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NAB Board Rates
Radlo Outlook

R&R interviews six NAB Radio Board
members on the eve of the NAB conven-
tion, and finds mixed feelings about radio’s
present and future. Page 8

UPI Customizes For
Radlo News Needs

Tired of wading through wire copy? UPI's
new CustomCast system allows radio sta-
tions to be selective in culling their news
items, as Brad Woodward explains.

Page 36

WOJO Wins
important Renewal

In a precedent-setting case, a good ser-
vice record won WOJO/Chicago a license
renewal against a challenger with superior
qualifications in some areas. Plus — NRBA
calls for a joint all-radio convention combin-
ing NAB, NRBA, and RAB. Page 6
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First Winter
Arbitron Results

Los Angeles: KIIS, KROQ-FM Domin-
ate Contemporaries

Detroit: WABX, WCZY, WDRQ, WNIC-
FM, WRIF The Winners

San Diego: XTRA-FM Roars Into AOR

Lead Page 24
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People In The
News This Week

* John Conomikes Hearst Broadcasting
GM

¢ Jose Menendez Exec. VP at RCA, Don
Ellis VP/USA, Larry Gallagher VP/
Sales

e James Lack Mariner President, Bill
McCarthy WMRE GM

¢ Jim Snowden PD at KMJQ

o Chris Witting VP at WOWO

e Charley Lake WHFM PD

* Drew Bentley Ops. Mgr. at WHIO

Page 3, 32

Radlo Sales:

Room For Improvement

‘“‘Devaluation by national reps has a
much larger effect on radio’s integrity
than an overzealous local rep in Peoria
trying to cut a better deal.’”’ KAAM &
KAFM GM BIll Steding throws down the
gauntlet to reps, and he’s not the only in-
dustry notable making controversial state-
ments in Jonathan Hall's provocative look
at the national sales picture this
week. Page 38

Formulating New
Formats For The Future

Are you ready for all-Beatles radio? How
about the “Killer B's?” And John Sebas-
tian’s new format? We can't tell you what it
is, but we can tell you it's not Urban Con-
temporary. All this intrigue and more in
Street Talk this week. Page 34
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DOUBLEDAY TAKES OVER

Gould Becomes
GM At WMET

Doubleday Broadcasting as-
sumed control of WMET/Chica-
go from Metromedia this week
(44), and immediately pro-
moted General Sales Manager
Bob Gould to GM. Gary Brandt,
who had been serving as GM on
an interim basis until the take-
over, returns to his Operations
Director position at Metrome-
dia’s KRLD/Dallas.

Gould told R&R, “I'm just de-
lighted, not only tobe a GM in a
major market, but to be the GM
of a Doubleday station. They’ll

Networks Foil Attempted
Satellite Switch By RCA

Strong resistance by RKO,
ABC, CBS, and NBC forced
RCA Americom to back away
from a plan unveiled last week
to bump the nets from Satcom
I-R to Satcom I-R later this
year. “The flap has subsided for
now,” an RCA spokesman con-
firmed. “They will be on I-R.”

Apparently the dispute arose
from confusion over whether
Satcom I-R is a backup in case
another satellite fails.

The plan infuriated network
officials, who are confident
their contracts guarantee them
space on IR for the audio
digital distribution system

WQSR Sues Arbitron
Over Ascription

Key Broadcasting, licensee of
WQSR/Baltimore, has filed a
$2.1 million lawsuit against Ar-
bitron over ‘‘carelessness,
negligence, and omissions’ that
allegedly hurt the station’s
standing in the fall '82 sweep.
According to Carl Brenner, Ex-
ecutive VP of the corporation,
Arbitron mishandled slogan en-
tries through the use of its as-
cription process, which credits
stations with non-call letter
diary entries. In question are

entries that involved two station
identifiers, “FM 105 and
usumr Q-"

Brenner told R&R that when
WQSR changed calls last year

Backstreet
Moves Barbis

Up To VP

Dino Barbis has been pro-
moted to Vice President at
Backstreet Records as part of
an expansion drive by the label.
Barbis joined the company last
summer as Promotion Direc-

.am
Dino Barbis

tor, and will continue to head
that department. However,
Backstreet President Danny
Bramson told R&R that Barbis
will take on an expanded role in
all label activities.

BARBIS/See Page 32

(from WKTK), ‘“We thought
that the geographic proximity
of Washington and Baltimore
might lead to confusion between
ourselves and Washington sta-
tions Q107 (WRQX) and FM105
(WAVA). Last August we wrote
to the powers at Arbitron, in-
cluding (VP/Station Relations)
Mike Membrado in New York
and (policies and procedures
executive) Lynn Turner in

WQSR/See Page 32

(ADDS) they are sharing. And
the timing unnerved officials of
ABC, CBS, and NBC. All three
will make a major push at the
NAB Convention to persuade af-
filiates to sign up for satellite
earth stations.

“Everybody was scream-
ing,” said one VP. “We gave
them a cold, hard, firm no.”
ABC VP/Planning, Finance &
Satellite Development Bill Batt-
ison told R&R, “We intend to
make sure that our supplier,
RCA, sticks to the contract.”
Another network official com-
plained, “We don’t know any-
thing about this satellite’s de-
sign, power, or footprint.” He
said the change would ‘trade
one set of problems for
another.”

The several dozen stations al-
ready on the ADDS system now
use Satcom I. Under the RCA
contract, they’ll switch to I-R in

SATELLITE/See Page 32

provide the support we’re look-
ing for to win big here.” The
new position marks Gould’s
first GM post; he had been
GSM since September 1981 after
serving as Director of Sales for
the Enterprise Radio network.

Gould added that Kevin Dris-
coll will join WMET as GSM
from crosstown WMAQ, and
former KWK-AM & FM/St.
Louis MD John McCrae will be
WMET’s new Music Director.
No PD replacement has been
named for Trip Reeb, who left
to return to WCMF/Rochester
as PD (R&R 3-25), but Double-
day consultant Bob Hattrik will
be based at the station until the
position is filled.
Morgan Set
To Program
WKQX

WOMC/Detroit PD Chuck
Morgan has been named to suc-
ceed Randy Lane as Program
Manager of WKQX/Chicago.
Last week (R&R 4-1) Lane an-
nounced his resignation at the
NBC station to join WABB-AM
& FM/Mobile as VP/GM.

Commenting on Morgan’s
hiring, WKQX VP/GM Jim
Smith told R&R, “Even though
Chuck’s current station is A/C,
we fully intend to stay with our
hybrid-CHR format. He has a
full understanding of what we
are doing, and that was one of
the reasons he got the job. His
track record shows a string of
hits in Tampa, New York, and
now Detroit. In each place he
has bettered the station’s per-
formance.”

WOMC VP/GM Elaine Baker
commented on Chuck’s depart-
ure. “Chuck and I had some

MORGAN/See Page 32

KHJ Drops Country Format

Hamilton Now Operations Manager;
Scarry New PD

After months of repeated de-

in the contemporary area, I

both to the market and the

country. We should have it

ready to go in 46 weeks.”
Scarry echoed Hamilton's

nials that it would do so, KHJ/ can’t say yet. I can say that statement, telling R&R, “It’s

Los Angeles dropped its Coun-
try format Friday (4-1), return-
ing to a contemporary sound.
As part of the change, KRTH/
Los Angeles PD Bob Hamilton
was named Operations Manag-
er for both KHJ & KRTH, and
KRTH Production Director
Rick Scarry became KHJ'’s new
PD. Former KHJ PD Lon Hel-
ton and Assistant PD/MD Gary
Greenberg exited the station.

“The Boss Is Back?”

Using the promotional slogan
“The Boss Is Back,” KHJ
abruptly began playing Top 40
oldies out of the noon newscast
on April Fool’'s Day, leading
many listeners to believe the
Country station was playing a
joke. However, it was no joke,
although Oldies is apparently
not the format to which KHJ
will eventually convert. Hamil-
ton explained: “It won't be Old-
ies, but it will be contemporary
. . . just which specific direction

KH.J’s new sound will be unique

KHJ/See Page 32

NEW FACES AT KHJ — KHJ's format shift away from Country involv-
ed (I-r) new moming man “Sweet” Dick Whittington, PD Rick Scarry,
VP/GM Allan Chiowitz, and Operations Manager Bob Hamilton.

