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I N S I D E: 

Washington News 
This Week 

RKO licenses applicants profiled 
"Hatemongering" KTTL draws 
challenges 
Station fined $10,000 for antenna 
violations 
Personal attack rules set for repeal 
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Looking Ahead To 
New FM Competition 

"Even in heavily radio -saturated areas, 
you can expect to see new FM competi- 
tion where new stations would have 
been impossible under the existing 
system." 

In a special RaR report, programmer - 
turned -attorney Bob Savage looks at the 
FCC's Docket 80-90 FM drop -ins pro- 
posal, and what it would mean in new com- 
petition for existing FM operators. 
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People in The 
News This Week 

Ambrose Layton Kravitz 

Ellyn Ambrose VP at SMN 
Tony Gray PD at KMJM 
Robyn Kravitz EIA's LP Promotion 
Director 
Stan Layton President of LARC 
Dave Clark honored by YBPC 
Jonathan Pinch GM at WMGG 
Rocshire sets promotion structure 
Tom Joerres GM at WMGF 
Dean Goodman VP/GM at WWWL & 
WMBM 
Bill Jenkins WQYK PD 
Herb Crowe PD at 3WS 
Mike Smiley GM, Steve Atkins PD at 
WJKZ & WNKZ 
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Rating Arbitron On The 
Winter Book 

Jhan Hiber takes a close look at the Arbi- 
tron ratings period just past, and finds a 
number of issues worthy of concern. 
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Birch Winter Results 
Philadelphia: WUSL Upends WDAS-FM 
Detroit: WDRQ Ties WJR 
San Diego: XTRA-FM Vaults To Second 
Cleveland: WMMS Bolsters Lead 
Kansas City: WDAF Increases Edge 
Norfolk: WCMS-FM Dominates 

Page 18 

High School Station 
Scores High Ratings 

Urban -formatted KANWIAibuquerque 
earns a 5.3 Birch share employing high 
school students on -air ... and filling a 
format gap. Page 44 

Siner Resigns, Roth 
Exec. VP At MCA 

Bob Siner has resigned as 
President of MCA Records and 
his position will not be filled, ac- 
cording to MCA Records Group 
President Irving Azoff. How- 
ever, Myron Roth has been 
named to the newly -created 
post of Executive Vice Presi- 
dent of the Records Group. 
Roth, who has been Senior 
VP/GM, West Coast Operations 
of CBS Records for the past two 
years, will have responsibilities 
that include direct participation 
in the implementation of all ma- 
jor decisions in the operation of 
the Records Group, according 
to Azoff. 

$1000 EACH 

19 Stations Fined 
For EEO Filing Failures 

Sending a message that it's 
serious about enforcing its 
Equal Employment Opportuni- 
ty (EEO) rules, the FCC last 
week fined 19 radio stations 
$1000 each for failing to file their 
Annual Employment Reports 
(Form 395) in both 1981 and 
1982. 

EEO Branch Chief Glenn 
Wolfe confirmed this is the first 
time radio stations have ever 
been fined for not filing. While 
saying there has been nc in- 
crease in filing failures, Wolfe 

expressed his determination to 
end those repeat violations that 
are occurring. 

Timing of the announcement 
was not accidental; reports for 
1983 are due on May 31. Every 
station must file a form, al- 
though only those with five or 
more employees have to list the 
race and gender of staff mem- 
bers by job category. 

The stations fined last week 
have 30 days to explain why they 
failed to file Form 395 for two 
years in a row, and possibly win 

BARTLETT HEADS AOR PROMOTION 

Tusken Takes VP/A&R 
Rock Post At Capitol 

Ray Tusken, Capitol's AOR 
promotion chief for the past 
seven years, has been named to 
the new position of VP/A&R, 

Rock Music at the label. Re- 
placing him as National AOR 
Promotion Manager is Bill 
Bartlett, who had been South- 
east AOR Promotion Coor- 
dinator for Capitol. 

Capitol VP/Promotion Bruce 

Wendell commented, "Ray was 
an intricate part of our original 
promotion staff. He has always 
been a talented innovator and 

masterful strategist, and has 
made a significant contribution 
to developing many successful 
recording careers at the label." 

Commenting on Bartlett, 
Wendell stated, "Bill has been a 

TUSKEN/See Page 20 

Bonneville Restructures 
Top Management Level 

Bonneville International Corp. 
has established new areas of 
responsibility for four of the 
company's vice presidents. Ac- 
cording to President Arch Mad- 
sen, "Senior Vice Presidents 
Ken Hatch, Jay Lloyd, end 
Blaine Whipple and Vice Presi- 
dent Ted Capener have been 
given major new responsibili- 
ties." 

Hatch will continue as Presi- 

dent of KIRO/Seattle, and con- 
tinues to administer KAAM & 

KAFM/Dallas and KMBZ & 

KMBR/Kansas City. In addi- 
tion, he will now be responsible 
for WRFM/New York, the Tor - 
bet rep firm, and Bonneville 
Broadcast Services. 

Lloyd remains as President 
of KSL/Salt Lake City, and now 
assumes corporate responsibili- 

BONNEVILLE/See Page 20 

reduction or elimination of the 
assessments. Those fined were 
WBUL/Birmingham; KAMP/ 
El Centro, CA; WNHC/Nor- 
walk, CT; WBMP/Elwood, IN; 
WVOM & WTIB/Iuka, MS; 
KHDN-AM & FM/Hardin, MT; 
WUSS/Atlantic City; WDVL & 

WKQV/Vineland, NJ; WMMH/ 
Marshall, NC; WEEW/Wash- 
ington, NC; WMTY/Greenwood, 
SC; WBMK/Knoxville; KIKZ/ 
Comanche, TX; KSVN/Ogden, 
UT; and WBTN & WHGC/Benn- 
ington, VT. 

