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Birch Winter

Resuits Continue

Boston: WXKS-FM Slips, But Holds First
St. Louis: KMOX Loses~Three; KHTR
Gains Four
Minneapolis: WCCO Up Two; KDWB-FM
Takes AOR Crown
Seattle: Top Four Unchanged; KBRD Nips
KSEA
Atlanta: WZGC, WQXI-FM, WKHX Hit
Double Digits
Denver: KOSI, KOAQ Finish 1-2
Plus the reissued winter Arbitron for Lou-
isville and Birch’s revised Dallas-Ft. Worth
figures.

Complete details on Page 14

AOR Embraces
Black Rock?

The statistics say AOR is playing black
music by Michael Jackson and Prince,
but the programmers are still debating the
broader issue of just what color, if any, hit
AOR music should be. Jeff Gelb tackles
the trendsetters. Page 30

GE Sells Four
More Stations

General Electric continued its pull-out of
the radio business by selling its WGY &
WGFM/Schenectady and WSIX-AM &
FM/Nashville to Foster Management
Company of New York. That leaves GE
with only WJIB/Boston and KFOG/San
Francisco, both of which should be gone
within a month. Page 3

People In The
News This Week

» Murray Gitlin Exec. VP at WB

* Michael Rosenfeld new Front Line
partner

» Dave Martin VP/GM at WLW &
WSKS/Cincinnati

* Linn Harrison Station Manager of
KYXI & KGON/Portland

¢ Jeff Pollack to consult Infinity chain

Page 3

Confused About DST?

You're not alone. Jhan Hiber reviews the
Arbitron procedure in light of the just-im-
plemented Hispanic DST, and compares it
to black DST. New York, Chicago, Phoe-
nix, and San Jose set the examples.
Page 12

They ARE Makin’ 'Em
Like They Used To

And they're doin’ it more often. Remakes
on Country radio are approaching epidem-
ic proportions, and Carolyn Parks talks to
the ones in the know on both sides of the
industry fence. Their comments might
make you forget all about those countiess
country duets. Page 36

Going Against Baseball:
Un-American Activity?

In every major city one station runs base-
ball and the others program against it. Jeff
Green samples two A/C programmers with
special ideas on how to battle the national
pastime. Page 34

RADIO &

HILLIARD TO JOIN BLAIR

RECORDS

WB Prdmotes Three

To Senior VP Slots

David Berman, Bob Regehr,
and Ted Templeman have been
promoted to Senior VPs at War-
ner Bros. Records. The three

join Senior VP/Marketing Russ
Thyret and Senior VP/Nash-
ville Division Jimmy Bowen in
the new management tier.

; q

David Berman

Bob Regehr

Ted Templeman

Blair Buys Four Fairbanks
Stations For $50 Million

John Blair & Co. this week
signed a letter of intent to ac-
quire KVII-AM & FM/Dallas
and WIBC & WNAP/Indianapo-
lis from Fairbanks Broadcast-
ing for $50 million. Once the
transactions are completed,
Fairbanks Executive VP
James Hilliard will join Blair as
President of a new Owned Sta-
tions Division.

Blair President/CEQO Jack
Fritz commented, “We're de-
lighted to have the opportunity
to acquire these fine
properties.” Noting that the
deal is still subject to negotia-

GUZMAN NEW WLUM PD

tion of a definitive agreement
and FCC approval, Fritz said he
expects the purchases to become
final late this year.

In addition to the four new
stations, which it has repped for
many years, Blair also owns
WHDH & WCOZ/Boston and
WFLA-AM & FM/Tampa.

Fairbanks VP/Administra-
tion Dennis Linsin said the com-
pany is ‘““definitely not” quitting
the radio business. It has no
plans to sell WVBF &
WVOX/Framingham-Boston or
WRMB/Palm Beach and will

Randall Named OM
At WAWA & WLUM

Jack Randall has been ap-
pointed Operations Manager of
WAWA & WLUM/Milwaukee,
effective immediately. In his
new post, Randall has tapped
Rich Guzman to succeed him as
WLUM Program Director.
James Milner continues on as
PD of WAWA.

Commenting on the appoint-
ments Willie Davis, President
of parent All Pro Broadcasting,
told R&R, “I'm very happy
about these gentlemen taking
on new responsibilities. They’re
going to serve the interests of
both stations in a very positive
way. I felt that by moving Jack
into the OM position, he would
have an excellent chance to
oversee the functioning and pro-
gramming aspects of the AM

and FM. With Rich, I think
we're elevating a guy who has
paid a lot of dues and who has
proven himself to be very popu-
lar in Milwaukee.”

Randall added, “I'm very ex-
cited — now we can go about
settling any and all problems
we would have in the mechanics
of both station operations and
polish up the outlets to max-
imize our effort here. I also
have a lot of confidence in Rich,
who was here for 3% years
before he went to WAIA/Miami.
My staff and I are looking for-
ward to working with him. It’s a
good move for the organization
to have Rich and James (Mil-
ner). And we will continue
working as a team for the bet-
terment of both stations.”

WEZI & WLVS Swap Formats
Scott To Manage WEZI
WLVS Takes WEZI OM, Staff

In a double format switch,
WEZI/Memphis has announced
a change from its Churchill
Easy Listening format to Coun-
try, while crosstown Country
outlet WLVS has responded by
picking up the Churchill format
and several of the WEZI staf-
fers. WEZI, which has been sold
by Harte-Hanks Communica-
tions to FirstCom Corporation,
will make the switch to Country

shortly after the transfer is
completed later this month.
WEZI also announced it has ap-
plied for a call letter change to
WGKX, to be known as
tth_lw‘!)

As part of the change, WHRK
& WKDJ/Memphis VP/GM
Craig Scott has resigned to be
appointed GM for WEZI. He
will replace longtime GM Dave

WEZI/See Page 19
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acquire KCMO & KCEZ/Kan-
sas City next month, according
to Linsin.

Linsin said the deal was
prompted largely by deference
to the wishes of Hilliard, who
negotiated the departure and
sale with President Richard
Fairbanks.

Warner Bros. Records Chair-
man Mo Ostin commented on
the promotions: ‘“The enor-
mous accomplishments and
contributions of David, Bob,
and Ted have been integral to
the success of our company
over the past decade. Their
creative and administrative
skills have been absolutely
essential to WB’s continued
growth and vitality. It’s certain-
ly not an exaggeration to say
that these three men embody
the energy and commitment to
quality that have always been a
hallmark of our efforts.”

WB/See Page 19

Schoenberger, Lifson Take
Key MCA Promo Posts

MCA Records has hired John
Schoenberger as its new Nation-
al Album Promotion Director
and promoted Sandi Lifson to
National Adult/Contemporary
Promotion Director. MCA'’s
new VP/Promotion Steve Mey-
er made the appointments, say-
ing, “MCA’s aggressive posture
will be further enhanced with
John at the helm of AOR pro-
motion. His years at Arista and
Radio Records enabled John to
grow into one of the industry’s
leading record men.

“Sandi’s appointment allows
MCA to maximize and strength-

‘LSchoenberger Lifson
en the artist roster at the A/C
radio level and further proves
our total commitment to all for-
mats of music.”

Schoenberger, who was VP/
Promotion at Radio Records
and National Album Director
for Arista, told R&R, “I am
thrilled to be here at MCA. It's
been a few years since I've had
the position and the tools to ex-
ercise all of my abilities. It feels
like MCA is ripe to explode into
a very successful record com-
pany. I'm eager to help make
MCA a leader in the industry.”

Lifson, who has been in vari-
ous national promotion capaci-
ties at MCA for the past four

years, commented to R&R,
“This move is a real show of
faith by this company towards
A/C. It’s a new challenge for
me, and I'm looking forward to
making new friends in an area
I've always been interested in.”

11-YEAR WBLS VETERAN

Webb Segues
To WRKS
Morning Show

After 11 years as morning
man at WBLS/New York, Ken
“Spider”” Webb will move cross-
town to WRKS in the same posi-
tion on June 1. WRKS PD Barry
Mayo told R&R, ‘“We needed to
do something significant in the
mornings to remain viable in
the Urban Contemporary bat-
tle. Ken Webb is an institution in
this market. But I'm not hiring
an institution. He is a morning
man who’s committed to the
community and that’s probably
the most exciting aspect. I look
forward to a long, mutual rela-
tionship with Ken.”

Explaining his feelings about
the move, Webb said, “I'm very
excited because of the new
things I'll be doing and learn-
ing, thereby giving me an op-
portunity to work and be happy
at what I'm doing and, especial-
ly, continue my community ser-
vice. There’s just so many
things I can do now and have
the wholehearted support of the
station. I'm anticipating a very,
very good time. I think what it
really boils down to is we're
really going to have a lot of
ﬁm."




