WLUP until April 1, the day af-
ter his KZZP contract expires.

KZZP had sought an injunc-
tion after Brandmeier left to
join WLUP in early February,

WwWwWwW americanradiohistorv.com

making his on-air debut there
February 11 (R&R 2-18). The
Phoenix station was unsuc-
cessful at that time, but late
last week won a new injunc-
tion, removing Brandmeier
from the air Friday (3-4). That
injunction was overturned Fri-
day, but another judge sus-
pended the entire matter until
a new hearing Monday (3-7).
At that hearing, KZZP was
granted its preliminary injunc-
tion.
WLUP VP/GM Jim DeCas-
BRANDMEIER/See Page 22

the station sale created oppor-
tunities to look at new chal-
lenges. KJR is an institution
with an incredibly talented
staff and Seattle is a beautiful,
friendly city. Just working with
Carl Brazell will be a delight
as well as quite a learning ex-
perience. He's a very know-
ledgeable guy. I'm very ex-
cited.”
Replacing Wodka at KIOA &
WODKA/See Page 22

KHOW Promotes
Heath To PD

Jim Heath has been pro-
moted from middays to Pro-
gram Director at KHOW/Den-
ver. Heath, who worked three
years at KHOW as Music Di-
rector in the early 70s, rejoin-
ed the station six months ago
after programming competitor
KPPL for two years. He re-
places Dave Anthony, who re-
signed two weeks ago (R&R
2-25).

Metromedia Radio Division
President Carl Brazell stated,
“Jim’s years of experience in
the Denver market and in A/C-
MOR radio give him outstand-
ing qualifications for the PD
position. We're looking for-
ward to some exciting days
ahead at KHOW.”

KHOW VP/GM Sam Sher-
wood commented, ‘“We’re real-
ly happy to have Jim here,
because he’s a longtime
Denver broadcaster who
knows what’s happening in this
market and what direction we
want from our station. Jim’s
an easy guy to get along with,
and fits right in with our long-
range goals. No question about

KHOW/See Page 22
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We're now reserving market exclusivity for “SUPERSTAR CONCERTS;' the ultimate summer concert series, bringing
you Rock’s biggest performing acts. Ten 90-minute concerts running weekly from July 4th weekend thru Labor Day. Con-
tact your WESTWOOD ONE representative now for details at (213) 204-5000.

MWESTHWOOD ONE

America’s number one producer of nationally sponsored radio programs, concerts and specials.
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National Black Network

Names Edwards President

George Edwards has been promoted to
President of the National Black Network.
He succeeds Gene Jackson, who steps down
from the presidency but remains as Chair-
man. Edwards’s new post also includes
responsibilities as a VP of parent company
Unity Broadcasting.

After joining NBN four years ago as
VP/Marketing and Sales Development, Ed-
wards later became VP/GM. Besides being
a minority owner of the network, he counts
25 years marketing experience in his
background, jincluding a stint with Pepsi-
Cola. He commented to R&R, “I’'m excited
and delighted to be able to apply my ex-
perience and skills to help my own com-
pany grow. One of my jobs is to make sure
NBN is on sound financial footing, which
we’'ve achieved, and then also participate in
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the growth of Unity Broadcasting’s proper-
ties.”

WCBM Sets Seidel As Operations Manager

WCBM/Baltimore has named Eric Sei-
del, most recently Supreme Court cor-
respondent for Cable News Network, as
Operations Manager. Metromedia switched
WCBM to News/Talk from an A/C format
nine months ago.

Prior to joining CNN last June, Seidel
was News Assignment Manager at WILA-
TV/Washington for two years. From 1975 to
1980 he was News Director at WGST/Atlan-
ta.

“My intention is to make WCBM the radio
station of record in Baltimore,” Seidel told
R&R. “One of the important ways to do that
is to reinforce with the listener that we are
here when they need us, that we are a utili-

Raab Becomes WHN’s New PD

Joel Raab, Program Director of WHK/
Cleveland, has been named PD at WHN/
New York. He replaces Dene Hallam,
who became PD at crosstown Country
competitor WKHK last month (R&R 24).

WHN GM Brian Moors commented to
R&R, ‘I believe Joel has no equal in the ac-
tual controlhng of the flow, mix, and mat-
ching of music. HlSw’ B :
experience with AM °
Country radio sta-®
tions, his knowledge
of music, and his
reputation in the field .
are unsurpassed. Joel
is such a perfectionist
in the area of music
and flow and sound
and formatics that
he’s the person I want
to keep WKHK down on the farm.”

Continuing in the same competitive vein,
Moors said, ‘“We’re about to introduce a
new TV advertising campaign that will ap-
peal to the emotionalism of country music.
It’s not going to be a stereotype
chuckwagon approach that WKHK has.
When it hits, I think WKHK will stand up
and take notice. I can’t tell you that they
will never overcome us, but I can tell you
that if they thought they had a fight before,
they are going to have a hell of a worse
fight!”

Raab told R&R, “Leaving (WHK owner)
Malrite is far from an easy decision. (WHK
VP/GM) Ron Jones, (Malrite VP/Pro-

Joel Raab

ty, that when they need news they can get it
from us.”

Seidel added, “We have a highly-awarded
news staff for which I take no credit. All the
credit for that goes to News Director Bob
Shilling, who’s been here for 17 years and
has done an outstanding job.”

Seidel said PD Dave Arlington has been
“very helpful”’ in the transition and
Metromedia is ‘‘attempting to relocate”
him within the group. Seidel will report to
VP/GM Harold Deutsch, who said the sta-
tion is ‘“fortunate to have found an ex-
ecutive with Seidel’s News/Talk experience
to build on the progress of the last nine mon-
ths.”

Garcia To Program WFLA-AM & FM

Veteran programmer Bill Garcia, who
last programmed WOMC/Detroit ten mon-
ths ago, has been named Program Manager
at WFLA-AM & FM/Tampa by Presi-
dent/GM Jim Bocock. He replaces Bob Neil
who is joining WSYR-FM/Syracuse as PD.

Garcia told R&R, “I’'m just ecstatic over
the whole thing. It’s a great company (Blair
Broadcasting) and I've got two great
facilities to work
with. The wait for the
right programming
position was very |
hard, and looking
back on things, I can
now say it was really :
worth the wait. The ? .
time off has given me § =
the chance to com-
pletely reevaluate &
my management/ Bill Garcia
programming methods. This is just like
going home for me, since I put Q105 (WRBQ)
on the air.”

Bocock commented, “Bill knows the
market and will do a fine job. I'm really
happy to have him working for us. He was
the final choice after interviewing many
candidates. I've had a chance to observe his
programming firsthand years ago when he
programmed WRBQ and I'm still impress-
ed with his knowledge and capabilities.”

Bocock went on to speculate about a for-
mat change for the FM. ‘‘Blair bought these
stations recently and I joined them in
January. We’ve yet to assess what we’re
going to do with the FM, but you can look
for a change in calls that will correspond

with our format change. We’re doing some
market research to determine the proper
positioning.”

In addition to WOMC and WRBQ, Garcia
also programmed WDRQ/Detroit, 99X/
New York, and WISN/Milwaukee. WFLA
is A/C, and WFLA-FM is Beautiful Music.
Garcia’s first day at the stations will be
March 18.

Sony Sets Stations
Up For Compact Discs

Sony is supplying 28 radio stations with
Compact Disc players in exchange for pro-
motional considerations. The stations,
which all have AOR or Classical formats,
will also receive a free supply of Compact
Discs for a year, and will give Sony on-air
credit when they use the equipment. The
stations have further agreed to run a Sony-
produced educational program on digital
sound. The Sony promotion is tied in with
the company’s CD launch this month, in
conjunction with CBS Records.

Stations participating in the arrangement
are WKLS-FM/Atlanta, WBCN and
WCRB/Boston, WFMT/Chicago, WCLV
and WMMS/Cleveland, KZEW/Dallas,
KBPI and KVOD/Denver, WQRS and
WRIF/Detroit, KLEF and KLOL/Houston,
KFAC and KMET/Los Angeles, WTMI/Mi-
ami, WQFM/Milwaukee, WNEW and
WQXR/New York, WFLN/Philadelphia,
WDVE and WQED/Pittsburgh, KFSD/San
Diego, KING-FM and KISW/Seattle, and
WGMS-AM & FM and WWDC-FM/Wash-
ington, D.C.

gramming) John Chaffee, and (Malrite Ex-
ec. VP) Gil Rosenwald have been great
teachers. But the opportunity at WHN and
Mutual is a once-in-a-lifetime challenge.
WHN is America’s premiere Country sta-
tion. Working with Brian Moors will be a
tremendous learning experience. I've been
assured all of the tools will be there to help
WHN grow even more.”’

No replacement has been chosen at WHK,
but Raab will commute between the two
stations until the end of March.

Heymann
Upped To KQAK

Station Manager

Bob Heymann has taken on the additional
responsibilities of Station Manager at
KQAK/San Francisco, while retaining his
PD duties at the station. Heymann has pro-

- = grammed the AOR

station since its debut
% last fall.
+ KQAK VP/GM Les
P Elias told R&R,
. ‘“‘Bob’s done a
e wonderful job since
(¥ we started this place
. from scratch six
" months ago. This
rewards him for the
work he’s done and
takes advantage of his management
abilities in broader areas.”

Heymann told R&R his new duties “entail
the day-to-day operations of the station.”
He continued, ‘‘I'm excited about the oppor-
tunity that KQAK has given me in my new
capacity. Upper-level station management
has been a goal of mine since I first became
interested in radio.”

Peck Directs E/A
Special Markets

Greg Peck has joined Elektra/Asylum
Records as National Promotion Director/
Special Markets. Peck, who will be based in
E/A’s New York office and report to VP/
Special Markets/Marketing Keith Jackson,
was most recently a National Promotion
Director for Columbia Records. Peck began
his record career in
1976 as local promo
manager for Atlantic
Records in Cleve-
land. A year later he
joined Columbia in
Chicago, becoming
Northeast Regional
Promotion Manager
in 1979 .

Jackson commented,

Bob Heymann

Greg Peck
‘‘Adding a
gentleman of Greg Peck’s caliber to our
marketing team at E/A helps establish us
as a force to be reckoned with in the area of
black music.”

KITY Appoints
Brandon PD

Michael Brandon, evening air personality
at KONO/San Antenio, has been appointed
Program Director of sister station KITY,
replacing exiting PD John Steele.

Commenting on his new position and
Steele’s departure, Brandon told R&R, “I
think it just came down to (owner) Jack
Roth and John having a disagreement over
where the station was heading. It was an
amicable parting. As a result, I'm in the
process of organizing some things that
needed some work. There will be no major
changes, as these modifications will be sub-
tle in nature to fine-tune us.”

Brandon will relinquish his air shift on
KONO and assume an airshift at KITY.
Prior to joining KONO, Brandon had pro-
grammed WKHC/Evansville, IN and
WOMI/Owensboro, KY. Steele’s future
plans were not disclosed.
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Accused Engineer Asks

FCC To Clear His Record

The FCC Review Board has been asked to
restore the reputation of a broadcast engi-
neer who feels he was wronged by an FCC
law judge. The case involves Robert A.
Jones, who conducted field strength mea-
surements in a successful bid by WKKQ/
Hibbing, MN to change frequencies, boost
power, and add nighttime service.

The law judge accused Jones of submit-
ting false measurements, being more con-
cerned with speed than accuracy, and of re-
sponding to those charges with answers
that “bordered on sheer arrogance.”

In a petition for extraordinary relief,
Jones has asked the Commission to strike
the criticisms of him from the judge’s deci-
sion, claiming the statements create “a
serious injustice which must be righted.”

The measurements were correct, the
petition asserts, yet the law judge ‘‘went on
to attack Mr. Jones vehemently, despite the
record’s complete lack of any factual basis
for any attack.”

Lotteries Ruled Out
In Two FM Cases

Last week the Commission denied re-
quests from applicants to grant new FM Li-
censes in Santa Fe, NM and New Tahoe Ci-
ty, CA by lottery. The FCC has Congres-
sional authority to use lotteries and is now
finalizing proposed rules. However, those
rules would only allow lotteries for radio if
an absolute deadlock occurs.

In the Santa Fe case, the FCC denied the
lottery request from WKNE Corp., one of
three applicants, because no tie exists and
because the case began before the lottery
bill became law.

The FCC said no need for a lottery had
been shown in the New Tahoe City case,
either. Random selection had been re-
quested by the Women’s Network, one of
seven parties seeking an FM license.

RTNDA Chief Blasts Long

Over Senate Broadcasts

In an unusually harsh statement, RTNDA
President Dean Mell, News Director at
KHQ-AM-FM & TV/Spokane, has denounc-
ed Sen. Russell Long (D-LA), the chief op-
ponent of allowing broadcast coverage of
Senate floor debates.

Long and his allies have succeeded in
delaying a vote on radio and television
coverage by calling for additional hearings
in the Rules Committee. But Mell says the
hearings are unneeded and ‘‘will be a waste
of the taxpayers’ money and the Senate’s
tin'le_"

Mell added, ‘“They have maneuvered and
stalled and spurned every compromise in
their stubborn determination to conduct
business in the old way without letting more
than a handful of tourists see and hear how
they transact the people’s business.”

For The Record: Radio station totals listed here last
week were based on incorrect figures issued by the FCC.
The corrected totals are 9186 stations overall, 4701 AMs,
3398 FMs, and 1087 non-comnmercial FMs,

TAB MEETS NAB — A reception hosted by the Texas Association of Broadcasters (TAB)
was one of dozens of events in Washington last week as state association presidents and
executive directors gathered for meetings and to lobby members of their home state con-
gressional delegations. The officials reported finding almost unanimous support on Capitol
Hill for deregulating radio. Shown above at the Texas reception are (I-r) Dick Osburn, Presi-
dent, Osburn/Reynolds Stations; FCC Commissioner Anne Jones; NAB President Eddie
Fritts; and TAB President Ron Roger.

OVER BURGER’S “DEAD BODY?”

R&R/Friday, March 11, 1983

BROADCASTERS “DELUDING THEMSELVES”

No Deregulation Without
Spectrum Fees, Fowler Warns

In a friendly but blunt warning, FCC Chairman Mark Fowler said
last week that broadcasters are ‘“deluding themselves” if they believe
they can win total deregulation from Congress without having to accept

some form of spectrum fees.

“You’re not going to get meaningful
legislation if you’re not willing to give
something.”” Fowler told state broadcasting
association presidents and executive direc-
tors meeting in Washington for a week of
NAB-sponsored meetings.

Fowler repeated his call for a “modest
and flat fee system” to raise funds for
public broadcasting. In return, he sug-
gested 20-year broadcast licenses free from
renewal challenges and total deregulation
to make broadcasting “as free as the print
model.”

The FCC Chairman told the broadcasters
he believes there’s now a ‘“‘window of oppor-
tunity” that must be seized to get deregula-
tion through Congress.

Fees Freeze Fritts

Disagreeing with Fowler, NAB President
Eddie Fritts told R&R, “I wonder how the
Founding Fathers would have reacted to a
national newspaper commission and spec-
trum fees for the right to have freedom of
the press?” Calling the visiting state ex-
ecutives ‘‘adamant” in their opposition to
spectrum fees, Fritts said he doubts Con-
gress will ever make broadcasters as free
as Fowler’s ‘“‘print model.”’ But he believes
“paperwork deregulation’” and an end to
comparative renewals are ‘‘doable’ in the
current Congress.

HOUSE PROSPECTS SLIP

Fowler's FCC Horror
Scenario

To stress why he feels legisiation to make
deregulation permanent is so vital, FCC Chair-
man Mark Fowler gave state broadcast
association officials a horror scenario of what a
new administration's FCC might do: break up
AM-FM combinations, bring back ascertain-
ment, commercial time limits, and annual finan-
cial reports, order prime time public access
hours for television and free airtime for political
candidates, impose new ownership limits, and
toughen EEO rules to make stations hire
minorities according to their exact percentage
of the local workforce.

If any of these steps happen in the future
because broadcasters were unwiling to ac-
cept spectrum fees to achieve deregulation,
said Fowler, “Don't come to me ten years from
now."

NRBA Executive VP Abe Voron said he
agrees with Fowler to the extent that “I
don’t think it’s possible in today’s political
climate to get full deregulation without
some consideration.”” Regarding the
deregulation bill recently passed by the
Senate, Voron declared flatly, ‘S. 55 has no
chance of passing in the House this Con-
gress.”

NAB’s Radio Marti Stance
Raises Capitol Hill Ire

Key supporters of Radio Marti on Capitol Hill have criticized NAB
for announcing its opposition to Radio Marti. NAB President Eddie
Fritts has received letters of complaint from Reps. James Broyhill
(R-NC), Matthew Rinaldo (R-NJ), and Dante Fascell (D-FL). Express-
ing disappointment in NAB’s stance, they said a compromise barring
the station from 1040 kHz is reasonable.

Meanwhile, an aide to House Telecom-
munications Subcommittee Chairman Tim
Wirth (D-CO) said NAB’s opposition and
liberal gains in November’s elections mean
that Radio Marti’s “prospects of passing
the House this year are dimmer than they
were last year.”

On Capitol Hill, Rep. Rinaldo was
especially furious with NAB. He is introduc-
ing a Radio Marti bill in the house this

Offensive Launched To Win Federal Court Broadcasts

More than 28 groups, mostly news organizations, launched a cam-
paign this week to open federal courts to microphones, television, and
still cameras. Spearheaded by CBS, the effort includes such groups as
ABC, NBC, NPR, AP, UPI, Mutual, PBS, CNN, New York Times,
Washington Post, NAB, and RTNDA.

In a petition filed Tuesday (3-8) with the
Judicial Conference, a panel of judges that
sets rules for federal courts, the coalition
said, “There are few matters more impor-
tant to an informed public than knowledge
about the activities of the federal judicial
system. Since most people cannot gain the
needed understanding by attending court
proceedings, they must rely on the press —
both print and electronic.”

CBS attorney Timothy Dyk of the law
firm Wilmer, Cutler & Pickering told a
Washington news conference, “The days of

the county courthouse, where everyone in
the vicinity could attend, are long past.”

Success In 40 States

Dyk stressed that in the 40 states where
some form of broadcast coverage of state
courts is permitted, there has been no
disruption of proceedings or harm to fair
trials.

The Judicial Conference is headed by
Supreme Court Chief Justice Warren
Burger, whose hostility towards the news
media is legendary. Asked about a Burger
statement that broadcast coverage would
happen over his ‘‘dead body,”’” Dyk replied,

“I’'m sure Mr. Burger has an open mind
about these things.”

Dyk noted that it was Burger who wrote
the 1981 Chandler V. Florida decision which
held that television and radio coverage of
trials does not deprive defendants of the
right to a fair trial.

The petition filed Tuesday would only
open up federal District Courts and the U.S.
Courts of Appeal. If that succeeds,
however, the coalition will also seek
coverage of the Supreme Court.

Dyk said the impetus for this week’s ac-
tion was the American Bar Association’s
(ABA) decision last year to support broad-
cast coverage of trials. The coalition hopes
committees within the Judicial Conference
will study the petition and offer final recom-
mendations within six months. ‘“We’re op-
timistic about it,” Dyk replied when asked
to assess the chances of succeeding.

week. In a meeting with New Jersey broad-
casters last week, Rinaldo expressed anger
at NAB'’s opposition, saying he thought his
bill was ‘“word by word, paragraph by
paragraph’’ what the association wanted.

However, NAB’s Fritts said he never
agreed to the bill and was ‘‘somewhat sur-
prised”’ when it was introduced in the
Senate in the middle of his negotiations with
the State Department. Those discussions
resume this week, and Fritts will be seeking
U.S.-Cuban talks on interference, compen-
sation for stations harmed by interference,
moving Radio Marti off the AM band, a
coordinated State Department approach to
international broadcast issues, and a ‘‘safe-
ty net” for broadcasters should the U.S.
trigger a power war with Cuba.

Even if all those goals are achieved, said
Fritts, the most NAB will do is refrain from
active opposition. ‘“Anyone who thinks
we're going to go out-and campaign for
Radio Marti is crazy,” Fritts told R&R.

Also, Fritts says Rep. Fascell pledged
Monday (3-7) that he’ll try to have compen-
sation for injured broadcasters placed in
the Radio Marti bill. According to Fritts,
Fascell was unaware of the omission when
he criticized NAB’s opposition.

The Rinaldo bill, identical to S. 602 of-
fered by Sen. Paula Hawkins (R-FL), offers
options such as placing Radio Marti on 1180
kHz, the frequency of VOA in Marathon, FL.
and WHAM/Rochester, leasing time on
commercial stations, going above or below
the commercial AM band, or using a short-
wave frequency.



Jay Cook gives you 3 good reasons why

AutoSelect is the best software choice for
scheduling music at the Gannett stations.

General Manager of W-101, Tampa/St. Petersburg.

“It’s affordable. We shopped around for the
system that would give us the most for our
money. We found that AutoSelect™ from Station
Research Systems was the most cost-effective
buy. And, because we wanted AutoSelect at

most all of the Gannett stations, Station Research

Systems gave us a healthy group discount.

It’s flexible. We have different formats at each
of our stations, so we wanted software that
would accommodate each format. AutoSelect
gave us this flexibility — to look at our music
differently in each market and fine-tune each

Jay Cook s Vice President and National Program Director of Gannett Radio Division, and President and

station for each competitive situation.

It’s complete. When we decided to go to
computer-assisted scheduling of music, we
specified that the system must handle all of the
rotations, dayparting and protections we do
now. AutoSelect gave us this and more: up to
16 categories with 255 sub-categories in each,
26 characteristics with 8 values in each, and up
to 99 format clocks at all times.

But don’t take my word for it. Investigate the
area of computer-based music scheduling for
yourself. I think you’ll find there is a difference.”

AutoSelect

Join the other stations and broadcast
groups that have chosen AutoSelect
for scheduling music:

WGY/WGFM — Albany
WPLO/WVEE — Atlanta
WBT/WBCY — Charlotte
WIID/WJEZ — Chicago

WLAK — Chicago

WUBE/WMLX — Cincinnati
KAAM/KAFM — Dallas/Fort Worth
KSCS — Dallas/Fort Worth
KOAQ — Denver

WCZY — Detroit

WAIV — Jacksonville

Magic 105 — Little Rock
KIIS-AM/FM — Los Angeles
KZLA — Los Angeles
WMPS/WHRK — Memphis
WISN/WXLP — Milwaukee
KTAR/K-Lite — Phoenix
WMBD/WKZW — Peoria
KGW/KINK — Portland
KSD-AM/FM — St. Louis
KSDO-FM — San Diego
KYA/KLHT — San Francisco
KING — Seattle

WFLA — Tampa/St. Petersburg
W-101 — Tampa/St. Petersburg
WSUN — Tampa/St. Petersburg
KRAV/KGTO — Tulsa

Radio Windy — Wellington, New Zealand
KQAM/KEYN — Wichita
Affiliated Broadcasting, Inc.

Blair Broadcasting Corp.
Bonneville Broadcasting Systems
Capital Cities Communications
Capital City Radio, Ltd.

Coastal Communications, Ltd.
FairWest/Fairbanks

Gannett Radio

General Electric Broadcasting Corp.
Hearst Broadcasting Group
Jefferson-Pilot Broadcasting

King Broadcasting Company
Kravis Company

Long-Pride Broadcasting Company
Plough Broadcasting Company, Inc.
Pulitzer Broadcast Stations

Toby Arnold and Associates

For more information on AutoSelect,
the fastest-growing software for
music scheduling, call Station
Research Systems at 214-239-5331.

Station ! 2o Systems

STRATEGIC SOFTWARE FOR THE BROADCAST INDUSTRY

14677 Midway Road, Suite 204
Dallas, Texas 75234 214-239-5331
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new rock program on

“Rock USA” explodes onto radio,
ignited by the power of two industry giants.
Mutual — the leader in broadcast technol-
ogy — has joined forces with Doubleday
— the country’ largest rock station group
to bring you an eclectic, electric mix of
music, news and information that’ going
to rock your radio.

Every week, available live via satel-
lite, Rock USA’s Ted Cannarozzi takes
listeners behind the scenes to meet the
hottest stars; up the charts to hear the hits
— as tallied by Bill Hard’s “The Hard
Sheet” — and down a roll call of classics
to relive rock ‘n’ roll history.

The same success formula that’s worked
wonders for Doubleday is built right into

24

Rock USA. Now, Rock USA is ready to fill
radio stations with devoted rock fans.’
And give advertisers a coast-to-coast”
following of listeners who spend ag”

well as rock. Rock USA! Mutual’
exclusive satellite multicasti
and Doubleday’s successf
track record make it poss1ble,-
And now you can ge—},
but only from Mutual

the one full-service
network. For Rock’
USA —the hottest,”
new rock magaf
zine to hit radxg‘

— the answe
is Mutual

WWW americanradiohistorvcom
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50 Years Ago This Week T
FDR’s First Fireside Chat

E

ight days after taking office at the height of the Great Depres-
sion, President Franklin Roosevelt took to the airwaves to ex-
plain why, several days earlier, he had declared a “bank holi-

day.” Panic withdrawals were threatening even the healthiest banks.
Roosevelt explained that hard currency was being rushed to all banks,
and gave assurances that they would reopen as soon as federal inspec-

tors declared them sound.

Roosevelt opened his broadcast with
these words: “I want to talk for a few
minutes with the people of the United States
about banking.” He went on to explain the
bank holiday for 14 minutes in simple and
direct terms.

That hardly seems remarkable today, but
at the time the impact on a distraught na-
tion was immense. Until that historic
broadcast 50 years ago this week — March
12, 1933 — radio had only been used to
transport the listener to the scene of events.
In the 13 years since KDKA/Pittsburgh
went on the air, Americans had become ac-
customed to hearing Hitler and Mussolini
shouting at hysterical crowds.

To be sure, Roosevelt was not the first
U.S. President to be heard on radio.
Woodrow Wilson was the first to speak over
the airwaves, while Warren G. Harding was

“What’s CBS For?”’

Accounts of Roosevelt’s first Fireside
Chat are fascinating. FDR was wheeled in-
to an improvised studio in the Diplomatic
Reception Room of the White House several
minutes before his 10pm broadcast. The
radio technicians, who had worked with the
austere Presidents Coolidge and Hoover,
were delighted as Roosevelt told jokes and
bantered with them about the preparations.

The President, who had pioneered the
Fireside Chat when he was Governor of
New York, remarked that the microphones
looked different from the ones he’d used in
Albany. And he cracked, ‘“What’s CBS
for?”

Mrs. Eleanor Roosevelt quietly slipped
into the room and settled down with knitting
on her lap, joining about 30 other spec-
tators. Although there was a fireplace in the

ROOSEVELT ON RADIO — FDR became a master at using network radio to rally public support
for his policies to bring the country out of the Great Depression. Photo courtesy of NBC Radio.

the first to speak on a network — to stations
in New York, St. Louis, and Washington
DC. In 1928 candidates Herbert Hoover and
Alfred E. Smith gave campaign speeches
on radio.

First Intimate Radio Use

What was revolutionary in Roosevelt’s
approach was that he used to transport
himself into the listener’s home. He was the
first broadcaster to recognize the value of
radio as an intimate, personal medium.

~ Authors Waldo Brader and Ernest

Branden were later to write, ‘‘Perhaps for
the first time in American history, the peo-
ple of the nation were made to feel that they
knew their President personally and that
they were receiving inside information
firsthand on important events. They were
stirred and stimulated by Roosevelt’s
friendly and informal manner. They
somehow felt that they had a direct part in
shaping the policies of the federal govern-
ment and that Washington was no farther
away than the radio receiving sets in their
living rooms.”

Back in those days when it was accep-
table for commentators to praise political
leaders, John Carlisle of CBS said in Radio
Amusement Guide, “One of the finest
voices over the radio is that of President-
elect Roosevelt. It is pleasant and clear
with a pleasing inflection. But above all it
has a tone of perfect sincerity, a quality
that we consider supremely essential.”

room, nobody thought of making a fire that
night. In fact, there was never a fire during
any of FDR’s 28 Fireside Chats, many of
which took place on sweltering Washington
summer hights.
Missing Script

At the last minute there was a momen-
tary crisis, as FDR’s longtime secretary
Grace Tully related in her memoirs: ‘“The
practice in Albany and in Washington was
to prepare a reading copy for the President
in regular pica type, triple-spaced, a more
or less standard procedure for anyone
S A TR SR LR I e U = TR I

“What was revolutionary in Roo-
sevelt’'s approach was that he
used radio to transport himself
into the listener’'s home. He was
the first broadcaster to recog-
nize the value of radio as an inti-

mate, personal medium.”

S e e e S AR S e
delivering an address from a manuscript,
and I always used a blue ribbon.

“A few minutes before the March 12
broadcast, the reading copy was missing
and there was a slight panic among all ex-
cept the Boss himself. He simply took over
one of the mimeographed copies that had
been prepared for the press, single-spaced
and difficult to follow, and read it without
hesitation or error.”

“He was the first world states-
man to use the radio as a vital in-
strument of social power. He
saw clearly the power of radio

before many men in government

had seen it.”
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In the final minutes before airtime, FDR
chatted with Secretary of State Cordell
Hull. Finally, Carleton Smith of NBC touch-
ed the President’s shoulder and the
14-minute broadcast began.

No ratings for the broadcast are
available, although some estimates put the
audience at 60 million Americans in 20
million homes. Those figures are probably
too high. Hooper Radio reports pegged the
audience for a 1936 FDR radio address at
6.3 million. By 1940 listenership more than
tripled for presidential addresses on radio,
according to Hooper.

President Roosevelt delivered 28 fireside
chats in all, the last one nine months before
his death. Another talk had been planned
for the night after he died in April of 1945.

Water Sipping Creates Furor

During his third chat, in July 1933,
Roosevelt created a national sensation
when he paused in the middle of his
remarks and asked for a glass of water.
After audibly taking a few sips he com-
mented, ‘‘My friends, it’s very hot here in
Washington tonight.”” Once again, the spon-
taneity of the gesture struck a responsive
chord with the American public.

It’s hard to overstate the impact of FDR’s
Fireside Chats. The first one had the calm-
ing effect Roosevelt had hoped for, as order
was restored and banks began to reopen
without the panic within hours.

Up until Roosevelt took office, a single
clerk had been employed to handle all
White House correspondence. But after the
initial broadcast 50 years ago this week, a
half million letters poured into the White
House as Americans felt a personal bond
with their President for the first time.

At one time FDR was voted the most
popular personality on radio, beating out
such big-name entertainers of the day as
Jack Benny. Roosevelt’s chats were so
popular that the streets were virtually
deserted while he was on air, and the chur-
ches implored the President not to broad-
cast on Sundays, lest church attendance
suffer.

Where did the idea of informal radio talks
come from? Probably from FDR himself.
In 1930 as Governor of New York, he had
successfully used a statewide radio hook-up
to make a public appeal for new controls on
power companies. In fact, Roosevelt’s in-
volvement in radio went back even further.
When he was Secretary of the Navy in 1921,
FDR personally okayed the loan of a Navy
transmitter for what became the first ex-

perimental nationwide broadcast — a
prizefight piped to theaters around the
country.

After Roosevelt’s election, NBC Presi-
dent M.H. Aylesworth wrote to the
President-elect suggesting weekly talks on
radio, and offering 15-20 minutes of time on
NBC. FDR wrote back, “I fully expect to
give personal talks from time to time on all
kinds of subjects of national interest — but I
do not believe it would be advisable to make
one each week.”

Perhaps Roosevelt’s use of radio was best
summed up by Robert Trout, in a commen-
tary delivered on CBS the night FDR died:
“When FDR was sworn in as President of
the United States for the first time it was
not the fashion of world statesmen to take

President
Roosevelt delivers his first Fireside Chat from
the White House on March 12, 1933. Photo
courtesy of the Franklin D. Roosevelt Library,

FIRST FIRESIDE CHAT —

Hyde Park, NY.

their problems to the people, millions of
them at once, over the radio.

“He was the first world statesman to use
the radio as a vital instrument of social
power. He saw clearly the power of radio
before many men in government had seen
it.”

Indeed, much has changed in the 50 years
since FDR’s radio triumph. Today, Presi-
dent Reagan is celebrated as ‘‘the Great
Communicator,” but primarily for his ef-
fectiveness in set speeches and on televi-
sion. Although Reagan delivers a five-
minute radio broadcast each Saturday
afternoon, relatively few stations carry
them, finding them either lacking in news
value or incompatible with their formats.

the CBS, NBC Red, and NBC Biue

networks carried FDR's first fireside
chat. No affiliate list for 1933 is available at
CBS, but NBC says the following stations
were affiliates at the time and in all likelihood
broadcast the historic address. Mutuat didn’t
come into existence until 1934 and ABC not
until a decade later, when the NBC Red and
Blue Networks were forced to split up.

NBC RED NETWORK

WTAG/Worcester, MA
WCSH/Portland, ME
WRC/Washington
WFBR/Baltimore
WGY/Schenectady
WBEN/Buffalo
WTAM/Gulfport, MS
WWJ/Detroit
WSAI/Cincinnati
WOW/Omaha
WDAF/Kansas City
WWNC/Asheville, NC
WiS/Columbia, SC
WFLA/Tampa
WIBA/Madison, Wi
WEDC/Chicago
WDAYI/Fargo, ND
KSD/St. Louis
KFYR/Bismarck, ND
KGIR/Cape Girardeau, MO
KGHL/Billings, MT
KGO/San Francisco
KFliLos Angeles
KGW/Portland, OR
KOMO/Seattle
KHQ/Spokane

NBC BLUE NETWORK

WBAL/Baitimore
WHAM/Rochester, NY
WGAR/Cleveland
WJR/Detroit
WMAQ/Chicago
WCKY/Cincinnati
WSMB/New Orleans
WFAA/Dallas
WOAI/San Antonio
WREN/Topeka
KDKA/Pittsburgh
KPRC/Houston

I t's estimated that 150 stations on
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For those of you gearing up for the compact disc invasion, you may be in-
terested in Kenwood Electronics’ digital audio disc player. Production of the
prototype pictured here is scheduled to start this spring in Japan, followed by

deliveries to the U.S. in June.

Water-Repellent
Rock ’N Roll

Music fans will soon be able to
soak up their favorite sounds
anywhere — even in the pool or
bathtub. “Water Sound” is a
plastic bag equipped with a sealing
clamp that protects stereo
headsets from H20. For $40 you
can splish-splash to your Walkman
or cassette player without fear of a
shocking finish. Or as a Valley girl
might say, '‘That's TUBular to the
max."’

Wall Paint
Colors Mental
Attitude

If you've noticed a change in your
on-the-job mood and behavior, it might
be because of your office wall color.
Researchers are currently studying
the effects of environmental colors on
mood and behavior, as well as blood
pressure, brain waves, and other body
functions. Among the patterns
discovered thus far: physically arous-
ing colors like warm reds, peaches,
and oranges increase alertness and
energy; relaxing colors like blues and
greens tend to turn a person’s atten-
tion inward. Meanwhile, some
hospitals and prisons are adopting the
bubblegum hue of ‘‘passive pink”
because it helps soothe agitated peo-
ple.

California-based Environ Inc. is
already putting this color concept to
the marketing test. Its “Environ Per-
sonal Retreat” is a $9000 personal
computerized pod complete with a
magic-fingered lounge chair, digital
pulse monitor, filtered air, self-
improvement tapes, and colored lights.
Overburdened executives can relax to
the strains of stress reduction tapes in
calming blue and green light or opt for
the *‘positive expectancy to win’' tape
with orange and red-shaded light.

Consumers
Put Major

furchases
On Hold

espite government forecasts
D of an economic recovery wind
blowing our way, a majority of
the country’s consumers are still re-
cession-wary. It seems many of them
are waiting for more concrete
evidence, putting their major purchase
plans on the back burner. According to
a December Advertising Age Na-
tional Consumer Poll, only 36% of
consumers felt that it was a good time
to make a major purchase, as com-
pared to November’'s 38%. Americans
willing to borrow money or use credit
for that purchase fell five points to
27 %, described as the lowest level in
ten months.

During the coming six months those
polled predicted higher prices for
housing and new cars; 59% cited
more expensive car stickers while
53% said the same for housing. Only
30% expect a decline in interest rates
on money borrowed for such pur-
chases in six months’ time. 64% saw
things getting worse for the country
while 66% named recession/unem-
ployment as a ‘“‘major national prob-
lem.” This carries over into consum-
ers’ predictions for themselves in
1983: 56% expected to be no better
oftf a year later, with 16% declaring
they fully expected to be worse off.

Upper Midwest
Conclave Set

The eighth annual Upper Midwest
Communications Conclave is slated for
June 9-11 in Minneapolis/St. Paul. As
with past conferences, Conclave '83
features guest speakers and
moderators chosen from all phases of
the radio/recording industries discuss-
ing various business aspects that
range from the economics of broad-
casting to future broadcast
technology. Once again the conclave
is sponsoring two paid-in-full, 40-week,
Radio-Television Broadcasting
scholarships to attend Minneapolis’s
Brown Institute. Now in its fifth year,
the scholarship program is open to
high school seniors and graduates,
who must enter by the May 1 deadline.
Contact Dennis Becker
(612-721-2481) or Doug Lee
(612-938-7020) for additional con-
clave details.

LANGUAGE UPDATE

. minology:

LOCKAGE: This is a committed rela
tionship between a consenting man
and woman. However, the government
is not party to such a union, as in mar-
riage. The two live together and main-
tain an exclusive relationship, electing
to have or not have kids as the case
may be. The derivative “‘lock’ refers
to the man or woman involved in the
lockage; any children born during this
union are ‘‘lockets.”

Time To
Take Your
Medicine

Medicine is undergoing the
digital treatment. American Cya-
namid’s CAP (compliance aid for
pharmaceuticals) indicates when
you last took a prescribed dosage.
So instead of your going through
mental aggravation trying to
remember, your medicine con-
tainer's lid conveniently displays
the last time the top was removed
to take medication. Sounds like the
next best thing to having Mom
around.
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Locks, Links Define
’80s Relationships

Market researchers beware. The unmarried but involved
segments of the population aren’t merely girlfriends and
boyfriends. Psychologist S. Richard Sauber, interviewed
recently by the Baltimore Evening Sun, says those terms are
archaic and don’t apply anymore to the variety of '80s unmarried
male-female relationships. To bridge that gap he’s compiled a list
of 41 new words that cover '‘degree of involvement and commit-
ment, from the very involved and committed to very casual kinds
of relationships.”” Below is a partial listing of the basic ter-

LINKING: Links are committed to
each other as the ‘‘main person,” see-
ing their partners on a regular basis.
But they don't live together. They may
stay sometimes at each other's
residences, though. Linkett is the term
used to describe a child when there is
one natural parent and the other half of
the linkage isn’t the biological parent.

AMOURANT: This type of relation-
ship is based primarily on sex; there is
no serious emotional commitment.
Men are amators and women are
amatrix. The verb form, in case you're
interested, is amouring.

A platonic relationship is an amicitia
with the man as the amicus and the
woman the amicia. And to help con-
fuse the issue further, the woman in an
unmarried relationship who performs
the household duties is the Domina
while the male is labelled the Dominus.

’82 Anti-
Piracy Efforts
Net Over
$65 Million

RIAA’s Anti-Piracy Unit, in conjunc-
tion with the FBI and state/local law en-
forcement agencies, confiscated over
$65 million worth of counterfeit sound
and video recordings plus related
manufacturing equipment in 1982. in-
cluded in the seizure were 135,554
bootleg records, 46,155 pirate/coun-
terfeit LPs, singles, 8-tracks, and
cassettes; 13,065 audio masters and
500 videocassette masters, and 5000
pirate, counterfeit, and bootleg labels.
RIAA officials estimate that illegal pro-
duct sales last year resulted in a total
loss to the recording industry of over
$350 million — mostly, it's interesting
to note, attributable to counterfeit
recordings, in contrast to the RIAA's
emphasis on easier-to-detect but far
less significant bootlegs.

COMING UP:

u2

GOLDEN EARRING

SCANDAL




Produced by

Watermark
150 mADIG Enreemises

Rick rates a number one. Olivia can’t be outdone.
Light up your ratings as only Spotlight Specials can. With 90 minutes of the very best of today’s
brightest stars and their music. In their own personal specials. It’s just the up-close and in-depth
music program your listeners want to hear. Featuring superstar favorites like Olivia Newton-John,
Rick Springfield, Journey, Linda Ronstadt, and many more. Once a month throughout 1983.

Give your station the star treatment. Over 300 stations already have. With Spotlight Specials.
Call Julie Eisenberg at [(212) 887-5690. Add Our Stars to Your Stars.

SPOTLIGHT SPECIALS ©

PHOTO: AARON RAPOPORT

ABC
Contempora
Radio Netwo
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Networks/Program Suppliers

MUSIC FEATURES |

Syndicate It, Inc.

Muslic Of Black America:

In Search ot the L.A. Sound
{Week of March 28)
Ouke Ellington/Pt. | (Week of April 4)

Thirsty Ear

Newsweek-FM:

Musical Youth/New music segment Street Vinyl
{March 28)

Watermark

Muslicall:

Actor David Wayne/ 'Easter Parade'’
(March 26-27)

Soundtrack of the ’60s:

Roger Miller/Musical Food Groups/Cartoon
voice Daws Butler (March 268-27)

Westwood One
Budwelser Concert Hour:
Bar-KaysMaze (Apri 1-3)
One Way (April 15-17)
The Countdown:
Smokey Robinson/Grover Washington
(April 1-3)
In Concert:
Blue Oyster Cult/Vandenberg (April 1-3)
Bertin (Apr¥ 15-17)
Live From Gilley’s:
Emmylou Harris (Apri 1-3)
Off The Record Specials:
Sammy Hagar (Apri 1-3)
Pop Concerts:
Olivia Newton-John (April 8-10)
Rock Album Countdown:
Tom Petty/Styx (April 1-3)
Rock Chronicles:
Heavy Metal: in the Beginning (Aprif 1-3)
Special Edition:
Manhattans (April 1-3)
Star Trak Profile:
Lionel Richie (Aprif 1-3)

ABC
Rock Net/King Biscuit
Flower Mour (DIR):
Greg Kihn Band (March 27)
Rock Net/Rolling Stone’s
Continuous History of Rock & Roll:
The Songwriters (March 27)
Rock Net/Supergroups (DIR):
Phil Collins (April 16)

A.R.T. HONORS THORSNESS — The American Radio Theatre recently
awarded 40-year sound effects veteran Cliff Thorsness with a Life Achieve-
ment Award, honoring his dedication and contribution to radio dramatic art.
Congratulating Thorsness () is A.R.T. President David Krebs.

Clayton Webster

Country Calendar:
Crystal Gayle (Apri 4)
Earl Thomas Conley (April 5)
Merle Haggard (April 6)
Bobby Bare (Apnil 7)
Cal Smith (April 8)
Con Hunley (Aprif 8)
Carl Perkins (Apnil 10)
Raritles:

Tom Petty (April 4)
Robert Plant (April 5)
Bruce Springsteen (April 8)
Foreligner (April 7)
2Z Top (April 8)

Retro Rock:

Eric Clapton/Pt. il (March 28)

Continuum Broadcasting

On Bleecker Street:

Dick Clark/Steve Forbert (Aprif 1-3)
James Brown (April 8-10)

Creative Factor

Pop Music Specials:
Fleetwood Mac (Acril 23-24)

FOR RADIO » 1 HOUR « WEEKLY
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NEW MUSIC NEWS
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= WATERMARK ¢ (213)980-9490 -

Global Satellite

Rockline:
Styx (March 21)

Mutual
""Rock USA,"" album rock weekly series debuts
(April 2)
Narwood

Country Closeup:
Michael Murphey (March 28)
Ricky Skaggs (Apri! 4)
Music Makers:
Tommy Dorsey Tribute (Weeks of March 28,

April 4)
RKO Networks

Countdown America (IS, Inc.):

Sheena Easton spotlighted (March 12-13)
Greg Kihn Band spotlighted (March 19-20)

The Hot Ones (IS, inc.):

Stephen Bishop (March 28)
Toto (April 4)

Rolling Stone
Magazine Productions

Guest DJ:

2Z Top's Billy Gibbons (March 28)
ELO's Kelly Grocutt (April 4)
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NETWORK HEADS SHARE THOUGHTS — Network radio was the subject
of a recent ‘‘Newsmaker Luncheon’’ sponsored by the International Radio and
Television Society. On hand to share a few thoughts before the luncheon were
(I-r) NBC Radio VP/GM Richard Penn, RKO Radio Network President Thomas
Burchill, ABC Radio Networks President Edward McLaughlin, and IRTS Presi-
dent Ave Butensky.

NEWS & INFORMATION FEATURES

ABC

Information Net:

Diamonds and zircons/The hazards of baby walkers
on *"John Stossel Consumer Lookout™
(March 19-20)

AP

Baseball season preview (March 28-April 1)

Special look at five-cents-a-gallon gas tax
(March 28-April 1)

cBs

“The Movies '83" reviews the films ot 1982 with
CBS Radio Entertainment Editor Lee Jordan
(March 19-20)

Baseball preview (March 28-April 1)

Clayton Webster

Jack Carney’s Comedy Store:

Baseball with George Carlin, Abbott & Costello, and
William Bendix (April 4)

Narwood

Minding Your Business:

Consuftants/Pt. | (March 14)

Resume cheaters (March 15)

Preventing employee theft (March 16)

Telephone selling by computer (March 18)

Outlook:

Love at first sight (March 14)

Unhealthy teenagers (March 16)

Yolanda King, daughter of Martin Luther King
(March 17)

Teenage chess grandmaster (March 18)
Progressive Radio Network
Laugh Machine:

Flip Wilson/Steve MartinMonty Python
(Week of March 14)

News Blimp:

Computer music/Effortiess exercise machines/Fear
of crime (Week of March 14)

Sound Advice:

Separate speakers/Bass reflex/Bi-amplitication
{Week of March 14)

SYLVIA VISITS AMERICAN COUNTRY — While in Los Angeles for the re-
cent ‘‘American Music Awards’’ television broadcast, Sylvia dropped in to visit

Bob Kingsley and tape an interview segment for his series ‘‘American Country
Countdown.”’

Strand Broadcast Services
Movie CloseUps:
“Table for Five" review (March 15)

“Year of Living Dangerously” (March 17)
Actress Sigoumey Weaver (March 18)

Something You Should Know:

Saving money in the hospital (March 14)
Choosing an attomey (March 15-18)
Coping with headaches (March 18)

Thirsty Ear:
Newsweek-FM:

Author Gerald Sussman/Director Gillian Arm-
strong/1001 ways you reveal your personality
(March 14)

UPI

“'Sizing Up The Majors,” 28-part series examines
upcoming baseball season (Begins March 14)

Coverage of the Spinks/Braxton fight including
preview shows and post-fight wrapups
(March 17-19)

Westwood One

Spaces & Places:

New age newspapers (March 18-20)

®David Landau has been ap-
pointed Director/Eastern Sales at
United Stations. He joins US from
WKTU/New York where he worked as
an account executive.

® Ken Rayzor is upped to Opera-
tions Manager of Kris Stevens Enter-
prises. In other activity, Paul Marks
and Victoria Westerskov have been
signed on as staff writers for “'Kris Erik
Stevens In-Touch’ on the CBS Radi-
oRadio Network.

eConni Gordon joins San
Francisco-based program producers
1S, Inc. as associate produceriwriter.
She’s a former feature editor at RKO
Networks.

®Dick Butkus, Paul Hornung,
and Crailg Morton have been signed
as the color commentators for ABC
Radio Networks coverage of the
USFL.

O®RKO Radio Networks has an-
nounced four new feature hosts.
They are: RKO Sports Manager
Charley Steiner, ‘‘Steiner on
Sports;”” RKO News correspondent
Dean Shepard, ‘‘Money, Money,
Money;” Gavin Report Top 40 Editor
Dave Sholin, ‘“Radio Listens To
Records;” (all on RKO One) and
Bruce Eliot, ‘‘Radio Looks At TV"' (on
RKO Two).

@ Jim Pewter has been signed as
co-producer/writer of “20:20 Music-
world,"”" distributed by Creative Fac-
tor, Inc.
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Software Package Breaks
Out Arbitron, Birch

“MARKETSCAN" is a software pro-
gram designed to work with both Ar-
bitron and Birch services. Requiring
64K RAM and one disc drive,
MARKETSCAN is able to generate
rank reports for the metro and specific
counties within the metro, including
average quarter hour and weekly
cume, as well as reach and frequency
(metro, individual counties), featuring
the most efficient schedules for target
demos and costs.

Updated versions providing more

sales materials are planned and will be
offered to licensees for a nominal fee.
MARKETSCAN itself goes for a one-
time license fee of $1500 per station
per market. AM/FM combos are
counted as one station. Now available
on 5% " double-sided floppy disc for
I1BM microcomputers, the program will
be adapted for use on Apple and
Radio Shack computers in the near
future. For more details contact B8ill
McClarty of $M$ Systems at (206)
473-3293.

Broadcasters Needed
For Vocational Study

The Strong-Campbell Interest in-
ventory (SCll) is a vocational interests
test that assists high school, college
students, and job applicants in mapp-
ing out their career paths. These test
results are compared with the in-
terests of more than 80 specific oc-
cupations, not including broadcasting.

To alleviate that omission, the Na-
tionai Broadcast Association has
granted funds to the University of Min-
nesota's Center for Interest Measure-
ment Research to successfully com-
plete its study of radio broadcasters’
vocational interests. All broadcasters
must have a minimum 25% of on-air
time; due to a shortage, women are be-
ing encouraged to apply. As part of the
research, broadcasters will complete a
30-minute SCIl test, receiving per-
sonal interest profiles. For more infor-
mation contact: Broadcaster Study,
University of Minnesota, 401 Eddy

Hall, 192 Pillsbury Drive SE, Min-
neapolis, MN 55455.