Meanwhile, the full Commis- 
sion last week ruled on petitions 
to deny license renewal for 19 

radio stations based on minority 
hiring practices. The petitions 
were filed by the National Black 
Media Coalition (NBMC) and 
several local groups. 

The Commission refused to 
renew the license of KDBS & 

KRRV/Alexandria, LA until a 
revised EEO program is sub- 
mitted, at which time a two-year 
short-term renewal will be 
granted. A short-term renewal 
was handed to KLEB & KZZQ/ 
Golden Meadow, LA. 

EEO/See Page 20 

Azoff commented on Roth's 
appointment: "Myron and I be- 
came close friends during the 
years of his excellent work at 
CBS. I'm pleased and excited 
over this appointment, since 
Myron was the first and only 
candidate considered for this 
job." 

Roth joined CBS initially in 
1977 as VP/Business Affairs, 
West Coast. Prior to that, he 
served in a similar position with 
RCA Records. 

Thyret 
Heads WB 
Promotion 

Russ Thyret is once again in 
charge of national promotion 
operations at Warner Bros. 
Records, rejoining a depart- 
ment he left two years ago to 
become Senior VP/Marketing 
at the label. With Thyret's ex- 
panded duties comes a new ti- 
tle, Senior VP/Marketing & 

Promotion. 
WB Chairman Mo Ostin com- 

mented, "We have long felt that 
Russ is one of our strongest 
executive -level assets; we're 
excited that he'll be adding 
responsibility for our promo- 
tional efforts to his marketing 
duties." 

Label President Lenny Wa- 
ronker added, "Russ's abilities 
in promotion are well -docu- 
mented; we're all very happy 
he's resumed this important 
role in our company." 

THYRET/See Page 20 

WBLI Plays Key Role 

In School Hostage Drama 
Station Airs Fired Aide's Message, 

Requested Songs During Nine -Hour Siege 
WBLI/Long Island played a 

crucial role in the release of 18 

students held hostage by Robert 
Wickes, a 24 -year -old teacher's 
aide and diagnosed paranoid 
schizophrenic. During a 
91/2 -hour siege, Wickes held a 
Brentwood, NY junior high 
English class hostage Monday 
(5-16), wounding a student and 
principal before fatally shooting 
himself. WBLI periodically air- 
ed Wickes's self -penned "epistle 
to the world" and his requested 
songs in exchange for the safe 
release of the student hostages. 

In contact with the Suffolk 
County hostage negotiating 
team, Wickes demanded a ra- 
dio, which he tuned to WBLI. 

PD Bill Terry picks up the story 
here: "We first got involved at 
4pm. The negotiating team ask- 
ed us not to say or report any- 
thing that would set him off. 
They called us back and gave us 
what they called his epistle to 
the world, a short statement 
they wanted us to read when all 
the hostages were released. A 
while later they called again to 
say they had to change their 
plan; that he agreed every time 
we read the epistle, he'd release 
a student. Throughout the even- 
ing he would ask us to read it 
and play a particular song." 

Coupled with the message 
were requests for the Beatles' 

WBU/See Page 20 



COLUMBI o o o Coi 

First With Records That Last 
CHAMPAIGN "Try Again" 

C H R NEW & ACTIVE 
B104 16-12 
WBEN-FM 8-6 
WKBW 24-22 
WCAU-FM 7-6 
B94 21-19 
PRO -FM 32-30 
Q107 20 
94Q 8-7 
Z93 5-5 
KAFM 30-27 

195 12-6 
Y100 11-10 
Q105 27 
WHYT 40-36 
KBEQ 38-33 
WKTI 23-21 
WLOL-FM 35-32 
KEARTH 20-16 
KFI 25-22 
KIIS-FM 21 

KCNR 24-22 
XTRA 23-20 
KFRC 21 

KYUU 30-23 
WFLY add 
K104 add 
Y103 add 27 
WRVQ add 
KITY add 
WKDD add 

KIIK add 
KMGK add 
WMEE add 
KEYN-FM add 
WOMP-FM add 
WTSN add 
13FEA add 
95XIL add 
KKQV add 
WBWB add 
KDVV add 
KKAZ add 
WGCL on 
Q 103 on 
KNBQ on 

WTIC-FM 7-6 
WKEE 36-32 
WSPK 6-6 
WKFM 32-26 
Q106 28-23 
WBBQ 8-6 
KHFI 28-22 
WQID 24-14 
KXX106 20-16 
WBCY 22-15 
CK10140-32 
WNOK-FM 34-30 
KITE 1-2 
WANS-FM 27-21 
94TYX 8 

WOKI 26-22 
WHHY-FM 17-10 
WRGV 15-8 
KX104 18-13 
WSFL 11-10 
KQKQ 23-19 
KIKI 19-12 
KQMQ 3-2 
KGGI deb 21 

WGUY 13-8 
Q104 7-6 
WSGF 1-5 
Z102 3-3 
WCIL-FM 7 

SCANDAL "Love's Got A Line On You" 
CUR NEW & ACTIVE 

KIMN on KRQ 16-14 WFBG 
Q107 deb 24 WLOL-FM 17-15 KZ93 16-12 Q103 on WOMP-FM 15 WCIR 
KAFM 29-25 KIQQ 19 K107 40-36 KZZB 28-25 WERZ 13 WFLB 
WBBM-FM 36-30 KMJK 22 KKFM 26-22 KZFM 17-15 WKHI 19 WYKS 
WKQX 10-8 KYUU 12 KQMQ 38-34 KSET-FM 15 KFMZ 22-19 WHSL 
WLS-FM 35-29 WSSX 28-19 KILE 37-33 WOKI 31-28 KYTN 14-12 KFYR 
Q102 18 WDCG add WXLK 16-11 WRVQ 20-17 WKEE WBWB 
WABX 26 FM100 add KGHO add WNAM 15-13 WKFM WSPT 
WHYT add WGRD 40-28 KDZA add WJXQ 8 WNOK-FM KCDQ 
WKTI 18-15 WZZR 24-16 WPHD on Z104 21 WKAU KOZE 
KHTR 7-5 WVIC 23-19 79Q on WZOK 30-28 KSKD 