CONGRATULATIONS,
DWIGHT!

We appreciate all
you've done for the
successful launching
of Transtar, but we
appreciate much
more a partnership
and friendship that
will continue through
the years.

Your partners
at Sunbelt
Communications,

Transtar Radio Network
The Sunbelt Stations
The Research Group

S. B. Management
Syndicom




WINS Wins

1010 WINS RADIO

John Waggaman and Joe Gillespie tell our Brad Woodward
that "“Utility” put WINS on top in New York.
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Foster Buys GE’s Nashville,
Schenectady Stations

General Electric Broadcasting continued
its pull-out from the radio business this
week by reaching an agreement to sell
WGY & WGFM/Schenectady and WSIX-
AM & FM/Nashville to a partnership head-
ed by Foster Management Company, a New
York-based venture capital firm. Neither
GE nor Foster would disclose the selling
price.

Operating responsibility for the stations
will rest with Dennis Israel, President of

Pollack To Consult Infinity Chain

Jeff Pollack has signed a consultation
agreement with Infinity Broadcasting
covering its six (soon to be eight) radio sta-
tions. Pollack, who had been consulting
three of the Infinity properties previously,
told R&R, ‘‘Our relationship with (Infinity
President) Mel Karmazin and Infinity has
been a very successful one. This new agree-
ment allows us the opportunity to be involv-
ed on a corporate level and undertake in-
dividual projects for the Infinity 0&Q’s in
noncompetitive markets.”

Karmazin praised Pollack, telling R&R,
“Jeff has made some important contribu-
tions to the stations of ours that he is
already involved with, including
WYSP/Philadelphia, WIVY/Jacksonville,
and KOME/San Jose. I think Jeff is one of
the brightest radio people in the business,
and want to use him more.”

In addition to WYSP, WIVY, and KOME,
Infinity also owns WKTU & WJIT/New
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York, WBCN/Boston, and, pending FCC ap-
proval, KCBQ-AM & FM/San Diego (see
Transactions).

Gitlin New
Exec. VP
At Warners

Murray Gitlin has been promoted from
VP/Treasurer to Exec. VP of Warner Bros.
Records. Along with his new respon-
sibilities, Gitlin will retain the Treasurer’s
post he has held since 1974.

Warner Bros. Chairman Mo Ostin said,
“Murray’s promotion, along with the recent
appointment of Lenny Waronker to the
Presidency of War-
ner Bros. Records,
places some of our
most talented and
trusted individuals in
these demanding de-
cision making roles.
Murray’s extraordi-
nary track record as
the company’s chief
financial officer § :
makes him uniquely Murray Gitlin
suited to the challenge of his new position,
and I join with the rest of the company in of-
fering my heartiest congratulations.”

TRANSACTIONS:
Infinity Buys
KCBQ-AM & FM

Infinity Broadcasting has purchased Charter
Broadcasting's last remaining properties KCBQ-
AM & FMiSan Diego. The transaction price was
$8 million. Infinity Radio Division President Mel
Karmazin, noting the Country combo’s combined
7.1 share, says no format changes are pianned.

KCBQ operates at 1170 kHz with 50kw days
and Skw nights. KCBQ-FM is at 105.3 mHz with
29kw of power at an antenna height of 620ft.

Upon FCC approval of the sale, Charter Broad-
casting will effectively cease to exist.

Beasley Acquires WIFI
For $6 Million

Beasley Broadcast Group this week agreed
to purchase WIFI/Philadelphia from GCC Com-
munications for $6 million, pending expected
FCC approval in about 90 days. WIiFi, which
recently adopted Rick Carroll's new music for-
mat, broadcasts with 50kw on 92.5 mHz at an
antenna height of S00ft. In its application, Beas-
ley stated it does not intend to aiter the station's
format. TRANSACTIONS/See Page 19

FLORIDA STATION MILKED IN ENGLAND —
WFLA/Tampa has the dubious distinction of
being the only radio station in America with an
English milk drink named after it. When a
British firm was ready to market its new card-
board-carton coffee-flavored concoction, it
had everything but a name. One member of
the marketing department suggested WFLA
because he had just returned from a Florida
vacation and had listened to the station. For
some unknown reason, the name stuck and
the product is reportedly selling quite briskly,
although it's doubtful if the English consumers
have any idea where the WFLA designation
came from.

Harrison Appointed
KYXI & KGON

Station Manager

Linn Harrison has been named Station
Manager of KYXI & KGON/Portland, as-
suming daily operations from President/
GM Craig McCoy. McCoy, who also serves
as VP/Radio for parent Des Moines
Register Broadcast Group, will take a
leave of absence from May 28 to September
5. Following his return, McCoy will devote
attention to corporate business matters.

Commenting on Harrison’s promotion,
McCoy said, “I'm delighted to present Linn
with the opportunity and challenge of direc-
ting our Portland operation. The promotion
is a well-deserved and appropriate ‘next
step’ in his growth within our company. I
am equally delighted about the challenge
that awaits me in September.”’

Harrison spent the last four years at the
stations as General Sales Manager. He told
R&R, “I'm very pleased to be able to take
on additional responsibilities at a good
operation like this. It will be a very smooth
and easy transition.” When questioned
about possible changes at either the News
or AOR-formatted outlet, Harrison added,
“We have two very good and successful ra-
dio stations here. I can’t think of a single
reason to mess around and try to make any
kind of a change.”

Foster Media Corp. and Sky Corp. Israel’s
broadcast experience has included stints as
VP/Westinghouse Broadcasting, VP/GM at
WMAQ/Chicago, and Executive VP/GM at
WMCA/New York.

Israel told R&R, “We don’t have any sub-
stantial changes in mind for any of the sta-
tions.” Israel predicts an October acquisi-
tion at the latest and said, following the
signing of a letter of intent, “‘We have still to
come to definitive contract terms.”

A GE official said the company should be
ready to announce divestiture of its two re-
maining radio properties, WJIB/Boston
and KFOG/San Francisco, within a month.
GE announced last November it is selling
all of its broadcast properties (except KOA-
TV/Denver) to concentrate on its appliance
business and other concerns.

Foster and its affiliated companies cur-
rently own WSCY & WEZG/Syracuse,
WTPA/Harrisburg, KSKY/Dallas, WRIV/
Riverhead, NY, and KBCQ/Roswell, NM.

Martin Named
WLW & WSKS
VP/IGM

After two years as VP/GM of WMAQ/
Chicago, Dave Martin has resigned to be-
come VP/GM at WLW & WSKS/Cincinnati.
The move marks Martin’s return to Cincin-
nati, where he began his career 20 years ago
as an account executive at WCKY. Martin
replaces WLW VP/GM Bernie Kvale and
WSKS GM Barry Hersh, and assumes his
new position when Seven Hills Communica-
tions obtains FCC approval to take over the
two properties from Mariner Communica-
tions around June 1.

In making the announcement, Seven Hills
President Charlie Murdock commented,
“We are very happy to have Dave join us to
manage our two stations. He brings a
wealth of experience in broadcast manage-
ment, much of it here in the greater Cincin-
nati market. He's a ‘people’ person, whom
we feel is just right to lead these two 50kw
facilities to great success.”

Martin, whose sales and management ex-
perience includes over 14 years with Taft
Broadcasting at WKRC & WKRQ/Cincin-
nati and WDAF/Kansas City, told R&R,
“It’s a great opportunity, and I'm delighted
to be ‘going home’ again to Cincinnati. I do
regret leaving WMAQ, as I've been very
well treated by (owner) NBC. They’ve been
great people to work for. However, this op-
portunity was too good to pass up. Seven
Hills is an exciting new company with some
very aggressive growth plans, and I’'m anx-
ious to get started.”

Rosenfeld Becomes
Front Line Partner

Joins Kaufman And Solters

Front Line Management has restructur-
ed following the departure of founder Irving
Azoff. Azoff, who will continue as a non-
active principal of the firm, became Presi-
dent of MCA Records Group and a VP of
MCA, Inc. last week (R&R 4-29). Joining
Front Line seven-year veterans Howard
Kaufman and Larry Solters is new partner
Michael Rosenfeld, a founder of the enter-
tainment law firm, Rosenfeld, Kassoy &
Kraus.

Rosenfeld, who represents some of Front
Line’s artists, said ““I look forward to hav-
ing a closer working relationship with Front
Line clients in my new capacity.”



Page 4

'
sl

M

FCC Approves

19 New Satellites

The FCC last week approved the launch-
ing of 19 new domestic satellites. There are
currently 15 aloft and four others that are
authorized, but not yet launched.

There’s general agreement that the vast
new satellite and transponder capacity re-
sulting from last week’s action will benefit
the radio industry by assuring space for
networks and other program distributors.
Another effect could be to keep down the
price of transponder space.

