Doubleday Buys WMET,
Installs New Format

Doubleday finally completes its acquisition
of Metromedia’s Chicago AOR and inaug-
urates its innovative new “All-Hockey" for-
mat under the direction of Bobby Hattrik.
“Chicago radio is a helluva face-off,” Hat-
trik says, “but our goal is to score big by
the time Arbitron finishes the body check-
ing.” Hattrik added that Gary Puckett has
been named MD. Page 113

Broadcasters Cowed
By Arbitron
Dairykeeper Plan

Jhan Hiber terms Arbitron’s new plan to
give more weight to dairies from “HDCA”'s
(High Density Cattle Areas) an “udderly
briliant move. After all, radio is herd by
cows too!"” But broadcasters questioned
the validity and expense of increased em-
phasis on dairykeepers, accusing Arbitron
of “milking the situation for all it's worth.”

Page 82

The Changing
Demographic Face
Of AOR

In an important column, Jeff Gelb talks to
the four leading AOR consultants (gathered
together in one column for the first time
since his March 18 and March 25 col-
umns) about the challenge the format
faces in attracting new demographics.
Lee Abrams kicks off a new controversy

by insisting that the only way to attract

new demos is to play a precise blend of
84% familiar music and 16% extremely
familiar music. Asked about his recent
policy of favoring new music, he said, *I
was wrong last week. The baby boom gen-
eration doesn't want to hear songs by fe-
male singers in miniskirts with weird hair.”

Page 95

People In The Nude
This Week

¢ Marilyn Chambers
¢ Bo Derek
e Natassia Kinski
¢ Joel Denver
(See Picture Page)

New TV Net Bows
Daring Rock
Tube Approach

Crane Schott, producer of past TV rock
shows “Heavy Metal Hoedown,” “Rock &
Roll Tea Party,” and “Disco Serbo-
Croatian Style,” is launching a ground-
breaking TV video concept. “The public is
tired of seeing promotional videos on
television,” Schott told R&R. “Our new
network will have no visuals at all — just
music! That's why we call it EMP-TV.”
Page 377

The two opening and closing pages of this edi-
tion are a special April Fool’s parody issue. Any
resemblance to industry persons or institutions
living or dead is purely intentional, but with the
best of intentions. Have fun!
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KHJ BOWS ALL-ELVIS FORMAT — The format change rumors
were put to rest last week as KHJ/Los Angeles announced its new
“All Elvis” format. The station will now play nothing but Elvis music
24 hours a day. Four of the new station personalities gathered for
this picture on kickoff day — they are (I-r): afternoon man The Real
Don Elvis, morning host Robert W. Elvis, midday personality J.J.
Presley, and night jock Dr. Elvis. Not pictured, but also part of the
new lineup: Shotgun Elvis and Priscilla Elvis.

Deregulation Revolutionizes Radio

FCC Ends Restrictions On Power,
Frequency, And Band Location
Fowler: "’Let The Marketplace Decide!"’

In its most sweeping decision
yet, the Fowler Commission
voted 5-2 to remove all restric-
tions pertaining to a radio
station’s band location,
frequency, and signal power/
direction. Within 24 hours of
the announcement (Monday 3-
28), 98% of the nation’s 5128

Radio Marti
Compromise

The Radio Marti deadlock
may soon be broken. Broad-
casters have protested the
proposed anti-Castro propa-
ganda station, but several com-
promise plans show promise.

The early front-runner is
Radio Marley, which would
beam to Cuba recordings of
dead reggae stars 24 hours a
day. But Louisiana Congress-
men were lobbying for Radio
Mardi Gras, a combination
of Fats Domino songs and
gumbo recipes. Viewed as
having little chance of success
were the American Film Insti-
tute’s Radio Marnie, airing
the soundtracks of old Alfred
Hitchcock movies; Radio
Marquis, readings from the
collected works of De Sade;
and Mutual President Marty
Rubenstein’s all-Talk-for-
matted Radio Marty.

AM stations had switched to
FM, with the remainder mov-
ing down the dial to frequen-
cies like 570 and 640. WLS/Chi-
cago increased its power to
750,000 watts ‘‘in order to be the
highest-cuming station in
Outer Mongolia,” according to
station officials, while hun-
dreds of other stations made
similar power adjustments.
And a Cuban superstation in-
tending to jam American radio
signals gave up in disgust,
stating that with six or seven
high-powered stations on every
desirable frequency, no more
interference was possible.

Speaking for the FCC ma-
jority, Chairman Mark Fowler
told R&R, ‘“This decision is the
culmination of our policy of
‘unregulation.’ Freed from pet-
ty restrictions that hamstrung
their competitive impulses,
broadcasters can now engage
in open combat for listeners,
allowing the marketplace to
decide the winners.”

NAB Chairman Eddie Fritts
applauded the decision, poin-
ting out, ‘“‘Now the market-
place can truly decide the sort
of programming it prefers.”
NRBA President Sis Kaplan
added that the decision means
“the marketplace will have a
golden chance to decide its
favorite radio stations.” But

Commissioner James Quello,
one of two dissenting votes,
commented, “If I had realized
the marketplace would be de-
ciding, I would have changed
my vote. I thought we were
discussing those damnably dull
daytimers again.”

Marketplace Perturbed

Ralph Safeway, a spokes-
person for the marketplace,
told R&R, “It’s a heavy re-
sponsibility, deciding the fate
of 8000 radio stations trying to
outgun each other on the same

frequencies. The marketplace
is excited about the challenge,
but you have no idea how
tough it is having to decide
everything from plane fares to
interstate trucking rates to the
price of okra. Frankly, we're
sick of the government dump-
ing all its decisions on us.”
Asked if the marketplace had
arrived at a decision, Safeway
said, “It’s not in the bag yet,
but the marketplace is leaning
toward giving up radio
altogether and watching
pirated videocassettes.”

WBGU Serves Up
“Cold Cuts” Format

Consultant Norborg Claims
Approach Will Save Ailing AMs

WBGU/Bad Axe, MI has
abandoned its controversial
“all-contests-all-the-time"’ for-
mat in favor of consultant J.
Niles Norborg’s new ‘Cold
Cuts”” approach. Norborg,
when contacted at his Tawas
City offices, explained his new
format for R&R, and made
some sweeping claims on its
behalf. ““This format will save
AM radio stations all over the
nation, if not the state. Think
about it ... every radio sta-
tion is playing the hits . . .
hell, anybody can play the hits!
What we're doing here is play-
ing all ‘B-sides’ of records that

BEFORE — ABC Radio Enterprises Program-
ming VP Rick Sklar prepares for the July 1982
debut of Superadio, the highly-touted 24-hour
contemporary music sateliite format, by sweeping
debris from the New Ycrk studios under con-
struction.

ject.

AFTER — Sklar wraps up Superadio operations
after the format’s debut was “‘postponed” due to
mass ennui. Luckily the same debris was used in
both photos, cutting ABC’s costs on the pro-

1 Single Copy Priceless
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never even got close to being
hits! It’s amazing just how in-
teresting some of this music
is.”’

WBGU General Manager
Ferlin Swabaux told R&R,
“This station has never soun-
ded like this before. You’d
have to hear it to believe it. I
just know my country club
buddies are going to eat it right
up. I think this is the one that’s
going to put us over the top.
Needless to say, we’ve dropped
our old call letters, which tied
in to our station slogan, ‘We’d
Better Go Up.” We’ve applied
to the FCC for WNHR, and
we're already calling our-
selves ‘Non-Hit Radio.” ”

WNHR is Norborg’s first
client station, although his pro-
fessional background is quite
extensive. He hbegan his broad-
casting career as a UPI
machine repairman in 1974,
later joining General Motors
Pontiac Division in what Nor-
borg terms ‘‘an on-line
capacity.’”’ He programmed
the music for Pinconning’s
popular night spot The Iron
Doughnut, before its conver-
sion to a Pentecostal Chapel
earlier this year.

Since Bad Axe is a non-rated
market, Norborg plans to do-
cument the station’s increased
listenership by a show-of-hands
at the next town meeting,




Three Days Of
Out-Of-This-World
Thrills In An
Ouf-Of-The-Way

o ee
Ce buggieg would lopk

En (o
MOJAVE'S R&R Motel

The R&R Motel in Mojave, CA is the resort we were forced to
resort to for Space Expo '83. But in hard times, our spartan -
desert locale couldn’t be more appropriate, and it's not without

its own special charms:

% Near Space Shuttle landing site

* Mojave's famous “‘simmering” summer weather

* Exotic and mind-boggling tumbleweed formations

* Hospitality sweets — a free loliipop in every room

Bring your bathing suit — no pool, but plenty of sun!
Sorry, no ice sculptures

August 1-3,
- RaR Motel, Mojave, California
Full Registration Details Next Week

We’'ll See Your Face In Space

WWw.americanradiohistorv.com



About To Be Promoted?
Thinking Of Changing Formats?
Opening Your Own Consultancy?

Then this book is something you can’t afford to be without!

- 4] TALK TO -
THE TRADES”

The Ultimate Media Press Kit
From Status Quote Publications

This is the one you’ve been waiting for. For the first time, in one complete volume, the responses that will
get YOU quoted in all the trades — from the glossies to the greasies. Over 300 pages, carefully indexed
by subject, and beautifully bound in genuine imitation naugahyde.

Just look at some of the great quotations our editors have compiled for your easy reference:

On starting that new job: On changing format: On being fired:
“It's quite an honor.” “We felt we needed a new direction.” “We had philosophical differences.”
“I'm really excited about it.” “Our research jndicated it was time for a - “I was unhappy with the station’s progress.”
“I'm looking forward to the chalienge.” change. “It was time for a change.”
“It's really an exciting challenge.” “We’'re really committed to this format.”  *| needed a new challenge.”
“I'm really honored by the challenge. It's ““Our listeners told us this was what they  “I really learned a lot there.”
exciting.” wanted.’ “We agreed to disagree.”
“This honor is really challenging. I'm “We're fill ng a format void in the market.”
excited.”
“This excitement is an honor. What a
challenge.”

You’li never be caught speechless again.
If it’s been said in the trades, this

book’s got it. And if you act now, we’ll
also send you a special wallet-sized
“‘Cliche Card’’ with 50 of the
most-used industry s
catchphrases. &z 7

Don’t delay! Call this toll-free number
now and order your personal copy
of “l Talkk To The Trades” and we'll
throw in the “Cliche Card” absolutely
free. You'll get both for the incredibly
low price of just $89.99 (plus postage
and handling).

CALL NOW! (800) 996-BULL

published by Status Quote Books, a division of RaR




BREAKERS.

JARREAU

The Name Game (Alsgone)
71% of our reporters on it, but none actually on a first name basis. 32
adds this week, including: KIX102, Q93, Z101, KIX93, Q103, 2105,
96Q, KiX95, 1032, 092, and lots of similar-sounding stations. See
Parallels, might debut on the chart next week . . . and then again, it might
not. It all depends.

CHRISTOPHER CROSS
Mr. Bass Man (Varispeed)

62% of our reporters on it, although we're not sure why. 12 adds this

NATIONAAIRPLAY
April Fool's Day, 1983

| C ontemporary I

) ) week, including: WABC, WAYS, KSFX, WGBS, KFWB, W , i
23 10 1 MICHAEL McDONALD & ROBBIE DUPREE/Mockingbird (Backup) more. See Paraglllels, will debut on the chart in the v:ry ﬁear fMuSJ?e.?:d?'i);
s« 3 2 2 KENNY ROGERS & BOY GEORGE/The Girl Is Mine (Ktold) you believe that . . . would you mind if we had the government store some
n 7 s 3 MR. T & TEENA MARIE/l Pity The Fool (Petulance) nuclear waste in your yard?
25 20 8 4 QUINCY JONES featuring PATTI AUSTIN, JAMES INGRAM & BOY GEORGE & WILLIE NELSON
THE KIDS FROM “"FAME’* with WILLIE NELSON/Just Once (Is .
All We Can Afford) (Monopoly) with MICHAEL McDONALD
_ 2 18 s/ AFTER THE FIRE/The Oogum Boogum Song (Right On) I Can’t Get Next To You (Lifeboy)
25 12 6 SUZY ANDREW3/The Oogum Boogum Song (Encore) 60% of our reporters on it. We figure they still can’t believe superagent
26 13 7 FALCO/Das Lied Oogum Boogum (Hobnail}) Irving Azoff was able to talk these two into the same studio at the same
27 9 8 LAURA BRANIGAN/Moonlight Masquerade (The Oogum time (since McDonald /ives in the studio, he was available, as usual, for
Boogum Song) (DJ) backup duties). With Nelson at his funkiest, and George at his funniest,
» 2 7 9 GARY PUCKETT & OXO/Whirly Girl You’ll Be A Woman Soon (A) | this Motown remake could burn fast.
6 a 3 10 GREG KIHN BAND/Yes We Kihn Kihn (UCB)
2 1 4 11 JEFFERSON SPACESHUTTLE/Amazing Grace (Still) NEW & ‘ I l‘l: o
6 15 14 12 HALL & OATES & SEALS & CROFTS & YARBROUGH & e i e .
PEOPLES & WILLIE NELSON/Gimme That Microphone, Dammit sl =
Xeti Restructures

29 22 17 13

HUEY LEWIS & NUDES/Do You Believe In Clothes (Cocogg
LEISURE SUITS/White Belts (C&R Bk
28 TOM ONEQ“__ " s

Executive Staff

-~ 57 Of 60 Staffers Exit;
*Just Trimming The Fat,”” Company Claims
Xeti Records, one of the last in- s é‘! : oy

Pictured (I-r) are Chris Schenkel, Toni Basil, Sammy Maudlin, Ed Salamon, Luciano Pava-
rotti, Falco, John De Lorean, Jerry Sharell, Trip Reeb, Tony Sandler & Ralph Young, and
Nancy Reagan.

dependently-distributed labels of
significance, has laid off 57 of its
60 staffers in what company
Chairman/President/Chief Ex-
ecutive Officer, West Coast E.O.
“Bud” Bemis described as a
“restructuring move.”

Bemis told R&R, “I want to em-
phasize that this is not a blood-
bath, a purge, or a massacre.
We’ve just decided not to replace
all the people we’re firing. We're
just trimming the fat to create a
more efficient and streamlined
company infrastructure.”

Under the new structure, Bemis
will handle all marketing, mer-
chandising, promotion, publicity,

A WILD AND CRAZY FORMAT!

brings you the first glimpse of the new KHJ jock staff.

.\

As R&R went to press Tuesday night (3-29), KHJ/Los Angeles sudderily announced its all-Elvis
format (see Page 1) would be postponed indefinitely. Instead, the station announced plans to
kick off an all-Steve Martin format on April 15. New KHJ PD Carl Reiner explained to R&R, “Ex-
cuse us for changing format again, but our research told us the L.A. audience is primed for a
‘wild and crazy’ kind of radio, and we're going to give it to them.” In this exclusive photo R&R

sales, A&R, advertising, artist
relations, video, and dance club
servicing duties based in Xeti’s
new West Coast office, a futuristic
plexiglass-enclosed structure at
the corner of Sunset and
Cahuenga. ‘“The new office is
great,” Bemis told R&R, “‘except
when some jerk walking by tries
to barge in to use the pay phone.”

Similarly, Xeti Co-Chair-
man/Co-President/Co-Chief Ex-
ecutive Officer, East Coast Sneed
Hearn will handle the label’s New
York-based functions from an ex-
ecutive pushcart located on 51st
Street between 5th and Avenue Of
The Americas. Xeti's other re-
maining executive, Letitia ‘“Boom
Boom” Spangles, will handle

trade relations and get coffee.

EXECS EXIT XETI — Laid-off staffers
at financially-beleaguered Xeti Rec-
ords volunteered to clean out their
desks and leave quickly to effect a
smooth transition for the new
regime.

Among the executives exiting
Xeti are the heads of all major
departments, some of whom
found the company’s notification
procedures somewhat abrupt (see
picture). Xeti’s Bemis also pledg-
ed to continue the label’s ties to in-
dependent distributors, saying,
“Leave branch distribution to the
tree surgeons. We’ll stick with the
indies forever!”’ He added that he
will be meeting with WEA, CBS,
MCA, and RCA shortly for explor-
atory talks about Xeti’s future.
future.
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New Deregulation Bills
In House

Two new bills are introduced, but Rep.
Tim Wirth reiterates his opposition to the
Senate’s deregulation proposals.

Page 4

Rotating Recurrents

Recurrent records have been called the
most valuable and the most dangerous
programming tool. A/C programmers
explain their recurrent rotation patterns,
and Jeff Green surveys 80 stations for
a nationwide profile of recurrent deploy-
ment. Page 32

The Thorny Dilemma
Of Newsman'’s Neutrality

Should a radio reporter ever interfere with
a story in progress . . . say, if it might
save a life? Or does that compromise the
objectivity of the news process? Brad
Messer mulls over the issue.

Page 28

Will Modern Muslic
Be The Death
Of AOR?

“It reminds me so ¥ g
much of disco, and = &
that scares the hell *
out of me.”

— John Sebastian _

p R

“We're doing heavy
research on the
new music . . . and
it's coming up posi-
tive.”

y — Lee Abrams
Consultants Sebastlan and Abrams
are on opposite sides of the fence
about the effects of adding new
music to the AOR format, and the
debate makes for important reading.
Page 30

People in The
News This Week

* AP's T.J. Western jailed in El Salvador

* Randy Lane VP/GM at WABB

¢ Charlie Quinn PD at KZZP

® Lee Jacobs PD at WKJJ

¢ J.J. Jordan, Gary Hamilton join MJM
Page 3

Appeals Court Supports
AM-FM Combos

Judges display chilly attitude toward citi-

zens' groups trying to break up AM-FM

combinations in appeal of FCC decision.
Page 4

Tape & Resume Tips
For DJs On The Move

Three Country programmers comment on
the amateurish T&R submissions they re-
ceive, and outline the elements of pre-
sentations that make them perk up their
ears. Page 33

$3.50 Singie Copy
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Sharell Set As
MCA Sr. VP

Jerry Sharell has been nam-
ed to the newly-created posi-
tion of Senior Vice President
for MCA Records. Sharell,
most recently Senior VP/Pro-
motion at Elektra/Asylum,
will supervise day-to-day label
operations with special em-
phasis on promotion, creative
services, and publicity. He will
report to MCA Records Presi-
dent Bob Siner. At the same
time, it was learned that MCA
VP/Promotion Pat Pipolo and
VP/A&R Joe Wissert have ex-
ited the company.

Buys Into Arista

Label To Be Distributed By RCA; No Changes Planned Within Arista

Ending months of specula-
tion, RCA and Arista jointly
announced this week (3-29)
that RCA had acquired an in-
terest in Arista and that Arista
will be switching from indepen-
dent to RCA branch distribu-
tion. Financial details of the
transaction, widely reported to
involve the purchase of a 50%
interest in Arista by RCA, were
not disclosed.

Arista’s present independent
distribution network was noti-
fied by phone Monday night
(3-28). The company csked
distributors to settle past ac-
counts by Friday (41), and
said it would continue tc use
those distributors until June
when the switch to RCA takes
place. Arista will also accept
returns, to be processed by
RCA, through distributor chan-
nels only.

Commenting on the agree-
ment, Arista President Clive
Davis stated, “As the industry
changes, we have been looking
into means by which we can
continue to develop as a
trendsetting, viable company.
The agreement with RCA will
afford us the opportunity to
maintain growth while remain-
ing independent in terms of

structure and style. We will
still be a creative bastion of
strength to new and establish-
ed artists, and provide them
with one of the best promotion
and creative teams in the coun-
try.” An Arista spokesperson
added that no internal struc-
tural changes are planned at
the label.

The agreement between
RCA and Bertelsmann Inc.
(the German company which
owns Ariola Records, of which
Arista is the U.S. operating
arm) is subject to government
review under the Hart-Scott-
Rodino Act. Under its provi-
sions, companies involved in
large-scale acquisitions and
mergers must routinely file in-
formation on the transaction
with the Federal Trade Com-
mission and the Justice De-
partment, one of which will in-

spect the filings with an eye
toward possible violations of
anticompetitive regulations
under the Clayton Act. Wash-
ington sources indicated that it
was unlikely that problems
would arise in this area.

Jerry Sharel

1

Commenting on Sharell’s ap-
pointment, Siner stated, ‘“The
addition of Jerry Sharell to our
executive staff fits perfectly
with the progressive manage-
ment design we are setting at
MCA. His vast experience in
all facets of the record business
will definitely enhance our
ability to become a more in-
novative and aggressive force
within the industry.”

Sharell, who was with E/A
for ten years before resigning
in the wake of the label’s move

SHARELL/See Page 18

WHBQ Turns
To News/Talk

Rennie Named OM; PD Scalzi To Depart

After nearly 30 years as a
Southern music legend, WHBQ/
Memphis has announced it will
switch from Adult/Contempor-
ary to News/Talk April 29. As
part of the format change, vet-
eran talk show host Carson
Rennie has been selected as the
station’s new Operations Man-
ager. WHBQ PD Mike Scalzi

Salant Named
WYNY Consultant

Departing WYNY/New York
Program Manager Pete Salant
has reached a one-year agree-
ment to consult the nation’s
highest-cuming A/C outlet. Sa-

Douglas Promoted To
B/A/M/D Pres:dency

Dwight Douglas has been ele-
vated from VP to President of
consulting firm Burkhart/Ab-
rams/Michaels/Douglas & As-
sociates, as co-founder Kent
Burkhart moves up to Chair-
man of the Board. Burkhart
commented, “I'm delighted
that Dwight is our new Presi-
dent. He is a brilliant media
strategist.”

Douglas in turn remarked,
“Nothing will change, especial-
ly the creative juices that flow
daily through B/A/M/D. We’ll
continue as we have in the past
— forward!”’ B/A/M/D princi-
pal Lee Abrams added, ‘“Kent,
(co-founder) Pat Burkhart, and
I have planned this move for the
past two years. Dwight's talent,

Dwight Douglas.

his reputation and creativity
might eventually equal that of
(longtime NBC chief David)
Sarnoff. He’s very creative. I
like it!”

The new positions for Douglas
and Burkhart became official
Friday (4-1).

WWWw.americanradiohistorv.com

lant becomes WYNY’s second
consultant, joining Surrey Com-
munications Research Presi-
dent Al Law.

Salant told R&R that while he
would have liked to have re-
mained at WYNY while consult-
ing other properties, corporate
policy would not permit it. In ef-
fect, it was his resignation that
enabled Salant to form his own
company and therefore gain the
consultancy opportunity (R&R
2-11). He formally ended his
employment at WYNY this
week.

Salant told R&R, “I’ll be in-
volved in all areas of program-
ming, marketing, and promo-
tion, paying particular attention
to music and music research.
I'm absolutely delighted that
I'm able to share my knowledge
and observations with WYNY. I
don’t think this station has ‘top-
ped out’ yet, and although I
hesitate to set a limit for its
potential, I know there’s room
for further growth.”

WYNY management is still
reviewing candidates for the
now-vacant program manag-
er’s post. Salant said he will not
be involved in that decision.

will stay on for approximately
two months while he seeks other
opportunities, possibly within
the RKO chain. Morning per-
sonality Ken Martin is also de-
o

Discussing the format
change, WHBQ VP/GM Ron
Thompson said, “You don’t
have to be an expert to find AM
stations doing extremely well
with News/Talk in various mar-
kets. There is no fulltime News/
Talk station in Memphis, and
after considerable research,
we've found there certainly is a
place for it. We’re going to
make a commitment to ex-
cellence, in both personnel and

financing from RKO.”
WHBQ/See Page 18

Lawrence
Elevated To
WYNF VP/GM

WYNF/Tampa Station Man-
ager Bob Lawrence has been
promoted to VP/GM of the Taft
AOR outlet. Lawrence takes up
his new position as WYNF &
WDAE GM Dave Milner be-
comes VP/GM of WDAE. Law-
rence had been Station Manager
for 11 months following nearly
two years as Sales Manager.

Lawrence commented to
R&R, “It’s a hell of an honor
when Taft promotes you into the
GM spot. I'm tickled to death
about it. The station has done so
well collectively that it’s made
us all look good, and Taft has
rewarded me with this title.”

Before joining WYNF, Law-
rence served from 1975 to 1980
as an account executive in Cin-
cinnati at Taft’s WKRQ and
later WKRC.



“We wouldn’'t make a major move
in our radio business without
The Research Group.”

“Bud and I both consider The Research Group

to be a partner in everything we do with WVOR.
We’'ve been working with them since 1980, with
great results!

“When we first started working with The
Research Group, our station in Rochester was
healthy...but we wanted to ensure continued
success, so we turned to the folks at The
Research Group. They helped us develop a
strategy that built on our strengths, but enabled
us to really grow in our target demos. In the fall
’89 Arbitron, WVOR was number one in adults,
25-49, with a 17.2 share,* nearly six points
higher than our closest competitor. The
Research Group helped us to strengthen our
position in the market — successfully fighting off
several serious challenges from competitors.

“Has there been a return on our investment in
The Research Group? The answer to that
question can be seen on our bottom line. WVOR
has been the top billing radio station in
Rochester for the past 31 months — just as long
as we have been working with The Research
Group!

“We're committed to a long-term relationship
with The Research Group. We wouldn’t
make a major move in our radio business
without them.”
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BUD WERTHEIMER JACK PALVINO

President Executive Vice President
*(Fall 1982 Arbitron. M-S, 6a-Mid.. A 25-19. Metro) WVOR Radio and General Manager

WVOR Radio

In almost every field there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

9517 EASTLAKE AVENUE EAST e SEATTLE, WASHINGTON 98102 ¢ 206/328-2993
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Howard Kaufman.

CITY OF HOPE TO HONOR AZOFF — Irving Azoff, Chairman of the Board of Front Line
Management, has been selected 1983’s recipient of the City of Hope's “Spirit Of Life” award in
recognition of his contributions to the music industry. A research fellowship will be established in
Azoff's name at the medical center following a testimonial dinner to be held in Los Angeles June
30. Shown at the kickoff luncheon for this year’s fund drive are (I-r): Front Line Sr. VP Larry
Solters; CBS Sr. VP/GM, West Coast Myron Roth; Shelli & Irving Azoff; Honorary Co-Chairper-
son Stevie Nicks; Monument Entertainment President and City of Hope Music Industry Chapter
President Bob Fead, E/A Vice Chairman of the Board Mel Posner; and Front Line President
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Quinn To Program
KZZP-AM & FM

Charlie Quinn, Corporate PD for WROK,
Inc.’s WROK & WZOK/Rockford and WGBF
& WHKC/Evansville, has been selected to re-
place Randy Stewart as PD at KZZP-AM &
FM/Phoenix. Stewart will join the airstaff
of KALL-FM/Salt Lake City (R&R 3-11).