DAVE EDMUNDS "Slipping Away" 
CH R NEW & ACTIVE 

WXKS-FM add KBFM deb 30 KGHO 36-30 WSQV deb 27 WABB-FM KQIZ-FM 
WPHD deb 30 KITY add B104 on KISR deb 33 WTIX WISE 
WHTX 32-30 Z104 deb 29 WCAU-FM on WYKS deb 28 WKDD WJAD 
KHTR add WHOT add WABX on WBWB deb 39 WNAM WFLB 
KMJK 33-31 KHOP add WLOL-FM on KYTN deb 38 WZZR KILE 
K104 40-37 KYYX 37-35 KIQQ on WLAN-FM KSKD KNOE-FM 
WPST 34-30 WIGY 40-34 KYUU on WKFM WFBG WPFM 
WSSX add WERZ 38-34 KNBQ on WRCK WACZ WHSL 
CK101 add KKQV 26-23 OK100 40 WCSC WKHI KFYR 
KZFM add KKRC 26-23 95XIL 39-36 WOKI WJBQ KCDQ 

GLADYS KNIGHT & THE PIPS 
"Save The Overtime (For Me)" 

CI1R 
SIGNIFICANT ACTION 

WXKS-FM 29-24 
WNYS deb 29 
KEARTH add 

KIQQ add 
KFRC 28-22 
WTIX 27-20 
KHYT add 
WGUY deb 30 

WJBQ deb 28 
WSGF 14-12 
KAMZ on 
KBFM on 
WERZ on 



Detroit's Radio Rulers 
WCZY's Dick Purtan purveys perti- 
nent personality pointers, while WRIF's 
Arthur Penhallow provides insight into 

surviving 13 years in the same AOR 

afternoon shift. Page 32, 38 
Penhallow Purtan 
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Networks/Suppliers 12 Marketplace 46 
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Calendar: Brad Messer 31 Country Chart 65 
AOR: Jeff Gelb 32 AOR Charts 72 
A/C: Jeff Green 38 A/C Chart 72 
Country: Carolyn Parks 40 CHR Chart 72 
Nashville: Sharon Allen 42 

Kravitz Heads E/A Album Promotion 
Robyn Kravitz has been appointed Direc- 

tor/National Album Promotion for Elektra/ 
Asylum, coming to the label from Arista, 
where she was most recently Director/Mod- 
ern Music Promotion. In her new position 
she will supervise college, dance, and mod- 
ern music promotion as well as overseeing 
the field promotion/ 
marketing staff in al- 
bum promotion en- 
deavors. She rejoins 
E/A VP/National Pro- 
motion Mike Bone, 
who came to E/A last 
month from the Aris- 
ta VP/AOR Promo- 
tion post. 

E/A Sr. VP Mar- 
keting Lou Maglia, in Robyn Kravitz 
making the announcement, told R&R, "We 
have watched Robyn over the years 
develop into the best album promotion per- 
son out there. We feel certain she's the 
perfect person to lead E/A through the 
'80s. 
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Kravitz commented to R&R, "I'm really 
eager to be part of the new E/A. It encom- 
passes a lot of creative people, and from 
what I've heard, it'll have a great balance 
of progressive and mainstream music. I'll 
get to use my expertise learned at Arista in 
building a record up in several different 
areas." 

Pinch Becomes 
WMGG GM 

Jonathan Pinch has announced his resig- 
nation as VP/GM at WMGF/Milwaukee to 
become GM at Metroplex's WMGG/Tam- 
pa, beginning June 6. Pinch fills the vacan- 
cy left when former GM Jim Johnson 
departed three weeks ago to build his own 
station in Williston, FL. 

Metroplex VP/Operations Robert C. 
Weiss told R&R, "We're very happy to 
welcome Jon to Tampa. He brings with him 
a wealth of programming, promotion, 
sales, and management knowledge and ex- 
perience. He really knows how to put sales 
and creative promotional ideas to work, 
which is very important in this area. We 
must have had 75 applicants for the posi- 
tion, most of whom were very qualified, but 
Jon came out on top." PINCH/See Page 20 

ROONEY NATIONAL DIRECTOR 

Rocshire Sets New 
Promotion Structure 

Rocshire Records has established a new 
national and regional promotion structure, 
according to label President Gary Davis. 
Former Warner Bros. and E/A promo- 
tion/artist development executive Brian 
Rooney has been named National Promo- 
tion Director. In other national appoint- 
ments, Bud Samuels, who worked in na- 
tional promotion at ABC and Motown, 
becomes National Director/Sales, Mar- 
keting & Creative Services; while Kenny 
Kaine, formerly with an independent pro- 
duction/promotion company and current 
part-owner of Rocshire subsidiary High 
Velocity Records, heads national secondary 
efforts for Rocshire. 

In addition, the label has set eight 
Regional Promotion Directors. Sam Ploci- 

ROCSHIRE/See Page 20 

R&R CLOSED ON MEMORIAL DAY 

In observance of the Memorial Day 
holiday, the R&R offices in Los Angeles, 
Nashville, and Washington will be closed 
on Monday, May 30. 

Ambrose Joins SMN As VP 
Ellyn Ambrose, VP/GM for NBC's Source, 

has joined the Satellite Music Network. In 
her new VP position she will be handling 
station acquisition and sales for all three of 
SMN's nets: Starstation, Stardust, and Coun- 
try Coast -To -Coast. 