WB, Slash Sign
Distribution Pact

Warner Bros. Records and
Slash Records have entered into
an exclusive distribution agree-
ment. The terms of the pact
become effective in April with the
release of two LPs, “The Violent
Femmes'" and ‘‘Dream Syndicate.”
At that point WB has the right to
distribute, through the WEA
distribution network, future Slash
releases, including sister label
Ruby Records. The Blasters’
“Non-Fiction” and Rank & File's
“*Sundown'' albums will be releas-
ed in the near future on the existing
WB/Slash co-iabel.
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Tune-In is a magazine that com-
bines country music and human in-
terest with station image and profit
promotion. Personalized with a sta-
tion's logo on the front cover, the
magazine also turns over four full
pages to station use for stories,
promotions, and advertisers. Tune-
in debuts April 1. Although it's only

“Tune-In”
Tooled To
Market
Station
Image

offered now to Country stations on
an exclusive one station per market
basis, a rock format version will be
available within six months, spor-
ting a different title. Tune-In's
publishers are Frank Kratch and
Jonathan Fricke, radio industry
veteran and the first R&R Country
Editor. tnquiries may be directed to
the Texas (800-392-4459) or na-
tional (800-231-6492) WATS lines.
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Pro:Motions

CBS Promotes Cohn, Fox

William Fox

Marvin Cohn has been named Sr. VP/Business Af-
fairs & Administration, CBS Records Division. His pro-
motion follows the restructuring of the division's
Business Affairs Department. Cohn, most recently Sr.
VP/Business Affairs, first joined the label in 1965. In
other activity, William Fox has been appointed VP/Op-
erations, CBS Records. He moves in-house from VP/Fi-
nance, staff of the Deputy President, having first started
with the company in 1968.

Marvin Cohn

Baltzer Named WBLI GSM

Samantha Baltzer is promoted to General Sales
Manager at WBLI/Long Island. She had served as the
station’s National Sales Manager.

Kriss Segues
To RCA

Formerly Manager/Affiliate Oper-
ations of Hearst/ABC Video Ser-
vices, Judi Kriss has joined RCA

Records, Nashville as Mana-
ger/Artist Development. Her
background includes work with

Jerry B. Swartz CPA/Manage-
ment and Hoyt Axton Enter-
prises.

Judi Kriss

Jenkins Joins Unuson

Bob Jenkins, late of KHTT & KSJO/San Jose,
joins Unuson Corporation as National Radio Promo-
tions Coordinator for its '83 US Festiva. Jenkins's
responsibilities include serving as liaison between
Unuson and participating radio stations across the coun-
try.

D&D Records Debuts

D&D Records is a new record label formed by Ca-
nyon Records, Inc., Japan, and Dain & DeJoy Music.
The latter, whose principals are Bud Dain and Ed De-
Joy, will handle production/marketing for the label. First
act on the roster is Dial M.

Jorgensen Becomes
Compleat VP

Henning Jorgensen has been
named VP/Finance with the Com- :
pleat Entertainment Corpora- —;. e
tion. Prior to this appointment he
was the controller for Edition
Chappell, S.A in Paris, following a
similar 14-year stint with Poly- \
Gram.

4

-

Henning Jorgensen

WB Enlists Military

Frank Military has been appointed Exec. VP/GM
of Warner Bros. Publications. Prior to joining the
company, he served as VP of Chappell Music.

Capitol Taps Trumbo

Thom Trumbo assumes the position of A&R Direc-
tor of Talent Acquisition at Capitol Records. He moves
over from the Nationa A&R Manager post with
Chrysalis Records.

g

THE MIGHTY 890 SCHUSSING THROUGH THE SNOW — XTRA/San Diego, a/k/a The Mighty
690, teamed with Yoplait Yogurt to form a ski club with free prizes and other benefits for its
members. Over 400,000 free membership cards were distributed throughout Southern Califor-
nia. Shown at the first ski getaway are (l-r) Don Janklow, who coordinated the promotion;
Echo Summit Marketing Director Rogert King: XTRA Promotion Coordinator Tim Hackett
legal counsel Richard Greens; South Lake Tahoe Marketing Director Bob Anderson; and
Yoplait Western Sales Manager Frank Geraci. Grand prize for club members is an all-expenses

paid ski trip to Italy.

JOE PISCOPO WITH THE SPORTS SHORTS
— Thera’s nothing like having a big TV star
do a8 cameo on your morning radio. It’s espe-
cially nice when he’s as funny as “Saturday
Night Live” s Joe Piscopo. Shown (1) are
Q107/Washington’s Scott Woodside, Jim
Elliott, and Piscopo finding out who scored
and who didn‘t

GRAND PRIZE

'y TWA GETaway 10

ITALY SK/ VACATION
CHUIN 511

FANS — KC101/New Haven recently organiz-

BARRY MANILOW HANGS OUT WITH THE

ed an arrival party for Arista’s Barry
Manilow, with over 2000 fans showing up to
meet him at the alrport The station also ar-
ranged to have two lucky listeners meet him
backstage at a dress rehearsal. Pictured (I-r}
are KC101 MD Danny Lyons, a winner,
Manilow, and the other winner.
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AP Laser h()m

wanted the world to listen, he talked to the man on the left.
And the man on the left was ours.

While a fanatic held the rest of
the world at bay, four thousand AP
Broadcast members came within five
feet of him.

Cold, unabashed fear twisted his
gut as AP correspondent, Steve
Kamarow eased toward a nervous
bomber and what he believed was
1,000 Ibs. of explosives.

Just minutes earlier, the news

had electrified the crowd of reporters:

Mayer wanted to talk to a media
representative.

Associated Press Broac

A voice—Kamarow's—rose over
the din. He pleaded that a wire service
representative should have a chance
at the guy. A police spokesman recog-
nized him, and singled Kamarow out.

Why? Was it his reputation? Was
it luck? Or was it his tenacity—his
determination not to be swallowed
by the faceless wall of newspeople,
huddled behind the restraining ropes?
Each relating the same story, from the
same perspective.

It was all of that. And for five
hours, it was Kamarow who stepped
in and out of Norman Mayer’s
killing zone.

wwWwW americanradiohistorv com

Suddenly, an engine roared.
Shots rang out. And Mayer lay dying.

In the end, one reporter—
Kamarow —had a headline story. The
others were left with sidebars. One
reporter knew first-hand what made
Norman Mayer tick.

One reporter, and four thousand
AP radio and television members.

If you're determined to give
your listeners a closer look at the
newsmakers, contact Glenn Serafin,

Associated Press Broadcast
Services. (212) 621-1511.

cast Services. Without a doubt.
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Justitying The
Research Investment

ville (another fantastic gathering, thanks to Frank Mull, Bob

Becently I was speaking at the Country Radio Seminar in Nash-

English and a cast of thousands), and one topic kept cropping
up in casual conversations. The bottom line question, often from
PDs but also from GMs, was ‘I think I’d like to do some research
but how do I justify the expense?” Not a bad question in today’s
tight economy and competitive radio marketplace.

Given the often intangible and
elusive nature of the research beast,
just how do yau justify such an expen-
diture? After all, it’s a little hard to de-
preciate a research project or expense
compared to the bottom-line advan-
tage to be gained by writing off a new
transmitter or audio processor. How-
ever, since the topic had come up so of-
ten in Nashville I began making notes
on the plane home about a possible
column.

Since my plane sat on the ground in
Dallas for five hours owing to mechani-
cal problems, I was able to jot down a
sizable series of thoughts relating to
the issue of research budgets. Allow me
the chance to share these with you to
help whenever you are considering
whether or not to invest in research.

Notice, by the way, that I use the
term ‘invest.” Properly-thought-out re-
search can and should be an integral
part of your overhead annually, as
much as investment in future success
and sales as a new audio board or a
new traffic computer.

How Much $$$

One of the first items to consider in
looking at the research picture for your
station is the amount of money you
have to spend on the varied research
needs a station has. Generally I'd say a
station ought to set aside between four
and six percent of its gross billings for
research. For example, if a station was
billing $1 million annually it might set
aside $40,000-$60,000 for its various
research needs. When I was working
for Herb McCord at CKLW as Direc-
tor of Marketing & Research, my an-
nual research kitty was in the range of
$250,000 for a station that was then
billing about $6 million yearly, which
falls into the guidelines I'm suggesting.

Look at your current situation to see
how your research budget compares. If
you are above the percentages noted
here, more power to you — as long as
the station’s a successful one or is just
going on the air and needs to invest in
start-up projects and build a research
inventory from scratch. If your annual
expenditures for the range of research
options is less than what I suggest, then

you are either a shrewd operator, lucky,
or 33rd in the market. If you want to
move up, or if your luck runs out and
you need some research tools, you may
have to give serious thought to
boosting your research effort.

Take A Research Inventory

When evaluating your current
research situation and looking to
justify additional expenses, it might
be helpful if you first review what
your research assets are — then draw
up a list of needs from there. I call this
taking a research inventory. All that’s
needed is a list of the research tools
currently available to the station for
programming, sales, and management
guidance purposes.

To give you an idea of what a
research inventory might look like,
here’s a list of what my budget at
CKLW hadto cover:

Ratings service subscriptions (Ar-
bitron mainly, although we did sub-
scribe to Burke in its brief fling at
measuring our industry — perhaps
now you subscribe to Birch).

My salary (not huge at the time —
hope yours is).

Computer leasing/third party proces-
sors (in order to do breakouts of the
books for the sales department and for
management, we leased a fairly inex-
pensive terminal that could access such
number-crunching services as Market-
Buy-Market, Marketron, and Telmar).

Qualitative research tools (included
such material as the Simmons volumes,
the local Scarborough data, and today
might cover Quantiplex or perhaps
graphics sales analyses by folks includ-
ing Allen Klein, the ‘‘BreakOut”
system from Station Research Systems,
and so on).

Market Research (to cover the expen-
ses generated by outside research effor-
ts such as focus groups and telephone
surveys, as well as the expense of an
outside firm to conduct a post-survey
diary review for your station — or the
travel costs for several of your staff to
make the trek to exotic, downtown
Laurel, MD, home to Arbitron.

Birch To Debut Arbitron Comparison

According to Birch Radio President Tom Birch, “In the next few months
we’ll debut our PCI — Percentage Change Index — to allow stations to
more easily interface Birch numbers with those from Arbitron.” Birch told
R&R that the Young & Rubicam ad agency had conducted a study in New
York, Los Angeles, Chicago, and Washington that led to the creation of the
PCI. According to Birch, “The PCI will be customized for each station in each
sweep and will allow at least a 12+ comparison between the two services.”

Arbitron Adds Ethnic Areas

Effective with the spring sweep, the following markets will see either new
High Density Black or Hispanic Areas added to their metro geographies: Atlan-
ta, HDBA in DeKalb County; Charleston, SC, HDBA added to Berkeley Coun-
ty; Dallas-Ft. Worth, HDHA added to Dallas County; New York, HDHA add-
ed to Queens; and Washington, DC, HDBA for Prince Georges County.
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Week In Review

Miscellaneous

There's another research tool not
listed above, and that’s callout or some
other version of music research. Some
stations are getting pretty detailed in
this aspect of station research while
others rely on store sales or guidance
from trades.

Take a moment to review the resear-
ch inventory outlined here. How does
it compare with the research tools
available at your station? If there’s
something on my list that’s lacking at
your station, why is that? Are things
tough in your market, sales slow, so the
decision has been made to cut back on
“non-essentials” like research? If so,
that’s the beginning of the end — you
may as well cut back on other items
too, since ta my way of thinking

research is about as non-essential to a’

successful station in most markets as
electricity.

Sometimes, though, a station can’t
or won't budget for all the items listed
above. That’s where priorities come in.
For example, a station manager I know
found out it was costing $35,000 an-
nually for his callout phone staff, who
were tabulating 100 calls weekly, He
cut that portion of his research inven-
tory out of the budget so he could pre-
serve other research tools as well as
pay his higher Arbitron rates.

How To Justify Research

Here are some tips to help you justify
your current or an enlarged research
budget:

1. Are your numbers slipping? By
numbers I mean ratings, because even
though your sales may hold up for a
while if the ratings start to erode, it's
just a matter of time, in most cases,
before the bottom line gets to resemble
an ocean of red ink.

2. Are you operating without a
marketing strategy based on well-done
perceptual or positioning research?
This strategy doesn’t have to be a com-
plex document — a one-page statement
of where you are, where you're going,
and how and when you will get there
suffices.

3. Do the GM’s wife or golf buddies
have too much say in the way your
station operates? Seat-of-the-pants
management is a dying art and in
many cases a dangerous gamble today.
A GM or PD’s curbstone survey of

friends or relatives can’t replace a
reliable, random research effort.

4. Do your numbers in the ratings
fluctuate wildly? Did you know that
your station benefitted from a guy
who, in the last book, tuned to you for
488 quarter-hours, accounting for
41% of all the male listening to your
station in a key demo (I saw this hap-
pen recently), but who didn’t recur,
causing your station to do a swan dive
in that key demo?

5. Are your ratings fine but your
sales staff is not bringing in the propor-
tionate share of the local dollars? Do
they have the tools needed to properly
tell your story?

6. Do your listeners complain that
you are often *late’” on music? Did it
take you six months to play Marvin
Gaye’s latest hit while others had
music research that cried out for the
song to be put into hot rotation?

If you can answer ‘“‘yes” to half or
more of the first questions under these
points, I'd say you have ample need for
additional research tools.

How To Decide

Once you've taken your research in-
ventory and see a gap in your efforts,
how do you decide where to go from
there? First, look at the marketing plan
— if you have one — and review the
station’s priorities. It’s a tough decision
regarding whether to do perceptual
research first or give the sales depar-
tment the latest in sales graphics and
research, but nobody ever said show
biz was easy.

Once you've set your research priori-
ties, then choose a firm to handle your
needs. In doing so look at the cost of
the service and the track record of each
firm you are reviewing. By the way,
look at actual results, not just
reputation. You may find that some
companies or researchers have been
living off their reputations, not their
recent roster of successes.

To sum up, realize that research is
an integral part of most successful
radio stations; take an inventory of
your research status quo; see if you
have any circumstances that justify
continuing or enlarged research effor-
ts; and then select your research priori-
ties and fill them with competent sup-
pliers. If you do all these things, good
results can’t be far behind.
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IS YOUR RADIO MESSAGE FALLING ON DEAF EARS?
QUANTIPLEX CAN OPEN THEM UP.

Radio is.an extraordinarily effective medium for local
advertising. Because it’s a station select medium rather
than a program select medium, radio can be a far more
cost effective media buy than television, or even print.

You know that and we know that. But trying to get
that message throu%h to your potential customers can be
like talking to a wall.

Now, for all you station managers and reps, here’s
good news. You can prove it with Radio Audience Profile.

RAP is an audience measuring service that goes a
lot further than Arbitron in pinpointing a radio market. In
addition to age and sex, RAIEte Is you exactly who your
audience is, how big their families are, their education and
their income, how and how often they travel, what they
buy, from blue jeans to furs, from soft drinks to wines and
where they buy it.

But, what’s more important, we can prove it. To you

@ A DIVISION OF JOHN BLAIR & COMPANY.

wWwWw-americanrtadiohi

and your media customers.

The RAP cross media comparison clearly shows the
indisputable position of radio in a media mix—up front
when the planning begins. With RAP your sales staff can
now fully target an audience for a customer with a preci-
sion never before possible, resulting in more sales for you
and more sales per advertising dollar for the customer.
Station clients have increased their sales by as much as
20 times using Quantiplex data.

What they‘ve done, you can do. Find out more about

RAP. Call Bill Morris and get in
on the May Sweep.

RADIO AUDIENCE
PROFILE

¢/o Quantiplex,
919 Third Avenue,
New York, N.Y. 10022 (212) 980-7117

MAY SWEEP DEADLINE : MARCH 31 SI.

Yv.com
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TWO ARTISTS WHO RATE
_IN EVERYBODY'S BOOK

STEPHEN

BISHOP
“It Might Be
You (Theme
From Tootsie)”

STEPHEN BISHOP ““It Might Be You (Theme From ‘'Tootsie’)’

(WB) 133/14
Moves: Up 80, Debuts 18, Same 19, Down 2, Adds 14, WKBW, KAFM, KMJK, KUBE, WTIC-FM,
KTFM, WFMF. WJDX, 94TYX, WANS-FM, KMGK, KYNO-FM, KKQV, 99KG, HITS96 33-28.

133/14
AVERAGE MOVE: +4

|
| A/C Chart O

| Produced by

{ Dave Grusin

| From the
Columbia
Motion Picture
Release
“Tootsie’”

“Little Red
Corvette”’

| PRINCE "Little Red Corvette’’ (WB) 127/23
| Moves: Up 43, Debuts 25, Same 36, Down 0, Adds 23 including HITS96, 894, 8104, Q107,

r———l
PRINCE

Q102, WKTI, KIS - FM, WTRY, 897, WRVQ, WZZR, KKXX, WQLT, KCBN.

| 126/23 AVERAGE MOVE:+4 ’

| Produced,
Arranged,

Composed and
Performed by
Prince
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Fall ’82 Quarterlies

Mon-Sun 8AM -Mid
RANK STATION

Mon -Sun 6AM Mid
RANK STATION

1 WSYR-FM 1 WHEN-AM
2 WHEN-AM 2 WSYR-AM
3 WKFM-FM 3 WSYR-FM
4 WAQX-FM 4 WEIG-FM
5 WNTQ-Fm 5 WNTQ-Fm

The Birch Report

Syracuse =222 61— (Grand Rapids——= 62—

PUP(U0U): 5356 POP(0U): 5057
Share Trends Persons 12+ Mon-S8un 6AM-Mid

Share Trends Pereons 12+ Mon-8un 6AM Mid

Falt *81 Spring 82 Fall 82 Fall 81 Spring 82 Fall '82
T T ACIAE S e . 13.3 1| 4.3 1 [ 1203 1| WLAV-Fm nom
15.8 1 1. 3 lz.y 2 | WSYR-FM (aom ol 2 1187 2 [ n.7 2 | WOOU-FM @
0.7 s | 12.4 2 |o.s 3 | WHEN-AM ag) Wol g 7o8 5 1 1.s 3| wWCUZ-FM cm
Pod . P M bt o S B.2 4 | 10.0 3 9.0 4 | wou-am uo
o M o g o e ol e 6.3 o 4.5 9 7.8 S| WLLR-Fm
e > ala i s Al Bttt 6.5 5 7.8 4 7.4 b | WCRU-FM ©m)
505 s 2 e . sy Sl [ e 5.2 7| 6.0 6 6.1 7| WIFM-FM O
i . i ; i o | e 5.2 8 30 10 P 8| WXQT-AM @ena
1.5 17 1.3 16 3.2 9 | WSCP-AM cwn Jot) ue Jodl 4 3.4 9 | WCUL-AM ©wn
5.6 n 5.9 6 | 3.0 10 | WRKB-Fum @ 90 0 4.7 7 2.3 10 | WFUR-Fm (o)
Adults 18.34 Adults 2664 Adults 18-34 Adults 25-64

Mon-Sun 6AM-Mid
RANK STATION

Mon-Sun 6AM Mid
RANK STATIOUN

m

1 WLAV-FM 1 WCUZ-FM
2 WCUZ-FM 4 WOODL-FM
3 WIIR-FM 3 WOOD-AM
4 WGRD-FM 4 WIIR-Fm™
5 WIFM-FM 5 WjFM-FM

Fall ’82
Quarterlies, 12+ Metro Shares

Milwaukee

Denver
Leading AORs Slip; KPKE Holds First
Over KOA; KOSI Advances; KYGO Takes
Country Lead; KLIR Jumps

Summer 82 Fall '82
KPKE (AOR) 9.6 73
KOA (Talk) 6.5 7.1
KAZY (AOR) 78 6.9
KBPI (AOR) 8.3 6.7
KOSI (BM) 5.8 6.7
KYGO (Ctry) 44 6.7
KOAQ (CHR) 4.7 6.1
KLIR (CHR) 1.9 5.4
KLZ (Ctry) 4.7 5.1
KBCO (AOR) 5.6 46
KIMN (CHR) 5.1 46
KHOW (AC) 3.7 38
KPPL (AC) 5.4 3.2
KVOD (Clas) 3.2 3.2
KEZW (BBnd) 3.7 3.1
KRZN (Gold) 1.7 23
KDEN (News) 2.2 2.0

KNUS (N/T) 1.1 2.0 |

KDKO (BIk) 3.0 1.6 |
KBRQ-FM (Ctry) 1.0 1.3
KTCL (AOR) 1.3 13
KBRQ (Ctry) 1.7 1.2

?

Tampa

:

WRBQ Slips, Still Holds Double Digits; :

AORs Softer; WSUN Gains On WQYK |

In Country Race

Summer 82 Fall '82
WRBQ (CHR) 14.1 12.9
WWBA (BM) 7.8 9.0
WYNF (AOR) 9.7 9.0
WQYK (Ctry) 10.5 8.6
WSUN (Ctry) 6.4 7.9
WMGG (AC) 6.3 6.5
WDAE (BBnd) 4.2 5.6
WPLP (Talk) 3.7 5.6
WJYW (BM) 6.6 55
WQXM (AOR) 6.0 5.1
WFLA (AC) 5.7 45
WSRZ (AC) 2.4 35
WTMP (Blk) 3.2 3.0
WWLF (BBnd) .8 1.3
WFLA-FM (BM) 2.0 1.2

WISN Leads Tight A/C Battle; WTMJ Up;
WMYX Adds Three; AORs Down;
WLUM, WKTI Gain

Summer '82 Fall '82
WISN (AC) 10.9 9.2
WTMJ (AC) 7.7 8.5
WQFM (AOR) 10.3 8.3
WMYX (AC) 4.8 7.8
WLPX (AOR) 7.5 5.9
WEZW (BM) 5.6 5.8
WBCS-FM (Ctry) 5.0 5.6
WOKY (BBnd) 7.1 5.6
WLUM (Urbn) 4.2 5.5
WKTI (CHR) 4.4 5.3
WZUU (AC) 4.1 4.7
WMIL (Ctry) 3.0 4.0
WFMR (Clas) 2.7 3.6
WRKR (CHR) 3.0 3.0
WLZZ (Gold) 3.1 14
WRJN (AC) .8 1.0
WXJY (BM) .6 1.0

Phoenix

KDKB Down Two, Still Dominant
As KUPD Improves; KTAR Boosted
By Sun Devils; KOOL, KZZP Healthier

Summer '82 Fall 's2
KDKB (AOR) 14.0 12.1
KTAR (News) 8.5 9.2
KUPD (AOR) 8.4 9.2
KNIX-FM (Ctry) 8.6 8.4
KKLT (AC) 7.4 7.4
KZZP-FM (CHR) 5.0 7.3
KOOL (AC) 3.9 5.3
KQYT (BM) 5.1 4.5
KMEO-FM (Easy) 5.5 4.2
KOY (AC) 4.1 4.2
KOPA-FM (AC) 3.3 35
KUKQ (Urbn) 3.6 3.0
KEZC (Ctry) 2.2 2.8
KSTM (AOR) 2.0 2.7
KPHX (Span) - 2.6
KHEP-FM (Clas) 1.7 1.6
KNIX (Ctry) 2.1 16
KJJJ (Ctry) 10 1.1
KLFF (BBnd) 1.2 1.0



NBCRadio’s Young Adult Network

TOM PETTY

N

hat happens after Petty’s career. From his early

Wyou’ve “lived like a days with Mudcrutch to his
refugee...” “damned the  plans for the future. Plus music.
torpedoes...” and made some Rare concert recordings. “You

“hard promises...”? Join The Got Lucky,” and more from “Long
Source for a 2-hour special with After Dark.’ the newest album
Tom Petty and find out. A very on Backstreet/MCA Records.
personal, introspective look at And some old favorites. “Ameri-

STRAIGHT
FROM THE HEART

can Girl,” “Listen To Her Heart””
“Refugee”’ Produced by Denny

Somach Productions.

The weekend of March 18, 19

& 20.

Brought to you, in part, by

The Air Force Reserve and

Budweiser.




R&R/Friday, March 11, 1983

WYNE’s Country Sales Promotions

An idea from WYNE/Kimberly, WI aroused considerable interest at
the RAB Managing Sales Conference panel on concept selling, and | thought
I'd go into it in more depth. WYNE's coverage area consists of 14 small
communities comprising the Appleton market, with 225,000 popula-
tion. Owner Ned Hughes took the station Country three years ago and has
had success doing a community-programming promotion called ““Country
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JONATHAN HALL

ADVERTISING, RADIO EXECS SPEAK OUT

National Business:

Is Radio Falling
Down On The Job?

ow effective a job is radio doing in attracting and sustaining
national business? That’s a many-sided question, as I discovered
: in compiling an assortment of opinions from the advertising,

radio, and rep communities. But a preponderance of influential industry
executives seems to feel radio is falling down on the job in a number of im-
portant areas. Some of the concerns raised below include attrition of na-
tional advertisers, radio’s diffidence in dealing with top advertising exe-
cutives, a confusion over who should be going after national business, and
a number of arguably self-destructive radio selling traits. This column is
designed as an introduction to these issues and more, and I hope to be
focusing on them more specifically in weeks to come.

One point to resolve is how the industry at

large views the importance of developing
national advertisers. Some broadcasters
suggest that this should be RAB’s primary
role, and that through developing good
radio clients nationally, the industry is
assured of future revenue, much of which
will find its way to the local level.

But as I've reported here before, many
top stations outside the Top 10 markets
regard national business as “gravy” — not
to be depended on when projecting budgets.
And to a great extent the networks’ stance
of selling “‘tonnage,” translated by some as
selling radio cheaply, continues to irk many
operators. Many broadcasters also fear
that the reps’ unwired nets will fall into the
same trap of selling radio on a volume
basis.

On the whole, radio presentations to na-
tional brand advertisers have been left to
RAB, the reps, and networks. The two rea-

sons most often cited for this by broad-
casters are individual stations’ lack of clout
and what one prominent radio VP/GM cate-
gorized as “‘laziness.”

Addressing this issue at the RAB Manag-
ing Sales Conference was Jim Morely, Sr.
VP/GM of WEZM/Bridgeport and Director
of National Sales for Katz Broadcasting.

“Radio has gotten sloppy and is
losing its competitive edge.”

“I don’t entirely blame the national rep, but
more the local stations that fail to recognize
their role in the national selling process,”
be criticized. ““Although I'm loath to admit
it, the bulk of national selling done for radio
can best be labeled as ‘fitting the
parameters’ — delivering a particular

Sales Talk

Country Second Most Popular Adult Format

In these troubled times, there’s some
welcome news for Country stations. Torbet
VP Miriann DeLuca concludes that 15.2% of
all adults listen to country music, second
only to Adult Contemporary.

Two other valuable points were un-
covered. First, country music listeners are
getting younger. Listeners 18-24 increased
to 14.5% from 12.7%, and 3544 to0 20.5% from
19.7%, while listeners over 44 decreased in
number.

Secondly, Country listeners are growing
in non-traditional regions. Listening levels
increased in the Northeast and in the
Pacific, while the traditional “Country”
areas, the South and Midwest, decreased.

Finally, listeners are better off finan-
cially, but it’s questionable whether they’re
keeping pace with inflation. The study
found incomes up 2% in the $30,000-plus
range and up almost 3% in the $20-29,000
salary range.

USA Cable Launches Major
Advertising Campaign
Spot radio is being included in USA
Cable’s first major advertising campaign,
targeted toward building viewership among

cable subscribers. In addition, the network
plans to use TV and print. USA will concen-
trate on 28 markets with significant cable
penetration for the TV and radio campaign.
The choice of these media were for the high
impact of spot TV coupled with the frequen-
cy delivered by spot radio, according to a
USA press contact.

Computer Should Be Big
Radio Category

Look for the annual sales of home com-
puters to hit $60 billion, reports CBS Radio
Spot Sales Western Director Bob Schulberg.
Bob suggests that this area become a target
for stations reaching the business market
effectively.

Faberge To Target Hispanics
With Campaign

Faberge, with successes in running
Hispanic-oriented commercials for Brut
and Babe, is planning a $3 million campaign
for fall that includes radio. Sixty-second
radio spots, along with TV and print, will be
used to announce a new line of shampoo,
conditioners, and specialty hair-care
products designed exclusively for the

Hispanic market.

Roads.”

tions and held drawings during the remotes.

Responding to a question from the RAB audience, Ned noted that each "*Country Roads”
package varies in price depending on the client and community, but
that it is generally pitched at about $500. The concept is to build
one-day events using on-air billboards to promote them and follow-
ing up with aremote on location at the key sponsor’s tacility. :

The station initially targeted financial institutions to tie into the
sales promotion. “We put together a package for particular institu-
tions noting that we would start two weeks in advance talking about £
their town and then do a remote from their lobby on a specitied date.

“We also sold retail sponsors, and they supplied prizes,” Ned
added. WYNE had registration blanks at participating merchants’ loca-

I must say | was amazed at the support,” Ned told me. ""We used

Ned Hughes

our air personalities and did two remotes per day lasting two to three hours each with four

breaks an hour. We would bring in local community and government leaders to be interviewed

by our personalities.”
As aresult, Ned explained, “We made the advertisers happy because they got traffic in

the store, and we built credibility in those 14 towns. And in every case, we have clients

that are on the air more often.”

Country's 80

o sarures

e vyt

the
CITY OF KAUKAUNA

200N WYNE RADIO 1180
FRIBAY, FiB. 27 frem 9a.m. te S p.m.

for “KAUKAUNA DAY"

| feared a misunderstanding.”

WYNE’s Country Club Variation

Ned Hughes also discussed why and how WYNE is using plastic cards in the widely-
used “Country Club” promotion. He explained that before going into it, he discussed its suc-
cess with numerous stations in markets of all sizes.

"“The basic stereotype of doing a plastic card promotion was that it is a quick thing. We
launched it in May 1982 and are committed to it fora year,” Ned explained.

What makes it work, he noted, is explaining the concept to the advertisers. "l put on a
briefing for one tire and auto dealer’s sales and counter people at 7am one Saturday because

Another thing that has made the card work for WYNE is inducements, according to Ned.
For example, Ned says the station has “done fundraisers for the tri-county ice arena during
the holidays to offset the debt of this nonprofit, community-organized activity.”

What seems to work best for this small market Country station are promotions that get it
visibility. The result is merchants that want to spend money with WYNE.

audience, in a particular market, at a parti-
cular efficiency.”
Radio’s War Of Attrition

Several key radio executives at the rep
firms and networks agree that more em-
phasis should be placed on understanding
why there is such a high degree of attri-
tion in the ranks of radio advertisers. It is
estimated that 30 to 70 percent of national
sponsors don’t return each year.

Christal Executive VP Charlie Columbo
says that spot radio hits the high side of that
figure. His conclusion is that “‘radio has got-
ten sloppy and is losing its competitive
edge,” a point bolstered to me by a former
CBS rep firm account executive.

RKO Radio Sales VP Kevin Lyons,
agreed that most national sales
organizations spend the bulk of their time
chasing existing radio dollars and that
radio often doesn’t try hard enough to get
decision-makers’ attention.

That point was amplified at a recent lun-
cheon address to the Southern California
Broadcasters Association. Alan Pando,
e —

“Radio often doesn’t try hard
enough to get decision-makers’
attention.”

President of Della Femina, Travisano &
Partners/California, took radio executives
to task for not doing a better job of calling
on account management and top agency
people.

Responding to the issue of lack of clout for
individual stations, he replied, “That’s your
job.” Pando also compared radio’s efforts
to those of individual magazines, and con-

cluded that print has done a much better job
of getting to top advertising executives.

Problem of Low Self-Esteem

At the RAB Managing Sales Conference,
Group W Radio Sales VP/GM Roy Shapiro
flagged a few weak points in the way radio
represents itself to advertisers. He specific-
ally noted a number of what he called self-
imposed and counterproductive practices
that impede effective selling.

Shapiro’s litany of problems included the
belief that radio fragmentation is a liability,
the fallacy that radio cannot offer adver-
tisers reach, the industry’s penchant for de-
valuing the accuracy of its own research,
the reluctance to offer the same cost infor-
mation used to evaluate TV, and stations
negatively characterizing the selling effec-
tiveness of competing formats.

How Radio Works

All these executives acknowledge that
successful radio campaigns dictate using
the medium’s proven techniques. RKO’s
Lyons says that calls for creative copy and
multiple versions of commercials to fit dif-
ferent formats. He used the example of
Gillette, which hasn’t used radio in many
years. “They’re going to be doing razors in
the mornings and Papermate pens in a
back-to-school campaign,” he explained.

One advertising agency figure ready to
speak out on why agencies and advertisers
are not using radio better is Ted Bates & Co.
executive Charlie Trubia. Charlie is critical
of how radio is being sold nationally, and in
my next column (3-25), I’ll be running an in-
depth interview with him, addressing many
of the issues raised here.

Next Week In Management:
Reading Financial Reports
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Rolling Stone's

CONTINUOUS HISTORY OF ROCK & ROLL
makes your station the rock authority.

No program builds your station’s rock credibility like Rolling Stone’s“Continuous History.” From profiles
of greats like the Beatles and Stones to programs like the British Invasion, Rock’s Greatest Guitarists, and
Music In The Eighties, “Continuous History” is the last word on where rock’s been and where it’s going.
And the first in making you the rock authority in your market. Contact Louise Callahan (212) 887-5218.

abe rock radio network )
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PRESENTING

SOLITAIR

THE 1ST SINGLE
FROM THE NEW ALBUM FROM

LAURA BRAMGAN

”
Y

7-89868

L AURA BRANIGAN

Dritiiy 2

4

X

80052 Produced by Jack White.
WBEN-FM K104 OK100 WGLF
WXKS-FM WKEE WIKZ KISR
79Q BJIO5 WOMP-FM KYTN
Y100 wbDo&Q@ 95XIL WBWB
KHTR wOKI wzyQ KFMW
KBEQ WCSC  WKHI D93
KMJK WNVZ WFOX 99KG
WTIC-FM WKDD WJAD KCBN
KC101 KRSP WISE KTRS
WPST KIKI WPFM KCDha
WYCR WGUY  WXLK KOZE

ONE OF THE MOST ADDED IN CHR
V45,

On Atlantic Records and Cassettes.

1983 Atlantic Recording Corp. @ A Worner Communicatons Co.
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WABC/New York cut several employees
loose last week in what was seen as a consolida-
tion of duplicated services between the Talk-for-
matted AM and its AOR FM sister WPLJ.
Following the layoffs, the rumormongers went
immediately to work speculating that WABC
will soon abandon Talk and return to music.
Even a new programmer was mentioned — by
name. According to our sources within ABC,
the rumors have no foundation whatsoever.

Added at WABC was new Director of
Advertising & Creative Services Sharon Rosen-
bush, formerly of WRC/Washington.

Is WNBC/New York’s high-priced after-
noon man Howard Stern about to be bounced?
No way! PD Kevin Metheny says that rumor
started when Howard clowned around on the air
about a bit he did, saying it could get him fired,
and then the next day wasn’t at work. He took a
prearranged day off for personal reasons. Also,
Kevin wanted to dispel whispers about former
WABC jock Dan Ingram joining the staff. “We
just couldn’t get together on the right things,”
he commented. The opening, which was created
when Ron O’Brien joined KIIS-FM/Los
Angeles, still exists for the right radio lunatic to
do nights at the 50kw giant, although maybe not
as many nights beginning next year . . . we hear
that WNBC has purchased the rights to broad-
cast the NBA’s New Jersey Nets games for next
season.

In case you haven't heard, Neil McGinley
is out as PD at WKBW/Buffalo and there is a
strong feeling in the market that the replace-
ment will come from within the Cap Cities
chain.

Chuck Morgan, host of Music Country
Network, is leaving the program and
WSM/Nashville to join the Texas Rangers
organization as Director of Sales (and probably
also to do some of their away games on cable).
Chuck’s been with the station since 1975. His
last program airs March 11. No replacement
was named yet.

In the wake of Jonathon Brandmeier’s
rapid deployment to Chicago (see Page 1 story),
KZ7ZP/Phoenix has moved afternoon per-
sonalitv Dave Otto into mornings and given
newsman Paul Talbot a more active role in the
show. Additionally, Natalie Windsor from
WBBM-FM/Chicago becomes the third
member of the morning team. Meanwhile,
KZZP PD Randy Stewart will leave the station
March 31 to join the air staff of KALL-FM/Salt
Lake City. No replacement for Randy was an-
nounced, but Street Talk hears some big names
are in consideration right now.

“I love Detroit . . . really.”’ The words of
WABX/Detroit night rocker B.J. Hunter, who
in his first week in the Motor City was involved
in not one, but two traffic mishaps (neither
serious nor his fault). To add insult to near in-
jury, his brand new Z-28 Camaro was stolen
from right outside the station,

Was that KFRC/San Francisco night
rocker Bill Lee doing a cameo on WJBQ/Port-
land, ME last week? It sure was, according to
PD Harry Nelson, who played host to the vaca-
tioning Mr. Lee last week.

It’s official . . . WEEI-FM/Boston is now
sporting those new FCC-approved calls —
WHTT.

Independent album producer ‘“Heavy
Lenny”’ Bronstein moves his base of opera-
tions to the RCA Records offices in Hollywood
on Monday (3-14). The new number is (213)
468-4009.

Ron Phillips, former PD of WQDR/Ra-
leigh, has joined Ad-Ventures of Durham as
merchandising and promotions manager. Ron,
who also worked on the air at WMAD/Madison
and WOKYV/Cincinnati, will coordinate
Record Bar’s promotional activity on the na-
tional and local level.

It is just coincidence that the top brass at
KH]J/Los Angeles, as well as a key production
engineer, were all on simultaneous “vacations,”
or were they really planning the debut of a new
format? The rumor is that the engineer was
away from the station carting up the new non-
country music. Can we expect a change within a
few weeks, or is this just another in the long
series of KHJ format-change rumors?

Congratulations to
Rasa Kaye and Ross
Brittain of WABC/
New York on their
February 20 wedding.
Ross is one-half of the
morning team Ross &
Wilson, and Rasa is
a weathercaster on their
show. Ross told Street
Talk, ‘“This should pro-
ve once and for all that
Brian (Wilson) and I {
don’t do everything
together.”

When President Reagan and Queen
Elizabeth toured San Francisco late last week,
KMEL saluted them by sending its “Skylights”
airplane aloft, with a message reading, ‘“‘Hail
To The Chief — God Save The Queen — Long
Live Rock & Roll — from KMEL 106.” We
don’t know if the entourage actually viewed the
message, but a number of radical groups ap-
parently did. Promo Director Kenny Wardell
told us the station received numerous threaten-
ing phone calls from various underground
organizations throughout the weekend. For-
tunately, none of the threats came to pass.

Bob Harlow, who consults KZOZ/San
Luis Obispo, called to inform the Street Talk
“Format Fone’ that the station is switching
from AOR to CHR with the help of newly-
named MD Don Potter (KSLY/San Luis
Obispo’s MD until last week). PD Joe Collins

will remain on board.

Rasa & Ross Brittain

OUR DECALS COST LESS!

Communication
Graphics inc

How can a glossier, higher quality,
screen printed decal cost less than

all those labels you get in the mail?

WINDOW DECALS - BUMPERSTICKERS

CALL US!

They last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502




At Columbia Records We Mean Business--
And Our Business Is HIT MUSIC!

'PSYCHEDELIC FURS CTIVE
\ ‘“Love My Way”

AIRPLAY ON THIS DEBUT SINGLE IS GROWING BY LEAPS AND

KYYX 2-1 WSPKadd ~ WACZ add WRCK deb28  WSSX WKHI BOUNDS
WNBC 2825 WLAN-FMadd WSGF add WHTT WNOK-FM  WISE 34-32  KENI
WPHD on KITY 23-15 WJAD add WKRZ-FM 37-34 WZZRdeb36 WHSL KGHO deb 40
WCAU-FM on  KITE add KILE add KZFMdeb28  WKDD WFLB KCBN 37-33
‘ WXKS-FMon KSET-FM17-16 WBWB add KZzB KBBK FM99 KCDQ
T KEGL40-36 WJDXadd30 KRNA add KROK WJBQ 37 WYKS KOZE
WHYTadd  WJXQ17-14  KFMZadd23  WABB-FM WIGY 38-36  KNOE-FM
- 2 WGCLdeb29 2104 add WKFM WOKIdeb40  WERZ34-31 KISR
Produced by TODD RUNDGREN KMJK deb 39 WNAM 26-21  WHFM WSEZ WFBG WCIL-FM 31-30
for Alchemedia Prod. Inc. KNBQ36-33 KSKD add WTRY deb30 WCSC WIKZ KDWV
TR BILLY JOEL
BILLY JOEL - ~CHE enon
o ROome (< oodniaht Sai 35 CANT
ERIRGENY  Goodnight Saigon SIGNIF!

ONE OF THE MOST COMPELLING SONGS OF THE YEAR

* WBEN-FM add Q106 add WOKladd WERZ add WISE add
KFl add WYCR add WSEZ add WFBG add WFLB add
KNBQ add KITY add WRVQon WIKZadd KVOL add
WKFM add KHFI add KSKD add WSQV add KNOE-FM add
WHFM add WABB-FM add KIKladd  WCIRadd KDZA add
k. WPST add WZYP add WIGY add WKHIadd KCDQ add

m CHAMPAIGN
o “Try Again”

A SMOOTH MULTI-FORMATTED BALLAD,

r—{ ALREADY {® R&R BLACK CHART, AND CROSSING QUICKLY
\  KIQQ3! KMYadd KQMQadd WSGF 34-

)] KFRC ~ WSFL34 WACZ28  KISRon
L1 1 WSPK  K6GI30 7102 add 39

g7 SCANDAL
7 Faau. ¥l “Love’s Got A

\ Line On You”
% BRAND NEW SCANDAL WITH A PROVOCATIVE VIDEO AVAILABLE
N 4 NOW. WATCH FOR ITS MTV DEBUT MARCH 9th.

WKRZ-FM add - WOMP-FM add
WJXQ add 34 WZYQ add CHR

TION
WERZ add B . cniFICANT P

— WA amaricanradinhiStonscom —__
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| s xanercma]| From the Geffen LP
<~ NOTHING BUT THE TRUTH
GHS 2033

Produced by Terry Woodford &
Clayton Ivey for Wishbone, Inc.
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Brandmeier

Continued from Page 1

tro explained to R&R, “We
could appeal this, but with the
time it would have taken, it
wouldn’t have been worth it. So
we’ve decided to pass. We're
going to film some TV and do a
bunch of other promotional
things with him till then; we’ll
do ‘Meet Jonathon’ promotions
throughout Chicago.”

Vindictive Or Protective?

KZZP VP/GM Bill Phalen
reiterated that KZZP had
sought the injunction to enforce
the integrity of its contracts.
“We wanted to demonstrate that
Jonathon abrogated his con-
tract, and if someone plans to

Surrey Appoints Hall
Director Of Consulting

Phil Hall, PD of KRAV & KGTO/
Tulsa since 1979, has resigned that
position to join Surrey Communi-
cations Research as Director of
Consulting.

development and planning for the
company.”’

“I’'m really happy that KRAV
will be one of the stations I'll be
working with,”” Hall remarked. ‘I
feel very excited about joining
Surrey, as I consider it a real
pleasure to work with someone of
Al Brady Law’s stature, as well as
the other fine folks at Surrey.”

At KRAV, Production Director
Rick Alan West has been pro-
moted to PD, while KRAV Assis-
tant PD/MD Gary Reynolds has
been given the additional respon-
sibilities of programming KGTO.

Surrey Communications Presi-
dent Al Brady Law commented to
R&R, “Phil is one of the brightest
young programmers I've come
across in a long time. I can send
him into a radio station and he’ll
represent the company well and
handle things in a businesslike
manner. His support will give me
a great deal of room for further

CHR NEW & ACTIVE
105/29

ADDED THIS WEEK:

HITS96 add 35 WABB-FMadd KJRB add
293 add CK101 add WIKZ add
KCNR add WBBAQ add KWTO-FM add
KIMN add KX104 add KDVV add
Q103 add WRVQ add KENI add
KZZP add KIIK add 29 KGHO add
WLAN-FM add KMGK add KSLY ad
Q106 add KRAV add KIST add
KZFM add KEYN-FMadd KTRS add
KXX106 add WHOT add

NI HAGAR

Casey

Continued from Page 1
is going to stay on. I look at it
as a very strong programming
team. Rick has done a fine job,
it’s just that Steve has some
talents that are unique in the
industry, and when you see an
opportunity you have to seize
it. To have Steve here with
Rick is probably the strongest
programming lineup in the
country. I am very excited to
have Steve’s vast knowledge
and skills applied to WLS.”

Casey served as Music
Director of WLS three years
ago. After that, he was Opera-
tions Manager of KUPD/Phoe-
nix before becoming Director
of Programming for Warner-
Amex’s MTV. He joined John
Sebastian’s consultancy in Oc-
tober 1981. “S-Call,” Casey’s
computer information
retrieval system announced
last month, will now be
withdrawn from the market.

Wodka

Continued from Page 1

KMGK as GM is Miles Knute-
son, while Capitol Broadcast-
ing National PD and WLLF/
Mobile GM Bill Roth comes
aboard as Station Manager.

KHOW

Continued from Page 1

it, he was the natural choice.”
Heath told R&R, “I’m really
excited! Sam Sherwood has a
tremendous amount of con-
fidence in my ability in that he
knows I understand where
KHOW should be headed. I've
softened up KHOW considerably,
after watching five PDs try to
turn the station too contem-
porary. It cost us a lot of loyal
listeners because they couldn’t
stand rock and roll music. Now
we’re moving in a true adult di-
rection, and we're going to try
to get back into the winning
position KHOW’s known for.”

violate a contract with us, then
we will exercise our rights. It’s
important that people within
our company and broadcasting
understand that employment
contracts are important docu-
ments and should be treated as
such.”

Brandmeier responded, ‘‘This
action is totally aimed at slap-
ping my hand and making an
example out of me. This is a
vindictive act on Bill's part. It
does no good to take me off the
air in Chicago. He's just ir-
ritated that I left before he
could get a suitable replace-
ment. KZZP is living in the
past at this point.”

Clark

Continued from Page 1

and KITV-TV/Honolulu Presi-
dent Richard Grimm to Presi-
dent of the Television Division.
Both men were also elected to
Shamrock’s Board of Direc-
tors. Pat Shaughnessy con-
tinues as President of the
firm’s Dallas-based TM Com-
panies.

.
s

Columbia’s Toto Delight
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(11 —
Never Give Up”
7-29718
%H REE IO%?\(GB%ﬁ ;ﬁ&éhfo%?(ﬁggi. i
GHS 2021
Produced by Keith Olsen,
for Pogo Logo, Inc.
CHR
SIGNIFICANT ACTION
OUT OF THE BOX AT:
KMJK waibD
WRCK WCSC WISE
K104 WOMP-FM WHSL
KTFM 95XIL KCBN
KITY wiyaQ KOZE
GEFFEN
Manutactured by wamer 8ros. Recorss RECORDS

Columbia Records recently awarded Toto a platinum plaque for their multi-Grammy-winning LP ‘'Toto IV.”” Pic-
tured (I-r rear) are CBS West Coast Sr. VP/GM Myron Roth, Columbia VP Terry Powell, group’s Mike Porcaro, David
Paich, and Bobby Kimball, co-manager Mark Hartley, Columbia Sr. VP/GM Al Teller, Columbia VP Ray Anderson,
co-manager Larry Fitzgerald, and Columbia VPs Bob Willcox and Ron Oberman; (I-r front) group’s Jeff Porcaro and
Steve Lukather.

Manilpw & Some Kind Of Fr_iands

i 42

s ; 3 1 2 }

A sizable celebrity turnout was noted at a party commemorating Barry Manilow’s Uris Theatre/Broadway opening.
Pictured (l-r] are actress Morgan Fairchild, Manilow, Elektra/Curb artist Pia Zadora, Mrs. George Benson, Benson,
and Arista President Clive Davis.
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[ .A. Radio’s Ca$h Cla$h

| Can Give Away More Money Than You

A few short years ago, giving away cash on the air was considered
passe by most programmers. That sort of thinking came as a relief of
sorts to budget-conscious GMs everywhere . . . after all, you can’t trade
cash. Now, with CHR radio becoming more aggressive in its music and
presentation, it’s only natural that this type of bullish thinking has

spread by osmosis to promotions.

In Los Angeles, for instance, it seems the
bug to award cash to listeners has bitten
everyone. KIIS-FM was first to start back
in March 1982 with the “$10,000 Four In A
Row” . .. or was it KFI with the “Secret
Sound?”’ In any event, both these stations,
along with KIQQ and KEARTH, are giving
away the green. How are they doing it and
why? Let’s find out from the programmers
themselves.

No One Else Is (Was) Doing It

When Tom Bigby came to KFI a year and
a half ago, he told his GM Den Dalton, ‘“‘No
one is giving away cash.” So the station did
“Secret Sound” and gave away quite a bit
of money. “We had a lot of $1000 winners,
but we also had some $10,000, $20,000, $25,000,
and $30,000 winners. Now everyone else has
jumped into the big cash prize arena, so
I’ve gone back to giving away smaller cash
prizes, but more of them,” Tom explained.

“We give out $100 and $1000 bills in the
‘Take Your Radio To Work’ game and with
our ‘KFTI Cash Car.’ These two contests are
pretty simple, but the station is getting new
listeners so they are working.” In the first
contest, you simply mail in a card telling
where you work. If KFI comes to your of-
fice and finds your radio playing KFI, you
win cash. “We've already got 8000 letters on
this contest. KIIS-FM does something simi-
lar called ‘Listen While You Work.’

“For the other con-
test, you simply put a
bumper sticker on
your car that says ‘I
want a Chevette from
64 KF1.’ If the license
number is called,
then you win either a
car or cash, depen-
ding on which envel- e
ope you pick. These =
contests aren’t neces- Tom Bigby
sarily new, but they work.”

I then asked Tom if he really thought cash
made a big difference. ‘“Yes, I think you
can look at KIIS-FM’s numbers and see the
results for yourself. When you've got a
changed radio station like KIIS-FM, cash
attracts listeners, but you’ve got to have a
good product to keep them there. KIIS-FM
is a good-sounding radio station.”