McGinley Shifts To Cap Cities’ WKHX

Former WKBW/Buffalo PD
Neil McGinley will become PD
of sister Cap Cities station
WKHX/Atlanta Monday (4-11).
McGinley replaces Ted Stecker,
who is opening his own consult-
ancy (R&R 3-25). McGinley's

move to Atlanta reunites him
with WKHX GM Norm §“%-utt,
the two having previous
ed together at WKBW.
Schrutt told R&R,
ways nice to have |
WKHX/S¢
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We're WESTWOOD ONE — America’s number one producer and distributor of nationally sponsored radio programs,
concerts and specials. Our 27 series air on more than 3,000 of the nation’s finest radio stations, encompassing every major
format — programs like LIVE FROM GILLEY’S, OFF THE RECORD with Mary Turner, THE PLAYBOY ADVISOR, DR.
DEMENTO, IN CONCERT, SPECIAL EDITION with Sid McCoy, THE ROCK ALBUM COUNTDOWN and EARTH NEWS, plus
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Hearst Ups Conomzikes To VPIGM

Longtime Hearst Broadcasting executive
John Conomikes has been promoted from
GM/TV Operations to GM/Broadcasting
Group. Conomikes was also elected VP of
the Hearst Corporation.

Long Adds VP
Stripes At WIR

James Long adds the title of Vice Presi-
dent to his Station Manager & Director of
Sales position at WJR/Detroit, a post he’s
held for the past three years. Long is a
19-year veteran at WJR.

Commenting on his promotion, Long told
R&R, “It’s rather dull copy. I'm not one
who has scooted around the country, work-
ing here and there. I've been with the sta-
tion since 1964; always in sales. However, I
am very pleased and excited to take on the
additional responsibilities.” Long also said
he foresaw no immediate changes at WJR.
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Conomikes, who succeeds 15-year
Broadcasting GM Franklin Snyder, will
now supervise Hearst’s seven radio pro-
perties as well as its five TV stations.
Snyder will continue as a corporate VP
through the end of this year, when he will
retire from active management.

Conomikes joined Hearst in 1959 as an
account executive at WTAE-TV/Pitts-
burgh, and has been GM of the Group’s TV
operations and Snyder’s deputy since 1981.
He told R&R, “I'm very happy to assume
the new responsibilities. After 25 years
here, this represents the normal progres-
sion within Hearst, and I will be working
directly with (President/CEO) Frank Ben-
nack Jr. This certainly fits in with my per-
sonal long-range goals.” Conomikes added
that he does not plan to appoint a new TV
operations GM or Broadcast Group deputy
in the immediate future.

McCARTHY NEW WMRE GM

Lack Mariner’s New President

Mariner Broadcasting has established a
new corporate structure, headed by new
President James Lack, and has relocated
from Cincinnati to Boston. The moves
come as a result of the impending sales of
three of Mariner’s four radio stations,
KBEQ/Kansas City; WSKS/Hamilton,
OH; and former flagship WLW/Cincinnati.

In addition to the appointment of Lack, a
former mutual fund executive and finan-
cial consultant to radio groups, Mariner
announced a new GM for its last radio
holding, WMRE/Boston (formerly WITS).
WMRE Operations Manager/PD Bill Mc-
Carthy has been promoted to the GM posi-
tion, replacing the exiting Frank Tenore.

Lack commented, ‘‘My first priority is to
help make WMRE a highly profitable

Snowden Promoted
To PD At KMJQ

Jim Snowden, morning man at KMJQ/
Houston, has been appointed to the long-
vacant PD position at the Urban Contempo-
rary station. Smowden will continue his
morning shift as well as programming the
station.

Monte Lang, Presi-
dent of the Amaturo
Group’s Radio Divi-
sion, commented,
“Jim is a unique crea-
tive talent. He has
made significant con-
tributions to KMJQ's

Jim Snowden continued growth over
the past two years. I am confident that
under his leadership we will achieve all of
our programming goals. I take personal joy
in promoting Jim to this important position
in our group.”

Snowden previously programmed WHFM/
Rochester, and worked as an air personali-
ty at 'WKBW/Buffalo, WBBF/Rochester,
and WBLZ & WCIN/Cincinnati, among
others.

RCA Installs New Management Team

Menendez Exec. VP; Ellis New Domestic VP;
Gallagher Heads Sales

RCA Records restructured its senior
management organization last week, with
Jose Menendez moving to the new position
of Division Exec. VP/Operations and Don
Ellis returning to the U.S. as Division
VP/RCA Records, USA & Canada.
Menendez transferred to RCA Records in
January 1982 as VP/Staff Operations &
Finance after several years in key ex-
ecutive positions with RCA’s Hertz and
CIT divisions. In his new position, he will
oversee all domestic and international

Bentley Named
Operations Manager
At WHIO

Drew Bentley, who resigned last week as
PD of KFMW & KWLO/Waterloo, has been
named to the newly-created position of
Operations Manager at A/C-formatted
WHI0/Dayton.

WHIO-AM & FM VP/GM Ron Kempff
told R&R, “Drew will be responsible for
the sound of the station from the technical
aspects, through programming, music,
and news. I talked with a lot of people, and
Drew stood out among the crowd as the
most energetic, knowledgeable program-
mer/businessman I could find. We're
delighted to have him.”” PD Judy Kelly will
stay on and report to Bentley.

Concerning his new position, Bentley
said, “While this is a bit different than

BENTLEY/See Page 32

operations functions, and he is additionally
taking on an acting VP/International title.

Ellis, who had been RCA UK Managing
Director for 2% years, replaces Jack
Craigo, who left to join Chrysalis as Presi-

1w
’

Jose Menendez
dent (R&R 3-18). He
will supervise A&R,
marketing, and pro-
motion, but Craigo’s
former sales respon-
sibilities go to newly-
promoted Division
VP/Sales Larry Gal-
lagher, who had been
VP/Branch Market-
ing. Ellis and Galla- 4
gher report to Larry Gallagher
Menendez, as do VP/Operations Services
John Mangini, VP/Strategic Planning
Tom Mclntyre, and VP/Direct Marketing
Robert Gordon.

RCA Records President Bob Summer, to

RCA/See Page 32

Don Ellis

operation and to create a financial struc-
ture that will permit the company to take
advantage of future acquisition oppor-
tunities.”” McCarthy added, ““I believe that
with appropriate on-air and operational
refinements, WMRE can become one of
Boston’s finest radio properties. My com-
mitment is to see that WMRE reaches its
full potential.”

Lake Makes Radio
Return At WHFM

Radio veteran Charley Lake, a former
National Promotion Director for Warner
Brothers Records, has returned to broad-
casting as Program Director for Rust
Communications’ WHFM/Rochester. He
will replace Kelly McCann, PD for the last
two years.

Lake, who had most recently been in-
volved in a number of promotion enter-
prises, told R&R, ‘“There’s no way to ex-
press in just a few
words what this op-
portunity means to
me at this particular
time. Although I
wouldn’t trade my
four years’ ex-
perience in the music
business for any-
thing, I'm returning
to my first love, ra- -
dio. I'm truly excited Charley Lake
about this chance to work at such a great
station, and I forecast continued growth for
WHFM.”

WHFM VP/GM Larry Conti com-
mented, “Kelly has done a fine job for us,
and under the circumstances, I'm sorry to
see him go. Charley has an excellent
background in programming and in the
music business, so I'm looking forward to
working with him. I'm sure Charley will be
able to continue our upward growth.” Mc-
Cann will stay on through the transition,
which will occur around May 1.

During Lake’s programming career, he
served as National PD for Charter Broad-
casting and PD at WPEZ/Pittsburgh,
among other notable positions.

Witting Elevated
To VP At WOWO

WOWO/Ft. Wayne Program Manager
Chris Witting Jr. has been promoted to
VP/Station Operations. Witting will retain
his programming responsibilities while he
takes on operations management and pro-
motional duties.

WOWO Executive VP/GM Bill Latz
stated, “Chris Witting’s new title reflects
the additional responsibilities he now has
at WOWO in the
areas of program-
ming, promotion,
daily station opera-
tions, and his role
within (station
owner) Price Com-
munications as we
continue to grow and
expand. Chris is an
exceptional individu-
al with multiple tal-  Chris Witting
ents. In his first year at WOWO, he achiev-
ed tremendous ratings success, and he has
been responsible for major promotional
and programming efforts.”

Before joining WOWO in 1981, Witting
worked at WBZ/Boston as Executive Pro-
ducer and Production Director. He told
R&R, “I'm very happy to receive this new
appointment, as Price Communications is
really an exciting company to be part of. I
truly enjoy working with Bill Latz and
(President) Bob Price, and I appreciate
this new challenge.”
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uts you“On A Country |
gmth{ge Arnold?