In a related action, the FCC ordered that
domestic satellites be moved closer
together (from four to two degrees apart)
over the next few years. That could pose a
technological challenge to radio networks
and possibly require a slight reorientation
of some radio station receiving dishes.

NAB Radio Race Features
May-Snider Faceoff

The contest for the Vice Chairmanship of
NAB’s Radio Board has narrowed to two
candidates, KARN & KKYK/Little Rock
President Ted Snider and WPKE & WDHR/
Pikeville, KY President Walter May. A win-
ner will be chosen when the NAB Board
meets in June. The race is considered
especially important because the victor
stands a good chance of becoming NAB
Joint Board Chairman in two years.

Doubleday Broadcasting President Gary
Stevens, who had been an active candidate,
dropped out last week on the grounds he
wouldn’t have the time necessary for the
Joint Board Chairmanship. Another can-
didate, KWVE/Marina Del Rey, CA Presi-
dent Cliff Gill, recently resigned from the
NAB Board.

Meanwhile, RKO has announced that its
seat on the NAB Board will be filled by
Jerry Lyman, its VP/Government Rela-
tions and VP/GM at WGMS-AM & FM/
Washington.
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Wirth Panel Adds $1.6 Million

For FM Processing

An FCC budget of $91.2 million a year for
1984 and 1985 was authorized last week by
the House Telecommunications Subcom-
mittee. An extra $900,000 was voted to pay
for 32 new staffers to help clear out the
backlog in FM processing. Another $700,000
was added to hire 30 employees to work just
on processing applications for FM drop-ins,
which the Commission will soon consider.

The Senate Commerce Committee voted
an extra $300,000 for FM processing and
$550,000 for FM drop-ins, so a compromise
will be necessary.

Meanwhile, the FCC has denied a request
by NAB'’s Radio Allocation Task Force that
it be allowed to see the Commission’s
engineering study on FM drop-ins (Docket
80-90). And the panel last week asked the
FCC to hold an en banc meeting, where all
the Commissioners would gather to hear
various viewpoints on FM drop-ins.
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Supreme Court To Rule
On Liquor Ads

The Supreme Court scheduled oral
arguments this week in a case challenging
the constitutionality of Oklahoma’s laws

banning liquor advertising. Several cable
and broadcast companies who tried to over-
turn the laws lost in the U.S. Court of Ap-
peals in Denver this winter. However,
courts elsewhere have struck down similar
laws.

At the center of the controversy is the 21st
Amendment to the Constitution, which
gives the states the right to prohibit liquor
sales. The Supreme Court is being asked to
decide whether that authority extends to Li-
quor advertising and whether a ban on
liquor ads violates the right to freedom of
speech.
e

FCC Ducks

Female Vs. Minority Case

For the moment, at least, the FCC says it
won’t settle a case in which there’s a clash
between minority and female ownership
preferences. At stake is an FM license in
Russellville, AR.

A female applicant who will be her own
GM got 100% credit for female participation
of ownership in management. But another
applicant got credit because a black male
with 15% ownership will be involved in daily
operations. The Review Board said it was
unable to pick a winner because the conflict
presents ‘‘a narrow but novel issue of law or
policy which the Commission has never had
an opportunity to address.”

But the Commission last week sent the
case back to the Review Board for further
study. It said the Board failed to consider
several factors, including alleged untruth-
fulness by one applicant, that could provide
the basis for a decision.

P N
Sharp Won’t Seek
Jones FCC Seat

FCC Commissioner Steve Sharp, whose
term expires June 30, announced last week
that he won’t seek appointment to the two
years remaining in the term of Anne Jones,
who is resigning this month. That throws
the White House selection of a nominee for
the GOP seat wide open.

Sharp told R&R he will go into private
law practice in Washington, but has no firm
plans yet. Although the White House had in-
dicated the seat was Sharp’s for the asking,
he cited plans made with his family as a
major reason for declining to run.

Also critical was Chairman Mark Fowl-
er’s assurance that Sharp’s presence was
not absolutely essential to the success of his
agenda. Sharp disputed reports that Fowler
wouldn’t back him because of their disa-
greement on several key issues, most
notably teletext. Had he decided to seek the
Jones seat, Sharp said, he would definitely
have enjoyed Fowler’s support.

Other Key Developments:

e Radio syndicator Harry O’Connor’s
nomination to the board of the Corporation
for Public Broadcasting (CPB) was ap-
proved last week by the Senate Commerce
Committee and sent to the full Senate.

e FCC Commissioner Henry Rivera has
chosen Benjamin Perez, an attorney in the
Managing Director’s office, to be his legal
assistant.

e« The NRBA has lined up cosmetics
queen Mary Kay as featured speaker,
discussing salesmanship, at its annual con-
vention in New Orleans.

LEADERSHIP END-RUN?

R&R/Friday, May 6, 1983

Washington Report| Radio Deregulation

Sponsors Weigh
New House Strategy

The chief House backers of radio deregulation this week were

seriously considering a bid to ram

their bill through the House Com-

merce Committee in an attempted end-run around Chairman John Din-
gell (D-MI) and Telecommunications Subcommittee Chairman Tim

Wirth (D-CO).

Reps. Tom Tauke (R-IA) and Billy Tau-
zin (D-LA) were trying to decide whether to
offer their deregulation bill (H.R. 2382) as
an amendment when the Commerce Com-
mittee votes on the FCC’s authorization for
1984 and 1985.

Their measure, which now has over 50
cosponsors, would codify the FCC’s deregu-
lation and extend it to television, abolish
comparative renewals, speed up handling
of petitions to deny, and allow buyers to
take over stations before getting FCC ap-
proval.

Tauke and Tauzin planned to meet Tues-
day (5-3) with Wirth and Dingell, and Tauke
told R&R a decision on the end-run ploy
could hinge on whether the chairmen
agreed to allow a subcommittee vote on de-

regulation.
“Only Chance”’ Strategy

“We are not anxious to anger the leader-
ship, but we feel this may be our only
chance for passing this legislation,” said
Tauke. “We would prefer the normal sub-
comumittee process, but we’ve been waiting
two and a half years for a deregulation bill
with no success.”

Tauke said he believes a majority on the
Commerce Committee and in the House

favors deregulation, “but the question is
whether they’ll support this amendment at
this time,”’ risking the wrath of Dingell and
Wirth.

NAB Gives “All Out”’ Backing

NAB Sr. VP/GM John Summers told
R&R, “It’s Tauzin and Tauke’s show. We’'ll
back whatever they want to do.” In case the
amendment is offered, said Summers,
“we’re going all out.”

He said the association’s lobbyists were
working the issue heavily on Capitol Hill
and a grassroots effort was underway to get
broadcasters to contact members of the
Commerce Committee.

Asked if the strategy posed any risks,
such as alienating Dingell and Wirth, Sum-
mers replied, “If Tauzin and Tauke are
willing to take risks, we're willing to take
risks with them.” The only alternative, he
said, is a bill containing spectrum fees that
would be unacceptable to NAB members.

NRBA Executive VP Abe Voron labelled
the chances of the strategy succeeding as
“very, very slim” and said his association
would not be willing to run the risk for the
potential gains. NAB’s Summers retorted,
“They always seem willing to let us do the
dirty work.”

Congress Requested
To Curb Record Rentals

The record and music industries denounced record rental operators
as parasites last week and asked a Senate subcommittee to pass legisla-

tion (S. 32) to control the practice.

At issue is the first sale doctrine, which cuts off a copyright owner’s
control over a record after the first sale. S. 32, introduced by Sen.
Charles Mathias (R-MD) and 12 cosponsors, would extend that control
by allowing copyright owners to either ban rental of their records or de-
mand a copyright fee for each rental. A similar bill (H.R. 1027) is pending
in the House, offered by Rep. Don Edwards (D-CA) and several dozen

COSponsors.

record rentals by the full Senate is unlikely
until legislation on home taping is ready for
consideration, a Mathias aide told R&R.
But before tackling that issue, Congress is
awaiting a Supreme Court decision on the
legality of home taping.

Music Industry Threatened

Appearing before the Senate Copyright
Subcommittee last week, witnesses from
the record companies and distributors,
composers, and music publishers all urged
that record rentals be curbed.

Stanley Gortikov, President of the Re-
cording Industry Association of America
(RIAA) testified that ““rental shops merely
feed off the talent and investment of others,
jeopardizing jobs, careers, and music
itself.”

Chairman Salvatore Chiantia claimed
retail record sales are down 30% in the
areas near Japan’s 1600 record rental
shops.

Wayman Fears Digital Setback

Speaking for the makers of blank tape
and recording equipment, Electronic In-
dustries Association Sr. VP Jack Wayman
countered that any change in the first sale
doctrine would hurt manufacturers,
retailers, and consumers. And he suggested
the introduction of digital audio will be hurt.