KZZP VP/GM Bill Phalen told R&R,
“My original thoughts were that we needed
someone out of a major market for this
situation. But I realized Charlie was pro-
gramming a major market station in a
relatively small market. Philosophically,
we are right in synch. I'm delighted to have
him working for us at KZZP.” Phalen in-
dicated the format would remain CHR but
would be “fine-tuned and refined.”

Quinn, who takes over the programming
reins April 11, commented, “Needless to
say, I'm very pleased to join Western
Cities. I owe a lot to the people who have
helped me here at my present company and
to those who gave me their time and friend-
ship over the years. I also owe a lot to Bill
Phalen for taking the chance on someone
from a market the size of Rockford.

“Musically we have some transitions to
make, but the rest of the station sounds
tremendous. We plan to be very aggressive,
get out on the streets, and do promotions
which will add even more fun to the station.
I feel KZZP can continue to grow and
flourish.”

Quinn’s prior programming experience,
in addition to two-and-a-half years at
WROK & WZOK, includes putting WKZW

QUINN/See Page 18

AP Radio Stringer Jailed
In El Salvador Incident

An American freelance reporter who has
been contributing stories to AP Radio was
arrested in El Salvador last Saturday (3-26)
by government forces. T.J. Western, 32, of
St. Paul, MN was still jailed at presstime,
although no charges had been filed.

AP Deputy Director/Broadcast Services
Jim Hood confirmed that Western has filed
“a few pieces a week” for AP Radio since
February. Calling the situation ‘‘delicate,”
however, Hood declined to elaborate on
APR’s relationship with Western, or say
whether the network is trying to help win
his release.

Western is also stringing for several U.S.
radio stations, according to an AP report
from San Salvador. His arrest reportedly
stemmed from a story he filed for an uni-
dentified Spanish-language station in the

San Diego area, involving interviews with
leftwing rebels, Salvadorean business lead-
ers, and U.S. Ambassador Dean Hinton.

Since his arrest, Western has been visited
by embassy officials and Rep. James Ober-
star (D-MN), who is in El Salvador as part
of an American delegation studying human
rights conditions and the military situation.
An Oberstar aide told R&R the prospects of
Western’s immediate release are ‘‘en-
couraging,”’ adding that the arrest was due
to “confusion” over the San Diego radio
report.

A second American reporter, Joan Am-
brose, 31, of Mill Valley, CA was arrested
with Western while editing tape at his
apartment. She was questioned and placed
under house arrest at the home of a U.S.
military advisor. AP Radio said it has no
relationship of any kind with Ms. Ambrose.

VPPROGRAMMING DUTIES ADDED

Lane Named VP/GM
At WABB-AM & FM

WKQX/Chicago PD Randy Lane has ac-
cepted the VP/GM'’s job at WABB-AM &
FM/Mobile, at the same time becoming
VP/Programming for WABB, Inc. In his
new dual position Lane will oversee both
WABB-AM & FM and the company’s
WAPI-AM & FM/Birmingham. Lane
replaces Mike Hankins as VP/GM of the
Mobile stations.

Lane commented to R&R, ‘‘It was a tough
decision. But I think the GM’s job is the key
radio position for the '80s. I've been very
happy with my posi- S
tion at WKQX, and I
believe it’s the hottest
station in the market,
and that made it
tough to leave. This
is, however, a great
opportunity that I felt
I had to take advan-
tage of for my career.
I've known (WABB, §8% o
Inc. principal) Bernie Randy Lane
Dittman for a long time now, and I was
looking for a small but aggressive company

CahillUpped ToOM
At WTRY & WPYX

WTRY/Troy Assistant PD/MD and
eight-year station veteran Bill Cahill has
been promoted to Operations Manager at
WTRY & WPYX, replacing Ted Utz, who is
joining WHJY/Providence as Program
Director (R&R 3-25).

Cahill remarked, ‘“My basic duties will be
to oversee the operation for both stations,
and work with my PDs. Dan Martin is stay-
ing on as PD at WTRY, and I’m currently
looking for a new PD for WPYX. I'm very
excited about the position and feel very
good about the responsibility given me.”

CAHILL/See Page 18

Jordan, Hamilton
Join MJM Research

C.C. McCartney, President of MJM Radio
Research, has expanded the firm’s opera-
tion by hiring J.J. Jordan and Gary Hamilten
to staff a newly-opened Dallas office.

Jordan, whose programming credits in-
clude WRKO/Boston and WHBQ/Memphis,
joins MJM from McLendon Broadcasting,
where he’d been Executive Programming
Director. Hamilton’s experience includes
KRLA/Les Angeles, where he served as an
air personality and MD; KIMN/Denver;

MJM/See Page 18
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to join, and this is the one. NBC has been an
excellent company to work for, and they’ve
given me all the tools to win. I thank them
and my GM Jim Smith for their help and
confidence in my abilities.”’

Dittman commented, “I'm very excited
about Randy joining our company. I've
known him for a long time, as he consulted
the station for me when he was with Todd
Wallace, and it’s now time for him to step
into management. He will be of great value
to me with his programming background
and his ability to deal with people. Randy is
the perfect choice.”

Prior to joining WKQX, Lane was PD at
KBEQ/Kansas City. No replacement was
named at WKQX, as Lane will not be join-
ing WABB-AM & FM until late May.

WCII & WKJ)
Split PD Positions

Armstrong Resigns OM Post;
Jacobs Hired As New FM PD

WCII & WKJJ/Louisville Operations Man-
ager Jack Armstrong has resigned following
the announcement that the two stations will
now be separately programmed. WCII &
WKJJ GM Dick Ferry explained the situa-
tion to R&R: “A decision was made that one
Operations Manager could not run two sta-
tions. So we decided to hire a PD for WKJJ
and a separate PD for WCII, and each would
pull a minor airshift. I then presented it to
Jack and told him that this was going to be
the new restructuring . . . he would have one
station, a minor airshift, and by the way, a
little less money. Jack didn’t feel that he
would want to do that, which I can unders-
tand, so he resigned. It’s a very amicable
parting of the ways.”

Replacing Armstrong as new PD of A/C-
formatted WKJJ is WMJX/Boston Assis-
tant PD Lee Jacobs. Jacobs told R&R,
“I'm real excited, and the best thing is
that I lose the ‘assistant’ next to my name
... I am now Program Director, something
I’ve aspired to since I was about 14 years old.
I have very positive feelings about WKJJ
and Dick Ferry.”

Before joining WMJX, Jacobs was an air
personality at WAMS/Wilmington and
WCBM/Baltimore. No new PD has been
hired for Country-formatted WCII, but Ferry
indicated that station consuitant John Lund
would be assisting in the search. Armstrong
did not announce his future plans.
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FCC Gets Extra $550,000

For FM Drop-Ins

When the FCC gets around to considering
whether to create FM drop-ins later this
year, it looks as though the lack of re-
sources and manpower in the Mass Media
Bureau won’t be a consideration. FCC staf-
fers have said they simply don’t have the 30
extra bodies needed to handle a large
volume of new FM applications if that rule-
making (Docket 80-90) is approved.

Taking note of that and other shortfalls,
the Senate Commerce Committee last week
tacked an extra $2.5 million onto the FCC’s
1984 budget, raising the total to $88.9 mil-
lion. Nearly 20% of the bonus — $550,000 —
was specifically targeted to help process
FM drop-in applications.

Another $300,000 was plugged in to help
clear the existing backlog in general FM
processing. Other areas getting added
dollars included VHF-TV drop-ins ($750,000)
and field offices ($500,000).

Daytime Relief Gains
On Capitol Hill

Daytime Broadcasters Association (DBA)
President Jim Wychor reports his
members received an ‘‘excellent” recep-
tion during two days of lobbying Congress
last week. Making personal calls on several
hundred Congressmen, they picked up
more than 20 co-sponsors for H.R. 2385,
Rep. Vin Weber’s (R-MN) bill to extend
daytimer hours by two hours on each end of
the day.

The same bill (S. 880) was introduced in
the Senate by Larry Pressler (R-SD) and
Rudy Boschwitz (R-MN) last week.
“Things are looking very, very good,” said
Wychor, President of KWOA/Woerthington,
MN. But he cautioned that the bills face
powerful opposition from clear channel sta-
tions, which he called “the hierarchy of the
broadcast industry.”

Leland Offers
Minority Ownership Bill

Legislation making it easier for
minorities to raise capital for broadcast,
cable, and other ventures was introduced
last week by Rep. Mickey Leland (D-TX).
Co-sponsors include Charles Rangel (D-
NY) and Telecommunications Subcommit-
tee Chairman Tim Wirth (D-CO).

The bill seeks to attract investors by
allowing tax credits up to $500,000 for
minority groups buying radio, television, or
cable properties. In the non-broadcast area,
such as cellular radio and mobile phone sys-
tems, the bill authorizes giving tax breaks
to owners who sell to minority buyers.

Leland says that while making up 30% of
the American population, minorities own
only 1.7% of radio and TV stations, less than
.3% of cable operations, and have even less
common carrier ownership.

Total Deregulation Of AM

Subcarriers Sought

Altran Electronics, which last year got
the FCC to approve the use of AM subcarriers
for utility load management, is now asking
that the subcarriers be deregulated com-
pletely. So far the NAB and CBS have filed
comments supporting the idea.

Claiming there would be no interference
or AM stereo incompatibility problems, Al-
gran says ‘“‘as long as the technical char-
acteristics are not harmful, the Commission
should not be concerned with the type of in-
formation being transmitted.”

AM subcarriers apparently can’t carry
enough information for voice or music
broadcasts. But Altran says possible uses
include emergency alert messages and acti-
vating emergency receivers; controlling
remote environmental sensors, agricultural
irrigation and other equipment; transmitting
data to highway information displays; and
polling remote devices of any kind.

Three Groups
To Build Motorola
AM Stereo Transmitters

Moterola is claiming another victory in
the AM stereo marketplace battle. It says
three major equipment manufacturers
have reached licensing agreements to build
Motorola AM stereo transmitters.

The firms are Belar Electronics, Devon,
PA; Broadcast Electronics, Quincy, IL;
and T.F.T., Santa Clara, CA. Motorola,
which has strong ties with set makers,
believes the agreements show it’s now mak-
ing progress with the broadcast industry.

R&R/Friday, Aprit 1, 1983

WIRTH DEMANDS “CONSENSUS”

Radio Deregulation
Starts Rolling In House

After three months of inaction in the House, radio deregulation
began to gather momentum last week as two major bills were introduc-
ed by Reps. Al Swift (D-WA), Tom Tauke (R-IA), and Billy Tauzin

(D-LA).

At the same time, Telecommunications
Subcommittee Chairman Tim Wirth
(D-CO) vowed to block S. 55, the deregula-
tion bill passed by the Senate in January. “I
am writing to express my strong opposition
to this legislation and my resolve to resist
its passage in the House,” Wirth said in a
letter to NRBA President Sis Kaplan and
other industry leaders.

Repeating his belief that radio is suffi-
ciently competitive to warrant some form
of deregulation, Wirth wrote, ‘I continue to
be receptive to balanced proposals and am
encouraged by the conceptual framework
which has been advanced in recent months
by some segments of the industry incor-
porating a spectrum use payment.”

But in an apparent warning to factions
within the radio industry that disagree on
deregulation strategy, Wirth added, “If
consensus cannot be achieved, however, I
doubt that significant broadcast reform
legislation will be enacted into law during
the 98th Congress.”

Wirth said proposals that go beyond S.
55's ““cost of regulation” fees are ‘“‘a very

|
constructive step,” and he welcomes sug-

gestions “other than those which would only
provide license certainty for the industry
without any protection for the public’s in-
terest.”
Swift Stresses Informational
Local Programming

The more sweeping of the bills emerging
last week was Al Swift's (H.R. 2370), which
directs the FCC to devise a method of
“quantifying”’ the public interest standard.

| Stations would be assured renewal if they

FOES HIT “BRICK WALL"

AM-FM Combos Seem Sure
To Withstand Court Challenge

Opponents of the FCC’s decision last year not to start a rulemaking
to break up AM-FM combinations had their day in the U.S. Court of Ap-
peals in Washington last week (3-26). But it was a chilly day. The at-
titude of the three-judge panel left no doubt on either side that the out-
come is virtually certain to favor AM-FM combos.

Speaking of the three citizens’ groups who-
mounted the appeal, one attorney com-
mented, “They ran into a very firm brick
wall. The judges were brutal, to say the
least.”

Angela Campbell of the Citizens Com-
munications Center presented the appeal on
behalf of the NAACP and two other groups.
The judges “weren’t receptive,”” she admit-
ted to R&R, leaving her little hope the ap-
peal will succeed.

COUNTRY LOBBYISTS — Four country
entertainers recently lobbied key members of
Congress for legislation on home audio taping.
The artists support royalties on the sale of
blank tape and audio recorders to compensate
artists who lose income when consumers tape
records, other tapes or radio programs.
Here, Sen. Howell Heflin (D-AL) is greeted
by Charlie Daniels {right). Other country stars
making their case on Capitol Hill were Larry
Gatlin, Brenda Lee, and Roy Acuff. They were
joined by Mary Reeves, widow of the late Jim
Reeves.

In 1970, the FCC voted to outlaw new com-
binations or sales of existing ones. But the
Commission changed its mind the next year
after deciding FM stations were too weak to
survive without AM partners. In 1979 the
Ferris FCC began conditioning sales of
combos, making buyers promise to divest
one station or the other should the Commis-
sion ever decide to break up combos.

But last year the Fowler Commission
dropped the condition and announced it has
no plans for any rulemaking. The three
citizens’ groups appealed, charging the
FCC with reneging on a promise and aban-
doning its policy of promoting ownership
diversity.

During last week’s oral arguments in the
case, Judges Harry Edwards and Antonin
Scalia appeared angry that they were being
asked to order a federal agency to launch a
policy-changing rulemaking. Upholding the
appeal, they said, could prompt a flood of
petitions from people trying to achieve in
court what they fail to achieve at the
legislative and agency levels.

wWwWw americanradiohistorv.com

AlSwift
provide enough local and informational pro-
gramming. Last year Swift suggested a
point system to measure public interest
performance. But this year he’s leaving the
nuts and bolts to the FCC, in an attempt to
focus attention on the basic concept, rather
than the mechanics.

Swift also proposes:

+ Ending comparative renewals.

* Extending license terms from seven to
ten years.

» Codifying the FCC’s deregulation of
commercial time limits, program logs, and
ascertainment.

¢ Combining CP and station license ap-
plications into a single step to get new sta-
tions on the air faster.

» Abolishing petitions to deny.

« Speeding all FCC processing by starting
required waiting periods on the day ap-
plications are received.

* Exempting political debates from
Equal Time requirements.

According to Swift, current FCC rules
designed to enforce the public interest stan-
dard have failed miserably because they're
too vague to hold violators accountable.
Abolishing the standard altogether. he
argues, would “penalize the broadcaster
who continued to produce expensive public
service programming and reward the
operator who pumped out only mass enter-
tainment to the community.”’

“Unfudgeable’’ Requirements

Swift said his approach of setting distinct
standards would give lax broadcasters
“some unfudgeable requirement they must
meet. The conscientious broadcaster will be
freed from much pointless paper-pushing
and will also gain substantially greater
flexibility in how he can go about serving
his community.”

Stations would certify to the FCC every
year that they’re meeting whatever infor-
mational and local programming standards
the FCC sets. Violations could bring fines,
and failure to comply in three out of five
years would result in license revocation.
Stations filing false reports would face
criminal penalties.

Collins Bill Resurrected

The Tauke-Tauzin bill (H.R. 2382), drop-
ped in the hopper last week, is virtually
identical to last year’s proposal by ex-Rep.
Jim Collins (R-TX). Although it drew near-
ly 100 co-sponsors in the last Congress, the
bill faced insurmountable opposition from
Wwirth and Commerce Committee Chair-
man John Dingell (D-MI). In addition to
codifying the FCC’s deregulation, it would:

« Abolish comparative renewals.

* Speed up handling of petitions to deny.

« Allow buyers to assume control of sta-
tions at their own risk before FCC approval
is obtained.

NAB Senior VP/GM John Summers told
R&R his association will rally around the
Tauke-Tauzin bill, which the association
backed enthusiastically last year. He said
NAB has traditionally opposed the ‘“‘quan-
tification” approach suggested by Swift.

Billy Tauzin
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SOCKS YOUR RATINGS

The bigger they are, the harderthey hit your audience.

And rock superstars don‘'t come any biggerthan this year’s
Supergroups lineup onthe ABC Rock Radio Network.

The Rolling Stones. Jefferson Starship. The Who. John Cougar.
Phil Collins. Loverboy. Billy Squier. Supergroups.

Two hours ofrecorded live concerts delivered 1/ times

avyear. The excitement this show generates can put your
station light-years ahead of the competition.
Contact Louise Callahan (212) 887-5218.

COMING UP THE WEEKEND OF APRIL 16...PHIL COLLINS.

—LOCK RADO NE TVWORKe®
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Advanced Music Systems has designed the RMX 16 digital reverbera-
tion unit, whose nine programs encompass small room and concert hall
simulations plus echo and special effects. It features an 18 kHz bandwidth
and 90 dBA dynamic range. A remote terminal is also available with bar code
reader input.

For radio programming professionals...
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68% WILL SPEND $50,000

’83 Equipment

ccording to a recent R&R technical survey, 68% of stations contacted
A expect to spend up to $50,000 this year on new equipment, pur-
chasing items from headphones to towers. The largest percentage of
stations planning to spend 0-$50,000 were located in markets 100 + — 90%.
This was followed by 76% in markets 51-100 and 64%, 21-50. Another 13%
overall stated their total '83 equipment purchase would range between
$51,000-100,000, with 40% in markets 11-20 citing that dollar amount. The
numbers almost drop in half, to 7%, for those budgeting in the
$101,000-150,000 category; leading the pack here were 21% in markets 1-10.
For the larger expenditures of $151,000-200,000 and $200,000 +, average
percentages ran 5% and 6%, respectively.

Who Makes The Decisions?

As to who plays a key role in equipment purchases, 85% of program direc-
tors are always/frequently involved. This far outpaces the rarely (13%) and never
(2%) categories. Working alongside their PDs, general managers numbered 81%
in terms of definite equipment purchase involvement.

Hawaii Erupts
To One Million

Radio stations in Hawaii are now dol-
ing out their share of the hits to an au-
dience totalling one million. As
reported by USA Today, the 50th
state becomes the 39th to reach that
population milestone. Only 11 states,
plus the District of Columbia, still re-
main shy of the million mark: Alaska,
Colorado, Delaware, ldaho, Montana,
Nevada, New Hampshire, North
Dakota, South Dakota, Rhode Island,
and Vermont.

OVER 200,000 LISTINGS, 1947-1982

Directory Catalogs 45s By Artist, Title

“MusicMaster: The 45 RPM Record
Directory’” is a handy one-stop ~
reference tool for radio, record -~ ]
retailers, or the serious record collec- @ a,%
tor. This computerized compilation i

MusicMaster :

began first as a 3x5 card inventory
maintained by Paul Mawhinney,
founder of Pittsburgh-based Record- &
Rama, a record/information service.
Five years and over 200,000 listings
later, the MusicMaster Directory com-
prises two volumes — all musical for-
mats — alphabetically by artist or
alphabetically by title from 1947-1982.
Volume listings cover ten categories
culled from the records themselves:
record file number, artist, title, label,
manufacturer and computer number,

LY

¢

f

MusicMaster -

35 TEARS OF RECORDED WSk
1947 TO 1982

ARTIST

release vintage (first, second pressing,
reissues), type (vocal, instrumental,
comedy), original release year, and
computer number for the flip or other
EP cuts.

This first-edition directory doubles
as a continuous information service as
well, assisting in the inquiry/search of
hard-to-find records. More than
25,000 records whose picture sleeves
appreciated more in value than the ac-
tual recording are also catalogued. Mu-
sicMaster’s basic data base will be up-
dated each year; comments, additions,
and suggestions are welcomed. Direct
cost and other inquiries to (412)
486-2100.

Targeting A 500-Year-Old Demo?

We're all familiar with the Aladdin's
lamp/three wishes story. Money would
no doubt rank first on the top ten wish
list, followed possibly by the desire to
live longer. Or is that necessarily the

demimillenarians found life too boring
to prolong and were looking forward to
afterlife’'s promise. Some saw no
guarantee against pain/suffering;

others feared a 400-year senility,
loneliness, or ugliness. The real
challenge, however, might be in
targeting that elusive 400 + demo.

case? Psychology Today recently
changed that scenario, replacing the
lamp with a life-extending pill and ask-
ing people if they'd take it to live 500
years. More men relished the
challenge than women (79% com-
pared to 50%).

Both sexes pointed to such adages
as ‘'l love life’’ and “'life is too short™ in
accepting the proposition. Others
looked at it from a practical perspec-
tive, concerned over whether the
government would push retirement
age to 465 or opt for Social Security
payments over 435 years.

Those steadfastly against becoming

The Midwest Music Exchange
(MMX) is gearing up for its second
annual record/music industry sym-
posium, slated for June 24-26 in
Chicago. With this '83 session,
MMX expands from two to three
days and promises to increase its
radio participation. Several other
new features have also been add-
ed, among them prescheduled in-
dividual consultations with music
and record industry reps.

MMX Slates ’83 Confab

Conference offerings including
workshops/clinics, exhibits, and
banquet will be carried over from
MMX’s premiere confab last July.
Also returning is the MMX Chicago-
Fest competition, which gives win-
ners the opportunity to perform at
ChicagoFest '83. An early registra-
tion discount is in effect now
through June 1. Contact (312)
440-0860 for details.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.

WWW americanradiohictory com
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seven shots were taken. Six were Hinckley’s, one was ours.

Nearly six thousand APmember ~ Washington sidewalk forever, in If they had worked for any-
radio and television stations sizzled  a series of Pulitzer Prize-winning one other than AP, they probably
with first news of the Reagan photographs. wouldn’t have been anywhere near
assassination attempt. His colleague, Mike Putzel, Reagan that day. And they’d have

meanwhile, was dictating what was had to settle for second-hand

With the first tinny crack of to become the 1981 story of the year.  information.

John Hinckley Jr.’s .22 caliber Just 53 seconds after the first syllable So would their subscribers.
revolver, AP photographer Ron of gunfire rang out. If you can’t afford to deal in
Edmonds was heading toward him. If they had been a less skilled second-hand news, contact Glenn

Coolly. Methodically. news team, they might have muffed  Serafin at the Broadcast Services

As he moved, he marked the facts. It would be easy in | Division of Associated Press.
Hinckley’s victims on that bloody ~ the chaos. AP 212 6211511

Associated Press Broadcast Services. Without a doubt.

www.americanradiohistorv.com
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Networks /Program Suppliers

Contemporary Net/

Spotlight Special (Watermark):
Olivia Newton-John (April 17)

Entertainment Net/

Silver Eagle (DIR):

Bellamy Brothers (April 23)
Razzy Bailey (April 30)
Rock Net/Continuous History
of Rock & Roll (Rolling Stone):
The Rockers (April 17)
Producer Profile w/Felix Pappalardi and Jimmy
lovine (Aprit 24)

Rock Net/King Biscuit (DIR):
Culture Club/Thompson Twins (April 17)
Golden Earring/B’zz (April 24)

Rock Net/Supergroups (DIR):
Jefferson Starship (May 7)

Clayton Webster

Country Calendar:

Gene Watson (April 18)
Boudieaux Bryant (April 19)
Ray Charles (April 20)
Ricky Skaggs (April 21)
Charley Pride (April 22)
Roy Orbison (April 23)
Duane Alien (April 24)

Rarities:
Greg Kihn (April 18)
The Who (Aprif 19)
Bryan Ferry (April 20)
Cat Stevens (April 21)
Smile (April 22)
Retro Rock:
Billy Squier/Dave Edmunds (April 18)

Continuum Broadcasting

On Bleecker Street:
RadioFree Bleecker Special (Aprif 22-24)
Danny & the Juniors/Joey Dee/Chubby Checker
(April 29-May 2)
Creative Factor
Fleetwood Mac (Aprif 23)
Ronnie Milsap (Aprit 23)
Waylon Jennings (May 21)
Concert Magazine:
Joe Jackson live (April 16-17)
Creative Radio Shows:
Judy Garland: Rainbow of Song (Apri)
Glenn Miller/Army Air Force Band Salute (April}

Mutual

Lee Arnold On
A Country Road:
Joe Stampley concert (April 16-17)

NBC

Source:

Dexys Midnight Runners (Aprif 15-17)
Jim Capaldi/Steve Winwood special
(April 22-24)

O TEARS FOR FEARS SETTHE TONE DREAM SYNDICATE

<
a2

-
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MUSIC FEATURES

ﬂIGH SPEED BROADCAST NEWS SERVICE
UPI Launches CustomCast

UPI has developed a high speed broadcast news service that lets radio
and television stations pre-program news/information to fit their specific re-
quirements, significantly reducing the time spent wading through unneeded
copy. ‘‘CustomCast” is delivered by satellite through a microprocessor
located at each station. This microprocessor monitors and selects the desired

FOR RADIO * 1 HOUR s+ WEEKLY

UNDERTONES DEXYS MIDNIGHT RUNNERS SPARKS

NEW MUSIC NEWS

NGING LAURELS KISSING THE PINK ALTERED IMAGE

WATERMARK ° (213) 980-9490 »

items which are coded separately.