Nobody knows country music better  to-coast audience of urban cowboys for
than Lee Arnold. And now, Mutual’s got advertisers.
him “On A Country Road” — the innova- Produced for Mutual by Broadcast
tive, new radio music magazine with a fresh  International, a division of Osmong
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porary country audience. That mzans the answeri
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WHEN YOUR RATINGS
ARE DOWN

WE KEEP YOUR
SALES UP

A big drop in ratings is the nightmare
of every station manager. It’s also the acid test
for every rep firm.

Anybody can sell top rated stations.

But not everybody can do what must
be done when your ratings are down sharply.

Schedules must be saved. Rates must
be maintained. And agencies must be resold.

That’s when Masla Radio is at its
fighting best.

We buy you the extra time to get your
station back on its feet.

That’s why Masla Radio means more
business for major stations in key national and
regional markets.

MASLA RADIO

We'll never be too big not to be hungry.

VISIT OUR NAB HOSPITALITY SUITE AT THE LAS VEGAS HILTON
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NRBA Asks RAB, NAB
For Unified

Radio Convention

NRBA President Sis Kaplan sent a let-
ter this week to NAB President Eddie
Fritts and RAB President Miles David
suggesting that the three groups get
together to discuss ‘“a single, all-
industry radio meeting.”” Kaplan said
her suggestion was prompted by reports
that the other two groups are discussing
a merger of NAB’s summer program-
ming conference and RAB’s winter sales
meeting.

Said Kaplan, “NRBA is willing to en-
ter into a discussion to explore the prac-
ticality of establishing a single NAB-
RAB-NRBA annual radio meeting.”
Even though all three associations spon-
sor successful events each year, said
Kaplan, ‘there might be some merit to
the radio industry in one combined
meeting.” She offered to meet with
Fritts and David to discuss the idea ‘‘at
any time and place that is mutually ac-
ceptable.”

And, lest her remarks be misinter-
preted, Kaplan added, ““This is in no way
to be construed as a suggestion for a
merger of the organizations.”

Three Groups Seek Reversal
Of KHQ Contempt Citation

Three national associations have come to
the aid of KHQ/Spokane, which was found
in contempt of court and fined $2000 last
year for airing tapes used as evidence in a
sensational trial. The tapes, supplied to
KHQ by the prosecutor, had been played in
open court and were widely reported in
local publications.

The NAB, RTNDA, and the Reporters
Committee for Freedom of the Press have
asked the Washington State Supreme Court
to overturn the citation. They claim the
lower court’s action amounts to improper
prior restraint.

In its filing, NAB pointed out that the U.S.
Supreme Court has always held it to be un-
constitutional to impose criminal penalties
for the publication of lawfully obtained ma-
terials.

Clear Channels To Get

More Daytimers

Last week the FCC affirmed its 1982 deci-
sion to resume assigning new daytime-only
stations to the 25 Class I-A clear channels.
The decision had been challenged on pro-
cedural grounds.

No daytimers were placed on clears for
several years because the Commission
didn’t want to cause problems for potential
new fulltime stations on those same chan-
nels. But now, since fulltimers can only be
located outside the I-A station’s nighttime
skywave contour, the FCC believes it can
safely assign daytimers much closer to the
primary outlet without creating problems.

NBN Shut Out As Six Nets

Elected To NAB Radio Board

NAB's radio members have chosen CBS,
NBC, ABC, RKO, Mutual, and Sheridan for
the six network seats on the association’s
Radio Board. For the first time this year,
there were more networks than seats avail-
able. The National Black Network, which
came in last in the balloting, failed to win a
seat. The winners will serve two-year terms

beginning in June.

Radio Left Out As FCC

Okays Lotteries

As expected, the FCC last week excluded
radio when it adopted rules for awarding
new licenses by lottery. The Commission
regards radio as a mature service that
doesn’t need lotteries to speed processing.
Primarily, the FCC hopes lotteries will help
clear out a backlog of thousands of low-
power TV (LPTV) applications by ending
the need for lengthy and costly comparative
hearings

Minority-controlled firms will get a two-
to-one preference in lotteries, as will those
who control no other mass media outlets. A
smaller preference of 1%-to-one goes to
those who control three or fewer mass
media outlets. Applicants may qualify for
both types of preferences.

Petitions to deny will only be permitted
after the lotteries, and only against the win-
ners. If possible, such cases will be resolved
with “paper hearings” rather than oral
testimony. If a winner is found unqualified,
a new licensee will be chosen from the
original pool of applicants.

Other Key Developments:

o The FCC this week planned to vote on a
proposal that would throw FM subcarriers
open to a wide array of new uses, and allow
each station to use a second subcarrier.

« Inside word at the FCC is that a vote on
FM drop-ins (Docket 80-90) could come as
early as April 14, but most likely no later
than early May.

WKAT FIGHTS WSAI

R&R/Friday, April 8, 1883

WIOO BEATS CHALLENGE

Public Service Programming
Pays Off In Renewal For WOJO

Praising WOJO/Evanston, IL for ‘“a pronounced and abiding public
spirited commitment,” the FCC Review Board this week renewed the
Chicago market station’s license, throwing out a challenge by Genesis

Broadcasting.

WOJO’s victory shows clearly how in-
cumbent broadcasters now enjoy more
security since a federal court ruled last
year (Cowles Broadcasting, Inc.) that sta-
tions with superior past programming
deserve ‘“renewal expectancy” in com-
parative renewals.

The Review Board was impressed that
WOJO had devoted 21% of its airtime to
non-entertainment programming, in-
cluding Spanish language shows, PSAs,
news, public affairs, and high school sports.
The board gave WOJO additional credit for
having a Spanish format that serves the
public interest better than the rock and jazz
proposed by Genesis.

On a comparative basis, Genesis was
found better qualified in two areas. It pro-
posed 100% integration of its owners in
management, and has no other media in-
terests. Only 55.6% of WOJO'’s owners are
involved in management, and they owned
an AM in Evanston when Genesis first filed
its challenge.

But the Review Board made WOJO the
winner, saying the Cowles court decision re-
quires that “a substantial record, sound,
favorable, and substantially above a level of
mediocre service which might just
minimally warrant renewal, gives rise to a
renewal expectancy which in turn warrants
a preference in comparative renewal pro-
ceedings.”

Under those conditions the board con-
cluded that the integration and ownership
diversity credits given to Genesis ‘“are not

sufficient to outweigh WOJO's preferences
for past and proposed programming ser-

vice.
WIOO Fights Back

In another comparative renewal case, the
Commission voted in a closed session last
week to instruct its staff to draw up a draft
decision renewing the license of WI00/Car-
lisle, PA.

In 1979 WIOO won a law judge’s initial
decision, only to see the victory overturned
by the full Commission last July. At the
time, WIOO's renewal was denied and the
license awarded to Carlisle Broadcasting.
The Commission said WIOO wasn’t
qualified to remain a licensee because
owner Harold Swidler used improper tac-
tics to thwart an FM competitor a decade
ago, and failed to conduct ascertainment in-
terviews in person.

But last November the Commission
changed its mind, finding WIOO fit to hold a
license. That once again pitted the station
against Carlisle Broadcasting in a com-
parative battle. Last week’s decision settled
that contest in WIOO’s favor — but the
Commission reserved the right to change
its mind before finalizing the action.

“We're very happy,” said WIOO Opera-
tions Director Ben Barber, who hopes the
matter is now resolved. Barber said
negative local publicity about the dispute
has been ‘‘very damaging” in terms of staff
recruitment and maintaining advertiser
confidence.

Government Silence Irks Cuban Task Force

The All-Industry Cuban Interference Task Force last week express-
ed irritation that neither the State Department nor the FCC has yet
responded to an options paper it submitted more than three months ago.

The paper concluded that only -a
negotiated agreement between the U.S. and
Cuba can resolve mounting AM in-
terference problems. To bring Cuba to the
bargaining table, the task force suggested
letting American stations broadcast into
Cuba with unlimited power.

Voicing frustration at the lack of response
last week, task force Chairman Cullie Tar-
leton, Jefferson Pilot Executive VP/Radio,
said, “We’ve done what was asked of us by
our government.” Meetings with State
Department and FCC officials late last

week raised hopes that responses of some
kind would be forthcoming soon.
Cuba Adds 45 Stations

Recent monitoring indicates Cuba now
has 135 AMs on the air, up from 80 to 90 two
years ago. Task force member Matt Liebo-
witz, counsel to the South Florida Broad-
casters Association, speculated Cuba may
be building towards a previously stated
goal of 188 stations.