Noting that compact digital discs cost
twice as much as cassettes, Wayman
testified, ‘““Many consumers are likely to
want to rent both players and discs prior to
making purchase decisions. If the software
rental market is foreclosed, an informed
consumer choice becomes more difficult.”



OUR BANDWAGON
KEEPS ON ROLLING.
CLIMB ABOARD.

Motorola AM Stereo is licensed to Broadcast
Electronics, Inc., T.ET, Inc. and Belar to manufacture
and market exciters and monitors. Motorola AM
Stereo equipment is broadcasting from six
discriminating stations. Motorola AM Stereo
decoder IC's are in sample and design at fifty
receiver manufacturers. For more information call

Dick Harasek at 312/576-2879 or Chris Payne
at 202/862-1549.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA
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‘ Once again RAB is wheeling its “Idearama’ wagon across the country,

making whistlestops in 34 cities beginning this month. The one day, 9am-4pm
session focuses on station sales staffs, offering a variety of moneymaking and
co-op ideas together with selling techniques, complemented by actual radio

commercials and graphics.

(212) 599-6666.

Idearama pulls out on May 17 in Madison, WI and rolls to a stop in Provid-
ence June 23. Attendance fee remains the same as last year, with discounts
available for multiple registrations. For more details and/or reservations, call

Cox Gains, WCI
Declines In First Quarter

In the first quarter of 1983, Cox Communications posted a 23% revenue

T.). Martell

Announces
Bogart

Memorial Lab

A laboratory dedicated to the
memory of the late Neil Bogart is be-
ing established at the USC Cancer
Center. The Neil Bogart Memorial
Laboratory will devote research on leu-
kemia and other child-related cancers
and will function as the west coast divi-
sion of the T.J. Martell Foundation.
An Executive Committee is in the pro-
cess of being formed, drawing from
community and entertainment circles.
Plans for fundraising efforts include
radio spots, public service TV, movie
premieres, and benefit concerts.

growth, $133.7 million versus $108.9 million a year ago. Operating income also
gained 23% ($26.7 million over $21.7 million), white net income rose one per-
cent, $13.5 from $13.3 million. The broadcast division saw revenues and
operating income increase 10% ($42.8 to $47 million) and 21% ($12.3to $14.9
million), respectively.

On the record industry front, Warner Communications Inc. reported first
quarter revenues of $869.4 million, a decrease from $948.8 million the year prior.
While revenues for the recorded music and music publishing division dipped
slightly, $190 million to $189.7 million, income rose marginally, $16.2 million from

$15.8 million.

Equating Love

A while back Len Barry said love was
as easy as 1-2-3. But in the technolo-
gy-minded '80s, it's not that simple . . .
at least not in the math-inclined heart
of psychologist Jeffrey Young. To
help patients in their love quests, he
devised the following formula:

0.7
OxSxAxDxl

In putting this formula together,
Young determined that attractiveness
wasn't the key (although it helps) to
finding a romantic relationship. Other
items also had to be considered. The
(O) in the equation symbolizes oppor-
tunity, which means the number of
members of the opposite sex you're
exposed to each month. Selectivity (S)

WESTWOOD ONE

stands for the percentage of those
met deemed desirable; approach (A)
means the percentage of that group
you ask for a date; and desirability (D)
is the percentage of those agreeing to
go out with you. The last letter, (/) for
intimacy, covers the percentage of
dates that progress into a six-month or
longer intimate relationship. Lastly, the
0.7 represents the 70% probability of
the formula’s answer coming true.
That's where the M comes in: it's the
number of months you'll wait before
that certain someone comes along.
So the next time you're figuring out
the station’'s average quarter-hour
share, you might want to try your hand
at this love formula. Who knows? You
might have two things to celebrate.

Sony

Unveils
CD Player

During the recent NAB Conven-
tion, Sony introduced its profes-
sional compact disc player, the
CDP-5000. Designed for broadcast
and recording studio use, the con-
sole-type player features quick ac-
cess capability — it can locate
signal “‘frames” of 13.3 millisec-
onds, while any musical piece can
be randomly accessed in two
seconds or less. A ten-key input
unit on the player lets the operator
enter recording track number,
minute, second, and frame informa-
tion. Additional features include re-
maining time indicator, dual chan-
nel output meters, and a built-in
monitor speaker with gain control.
The CDP-5000 becomes available
in September.

Sony’s CDP-5000

RIAA SURVEY
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’82 Album Releases
Drop 6%, Singles Up

According to RIAA estimates, new
LP releases totalled 2630 in 1982,
representing a 6% decline from 1981
and a 37% overall decrease from
1978's 4170 total. New singles
releases, however, were up 3.5%
bolstered by 460 12” pew title
singles. Their 7" counterparts drop-
ped slightly from 2315 to 2285. All
told, the combined sum of new LP and
singles releases (5375) is 1.5% below
1981’s 5460.

Mini-album EPs rose to an estimated
235 new titles, far outpacing the 40
issued in 1981; cassette EPs jumped

from 10 to 50. Midline reissues, listing
at $5.98, picked up 26%, from 975 to
1230, while cassette midline product
saw a 14% hike, 870 to 990.
Cassettes rose 10%, 2465 to 2710.
Excluding 240 budget titles in '82,
new cassette releases accounted for
93% of LP titles. That figure was 88%
in 1981. Conversely, 8-tracks suffered
a 60% decline, 400 from 985,
representing less than one of every
seven new LP releases. Double-length
cassettes, featuring two pop/rock
albums or 90 minutes of classical
music, racked up 100 title releases.

Device Adapts Stations
To Pre-Sunrise Hours

Eagle Hill Electronics’ Pre-Sunrise
Authority Adapter is a device that lets
daytime-only stations broadcast pre-
sunrise at levels high enough to ade-
quately cover their cities of license,
yet sufficiently low to prevent in-
terference to protected stations. It
controls power down to two watts,
while regular transmitters are held at
250 watts.

The unit has already been used at

KWPC/Muscatine, IA, whose Chief
Engineer, David Metz, designed the
adapter. Between 6am and local
sunrise  KWPC broadcasts at 7.5
watts, and then automatically transfers
back to its normal 250 watts. With
FCC authorization, the station used
the device to operate on a Canadian
clear channel pre-sunrise. The Rut-
ledge, PA-based firm has tentatively
priced the adapter at less than $4000.

B/A/M/D Seminar Slated

Burkhart/Abrams/Michaels/Doug-
las & Associates is sponsoring the
“Adult Radio Forum,” May 23-24.
Geared toward radio stations target-
ting an 18 + demo, the conference will
focus on sales and management the
first day; speakers will include Torbet
Radio President Peter Moore, and
Custom Audience Consultants
President Sam Paley. Programming
will be the principal discussion topic on

the second day, with an emphasis on
the non-AOR approach. In addition to
several workshops and an address by
Kent Burkhart, John Parikhal of
Joint Communications Corpora-
tion will present an in-depth look at
lifestyle research/media for the '80s.
The Atlanta Marriott Airport Hotel
serves as seminar site, Direct inquiries
to Ruth Kelly at (404) 955-1550.

Cable Growth Defies Recession

When the opportunity for cable
hook-up knocks at potential
subscribers’ doors, nearly two out of
three U.S. homes sign up the first time
around. In October 1982 there were
31 million household cable
subscribers, a 1.9 million increase
from April of the same year. Also dur-
ing that six-month span, an additional
3.2 million homes had the capacity to
receive cable for the first time.

According to the NPD Electronic
Media Tracking Service, cable

market penetration was up to 37% of
all homes from 35% in those six
months previous. Also of note: there
was a five percent penetration in-
crease among $15-$25 000 income
households and a four percent growth
for households in the $25,000 + salary
range. College-educated head of
household subscribers numbered
41%, while the percentage of cable
homes headed by white collar
employees reached 45% as of Oc-
tober.

ONE OF 28'GREAT RADIO PROGRAMS FROM AMERICA’'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.