SMN Chief Opera- 
ting Officer John Ty- 
ler told R&R, "We're 
very excited about El- 
lyn joining SMN. Her 
experience and exper- 
tise in the broadcast- 
ing industry will add 
yet another dimension 
to the ever-expanding 
resources at SMN." 

Ambrose first joined the NBC Radio Net- 
work in 1978 as an account executive. As 
Regional Manager/Affiliate Relations in 1979 

she took part in the planning for the new 
Source network. Ambrose commented to 

Ellyn Ambrose 

a 
YBPC HONORS CLARK - The Young Black 
Programmers Coalition recently staged a 

tribute to Dave Clark, for 45 years a legend in 

black music promotion. A strong turnout of 
radio and record notables saluted Clark, now 
with Malaco Records. Pictured at the dinner 
are (l -r) YBPC President Randy Sterling, PD at 
KGBC/Galveston; Clark; and MCA's A.D. 
Washington. 

Joerres Promoted 
To WMGF VP/GM 

Following Jonathan Pinch's announced 
departure as VP/GM at WMGF/Milwaukee 
(see separate story) , incoming station 
owner Josephson International has pro- 
moted WMGF Sales Manager Tom Joerres 
to VP/GM. Joerres begins his new position 
June 2, when the transfer of WMGF from 
Thomas Communications to Josephson is 
completed. 

Josephson Executive VP/Radio Group 
Manager Ed Christian commented, "We 
were very fortunate to have someone with 
his knowledge, depth, and commitment to 
Milwaukee on the staff. He was really the 
natural choice and the only candidate." 

Joerres is a veteran of the Milwaukee 
area, having been a sales executive at 
crosstown outlets WTMJ and WOKY for 
over four years before joining WMGF (then 
WFMR) a year ago. He told R&R, "I'm 
ecstatic about it. It's an opportunity for me 
to help with the continued success of 
WMGF. We're just at the beginning stages, 
and I know we'll continue to grow." Joerres 
added that his first priority will be to ap- 
point a new sales manager. 

Laverne Drake 
Dies At 61 

Legendary music programmer Laverne 
Drake died in her sleep last week (5-13) at 
her home in Eugene, OR. Active in the 
radio and record industries for decades, 
Drake served as Music Director for 
KFRC/San Francisco, KVI/Seattle, KNBR 
and K101/San Francisco, officially retiring 
in 1978 following open-heart surgery. 

In more recent years Drake did some in- 
dependent promotion work for Casablanca 
Records, and was working on special pro- 
jects for KASH & KSND/Eugene at the time 
of her death. She is survived by her three 
daughters, three grandchildren, and one 
greatgrandchild. 

R&R: "The five years I've spent at NBC 
have been the most exciting of my career. 
Not only because of the Source, but because 
of the great people who work there." 

Regarding her new affiliation, Ambrose 
said, "SMN's leadership in the revolutionary 
concept of satellite networking has created a 
lot of excitement throughout the industry, 
and I am looking forward to being a part of 
the new radio of the future." 

Ambrose, who has already joined SMN, 
was not immediately replaced at the Source. 

Gray Named 
KMJM PD 

Tony Gray has been appointed PD of 
KMJM/St. Louis, moving over from the 
WTKL/Baton Rouge PD post. Prior to that, 
he worked as an air personality at New 
Orleans stations WEZB and WTIX. 

Monte Lang, President/Radio Division 
for owner Amaturo Group, Inc., said, 
"We're very pleased to be able to bring a 
hometown PD to Ma- 
jic 108. Tony grew up 
in St. Louis, and his 
roots are strong in this 
community. Tony's 
performance in his 
previous assignments 
caught our attention; 
we are fortunate to be 
able to bring him 
home." KMJM VP/ 
GM Barry Baker add- Tony Gray 
ed, "I'm confident that under Tony's lead- 
ership, our radio station will continue to 
grow. He has the basic qualities that we 
look for in program management, and I 
welcome him aboard." 

Gray told R&R, "It's a great opportunity 
and a great company. I've looked for this a 
long time, and I'm glad to be home." 
Regarding future changes, Gray explained, 
"It's a fairly successful station as it stands 
right now. We just hope to improve on the 
product and make it the best radio station, 
the best music station in the market." 

Layton Upped To 
President Of LARC 

LARC Records VP/Sales & Marketing 
Stan Layton has been promoted to Presi- 
dent of the independent label. Layton spent 
15 years at MCA and was VP/Sales & 

Marketing at Chrysalis for five years 
before joining LARC three months ago. 

LARC owner Joe Isgro said, "Stan Lay- 
ton is the ideal candidate for President of 
LARC due to his ex- 
tensive experience 
and expertise with 
both small indepen- 
dent record compa- 
nies and large corpor- 
ations such as MCA. 
His background is 
perfectly suited for 
the position, as he is 
highly knowledgeable 
and well-rounded in 
such fields as sales, marketing, and opera- 
tional matters. I know that Stan will estab- 
lish LARC as an innovative force within the 
music industry." 

TRANSACTIONS: 

Stan Layton 

NBC Buys WJIB/Boston 
NBC has reached agreement in principle to buy 

WJIB/Boston from General Electric for a price 
reported to be between $6 million and $7 million. 

The sale is contingent upon reaching a definitive 
agreement, plus approval of the NBC Board of 
Directors and the FCC. 

NBC's first radio purchase in 27 years, WJIB 

operates on 96.9 mHz with 8.7 kw and a Beauti- 

ful Music format. NBC Radio President Mike Esk- 
TRANSACTIONS/See Page 20 
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LOTTERIES CHARGED AT WAVY, WRNR 

Washing ton Report 
Hatemongering Charge 

Prompts KTTL Competitor 
There's more trouble facing KTTL/Dodge 

City, KS, the Country station charged last 
week by the National Black Media Coalition 
(NBMC) with preaching racial hatred and 
inciting listeners to kill Jews (R&R 5-13). 