In addition to Tarleton and Liebowitz,
task force members include attorney Vince
Pepper, Pepper & Corazzini; Herb Levin,

Mutual Creating National
FM Subcarrier Network

Mutual announced this week that it intends to lease FM subcarriers
all over the country and connect them with its satellite system, forming
a national private communications network. Mutual will begin soliciting
options on specific subcarriers at next week’s NAB Convention, with
preference going to Mutual affiliates, which are already equipped with

satellite earth stations.

The first user of the new system is ex-
pected to be Mutual’s parent corporation,
Amway, which could use the subcarriers to
communicate with its far-flung sales force.
Mutual, claiming a significant revenue
potential, says other uses will be private
voice or data networks for various clients.
Mutual President/CEO Marty Rubenstein
said, “Mutual expects to generate half of its
revenue from non-broadcast sources by
1990.”

A key to Mutual’s plan is this week’s ex-
pected FCC approval of a plan authorizing
the use of FM subcarriers for virtually any
purpose. They are now restricted to “broad-
cast-like’’ programming, such as
background music services. The proposal
would let each station use a second subcar-
rier, permit noncommercial FMs for the
first time to lease their subcarriers for pro-
fit, and permit stations to begin using sub-
carriers without advance FCC permission.

WSUA/Miami Beach; John Dille, Feder-
ated Media, Elkhart, IN; James Champlin,
WBLI/Patchoque, NY; Jim Eddens, VP/
GM, WOW/Omaha; and NRBA Executive
VP Abe Voron.
Channel Neighbor
Says ‘No’ To WKAT

Meanwhile, the Cuban interference pro-
blem has created a conflict between
WKAT/Miami Beach and WSAI/Cincinna-
ti, which both broadcast on 1360 kHz.
Plagued by signals from a 10kw Cuban sta-
tion, WKAT has asked the FCC for permis-
sion to boost nighttime power from 1kw to
2.3kw, even though it would cause in-
terference to WSAI.

WSAI has refused to accept the in-
terference voluntarily, and the FCC staff
has twice turned down WKAT'’s application
because of the conflict. This week WKAT
appealed its case to the full Commission.

WKAT attorney Bob Healy of the
Washington firm Gordon & Healy told R&R,
“An individual licensee shouldn’t have to be
a jamming device. This should be address-
ed as a national problem.”

‘But WSAI told the Commission it would
lose 1150 square miles of nighttime
coverage, and claims WKAT's plea is based
soley “on its naked, private economic in-
terests.” It added, “WKAT has not shown
why the area and population that would
receive its service at night, as a result of its
power increase, is more in need of that ser-
vice than the residents of the extensive area
that would lose service from WSAL"”

WSALI has also alleged that rules against
“ex parte” contacts in restricted pro-
ceedings may have been violated when a
Florida Congressman contacted FCC
Chairman Mark Fowler’s office on WKAT’s
behalf.



2
:
g
g
1
8
5,
3
=

THE KING BISCUIT FLOWER HOUR IS PRODUCED BY DIR BROADCASIING




Page 8

NAB Board Outlines Radio Concerns

s thousands of NAB members gather in Las Vegas for the associa-

tion’s annual convention, R&R presents interviews with a half |

dozen members of the 31-member Radio Board of Directors. We
spoke with those who hold leadership positions, as well as those who don't.
And we sought the views of a pair of newly-elected directors, who won’t

actually assume office until June.

What emerges is a picture of unified support for basic NAB goals,
such as achieving radio deregulation and full First Amendment rights.
There’s also satisfaction with — even admiration for — the leadership of

new NAB President Eddie Fritts.

But there seems to be a more divided view on the impact of compe-
tition and new technologies. Undoubtedly reflecting a split in the indus-
try as a whole, some board members fear increasing competition for ad-
vertising dollars, while others view new technologies as opportunities for

broadcasters, rather than threats.

Bill Stakelin,
Executive VP,
Bluegrass Broadcasting

Chairman Gives Fritts High Marks

Bill Stakelin, who steps down as Joint
Board Chairman of NAB in June, asserts the
association is ‘‘as healthy, vibrant, and ag-
gressive as it has ever been.” But he tacks on
the warning that NAB “is only as strong as
its most vital asset, which is its member-
ship. Too often people sit back and think the
paid staff or that thing called NAB up in
Washington should be doing the job for
them.”

And he volunteers, “I take it personally
sometimes when I hear criticisms that NAB
is run by the big net-
works, operators, and
chains, and is domi-
nated by television.
I find that to be abso-
lutely untrue. And
there’s no validity at
all to the charge that
radio takes a back
seat at NAB, which is
a bullet that’s often
been thrown at us by
some people.”

Assessing NAB President Eddie Fritts’s
first six months in office, Stakelin says,
“I'm very impressed, not only with the way
he’s handled himself, but what he’s been
able to accomplish, the doors he’s been able
to open, the circles he’s been able to travel
in during the very short time he’s been on
the job.”

NAB'’s top radio priority is getting Con-
gress to approve deregulation, in the Chair-
man’s view. At this “crucial’’ time, he says,
“The question is no longer whether to de-
regulate but at what price.”

Stakelin is convinced broadcasters fier-
cely oppose spectrum fees, which he says
could total $160 million a year. And he gives
a veiled warning to NRBA, which supports
a modest fee in return for total deregulation
and longterm license leases: ““I would urge
anyone who's involved in that process to use
intelligent caution and not throw the baby
out with the bathwater.”

Staklin seems less concerned about new
technologies than some NAB board mem-
bers. “It doesn’t worry me,’”’ he admits.
“Qur interest is that we don’t get shut out. I
think the good operators are looking at
cable and other things to find ways to use
them to their advantage. I think they’re

2

Bill Stakelin

looking at it as opportunities, not as some-
thing that’s scaring them to death.”

Tom Young,

President, KVON
& KVYN/Napa, CA

Signal Glut Hurting Public Service

Tom Young, just elected to represent
broadcasters in Northern California and
Alaska, joins the NAB Radio Board for the
first time in June. Asked to identify the
radio industry’s most pressing concern
today, Young replies, “There’s no question
but that it’s the proliferation of signals.”

Recently, Young relates, ‘‘I realized
when I went into radio in 1950 there were
some 2700 radio stations and now there are
9000 — three times as many. At the same
time there are only about 1776 daily news-
papers in the United States. Somewhere you
kind of wonder if there’s a saturation
point.”

Young acknowledges
the Reagan adminis-
tration pro-competi-
tion stance and con-
fesses, ‘“I'm sure
every guy who runs a
restaurant or a gas
station on the corner
would like to legis-
late against having
more gas stations
and more restau- Tom Young
rants.’’ But he fears too much compe-
tition will hurt, rather than help, listeners.

As audiences and ad revenues are spread
thinner among more stations, Young pre-
dicts news and community affairs pro-
gramming will get cut, especially ‘‘if you're
just fighting to make the payroll.”

He adds, ““I don’t think the advertising
dollars are going to keep on stretching.
Somebody’s going to suffer and I'm afraid
it’s the public. In my market you can go
across your radio dial and pick up 55 very
nice radio signals. Is there really a need for
56, 57 or 587"

Charlie

Jones,

VP/GM,
WSRZ/

Sarasota, FL

Charlie Jones

HELP is on its way!

index

research

A message for “‘dehydrating’’ AM stations .

AM FUTURES ™ will help improve your ratings and YOUR PROFITS!
For a preview presentation, call toll-free: 1-800-528-6082.
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NAB'’s First Radio VP Returns

After a five-year absence, Charlie Jones
is returning to NAB. Before leaving in 1978,
Jones served for six years as NAB's first
Radio Vice President. Then he briefly
headed up O’Connor Creative Services
(where he produced Ronald Reagan’s radio
program) before joining Cosmos Broad-
casting, for whom he bought and now runs
WSRZ.

“Now that we have this station in such
fine shape, I have the time to begin contri-
buting to the industry,” Jones says in ex-
plaining his NAB comeback. ‘I have a lot to
offer the industry, I think, because of my
experience and background. I think we all
have to put back in; we can’t just take out.
And it’s really that simple. There isn’t any
complicated motive other than that.”

By mid-June, Jones says he’ll decide
whether to seek the Radio Board Vice
Chairmanship, as several board members
are urging him to do. “I'm considering it,
but I don’t think I’'m going to,” says Jones,
who has sent a letter to all board members
seeking their “input and advice.”

And he adds, ‘“‘Apparently the current
board members and those who are newly
elected are a group of very deep-thinking,
serious broadcasters, and the frivolity that
sometimes used to domiante the NAB
Board has been replaced by seriousness,
which is good for the industry. The board
needed that.”