PolyGram Records is
proud to present the
BEE GEES’ first single

from the long
awaited Paramount
motion picture
“STAYING ALIVE”

Manufactured and Marketed by PO|yGr am R@COWdé
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Networks/Program Suppliers

MUSIC FEATURES

Innerview

Innerview:
Pink Floyd/Pt. | (May 23)
Pink Floyd/Pt. I} (May 30)

Mutual

Triple spectal w/Alabama. Janie Fricke, Ricky
Skaggs (Memorial Day Weekend)

Dick Clark Presents The Beach Boys (Memorial [

Day Weekend)
Lee Arnold On A Country Road:

Leon Everette/Ear! T. Conley/Emmylou Harns
(May 21-22)

Rock USA:
John Cougar/Scandal/Duran Duran/Bryan Adams
(May 21-22)
Narwood
Country Closeup:
Statler 8rothers (May 23)
Music Makers:
World of Sammy Kahn/Pt { (May 23)

NBC

Source:
Roxy Music (live. S. Blair) (May 26)
‘Wild, Bad & Free” profiles groups Wildlife,
Bad Company, and Free (May 28-30)

RKO Networks
Captured Live! (Perry Stone):

Jethro Tull (May 23)
Countdown America (IS, Inc.):

Al Jarreau spotlighted (May 14-15)

Hot Ones (IS, Inc.):

Styx (May 23)
Solid Gold Saturday Night
(Dick Bartley):

Eric Burdon & The Animals (May 28)
Rolling Stone
Magazine Productions
Guest DJ:

Jim Capaldi (May 23)

U2's Bono and The Edge (May 30)
United Stations
Dick Clark’s Rock Roll
& Remember:

The Animals (May 27-29)
Country Six Pack:

Eddie Rabbitt Story (Memorial Day)
The Great Sounds:

Mitch Miller (May 27-29)
Weekly Country Music Countdown:

John Anderson (May 27-29)
Watermark

Musicall:

Actor Raul Julia/Johnny Mercer/Jumbo
(May 21-22)

| Soundtrack of the ’60s:

Julius Wechter/Fifth Dimension/March 1965
(May 21-22)

Weedeck Radio

“Willie Nelson. Superstar!” (May 14-June 1)

Westwood One
Budweiser Concert Hour:
Evelyn King (May 27-29)
The Countdown:
Champaign/E, W & Fire (May 27-29)
Dr. Demento:
Auto racing (May 27-29)
Earth News:

Joan Rivers, US Fest preview w/Berlin. U2,
INXS, others (Week of May 23)

In Concert:
Molly Hatchet (May 27-29)
Off The Record Specials:
Detf Leppard (May 27-29)
Rock Album Countdown:
Bryan Adams/U2 (May 27-29)
Rock Chronicles:
Rock Video (May 27-29)
Special Edition:
Whispers (May 27-29)
Star Trak Profile:

“Paul McCartney, The Beatle Years™
(May 27-29)

ABC

Contemporary Net/

Spotlight Special (Watermark):
Toto (May 22)

Entertainment Net/

Sliver Eagle (DIR):
Bobby Bare (May 28)

Rock Net/King Biscuit (DIR):

Chris DeBurgh/Modemn English (May 22)
U2 (May 29)

KLEINDESTINE MEETING —
While touring across the country,
comedian Robert Klein took time
out during his stopover in St. Louis
to visit with Jack Carney. His
humorous observations will be the
focus of several forthcoming seg-
ments on ‘‘Jack Carney's Comedy
Show.”’

FOR RADIO » 1 HOUR « WEEKLY

MAXIMUM JOY- TRACY ULLMAN- PAUL HAI

DEXYS MIDNIGHT RUNNERS - BUSH TETRAS

GEORGE CLINTON * FUN BOY THREE - YM

€ 1983

» WATERMARK »

NEW MUSIC NEWS

[

258 - ¥SS31Yv3d - 43IAOOH IHLANWNI

oS

(213) 980-9490 -

Rock Net/Continuous History of
Rock and Roll (Rolling Stone):
British Rockers (May 22)
A Tribute To Those Who Rocked (May 29)

cBs

RadioRadio:
Honor Roll Of Rock ‘N Roll (Memorial Day
Weekend)

Clayton Webster

Country Calendar:
Shelly West (May 23)
Rosanne Cash (May 24)
Tom T. Hall (May 25)
Hank Wiliams (May 26)
Don Williams (May 27)
Gary Stewart (May 28)
Razzy Bailey (May 29)

Rarities:

David Bowie (May 23)
Faces (May 24)

Traffic (May 25)

Dave Edmunds (May 26)
Robert Plant (May 27)

Retro Rock:
Greg Kihn Band (May 23)
Continuum Broadcasting

On Bleecker Street:

“Surf's Up!" w/Beach Boys, Jan Berry, the
Ventures (May 27-31)

Creative Factor

*'I Write The Songs"’ Pop Music Special
(May 28-29)

Creative Radio Shows
Nat King Cole/Tony Bennett (May)
Country Special of the Month:
Mickey Gilley (May)

A/C Special of the Month:
Air Supply (May)

DIR Network

Inside Track:
Mick Jagger/Dave Lee Roth (Week of May 23)

ABC Radio Networks air exclusive live coverage of
Preakness Stakes (May 21)

Direction Net:

“Let’'s Cope” wiDr. Laura Schiessinger examines
saving face, afraid of asking for help, winning
(May 9-13)

FM Net:

‘Movie News'™ w/Roger Ebert features fiim festival
reports from Cannes (May 17-30)

Rock Net:

‘Rocknotes’ w/Pat St. John talks with former
Doobie Patrick Simmons (May 7-11)

cBs

Byline Magazine offers three special 13-week
saries: Managing Your Money, Report on
Personal Computers, Looking at the Law
(During May)

RadioRadio:

Composer Phillip Glass, actor James Luisi, James
Darren, writer/producer Jon Sayles, Cutture
Club’s Boy George on "'Kris Erik Stevens — In
Touch” (May 9-15)

Clayton Webster

Jack Carney’s Comedy Show:

Airines with Alan King, Flip Wilson, and George
Carlin (May 23)

Sporting News Report:

Julius Erving, Sparky Anderson. Tony LaRussa, and
Dean Smith (May 186)

Mutual

Arranges with NFL to broadcast national radio
football doubleheader every Sunday afternoon
during 1983-84 pro season, beginning with
opener on September 4

Narwood Productions

Minding Your Business:

Corporate art/Toll-free hotlines (May 9)

Buying vs. leasing/White collar theft (May 10)

Media relations (May 12)

Trade with Russia (May*13)

Outlook:

Vocations (May 8)

NBC

Source:

“'‘Rock Ctwonicle” w/Dan Formento features Mick
Jagger’'s marriage to Blanca/Billy Joel's
birthday (Week of May 9)

“'One Minute With . . ."" spotlights U2
{Week of May 9)

“Coping With . . "’ has Frank Cody coping with bad
habits (Week of May 9)

NUMBER ONE — ‘‘American Country Countdown’’ and Watermark/ABC
Radio Enterprises have instituted the ‘‘Number One’’ award, commemorating
the program’s tenth anniversary and honoring individual artists or groups who
reach the top of the country charts. The first award went to Emmylou Harris
for the single ‘‘(Lost His Love) On Our Last Date.”’ Ms. Harris is shown accep-
ting the award from () program host/co-producer Bob Kingsley and (r) co-pro-

ducer Johnny Biggs.
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INEWS & INFORMATION FEATURES

| aBC

“Screen Scenes’’ — Sheliey Lewis discusses
‘Space Hunter — 3D" and "Biue Thunder"
{Week of May 9)

Progressive Radio Network

Laugh Machine:

Joan Rivers/Robin  Williams/Woody Allen/Monty
Python (Week of May 9)

News Blimp:

Weird weather/Private detective/Mythical beasts
(Week of May 9)

Strand Broadcast Services
Something You Should Know:
Keeping love alive (May 9, 10)

Exercises that don’t work (May 11)
Assertive language (May 12)

Thirsty Ear Productions
Newsweek-FM:

1984 Olympic segment/Shep Gordon of “'Rock &
Roli Tonight’' (Week of May 9)

Watermark

TV Tonite:

"'l want To Live”” — ABC (May 9)

"‘Help Wanted: Male”” — CBS (May 10)
“Love, Sex & Marriage?”’ — ABC (May 11)
“'Missing Pieces’ — CBS (May 13)
Westwood One

Brad Messer’s Daybook:

Laser to moon (May 9)

Skunk season (May 10)

Florence Nightingale (May 12)

Friday the 13th lore (May 13)

Playboy Advisor:

Fearful homebody/She likes older men/Backstab-
bing/Meaning of life (Week of May 9)

Spaces & Places:

Kids of the famous (May 13-15)

CBS, NBC
Cancel
Landline
Service

Both CBS and NBC have an-
nounced plans to cancel landline
service to their affiliates. NBC will
cut the service to all nationwide af-
filiates by December 15. CBS is
severing landline ties in the north-
ern section of the country as of
11:52pm (ET) September 30.

Areas affected by CBS's move
include Maine, New Hampshire,
Vermont, Rhode Island, Massa-
chusetts, Connecticut, parts of
Wyoming and Idaho, Montana, Ore-
gon, Northern California, and Reno.
Target cancellation dates for addi-
tional sections of the country will
be announced soon by CBS.