A group of local citizens, including two 
employees of KGNO & KDCK/Dodge City, 
has filed a competing application for KTTL's 
license. Calling themselves Community 
Service Broadcasting, they promise exten- 
sive public affairs programming, including 
programs of special interest to blacks and 
Mexican -Americans. 

Meanwhile, a second petition to deny 
KTTL's license renewal has been filed by 
the Dodge City Citizens for Better Broad- 
casting. The local coalition charges KTTL 
with airing "scurrilous personal attacks" 
and says owners Nellie and Charles Babbs 
"are using the broadcast license as a means 
for advancing narrow personal philosophies 
rather than engaging in broadcasting aim- 
ed at a broad -based public interest." 

WNYR To Keep 
Canadian Frequency 

Malrite's WNYR/Rochester has won the 
right to operate permanently on 990 kHz be- 
cause, on its former frequency of 660 kHz, it 
was receiving intolerable interference from 
CFTR/Toronto. The case involved exten- 
sive negotiations between the U.S. and 
Canadian governments. 

WBBF & WMJQ/Rochester and WLKW/ 
Providence challenged the grant on 
grounds that they, too, should have a 
chance to apply for the channel. No other 
applications were considered. 

In denying their challenge, FCC Mass 
Media Bureau Chief Larry Harris pointed 
out that 990 kHz is a Canadian clear channel 
which is only being made available to the 
U.S. because CFTR is at fault in the inter- 
ference conflict and modifying its facilities 
would be extremely expensive. If the FCC 
proposed opening 990 kHz to other ap- 
plicants, said Harris, "It is clear beyond 
any doubt that the agreement would 
dissolve." 

Radio Content Unregulated 
In Tauke-Tauzin-Swift Plan 

The radio -television deregulation stand- 
off in the House Commerce Committee was 
unbroken early this week. Action centered 
on negotiations among Reps. Tom Tauke 
(R -IA), Billy Tauzin (D -LA), and Al Swift 
(D -WA). They hope to win over needed 
Democratic votes by coming up with a way 
to quantify the public interest standard for 
television. The latest plan is said to be a re- 
quirement of 7% news, 7% public affairs, 

and 10% non -entertainment programming 
on TV. 

Reportedly, there's general agreement 
that no such guidelines are necessary or ap- 
propriate for radio. It's still unclear 
whether Tauke and Tauzin will offer their 
plan, which would trigger a series of 
amendments by Rep. Tim Wirth (D -CO) 
and others who oppose trying to piggyback 
deregulation on the FCC Authorization bill. 

That bill was supposed to clear the Com- 
merce Committee by Monday (5-16), but a 
waiver was granted while the backstage 
deregulation maneuvering goes on. 

Five Stations Fined 
For Technical Violations 

Besides hitting stations for lottery and 
antenna problems recently (see story this 
page), the FCC has issued lesser fines 
against several other stations for technical 
violations: KJUG/Tulare, CA, $500 for fail- 
ing to maintain proper power; KQQQ/Pull- 
man, WA, $300 for improper power and 
antenna light violations; KJJR/Whitefish, 
MT, $250 for excessive power and inac- 
curate logs; WWQT/Clearwater, FL, $500 
for inaccurate logs, improper power, and 
failing to calibrate remote meter reading 
devices properly. 

DEBATE STIFLED 

FCC Fines KAVV $10,000 
For Antenna Violations 

Building its antenna 17 feet too high and more than half a mile from 
the authorized site has earned KAVV/Benson, AZ a $10,000 fine from the 
FCC. It's the latest in a series of setbacks for the Country -formatted FM, 
which is located outside Tucson. 

As KAVV was preparing to begin broad- 
casting in 1980, the U.S. Army accidentally 
destroyed its antenna by ramming a truck 
into a guy wire. The station finally went on 
the air last July, but three months later was 
shut down by the FCC and ordered to 
report its actual antenna height at once to 
the Federal Aviation Administration 
(FAA). KAVV only returned to the air a 
month ago under a modified construction 
permit (CP). 

VP/GM Paul Lotsof commented, "The 
fine is outrageous considering that what we 
did had absolutely no effect on any human 
being. We got four numbers wrong. We got 
the coordinates of the transmitter site 
wrong and we got the tower height wrong. It 
was totally inconsequential." 

Lotsof likened the situation to fining a 
motorist $10,000 for a minor speeding viola- 
tion. Although he hasn't decided yet 
whether to contest the fine, Lotsof said he 
can't afford to pay it. He explained, "One of 
our biggest problems is a tremendous 
amount of lost revenue because they 
ordered us off the air for about five months 
for absolutely no reason. We were interfer- 

ing with nobody. We're 300 miles from any 
station on the same frequency." 

But FCC Mass Media Bureau Enforce- 
ment Division Chief Chuck Kelley termed 
KAVV's error very serious and added, 
"When somebody chooses a new antenna 
site and height for himself, that bothers us a 
whole lot - about $10,000 worth." The 
amount is consistent with past precedents, 
said Kelley, who also pointed out that 
KAVV was assessed only a small fraction of 
the $20,000 per day it could have been fined 
for the three months of violations. 

Lotsof said KAVV's antenna was con- 
structed in its intended spot, but the station's 
CP specified a different location because 
his consulting engineer apparently relied on 
erroneous coordinates supplied by an FAA 
official. The extra antenna height was 
designed to provide a better studio -to -trans- 
mitter link (STL), according to Lotsof, who 
said he notified the FCC of the change im- 
mediately. 

Meanwhile, two stations have been fined 
for improperly airing lottery information. 
WAYV/Atlantic City, NJ was assessed 
$2000, while a smaller $100 fine was levied 
against WRNR/Martinsburg, WV. 