On the subject of his other CHR competi-
tion, Tom remarked, “Now about KEARTH
and KIQQ, I just don’t know. They’re both
doing the same thing almost.” (Both sta-
tions are promoting the same contest, with
similar sounding prizes — see $101,000
Worth Of Confusion.) Tom continued, “I
can sum up my feelings about it all by say-
ing, ‘Ain’t it fun?’ This is like the old Gordon
McLendon days of competition between
KLIF and KBOX (both Dallas). I think it
makes people look at the radio and realize
something’s going on. It puts entertainment
back on the radio.”

Tom’s remarks open the old controversy
about whether big prizes can really make
people listen. Are they too big to be
believable? Are smaller cash prizes more

in reach for the listener from a psychologi-
cal standpoint? ““A big budget is important,
and a big prize is not a deterrent. We're just
giving away lots of smaller prizes to be dif-
ferent. I don’t know whether it’s making a
difference, but radio listening in L.A. over
the last two Birch reports is up significant-
ly.”
$101,000 Worth Of Confusion

In the two years I've been here in L.A .,
I’ve never heard KEARTH give away any
cash. Now all of a sudden it’s offering one
listener the chance to walk away with
$101,000. How does the contest work? “‘Real-
ly simple,” explained PD Bob Hamilton.
“When a listener hears ‘Maneater,’ ‘My
Girl,’ ‘Sailing,” and ‘Yesterday,” in that
order, caller number 101 (frequency tie-in)
will win all the money. To back it up we're
on TV with the contest
too. We're getting lots
of phone calls, and
generating excite-
ment from people
that never listened to
KEARTH before.” He
declined comment on
the similarity of his
contest to promotions
KIIS-FM had run just
a few months back.

I then asked him whether he thought
KIQQ was trying to upstage or confuse the
listeners by running a parallel promotion.
“As long as they keep referring to 101, it
makes me happy,” remarked Bob. As of
this past weekend, KIQQ was offering
101,000 pennies for playing the exact same
foursome that KEARTH was promoting.
The difference was that KIQQ was going for
daily winners, taken from first callers.
“Every time they run the foursome and try
for a winner, our phones ring over here. The
audience has come to think of those four
records as belonging to KEARTH.” Bob
added kiddingly, “It’s more profitable to
listen to L.A. radio than work in it.”

Bob thinks that cash is a great prize,
especially in hard times such as these. “If I
was out of work, I'd be listening to win some
money,” he reasoned. ‘“Things go in cycles,

Continued on Page 26

Bob Hamilton

Welcome To The New Reporters

Twice a year, | pore through the Arbitrons, listen to airchecks, and
analyze playlists to come up with an updated roster of CHR reporting stations
... and here is the latest list. I'm happy to report that because of the renew-
ed growth in the format, there are now more P-1 CHR reporters this time

around, filling in some holes in markets like St. Louis and adding additional perspective in Buffalo,
Portland, Dallas, Chicago, San Francisco, and Seattle-Tacoma. While this reevaluation took in
only P-1 and P-2 reporters, the next review will encompass all Parallels following the results of
the spring Arbitron. There are now 228 CHR reporters.

The following stations are new P-1 reporters:

P-1 East

WNYS/Buffalo W
PD: Ray St. James &)
MD: P.J. Fox € 49
WPHD/Buffalo*

PD: Harv Moore
MD: John Piccillo

P-1 South

KAFM/Dallas

Op Mgr: John Shomby

Asst. PD/MD: Pete Thompson

79Q/Houston*
PD: John Lander
MD: Patty Hamilton

P-1 Midwest
WHYT/Detroit
PD: Lee Malcolm
MD: Bob Ransom

WKQX/Chicago
PD: Randy Lane
MD: Lorna Ozman

KHTR/St. Louis
PD/MD: Ed Scarborough

P-1 West

KYUU/San Francisco
PD: Mike Novak

MD: Steve Behm

KMJK/Portland CJ
PD/MD: Jon Barry

KNBQ/Tacoma*
PD/MD: Gary Bryan

KFi/Los Angeies*
PD: Tom Bigby
MD: Steve LaBeau

The following stations are new P-2 reporters:

P-2 East
WHTT/Boston U -
PD: Rick Peters
MD: Russ Dana
P-2 South 7
WNVZ/Norfolk T
PD/MD: Steve Kelly ~Continuous Hits—
WNFY/Daytona Beach '
PD/MD: Ron Samueis
FHE VOSISLE PN
KAMZ/E! Paso
PD/MD: Bob West

KITE/Corpus Christi
PD/MD: Marc Driscoll

KRGV/McAllen-Browsville
PD: Bob Perry
MD: Scott Taylor

P-2 Midwest

K107 (KAYI)/Tulsa
PD/MD: Phil Williams

P-2 West

KHYT/Tucson
PD/MD: Sherman Cohen

*Formerty a P-2 reporter.
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WFOX on

WJAD 32-27
HWCGQ12-6
WISE on
WCSC28-23  HWFLB30-17
WANS-FMadd ~ HWXLK deb 23
W-wor HOATYXIO-5  WNVZon FM99 deb 32
——— HWQDdeb24 WEBC add WGLF deb 22
H79Q11-4 HKXXI0617-10  WNAMon KILE on
H 293 4- G100 add KHOP on KVOL add 35
H94Q9-3 WHHY-FM4-4  HKJRB29-25  KKXL-FMadd
195 on BJIOSdeb27  KKFM add KFYR on
Q1052120  HWDOQ20-10 WJBQadd39  WRKRdeb 37
WHYT add WNFY 24-19 WACZ deb 35  HWSPT 26-16
KIQQ on HWBBQ27-21  WFBGdeb35  WBWB deb 34
WKFM on HKX1042412 WCRRadd2l ~ HWCIL-FMdeb 6
WRORadd ~ HWOKI38-26  HQI042-2 KWTO-FM deb 27
KITY 30-21 WBCY 25-25  HWQLTdeb15  KDVV 3120
KTSA add HWSFL33-Tl  HWAEV16IC  KENIon
HWFMF deb25 HWWSEZ30-25  HZ10228-17 KBIM on
HWJIDXT7-6  WRQKon WSGFdeb27  KCDQon

Produced by FRANK JONES with JOHN ANDERSON

WLOL-FM 7-3
KBEQ add 37
KMJK 10-9
KNBQ on
WPHD on
KEGL on
WSPK deb 29
WKFM 37-34
K104 36-32
KITY 25-18
KSET-FM add
KZZB on

B97 deb 29
WABB-FM on

WCSC on
WZZR 29-22
KMGK deb 30
2104 on
WNAM on
KKXX 26-15
KYYX 22-18
KJRB 15-13
KBBK on
KSKD on
WACZ on
OK100 36-32
WFBG on
@5XIL deb 38
WKHI on

WAEV on
WSGF on
WFOX on
WJAD on
WPFM 21-21
FM9Q on
KKQV 27-18
KILE 38-36
KNOE-FM on
KYTN deb 33
KENI 37-32
KGHO 28-26
KCBN 36-30
KBIM on
KDZA on
KCDQ 33-27
KOZE 14-12

vy €9
Produced by E.C. RADCLIFFE & YAZ vt

C
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KBBK add
KSKD add
KQMQ add
WJBQ on
KNOE-FM add
KBIM on
KCDQ add

Produced by QUINCY JONES for

KIKI
WGUY
V103 WKH “ \l‘“
WBBQ WAEV
WCAU-FM  WSFL WFOX
WXKS-FM  WRQK WFLB g\{gg 32538
KIQ
Km(Q w&gg \é\l/fEFM WCAU-FM on WSPK add
KITE KHOP WBWB WLOL-FM deb 39 KITY add
KAMZ elel KBIM KIQQ deb 35 WCSC add
KFRC add 40 WZZR add
WHHY -
Y-FM KQMQ KCDQ |‘-I/|R‘1
Produced by JAY GRAYDON W

Associate Producer: TOM CANNING

Manufactured & Distributed by
Warner Bros. Records




Page 26

L.A. Radio’s Ca$h Cla$h

Continued from Page 24

and cash is something that can help make
the difference in a market where you’ve got
so many stations trying to do the same
things. Now it’s like trying to be king of the
meuntain to see who can give away the
most cash.”” But what about radio stations
doing the same contests? No answer from
Bob.

The KII$ Of Ca$h

The whole cash trend in L.A. was rekindl-
ed about a year ago when Gerry DeFran-
cesco came in to program KIIS-FM. His
first step was to introduce a $10 000 cash
prize for being caller
number 50 to hear
four specific songs in
a row, the same type
of contest KEARTH
is now running. Then ¥
the ante was upped to j
$20,000 plus a Porsche,
then to $50,000 for the
same type of contest
as recently as Sep-
tember 1982. Obvious- Gerry DeFrancesco
ly, you need lots of money to stay in this
race.

Around the Christmas holidays, KIIS-FM
did “High-Low Cash” and gave away ap-
proximately $30,000. More recently KIIS-
FM has just completed a modern-day ver-
sion of an old radio contest, ‘“Beat The

Station Profile

KCDQ/Bozeman, MT %: 7

‘96.7 KCDQ"’

PO Box 98
Belgrade, MT 59714
(406) 388-1431

J\...s

OWNER: C & D Broadcasting
REP: McGavren Guild
VPIGM: Dan Walker
PD: Greg Williams
MD: Don St. John
96.7 mHz
3000 watts

“KCDQ is located in Belgrade, which is &
suburb of the Gallatin Valley at the gateway to
Yellowstone National Park. At the moment,
KCDQ is the only live CHR outlet in the area,
but with four AMs and three FMs making this
area their home, we may get some competi-
tion soon.

“To stay on top of our listeners’ desires, we
constantly research their likes and dislikes,
making liberal use of requests. When we find a
record is burning out, we get off it quickly,
whereas our competition, which is locked into
an automated music service, will continue to
play it. By playing a large variety of music, we
offer something for everybody, and we find
out in a couple of weeks if it's a hit or miss for
the market.

“We also feel that the listener is in it for more
than just the music, so we keep them aware of
what is happening in and around the area. Get-
ting the audience involved is the key to suc-
cessful promotions, so when we have a win-
ner we put him or her on the air to share the
excitement with everyone else. All too often
stations overlook such simple ways of creating
| rapport and involvement with listeners.

“On the weekends we feature such special
programming as ‘Solid Gold Saturday Night,’
‘Countdown America,’ and our own locally-
produced religious shows for Sunday morn-
ing. Overnights we run ‘Night Time America
with RKO's Bob Dearborn. KDCQ is owned
by Chad Parrish and Dan Walker, two
veterans of the business from KJR/Seattle, so
we've got big-market ideas and ways of doing
things. We are preparing to enter our second
year on the air and look forward to learning and
| growing with our community and other broad-
casters around the country.”

— Greg Williams

Bomb,” where a listener calls in and hears
a series of prerecorded prizes, trying to
stop before the bomb goes off. How much
did the station give away? ‘‘We handed out
about $50,000 in Beat The Bomb, and I think
the listeners had a lot of fun with this one,”
Gerry commented.

“One of the reasons we did this contest
was that we had some complaints about on-
ly having one big prize. This contest offered
more people the chance to cash in on the
winnings. I think that having one big prize
is still a successful way to run a contest, but

a mix of contests with smaller prizes and

more winners is needed for balance if you
plan to do cash promotions on a regular
basis.”

I then asked Gerry for his feeli, gs about
KEARTH mimicking his four in a r w idea,
and KIQQ doing High-Low. “I don’t know if
I would come in that close behind someone
else with the same contest, but if it works
and it’s a proven winner, I guess you can go
with it.”” He declined comment on KIQQ’s
101,000 penny giveaway. Does he think that
KEARTH’s offering of $101,000 will touch
off a new goal to top for his next cash con-
test? ““I just think that KIIS-FM will do
what it has to do regardless of what goes on
around us. While I think a cash contest is
lmportant the on-air product around the
contest is equally important. No amount of
cash will make people listen to a radio sta-
tion they don’t like for too long.”

Who’s Copying Whom?

A good counterprogramming philosophy
is to steal your competition’s thunder, thus
confusing their listeners. KIQQ is giving
away cash with its own innovative version
of a “High-Low Cash’’ contest, but was also
trying to preempt KEARTH’s “$101,000
Foursome”’ contest. KIQQ has been known
as a music-oriented radio station, but of late
it has entered deeper into the cash arena.
Even its outdoor advertising boasts of cash
giveaways.

e T ]
“| can sum up my feelings about
it all by saying, ‘Ain’t it fun?’ This
is like the old Gordon McLendon
days of competition between
KLIF and KBOX. | think it makes
people look at the radio and real-
ize something’s going on. It puts
entertainment back on the ra-
dio.” —Tom Bigby

I talked with PD Paula Matthews about
her station’s recent cash contests. The first
is the one that parallels KEARTH’s in
structure and sound with a different prize.
KEARTH invites listeners to win $101,000,
while KIQQ is offering 101,000 pennies,
which equals $1010.

Why is KIQQ doing
a contest with rules
and prizes that sound |
like KEARTH’s, espe-
cially to the casual lis-
tener? “Well, the con-
test has been done suc-
cessfully all over
the country,” replied §#
Paula, ‘“and we’re not £
going to do a contest
that doesn’t work. Paula Matthews
This particular contest only was on the air
for a short time, and it’s run its course for
now. It was an effective contest.” Paula
declined to answer further questions regar-
ding the motives behind running such a
similar contest, especially when I asked her
if the purpose was to cause some confusion
and have a little fun at KEARTH’s expense.

Instead, she offered, ‘‘Our main concen-
tration is now on High-Low Cash, which is
something we do twice a year. We don’t
give away thousands in cash at one time,

but we do have fun with it, and so do the lis-
teners.” In listening to the contest, most
cash prizes I've heard were worth at least
$250, and more often the value topped $350.
There were some days where I was able to
hear more than one winner. I asked Paula if
she felt outgunned since the other stations
were giving away more money. ‘It doesn’t
bother me at all. Our listeners were very
happy to get any money. They'd rather
have more chances to win smaller prizes
than one shot at a big prize.”

“Things go in cycles, and cash is
something that can help make
the difference in a market where
you've got so many stations try-
ing to do the same things. Now
it's like trying to be king of the
mountain to see who can give

away the most cash.”
—Bob Hamiiton

So now who’s copying whom? Is KIIS-FM
copying KIQQ, which lays claim to High-
Low Cash as a yearly promotion? I’'m not
sure, but I’ve heard KIQQ run this contest
several times in the past, although this time
they’ve added some interesting innova-
tions. The contest is called ‘“Bruce &
Tony’s High-Low Cash,”” which is a refer-
ence back to the morning team, Bruce
Chandler & Tony St. James.

“We emphasized their names in this con-
test as a way of promoting their show in all
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other dayparts. Instead of just running
straight High-Low where a person calls in
and makes a guess and we run a pre-
recorded cart indicating too high or too low._
we tried some variations this time,” Paula
explained. “We had ‘Housewife High-Low’
where we ran a short sound effects cart and
the contestants took constant guesses until
time ran out. After each guess we told them
too high or too low. We also had bonus hours
that were pre-promoted. The contestant
could take two guesses at the current
jackpot amount.”

What does Paula think about the fact that
all of her competition is now giving away
cash too? “I think it’s terrible. “‘Once one
radio station gives away a lot of cash and
boosts a book, we all have to do it to stay
competitive. It’s not really necessary in the
first place, but once the ball is rolling,
you’ve got to play along.”

Editor’s Comments

Never have I seen so many ideas borrow-
ed within such a short period of time in the
same market. Maybe I'm too close to it. Are
the listeners that aware of the similarity in
contests? Only time will tell after the
results of the winter Arbitrons come out. In
the meantime, it certainly has added some
excitement and sparkle to L.A. radio. Can
the old contests of calling in (adopt high-
energy Ron Radio delivery) “to rip me off a
brand new crisp $100 bill” be far behind?

While I don’t suggest blowing your whole
budget on cash contests, they do have a cer-
tain amount of appeal for a specific seg-
ment of the audience. Like anything else, if
it’s overdone, the novelty ceases to have a
positive effect. If you have some thoughts
on the subject of cash giveaways, drop me a
line, or give me a call at the R&R offices.

e e

Bits

e WSSX/Charleston gave the audience
“Something To Grab For,” using Rie
Ocasek’s current hit as a theme. Two
listeners were handcuffed together and
given 95 seconds (frequency tie-in) to grab
all the records they could in a local record
store. The first 25 people who showed up to
watch the “handiwork’’ each got a copy of
Ric Ocasek’s ‘“Beatitude” album.

e Z7Z99(WZZC)/Kansas City is in the mid-
dle of its ‘99 Days of Rock’’ promotion. The
object is to count the music for 99 days and
tell the station how many songs were played
during the promotion. The winner gets a
cash prize of $9999.99, naturally.

Motion

Dr. Mucho Morgan joins WVIC/Lansing to do
mornings from WOYK/York, PA . .. Steve Kelly
exits Q96/Ft. Meyers, FL to do mornings at
FM99/Tallahassee . . . Jeff Davis is now doing all
nights at WMEE/Ft. Wayne after leaving
WAQZ/Huntington, IN ... Randy Lioyd has
been named MD at WBWB/Bloomington as John
Heimann is upped to PD.

KKYK/Little Rock upped David Allen Ross to
Assistant PD . . . After two years at WIFI/Phila-
delphia, John St. John is out and available for
another major market on-air or medium market PD
slot at (215) 825-5348 . . . Devon is promoted
from swing to noon to 3pm and Promotion Coor-
dinator at Magic 107(KMJK)/Portland.

Z103/Savannah MD Randi Sommers moves
into middays, replacing Bobby Powell, who
moves into sales . . . WSTO/Evansville brings in
Steve Adler from across town at WGBF as PD,
while Steve Cook is named MD and Gary Clayton
is promoted to Production Director.

WSSX/Charleston PD Bill Martin has fully
recovered from throat surgery and reports the
new lineup: 6-10am Steve Cochran, 10am-2pm
John Quincy, 2-4pm PD Bill Martin, 4-8pm An-
drea Vincent, 8pm-midnight Beau Daniels, and
all-nights Mick Barker.

* K0O93/Modesto is proud that it was able
to raise over $10,000 in just 36 hours in the
third annual “CARE For The Children”
radiothon. K093 is the only station in the
world that the internationally-known CARE
organization authorizes to sponsor a fund-
raising event.

« WFBG/Altoona worked an interesting
but simple promotion with the folks at Pep-
si. Listeners had to guess how many cans of
Pepsi stacked end-to-end it would take to
reach the top of the station’s tower. The
tower, for your information, is one inch
more than 310 feet, but PD Tony Booth
didn’t tell us how many Pepsi cans it would
take, since the contest is currently running.
First prize is all the Pepsi, with runner-up
prizes of a case of Pepsi a month for a year.

¢ KFMZ/Columbia, MO built a new tower
next-door to the existing facility. The new
tower is considerably higher, and will in-
crease coverage for the station, but re-
quired some time off the air to move the
antenna bays. With some clever pre-
promotion, PD Steve Graziano told
listeners to keep track of exactly how long
the station would be off. The first five calls
in with the exact time won six packs of
their favorite albums. The station was down
for just two hours and 10 minutes but got
over 250 calls, with 90% of the people giving
the exact time off air. In a larger market,
this contest idea would also work great with
$1000 cash.

Music Information

P1 Playlists . . . See Page 49
Adds & Hots . . . See Page 51
Parallels . . . See Page 53
New & Active . .. See Page 62

CHR’s Most Accurate ‘
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"SHOULD |
STAY OR

SHOULD | GO*

WPHD 30-26
WCAU-FM 24-21
KEGL 22-11
Y100 25
WHYT deb 25
KHTR 20-13
KBEQ 37-33
KFI 31

XTRA 16-8
KMJK on
KNBQ 38-34
WKFM 31-26
WTRY 26-24
WRCK 20-15
K104 2118
KZFM add
WOKI 28
WNVZ add 37
WJXQ 30-27
KIDD deb 30
KBBK 31-27

| KQMQ 33-30
WJBQ 35-31
OK100 24-21
WZYQ deb 30
2102 27-24
KYTN 20-12
WBWB deb 36
KFMZ add 24
KGHO deb 32
KBIM deb 37
KCDQ add

"DESPERATE
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KEGL 35-31
WHYT add 40
WGCL 27-19
WHFM add
WTRY deb 25
WNOK-FM add
WJXQ 34-32
KYYX 39-33
WIGY 40-37
WERZ deb 34
WFBG 33-30
WOMP-FM deb 34
WRKR deb 38
WPHD
WCAU-FM

KF

KMJK

WELY

WRCK

walD
WABB-FM
WOKI

WCSC

WSSX

WZZR

KMGK

WKDD

KBBK

WKHI

WISE

CHR
il SIGNIFICANT ACTION

AGAM ANT

"WIND
BENEATH MY
WINGS”

Y100 add
WSPK add
KITY add
KAMZ 30-27
WTIX 40-37
WFBG add
WQLT add
WFLB add
KSLY add
WGCL
WKFM
KTFM
WJBQ
WERZ
13FEA
WFOX

Q101

CHR
SIGNIFICANT ACTION

FELONY
"THE FANATIC"

WCAU-FM deb 36
KEGL 18
WHYT deb 30
KBEQ add
WGCL 25
KIQQ 19

KFI 38
KSET-FM 29-25
KHFI add
WOKI 40-37
WJXxQ 33-30
KYYX 4-6
WJBQ add
WGUY add
WERZ deb 35
13FEA add
KBIM 33
WPHD
WXKS-FM
Y100

KNBQ
WKRZ-FM
KTFM

KITY

WDCG

WCSC
WANS-FM
WNOK-FM
WRVQ

WZZR

WYKS

KILE

KISR

KSLY

CHR
SIGNIFICANT ACTION
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A Homegrown How-To

ometown talent albums (also known as ‘“‘Homegrown’ LPs,

though this term is copyrighted by KGB/San Diego) have be-

come an AOR promotional standard by now. But the process of
putting out such albums remains a mystery, until programmers actual-
ly take the plunge and start preparing one. Months later, when the
album is done and on the record racks, many PDs regret mistakes made
and wish they’d had some sort of Homegrown primer to help make the
promotion less complicated and more successful.

Enter Ty Ford, Operations Manager at
WIYY/Baltimore, who just completed work
on the station’s second hometown talent al-
bum. While they were still fresh in his mind,
Ford put his thoughts on the promotion on
paper, submitting it to e Rt I
R&R so that other pro-
grammers can profit
from his experiences.
Any programmer a-
bout to embark on a §
local music LP pro-
ject (as well as any ¥
programmer who has
already done one and
plans to try it again)
will find a wealth of

The Legalities:
Preparing
The Release

If you don’t have a legal depart-
ment, get a lawyer to prepare a re-
lease for the finalists. The 10 ma-

jor points in our release were:

1) Affirmation that the tapes submitted
were for the album competition, and that
the station would run the contest, choose the
finalists, and record the winning entries.

2) The artist affirmed that he owned the
tapes he was submitting.

3) The artist affirmed that he had full
power to enter into the agreement.

4) The artist affirmed that he was the
author of the submitted material, or held a
copyright or a release for the material from
the copyright owner.

5) The artist granted the right to the sta-
tion to manufacture, advertise, sell records
and tapes of the material at the station’s
discretion.

6) The artist granted the station the
right to publish any names or photographs
of the artists involved.

7) The artist affirmed that he was not
currently under contract. If he was found to
be, he would be disqualified.

8) The artist affirmed that the publish-
ing rights of the submitted material had not
been granted, and, if they had, held the sta-
tion harmless for its use of the material.
The artist waived any royalties, compensa-
tions, etc., in connection with the broadcast
of his material.

9) The station reserved the right to
select the winners.

10) An indemnification clause.

This is only a summary of the points we
covered in our release; you may decide that
more or less is suitable. It comes down to
what you're comfortable with.

invaluable tips in Ty’s ‘‘Homegrown How-
To.”

They’ll Get It For You Wholesale

There are many ways to do your own al-
bum. We were approached by two com-
panies that offered fairly good deals, but
since we were already several weeks down-
stream with our own project, we decided to
continue alone (I did look close enough to
see that their wholesale price was signifi-
cantly higher than ours). Sheffield Audio
and Video, a firm based in our area, not on-
ly offered a better wholesale price, they al-
so arranged for the cover and label printing

and manufacturing, as well as the pressing.

of the albums. We consulted with them
every step of the way. They provided the
services of their chief engineer/producer,
and ten hours of studio time for each of our
eight finalists in return for on-air mentions
and credit on the album cover. As a result,
we were able to move over 40,000 albums at
$2.98 each, on consignment to 40 locations,
clearing close to $10,000 for the Children’s
Hospital of Baltimore.

After arranging our deal with the studio,
we picked our team of judges, all of whom
were on our staff. All entrants had to be
“local”; either residing in our area or fre-
quently playing in our area. Although we
accepted material from groups who had
pressed their own records, we did not allow
entries from groups with record contracts.
We asked for up to three original songs to be
submitted on tape. They were reminded to
include their name, address, and telephone
number. We also obtained blank copyright

“When mastering, it pays to be
there when it happens.”

forms to help those who had not yet taken
that step (that number is (202) 287-8700).
Each act submitting a tape had to fill out a
legal release form (see related sidebar).

At this point, we went on the air for six
weeks to solicit tapes. We ran down the
rules and gave a deadline date. All entrants
were registered and given numbers. A
master sheet of names, addresses, and
telephone numbers was compiled to keep
track of all the entries. Our judging was
based on the artist’s ability to perform, and
the overall sound of the song. As it turned
out, most of the finalists were working
groups with some recording experience.
Several finalists’ tapes were of high enough
quality to be used as masters. In those
cases, we used their masters and allowed
them to use the studio time they’d won for
their own project.

Each of our eight finalists were awarded
eight hours of recording time and two hours
of mix-down time. If more time was need-
ed, it was made available at a reasonable
rate. A total of ten studio hours is not a lot of
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Why Don’t Homegrown
Bands Get Signed?

Every week, a new hometown talent album comes across my desk. |
assume that most of these albums also find their way to the offices of most of
the industry’s A&R reps. Yet, from the hundreds of bands on these albums
supposedly coming from America’s top local groups, very few have been
signed by major record labels. Those that have include Powder Blues (from
an album by CFOX/Vancouver), the Jon Butcher Axis (WCOZ/Boston),
Wheels (WTUE/Dayton), the Romantics (WWWW/Detroit), Legs Diamond
(KWST/Los Angeles), and, perhaps most notably, Steel Breeze (KZAP/Sac-
ramento). Again, these bands are the exceptions. Why don’t homegrown

bands get signed? Various A&R reps | spoke with had differing answers.

EMI America A&R VP Gary Gersh explained, “Homegrowns are an absolute must as a tool.
They're a great concept and timesaver. More so than bands, what we get out of homegrowns are
potential players for other bands, along with songs or producers. We checked out maybe 20
bands from various homegrown albums in the last six months. Out of those 20, we're looking at
one real seriously. Of the other 19, | usually find the remaining songs in their sets to be weak.
But | found two great songs, one of which is being recorded. Plus | found a guitarist I'm putting in
another band, and a drummer who will probably go on the road with a major artist.”

Gersh added, “Most homegrowns don't reach me unless our local promotion people send
them here. People at radio stations aren't taking the time to send them on, and they definitely
should be.”

A&M Associate Director of New Talent Steve Rowland commented, “1 listen to
homegrowns whenever | get them. But radio stations are usually looking for different things than
we are; our criteria are different. There are so many considerations we have to keep in mind.”

Geffen Co-Director of A&R John Kalodner stated, “I'm a big supporter of homegrowns and |
listen to them. But, quite honestly, what | hear just isn’t good enough. I'm not even talking about
the production; I'm talking about the general level of song quality and instrumental and vocal abili-
ty. It's usually not that much above average. Plus, many of the bands that we look at are beyond
the stage of contributing songs to those records; they may have already released their own
records, for example, or have attorneys or managers who represent those bands directly to us.”

Arista VP of A&R Bob Feiden concurred with Kalodner’s view that most homegrown acts
just aren’t good enough. He said, “There's no doubt that many of these bands are very compe-
tent songwriters and players, and have even built local followings. But there are probably bands
just as talented in cities two or three hundred miles away, all across the country.

“Some of these bands are promising, but not yet ready to record. | am keeping tabs on
several bands throughout the country, listening to their tapes and such, with an eye toward
future signing if they develop nicely.”

He added, “There are so many cities in America that don’t release homegrown records; how
do those groups get discovered? Many of these bands can't afford to put out their own singles,
so we don't get the chance to hear them. The next big band out there may be sitting around in a
garage somewhere right now, lacking the funds to put out its own record or the helpful exposure
of a homegrown record.”

Part of the problem may be procedural, as pointed out by Derek Shulman, who just segued
from promotion to A&R for the Rock Department of PolyGram. He mentioned, “I'm amazed at the
amount of material we get daily — at least 50 unsolicited tapes from all over the world, in addition
to the songs and records that are sent in by lawyers, managers, club owners, and industry reps.
Because we have to listen to so much music every week, it would be a great help if PDs or MDs
sending homegrown records would mark their best cuts, so we wouldn’t have to needledrop the

entire album. In other words, do what promotion people do, by suggesting key tracks.”

time, so we made each group aware of the
necessity of working out their song as fully
as possible so that little studio time would
be wasted. In each recording session, the
team was comprised of the studio’s chief
engineer, myself, and the group members.
However, during mix-down, only one mem-
ber of the group was allowed. This
eliminated a lot of bickering and stream-
lined the process — we made it clear up
front that this was the way things had to be.

wIYY’s “98 Rock Vol. II” is available at local
record stores in this custom-made display rack.

In The Studio

Since our studio had a dynamite set of
drums, and since drum set-up uses up valu-
able time, the studio submitted a rider for
inclusion with the release that required the
groups to use the studio’s drums. We tried
to be flexible and reasonable on this, and
found that most groups were cooperative.
Also in the rider was a list of equipment
owned by the studio that could be used by
the musicians. Most importantly, it was
stated that the station and the studio had
the final say in any recording and mix-down
matters.

“Don’t overlook printing on the
spine of the jacket, or your album
may disappear when put on the
record racks.”

If you're going to be directly involved
with the recording process, it’s a good idea
fo bring in current albums of major artists
whose sound is similar to the groups you
will be recording. With a properly cali-
brated pre-amp, make A/B comparisons
between what is on the record and what is
on your tape, making sure that your tape is

Continued on Page 29
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EVOLUTION

No PDs at WLLZ/Detroit or KWK/St.
Louis yet, but both have Acting PDs: Joe
Urbiel at WLLZ and Beau Raines at KWK
... KPO1/Honolulu switches from CHR to
AOR simulcast programming of sister FM
KDUK. The two stations will henceforth be
known as ‘“98 Rock AM & FM”; Bill Mims
programs both . . . Randy McCauley exits
as PD of KFMI/Eureka as J.P. Soukup is
upped to PD from the airstaff . . . New to
the PD post at KQWB-FM/Fargo is Jay
Bouley and, as MD, John Erdahl. ..
George Anthony is appointed MD of
WYDD/Pittsburgh . .. Rich Sutton exits
WBAB/Long Island for nights at
WRKI/Danbury ... Tony Cliburn joins
WDIZ/Orlando as morning show cohost . . .
John Harlan exits WOWD/Tallahassee for
airwork at WVOJ/Jacksonville . . . Valerie
Knight is upped to overnights from
weekends at KLPX/Tucson . . . John Hager
is upped to overnights from weekends at
WGRQ/Buffalo . . . WMJQ/Rochester signs
with Burkhart/Abrams ... Jeff Pollack
signs KFMG/Albuquerque . . . Jim Van is
new to WHJY/Providence as Promotion

Director . . . Former WDIZ/Orlando MD
Mike Lyons resurfaces at WCKO/Miami for
mornings . . . Ted Habeck exits as music
assistant for KMET/Los Angeles.

TWISTIN’ BY 'PLJ — Mark Knopfler (right) of
WB’s Dire Straits was a recent guest on the
Rockline satellite-syndicated interview show.
Knopfler's segment originated from the studios
of WPLJ/New York, where Programming ASsis-
tant Maria Carchidi (left} helped behind the
scenes.

AOR Reporter Profile

WYER/Mt. Carmel
PO Box 553
Mt. Carmel, IL 62863
(618) 262-5111
PD: Scott Allen
MD: Drexel DeFord
GM/Owner: Dave Hurlbut
Frequency: 94.9
Power: 50,000 watts

“We have been excited by our con-
tinued ratings, surge, and are most proud of
the fact that we've done it without the help
of gentlemen behind desks elsewhere. We
are now the lone AOR source in the mar-
ket, thus our biggest problem in the months
ahead could be one of complacency.

“Instead of programming specifics or
bogging down in technicalities, we pro-
gram concepts, balance and choice: con-
cepts of how we want to sound, balance of
blend of music, and choices between op-
tions for stopsets and music selections.
The key to our early success has been
music; we've been blessed with quality
people in that department. We are con-
scious of our responsibility to listeners, but
also realize that we are ambassadors of al-
bum rock, a music lobby of sorts. We pro-
mote groups, albums, labels; music in
general.

“To choose music, we rely on guts,
mostly. We don't have the resources of the
bigger stations to do marketing analyses;
to do such analyses, you either have to go
all the way or not at all. So, most of what
we do at this point is based on guts.”

—Scott Allen

(WYER is a new R&R AOR reporter.)

A Homegrown How-To

Continued from Page 28

hotter sounding than the record. (You’ll
lose some edge when you go to record.) Use
this comparison process not only while
recording, but also during your final mixes
to assure proper equalization. And make a
safety copy of your final mixes — you'll
sleep better!

Mastering The Mastering Process

In case you’ve never done this before, it’s
not very comforting to know that there are
more chances for something to screw up af-
ter this point than before, but it’s true. We
sent our master mixes to a highly-touted
half-speed mastering plant and anxiously
awaited the return of the acetate. (It’s
worth the extra expense for acetates and
test pressings if you want high-quality re-
sults.) Upon receiving our first acetate, we
carefully placed it on the turntable in the
recording studio, only to find much of the
bite gone! We also discovered, by compar-
ing our safety copy to the acetate, that the
music on the disc was one percent slower
than our tape. We called the mastering
house, explained the problems, agreed on
adjustments and waited nervously for a
second acetate. It too was flawed in almost
the same ways.

We’d lost two weeks, and learned that,
when mastering, it pays to be there when it
happens. Fortunately for us, there was a
cutting lathe in town and the studio’s chief
engineer had experience with that process.
One day and several acetates later, we had
a better record cut at real-time than any of
our half-speed attempts had produced.

Off went the parts to the pressing plant
and we waited for test pressings. (It's a
good idea to get at least five test pressings.)
Again, compare them to your master tapes
or safeties for bite and speed. Also, listen for
surface noise, pops and crackles that occur
at the same place on each pressing, as well
as for any distortion that does not appear on
the tape. And make sure each side of the
record is centered properly. Try the record
on a regular automatic changer to be cer-
tain you haven’t started the music too close
to the outer edge of the record, or allowed it
to continue too close to the inner label.

As I mentioned earlier, we chose only
eight groups. This was to allow us enough
space on each side of the record to spread
the grooves apart as wide as possible; by
doing this, we were able to cut a much hot-
ter sounding record (if you have over 18
minutes per side, you're asking for
trouble). Our final test pressing, while not
quite as hot as our master tapes, compared
favorably to the albums we’d chosen
earlier.

Trying On Jackets

Our cover art was supplied by Sports Im-
prints. We used a modified design of our
new T-shirt logo, which they sent camera-
ready and color-separated. The back cover,
spine print and label art were done in our
own graphics department. Our previous al-
bum project had included an art contest for
the cover, but we decided to simplify the
project and take advantage of the oppor-
tunity to give our new logo increased mar-
ket visibility. Don’t overlook printing on the
spine of the jacket, or your album may
disappear when put on the record racks.

COMING NEXT WEEK:

'/©  Next ‘week, WBCN/Boston cele-
/ brates its 15th AOR anniversary, and
we celebrate the event in some classic
photos, along with interview comments
from GM Tony Berardini, Promotions
Director David Bieber, MD Marc Miller,
and some special guests. Bring your par-
ty hats!

The manufacture of the jackets required
the longest time of any facet of the project.
Knowing this, we sent the materials off as
soon as the finalists were chosen. This
worked well for timing (we were shooting
for a Thanksgiving release and didn’t want
to wait for the album’s completion before
ordering the jackets), but there were
several changes in group lineups by the
time we got to the final recording stage, so
there were some unavoidable discrepan-
cies. Judging from our experience, I'd say

“Research your market to ascer-
tain whether making your record
available on cassette is a cost-
efficient move.”

you might want to wait until after all the
recording has been completed before order-
ing your jackets.

Subsidizing The Project

Earlier in the project, when we thought
we had a very good idea when we could ex-
pect the album to be on the streets, we gave
the station’s sales force the opportunity to
sell space on a coupon sheet that was to be
included in the album (we were sure to use
colored paper and ink, so that the coupon
sheet could not be counterfeited). Since we
planned to use record stores as sales out-
lets, we eliminated possible conflicts by not
allowing them on the coupon sheet. We
further limited the coupons by putting ex-
piration dates on them (but be careful — if
you run behind schedule and have already
printed your coupons, you may have to do
the printing job again). We waited until the
test pressing were approved before running
off our coupon copies.

The cost to stuff the coupons in the jack-
ets was two cents each. Included on each
coupon was a poll that asked the purchaser
to mark off his three favorite cuts.

The Retail Connection

Even before our first promos went on the
air concerning the promotion, we contacted
record stores to let them know the album
was coming. From key retailers we got a
good feeling for the market, pricing (in-
cluding the nature of the deal between the
station and the retail outlets), and number
of copies to press based on sales expecta-
tions. We continued this dialogue right up to
the albums’ delivery. We also invested in
slick dark plexiglass record holders, locally
made and imprinted with our logo. Our deal
with the record stores mandated that the al-
bums be displayed in these holders, if not on
the front counter, then in another promi-
nent place (the holders worked very well
later as racks for our street sheets). One
aspect we overlooked was making cassettes
of the album; research your market to
ascertain whether making your record
available on cassette is a cost-efficient
move,

Although some retailers grumbled about
losing money on the deal by having to pay a
percentage of all sales to the landlord or
mall association, our on-air mentions for
the stores carrying the album worked as an
effective counter-balance. Some stores said
they could deduct the percentage from their
operating expenses as a charity contribu-
tion. We passed this suggestion on to the
retailers, telling them to check with their
tax specialists.

The Wrap-Up

One of the most demanding aspects of the
promotion was servicing the 40 retail loca-
tions we chose. Don’t underestimate the
man-hours involved here; they’re con-
siderable. Upon each delivery, we had the
store manager sign for the amount of
records dropped off. At the end of the pro-
ject, after the accounts had been settled, we
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sent letters to each retailer, thanking them
for their support and including a full ac-
counting. We’re now in the process of hav-
ing several ‘“‘gold records” created to com-
memorate the album; several will go to the
stores that sold the most records for us, and
one will be presented to the Children’s
Hospital.

The bottom line is that the album was a
total success: We sold out in eight weeks,
got eight groups exposure they never would
have gotten otherwise, and made a lot of
money for a worthwhile charity.

Editor’s Note: Thanks again to Ty for
his insights into this elaborate promotion.
For those programmers who haven’t been
frightened away from a hometown album
project by Ty’s description, he has
volunteered to field your questions per-
sonally at WIYY. Having worked at KGB
when that station was doing Homegrown
albums annually, I can assure you that
their promotional worth is more than equal
to the amount of work you’ll do to produce
them.

T B T e e W]
UPDATE

WNEW.-FM/New York Operations Direc-
tor Scott Muni has been named to receive
this year’s ‘“Humani- & i
tarian Award” at the
upcoming T.J. Mar-
tell Foundation din-
ner. Floyd Glinert,
Chairman of the
Board for the Foun-
dation, said the
award honors Muni’s
“unselfish efforts in
raising funds for
many charitable Scott Muni
causes” and his work in helping establish
countless artists ... They’re at it again:
WBEN/Cincinnati’s latest series of phony
radio spots have unique voice talents; they
were done by various local record promo
reps, including EMI America’s Dave Baln-
ford (as the voice for ‘“Bob’s Phone Com-
pany’’), regional Pics rep Guy Evans (for
“Spitfire Chew”) and indie promo man
Michael Van Orsdale (for the ‘“‘Career Dog
Academy’’). And yes, the spots are as funny
as they sound ... WBLM/Lewiston-Port-
land’s celebrating its 10th AOR anniversary
by giving away an album an hour for the en-
tire month of March ... KLYV/Dubuque
and other AORs have pacted with Geffen
and the Sammy Hagar album for a “Three
Lock Box” promotion that asks listeners to
try opening three locked boxes with keys
won in a random drawing from card en-
tries. Inside each box is a music gift cer-
tificate or other prize . . . In a radio poll by
the local “PM Magazine’ TV show, WAQX/
Syracuse won Best Female Air Personality
(Amy Dahlman) and Best Morning Team
(Amy and Chris River) ... Watch for
WBAB/Long Island’s ““‘Son of Homegrown”
LP ... When Rush played Los Angeles,
KLOS commemorated the event by giving
away 895 “glow in the dark” KLOS/Rush
T-shirts . . . KROY-FM/Sacramento is try-
ing several variations on the “5 or $5000”
theme (including that one), like “5 or Fly”’,
which awarded a winner plane tickets any-
where in the U.S., and “5 or Club Med” . . .
WQXM/Tampa sponsored a “King of the
Streets” car competition, which drew over
700 auto entries and over 6000 onlookers.

AOR’s Most Accurate
Music Information
Station Listings . . . See Page 45
Hot Tracks & 25+ Chart. .. See Page 60
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BRAD MESSER

In It For The Money?

The newspeople you see at conventions have on their one decent suit and look adequately prosperous as they mix about
in the professional and social swim, but actually most are nowhere near as prosperous as they’d like to be, and so an accepted
part of convening is to gladhand through all the introductions not-so-secretly looking for a contact that’ll put 'em on the road
to a better job at a bigger station.

Shining on the career horizon, the bright lights of the major metropolitan areas are powerfully alluring, partly because
much of the prestige in our line of work is reserved for those who have arrived there, but pragmatically because that's where
the bucks are thought to be.

The metro pros are the industry starlets, while back in the thousands of burgs and villages the not-yet stars labor on.
By sheer predominance of numbers, the people in the one-man newsrooms of America are the true representatives of our
industry’s journalistic corps, creating the day’s broadcasts working alone in tiny rooms, ripping copy from the lone wire
service teleprinter and using old second-rate audio equipment to consistently generate stories excellently fitted to their own
communities. They get feedback that’s often lacking in the too-anonymous big city.

Of course if right now you and I could look inside the apartments of a few hundred representative middle American
newspeople, it would be immediately and almost painfully obvious that no one gets rich working in Tinytown, a fact that is
certainly not lost on the village apartment occupants themselves, who almost universally harbor the desire to jump up a
couple of markets to the fatter paychecks.

But are they really that much fatter up there? Despite the grass looking greener in those larger markets, the cost of big
city living is so oppressive that most metro reporters wouldn’t welcome a turnaround in which all the small-towners got to
inspect their Big Market living quarters.

This year’s national survey of salaries of News Directors and reporters clearly shows that nearly every one of us could
take home more cash working as union sanitation engineers.

So if good village reporters make meager money and their counterparts in the upper markets aren’t cleaning up either,
why is radio news still such a sought-after profession, and why do people remain happily in it? The motivation probably
has much less to do with money than with the personal satisfaction of having a real voice in the affairs of the community, and
having a certain amount of personal clout that no garbage collector will ever attain despite being better paid.

The reasons we do what we do are under the category of Ideals, not Finances. Striving upward toward a mostly-
illusory goal of more money is ok, but experience indicates that personal fulfillment doesn’t really come from a few more
dollars, it derives from doing an ever-better job. The newspeople making potential job contacts at conventions just might
profit more from shop talk than from shopping-around talk.

The Final Monday Of Winter

MONDAY, MARCH 14 — Eleven men who admitted being Mafia members were involved in an illegal mass
lynching in New Orleans 92 years ago today, not as executioners-but as victims. They were accused of murdering the police
chief, and were duly tried, but when eleven innocent verdicts were returned, a mob kidnapped them from jail and strung ‘em
up. The New Orleans mass lynching touched off a diplomatic incident between the U.S. and Italy because three of the
victims were Italian citizens.

Michael Caine is 50. Former astronaut Frank Borman, who flew around the moon 15 years ago, is 55. Cartoonist
Hank Ketcham, creator of *‘Dennis The Menace,” is 63.

Capistrano Has Swallows, Hinckley Has Vultures

TUESDAY, MARCH 15 — Traditionally this is the day the buzzards return to Hinckley, Ohio, flapping in on
six-foot wings to end their winter migration. Hinckley is a town of 5000 people, with two stores and a couple of gas stations,
but next Sunday up to 40,000 tourists are expected to jam in for the annual Buzzard Days celebration.

Former rock star Sly Stone is 39. Beach Boy Mike Love and Phil Lesh of the Grateful Dead are 42.

15th Anniversary My Lai Massacre

WEDNESDAY, MARCH 16 — Fifteen years ago today a company of American soldiers wasted Pinkville,
their name for My Lai village in Vietnam. Acting under orders, they turned automatic weapons on almost 600 men, women
and children. The man who blew the whistle on My Lai with a letter-writing campaign, Ron Ridenhour, says when middle
class Americans finally learned of the massacre of civilians 20 months later, “My Lai had a lot to do with breaking the back
~ of support for the war.”

Nancy Wilson of Heart is 29. Erik Estrada is 34. Politician Daniel Patrick Moynihan’s 56. Jerry Lewis is 57.
Former First Lady Pat Nixon is 71.

Wearin’ Of The Green

THURSDAY, MARCH 17 — St. Patrick’s Day here, and St. Patrick's Day in Ireland, are two completely
different things. Over there it has traditionally been a solemn religious holiday with the taverns and bars closed for the day.
But in recent years the Irish-American influence has caught on, and today Dublin will have a St. Patrick’s Day parade.
Why is this the day? The date of Patrick’s death was uncertain — either the 8th or 9th — so church officials compromised
by adding the disputed dates.

Lesley-Anne Down is 29. Sixties rock influence John B. Sebastian is 39. Jefferson Starship member Paul Kantner
hits 41. The Soviet defector who became a dance star here, Rudolph Nureyeyv, is 45.

- First Spacewalk

FRIDAY, MARCH 18 — The first spacewalk happened 18 years ago today when cosmonaut Alexei Leonov
spent twenty minutes drifting outside his orbiting spacecraft. Dr. Mark Chartrand of the National Space Institute says
the Russians still lead America in the manned use of outer space, and are working toward orbiting a permanently-manned
space station. ““In 1982 the United States made 18 launches into space,’” he says, “while the Soviet Union made 101.”
Chartrand believes Uncle Sam is ahead of the USSR in navigation and spy satellite technology, and in exploration of the
solar system.

Wilson Pickett is 42. Charley Pride is 44. Writer George Plimpton hits 56 and actor Peter Graves is 57.

Tomorrow (3-19) writer Irving Wallace will be 67, and on Sunday (3-20) Fred Rogers, television’s Mister Rogers,
will be 55. When we come back to work Monday it won't be winter any more: spring arrives Sunday at 11:39pm Eastern
time.

www americanradiohistorv com
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This Week In

Music History

Happy Birthday “Q”’

MONDAY, MARCH 14 — Writer, producer, multi-
instrumentalist, and President of his own record
label, Quincy Jones does it all. Known affectionately
as “‘Q,” Quincy was born March 14, 1933, in Chicago,
and raised in Seattle. There he met then-16-year-old
Ray Charles, who inspired his early interest in
music. Over his 30 years in the business, Quincy’s
long list of credits includes producing Lesley Gore’s
“It’s My Party,” his first #1 single ... scoring
dozens of films, among them ‘‘The Pawnbroker,”
“In Cold Blood,” and ‘“In The Heat Of The Night”
. . . and winning more than 30 Grammy and Oscar
nominations. Today Quincy produces hit records for
Michael Jackson, Donna Summer, and many

others.
EXTRA FACTS: Ulcers halt Eric Clapton’s 1981 U.S. Tour . . .
Rolling Stones play farewell concert in U.K. before becoming tax

i 1971. .
(B3, 2 Mike Love Born

TUESDAY, MARCH 15 — Beach Boy Mike Love
was born March 15, 1941, in Southern California, and
grew up close to his cousins Brian, Carl, and Dennis
Wilson. When Mike was 9-years-old he wrote a song
called ‘“The Old Soldier,” about a soldier who’d been
killed in a war. His uncle Murry Wilson was im-
pressed. Murry rewrote some of the lyrics, slowed
its tempo, and taught it to his eight-year-old son
Brian. Brian sang it at a school concert and
“brought the house down,” Murry reminisced.
Ironically, it would be Mike singing Brian’s lyrics
that would later make both of them millionaires.

EXTRA FACTS: Life magazine hailed Jimi Hendrix as the
“black Elvis,” 1968 . . . The Beatles released ‘Lady Madonna,”

1365; New Opryland, U.S.A

WEDNESDAY, MARCH 16 — The first show to be
held at the brand-new Grand Ole Opry House in
Opryland USA, took place on March 16, 1974. Among
the many honored guests to appear that night was
President Richard Nixon, who learned yo-yo tricks
from Roy Acuff and joined the cast on stage in sing-
ing “Will The Circle Be Unbroken.” He’s the only

U.S. President ever to have appeared at the Opry.
EXTRA FACTS: Marvin Gaye's singing partner Tammi Terrell
died, 1968 . . . Otis Redding is #1 with “‘Sittin’ On The Dock Of The
Bay,” 1968.

Jagger, Richard & Blues Inc.