While identifying Radio Marti and
deregulation as key issues, Jones says he
won't have a better handle on current NAB
concerns ‘‘until I've had a chance to meet
with the board and see what they’re up
against.”

Marty Beck,

President, Beck-Ross

Communications
Competition Overkill Worries
Radio Chairman

“When 35 to 40% of the guys who own
radio stations didn't make any money last
year — and some of them lost pretty badly
— we don’t need more stations,” says NAB
Radio Board Chairman Marty Beck.

Beck opposes Doc-
ket 8090, which would
create hundreds of
FM drop-ins, and is
irritated by the FCC’s
lack of concern for
the industry’s bottom
line. ‘“Dammit, it is
their business,’” he in-
sists. ““It’ll be their
business when 40% of
the radio frequencies Marty Beck
in the United States go begging.” He favors
opening up more stations for minority
ownership, ‘“but not at the cost of every-
body losing money.”

So far unopposed in his bid for Radio
Chairman in June’s board elections, Beck
also worries about new technologies. ‘“Low-
power television is a tremendous stab to
radio. It's like everybody says cable and
radio aren't the least bit competitive. But I
own a lot of radio stations and the cable
boys are out there selling my clients at
rates that are lower than mine!”’

Top NAB priorities must be First Amend-
ment freedoms and legislative deregula-
tion, Beck believes. ‘‘Chairman Fowler is a
wonderful guy and he's been very good for
us, but he’s fixed on obtaining a spectrum
fee. And we're dead against it. I see no
reason at all for us to underwrite the cost of
public radio and television.”

Beck seems satisfied with NAB's leader-
ship on the issues that concern him. I think
NAB has never been healthier. We’ve had a

truly remarkable takeover by Eddie Fritts.
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All the concern and the so-called politicizing
everyone was accused of has long dis-
appeared. And he has endeared himself to
our industry very quickly.”

Ted Snider, President,
KARN/Little Rock

News/Talk Owner Seeks
Vice Chairmanship

Ted Snider has just been reelected to the
Radio Board, and is waging an active cam-
paign to become Vice Chairman, Like Bill
Stakelin and Marty Beck, Snider speaks
highly of NAB’s new President.

“I think Eddie
Fritts is a very capable
person. He’s a broad-
caster who has come
up through the tren-
ches. He knows almost
intuitively what’s
important to broad-
casters, how they feel.
I think it’s impor-
tant to have a broad-
caster as head of the
organization.”

Asked to identify his priorities, Snider
responds, “Getting full First Amendment
rights, I think, is probably right at the top.
Other than that, getting a deregulation bill
through the House is crucial. We've gotten a
lot of deregulation out of the FCC, but it
hasn’t been codified; it can be taken away.”

Radio has been hurt by the recession, ac-
cording to Snider. “But it’s strong enough to
survive. I think we’re not as bad off as a lot
of other industries.”

And he predicts a mixed impact from new
technologies. “In some cases it will hurt.
But radio is resilient. I've seen it go through
a lot of threats. I remember when television
came along and people started referring to
AM as OM — obsolete medium. And it found
another niche.

“I think along with the problems there
are also increased opportunities. And inno-
vative broadcasters, being the creative
group they are, will find ways to use that
technology to their advantage. Most broad-
casters I know are optimistic about the new
opportunities. They're looking at such
things as cable radio, increased use of sub-
carriers — AM and FM — and even asso-
ciated industries like cellular radio and low-
power TV.”

Ted Snider

Bev Brown, Owner,
KGAS/Carthage, TX

Lobbying Is Daytimer’s Top Concern
Bev Brown earned the seat he’ll assume
this summer on NAB’s Radio Board by
defeating incumbent Dick Osburn, co-
owner of the Osburn/Reynolds Group. He
won, Brown believes, due to his high visi-
bility last year as President of the Texas
Association of Broadcasters, and the con-
trast of his status as a station manager with
Osburn’s rule as an absentee group owner.

“I think the number one priority of NAB
is lobbying and Congressional and FCC
relations,” Brown explains. “If we’re going
to turn into a member service organization
and let lobbying go, we’re going to be back
into problems on the Hill. There’s nobody
else to do the lobbying for us.”

A daytimer opera-
tor himself, Brown is
eager to see operating
hours extended. ““Vir-
tually every segment
of the industry, ex-
cept daytimers and
clear channels, have
been able to upgrade
their facilities since
I've been in the in-
dustry these 27 years.

Bev Brown

The clear channel people haven’t needed to,
and daytimers haven’t been allowed to. I
think most broadcasters want the
daytimers to get a better break, but not at
the expense of a fulltimer.”
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_THE PERFECT SCORE FROM E/P/A

CULTURE CLUB “Time (Clock of the Heart)”

FIRST WEEK OUT 80 ADDS! W
MOST ADDED A/C!

SAGA “Wind Him Up”

WBEN-FM add 39 WABXon  KZFM 20-18 Wwuxa 19-177 - KQIZ-FM add

WPHD 26-24 KFl add WDCG add WVIC 15-14 WFLB add
WCAU-FM 39-35 KlQQ on WOK/38-30  Z104 deb 29 WYKS deb 30

KEGL 37 KMJK on  KITY 33-26 K107 add 39 WBWB add

WLS-FM add K104 add WSEZ add KBBK add KCDQ 40-37

WGCL deb 27 WKEEadd WKDD 30-23 WOMP-FM 40-34 E
WLOL-FM 40-36 WSSX7-6 WZZRdeb38 WZYQ deb 39 ? &W

LOU RAWLS “Wind Beneath My Wings”

WXKS-FM add WLAN-FM add KRGV 23-19 WTSN add

WCAU-FM 38-33 WHFM add WTIX 33-28 WKHI add

Y100 on WCSC add KITY 38-30  WQLT deb 36

KAMZ 24-20 WGCL on KTFM 28 WBWB 35-27 2
94TYX deb 38 WHYT on KROK 25 KTRS add @
KFlon WJDX 25-20 KlIK add 22  KKAZadd 29

KlQQon Y103 21-18 KGGI 25 KBIM deb 36

EDDY GRANT “Electric Avenue”

CHR
SIGNIFICANT ACTION

KMJK 7-1 WwD0Q 30-27 WJBQadd WKFM
WCAU-FM deb40 WNVZ39-26 KCBN 37-31 WKRZ-FM
WLOL-FM add KSKD add . WXKS-FM  KENI

WFLY add KYYX38-23  WPHD KCDQ Rtz
K104 add WGUY add  CKGM
KITE 29-25 OK 100 add WABX

CARL WILSON “What You Do To Me”

WTNY  KFSB

WBEN-FM WHB  WHBY KUGN WCHV  KRLC One Of The
KIQQ WCCO WHBC KKUA WDEF  KRNO MOST ADDED
KYUU KGW  KMBZ KUDO WGSV  KRKK

Q106 B-100 KUDL WAYV  KRLB  KRSB

wcsce WSLI WQUA WWNR  WILVA  KISN %
94TYX WMAZ KKRD WKZE-FM WORG  KVSF P

Y103 WHHY KBOI — WEIM WJBC  KSRO (it

KCDQ WSRZ KRDO  WKNE KCRG KALE
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Baby Boom Years Bogus?

Popular belief has the baby boom
falling between the end of World War I
and the late '50s. But William Wells
of Needham, Harper & Steers told
the Wall Street Journal that it isn’t
necessarily so. There’s no question
that birth rates did increase during that
time span. However, the actual height

of the boom occurred in the 11 years
between 1954 end 1964, when yearly
births averaged four million, with 2 4.4
million peak in 1957. Bona fide baby
boomers, Wells says, range from 19 to
29 years, number 46 million, and make
up 30% of the adult population.

KS 66212.

It’s time to get out from under all the snow and rain of the past few weeks
and look ahead to summer sun and fun. ‘'Keep 'Em Kool Can Wraps'* are
made of insulated polyester in assorted colors with Velcro fasteners. Your
station calls or logo may be imprinted through embroidery, flock transfer,
sublimation, direct screen printing, or AdverTogs’ exclusive ‘‘Puff-Print”
method. The side pocket of the latest model, Style 8, holds cigarettes,
money, or keys. Direct inquiries to 7180 West 107th Strzet, Overtand Park,

Radio Ad

Volume Vaults
Billion Mark

National spot radio ad volume
passed $1 billion in 1982, thanks
to $153.3 miflion in food products
(the largest single ad category) and
a 22.5% increase in airline spen-
ding, $100.8 million. According to
Radio Expenditure Reports, this
is the first time ad volume has sur-
passed the billion mark, up 4.5%
over 1981. Fourth quarter volume
rose 12.5% over the year
previous.