Personal Attack, Editorial Rules Set For Repeal 
The FCC last week suggested that two of its policies are backfiring 

by inhibiting the coverage of controversial issues, rather than pro- 
moting diversity of on -air discussion. Accordingly, the Commission pro- 
posed to either abolish or modify its 16 -year -old rules on how stations 
handle political editorial endorsements and personal attacks. 

Any time a person or group's honesty, 
character or integrity is attacked on the air, 
a station is now obligated to notify the par- 
ty, provide a tape or transcript of the attack 
and furnish air time for a response. Similar 
obligations are triggered by stations that 
endorse or oppose candidates in editorials. 

Last week's proposed overhaul of those 
rules came in response to a petition by the 
NAB, which contends the restrictions are 
working to discourage, rather than pro- 
mote, diversity of expression on the air. 

Limiting Access By Individuals 
The FCC justified its proposal by pointing 

out that since the rules were adopted in 
1969, various court decisions have come 
down on the side of giving broadcasters 
more editorial discretion. At the same time, 
the courts have frowned on rules that give 
specific individuals the right to use a sta- 
tion's facilities. The Commission said it 
believes Congress, in creating the Fairness 
Doctrine, meant for broadcasters to have 
wide latitude in deciding how to present 
controversial issues in a balanced manner. 

FOCUS ON THE METRO - Members of NA B's Metro Market Radio Committee were in Wash- 
ington recently for a meeting. Pictured (l -r) are Gannett Radio President Joe Dorton, Sheridan 
President Glenn Mahone, Broad Street President Fred Walker, Doubleday Broadcasting Pres- 
ident Gary Stevens (committee Chairman), Outlet Sr. VP Dick Rakovan, Cox Broadcasting Pres- 
ident James Wesley, and Taft Broadcasting President Carl Wagner. 

A major flaw in the political editorializing 
rules, according to the FCC, is that they put 
more stringent requirements on stands 
taken by broadcasters than on similar 
statements aired by non -broadcasters. 

NAB President Eddie Fritts called the 
FCC's proposal "a significant step in the di- 
rection towards full First Amendment free- 
dom for broadcasters. We have long felt 
that the personal attack rule is used by 
those more intent on vindications than on 
furthering public awareness, and is a clear 
disincentive to free and open discussion. 
Further, the burdens imposed by the cur- 
rent political editorializing regulations sti- 
fle debate and discourage political en- 
dorsements by broadcasters." 

WGMS MOST SOUGHT 

RKO Radio Properties 
Draw 149 Applications 

The chance to compete for one of RKO's 12 radio licenses attracted a 
total of 149 applications from about 75 different groups by last week's fil- 
ing deadline at the FCC. But it's unlikely that comparative renewal 
hearings for the licenses will start anytime soon. 

Most popular among the 12 stations was 
Classical -formatted WGMS-FM/Washing- 
ton, sought by 22 competitors. Drawing the 
least interest, with only six applications, 
was WHBQ/Memphis. 

The other RKO radio properties and the 
number of applications in each case are: 
WRKO/Boston (10); WROR/Boston (13); 
WOR/New York (11); WRKS/New York 
(13); WGMS/Washington (14); WAXY/Ft. 
Lauderdale (9) ; WFYR/Chicago (11) ; 

KRTH/Los Angeles (16); KHJ/Los Angeles 
(11); and KFRC/San Francisco (13). 

Many of the parties applying are minori- 
ty ventures, and relatively few are 
established broadcasters. However, there 
were a few familiar names. Among those 
seeking KRTH are Dick Clark Broadcast- 
ing and Sandusky Newspapers. Donnie 
Simpson Enterprises, a firm headed by the 
wife of WKYS/Washington PD Donnie 
Simpson, applied for all 12 stations. 

Besides Simpson, four other applicants 

put in bids for every station. They are com- 
edian Bill Cosby's Cozzin Communications, 
First City Communications, South Jersey 
Radio, and Stephen Powell of Jackson, NH. 

Before starting individual comparative 
renewal hearings, the FCC first wants to 
decide whether misconduct that cost RKO 
the license of WNAC-TV/Boston affects the 
company's basic license qualifications. But 
the Commission still hasn't decided how to 
answer that question, and the task will now 
be even more complicated because all of 
the competing applicants have a right to 
take part in whatever process is devised. 

For that reason, the FCC tried to hold off 
challengers until the basic qualifications 
issue is settled. But last August the U.S. 
Court of Appeals ordered that others be let 
into the game, saying the FCC's plan would 
"prolong for months and even years 
licensee RKO's immunity from competitive 
challenge and comparative evaluation." 



"With ABC Direction 
you have access to all 
the resources of a 
great network, 
with the flexibility 
you need to manage 
your station." 
David C. Fuellhart 
General Manager, 
WPOC-FM, 
Nationwide Communications 

When you join Direction, your station has 
access to the world's largest radio news - 
gathering organization. With its hourly 
three minute newscasts, daily and weekend 
sports reports, exclusive Olympic 
coverage, and personal health and fitness 
features, Direction will help you build 
your station's position in the local market- 
place. And will provide you with many 
new local sales opportunities... all with a 
surprisingly low network inventory. 

Direction's dynamic programming relates 
to adult listeners in a warm, personal 
manner. It doesn't just tell listeners what's 
happening in the world today, but how it 
will affect their lives. 

Best of all, you keep the flexibility you 
need to control your station's program- 
ming and sales. You choose which 
programs and sales opportunities give your 
station the greatest competitive edge. 

Put Direction to work for you. 
Call Vincent A. Gardino, Director, 
ABC Direction Radio Network, 
(212) 887-5636. 