THURSDAY, MARCH 17 — Blues Incorporated, the
first white British blues band, played its first gig at
the Ealing Club in London, England, on March 17,
1962. It was there that Blues Inc. singer Mick Jagger
first met Keith Richard, Brian Jones (who at the
time was using the pseudonym Elmo Lewis), and
drummer Charlie Watts. From these historic

meetings would soon emerge the Rolling Stones.
EXTRA FACTS: Birthdays include John Sebastian, 1944 . . . Paul
Kanter of the Starship, 1942 . . . and Scott Gorham of Thin Lizzy,

1951. Pendergrass Near-Fatal Crash

FRIDAY, MARCH 18 — Weeks after returning to
the U.S. from a British concert tour, Teddy
Pendergrass was involved in a terrible car crash in
Philadelphia, smashing his Rolls Royce head on into
a tree. He was admitted to Thomas Jefferson
University Hospital in Delaware with injuries to his
neck and vertabrae. It was feared that Pendergrass,
a one-time drummer for Harold Melvin & the Blue
Notes and a burgeoning new solo star, would be

Music On TV

“Solid Gold” for the week of
March 11 presents Peter Al-
len, Joe Cocker, Kelly Grou-
cutt, Michael Jackson, Men
At Work, Oxo, and Ricky
Skaggs . . . Leon Redbone is
on ‘‘Saturday Night Live”
March 12 . . . Sonny Charles
and DeBarge guest on
“American Bandstand” March

12 ... Eddie Money is
featured in concert on MTV
March 12 ... MTV’'s March

13 special programming in-
cludes interviews and perfor-
mance footage of Mick Jag-
ger, Paul McCartney, Robert
Plant, and Pete Townshend,
among others . . . Patti Brooks
joins “Merv Griffin” March 14.
“Music Of Your Life”” format

creator Al Ham and “Solid
Gold” producer Bob Banner
Associates will be developing
MOYL-related TV projects,
starting with a series to present
nonrock artists on a weekly
basis. Ham also promises ‘‘au-
dience involvement” in the TV
ventures; part of the MOYL for-
mat’s success has stemmed
from a network of local MOYL
clubs tied in with the radio sta-
tions running the format.

MTV debuts its “MTV Base-
ment Tapes” program March
14, featuring six unsigned
bands, with viewers calling
special 900 numbers to vote
their preferences. Winners
from each show will be com-
peting for a major label record-
ing/video contract.

5 YEARS AGO TODAY

©® CASABLANCA PROMOTES
LARRY HARRIS, CECIL
HOLMES, BRUCE BIRD

©® LEE LOGAN NAMED PD
AT WIFE/INDIANAPOLIS

® ALLAN BURNS BECOMES
MD AT WLS/CHICAGO

® NUMBER ONE FIVE
YEARS AGO: "Night
Fever' — Bee Gees (RSO)

©® NUMBER ONE A/C:
"wonderful world"” —
Art Garfunkel (Columbia)
(2nd week)

® NUMBER ONE COUNTRY:
“"Mamas Don‘t Let Your
Bables Grow Up To Be
Cowboys” — Waylon &

I Willle (RCA) (3rd week)

® NUMBER ONE LP:
“"RUNNIng On EMpty" —
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N MTV THIS WEEK:

MUSIC TELEVISION ™

ADDS

JOURNEY “Separate Ways”

GARY MOORE “Always Gonna Love You"

MOLLY HATCHET “What's it Gonna Take"

GEORGE HATCHER BAND “Movin’ On Down The Road"
SCANDAL “Love’s Got A Line On You"

SQUEEZE “Another Nail In My Heart"

HEAVY (3-4 plays a day)

PRETENDERS *Back On The Chain Gang”
GOLDEN EARRING “Twilight Zone”

J. GEILS BAND “Land Of 1000 Dances”
DURAN DURAN “Rio"”

DEF LEPPARD “Photograph”

STYX “Mr. Roboto”

PAT BENATAR “Anxiety”

DEXYS MIDNIGHT RUNNERS “Come On Eileen”
GREG KIHN BAND ''Jeopardy"

STYX “Heavy Metai Poisoning"

PAT BENATAR “Little Too Late”

MEN AT WORK “Be Good Johnny"

MEDIUM (2-3 plays)

DARYL HALL & JOHN OATES "“One On One”
MODERN ENGLISH "I Melt With You"

TRIUMPH “'A World Of Fantasy”

RED RIDER “Light In The Tunnel"/“Human Race”
MICHAEL JACKSON “Billie Jean”

BRYAN ADAMS ‘“‘Cuts Like A Knife"

CULTURE CLUB ‘Do You Really Want To Hurt Me"'
PRINCE "“1999"

U2 “New Year's Day”

JOE JACKSON “Breaking Us In Two"

FIXX “Red Skies”

AFTER THE FIRE “Der Kommissar”

FALCO “Der Kommissar”

MEMBERS “Working Girl"

ULTRAVOX “Reap The Wild Wind”

RANDY NEWMAN “l Love L.A."

THOMAS DOLBY “She Blinded Me With Science”
DEVO “That's Good”

ABC “Poison Arrow"

BILLY SQUIER “She's A Runner”

CALL “The Walls Came Down"

PRINCE “Little Red Corvette”

ADAN ANT “Desperate But Not Serious”

INXS “The One Thing"

JEFFERSON STARSHIP “Winds Of Change”

LIGHT (1-2 plays)

FLIRTS “Jukebox”

LE ROUX “Carrie’s Gone"

TODD RUNDGREN “‘Hideaway”

RODWAY “| Am Electric”

ENGLISH BEAT “| Confess”

DIVINYLS “Boys In Town"”

JOHN HALL BAND “Love Me Again”
MALCOLM McLAREN “Buffalo Gals"
VANDENBERG “Love In Vain”

KIM CARNES “Say You Don’'t Know Me”
SUPERTRAMP “My Kind Of Lady”
STRANGE ADVANCE “'She Controls Me"
TOTAL COELO 'l Eat Cannibals”

KENNY LOGGINS “Welcome To Heartiight”
DONALD FAGEN “New Frontier”

SIMPLE MINDS “Promised You A Miracle”
NAKED EYES “Always Something There To Remind Me"
LOZ NETTO “Fade Away”

CHRIS DEBURGH “Don't Pay The Ferryman”
DIRE STRAITS “Twisting By The Pool”
CHUCK FRANCOUR “Under The Boulevard Lights”
FELONY “The Fanatic”

NEIL YOUNG “Sample And Hold”

TOONS “Video Games”

TRIO “Anna”

IAN NORTH “Only Love Is Left Alive”
BLANCMANGE “Living On The Ceiling”
THOMPSON TWINS “Lies”

SINGLE BULLET THEORY “Keep it Tight”

paralyzed for life.

EXTRA FACTS: Clash’s first single, ‘“White Riot,” released, 1977
... Rolling Stones urinate in public, 1965 . . . Beatles’ ‘“Penny
Lane” U.S. #1, 1967.

Jackson Browne (Asylum)

NOTE: This report does not include videos in recurrent or oldies rotations. For
(9th week)

further information call Buzz Brindie, Director of Music Programming, (212)
944-5399.
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Adult/

Contemporary

KSL, WASH Set Hospital

Fundraising Records

wo major full-service A/C stations proudly announced they’ve
set new station records for local children’s hospital fundraising
drives. KSL/Salt Lake City used a radiothon approach, while
WASH/Washington’s campaign ran throughout the winter. Here are

highlights from both projects.
KSL 36-Hour Radiothon
Nets $100,000

KSL/Salt Lake City completed its most
successful 36-hour radiothon ever for the
city’s Primary Children’s Medical Center,
raising $101,851 in just 36 hours. It was the
second straight year in which KSL has top-
ped the $100,000 mark. Over the past seven
years, KSL'’s efforts have gathered approx-
imately $500,000 for the charity hospital, the
only facility providing free care to needy
children between Denver and the West
Coast. KSL and the Medical Center have
worked closely together ever since the two
organizations began operating in 1922.

The radiothon kicked off the hospital’s
“Pennies By The Inch’’ door-to-door fund-
raising campaign, which brings in over $1
million annually from area-wide contribu-
tions.

KSL PD George Lemich told R&R, “The
event was a very intense effort, requiring

the help of our entire staff, their wives,
husbands, and family. Even KSL alum-
ni personalities from our station’s early
days were involved.”

“During the radiothon, we became all-
talk,” George continued. “Because the fun-
damental goals of the project were not only
to raise money but to also inform Salt Lake
residents about the hospital, we featured in-
terviews with physicians, specialists,
psychiatrists, psychologists, and business
and civic leaders. Among the personalities
participating were entertainers Donny &
Marie Osmond and sportscaster/actor Mer-
lin Olsen.”

George cautioned, “You can’t approach
radiothon fundraising casually. We con-
ducted the campaign very much as a direct
appeal to action. We want calls and
pledges! Stations attempting this kind of
project must plan well in advance to be suc-
cessful. For example, during the final
month before the radiothon, we held weekly

WINNER’S CIRCLE SERIES, PART FIVE

KRLB Rockets 8.4 Shares

Grabs Huge Lead In 4-Way Battle

R

other two A/C’s.

PD Shaun Holly talked with R&R about
KRLB’s big book. “We were at the right
place at the right time. There wasn't a
clearly defined FM A/C during the sweep,
which gave us an opening.”

“We wanted to capture the upscale,
career-minded adults and we positioned our
delivery directly towards them. Qur target
was the listeners who buy BMWs and
speculate in the stock market. In order to
better understand this target audience,
we’ve placed customer questionnaires in
stores and conducted phone interviews.
But,” Shaun admitted, “there is luck in-
volved, as we rely on a lot of gut feeling.”

“To attract these people,” he continued,
“we drew on the promotional support of our
GM Jan Smith and midday man Robert
Roberts, who helped us stage a large
bumper sticker and TV campaign. We also
gave away trips to fun places, such as Las
Vegas and London. Our theme was ‘The
Music Station,” as we emphasize that pro-
gramming aspect. We play a 50/50 mix of
oldies and currents, but to keep the blend
fresh, I see a need this year to begin em-
phasizing more current music."”’

When asked about the forthcoming
sweep, Shaun said, “To keep our lead we
plan another big bumper sticker campaign

egistering one of the country’s biggest fall '82 Arbitron increases,
KRLB/Lubbock nearly tripled its 25-49 ratings, breaking open
the market’s tight 2 AM-2 FM A/C battle, taking a 5.5 share lead
over nearest competitor KSEL and over a 10-share lead against the

“Some stations play adult music,
but talk to the 18-year-old.”

—Shaun Holly
A W A T R O R ey T
and contest promotions with a springtime
theme. However, we must be careful not to
lose our focus and veer toward a younger
audience, a mistake difficult to avoid when
implementing certain CHR-oriented pro-
motional ideas. We need to have sophistica-
tion and maturity. Some of the other sta-
tions are playing adult music, but are talk-
ing to the 18-year-old. Hiring college kids to
try to communicate to adults only
magnifies the problem. Even our own
young weekenders don’t relate to the oldies
that well — they hardly remember the
Beatles.”

LISTENERS ENJOY M*A*S*H BASH — Among the dozens of parties staged by radio iast week
saluting the final episode of CBS-TV's “M*A*S*H" series was the benefit bash held by
WSTO/Owenboro-Evansville. The station’s tavern party included special drink prices, album and
satin jacket giveaways, combat decorations and large-screen TVs to entertain the crowd. The $2
cover charge and drink revenue went to support the regional rehabilitation center. Shown here
presenting the official commemorative poster is air personality Paul Gregory.

(i
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meetings with the hospital’s development
director and other officials to discuss how
KSL could best meet the goals for informing
and fundraising. It’s through careful plann-
ing that we were able to line up the right in-
terviews and entertainers that lead to a suc-
cessful effort.”

George noted, “Our staff did a tremen-
dous job, and we’re just terribly impressed
with our listeners’ response to this plea for
charity care funds.”

$132,833 Total Tops
WASH Fund Record

WASH/Washington’s annual Children’s
Hospital Campaign broke every previous
station fundraising record, as listener con-
tributions enabled the hospital to purchase
ten important pieces of surgical and
pediatric equipment. The campaign, which
officially ran from Thanksgiving to New
Year’s, continued to bring in revenue until
mid-February, when the eight-year-high
total was released. In all, WASH has raised
some $500,000 for the hospital.

WASH Promotion Manager Carol Som-
mer told R&R how the station was able to
generate such record-breaking response:

Station Profile

GR55

WGR ““GR55"’/Buffalo
464 Frankiln St.
Buffalo, NY 14202
(716) 881-4555
OWNER: Taft
REP: Katz
VPIGM: John Soller
OMIPD: Dave Mason
MD: Jerry Reo
550 kHz
5 kw

"“As the area’s first radio station, WGR has
been a fixture on the Buffalo and western New
York scene for over 60 years. WGR evoived
into a major force in 1970, opting to provide
adults with a variety of service and entertain-
ment features. That evolution continues today
with the changing tastes in radio listening.
GRSS5, boasting the most experienced radio
news staff in Buffalo, is the only station with a
local meteorologist and the longest-lasting
personalities in this area. Afternoon man
Frank Benny's been with us for 16 years,
‘Brother’ Shane’s in his ninth year, and
talkmaster John Otto is nearing 30 years on
GRSS.

“Information is an important key to our suc-
cess. Morning and afternoons offer
newscasts twice hourly, which include com-
prehensive weather, traffic and sports. We
also offer the NHL Buffalo Sabres and a live
morning sportscaster.

“Our music emphasizes oldies from the ‘60s
era, combined with highly-researched current
A/C hits. We've dedicated our weekends to
reliving the past, reviving the ‘Million Dollar
Weekend,' and also featuring Wolfman Jack.”

—Dave Mason

“We tell the listeners what equipment their
dollars are buying and what it’s all used for.
Contributors can even visit the hospital to
see it all. We promised our listeners that not
one cent would be used to pay medical
salaries, administrative overhead, or for
anything else but that equipment. This
pledge was very important, as it really en-
couraged the listeners to respond to the
specific goal — more than they would have
to another charity drive. They liked know-
ing where their money was going, and they
trusted us.

“Early in each hour we talked for 20-30
seconds about the specific piece of equip-
ment we were going for, and during the
third quarter-hour we thanked con-
tributors, without discussing the specific
amount of their gifts. The exceptions were
the big-money contributors, who brought
checks down to the station personally and
delivered them on the air.”

Carol added, ‘“You can’t discount the im-
portance of a child-oriented charity. When
you do something for hospitalized kids,
you'’re 50% home even before you start.
People hate to see children suffer.”

PROGRESS:

Production, Promotion,
News & Sports

Terry Caywood comes to WTAE &

WHTX/Pittsburgh as Promotion/Marketing/Re-
search Director . . . Lori Langholz moves up from
promotion assistant to : 3
Promotion Director at
WTVN/Columbus . . .
More new Promotion
Directors: Reid Holsen
(KPAT/Sioux Falls), and
Dave Fuller (KMBY-
FM/Monterey)
Latest News Directors:
Terry Clark (WNAB/
Bridgeport), Bob DiPle-
tro (WBBF/Rochester),
Carol Crane (KBNY/Boise-Nampa), and Tom
Webb (WGGG/Gainsesville, FL) . . . New Produc-
tion Directors: Dawn Andrews (WHUZ/Hunting-
ton, IN), Bob Ridle (WTAR & WLTY/Norfolk),
Scott Carpenter (WLAM/Lewiston, ME), Bill
Marchiony (WCTC/Nsw Brunswick, NJ), Jeff
Moreau (WWDE/Norfolk), and Phil Conrad
(KISN/Salt Lake Clty) . . . Musical commentator
Eric Gnezda joins WTVN/Columbus from com-
petitor WNCI . . . Patti Payne is named an-
chor/reporter for KOMO/Seattle . .. At
WNAB/Bridgeport, Bob Ritzert is named Sports
Director . . . WLW/Cincinnatl's Sportstalk host
Bob Trumpy wins Ohio's 1982 Sportscast-
er/Sportswriter of the Year . . . WBBF/Rochester's
new talk show host is Toby Gold . . . Francine
Johnson becomes Traffic Manager/Public Rela-
tions Director at WYEN/Des Plaines-Chicago . . .
New WBZ/Boston moming anchor is Dlane
Stern, formerly of crosstown WEEI . . . Fomer
New York Ranger Pete Stemkowskl is now the
afternoon sportscaster on WGBBJ/Long Island
. . . KIMN/Denver newsman Jon Duane moves to
crosstown KPPL . . . Gary Lee joins WCFLIChi-
cago for traffic . . . Former Marquette basketball
star George Thompson is handling color for
WISN/Milwaukee's coliege cager piay-by-play.

Lori Langholz



At E/P/A We’re Right On
Target With A/C Radio

DAN FOGELBERG ”MakeLove
MICHAEL JACKSON “Billie Jean” @& K

KC & The Sunshine Band
“Don’t Run (Come Back To Me)” &

LOU RAWLS
“Wind Beneath My Wings”

B A/C NEW & ACTIVE
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§%3a| BERTIE HIGGINS
| “Tokyo Joe”

SIGNIFICANT ACTION =

BERTIE HIGGINS “Tokyo Joe’' (Kat Fa mly/CBS) 13/11
y 0/0, Medium 2/1, Light 10/9, Extra Adds 1, Total Adds 11, WCCO, WSRZ, WHBY, WHBC, WTRX, WISM-FM,
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WPEG Automates

To Success

he fall ’82 Arbitron was not a monumental success for Black or
Urban radio in most markets. Yet there were notable achieve-
ments worth calling to your attention. WPEG/Concord, NC (near
Charlotte) jumped four points, moving from 8.0 to 11.9, and I wanted to

uncover just how the station did it.

Automation is not too popular among
some broadcasters; however, in the case of
WPEG, I'm sure that management and
ownership think it’s great. To learn how
automation works at this radio station, I
contacted PD Fred Graham and MD Les
Norman. They explained that they’re using
a form of automation called ‘‘automated
assist,”” meaning that it’s part live and par-
tly on prerecorded taped reels of voice
tracks and music.

Les Norman

Fred Graham

The format used at WPEG is the Drake-
Chenault “‘SuperSoul” program, voiced in
Los Angeles. I asked Fred to fill us in on
how it’s all coordinated. ‘““The way all this
works is the Drake-Chenault people supply
us with tapes on a regular weekly basis.
This automated programming package in-
cludes music tapes and voice tracks. There
are basically two reels of current music:
one reel contains the best current music

available — the hits — and the second reel
contains other current music, including
some album cuts.

“People always ask me why our station
sounds so different from the other local
stations. It’s because some of our music is
selected out in California and some is selec-
ted here by Les and myself. It’s a com-
bination of East and West influence.”

I asked Fred what was so special about
WPEG's format that it picked up almost
four share points this last book. “The num-
ber one thing is our music. We do contin-
uous music sweeps, and we were the first in
this area to do that sort of thing. Another
thing that certainly helps us is that we’re
on FM in stereo. Most of our competitors
are on AM. We've also got good announ-
cers, live and on tape. when we first started
this format we received complaints about
no announcer giving the time or the names
of artists and songs. We don’t have that pro-
blem with announce reels these days.”

The Live Factor

Fred elaborated on the station’s live/
automated combination. “I do a live-assist
program from 6-10am. I'm live from 6-9am
and at 9 we start the automation until 7pm.
At 7 Les Norman goes live until 10pm. Star-
ting at 10, it’s automated until 6 the next
morning.”

I asked Fred to explain the station’s news
presentation. ‘“We're affiliated with the

ACTION

Changes are happening across the country in
the programming ranks. It was announced last
week that WWDM/Sumpter, SC Program Direc-
tor Barbara Taylor has resigned from the
Station. No reason was given for her hasty
departure, and no replacement has been named
as yet.

XHRM/San Dlego has had some more move-
ment. Informed sources told R&R of the
dismissal of midday personality Tim Blackwell
and the demotion of Program Director Jeffrey
Von Sutton to an air position only. These
changes were insituted by owner Willie
Morrow. Stay tuned!

The Young Black Programmers Coalitlon
announced the date of tis “Dave Clark Ap-
preciation Roast & Toast.” The function will be
held in Houston on May 14. The actual hotel! site
has not yet been announced. I'm sure they'll
have a great turnout for Dave. Dave was the first-
ever black record promotion person in the coun-
try and probably the world! Dave is well respec-
ted by all in this industry. By the way, Happy
Belated Birthday, Dave. Dave Clark just
celebrated another birthday on March 6, 1983.
Through my very loyal contacts and through
some personal research, | was abie to pinpoint
Dave's date of bith — which he won't tell any of

us. Are you ready? Dave was born on March 6,
1913. God biess you Dave from ali of us here at
R&R.

While on the subject of Memphis, sister station
WHRK (K97) recently won a local award for the
production of a 30-second TV commercial. The
WHRK commercial features K97 personalities
Herb the K, Jimmy Smith, and Doc Jones, plus
42 extras. It was awarded first place among local
TV spots at the Memphis Pyramids presentation
last month at the Peabody Hotel, being judged
the best of 32 entries in the category for 30-
second local TV spots with a production budget
under $5000. Station personnel developed the
idea, and it was produced and directed by Dana
Harmon, WHRK's Creative Services Director.

More changes in the city of Chicago at WJPC.
Music Director Gwen Gibson is no longer with
the station. | had the pleasure of having Gwen
work under my direction a few years back at
WVON & WGCI, and she was a true asset. We
know she'll land on her feet.

KACEI/Los Angeles has lost midday personality
Kim Amidon to Urban-formatted KUTE, also in
L.A. This is the second hiring of a female KACE
employee by Inner City Broadcasting!

Don't forget, if you have any station news,
pass it along and we'll take it from there.

dwalk VP Ruben Rodriguez, and Fields.

WBLS WELCOMES DIMPLES — Richard ‘Dimples’ Fields recently completed a 30-city
promotional tour in support of his third Boardwalk effort “Give Everybody Some,” and visited
WBLS/New York en route. Pictured (I-r) are WBLS Program Director Frankie Crocker, Boar-
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Sheridan Broadcasting Network. We use its
service at 7, 8, and 9am. The national news
is recorded five minutes before the hour
and played back at the top of the hour. After
each Sheridan newscast we bring in our
local newsman John Tunstoll. John keeps
very informed about what’s newsworthy in
Charlotte, Concord, and other mountain
areas. It's very simple, but that’s the way
wedoit.”

WPEG-98..

Local Music Selection

At this point, I spoke to MD Les Norman
about the details of WPEG’s music. ‘“Num-
ber one, we try to work extremely close
with the Drake-Chenault people, in par-
ticular, Bob Laurence. What I try to do is
keep abreast of the best music that’s
available nati6nally and locally. The
Drake-Chenault people have their forms of
research about current music, so I try to
supplement what they don’t put on our
music reels — what they miss, but we feel is
happening here, we add locally. When it
comes to adding new music, those cuts that
were not programmed on the actual auto-
mation system during our live-assist pro-
gramming, we spin them live.”

Les further explained how he does his
live-assist programming. “I combine the
music supplied by Drake-Chenault on our
current reels with the things that we’ve
chosen to add musically. Since we know
what time a particular song will end, we
can put the automation system on hold and
make a perfect insert of a pre-selected
piece of music. We have indicators that let
us know when any record on the system is
ending — this way, the music never drops
out on us. Things like this help us continue
to sound as live as possible at all times. By
the way, we use turntables and disc when
we insert live music.”

Does anyone see to it that this music is
presented with a good tempo flow? ““Yes,
they do that out in California. There are
times that I will add a song in between two
others to help the flow or the mood of the
music being played.”

Les added that his market favors a cer-
tain kind of sound. ‘“This market goes for
heavy funk dance-oriented music. They
love uptempo music and I might add, they
seem to like new music. They’re open to
pieces of music that they haven’t heard and
new artists. Ballads are also popular here,
but only the right ballads. I think it’s
traditional that black people will always dig
a ballad, but only topnotch material,
nothing borderline. My philosophy is keep
the tempo up because they like it.”

Winning Through
Breaking Records

Les had these final words. ‘‘Although
WPEG is a automated station, I've noticed
in the last 214 years that there is a system to
playing new music and breaking records. I

feel you must be a leader in your format
and your marketplace to be successful with
your numbers." I couldn’t let that comment
get by without the obvious question. What
about the critics that would say you must
play familiar music to obtain sound ratings
results? “I'd tell them that you first must
know your market and the people you
already reach and the people you hope to
reach. I'm out there in the streets and in the
clubs, and if there’s anything I know, it’s
just listen and your listeners will tell you
what they want to hear. They’ll tell you ex-
actly what they want. People here always
want something new. When we go on some-
thing new first, the stores are calling us to
find out what it is. They also keep me in-
formed on their best-selling product.”

Thanks to Fred and Les for their illumi-
nating comments. Automation with live-
assist seems to have found its niche at
WPEG!

' STATION PROFILE

}-—

WKXI (“*Kixle’")
222 Beasley Road
Jackson, MS 39206
(601) 957-1300

Owner: Tab Broadcasting Corp.
GM: Bob O’Brien
PD/MD: Tommy Marshall

1300 mHz
5000w days 1000w nights

“WKX! is a very community-minded station
and we appeal to all segments of the adult
audience. Our format is unique in that we
play a variety of music. We mix current
product with what we deem to be the best
oldies available. Our oldies are from as far
back as the '50s. We also include things
from the '60s, '70s, and now the '80s.

“Ancther important aspect of WKXI| is our
concern for all members of Jackson, MS.
Our community efforts consist of raising
money for families who have been displaced
by tragedy to voter registration drives.

“WKXI is heavily involved with sports in this
area. We broadcast Jackson State University
football and basketball games on a regular
basis. On occasion we air sports specials
featuring schools like Mississippi State
University and others.

“Our news is a combination of Sherldan
Broadcasting Network and our own local
news. Our News Director is Bonlta Smith, a
graduate of Jackson State University. Bonita
has instituted a program called ‘On The Road
With WKXI," which has become very popular
and effective. The porgram consists of com-
ments from citizens expressing their views
on national and local situations in the news."

Tommy Marshall, PD/MD
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CAROLYN PARKS

The Nashvile Network

Enters Country Arena

Many months ago a Group W representative, Peter Newman, came
into my office to pick my brain on the impact country music was having
nationwide following its post-“Urban Cowboy” peak period. Although he
told me he was doing a research project for Group W, he wouldn’t offer
any specifics. However, late last year when I started hearing about a new

cable network, programmed exclusively from Nashville for the country

music audience by WSM, Inc. in conjunc-
tion with Group W Satellite Com-
munications, the ‘“‘research’ started to
make sense. As of March 7, when The Nash-
ville Network (TNN) debuted in close to
seven million households nationwide via
Westar V, future technology came to stay in

country.
TNN & Radio Target
Same Audience

Although TNN is not a direct competitor
to Country radio, it certainly should not be
discounted completely, since its specialized
form of programming is targeted toward
the same audience that probably listens to
your radio station. In that sense, it is a com-
petitor, just as are all forms of entertain-
ment which entice listeners to turn off their
radios and participate elsewhere. However,
it also could be the biggest boon Country
radio and the country music industry has
had to date if station operators don’t panic
and learn how to use this new technology to
their advantage. But first you have to know
what you're dealing with. To get some in-
sight on The Nashville Network, I spoke
with David Hall, General Manager of the
Network, and Tom Adkinson, who handles
publicity and public relations for the new
venture.

David explains why TNN is unique in the
cable indiistry. “One of the things that
we’re doing with TNN that a lot of the other
services have not done is producing a ser-
vice just for cable. So many of the other
services on the air are dealing with
programming that can be seen in other
places, such as through public broadcasting
or on independent channels. We're also
doing it in stereo so that people will have a
good quality sound. What happens is the
local cable operator installs a device that
hooks up to your stereo much like the
system used by MTV. However, we don’t
anticipate doing simulcasts with radio be-
cause so much of the programming on our
channel is not music and, frankly, to do a
simulcast your expenses run up tremen-
dously. However, if someone were to talk
about putting together a radio network that
would participate in the costs, then we
might discuss it for the future.”

Country MTV In Future?

Another aspect of the future I wanted to
delve into was whether David foresaw a
country-type MTV as being a part of TNN’s
programming. “In the beginning we had
planned on a show that was going to be a
video artist promotion thing like MTV,
maybe a half hour a day highlighting the
top 20 records, but very quickly found that
there was not enough software to make that
work. There’s not right now available the
clip footage that’s available for rock and
roll; but if there were more product avail-
able, we would probably do something like
that in the future.”

Tom filled me in on the type of program-
ming that will be available to TNN
viewers. “Eventually this will be a 24-hour
service although right now it’s on 18 hours a
day with six brand new hours of program-

WKHK/New York air personality Maryann Roque
welcomes WSM, Inc.'s Sr. VP/Broadcasting
Tom Griscom to a recent New York Television
Academy luncheon, where Tom gave members
a sneak preview of The Nashville Network’s pro-
gramming.
ming each day. We have in the can more
than 500 hours of programming and produc-
tion just continues, so that’s at least 13
weeks of every show on the network. For
example, one of the shows, ‘I-40 Paradise,’
is a sitcom, which will feature cameos for
celebrities, who will be on one or two
segments but not a continuing character, so
it will provide a lot of exposure for artists.
‘“‘Another of the regular shows is a live 90-
minute program called ‘Nashville Now,’
hosted five nights a week by Ralph Emery.
Its format combines interviews, perfor-
mances, feature reports, and a chance for
viewers to call in and talk to the show’s
guests. However, on launch night we did a
five-hour, six-location version of that show
which promoted country music entertain-
ment and also gave viewers a hint of what
the -regular fare on the network will be.
Other regular programming runs the
gamut from ‘Dancin’ U.S A.,’ a dance show
hosted by Jacky Ward, to ‘Yesteryear In
Nashville,” an interview show hosted by Ar-
chie Campbell.”

Tying In To Radio

I asked both gentlemen what tie-ins to
TNN radio might expect to encounter, and
Tom mentioned the potentigl for adver-
tising. ‘‘Each cable system that carries
TNN has the potential for selling two min-
utes of local advertising an hour. If a Coun-
try station was looking for a place to adver-
tise in its hometown, one would think a TNN
buy would be very logical, especially at
local rates. There’s also the potential for
working up promotional packages, which
can vary according to a station’s own
initiative, so there would seem to me to be
great potential for radio to become involved
in this project.”

Dave also brought up the cross-
advertising factor. ‘‘We plan to advertise on
radio and, in fact, have already produced
radio spots that are targeted to the radio
market. I don’t think The Nashville Net-
work is going to be a competitor to radio but
rather will make more people aware of
country and what country’s all about so that
more people will reach over and turn their
radio dials over from whatever it is they’re
listening to now. I think it’s a self-feeding
environment because we’re dealing in the
same market with the same demographics;
and as each of use tries to expand our
market, it’s got to benefit the other.”

EDITOR’S NOTE: For more information
on The Nashville Network, see Sharon
Allen’s column this week.

Industry Feedback — Is TNN
A Boon Or Bane?

Since The Nashvllle Network is such a
new venture, it's difficult to predict just what
effect it might have on the recording or radio
industries. However, it's almost a certainty
that TNN will have some sort of impact on
both these factions. We asked a few industry

thing. I've noticed with my own kids that they
aren't always looking at the screen anymore
and that they're listening more than looking
after a few times. My kids are into MTV real
heavy, and that's where they're seeing a lot
of the groups first, but on the other hand,
observers to look into their crystal balls and they haven't given up their radios either.
predict just what that might be. Somehow it's got to be very important to tie
e e T N S the two together"'

BILL MAYNE, PD e ——— e

KASE/AUSTIN LON HELTON, PD
KHJ/ILOS ANGELES

"“Any media that offers a new experience
for listeners or viewers is competing for that
individual's attention in the marketplace.
However, | don't look at TNN as direct head-
to-head competition since they're serving dif-
ferent needs than radio is. | think its country
lifestyle-type programming will promote
country music, although | won't know that for
sure until | see what their programming is.
One of the things I'm going to be looking for
is the quality of the programming . . . to see,
for example, if Blll Anderson will be as effec-
tive as Richard Dawson is on a game show.

“l think it's interesting to note that the
people -selling cable locally all came out of
radio sales and they're selling it at radio
rates. It's going to be a long time before they
figure out how to rate it. Some stations are
probably going to lose out if a buy only goes
three or four stations deep because adver-
tisers will be buying cable instead of those
fringe stations. However, | do think that part
of it is simply because of a certain mystique
which cable has right now . . . it's something
new and it's a video medium. Radio still is
theater of the mind and country music, which
deals in stories and reflections of life, would
be real difficult to do visually.

“Something else we shouldn’t lose sight
of is that radio does something that TV
doesn't, and that is provide companionship.
It's there 24 hours a day and you can take it
with you, which is very difficult to do with
other media. That may be changing, though,
since Sony now has a ‘Watchman,’ a little
portable TV set that people can run around
with. That and other forms of the new tech-
nology are things that radio people are going
to have to deal with in the future."”

"l don't see it as an aiternative hetween
radio and TNN. It's more a choice of whether
to watch primetime TV or a cable network.
Radio listening, especially in L.A., is a lot of
in-car and at work where you don't have ac-
cess to cable, so | think for the most part
people are too busy to sit around and watch
cable during the day. Country radio adult
demographics are out working . . . they're
busy. At night, if you look at Country radio’'s
ratings, there's not much out there anyway.
Most of the country listening you find at night
goes to the FM stereo stations, if anything,
because people use it to relax. So there
might be some competition there.

“l think there's a possibility that TNN can
gain more listeners for Country radio but { think
it depends on how Nashville presents what
they're going to do. Are they going to
present it like they present the Grand -Ole
Opry or in a more modern vein? if nothing
else, there's going to be a lot of sampling,
and if they’re cruising by the channel and see
something that maybe reinforces their stereo-
type of country as being hicks or whatever, it
won't help us. But if they see some of the
really good music that's out there today, |
think it can increase the awareness of coun-
try and probably can help us.

“| can see this breaking a lot of new artists,
because they will be the ones who will have
the videos and be more accessible to do in-
terviews and the game shows on the net-
work. That certainly will help the industry and
might even make Country radio lean a little |
more toward the current stuff because there
will be a greater awareness of it.”

RICK BLACKBURN, SR. VPIGM

B e =2 i == ]
CBS RECORDS/NASHVILLE |

JIMMY BOWEN, SR. VP/NASHVILLE DIV.
WARNER BROTHERS RECORDS

“Viewing it from a record company stand-
point, we see it as a part of our development
stage. | think everybody is aware of the
power that MTV has had in breaking and es-
tablishing a lot of newer artists in 1982. Now
country music in 1982, for whatever reason,
has not been able to break that many new ar-
tists. So when you're talking about a service
that reaches over seven million households,
to me that makes a lot of impact. | see this as
becoming an outlet for our video clips on our
new artists as well as the superstars. We
view this as a supplement to help the industry
go where we need to go.

"“The alternatives aren't very good with
radio playlists shortened dramatically in the
last couple of years. The other thing to con-
sider is that the touring situation is not as
strong as it was three or four years ago as far
as ticket sales and so fourth, so The Nash-
ville Network can be an integral part of a new
artists’ development process.

“However, | don't think radio will ever be
replaced. They went through this in the
'50s when TV came out and everybody said
that radio was dead. Radio is still a mobile
medium. You're sure not going to drive your
car down the street and watch cable or you
won't live long! If any paranoia exists for that
reason then | think it’s ill-founded.

“As we grow as an industry, it's incumbent
on us to work together to make the thing
grow and push forward to where everybody's

‘The great thing radio has going for it is
that there is no timeframe for playing the
music. You can hear it 24 hours a day,
whereas with The Nashville Network you
have to be in a certain place at a certain time
to deal with it. So it's separateness, in a way,
and | think it's a great plus for us. My hope is
that it’s of good quality and shows off country
music at its best.

"] think radio should do just like we're going
to do and use it to the best of our and its
flexibility, and interface with it so that we both
benefit, because without records and radio
TNN will be stuck with a lot of game shows.
They need us as much as we’'ll ever need
them.

“What will probably happen is that even-
tually there will be another channel of all
music, like MTV, although right now we don't
have the videos to support it. WB is planning
a MTV-type of channel for the future, but my
educated guess is that's it's at least five
years away. First of all, MTV has to become
very profitable because it's a tremendous in-
vestment. Video does make sense when
you're talking about starting new acts
because it's cheaper and probably just as ef-
fective as spending the money to tour. We'll
be doing clips on some of our newer artists,
like Karen Brooks, probably early next year.
However, the ones we'll do will not have a lot
of video trickery and smoke bombs because | got enough of the pie to make it a healthy en-
think the music is still the most important vironment."”

_
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Nashville This Week

SHARON ALLEN

You can now add the The Nashville Network (TNN) for cable television to your list
of new entries in the entertainment market. TNN launched March 7, with a special five-

hour edition of “Nashville Now!”’ (The regular format of ‘Nashville Now” is a live

90-minute cablecast every week night.) Ralph Emery anchored the event with hosts
from other TNN shows — namely Ed Bruce, Bobby Bare, Archie Campbell, Wayne
Massey and Jacky Ward — from the Stagedoor Lounge at Opryland Hotel. The launch

night event featured Rosanne Cash and T.G. Shep-
pard from the Savoy in New York City; Tammy
Wynette and Don Williams from Park West in
Chicago; Tanya Tucker and Hoyt Axton from the
Palomino in Los Angeles; Lynn Anderson and
George Lindsey from After the Gold Rush in Denver;
Emmylou Harris and Bill Monroe from the studios of
“Austin City Limits” in Austin; Roy Acuff and Min-
nie Pearl joined by Chet Atkins, Larry Gatlin and the
Gatlin Brothers Band, Ray Stevens, Patti Page and
the Nashville Network Concert Orchestra from the
Grand Ole Opry House in Nashville.

Bobby Bare (left) is shown with WB recording artists the
Bellamy Brothers during a recent taping of “Bobby Bare and
Friends: Songwriter Showcase” for The Nashville Network.

The second show to debut (March 12) for TNN is
‘“Bobby Bare And Friends: Songwriter Showcase.”
Bare’s 60-minute program is part of TNN’s Saturday
schedule, and initially airs three times per weekend
(Sat. 1pm & 9pm; Sun. 1am CT). The pilot show fea-
tures Bare with Tom T. Hall, Lacy J. Dalton and
Dick Feller. Other shows in that series to be aired in
the future combine interviews and performances
featuring both well-known artist/songwriters and ac-
complished songwriters who are not known as per-
formers. For example, these talents have already
taped Bare’s weekly show: Rosanne Cash, Chet
Atkins, Tompall & the Glaser Brothers, John Hart-
ford, Bob McDill, Dickey Lee, Ed and Patsy Bruce
and the Bellamy Brothers. The programs are taped
at Randy Holland’s Bullet Recording Inc. located on
Music Row.

TNN is an advertiser-supported cable television
network owned by WSM, Inc. Group W Satellite Com-
munications handles the network’s sales, marketing
and distribution.

BITS & PIECES: “A nursery on wheels???”
That’s how Shelly West has combined the responsibil-
ities of parenthood with her career. She explains her
reasoning behind this setup by recalling her own
childhood. As the daughter of entertainer Dottie West
and steel guitarist Bill West she remembers her
parents’ rigorous touring schedule sometimes meant
the family would be separated for several weeks at a
time. Thanks to the “nursery on wheels” such is not
the case for Shelly, Allen, and 10-month-old Tess
Frizzell. They’ve hired a babysitter as part of the
road troupe to care for “little one” while her parents
are on stage performing. “It’s worked out great,”
assures Shelly. “I have the best of both worlds — my
family and my career!” . . . Early this year June

Carter Cash had major abdominal surgery at St.
Mary’s Hospital in Rochester, MN. She tried to
recuperate at home, but on February 2, she had to be
rushed to Nashville’s Baptist Hospital for emergency
abdominal surgery where she remained for almost a
month. Her husband Johnny Cash, during that same
time, was diagnosed as having pneumonia. Before
his release he stayed in an adjoining room at Baptist
Hospital for several days. June was released last Mon-
day and from the reports I've heard somebody must
have been awfully happy to have the lady of the
manor returning. She arrived home to find a carpet
of flower petals that led from the car to the front door
of her home. There were orchids on the door and the
house was filled with flowers. Quite a homecoming
celebration, wouldn’t you say! . . . Capitel recording
artist Bob Seger and his Silver Bullet Band perform-
ed at Nashville’s Municipal Auditorium this week.
William Lee Golden attended the concert as did Roy
Orbison, Rosanne Cash and Rodney Crowell. Seger
dedicated ‘Old Time Rock And Roll” to Orbison and
“Shame On The Moon’’ to Rodney and Rosanne . . .
Loretta Lynn’s autobiography and feature film ‘‘Coal
Miner’s Daughter” may become a TV series. She is
also thinking about writing a second book (schedule
permitting) . . . John Anderson has a ‘‘Swingin’ ”’
road show. By popular demand of course. He has to
sing it (“Swingin’ ) at least three times in every
show now. He opens with it, closes with it, and every
time there’s a slight pause a fan screams out a re-
quest for it ... Ricky Skaggs taped ‘I Wouldn’t
Change You If I Could” fer a March airing of “‘Solid
Gold.” He is also one of the artists included in the
mid-March broadcast of PBS’s ‘“‘Country Music
Jubilee” and is slated for a March interview ap-
pearance on ‘“‘America’s Top 10" . . . Tree Interna-
tional President Buddy Killen has signed an agree-
ment to produce Doorkmob recording artist Tom
Carlile . . . Peggy Sue and Sonny Wright have signed
a management agreement with Earl E. Owens,
President of Total Concept Representation,
Inc. . . . Linda Nail and Danny White will appear na-
tionally on the television show “Fantasy” . . . Listen
for background vocals provided by the Osmond
Brothers on Conway Twitty’s new version of the
Eagles’ hit, “Heartache Tonight.”

The Osmonds (I-r) Merrill, Alan, Wayne, and Jay, join Con-
way Twitty for a little backup singing on Conway'’s version of
the Eagles’ hit “Heartache Tonight.”

Country News

This Week’s Guests:
THE OAK RIDGE BOYS

Call Pete Howard or John Peterson {(213)392-8743
228 Main St., Suite R Venice, CA 90291

WWW._americanradiohistorv.com

“YOU CAN'T LOSE”
(WHAT YOU NEVER HAD)
PRODUCED BY MICHAEL CLARK
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3122 SALE STREET, DALLAS. TEXAS 75219-5006 (214) 522-8900
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TRIVIA @ T-SHIRTS @ JERSEYS @ SATIN JACKETS @

Uos Your Pinger’’? join Howard Stemn (WABC), I
the real party Bne | xf Rick Dees (KNS), & Steve Dahl
£26-023-9683 & (WLS)HII Request free package

mr on station letterhead from:
: 1% OFF HOUR ROCKERS, Box 62RR,

Jackie Martling  cost Norwich, Ny 11732

The First Trivia Book Compiled
Specifically For Radio Announcers

‘“It’s Trivia Time!”’

|
|
f
@ Easy To Use (Questions With Answers) [
@ “Curious” Classifications
@ Special Occasion Trivia (Xmas, Super Bowl, etc.) ‘
@ Enough Trivia For Over A Year
{More than 300 prepared Questions & Answers)
@ Grab Bigger Numbers — Through Audience Participation

“It’s Trivia Time!”’

“It's Trivia Time!"'will Not Be Sold In Any Store |
Order Your 1983 Edition Now ;
Order Ahead for '84 & '85, and get a price break! |

SEND CHECK OR MONEY ORDER

1983 — $20.00

6027 Prosperity Drive '83 and '84 — $35.00

Anchorage, AK 99504 ‘83, '84 and '85 — $50.00
Allow 4-6 weeks for delivery  (Prices INCLUDE Postage!) |

Media Marketers, Inc.

RADIO
PROMOTIONAL
MERCHANDISE

COMPLETE MERCHANDISING PROGRAMS
clail Merchandising: “"Rock Stores.” "Country Corners.” ictc
ir-ct Mail: Mail Order. Catalogues. Newsletters. Individualy
Designed for Demographics and Market.

TRIVIA

Rake
Shattle &
Roll

PictureRadio

TOTAL OPERATIONAL ADMINISTRATION
Warehousing and inventory Maintenance. Direct Shipping to
Retailer or Consumer, Computerized Order Processing and BllI

g TollFree Ordering and Customer Service. Complete Product
Procurement Service. In-House Sitk Screening. Top Quality

@ BELT BUCKLES ® BUMPER STICKERS ® VISORS ® SATIN BANNERS ® CALENDARS

SAIASIUd @ SLINS DNIDDOr @ SONW ITJI0D @ SLVH @ SIALVId OLNV @ SNIVHD ATM

. ‘ ' TR'V'A Tlextiles,
== Oldies ID package!'
MARKETING AND PROMOTIONAL SPECIALISTS
' 1ge Development. Logo Enhancement. Product Adaptation.
. Graphic Design. Retail Merchondising and Display Demographic
CONTINENTAL RECORDINGS | R 1 e
210 SOUTH STREET BOSTON.MA 02111 617426 3131 '
Free sample! PROFITABILITY THROUGH STATION PROMOTION
Write on station letterhead to rofit generated on all promolional'lnerch‘mdisc. Etiminates
Contemporary Comedy i Cotecuan. Deceop R4 s Ho e
5804-D Twineing olions,
Dallas. TX 75227
W\ '
R&R MARKETPLACE ADVERTISING 4 CAN DO IT ALL!
: . Call or Write
Payable in advance. Orders must be typewritten and accompanied AIR PERSONALITIES ; .
by check. One-inch minimum; additional space up to six inches' MEDIA MARKETERS, INC.
available in increments of one-inch. Rates for R&R Marketplace You Can Sound Better and 403 Industrial Drive
(per inchy: Get That Better Job. Carmel, Indiana 46032
Per Ingertion 317) 844-6245
1 Time $39.50 Attend ‘‘RADIO 80’’ 3rd year workshop in Kansas City, ( )
8 Insertions $34.00 April 2, 1983. Call now for dates in your city: b, TOLL FREE 800-428-6188
13 Insertions $29.00 John Mack Flanagan MG““‘“
26 Insertions $24.00 (415)992.9070 &= THE RADIO MARKETING AND PROMOTION COMPANY"
Yolume Rates Available
SWEATSHIRTS @ LIGHTERS @ BAGS @
Additional $10.00 per week charge for Blind Box ads.
Wil include logo or other line art on ads of two inches or more r :
i camera-ready art provided. Deadiine for Marketplace ads is Poor (announcer's name)§ 7. n o 0 -
Friday noon, two weeks in advance of publication date. Almanx 0 L \n e rs [
Marketplace ads are non-commissionable. v - P E’Z =
Sme" to: M.rk.tp..“ Your own sta ! ] wrl}crs @n lfeSCafC eTS lOb“'l FREE SAMPLE |SSUE Of radio-s most \ar ?Umu SeriCe'
RADIO & RECORDS 1930 Century Park West :,",:,ﬁﬂ‘; ﬁg:::;ﬁ;?\:ﬂf‘f{s.‘lsr:;r):sqau:cl::;nc::fr:lsi For sample. write on station letterhead to: () L iNers
Los Angeles, Calif. 90067 (213) 553-4330 relevant material. For a Free Sample — P.AN.A 1237 Armacost Ave., #6-R
P.O. Box 85152, San Diego. CA 92138. Los Angeles, CA 90025

Openings

» EAST

WKBR/Manch , NH pting T&R for future full and
part-time. Send to: John Frawley, 155 Front St., Manchester,
NH 03102, (3-11)

On-air talent needed for CHR station. Growing company. Sea
coast area. Short drive to Boston. Rush T&R: Jack O'Brien,
Box 1540, Exeter, NH 03833. EOE M/F (3-11)

WTIC-FM/Hartford, looking for bright, aggressive part-timer,
T&R: Steve Goldstein, WTIC-FM, 1 Financial Plaza, Hartford,
CT 06103. EOE M/F (3-11)

North Eastern CHR, #1 in a Top
15 market, on the lookout for
fresh new talent for all dayparts.
No card readers but no crazies

either. Experience a plus but not
necessary if you're good! T&R:
Radio & Records, 1930 Century
Park West, #456, Los Angeles,
CA 90067.

WHFM/Roch looking for ity news anchor for
momings, females encouraged. TAR: Kelly McCann, WHFM,
344 East Ave., Rochester, NY 14604, (3-11)

Openings

WCPA/Clearfleld, PA evening drive A/C personality.
T&R: Bob Day, 110 Healy Ave., Clearfield, PA 18830. EOE
M/F (3-11)

Help Wanted Management

Program Director-Operations Manager —
Fulltime AM 25-40th market to do Air Shift
MOR sound. Must be experienced with
People, Promotion, Music especially Organiza-
tion and Planning. Salary, plus Bonus on pro-
fitability. T&R: Radio & Records, 1930 Century
Park West, #455, Los Angeles, CA 90067
EOE

CHA station, one of fouwr In CT. Looking for upbest personali-
ty. Excellent production a requiroment. Alt slots avsilable.
T&R: Dan Dubonet, Box 232, Mystic, CT 06365. (3-11)

Long lsland’'s #1 WBLI accepting TAR for fuiltime jox and
news. Bill Terry, 3090 Route 112, Medford, NY 117683. EOE
M/F (3-11)

WKBW radio has an immediate opening for an
experienced air personality. If you can
’shine’’ within the context of a music format.
Rush T&R: Neil McGinley, PD WKBW, 695
Delaware Ave., Buffalo, NY 14209. (3-11)

WSSH-FM is taking applications for potential overnight posi-
tion. Warm and friendly voices. T&R: Mike Colby, 312 Stuart
St., Boston, MA 02116. EOE M/F (3-4)

Openings

WLAN/FMS7 needs Promotion Director. 2 yrs. experience.
Good grasp of the English language. Resumes: Mel Edwards,
252 North Queen St., Lancaster, PA 17603. (3-11)

WTIC-FM/Hartford interested in part-time news people. T&R:
John Elliott, ND, WTIC-FM, 1 Financial Piaza, Hartford, CT
06103. EOE M/F {3-11)

WTIC-FM/HARTFORD is looking for midday talent.
Pleasant voice, one-on-one communicator, abllity
to transiate stste-of-the-art formatics (18-34) into
true p. P skills

NO CALLS. T&R: Steve Goidstein, PD, WTIC-FM,
1 Financlal Plaza, Harttord, CT 08103,

Drad.
T

Fulltime production person: stable solid opera-
tion is looking for clever creative type with a
commercial flair to create and produce com-
mercials for specific clients. We have brand
new state-of-the-art production studio, all the
tools and a reputation for award-winning com-
mercials. Send resume, availability and tape
of production work to: Eric Michaels, Program
Manager, WVMT, Box 620, Colchester, VT
05446. WVMT is an Equal Opportunity
Employer. (2-18)

Openings

SOUTH

Q96-FM/Ft. Myers, FL now looking for morning news man.
Great staff, superb facilities. T&R: Steve McLean, Q96 Bivd.,
Route 22, Ft. Myers, FL 33908. EOE M/F (3-11)

Night Time
Radio Star
Needed Now!