® Westwood One's "‘Off The Rec-
ord Specials’” with host Mary Turner
recently celebrated its 100th show
spotlighting Def ~
Leppard. An out-
growth of the “'Off %
The Record" inter- §
view feature, the
program premiered
22 years ago on
150 stations with
Rolling Stone
Keith Richards as

Mary Turner
guest artist. “Off The Record Spe-
cials” is currently carried by over 250
radio stations in the U.S.

©® Steve Lehman is named National
Sales Manager for Innerview. Prior to
joining the firm, Lehman was President
of Great American Comedy Pro-
ductions and Syndications. In other
company activity, Chris Applegate

has been appointed producer/engineer
of the syndicated feature “‘Innerview.”
His background includes a production
stint with KMET/Los Angeles.

®Former KHJ/
Los Angeles per-
sonality M.G. Kel-
ly has been tapped
as host of Radio- :
Radio's weekly A ’\ e
three-hour count- .8 ‘Q;*?
down series, "“Top : - /
30 USA."” its debut '
is set for July 8. M.G. Kelly
Broadcast weekly in fiexiformat, the
program is produced by Osmond En-
tertainment’'s Broadcast Interna-
tional.

®The ABC Radio Networks
recently were awarded a National
Headliner Award for *‘Coping With Un-
employment,” aired over the Enter-

tainment Network and *‘State of the
Union,”” broadcast over all six net-
works. The Entertainment Net was al-
so honored by AWRT for jts ‘‘Babies
After 30." And ‘‘Philip Greer On Busi-
ness,”’ aired via the Information Net-
work, has garnered a 1983 Janus
Award for excellence in financial news
programming. o SN

®Bruce Mor-
ton is tapped as a |
regular contributor
to CBS Radio's
“‘Newsnotes,” a
commentary/ob-
servation forum. A
CBS News corres-
pondent since o
1964, Morton will  Bruce Morton
be heard every third Friday, rotating
with Andy Rooney and Bob Schief-
fer.



The first of RADIORADIO’s
’83 blockbusters s
coming up. And then see

what we do forencores!

Head for the heights of
audience and advertiser
interest in your market with
RADIORADIO’ music
specials for 1983.

First up, MEMORIAL DAY
WEEKEND: HONOR
ROLL OF ROCK’N’ ROLL.
A six-hour star-studded tribute
in the audience-grabbing
countdown format. We present
the top 25 artists of the rock
era— each a music legend—
leading up to the No. 1
hitmaker of them all.

And that’s just the beginning.
[t will be followed by...

JULY 4TH WEEKEND:
THE GREAT AMERICAN
SUMMER. A six-hour beach
party! Top hits of the past
nineteen summers, plus
interviews and features.

AUGUST 13: MEMORY
MAKERS. A three-hour
summer party, featuring the
fun of music trivia plus hits of
the past 15 years, with options
for localized contests.

LABOR DAY WEEKEND:
SUPER CONCERT.

A blockbuster for sure. This
will be a fantastic session with
one of the year’s biggest acts.

NEW YEAR’S WEEKEND:
THE GREAT 1°S OF ’83.
Three hours of great hits and
artists of the year! Plus trivia,
fun and surprises.

So don’t get left behind. Check
out the detalls of this unique
lineup of specials. It's about to
start rolling!

Call Susan Jacobi
Affiliate Relations
(212) 975-6917




OF OUR BIGGEST WITH

“THREE OF THEIR BEST!

B104 deb 26
WBEN-FM 39-35
WCAU-FM on
94Q on

KAFM deb 31
WGCL deb 24
WHYT add
Q103 deb 30
KIIS-FM add
KMJK 39-33
XTRA on
KYUU on
KNBQ deb 32
WTRY add
WHTT add
WKEE deb 36
WLAN-FM add
WPST add

Q106 deb 30
KXX106 deb 28
WCSCdeb 31
WNOK-FM deb 34
KITE 29-25
WANS-FM deb 31
WZYP deb 28
94TYX deb 39
WJDX 25-21
WOKI deb 39
FM100 add
G100 30-28
WSFL 35-25
KITY deb 39
WSEZ deb 35
WKDD 30-24
KMGK 38-37

WKDQ 30-27
WKFR add
K107 40-36
KRAV add
KKXX add
KBBK deb 35
K093 34-31
KHOP deb 28
KIDD 39-30
KSKD deb 38
KJRB add
WIGY 31-29
WCIR add
WOMP-FM deb 39
WERZ 35-31
WKHI deb 38
WJBQ 34-32

Produced by MICHAEL OMARTIAN For Free Flow Productions

WHEB add
WSQV add
KQIZ-FM 30-27
WISE deb 31
WJAD 36-28
WFLB 39-35
KISR deb 31
KILE 38-35
WXLK add
Z102 32-29
WBWB add
WAZY-FM deb 29
99KG deb 34
KDVV 31-26
KCDQ 28-24
KGHO deb 35
KDZA deb 38
KBIM 39-32

"FODD RUNDGREN “Bang' The Drum All Day”

B94 deb 30
Q105 22-18
WABX 22-19
K104 add
WKRZ-FM 39-35
WNVZ 40-38
WZZR add
2104 15-12
195 24-24
OK100 add
95XIL add

WJBQ 33-27
Q104 deb 34
WPFM 21-19
WXILK 18-11
2102 31-27
WGLF deb 32
KKQV deb 29
WHSL add
WBWB 25-20
WRKR 30-28

KWTO-FM add
KGHO 16-15
Y100

KBEQ
WLOL-FM
KIQQ

KMJK

KYUU

KNBQ

WHFM

wQID
WCSC
WBCY
wWDOQ
WANS-FM
WZYP
KX104
WIKZ

-WERZ

WYKS
Qlol
FM99

Produced, Engineered and Performed by TODD RUNDGREN For Alchemedia Productions, Inc.

JAMES INGRAM and PATTI AUSE[‘IN'

“How Do You Keep The Music Playing”
(Theme from the motion picture ‘BEST FRIENDS’)

WXKS-FM add
WCAU-FM on
PRO-FM on
Y100 add
KBEQ add
KIQQ on
WROR on
WKEE add
KITE 30-26
KAMZ on
WIJDX 28-26
Y103 add 28
WOKI on
KRGV on
WSFL deb 37
WTIX 39-35
KITY add

KTFM add
WSEZ on
KBBK on
KSKD on
WIBQ on
WFLB on
WFOX add
KILE on
KVOL on
Q101 add
KNOE-FM on
WGLF on
KENI on
KCDQ deb 36
KOZE on
KSLY add

www_americanradiohistorv com

Manufactured and Distributed by
WARNER BROS. RECORDS §
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News Key Reason
In Network Affiliation

News ranked strongest dmong station managers as the key reason they
would affiliate with a radio network, being cited by 49% in a Torbet Radio
poll. Music specials and support services (co-op assistance, computer
capabilities, etc.) tied for last place. Other reasons cited in the survey includ-
ed compensation, in second place with 23%; prestige 9%; having a national
sound 7 %; news actualities 6% features 5%; and sports coverage 1%.

Although news was a significant consideration, poll findings indicated
that stations air only 54 % of the network news feeds. Not surprisingly, morn-
ing drive leads in network newsfeed usage with 31%, followed by afternoon
drive (23%), weekends (12%), and middays/evenings (tied at 11%). Judging
by those surveyed, a typcial station devotes 55% of its average newscast to
local news, 32% to national, and 11% international.

In regard to music specials, 56% of the managers preferred “highly-pro-
duced’ specials over live concerts, with 52% airing them on weekend nights,
42% on holidays, 39% on weekend days, and 25% on weekday nights. On
the other hand, 24% rarely broadcast network-produced features, as com-
pared to 14% who always air them. 55% agreed there was a definite need for
network-produced overnight programming: contentwise, 38% leaned toward
music specials, 25% opted for talk, and 37 % had no preference.

#Lori Pinker-
ton has been pro-
moted to Manag-
er/Qperations for
the United Sta-
tions. Her new
duties include pro-
duction quality
control and sched-
uling. Pinkerton’
moves in-house from her former Tech-
nical Producer post.

Lori Pinkerton

@ The Spanish Satellite Network,
described as “'the only existing con-
nected, fulltime Spanish language
radio network,"’ is set for a July launch.
This outgrowth of World Latin Enter-
tainment will feature news, sports,
and business reports.

@ Burwood Broadcasting Corp.
has been established under the direc-
tion of President Skip Woolwine. The
syndication firm plans to bow its first
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Country oriented offering, ‘‘The Best
On Music Row,"” on July 25.

@ Luke Griffin has been upped to
Director/Sports Operatlons from Man-
ager/Sports Operations at Mutual.
He’'s been with the network since
1977. iIn other activity John Chanin,
VP/Sports, was named to the US
Olympic Committee’s USA Ali-Media
Screening Committee.