Stations can choose as little or as much as they want from a diverse
menu that includes a state news report, financial and religious news, music,
Washington reports, travel tips, and weekly analyses of major domestic
issues. CustomCast will be available to all Midwest and Southwest broad-
casters this month, expanding nationwide within the next several months. The
service will also be on display at the forthcoming NAB convention. (Full details

~in Brad Woodward's News/Talk column next week.}

RKO Networks

Hot Ones (IS, Inc.):
Christopher Cross (April 11)

Solid Gold Saturday Night
(Dick Bartley):

The Hollies (April 23)
Diana Ross & Supremes (April 30)

Rolling Stone
Magazine Productions
Guest DJ:
Pretenders’ Martin Chambers (April 18}
Culture Club’s Boy George (April 25)
United Stations
Dick Clark’s Rock
Roll And Remember:

Creedence Clearwater Revival (April 15-17)
Lesley Gore (April 22-24)

The Great Sounds:

Four Freshmen (Apnil 15-17)
Bob Crosby & the Bob Cats (April 22-24)

Weekly Country Music Countdown:

Anne Murray (April 15-17}
Don Williams (April 22-24)

Watermark

Musicall:
Ray Walston/Ethel Merman/Hans Christian
Andersen (April 16-17)}

Soundtrack of the ’60s:

Bobby Vinton/Adam West/Gerry & the Pace-
makers (Aprit 16-17)

Westwood One

Budweliser Concert Hour:

One Way (April 15-17)
Atlantic Starr (April 29-May 1}

TEARDROP EXPLODES HEY! ELASTICA NEW EDITION

w

in Concert:
Beriin/U2 (April 15-17}
Greg Kihn (April 29-May 1)
Off The Record Specials:
Toto (April 15-17)
Steve Winwood (April 22-24)
Pop Concerts:
Jacksons (April 22-24)
Rock Chronicles:
The New English Wave (April 15-17)
Lights, Lasers & Rock 'n’ Roil (April 22-24)
Special Edition:
Gap Band (April 15-17)
Smokey Robinson/Pt. | (April 22-24)
Star Trak Profile:
Chicago (April 15-17}
Stevie Nicks (April 29-May 1)

NEWS & INFORMATION FEATURES

ABC

Direction Net:

"Let's Cope’ w/Dr. Laura Schiessinger examines
listening, hurt, childhood, impatience (Aprif 4-8)

AP

Masters Tournament review (April 4-7}

Boston Marathon preview (April 11-15)

c8s

NCAA Basketball National Championship on CBS
Network (April 4)
Masters Golf Tournament (Aprif 7-10)

RadioRadio:

“Kris Erik Stevens — In Touch” talks to Monty
Python's Eric Idle and Terry Gilliam, Marty
Balin, actor Stacy Keath, and looks at the
Academy Awards (April 4-10)

Clayton Webster
Jack Carney’s Comedy Show:

The Old West wiJonathan Winters, Bob & Ray,
Wayne & Shuster (Apri/ 18)

Mutual

“Taxes 1983"" (Now through April 16)

Masters Tournament (April 6-10)

Narwood

Outlook:

Actor Michael Warren (Apnil 4)

Dancer Judith Jamison (April 5)

Writer Langston Hughes (Apni 6)

Young businesses (April 8)

Community revitalization (April 9)

RKO Radio Networks

RKO One's ""Money, Money, Money " offers tax tips
(Now through April 15)

Strand Broadcast Services

Movie CloseUps:

Movie News (April 4)

Oscar nominee Charles Durning (April 5)

Oscar nominee Glen Ciose (Aprif 8)

“"Monty Python's The Meaning of Life'" (April 7)

Something You Should Know:
Overcoming weaith addiction (Aprif 4)
Effective fistening (April 5)

Freetancing income (April 8)

The Syndicate

Byline:

Joumnatist Nat Hentoff discusses the KKK (April 5)

Syndicated columnist Steve Chapman examines
indexing (April 6)

Sen. Julian Bond on South Africa (April 7)

€d Crane. President of Cato Institute, on
competition (April 8}

Perspective On The Economy:

Tom Hazlett, Cal State Fullerton professor, on
ethnic economics (Apni 4)

Reason magazine editor Bob Pooie discusses
emergency rooms (Apfil 8)

Richard Wilcke talks about foreign banks (April 7)

UPI

UPI changes name of lts audio network service from
UPI Audio to the UPI Radio Network
Masters Tournarment (April 6-11)

Westwood One
Earth News:

Actress Tracy Nelson (Aprif 8-10)
Runners (April 8-10)

Brad Messer’s Daybook:
First movie theater (April 4)

Noah's ark (April 5)

Escape artist Harry Houdini (April 6)
Kellogg invents corn flakes (April 7)
Red Barber on baseball (April 8)

Playboy Advisor:
Insomnia/Solitude/Cocaine (April 8-10)
Spaces & Places:

Last minute tax tips (April 8-10)
Tellin’ It Like It Was:

Underground rajiroad/Claudette Robinson
(April 8-10}

talent.

format requirements.

drive times.

Until now, extended walkaway time from
routine board duty was just an unrealized
dream. Today there’'s new freedom for air

With the “"Walkaway'’ feature on the Harris
MICRO MAC audio console, there's no need
for constant operator attention. “Walk-
away’’ provides two new modes of opera-
tion: Semi-automatic live assist; and fully
unattended operation for up to 99 events.
From a three minute commercial break to
six hours of overnight operation, your
walkaway options are limited only by your

He’'s two places at once...with Harris
MICRO MAC, the console with DJ Assist

as much.

The live assist mode eliminates frustra-
tions and mistakes in compressed time
periods such as top of the hour or busy
The unattended mode in-
creases staff mobility and productivity dur-
ing all parts of the broadcast day.

Now Harris has cut the cord between your
talent and the audio board. With the
“"Walkaway’' option, your operator can be
two places at once...accomplishing twice

Get all the facts on MICRO MAC. The new
walkaway freedom. The superb audio qual
ity. The unparalleled control flexibility. And
the microprocessor design that opens the
door to many new user benefits.

Contact Harris Corporation, Broadcast Divi-
sion, P.0O. Box 4290, Quincy, lllinois 62305-
4290.217/222-8200.

& HARRIS
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And what a crowd! Would you believe These 14 stations of course program
there are more than 50 major station groups— themselves dﬂferently—to meet differing
and counting? audience interests in their respective

This is the fastest proliferating, most communities. So it tells you something about
intensely competitive area in radio today. But their consistent excellence and sureness
even in so crowded a field, there’s one of touch that with all manner of formats,
clear-cut favorite. this group comes in Number One.

Its the CBS Owned Radio Stations group, What they have in common is CBS.
which reaches the greatest numbers of
people—both on the average and through- THE CBS

out the week—of any group. OWNED RADIO
STATIONS

WEEI-AM, WHTT BOSTON; WCBS-AM, WCBSFM NEW YORK; WCAL-AM,
WCAL/FM PHILADELPHIA; WBBM-AM, WBBM/FM CHICAGO; KMOX-AM, KHTR ST LOUIS;
KCBS-AM, KRQR SAN FRANCISCO; KNX, KNX/FM LOS ANGELES

Source: Arbitron Fall 1982 TSA, Avg. % Hr. & Cume; Persons 12 +; GAM-Midniglit, Monday-Sunday; 14-stadon totals. Audience data cited are based on estimates, as identified, subject to qualification which CBS Radio will supply on request.

www americanradiohistorv. com
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A popular conversation topic
among radio broadcasters these
days is the profit advantage of the
growing radio-cable relationship.
Radio Video, Shane Media Serv-

Radio Video Explores
Radio-Cable Frontier

ices® instructional videocassette
service, has added, '‘The Radio-
Cable Connection” to its curricu-
lum. It focuses on the cable ven-
tures of WELI/New Haven, KNOK-
FM/Fort Worth, and WLRS-
FM/Louisville, and also discusses
the dynamics of cable audio and
other cable-related subjects.
Future series additions include per-
sonal income tax preparation for
broadcasters, radio news, promo-
tions, positioning, and market
analysis. For more information con-
tact (713) 461-9958.

Spending Power Decreases

While two-income families have in-
creased, their spending power has
steadily decreased. The Center for Ur-
ban Policy Research at Rutgers
University reports that during the
seven-year span between 1973 and

1980, real family income fell $1300.
This averages out to $21,000 a year.
A research official credits the growing
number of working wives for keeping
the average from dropping any lower.

Intimidated by that technological
giant, the home computer? Epson
claims its QX-10 takes the complex
out of computing, alleviating the
need for computer classes, study
seminars, or manuals. This “‘ready
to use’’ desktop computer lets the
novice perform a variety of func-
tions — word processing, calcula-
tion, filing/retrieval, and electronic
mail — via its HASCI (Human Appli-
cations Standard Computer Inter-
face) keyboard. Instead of learning
a foreign computer language, users
are led from one function to the

Computing Made Easy

Epson QX-10

next by commands given in plain,
simple English. The entire package
retails for less than $3000.

Introducing
Business
Briefcase.

A new 90 second daily radio
program that features stories
about ideas that became big
business. Available for barter to
the top 100 Markets.

Business Briefcase is produced
by Barkley Broadcasting
for Appleton Papers Inc., makers
of NCR Paper brand of
carbonless paper.

Represented exclusively by
Drake-Chenault Special Features.

800-423-5084
213-883-7400

Stop by and see us at the
NAB Convention at the
Las Vegas Hilton #2875.

R&R/Friday, April 1, 1983
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Pro:Motions

PolyGram Organizes Departments

PolyGram Records recently reorganized its pro-
motion department, with Dennis Gordon handling na-
tional 12-inch promotion, Randy Roberts overseeing
dance music promotion and the promotion of MTV and
other cable video outlets, and Linda Walker directing
college promotion. Gordon was formerly Southeast R&B
Promotion Director for A&M. Roberts retains his duties
as PolyGram’s National Singles Sales Director, while
Walker moves in-house from Promotion Coordinator for
the Rock Department.

The label’s recently-created Rock Division has nam-
ed John Stainze as VP/A&R and Derek Shulman as Di-
rector/A&R. Stainze now moves to New York after handl-
ing the label's A&R on the West Coast; Shulman is the
label's former National AOR Promotion Manager. Roun-
ding out the Rock Division are Jim Lewis, VP/Market-
ing: Harry Palmer, Director/Marketing; and 8ill Leven-
son, Marketing Manager.

In addition to Randy Roberts, PolyGram's Video
Communications Department welcomes France Harper
as Manager/Press and Video Communications. She'll
handle national club video promotion as well as continue
administrating the label’s video library. Also handling
video promotion are other members of the Press and
Video Communications Department, including West
Coast Director Janet Rickman, West Coast Manager
Dan Pine, Southeast Regional Director Martha Hag-
gard, National Director Sherry Ring Ginsberg, and
Ken Reynolds, Press & Artist Relations Manager/Black
Music Division.

Salsberg Joins Handleman

Distribution firm the Handleman Company has
named Steve Salsberg as VP/Marketing. Salsberg
counts over 13 years' experience in the music industry.

NYSBA Names Reilly

Joseph Reilly has been ap-
pointed Exec. VP of the New York

State Broadcasters Association ‘:,
(NYSBA). Reilly first joined the - ;
organization in 1980 as executive 4./

director. oot
Joseph Reilly

ARMS, NBC Elect Hoker

Jay Hoker, VP/GM of KZEW/Dallas, has been
elected President of the 22-member Dallas/Fort Worth
radio broadcasters association, ARMS (Association of
Radio Station Management). He was also recently
elected to the NBC Radio Source Affiliates Board.

RCA Ups Triple&

Joyce Triplett has been upped
to Director/Nashville Operations
for RCA Records. Triplett is an
11-year veteran of the label, most
recently serving as Manager/Con-
tract and Financial Services of its
Nashville branch.

Joyce Triplett

KHOW Taps English

Douglas English assumes the Cooperative Adver-
tising Manager post at KHOW/Denver. Prior to joining
the station, English spent three years as a media buyer
for Reich Communications in Aurora, CO.

Capitol Names Brand

Harriet Brand has been appointed Director/inter-
national Promotion, Capitol/EMI America/Liberty.
Since 1979 she. had held the Manager/International Pro-
motion post at Capitol.

N

1]
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First Media Corporation is always on the lookout
for people who want to advance their careers.

Congratulations to the following who were
PROMOTED in 1982:

Chuck Artigue, former General Manager KOPA/Phoenix PROMOTED to General Manager WUSN/Chicago
Don Cann, Account Executive KFMY/Provo PROMOTED to Sales Manager
Nichole Courtney, Announcer KFMK/Houston PROMOTED to Music Director WUSN Chicago
Gary Hiatt, Account Executive Z-93/Atlanta PROMOTED to Local Sales Manager
Wendell Houston, Announcer KOPA/Phoenix PROMOTED to Announcer KFMK ‘Houston
1. Robert Howe, News Director KFMY-KDOT/Provo PROMOTED to News Director WPGC/Washington, D.C.
Lee Logan, Program Director KFMK Houston PROMOTED to Program Director WUSN/Chicago
Dan Mason, General Manager KFMK-Houston PROMOTED to Vice President First Media Corporation
Mike McCoy. Anrouncer KFMY/Provo PROMOTED to Music Director
Mark McKasson, Announcer KDOT/Provo PROMOTED to Music Director
David Meszaros, Local Sales Manager Z-93/Atlanta PROMOTED to General Sales Manager KFMK/Houston
Paul Neal, Account Executive WPGC/Washington, D.C. PROMOTED to Retail Sales Manager
Kirk Patrick, Announcer KFMK. Houston PROMOTED to Music Director
Jana Shaw, Announcer KFMY/Provo PROMOTED to Announcer KFMK/Houston
Jerry Steele, Music Director KFMK. Houston PROMOTED to Program Director WPGC/Washington, D.C.
Jim Sumpter, Program Director KFMY/Provo PROMOTED to Program Director KFMK Houston
Chris Thomas. Announcer Z-93/Atlanta PROMOTED to Music Director

If you have outstanding talent to offer in any area
of radio broadcasting, we want to hear from you.
Send resumes, tapes or written presentations to:

Dan Mason

Vice President

First Media Corporation

6420 Richmond Ave..Suite 600
Houston, Texas 77057

First Media Corporation is an Equal Opportunity Employer

Z-93/Atlanta, WUSN/Chicago, KFMK/Houston, KOPA/Phoenix, KUBE/Seattle,

KDOT-KFMY/Provo-Salt Lake City, WPGC/Morningside (Washington, D.C.)

wwWw americanradiohistorv com



Clean up with Soap Talk

Build a big new audience with Soap Talk—
Radio’s sizzling soap opera news show.

Jacklyn Zeman, provocative star of ABC TV’s
top-rated General Hospital, hosts Soap Talk,
a new 60 second radio program that features
the inside news on all daytime dramas. With
Soap Talk you can build important audiences
of working women, college students and
other loyal soap opera followers that will help
boost your ratings. On Soap Talk, Jacklyn
will provide behind-the-scenes gossip and
visits with the personalities.

Broadcast twice each weekday —in morning
and afternoon drive time — Soap Talk is

sure to catch fans away from their TVs and
tuned-in to your station.

Soap Talk is one of radio’s hottest new short-
form programs in years. Don’t miss your
chance to clean up. Call Julie Eisenberg at
(212) 887-5690. And watch the profits come
bubbling up. -

100% Pure Entertainment
Use Twice A Day For Sixty Seconds

Sponsored Exclusively By Bristal-Myers WI’” /ACK[VN ZEMAN

On The ABC FM Radio Network

On The ABC FM ROle NeTWOI’k A Sponsored Exclusively By Bristol-Myers

WwWWwWwW.americanradiohistorv.com



Four Key Formulas

uite a number of you who attended the recent
Country Radio Seminar in Nashville have re-
_ quested copies of my presentation to that excel-
lent audience. It occurred to me that perhaps managers
and programmers in other formats would also like a look
at the four key formulas I discussed in the context of my
speech on how to cope with numbers — good or bad. As a
result I've reprinted below the formulas, plus tips on how
to access the necessary ratings information, as well as how
to use the results the formulas derive for you. What you’ll
see on this page is by no means a comprehensive list of for-
mulas you can use to break out your book for sales and pro-
gramming purposes — but it’s not a bad start. Enjoy!

Time Spent Listening
What you see here is an overview of how to compute this vital piece of infor-
mation, along with an analysis of two actual stations in a top 30 market. Each sta-
tion has a story contained in the figures below . ..

WHAT? AVERAGE LENGTH OF TIME SPENT WITH STATION, 12+ OR BY DEMO
WHERE? PAGES SHOWING TOTAL WEEK AQH & CUME AUDIENCES (54-55 OFTEN)
OR AQH/CUME AUDIENCE FOR WHATEVER DAYPART YOU CARE ABOUT
MULTIPLY AQE AUDIENCE FOR DEMO/DAYPART TIMES NUMBER OF TOTAL
POTENTIAL QHs IN RELEVANT DAYPART; DIVIDE BY CUME FOR SAME
DAYPART /DEMO.

HOW?

EXTERNALLY, TO POSITION SALES PITCH REGARDING LOYALTY OF
LISTENERS, AFFECTS NUMBER OF SPOTS NEEDED TO RUN AND PRICING
OF THOSE COMMERCIALS

WHY?

INTERNALLY, TO REVIEW AND SEE HOW PROGRAMMING/RECYCLING
EFFORTS AFFECTED DIARYKEEPERS--TREND FROM BOOK TO BOOK TO
MEASURE IMPROVEMENT/SLIPPAGE

STATION "X~ OVERALL TSL:

12+ AQH ESTIMATE=15,400 (PAGE 54)

4 OF POTENTIAL QHs IN DAYPART (504 M-S)

12+ CUME ESTIMATE=231,600 (PAGE 55)

5,400 X 504=7,761,600

231,600 =34 QHs FROM AVERAGE DIARYKEEPER

12+ M-S
25/54 TSL:

ADULTS 25/54 AQH ESTIMATE (PAGE 38)=10,300
# OF POTENTIAL QHs IN DAYPART (504 M-S)

25/54 CUME ESTIMATE (PAGE 38)=134,300
1@, 300 23 504:2%%%36%%2=39QH5 FROM AVERAGE 25/54 ADULT
’ DIARYKEEPER

STATION'S OVERALL TSL IS TYPICAL FOR SUCCESSFUL
PROPERTIES--TARGET TSL SHOWS HEALTHY BOOST OVER
"AVERAGE"™ TSL

IMPLICATIONS. . .

STATION “C"'s COMPARABLE FIGURES...

12+ TSL=27 QHs M-S

A 25/54 TSL=32QHs M-S

STATIDON "C" HAS MADE IMPROVEMENT IN KEEPING ITS LISTENERS LONGER IN
ITS TARGET DEMOS, BUT STATION "X" SHOWS GOOD ABILITY TO HAVE ITS
TARGET LISTEN LONGER ALSO--TRENDED, STATION "X"'s FIGURE IS DOWN
SLIGHTLY FROM PREVIOUS SWEEPS, STATION “"C"'s UP

Turnover

How stable is your audience? Turnover can give you some indication . ..

MEASURE OF HOW MUCH FLUX IS INHERENT IN YOUR AUDIENCE'S
LISTENING PATTERNS--COROLLARY TO TIME SPENT L.STENING

WHAT?

PAGES SHOWING AQH & CUME ESTIMATES FOR WHATEVER DAYPART/DEMO
YOU CARE TO EXAMINE

WHERE?

DIVIDE CUME ESTIMATE FOR RELEVANT DAYPART/DEMO BY AQH AUDIENCE
FOR SAME DAYPART/DEMO

HOW?

EXTERNALLY, LOWER TURNOVER MAY SUGGEST ADVERTISERS NEEDN'T
BUY AS MANY ANNOUNCEMENTS TO EFFECTIVELY REACH AUDIENCE--
HIGHER TURNOVER MAY BEG FOR LARGER SPOT SCHEDULES, WITH
PRICINC IMPLICATIONS EITHER WAY

INTERNALLY, ANOTHER FEEDBACK ITEM REGARDING PROGRAMMING/
MARKETING EFFORTS--TREND FROM SWEEP TO SWEEP

AGAIN, TKADITIONALLY THE LOYALTY OF THE COUNTRY AUDIENCE HAS LED TO
RELATIVELY LOW TURNOVER NUMBERS FOR THE FORMAT'S SUCCESSFUL STATIONS--
TURNOVER OF 15 OR LESS, M-S, IS DESIRED, WITH FIGURES TOO MUCH LOWER
(SINGLE DIGITS) CAUSING PROBLEMS ON A REACH/FREQUENCY BASIS

WHY 2

R&R/Friday, April 1, 1983
Turnover

STATION "X" 12+, TOTAL WEEK AVERAGE TURNOVER

231,600 ,¢
15,400

25/54 TOTAL WEEK TURNOVER

134,300
10,390

=13
IMPLICATIONS. ..

STATION "X"'s AUDIENCE FLUX IS NORMAL, WITH ITS TARGET
AUDIENCE EVEN MORE LOYAL THAN THE TYPICAL LISTENER--
SHOULDN'T HAVE ANY PROBLEMS GETTING ON MOST BUYS

STATION "C"'s COMPARABLE NUMBERS...

OVERALL TURNOVER=13
25/54 TURNOVER =16
IMPLICATIONS. ..

ALTHOUGH STATION "C"'s TURNOVER, 12+, IS SLIGHTLY

BETTER THAN ITS COMPETITOR, ITS AUDIENCE LOYALTY

AMONG THE 25/54s IS NOT AS GOOD AS THAT OF STATION "X".
WITH ITS LARGER AUDIENCE AND LONGER TIME SPENT LISTENING,
COMBINED WITH A HEALTHY TURNOVER RATE, STATION "X" CAN
CHARGE MORE FOR ITS COMMERCIALS.

1T%S IMPORTANT TO KEEP IN MIND THAT TURNOVER IS RELATIVE--NEEDS TO BE
EXAMINED FOR EACH STATION FOR EACH BOOK SINCE THE FIGURE WILL USUALLY
VARY EACH SWEEP DEPENDING ON TIME SPENT LISTENING THAT RESULTS FROM
MARKETING/PROGRAMMING ACTIVITIES.

Cume Ratings
In radio’s ever-present battle against newspapers I've found that cume ratings
can be a helpful sales tool — as well as a programming payoff yardstick. Here’s
how to figure and use this formula . ..

WHERE? TOTAL WEEK (M-S, 6AM-Midnight) CUME PAGE, 55 USUALLY
WHAT? PERCENTAGE OF POPULATION THAT LISTENED TO YOUR STATION
HOW? TOTAL 12+, PLUS DEMO-BY-DEMO BREAKOUTS

WHY? DETERMINE "CIRCULATION" OF YOUR STATION VS. OTHERS

EXAMINE "CIRCULATION" OF KEY DEMOS IN YOUR CUME VS. OTHERS

THE HIGHER THE CUME RATINGS FOR YOUR STATION--~ASSUMING IN
PROPER DEMOS--THE HEALTHIER YOUR STORY

FOR EXAMPLE. ..

STATION "X" 16.8 (%)
STATION "C" 11.4 (%)
STATION "R" 22.0 (%)

LEADING STATION IN MARKET SAMPLED BY 22% OF 12+ POPULACE

STATION "X", LEADING COUNTRY STATION, CUMED BY 47% MORE DIARYKEEPERS
THAN COUNTRY COMPETITOR (STATION C).

CHECK DEMO FIGURES FOR YOUR TARGET--SHOULD BE HIGHER THAN 12+ TOTAL..

Cume Efficiency
How well targeted is your station? Do you efficiently deliver the target aud-
ience, or are there flaws in your demo profile that cause you sales woes and pro-
gramming puzzlement? Working through the following formula can be one way to
find out how you stack up, as well as see how you compare to your competitors.
Keep in mind that the efficiency formula also works if you want to see how effi-
cient vour average quarter-hour delivery is too . ..

WHAT?  PERCENTAGE OF YOUR TOTAL CUME THAT IS IN YOUR TARGET
WHERE? TOTAL WEEK CUME PAGE FIGURE DIVIDED INTO TARGET DEMO CUME
HOW?  DIVIDE TARGET CUME TOTAL WEEK FIGURE (I.E. ADULTS 25/54
BY 12+ TOTAL WEEK CUME TO FIND OUT WHAT PORTION OF YOUR
12+ TOTAL RESIDES IN TARGET
WHY? EXTERNALLY, TO SHOW ADVERTISERS HOW WELL TARGETED YOU ARE
INTERNALLY, TO SEE IF PROGRAMMING/MARKETING EFFORTS
AFFECTED DIARYKEEPERS.
IF HALF OR MORE OF YOUR CUME IS IN TARGET DEMOS, FINE,
FOR EXAMPLE. ..
STATION "X" A 25/54 M-S CUME=134,300 (page 38)
TOTAL 12+ CUME=231,600 {(page 55)
134,300
731,600 0%
STATION "C" A 25/54 M-S CUME=91,400
TOTAL 12+  CUME=157,100
91,400
—— st
157,100- -8%
ALL THESE STATIONS HAVE GOOD CUME EFFICIENCY--THUS, THOSE WITH
LARGER CUME ARE PROBABLY BETTER AD BUYS, THOSE WITH SMALLER CUMES
MUST PRICE ACCORDINGLY. STATIONS WITH SMALLER CUMES AND LESS
CUME EFFICIENCY CAN STILL BE PROFITABLE.

All too often we get caught up in the speed and glamour of this business. It’s
good to review the basics — I hope the material here will give vou a push in that
direction.

www americanradiohistorv com



THE STUNNING NEW SINGLE FROM AMERICA'S HOTTEST NEW AOR

i

d

ONE OF THIS WEEKS “MOST ADDED” CHR

KEY ADDS INCLUDE:
WBEN-FM WPST
WPHD WYCR
WCAU-FM WKRZ-FM
CHUM KITY
WLOL-FM WABB-FM
KIQQ WSKZ
KNBQ WOKI
WKFM WCSC
WHFM WGRD
WRCK 2104

_,%.‘.

., ¥4C0aDe
- e

L1 I CAPLIUL MECORDS ING

KSKD
WIBQ
WERZ
WFBG
WIKZ

WwSsQVv
WZYQ
WIAD
WISE

WHSL

Produced by David Foster for Foster Frees Music, Inc.