Q105/Tampa Bay, great market,
great station, 1st opening in 2 years.
Most important, programmers that
will help develop your potenfial to the
max. Excellent pay, and benefits. All
replies confidential. T&R: Program-
ming, Q105 Radio, 5510 Gray Stree,
Tampa, FL 33609.

No cdlls please. EOE M/F
A Harte-Hanks station.
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ELECTRIC WEEN/E.
RADIO’S MOST RESPECTED
DJ GAG SHEET SINCE 1970

1! JiM TATE, KTRH, “Here | go for another year (13th).
Wonder who's going to last the longest, you or me?”’

FOR FREE SAMPLES WRITE
= The Electric Weenie, P.O. Box 25-866
Honolulu, Hawaii 96825 (808) 395-9600

7968 Belair Rd.
Baltimore, MD 21236

Sportshorts

® 20-60 second stories
® Revenue generating

For Free Sample and information Kit
Cali or write: (305) 382-3248
P.O. Box 160123, Miami, FL 33118

THE FEATURE SPORTS SERVICE.
¢ Broadcast-ready weekly scripts

Write on station
letterhead

v,

calendar/almanac, trivia, etc.
ALL AIRSHIFT READY'
Box 20093R, Long Beach, CA 90801

Radio’s most complete personality biweekly:
Current artist Bios & update, record facts, daily
Send for sample on
station letterhead:

GOLDEN OLDIES

Thousands of 45s in stock from the 50s, 60s,
70s, and 80s. Write or call for free catalogue:

Records Unlimited

FREE SAMPLE!

"FROM DIAL-LOG, Radlo’s complete show prep service!

To all our subscribers: GOOD LUCK IN THE BOOK.
YOU'VE GOT “THE EDGE"

HUMOR, CONVERSATION, CALLS, CALENDAR & MORE.

DIALL

r“Take Charge” In Your Market! 5

Our custom Promos, ID’s & votce logos will
make your station stand out in the crowd.
An exclustve recording sound process com-
bined with a seasoned big voice L.A. voice-

over professtonal . . . yours from as low as
$50. For free demo tape write: BIGI1.D.'s

(301) 882-2262
(no collect calls piease)

it!

NUKES « 60D & JESUS

4325 N. Lockwood,
Toledo, OH 43612

send check to:
Professional
Desk References. Inc.

8726 DS Sepuivesa Bivd No At
Los Angetes CA 90045

Now Used By: WIBClindlanapolis
® RADIO & TV  DRUGS e« SPORTS

r— CHYCK BUELLS

TIMBERLINE
PRODUCTIONS hits from the 50’s, 60's & 70's and

Box 9541 So. Station, the stories behind them. Send or call
Denver, CO 80209 for your demo tape today.

(303)756-9091

WOULD YOU PAY 1+ PER HOUR
FOR A RESERRGH EXPERT?

Jeff Green's GREEN BOOK catalog of 10,000 songs
categorized by 135 subjects took 7000 hours to
assemble. At only $69.50, that's less than a penny per
hour of research!

Put a research expert to work for you. Jeff Green’s
GREEN BOOK. You've wanted it. Now you can afford

50 Tax and
S 69 A Ups geiivery included
MONEY BACK

GUARANTEE

o JNILINIYAS * S1004 YdV

Do your weekends sound like every
other station? Highlight it inexpen-
sively with well-known personality
Chuck Buell and a strong specialized
program. Each week 3 hours of the

2300 S. Mills; Pomona, Caiif. 91766

%

duily

sEntertalnment News

for

Call for a free trial subscription

sided

Radioe

Bob Rogers (415)641-8426

““Phantastic Phunnies’ -

What would Mom say if she
¢ _thought you were skipping lunch?
i Over 6-7 years of creative

COMEDY material.

For complimentary snack
call (313)434-6142 or write
1390 Arroyo Dr., Ypsilanti, Ml 48197

=

Hilarious! Original!

\:ﬂghly Respected!
- A Proven worldwide audience builder!

‘Quick-quip,’ Topical Humor!! Introductory month’s 500
topical oneiners and ‘BONUS’ . . . Just $2.00!! Phantastic
Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240.

The radio and record industries are big markets to cover with
a limited sales force. So why not put R&R Marketplace to
work for you?

Increase Sales Results

It's a sure way to generate qualified sales leads.
Just call PAM at (213) 553-4330
for more information.

Openings

98ROCK has rere full and part-time openings. TAR: George
Harris, PO Box 4809, Clearwater, FL 33518. No calls. EOE
(3-11)

Iimmediate opening for PD at A/C Class C FM. T&R: GM,
KROK, Box 31130, Shreveport, LA 71130. EOE M/F (3-11})

PD/news snchor for New Orleans news leader, 1280 WGSO.
Rush tape/credentiats: Phil Zachary, 1440 Canal St., New
Orleans, LA 70112. No calls. EOE M/F (3-11)

WOQLT Is accepting T&Rs for future openings. Production a
must. Ralph Carroll, WQLT, PO Box 932, Florence, AL
35631. EOE M/F (3-11)

One person local news department for small market AM/FM.
Helpful to eat, drink, sleep news. T&R: Kris Kelly, Box 780,
Jacksonville, NC 28540. EOE M/F (3-11}

WKIX needs Production Director. Good voice and experience.
Includes airshift. Good bucks. T&R: Joe Wade Formicola, Box
12526, Raleigh, NC 27605. (3-4}

#1 station in town, KEAN105/Country is accepting applica-
tions. Looking for bright talented announcers. Call Bob Shan-
nong (915) 676-7711. EOE M/F (3-4}

#1 Country statién in Mississippi Gulf Coast accepting T&R
for future openings. Jim Tabor, WVMI, Box 4606, Biloxi, Ml
30531. No calls please. EOE M/F (3-4}

PLEASE NOTE:

You may place your ad In the Oppor-
tunitles section by mall or phone. All
openings, Positions Sought and Changes
are free of charge. Simply call us at
(213) 553-4330 with your information,
or mail It to Radlo & Records, 1930 Cen-
tury Park west, L.A., CA 90067. Please
bhe sure to let us know when you have
found a position or fllled your opening.

Openings

WANS-FM/Groenville- Spartanburg, 100,000 watt CHR look-

ing to fill immediate fulltime position end part-time openings.
Call Bilt McCown (803) 224-3424. (3-4)

FM rocker In Kentucky looking
for high energy CHR night jock.

Good production a must. T&R:
P.O. Box 927, Lexington, KY |
40588. EOE MIF

sceapanApRARBARARAse

MIDWEST

Great opportunity for 7-11pm jock. If you have 2-3 yrs. of
hard work to show me, send T&R: Keith Carr, WiZM, PO Box
99, La Crosse, WI 54801. EOE M/F (3-11}

WXML-FM needs sir talent/production person. Minimum 3
yrs. experience. Shift open, waiting for your tape. PD, Box
844, Mishawaka, IN 48544. EOE M/F (3-11)

State-of-the-art. KQDS seeks combo FM studio engin-
eer/part-time announcer. T&R: KQDS, Box 8187, Duluth, MN
55806. EQE M/F (3-11)

PD/morning drive personality. Small to medium
Midwest A/C AM. Fresh, up-beat delivery a
must! Send tape, resume and salary re-
quirements to Radio & Records, 1930 Cen-
tury Park West, #458, Los Angeles, CA
90067.

WABJ, A/C personslity in S.E. MI seeks T&Rs for possible
future openings. Experience and PBP. Ability preferred. T&R:
John Sebastian, WABJ, Box 15, Adrian, Mi 49221, EOE
(3-11)

Openings

WTCH-WOWN/Shawano, W1 needs T&Rs for future con-
sideration. Forward to: Tom Ashenbrenner, PO Box 558,
Shawano, W1 54188, (3-11)

Assistant PD For One Of The
Nations Leading Full-Service
A/C Stations.

We're looking for a mature, hardworking,
detail-oriented team player to join us.
Major or medium market full-service and/
or personality experience is necessary.
State-of-the-art computer and research
experience would be very helpful. This is a
crucial position in our organization. Good
judgment and strong people skills are a
must. Applicants should have a strong
desire to eventually become a TAFT Pro-
gram Director. Send your presentation to:
JACK FITZGERALD, PD, WTVN Radio,
42 East Gay St., Columbus, OH 43215.
An Equal Opportunity Employer.

—

PROGRAMMING DIRECTOR. Contemporary
rock. Includes 10am-2pm shift. Must have PD
experience. Looking for creative, assertive
promotion-oriented person. Competitive
salary and benefits. 95FM, WVIC, 2517 E.
Mt. Hope, Lansing, M1 48910. EOE M/F (3-11)

Opportunities

Openings

100,000 wett C porary Country in beautiful
Northern Mi seeks morning personality. T&R: Rick Stone,
WMKC, 334 N. State St., St. ignace, Mi 49781. EOE M/F
(3-11)

OH market still looking for crestive sir tatent and production.
Excellent facilities and staff. T&R: Kert Radel, WFIN, 101
Sandusky, Findlay, OH 45840. (3-4}

WTUE/Dayton looking for experienced, creative AOR jock for
possible opening. T&R: Dave Luczak, WTUE, PO Box 250,
Dayton, OH 45402. No calls. EOE (3-4)

WNCI/Columbus needs someone to have fun and entertain on
the radio. T&R: Tom Watson, 4900 Sinclair Rd., Columbus,
OH 43229. No calls please. EOE M/F (3-4)

Immediate opening for afternoon drive personality.
WTAO/Murphysboro-Carbondale, iL. College atmosphere.
T&R: 811 Broadway, Mt. Vernon, IL 82884, Attn: Jim
Glassman. EOE M/F (3-4)

Jock/production openings. 24 hour FM in Midwest college
town. No beginners. T&R: Stan Thurman, WJEQ, Macomb, iL
61455. EOE M/F (3-4)

OH river valley area AM & FM combination
seeks News Director to head up two person
department and anchor morning drive news.
Starting salary $11,000 annually. Highly com-
petitive medium market. Good opportunity for
a small market pro on the way up. Send T&R to
Radio & Records, 1930 Century Park West,
#457, Los Angeles, CA 90067.

KMMJ looking for bright announcer with friendly style. Pro-
duction and early evenings on-air. T&R: Dan Arrasmith, Box
1847. Grand Island, NE 68802. EOE M/F (3-4)

Experienced copywriter for WAPL/WHBY. Send resume and
writing sample: Don J. Weir, Box 1519, Appleton, W154913.
No cslls please. EOE M/F (3-4)
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Openings

Looking for some personality Country prosl
who want a good future with a dynamic organ-
ization. No drifters. Midwest medium market.
Send T&R to Radio & Records, 1930 Century
Park West, #453, Los Angeles, CA 90067

Chief Engineer: Busy, active AM & FM.
Four studios, SMC automation, re-
mote/two-way gear, two dishes, future
challenges. Great living on Lake Michigan,
80,000 metro, 90 minutes from Chicago.
Grow with 13-station Midwest Family
Group. Gayle Olson, WSFM/WIRX, Box
107, Benton Harbor/St. Joseph, M1 49085,
(616) 983-3992. (2-25)

WEST

16 Country KBBQ/Ventura, CA is now accepting tapes and
resumes, Send salary requirements. Richard Chase, PO Box
5151, Ventura, CA 93003. No phone calls. (3-11)

KMGG/MAGIC 108 Is looking for AM drive news snchor and
ND. No calis please. T&R: 6430 Sunset Bivd., Suite 418, Los
Angeles, CA 90028. EOE M/F (3-11)

FM100/KYNR, Colorado Springs-Pueblc needs MD/jock.
T&R: Scott Hutchinson, PD, 212 Thatcher Bldg., Pueblo, CO
81003. EOE M/F {3-11})

Openings fulitime aftermoon news/public affairs snd weekend
alr. T&R: Chris Kovarik, 10245 Magin St., Bellevue, WA
98009. EOE M/F {3-11)

Central CA coast A/C has a part-time opening. T&R: Rick
Baca, KUHL, 211 East Fesler, Santa Maria, CA 93454. EOE
M/F (3-11)

KUKI/Ukiah is looking for a fulltime announcer for our growing
organization. T&R: Dave Owens, KUKI, 1400 KUKI Lane,
Ukiah, CA 95482. (3-11)

Production Director wanted: Must do great voice work,
create and write copy, plus one weekend air shift. T&R:
KOGO-KPRI, 8665 Gibbs Dr., San Diego, CA 92123. EOE
M/F (3-11)

Top-notch radio syndicator immediately
needs seasoned engineer with mutti-
track experience. Please send resume
and salary desired to P.QO. Box 18653,
Ventura Bivd,, #173, Tarzana, California
91356

Talk Show Host who's not afraid to stir up controversy. T&R:
Mark Murray, KVOR, Box 968, Colorado Springs, CO 80901.
EOE M/F {3-11)

KBOS/Fresno has full and part-time air openings. CHR or AOR
experience necessary. T&R: Jim Pemberton, PO Box 1101,
Tulare, CA 93275. EOE (3-11)

Go-getter needed for America’s foremost training facitity, The
Radio Broadcasting Workshop. Commissioned placement
Director. Contact: Steve Benson, 505 N. Euclid, Suite 604,
Anaheim, CA 92804. (3-11)

Casper Country KVOC needs T&Rs for future opening. Con
tact: Fred James, Box 2090, Casper, WY 82802. No calls
ptease. EOE M/F (3-11)

KZZP/Phoenix has immadiate opening for afterncon drive per-
sonality. T&R: Randy Stewart, KZZP, 727 S. Extension Rd.,
Mesa, AZ 85202. EOE M/F (3-11)

Rare opening., momings KNBQ/Tacoma-Seattls. Immediate
opening! Send T&R: Gary Bryan, PD, PO Box 5200, Tacoma,
WA 98405. (206) 587-8700. (3-11)

Positions Sought

About to be replaced by satellite. Currently in 54th market. 7
yrs. Country, seeking day shift or production. RUTH (804)
740-1926. (3-11)

Sharp jock seeking position at Urban or Black station. 8 yrs.
behind me. Communications degree. LANCE HAYES (212)
993-0276. (3-11)

High profile personality/adult communicator working in major
market for 11 yrs. seeks morning or afternoon position in
large or medium market, {617) 891-7567. (3-11)

Broadcast engineer, 13 yrs. experience seeks Chief Engineer
position at AM or FM station. Prefer OH sarea. (303)
690-9533. Leave message. (3-11)

News anchor/reporter seeks position at West coast station.
Quaiifications; B.A./Journalism & 5 yrs. experience. Solid in-
terview & conversational delivery. BOB (213) 993-1909.
3-11)

Talented communicator with creative production & ex-
perience in Top 80 market needs gig. JOHN ANTHONY, Box
8363, Toledo, OH 43606. (3-11)

Award winning ND seeks new challenge. References will
show he is worth it. 8 yrs. in business. (307) 235-1483.
3-11)

Positions Sought

Y ped from padded celi. Seeking asylum at & sta-
tion where | can by myself. MARK (703) 368-9659. (3-11)

#1 reted AOR 7-midnight jock. Superstars MD/PD ex-
perience. CHARLIE PARKER (405} 391-3431. (3-11})

Slumping economy has caused RUSS GARRETT a job. Former
PD at WNAB/Bridgeport. Looking for medium/major market
gig. {203) 877-7953. (3-11)

Writer/producer In #1 market looking for on-air position in
News/Sports PBP. Top references, all markets considered.
MATT (212) 252-0645. (3-11)

A/C craftsman with smooth one to one delivery seeks oppor-
tunity with mid Atlantic station. Al markets considered.
Available now. (717) 264-9692 or (301) 524-7694. (3-11)

Hard working, intelligent, proven programmer & adult com-
municator Country, A/C, Oldies. Ready to help you beat any
competition. DALLAS (206) 352-4817. (3-11)

DAVID ALLEN SHAW just left WTTM/Trenton Country. For-
merly WKHK/NYC, WZZD/Philadelphia. Killer production with
sharp razor blade, Jasper Award winning. (609) 396-0180.
{3-11)

National Quality Production, National Quality Voice.
Major market experienced production/air pro cur-
rently employed in million plus metro seeks a home
in the West. Prefer CHR, A/C or AOR. Stable, fami-

ly man, dedicated. Wiil give you your money’s
worth. Top 50 ADis only. For package, call (715)
832-4677, 9-5pCST.

ND with much experience seeks better opportunity. Larger
market, room to grow. (602} 946-6700. (3-11)

19* bribe to the PD who hires this off the wall million doilar
talent for A/C or CHR mornings. WAYNE (502) 459-1481.
{3-11)

NOW AVAILABLE for your team. CHARLIE GREER, formerly
WABC, WCBS-FM, WHAM. Your formst works with an
established personality. (315) 493-1636. (3-11)

3% yr. aggressive announcing pro, victim of recent format
change in Top 10 market. Will put experience in AOR, A/C,
CHR to work for you. ERIC (216) 382-3391. (3-11})

DON POTTER, MD/afternoons at KSLY/San Luis Obispo is
looking for an on air siot at your station. (805) 541-8219,
available immediately. {3-11)

SUSAN FRASER — San Francisco AFTRA/SAG talent —
voiceover actress/announcer/narratorfon-camera talent for
commercials, industrials, print & broadcasting. Free voice
tape. (415) 861-1162. (3-11)

CHR & A/C talent with over 5 yrs. experience including MD.
Creative, responsible & stable family man. SCOTT HOWARD
(219) 745-2467. (3-11)

One to one conversationalist with production skills & winning
attitude. 4 yrs. Top 30 market experience in AOR & CHR for-
mats. (718) 649-2359. (3-11)

BLONDIE & CHRIS MONTEZ said it. Call me. Humor, informa-
tion, trivia, bits, musical knowledge, 10 yr. pro seeks stabili-
ty, security. CRAIG, (914) 331-3166. ({3-11)

Hard working radio joumalist seeks new challenge. 4 yrs. ex-
perience in PA, LA markets. Prefer South, but will relocate.
GARY BAKER (504) 383-8695 or (504) 924-2009. {3-11)

JOHN SAINT JOHN, 2 yrs. at WiFi/Phiiadelphia is looking for
a major market air siot or medium market PD job. Call {215)
825-6348. {3-11)

ZACK SADKIN, WNOK-FM, WORG, being put out of a job by
automation. A/C and CHR experience. Midwest preferred.
{312) 966-5976. (3-11)

Versatile, hard working personality, 9 yrs. experience, seeks
position with A/C, CHR or Country format. Will relocate. Call
J.R. (602) 425-8783 or (602) 896-4086. (3-11)

pwens Major Market
Programmer —
Hot Tracks/CHR

Dedication, Long hours, and pride.
BOBBY CHRISTIAN, 8 years as PD/OM
at WXKX (96KX), WMET, KXKX (now
KPKE), and KUPD. 16 years in radio. 10
years experience in audience/market re-
search. Excelient track record. Top refer-
ences. I'm looking for the opportunity to
join an aggressive rock station with com-
mitment to the future and a will to win.
Phone answers 24 hours: (412)

Positions Sought

CHARLES WALTON, B8 yrs., currently WAPE. Previous:
WFYV, WWGS, WBIT/WDDQ, WVOJ/WQIK, WGGG, WRUF.
28 yrs. old, single, minority. {904} 778-0036 or (904)
264-4523. (3-11)

Attention GMsl Operations Manager, PD, 25 years ex-
parience. A/C, CHR, Urban. Proven winner. Major market,
Medium market, Midwest. PO Box 44292, Cincinnati, OH
45244, (3-11)

Majors only for this moming entertainer. Humor, phones, and
involvement are all a part of this class act. Country, A/C or
CHR. (502) 425-5874. {(3-11)

Newsroom need fresh perspective? New initiative? Enterpris-
ing, aggressive 3 yr. news pro available for Sunbelt station
committed to news. Cali KARL (304) 599-3083. (3-11)

Award-winning copywriter/announcer seeking to relocate.
Samples, resume and one creative kind of guy, now available.
ELOY (512) 682-9621. (3-11)

For sale: 1983 AOR/CHR Program/Research Director. Air.
Low mileage. FM radio. Good track. Whitewalls. Extras. For a
test drive, phone (313) 853-68025. (3-11}

Two yrs. sxperiencs sir personasiity and MD. Anxious to get
back to work. RICK (619) 327-7652. (3-11)

Looking for stable position and longevity at FL or station in
Northeast with Contemporary/Urban format. TOM MURPHY
tormerly WAPE & WRKO. Call (617) 841-1183. (3-11)

Good tight air work. Strong production. Muiti-track produc-
tion experience. BOBBY DEE, Colorado Springs seeks on-air
position. {303) 632-4173. (3-11)

Top 6 market AOR jock. Experience, references. Open to all
markets and situations, especially Western states. (313)
474-1919. (3-11)

0000000000004

JOEL
CASH

is looking. Draws on solid crea-
tive base for witty, disciplined
on-air performance. Strong writ-
t er, producer. Unusually talented
combination of hands-on pro-
gramming ability and insightful
administrative skills. Program-
ming credits: WWDC, WAVA,
WSRS. Production/Concepts:
WMZQ, WPKX. In-depth forma-
tic interests span Country to
New Music. Call anytime (202)
543-5107.

1000000000000c

Make your momings an emotional experience. Characters,
bits, and great phones. Top jock now available. Formerly
WGST, WSPD, WQOK. Call DAVE {304) 788-7226. (3-11)

Looking for air shift in small to medium Midwest market.
Prefer FM CHR or A/C. 2% yrs. experience. Contact: CHRIS
HANSEN (414) 738-3746. (3-11)

22 yr, oid female seeks entry level midnight-8am position in
Pacific Northwest. Some experience. LESLIE SAUCIER, 4034
4th Ave., N. Great Falls, MT 59401. (3-11)

Take a chancel | came through for KWKC/Abilene. | could do
the same for you! A/C, Country experience. Southeast,
please. RUSS BRYANT (205) 798-2607. {3-11)

Experienced PD for A/C or Country. Medium/major markets.
Call RON DENNINGTON afternoon/evenings. (314)
427-4485. (3-11)

One to one communicator, nine yrs. experience including PD
and Production Director. Call MIKE (504) 631-9231. (3-11)

1 want to programl Dedicated, ambitious, excellent creden-
tials with ratings building ideas/inexpensive promotion. Any
market. Let’s talk. Call KEVIN, {309) 764-8296. (3-11)

Country PD and MD looking for Midwest medium market. 4
yrs. experience. Call DAVE (309) 342-4438 or (309)
342-6131. (3-11)

4 yr. pro employed. Looking to step up. Good pipes, produc-
tion. Prefer N.E. but will consider right otfer. Call ANDY GOR-
DON for T&R. (716) 664-4142. (3-11)

g 795-8296.

Bright, young, part-timer in Top 50 market needs a break. Top
50 caliber, tape to prove it. NC/SC/VA, A/C or similar. JAY
(919) 621-5598. (3-11)

2 8 Announced. MICHAEL TURNER, 24, 5 yrs. radio. College,
commercisl, club and multi-track experience. Any hour, loca-
tion, format. (213) 762-23386, (213) 849-0222 x46. (3-11)

Hit a dead end while on my way up. 3% yrs. axperience.
Creative, versstile production and smooth on-air. MARK
(313) 982-2642. (3-11)

HELPI Experi d (8 yrs. +) small market news pro seeks
escape to Midwest medium market. MARK (815) 8956-5887.
{3-11)

You don’'t need an entertainerl Someone who's been assist.
PD/MD. Or do you? SCOTT DAZE, 8 yr. CHR medium market
pro. {402) 333-5581, afternoons CST. (3-11})

Radio active CHR, A/C, AOR personality with major market
PD, operations experience. Dedication, enthusiastic
motivator with references and ratings to match. BRYAN
{215) 493-3370. (3-11)

Positions Sought

2 for 1 salel Get a conscientious news reporter and an am-
bitious sportscaster by hiring just one talented, experienced
broadcaster. SCOTT (516) 692-5188. (3-11)

Major market broadcaster seeks on-alr position with
respected medium-major station. Experience includes news,
production, promotion. Currently Minneapolis. TV/Radio,
weather expertise. JEFF (612) 227-7331, (612) 699-5425.
{3-11)

Attention s AZ markets: Native wants to return. 5 yrs. Cur-
rently #1 medium market. Call MIKE {307} 265-2727, days
MST. (3-4)

BILL HARGREAVES seeks fulltime news; air. All-news, CHR,
A/C, AOR. 10 yrs. Southern CA radio. {213) 622-3444.
{24-hour service), {213) 478-7477, mornings/evenings. {3-4)

Over 4 years A/C, CHR and AOR. Young, ambitious and hard-
working. If you're looking for a team player, willing to learn
call RICK. (307) 234-0879. (3-4)

If you'd like a dynamite MD, top-noich on-air personatity and
production wizard, please call MARK {505) 471-3734. (3-4)

Bright, articulate, talented, medium height. Looking for posi-

tion in the Midwest. Let's talk. MARK LUCKER, announcer,
newsman, production, (612) 2569-12563. (3-4)

Changes

RADIO

Virginia H. Karp hes been promoted to Manager of Public
Relations, Taft Broadcasting.

Joan Kemeny Parus has been sppointed Manager of
Corporated Communications at Taft Broadcasting,

Glenn C. Wilde, formerly Qperations Manager & An-
nouncer at WADR/Remsen, NY has joined WKCG/Augusta,
ME as 6-12mid personality.

Tony Odachowski & Jeff Slatkin join WNBC/New
York, NY sales staff.

Joyce Russell joins the news team at KEBC/Oklahoma Ci-
ty, OK as News Editor.

INDUSTRY ]

Bob Simons has joined Bullet Recording as producer/di-
rector for the Nashville audio/video recording facility.

Alison J. Conted nsmed Public Relations Spacialist for
the Arbitron Rating Company.

Miscellaneous

KPXE/Liberty, TX needs Country music service from all
labels. Send to: Allen Wayne, 517 Travis, Liberty, TX 77575.
(3-4)

WKYX/Paducah, KY is Interested in hearing from all former air
talents. Please call Frank Carvell (602) 554-8255. (3-41

Dates appearing at the end of each listing
signify first week listed.

R&R Opportunities
Advertising

Radio & Records provides free listings (max-
imum 24 words or 3 lines) in Openings, Posi-
tions Sought, and Changes. You may place
your free listing by mail or by phone. R&R will
accept classifieds by telephone Monday
& Wednesday 3-5pm; Thursday & Friday
9am-5pm.
Frequency Rates®

2 Weeks
$20.00
*Must run consecutive weeks.

Payable In Advance

Orders must be typewritten or printed and
must be accompanied by check.

Blind Box ads or Classified Display ads are
$20 per inch (recommended 50 words) per
week, plus $15 per week for postage/hand-
ling. $35 minimum for Blind Boxes.
Deadline for all Opportunities ads is noon
(PST) Thursday.
For Opportunities, call (213) 553-4330 or
mail to Radio & Records, 1930 Century Park
West, Los Angeles, CA 90067.

3 Weeks
$25.00

1 Week
$12.00
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George Williams (214) 343-9205

The Starstation

MAC McANALLY “Minimum Love”
JARREAU “Mornin’
ALAN PARSONS PROJECT "“Old And Wise”

Country Coast-To-Coast

LORETTA LYNN “Breakin’ It"
KAREN BROOKS

“if That's What You're Thinkin’ "
RAY CHARLES '"Born To Love Me"
JOE STAMPLEY “Finding You"
JOHNNY RODRIGUEZ “Foolin

Century 21

Greg Stephens (214) 934-2121

The Z Format

KENNY LOGGINS “Welcome To Heartlight”
MICHAEL JACKSON "Beat It"

YAZ “Only You”

THOMAS DOLBY

“She Blinded Me With Science”

The A/C Format

KENNY LOGGINS “Welcome To Heartlight”
TOTO “I Won't Hold You Back”
MAC McANALLY “Minimum Love”

Super-Country

MEL TILLIS “in The Middle Of The Night"
GAIL DAVIES “Singing The Blues™
WAYLON JENNINGS “Lucille”

BOBBY BARE & LACY J. DALTON

“It's A Dirty Job"

Radio Arts

John Benedict (213) 841-0225

Country’s Best

MEL TILLIS “In The Middle Of The Night”
ROSANNE CASH “It Hasn't Happened Yet”
MERLE HAGGARD “You Take Me For Granted"
WILLIE NELSON

“Little Old Fashioned Karma”

GENE WATSON "“You're Out Doing What . . ."

The Entertainers

LINDA RONSTADT “Easy For You To Say"
LOU RAWL “Wind Beneath My Wings”

Sound 10

PRETENDERS “Back On The Chain Gang”
MICHEL BERGER “Innocent Eyes”

KENNY LOGGINS “Weicome To Heartlight”
ROBBIE PATTON “Smiling Islands”

LINDA RONSTADT “Easy For You To Say”
LOU RAWLS “Wind Beneath My Wings”
LEE RITENOUR w/ERIC TAGG

“Keep It Alive”

Transtar

Chick Watkins (303) 578-0700

HALL & OATES “One On One”

_—m—— —_—

National Music Formats

- Added This Week
Satellite Music Network Drake-Chenault

M

h———————?——————-—————-ﬁ

Bob Laurence (213) 883-7400
XT-40

TOTO *1 Won't Hold You Back”

KENNY LOGGINS "Welcome To Heartlight”
MICHAEL JACKSON “Beat it”

PHIL COLLINS ‘| Don't Care Anymore”

Contempo 300

MAC McANALLY “Minimum Love"
KENNY LOGGINS “Welcome To Heartlight”
TOTO “I Won't Hold You Back”

Great American Country

WILLIE NELSON

“Little Old Fashioned Karma"

CHARLEY PRIDE “More And More"

JOHN CONLEE “Commen Man”

MERLE HAGGARD “You Take Me For Granted”

e e
BPI

John lles (800) 426-9C82
Aduit Contemporary

DONALD FAGEN “New Frontier”
ROBBIE PATTON “Smiling Islands”
MAC McANALLY "Minimum Love"

Country Living

ROSANNE CASH “it Hasn't Happened Yet”’
MERLE HAGGARD “You Take Me For Granted”
MEL TILLIS “In The Middle Of The Night”
WILLIE NELSON

“Little Old Fashioned Karma”

GENE WATSON “You're Out Doing What . . ."
EMMYLOU HARRIS “I'm Movin' On”

WAYLON JENNINGS “Lucille”

BOBBY BARE & LACY J. DALTON

“It's A Dirty Job™

Tanner Musical Spectrum

Kenny Bosak (901) 320-4433
Bright Blue A/C

MICHAEL McDONALD “Playin’ By The Rules”
JARREAU “Mornin’ " -
KENNY LOGGINS “Welcome To Heartlight”

Tanner Country

JOHN CONLEE "“Common Man"

CHARLEY PRIDE “More And More”

MOE BANDY i Still Love You . . .”

ROSANNE CASH “it Hasn't Happened Yet”
MERLE HAGGARD “You Take Me For Granted”

Red Satin Rock

DIONNE WARWICK “Take The Short Way Home”
MELISSA MANCHESTER “Nice Girls”

DIANA ROSS “So Close”

MEN AT WORK “Be Good Johnny”

TOTO "I Won't Hold You Back”

Peters Productions, Inc.

Debbie Welsh (714) 565-8511

Country Lovin’

JOHN CONLEE "“Common Man”
WAYLON JENNINGS “Lucille”
MOE BANDY “I Still Love You . . .”

The Great Ones

ALAN PARSONS PROJECT “Old And Wise”
GEORGE FISCHOFF “Carnival Island”
JARREAU “Momin’ *

MAC McANALLY "Minimum Love”
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Alabama Celebrates Grammy

RCA Records President Bob Summer hosted an L.A. reception for the label’s
Grammy nominees, with a number of company executives on hand. Pic-
tured celebrating Alabama’s Best Country Duo/Group Performance award
are (l-r) group’s Teddy Gentry and Mark Herndon, RCA VP Joe Galante,

and group’s Randy Owen.

Vandross At Grammys

Epic’s Luther Vandross was nominated for best male R&B vocal at the
Grammys. He’s pictured (left) with Epic/Portrait/Associated Labels Sr.
VP/GM Don Dempsey at a CBS post-telecast reception,

Murray Christtmas Gold For Capitol

Anne Murray received a gold album for her *'Christmas Wishes’ LP while
recording a new album in Nashville. Pictured (I-r) are producer Jim Ed
Norman, Capitol VP Lynn Shults, Murray, and Capitol’s Paul Lovelace.

Collins Wraps Up Tour With Gold

Atlantic’s Phil Collins wound up his American tour in Washington, DC, and
was presented with a gold album by label Chairman Ahmet Ertegun. Collins
(left) and Ertegun are pictured just after the presentation.
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Black Radio Regionalized Adds & Hots

R&R/Friday, March 11, 1983

Stations are listed by region.
Hots are listed in order of
their airplay activity.

EAST

WXYVRBaltimore
Tim Watts

none
Hottest:
MICHAEL JACKSON
MEN AT WORK
GEORGE CLINTON
GAP BAND
CASHMERE

WiLD/Boston
Elroy R.C. Smith

GREG KIHN BAND
AL JARREAU
NONA HENDRYX
VISUAL

STEVE SHETO
BAR-KAYS
PHILLIPPE WYNNE
LUTHER VANDROSS
S0S BAND
Hottest:
MICHAEL JACKSON
LIONEL RICHIE
INDEEP

ANGELA BOFILL
EW&GF

WKNOMartiord
JordarvMcLean

NONA HENDRYX
TEMPTATIONS
EVELYN KING
AL JARREAU
BLUE MAGIC
FONZI THORNTON
SIMPLE MINDS
Hottest:
MICHAEL JACKSON
ANGELA BQFILL
SYSTEM
DEBARGE
KASHIF

WNHC/New Haven
James Jordan

EVELYN KING

AL JARREAU
ARETHA FRANKLIN
RITA MARLEY
VISUAL
STARSHINE
DAWSON & DIGGS
PHILLIPPE WYNNE
MTUME

Hottest:

GAP BAND
MICHAEL JACKSON
SYSTEM

CULTURE CLUB
LIONEL RICHIE

WRKS/Now York
Mayo/Quartarons

WD, s
Jos Tamburro
BAR-KAYS
IMAGINATION
VISUAL

ROCKET

ROCKERS REVENGE
SWEET G

SUGAR HILL GANG
MIKKI

Hottest :

INDEEP

EW&F

GEORGE CLINTON
WEATHER GIRLS
DEBARGE

WAMOPHtsburgh
John Anthony

PEABO BRYSON
TYRONE BRUNSON
FATBACK

DIONNE WARWICK
Hottest :

ANGELA BOFILL
MICHAEL JACKSON
LIONEL RICHIE
CASHMERE
DEBARGE

WOOK/Washington
Chris Gardner

KLEEER

DIANE RICHARDS
AL JARREAU

LOU RAWLS

RAY, GOODMAN & BR
MELBA MWOORE
Hottest:
HICHAEL JACKSON
DEBARGE

EW&F

CHAMPAIGN
LIONEL RICHIE

WKY

SOUTH

WVEE/Atianta
Scotty Andrews

SMOKEY ROBINSON
BAR-KAYS

BLUE MAGIC
SECRET WEAPON
PRINCE

ONE WAY

ROCKERS REVENGE
EWsF

EVELYN KING
JEFFREY OSBORNE
JOE SAMPLE

JOE SAMPLE
THOMPSON TWINS
TYRONE BRUNSON
RICHARD JON SMITH
POINTER SISTERS
SOUL SONIC FORCE
Hottest :
CHAMPAIGN
ANGELA BOFILL
INDEEP
CASHMERE
DEBARGE

WAOK/Atisnta
Larry Tinsiey

505 BAND
FATBACK
ROCKERS REVENGE
CHI-LITES

HIGH INERGY
BAR-KAYS
INSTANT FUNK
EDDY GRANT
Hottest :
MICHAEL JACKSON
EWLF

LIONEL RICHIE
GEORGE CLINTON
DEBARGE

Donnie Simpson Teddy Black

none none

Hottest : Hottest:
DEBARGE MICHAEL JACKSON
MICHAEL JACKSON DAZZ BAKD

GAP BAND O'BRYAN

PATTI AUSTIN
MUSICAL YOUTH

WHUR/Washington
Oscar Flelds

CHOCOLATE MILK
NILE RODGERS
MTUME

IMAGINATION
KLEEER

JOHN HENRY MILLER
Hottest:

MICHAEL JACKSON

SMOKEY ROBINSON
EW&F

KNOW/Austin
Selby Edwarda

MICHAEL JACKSON
CHANGE

FATBACK
TEMPTATIONS
Hottest :
ANGELA BOFILL
HALL & OATES

EWeF
JANET JACKSON

WATV/Bimingham
Ron January

PRINCE

22 HILL
ALICIA MYERS
RAY PARKER JR.
TEMPTATIONS
GRACE JONES
COMMODORES
MARCUS MILLER
DIONNE WARWICK
Hottest :
LIONEL RICHIE
GEORGE CLINTON
DEBAFGE
MICHAEL JACKSON
EW&F

WENNBImingham
Gene Wiss

MTUME

Hottest:

MICHAEL JACKSON
GEORGE CLINTON
YARBROUGH/PEOPLES
GEORGE HOWARD
LIONEL RICHIE

WPEG/Chariotte
Les Norman

SPYDER-D
EVELYN KING
BAR-KAYS
DYNASTY
IMAGINATION
Hottest:
MICHAEL JACKSON
DEBARGE
LIONEL RICHIE
GEORGE CLINTON
EWLF

WGIViCharlotte |

Hal Harrill '

STEPHANIE MILLS
MELBA MOORE
FONZ1 THORNTON
‘TEMPTAT IONS
ENCHANTMENT
Hottest:
MICHAEL JACKSON
GEORGE CLINTON
DEBARGE

LIONEL RICHIE
EWLF

WNOO/Chattanoogs
Smokin’ Sam Ervin

none
Hottest :
GEORGE CLINTON
SUGARHILL GANG
QUALCRANT SIX
MLLLE & DUKE
JONZUN CREW

WOIC/Columbis, SC
Mickey Amold -

MCFADDEN & WHITEH
PEABO BRYSON
AL JARREAU
DIONNE WARWICK
FATBACK

EVELYN KING
SEQUENCE
Hottest :
MICHAEL JACKSON
GEORGE CLINTON
FOUR TOPS

EWAF

ANGELA BOFILL

K104-FM/Dallas
Terri Avery

ANDRE CYMONE
THOMAS DOLBY
CHAMPA IGN
BETTY WRIGHT
DEBARGE

NEW EDITION
Hottest:
MICHAEL JACKSON
LIONEL RICHIE
GEORGE CLINTON
ANGELA BOFILL
ZAPP

KRALYHouston
Steve Harris

LOU RAWLS

RAY PARKER JR.
YARBROUGH/PEGPLES
MTUME

GEORGE HOWARD
Hottest:
MICHAEL JACKSON
GEORGE CLINTON
PEABO BRYSON
JOHNNIE TAYLOR
EWGF

KMJQ/Houston
Greg Mack

TYRONE BRUNSON
KLEEER

SYSTEM

MARCUS MILLER
O' BRYAN

CON FUNK SHUN
IMAGINATION
Hottest :
MICHAEL JACKSON
GEORGE CLINTON
HALL & OATES
EWLF

LIONEL RICHIE

WM Jeckson
Cerl Haynes

MTUME

HALL & OATES
PRINCE

BLUE MAGIC
Hottest :
GEORGE CLINTON
JANET JACKSON
MUSICAL YOUTH
FREEDOM

ORBIT

WKXVJackson
Tommy Marshall

JANET JACKSON
BROTHERS JOHNSON
FORREST

DIONNE WARWICK
MELBA MOORE
QUADRANT SIX
TEMPTATIONS
Hottest :
MICHAEL JACKSON
LIONEL RICHIE
RUFUS

DAZZ BAND
CEORGE CLINTON

WPDQ/Jacksonvilie

Marc Littie b

CASHMERE
TYRONE BRUNSON
CHANGE
PHILLIPPE WYNNE
TEMPTATIONS
LANIER & CO
KIDS FROM FAME
BOBBY BLAND
AL JARREAU
RITA MARLEY
Hottest :

GWEN MCCRAE
DEBARGE

GEORGE CLINTON
HALL & OATES
CULTURE CLUB

WJIAX(95X ) Jacksonvilie
[

Steve Fox

THOMAS DOLBY
GRACE JONES
FATBACK

XIDDO

GREG KIHN BAND
POINTER SISTERS
PEABO BRYSON
MELBA MOORE
JACKIE MOORE
OSE'

SUGAR HILL GANG
Hottest :

GEORGE CLINTON
STEVE ARRINGTON'S
TYRONE BRUNSON
QUADRANT SIX
PRINCE

KJCB/Latayette
Bestrice Evans

STEVE ARRINGTON'S

CHAMPAIGN
MELBA MOORE
T-CONNECTION
MTUME

AL JARREAU
JAKKY BOY
‘TERRY BURRUS

S08

BROTHERS JOHNSON

BAND

TIME

Hottest :

GEORGE CLINTON
MICHAEL JACKSON
EW&F

©'BRYAN

KASHIF

KOKY/Ltle Rock

Todd/Young

[

BLUE MAGIC
PEABO BRYSON
DREAMGIRLS
EDDY GRANT
IMAGINATION
ATTITUDE
CHI-LITES
Hottest :
GEORGE CLINTON
MICHAEL JACKSON
SYSTEM
CHAMPAIGN
KASHIF

WLOU/Loulavitie
Neal O'Rea

AL JARREAU
JACKIE MOORE
PRIVATE EYE
CECIL PARKER
EDDY GRANT
CAPTAIN ROCK
IMAGINATION
FATBACK

ARETHA FRANKLIN
Hottest :

DEBARGE
INSTANT FUNK

MICHAEL JACKSON
DAZZ BAND
GEORGE CLINTON

KANB/Memphie
Floyd Blackwell

MICHAEL JACKSON
GEORGE DUKE
SLAVE

Hottest:
MICHAEL JACKSON
O'BRYAN

INDEEP

DAZZ BAND
GEORGE CLINTON

WDIAMemphls
BIlt Adkins

GLENN JONES
KASHIF

DONNA SUMMER
TYRONE BRUNSON
L.V. JOHNSON
ENCHANTMENT
LITTLE MILTON
Hottest :
MICHAEL JACKSON
GEORGE CLINTON
O'BRYAN
CHAMPAIGN

7Z HILL

WHRK (K97 yMemphis "

Jimmy Smith

VISUAL

GEORGE DUKE
HARRY RAY
EVELYN KING
PATRICK SIMMONS
MELISSA
TERRY BURRUS
Hottest :

KASHIF

AL JARREAU
PRINCE
CHAMPAIGN
MICHAEL JACKSON

WEDRMiam|
Leo Jackeon

none
Hottest:
MARGIE JOSEPH
BOBBY NUNN

SOUL SONIC FORCE

EW&F
DONNA SUMMER

WJJSS/Lyunchburg, VA

Lad

Goins

NAIROBI
SUGAR HILIL. GANG
K1DDO

MAN

PARRISH

ANDRE CYMONE
CHOCOLATE MILK
Hottest :
MICHAEL JACKSON
DEBARGE

PATTI AUSTIN
EWLF

GEORGE CLINTON

WBL X/Mobiie

Michael J. Alexandes

none

Hottest:

MARGIE JOSEPH
MICHAEL JACKSON
EWLF

ZAPP

DEBARGE

WVOL/Nashvitie
Fred Hervey

CHI-LITES
MARY JANE GIRLS

DIONNE WARWICK
HALL & OATES

POINTER SISTERS
MICHAEL JACKSON

WGCUChicago
Richard Pegus '

INSTANT FUNK
ENCHANTMENT
CHI-LITES
LAKESIDE
MICHAEL JACKSON
SYLVESTER
PATRICK SIMMONS
VISUAL

MAXINE SINGLETON
ATTITUDE

SYSTEM

BETTY WRIGHT
MELBA MOORE
BAR-KAYS

HIGH INERGY
Hottest:

GEORGE CLINTON
MICHAEL JACKSON
HALL & OATES
LIONEL RICHIE
Juicy

MELBA MOORE

RAY PARKER JR.
EWLF

Hottest :
MICHAEL JACKSON
MICHAEL JACKSON
LIONEL RICHIE
EW&F

WUF TICKET

WCNC
Frank Balley

JOHN HENRY MILLER
JACKIE MOORE
CHANGE

FATBACK
CHI-LITES
DREAMGIRLS
T-CONNECTION
SALSOUL ORCHESTRA
PATRICK SIMMONS
K1DDO

JERRY KNIGHT
Hottest :

MICHAEL JACKSON
MUSICAL YOUTH
DAZZ BAND

SMOKEY ROBINSON
TAVARES

EWLF
NEW EDITION DEBARGE ZAPP
TOTO) ANGELA BOFILL
KURTIS BLOW GAP BAND
SWEET G
AL JARREAU
VISUAL
NONA HENDRYX
Hottest :
LIONFL RICHIE
SYSTEM
C-BANK
EWLF
SOUL SONIC FORCE
MIDWEST yowcnos  wotiemsans
Lee Michaste Megic/James
WJIPCIChicago INSTANT FUNK INSTANT FUNK
Bebe D'Bansna HIGH INERGY COMMODORES
MTUME AL JARREAU
KASHIF
CHANGE STEVE ARRINGTON
:ICHAEL JACKSON EL WATUSI Hottest :
S;t:‘ "0025 Hottest : DAZZ BAND
3 Asonx FORCE  gooprE ANGELA BOFILL
Lz 3 R:EAU DAZZ BAND DEBARGE
DO:N:A Lin ZAPP MICHAEL JACKSON
s SUMHER GLENN JONES HALL & OATES
NYC PEECH BOYS
:g:ssht:ésﬂ 93FMICleveiand
ALBERT COLLINS waﬁi:ﬂ"“" Cormtelic?
SANTANA Bria TEMPTATIONS
X;fg:ﬁ:~ GEORGE CLINTON AL JARREAU
DEBARGE O vobie eae

AMUZEMENT PARK
CECIL PARKER
CHOCOLATE MILK
FON21 THORNTON
MARY JANE GIRLS
Hottest :
MICHAEL JACKSON
DEBARGE

DAZZ BAND

HALL & OATES
SYSTEM

WINMOIKC leveland
Erik Stone

SALSOUL ORCHESTRA
ATTITUDE

SOS BAND
CHANGE

KOOL & THE GANG
NONA HENDRYX
Hottest :
TAVARES

MARVIN GAYE
DAWSON & DIGGS
WHISPERS
AMUZEMENT PARK

l New & Active . . . See Page 56

WVKO/Columbus
Kirk Bishop

AL JARREAU
CHAMPAIGN
Hottest:

LIONEL RICHIE
EWLF

DEBARGE
MICHAEL JACKSON
SMOKEY ROBINSON

WDAO/Dayton
Lanktord Stephens

RAY PARKER JR.
ARETHA FRANKLIN

SLAVE

TYRONE BRUNSON
FATBACK

DAWSON & DIGCS
Hottest :
MICHAEL JACKSON
GEORGE CLINTON

STEVE ARRINGTON'S

WGPR/Detrolt
Joe Spencer

TEMPTATIONS
MARY JANE GIRLS
POINTER SISTERS
RICHARD JON SMITH
STEVE SHETO

RAY PARKER JR.
BOBBY BLAND
CHANGE

CONTACT
Hottest :

GEORGE CLINTON
ANGELA BOFILL
LIONEL RICHIE
EBONEE WEBB
MICHAEL JACKSON

WORQ/Detrolt
Brian Whhe

PEABO BRYSON
AL JARREAU
STEVE ARRINGTON'S
BAR-KAYS

GLENN JONES
PATRICK SIMMONS
KOOL & THE GANG
Hottest :

EWLF

GAP BAND

GEORGE CLINTON
MICHAEL JACKSON
DEBARGE

WJILB/Detroit
Jamaes Atexander

MICHAEL JACKSON
ARETHA FRANKLIN
GLENN JONES

AL JARREAU
Hottest:
MICHAEL JACKSON
DAZZ BAND
DEBARGE

LIONEL RICHIE
HALL & OATES

WLTH/Gary
Dana

WLUM/Milwaukee
Jack Rsndall

WILLIAM HART
LOU RAWLS
BLUE MAGIC
OCIE III
GEORGE DUKE
Hottest
ANGELA BOFILL
INDEEP

HALL & OATES
CHAMPAIGN
WILLIAM BELL

AL JARREAU
PARIS

PHILLIPPE WYNNE
JOHN HENRY MILLER
DAWSON & DIGGS
BLUE MAGIC
Hottest:

MICHAEL JACKSON
LIONEL RICHIE
HALL & OATES
ANGELA BOFILL
JANET JACKSON

WEKWMGrand Rapids
Frank Grani

‘TERRY BURRUS

AL JARREAU

MTUME

INSTANT FUNK
DYNASTY
TEMPTATIONS
CHERIL

FALCO

MELBA MOORE
MONTANA & THE SEX
Hottest :

GEORGE CLINTON
O'BRYAN

SOUL SONIC FORCE
ELLIS HALL JR
GOODIE

WTLC/indianapolis
Jay Johnson

RAY PARKER JR.
BLUE MAGIC
BAR-KAYS

PEABO BRYSON
COMMODORES

EDDY GRANT
TREACHEROUS THREE
JOHN HENRY MILLER
MONTANA & THE SEX
Hottest:

MICHAEL JACKSON

O'BRYAR

LIONEL RICHIE

The theme cut:

“LOU'S BLUES"

From CBS-TV's Lou Grant.