®Don Fass, VP/Director of Pro-
gramming for the Continuum Broad-
casting Network, is named National
Director of the Entertainment and
Broadcasting Organization
Against Drug Abuse. The newly-cre-
ated group plans an extensive radio
campaign to help educate the public.

®Telemedia Broadcast Ser-
vices, Inc. President Len Bramson
has been chosen as a member of the
Board of Governors of the North
American Rock Awards.
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New B/A/M/D
Division Taps Busch

Ed Busch, formerly one half of
RKO's ‘“‘America Overnight’” team,
joins Burkhart/Abrams/Mich- '
aels/Douglas & Associates as 3
head of its newest division, 4
News/Talk. This appointment
doesn’t affect his recent selection
as host of AP's weekend talk show,
which is scheduled to premiere in -
bELT Ed Busch

Shaler Named Together GM

As reported earlier (R&R 4-22), Bill Shaler has
been named General Manager of Motown Records’
West Coast distribution operation, Together Distribu-
tors. Prior to this Shaler served as branch manager of
Pickwick/Los Angeles.

Higgins Segues To KJQY

Jim Higgins moves to KJQY(K-JOY)/San Diego
as Sales Manager. He transfers crosstown from KCST-
TV, where he worked in the local and regional sales
departments.

SFRBA Elects Officers
The South Florida Radio Broadcasters
Association recently elected new officers. They are

Howard Premer, WKAT/Miami Beach, First VP;
Maurice Lowenthal, WTMI/Miami, Second VP; and
Jerry Rushin, WEDR/Miami, Secretary-Treasurer.

George Hyde, WQBA-AM & FM/Miami, President;

E/A Appoints
Vinitzky

Eric Vinitzky has been tapped
as National Urban Dance Promo-
tion Manager at Elektra/Asylum.
He comes to the newly-created
post from RCA Records, where he
handled dance promotion on an in-
dependent basis. Before that he g
was National Dance Promotion
Director for Emergency Records.

3 5 B
Eric Vinitzky

RCA Promotes
Burkhimer

Don Burkhimer has been up-
ped to Managing Director of RCA
. Records subsidiaries, RCA B.V.,
Netherlands and RCA S.A., Bel-
gium. A 28-year RCA veteran,
Burkhimer was most recently
Managing Director-Acting of the
label's German subsidiary, RCA
Schaliplatten GmbH. In his new
post, Burkhimer will be based in

Don Burkhimer ~ Amsterdam.

CBS Appoints Two

Ronald Wilcox has been named Director/Business
Affairs, CBS Records. He moves in-house from the Sr.
Attorney post in the Records Section of the CBS Law
Department. in other company-related activity, Donna
Young has been appointed Director/West Coast Creat-
ive Operations, CBS Songs. She previously served in
that division as Creative Director/West Coast.

)

Reed Rolls Into Europe

RCA’s Lou Reed visited four European countries recently on a promotional tour for his new “’Legendary Hearts’’ LP.
Pictured at an Amsterdam reception are {I-r seated) Sylvia & Lou Reed and manager Eric Kronfield; {I-r standing) RCA
Holland’s Tibor Benkardt, RCA International’s J.P. Bommel, RCA Europe VP Alan Cornish, RCA Netherlands/Bel-
guim Managing Director Don Burkhimer, RCA Europe’s Greg Rogers, and RCA Benelux Controller Hans Vloemans.

ZZ Top'’s Berlin Encounter

Warner Bros. artists ZZ Top and Geffen's Berlin ran into each other while visiting the Boston branch of WEA as part
of separate promotional tours. Pictured (I-r) are ZZ Top’s Frank Beard, Berlin’s David Diamond, ZZ Top’s Billy Gib-
bons, Lone Wolf Enterprises’ John Williams, WB’s George Skaubitis, Berlin’s John Crawford, WB’s Ted Cohen and
Ken Puvogel, Berlin’s Terri Nunn, WB’s Debbi DiTullio, and WEA’s Mike Fontecchio.

IS YOUR FORMAT OUT OF CONTROL?

‘ ! 1007 Naperville Road
Wheaton. Illinois 60187

www americanradiohistorv com

Call Doug Blair (collect) 312-653-5527

Lock down those complex music patterns with the Formax Music System of computerized music
control. Inexpensive and incredibly flexible. No hardware required!

OBEDIENT
SOFTWARE



JHAN HIBER

Winter Arbitrons: Ethnic
Methodologies Cause Commotion

s I've had a chance to look over the winter Arbitron reports,

one itern has become crystal clear — the introduction of DST

for Hispanics, along with the maturing of the DST approach
for blacks, has added another wrinkle to the “new reality” of the
ratings wars. Here are a few figures to back up this feeling.

¢ In a cross-section of winter markets,
89% of the stations targeted to a
Hispanic audience had improved 12 +
metro shares compared to the winter
"82 figures.

¢ In every one of the markets examin-
ed there were more Hispanic diaries us-
ed from outside the High Density Hi-
spanic Area than from within the
HDHA.

¢ Concurrently, 80% of the examin-
ed stations aiming for the black audi-
ence were down compared to the winter
"82 results, when DST for blacks had
really begun to make itself felt.

Many of you who work in markets
where there is notable ethnic audience
have been in touch lately, wondering
what the DST implications may be for
the spring numbers in your metros. Al-
low me to address that issue by giving
an overview of the DST methods, high-
lighting interesting ratings results, and
then looking at the data from four
winter markets with ethnic populace —
New York, Chicago, Phoenix, and San

Jose. DST Review

I recently received a note from pro-
gramming consultant E. Karl asking me
to review the DST issue and clarify
what this method is — and isn’t. Assum-
ing that note speaks for a number of
you, let me first poke into the technique
just introduced in this winter sweep —
namely, DST (Differential Survey
Treatment) for Hispanics in markets
where there is a High Density Hispanic
Area. Later T'll look into DST for

blacks. . )
Hispanic DST
e What: A technique implemented by
Arbitron to measure listening by

Hispanics without having to personally
place and later personally retrieve the
diaries from homes in the High Density
Hispanic Area. DST involves placing
diaries by telephone, mailing the diaries
to participating homes, and prodding
the respondents to return the diaries by
giving them more of a monetary incen-
tive (32 per person) and more follow-up
attention during the diarykeeping week.
At the end of the diarykeeping week the
person is supposed to mail the diary
back to Beltsville. Bilingual diaries are
sent to Hispanics within and without
the HDHA.

Implementation of DST for Hispanics
allows Arbitron to rely on more of a

standardized methodology — telephone
diary placement, mail diaries to homes,
and hoping diaries will be mailed back
— than before, when Personal Place-
ment and Retrieval (PPR) was in use in
Hispanic areas. DST is also much less
expensive to administer than PPR.

® When: The first use of DST for Hi-
spanics was in the recently received
winter '83 reports. Other markets with
HDHAs are undergoing their first Hi-
spanic DST sweep this spring.

¢ Problems: There are three that seem
notable. First, homes without phones
cannot be involved in the surveys any
more since all diaries are now placed
over the phone (when they were per-
sonally delivered by Arbitron staffers, it
didn’t matter whether or not the homes
had phones). In some markets with
significant Hispanic populace this
change means the disenfranchisement
of a huge portion of the Hispanic
public.

Also, since the diaries will not be
picked up at the end of the relevant
diarykeeping week (Arbitron now relies
on the person to mail the booklet), it’s to
be expected that there will be fewer Hi-
spanic diaries received in a usable form.
As a result, those that are in-tab will
carry higher cume values per diary,
leading to more unstable estimates in
the books.

Post-survey reviews of the winter
diaries have turned up another, unex-
pected problem. It seems that Hispanics
outside the HDHA have been reluctant
to answer the “race” question (when the
diary placement call is first made), and
thus are not identifying themselves as
Hispanic. However, these folks (about
2% of the sample in the markets seen so
far) do request bilingual diaries (it’s
unlikely they would do so unless they
were indeed Hispanic). However, since
the person did not identify themselves
ethnically, the usable diaries are being
tabulated as “‘non-ethnic” by Arbitron.
It is to be hoped that Arbitron will find a
way to clear up this and the other pro-
blems noted earlier.

Black DST

e What: A replacement for telephone
retrieval of black diary information. In-
volves the same telephone placement/
mailed diaries steps mentioned earlier
under the Hispanic DST section. The
additional premiums vary — up to $5
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per person in homes with black males
18-34, $2 to all others.

e When: DST for blacks began with
the winter ‘82 sweep (or spring book
last year if your market did not have a
winter sweep).

