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Latest Ratings
Results

Norfolk (ARB): WFOG Edges WCMS-FM
San Antonio (ARB): KQXT Up 4 For First;
KXZL Debuts In Second
Nashville (ARB): WKDF Ahead; WSM-FM
Doubles
Honolulu (ARB): KQMQ, KPOI-FM, KSSK,
KULA Rise, Top Market
Pittsburgh (Birch): WBZZ Up 3% Shares
To 10
Cincinnati (Birch): WKRQ Surges Past
WEBN To Lead
Plus Arbitron results from Albany, Dayton,
and Oklahoma City and Birches for Den-
ver, Minneapolis, and Phoenix.

Page 16, 19

Radio’s Brand New
Ballgame

RAB President Bill Stakelin declares his
faith in radio as a sales medium, while
Dwight Case outlines the new players and
promising possibilities on the radio scene,
as R&R’s new sales section debuts.
Page 20

Marketing Research
For Radio

WMJI & WBBG owner Larry Robinson
afso runs a 74-store retail chain and has a
Ph.D in marketing. His thoughts on adapt-
ing marketing research techniques to ra-
dio, as told to Jeff Green, are well worth
noting. Page 36

People In The
News This Week

¢ Gerry DeFrancesco VP atKIIS

¢ Eddie Hubbard WAIT's PD

e Gary Firth President of Starstream

¢ Jeff Brooks PD at WPLP

¢ Jack FitzGerald WTVN PD

e Tom Leykis PD at WQBK

¢ Jack Porteous GM at WING & WJAI

Page 3, 26
The Secondary
Promotion Forum

Joel Denver brings radio face to face with
key secondary radio promotion specialists
through photos and interviews on the im-
portance of smaller stations. Page 29

How To Write
News For Radio

““There are no second chances in radio
news. The nature of the medium
demands news written so clearly that
the listener understands instantly.’’
Former CBS newswriter Ed Bliss and
KGB/San Diego News Director Jeff Pres-
cott offer varying views on effective news-
writing. Page 44

What Is Country Radio?

Consultant John Lund and Great Empire
head Mike Oatman present radically dif-
ferent ideas about the essence of Country
radio, as Lon Helton referees.

Page 40
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Bogut Exits KDKA For WTAE

In a move that shocked the
Pittsburgh broadcasting com-
munity last week, WTAE &
WHTX VP/GM Ted Atkins an-
nounced the hiring of 15-year
KDKA morning veteran Jack
Bogut. Bogut will take over
WTAE'’s morning show on Aug-
ust 8, at which time WTAE'’s
current morning team of
O’Brien & Garry (Larry
O’Brien and John Garry) will
shift to the morning slot at
WHTX. In addition to his new
WTAE duties, Bogut will also
host WTAE-TV’s new ‘Jack

ck Bgut

Bogut Show” weekday morn-
ings 10-11am.

Goldstein Tapped
To Programm WHYT

Steve Goldstein, PD at WTIC-
FM/Hartford, has resigned to
become PD for Cap Cities’
WHYT/Detroit. He fills a va-
cancy created when PD/mom-

Steve Goldstein J

ing man Lee Malcolm resigned
recently to pursue career inter-
ests outside of broadcasting.

Station Manager Maureen
Hathaway commentec to R&R,
“I am delighted to be able to ob-
tain the services of one of the
brightest talents in program-
ming today. I'm most excited
about Steve joining us.” When
asked about programming
changes, she responded, “Steve
will have the final say on pro-
gramming, but we plan on
staying true to Mike Joseph’s
Hot Hits format.”

“WTIC is really a tough place
to leave, both professionally
and emotionally,” noted Gold-
stein. *“(President/GM) Perry
Ury and (VP/Operations) Tom
Barsanti have been exceptional
folks to work for. But the future
looks good and I'm looking for-
ward to working with Maureen
and everyone at WHYT. Since I
won’t be an on-air PD, I'll still
be looking for a morning killer
to round out the airstaff.”