In related activity, the Radio
Network Association reports a
13.7% advertiser investment hike
In network radio for January ‘83, as
compared to the same time a year
ago. This revenue increase equals
the 14% growth network radio
reached in the last half of 1982.

Guide Promotes
Successful
Radio Contests
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MAGNAVOX APRIL PREVIEW SET

Record, Audio Firms Group
For CD’s Domestic Debut

Mode! FD2000SL Slim-Line, Front-loading FD3000SL: two of three Magnavox
players featured in nationwide preview

As the push behind the compact disk’'s domestic debut intensifies, two
dozen record companies and audio hardware firms have banded together to form
the Compact Disk Group (CDG). Supported by both RIAA and NARM, the
group plans to promote the new technology through several projects, one of
which is a quarterly CD catalog that will provide all available disk titles, the names
and addresses of COG-affiliated companies, and a consumer education section.
The publication will premiere at the summer CES in Chicago.

Record labels participating in recent organizational meetings included A&M,
Capitol, CBS, Chrysalis, Motown, PolyGram, and WEA. On the hardware
side were Hitachi, Kenwood, Sony, Sharp, Sansul, and Magnavox, among
others. Depending on the size of the company, group fees will run up to $2500.

Magnavox, in fact, is embarking on a nationwide preview campaign in con-
junction with PolyGram this month. Demonstrations in key markets across the
country will spotlight Magnavox's three player models, which retail for $800 and
$900. Coupled with this inaugural launch, 35 PolyGram software titles will be
made available.

There’s more to a successful radio
promotion or contest than just having
the 20th caller win the cash equivalent
of the station frequency. Dan O’Day’s
"Great Radio Promotions & Contests'’
provides a helpful guideline.

Starting with an opening list of dos
and don’ts, O’Day segues to 30 year-
round image-building prizes. These
vary from potholders (which Q’Day
cautions are the real things) to kazoos.
Bumper stickers and dumb promotions
are also given the onceover, along with
promotional ideas tied into obvious
calendar events like the forthcoming
Academy Awards or the not-so-obvi-
ous Popcorn Poppin’ Month of Oc-
tober. Additional contest ideas/execu-
tions from actual station experiences
round out the book.

“Great Radio Promotions & Con-
tests” is available for $19.95, inciuding
postage and handling. Another edition
i8 in the planning stage; those with pro-
motional experiences they'd like to
share are welcome to write O'Day at
838 Fifth St., Suite 6, Santa Monica,
CA 90025. Phone orders, call (213)
395-1120.

Postal Service Stamps Out Music Ban

Following a four-month ban, post-
at employees have been given the
stamp of approval on the use of
radio and tape player headsets.
Although the sets may be worn
where previously authorized, the
U.S. Postal Service made one
stipulation — workers must not be
plugged in while walking or driving
on their appointed rounds.

The ban, imposed in late
November, had enveloped many of
the service’s 600,000 employees,
who primarily used the headsets
to escape the drone of machinery
noise. Officials stated then that
such equipment drew ‘‘concentra-
tion away from potentially hazard-

ous situations.” Now that a com-
promise has been reached, maybe
it will induce postal workers to lick
the stow mail problem — Please,

AM FUTURES". . .

research

Finally, a cost-efficient SOLUTION to the problem of what to do with a dying AM.
For a preview presentation, call toll-free 1-800-528-6082.

associates

WESTWOOD ONE

Mr. Postman?
___

RIVERSIDE, CA TOPS LIST

Fastest Growing
Cities Ranked

Based on current population/employment trends, Chase Econometrics
ranks the ten fastest growing cities in the next five years. They are Riverside, CA;
Houston; Miami; Phoenix; Dallas-Ft. Worth; Denver; Sacramento; San Diego;
Atlanta; and Seattle. Affected by high unemployment and slower salary growth,
Buffalo, Pittsburgh, Cleveland, Philadelphia, and New York are expected to lose
population.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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Networks/Program Suppliers

MUSIC FEATURES

Clayton Webster

Country Calendar:
Shelly West (April 25)
Dottie West (April 26)
Anne Murray (April 27)
John Anderson (April 28)
Danny Davis (Apil 29)
Willle Neison (April 30)
Sonny James (May 1)

Rarities:

Talking Heads (Ao 25)
Kiss (Apnil 26)

Molly Hatchet (Aprif 27)
Robert Plant (Aoril 28)
Moody Blues (April 29)

Retro Rock:

Billy Squier/Dave Edmunds (April 25)

Continuum Broadcasting

On Bleecker Street:
RadioFree Bleecker Special (April 22-24)
Danny & the Juniors/Joey Dee/Chubby Checker
(April 29-May 2)

Country Sessions, Inc.

Country Sessions USA:

Vern Gosdin (April 23)
Mei Tillis (April 30)

Creative Factor

Fleetwood Mac (April 23-24)

Ronnie Milsap (April 23-24)

Wayton Jennings (May 21-22)
Concert Magazine:

Santana/The B'2z/The Jam live
{April 30-May 1)

Creative Radio Shows:

Judy Garland: Rainbow of Song (April)
Gienn Miller/Army Air Force Band Salute (April)

NBC

Source:
Jim Capaldi/Steve Winwood special
(April 22-24)
“‘Mayday: Live Metal At Its Best” w/Ozzy

Osboume. Ted Nugent, and others
(Aprit 29-May 1)

RKO Networks
Solid Gold Saturday Night
(Dick Bartley):

The Hollles (April 23)

Diana Ross & Supremes (April 30)
Rolling Stone
Magazine Productions

Guest DJ:

Cutture Club's Boy George (April 25)
Pat Simmons (May 2)

United Stations
Dick Clark’s Rock
Roll And Remember:
Lesiay Gore (April 22-24)
Lovin® Spoonful (April 30-May 1)
The Great Sounds:
Bob Crosby & the Bob Cats (April 22-24)
Helen O'Connell (Aol 30-May 1)
Weekly Country Music Countdown:
Don Williams (April 22-24)
Michael Murphey (April 30-May 1)
Watermark

Musicall:
Wanda Richert/Barbara Streisand/Anything
Goes (April 23-24)
Soundtrack of the *60s:

Dartene Love/Actor Al Lewis/Zombies
{April 23-24)

Weedeck Radio
"'Willie Neison, Superstari™ (May 14)

Westwood One

Budweiser Concert Hour:
Atiantic Starr (April 29-May 1)

The Countdown:
Kashit/Dazz Band (April 22-24)

Dr. Demento:
Remember the Smothers Bros. (April 22-24)

in Concert:
Greg Kihn (April 29-May 1)

Off The Record Specials:
Steve Winwood (Aprll 22-24)
Pete Townshend (Apri 29-May 1)

Pop Concerts:
Jacksons (April 22-24)
Rock Album Countdown:
Det Leppard/Joumey (Apdl 22-24)
Rock Chronicles:

Lights, Lasers & Rock ‘'n’ Roll (Apri 22-24)
Artists As Producers (Apni 29-May 1)

Speclal Edition:
Smokey Robinsor/PY. | (Aprd 22-24)
Smokey Robinson/Pt. Il (Aprl 29-May 1)

Star Trak Profile:
Stevie Nicks (Apri 29-May 1)

ABC
Contemporary Net/
Spotlight Special (Watermark):

Toto (May 22)

Entertainment Net/

Siiver Eagle (DIR):
Beliamy Brothers (Apri 23)
Razzy Balley (April 30)

Rock Net/Continuous History
of Rock & Roll (Rolling Stone):

Producer Profile w/Felix Pappatardh and Jmmy
lovine (April 24)

Rock Net/King Biscuit (DIR):
Golden Earring/B'zz (Apri 24)

Rock Net/Supergroups (DiR):
Jefterson Starship (May 7)

® Sylvia Wes-
terman has been
appointed VP/Spe-
cial Projects for
UP). Prior to this
appointment, Wes-
terman served as
VP and executive
assistant to the
president of NBC
News. Her background also includes a
VP stint with CBS News. In other re-
lated activity, two new staffers have
joined UPt's radio network: Vicki Bar-
ker, weekend/feature editor, and Bon-
nie Erbe, general assignment report-
er. They both work out of the net’'s
Washington Bureau.

Sylvia Westerman

@ Jim Vleck has been named VP/Di-
rector of Marketing for Radio Free
America. RFA syndicates ‘‘New
Music — The Alternative 10.”