® Problems: Several! Immediately,
listening levels for stations with black
audiences rose significantly — up to
several hundred percent increases in
rare cases, 30% increases not uncom-
mon. One giant step towards the new
reality, but there were many who did
not believe the estimates. Black in-tab
totals were down (since telephone
retrieval meant an Arbitron staffer had
kept and sent in the completed diaires,
there was usually a very good return
rate in the past — not so high now that
the diarykeepers had to be relied on to
send back their booklets). Also, theret
was some concern — expressed by the
RAB GOALS Committee and others —
that the $5 premium was “buying” lis-
tening. Arbitron is now testing a univer-
sal $2 premium to see what impact, if
any, that move might have.

As the year has gone on and Arbitron
has become more used to dealing with
DST, some notable events have occur-
red. In the fall book there were many
cases where the black in-tab was ter-
ribly low, leading to unstable numbers.
Also, it seemed that the shares of black-
targeted stations had been slipping
since the inception of DST.

Four-Market Analysis

In light of the perspective provided
earlier on the DST efforts, let’s look at
four winter books to see how the ethnic
stations fared.

¢ New York — It appears Arbitron
retrieved enough black diaries (21% of
the relevant in-tab vs. a 19% goal) but
was short among Hispanics. 303 Hi-
spanic diaries were received and used,
about 7% of the relevant diaries, com-
pared to the goal of 9%. As for the
Hispanic geographic return, it was di-
verse — and as in each of the markets
analyzed here, there were more usable
Hispanic diaries outside the HDHA
(186) than from within the HDHA
(117).

How did the ethnically-targeted sta-
tions do in the numbers?

Winter ‘82 Winter ‘83

12+ Total 12+ Total
WADO (Span) 2.0 2.5
WUIT (Span) 23 1.7
WKTU (Urbn) 4.5 5.2
The black-oriented stations didn't

fare as well . . .
WBLS (Urbn) 5.9 4.9*
WRKS (Urbn) 5.1 4.0

*(subject to possible one-tenth point
upward adjustment}

e Chicago — The Windy City also
saw Arbitron underachieve in getting
back enough Hispanic diaries with DST
— 3.9% of the total versus the goal of
7.7%. 80 Hispanic diaries were return-
ed from the zips outside the HDHA,
while only 45 came from within. Thus,
you might expect the Hispanic station
with a better signal would have done
well — and lo and behold, that’s what
happened . . .

Winter ‘82 Winter ‘83
12+ Total 12+ Total
WOJO (Span) 1.0 3.2
WOPA (Span) - .3

Black stations took it on the chin here
too, compared to the first DST sweep.

WGCI (Urbn) 6.1 5.4
WJPC (Blk} 2.6 2.6
WBMX (BIk) 4.6 3.6
WVON (BIk) 2.0 1.2

® Phoenix — Poor Hispanic return
plagued this book too. The usable num-
ber this survey was 7.3% of the total
diaries returned, while the goal was
11.8%. 81 diaries from outside the
HDHA, just 49 from within that geo-
graphy. Hispanic stations did show
signs of improvement while an Urban
showed slippage.

Winter ‘82 Winter ‘83
12+ Total 12+ Total
KPHX (Span} 1.7 2.4
KUKQ (Urbn) 5.3 4.0
KVVA (Span) .6 1.0

e San Jose — Definite Hispanic sta-
tion gains here, although Arbitron
received only 12% of the metro total
from this group (vs. the 16% desired).
Non-HDHA diaries again outnumbered
those from within the HDHA zips — 88
to 74.

Winter ‘82 Winter ‘83
12+ Total 12+ Total
KAZA (Span) 1.0 1.4
KNTA (Span) 1.9 3.3

As for the stations aiming at the black
populace, I'm afraid their collective
shares have dropped from 7.4, when
DST for blacks began_last year, to 5.4
this sweep.

Spring Predictions

What does all this portend for the
future? Here are my best guesses:

e Stations geared at black audiences
will not again approach the shares they
garnered when DST for blacks began a
year ago.

® Arbitron will strive to get better
black in-tab, leading to more stable
estimates for that group.

e Hispanic DST will favor those sta-
tions with better signals and coverage
patterns, especially outside the HDHA
Zips.

e The more upscale Hispanic stations
may do better since no-phone homes
don’t count any more (and the influence
of the lower socioeconomic status folks
who often populate such homes will
tend to be diminished).

e After the initial round of Hispanic
DST, look for Arbitron to try to boost
Hipanic diary return. This will mean
more cuming opportunities for these
stations, but should also stabilize the
estimates.

e Finally, it’s unlikely that Hispanic
stations will earn higher shares than
those achieved in the first run of DST in
a market.

All this adds up to challenging times
for those involved in ethnically-oriented
stations — and for those general market
stations who have to explain to adver-
tisers where the numbers are going. Just
another aspect of the new reality. Don’t
get left behind!



‘Have you noticed
-~ howmuch of
‘Billboards 'Hot 100
is licensed by ASCAP

these days?

APRIL 9TH
APRIL 16 TH

APRIL 23RD .
APRIL30TH 66.0%

Where The Music Is




"‘Cﬂﬂl. PLACES”

(With JANE WIEDLIN Of The GO-GO'’s)

WXKS-FM 22- 19 WLAN FM add
WCAU-FM 40-21 WSPK 27-25

79Q on

Y100 add
WABX 9-5
WHYT deb 28
KHTR add
WLOL-FM on

Ql03 on

KEARTH 17-13
KIIS-FM 19-17
KIQQ 16-8
KMJK 22-14
XTRA deb 29
KNBQ add
WPHD 24-23
WROR add

From Their Hot New Album
" SPARKS IN OUTER SPACE

[aTcanTic]
Produced by RON MAEL and RUSSELL MAEL
for GIORGIO MORODER ENTERPRISES,LTD

IS HOT!

WPST 40-36
WKRZ-FM 31-29
KSET-FM 26-20
WTIX add
WSEZ add
WMEE add
WZPL deb 29
WHOT deb 32
KBBK 35-32
KYYX 14-7
WKHI deb 35
WJBQ deb 40
WFLB 36-32
WPFM 23-21
FM99 add
WGLF add

» e
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1983 Atlontic Recording Corp.@ A Warn

The Birch Report

Quarterlies, 12+ Metro Shares
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Winter 83

L

Louisville

Reissued

WLOU Jumps Three
Shares In Revised
Report, Now Tied

For Second; 10 Stations
See Shares Altered

ARBITRON RADIO

Dallas-
Fort Worth

Revised
Metroplex Numbers
Corrected After
Production Error;
KVIL-FM Still Tops;
21 Stations Garner
Revised Shares

Fall '§2Winter '83
KVIL-FM (AC) 99 99

Boston

WXKS-FM Down Three,
Still Tops; WBCN Takes |
AOR Lead; WBZ Widens |

A/C Margin

Fall ’82 Winter '83
WXKS-FM (CHR) 13.1 10.1

Fatt s2winter 53 | KPLX (Ctry) 5.5 71
WAMZ (Ctry) 134 118 | KSCS(Ctry) 73 69
WHAS (AC) 94 105 | KTXQ(AOR) 73 69
| KEGL (CHR) 6.8 6.8

WLOU (Blk) 98 105 |
WQMF (AOR) 78 94 | KKDA-FM(Urbn) 63 5.8
WVEZ (BM) 96 g7 | KMEZ(BM) 4.2 5.7
WRKA (AC) 77 70 | KZEW (AOR) 66 55
WKJJ (AC) 4.7 6.3 | KAFM (CHR) 36 5.3
WLRS (AOR) 49 62 | KRLD (News) 5.2 5.2
WCII (Ctry) 60 61 | WBAP(Ctry) 39 49
WAVG (AC) 7.9 5.9 | KNOK (Urbn) 5.2 4.1
WAKY (Gold) 5.7 49 | WFAA(N/T) 2.5 26
WXVW (Easy) 24 24 | KOAX(BM) 19 24
WJYL (AC) 16 L9 | KLVU(AC) 1.6 1.8
WDGS (Rel) 6 15 | KLIF (Ctry) 1.1 1.7
WINN (Ctry) 1.6 15 | KVIL(AC) 11 1.6
’ ’ KMGC (AC) 3.5 15
KFJZ (BBnd) 1.8 1.4
KIXK (CHR) 11 12
| KPBC (Rel) 11 10
Minneapolis- Seattle-Tacoma

St. Paul KIRO, KISW, KZOK,
WCCO Up Two; KOMO Remain 1-2-34;

KSTP-FM, WLOL Softer;
KDWB-FM Takes AOR
Crown; WAYL
Adds Three

Fall 82 Winter '83
WCCO (AC) 184  20.2
KSTP-FM (AC) 136 12.8
WLOL (CHR) 12.6 10.4
KDWB-FM (AOR) 74 7.0
KQRS-FM (AOR) 175 6.3

WAYL (BM) 34 60
WDGY (Ctry) 68 55
KEEY (BM) 45 46
KSTP (Talk) 33 34
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