WFLB
WPFM
FM99
WYKS
WQIZ-FM
Qlol
KISR
KYTN
KCDQ
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CHR STATIONS
ON ‘TOP

WBEN-FM
WPHD
WCAU-FM

Share Trend Perso . q .
KEGL KZZB wpr" ; s e B Mon-Sun 6AM Mid = Share Trends Persons 12 - Mon-Sun 6AM Mid
0105 KROK WYKS | Fowr | Semg'ez | Faiw Fal'sl | Sprng's2 | Fasz
16.5 1 17.6 1 17.8 1 wF.F -Fm (CHR) Ty 2 0.2 2 1.0 1 WL L -Fm Bk}
WBB"_F" wnln KK“" 14.3 2 13.3 3 15.4 2| WYNK-FM €y 13,2 1 V4.3 1 Vu.2 2| wwCn -Fm taom
5.3 [ 7.8 5 .0 3 WIKL-Ax (BM) 6.4 4 10.0 3 8.0 3 WIRX-AM (AOR)
13.5 3 14.8 2 9.7 3 #XOK =AM (BIk} 6.5 3 7.1 4 8.0 4 WUML - Fm (860
KFI WABB-FM KILE e s | el 7| eis 5| wrscbima | | sie w | s e | elr 3| Wik - e
4.8 8 6.4 6 6.6 b6 | WLCS -AW (CHR) 4.9 Y9 5.0 7 b.2 6 ] WFMK -Fum (AC)
K"JK slon Kulz-r“ 0.4 4 9.1 4 6.4 7| woxy-Fw e 5.1 8 4.3 - 5.2 7| wWRMF-am ©m
5.1 7 3.4 8 4.2 8| WisU-AM (AC) 5.6 5 0.3 5 4.7 8 WF OF - Am (AC)
U.s 16 3.1 y 4.0 ) WLUX =Au (Rel} 5.4 7 3.4 11 4.5 Y WE L[ -AM (B8nd)
K"Bn wzvp ulo‘ 4.8 9 2.6 M 3.3 10 | WIBK=AM (CHR) 4.2 10 1.3 12 4.0 10 | WGER-Fm (AC)

WKFM
WHFM
WRCK

—1 WFMF -FM™ 1 WFMF-Fm 1 WWCK=-FM 1 wDZl-fm

2 YNK-FM o wDZZ -F 2 -
0108 WCSC WSPT R R T e

4 TKL -AM - F ~-F 4 5 o
WYCR WSSX WBWB 5 e 5 Y o 5 oo

WKRZ-FM
WKEE

KTFM Wun Knvv POP(UO): 4173 U): 4B
Share Trends Persons 12 - Mon- -
KlTY K"GK KE"I Sun SAM M1d Share Trends Persons 12 ¢ Mon-Sun BAM-Mid
KlTE Kln7 KSI_Y Fall '8t Spring '82 Fall '82 Fall '81 Spring ’'82 Fall '82
9.0 1 17.9 1 22.3 1 W VK -Fm (Ciry) 32.0 1 29.1 1 24 .1 1 KGBT -AM (Spen)
KEY“-F“ 15.5 2 | 13.6 2| 13,2 2| WEIK-Fm (BM) 8.6 3 9.8 4 | 11,7 2§ KRCGV-aM cHRy
KB'" 8.5 6 1.0 4 12.1 3 WOK | - Fw (CHR) v. 3 4 1.3 3 | 10.8 3 K 14w - FM (Spen)
1W.3 4 11.3 3 9.9 4 wiMZ -F M (AOR) 15.6 2 15.2 2 10.1 4 KB FM rFM (cHR)
KBZA 11.7 3 10.1 S Y.3 5 WMYU- F M (AC) 2.1 13 3.5 7 b.3 S KR I X-FM (AC)
9.1 S 6.4 7 6.9 'y WIVK -AM (Cuy) 5.6 5 5.7 b 5.8 [ KELT-FM (Ctry)
4.5 8 6.7 b 5.2 7 WR | - AM (Cuy) 2.6 1 6.7 5 4.8 7 KR 10 =AM (CHm)
Kcnu 5.3 7 4.7 8 3.1 8 WNUX -AM (Ctry} 2.9 4 1.6 10 3.9 8 KQXX -FM (Spen}
V.6 16 1.7 11 2.4 q WKhON - AM {AC) 2.3 11 1.3 11 3.5 9 KDUV-FMm @
KOZE 2.4 1u 1.5 13 2.1 10 WUAP -AMm (Ctry) 5.2 b 2.2 8 2.7 10 RBOK - AM (AC)

r ' ‘ RANK STATION RANK STATION RANK STATION RANK STATION
1 KUB -FM 1 KOB -fM 1 KLAQ-FM 1 KHEY-FM™

2 KWXL-FM 2 KRST -FMm 2 KFIM-FM 2 KFIM-FMm

3 KRST-Fm 3 KK)Y-Fm 3 KYSR-FM 3 KHEY-AM

‘ J 4 KIIX-FMm 4 KUB -AM 4 KAMZ-FM 4 KAMA-AM

5 RFMG-Fra 5 KHFM-FM 5 KHEY-FM S KYSR-FM

WSK2
WOKI
WSEZ

WNOK-F¥
WVIC

KvoL
KNOE-FM
KISR

99KG
KFMZ

“GIMME ALL

7 Fall ' '
r T” 81 : Spring '82 Fali '82 T Spring '82 SITH

1 WEMR-FM  12.2| W]XQ-FM 12,3 |WFMK-FM  15.0 AGH
‘ 2 WITL-FM 11,5 WiTL-FM 12,2 |WiTL-Fm  10.5 € 1 WHP <AM  16.4 |wdP <AM  12.7 |[WTPA-FM  15.7 @
3 WIXQ-FM 11, 2] wFMR-FM 11,3 |w)XQ-Fm 9,7 (AC) 2 WHP -FM 1.6 |wHP -FM  T1.7|wHP -AM  11.2 Qg
4 WILS-FM 8.1 |WIK -AM 9.0 [wliM-FM 8.5 @4 3 WTPA-FW  10.4 |WTPA-FM 9.5 |wHP -Fu 9.1 @M
S WiIM-FM 7.3 WILS-FM 7.6 [WVIC-FM 6.0 CHR) 4 WKKZ-FM 9.4 |WRKZ-FM 8.3 [WSFM-FM 8.6 (AC)
PR“I’UCE” BY BILL “AM 6 WIK =AM 7.1[WVIC-FM 0.9 |WIR -AM 7.7 (Misc) 5 WRBO-AM 6.3 |WQXA-FM 6.4 [WKKZ-FM 8.0 (Ciy
7 WVIC-FM 6.0l WIIM-FM 5.5 |WILS-FM  b.1A0R 6 WHYL-AM 5.4 |WSFM-FM 6.3 [WQXA-FM 6.4 CHR)
B WVCO-AM 3.7 WVGO-AM 4.0 [Woun-Fu 5.2 @ 7 WQKA-FM 5.1 |WKBU-AM 5.7 [WKBU-AM  S.3 CHR)
9 WILS-AM  3.Z[WITL-AM 2.6 [WILS-AM 2.6 (AQ) 8 WSEM-Fu 4.7 |WCMB-AM  5.1|WCMB-AM 4.7 (AC)
‘ 10 WiIM=AM 2.9 WILS-AM 2.4 |W[IM-AM 2.6 4G 9 WCMB-AM 4.4 |WKCO-FM 3.2 [wHYL-AM 4.1 Cwmp
A (omeDlp Fhodtudlion? 11 WOOU-FM  2.4|WOUU-FM 2.2 |WVGU-AM 2.0 (B8na) TU WQVE-FM 3.4 |WHYL-FM 3.2 |WFEC-Am 3.5 Mis

'Baton Rouge——=>>73—

POP({UU): 4232

Flint

METRO RANK 74wLﬁ

POP(LU): 42110

Adults 18 34
Mon Sun 6AM M:id
RANKR STATION

Adults 25 64
Mon Sun 6AM M1d
RANK STATION

Aduits 18 34
Mon Sun 6AM Mid
RANK STATIUN

Adults 2564

Mon Sun 6AM M1d
RANRKR STATION

'Knoxville e 75 L

'McAllen-
Brownsville -

METRO RANK 76 Iﬁ

Adults 18 34
Mon Sun 6AM Mid
RANK STATION

Adults 25 b4
Mon-Sun 6AM Mid
RANK STATION

Adults 18-34
Mon-Sun 6AM M1d

Aduits 2564
Mon-Sun 6AM Mid

| WIVK-FM 1 WIVK-FM KU [-Am 1 KGBT-AM
L wWMYU-Fm 2 WEIK-FfM Kl - F M 2 KIww-FfM
3 WIMI-Fm 3 WMYU-FM ARGV =AM 3 KELT-FM
4 WOKI-FM 4 WOKI-FM KBFM -FM 4 KRGV-AM
5 WEIK-FM S WIVK-AM RREX-FM 5 KQXX-Fm

'Albuquerque—==>= 77—

POP(VU): 4032

Share Trends Persons 12 - Mon-Sun 6AM Mid

'El Paso

POP(0OU): 3980

METRO RANK 78L

Share Trends Persons 12 « Mon-Sun 6AM Mid
Fall ‘81 Spring '82 Fall '82 Fall '81 Spring '82 Fail '82

1 KK)Y-FM™ V.6 | KK]Y-Fm 9.4 |KUB -FM 1u.Z (AC) 1 KLAQ-Fm 14.5| KLAQ-Fm 13.0[KLAQ-FM 10.2 (AOR)
2 KRST-FM  10.1|KWXL-FM 9.0 | KwXL-FM 9.5 (AOR) 2 KSET-Am 8.6 KHEY-AM 9.3 | KHEY-FM 7.9 (Cuy}
3 KUB -FM™ Y.5|KUB -Fm .8 | KK)Y-FMm 9.3 Bm) 3 KINT-Fm B.4[ KINT-FMm B.5(KAMZI -FM 7.1 (CHR)
4 KWXL-Fm Y.0|KOUB -Am 8.2 |KOB -AM 9, 3 (AC) 4 KLOZ-Fm 7.1 KAMA-AM 8.5 KHE Y-AM 6.8 (Ctry)
5 KO8 -AM 8, 1| KRST -Fm 7.7 |RRST-FM 7.3 € S KAMA-AM 6.1 KHEY-F& 7.5 KAMA-AM b, 7 (Spen}
6 KFMG-FM 7.5 | KFMG-FM 7.4 | KHFM-FM S.b (Class) 6 KHEY -AM S.b! KLUZ-FM 5.1 KFIM-FM 6.3 (AC)
7 KLIA-AM 5.8 KRLY -AM 5.9 [KFMG-FM 5.5 (AOR} 7 KISM-FM 5.6 KSEF-Fwm 4.5| KYSKR -FM™ 5.4 (AC)
8 KRIY-AM 5.0 | KULEF-AM 4.6 |KILX-FM 4.9 (CHR) 8 KROD-AM S . 3| KROU-AM 4.3 RISM-AM S, 2 (News)
9 KIIX-Fm 4.8|KIZX-FM 3.9 | KUEF-AM 4.3 (Misc) 9 KHEY-FM $.1! KSET - AM 4.2 KSET-FM 4,4 (CHR)
Tu KQEU-AM 4.8 KQEU-AM 3.9 | KKKE-AM 4.3 (Ctry) 10 KISm-AM 4.0 NAMZ -FmMm 3.7 KLOZ-Fm 4,2 (Cuy
11 KABQ-AM 4.5 | KABQ -AM 3.9 | KABQ -AM 4.3 (Span} 11 XROUK-AM 3.8 KFiM-Fm 3.5 KISM-FfM™ 4.2 (BWM

Adults 1834
Mon Sun 6AM Mid

Adults £5 64
Mon Sun 6AM M1d

Adults 18 34
Mon Sun 6AM Mid

Adults 2564

Mon Sun 6AM Mid

(Lansing.: METRO RANK 79%
E. Lansing ...... ...

Share Trends Persons 12 - Mon-Sun 6AM -Mid

Harrishurg

POP(UU): 3847

Share Trends Persons 12 -

METRO RANK

Mon-Sun 6AM Mid

80—

Adults 18 34
Mon Sun 6AM Mid
RANK STATION

Adults 25 b4
Mon Sun 6AM Mid
RANK STATION

Adulita 1834
Mon-Sun 6AM Mid
RANK STATION

Adults 25 64

Mon-Sun 6AM M1ig
RANK STATION

1 WEMK-FM 1 WEMK-FM 1 wiPA-FuM 1 WRKZ-FM
2 WIXQ-Fm 2 WITL-FM 2 WSFM-FM 2 WSFM-FM
3 WVIC-FM 3 WlIM-FM 3 WQXA-FM 3 WHP -AM
4 WILS-FM 4 WYIC-FM 4 WKBU-AM 4 WHP -FM
Manufactured and Distributed by WARNER BROS. RECORDS 5 WITL-Fm S WIR -AM S WRKZ-Fu 5 WKBO-AM
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yzmlca;NMIch; Wl Great Stories That Your
-0 H . ak-f Listeners Can Relate To!

MEN AT WORK “OVERKILL”

| VI, (2 XX Ts1)'[d A/C & CHR #1 MOST ADDED
oers 40
7 CHR|BREAKERS 3
A&y

MEN AT WORK

Overkill (Columbia)

73% of our reporters on it. Moves: Up 0, Debuts 0, Same 0, Down 0, Adds
166 including WNYS, Q107, KAFM, KEGL, Z93, KHTR, WKTI, KMJK. See
Parallels, debuts at number 30 on the CHR chart.

% | PSYCHEDELIC FURS “LOVE MY WAY”

(O I W, I3 F Y Vegg\Vjd KSET-FM1l  WPHDon KMGK deb36  WCIL-FM 26
: KHFI deb 23 79Q on 7104 deb 30 KGHO 37-34
WNBC 20-17 KIQQ deb 29 WIDX 23-20 195 on WJIBQ 30-26 KDZA deb 40
WCAU-FM 32-26 XTRA add WSEZ 32-27 WSPK 24 WGUYdeb30  KCDQ39-37
HITS96 27-24 KMJK 28-26 WIXQ 14 WKFM 37 WACZ deb 40
| WXKS-FM 27-13 KNBQ 19 WNAM 9-7 WHTT deb38  WIGY 29-26
CKGM add WTRY 25-22 WKDD 28-24 KZZB 31 WIKZ 37-35
KEGL 29-27 WRCK 26-22 KYYX 2-5 CK101deb40  WSGF 39-35
psicd WHYT deb 40 WPST 3127 WERZ 22-18 WOKI 32-30 KVOL 35-30 Produced by
KHTR add WKRZ-FM 3229 KFMZ 10-7 WCSC 27 KYTN deb 29 Todd
WGCL 24-22 KZFM 14 KCBN 23-19 WZZR 27 WBWB 33-31 Rundgren
CHAMPAIGN «“TRY AGAIN”

WSGF 19-14
| BLACK CHART €) WEOK ot

[ (. ¥ ™ )| WXKSFMadd KBFMadd WJAD add

R - ; 79319-13 KROK add KNOE-FM add WSPK
940 add 25 WHHY-FM add KTFM deb 33 KITE
Y1IOOdeb 27 FMI100 21-13 KITY 36-32 WBBQ
KIQQ 26 WOKI add WSFL 28-23 WNOK-FM WFLB
KFI add KBBK add KOMQ 36-30 WIBQO KILE
KFRC 35-29 KSKD add 7102 24-21 WERZ KISR
WKFM add Q104 add WCIL-FM deb 32 WAEV KCDQO

KZZP 25-18 KCDQ add WNAMdeb29  WKRZ-FM
KITY add WCAU-FM deb 40 KSKD deb 34 WRVQ  WZYQ
KSET-FMadd WLOL-FM deb 38 WERZ 30-26 KZZR WKHI
KROK add KYUU deb 25 WOMP-FM 26-23 KKXX WFOX
WABB-FM add KMIK deb 36 KKQVdeb29  WIBO WISE
: WHOT add KNBQ deb 40 WPHD WIGY WHSL
, KRQ add WPST 40-36 KEGL 13FEA FM99
., WFLB add KZFM deb 30 WKFM WSQV
CHR KNOE-FM add WJXOQ 23-20
SIGNIFICANT ACTION WYTN add

ecial Rush Release Of
@ SoURNEY’s “Faithfully”

AN

www americanradiohistorv com
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“FOOL MOON FIRE”’
60/33

One Of The
MOST ADDED
Added This Week:

KEGL add KROK add WIGY add
KFI add WABG-FM add WERZ add
KIMN add WOKI add WEFBG add
WSPK add WSEZ add 95XIL add
WHTT add KZZR add WHSL add
WPST add WNAM add WFLB add
WLAN-FM add WZPL add KILE add
WKRZ-FM add WHOT add Q101 add
K104 add KBBK add WBWB add
KITY add KSKD add KBIM add
KSET-FM add WJBQ add KCDQ add

ILLD
J’EXHIBITIONS

WALTER EGAN’S
DEBUT ALBUM ON

Records & Cassettes

DUANE SC
CARMAN

b A\BSOCH
ALTERED E

DIRECTIAN & X ECLUT] S PRODUCIER
GREG LEWERKLE

@& 1983 BACKSTREET RECORDS, INC.

Manufactured And Cistributed

*BMI (WAZ&GARP) By MCA Distribution Corp.

LABEL'S DOORS STAY OPEN

Monument Files Chapter 11

Monument Records, the
longtime Nashville-based pop and
country label headed by Fred Fos-
ter, filed Chapter 11 reorganiza-
tion petitions last week on behalf
of the record company and Foster
and his wife Lisa. Foster stressed
that the label will continue to
operate, saying, “It’s business as
usual.” He stated the main reason
for the reorganization was to set
up “an orderly payment of our
debt.”

Monument West Coast VP Mar-
shall Blonstein countered reports
that the label’s West Coast opera-
tion would be closed down as a
result of the reorganization. He
told R&R, “This move puts the old
debts back a little bit and lets us
move forward now. We’re actual-
ly in better shape now.”

Numerous past and present

Monument artists are among the
chief creditors listed in the peti-
tions, including Roy Orbison, Dol-
ly Parton, Boots Randolph, and
Kris Kristofferson.

MIM
Continued from Page 3

and KNUS & KLVU/Dallas.

McCartney commented on
the expansion: ‘“With the addition
of these two individuals, who have
been highly successful in broad-
casting themselves, we can now
expand our services, better en-
abling us to work one-on-one with
radio management, fully know-
ing the needs of radio in the '80s.”

MJM will continue to operate
offices in Kansas City and Denver
in addition to the new Dallas loca-
tion.

R&R/Friday, April 1, 1983
-
Cahill
Continued from Page 3

WTRY & WPYX VP/GM John
Kelly told R&R, “We are in a
unique setup here with our studios
and sales offices two miles apart.
The position of Operations Mana-
ger is one that requires coordina-
tion between the two buildings,
which takes a lot of time and effort.
Because Bill doesn’t do an airshift,
he has the time and expertise to
devote to the position. He's an ex-
tremely talented person who has
a complete understanding of our
stations and their formats.”

-
Quinn
Continued from Page 3

(KZ93)/Peoria on the air, as well
as air work at WGBF/Evansville
and WTRU/Muskegon, MI. No
replacement has been named for
Quinn in Rockford.

WHBQ

Thompson explained the mid-
book switch by saying, “It's a
matter of timing. We wanted to
research this carefully to make
sure we were on safe ground.
Once I had received the cor-
porate decision to make the
change, I didn’t want to have to
wait until July or August to do
it. It just so happens this is the
way it came to be.”

Rennie, who was unavailable
for comment at presstime, for-
merly served as a talk show
host at WDBO/Orlando, WAPE/
Jacksonville, WLAC/Nashville,
and WNWS/Miami. He'll work
with recently-appointed consul-
tant Dick Casper, and will con-
centrate on the talk portion of
the format. A news director is
expected to be named shortly.

[ -

Continued from Page 1

Commenting on Scalzi’s de-
parture, Thompson said, ‘‘Mike
is an outstanding man, but his
expertise is admittedly in
music. He’s looking forward to
staying with RKO in some
capacity.”

Scalzi told R&R, “I'm hopeful
for WHBQ and want to see it
succeed. I wish I could be part
of it, but I think my energies
can be better spent. KRTH/Los
Angeles PD Bob Hamilton is
helping me check out some
things, which is nice because I
would like to stay with RKO.
However, I am looking at all op-
portunities.”

WHBQ’s heritage includes
personality alumni Rick Dees,
Wink Martindale, George Klein,
and Chuck Browning. The sta-

tion gained its fame as one of
the nation’s early CHR power-
houses. One day in 1954, DJ
Dewey Phillips introduced the
world to Elvis Presley by play-
ing his first record “That’s All
Right Mama” over and over
again for several hours.

Sharell

Continued from Page 1
to the East Coast, commented,
“Working with Bob Siner and
MCA Records provides me
with the most exciting chal-
lenge I've faced in my 21 years
of record company service. It’s
a thrill to be part of a total
entertainment company that
offers limitless avenues of ex-
posure for our artists.”

Capitol’s Billy Squier received platinum and double platinum awards for his "Emotions In Motion’* LP at a party
aboard the Queen Mary after a Long Beach Arena concert. Pictured (/-r) are Capitol VP Walter Lee, Squier band
members Jeff Golub and Bobby Chouinard, Squier, Capitol VP Sam Citro, band’s Alan Levi, Capitol’s Kick van
Hengel, group’s Doug Lubahn, Capitol VP Don Grierson, and manager Stewart Young.

Excess of INXS Fans

urny

A sizable portion of the Atlantic and Atco promotion staff

met with Atco artists INXS recently at the label’s New

York offices. Pictured (I-r front) are manager Chris Murphy, Atco’s Scott Regan, Atlantic’s Lou Sicurezza, Atco’s
Curt Creager and Jeff Birnbaum, group’s Andrew Farriss, Atco VP Reen Nalli, Atlantic’s Patti Conte and Sam
Kaiser, Atco GM Margo Knesz, Atlantic Sr. VP Vince Faraci, and Atlantic’s Andrea Ganis; {I-r rear) Atlantic’s Danny

Buch, Atco’s Paul Yeskel, group’s Michael Hutchence,

and management’s Gary Grant.

WWw.americanradiohistorv.com

Garry Gary Beers, Jon Farriss, Tim Farriss, and Kirk Pengilly,



Picture the difference
our BreakOut software will make
in your next sales presentation

10
We've made it easy to produce your own professional ratings that’s designed to break out and analyze your Arbitron ratings:
presentations. Now anyone can customize colorful, easily BreakOut™ — from Station Research Systems, the nation’s
understood reports for each client in a matter of minutes, based leader in microcomputer software for broadcasters. And since
on the four most recent books. BreakOut is a CP/M-based software program, it is compatible

Its all performed by one simple-to-use software package with many microcomputers, like your own.

Spot book-to-book 2 s = Cluster stations

changes for any demo together and see what

or daypart in a fraction . - changes take place in
of the time. the audience of each
- station, each book.
i TIME SPENT LISTENING o COUNTRY _CUME TREND
T AOR TRENG = i MEN + WOMEN 25-54
(MEN 18-34, VEEKEND BR-12M METRQ) &= = : i
(B6AM-12M. MON-SUN METRO)
= PLAN OF RADIO SCHEDULE FOR
MON-SAT 18-3, ADULTS 18-34)
45-54 (188 SPRING-82 ARB METRO
& oo v CAMPRIGN LENGTH 6 WEEKS
PIE CI{ARTS CAMPAIGN BUDGET  $32. 50@ TABLES
Analyze the makeup of gors e s v o @ 1 Get an instant rank of
your audience in any \ VOUSEDAE GeEsORaAE WOl Y SUEDAE Toeeo o which stations are the
daypart or t.he tOtal w8 am “E @D QEC-FM 12 6B 168 1019 13008 1.0 7.50680 S28 | 7798 best buy fOI‘ each
week. KVIL-FH 25 158 783 4218 22509 S.625.00 33788 228 | 888 advertiser.
HLJ_DIENCE COMPOSITI[]N KSCS—FM 2 128 37 4 2244 2080 1002 29 4,000 R 1.12 19 95
= S o i
TOTAL PERSONS 12+ (AQH) .
(6-1PAM, MON-FRI, METRO. SPRING, 1982 ARB) POPULATION. ADULTS 18-34: 1.851.308

BreakOut does more than analyze the book. It actually You can see up to four books at a time with BreakOut.
calculates broadcast schedules for your clients, based on Compare station/format growth and decline in any daypart, any
cost per thousand, cost per point, reach and frequency. demographic, for the four most recent books.

There are no expensive line charges when you use Find out what BreakOut can do for your next sales
BreakOut. All the data is held on your station’s own floppy presentation and every sales presentation from now on. Give
discs, so you can access it on your own microcomputer as Station Research Systems a call and ask for your free
often or as long as you wish — with no hidden charges. information kit.

Station ' coeare Systems

STRATEGIC SOFTWARE FOR THE BROADCAST INDUSTRY

14677 Midway Road, Suite 204
Dallas, Texas 75234 214-239-5331

www americanradiohistorv.com




SAMMY HAGAR

“Never Give Up”

From the Geffen LP
THREE LOCK BOX

THREE LOCK BOX

GHS 2021
Produced by Keith Olsen,
for Pogo Logo, Inc.

WCAU-FM deb 37

WLOL-FM 40-36

KAFM add KF140-37
KEGL add KMJK 37-30
WLS-FM add WKFM deb 38
WBBM-FM add 40 WRCK deb 29
WHYT add K104 34-30
WHTT add KTFM 34-31
WLAN-FM add KITY 38-34
WKRZ-FM add WOKI deb 39
WKEE add WSEZ deb 35
KZZB add WSSX deb 28
WTiX add wWJxQ17-13
WNOK-FM add KMGK deb 40
WCIR add KBBK 33-31
WGLF add KSKD 40-37
KYTN add 38 OK100 37-33
KWTO-FM add 95XIL 27-25
KDVV add KCBN 31-28
KSLY add KOZE 29-20
CHR NEW & ACTIVE

7-29718

6 Why Me?7,-39705

WPHD add Q101 add
WKFM add KISR add
KSET-FMadd WBWB add
WOKI add KGHO add
WSSX add KSLY add
WANS-FM add KMJK 38-34
WJBQ add WTRY 30-27
WIGY add WJXQ 33-26
WERZ add KFMZ 21-15
WISE add WCAU-FM

CHR

SIGNIFICANT ACTION

From the Geffen LP PLANET-P

Produced by Peter Hauke
for Rockoko Productions Inc.

Manufactured by Warner Bros. Records

GHS 4000

KEGL
KTFM
waib
WSEZ
wWCSsC
WKDD
WACZ
WCIR
WJAD
WHSL

™

GEFFEN

RECORDS

R&R/Friday, April 1, 1983

t looks like NBC’s deal to purchase

WBOS/Boston has just about fallen

through. However, we've picked up that
NBC is dickering for yet another Northeastern
station, possibly in the same market.

Broadcast entrepreneur Mack Sanders
held a news conference in Nashville Tuesday
(3-29) announcing he intends to purchase
WSM/Nashville and the Grand Old Opry!
Sanders, who already owns WNKZ &
WJKZ/Nashville (plus stations in Birm-
ingham, Knoxville, and Omaha), is putting
together a group of investors from the Nashville
music community in hopes of keeping local,
ownership for the two Nashville institutions.
Naturally, should his bid for the properties be
accepted, Sanders would have to spin off his
Nashville AM WNKZ. We'll keep you posted.

Word out of New York is that newly named
Chrysalis President Jack Craigo has let the en-
tire promotion staff go, including VP/Promo-
tion Jack Forsythe. We hear that Don Col-
berg is going to replace Jack. However, when
Street Talk contacted Chrysalis, a label
spokesperson said that at this time, “Jack For-
sythe is still on the payroll, and still working
records for us.”

Jeff Peck has exited as GM of KPRI &
KOGO/San Diego after a year in the position,
following ‘‘irreconciliable differences of
opinion” with owners Southwestern Broad-
casters. Co-owner Ed Shadek indicated that
Peck would not immediately be replaced.

On our ‘“Crime Beat” this week ..
WFBR/Baltimore morning man Johnny
Walker told his listeners he fully expected to be
indicted on federal income tax evasion charges,
and he was absolutely correct. Last week a
federal grand jury slapped three indictments on
Walker, one each for failing to report his income
in 1976, 1977, and 1978. Conviction could mean
a maximum of nine years in the slammer and/or
$15,000 in fines. Walker will plead innocent.

Meanwhile, at O’Hare International Air-
port in Chicago WJPC/Chicago air personality
LaDonna Tittle was arrested by customs of-
ficials when a specially trained police dog took
an “active interest” in her dress as she deplaned
from Jamaica. Reportedly she had several
pounds of marijuana taped to her thighs, and
still more in a false-bottomed suitcase. Her
sister, who was traveling with her, was similarly
attired, and the pair was arrested. Both are cur-
rently out on bail, awaiting trial on the charges.