SHARING THE WELCH — While
taping his new LP, Bob Welch took
time out to tape a ‘‘Guest DJ'’ seg-
ment for Rolling Stone Magazine
Productions. Welch (l) is pictured
above with Rolling Stone’s Mike
Weiss.

® KARN/Little Rock GM Larry
Wilson takes on additional responsibil-
ities as GM of the Arkansas Radio
Network. Prior to joining KARN tast
year, Wilson was GM/co-owner of
WDSM & KZi0/Duluth, MN. Chuck
Martin, Operations Manager of KARN,
expands his duties to include the pro-
gramming and operations aspects of
the ARN.

® KLAC/Los Angeles Program Di-
rector Charlie Cook is set to host
three Mutual country music specials
this year. He will emcee specias
slated to run Memorial Day weekend,
Fourth of July, and Labor Day.

®Jack Stokes becomes Deputy
Broadcast Editor of AP, moving -
house from his previous might super-
visor position. He succeeds Sue Cun-
neff, newly-appointed General Broad-
cast Editor for the wire service.

® David Kragskow joins Clayton
Webster's radio promotion depart-
ment. He moves over from a Midwest
promotion rep post with MCA Rec-
ords.

®Sportscasters set for CBS
coverage of 11 NCAA Basketball Tour-
nament games are Marty Glickman,
Joe Tait, Curt Gowdy, Jim Kelly,
Phil Schaefer, Cawoed Ledford,
and Ed Ingles. Brent Musburger wil!
handle play-by-play action for
coverage of the All Star Baseball Game
on July 7. And Jack Buck will perform
play-by-play duties for network’s hve
coverage of the '83 World Series n
October.

AM FUTURES™. . .

index
research

. . itdoesn’t surprise me one bit that when AM radio needed something new,
TODD WALLACE would be the guy to come along withit . . .*”
— Gary Stevens, President, Doubleday Broadcasting

«_ .. a POSITIVE course-of-action for dying AM stations . . .*
For a preview presentation, call toll-free: 1-800-528-6082.

Todd Wallace

associates

ABC
Direction Net:

“Let's Cope’ w/Dr. Lawwra Schiessinger discussas
tailing. winnng. evil, and bad probiems
{Apri 11-15}

lpformation Net:

Buying your own phone on “*John Stossel Consumer
Lookout™ (Aprd 16-17)

AP

Boston Marathon preview (Aprd 11-15)

caes

Masters Golf Tourmament (Aprd 7-10)

RadioRadio:

“Kris Erik Stevens — In Touch™ talks with Marsha
Mason, Lee Cusveri of “Fame, ™ rene Cara, and
Oennis Quaid, and loks &t taxes and Eric
Clepton's career (Aprd 11-17)

Clayton Webster

Jack Carney’s Comedy Show:

The Old West with Bob & Ray, Smothers Brothers,
Jonathan Winters (Aprd 25)

Mutual

“Taxes 1983 (Now through April 16)

Masters Tounament (Apnl 6-10)

MNarwood

Minding Your Business:

Tax tips/Pt. W (Aprd 8}

Trimming nsurance costs (Aprd 11)

Adwanistrative assistants (Aprd 12)

Paperwork wars (Apnl 13)
New books for business (April 14)

N8C

Source:

“Coping With™ examines color and your image; thin
8 " (Week of April 11)

@ The five-part “*Alcohol — Fuel of
the Future?’’ series which ran on Ra-
dioRadio recently won first place in
the National Society of Professional
Engineers’ Electronic Media Awards
competition. Two CBS Radio Net-
work shows, “The Information Explo-
sion” and “Home Computers,” were
awarded honorable mentions in the
contest, which recognizes programs
that make the compiex world of engin-
eering and technology more under-
standable to the lay person.

® Dan Perry promoted to VP/West-
em Sales Manager for ABC Radio
Ketworks, moving up from Midwest
Sales Manager. John Lyons named
London Bureau Chief for ABC News,
Radio, upped from editor/producer and
space reporter. In other network activi-
ty. “General Hospital's’” Jacklyn Ze-
man is set to host ““Soap Talk,” a daily
feature program airing on the ABC FM
Metwork beginning May 2.

NEWS & INFORMATION FEATURES

R&R/Friday, April 8, 1983

“Rock Chronicles: Today in Rock History'': Dan
Formento highlights Eddie Van Halen's mar-
riage and Billy Joel's accident
(Week of April 11)

Progressive Radio Network

Laugh Machine:

Rodney Dangerfield/Flip Wilson/Rich Littie (Week of
April 11)

News Blimp:

Pac-Man good for the eyes/Rock 'n’ roil
vacations/Marathon running and anorexia link
(Week of April 11)

Sound Advice:

Open-reel tape decks/Picking a cassette
deck/Dolby vs. DBX (Week of April 11)

RKO Radio Networks

RKO One’s “‘Money, Money, Money " offers tax tips
(Now through April 15)

Strand Broadcast Services

Movie CloseUps:

Movie News (April 11)

“Baby It's You"" review (April 12)

“"Max Dugan Retums'™ (April 13)

“'Man, Woman & Child"* (April 14)
Something You Should Know:

Stretching and exercise (April 11)
Seff-criticism (Apnl 12-13)
TV's influence (April 14)

Westwood One

Earth News:

Monty Python's '‘Meaning of Lite,” Scandal
Stephen Bishop (Week of April 11)

Spaces & Places:

A look at comedy (April 15-17)

® TM is sponsoring a ““Winners Cir-
cle Breakfast’ to honor all client sta-
tions that reached first place in Arbit-
ron. Keynote speaker is
WEAM/Washington GM Stan Karas.
The continental breakfast will be held
Tuesday, April 12 in Ballroom G, Las
Vegas Hilton at 7am.

®Eileen

Seidowitz ap-
pointed Direc-
tor/Research, Ra-
dio Stations, NBC.
She was most re-
cently Administra-
tor/Research and
Sales Develop-
ment, NBC Radio
Stations.

Eileen Seidowitz

® Congratulations to Carol Strauss
Kientner and her husband Michael on
the birth of Bryn Victoria. Carol
serves as VP/Public Relations and Ad-
vertising for DIR Broadcasting.

See us at the
Hilton
for NABI

and we like it. You wiill too.

Proven successful
contemporary hit format...fun,
listenable — everything your
audience wants...and your
advertisers will pay forl
Most recent results: KLAV, Las Vegas #1 rated AMI

Programming
Plus

Carson City, Nevada 89702 ¢ 702-885-8455 © P.O. Box 1121

Ask the
operator for
our Suite number




A shot in

Cheesy AM radios with no highs are driving
more and more of your audience to FM. With that
handicap, it's hard to win.

It doesn’t have to be that way. The new
OPTIMOD-AM Model 9100A can inject your
listeners’ radios with a sound so close to FM that it's
hard to tell the difference! By boosting the highs at
the transmitter, OPTIMOD-AM compensates for the
dullness of most radios. It then applies some very
sophisticated, patented processing to make sure that
the high-end boost doesn’t cause problems. There’s
never any hole-punching, de-essing, pumping, or
loudness loss. In fact, loudness is highly competitive
with the strident, clipped processing that used to be
necessary to get loudness.

OK, you say. The older OPTIMOD-AM boosted
highs too. How’s the new one better?

Simple. Some major design breakthroughs
took all fast wideband compression out of the
signal path. The new OPTIMOD is fully multi-
band where it counts—including the clippers!
That means not only FM-like frequency
response, but also FM-like openness, definition,
and clarity. A silky high end. No pumping
of midrange by strong bass. In short, radically
improved sound quality.

The sound is punchy and unsquashed, so it
feels great when your listeners turn up their radios
to hear that special song. And, played loud or soft,
this is one AM processor that keeps on sounding like
music—a strikingly unfatiguing sound that can hold
an audience quarter-hour after quarter-hour.

€ arm.

timod-AM.

The 9100A is available in mono or stereo.
Stereo was designed-in—not added on. So it's done
right. Plus, all mono units are easily convertible to
stereo at your station, regardless of the system you
choose.

Most everyone is bottom-line oriented these
days. So it’s important to know that with OPTIMOD,
you'll receive the kind of documentation, quality
construction, customer service, and long-term
reliability that protects your investment.

Shoot some adrenalin into your ratings with
OPTIMOD-AM Model 9100A. Contact your favorite
Orban Broadcast Dealer for more information, or call
us direct.

Orban Associates Inc.