The dream cut:

“TOO HIP FOR THE ROOM"

Moving into Top 10 rotation.

R&R JAZZ /30

DREAMS AND THEMES:

The cutting edge of hit music.
6 great all-star cuts.

PATRICK WILLIAMS.

On

Produced by Patrick Willlams and Hank Cicalo

PCM Records.

(Pretty Commercial Music).

ww M
Kermit Crockett

LOU RAWLS
MTUME

THOMAS DOLBY
FATBACK
POINTER SISTERS
KIDS FROM FAME
Hottest:
GEORGE CLINTON
EWef

O'BRYAN

TONEY LEE
INDEEP

KMJIM/SL. Louls
Quincy McCoy

TEMPTATIONS

AL JARREAU
©O'BRYAN
MICHAEL JACKSON
PRIVATE EYE
BETTY WRIGHT
DIONNE WARWICK
Hottest:

GRACE JONES
CON FUNK SHUN

ZAPP .

ONE WAY
GEORGE CLINTON

WZENFM/SL Louls
Ajoy Kemp

TEMPTATIONS
MARY JANE GIRLS
CHILL FACTOR
ROY AYERS
FATBACK

LOU RAWLS
Hottest :
MICHAEL JACKSON
GEORGE CLINTON
DAZZT BAND
DYNASTY
WHISPERS

WVOlToledo
Maxx Myrick

o

RAY PARKER JR.
TEMPTATIONS

KOOL &

THE GANG

BOBBY NUNN
Hottest :

GEORGE

CLINTON

MICHAEL JACKSON
DEBARGE

LIONEL
INDEEP

RICHIE

BOBBY NUNN
EDDY GRANT

LITTLE MILTON
BCBBY BLAND
LOU RAWLS

RAY PARKER JR.

Hottest :
MICHAEL JACKSON
HALL & OATES
MUSICAL YOUTH
MELBA MOORE

MANCHESTE

SALSOUL ORCHESTRA

BEN HARNEY & SHER

WYLD-FW/New Orieans
Brute Baliey e

DAWSON & DIGGS
DIONNE WARWICK
LANIER & CO
RODNEY FRANKLIN
CHI-LITES
CAIN/RED PARROT
Hottest :
MICHAEL JACKSON

WAILFM/Now Orleans
Barry Richards

AL JARREAU
CHANGE
YARBROUGH/PEOPLES
RAY PARKER JR.
BAR-KAYS

HIGH INERGY
MEN AT WORK
Hottest :

EW&F

DEBARGE
ATTITUDE
GEORGE CLINTON
MICHAEL JACKSON

WPLZ/Petersburg
Hardy Jay

TYRONE BRUNSON
FATBACK

MELBA MOORE
BAR-KAYS

SECRET WEAPON
ONE wAY

STEVE ARRINGTON'S
T-CONNECTION
DONALD FAGEN
MARCUS MILLER
STEPHANIE MILLS
DIANA ROSS
Hottest :
MICHAEL JACKSON
ANGELA BOFILL
DEBARGE
CHAMPAIGN

HALL & OATES

WANT/Richmond
Kirby Carmichsei

WHISPERS
SYSTEM

GLENN JONES
TEMPTATIONS
X1DDO

EBONEE WEBB
FATBACK

DIANA ROSS
TYRONE BRUNSON
CHANGE

DAWSON & DIGGS
CHAMPAIGN
Hottest:
MICHAEL JACKSON
DEBARGE

GEORGE CLINTON
LIONEL RICHIE
EWLF

WTYOY/Rosnoke
Franclscs Stewan

STEVE ARRINGTON'S
MARVIN GAYE
GLENN JONES
Hottest:

MICHAEL JACKSON
GEORGE CLINTON
LIONEL RICHIE
ANGELA BOFILL
DAZZ BARD
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March 11, 1983

EARL KLUGH & BOB JAMES/Two Of A Kind (Capitol)
DAVE GRUSIN/The NY/LA Dream Band (GRP)

GROVER WASHINGTON JR./The Best Is Yet To Come (Elektra)
GEORGE HOWARD/Asphalt Gardens (Palo Alto)
CASINO LIGHTS/Live At Montreux, Switzerland (WB)
RODNEY FRANKLIN/Learning To Love {Columbia)
AZYMUTH/Cascades {Milestone)
STANLEY TURRENTINE/Home Again {Elektra)
SPYRO GYRA/Incognito (MCA)
PATRICK WILLIAMS/Dreams And Themes (PCM)
JIMMY McGRIFF/The Groover (JAM}
KILIMANJARO/Two (Philo)
DAVE TOFANI/Manhattan Carnival (Telestar Cassettes)
KEVIN EUBANKS/Guitarist {Musician/Elektra)
TANIA MARIA/Come With Me (Concord)
BILL EVANS/The Paris Concert (Musician/Elektra)
JOHN KLEMMER/Finesse {Musician/Elektra)
RON CARTER/Etudes (Musician/Elektra)
HERBIE HANCOCK/Quartet (Columbia)
CHICK COREA/Again And Again {(Musician/Elektra)
MARK MURPHY/The Artistry Of (Muse)
SCHEER MUSIC/Rappin’ it Up (Palo Alto)
BLUE WISP BIG BAND/Butterfly (Mopro)
MEREDITH d’AMBROSIO/Little Jazz Bird (Paio Alto)
SARAH VAUGHAN/Crazy And Mixed Up (Pablo)
DAVID MATTHEWS ORCHESTRA/Delta Lady (GNP/Crescendo)
RED RODNEY/The 3 R’'s (Muse)

BOY KATINDIG/Midnight Lady (Pausa)
PHIL UPCHURCH/Revelations (JAM)
PETER ERSKINE/Peter Erskine {Contemporary)

WWDM/Sumpter

C-BANK
GLENN JONES
CHAMPAIGN
MELBA MOORE
NEW EDITION
RICHARD D.
Hottest:
MICHAEL JACKSON
GEORGE CLINTON
STEVE ARRINGTON'S
TYRONE BRUNSON
KASHIF

FIELDS

WANM/Tallahassee
Jose Bullard

O BRYAN
TEMPTATONS
GREG KIHN BAND
PATTI AUSTIN
TREACHEROUS THREE
MARY JANE GIRLS
EDDY GRANT
Hottest :
MICHAEL JACKSON
INDEEP

GEORGE CLINTON
LIONEL RICHIE
DONNA SUMMER

WTMPTampa
Jim Rhinehart

GREG KIHN BAND
ELLIS HALL JR
CAPTAIN ROCK
FATBACK

LITTLE MILTON
CHAMPAIGN
CULTURE CLUB
SLAVE
TREACHEROUS THREE
DIONNE WARWICK
AL JARREAU

CON FUNK SHUN
RAY PARKER JR.
Hottest :
GOODIE

OSE'

DEBARGE
BAR-KAYS
JANET JACKSON

WAAA/WInston-Saiem
Jue Jackson o

GEORGE HOWARD
GEORGE DUKE
DREAMGIRLS
MAXINE SINGLETON
EVELYN KING
PEABO BRYSON
TEMPTATIONS
Hottest:

ANGELA BOFILL
MUSICAL YOUTH
KASHIF

MICHAEL JACKSON
EWLF

WEST

KDAYLos Angeles
Jack Pafterson

GEORGE DUKE
DAWSON & DIGGS
AL JARREAU
Hottest:
MICHAEL JACKSON
EWLF

LIONEL RICHIE
INDEEP

DAZZ BAND

KACEAos Angeles
Alonzo Mikker “

CHAMPAIGN
CHARLES EARLAND
INSTANT FUNK
SHAK A TAK
PHILLIPPE WYNNE
ANITA BAKER
FATBACK
MAHOGANY
THUNDERFLASH
IMAGINATION

ICE T

Hottest:
MICHAEL JACKSON
LUTHER VANDROSS
CASHMERE
INDEEP

KASHIF

KDIA/Oskiand
Jott Harrison

GEORGE HOWARD
TYRONE BRUNSON
PRINCE

DAWSON & DIGGS
INSTANT FUNK
PATTI AUSTIN
Hottest :

JANET JACKSON
DEBARGE
GEORGE CLINTON
GAP BAND
MICHAEL JACKSON

KUKQ/Phoenix
Steve Smith

BAR-KAYS
TEMPTATIONS
JONESES

AL JARREAU
TERRY BURRUS
GEORGE DUKE
NONA HENDRYX
Hottest:
ANGELA BOFILL
SYSTEM

DAZZ BAND
CHAMPAIGN
O'BRYAN

KPOP-FM/Sacramento
Bilt Juftrios

PEABO BRYSON
TOTC

KENNY LOGGINS
TOM PETTY
Hottest:

EWAF

CULTURE CLUB
GREG KIHN BAND
DIANA ROSS
PHILLIPPE WYNNE

XHRM/San Disgo
Duff Lindsey

FATBACK

AL JARREAU
INSTANT FUNK
CHANGE

RAY PARKER JR.
CHOCOLATE MILK
MARCUS MILLER
SOUL SONIC FORCE
Hottest :

GEORGE CLINTON
MICHAEL JACKSON
LIONEL RICHIE
DAZZ BAND

EWGF

KSOL/San Mateo, CA
Bernie Moody

CON FUNK SHUN
ROBERT WINTERS &
POINTER SISTERS
DIONNE WARWICK
IMAGINATION
BAR-KAYS

PRINCE

ATTITUDE

AL JARREAU

HIGH INERGY
Hottest :
MICHAEL JACKSON
DEBARGE

MARGIE JOSEPH
LIONEL RICHIE
MUSICAL YOUTH

(J) indicates Black reporters
also contributing to Jazz Chart.

RADIO

JAZZ REPORTING STATIONS: WYBC/New Haven, Mark Jordan; KSAX/Dallas-Ft. Worth, Bob Stewart;
WDBS/Durham, Rob Gringte; WMGI/Gainesville, FL, Albert Jiles; WLOQ/Orlando, Paul Gerardi; WBBY/Columbus, OH, Tim
Hodges; WJZZ/Detroit, John Hill; KTWN/Minneapolis, Tom Pelissero; WXFM/Chicago, Jim Walsh; KKGO/Los Angeles, Cal
Milner; KJAZ/San Francisco, Dick Conte; KJZZ/Seattle, Jeff Hanley.

www americanradiohistorv com
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worrest [ mosT ApoeD 8T HOTTEST
MOST ADDED warrest M most ADDED MIDWEST HOTTEST [l MOST ADDED SOUTH Waylon Jennings (RCA) e John Anderson (WB)
i hn Anderson {(WB} ayloniJenmngs
. i John Anderson (WB) Waylon Jennings (RCA} Jol : Alab (RCA)
WB John Anderson (WB) Waylon Jennings (RCA) k Emmylou Harris (WB} abama
Emmylou Harris (WB) Emmylou Harris (WB} Alabama (RCA)} '
Vit THERS DA ST b
WWODWKZZ
WRKZFM WIEN-AMFM WKW WEMSFM xcsm wIzKFm KPLXFM KIKKFW he VA KYXX
WYNKFW yrchburg,
Hershey, PA Syrscuse, NY Fliet, Mt Indlenspoiie, IN Minot, NO o Sirmingham, AL DalteafFt Worth, TX  Houston, TX Odesss, TX
) J0eeY ROCRIGUE2
ROSARNE CASH REACERRACGARD) LS A e BATLON JENNLHGS LLOYD DAYID FOSTER Y GALWAY & SYLYIA SELLY wEST SHELLY wEST TOM JONES
WANAFM JOMN COMLEE WAYLOM JENNINGS ueLh on Ows Moines. 1A "jv:ozo;m: nes LEGH IVERETTE LEON EVERETTY ". A GENE WATSON SHELLY WEST JOHN COMLEE ROSANNE CASH :::Jmm ROSANNE CASH
Albany, NY SHELLY wEST FOSANNE CASH Akron, ROSAMME CASH WILLIE NELSON PORTER WAGONER i WAYLON JENNINGS 8.J. THOMAS MERLE HAGGARD WAYLON JENNINGS CEON EVERETE VERN GOSDIN
MOE BAMOY EMMTLOU HARRIS ML TILLIS EWMYLOU KARRTS BARE & DALTOM EMMYLOU HARR S BILLY SHAN EMMYLOU HARRES LEON EVERETTE LOUSE MANDRELL rottest: PORTER WAGOMER EMTLOY IS L TILLIS
MEL THLIS JOE STAMPLEY LEOM EVERETTE KAREN BROOKS GENE WATSON MEL TILLIS DAYID ALLAN COE SELLY wEST WAYLOM JENNIMGS DAVID ALLAN COE GUS HARDIN RICKY SKAGGS GUS RARDIM X3 PORTER WAGOMER
JERAY LEE LEWIS Hottest: PUME BOYS L DINETT € BARE 4 DALTON LEON EYERETTE ottest: JOMN COMLEE LEOM EVERETTE EMMYLOU HARR S Hottest: JANIE FRICKE ROMNIE WC DOWELL Mottest:
LEON EVERETTE IO ANDERSON MEL TILLIS o o TOM JONES Hottest: JOHN AWDERSON Hottest( mvvunvm WARVEL FELTS JOS ANDERSON ROGERS & EASTON SO AMDERSON
OSANNE CASH ALABAMA WATNE CARSOM R o T2 ey ROGERS & EASTOM DO Tn 1L LT A Sl OAYID WILLS CoNwAY THITTY ALABAMA KLTFM SELLY wEST
£00Y ARNOLD BELLANY BROTHERS ROEL oo RS RICKY SKAGGS ROGERS & EASTON GEORGE JONES CONMAY TwiTTY oA AN COE BILL ANDERSON LEE GREEMMQOD JOMNY LEE Houston, WERLE & WiLLIE
PUMP BOYS & DINETT ROGERS & EASTON WRAY B'OY':NS ﬁt&:ﬂ’;ﬁ?fm ROGERS 4 EASTOM EARL THOMAS CONLEY ~ TANYA TUCKER WILLIE MELSOM BIL'LIE :Lutxm o eSO ROGERS 4 EASTON ;:‘M‘:;‘;ms
BHLY wALKER JANIE FRICKE LEE DRESSE ABAM RAY CHARLES SKAGG: ALABAMA BGB SEGER
ol potres e sm«"'u?‘:;m(u REBA 1 ENTIRE o an;cs BOYS gggs t EA:Vm ;Auw'::m SABAN KHEY-AM Hottest:
Gl 20 b SHELLY weST DAY AAN WAYE ol El Paso, TX MERLE & WILLIE
FOUR GUYS waAR ALABAMA Kansss City, MO " XAREN BROOKS WXBOFM LEE GREEMOOD wKiX
NN IE Do Worgamown, WY B.J. THOMAS XBMA KwuT KEBCFM . ROSANNE CASH Bristol, VA 0 COMLEE ALABARA Rateigh-Dusham. MC
ot est Qs ol ™ wwWwwFN Font Dodge. 1A EMYLOY HARR IS Oktehoma City, OK ¥ Tt EMMTLOU HARRIS €0 BRuCE
ED BRUCE GHRLEY PRIDE OWRLEY PRIDE Bismarck, Detwrolt, Ml ' JONY CASH I vt ROSANME CASH LEOM EERETTE 100y LEE S (S
PORTER WAGOMER TOM JONES ROSANNE CASH KAREN BROOKS LEON EVERETTE wHiTES MEL THLLIS
JON CONLEE WILLIE NELSON (=0 WATLON JENNINGS PHIL EVERLY SHELLY WEST GENE WATSON x%z :‘5' a Beaumont, TX RICKY SKAGGS ROSANKE CASH WOKFM ROSANME CASH
GHARLEY PRIDE Hottest: KiX108 GUS HARDIN BARE L DALTOM WL TS DAYVIO ALLAW COE = Hottest: DAVID WILLS Jacksonville, FL SO COMLEE
ME BANDY RICKY SKAGGS Washington, DC WIAQ PORTER WAGONER DAVID ROGERS MERLE HAGGARD ENMYLOU HARRIS GUS HARDIN GEORGE JONES 8ARE & DALTOM J0MANY ROOR |GUEZ
SO ANDERSON Chicago. L Hottest: KAREN TATLOR CWRLEY PRIDE WAYLON JENN INGS KASE YOUNGER BROTHERS ROGERS & EASTOM DARLENE AUSTIN Mone AP BOYS L DINETT
GEORGE JOMES LLOYD DAVID FOSTER LTSS T ANDERSON o e WILLIE WELSOM ek e Tson Austin, TX LOUISE MAMDRELL 808 SEGER WYVOR ALEXANDER Hottest: LOUISE MAMORELL
wXKw ROGERS & EASTON HANK WILLIAMS JR o= AR RIDGE BOYS Go (s Hottest: ZELLA LEWR . JOHN COMLEE ALABARA B AROE RSO JOHN_ ANDERSON EARL THOMAS CONLEY ~ LORETTA LYMm
Alerttown, PA TANYA TUCKER RALPH MAY RICKY SKAGGS ARG WILLIARS R COMKIE FRANCIS WEALE & mILLIE RONNIE OUNN WAYLON JENN INGS LLOYD 0AVID FOSTER 10N ANDERSON Wottest: BELLAMY BROTHERS ALABANA Hottest :
SAM REELEY S JOHN ANDERSON Hottest: JANIE FRICKE 0AK RIDGE BOYS JOHN ANDERSON
CONWAY TwITTY B.4. THOMAS PRUETT 4 ROBB INS KAREN TAYLOR EMMTLOU HARR IS JOMN_ ANDERSON
WAYLON SENNINGS Hottest: FoaT o) Tom JONES b T ALABAMA BILL ANDERSON DAVID WILLS COMWAY TWITTY GEORGE TIONES LEE GREEMWCDD RICKY SKAGSS
MCE BANDY WHN ROGERS & EASTOM ALABAMA LEOM EVERETTE HWANK WILL TAMS R BUEBA TALBERT GEME WATSON GEORGE JONES KXYL LEE GRE ENWO00 ALABAMA CONWAY TwJTTY
JOMN COMLEE Now York, NY ALABAMA JANIE FRICKE FOUR GUYS GEORGE JONES Hottest: BARE L DALTON ROGERS & EASTON Brownwood, TX REBA MC ENTIRE WOKK TANYA TUCKER
BILLY swAn JANIE FRICKE WCXFAMFM EMMYLOU HARRIS KO ANDERSOM rottest: o ARDERSON OAK RIDGE BOYS Moridian, MS BOBRSECER
BIG AL D‘r"""" WAYLOM JENNINGS oA Rlogf Bors Detrolt, Mt rottest: TN EARL THOMAS COMLEY JOHN ANDE RSON €D BRUCE KAREN TAYLOR :Mum T
€5 Cit REBA MC ENT IRE PHIL EVERLY UBE-FM IO ANDERSON WANK WILL (AMS JR ALABARA LEOM EVERETTE
Hottest: GLEN CAMPRELL gmw‘m on MERLE HAGGARD BELLAMY BROTHERS Lansing. M PORTER WAGONER GEORGE STRAIT Hottest: WFNC HE BANDY WRNL
{0m MoERSN LARRY GATL (W WMZOFM y WAYLOM JENN INGS ROGERS & EASTON L TS WEL TILLIS JONY RODRIGUEZ CONmAY TWITTY Faywtioviie, NC COEE ety Richwmond, VA
LABAMA tottest: sahington, 1 Son B.4. THOMAS J0% ANDERSON o con
LARRY GATLIn 0OLLY & BiLLit h ks o e wlév":m o mucem ROSANNE CASH ROGERS & EASTOM LLOYD DAYID FOSTER MOE BANDY AMP BOYS & DINETT  B.J. ThOMAS
GEORGE STRAIT ConmAY TwITTY UMY ROORIGUEZ L33 G e Lovise - WILLIE NELSON KOMA AR EMMYLOU HARRIS PORTER WAGONER GNeY waLF KAREN BROOKS
Qs HARDIN SViA ROSANNE CASH CLATE RS LLOYD DAYID FOSTER Chy, OK TR NAYLON JENNINGS trest: vottest : LORETTA Lyaw
DON WILL 1AKS WILLIE KECSON Ay o AERsoN WOHK VERN GOSDIN L3z LEOM EVERETTE COMNAY T TTY ANC WILLIAKS JR QS HARDIN
GEORGE JONES GEME WATSON s RICKY SKAGGS Fort Wayne, IN MERLE HAGGARD ROSANME CASH KIOVFM Xv00 GEME WATSON WRITES IANIE FRICKE SO COMLEE
N A Hottest: S o GEORGE JONES KAREN TAYLOR EARL THOMS COMLEY Sloux Fatla, 80 Tolas, OK wEZLFM Hottest: ALABAMA
Alcona R COMWAY Tt TTY S0P LEE ROGERS 4 EASTOM MERLE & WILLIE Hottest: SHELLY mEST () GEER Charveston, §C EARL THOMAS COMLEY  JERRY REED 808 SEGER
WIXLFM ROGERS & EASTOM GEORGE STRAIT TOM JONES TANYA TUCKER JOHM_ ANDERSON Hottest: WAYLON JENNIHGS GARY MACK ALABAMA MERLE & WILLIE EARL THOMAS COMLEY — KKYX
£ Youns Newton, NJ ALABAMA LARRY GATLIN ROGERS & EASTON RONMIE MILSAP GEME WATSON ML TILLIS PORTER NAGOMER OAX RIDGE BOYS San Amtonio, TX
DAVID ALLAN COE BELLAMY BROTHERS WWWE REBA MC ENTIRE €0 BRUCE MICKEY GILLEY MEL TILLIS JERRY LEE LEWIS DAVIO ALLAN COE SHELLY wEST
STEVE MANTELL ) PHIL EVERLY 0AK RIDGE BOYS Cloveland, OH WKKO-AMWFM e OAK RIDGE BOYS TAMMY WYNETTE LT ROSANME CASH WAYLON JENNINGS oM JONE S KSSN WKEHFM EDOY ARNOLD
WAVLON JENNENGS BARE & DALTON Duluth. MN CRYSTAL GAVLE (GEORGERS TRALLY TANTA TUCKER ZALIt fnﬁ;?‘ MERLE MAGGARD WARTY ROBBINS Lirtie Rock, AR Motle TAL :.‘.‘22."?’2:‘
LEON EYERETTE JOE STAMPLEY JOAN COMEE CONWAY TwITTY JOHNY LEE Hottest: WILLIE MELSON EMRTLOY HARRIS o
ROB_ PARSONS YOUNGER BROTHERS WWVYA CONNIE FRANCIS WARTY ROBE (NS RICKY SKAGGS T e EOOY ARNOXD €L TILLIS weAP JONIONES FRIZZELL & WeST e o3
tjtwyi :A;xm -:cx;v cwsu Wheeling, WY EMMTLOU HARR IS GENE WATSON IO ANDERSON :Ec-( - o DY erinE CAYVID WILLS LEON EVERETTE Ft Worth, TX Mlgmf“ WE':RSAL‘O“ ifs
SUSAN STRYKER FrTea TR EMMYLOU HARRI S pat L C Oy e : Omahe, N8 JCEORCE IS TRAMY (SR 3 C3 TRED SELLY WEST LLOYD DAVID FOSTER  SAM NEELEY OARLENE AUSTIN
vortest: BB SEGER PHIL EVERLY ROGERS & EASTON oo OYATIANTGok GLEN CAMPBELL B0BYSECER A o JOW ANDERSON GWRLEY PRI0E PORTER WAGONER votrest: rottest:
JOMN ANDERSON ALABAMA BILL AMDERSON ALABAMA 0B PARSONS WCUZ-AMFM KAREN BROOKS EMMYLOU HARRYS E3 I CI8 LLUL = ROMNIE WC DOWELL MERLE HAGGARD YOUNGER BROTHERS RICKY SKAGGS mcxz SKAGGS
gnssgss:m JONNY LEE ::v(aovs :Rgmm 8.1, THOMAS ottesti! Grand Rapids, M m_f?’“i BILL AMDERSON KTTS-AMFM JORNY LEE EMMYLOU HARRSS ;"‘:: . 1%;%'&? :;‘,‘J H S comeEr
LE HAGG) : BANDY tast:
PORTER WAGOMER ?fftﬁl :([f;ou MEL TILLLS %(:I%“ w:‘ims COMLEY  ROMNIE MC DOWELL [CONw A VATSITTY :‘fm CARSON Springheid. MO xm“. Py g‘:ﬁ“;‘ﬁ,&':s ;&; JONES JOMN_ AMDERSON ALABAMA £0 BRUCE
GWRLEY PRIDE WILLIE NLLSON BELLAMY BROTHERS JOH COMLEE RICKY SKAGGS YOUNGER BROTHERS JERRY LEE LEWIS w WALTES GEORGE € s o LT st ALABANA
wKYG oA s WHK aallrlar GEORGE sTRAIT s DR el nATLON JENNINGS YERLE_ HAGGARD o Tt s
GEORGE JOM GAIL DAVIES DAYID WILLS WILLIE NELSON KRMO-AMFM
o o Porkersburg, WY LEEveREiie Cleveland, OH i, (EZTn RenCeY oo o) EvemL0u )5 €L THLIS Chartotie, HC OAK RIDGE 80YS WLWLEM “ i
Sattimors, J0 A LEOW EVERETTE AYID ALLAN Womgomery, G2
MOE BANDY Hottest: WAYLOM JENNINGS WAXX ROGERS 4 EASTOM wTso BUBBA TALBERT BARE § DALTON ED (3 R OB wea
&M"rt r:gi ROSANME CASH JOHN ANDERSON SHELLY WEST Eau Cisire, W1 BELLAMY BROTHERS Medison, Wi Hottest: GENE WATSON HANK WILLIAMS JR BARE L DALTON wavm Lowisville, KY L::‘;'E:wf“ None
A MERLE HAGGARD ALABAMA KAREN BROOKS OAK RIDGE BOYS BELLAMY BROTHERS Hottest: GAK RIDGE BOYS 0AYIO WILLS Groenvitie, MS
ottest: SARE & DALTOM KAREN BROOKS BARE & DALTON GENE wATSON ALABAMA BARE & DALTON JANIE FRICKE RICKY SKAGGS LOUISE WANDRELL ROSAMNE CASH 57 &9 Erenroulrats oYKW
JOW ANDERSON OAYID mILLS ROMNIE WC DOWELL Forrest: OAYID wiLLS LEOK EVERETTE HANC WILLIAKS IR 100 ANDERSON o GO EE WILLIE NELSON WAYLON JENNINGS GUY SHAMMON GEME WATSON wi
GEORGE JONES LEON EYERETTE PORTER WAGOWER RICKY SKAGGS D‘(Mll: ALLAN COE RALPH MAY ALABAMA BELLANMY BROTHERS ic( STAMPLEY GENE WATSON KAREN BROOKS MIKE LUNDSFORD & w amem Dl DAI;H)CI“ Tompe/SL Pote, FL
CRYSTAL GAYLE Y AR LTS QEE TOUNGER BROTHERS ROMNI w LOUISE MANDRELL o5t VID ALLAN
ALABAMA o w1 PR WATLON JENNINGS ": Bay, Wi otrest: £ 56 oowe NS LG L JORPNY ROOR IGUEL wILLIE WELSON HAZARD "L TILLIS
AKX RIDGE BOYS JONY LEE wYn wHITES LEOM EYERETTE X GEORGE JONE S KFDMHFW RICKY SKAGGS MEL TILLIS COMWAY TwITTY NARVEL FELTS QWRLEY PRIDE
OAK RIDGE BOYS Wililamsport. MD IO LEE MCCOY & HICKS WAYLON JENNINGS EARL THOMAS COMCEY  wXCL s Jore ANDERSN YOUMGER BROTMERS RICKY SKAGGS Hottest: DAVID ALLAN COE
GEORGE STRAST EDDY ARNOLO LEON EVERETTE OAK RIDGE 8OYS Peoria, & WIL-AMFM U ROGERS & EASTOM BILLY WALKER JOMN AMDERSON JOMN AMDERSOM ROSANNE CASH
WhawFM B.J. THOMAS WCGUFFEY LANE wa— ;ﬁ"ﬂ" ROSANNE CASH MERLE & WILLIE St Louts, MO MERLE MAGGARD RONNIE MG DOWELL Hottest: DOLLY & WILLIE MANK WILL IAMS JR m.::&nsou
Bangor, ME KAREN BROOKS SAM NEELEY 1CKY SKAGGS el ROSAMME CASH L TILLIS NN JO ANDERSON ALABAMA
HAZARD (Cakumbus JON SO ANOERSON RICKY SKAGGS EMMYLOU HARRIS VERN GOSDIN :::J‘:::Sm * GEORGE STRAIT WAMZFM BILL ANDERSON LARRY GATLIN
OAx RIDGE BOYS WFIL EMHYLOU HARRIS JERRY LEE LEWIS CEORGERSTRANY EARL THOMAS COMLEY WILLIE NELSON TOM JONES SO COMEE JON COMLEE Louteville, KY TOM_ JONES w-mn
EMMYLOU HARRIS . PA JERRY LEE LEW)S LOUISE MANORELL As;’ff:‘-zsv JOMN ANDERSON WBCSFM LLOYD DAYID FOSTER LOUISE MANDRELL ROSAMME CASH WCOS-AMFM :&« WILLIAMS JR DAYID ALLAN COE SELLY WEST
preTsTRomTES Ehhs e plion T WILLIE NELSON ALABAMA Miweukve, Wi DAYID wiLLS oM JONES Columble, 8C - EMMYLOU HARR TS WSIKFN
:onm(n BROTiERs  OAK AIDGE BOYS m:” »Lzlnsgzv MELE HAGGARD ROGERS & EASTON PN DARLEME AUSTIN AV IYRGCERS Fonitysdl} -
MCGUFFEY LANE CSYICATCIN BRICE HENDERSON G G KFGO S ST - s "s MICKEY CLARK ‘“LE,M © WEBC-AMFM WAYLON JENNINGS e )
MDA RONSTADT 8-, THams GENE mATSON s cicasy Fargo, NO %k:.(.usn mn.:“vx RSON Terre Houte, N OOMNEE FRANCIS S C Hottest: None West Paim Seach, FL
aron P BAIRCIENTIRE LEON EVERETIE mATLUM JENN | NGS L2 e PaTea el @ EMNN0y HARRIS TG LT Grosnvifle, JOH AMDERSOM
SO ANDERSON JERRVISEED ottest: (A Gl EYLOU HARR 1S lachonnpalin, 40 rorvest: JOPY LEE s G uart Qs Ean S O ANDERSON LEON EYERETTE ALABAMA KAREN TAYLOR
BELLAMY BROTHERS  ROWNIE XC DOWELL JORN_ ANDERSON G anrs GENE WATSOM VERN 6050 SO ANDERSON HANK wiLLIAMS R WAYLOW JENNINGS (GENE uATSON BELLAMY BROTHERS EMMYLOU HARRI S HICKEY CLARK wsM WAYLON JENNINGS
EARL THOMAS COnLEY ~LOUISE MANRELL ACABAMA SAYLON JENMINGS . BELLAMY BROTHERS OAX RIDGE B0YS LEONLE VEREVTE ALABAMA JERRY LEE LEWIS OAX RIDGE BOYS Neetwitte, TH GEME WATSOM
GEQRGE STRAIT GLEN CAMPBELL JERRY REED JERRY REED WARTY ROBB ING CHARLEY PRIDE Drens GENE WATSON JERRY LEE LEWIS ROGERS & EASTON L TILLIS €D BRUCE OAVID ALLAN COE
PORTER WAGOWER LORETTA LYme OAK RIOGE 8OYS G215 0 g LEON EVERETTE R OAK RIDGE 80YS b CETEr (3 OAK RIDGE BOYS DAVID WILLS JOE STAMPLEY LEON EYERETTE
Feliviesy SELLY MEST e DAYID ALLAN COE o e ANIE FRICKE wher eyt etg et KEN TR OR KLLL MGE BROY EMITLOU HARRIS
KAREN BROOKS RICKY SKAGGS ubbock
wano EXed o " e e Pookwana k. egseosto lowaotmon | WM g e el AT N
Hottest: Hottest JOHNY LEE SHELLY wEST : ROSANNE CASH .
Sarre, VT comaay TeiTTy wio WONE e 3 B DON WiLLIAMS woay 10w CoLEE ALABAMA . RICKY SKAGGS ot e T rottest: SN ANDERSON
WILLIE WELSON Wiilsmaport, PA Dayton, OM ories GEORGE JONE S Minnsepolis, MN KAREN TAYLOR Al ey WAYLON JENNINGS EARL THOMAS COMLEY BT SN CONWAY TWITTY SHELLY WEST
YOWGER BROTERS  BLLIE NELSO Ay THITTY S e AONLE DU LEON EVERETTE SHELLY ST e g RICKY SKAGGS JOY RODRIGUEZ
TERRY HENSLEY DOLLY & WILLIE JOH COMLEE CHARLEY PRIDE ooyl ROGERS & EASTON WILLIE NELSOM RICKEY CLARK KTPKFM EARL THOMAS COMLEY  LOUISE MAMDRELL eapoNE ] JOHN ANDERSON YOUMGER BROTHERS.
ey e o MOERSON ooy ROORIGUED peres LA GO o e FRIce R Dot e theTiey Heeia ks einfigaveol MTLON JEn NS Sone sones Tou s
RALPH WA Ao St ROGERS 4 EASTON FOSARRE Chn COm1E FRNEIS BARE 4 OALTON BARE 4 OALTON
EMMTLOU HARR IS WEEP TOM JONES MERLE HAGGARD WAYLON JENNINGS DAYID WILLS CORLTERS Hottest: Q162
WYVON ALEXANDER Pivsburgh, PA n;:-sv. ason Hottest: rottest: Hottest: JOE STAMALEY :0'" AMDERSON WNOE-AM n Winchester, VA
ROSANNE CASH . SO ANDE GEORGE JOWES JOH AMDERSON JOB AMDERSON 10 COMLEE LA ORGE JONES Now Orteans .
rottest: TOM JONES CONMAYRTH 1T CONWAY TwITTY GEORGE JOMES BELLAMY EROTHERS @S HARDIN RICKY SKAGGS et VERN GOSDIN
BELLAMY BROTHERS LOUFSE MANDRELL RICKY SKAGGS RICKY SKAGGS BELLAMY BROTMERS ROGERS & EASTON CHANT ILLY ROGERS & EASTON ROGERS & EASTON DAYID ALLAN COE SHELLY wEST
ROGERS & EASTON S0 MERLE L wiLLIE IO ARDERSON ROGERS & EASTOM ALABANA SO LEE - SHELLY wEST KAREN BROOKS
Ko o ooe BELLAMY BROTHERS ROGERS & EASTOM JORRNNY LEE B.J. THOMAS . ey
JOHN ANDER MERL
0AK RIDGE BOYS AT e DAYID WILLS ROSAMNE CASH
ROGERS & EASTON jroghsiety BeLL e BROTHERS
wHTES KKAL KMAK KUGR KNIX-FM KRSY KSOPFM Q108 KIGO Kcue
WYRK W XvoC XYQOFM cA Hottest: A
Suttalo. NY geonee Jomes EST Amoyo Grende. CA G eeper, WY Denver, CO Fresno. CA Groen River, WY Phoenix, AZ Roswell, N Sait Leke City, UT  San Diego, St Anthony, 10 Tucson, AZ CONWAY TWITTY MERLE L WILLIE
GewY ROOR WANOR GEORGE JOMES EARL THOWAS COMLEY
KRSTFM EWMYLOU HARRIS L AT LINDA ROMSTADT MAYLOM JENAINGS WAYLON JENNINGS EMMYLOU HARRIS BUS HARDIN JOHN ANDERSON GEME WATSON
e whaam Aluquerque. NM  NAYLON JENNINGS Pty (e mf:v Pmn: - o Jxmns BARE & DALTON EMMYLOU HARRIS EMMYLOU HARRIS LEON EVERETTE LOUISE MANDRELL BOXCAR WiLL (E LEOM EYERETTE BELL MY "‘0":“5 LOUFSE MANDRELL
oy "”‘“és Portiend, ME GEME MATSON LOUISE MANDRELL NAYLOM JENNINGS EMMYLOU HARRIS Hottest : GEME WATSON GENE WATSON WAYLON JENNINGS L TILLIS LINDA RONSTADT WAYLON JENNINGS ﬂ\&:széu
.L.:":SE'. e RAYLON JENNINGS LEON EVERETTE Hottest : EMMYLOU HARRIS MART Y ROBE INS SHEFPARD & BROOKS  BARE & DALTOW LEOH EVERETTE MICKEY CLARK DAYID ALLAN COE LINDA RONSTADT WILLIE NELSON sim [
v Tit Ty AN OLIENN NG ENIEOUNHARRTS) ottest: EARL THOMAS COMLEY  GARE & DALTON DAYID WHLLS 808 SEGER DAYID ALLAW COE  MARTY ROBBNS YONGER BROTHERS ~ Hottest: JONY CARYER EMMYLOU HARR (S Wineton-Salem. NC
e e os S LLOYD OAVID FOSTER  JOMN ANDERSON JOW ANDERSON rottest: LEOW EVERETTE ROGERS & EASTON  Hottest: DAYID WILLS GENE_ WATSOM JOHN ANDERSON LEON EVERETTE ottest: =
£ WILLIE WELSON BARE L DALTON JANIE FRICKE BELLAMY BROTHERS JOMN ANDERSON GARY waLF ALABAMA RICKY SKAGGS DAVID ALLAN COE BAVID WiLLS BELLAMY BROTHERS  GENE WATSON RICKY SKAGGS VA WATLON JENNINGS
Lol mOTreR MERLE HAGGARD WILLIE NELSON HAKK WILLIAMS R 0 pRuCE ROGERS & EASTON YOUNGER BROTHERS  CONWAY TWITTY SHELLY wEST v wLF BARE & DALTON TANTA TUCKER DAYID ALLAN COE BELLAMY BROTHERS Nortolk, WAYLON JENNINGS
BELL AMY B;O‘;f S MEL TILLIS MERLE HAGGARD MERLE & WILLIE ALABAMA €D BRUCE DAYI0 ROGERS MERLE & WILLIE Hottest: EDDY ARNOLO ROGERS & EASTOM DAYID wilLS I TES . LLOYD OAVID FOSTER
ROGERS & EASTON LLOYD DAYID FOSTER DAYID ALLAW COE ALABAMA GEORGE STRAIT Hottest: GALEAY ¢ SYLYIA  CONWAY TwiTiY FATNE CARSON JON COMLEE EDOY ARMOLD GEORGE JONES e EMMYLOU HARRIS
YERN GOSOIN LOU RAWLS. T e 0 RN KA XVEQ 0AK RIDGE BOYS JOHN ANDERSON DAVID ALLAN COE EMMYLOU HARRIS JANIE FRICKE GEME WATSON L TILLIS
CA TOte L PORTER WAGONLR WY 0P ANDERSON Loe Voges, NV wHITES RALPH MAY KEEN rottests SAYLOW JEWNINGS | coy g yeperiE
weaw RICKY SKAGGS rottess : xuzz s wv rires ALABAMA OEBBIE CAMPBELL  San Joss, CA RICKY SKAGGS BILL AMDERSON GENE WATSON
Cheston (Y GEORGE JOKE RICKY SKAGGS Sokersfieid, CA yenns. a2 CEORGE JONES one P GEORGE STRAIT WARVEL FELTS O RIDGE 80YS xsea pps o s WGE BAOY
whITES BELLAMY BROTHERS ' Hottest: QS HARDIN LOUISE MAMDRELL Venturs, CA ast: Hotrest:
CCT G ST LEE FANC WILLIAMS R MERLE HAGGARD e A Derver, CO (2356 6 OibE Portand, OR GEORGE JONES WAYLOM JENNINGS  GALWAY 4 SYLYIA Rioxr sags PO I AN
€L TiLLts ROGERS & EASTOM B.J. THOMAS ROSANNE CASH MERLE MAGGARD €00Y ARMOLD KRAWO-FM KLAC wATLON Jennings  KRAK REBA WC ENTIRE VERN GOSDIN JON COMLEE MERLE HAGGARD 'fx :f.x:sm COvRAY TwITTY
TOM JONES KAREN BROOKS BARE & DALTON WILLIE NELSON PHIL EVERLY Gokd HiI, O Los Angeles, CA BARE & DALTON Sscramento, CA SHELLY WEST MERLE MAGGARD EMMYLOU HARRIS RibGel0ys BELLAMY BROTHERS
wILLIE NELSON LEON EVERETTE MEL TILLIS GEME WATSON . YERN GOSDIN JOHM COMLEE CONNIE FRANCIS XaA LEON EYERETTE OAIR) OGERRO ALABAMA
JOMN COMLEE e GENE WAT SON BARE & DALTON MEL TILLIS MARTY ROBBIKS LOUISE MANDRELL ENMYLOU HARRIS MERLE WAGGARD ADY BAILEY LOUISE MAMDRELL Spokane, WA MEL TILLIS 808 SEGER RONNIE MC DOWELL
MCGUFFEY LANE Rochester, MY KIFM EMMYLOU WARRTS SAM NEELEY EMATLOU HARRIS LEON EVERETTE J0E STAMPLEY GENE WATSON EMNYLOU HARRI S WTVON ALEXANDER SR TS
rottest: Anaheim, CA WAYLOM JENNINGS Hottest: GEME WATSON JOHN CONLEE LEON EVERETTE WAYLON JENNINGS Hottest: EMMYLOU MARRI'S Mottest:
RICKY SKAGGS VERN GOSDIN Hottest: JO ANDERSON DAYID ALLAN COE GUS HARDIN Hottest: LEON EVERETIE KCKC wHITES. MAYLON JENNINGS JORN. AMDERSON
10 AMDERSON RICUCADERS WILLIE NELSON CONRAY TwiTTY €0 BRUCE KUGN-FM WATLON JENWINGS  WAYLOW JENNINGS TN ARDERSON YOUNGER BROTMERS  San Bernerding, CA  (OLLY & WILLIE LEOM EVERETTE WHITES
i 1ES rottes ) LEON EVERETTE EARL THOMAS COMLEY  GEORGE JONES Eugene, OR EMMYLOU HARR) S, Hottest: GEQRGE JONE S E0DY ARNOLD SO ANDERSON SAM MEELEY MERLE L WILLIE
BELLAMY BROTHERS CIOL0E e ROSANNE CASH GEORGE JONES EARL THOMAS COMEY et RICKY SKAGGS WERLE & WILLIE Hottest: WAYLOM JENNINGS BELLAMY BROTHERS  GENE WATSON WANK WILL(AMS JR
ROGERS & EASTON e ACEE JERRY LEE LEWIS MERLE & WILLIE ALABAMA MERLE HAGGARD EARL THOMAS COMLEY JOMM ANDERSON ALABANMA CONRAY TwITTY TOM JONES €D BRUCE OAVID ALLAN COE ALABAMA
LINOA RONSTADT YOUMGER BROTHERS BELLAMY BROTHERS WILLIE NELSON GEORGE JOMES ROGERS & EASTON GEORGE STRA1T BELLAMY BROTHERS  EMMYLOU WARRIS DARLENE AUSTIN
GALWAY & SMLYIA TOM JONES ROSANNE CASH BELLAMY BROTHERS MERLE & WHLIE ROGERS & EASTON WARTY ROBE INS MEL TILLIS
WOKG GLEN CAMPBELL MICKEY CLARK KKCS BIC AL DOWNING 608 SEGER 808 SEGER MERLE & WILL IE GENE WATSON Kll’ml' MICKEY CLARK
DoverfPortamouth, Hottest: KGEMXJOT Cotorado $prings, CO BAND' ALABAMA LEON EVERETTE Seattis, BILLY PARKER
M) IO ANDERSON Bokee, 10 e e HILLIAG R :ec."‘eo BARE 4 DALTOM Hottest: 144 Current Reports
SAl MEELEY LILS7 BELLAMY BROTHERS i MERLE HAGGARD YOUNGER BROTHERS KNEW Hottest: HATLON N 1GS GEORGE STRAIT
0 S0s Springfield, MA ROGERS 4 EXSToN LEOW EYERETTE ML TILLS BARE & DALTON KEWN Ookiend/B.F., CA wavion JENNINGS m n Lo wocason CEOu]evere TTe pesalc[enTind
GEME wATSON MOE BANDY BARE 4 DALTON ] Gres! MMYLOU HARRI 3 . :
Sast & OaLTon Ay CnaRLEs ED BRUCE ROSAMME CaSh WAYLON JENNINGS T ou IS " Fabie. MT ws wRDIN Crom EVERETTE MERLE L WiLLIE SEnE WATSON oY RODRIGUEL The following stations
EMRYLOU RARRIS ocoRsEcea T BARE & DALTON EMMYLOU HARRLS JERRY LEE LENIS S0 STAMPLEY JOHN COMLEE 1 oy SATLON JENNINGS AL, Tow JONES J0E STAMPLEY A A i
DAVID ALLAN COE £ SLL "L TILLIS DAYID WILLS JACKY wARD CHARLEY PR IDE ToM JONES Hotrest: BARE 4 DALTON BELLAMY BROTHERS Hortest: " did not report this week:
rottest s KYAK WAYLON JENNINGS  YOUNGER BROTHERS WAYNE CARSON JOReY RODRIGUEZ  ROSANNE CASH JO AMDERSON CENE RuAT SN s Trens
(e s renlcosoim g Anchorsge, AK EMMTLOL HARRIS rottest: Hottest: WAYLON JENNINGS WATLON JENNINGS @E(|mMy BROTHERS  LEOM EYERETTE e e Atl
IO ANDE e A oo DAYID ALLAN COE JOHMN_ AMDERSON JOHN ANDERSON ROSANME CASH Hotrest: ALABAMA DAVID ALLAN COE KSON-AM ft 3 WPLO/Atlanta
BELLAWY BROTHERS STEWART & DILLON WILLIE NELSON ROGERS & EASTON ALABAMA Hottast: ROGERS & EASTOM MERLE & WILL IE B0B SEGER San Diego, CA 8.4, THOMA
GEORGE JONES T LEON EVERETTE Hottest: ALABAMA GEORGE STRAIT ALABARA ALABARA OAX RIDGE BOYS  EMHTLOU WARRIS LOUTSE MANDRELL WHOO/Orando
wHITES G el WAYLOM JENNINGS JOMN AMDERSOM SHELLY mEST CAK RIDGE BOYS TANYA TUCKER EARL THOMAS CONLEY DAYID WILLS GUS HARDIN
KAREN BROOKS DAYIO ALLAN COE wHITES JO CONLEE LORETTA Lyan JOMNNY LEE HARK WILL IAMS JR Hottest: KAREN BROOKS
pottest) g GEME WATSON ROGERS & EASTON OAK RIDGE 80YS OAK RIDGE BOYS JOH ANDERSON JOE STAMPLEY
IS IOER 0N SHELLY WEST ALABAMA GEORGE STRAIT RICKY SKAGGS Forrest:
pam cfeaicxe Hottest: " BELLAMY BROTHERS  JOMM ARDERSON
irnid HANK WILL LAMS ROGERS & EASTON ALABANA . H i
SHEPPARD 4 BROOKS KIP ATTANAY BAND GEORGE JONES HANC BILLIAMS IR Note: KBMY/Billings is now
8iE LIE OOLLY & WILLIE 0AK RIDGE BOYS A q .
KAREN BROOKS SELLY wesT on satellite and is no longer reporting.
J0H ANDERSON
Hottest Tracks: BELLAMY BROTHERS — Strong Weakness — (Elektra/Curb) T.G. SHEPPARD — Perfect Strange'r, — (WB/Curb) A Pretty
2 . ’Long Distance Love Affair”’ *Almost Jamaica' *‘| Love Her Mind’’ ‘‘The Night Diamond Ring’’ “*The Sun's Gonna Shine On Me
“Poncho And Lefty" (Epic) They Killed Country Music** ““Strong Weakness** **Number Two'’ HANK WILLIAMS JR. — Strong Stuff — (Elektra/Curb)
MERLE HAGGARD & WILLIE NELSON CRYSTAL GAYLE — True Love — (Elektra) “Our Love is On The “Loave Them Boys Alone™ “'A Whole Lot Of :ank The %n On The L:mG t :n:w
Faulthine’” ‘‘Deeper In The Fire’’ *True Love'* ‘’Easier Said Than Done’’ At Fort Worth’” *‘Made In The Shade’* “'The Homecoming Queen rang
MERLE HAGGARD & WILLIE NELSON — Poncho & Lefty —
H ) PYRNTY 44 saget TTS o
c O U N I R ' A LB U M S {Epic) *"Poncho And Lefty”” “’Half A Man’’ ““It's My Lazy Day" Al The Soft ”ost Requested.
Places To Fall”’
q AR R q . . PR
Cuts in bold type are receiving the heaviest airplay. JOHNNY LEE — Sounds Like Love — (Full Moon/Asylum) JOHN ANDERSON “’Swingin (ws)
P oo . e . "
1t's Up To You™ ““Shot Fult Of Love™ o R ALABAMA ‘‘Dixieland Delight’ (RCA)
— = “Love Song’’ . ' " :
You Get — (RCA) “Red River (LS Lol N = Atz LiLED = (Lasd) Tom exny RICKY SKAGGS ‘'l Wouldn’t Change You...” (Epic)
ALABAMA — The Closer You Get — ed River *’Heart On The Line (Operator, Operator)”” **Any Oid Time You Choose’* **Amity CONWAY 0 “The Rose”" (Elektra)
“‘Alsbama Sky' ““The Closer You Get” “'Lovin’ Man" “Lady Down On Love ‘*You Made it Beautiful”” *‘You're The One’’ ‘*‘American Made’’ *’I'm So Glad I'm TWITTY 0
oq oo P . o ! o . " . "
What in The Name Of Love™ *Dixie Boy*’ “'Very Special Love™ “She Put The Standing Here With You OAK RIDGE BOYS ‘‘America Made’’ (MCA)
Sad In All His Songs § , EDDIE RABBITT — Radio Romance — (Elektra) "“Bedroom Eyes”
JOHN ANDERSON — Wild & Biue — (WB) “Goin Down Hi AN My Life, All My Love'" ~"You Can‘t Run From Lave"
‘“The Waltz You Saved For Me™ *‘Long Black Veil” “'The Price Of A Thin Silver KENNY ROGERS — We've Got Tonight — (Liberty) “Scaret National Alrplay/50 . .. See Page 58
Dime’* ““Honky Tonk Hearts’” *‘She Never Looked That Good When She Was F 1Go’ )

Mine”’ Fever”” “’You Are So Beautiful”’
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EAST
Parallel One
A ARy e St

WFBR/Baltimore
Andy Szulinski

LAURA BRANIGAN
Hottest:

LIONEL RICHIF
ROGERS & EASTON
HALL & OATES
ERIC CLAPTON
MICHAEL JACKSON

WYVBF/MBoston
Reg Johns

none
Hottest :

PATTI AUSTIN
LIONEL RICHIE
ROGERS & EASTON
PARTON & NELSON
BOB SEGER

GRSS/Buttsic
Jorry Reo

TOTO

Hottest :

LIONEL RICHIE
ROGERS & EASTON
NEIL DIAMOND
STEPHEN BISHOP
JOE JACKSON

WYNYNew York
Joft Mazred

ERIC CLAPTON
BARRY MANILOW
Hottest :

CHRIS CROSS
CULTURE CLUB
MEN AT WORK
RABBITT & GAYLE
LIONEL RICHIE

WTAEPitsburgh
Don Berns

DIONNE wWARWICK
Hottest:

LIONEL RICHIE
MICHAEL JACKSON
CHRIS CROSS
DAN FOGELBERG

WPRO/Providence
Tom Cuddy

none
Hottest :

ROGERS & EASTON
CHRIS CROSS
JOE JACKSON
CULTURE CLUB
NEIL DIAMOND

WLTT/Washington, D.C.
Balaban/Cummings

none
Hottest:

HALL & OATES
CHRTS CROSS

JOE JACKSON
ROGERS & EASTON
MICHAEL JACKSON

WASH/Washington, D.C.
80b Duckman

none
Hottest:

LIONEL RICHIE
ROGERS & EASTON

Parallel Two
SRR R TR

WICC/8ridgeport
Lee Raoberts

TOTO

AL JARREAU
LOU RAWLS
B.J. THOMAS
PRETENDERS
Hottest :
LIONEL RICHIE
CHRIS CROSS
DAN FOGELBERG
MICHARL JACKSON
ERIC CLAPTON

WBENButtalo
Roger Christlan

DIONNE WARWICK
AL JARREAU

KC & SUNSHINE BAN
LINDA RONSTADT
Hottest :

CULTURE CLUB
LIONEL RICHIF
HALL & OATES
ROGERS & BASTON
CHRIS CROSS

WKAZ/Charteston
Bill Megy

MAC MCANALLY
MARTY BALIN
TOTN

AL JARREAU
ALABAMA

KENNY LOGGINS
LAURA BRANIGAN
Hottest :
LINNFL RICHIE
ROGERS & EASTON
CHRIS CHROUSS
WK SEGEK

1AL, CAPES

WRIE/Erle
Ted Abbott

DEXYS MIDNIGHT RU
BARRY MANILOW
B.J. THOMAS

TOTO

Hottest :

STEPHEN BISHOP
CHRIS CROSS

DAN FOGELBERG
HALL & OATES
DIANA ROSS

WSFM/Harrisburg
Bob Patva

ToTO

B.J. THOMAS
LOU RAWLS
Mottest:

HALL & OATES
CHRIS CROSS
POCO

MICHAEL JACKSON
DONNA SUMMER

WTIC/Herttord
Ginny Jesionka

JEFFREY OSBORNE
AL JARREAU

B.J. THOMAS
Hottest :

LIONEL RICHIE
CHRIS CROSS
STEPHEN BISHOP
HALL & OATES
POCO

WWYZHartlord
Glenn Cotligan

ALAN PARSONS
MAC MCANALLY
Hottest:

DONNA SUMMER
CHRIS CROSS
JOE JACKSON
DAN FOGELBERG
MICHAEL JACKSON

WWSH/Philadeiphla
Acut/TiHer

JEFFREY OSBORNE
Hottest :

HALL & OATES
ROGERS & EASTON
LIONEL RICHIE
STEPHEN BISHOP
DIUNNE WARWICK

Y97/Plttsburgh
Jay Cresswell

SUPERTRAMP

PATTI AUSTIN
LINDA RONSTADT
SHEPPARD & BROOKS
Hottest:

RABBITT & GAYLE
ROGERS & EASTON
HALL & OATES
LIONEL RICHIE
CULTURE CLUB

WWSW (3WSyPittaburgh
Herb Crowe

none
Hottest:

MEN AT WORK
LIONEL RICHIE
BOB SEGER

BILLY JOEL
MICHAEL JACKSON

WVOR/Rochester
Gary Smith

none
Hottest:

BOB SEGER

HALL & OATFS
LIONEL RICHIE
HOGHRS & EASTON
CHRIS CROUSS

WQY/Schenectady
Walter Fritz

TOTO
LOU RAWLS
BOB SEGER
Hottest :
HALL & OATES
SUPEKTRAMP
PRETENDERS
HOB SEGER
ERIC CLAPTON

WHEN/Syracuse
Keren Gellagher

none
Hottest

LIONEL, RIUHIE
CHRIS CROSS
JOE JACKSUN
HALL & OATFS
MICHAFL JACKSON

Parallel Three
e —.