Congratulations to KVOL/Lafayette PD
Phil Rankin on being promoted to GM. He
replaces Jim Trahan, who moves to sister sta-
tion WUNI/Mobile. The new KVOL PD is
morning man Jeff Morgan.

WLVA/Lynchburg has named broadcast
broker/consultant Joseph Sabatino as its new
GM.

Drew Bentley resigned his PD post as
KFMW/Waterloo over philosophical dif-

k)
ferences. Drew’s permanent replacement hasn’t

‘Communication
Graphics inc

CALL TOLL FREE! 1-800-331-4438
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been named yet, but Mark Potter is the acting
PD. Drew did not announce his future plans.

Our condolences to the staff of WKBW/
Buffalo on the loss of Henry Brach, News
Director for 25 years.

WLTA/Atlanta has applied for new call
letters — WRMM. Could a new “Warm 100”
slogan be far behind?

EZ Communications’ last remaining
Beautiful Music station, WEZR/Fairfax, VA
(Washington, DC), will switch from its own
self-generated music to Churchill’s syndicated
offering. Betty Kellar, EZ’s longtime music
programmer, was no longer able to devote all
her time to maintaining the format, and EZ
VP/Programming Dan Vallie found it impossi-
ble to replace her. Betty, who programmed all
the EZ stations for more than 14 years, will stay
with the company as a consultant. Four of the
five EZ stations now program either A/C or
CHR.

Bruce Johnson, former President of RKO
Radio, Starr/Shamrock, and SRO’s Broad-
cast Division, has been tapped to head
Viacom’s ‘“Cable Health Network.” Running
the nine-month-old cable TV venture will mean
that Johnson will no longer be able to write his
popular management column for R&R. While
we’ll all miss his insightful offerings, we con-
gratulate him on his new position. R&R will
announce a new management columnist soon.

CBS Records President Walter Yetnikoff
headed for the top spot at MCA? That was the
rumor, although some said he was going to take
over only MCA Records. To almost no one’s
surprise, Yetnikoff said he’d “‘be crazy to leave”
at a time when the CBS record operation’s pro-
spects are so good.

Four independent record distributors are
preparing an antitrust/third party interference
lawsuit against CBS because of Chrysalis’s re-
cent move to the CBS branch distribution
system. And now that Arista has come to terms
with RCA (see Page 1), another similar suit is
almost certain to follow. Street Talk has heard
that the distribs have already raised a con-
siderable sum in order to pursue the action.

Is WIFE/Indianapolis switching formats,
as we rumored earlier this year? Nothing’s cer-
tain at this point except the station will have a
new GM, former WAKY/Louisville Station
Manager Howdy Bell, when new owner Cha-
grin Valley Broadcasting takes over on April
15. Current WIFE GM Milt McConnell will
stay on as Sales Manager. We’ll just have to
wait and see if Chagrin Valley retains WIFE's
current News/Talk format.

Pickwick branches were closed Monday
and Tuesday this week for an inventory audit
that apparently came as a surprise to a lot of
staffers, and set the rumor mill into motion. The
distribution giant is reportedly holding meetings
Friday (4-1) to determine future courses of ac-
tion. The prognosis is not good.

WANTED! KPAQ

Who's That?
Kustomers Particular About Quality.

Our decals are so much better, our quality
makes it obvious why we want the best stations!

. AND THE BEST STATIONS WANT US!

IN OKLA. 918-258-6502
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On May 11th WESTWOOD ONE will be simulcasti=yg the fargest cable and subscription TV/Radio simulcast in history.

The concert will be telecast on Showtime, ON TV, Seleci TV, Preview, Home Entertainment Network, Super TV and National
Programming Services. More than 100 FM statio ~s wiff be carrying WESTWOOD ONE’s stereo satellite transmission.

Later this year CS&N will be featured in another perfornance on our “IN CONCERT” Network. And that's not all. ..

“OFF THE RECORD with Mary Turner” will feature the g-oup n an exclusive music and interview special. For the best in
concerts, simulcasts and specials .. . we're the 02!

MWESTWOOD ONFE

America’s number one producer & ratior.ally sponsored radio programs, concerts and specials
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Here's your opportunity
to debut selections from
the second MEN AT WORK
album prior to its
April 18th Release

You Get:

BRAND
NEW TRACKS

from the “CARGO”
Album with Commentary
on each Track by
Members of
the Group

50-minute
interview

discussing the History
of their Success,

Winning a Grammy,

and Beyond

Customized

Station IDs
by the MEN

contact Your Local Columbia Representative
for a Sampler Cassette and Further Details:

New York Jim Del Balzo ~ {212)830-3600  Denver Kevin Knee (303) 337-3535 |
Philadelphia Herb Gordon (609) 429-2447  New Orleans Michael Scurlock (504) 482-1887
Boston Sal Ingeme (617)861-6180  LOS Angeles Bob Garland (213) 556-4778
Connecticut Jay Miggins (203) 528-2005  Phoenix Bob Conrad (602) 992-7675
washington D.C. Ritch Bloom (301)572-2444  San Francisco Burt Baumgartner (415) 499-9450 |
Atlanta Aian Oreman (404) 3214553  Seattle Larry Reymann (206) 228-2149
Carolinas Tim Burruss (704) 663-5069

Miami Rich Tardanico (305)431-0076  FOR BLACK & URBAN FORMATS:

Memphis Tom Chaltas (90117556350  new York Gloria Barley (212) 830-3600
Chicago Dave Remedi (312)640-5909  galtimore /Washington Fred Richardson (301) 572-2444
St. Louis Gene Denonovich (314)621-2345  patianta/Memphis Cledra White (404) 321-4553
Minneapolis Buddy Bengert (612) 929-4604  chicago Frank Chaplin (312) 640-5934
Cleveland Marc Benesch (216) 464-7020 Cleveland/Pittsburgh /-

Detroit Mark westcott (313) 362-3637 Buffalo Clen Wright (216) 464-7020
cCincinnati Al Stann (513) 251-0012 New Orleans Barbara Marsalis (504) 242-3131
Dallas John Fagot (214) 6341710  LOS Angeles Michael Johnson (213) 556-4778

www americanradiohistorv.com
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KEEP YOUR SCORECARD HANDY

CHR Wars —
Spring ‘83 Edition

, m sure that any programmer would agree that with the coming
of spring one’s heart not only turns to thoughts of love, but to
the dreaded spring Arbitron sweep. The survey period, which

began March 17 and will end June 8, includes over 250 markets. One of
the toughest aspects of this all-important sweep is that it began before
the results of the winter numbers were known, putting the 22 winter book
markets at somewhat of a disadvantage. This book is also the one shot at

scoring good numbers for many smaller markets.

Because the spring survey period is so important, it’s time once again to take a look at
the hottest competitive situations . . . which means another edition of ““CHR Wzrs’ — the
spring '83 edition.

There are so many markets locked in mortal ratings combat that space limitations
force me to handpick the markets most likely to generate maximum excitement. Wherever
possible, I've listed a four-book trend of 12+ shares (with the fall ’82 figures at the far right
in all cases), and a thumbnail analysis of the stations’ programming.

JOEL DENVER

Dallas

KEGL 50 41 47 46
KAFM = = - 32

The race for the ratings between
KEGL and KAFM is particularly inter-
esting, as KEGL is consulted by modern
rocker Rick Carroll, while KAFM takes
the more traditional approach under PD
John Shomby, who debuted his station’s
CHR format with a healthy 3.2 share.
KEGL PD Randy Brown is- very
familiar with the market and is

. educating his listeners to the new sounds
blended with standard CHR hits. This
will be the second book for both stations
under their present format directions,
Does Dallas really enjoy the new music?
This book will give us an indication.
KAFM is doing a ‘$10,000 Music
Guarantee” of 10 songs in a row, while
KEGL is also pushing 10 songs in a row
each hour, asking listeners to name each
song for a prize.

Atlanta

Z93(WZGC) 10.6 126 95 102
94Q(WQXI-FM) 89 86 80 83

Take two great-sounding radio sta-

Page 23

tions, put them in a major market with
only 18 stations pulling better than a one-
share, and you're likely to get the mon-
ster shares you see here. Jim Morri-
son’s 94Q has been going at it for years
with Z93 in ope of the most competitive
CHR wars in the country. John Young’s
Z93 is more of a traditional CHR, and
94Q has recently moved into a head-on
battle musically because of increased
upper-derio competition fromt A/C-for-
matted WSB-FM. Both stations will
spend big bucks in outside media and on
the air in support of two very fine

airstaffs. = o
Miami

Y100(WHYI) 66 52 60 67
I5(WINZFM) 50 53 54 48

This will be an impertant situation to
watch since it’s the first time in many
years that Bill Tanner has not been the
PD/morning personality at Y100. Tan-
ner left Y100's programming in the very
capable hands of Robert W. Walker, who
knows South Florida as well as anyone.
Over at 195, PD Keith Isley has quite a
few ex-Y100 staffers on the air, plus the

Continued on Page 24

Buffalo
WBEN-FM 71 8.8 8.3 5.7
WKBW 9.7 8.4 9.7 5.2
WPHD 6.4 4.3 2.7 4.8
WNYS - — — 4.8

Our journey begins in Buffalo, a mar-
ket that for a long while has been a sleep-
ing giant waiting to roar. One quick look
at these numbers will let you know this
market is hot enough to melt any re-
maining winter snow. WBEN-FM and
WKBW have been perennial rivals. But
both have felt the encroachment of Harv
Moore’s WPHD and his rock-oriented
CHR mix; plus the power of WNYS’s
debut under the direction of PD Ray St.
James, Meanwhile, WBEN-FM’s Roger
Christian, whose list is broad and varied,
is running with automation, while
WKBW is reemphasizing its live per-
sonalities under returning PD Sandy
Beach. WNYS has net only taken a high-
spirited on-air approach promotionally,
but has also been quick to jump on black
crossover product, which may account
for its strong debut numbers.

Pittsburgh

B94(WBZZ) 38 52 57 60
HITS96(WHTX) 46 42 52 27

After a severe pounding at the hands
of B94 and Steve Kingston, 96KX traded
in call letters and images, as well as
PDs. Bobby Christian exited and Cary
Pall was upped to fill the vacancy. Just
prior to the PD change, VP/GM Ted
Atkins realigned the image for more
head-to-head competition with B%4.
Backing it all up is a $96,000 contest
which is sure to grab a lot of attention
and new cume. Musically both stations
are just about even, as B%4 continues its
high-profile jock approach, while
HITS96 sports a more laid-back presen-
tation.

Boston
WXKS-FM 5.8 7.0 7.8 9.0
WHTT 39 3.1 2.8 3.9
WROR 5.2 42 4.8 3.8

Four successive up books for co-
owner/PD Sonny Joe White’s WXKS-FM

translates to a monster lead in the CHR
race. WROR’s evolution back to CHR
started with its 4.8 share under returning
PD Gary Berkowitz. Enter the dark
horse WHTT (formerly WEEI-FM) and
PD Rick Peters, who debuted his new
“Hit Radio” format with a 39 share
(previous numbers are as an A/C sta-
tion). White keeps his station up and
bright with a heavy concentration of
crossover hits, while Peters carries a
long and diversified list of all types of
music. Berkowitz has the most conser-
vative list of the three, and runs the
highest concentration of oldies. Can
WXKS-FM hold the lead against WHTT,
which plays virtually all currents, and
WROR, which is a traditional CHR?
Flash, cash, and image will make the
difference here.

Albany
WFLY 63 65 58 99
WTRY 83 89 59 63

In what was a shocker to market in-
siders, WFLY (FM) surged ahead of
WTRY (AM) to take the lead for the first
time in many a book. WIRY PD Dan
Martin has the help of Burkhart/
Abrams/Michaels/Douglas to keep
things in a mainline CHR direction,
while WFLY PD Chuck Taylor has been
using Bob Laurence from Drake-
Chenault for his programming direction.
Musically, WFLY rocks a bit harder,
taking advantage of available FM
crosscume from AOR competition.
However, this market still has a sizable
audience cuming on AM. The waters are
muddied even further as WGFM has
recently evolved from A/C to CHR, and
PD Paul Cassidy is looking to take a
chunk out of the market.

York

Another seesaw battle is taking place
in this market as Q106(WQXA) (9.6 to
10.8) regained the lead last book over
WYCR (11.2 to 6.9). Veteran program-
mer Dan Steele has the help of Drake-
Chenault’s Bob Laurence for Q106, while
over at WYCR J.J. Randolph is going in-

to his second book as PD. Both stations
Continued on Page 24

Chicago
WBBM-FM 21 27 53 41
WLS 45 48 36 38
WLS-FM 36 41 27 34
WKQX 29 27 27 31

Chicago could be one of the most com-
petitive CHR markets in the country,
with three of the major networks going
head-to-head with CHR-formatted O&Os.
What that translates to is a lot of dollars
being spent in cash giveaways, and
TV/outdoor advertising. While Buddy
Scott and WBBM-FM still hold the lead,
market insiders point to a change in
direction away from Hot Hits as a reason
for the fall ratings decline. WLS-AM &
FM both bounced back nicely, staying
true to their rock-oriented CHR music
principles. Toward the other end of the
spectrum, Randy Lane evolved WKQX
from an A/C station into'a mass appeal
personality-CHR, bringing in “‘Murphy In
The Morning”’ to start the ball rolling. Be-
tween the dollars spent in promotion this
book and the great on-air talent, Chicago
is the market to watch.

Detroit

The biggest story lies in the future for
Detroit. WHYT and PD Lee Malcolm de-
buted very nicely with Mike Joseph’s
Hot Hits format, scoring a 4.9 share.
CHR mainstay CKLW bounced back (2.6
to 2.9) ; however, the dust is far from set-
tled. It seems that CKLW PD Pat Holi-
day is trying to get permission from the
CRTC (Canadian Radio & Telecommun-
ications Commission) to switch its CHR
music over to its FM outlet, CKJY.
Meanwhile, Paul Christy has fired up his
Hot Rock format over at WABX, and ac-
cording to market observers, he’s mak-
ing some noise already. This is a situation
where anything could happen, and pro-
bably will.

Kansas City
This is another ratings drama that will
unfold once the results of the spring book
are back. KBEQ has long been the only
source for CHR, but now KZZC has sign-
ed on the air with a rock-oriented CHR

Continued on Page 24

Los Angeles
KIIS-FM 31 39 33 44
KIQQ 31 37 41 3.1
KRTH 33 32 32 26
KFI1 24 25 17 23
KMGG 16 13 16 13

A lot is happening in this market. As
mentioned in my March 11 column, just
about everyone is giving cash away.
KIIS-FM has just introduced its newest
contest, the ‘‘Daily Cash Payoff.”” Each
morning at 7:10 a song is played, and the
next time it’s heard before 8pm that
evening is the signal to call and win be-
tween $1000 and $5000. Over at KMGG
PD Jeff Salgo is concentrating on 25+
females, and his music is very familiar
and soft-sounding, with a lot of oldies,
almost bordering on A/C. KIQQ has a
few more oldies on the air than when it
had its most successful book, a 4.1 share.
Market observers feel the oldies have
softened the station somewhat, leaving a
hole to fill. KRTH is more aggressive
with its current music than in recent
history, as is KFI. Over the last four
books shown, the CHR lead has changed

each time, so no one is taking any bets as
to who will be on top when the spring
numbers come out.

San Francisco

When the spring results appear, San
Francisco could have a few surprises for
everyone. KFRC'’s Gerry Cagle hopes to
turn around: a soft performance (5.0 to
3.7) with his ethnic-flavored CHR list,
high-powered personality staff, and
flashy promotions. Over at KYUU, PD
Mike Novak looks to decimate KFR(’s
base by offering the hits on FM, but now
even he “has new competition. Mike
Joseph’s newest Hot Hits outlet, KITS, is
on the air under the direction of PD Jeff
Hunter. Insiders point to KITS’s poor
signal in some key parts of the metro as
a possible problem, but only time will
tell. All of a sudden, there’s plenty of ac-
tion in San Francisco.

Seattle
KUBE 53 52 41 49
KNBQ 28 36 26 36
KYYX 24 28 17 28

Continued on Page 24
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East

Continued from Page 23

are promotionally active, but WYCR
takes the lead in adding new music first,
while Dan lays back a bit, playing only
the biggest hits.

Rochester

It's been almost a year since WBBF
changed formats, and since that time,
WHFM has had the CHR market all to
itself. Enter WPXY, which has dropped
its automated A/C programming in

favor of live CHR under the consultancy
of Gary Burns, the man who helped steer
sister station WNYS/Buffalo to success.
WHFM perhaps rocks a bit harder; and
market veteran Kelly MeCanx has done
a good job in keeping the station alive
and active, coming off -his second con-
secutive up book (4.2-5.1-5.9). WPXY PD
_Tom Mitchell has all guns blazing in an
attempt to establish his station as a force
to be reckoned with, and is currently
funning a “Casﬁ Call” promotion.

Continued from Page 23

added expertise of longtime Y100 staffer
Mark Shands as MD. This is a must book
for I95, as the station needs to close a
widening ratings gap. Already, Y100 has
announced a $50,000 bumper sticker
campaign, which will draw considerable
attention. 195 is likely to counter with
strong promotions of its own along with
its clutter-free, more-music approach.

Daytona Beach

wDOQ 177 143 173 79
WNFY - — - 59

Let’s stay in the Sunshine State for a
while and take a look at what’s going on
between WDOQ and WNFY, which
debuted nicely in the fall WDOQ PD
Rick Knight had the hardship of some
tower problems plus the new competi-
tion, which he cites as the cause of his
dramatic ratings loss. WNFY, which
signed on under then-PD Mark Shands,
is now being programmed by Bob
Stevens under the consultancy of Jerry
Clifton. WDOQ is an uptempo, fun-
sounding CHR relying heavily on promo-
tions and a wide spectrum of music.
WNFY also promotes heavily, but leans
its music more towards a mix of CHR
and black crossovers.

Tallahassee
FM$99 (WBMG) 17.5 7.8 123
WGLF 14.7 165 119

FM99 made a dramatic ratings recov-
ery last spring to regain the CHR lead
under PD Al Brock, who’s been in the
market for & number of years. Over at
WGLF, they've been through a couple of
PD changes in the last year, but the situ-
ation seems steady now as station veter-
an‘Rick Sprinkles is now firmly in con-
trol. High visibility is the rule for both
stations in this important college town
and state cgpital, with FM99 running a
slightly more aggressive music list.
There are some big shares to split up,
and it will be interesting to see if the con-
test will remain even,.ar tip in favor of
one station again. ’

Mobile
G100(WKRG-FM)13.0 114 12.1 10.7
WABB-FM 147 13.7 95 10.2

This is one of the tightest races in
CHR, with only half a share separating
the two. G100 PD Jim Mahaney gives
away lots of money in the station’s
“Cash Call,” and runs a very traditional
music list, skewing from rock to Black
and A/C crossovers. Across town at
WABB-FM, PD Blaine Kelly takes the
opposite track, leaning away from Black
and A/C, preferring to take the lead on
AOR crossovers and pure CHR hits.
While Blaine doesn’t promote with much
cash, he does rely on his rock image to
do many music-oriented promotions, in-
cluding tie-ins with MTV. Both stations
have big signals which blanket the Gulf
Coast, so this is a great one-on-one bat-
tle.

San Antonio

KTFM 82 110 90 73
KTSA 116 79 74 64
KITY 52 48 38 57

CHR market leader KTFM and sister
station KTSA are both consulted by
Jerry Clifton, but take opposite ap-
proaches. KTFM PD Joe Nasty keeps a
close eye on the black crossovers, while
KTSA's veteran programmer Lee Ran-
dall looks for the country crossovers to
blend with CHR hits. KITY has a new
PD, Mike Brandon, who recently took
over with hopes of continuing the up-
ward trends which came at the expense
of both his competitors. Of the three sta-
tions, KITY has the longest and most
diverse playlist. If KITY conguers the
market, it could be another example of
variety programming winning public
favor.

Brownsville-McAllen
KRGV 5.2 86 98 117
KBFM 148 156 15.2 10.1
KRIX 1.7 2.1 3.5 6.3

Right near the Mexican border sit
three hot rockers, and the new leader in
the fall book was AM station KRGV. PD
Bob Perry gets a bit of input from sister
station PD Rahdy Rice at WFMF/Baton
Rouge. The music policy is pretty tight,
generally allowing songs. to -establish
themselves in the market on either com-
petitor. KBFM’s new PD._is WICC/
Bridgeport’s Bob Mltchell who has the
station sounding up and exciting with a
straighf{-ahead, aggressive CHR ap-
proach. Bob’s job will be tp try and grab
‘the market lead again, and fight the
newest' competitor; KRIX, consulted by
Gary Burns. Local PD Gary Steele has
seen steady increases for his station with
a music list that’s somewhat similar to
KBFM. Severe antenna problems were
listed as the cause for KBFM's ratings
wobble, but market insiders say that
KRGV with its 5kw signal is the only
CHR that really covers the area com-
pletely.

Winston-Salem
WRQK 6.2 7.0 6.8 6.5
WSEZ 9.2 83 108 59

WSEZ took quite a plunge last book,
and PD Bob Mahoney is out to turn it
around. His station is straight-ahead
CHR, while WRQK’s Wes Jones keeps
his list more on the conservative side
with a heavy oldies flavor. WSEZ never
pinpointed the reason for its severe drop,
but WDCG/Durham-Raleigh with its
new stick came thundering into the
ratings with a 3.3 share, which might ac-
count for some of WSEZ’s loss. It’s bad
enough trying to take care of things in
your own town, but when a signal from
75 miles away starts to affect the market
you’ve really got problems!

R&R/Friday, April 1, 1983

Midwest

Continued from Page 23

mix under PD Johnny Rowlands. Todd
Chase recently joined KBEQ as PD and
will be looking to protect his 8.8 share,
but with ‘the station sale near comple-
tion, it’s doubtful he’ll have many pro-
motional dollars to work with. KZZC is
making the most of its debut with a ‘99
Days of Rock’ giveaway.

Grand Rapids

WZZR 43 63 45 178
WGRD 82 65 78 74

A look at the numbers demonstrates a
pattern of a strong fall and weak spring
book for WZZR. Under consultant Paul
Christy, WZZR PD Don Schueller plays
a long list of currents and very few
oldies. Over at WGRD, PD. Allen
Jackson, who arrived last’ fall, ‘draws
outside opinions from consultant Ron
White, who also programs KKYK/Little

Rock. WGRD’s music- list is short in
comparison to WZZR’s, and is balanced

with a liberal amount of oldies as well:
Both stations will play hits of all#ypes,
but; WZZR tends to faver records that
are medium to up in tempo. If WZZR
does _manage. to break the up/down
fall/spx;mg pattern, it will be another
testimony. to the advantages of a longer

playlist with a variety of titles.
Lansing

wJXQ 100 11.2 123 9.7

WVIC 54 60 69 8.0

What a debut for WJXQ four books
ago, and what a comeback for WVIC
since then . . . three straight up books.
E. Alvin Davis is the consultant at
WVIC, while over at WJXQ, it's Jim
Ryan calling his own shots. Both stations
are rock-oriented CHRs, but there
seems to be a bit more flexibility in the
type of music played at WVIC. Credit
former PD Mike Hayes with the 6.9 to 8.0
jump, and new PD Jay Stevens from
WZPL/Indianapolis (formerly WIKS) is
looking to continue the trend. WJXQ is a
bit more personality-oriented, but both
stations are active and creative with
promotions.

Oklahoma City

When the numbers come back in the
spring, the complexion of the CHR war
in Oklahoma City will be quite different.
KOFM PD John Jenkins runs a fine
operation that’s not afraid to promote its
product, but the station borders musical-
ly on A/C. Dan Wilson, most recently PD
at KPUR/Amarillo, signed KJYO on the
air as a CHR station part way through
the fall book, so the station’s impact was
minimal (2.1). KOFM hopes to protect
its 7.0 share, but will most likely lose
some lower end numbers to KJYO,
which is being consulted by Burkhart/
Abrams & Associates.

Tulsa

KRAV 118 124 127 98
KAYI - - — 65

This is a similar situation to Oklahoma
City, but in this case KAYI and PD Phil
Williams did get an early run at the fall
book and had a definite impact on
KRAV. Now the job of protecting
KRAV’s lead falls on new PD Rick Allen
West. Musically, KRAV is soft, and it
has not reacted significantly to KAYT’s
music, which features a wider variety of
titles and artists.

Youngstown
WHOT 82 81 78 79
WYFM 90 80 81 73

WHOT’s victory over WYFM last book
should be of great solace to AM stations
everywhere. It’s been a pretty close one
for the past four books, and WHOT PD
Dick Thompson’s open music and pro-
motional philosophy are the reasons his
station hangs in there. Over at WYFM,
Jeff Tobin is very research-oriented, and
tends to play records only after they’ve
been established at WHOT, with few ex-
ceptions. Market observers wonder if
WYFM has been too tight for too long.

Grand Forks
KYTN 83 133 119
KKXL-FM 205 180 9.0
Even in Grand Forks fragmentation
Continued on Page 38

Continued from Page 23

Nothing boring about Seattle, as three
CHRs all take a different approach.
KUBE PD Charlie Brown has his hands
full doing mornings and programming,
but has managed to keep things in good
shape with a conservative, tightly-
formatted station. KNBQ now has signal
parity with the rest of the market and
will try to stabilize its up-and-down cycle
of the past four books. Musically, KNBQ
PD Gary Bryan has the station a com-
bination of CHR and all -types of
crossovers, including some  influence
from Rick Carroll's KYYX. Using a
blend of CHR and modern rock, KYYX
seems to be having an effect on sales and
requests at KNBQ and KUBE, as well as
the AORs. This book will be a good test
of the acceptance of the format.

Portland

Another once sleepy market is alive
with new competition. KCNR, the CHR
leader, looks to recover from its fall book
(6.6 to 5.6). PD Richard Harker is conser-
vative in music and on-air approach, in
contrast to Jon Barry and KMJK. You
might remember that KMJK was CHR
once before, and with a return to the for-
mat it posted a healthy 4.2 share debut,
playing music that some ‘“market ex-
perts’”’ said wouldn’t work in Portland.
Jon’s station is very hit-oriented, but he’s
adventurous enough to take some
chances on diverse forms of music.

Denver
Q103(KOAQ) 65 50 48 50
KIMN 49 41 54 45

The CHR lead has been exchanged
more than once in this volatile market.
For now, Q103 PDrJack Regan has a
slim lead on AM competitor Doug Erik-
son and KIMN. Both outlets run fairly
aggressive playlists with a good variety
of titles, but with Q103 afid the other
General Electric outlets in the process of
being sold, promotional dollars have

.been virtually cut off. Across the street,

‘the “KIMN Chicken” is everywhere, as
the station' gets involved with many
community ‘activities' and promgtions
of its own, Keeping station awareness in
the market. ;

Bakersﬁeld

By the time the spring book comes out,
the competitive climate of Bakersfield
will resemble a steamy tropical jungle.
Longtime CHR leader KKXX and PD
Chris Squires have new FM competition
from Bob Harlow’s KQXR. Last time
around KKXX fell (14.6 to 10.8) and
KQXR, which changed formats just prior
to the book, debuted with a 5.5, mostly at
KKXX’s expense. Both stations have hit-
oriented playlists, and this contest will
likely be fought on the streets with pro-
motions to capture the imagination and

Continued on Page 38
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Summertime’s coming and nothing fits in
as easy as SOUNDTRACK OF THE 60s.