645 Bryant St.,San Francisco, CA 94107
Telex: 17-1480

Toll Free: (800) 227-4498

In California: (415) 957-1067

orban

ORBAN PROCESSING KEEPS YOU COMPETITIVE
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There May Be Bad News For Beautiful Music, But The

by John E. Patton, Chairman & Chief Executive Officer, Bonneville Broadcasting System

First The Bad News

Everybody says that the Beautiful Music format is
dead. Stop and think for a minute when you last (before
this) read something positive about this beleaguered for-
mat. And to be honest, we must admit that gross share of
audience has declined over the past few years and as a
result more and more station operators are defecting.

In defense we can point to the
fact that almost all radio au-
diences have been fragmenting
over the past few years. And we
can point to other poor souls like
us who now seem to be in trouble.
Just go through your back issues
of the trade press, cross out
Beautiful Music and insert A.O.R.
for all those negative stories and
you’ll be on top of the “format
doom” news for the next year.

Worse news than the decline of
total audience has been the in-
creasing disaffection of our core
listeners — women 25-54 — in the
midday. This trend (which has
just been reversed by many of our
stations in the Fall Arbitron) is
not related to vagaries of the
research, but to the programm-
ing.

Because of the programming
problems, Beautiful Music or
Easy Listening (as we prefer to
call it) has also
suffered from
terrible sales
and image pro-
blems. The com-
petitors of Easy
Listening radio
stations in every
market tell the! B e
same story about John E. Patton
us over and over again. They
claim that Easy Listening is
“background music,” that the au-
dience is ancient and that in any
event, they don’t hear the com-
mercials. The net result is that the
format has become a decidedly
difficult sell. Instead of fighting
back, those of us in the business
seem to have developed a group
inferiority complex.

In market after market, the
weak Easy Listening stations are
being phased out of the format.
This seemingly bad news is in fact
good news. Operators who are not
committed, who don't want to
spend money to promote the pro-
duct and who dom’t want to
pioneer new ways to sell it are
changing to Adult Contemporary
or Country or “other” in droves.

The latest ratings lead us to
believe that we have identified the
causes and are well on the way to
correcting them. A massive
amount of research has been con-
ducted over the past few years by
Bonneville International Corpora-
tion for Bonneville Broadcasting
System and our company owned
radio stations in New York, Los
Angeles, San Francisco, Seattle
and Kansas City. A common plea
from the respondents was,
“Please, please, do something! 1
can't take any more strings!”

So Where’s The
Good News

We’re coming now to some very
good news for our clients that we
expect will also be very good for
us in the future. To address the
programming problems, we
literally created an orchestra . . .
the Bonneville Million Dollar
Sound . .. and we hired Lex De-
Azevedo, a veteran Hollywood

A&R executive and arranger, to
put together for us a stable of top
flight arrangers and artists. Lex
and the musicians interface with
our programmers to create and
record arrangements of today’s
most popular tunes that are both
more foreground and more
modern. Our new recordings
feature exciting contemporary in-

strumentation, fewer “stringy”
instrumentals and far more in-
teresting arrangements. Yet they
are designed to maintain their
utility for both the active and the
environmental listener.

Even with the new music in hand
we were still faced with the pro-
blem of delivering it in a time sen-
sitive way to the radio stations.

(The more contemporary the
music, the more time critical it is.)
To do this we invented a revolu-
tionary Individual Selection
Satellite Delivery System that
allows us to program the new in-
strumental material combined
with the best contemporary solo
vocal tunes on a ‘“‘real time” cut
by cut basis totally different
everyday.

Their system.



The Good Business News

The system also makes it possi-
ble for a station to reduce its
operating overhead while achiev-
ing the higest technical quality
available in the format. A station
can have, if it likes, a turn-key
operation. The very same system
in the hands of experienced Easy
Listening broadcasters, like our
flagship stations KBIG and KOIT,

can be operated with heavy local
input and live personnel . . . non-
automated, simply substituting
the satellite feed for the taped
music segments. Qur programm-
ing staff headed by Jeff Mathieu
has truly designed an ingenious
system that is full of options for
the station and extremely ‘‘user
friendly” from the largest to the
smallest market situation.

In addition to potential cost sav-
ings, the new system may help
produce more revenue. Qur for-
mat has always been hampered
by the lack of commercial inven-
tory. Bonneville has recommend-
ed a limit of eight commercials
per hour for a number of years.
But recently we have shown, in
controlled situations, that as
many as 10 may be tolerated.

Our System.

News Is Good For Easy Listening Radio

Is There Really Good News
For Easy Listening Radio?

In spite of the genuine problems
the format faces (and I think I've
hit most), those who address them
squarely and bring to the table a
businesslike approach to problem-
solving and a longterm financial
commitment will reap longterm
benefits. What you need at the sta-
tion is simply a strong longterm

Bonneville
Million Dollar Sound

BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY, N} 07670 (800) 6311600
More of what you come to Bonneville for.

ADVERTISEMENT
business plan and the resources to
execute it.

But your plan must include a
source of the programming
material.

So if you choose to be the long-
term player in Easy Listening
Radio in your market, now is the
time to start planning. Just as
there are going to be fewer sta-
tions programming the format in
the months ahead, there are
bound to be fewer programming
options. Who knows? We may
even be in each other’s longterm
plan!

(Following the article above,
Mr. Patton was asked to com-
ment on the 10 most-often-asked
questions about the Bonneville
Satellite Delivery System. Here
are his answers . . . )

1. Do I have to switch from my
current Bonneville tape service?

No. We'll continue to produce
our tape services. But, satellite is
far superior in terms of quality,
speed of delivery, and ease of use,
either live or automated.

2. I'd consider going satellite,
but do I have to give up a spot?

No.

3. With satellite, don’t I lose
local control?

No. In fact, most stations sound
more locally-oriented with
satellite than they did on tape.
Because of our unique format, the
satellite service accommodates a
wide range of local options for
spot loads and information
elements.

4. What about ‘“dayparting’’?

The Bonneville Satellite Service
is very lightly dayparted. It is
carefully designed to be ap-
propriate across all time zones.

5. Just how contemporary is the
new Satellite Service?

Very. Instrumental versions of
the tunes 25-54-year-olds tell us
are their favorites are mixed with
popular solo vocals. It contains
very few choral covers, and even
these will be phased out after an
initial transition period.

6. Will it be as contemporary as
WLAK?

No. Because of the unique com-
petitive conditions in Chicago,
WLAK today is where the Bon-
neville Satellite Service will be
some years down the road. David
Verdery has tested the hardware
and computer software at
WLAK, but the actual Satellite
Service is highly compatible with
the sound of our most successful
tape stations.

7. How much of a longterm con-
tract do I have to sign?

You decide. Anywhere from
90-days to five years is fine with
us.
8. How much will it cost?

In many cases, less than you’re
paying now. But, in all cases, the
costs will be competitive with
other high-quality programming
services.

9. How do I get the signal?

You can purchase a receiving
dish, installed, for usually less
than $10,000. Or, you can arrange
to have the signal brought in by
your local cable company. Or,
Bonneville will help you arrange a
leasing plan that will cost between
$200 and $300 per month.

10. What guarantees do I have
that a switch to the Bonneville
Satellite Service will work for me,
and improve my station’s ratings?

The guarantee is in your hands.
You can go back to tape whenever
you want. But, so far, nobody
who’s turned the Satellite Service
on has turned it off.
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Columbia Welcomes Iglesias

Columbia’s Julio Iglesias played four nights at New York ‘s Radio City Music
Hall, and was greeted by top CBS executives. Pictured at the opening night
reception are (l-r} Columbia Sr. VP/GM Al Teller, CBS Inc. President Tom
Wyman, Iglesias, CBS International President Allen Davis, CBS Records
Group President Walter Yetnikoff, and CBS Records Division President
Dick Asher.

PolyGram Summer

As first disclosed in R&R, Donna Summer’s next album will appear on
Mercury/PolyGram in the U.S. and Phonogram around the 'wor/d, fo//qwmg
the settlement of a longstanding legal wrangle. Pictured in the studio are

(I-r) Summer’s manager Susan Munao, Phonogram International President |

Aart Dalhuisen, Summer, and producer Michael Omartian.

Atlantic Salutes Branigan Again

Following the release of Laura Branigan‘s second album, appropriately
titled ‘‘Branigan 2,’’ the artist and Atlantic executives celebrated. Pictured
{l-r) are Branigan, At/antig Sr. VP Vince Faraci, and label’s Lou Sicurezza.

InterSkim is...

InterSkim is a device

that allows quick pre-
cise analysis of your

competitors music playlist
Charting is easy! No more
listening to hours of music to
get the information you want!

Je cAcross the nation.., station