-44 ABC Direction Radio Network 
Exclusive Radio Broadcasters of the 1984 Summer Olympics. 

ri1981 ABC. Inc 

"Star In Motion 
1980 L A Olympic Committee 
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DOCKET 80-90 

by Bob Savage 
If you're like most broadcasters in today's crowded competitive 

marketplace, from time to time you probably wish that at least some of 
your competition would just "go away." For what it's worth, there has 
certainly been a population explosion of radio stations - from a total 
number in the hundreds during World War II to nearly eight thousand 
radio stations as of 1983. Not only that, many existing facilities have 
upgraded service - from daytime -only to fulltime on AM, increased 
antenna height on FM, and increased power on both bands. 

If you are a broadcast manager, then a 
pending matter before the FCC will be 
unwelcome news indeed. A 1980 Proposed 
Rulemaking entitled "In the Matter of: 
Modification of FM Broadcast Station 
Rules to Increase the Availability of Com- 
mercial FM Broadcast Assignments - BC 
Docket No. 80-90" translates roughly from 
legalese into English as follows: "More FM 
stations - Straight Ahead." (However, if 
you're a would-be applicant for a new sta- 
tion, "80-90" could give you just the oppor- 
tunity you're looking for.) But, no matter 
how you feel about Docket No. 80-90, the 
word from Washington is that action on the 
proposal is imminent. 

What Is It? 
In a nutshell, BC Docket No. 80-90 pro- 

poses to rework the existing FM Table of 
Frequency Allocations to allow two new 
classes of FM stations to go on the 
air - and not just in underpopulated areas. 
Even if you operate, or plan to build, a sta- 
tion in heavily radio -saturated areas of the 
Northeast and California, you can expect to 
see new FM competition where new sta- 
tions would have been impossible under the 
existing FM allocation system. 

In The Beginning .. . 

Back in the old AM -only days of the 1940s, 
frequencies were made available on an "as - 
needed" basis. That is, as long as an appli- 
cant could establish necessary frequency 
separation with other stations in the propos- 
ed market, and could convince the FCC that 
the requisite degree of protection against 
interference to other stations on the same 
and adjacent frequencies would be provid- 
ed, the Commission would generally grant 
the construction permit. The postwar 
development of TV and FM caused the feds 
to conclude that a more orderly process had 
to be devised for granting licenses to the 
hundreds of applicants lining up for the new 
services. In 1952, the FCC came up with a 
TV Table of Assignments, whereby specific 
channels were assigned to specific areas or 
cities, with a rough correlation between the 
population and size of the area to be served 
and the number of available (assigned) 
channels. Once the assigned channels were 
filled, that was it - unless the applicant 
petitioned the Commission with a costly and 
prolonged "rulemaking" procedure to 
reassign vacant channels to another city. 
Needless to say, having spent much tax- 
payer time and money in devising the Table 
of Assignments, the FCC took a dim view of 
attempts to beat the system by individual 
action, so reassignments were discouraged. 

Until 1963, FM applications were process- 
ed on a "demand basis" just like 
AM - that's why many older, "grand - 
fathered" FM stations have very high effec- 
tive radiated powers (ERPs) such as 110 or 
120kw. But the FCC adopted an FM Table of 
Assignments in 1963, establishing today's 
familiar three classes of stations with 
associated maximums in ERP and antenna 
height - Class A (3kw at 300 feet) ; Class B 

(50kw at 500 feet); and Class C (100kw at 
2000 feet). In addition, new FM service was 
limited to Class B maximums in the 
densely -populated Northeast (Zone 1) and 
most of California (Zone 1-A). And, after 
1963, the FCC has more or less stuck to the 
uniform Table, with relatively few 
reassignments on an individual basis. 

How Docket No. 80-90 Works 
In 1980, the FCC was petitioned to change 

the FM assignment table since even where 
all available channels were occupied, there 
was still a need for FM service - while in 
other areas, the FM band was relatively va- 
cant and underdeveloped. The FCC con- 
ducted a study and concluded that a com- 
posite plan implementing many of the peti- 
tioners' plans would result in more effective 
use of the FM band, avoiding "holes" in FM 
coverage and excessive market saturation 
in other parts of the country. For example: 
if Docket 80-90 passes in its proposed form, 
Western Ohio and much of Illinois - where 
FM channel availability is only presently 
5% of the total land area - would increase 

"Even if you operate, or plan to 
build, a station in heavily radio - 
saturated areas, you can expect 
to see new FM competition 
where new stations would have 
been impossible under the ex- 
isting FM allocation system." 

to 81%. Similarly, new service presently 
available only to about 30% of Western New 
York and Pennsylvania would increase to 
71%; in Southern Michigan, the increase 
would be from about 2% to around 41% - 
and so on. 

Here's how the proposal works: Docket 
80-90 foresees two new classes of FM sta- 
tions - Class Bl (midway between present 
class A and B) and Class Cl (between pre- 
sent B and C). This is the result of two fin- 
dings by the FCC: first, that many licensed 
stations are operating at less than their 
potential power and height, and that many 
Class C's are receiving "excessive protec- 
tion" from co- and adjacent -channel sta - 

More FM Competition Ahead 
The latest word from the FCC is that a vote on FM drop -ins will come in 

late May or early June. Nobody knows for sure how many new stations could 
result if drop -ins are approved, but several hundred is considered a minimum. 

The outcome of the vote can't be predicted. The staff's recommendation is a closely guard- 
ed secret and the Commission itself is difficult to read. Chairman Mark Fowler is widely believed 
to oppose drop -ins, but has been careful to say they should be approved "if the engineering 
works." At the same time, he talks about "serious engineering questions" the issue raises. 

Only Commissioner Jim Quello is on record against drop -ins, saying more FM stations are 
needed "like a hole in the head." Two possible "yes" voters, Joe Fogarty and Anne Jones, 
leave office by June 30, raising speculation that Fowler will delay a vote until after they're gone. 

Opposition to drop -ins has been spearheaded by the NAB, which has submitted studies 
showing that packing stations closer together could lead to massive FM interference. And the 
association has stressed the economic argument that thousands of stations are already in the 
red, and couldn't stand more competition. 