WAYV/Atiantic City
John Barab

none
Hottest
MICHAEL JACKSUN
LIONEL RICHER
SHERTFF

STRAY CATS

WEST
Paralliel One
Eae s

KHOW Donver
Leigh Starnes

TOTO

ALAN PARSONS
LOU RAWLS

MAC MCANALLY
Hottest:

CHRIS CROSS

BOB SEGER
ROGERS & EASTON
LIONEL RICHIE
PHIL COLLINS

KPPL/Denver
Rick Brady

DIONNE WARWICK
ALAN PARSONS
JEFFREY OSBORNE
AL JARREAU
hottest:

LIONEL RICHIE
JOE JACKSON
ROGERS & EASTON
HALL & OATES
DAN POGELBERG

KOY/Phoenix
Marni Pingree

none
Hottest:
none

KGW/Portisnd
Minckier/Dirkx

B.J. THOMAS
MAC MCANALLY
Hottest:

HALL & OATES
MICHAEL JACKSON
JOE JACKSON
ERIC CLAPTON
STEPHEN BISHOP

KFMB/San Diego
Mark Larson

none
Hottest :

LIONEL RICHIE
CHRIS CROSS
ROGERS & EASTON
HALL & OATES
STEPHEN BISHOP

KNBR/San Frencisco
Larry Finkel

MELISSA MANCHESTE
BARRY MANILOW
TOTO

Hottest

ROGERS & EASTON
DONNA SUMMER
ERIC CLAPTON
STEPHEN BISHOP
MICHAEL JACKSON

KEZR/San Jose
Wagner/Weinstein

ERIC CLAPTON
Hottest :

CHRIS CROSS
MICHAEL JACKSON
LIONEL RICHIE
DAN FOGE{.BERG
BARRY MANILOW

WWNR/Beckioy
Qary Mann

KENNY LOGGINS
TOTO

AL JARREAU

MAC MCANALLY
GLEN CAMPBELL
Hottest:

ERIC CLAPTON
MICHAEL JACKSON
JEFFREY OSBORNE
DIONNE WARWICK
BARRY MANILOW

WKZE-FM/Cape Cod
Joan Orr

STRAY CATS
BERTIE WIGGINS
MICHAEL MURPHEY
LAURA BRANIGAN
GARLAND JEFFREYS
LINDA RONSTADT
JEFFERSON STAKRSH1
Hottest:

CHRIS CROSS

JOE JACKSON
ROGERS & EASTON
ERIC CLAPTON
JEFFREY OSBORNE

WEIM/Flichburg
RaymondiBarron

TOTO

PATT1 AUSTIN
LINDA RUNSTADT
BOB SEGER
AUTOMATIX
Hottest :
LIONEL RICHIE
HALL & OATES
JOE JACKSON
MICHAEL JACKSON
BARRY MANILOW

WKBR/Manchester
Gary Duncsn

KENNY LOGGINS
MICHAEL JACKSON
EIKICHI YAZAWA
MEN AT WORK
MAC MCANALLY
Hottest:

HALL & OATES
PRETENDERS
ERIC CLAPTON
SUPERTRAMP
BARRY MANILOW

WCTC/New Brunswick, NJ
Jay Meyers

none
Hottest :

NE1L DIAMOND
ROGERS & EASTON
CHRIS CROSS
STEPHEN BISHOP
BARRY MANILOW

WTNY/Watertown, NY
Jay Donovan

AL JARREAU

LOU RAWLS

LINDA RONSTADT
GARY PORTNOY
Hottest :

MICHAEL JACKSON
STEPHEN BISHOP
JOE JACKSON

DAN FOGELBERC
MELISSA MANCHESTE

WCPIWheeling. WV
Oan McGrath

TOTO

LOU RAWLS
Hottest :

LIONEL RICHIE
ROGENS & EASTON
CHRIS CROSS

DAN POGELRERG
MICHAEL JACKSON

KPLZ/Sesttie
KingiCook

GARLAND JEFFREYS
KENNY LOGGINS
Hottest :

CHRIS CROSS
STEPHEN BISHOP
HALL & OATES
YAZ

LIONEL RICHIE

Paraliel Two
SRS TR ey |

KBOWBoise
Mark Wallengren

LOU RAWLS

B.J. THOMAS
ABC

HELEN REDDY
Hottest :
LIONEL RICHIE
CAN FPOGELBERG
STEPHEN BISHOP
JOE JACKSON
HALL & OATES

KUGN/Eugens, OR
Psul Thorne

LINDA RONSTADT
MAC MCANALLY
TOM SNOW

LOU RAWLS
BARRY MANILOW
Hottest :

CHRIS CROSS
STEPHEN BISHOP
KC & SUNSHINE BAN
ALAN PARSONS
DAR FOGELBERG

KKUAMonolulu
Kimo Akane

SUPERTRAMP
CHAMPAIGN
GARLAND JEFFREYS
AL JARREAU
Hottest:

RABBITT & GAYLE
JUICE NEWTON
LIONEL RICHTE
CHRIS CRUSS

JOE JACKSON

KUDO/Las Vegas
Randy Hert

BELLAMY BROTHERS
PATTI AUSTIN
Hottest :

DAN FOGELBERG
FIREFALL
STEPHEN BISHOP
MICHAEL JACKSON
JESSE C. YOUNG

KOSTILos Angeles
Jhani Kaye

MAC MCANALLY
TOTO

JEFFREY OSBORNE
Hottest :

HALL & OATES
DAN FOGELBERG
STEPHEN BISHOP
BARRY MANILOW
DIONNE WARWICK

R&R/Friday, March 11, 1983

Regional Adds & Hots

MIDWEST

Parallel One
e = = i)

WCLR/Chicego
Gary Price

ROBBIE PATTON
DIONNE WARWICK
Hottest:
MICHAEL BARBARC
CULTURE CLUB
HALL & OATES
LINNEL RICHIE
ROGERS & FASTON

WFYR/Chicego
John Wetherbee

TOTO

BRYAN ADAMS
Hottest :
MICHAEL JACKSON
LIONEL RICHIE
CULTURE CLUB
MOVING PICTURES
ERIC CLAPTON

55KRC/Cincinnatl
Dsn Allen

none
Hottest :

CHRIS CROSS
BOB SEGER
ROGERS & EASTON
LIONEL RICHIE

WARMS8/Cincinnati
Walker/Zerhusen

AL JARREAU
Hottest:
LIONEL RICHIE
CHRIS CROSS
STEPHEN BISHOP
DAN FOGELBERG
HALL & OATES

WMJIICleveland
McVaylivers

JEFFREY OSBORNE
Hottest :
CULTURE CLUB
LIONEL RICHIE
NEIL OIAMOND
MICHAEL JACKSON
LINDA RONSTADT

WZZPiCleveland
Bob McKay

BARRY MANILOW
DIONNE WARWICK
Hottest:

LIONEL RICHIE
CHRIS CROSS
CULTURE CLUR
ROGERS & EASTON
HALL & OATES

WCZY Detroit
Jim Scoliln

MICHAEL JACKSON
KC & SUNSHINE BAN
AL JARREAU
Hottest:

LIONEL RICHIE
ROGERS & EASTON
CHRIS CROSS
STEPHEN BISHOP
HALL & OATES

WOMC/Dsiroit
Chuck Morgan

SUPERTRAMP
ERIC CLAPTON
BARRY MANILOW
Hottest :

none

KWAVMonterey
Michas! Resding

TOTO

ROBBIE PATTON
MAC MCANALLY
KENNY LOGGINS
Hottest :

DAN FOGELBERG
MICHAEL JACKSON
ROGERS & EASTON
STEPHEN BISHOP
CHRIS CROSS

KEX/Poctiand
Bob Swenson

MAC MCANALLY
LOU RAWLS
Hottest:
none

K-108/Sacramento
Paul Mitchell

none
Hottest :

LIONEL RICHIE
ROGERS & EASTON
STEPHEN BISHOP
DAN FOGELBERG
DIONNE WARWICK

KSUSalt Laks City
George Lemich

ROBBIE PATTON
SPYRO GYRA
LINDA RONSTADT
BELLAMY BROTHERS
PLACIDO DOMINGO
GREG BOOTH
Hottest :

CHRIS CROSS
JANIE FRICKE
LIONEL RICHIE
DAN FOGELBERG
STEPHEN BISHOP-

KS-103/San Diego
Parks/Button

KENNY LOGGINS
TOTO

ALAN PARSONS
Hottest :

KENNY LOGGINS
NEIL DIAMOND
DAN FOGELBERG
ROGERS & EASTON
LIONEL RICHIF

KKPL/Spokane
Ric Morgan

SUPERTRAMP
Hottest :

CHRIS CROSS
LIUNEL RICHIE
BOB SEGER
STEPHEN BISHOP
SUPERTRAMP

WHB/Xansas City
Jef! Robaerts

KENNY LOGGINS

KC & SUNSHINE BAN
TOTO

LINDA RONSTADT
Hottest :

LIONEL RICHIE
CHRIS CROSS
ROGERS & EASTON
HALL & OATES
ERIC CLAPTON

WISN/Milwaukes
Debble Hinkle

AL JARREAU
TOTO

Hottest :
LIONEL RICHIE
CHRIS CROSS
HALL & OATES
TAN FOGELBERG
STEPHEN BISHOP

WCCOMinneapotls
Denny Long

LINCA RONSTADT
MICHAEL MURPHFY
BERTIE HIGGINS
TOM SNOW
Hottest:

none

KS84/S1. Louls
Morgan/Wstermsnn

JEFFREY OSHBORNE
ROBBIE PATTON
Hottest :

DAN FOGELBFRG
HALL & OATFES
LIONEL RICHIE
CHRIS CROSS
ROGERS & FASTON

Paraliel Two

WING/Dayton
Joe Demma

JEFFREY OSBORNE
SUPERTRAMP
Hottest:

ROGERS & EASTON
HALL & OATES
STEPHEN BISHOP
POCO

DAN FOGELBERG

KRNT/Des Moines
Steve Gibbons

DIANA ROSS
DIONNE WARWICK

AL JARREAU
Hottest :

CHR1S CROSS
ROGERS & EASTON
DEXYS MIDNIGHT RU
JEFFREY OSBORNE

WTRX/Flint
Jott Davis

TOTO

BERTIE HIGGINS
KENNY LOGGINS
BRYAN ADAMS
Hottest:

LIONEL RICHIE
CHRIS CROSS
ROGERS & EASTON
HALL & OATES
MICHAEL JACKSON

WOWO/IFL. Wayne
TBA

none
Hottest:

BOB SEGER
SAMMY HAGAR
CULTURE CLUB
MEN AT WORK
TOTO

WHBY/Appleton
Shannon/O'Hakloran

BERTIE HIGGINS
PATTI AUSTIN
MAC MCANALLY
Hottest :

DAN FOGELBERG
STEPHEN BISHOP
ROGERS & FASTON
CHRIS CRONS
LIONEL RICH1E

WHBC/Canton
Miks Dorn

TOTO

KENNY LOGGINS
PATTI AUSTIN
LINDA RONSTADT
BERTIE HIGGINS
Hottest:

none

610TVN/Columbus
Denny Nugent

ERIC CLAPTON
MICHAEL JACKSON
Hottest :

LIONEL RICHIE
DAN FOGELBERG
AMERICA

ROGERS & EASTON
CHRIS CROSS

KCEE/Tucson
Alen Michaels

ALAN PARSONS
TOTO

GLEN CAMPBELL
Hottest:

ERIC CLAPTON
HALL & OATES
CHRIS CROSS
MICHAFEL JACKSON
ROGERS & EASTON

Parallel Three
R e T R AR

KFQD/Anchorege, AK
Mark Lewls

none
Hottest:

BOB SEGER
CULTURE CLUB
LIONEL RICHIE
NEIL DIAMOND
ROGERS & EASTON

KTWO/Casper
John Leader

TOTO

BERTIE HIGGINS
MICHAEL MURPHEY
RANDY VANWARMER
Hottest:

HALL & OATES
STEPHEN BISHOP
DAN FOGELBERG
JOE JACKSON
ERIC CLAPTON

KQUDUGrest Falls, MT
Rick Alden

PATTI AUSTIN
MAC MCANALLY
RANDY VANWARMER
Hottest :

HALL & OATES
BOB SEGER

POCO

ROGERS & EASTON
STEPHEN BISHOP

KRLC/Lewiston
Jack Armstrong

B.J. THOMAS
LINDA RONSTADT

TOTO

KENNY LOGGINS
JOHN ANDERSON
Hottest :

ROGERS & EASTON
CHRIS CROSS
POCO

STEPHEN BISHOP
HALL & OATES

Cummings/Wheeler

KENNY LOGGINS
AL JARREAU
TOTO

Hottest :

CHRIS CROSS
LIONEL RICHIE
HALL & OATES
STEPHEN BISHOP
DAN FOGELBERG

KMBZ/Ksnsas City
Steve Bell

MICHAEL JACKSON
DIONNE WARWICK
MAC MCANALLY
YAZ

™OTO

GLEN CAMPBELL
LINDA RONSTADT
LINDA RONSTADT
Hottest :

LIONEL RICHIE
CHRIS CROSS
NEI), DIAMOND
DAN FOGELMERG
ROGERS & EASTON

KUDL/Kansas City
Elains Taylor

AL JARREAU
Hottest:

LIONEL RICHIE
ROGERS & EASTON
CHRIS CROSS
HALL & OATES
STEPHEN BISHOP

KRNO/Reno
Lerry Irons
KENNY LOGGINS
TOTO

AL JARREAU
B.J. THOMAS
BERTIE HIGGINS
MAC MCANALLY
LOU RAWLS
Hottest:
LIONEL RICHIE
CHRIS CROSS
ROGERS & EASTON
BOB SEGER
NEIL DIAMOND

KRKK/Rock Springs. WY
Chuck Martin

TOTO

BERTIE HIGGINS
ROBBIE PATTON
LAURA BRANIGAN
MAC MCANALLY
Hottest :

JOE JACKSON
MICHAEL JACKSON
ERIC CLAPTON
DAN FOGELBERG
PRETENDERS

KiSN/Salt Lake City
Dan Jessop

LINDA RONSTADT
Hottest :

ROGERS & EASTON
CHRIS CROSS

DAN FOGELBERG
HALL & OATES
ERIC CLAPTON

KVSF/Sants Fa
Jay Jarsmilio

CHAMPAIGN
Hottest :
STEPHEN BISHOP
CHRIS CROSS
JOE JACKSON
SUPERTRAMP
MICHAEL JACKSON

KSRO/Santa Rosa
Mike Alexander

B.J. THOMAS
TOTO

KENNY LOGGINS
MICHAEL MCDONALD
MAC MCANALLY
LOU RAWLS
LINDA RONSTADT
Hottest :

LIONEL RICHIE
ROGERS & EASTON
HALL & OATES
STEPHEN BISHOP
DAN FOGELBERG

AIC New & Active . . . See Page 59 }

WFMK/Lansing
Jey Richards

KENNY LOGGINS
GEORGE FISCHOFF
Hottest :

EW&F

JOE JACKSON
MICHAEL JACKSON
HBARRY MANILOW
YAZ

WISM-FM/Madison
Bill Vancit

MAUREEN MCDONALD
BERTIE HIGGINS
YAZ

BRYAN ADAMS
LAURA BRANIGAN
AL JARREAU
Hottest:
SUPERTRAMP
ROBBIE PATTON
LIONEL RICHIE
ERIC CLAPTON
HALL & OATES

WZUU/MIlwaukee
Steve Schrsm

PRETENDERS
SUPERTRAMP
JEFFREY OSBORNE
AL JARREAU
BARRY MANILOW
MAC MCANALLY
LAURA BRANIGAN
GREG KIHN BAND
Hottest:

ROGERS & EASTON
STEPHEN BISHOP
MICHAEL JACKSON
LIONEL RICHIE
HALL & OATES

KLTE/Oklshoma City
Tony Stone

SUPERTRAMP
DIONNE WARWICK
Hottest :

CHR1S CROSS
LIONEL RICHIE
STEPHEN BISHOP
DAN FOGELBERG
HALL & OATES

KQILIOmaha
Terry Mason

ALAN PARSONS
TOTO

LOU RAWLS
TANYA TUCKER
Hottest:
LIONEL RICHIE
CHRIS CROSS
HALL & OATES
DAN FOGELBERG
ERIC CLAPTON

WQUA/Quad Clties, I
J.J. Scott

LINDA RONSTADT
PATTI AUSTIN
MICHAEL MURPHEY
HELEN REDDY
Hottest :

CHR1S CROSS
JOE JACKSON
DAN FOGELBERG
BARRY MANILOW
STEPHEN BISHOP

KYKYiSt. Louls
Andrew/Torcasso

none
Hottest :
TOM PETTY
CHRIS CROSS
PRETENDERS
JOURNEY
FRIDA

WMHE/Toledo
Auth Ray

none
Hottest :

DAN FOGELBERG
HALL & OATES
BARRY MANILOW
DONNA SUMMER
GARY PORTNOY

KKRD/Wichits, KS
Nancy Johnson

TOTO

LINOA RONSTADT
SUPERTRAMP
KENNY LOGGINS
AL JARREAU

ALAN PARSONS
HELEN REDDY
B.J. THOMAS
Hottest:

CHRIS CROSS
LIONEL RICHIE
DAN FOGELBERG
MICHAEL JACKSON
ROGERS & EASTON

Parallel Three
. S

SOUTH

Paraliel One
Ea————— ]

WLTA/Atlants
Alien Saunders

TOTO

LINDA RONSTADT
GARY PORTNOY
Hottest :

CHRIS CROSS
DAN FOGELBERG
ALAN PARSONS
MICHEL BERGER
GLEN CAMPBELL

WSBI/Atianta
Greg Plcclanc

MAC MCANALLY
YAZ

AL JARREAU
Hottest:

ROGERS & EASTON
HALL & OATES
STEPHEN BISHOP
ERIC CLAPTON
BARRY MANILOW

WSB-FMiAtlants
Donna Braks

LINDA RONSTADT
TOTC

MICHAEL JACKSON
ALAN PARSONS
Hottest :

LIONEL RICHIE
JOE JACKSON
HALL & OATFS
STEPHEN BISHOP
BARRY MANILOW

KVILIDallas-F1. Worth
Chuck Rhodes

SUPERTRAMP

JOE JACKSON
Hottest :

PATTI AUSTIN
BOB SEGER
MICHAEL JACKSON
RABBITT & GAYLE
ROGERS & EASTON

S7AIAMIam|
Gable/Wukits

none
Hottest :

LIONEL RICHIE
ROGERS & EASTON
MICHAEL JACKSON
CULTURE CLUB
RABBITT & GAYLE

Paraliel Two

KEY103/Austin
8.J. Adams

none
Hottest:

CHRIS CROSS
LIONEL RICHIE
ROGERS & EASTON
DONNA SUMMER
MICHAEL JACKSON

WAF8/Baton Rouge
Adams/Daniels

LOU RAWLS
BARRY MANILOW
Hottest :

LIONEL RICHIE
CHRIS CROSS
ROGERS & EASTON
HALL & OATES
STEPHEN BISHOP

KF SB/Joplin. MO
Don Carpenter

ROBBIE PATTON
KENNY LOGGINS
LAURA BRANIGAN
BRYAN ADAMS
BERTIE HIGGINS
Hottest:

CHR1S CROSS
LIONEL RICHIE
ROGERS & EASTON
DIONNE WARWICK
MICHAEL JACKSON

KFOR/LIncoln, NE
Cathy Blythe

AL JARREAU
JANIE FRICKE
GARY PORTNOY
LOU RAWLS

TOTO

MICHAEL MURPHEY
ROBBIE PATTON
PATTI AUSTIN
Hottest :

LIONEL RICHIE
ROGERS & EASTON
STEPHEN BISHOP
HALL & OATES
ERIC CLAPTON

WJBC. 8 K N
Stew Salowitz Al Axelson

AL JARREAU KENNY LOGGINS
LOU RAWLS ALAN PARSONS

HEATHER HUFFMAN
Hottest :
STEPHEN BISHOP
JOE JACKSON
CHRIS CROSS
B.J. THOMAS
BARRY MANILOW

KCRG/Codar Rapids, 1A
Carl Mann

MAC MCANALLY
TOTO

MICHAEL MURPHEY
YAZ

Hottest :

ROGERS & EASTON
CHRIS CROSS
HALL & OATES
STEPHEN BISHOP
MICHAEL JACKSON

KCMQ/Columbis, MO
Dave McCormick

MICHAEL JACKSON
JEFFERSON STARSHI
TOM PETTY

EW&F

Hottest :

LIONEL RICHIE
CHRIS CROSS
MICHAEL JACKSON
DURAN DURAN

HALL & OATES

KVOX/Fsrgo-Moorhead
Joey Evans

GARY PORTNOY
MICHEL BERGER
ROSANNE CASH

AL JARREAU

HALL & OATES
Hottest:

LIONEL RICHIE
MELISSA MANCHESTE
DIANA ROSS

ERIC CLAPTON

KC & SUNSHINE BAN

JARIE FRICKE
Hottest :

ROGERS & EASTON
CHRIS CROSS
STEPHEN BISHOP
HALL & OATES
DAN FOGELBERG

KPAT/Sloux Fells
Marc Elllot

PATTI AUSTIN
PRINCE

JANIE FRICKE
NAKED EYES
JOHN ANDERSON
SCANDAL
Hottest:

HALL & OATES
MICHAEL JACKSON
DURAN DURAN
CHRIS CROSS
SUPERTRAMP

WJON/SE. Cloud, MN
Cal Stout

KENNY LOGGINS
PATTI AUSTIN
YAZ

AL JARREAU
MICHAEL MURPHEY
TOTO

ULTRAVOX
Hottest :

LIONEL RICHIE
BARRY MANILOW
KC & SUNSHINE BAN
DIONNE WARWICK
B.J. THOMAS

WBOW/Terre Haute, IN
Larry Joseph

MELISSA MANCHESTE
DIONNE WARWICK
Hottest :

LIONEL RICHIE
ROGERS & EASTON
HALL & OATES

JOE JACKSON

DAN FOGELBERG

WSGN/Birmingham
Sandra Chandler

none
Hottest:

LIONEL RICHIE
HALL & OATES
MICHAEL JACKSON
CULTURE CLUB
MEN AT WORK

WBT/Chariotte
Oave Bishop

ALAN PARSONS
B.J. THOMAS
LOU RAWLS
Hottest:

KENNY LOGGINS
JUICE NEWTON
ROGERS & EASTON
JOE JACKSON
ALABAMA

KMGC/Dslles-Ft. Worth
Larry James

none
Hottest:

CHRIS CROSS
HALL & OATES
DAN FOGELBERG
STEPHEN BISHOP
AL JARREAU

LOU RAWLS

WAAY Muntsvilie
Jim Kendricks

AL JARREAU
JOHN ANDERSON
Hottest:

LIONEL RICHIE
ROGERS & EASTON
CHRIS CROSS
STEPHEN BISHOP
ALABAMA

WSLilJackson. MS
Jos Bennett

TOTO

AMY KANTER

OAK RIDGE BOYS
KENNY LOGGINS
Hottest:
LIONEL RICHIE
ROGERS & EASTON
STEPHEN BISHOP

WMAZ/Mscon
Steve Murphy

JEFPREY OSBORNE
SUPERTRAMP
Hottest:

ROGERS & EASTON
NEIL DIAMOND
LIONEL RICHIE
CHRIS CROSS
AMERICA

WRYR/Memphls
Steve Butier

AL JARREAU
Hottest:

LIONEL RICHIE
CHRIS CROSS
HALL & OATES
DIANA ROSS
MICHAEL JACKSON

WHHY Montgomery
Phil Horton

BRYAN ADAMS
KENNY LOGGINS
TOTO

LOU RAWLS
Hottest :

CHRIS CROSS
MICHAEL JACKSON
HALL & OATES

Parallel Three
B e e S

WSKY/Asheville
Brookshire/Lee

none
Hottest :
LIONEL RICHIF
CHRIS CROSS
JOE JACKSON
ERIC CLAPTON
DAN FOGELBERG

WCHV/Chariotteaville, VA
Thomas K. Twine

LINDA RONSTADT
PHIL EVERLY
KENNY LOGGINS
TOoTO

TOM SNOW
Hottest :
LIONEL RICHIE
ERIC CLAPTON
CHRIS CROSS
HALL & OATES
DONALD FAGEN

WDOEF/C hattanoogs
Ben Cagls

TAFFY MCELROY
EMMYLOU HARRIS

BARRY MANILOW EDDY ARNOLD

ALABAMA WAYLON JENNINGS
TOM SNOW

WOUE/New Orisans Hottest :

Chris Bryan STEPHEN BISHOP

CAIN/RED PARROT
SMOKEY ROBINSON
GLEN CAMPBELL

ROGERS & FEASTON

DIONNE WARWICK
TOTO

MAC MCANALLY
Hottest :

HALL & OATES
ERIC CLAPTON
BARRY MANILOW
MICHAEL JACKSON
CAN FOGELBERG

WHLY (Y-108)Orianco

KSELLubbock. TX
Chris Alexsnder

TOTO

Hottest :
STEPHEN BISHOP
HALL & OATES

Kapiowe/Charles MICHAEL JACKSON
CHRIS CROSS

none DIANA ROSS

Hottest :

DURAN DURAN WLVA/Lynchburg, VA

STRAY CATS Matt McCall

HALL & OATES

MICHAEL JACKSON TOTO

JOF. JACKSON GARY PORTNOY

DAN FOGELBERG LOU RAWLS

HALL & OATES Hottest :
WEZS/Richmond ROGERS & EASTON

WAIV] FL [ SUPERTRAMP

DIONNE WARWICK

Reggle Blackweil TOTO KC & SUNSHINE BAN

LOU RAWLS Hottest: MAC MCANALLY

Hottest: BOB SEGER

LIONEL RICHIE
CHRIS CROSS
NEIL DIAMOND
HALL & OATES
ROGERS & EASTON

WVLK/LexIngton
Kelly/Richards

CHRIS CROSS
MICHAEL JACKSON
DIONNE WARWICK
JEFFREY OSBORNE
KC & SUNSHINE BAN
ALABAMA

JOHN ANDERSON
Hottest :

DAN FOGELBERG
HALL & OATES
CHRIS CROSS
ERIC CLAPTON
MICHAEL JACKSON

WRK AL oulsvilie
Jotf Crawtord

KC & SUNSHINE BAN
MELISSA MANCHESTE
Hottest :

CHRIS CROSS
LIONEL RICHIE

DAN FOGELBERG
STEPHEN BISHOP
KENNY LOGGINS

The following stations reported
frozen playlists this week:

The following stations did not report

this

the following new reporters:

The following stations
are no longer reporting:

ROGERS & EASTON
LIONEL RICHIE
CULTURE CLUB
HALL & OATES

WORG/Orangeburg, SC
Mark Reynolds

none

Hottest :
WRVARIchmond none
Pat Wiison

WROV/Roanoke
HALL & OATES Matt Eskls

Hottest:

CHR1S CROSS
ERIC CLAPTON
DONNA SUMMER
LIONEL RICHIE
JEFFREY OSBORNE

WSR2/Sarasota
Huntington/Tellone
BERTIE HIGGINS

B.J. THOMAS
GEORGE FISCHOFF

ALAN PARSONS
MAC MCANALLY
Hottest:
LIONEL RICHIE
HALL & OATES
DAN FOGELBERG
DIONNE WARWICK
PRETENDERS

WVBS/Wilmington, NC
Bob Wright

TOTO
LINDA RONSTADT MAC MCANALLY
Hottest : KENNY LOGGINS

LIONEL RICHIE
CHRIS CROSS

LOU RAWLS
GLEN CAMPBELL

CULTURE CLUB YAZ
STEPHEN BISHOP Hottest :
SUPERTRAMP ROGERS & EASTON

HALL & OATES
MICHAEL JACKSON
pOCO

DIANA ROSS

115 Current Reports

WVBF/Boston
WPRO/Providence
KYKY/St. Louis

KOY/Phoenix
WVOR/Rochester
3WS/Pittsburgh
KFQD/Anchorage

week and therefore their
playlists were frozen:

WASH/Washington
WHEN/Syracuse
WOWO/Ft. Wayne
KEY 103/Austin
Y106/0dando
WAYV/Atlantic City
WSKY/Asheville
WORG/Orangeburg

Note: R&R weicomes

WING/Dayton
KOIL/Omaha
WEZS/Richmond, VA

KFMK/Houston
KJR/Seattie
KYUU/Sgn Francisco
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EGO/N/AS

—

SU

MOST ADDED -

Gary Moore
Planet P

Nick Lowe

Pete Townshend

Patrick Simmons

(30)
(12)
(12)
(9)
(9)

HOTTEST

Journey
Def Leppard
Bob Seger

Styx

Greg Kihn Band

(41)
(34)
(33)
(29)
(28)

Parallel One

WIYY/Baltimore
(301) 889-0098

PO: CHUCK DUCOTY
;1Y FORD

Hottest
JOURNE Y

STyx

DEF LEPPARD
OEXYS MIDNIGHT ...
FRIDA

HEG KIKN BAND
ATE

THOMAS DOLBY
MEN AT wORK
MEN AT WORK
ERIC CLAPTON
Mo i
PRETENDERS

UL TRAYOX

Fioc

DURAN DURAN
alLy 100
WALL OF ¥00DOO
DIVINTLS

CALL

PRINCE

BERLIN

HEAVEN 1T
MODERN ENGL (5K
BRYAN ADAMS
TRIUMPH

RUSH

RED RIDEW
PSYCHEDELIC FURS
STRANGE ADYANCE
Iy

MOLLY HATCHET
GARY MOORE

SAMMY HAGAR
Added

PETE TORNSHEND

WUWU/Buffaio
(716)827-7000

PO JIM SANTELLA
MO GARY STORM

Hottast

JOURNE Y

PHIL COLLINS
BOB SEGER

Med | um
DEXYS MIDNIGHT

By
ERIC CLAPTON

ENGL 1 SH BEAT
14OMAS DOLBY
HERVEN 17

UL TRAVOX

DIRE STRAITS.
RIC QCASEK
ROBERT AZARD
SIMPLE WINDS
FALCO
PERSONAL EFFECTS
MODERM ENGL 1 SH
EMBERS

CALL

ECHO § BUNNTMEN
RAMONE S

CHRIS DeBURGH
BLAMKET OF SECRECY

GARY MOORE
BLANCMANGE

MAR (ANNE FALTHF AL
FRANK ZAPP 2

FRANK ZAPPA

PETE TOMNSHEND

WNEW-FM/New York
(212) 986-7000

PD: RICHARD NEER
MUDJIM MONAGHAN

Hottest
SCANDAL

808 SEGER
MEN AT WORK

MODERN ENGL (S

SIMPLE MINDS

u2

THOMPSON T 85,
OEXYS wIDNIGHT ..
HEAVEN 17
ULTRAYO .
ROBERT ma ZARD
CULTWRE CLUs
PRINCE

DIRE SIAAITS
PRE TENDERS

JON BUTCHER AXIS
GREG K IHn BAND

TF
ECHO & BUNNYMEN
BERLIN

STRANGE ADVANCE
NICK LOWE

BUANKET OF SECRECY
INXS

PATRICK 51M4ONS
MAKED EYES

MARK KNOPF LER

A FLOCK OF SEAGULL
FALCC

WYDD/Pittsburgh
(412) 3622144

PD: DAN KELLEY
ASST. PO. MIKE KONECKO

rartest
NAKED EYES

Q-FEEL
MICHAEL JALKSON
FRIDA

JOE IACKSON
BERL N

AOAM ANT

MEN AT WORK
PRINCE

PHIL COLLINS
OURAN DURAN
PRE TENDERS

CWTURE CLLB
GREG X IMN BAND
THOMPSON Tw (NS

W IRAYOX

ad |

IRKS,

MODERN ENGL 15H
DEXYS MIDNIGHT ..

BELLE STARS

ENGL (S BEAT
ROBERT HAZARD

ART IN AMERICA

A FLOCK OF SEAGULL
RED RIDER

Fixx
MALL & OATES
SCANDAL

vz

SIMPLE MINDS
WARYIN GAYE
PSTCHEDEL IC FURS

ICEMOUSE
GOLDEN EARR ING
ROXY MUS (T
80w wOow wow

Adaed

PATRICK §iMMONS.
S-PEOPLE
BANANARAMA
PETE TOMNSHEND
Jnm

WDVE/Pittsburgh
(412) 562-5900

P MOWIE CASTLE
MO RON RENNI

Hattest

BRYAN ADAMS
ROBERT HAZARD
STYR

MEN AT WORY

u2

GREG KIHN BAND
TONT CAREY
Moc i um
TRIUMPH

ATE

PLANET P
DURAN DURAN
NIGHT RANGER
WALL OF ¥0ODOO
DEXYS MIDNIGHT

JON BUTCHER AX|
PSYCHEDEL IC_FURS
RIS DesURGH
THOMPSON T INS

WL TRAVOX
VANDENBERG
MICHALL SCHEMKER
ART 1N AMERICA
BERL IN

PETE TONNSHEND
GARY MOORE

. WBCN/Boston

(617) 266-1111

PO OEDIPUS
MO MARC MILLER

Hottest

meLL OF ¥OODOO

ROBERT ELL1S ORAAL
ERIC CLAPTON
DEXYS MIDNIGHT
KINKS

MODERAN ENGL 151
PRE TENDERS (M)
Mag fum

CALL

SQUEEZE
THOMPSON TR INS
BERL 1N

RED RIDER

28
GARLAND JEFFREYS
PHIL COLLINS

8'22
ROBERT nAZARD
FRI1DA
ENGLISH BEAT
MISSING PERSONS
THOMAS DOLBY

a CHEAR TRICK

a TOTAL COELO

Addea
PETE TOMNSHEND
WYSP/Phlisdeiphla
(215) 688-9480

PO: MICHAEL PICOZZ!I
MD: STEVE FEINSTEIN

not1test
MEN AT wORK

EOUIE MONEY

a GARY MOOR(
JON BUTCHER AX
DUKE JUP I TER
MICHAEL BOLTON
BERL IN
AMONE

MODERN ENGL ) S¢
FALL 4 OATE
NN

808

00D RUNDGRE N
Added

PETE TORNSHEND
KING OF COMEDY

. WAVA/Washington
(703) 534-0320

PO JOHN LARSON
MO: GARY CrASE

11est
JEFFERSON STARSHIP
SAMMY HAGAR

808 SEGER
GOLDEN EARRING
DEF_LEPPARD
JOURNE Y

BRYAN ADAMS.
PHIL COLLINS
DURAN DURAN

Mad | v
ERIC CLAPTON

SCANDAL
RIC OCASEX
TOM PETTY 4 HB.S
RED RIDEW
TONY CAREY

MOYING PICTURES.
TODD RUNDGREN
RA1NBOW

PAL BARRERE
PSYCHEDELIC FURS
5TYX

MICRAEL BOLTON
JONN BONG OV 1

. WGRQ/Buffalo
(716) 8814555

PD: PAWL HEINE
BILL mESTON

Hortest

DEXYS MIDNIGHT.
GREG X IN BAND

TRIUMPH

DURAN DURAN
DURAN DURAN
RED RIDER

WALL OF ¥OODUX
BRYAN ADAMS
BERLIN

THOMAS DOLBY
MISSING PERSONS
REIL YOUNG

uz
SCANDAL

MEN AT WORK

CALL

TONY CAREY

JOE JACKSON

RIC OCASEN
VANDENBERG

ERIC CLAPTON
ROBERT HAZARD

TOM PETTY & HB.S
B

MEMBERS

THOMPSON Tw IN
HEAVEN

PLANET P

0 fum

8 PETL TOWNSHEND

a DIViNY

2 OMRI15 DeBURGH
53

BLAMKET OF SECHECT
MOLLY nATCHE

. WAPP{New York
(212) 357-8000

PO J0E KRAUSE
MO: CHIP MOBAR

Hotrest
TR uMPw

NE(L YOUNG
GOLDEN EARRING
JOURNE ¥

OEF LEPPARD
B0B SEGER

ERIC CLAPTON
SCANDAL

STYx

MICHAEL BOLTON
RED RIDER

Ned | um
MOLLY HATCHET

RIC OCASEK
VANDE NBERG
DURAN DURAN
PHIL COLLINS
JEFFERSON STARSHIP
PSYCHEDEL IC FURS
JON BUTCHER AX1S
SAMMY HAGAR
SAGA

MEN AT ORK

ART it AMERICA
NIGHT s ANGER
FRICA

BHYAN ADAMS
JOMN AL BAND
PAT HERATAK

THOMAS DOLBT
ROBERT HAZARD

MODEN ENGL 151
SCHON & HAMMER
Adged

PLANET P

PETE TOWNSHEND

« WMMR/Philadelphis
(215) 561-0933

PD: CHARLIE KENDALL
MO: LISA R, KENDALL

Hottest
DURAN DURAN
JOURNE ¥
RIL QCASEK
DLF LEPPARD
TOM PETTY & H.B.S
BILLY SQUIER (LIVE
DEXYS MIDNIGHT. . .
RED RIDER
ERIC CLAPTON
TONY CAREY
BRYAN ADAMS
DIRE STRAITS

AT WORK

ATF
AN LERGUE
Flixx

8 PETE TOWNSHEND
5 THOMAS DOLBY
5 BERLIN

Mag | um

TR1UMPR

THOMPSON TR RS

b aooao

HEAVEN 17
MUCERN ENGL ST

VOx
JON BUTCHER AX

MICHAEL BOLTON
NICK L
NITECAPS
PETE SHELLEY
AUTOMAT 115

WZIR/Buttalo
{716)773-0098

PD: DINQ MATELA

ottest
808 SEGER
BERL (N

L LEPPARD
Trx
VANUENBERG
BUTAN ADAM:
JOURNE Y

CAL
MOLLY HATCHET
THOMAS DOLEY
ROBERT RAZARD
RED RHOER

wALL OF ¥00DOO
INXE

Added

PETE TOMNSHEND

QUIET RIOT
WONE S
VICRAEL SCHEMKER G

NAKED £ YE
JARY MOOKE

. WPLJ/New York
(212) 8877777

20 LARRY BERGER

LUSA TONACC!

Hottest
JEFFERSON STARSHIR
PAT BENATAR

FLEETRODD WAL
GOLDEN £ARR(NG
RIC OCASEX
SCANDAL
JOURNE Y

Mad i

DURAN DURAN

JOE JALKSON
STRAY CATS
PRE TENDERS
ROBERT PLANT
VANDE NIERG
ART N AMERICA
TINY CAREY

TALK TALK

BILLY JOEL

TOM PETTY & H.8.5
C54N

4 GEILS BAND
BRYAN ADAMS
DEXYS MIGHIGHT. .
ERIC CLAPTON
SAMMY HAGAR

PETE TOWNSHEND

« WHJYiProvidence

(401) 438-6110

PO )M MRPHY
MD: JEFF RICCIO

Hottest
TOM PETTY & H.8.5
NIGHT RANGER

DEF LEPPARD
MODERN ENGL (SH
Fixx

BRYAN ADAM
BILLY SQUIER
JON BUTCHER Ax !
ENGL15h BEAT
TODO AUNDGRE

VANGENBERG
GOLDEN EARR (NG
SCHON A AMMER
RED RIDER
CrRIS DeBURGH
EODIE MONEY

u.