SOS is perfect weekend radio enter-
tainment for adults 25-49. It's made for good
times, filled with all the fun, sounds and
good vibrations of a magical decade. Over
130 radio stations around the world are
already reliving the experience, from New

York to Los Angeles to New Zealand.
Contact Watermark today. And capture

the magic!

A
GAm o omg,,
Niiwamun, ;i

J

A weekly radio event
with Gary Owens

Watermark

A8C RADIO ENTERPRISES

10700 Ventura Bivd,,
North Hollywood,
CA 91604 (213) 980-9490
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Platinum Curtain’s For Joel

Columbia artist Billy Joel received a platinum plaque for his current album
““The Nylon Curtain’’ while in Los Angeles recently. Pictured {I-r) CBS West
Coast Sr. VP/GM Myron Roth, Columbia’s George Chaltas, Columbia Sr.
VP/GM Al Teller, Joel, and Columbia VVPs Bob Willcox and Ron Oberman.

Reed Returns To Stage

RCA’s Lou Reed played a rare series of shows at New York’s Bottom Line,
with a concert videodisc planned as a result. Pictured after the show are (-7
Reed, backing group’s Fred Maher and Fernando Saunders, RCA President
Bob Summer, and group's Robert Quine.

Mirage Supports The System

Mirage duo the System recently played the Ritz in New York. Pictured after
the show are (I-r) Mirage’s Jim Delehant, System members David Frank and
Mic Murphy, and Mirage President Jerry Greenberg.

Palmer Takes “Pride”’ In Island

sland/Atco artist Robert Palmer celebrated the completion of his forth-
coming "‘Pride’’ album at a party in Island’s New York offices. Pictured
{I-r) are Atlantic Chairman Ahmet Ertegun, Palmer, and Island VP Michael
Abramson.
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i BRAD MESSER

Wrong, Right, Or In Between?

Reporters are boxed into a real-life paradox, and I don't see the industry providing a road map toward a suitable exit.

On the one hand we're expected to be neutral, objective observers who carefully balance the facts in our reports to give
our listeners the material from which to intelligently form their own opinions.

Paradoxically there are times when a reporter is expected to act as a citizen first and a journalist second, as in the recent
case of a couple of Alabama TV cameramen who went to the Jacksonville town square to film a protestor setting himself
afire, and were roundly criticized for shooting their film rather than preventing the man from attempting self-immolation.

In a photo caption, Newsweek (3-21) wondered whether the incident was *‘journalistic callousness?,” and reported a
local newspaper had run an editorial stating, ‘“The tragedy could not have occurred had the cameramen put down their
equipment and physically restrained”” the man.

Well, you tell me. What's a reporter supposed to do, objectively report a story, or step in to change it? Is interference
never appropriate? Always appropriate?

I've lived situations in which potentially sensation-causing stories were held threateningly over the heads of people in
positions of public trust in order to extract private assurances that corrective action would immediately be taken. Clean up
your act right now, we said, or the story runs! The tactic has been used with undeniably positive results. Was that right or
wrong or somewhere in between? Should we have just unleashed a bunch of strongly worded stories? Set off a storm of con-
troversy and gotten credit for being tough-nosed reporters?

So what's the correct answer?

(A) The cameramen should have acted as decent citizens and stopped the man from
setting himself on fire.

{B) The cameramen were right to report the news, not make the news, by staying
out of the story and letting the lens objectively report it.

{C) One cameraman should have tried to stop the man, while the other filmed the
struggle, thus guaranteeing some kind of story (with or without actual flames) while
simultaneously fulfilling the moral expectations of both factions.

(D) None of the above.

It's a beer-drinking, wee hours bull session topic fer shure, right up there with politics and religion. You may hear
powerful arguments in favor of opposed viewpoints, but don’t hold your breath awaiting a bottom-line decision supported by
all factions.

Riots Follow King Assassination

MONDAY, APRIL 4 — 1It's the 15th anniversary of the murder of America’s most influential 20th century
civil rights leader, Dr. Martin Luther King Jr., who was gunned down by a sniper as he stood on a motel balcony in Mem-
phis in 1968. Rev. King had gone there to back a strike by black sanitation workers. The immediate widespread arson and
street riots in at least 126 American towns caused some frightened people to publicly speculate that a fullblown race-related
revolution might be beginping.

Thomas Tally, a former Texas cowboy, opened the first public movie theater in Los Angeles 81 years ago today. The
electric Theater charged a dime. for an hour’s show.

Anthony Perkins is 51. Baseballer Gil Hodges would have been 59. John Cameron Swayze is 77. Dancer Arthur
Murray is 88.

Dry Land For Noah’s Ark

TUESDAY, APRIL 5 — Today is listed in some religious almanacs as the day the great Biblical Flood ended
and Noah’s Ark came to rest “'in the mountains of Ararat” in the year 2348 BC. There may have been an Ark but there's no
proof. Dr. David Freedman, Editor of the Biblical Archeologist, reports, “‘Not one piece of wood that has been brought
down from those mountains has ever proved out in a carbon-14 test.”

Ten days from income tax filing deadline. A Detroit man has an unusual source of income. Joe Thomas's blood is so
rare it's worth $1500 a quart. Says the Guinness Book, “The Internal Revenue Service considers this a taxable liquid
asset.”

Agnetha Faliskog of Abba is 32. Eric Burdon and Michael Moriarty turn 42. Gale Storm is 61. Gregory Peck is
67. Bette Davis hits 75 today.

King Of The Junk Foods

WEDNESDAY, APRIL 6 — There were Hostess Twinkies before Nevada had gambling, before the Empire
State building, and even before Mickey Mouse. Those all came along in 1931, while the king of the junk foods went on sale
in 1930, 53 years ago today. Bakery executive James Dewar invented the cream-filled sponge cake to utilize small baking
pans that would otherwise remain in storage except during each year’s brief strawberry shortcake season.

Merle Haggard is 46. So is Billy Dee Williams.

Intercity TV During Depression

THURSDAY, APRIL 7 — The first long-distance television was demonstrated 56 years ago today, when
Bell Labs sent a signal from New York City to Washington, DC in 1927.

In 1943 chemist Dr. Albert Hoffman accidentally discovered the hallucinogenic properties of LDS. He thought the
acid compound he had spilled on his hands was harmless, but riding his bike home from the Sandoz Laboratories in
Switzerland 40 years ago today, the trip turned into a trip.

Tony Dorsett is 20. Moviemaker Francis Ford Coppola and English TV personality David Frost are 44. California
politician Edmund *Jerry” Brown Jr. is 45. Bobby Bare hits 48 and actor James Garner is 55.

The Babe Dethroned

FRIDAY, APRIL 8 — Until nine years ago today Babe Ruth was the all-time home run champion. Then on
April 8th of 1974, Hank Aaron slammed home run number 715 out of the Atlanta park and replaced the Babe in the record
books. Sportscaster Red Barber says, ‘‘Babe Ruth changed the whole structure of baseball. He hit those big high long
drives out of the ballpark out of sight, and people began to jam in to see him do it. The club owners, who are always in-
terested in money, said, ‘If the fans want home runs, we can fix that!,’ so they juiced up the (bats and the) baseball. And it's
lively. Anybody can hit it out!”

In 1935 Congress approved the $5 billion WPA jobs bill, trying to get us out of the Great Depression.
Basketballer John Havlicek is 43. Actor John Gavin is 48. Former first lady Betty Ford is 65. Tomorrow (4-9)
Michael Learned 44 and Hugh Hefner 57. Sunday (4-10) Don Meredith 44, Omar Sharif 50, Chuck Connors 61, and

Harry Morgan 68.
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NEW & ACTIVE

“MORNIN’ ” ANDERSON
WKBW 25-20  KNBQon WJDX 26-22 KQKQ add €€ w N 9 99
WBEN-FM15-13  KIMN on waQiD add WHOT deb 29
WNYS deb 25 Q103 deb 29 6100 add 29 K093 34-29
WCAU-FM deb 35 KZZP deb 25 WHHY-FM 27-24 KHOP deb 30
B104 deb 30 WSPK deb 22 Y103 19-16 FM102 add 28
WXKS-FM deb 21 WHFM 34-24 FM100 15-7 KGGI 29-24 79Q 11 KRGV add30 WNAM 24-16 WCGQ 1-5
PRO-FM add WTRY add WBCY add KJRB deb 29 79312 WTIX add KQKQ add WFLB 6-4
Q107 add WROR deb 27 WRQK 29-24 KBBK 32-29 94Q 2-2 KROK add KHOP 29-26 WPFM add
CKGM add WPST deb 38 WKFR add KLUC add Y100 add KXX106 2-1 KJRB17-13 WGLF 11-6
Z93 on Q106 29-25 KOFM add 29 WHEB deb 28 195189 wD0Q1-3 KBBK deb 35 KKXL-FM 23-19
94Q deb 30 WYCR add KRAV add Q104 deb 27 WHYT 18-14 WNFY 1-1 WJBQ 15-12 KFYR 14-10
Y100 on WKRZ-FM add K107 add 39 7102 35-26 KBEQ add 37 WBBQ 1-1 WACZ 22-16 WRKR 32-24
Q105 29-25 KITY 40-30 KEYN-FMdeb 30  WFLB 33-25 KIQQ deb 31 KX1041-9 WCIR 5-4 WSPT 5-4
WHYT on KAMZ 27-23 WNAM 28-22 WGLFdeb 30 XTRA 21-15 WSKZ add WZYQ 30-23 WCIL-FM 1-1
KBEQ 38-34 KHFI add WKAU add Q101 deb 28 WKFM deb 40  WBCY 3-3 WQLT 3-2 KDVV 14-12
KIS-FM add KBFM deb 29 WNAP add 25 WBWB 27-22 WROR 25-17 WSEZ 13-6 WAEV 1-1 KSLY deb 31
KIQQ on WTIX 32-27 WMEE deb 27 KTRS add KTFM 31-21 WNVZ 17-11 10211 KBIM 30-27
KFi deb 40 WFMF deb 28 WKDQ 27-21 KCDQ 26-19 KTSA 15-7 WEBC deb25 WSGF15-8 KTRS add
Wik el Produced by Jay Graydon
AVERAGE MOVE +4 Associate Producer:

Tom Canning Produced by Frank Jones with John Anderson

(VERY
SIGNIFICANT ACTION

GERARD

McMAHON
“COUNT ON ME”

MODERN

ENGLISH

“I MELT
WITH YOU”

Manufactured & Distributed by Warner Bros. Records

WPHD WSFL WFBG

mﬁ? i XVVRSS.FM \,ZEEB WCAU-FM  KSET-FM  WSQV
KNBQ KHOP Q101 WXKS-FM  WSEZ WZzZYQ
WKFM KBBK KVOL 79Q VV://SZSIg isEL
WRCK KSKD KENI 195

KITY KHYT KSLY KMJK KMGK WGLF
KRGV WJBQ KCBN WHTT 2104 KILE
WalD WGUY KBIM WKRZ-FM  KHYT KFMZ
G100 WIGY KDZA KITY WJBQ  KCBN
WBBQ WERZ KCDQ KZFM KCDQ

¥

SIRE

/ Produced and Engineered by Hugh Jones

'y

Produced by Gerard McMahon and Michael Ostin ™\,
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JEFF GELB

Modern Music:
AOR’s Hemlock?

here’s been a lot of talk in the past few months about the increased
role that new music in general, and modern rock specifically, are
taking on the 1983 AOR playlist. Most of the comments to date have
expressed elation over the opportunity to expose new musical styles and
artists to the AOR audience, and anticipation of the ratings results this
exposure will lend AOR radio. But is it possible that, in our excitement
over giving AOR radio a musical shot in the arm, we have failed to see the
forest for the trees? Is an abundance of modern rock and new music in
general going to cause more problems than solutions for AOR radio?

That’s what consultant John Sebastian postulates in this week’s com-
ments, while Lee Abrams offers an opposing viewpoint.

. 7
‘‘Caution: John Sebastian
has determined that Mod- |
ern Rock is hazardous to I
your health.”’

Disco’s Descendant?

Sebastian began by stating, ‘“‘Much of the
so-called ‘modern music’ is very good and
deserves play, but I feel AOR radio has ser-
iously overreacted to it. It reminds me very
much of the disaster that both the radio and
record industries suffered during the quick
rise and fall of disco (and I see a rhythmic
correlation between much of the modern
music and disco). In my opinion, too many
AORSs are playing too much untried and not
very good modern music. I am very con-
cerned that there may not be very many
AORs left after a couple of Arbitrons,
unless this trend turns around.

“My company’s existing clients are
slaughtering the competition where those
stations have taken this kneejerk reaction
to modern music. Our own research, which
has been extremely accurate in predicting
the Arbitrons, shows this. In markets like
Milwaukee, Seattle, Portland, San Fran-
cisco, and Fresno, we're seeing tremendous
loss of audience at the stations that have
switched to this modern music slant.”

He added, “We research 15+, so it’s
possible these stations will do better when
you add the 12-14 year-olds — not dramati-
cally better, but somewhat. But, in many
markets there are no teen buys, and as we
all know, every year teens are becoming
less of an Arbitron factor. So, I think the
ratings stations get that are based on teen
listening will be almost useless.”

The Lemming Effect

Who's to blame for AOR’s supposed over-
enthusiasm for modern music? According
to Sebastian, “I don't think Rick Carroll,
Lee Abrams, or MTV are responsible for
this so much as are programmers who don’t
think for themselves. They’re like lem-
mings, going in whatever direction seems

to be the current trend.” Many people in the
industry argue that consultants like
Sebastian have fostered this problem by
stifling client programmers’ creativity.
“That’s a valid criticism,” Sebastian ad-
mitted. “But the best programmers have
always had open minds, and used con-
sultants as a source of valuable input, mak-
ing final decisions themselves.”

Sebastian explained how he advises his
client stations to reflect modern music
records: “I ask them to consider them in
the same way they would any other new
albums. That is, do they have hits on them?
If so, great. If not, don’t play them. We
don't give records more or less weight
because they’re labeled modern music.

“My recommendation remains the same
as it has always been: we should stop using
terms such as ‘heavy metal’ or ‘modern
music’ and instead, just play hits. My clients
have been early on acts like A Flock of
Seagulls, Haircut One Hundred, and Men at
Work as well as Michael Bolton, Bryan
Adams, and Loverboy. One of the nice
things about AOR radio is that we’ve
always been able to dip into several dif-
ferent musical genres for hit material, but
to go overboard by playing predominantly
new music is both self-limiting and very
very dangerous.”

AOR — Core = Radio Limbo

He continued, ‘“The bottom line is that
much of what a lot of the AORs have been

playing lately, and thrusting upon their

“I am very concerned that there
may not be very many AORs left
after a couple of Arbitrons, un-
less this trend turns around.”
—John Sebastian

to AOR radio.

"“As AOR programmers, we have only two
ways of looking at modern music,” he stated.
“One is that it's a pass-
ing fad like disco. If
that ends up being .
true, it'll be over in six }’
months, so who cares.
If, on the other hand,
modern music repre-
sents a whole new cul- s
tural movement emerg- &«
ing, then | look at it in
the same historical ®
light as the emergence Frank Felix
of AOR radio 15 years ago. AOR made the

Modern Rock:
Felix’s Feelings

As the advocate of the tightest playlist in AOR radio, consuitant Frank
Felix (now on his own after two-and-a-half years with Noble Broadcast Con-
suitants) had interesting observations on the emergence of modern rock on-

transition from 45s to albums; this music is
making the transition from albums to videos.
Then it was wartime in Vietnam; now it's
nuclear paranoia and the realization that,
economically, the country will never be like it
used to be. But remember, it took AOR almost
ten years to emerge as a mainstream, domi-
nant format nationwide. If modern music has
the same validity, there is a heck of a lot of
time yet before it becomes the mass thing to
be doing.”

Meantime, Felix plans to continue to advise
his stations to program the same way they
always have: “My advice has always been the
same: just play the hits.’

core audience, is much too pop or CHR for
the core’s tastes. The 15-20 year-old male is
rejecting this music, except for those few
songs that are just great songs. But those
will always work, and those are the excep-
tions. It’s true that 12-17 year-old girls are
getting into modern music, but it doesn’t
spread much beyond that. So the core AOR
listener is being blown off. Because these
stations haven’'t gone so far as to com-
pletely mimic KROQ, where they might
develop a loyal following, they are instead
leaving themselves in limbo. I think one
thing KROQ has proved is that you can’t
have it both ways. Hits can be picked out
of this form of music, but not enough to sup-
port a70% new music posture.

“Some stations are playing artists who
are not much beyond garage bands (again
reminiscent of the onslaught of disco).
There’s a big difference, for instance, be-
tween a group like the Fixx, who are a well-
produced modern music band that writes
good songs, and a lot of these new acts, who
are basically writing novelty songs.”

Format Destruction Imminent?

Sebastian summarized, “I'm leaving the
core AOR demographic behind in my new
format, but I still have a lot of love for AOR
radio, and I think there’s a lot of
strength left in it. I'd hate to see AOR fade
in importance. I honestly think we’re
dealing with the possible destruction of a
format here; not just the 60-odd Abrams
stations, but also the stations that watch his
stations and parrot his playlists. This is the
current fad, the current thing to do. It
reminds me so much of disco, and that
scares the hell out of me, because we all
know what happened to disco.

“The mainstream AOR approach is not
dead at all. There are some new forms of
music that we call ‘modern music’ that are
stimulating the record industry, and that
can be helpful to us. For years AOR has
been very successful. Just because we have
one or two bad sweeps doesn’t mean it’s
time to abandon everything that’s made us
successful; it just means we make some
alterations.”

Abrams: Switching To Currents

Lee Abrams, referred to by Sebastian as
a ‘‘catalyst” in the modern music
revolution on AOR radio, expressed only
enthusiasm for the effect new music will
have on his clients’ ratings. But he pointed
out, ““One big misinterpretation of what
we’re doing is that we’re just playing
modern music; actually, we’'ve just
changed to a more current posture. That
means plenty of Styx and Journey too.”

Modern music will, however, play a
significant role on the revised Superstars
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playlists. ““After all,”” Abrams noted, ‘““when
you see bands like Duran Duran and A
Flock of Seagulls topping the industry’s
most conservative retail charts, you know
something’s going on.

“We’re doing heavy research on this new
music, mostly in focus groups, and it’s
coming up positive, even with AOR’s hard-
core 14-20 males. Bands like U2 and Missing
Persons have become major requests for
that demographic. There’s also good
female and 25-34 acceptance, mainly from
those who followed music’s changes
through the '70s; they’ve been starved for
musical stimulation, and this appeases
them.”

Abrams pointed out, “Many of these new
bands are just today’s version of progres-
sive rock: U2 reminds me of the early Who,
while some of Thomas Delby’s music is
reminiscent of early Genesis.”

Ratings Dispute

Abrams disputed Sebastian’s claims that
modern music is hurting his client stations
in the ratings. “We have Birch ratings back
in two markets, Pittsburgh and Ft. Lauder-
dale, and both were up a couple points.
We’'ve also done several focus groups in
cities like Atlanta and Jacksonville, and the
response for new music across the board
was outstanding. The typical 18-year-old
male, who grew up with Led Zeppelin, was
telling us, ‘96 Rock has always been the
leading edge musically, and I expect this
from them.’ We've seen an approximate
300% increase in request volume, and the
typical request is for a cut from Triumph

Continued on Page 30

“We're doing heavy research on
this new music . . . and it's com-
ing up positive, even with AOR's
hardcore 14-20 males.”

~—Lee Abrams
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- CUTLOOSE '

et ready for 90 min-
G utes of rock dynamite

guaranteed to make
sparks fly. Golden Earring.
Recorded live in concert
at The Break Away in Akron
by EDR/Entertainment.
Exclusively on The Source.

\ Holland’s electrifying contri-
bution to rock takes center
stage with their own brand of
techno-pop rooted in solid
rock '’ roll. Get your batteries
charged with “Devil Made
Me Do It,” “Future” and

“Twilight Zone” from their
latest album “Cut” on 21/
PolyGram Records. Plus

“Heartbeat,” “Long Blonde

j Animal’ the classic ‘“Radar

Love” And more.

The weekend of April 8,

9 &10.

| Brought to you, in part,
by Budweiser and Zales.

WWWw.americanradiohistorv.com



R&R/Friday, April 1, 1983
Page 30 v
T o A e T T SIS L ST

EVOLUTION

Jeremy Whitworth is upped to PD at
KMOD/Tulsa and Jim Jones is upped to
MD ... Jim Pemberton exits as PD of
KBOS/Fresno for Asst. PD and afternoon
drive at WLLZ/Detroit, while Rob Eryck-
son is named MD at KBOS . . . Stan Hall is
named PD as Russ Pottle takes the MD post
at WHMD/Hammond . . . Harlan Winslow
exits as MD of KZOZ/San Luis Obispo,
where PD-Joe Collins takes on the MD title
as well . . . Scoop Nisker joins KFOG/San
Francisco as News Director . . . Mark Mar-
iani is appointed Merchandise Manager at
WLUP/Chicago Lenn Taylor joins
WRKI/Bridgeport from WCCC/Hartford
for middays . . . Melanie Dulin is named
Programming Assistant at WPLR/New
Haven ... Dave Nichols exits as MD of
WRNO/New Orleans . . . Tim Scott is nam-
ed MD at WRXL/Richmond.

THE APPLE JAM BAND — New York's latest rock sensations may be the Apple Jam Band,

fronted by WAPP morning man E.J. Crummey. The band recently played to 3000 at a WAPP

party, and have a track called “Rockin’ with the Apple™” on WAPP's New York Rocks 1983

album. Pictured (I-r) behind staffer Lou O’Neill are the station's Russ Albert, Bruce Figler,
Crummey, and John Lassman, along with the band’s Jane Norris.
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ASLEEP AT THE WHEEL — KLOS/Los Angeles cosponsored a bed race as a benefit for the
Red Cross. Pictured in the KLOS entry is air personality Al Ramirez, who went on to defeat
courtesy of an entry by the L. A. Rams.

SHE CAN GO FOR THAT — After RCA's Hall &
Qates played a New York concert date, waiting
backstage to greet the band was WPLJ's new
MD, Lisa Tonacci. Pictured (I-r} are John Oates,
Tonacci, Daryl Hall, and RCA promo rep John
Boulos.

UPDATE

vision Two playoffs. Participants donated
$1.02 to an Olympics training center for the
chance to sink three baskets and win a
grand prize stereo system . . . Speaking of
basketball, WLVQ/Columbus jocks played
REO Speedwagon in a benefit basketball
game that saw WLVQ come out ahead in a
close match, 66-64 . . . CITI-FM/Winnipeg

SQUIER’S SQUIERS — Attending Capitol record-
ing artist Billy Squier's Rockford concert date
were Y95 PD Brent Alberts (left) and Asst. PD

. & |

The Doctor (right).

AOR Reporter Profile

WCKO/Pompano Beach-Ft. Lauderdale
4431 Rock Island Road
Ft. Lauderdale, FL 33319
(305) 731-4800
OWNER: Bob Bell

GM: Tom Dufty

PD/MD: Mark Taylor

REP: Roslin Radio

102.7

100,000 watts

“WCKO is in a market where AOR penetra-
tion has never been high; with 40% of the
population over 50, and a larger ethnic
population than most markets, AOR has never
pulled more than a 7.3 share in Miami-Ft.
Lauderdale. In the last book, the two AORs
together only managed a 5.1. Over the past
two years, K102 has played second fiddle,
but not anymore. From the listeners to the
local newspapers to the retailers and local
record reps, the consensus is the same:
K102 is now perceived as a frendsetter and
innovator, rather than an imitator. | consider
this my biggest accomplishment in the six
weeks |'ve been PD. We've done it with an ag-
gressive policy of being first on new music,
along with image liners identifying us as the
‘rock of the '80s’ and ‘Florida’'s new music
leader." Our music mix strongly accents new
rock, while not forgetting malnstream genres
such as heavy metal and Southern rock, which
are still big in this market.

“The station has always been strong on
street image and promotion, and this policy
continues. Right now we're in the midst of a
six-week nonstop beach party, tied in with the
unique Ft. Lauderdale phenomenon known as
spring break. We have three fireworks and
lasers shows scheduled for the coming
weeks, when the entire skies will be syn-
chronized to K102. We expect the spring Ar-
bitron to reflect the tremendous street buzz
that exists because of the changes we've
made. In South Florida, the rock of the '80s is
K102." —PD Mark Taylor

QUARTERFLASH SIGNS WITH KSJO — When
Geffen's Quarterflash played San Jose, the band
stopped in at KSJO to sign a copy of their debut
album for PD Baby Lee Roy. Pictured with Lee
Roy (right) are the band’s Marv and Rindy Ross.

WALKING IN ORLANDO — Capitol’s Missing
Persons recently headlined at WDIZ/Orlando’s
anniversary concert. Pictured after the show (/-r}
are the band’s Dale Bozzio, WDIZ air personality
Mick Dolan, and the group’s Terry Bozzio.

Modern
Music

Continued from Page 28

along with something by Ultravox.

“I'm absolutely convinced this is
working,” Abams stated. “In fact, I feel
exactly the opposite of John; if he doesn’t
choose to showcase more new music, he’s
history.”

It’s interesting that two AOR leaders,
locking at the same situation from two van-
tage points, can have such differing opinions.
Time and ratings will show who’s right, so
stay tuned.