Support for drop -ins has come mainly from minority groups, which see new ownership op- 

portunities, and Capitol Hill. In recent weeks, the Senate and House Commerce Committees have 

approved $550,000 and $700,000 respectively to hire the extra 30 employees the FCC says 
would be needed to process a flood of new applications. -Brad Woodward 

Attorney and former broadcaster Bob Savage currently practices law in Oak Ridge, TN. 

He previously served as PD at 130/Pittsburgh and WBBF & WMJQ/Rochester and worked 

on -air at several top 20 market stations. 

tions. The existing maximums (see below) 
for A, B, and C stations would apply, and 
the new Bl stations would operate with a 
maximum ERP of 20kw at 300 feet, and new 
Cl's could go to 100kw at 1000 feet. No 
subclassification for Class A's is proposed 
since the FCC apparently feels that it's not 
in the public interest to create a new class 
of FM station with a coverage radius of less 
than about 14 miles (the present Class A 

average). As far as protection to existing 
stations operating at their potential Class B 
and C maximums goes, we'll avoid getting 
overly technical and just state that protec- 
tion will be reduced somewhat - but don't 
expect a dramatic effect in your coverage. 

Minimums, Maximums, And Time 

Here's where it gets a little sticky. The 
minimum power levels for Class Bl, B and 
Cl stations under Docket 80-90 would have 
to exceed the maximum for the next 
smaller class of station (respectively, 
Classes A, Bi and B). Except in the case of 
Class C stations, which would have to 
operate at 100kw at a height above average 
terrain (HAAT) greater than 1000 feet, no 
HAAT minimums would apply. Any ex- 
isting Class B or C station which doesn't 
operate above the minimums described 
above, would have, under Docket 80-90, 

three years to upgrade or be reclassified to 

Maximum Permissible FM Power And Antenna Height 
Class of Station Max ERP (kw) Max HAAT (Ft. Approx.) 

A 3 300 
B1' 20 300 
B 50 500 

Cl' 100 1000 
C 100 2000 

'Proposed new classifications 

Effects Of Allowing Additional Assignments 
On Class B And C Channels 

Area described 
(% geographic area 
available for new FM 
assignments now) 

Western Maine 
Northern NY/VT 
Western NY/PA 
PA/OH/WV 
Ohio 
OH/IL 
Southern Michigan 
Central Michigan 

Present Availability 
(% geographic area 
available if new 
proposal passes) 

54% 
57% 
30% 
11% 
12% 

5% 
2% 

50% 

Proposed Availability 

SOURCE: "Federal Communications Commission Reports," 3-14-80, 78 FCC 2d 1235. 

91% 
97% 
71% 
36% 
60% 
81% 
41% 
97% 

a lower channel class which more accurate- 
ly describes actual operating facilities. 

Confused? Here's an example: you 
operate a station on a Class B present 
allocation, currently with 12kw at 250 feet 
HAAT, and you have an eye on upgrading in 
the future. You'll have three years to get up 

"The FCC wants to ascertain 
that the FM band will be utilized 
to its fullest potential, without 
wasteful overprotection of sta- 
tions not operating with maxi- 
mum facilities. If you chose not 
to upgrade past the B1 level, 
chances are you'd have a new 
Class A -type smaller neighbor on 
your channel within a few 
years." 

above 20kw (the proposed new Bi max- 
imum) to avoid being reclassified from B 
down to B1, which would limit your future 
expansion to 20kw at 300 feet instead of 
50kw at 500 feet. The idea is the FCC wants 
to ascertain that the FM band will be utiliz- 
ed to its fullest potential, without wasteful 
overprotection of stations not operating 
with maximum facilities. If you chose not to 
upgrade past the 131 level, chances are 
you'd have a new Class A -type smaller 
neighbor on your channel within a few 
years. 

A slightly different situation applies to 
new Class C stations. The FCC proposes a 
plan by which new C's could sign on with Cl 
facilities (the difference being 1000 feet in 
HAAT) with up to six years to upgrade from 
Cl to C. Why do new C's get to sign on with 
less than minimum proposed facilities? The 
rationale is economic - if you've priced a 
1000 -plus foot tower lately, you'll agree with 
the FCC that it might take a few years to 
make your new FM profitable enough to 
pay for all that steel and transmission line. 
The six years in the case of Class C's would 
date from time of authorization of the sta- 
tion; in the case of B's and C's already 
operating at below the minimum levels, the 
three-year deadline would date from time 
of adoption of 80-90 - if it's approved in the 
proposed form. 

That's 80-90 in a nutshell. And that's not 
all the FCC has up its regulatory sleeve for 
new facilities. Be watching for news about 
new, uniform hours of operation for AM 
daytimers - including the afternoon drive 
corollary of Presunrise Service Authority, 
the new Post -Sunset Service Authority 
(PSSA). 
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Which Olympic radio team 
is 
the torch is lit? 

Mutual gets a head start on the 1984 
Olympic Games with Pre -Olympic Re- 
ports. Our team of gold medal Olympic 
experts will host these unique 5 -minute 
broadcasts daily during afternoon and 
evening drive starting July 4, 1983. Now 
sports fans will hear the inside story of 
America's top Olympic athletes in train- 
ing. F. Don Miller of the United States 
Olympic Committee calls Mutual's Pre - 
Olympic Reports, "The single finest 
shot in the arm that the amateur athletic 
movement in this country has ever 
received." 

Next, Mutual moves to the Winter 
Olympics in Sarajevo, Yugoslavia, with 
blanket coverage. Over 350 live broad- 
casts - via satellite February 6-19,1984. 

Then on to Los Angeles where Mutual` 
will cover the action of the Summer' 
Olympics, July 28 - August 1 

Mutual, the one full-servic 
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