MEMBERS

817

BERLIN

MOLLY HATCHET
ART It AMERICA
GRLG X IHN BAND
DUKE JUP | TER
MICAEL BOL Tun
INXS

NEIL YOUNG

ERIC CLAPTOW
MOTLEY CRUE
Adged

CALL

PLANET P

PETE TORNSHEND

WCOZ/Boston
(617) 267-9090
MD: PAUL LEMIEUX
rortest

M{CHAEL JACKSON
TR M

VANDENBERG
BRAN ADAMS

SAGA

JOuANE Y

ROBERT ELLIS ORW
JON BUTCHER AX)

TONY CAREY

RED RIOLR

PSYCHEDEL (C FURS
SCANUAL

(xx
MISS NG PERSONS
NETL YOUNG

NIGHT HANGER
SCHON § RAMMER
DEXYS MIDNIGHT.
ROBERT HAZARD
KINKS

BUANKET OF SECRECY
HEMBERS

ERIC CLAPTON

MODERN ENGL I SH
INXS

u2

PETEN LumIN
RAMONE §
CAL

Addad
PETE TOWNSHEND

UL TRAVD)
GARY PRIVATE

. @107/Toronto
(416) 967-3445

PO: GARY SLAIGHT
MO SAMANTHA TATLOR
(FROZEN)
Hottest
GOLDEN EARR (4G
E STRAJT

8 R (M)
RAN DURAN (M

A FLOCK UF SEAGULS

PHIL COLLING (M

TENANT

DOUG 4 Trt ™

MARTHA & THE MUFF

BRYAN ADAMS (M

RED RIDER (¥

TRIUMPH (M)

ML YOUNG

ROUGH 1 HADE

RUSH

PRE TENDERS

THOMAS DOLAY

MEN RITHOUT RAT

e fum

WALL OF YOODOO
000 HUNDGRE N

L
ANKET OF SECRE
SOF T CELL

BILLY SQUIER
GREG KIMN BAND
DRIVERS

STRAY CATS
STRAY CATS
BILLY 1DOL
MISSING PERSON

STRANGE ADVANCE
Addec

ROBERT tLL1S ORRAL
OURAN DURAN

MES AT WORK
DivINTLS

FisT
QIET R1OT

« CHOM-FM/Montreal
{514) 935-2425

PD: ROB BRAIDE
MO: BENO{T DUFRESNE

Hottest
SIMPLE MINDS
808 SEGER

ADAM ANT

PAE TENDLRY
ROUGH  TRAD:
MISSING PERSONS
JOURNEY

STYX

PSYCHEDEL IC FUSIS
ENGLISH BEAT

RIC OCASEK

OEF LEPPARD

X
STREETHE ART
NETL YOUNG
TR 1PN
SLACK SABBATH
BRYAN ADAMS
BLANKET OF SECKECY
SERLIN
BERLIN (Canadal
SOFT CelL
MARTHA & THE MUFF |
A FLOCK OF SEAGULL

TENANTS

. WBABI/Long Island
(516) 587-1023

PO BOB BUC-MANN

MO, RALPH TORTORA
FROZEN

Hottest

WEAG "HOME GROWN'

DURAN O

NIGHT RANGEF
DEF LEPPAK
JOURNE Y

DEXYS WIDNIGHT .
REG K1MN BANOD
VANDE NBERC

PAT BENATAR
808 SEGEH
MILIWAEL JACKSON
TUM PLTTY & 1.8
SCANDAL

uz
TRE STRA(TS
GARLANU JEFFREYS
NICK LOWE

x
MOLLY HATCHET
MEN 2T wWORK
K
BRYAN ADAMS
ART IN AMERICA
ROBERT mAZARL
PAUL BARRERE

SIMPLE MINDS
TONY CAREY

“ED RIDER

ML YOUNG
MICHAEL SCHENRER
ULTRAYOX
RA1NBOW

SINGLE BULLET THEC
MICHAEL BOLTON
MODERN ENGL ) 5+
JONN FALL BAND
Aaded

80w WON a0

RE VA { SSANCE
THOMPSON Tn NS
QUIET

HEAP TRICK

. CHUM-FM/Toronto
{418) 925-6666

PD: ROSS DAVIES
MO. WAYNE WEBSTER

Hottest
STYx

JOURNE Y
STRAY CATS
MEN AT WORK
DIRE STRAITS

i
CIL TWRE CLUB
DEF LEPPARD
MISSING PERSONS
NEIL YOUNG
THIN L172Y
BRYAN ADAMS
BGH SEGER
QUIET RIOT
DURAN DURAN

a INXS

a ORCH MAN... DARK
WAKED EYES
ERIC CLAPTOM
TRIUMPH
o

8822
ORI ¥ERS
SAMMY HAGAR
GOLDEN EARRING
TENANTS

a PETE SHELLEY
DEXYS MIDNIGHT .
NIGHT RANGER

BLACR SABBATH
58 e S
STRANGE AD¥ANC
GREG X 1HN BAND
ANDAL
JLTRAVD

BLANKET
PRE TENDER

B
GH TRADE

Parallel Two

. WPYX/Albany
(518) 785-9800

PO: TED UTZ
MO BOB WELCH

NE Y

TOM PETTY & H.B
ATF

BERLIN

BOB SEGER (W)
THOMAS DOLBY (M)
OEF LEPPARD
GREG KN BAND
Med | um

TRIUMPH

BRYAN ADAMS
ADAM_ ANT

v2

MODERN ENGL [ Sh
DIRE STRAITS
BLAMKET OF SECRECY
UL TRAYOX

DURAN DARAN
PSYCHEOEL IC FURS

ROBERT HAZARD
STRANGE ADVANCE

2 PLTE TONNSHEMD
INXS.
JOM BUTCHER AXIS
RIC OCASER
YANDENBERG
DURAN DURAN
MOLLY HATCHET
MICHAEL SCHEMKER G

» CALL
TONY CAREY

. WZZO/Allentown
{215) 894-0511

PO: TOM KELLY
MD: BRUCE BOND

Hottest

DURAN DURAN

DEF LEPPARD
DEXYS MIDNIGHT. .
MISSING PERSONS

wALL OF ¥OODOD
JOURNEY

STk

BLAMKET OF SECRECY
BERLIN

uz

Mad um

TR IUMPH
MODERN ENGL 1 5+t
HEAVEN 17
THOMPSON TaINS
MEMBERS
FELONT
ULTRAYOX
BRYAN ADAMS

295 rOMEGROWN
QIRE STRAITS
ERIC CLAPTON
DOUG & THE SLUGS
NAKED EYES
DIVINTLS
[ON BUTCHER AXIS
STRANGE ADVANCE
A FLOCK OF SEAGUL
812z
MOLLY HATCHET

8 PETE TOWNSHEND

2 OIS DeBURGH

a PRI
& BERU REVIEW

. WCMF/Rochester
(718) 288-3200

PD: FRANY HOLLER
MD: DAVE KANE

rottest
SCANDAL

DUKE JUP) TER
MEN AT WORK
HO8 SEGER
HALL & OATES
w0

JOURNE Y

DEF LEPPARD
PAT BENATAR
PMIL COLLING
W96
GOLDEN EARRING
TR I UMPR

SAGA

JEFFERSON STAHSHIP
Mod {um

STYx
RANDY NEWNMAN

RIDA

GREG ® 1N BAND
ERIC CLAPTON
DEXYS MIDNIGHT. .
BRYAN ADAMS

CON HENLI Y
PSYCHEDELIC FURS
CHIIS DeBURGH

BILLY SQUIER
Al

CALL

NAKED EYES

BERL IN

ROBERT ELL 1S ORRAL
PRE TENDERS

Aaded

PETE TORNSHEND
JON BUTCHER Ax (5

+ WMJQ/Rochester
{716) 232-7550
ASST. PO

VICHAEL ISABELLA

HoTtest
-0

NIGHT RANGER
PHIL COLL INS
DURAN DURAN
PAT BENATAR
TOM PETTY & #.B.S
TR1UMPR

FRIDA

GOLDEN EARK NG
BRYAN ADAMS
JOURNE ¥

OEF LEPPARD
Mact

MEN AT wORK
BOB SEGER

RED RIDER

TONY CAREY

PRE TENDERS

ROBERT ELL IS ORRAL
JON BUTCHER AXIS
ERIC CLAPTON

vz

MOGERN ENGL I 5h
DEXYS MIDNiGHT
JOHN HALL BAND
VANDE NBERG.
DUKE P TER

WALL OF ¥0ODOO

w|CrRAEL BOLTON
NAXKED EYE

HEAR TRICK
PLANET P

PETE TOWNSHEND

. WPLR/New Haven
1203) 7776617

PD: RIGR ALLISON
MD: MIKE KIRVEN

ttest
JOURNE Y
RIC OCASER
DEF LEPPAR
BOB SEGER
MEN AT WOR
THOMAS DOLBY
CANDAL

EXYS MIDNIGHT .
TOM PETTY & n.8.§
PRE TEMDERS
GREG KIn BAND
Moa |um

ADAM ANT
BRYAN ADAMS
ALCO

&
PAT BENATAR
GOLDEN EARRING

STYx

VANDENBERG
BERLIN

JON BUTCHER AXIS
JOE JACKSON
ERIC CLAPTON
HEAVEN |7
DIVINTLS
THOMPSON Tw nS.
WALL OF ¥00D0O
Agdeq

NICK LOWE

UL TRAYOX
MAKTIN BRILEY
PETE TONNSHEND
PATRICK 5 1MMONS
RAMONE §

+ CHEZ-FM/Ottawa
(613) 563-1919

PUL STEVE COLWILL
MD: GREG TORRINGTON

Hottest

BRYAN ADAMS

RED RIDER
STRANGE ADVANCE
ML YOUNG

DOUG & THE 5LUGS
GOLDEN EARRING
DIRE STRAITS
Fixx

THOMAS DOLBY
JOURNE ¥

LuBA

STYx

PHIL COLLINS
HALL & OATES
MARTHA & THE MUFF |

ERIC CLAPTON
DEXYS MIDNIGHT. ..
ADAM ANT

C TURE CLuB
TR 1PN

RIC OCASEK
GREG KN BAND
ORIVERS

CHRIS DBURGH
SUPERTRAMP
0

DARK

ORCH, MAN.
ENGL 15 BE
BLAMKET OF SECRECY
PAW BARRERE
ROBERT ELL (S ORRAL
LCHO & BUNNYMEN
BLOTTO

SOF T CELL
DIVINYLS

THOMPSON Tw INS
HEAVEN 17
PRE TEMDERS
HUMAN LEAGUE
PSYCHEDEL IC
WALL OF ¥0OU
2

FIRS

u
BRUCE COCKBURN

Aaged
LITICE STEVEN &.
w

4
POL YROCK
MEN AT WORK

. WEZX/Scranton
(717) 961.1842

PD. SHAWN WATERS
MD: PAUL MICHAELS

HotTest
JOURNEY (%)
DEF LEPPARD (W)
STy

HOB SEGER (M)
GREG K IHN BAND

TRIUMPH
YANDENBERG
ROBERT HAZAR
MEN AT wORK
BRYAN ADAMS
PLANET P

PHIL COLLINS
PSYCHEDELIC FURS
XS
MISSIM PERSORS
SAGA

TOM PETTY & H.B.S
BERLIN

WALL OF ¥0ODOO
PALL SARRERE

TONY CAREY

u2
10N BUTCHER AX3S
"7z

8

MODERR ENGL 1 54
MICHAEL SCHENRER G
JL TRAVOX

Fixx

THOMAS DOLBY

RIC OCASER

Adcea

DURAN DURAN

CHRIS DeBURGH
BLAMKET OF SECRECY
HEAVEN 17

. WAQX/Syracuse
{315) 6829538

PD: ED LEWIME
ASST. PD: AMY DARLMAN

rortest
BRYAN ADAMS

OEF LEPPARD
JOURNE Y

ToM PETTY § n8.5
GREG K1HN BANG
STYx

A FLOCK OF SEAGULL
HMAN LEAGUE
BERLIN
HEAVEN |
ATF
FRIDA
CULTURE CLus
Mad | um
VANOE NBERG
ERIC CLAPTON
THOMFESON T INS
wALL OF ¥00D0O
SOUND BARRIER
SUHON 4 HAMMER
HEMBERS
OUKE JUP(TER
MARSHALL TUCKER 8A
F
SCANOAL
OEXTS MIDNIGHT ...

8 PLTE TOWMGHEND
TONY CAREY
RED RIDER
ROBERT HAZARD
MISS NG PERSONS
ART IN AMERICA
PSYCHEDELIC FURS
RIC OCASEK
Addeg
GARY MOORE

W TRAYOR
THOMAS DOLBY
RAMONE

NAKED EYES
ALEx CALL

« WAAF/Worcester
{617) 752-5611

PD: ROB BARNETT
WO HOB L1PSHUTZ

Hottest
JOURNE ¥

THOMAS DOLBY
JON BUICHER AX{
DEF LEPFARD
PRE TENDERS
DEXTS MIDNIGHT
REG X 1HN BAN
ATF

MEN AT mORX
MISSING PERSONS
UURAN DURAN

R

RED RIDER
I xx

SAGA
MODERN ENGL |5

2 TONY CAREY
BRYAN ADAMS
BLANKET OF SECRECY
VANDENDEKG

STRANGE ADYANCE
2 PETE TORNSHEND
5 ORIS DeBURGH
& MICHAEL JACKSON
Mog fum
A FLOCK OF SEAGUL
WALL OF ¥OODOO
TODD AUNDGREN
FRIDA
PHIL COLL NS
GOLDEN EARRING
NEIL YOUNG
ERIC CLAPTON
ToM PETTY & H.B.S

PSYCHEDELIC FORS
SamMy
2 IHOMPSON. THINS

Added
ROBERT ELLIS ORRAL

WQBK/Albany
(518) 462-5555

PU: JOMN COOPER
MO: LIN BREMMER

Hottest
EDOY GHANT
vz

THUMAS JLBY
DURAN DURAN
GARLAND JEFFREYS
NICK LonE

XS

THOMPSON TwINS
CUTURE CLuB
ERIC CLAPTON
SIMPLE MINOS

ULTRAYOX
DEXYS MIDNIGHT.. .
ALHERT LEE

Nl
TEARS FOR FEARS
NAKED EYES
FALCO
KING OF COMEDY
PETE TURNSHEND

FAS. THUNDERBIRDS
ROBERT HAZARD
STRAY CATS
MICHAEL JACKSON
MOUERN ENGL 15r
HALL 4 OATES
BUANCMANGE

TOM PETIY & H,B.5
DIRE STRAITS
BERLIN

DOUG & THE SLUGS
[

FELONY

UBLRB!

PAUL BARRERE
RAMONE §

CALL

RED RIDER

WAL OF VO

UNITTS

A FLOCK OF SEAGULL
WRE

PLANET

8 FRANK ZAPPA

. WAQY/Springtield
(413) 5254198

PO ROSS MACOONALD
B08 LONDON

rottest

DEF LEPPARD

STYx

TONY CAREY

RIC OCASEK

JOURNLY

GREG X [+ BAND

RED RIDER

Mod | um

BOB SEGER

BRYAN ADAMS

DURAN OURAN

MEN AT WORK

atf

PRE TENDERS

ART (N AMIRICA
TR UMPr

DEXYS MIDNIGHT
THOMA BY
JOM BUTCHER AXIS

BERLIN

OIRE STRAIT

DIRE STRAITS

ERIC CLAPTON

PrIL COLLINY

GOLOEN EARRING

PAT BENATAR
YANDE NBERG
Addea

PLANET P

SARY MOORE,
(VINTLS

PHIL GARLAND

+ WSCY/Syracuse
315-699-8200

PO BERNIE KIMBLE
MO: CHIP KNIGHT

Mot test
OR1S DaBURGH
ROBERT MAZARD

OEXYS MIONIGHT

GHEG x 1N BAND
DEF LEPPARD
BERL N

SOURNE Y

aTF

FALLO

MISSING PERSONS
PMIL COLLING
B0B SEGER
HRYAN ADAMS
MES AT wORK
TR | Mo

MODERN ENGL 1St
BLANKET OF SECRECY

CALL
RUBERT ELLIS ORRAL
INXS

UL TRAYOX

STRANGE ADVANCE

PLAMT P

THUMAS DOLBY

OUKE JUP I TEH

ALEX CALL

TOM PETTY & H.B.S
on

CULTURE CLUB
GARY PRIVATE
NICs LOWE
TRANSLATOR

SYCHEDEL IC FURS
WICHAEL BOLTON

DiviNTL

. WDHA/North Jersey

(201) 328-1055

UM BOB LINDER
FD MARK CHERNOF F

fottest
JOURNEY (M)

SCANDAL (M)

DEXYS MIDNIGHT. .

B08 SEGER (W)

TR UM

RED RIDER

ERIC CLAPTON (M)

BRYAN ADAMS (M
GEG K InN BAND (M

MEN AT WURK (M)
uz twy

GOLDEN EARRING
THOMAS DOLBY
ART (N AMERICA
CUCTURE CLUB

PRE TENVERS,

Modlum

JOHl HALL BAMD
ROBERT HAZARD
PHIL COLLINS
CHRIS DeBURGH
TODD RUNDGREN

JON BUTCHER AXIS
UL TRAVOX

ENGL 15K BEAT
MiCHAEL BOLTON
ROBERT ELLIS ORRAL
SINGLE BULLET THED
NAKED EYES
THOMPSON TR INS
INXS

SCHON & rAMMER
Added

DURAN DURAN
STRANGE ADVANCE
NICK LOWE

PETE TONNSHEND
SIMPLE MINDS
GARY MOORE
MARTIN BRILEY

M

WCCC/Hartford

(203) 233-4426
PO: BILL NOSAL

Hottest
JOURNE ¥
DEF LEPPARD
GREG K1MN BAND
STrx
TONY CAREY
RIC OCASEK
SCANDAL
FRIDA
MEN AT WORK
MOLLY HATCHET

8 PLANET P
RED RIDLR
BRYAN ADAMS
B0B SEGER
THOMAS DOLBY

a PETE TOWNSHEND
TR I UMPH
BERLIN
GOLDEN EARRING
JOHN HALL BAND
ATF
PRE TENDLRS
ART )N AMERICA
Mo i um
%
INxS
MODERN ENGL | SH
STRANGE ADVANCE
ERIC CLAPTON
DEXYS MIDNIGHT.. .
PSYCMEDEL IC FURS
JOM BUTCHER AXI(S

)
BILLY SQUIER (LIVE
NE L YOUNG
SAMMY HAGAR
Added
ALEX CAL

UL TRAYOX
MICHAEL BOLTOM

(807) 772-8850
PO JORN CARTER

Mottest
STYYR

JOURNE ¥

808 SEGER

GREG K InN BAND
DURAN DURAN
BRYAN ADAMS

RED RIDER

DEF LEPPARD

MEN AT WORK

RIC OCASEK

TOM PLTTY & HB.

GOLDEN At NG
DEXYS MIDNIGAT .
THOMAS DOLBY

I

PHIL COLLINS.
PAT HENATAR
SAMMY HAGAR
Mad (um

BERL IN

JOHN AL BAND
ATE

MODERN ENGL (SH
NETL YOUNG
VANDE MEERG

vz

ART IN AMERICA
MISSING PERSONS
NHGHT RANGER
UL TRAYOX

DUKE JUPITER
ROBERT nAZARD
PAUL BARRERE
THOMPSON TWINS
HEAVEN 17

NS

Agdea

BOw »OW wOw
MART N BRILEY
RAMON| 5

PETE TQRNSHEND
AUTUMAT xS
PATRILK §1MMONS
ALEX CALL

NICK LOWE

(914) 4711500

PD: PETE CLARK
MO STEw SCHANTZ

Hottest
DEF LEPPARD
JOURNE Y

PHIL COLLINS
DEXYS MIDNIGHT, .

ERIC CLAPTON
STy

a PETE TOWNSHEND
BOB SEGER

WAAL/Binghamton

WPDH/Poughkeepsle

RIL JCASER
TR 1P

SIMPLE MINDS
& NICK LOWE

5 MODERN ENGL ISH

BERLIN
JON BUTCHER AXIS
STRANGE ADVANCE
BLANCMANGE

MOLLY RATCHET
MILHAEL BOLTUN
DUKE JuP 1 TER
INXS

DIVINTLS
BLANRET OF SECRE

. WOUR/Utica
(315) 797-0803

PD: DALE EDWARDS
MO TOM STARR

rottast
TOM PETTY & H.B.§
JOURNE Y

Pril COLLINS

STrx

CULTRE CLUB
BRYAN ADAMS

CHRIS DeBURGH
PRE TENDERS
RIC OCASEK
MEN AT WORK
ERIC CLAPTON
BOB SEGER

4 HAMER
PSYCHEDEL IC FURS
THOMPSON T INS
NIGHT RANGER
Fixx

MODERN ENGL { SH
TR (UMPH
ULTRAYOX

BERLIN

AUTOMAT LXS
80w wow wOm
MICKAEL BOLTON
STRANGE ADVANCE
MICK LONE

GARY MOORE

PETE TOWNSHEND

. WTPA/Hsrrisburg

{717) 238-1402

PO: JEFF KAOFFMAN
(FROZEN

Hotrest

MEN AT WURK (M)

XEF LEPPARD (M)
GREG K )rin BAND

DEXYS MIDNIGHT. ..

PHIL COLLINS
PRE TENDERS
WEMBERS

FIXX

DURAN DURAN
ROBERT HAZARD
PSYCHEDELIC FURS
TONY CAREY
HEAVEN 1T

HRTAN ADAMS.

JON BUTCHER AX1S

L
ALANKET OF SECKECY
ATF
BERL 1N

u2

INXS

THOMPSON Ta NS
DIVINYLS
UL TRAYOX
PLAMET P
MOLLY HA
822
TODD RUNDGREN
PAUL BARRERE

WHCN/Hartford
(203) 247-1060

PO: DANIEL F. HAYDEN

ASST PD: BOH BITTENS
(FROZEN

Hottest

DURAN DURAN

JOURNEY

OFF LEPPARD

MEN AT WORK

THIMAS DOLBY

STYxX

PRE TENDERS

DEXYS MIDNIGHT. .
FRIDA

SCANDAL

GREG KiM BAMD
ATE

BERL IN
Fixx

808 SEGER
Mod | um

cALL

THOMPSON T NS
UL TRAVOX
FELONY

RED RIDER
MICHAEL BOLTON

ART 1N AMERICA
INXS

JON BUTCRER AXIS.
DIVINTLS

FEAVEN 17
PLAMET P
TRIOMPH

Added
MOLLY HATCHET

WKLC/West Virginia
(304) 722-3308

PO: NEIL LASHER
(FROZEN)

Hottest

MEN AT wORK

Dif LEPPARD (M)

FALL 4 OATES

FRIOA

GREG K IrN BAND

JOE JACKSON

ERIC CLAPTON (M1

ATF

FALLD

DEXYS MIDNIGHT
JOURNEY (M}

xS
RED RIDER

Page 45

Tom PETTY & 1.8
MULLY RATCHET

I
AIC OCASER

VANDENBERG

PRE TENDERS
TONY CAREY
PSYCHECELIC FURS
MEN AT WORK
wALL OF ¥0ODOO
THOMAS DOLBY
808 SEGEN

W TRAYGK
MICHAEL JACKSON
STRANGE ADVANCE
DURAN OURAN
QURAN DURAN
Fixx

RIS DeBURGH
PAW BARRERE
oz

ROBERT HAZARD
THOMPSON TwINS
NAKED EYES

Parallel Three

WECMIClaremont
(803) 542-7735

PO: 21P ZIPFEL
MO BILL BOGLE

Hottest
MALL & GATES (M)
MEN AT WORK (M}
PHIL COLLINS 1M}
ERIC CLAPTON (M)
SUPER TRAMP

NETL YOUNG (M)
GREG KiMN BAND (M1
808 SEGER (M)
PRETENDERS {M)
DEXYS MIDNIGHT ..

SQUEEZE

ROBERT ELL1S ORAAL
A8

OONALD FAGEN

JOURNEY (M)
RANDY NEWMAN
01

KENNY LOGG (NS
STrx

2 00UG & THE SLUGS
Mod i 1

8 BILLY JOEL
OIRE STRAITS
MARTY BALIN
RIC OCASEK
GARLAND JEFFREYS
ROBBIE PATION

8 NICK LowE
BLANKET OF SECRECY
MODERN ENGL I SH
WUSICAL YOUTH
PAL BARRERE

a PETE TOWNSHEND
TONY CAREY
JOHN MALL BAND
JOHN MARTYN

8 ALEX CALL
WL FRAVOX
FRIDA
FIxk
FIREFALL
ART IN AMER(CA
TODO RUNDGRE M
MARSHALL CRENSHAN

PATRICK S 1MMONS
WERI/Westerly
(401) 596-7728
PD: STEVE FELDMAN

Hottes
MALL & OATES
MARSHALL CRENSHA®
TOM PETTY § H.B.S
ERIC CLAPTON (M)
GREG KIHM BAND
DEXYS MIDNIGHT..
PHIL COLLING (M)
CULTURE CLUB
ROBERT ELL1S ORRAL
JON HALL BAND
ENGL 1 SH BEAT

DIRE STRAITS

JOE JACKSON
BLANKET OF SECRECY

ABC
RIC QCASEK (M)
MODERN ENGLISH
Mad |un

NICK LOWE

PETE 1OWNSHEND
RED RIDER
cLasH
PRETENDERS
INXS

'ES

PATRICK §1MMONS

Fiax

100D RUNDGREN

vz

-0

DONALD FAGEN

JACK MACK 4.
CITTLE STEVEN &,
MEN AT WORK

3 SINGLE BULLET THED
THOMPSON Tw INS.
DURAN DURAN

WRKI/Danbury
{203) 579-9995

PD: 0B XKOCAX
Mo BRULE GOLDSEN

Hortast
DEF LEPPARD

MEN AT WORK
GREG KIHN BAND
JOLRNE Y
PSYCHEDEL IC FURS

BERLIN
DEXYS MIDNIGHT. .
g um

STYx

TR |

BRYAN ADAMS

PRE TENDERS.

UL TRAVOX

FLa

TONY CAREY
MEMBERS

INXS

BLANKET OF SECRECT
THOMPSON TwiNS

ART IN AMERICA
ROBERT HAZARD

uz

JON BUTCHER AXIS
BOB SEGER

TOM PETTY & W.8.5
MODERN ENGLISH (A)
ERIC CLAPTON

8z

CALL

MICHAEL BOLTON
RIC OCASEK
FALCO

WAL OF ¥OODOO
Added

PETE TOWNSHEND
DivINTLS
CHRIS DeBURGH
AILLY 100U
STRANGE ADVANCE

WBLM/Lewiston-Port.
(207) 783-2065

MO: JOSE DIAZ
PO: NIKE BUSHEY

Hottest

An asterisk {*) signifies a primary station in its
parallel, denoting a station’s competitive ratings

strength.
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e

PHIL COLLINS
DURAN DURAN

TR UMPH

PAT BENATAR
SAMMY HAGAR
FRIDA

mm(u EARR (NG

ms(m ELLIS ORRAL
RuSH

BRYAN ADAMS

JON BUTCHER AX)S
VANDE NBERG

ERIC CLAPTON

Flixx
MALL & GATES
STYX
MEN AT WORK
DEF LEPPARD

MOLLY HATCHET
STRAY CATS

SAGA.

GLEMN FREY
CHRIS CROSS
RIC QCASEK

DEXYS MIDNIGHT. .
GREG K1 BAND
MODERN ENGL [ SH
MICHAEL BOL TON
w0

TONY CAREY
CULTURE CLUB
ROBERT HAZARD
PSYCHEDEL IC FURS

JEFFERSUN STARSHIP
DAN F OGELBERG

Added
PETE TOWNSHEND
S

WOA VIBQd(loy-

HIll
(304) 877-2424
PD: CHARL TE JENNINGS
M) TIM PARKER

Hottest
ERIC CLAPTOM
MICHAEL JACKSON

SOUTH

MOST ADDED -

STYx
Mod lum
Pnn ICK S 1MMONS

wnm DuRAN
HALL & OATES
MEMBERS
THOMPSON TwINS
BRYAN ADAMS

ATF
PAT BENATAR

CALL

TONY CAREY

EF LEPPARD
THOMAS DOLBY

INXS.

JEFFERSON STARSHIP
MOOERM ENGL | 5¢
NIGHT RANGER

SAMMY HAGAR

QIET AIOT
GARY MOORE
MARSHALL TUCKER BA
TOM PETTY & H.8.5
MICHAEL SCHEMNKER G

WGIR/Manche:
(803) 8256815

Hottest

MEN AT WORK {4
STYR (M)

BOB SEGER (M)
DURAN DURAN
JOURNEY (M}

PHIL COLLINS
PRE TENDERS

PAT BENATAR
BILLY JOEL
VANDE NBERG.
JOMN HALL BAND
BILLY SQUIER
NE (L YOUNG

RIC OCASEK

ERIC CLAPTON
GREC
Flox
DEXYS MIDNIGHT.
Tom PEITY § n.8.5
J. GEILS BAND

0N BUTCHER AXIS

Planet P
INXS

Alex Call
Call

Pete Townshend

Patrick Simmons

(20)
(17}
{13)
(12)
8)
(8)

HOTTEST

Journey
Styx
Deg Leppard

Bob Seger

Greg Kihn Band

(41)
(33)
(31
{30}
124)

Parallel One

WCKO/Mlami
(305) 7314800

PD: MARK TAMLOR

Hottest

STYX

JOURNE ¥

DEXYS MIDNIGHT .,
ATF

DURAN DURAN
NS

WAL OF ¥0ODOO
MODERN ENGL ) SH
GREG KIMN BAND

TOM PETTY & +.B.5
a PETE TOWNSHEND
DEF LEPPARD

™

GOLDEN EARRING.
BOB SEGER

PRE TENDERS
MEMBERS

JON BUTCHER AX!S
PHIL COLLINS

MISSING PERSONS

Y
MICHAEL JACKSON
PRODUCERS

CHEAP TRICK
PAT BENATAR
ERIC CLARTON

. WKLS/Atlanta
(404) 325-0960

PO; ALAN SMEED
WD: BOB BAILEY

Hortest

DURAN DURAN
MiSSING PERSONS
THOMAS DOLBY

THOMPSON_ TwINS.

vz

GREG X 1+v BAND
ToM PETTY & K.B.S
WALL OF ¥00DGO
TR ILMPH

BERLIN

RED RIDER

od i um

ERIC CLAPTON
BOB SEGER
NIGHT RANGER

ART IN AMERICA

SCAMDAL

MODERN ENGL 15H

PALL BARRERE

W TRAVOX

SIMPLE MINDS

MEMBERS

ROBERT HAZARD
ANET P

BUANKET OF SECRECY

MICHAEL BOLTON

1M BUTCHER AXIS

ALEX CALL

IN%S

CALL

a rEAYEN 17

. WSHE/Miaml
(305) 581-15380
PO DAYE LANGE
rotrast
0 RidR

W AT WO
Tom PETIY A H B

AAT (N AMERICA
THOMAS DOLBY
DURAN DURAN
Flax
PRETENDERS,
JOURNE Y

0EF LEPPARD
ATE

FRIDA
STYX

v2

BB SEGER

GREG K)HN BAND
DEXYS MIDNIGHT
"oq | um
SCANDAL

TR UMPH

SPOONS

BERLIN

ERIC CLAPTON
UL TRAYOX
BUANAET OF SECRECY
BRYAN ADAMS
FELONY

HEAVEN 17

SOF T CELL

N BUTCHER AX!

TRANGE ADVANCE

MOLLY HATCHET

PLANET P

PETE 1OWNSHEND
2 WODERN ENGL | 5M

« KZEW/Dallas
{214) 748-9898

PD: AMDY LOCKR)DGE
MD: JON DILLON

Hottest

SAMMY

TRI L

SAGA

BRYAN ADAMS
JOURNE Y

TOM PETTY & H.B.S

TONY CAREY
EODIE MONEY

MISSING PERSONS
DURAN DURAN

Fia
MOCERN ENGL I 5K
CcA

LL
MICHAEL BOLTON
MEN AT RORK

BILLY SQUIER (LiVE
SCHON & GAMMER

PLANET P
ERIC CLAPTON
GREG K(MN BAND
vz
ART IN AMERICA
JON BUTCHER AX)S
BUANKET OF SECRECY
& SCANDAL
2 NICK LOWE
2 MARTIN BRILEY
Added
AUTOMAT | X5
DIvINYLS
MOLLY A TCHET

. KLOL/Houston
(713) 5264591

FD: CWRIS MILLER
MC: BLAKE LAWRERCE

Hotrest

GREG X |+ BAND
PRE TENDERS
Ate

GOLDEN EARRING
ool um

BOB SEGER
TR

RUSH

RED RIDER

PHIL COLLI(NS
VANDENBERG
THOMAS DULBY
MEN AT WORK
STRAY CATS
RIC OCASEK
THOMPSON TwINS
ENGL 1 SH BEAT

Flx
BLANKET OF SECRECY
GA

SA

NEIL YOUNG

JOE JACKSON
MISSING PERSONS.
DEXYS WIDNIGHT
un

MODERN ENGL 151
BAYAN ADAMS
INKS

Added

PLANET P
MOLLY HATCHET
ULTRAVOX

MEN AT WORK

KSRR/Houston
(713) 7870097

PO: ANDT BEAUBIEN
MD: RICK LAMBERT

Hottast
DEF LEPPARD

EODIE MONEY

STRAY CATS
HALL & OATES

IL COLLINS
MISSING PERSONS
wIGHT RANGER
GREG KIMN BAND
BILLY SQUIER
RIC OCASEK
TR UMPH
RUSH

uz

SLANDA

ENGL 1SH BEAT
Faxx

RED RiOE

BLANKET 0‘ SECRECY
JON BUTCHER AX|
CMR 1S DeBURGH
MICHAEL BOL TOR
MODERN ENGL | SH
INXS

MEN AT WORK

MOLLY HATCHET
CALL

KTXQ/Dallas
(214) 528-5500

PD: TOM OWENS
MD: DRAKE MALL

Hottest
sTvx
JOURNE ¥
SCANDAL
DEF LEPPARD
FRIDA
GREG K148 BAND
THOMAS DOLBY
SAG
VANDENBERG
TR UM
TONY CAREY
ERIC CLAPTON
BRYAN ADAMS.
MEN AT WORK

2 FIxx

& RED RIDER
2
W TRAYVOX
MODERN ENGL (5H
CLASH
NIGHT RANGER
SAMMY HAGAR

2 PLARET P

8 PETE vo-usnuo
Med |

o s
MICHAEL BUXTON
ATF

IVINTLS
Added
STRANGE ADVANCE
ALEX CALL

. WOXM/Tampa
(813) 2240742

PD: GEORGE MARRIS
MO: DICK BASCOM

SOURNE ¥
BLANKET OF SECRECY
PRE TENDERS
PHIL COLL (NS
BRYAN ADAMS
MEMGER
WAL OF ¥0ODOO
MEN AT 4ORK
Flxc
STYX
TR UM
Mag | um
VANDENBERG
CALL
MOLLY HATCHET
TONY CAREY
a INXs
MICHAEL BOLTON
o w2
NIGHT RANGER
HISSING PEHSONS
2 PLANET P
THOMAS DOLBY
DURAN DURAN
2 OURAN DURAN

« WYNF/Tampa
(813) 876-0455

FD: CAREY CURELOP
MD: RON D

Hottest
JOURNE Y

TR (UMPH

BRYAN ADAMS

DEF LEPPARD

RED RIDER

SAMMY HAGAR

Fh

PAT BENATAR

VANDE NBERG

PHIL COLLINS
GHREG KiHN BAND
Mea fum

BOB SEGER

FRIDA

TOM PETTY & W.B.S
STYs

FRANK MAKINO
MICHAEL BOLTON
RIC OCASEX

INXS

SCHON & HAMMER
JON BUTCHER AX1S
DURAN DURAN

TONY CAREY

Added

CALL

Parallel Two

WCKN!Greenville- -

* Spartensburg
(803)226-1511

PO; STEVE CRIS
MO: GARY JACKSON

Hottest

GREG K 1HN BAND
FRIDA
TOM PETTY & H.B.S

ORIS CROSS
STRAY CATS
CULTURE CLUB
HALL & OATES
SUPERTRAMP
ERIC CLAPTON
DEXYS MIDNIGH] .
MEN AT WIRK

PAT BENATAR
PriL COLLINS
JEFFERSON STARSHIP
TR ) UMPR

RIC OCASER
TONY CAREY
SCANDAL
YANDENBERG
MICHAEL JACKSON
GOLOEN EARRING.
2

u

EFYAN ADAMS

RED RIDER
PSYCHEDELIC FURS.
MODERN ENGL 151
ART IN AMERICA
ROBERT HAZARD

JON BUTCHER AXIS
CALL

NICK LOWE

PETE TOWNSHEND

« WFYViJacksonvllie
(904) 642-1055

PO: BRAD HOFFMAN

Hottest
STYX

MOLLY RATCHET
DEF LEPPARD
JOURNEY

BRYAN ADAMS
THOMAS DOLBY
DEXYS MIDNIGHT .. .
FR[VE!O[RS

DREG KINN BAND

Jou BUVCNER Axis
INXS

PLANET P
PSVCNEDfLIC FURS,
TONY CARE

CALL

mALL OF ¥0ODOO

uz

MICHAEL SCHENKER G
MODERN ENGL ) SH

mi
ROBERT HAZARD

ART N AMLRICA
BUANKET OF SECRECY
Flax

ATF
& THOMPSON THINS
2 DIVINYLS

. WNOR/Nortolk
. (804) 623-9667

PO: RON REGER

Hottest

MEN AT WORK
DURAN DURAN
TOM PETTY 4 H.6
PAT BENATAR

GOLDEN EARAING
SAMMY HAGAR
JOURNE Y

MOLLY HATCHET
MISSING PERSONS

Med | un
NELL YOUNG
TR UM
SCANDAL
FRIDA

ERIC CLAPTON
JON BUTCHER Ax
PLANET P
Adaed

INXS

PETE TOWNSHEMO

. WIMZ/Knoxville

{615) 525-6000

PD: KERRY LAMBERT
MD: DAN WALSTON

Hotrest
JOURNEY (M)
STYX (M)

DEF LEFPARD (M)
GREG KIHN BAND
FRIOA

mxu MIDNIGHT .

v»owsm TwINS
JOE JACKSON

IOﬁPEHVANB'

scm)n
h(lems

Bﬂun ADARS.

CALL

PRE TENDERS.
PSYCHEDELIC FURS
MODE RN £NGL 1 5h

3

BUANKET OF SECRECY
TONY CAREY
JOHN HALL
BILL WRAY
Adoed
BERL (N
MOLLY HATCHET
INXS

RINCE

STRANGE ADVANCE

BAND

PLANET P
MICHAEL JACKSON
PATRICK 51MMONS

« WRXL/RIchmond
(804) 282-9731

PD: CHARLIE wEST

Hottest

JOURNET (M)
PRETENDERS

RIC OCASEX

MEN AT WORK LM}
TONY CAREY

BILLY SQUIER
BILLY SQUIER (LIVE

KENNY LOGGINS (M)
Mea i un

uz
DON HENLEY

RED RIDER
DUKE JUPI TER
LE ROUX
SAMMY HAGAK
MOULY HATCHET
TR | UMPH
517X
GREG K IHN BANT
a PHIL COLLINS
2 OR(5 DeBURGH
FIxx
TODD RUWDGREN
SCANDAL
B0B SEGER
ENGL(Sh BEAT
MALL & DATES
NIGHT RANGER
3 MOUERN ENGLISH
GOLDEN EARRING

PETE TOWNSHEND
PATRICK §IMMONS

« WOWE/Chattanooga
(615) 267-1050

GM: DAVE KING
PD: TONY DAVIS

Hottest
PRETENDERS.
JOURNEY (M)
BRYAN ADAMS (M)
TOMY CAREY
STYN (M3

GREG Kivn BAND (M)
DEF LEPPARD 1M}
RIC OCASEK

RED RIDER (M)

uz
DEXYS MIDNIGHT.
g lum

WALL OF ¥0ODOO
MOLLY HATCHET
SAMMY MAGAR
ERIC CLAPTON
CHRIS DeBURGH
ROBERT PLANT

o QUIET RIOT
JON BUTCHER AXIS
INXS
PLANET P
CHEAP THICK
MICHAEL BOLTON
ULTRAYOX
FRIDA
PHIL COLLINS
JGHN HALL BAND
Added
MOCERN ENGL 15H
0x0

FELONY
NICK LOwE

« WKQQ/LexIngton
{606) 252-6694

PD: GARY DICKSON
ASST. PD: DAVE KRUSENKL A

Hottast
ToM PETTY & KRS
80B SEGER

JOURNE Y

DEF LEPPARD

ERIC CLAPTON
THOMAS DOLEY

PHIL COLLINS

ATF
NIGHT RANGER
JOE JACKSON
DEXYS MIDNIGHT . .
GREG X1nN BAND

a PETE TOWNSHEND

BRYAN ADAMS
TONY CARE Y
DURAN DURAN
JON BUTCHER AX|S

a

s

2 INXS

a ALEX CALL

a PLANET P

. WTKX/Pensacola
(904) 438-7543

PO: MARK SAWYER

Hottest
OURNE ¥

STYX

80B SEGER

OEF LEPPARD
ULTRAYOX

LE ROUX

DAN FOGELBERG
Tor

X
PSYCHEDELIC FURS
MOLLY HATCHE T
2 MARSHALL TUCKER BA
a PLAMET P
a PATRICK SIMMUNS
2 MAC MCANALLY
Med jum
MICHAEL BOLTON
BRYAN ADAMS
Frax

ER(C CLAPTON
RED RIDER
ALL

GOLDEN EARRING
GREG X )HN BAND.
RIC OCASEX
NGHT RANGER
MODERN_ ENGL 1 5K
10N BUTCHER AX1S

WOQDR/Rsisigh
(819) 832-8311

FD: RON PHILLIPS
MC: BOB wALTON

Hottest
DURAN DURAN
ERIC CLAPTON

MONDO MONTAGE
CHAIS CROSS
HALL & GATES
GREG KIHN BAND
SUPERTRAMP

STyx
TOM PETTY & #.B.3
ATF

CULTURE CLUB
DEXYS MIDNIGHT
SOURNE Y

Mo i

RED RIDER
BERLIN

BRYAN ADAMS

A

PAL BARRERE
PRINCE

TONY CAREY

UL TRAVOX
CHRIS DeBURGH
PLANET P
BRICE STREET
ALEX CALL
MODERN ENGL ) SH
2

FOxx
010
KENNY LOGGI(NS.
DIRE STRAITS
KiLLER WHALE
5 INXS
5 MAC MCANALLY
a PETE TOWNSHEND

. WAPIBIrmingham
(205) 933-9274

PO: STEVE RUNMER
MD: JOANNE PETERSON

Hottest
JOURNEY (M)
TYx (a)

ATF
B0B SEGER (M)
GREG k)N BAND
DEXTS MIDNIGHT .
MICHREL JACKSON
ERIC CLAPTON
JEFFERSON STARSHIP

MISSING PERSONS
MAC MCANALLY
MODERN ENGL 1 SM
Fi

DURAN DURAN
DURAN DURAN
MEMBERS

UL TRAVOX

PRE TENDERS
BRYAN ADAMS
PSYCRLOELIC FURS.
RED RIDER

VANDE NSERG
RANOY NEWMAN
TO00 RUNDGREN
MOLLY HATCHET
DEF LEPPARD
NIGHT RANGER

2 u2

2 INXS
8 BERLIN
a
2

CALL
PETE TOWNSHEND

KLBJ/Austin
(512) 474-6543

PD: CLARK RYAN
MO: JOHN MICHAEL SCOTT

Hottest
700D RUNGRE N
PAT BENATAR

BILY SQUIER (LIVE
PRE TENOEAS
MEMBERS

TR UMPH
VANDENBERG

F
GREG K HN BAND
STrx

EDDIE MONEY (41VE)

VAN WILKES GAND
2 STRANGE ADVANCE

CHR{S DRBURGH
ART (N AMERICA
W TRAYOR

a MICAAEL BOLTON
MODLRN ENGL 154
MARSHALL CRENSHAW
PALL BARRER

& OUKE JUPITER

2 DEXYS MIDNIGHT..
Added
ROBERT ELL(S ORRAL
LE ROUX
THOMAS DOLBY
CALL

« WQMF/Louisville
(502) 589-4400

PD: TOM OWENS
MO: DUKE MEYERS

Hottest
GOLDEN EARR (NG
DEF LEPPARD

PAT BENATAR (M)
FRIDA

SCANDAE

TONY CAREY

MEN AT WORK

Mad bum

RIC OCASEK
JOURNE Y

BRYAN ADAMS

PHIL COLLINS
OURAN DURAN
VANDENBERG
ROBERT ELL1S ORRAL
MISS)NG PERSONS
STYx

ROBERT PLANT

TOM PETTY & H.B.S
Adasd

PLANET P

DUKE JUPI TER
PETE TONNSHEND

. WDIZ/Orlando
(305) 645-1802

PD: BOB CHURCH

Hottest

OURAN DURAN
MOOERN ENGL 15H
GREG KIMN BANG
PRE TENDERS.
60B SEGER

RIC OCASEK

MEN AT WORX
CALL

DIVINTLS
ENGL15H BEM
BRYAN ADAM
BUANKET OF s(cnzcv
TONY CAREY
PLANET P
e | om

PHIL COLLINS
MOLLT HATCHET

uz

UL TRAVOX
PSYCHEDELIC FURS
JON BUTCHER AXIS
INXS

MICHAEL SCHENRER G
ERIC CLAPTON
DURAN DURAN

ATF

B2z

PAT BENATAR

2 HEAVEN 17
2 MEMBERS
a PETE TOWNSHEND

« WYMX/Augusta

(404) 722-1302

PO: MILLS FITZNER

MO: MARY PILLINGER
FROZEN)

Hottest

ERIC CLAPTON

MEN AT WORK

JOURNEY

BURAN DURAN

Bm SEGER (M)

MLL & DATES

le
MOLLY HATCHET
DEF LEPPARD
INXS.

THOMAS DOLBY
JOHN HALL BAND
CLASH

RANDY NEWMAN
VANDENBERG
GREG KImn
ROBERT ELL1S ORRAL
BILL wRAY
OEXYS MIDNIGHT
ABC

RIC OCASEX
THOMPSON  TWINS
SAGA

TRIUMA

PHIL COLLINS
SUPERTRAMP

MICHAEL BOLTON
NCE
ROBEAT HAZARD

. WROQI{Charlotte
(704) 3926191

PD: SCOTT SLADE
M IACK DANIEL

STRANGE ADYANCE
DURAN DURAN
DURAN DURAN

BRYAN ADAMS
ART (N AMERICA
GREG K1n BAND
WALL OF ¥00DOO
TRIUMPH

uz

NAKED EYES

CaL

1NXS

NANTUCKE T

MICHAEL SCHENRER G
ON BUTCHER AX1S
W TRAYOX

SCANDAL
PSYCHEDEL IC FURS
“eN AT

ROBERT HAZARD
WOOERN ENGL 1 SH
VANDENBERG,
BUANKET OF SECRECY
RIC CLAPTON
NIGHT RANGER
MOLLY AATCHET
PLANET P

« WLRS/Louisville
(502) 585-5178

PD: DAN DEELY

MD: BRIAN CHRISTOPHER
(FROZEN}

Hottast

FRIDA

SCANDAL

GOLDEN EARRING

TOM PETTY & w8,

Mag | um
PRETENDERS.
ROBERT PLANT
BRYAN ADANS
VANDE NBERG

ERIC CLAPTON
TONY CAREY

PHIL COLLINS
MOLLY HATCHET

vz
OEXYS MIDNIGHT
MANET P

STrx

. WZXR/Memphis

{801) 726-0060

PD: RECBEARD
MO TOM STEIN
(FROZENY

Hottest
GG KIHN BAND

OURNEY (M)
PRETENDERS (M)
SCAMDAL
FRIDA
MEN AT WORK (M)
DEXYS MIDNIGHT.
DEF LEPPARD (M)
Mad | um
OURAN DURAN
DURAN DURAN
CALCULATED X
RIC OCASEK

nu HATCHET

. WK2ZL{WInston-Salem

@

(819) 767-3705

PO: TOM DANIELS
MO: CHUCK HOLLOWAY
FROZEN}
Hottast
PRETENDERS
NIGHT RANGER
BOB SEGER
MEN AT WORK
JOURNE Y
STYX
PAT BENATAR
DURAN DURAN
F

MISSING PERSONS
TRLMPH

DEF LEPPARD
BRYAN ADAMS

DEXYS MIDNIGAT
HEAVEN 1

THOMPSON Tw INS.
FRIDA

ROBERT 4AZARD
BLANRET OF SECRECT
PSYCHEDEL (C FURS
WALL OF ¥00DOO
RED RIDER

uz
UL TRAVOX

ART w m.ner
PLANE

Jon Em'r(w AXIS
STRANGE ADVANCE
MEMBERS

NAKED EYES

BRICE STREET
MOLLY HATCHET
INXE

. KLAQIEI Paso

(915) 544-8864

PD: ARIN MICHAELS
MD: HOB KOMAN

Hottest
AT

DEF LEPPARD (4
MEN AT WGRK (M)
TOM PETTY § M.B.S
GREG K4 BAND
JOURKEY (M3
THOMAS DOLBY (M)
PRETENDLRS

STra (M)

DEXYS MIONIGHT.
TH WP

Mealum

Fixx

v2

INXS

TONY CAREY
PLANET P

RED RiDER

JON BUTCHER AXIS
BOB SEGER

ART IN AMERICA

A FLOCK OF SEAGULL
BUANKET OF SECRECY
MISSING PERSONS

i
MOLLY HATCHET
8'22

ULTRAVOX
FELONY
VANDENSERG
SCANDAL

OURAN QURAN
MODERN ENGL 15K
BRYAN ADAMS

CALL

HRIS DeBURGH
MICHAEL BOLTON
WARTY BALIN
ERIC CLARTON
SIMELE MINDS
THOMPSON Tw IN:
Added
AUTOMAT X5
PETE TONNSMEND
PRTRICK SIMMONS

KZOM/Beaumont
(713) 7270229

GARY SHAW
MO: RICK ROBEINS

RED RiDLR (M)
ERIC CLAPTON (M)
GOLDEN EARRING (M)
F XK

NETL YOUNG (M}
BYIZ (M)

VAN miLKES BAND (M)
BRYAN ADANS (M)
CANDAL

BILLY SQUIER tLIVE
TONID K

TONY CAREY

BUAMKET OF SECRECY
Mod I um

ART [N AMERICA

DEF LEPPARD

PRE TENDERS
VANDENBERG

RIL OCASEX

STYX

EODIE MONEY

PALL BARRERE

ECHO & BUNNYMEN

WKDF/Nashville
{615) 244-8532

PO: SMOKEY RIVERS
ASST. PD: DAYID HALL

Hottast

GOLDEN EARKING (M)
RIC OCASEN

TONY CAREY

BB SEGER (M)

DEF LEPPARD (M)

wn
DEXYS MIDNIGHT. .
DURAN DURAN

TOM PETTY 4 n.B.S
YANDENBERG

BCYAN ADAMS

MEN AT WORK

A FLOCK OF SEAGULL
MODERN ENGL 15n
EWIC CLAPTON

ATF

SAMMY FAGAR
um«u BOLTON
PLANE T

SCHON A HAMMER
RED RIDER

MOLLY MATCHET

TR UM

WALL OF vO0DOO
THOMAS DOLSY

KMJX/Littie Rock
(501) 329-3808

PD: TOM =000

MU SAMDY O*CONNOR

Hottest
JOURME Y
DEF LEPPARD

519
GREG K1HN BAN
808 SEGER

ER(C CLAPTON
RED RIDER
DEXYS MIDNIGHT .
TONY CAREY

MEN AT WORK
Mod | um

BRYAN ADAMS
PRE TENDERS
ROBERT MAZARD
THOMAS DOLBY
BERL IN

ATF

CURAN DURAN.
RIC OCASEK

PAT BENATAR
PHIL COLLINS
SAMMY HAGAR
GOLDEN £ARKING
FRIDA
VANDENBERG

MBERS.
NIGHT KANGER
TR Pr
MICHAEL 8OLTON
Aaded
PATRICK 51MMONS.
ALEX CALL
PLANET P
MAC MCANALLY
STRANGE ADYARCE
NICK LOWE
CALL
NAXED € TES
JON BUTCHER AXIS

. KNCNiCorpus Christl
(512) 8554841

PO: BOB FAZIQ
MO: MANDL CAMINO

Hottest

GREG K1rN BAND (M}
JON BUTCHER AXIS
$Trx

BOB SEGER

SAMMY HAGAR (M)
vz

DEF LEPPARD (M)
TRIUMPH (M

DEXYS MIDNIGHT.
BRYAN ADAMS
RED RIDER
TOM PETTY & H.B.S
JOURNEY (M)
Mod |um
INXS.
MOLLY HATCHET
JOE JACKSON
MICHAEL SCHEMKER G
MICHAEL BOLTON
RIC OCASEK

2 DIVINTLS

a PLAMT P
3 MARTY BALIN
2 GARY MOORE

00
PATRICK 51MMONS
CALL

PETE TONNSHEND

+ WRNO/New Orleans
(504) 8a8-2424

PD: MIKE COSTELL
MO: DAYE NICHOLS

Hottest
STRAY CATS

BOB SEGER

1010

FRIDA

5TYX

A FLOCK OF SEAGULL
TALK TALK

MOYING PICTURES
CULTURE CLuB
OURAN DURAN
STEEL BREEZE

w0

SUPERTRAMP

JOHK STEVENS
JOHN STEWART
GREG KMy BAND
DON HENLEY

5. GEILS BAND
JDE JACKSON

JOHN MALL BAND
DEXYS MIDNIGHT. ..
GOLDEN EARSIING.
ad i

DEF LEPPARD
NIGHT RANGER
TONY CAREY

YANDE NBERG

PHIL COLLINS

154N

PAT BENATAR
CLASH

XS
MEN AT WORK

« WMYK/Norfolk
(804) 461-1194

PO: BILL §IMMoNS

HotTast

DURAR DURAN

RIC OCASEX
BEKLIN

MEN AT mORK
GREG K1rN BAND
THOMAS DOLBY
FRIDA

MISSING PERSON
ROBERT RAZARD
Fl

x

SAGA

SCANDAL

RED RIDER
THOMPSON TwINS
TOM PLTTY & M.B.S

PRE TENDERS
uz

PSYCHEDELIC FURS
ABC

5Tvx

“ALL OF ¥OODOO
FLLONY

DEXTS MIDNIGHT ..
METL YOUNG

TONY CAREY

snaz BuLU THEC
CLASH

Joum«ev

FLIRTS

INXS.

JON BUTCHER AXIS

Gt
ENGL ISk BEAT

MO0D

2 MMBERS

8 RAMONES

& S