Happy tenth AOR anniversary to WBLM/
Lewiston-Portland, which celebrated
throughout March with special programs
and promotions. PD Mike Bushey offered a
possible reason for the station’s longevity:
“We don’t take ourselves seriously, but we
do take what we do very seriously! 'BLM is
tightly-formatted, yet spontaneous; a
multi-faceted personality.” Here’s to ten
more, gang . . . And speaking of birthdays,
WIYY/Baltimore celebrated its sixth by
giving out commemorative bumper stick-
ers to everyone attending an area Ultravox
concert. The station also raised about $1500
for the local Children’s Hospital through the
sale of 98 rock-Burger King concert photo
calendars . . . Did anyone have his tape
deck rolling last weekend, when consultant
Bob Hattrik went on the air for a fill-in shift
at KWK/St. Louis? ... KGB/San Diego
and KWXL/Albuquerque are among the
stations that premiered the new Pink Floyd
album for listeners at specially-created
planetarium laser light shows. Meanwhile,
WHCN/Hartford invited listeners to hear
the album at their local planetarium with
all the lights off, for maximum audio effect
. . . WRIF/Detroit did a remote live over-
night broadcast of its ‘“WRIF Rock Cafe”
show, which programs progressive and
modern rock, from an area hot dog stand(!)
. . . Planning ahead: KZAM/Seattle will of-
fer Oscar fans the chance to party at a
special dinner, complete with big screen
telecast of the TV show . . . KILO/Colorado
Springs raised $1000 in a radiothon to send
an area blind skiier to the National Han-
dicap Ski Olympics in Squaw Valley . . .
KBCO/Boulder solved the question of which
version of ‘“Der Kommissar”’ to play by
splicing together three different renditions
of the song into one six-minute extravagan-
za . . . KINK/Portland’s recent Shamrock
Run, a benefit for children’s charities, drew
3000 participants . . . Congratulations to
WIBA/Madison PD Dave Ervin and wife
Andrea on the birth of daughter Rebecca
... WAQY/Springfield cosponsored a *‘free
throw’’ contest during the recent NCAA Di-
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is the latest AOR to offer its own music
television show, “Citivision,” airing month-
ly . . . WLUP/Chicago welcomed Tom Pet-
ty to town with a banner contest whose win-
ner received a VCR with color camera, plus
the chance to tape Petty and his band back-
stage . . . WIOQ/Philadelphia’s popular
morning show host Harvey celebrated ten
years with the station during a recent pro-
gram that reran his best (and some of his
worst) moments from his first decade, with
WIOQ . . . KLZR/Lawrence tied in with a
local appearance of Wall Of Veodoo by
sponsoring a barbequed iguana recipe con-
test(!), with winners (yes, there were en-
tries!) receiving all the necessities for a
summer barbeque, from a new grill to
steaks and charcoal, along with tickets to
the show and a copy of the album . ..
KMEL/San Francisco’s septuagenarian DJ
Ruth Bennett interviewed Journey guitarist
Neal Schon’s mother on the air recently,
after the station gave away one of Neal’s
guitars in a contest that registered over
10,000 entries ... AOR outlet KSKI/Sun
Valley, ID needs album service from all la-
bels. Contact PD Frank Lee at (208)
788-4504 . . . Independent album promotion
rep Roger Lifeset has moved to 30844 Main-
mast Drive, Agoura, CA 91301. His new
phone number is (213) 991-7668.

COMING NEXT WEEK: Did you ever
wonder what step to take next in your
radio career? Next week, in a series of
revealing conversations, programmers
from markets of all sizes nationwide
share their secret dreams and goals, and
their answers are often surprising.

AOR’s Most Accurate
Music Information

Station Listings . . . See Page 48
Hot Tracks & 25+ Chart... See Page 64




FALCO

It started in Europe and
swept the world. Falco. The
man who brought us “Der
Kommissar’ now brings you
an album of international
hits. Listen to ““On The Run”
(Auf Der Flucht) and
“Maschine Brennt” and see
why miillions of people all
over the world are dancing
and listening to Falco.

EINZELHAFT

The album. Includes the
original version of the inter-
national number one, multi-
million selling hit

DER KOMMISAR

From A&M Cassettes and Discs.

Produced by Robert Ponger
and Falco.

FALCO

EINZELHAFT

SIMPLE
MINDS

It started in England and is
sweeping the world. Simple
Minds, topping the charts
and reader polls in England,
are now happening in the
United States. The 12" dub
of “Promised You A Miracle”
has them moving on the
dance floors and stations are
adding the album in growing
numbers week after week.

SIMPLE MINDS

The album.
NEW GOLD DREAM

The 7" single
PROMISED YOU A MIRACLE
The 12" single includes

SSSSSSSS

All hits. g

From A&M Cassettes and Discs.
Produced by Peter Walsh.
Management: Schoolhouse Mgt.

SIMPLE MINDS

NEW GOLD DREAM

© 1983 A&M Records, inc. All Rights
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Adult/

Contemporary

A/C Guide

To Recurrent Rotations

robably the most diverse aspect of A/C radio programming is the
use of recurrent records. No two A/C stations use recurrents the
same way, and indeed, there is even a great deal of controversy

over exactly what a recurrent is.

To better understand what today’s pro-
grammers are doing, I examined how re-
currents were defined and applied at over
80 leading A/C stations. The results were
amazing! Criteria for determining what
constituted a recurrent ranged from
whether a record went top 5 to if it reached
the top 30. Did the record get requests?
Does it still today? Was it a big seller? Is
the artist familiar? There were dozens of
other factors, including the strength of the

Station Profile

WENS m97

WENS ‘‘FM97’'/Indianapolis
2255 No. Hawthorne Lane
Indianapolis, IN 46218
(317) 353-9700

Owner: Emmis Broadcasting
Rep: CBS-FM

President/GM: Jeff Smulyan
PD: Rick Cummings
MD: Scott Wheeler

Consultant; Bob Henabery

30 kw
97.1 mHz

“WENS has been competing in the In-
dianapolis market for 18 months now, and
along the way has been one of America’'s
fastest-growing radio stations. Two things
have been very important to our success
story. First, we correctly positioned WENS in
the market, and second, we've effectively
marketed that position.

“WENS uses the slogan, ‘We let our music
do the talking,’ and we've lived up to the pro-
mise. With a nine-minute lid on commercials
and fewer interruptions, we make it obvious
WENS is a music station first and foremost.

“Qur plan was never to be better than the
competition, just perceptibly different. Having
accomplished that with our ‘less talk, more
music’ approach, we set out through our
animated TV spots to make that difference
‘perfectly clear’ to the Indianapolis radio
audience. After all, it's not what you do on the
radio that's as important as what people think
you do.

“When our jocks talk, they have something
to say, and they say it with a non-CHR ap-
proach. They don't talk over the intros, but in-
stead strive for a friendly, adult style. In our
research, we hear things like, ‘The WENS
jocks sound like they actually like the music
they play.’

“"WENS plays well over a thousand titles in
various rotations. QOur goal in 1983 is to con-
tinue on the same course and to learn as much
about our audience as possible. We feel that's
the key to continued success.”

— Rick Cummings

album, success on the CHR chart, artist im-
age, year-end chart rank, callout response,
power rotation airplay, and on and on.

Recurrents have been called pro-

gramming’s most valuable yet most

dangerous tool. Here’s why:

Values:

1. Familiarity offers cume potential.

2. Serves listeners slow to pick up
on new music.

3. Proven track record of popularity.

Dangers:

1. Accelerates core listener fatigue.

2. Continued frequent exposure
diminishes overall vaiue.

3. Lack of research increases pro-
gramming risk.

When it comes to the methodology, the
picture is even fuzzier. How many
recurrents are correct? Successful stations
are working with as few as seven to as
many as 300! When should a current
become a recurrent? Some recurrent
categories start when a song loses its
“bullet” in R&R, while other PDs wait until
it drops off the chart. How often should you
play a recurrent? Turnover time for recur-
rents ranged from every four hours to once
every nine days! When is a song ready for
the gold library? Some PDs are moving a
song from recurrent to gold when it's six
months old, others wait as long as two
years. If there’s any consistency, it’s that
there is none.

Why is this? Because the selection and
use of recurrents is a highly-localized, and
in many cases, gut-level decision-making
process. In fact, it’s likely the recurrent
category itself is, more than any other, the
single music element that distinguishes one
station from another. No two systems are
the same.

To get an idea of how programmers are
using recurrents, check the following statis-
tics gathered from the stations mentioned
above:

Recurrents
Per 24 hrs.

Avg. Number Turnover
of Recurrents  (Iin Hours)

Major Markets 45.4 411 26.5
Medium Markets  65.1 50.7 30.8
Small Markets 64 .1 41.8 36.8
All Stations 58.7 45.3 311
Findings: Generally speaking, the

smaller the market, the more recurrents
exposed per hour. The majors play approxi-
mately one recurrent each hour, while
small market outlets run about 1%%. Major
market stations operate with a smaller re-
current list than secondary and tertiary
market stations.

Following are comments from program-
mers in large, medium and small markets
on how they perceive and use recurrents.

MIKE PURDY, ASSISTANT PD/MD
KALE/TRI-CITIES, WA
Recurrents: 120-150. Turnover 48-72 hours.

“Adults get tired of a song faster than
younger demos, but they still want to hear
it. To avoid burnout, we keep recurrents
from repeating in the : :
same daypart until
they’ve been exposed
in the others. To
spread them out, we
play as many as pos-
sible.

“My criteria? If we §
played it as a current, **
and it did fairly well
or pulled requests.
However, if it just Mike Purdy
sounds good, I'll leave it in as a recurrent.

“I hate to have a song that’s only 1-1%
years old rotated as an oldie because it’s not
as effective in its purpose as the other gold.
1t is still too fresh in the listener’s mind. I
want records positioned in the oldies slot to
be thoroughly familiar.

“I’ve thought about cutting my recur-
rents back to those songs from the past six
months, but the increased exposure would
necessitate resting them before retiring
them to the gold library. But then I'd have
all this good music sitting around not get-
ting played. In a lot of cases, that’s the
music listeners are requesting! They’re
still calling for Lionel Richie’s ‘Truly.’ I
hate to see songs resting that people still
want to hear. I think people still perceive
songs of that age — and those even older —
as being fairly new records.”

JIM SUMPTER, PD
KFMK/HOUSTON
Recurrents: 100. Turnover: 36 hours
(figures are approximate)

“Our recurrent turnover varies with each
song according to both what the audience
wants to hear, and what the other stations
in the market we Wgw
share cume with are =~
doing. F

““When deciding
when to move a record
to recurrent, we
watch for a dropoff
in how people are
talking about it. John
Anderson’s ‘Swingin’’
is the number one
record in our research Jim Sumpter
18-49. When a song is getting mentioned
quite a bit in your callouts, then it’s ready to
be played as often as you can get away with
it. Then, when a dropoff appears, there
should be a corresponding drop in the num-
ber of daily plays. Finally, when the record
no longer is a subject of discussion among
your listeners, it’s ready for recurrent
status.

“As far as the time period for recurrent
status is concerned, you may find it out-
landish to know that up until a month ago.
‘People’ by Barbra Streisand was a
recurrent here for over a year! An adult’s
perception of what’s new isn't a surprise to
those who are really trying to find out
where adults are at. The emphasis for rec-
ord companies is on making that new hit
climb the charts. Adults are so slow to pick
up on that. It’s my belief the record in-
dustry moves at least four times faster than
the listeners.

“When to get a record out of recurrent
and into the gold calls for gut feel. With the
exception of novelty records, I don’t think
any song burns out completely, rendering
itself worthless to programming. Through
continued exposure, however, the value of
every record reaches the point of
diminishing return. I'm very blessed
having Dan Mason as my GM because he’s
a very successful programmer in his own
right. There’s a lot of sharing of musical in-
formation between us. We regularly sit
down with our Music Director Kirk Patrick
and go through the list together.
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A LITTLE IRISH LUCK — At KSEL/Lubbock’s
third annual St. Patrick’s Party, everyone was a
winner. The station gave away tickets to a movie
premiere, served up 23 kegs of green beer, and
held a drawing for an all-expenses paid vacation.
Presenting this slightly numb winner (center)
with a trip for two to Padre Island are (left) KSEL
PD Stan Castles and (right} News Director Rick
Gilbert.
e e Sl R Y Nt Sl e e M T ¢

“Your criteria for defining a recurrent
should be flexible. Don’t disqualify a two-
year-old song just because your recurrent
rotation is normally limited to records 6-10
months old. Rules are made to be broken!
Set up your system so you have a general
feel for it — something you're trying to
work within — and then go about breaking
the system apart.”

MIKE DORN, MD
WNBC/CANTON
Recurrents: 50-75. Turnover: 7-9 days

“We play a large list of current records.
The only way to correctly expose them all is
to play them a lot, so the fewer recurrents
we use leaves more
time for currents.
Therefore, recurrents
aren’t as important
as a key oldie or a
power current. In any
given hour, we give
airplay priority to
the heavy and medium
currents, and the re-
current is the last
thing to go in after the Mike Dorn
news and commercials. Another reason
they come up so seldom is because they’re
already slightly worn out and we want to
save them for as long as possible.

‘“Even though we don’t encourage
phones, our most-requested records are re- -
currents. The main reason for this is that
we’re very early on new music. By the time
other stations add these records, it’s
already in our recurrent category, or close
toit.

“When deciding the right time to drop a
recurrent to oldie status, we study how
much we played it as a current. Some will
remain as recurrents for only 1-2 months,
while others stay on a year.

“How do I know when to move a recur-
rent to gold? When the GM comes in and
says, ‘How long are we going to play that?’
Then I know! We don’t spend a penny on
research.

‘“‘Sometimes a song you may not like
sounds best as a recurrent. Don’t throw it
out just because it didn’t make the Top 20 on
your list. Some of those songs still sound
good months after they’'re over on the
charts. That's why we hang on to nearly
everything for awhile as recurrents, no
matter how long or briefly it was played as
a current. A song’s got to be pretty bad be-
fore you can’t hear it once every seven or
eight days.”

AIC’S Most Accurate

Music Information
Adds & Hots . . . See Page 47
New & Active ... See Page 62
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AN OPEN PLEA FROM PDs

The Job

Tapping
larket

ne glance through the classified section of R&R and you’ll become

acutely aware of just how many out-of-work DJs there are at pre-

sent. Compare that to the number of positions available, and the
competition level in today’s job market becomes even more apparent. As
in any business, the difference between employment and food stamps
really boils down to the ability to sell yourself to a potential employer.
However, unlike other fields, in radio you often have to do that without the
luxury of a personal interview and through the standard T&R routine,
which makes it easy to get lost in the shuffle. Short of hiring a bellydancer
to deliver your tape and resume personally (which, in some cases, might
not be a bad idea!), just how do you make your presentation stand out
among all the others that a harried PD is sure to receive?

Recently this question has popped up
more and more in conversations I’ve had
... not, as you might expect from DJs
looking for job opportunities, but from the
PDs themselves who have become
frustrated with the lack of thought and ori-
ginality they've seen on their desks lately.
Three of them, WRNL/Richmond PD Mike
Anderson, KVET & KASE/Austin OD Bill
Mayne, and KYNN-AM & FM/Omaha PD
Chuck Urban, shared some of their concer-
ns with me as well as some tips they had for
aspiring air staffers. I thought their sugges-
tions would be helpful to not only the be-
ginning broadcaster but the seasoned pro as
well.

Mike Anderson, PD
WRNL/Richmond

A couple of months ago I ran an ad for
several weeks in the R&R classified section
looking to beef up our airstaff with the addi-
tion of an Asst. PD/afternoon drive person.
The response, num-
erically at least, was
nothing short of over-
whelming. However,
one thing I've noticed
again and again as I " e :
went through the G e,
mountain of presen- {

tations was the incre- # - g, ’i
dible lack of standards ; b :
within each package. 1
That’s when Idecided  Mike Anderson

to develop a list of thoughts for current and
future job seekers.

Program directors regularly receive air-
checks and presentations from all sorts of
folks. It’s my feeling that maybe a few
guidelines need to be passed along to job
seekers to make the PD’s job just a bit
easier and to enhance the applicant’s chan-
ces of impressing the PD that much more.

1. Cosmetics are important . . . neatness
does count! A shabby package sends a
signal that the presenter doesn’t follow
through.

2. A cover letter, with return address,
would be nice. I'm constantly amazed at the
number of airchecks I receive with only a
resume and tape . . . no letter! This in-
dicates that I'm just one of a bunch of folks
who’re getting the package and that there’s
no real special interest on the part of the

sender to work at my radio station, just a
desire to get out of wherever they are now.

3. Don’t send me an unedited aircheck. I
already know what the songs sound like.
I'm interested in hearing the air talent!
Three or four seconds of the song is fine,
and it saves tape too.

4. If you're applying for a DJ position,
don’t send me a tape that begins with a
newscast. I already have newspeople.

5. If you’re going to put leader tape on the
beginning of your presentation (and it’s a
nice touch but really unnecessary), at least
edit the leader to the beginning of your
presentation. Don’t follow the leader tape
with ten seconds of blank tape.

6. Send your aircheck/presentation
either on a 5" reel or a cassette. Three or
four-inch reels are impossible to handle!
And, as for cassettes, I've got a Walkman,
so I can listen on my way home or I can
pack them all in my briefcase and listen at
home. Make it as convenient as possible for
me to listen to your tape.

7. 1 admit that every now and then a tape
will get separated from a resume, so label
the tape and the box with your name, at the
very least.

8. On the resume itself, please put in
dates of employment wherever you've
been. This is important information! No,
don’t include references. I'll call and get
them if I’m interested.

9. Do include production at the end of the
aircheck. I can’t think of very many non-
Top Ten market positions that don’t involve
some production.

10. If you’ve been involved in
promotional activity, let me know. Any PD
counts that as a plus!

11. Finally, don’t provide a rarration at
the beginning of your tape. Don't send me a
heavily produced composite of your ‘“‘great-
est hits.”” Do send me a telescoped (only
music and spot breaks edited) hour or two.
Catch my ear up front and the chances are
that much better that I’ll listen all the way
through. And isn’t that what you’re after?
I've never hired someone on the basis of the
first tape either, so keep that in mind.

The bottom line, oh ye applicants every-
where, is to make it as easy as possible for
me to hear you. Impress me up front . . .
and the chances of continued negotiation
between us increase a hundredfold!

Station Profile

KILT-FM/Houston
500 Lovett Boulevard

Houston, TX 77006
(713) 526-3461
Owner: Lin Broadcasting
Rep: Blair
GM: Dickie Rosenteld
PD: Rick Candea
Asst. PD/MD: Debbie Pipia
100.3 mHz
100,000 watts ERP
“We're coming up on our second year of
our changeover from AOR to Country using
the Burns/Somarset ‘Continuous Country’
format, although we do our own music re-
search here. We do store reports for sales in-
formation, look at the trades, do some

mailout research for both stations, and also
monitor requests.

“The FM takes more of a conservative
stance as far as not jumping on things out of
the box. We just don't feel that's our role.
The playlist usually runs about 30, plus adds,
with about a 40/60 currents to oldies mix.
We're a contemporary station . our oldies
only go back about seven years.

“I think the biggest thing that makes us
stand out in this market is the ‘Continuous
Country’ format. We're the type of radio
station you can teave on in stores or if you're
having a party. You're not going to have a lot
of interruptions as far as news or personality;
it's pretty much straight music. Our listeners
know they can count on us for music
because we don't have a lot of commercial
breaks. That's been the biggest selling point
for the station, and it's what has made us
unigue in the market.” !

— Debbie Pipia !

Bill Mayne, OD
KVET & KASE/Austin

I also recently had a position open on my
airstaff and began beating the bushes for
available talent, placing the customary
calls to fellow programmers inquiring
about leads, reviewing e
applications I keep on
file, placing ads in the
trades, etc. The tapes
poured in from all
over the country, and 4
Ieagerly opened each ¥
envelope anticipating
the experience, ability
skill, knowledge, and,
most of all, the desire
to become a part of
our radio station.

Much to my disappointment, nine out of
ten applications contained no more than a
tape and xerox resume, no cover letter, per-
sonal note, nothing. My immediate re-
sponse was “If they can’t take the time to
write a letter or even a note to express their
interest, then why should I waste my time
listening to the tape?”’ Most of these people,
one would think, are inexperienced green
kids who are just naive. Wrong!

The overwhelming majority are folks
who have on-air experience and who should
be aware of how to sell themselves . . .
how to sell a product — you! Perhaps there
is something to learn from those ‘‘scoun-
drels” in the sales department or maybe
what we need is a new breed of consultants
to format and syndicate job applicants, but
Idon’t think so.

People in our business have always taken
great pride in and love for what we do. How
many times have you heard “I sure didn’t
get into radio to get rich”? Let me assure

Bill Mayne

you that those who package their talents in [

this mass-produced, lackluster fashion
won’t get rich in radio or anything else for
that matter!

When I search for a new person to join our
station, I look for someone “‘special,’’ not a
“xeroxed clone of someone’ who is simply
looking for employment of any kind,
anywhere they may find it. So, if you really
want the job, let me offer the following
thoughts:

1. Decide where you would like to work,
city and station.

2. Find out what the station sounds like.
Would you like to be a part of it?

3. Find out the cost of living, quality of
life, etc. inthat market.

4. Find out the program director’s name
and write him a personal letter expressing
interest in the station and the city.
Establish a line of communication.

5. Don’t wait until an ad appears in a
trade, because one may never appear.

6. Send follow-up letters and tapes to let
your future employer know you follow
through and have a genuine interest.

There are a multitude of methods and
sources available to gather information on
the stations and markets you may be inter-
ested in. You simply have to take the time
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to invest in your own future. Isn’t that why
you're inradio . . . orisit?
Chuck Urban, PD
KYNN-AM & FM/Omaha

I’'m looking for people right now, and I've
even had several applicants from other
formats, but usually I look for somebody
who is in the business doing Country, has
been in it for a while, and knows what’s
going on. Generally they already have all
the basics down, and it’s tough enough
taking new people and having to retrain
them in the style you want your station to be
presented without having to worry about
them being familiar with the music too.
Here are some things I look for when going
through job applications:

1. First of all, if you’re looking for a job,
don’t just send a piece of paper that has a
couple of references on it, where you’re
working, and your address and phone num-
ber. Be professional enough to send a
decent-looking resume.

2. As far as tapes are concerned, you
have to catch my attention in the first
minute or minute and a half, especially
when I’ve got a ton of tapes to go through, or
else I'll shut it off and go on to the next one.
I want a good scoped tape, and I want to
hear personality right away.

3. It used to be that the only way you
could be a real good announcer was to have
a real deep voice, but I think that’s passe
now. The voice is not that important, at
least to me. What I listen for are personality
and relatability. In other words, can you
relate to my kind of audience?

4. There’s no excuse ever for a tape to
come in with sloppy board work. Anybody
can take a blade and cut that out.

After I've listened to a tape and maybe
talked with the person, then I'll go even
deeper and check references, even check-
ing with people they used to work for who
they might not have used as references to
find out something about them. I don’t want
somebody who is a drifter. What I’'m
looking for is someone who's personable
and who's not a troublemaker, because then
all you’re doing is hiring problems.

Although I've never had anybody do
anything bizarre, if someone really wanted
to increase my interest, there’s nothing
wrong with doing something creative to get
my attention. My feeling is that if they’re
interested enough and inventive enough to
do something like that, then maybe they’re
the kind of person I want on the air . . .
someone who’s inventive and will do crazy
things on the air to get people to listen to
them. But mainly, if I can find someone
who’s personable and relatable and, as a
bonus, also has a great voice, I'd hire them
in a minute, although they’re probably
already working in L.A.!

* * * * * * * *

Well, potential employees, there you have
it, right from, if you’ll pardon the ex-
pression, the horses’ mouths! Taking just a
little extra time and thought prior to send-
ing in that tape and resume could help get
you out of the classifieds and back into
Country.
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COE OPERATIVE
D.A.C. Cuts Ghost Song

R&R/Friday, April 1, 1983
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*THE RIDE,"" a haunting story
of a hitch hiker’s ghostly encoun-
ter with the legendary Hank Wil-
liams in a ride from Alabam to
Tennessee, powerfully inter-
preted by the only man who could
deliver it...David Allan Coe.

Songwriter Gary Gentry:
**There’s a mysterious magic
connected with this song that
spells cold chills, leading me to
believe that it was meant to be
and that David Allan Coe was
meant to record it.

*‘As | was writing this song, [
wanted to know the exact date of
Williams® death, and I opened his
autobiography. Your Cheatin’
Heart, to the exact page. Then,
later, as | performed it at the
Opry House for a television show,
when [ came to the last verse
where it says,'Hank,’ the lights in
the Opry House went out along
with the power for the entire
Opryland complex.

*‘These things happened for a
reason, as has David Allan Coe’s
recording of it. It was meant to
be.”

“THE RIDE" is the preview
single from David Allan Coe's
April Columbia Records® album,
Castles In The Sand.

David Allan Coce just wrapped
his first tour ever overseas with a
five week schedule in Europe. Coe
concentrated a majority of his tour
activity in England. a major strong-
hold for his music. as he spent 10

days hitting premier rock and coun-
try nightspots. major theatres and
concert halls. Prior to England. he
and his entourage appeared in Hol-
land and Germany. then closed their
schedule with performances in
Norway and Sweden. where he
picked up his recent awardings,
“Male Vocalist Of The Year™ and
“Country Album Of The Year™ for
Tennessce Whiskey.

In April, he will be taking “THE
RIDE™ on the road for his Castles
In The Sand tour. Docs Hank have
any more surprises when Coe takes
“THE RIDE™?

David Allan Coe - ‘‘THE
RIDE" 38-03778, from the soon
to be released album Castles In
The Sand FC 38535, produced
by Billy Sherrill for Columbia
Records and Cassettes.

EAKERS

47*

Already 99
R&R Stations Takin’

““THE RIDE’’

BILLBOARD 39*
CASHBOX 36*
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Nashville This Week

SHARON ALLEN

he CMA Board of Directors held its second quarterly meeting in Washington,
DC, March 15-17. Though the meeting focused on the taping for the 90-minute
television special, “Kraft Salutes The Country Music Association,”’ the board
‘ also approved a joint campaign with NARM to promote industry and consumer
| awareness of the CMA October awards show winners and nominees.

KRAFT SALUTES THE CMA — Stars gather for the taping of Kraft's 90-minute Country salute.

During the limited Washington stay, the Com-
mittee to Regulate Home Taping and Rentals was
briefed on pending legislation by Public Affairs Con-
sultants, then the members divided into teams to
meet with legislators on Capitol Hill, urging passage
of regulatory guidelines. These lobbying efforts
resulted in the enlistment of four new cosponsors
from the House Judiciary Committee, two from the
Senate Judiciary Committee, and a significant
amount of goodwill on “‘the Hill.”

Some of the announcements made during the
meeting were as follows: a bimonthly European
publication of the CMA news magazine “Close-Up”’
will begin in April; The CMA European information
kit is updated and available to CMA members;
Mutual Radio Network will broadcast the annual
awards show and a post-awards program; CMA
membership can now be paid through Visa and
Mastercard; The theme for the Talent Buyers
Seminar (October 10-14) is “Let’s Turn Silver Into
Gold.”

The next CMA Board of Directors meeting will
be July 12-14 in Toronto.

L 8

Multimedia TV plans “Blow OQut At Billy Bob’s,” a
two-hour country music special, starring Alabama,
Donna Fargo, Merle Haggard, David Frizzell & Shel-
ly West, Lacy J. Dalton, and George Strait. The
show, which is part of Multimedia Program Produc-
tion’s ‘“Country Comes Alive III”’ series, will air in
April.

BITS & PIECES: Barbara Mandrell is hosting a
syndicated 60-minute docudrama aimed at young
people, titled ‘“Give Me A Reason To Live.” The pro-
gram is part of the “Youth For Christ” series which
deals with teenage suicide, drugs, pregnancy, etc.
Other guests on the show include Bob Hope, Michael
Landon, Johnny Cash, Dionne Warwick, Billy
Graham, Dr. C. Everett Coop and Nancy Reagan . . .
Vern Gosdin acted as spokesman for the first annual
Easter Seals “Two-Step-A-Thon” February 19th at
Jacksonville FL. Though the sponsors expected to
raise $5000, they felt that the Compleat Records
artist’s involvement and visibility brought in at least
20% more than the original projection . . . Nashville’s
KZ Country radio held an on-air celebrity cake auc-
tion with all proceeds going to benefit the Middle Ten-
nessee Easter Seals Society. Local police chief Joe

Casey issued special ‘“‘spoof’” summons requesting
the cakes from many country music artists, as well
as political figures and many community leaders.
Listeners found out whose cake they were auctioning
for by tuning into the station and phoning in their
bids. Of the 27 cakes donated by celebrities, Louise
Mandrell’s sold for the highest price ($400). Approx-
imately 100 country personalities donated either bak-

Louise Mandrell

Scotti Brothers recording artist John Schneider,
well-known as ‘“Bo Duke” on “The Dukes Of Haz-
zard,” has signed on as an associate sponsor of the
Budweiser NASCAR team. Schneider’s Celebrity
Machines, Inc., will have its name on the side of the
Budweiser car during the 1983 racing season.
Wouldn’t you like to see how ‘“The General” would
run in competition with the new Budweiser Chevy
Monte Carlo Super Sport? . . . Speaking of cars . . .
the song you hear on the new Ford Mustang commer-
cial airing on cable TV now was written, arranged,
produced, and sung by Gary Morris. Here’s a bit of
information to file in your “just for the record”
folder: in checking the rumors floating around
Nashville these days that Gary Morris has been drop-
ped from the Warner Brothers roster, Director of Na-
tional Promotions/Nashville’s Nick Hunter says,
“That’s bull.” What more can I say! ... Kenny
Rogers will star in “‘Gambler I1,” a four-hour, 2-part
sequel to his 1980 television movie ‘“Kenny Rogers
As The Gambler.” Bruce Boxleitner will costar with
Rogers, but the female lead has yet to be cast. The
film will air on CBS-TV on two nights during the
1983-84 season.

Country News
Proudly Welcomes
WBHP /Huntsville, AL
As Our 350th Affiliate

Call Pete Howard or John Peterson (213)392-8743
228 Main St., Suite R Venice, CA 90291
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Action Around The Nation

Once again it’s time to catch up on some news from around the coun-
try. The winter book is expected soon, so I'm sure we’ll be seeing some
movement of personnel. I've been quite surprised that there hasn’t been
more movement of talent and programmers stemming from the results
of the fall ’82 book. Is it just my imagination or is high-level manage-
ment becoming more conservative about making programming and

talent changes?

WAAA/Winston-Salem announced the
return of Benny Jones as Program Direc-
tor. Benny had left the station for a couple
of months and it’s good to see him back.

The Young Black Programmers Coalition
roast, toast and appreciation program for
black promotion legend Dave Clark will be
held at the Houston Hyatt Regency, but be-
cause of scheduling problems with the
hotel, the date of the event has been chang-
ed. The new date is Friday, May 13, 1983 at
8pm, and the YBPC will hold its monthly
meeting the following day at the same loca-
tion. I look forward to seeing you there.

WWDM/Sumpter, SC has not named a
PD as of this date, but air personality
Janice Bacote has been appointed Music
Director. Congratulations to her, and I
might add that it’s a pleasure speaking to
her for WWDM'’s music playlist each week
— she’s a pro.

KMJM/St. Louis has a new morning
man, John Mason. John was already in-
house doing the 10am-2pm shift.

WILD/Boston announced the promotion
of two employees. Acting PD Elroy R.C.
Smith has officially become WILD’s Pro-
gram Director, and Charles Clemmons was
named Music Director, as reported in
Street Talk last week.

WWWS/Saginaw has named David Rosas
as its new midday personality doing the
10am-2pm shift. David has been at the sta-
tion for two years. We certainly wish him
the best.

WJZZ/Detroit has undergone some
changes. Longtime Program Director Dori-
an Paster has been made the station’s
10pm-2am personality, but relinquishes his
PD position, which he had held for the last
Six years.

KDAY/Los Angeles threw the switch for
AM stereo on March 11 at 4:30am. I intend
to visit the station to get a preview of how it
sounds. I’ll let you know!

WAOK/Atlanta celebrated its 29th an-
niversary on March 15. Congratulations to
all the employees of WAOK.

WDMT/Cleveland had a big leather give-
away promotion during the months of
January and February. The station gave
away two leather coats per day for two
months. A total of 66 coats went to lucky
WDMT listeners. WDMT also has a $1500
Cash Call promotion running.

RKO General has announced that two of
its employees will receive Black Achievers
Awards. The award, which was created by
the Harlem branch of the YMCA 13 years
ago, recognizes outstanding achievement
by minority persons in managerial and pro-
fessional positions in the business commun-
ity. Barry Mayo, Program Director for
WRKS/New York, and Jennifer Massen-
burg, Traffic Director/Director Public
Services for WGMS-AM & FM/Washington,
will receive the awards. All of us here at
R&R send our most sincere congratulations
to both.

WJIMO/Cleveland air personalities Tony
Harris and Tracy Bean donated their time
to help raise funds for the Easter Seals
campaign. The two personalities appeared
at the “Cleveland Home & Flower Show.”

BROWN & DIAMOND WIN WZAK SONG SEARCH — WZAK/Cleveland recently announced
the winners of its “Song Search” promotion, held in conjunction with local record firm/distribution
arm Mirus Music. Pictured (I-r) are Mirus’s Gary Doberstyn, David Yost of Pi Keyboards and
Audio, winners Gayle Brown and Kip Diamond, WZAK PD Lynn Tolliver Jr., and Doc Remer of
Mirus Music.

We hope to have some photos of that event
soon.

WZAK/Cleveland just ended its “WZAK
Original Song Search” promotion. Accor-
ding to PD Lynn Tolliver Jr., the promotion
was a smashing success. Tolliver said, ‘“‘We
received more than 200 tapes from aspiring
area songwriters. It was a lot harder to
pick a winner than we originally thought
due to the great number of excellent en-
tries.” The music ran the gamut from
acoustic/country-oriented songs to heavy
funk. The winner will have his or her song
published and pressed as a single record by
Mirus Music of Cleveland and will be sold in
area retail stores. The winner will also
receive a Roland Juno 6 polyphonic key-
board synthesizer and a Roland Dr.
Rhythm drum machine. Tolliver said, ‘“We
introduced our winner at our second an-
niversary party Sunday March 13. This
could be the start of something big for us
and our audience.” (See accompanying
photo.)

Cable FM radio seems to be sharing its
success with black broadcasters. There’s a
new outlet in Charlottesvill, VA — CHGC
101.1 Cable FM started its Urban/Black
format January 1. The station is a 24-hour
operation, and according to Station
Manager John Brown Sr., things seem to

STATION PROFILE

WHUR “‘Progressive 96’
2600 4th Street NW
Washington, DC 20059
(202) 636-7028
OWNER: Howard University
GM: Robert N. Taylor
OM: Clint Walker
PD: Jesse Fax
MD: Oscar Fields
96.3 mHz
24,000 watts
WHUR is a unique radio station. Being a
commercial station owned by a university,
Howard is unusual enough, but WHUR's ex-
ceptional ratings success in a major
metropolitan market makes it a one-of-a-kind
operation. WHUR has been a pioneer in pro-
gramming a variety of approaches and making
it all jell, offering talk, news, music, and above
all, communication on a daily basis. The per-
sonalities have a strong grasp on relating to
the diverse facets of the Washington audi-
ence, and a loyal and responsive listening
audience is the result.

R

COLUMBIA HOSTS EW&F RADIO PARTY — Columbia Records held a listening party for Earth,
Wind & Fire at EW&F's ARC recording complex in Los Angeles, with a strong local radio turnout.
Pictured (I-r) are Columbia’s Michael Johnson, KJLH air personalities Pam Robinson and Rick
Holmes, group’'s Maurice White, and KACE's Wendy White.
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CABLE CHGC WELCOMES WINNERS — CHGC/Charlottesville, VA, a Black-formatted cable
FM outlet, sponsored a contest called “You’re The One, Black America,” awarding Gene
Chandler and Jaime Lynn records. The contest tied in with Black History Month. Pictured (I-r) are
CHGC PD T.C. Howard, air personality Elsie Scott, two winners, Station Manager John Brown
Sr., and Operations Manager Sugar Ray Richardson (foreground, on phone).

really be booming. The station’s Operations
Manager is well-known radio and concert
promoter Sugar Ray Richardson. You can
contact the station by calling (804) 971-7683.
WOL/Washington, DC has a new addition
to its air staff. Program Director Robyn
Holden announced the addition of Willie
Bacote, the “Moon Man,” as the new 7-
midnight talent. Bacote has livened up the
airwaves at places like WJLB/Detroit,
WEBB/Baltimore, and WOOK in DC.

Al Dixon Testimonial

On Friday night March 11, the com-
munity of Montgomery, AL’s radio, record,
and entertainment professionals honored
the Rev. Al Dixon, Pastor of the Anderson
Chapel Baptist Church, with a testimonial
banquet and roast. Rev. Dixon, who was
known to radio audiences for 25 years as
“Dizzy Dixon,” “Diggy Doo,” and ‘“Ugly
Al,” began his career at WJOB/Hammond,
IN in 1954. Dixon went to Montgomery to
work at WAPX (now WXVI) in 1966.

Al was the first to serve as Regional Pre-
sident for the now defunct National Asso-
ciation of Television and Radio Announcers
(NATRA) in 1970. He then campaigned for
and won the office of National President for
the organization. (NATRA was a black
organization representing black talent in
both the radio and television industries.)

All proceeds from the banquet went to the
“Helen Dixon Memorial Building Fund,” a
fund established for the purpose of building
a new church complex and named in
memory of Al's wife, who passed away on
August 26, 1982. I was just getting started in
the industry when Dixon became the Presi-
dent of NATRA, and I remember him being
extremely encouraging to me as a new
talent.

Members of the National Coordinating
Committee included people like Boo Frazier,
Joel Bonner, Roy Wood, Lucky Cordell, Joe
Medlin, George Ware, Irene Johnson Ware,
Mayor Johnny Ford, E. Rodney Jones, Joe
Lewis, Dave Clark, Joe Fisher, and Tommy
Marshall.

Associate Editor Nina Rossman and I
would like to thank all of you out there in the
broadcasting industry and the music busi-
ness for your support in making this section
of R&R so well accepted. As always, if you
have any input for us, please don’t hesitate
to get in touch with either of us.

One final note. Starting as a new report-
ing station this week is WBLS/New York,
programmed of course by Frankie Crocker.
Frankie’s new Music Director is Maye
James, whose knowledge of the industry is
unsurpassed. We are very proud to have a
station of WBLS's caliber join us as a con-
tributor to our research. Welcome aboard!

The Musi Seet

Black Radio’s Most Accurate ’
Music Information |
Adds & Hots . . . See Page 45
New & Actlve . . . See Page 60
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This Week In
Music History

DAN FORMENTO

Muddy Waters Born

MONDAY, APRIL 4 — From the Mississippi Delta,
birthplace of the blues, also came one of the fore-
fathers of contemporary music. His name: McKinley
Morganfield . . . better known as Muddy Waters.
Born April 4, 1915, and tagged “Muddy’’ when just a
boy of nine, Waters learned that if he was to make
money playing his blues, he’d have to play before
larger gatherings. And he would have to play louder.
So in 1944, Muddy Waters bought his first electric
guitar, formed a small combo with three other
players, and in so doing created the first blues/rock
band. His style directly influenced Elvis Presley,
Chuck Berry, and the early Rolling Stones.

Canned Heat Death

TUESDAY, APRIL 5 — Bob “The Bear” Hite, the
corpulent lead singer and founding member of Can-
ned Heat, died of a heart attack April 5, 1981, in
Venice, CA. Nicknamed ‘“The Bear” because of his
gargantuan size, Bob and guitarist/harmonica play-
er Al “Blind Owl”’ Wilson shared a passion for the
blues, and together formed Canned Heat in early
1966. After a sluggish debut album in ’67, the group
broke big the following year with a highly acclaimed
performance at the Monterey Festival, followed by
an international hit single, ‘‘On The Road Again,”
from their second album.

Rolling Stones Records Formed

WEDNESDAY, APRIL 6 — You know those lips, now
here’s the label! Rolling Stones Records was formed
on April 6, 1971, with the single ‘“Brown Sugar’’ and
album “Sticky Fingers” as its kickoff releases. After
years on Britain’s Decca label (London in the U.S.),
the Stones severed that often antagonistic relation-
ship in forming their own record company. Atlantic
Records would be the distributor. Decca subsequen-

tly responded by issuing endless Stones compilations.
EXTRA FACTS: Rod Stewart married Alana Hamilton, 1979 . . .
ABC Records signed Fats Domino, 1963.

Bobby Bare Born

THURSDAY, APRIL 7 — From a background of
poverty and despair, Bobby Bare was born April 7,
1935, in Ironton, Ohio, a child of the Depression. The
family farm wasn’t very productive even in the best
of times, and work was so scarce that Bobby’s sister
had to be put up for adoption. In the early 1950s, Bob-
by headed to California with $30 in his pocket, hoping
to make a name for himself singing. But the U.S.
Army had other plans for him. While in the service, a
song he’d sold to a record company for $50, ‘“All-
American Boy,” became a hit under the name Bill
Parsons. After his discharge, Bobby recorded Mel
Tillis’s ‘‘Detroit City,” and his success was assured.

It sold more than a million copies.
EXTRA FACTS: Who manager Kit Lambert died, 1981 . . .
Happy Birthday Janis lan, 1951.

Steve Howe’s Birthday

FRIDAY, APRIL 8 — Guitarist Steve Howe of Asia
was born in London on April 8, 1947. Having cut his
teeth in numerous British bands in the early ’60s,
Howe became a member of powerful supergroup
Yes, which he joined in 1971, replacing Peter Banks.
During his nine years with Yes, Howe claimed
numerous awards, including a place in Guitar Player
magazine’s “Gallery of the Great.” After Yes folded
in 1980, Howe joined with Geoff Downes, Carl
Palmer, and John Wetton to form Asia, whose
Grammy-nominated record debut was among the
best selling albums of 1982.

Music On TV

Nick Lowe guests on the
“Late Night With David Letter-
man” special scheduled for
April 1 . . . “Solid Gold" for the
week of April 1 stars Marty

Balin, the English Beat, Thel-

ma Houston, the Spinners,
and B.J. Thomas . . . “Rock 'n’
Roll Tonite” for the weekend of
April 1-3 (different times in dif-
ferent cities) features host
Todd Rundgren with guests
Cuiture Club, Ted Nugent,
the Psychedelic Furs, and Sa-
ga . . . Marty Balin and Bana-
narama are on ‘“American
Bandstand” Aprit 12 . . . Laura
Branigan is on syndicated
“Star Search” show the week
of April 2 . . . Greg Kihn hosts
an MTV special Aprit 3 called
“The Sounds Of San Francis-
co,” with performances and in-
terviews featuring the Com-
mander Cody, the Durocs, Bill
Graham, the Grateful Dead,
Jefferson Starship, Journey,
the Residents, and Carlos
Santana..

Anniversary Special airs on
NBC May 16.

DEMENTO’S PRIME TIME ON TV —
Syndicated radio personality Dr. Dem-
ento hosts a segment of the NBC
special “Prime Times," airing April 4.
Demento’s "“In The Groove’ section
highlights humorous musical video
clips.

§ YEARS AGO TODAY

© TOMMY HADGES NAMED
PD AT WCOZ/BOSTON

©® CHARLIE KENDALL NAMED
PD AT WBCN/BOSTON

® MONTE GAST BECOMES
GM AT KWST/LOS
ANGELES

© NUMBER ONE FIVE YEARS
AGO: "Night Fever” —
Bee Gees (RSO) (4th week)

©® NUMBER ONE A/C: "Can't
Smiie without You” —
Barry Manilow (Arista)
(3rd week)

© NUMBER ONE COUNTRY:
"Ready For The Good
Times To Get Better” —
Crystal Gayle (UA)

© NUMBER ONE LP: "Earth”
— Jefferson Starship
(Grunt/RCA) (2nd week)

. Motown's 25th
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CHR Wars —
Spring ‘83 Edition

Continued from Page 24

lives. Don Nordine and KKXL-FM
have been hit with some strong
competition from KYTN. Just
recently, KYTN PD J.J. Bouley
left to program KQWB-FM/
Fargo, and MD Tom Fricke is now
calling the shots. When it comes to
being early on music, KYTN has
been leading the way, and the sta-
tion has been pretty aggressive
with its promotional efforts as
well. No one should count Don
Nordine out of the picture, since
he’s been programming in this
part of the country for many
years. Also, KKXL’s CHR pro-
gramming shifted from KKXL
(AM) to the FM partway through
the last spring book, so KKXL-
FM’s 9.0 share may not be totally
reflective of the station’s efforts.

Evansville

CHR leader WKDQ is hoping to
reverse a downward trend (17.3 to
12.9), but PD Gabe Hobbs might
have his hands full, as there are
two other stations looking to be-
come the dominant CHR outlet.
First on the list is WSTO/Owensbo-
ro, KY, just across the state line.
Chris Taylor, PD of this high-
powered FM station, runs a tight
list of hits and receives outside help
from Ron White. Then there is PD
Dave Lyons at WHKC/Henderson,
KY. This station, while not as
powerful as either WKDQ or
WKHC, is running its own version
of a Hot Hits format. WKDQ’s con-
tinued musical expansion towards
a 25+ base might leave an opening
for either WSTO or WKHC to sneak
in,

Continued from Page 24

attention of listeners. With Rick
Carroll’s KMGN changing formats
to A/C, both CHRs might possibly
benefit. KKXX is heavily into TV
time and billboards, while KQXR
is doing a lot of commercial-free
music and a bumper sticker cam-
paign.

Tucson
KHYT 60 49 37 170
KRQ 8.2 59 74 5.4

Two L.A. radio alumni battle it
out in Tucson, and the victor last
time around was KHYT’s Sher-
man Cohen (formerly with
KRLA), thanks to a dramatic
turnaround. How did he do it? He
simply played the hits, built the
cume up, and converted it to
quarter hours. Over at KRQ, Guy
Zapoleon (formerly of KRTH) has
reassessed his station’s image and
music structure, dropping many
of the oldies that he once relied

upon as a format mainstay. Can
an AM station hold this kind of
lead? Time will tell.

Honolulu

KQMQ 1.8 34 81 87
KIKI 122 91 92 83
KQMQ has been steadily rising
book after book as FM penetration
increases on the island. PD Austin
Valli has his station cranking out a
high-energy presentation mixing
pure CHR and black crossovers.
Former CHR leader KIKI has
seen its dominance slip, but the
station, under veteran island PD
Kamasami Kong, boasts a long
and varied playlist. KIKI is now
offering listeners all sorts of sta-
tion apparel, including socks,
hats, T-shirts, etc., on sale at
various retail outlets, with TV ads
to back up the promotion. KIKI is
also offering a bill-paying contest.
KQMQ is offering a $20,000 cash
prize for listener identifying three
specific songs played in order.
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 314-423-4411




NEW MUSIC BREAKS THROUGH FROM CAPITOL!

DURAN DURAN

HRIO” 5555555
THE SECOND SMASH SINGLE = W BREAKERS

FROM THE NEAR-PLATINUM ALBUM Debut ¢

RIO (ST-12211)

" THOMAS DOLBY
"SHE BLINDED ME WITH SCIENCE-

FROM THE ALB
musisy THE GOLDEN AGE
bdge W OF WIRELESS...

Top Of

134/25

ON RECORDS AND HIGH QUALITY XDR
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ational Music Formats
Added This Week

N.

Satellite Music Network

George Williams (214) 343-9205

The Starstation

RONNIE MILSAP “Stranger In My House"
LINDA RONSTADT “Easy For You To Say”
PETER ALLEN "“You Haven't Heard The Last Of

Me
Country Coast-To-Coast

GENE WATSON “You're Out Doing . . ."”
WILLIE NELSON “Little Old Fashioned Karma”
MERLE HAGGARD “You Take Me For Granted’

TM Programming

Cal Casey (214) 634-8511

Stereo Rock

MEN AT WORK “Qverkill”

DURAN DURAN “Rio”

THOMAS DOLBY '"She Biinded Me With Science”
ZZ TOP “Gimme All Your Lovin’ "

IRENE CARA “Flashdance . . . What A Feeling”

™ A/C

KENNY LOGGINS “Welcome To Heartlight”
LINDA RONSTADT “Easy For You To Say”
EDDIE RABBITT “You Can't Run From Love”
RONNIE MILSAP "Stranger In My House”

TM Country

LEE GREENWOOD “1.0.U.
T.G. SHEPPARD "“Without You"

BPI

John lles (800) 426-9082

Adult Contemporary

LINDA RONSTADT “Easy For You To Say
EDDIE RABBITT “You Can’t Run From Love’

Country Living

T.G. SHEPPARD “Without You"

EDDIE RABBITT “You Can't Run From Love”
DAVID ALLAN COE “The Ride”

MICKEY GILLEY "“Fool For Your Love”
RONNIE MILSAP “Stranger In My House"
CONWAY TWITTY “We Had It All”

Peters Productions, Inc.

Debbie Welsh (619) 565-8511

Country Lovin’

VERN GOSDIN “If You're Gonna Do Me
Wrong . . ."”

GUS HARDIN “After The Last Goodbye"
TOM JONES “Touch Me . . ."

T.G. SHEPPARD “Without You"

MEL TILLIS “In The Middle Of The Night"”
JAMES & MICHAEL YOUNGER

“Somewhere Down The Line”

WILLIE NELSON & BRENDA LEE

“You're Gonna Love Yourself In The Morning”

The Great Ones

FLEETWOOD MAC "Oh Diane”
EDDIE RABBITT “You Can't Run From Love’

Concept Productions

Dick Wagner (316) 782-7754

Adult Rock

IRENE CARA “Flashdance . . . What A Feeling”
RONNIE MILSAP “Stranger In My House”

NAKED EYES “Always Something There To
Remind Me"

ROBERT ELLIS ORRALL with CARLENE CARTER
"] Couldn’'t Say No™

DURAN DURAN "Rio”

THOMAS DOLBY ‘“‘She Blinded Me With Science”

CRYSTAL GAYLE “Our Love Is On The Faultline”

JIM GLASER “You Got Me Running”

Drake-Chenault

Bob Laurence (213) 883-7400

XT-40

DURAN DURAN “Rio”
IRENE CARA ‘‘Flashdance . .
DEF LEPPARD “Photograph”
ZZ TOP “Gimme All Your Lovin' "

Contempo 300

EDDIE RABBITT “You Can’t Run From Love”

Great American Country

MICKEY GILLEY “Fool For Your Love”
VERN GOSDIN "if You're Gonna Do Me
Wrong . "

EMMYLOU HARRIS “I'm Movin’ On”

Century 21

Greg Stephens (214) 934-2121

The Z Format

ZZ TOP “Gimme All Your Lovin'

DURAN DURAN “Rio”

NAKED EYES “Always Something There To
Remind Me”

INXS “The One Thing”
IRENE CARA “Flashdance . .

Super-Country

VERN GOSDIN “If You're Gonna Do Me
Wrong . . .

CHARLY McCLAIN “Fly Into Love”

GARY MORRIS “The Love She Found In Me"

- What A Feeling”

. What A Feeling”

Tanner Musical Spectrum

Kenny Bosak (901) 320-4433
Bright Blue A/C

EDDIE RABBITT "You Can't Run From Love”
PETER ALLEN "You Haven't Heard The Last Of
Me

MICHAEL MURPHEY "“Love Affairs”

GARY PORTNOY “Theme From ‘Cheers’
LAURA BRANIGAN “Solitaire”

RONNIE MILSAP “Stranger In My House”
DEXYS MIDNIGHT RUNNERS “C’'mon Eileen”

Tanner Country

PORTER WAGONER “This Cowboy's Hat”
DAVID WILLS “Those Nights These Days’
JAMES & MICHAEL YOUNGER "“Somewhere Down

The Line”
GAIL DAVIES “Singing The Blues”
PHIL EVERLY "Who's Gonna Keep Me Warm”

Red Satin Rock

DAVID BOWIE “'Let's Dance”

DEF LEPPARD "Photograph”
Radio Arts

John Benedict (213) 841-0225

Country’s Best

CRYSTAL GAYLE “Our Love Is On The Faultline”
MICKEY GILLEY “Fool For Your Love”

The Entertainers

JULIO IGLESIAS “Amor”
MICHAEL MURPHEY “Love Affairs”

Sound 10

FLEETWOOD MAC “Oh Diane”

RONNIE MILSAP “Stranger In My House”
LAURA BRANIGAN *“Solitaire”

MEN AT WORK “Overkill”

M
Transtar

Chick Watkins (303) 578-0700
ERIC CLAPTON “I've Got A Rock N’ Roll Heart”

KC & SUNSHINE BAND (with TERI DESARIO)
“Don't Run {Come Back To Me)"”
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Quincy’s Seattle Semicentennial

Quincy Jones celebrated his 50th birthday in his hometown of Seattle with
a special concert raising money for his high school and a local college.
Artists participating included Ray Charles, Patti Austin, and James Ingram.
Jones is pictured at left with Washington Governor John Speliman.

Fun With Fonzi

RCA’s Fonzi Thornton was recently in the studio working on his debut al-
bum "’The Leader.”’ Pictured responding positively are {I-r) RCA VP Robert
Wright, Luther Vandross (who sang backup vocals), and Thornton.

Greenwood Gets Awards

NS "

SN

Sl

MCA’s Lee Greenwood was honored by his publisher, MCA Music, with
plaques commemorating the success of his LP “‘Inside Out’’ and the Kenny
Rogers-recorded Greenwood composition A Love Song.’’ Pictured {/-r)
are MCA Music’s Pat Higdon, Greenwood, and MCA Music VP Jerry Crutch-
field.

Littde Anthony Signs To PCM

Anthony Gourdine, better known as Little Anthony, has signed with PCM
Records, with a single just out and an album due shortly. Pictured (l-r) are
producer Tim O’Brien, Little Anthony, and PCM President Bob Cullen.



THESE RCA RECORDS ARE NO STRANGERS TO RADIO!

A/C |BREAKERS

Stranger In My House (RCA)
50% of our reporters on it. Rotations: Heavy 3/0, Medium 34/11, Light 30/17, |
Extra Adds 3, Total Adds 31 including GR55, WSB, 97AIA, WFYR, 556KRC, }
WCCO, KHOW, KOY, B100, V100, WHEN, WSGN, WENS, KUDL, KBOI, and
| 16 more. Debuts at number 28 on the A/C chart.
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