Prior to joining WTIC-FM a
year and a half ago, Goldstein
was Assistant PD at WABC/
New York, and had been a news
anchor with the ABC FM Net-
work. He will begin his new
duties on August 8, and a search
is underway for his replacement
at WTIC-FM.

King Elevates
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Mills Promoted A( &P
WRTH & KEZK X

Matt Mills, most recently VP/
GM of KEZK/St. Louis, has
been promoted to President/
GM of KEZK and sister AM out-
let WRTH. Former WRTH GM
Merrell Hansen exited the sta-
tion in March and has since
been named VP/GM of neigh-
boring KSD-AM & FM (R&R 6
3). KEZK & WRTH were re-
cently acquired by Adams Com-
munications.

Mills managed Metroplex’s
Y100 (WHYI)/Miami before
moving to KEZK in April 1982.
He told R&R, “I'm just
delighted that Steve Adams, the
new owner of our corporation,

Atkins told R&R, “A talent
like Jack Bogut only comes
around once in a lifetime, and I
wanted him for WTAE. When I
heard his negotiations had stall-
ed with (KDKA owner) Group
W, I immediately went into ac-
tion. We are thrilled and
delighted with the avenues that
are opened up to us with
O’Brien and Garry’s move to
WHTX, and what that bodes for
the future for our FM station.
It’'s a move that we've an-
ticipated for some time, lacking
only a proper replacement for
Larry and John on WTAE. Jack
Bogut’s availability was the
missing piece of the puzzle; he’s
the only possible person to
replace O’Brien and Garry on
WTAE. We now have the best of
both worlds.”

A permanent replacement
was not immediately named for
Bogut at KDKA. Current
WHTX morning personality
Bob Savage will shift to after-
noons to make room for O’Brien
& Garry.

KINK’s Mak,

Sets Saito As KGW GM

KYTE & KRCK/Portland GM
Ron Saito has resigned to rejoin
King Broadcasting as GM at
KGW/Portland. He replaces
Jim Woedyard, who is consider-
ing other opportunities within
the company. At the same time,
Stan Mak, GM of sister FM
KINK, has been promoted to
KINK VP/GM.

Commenting on Mak’s pro-
motion, King VP/Radio Jim
Kime said it was *‘in recognition
of his outstanding contribution
to the company’s goals, as well
as his personal growth since he
began managing KINK.” Mak
told R&R, “King Broadcasting
is a great company to work for,
and I'm pleased that I'm part of
that great organization.”

Saito originally came to King
in 1969, serving nine years in the
business and finance depart-
ments for KGW and KINK. In
1978, he became GM at KINK,
and after three and a half years
moved crosstown as GM for
KYTE & KRCK. Saito told
R&R, “It’s kind of like coming
home. I certainly have regrets
about leaving KYTE & KRCK. I
went over there with a specific
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challenge in mind, and feel
pleased with the great success
we’ve had with KRCK. But the
people at King are great broad-
casters. I have always respect-
ed them, and I'm glad to be
back.”

Matt Mills

would entrust me with this posi-
tion. I'm quite thrilled about it. I
have some long-range plans as
he progresses in the broad-
casting market. As far as St.
Louis is concerned, we’re stick-
ing with the Easy Listening
Bonneville sound on the FM and
Music Of Your Life on the AM.
Our whole theme is the adult
combo.”

Coinciding with Mills’s ap-
pointment, WRTH GSM Bill
Weaver has been upped to Na-
tional Sales Manager of both
stations, And KEZK Local Sales
Manager Hank Poth has added
the same duties for WRTH.

KSDO-FM
Goes CHR

Gannett’s KSDO-FM(KS103)/
San Diego has switched from an
A/C format in favor of a CHR-
approach similar to that of
sister station KIIS/Los Angeles,
according to KS103 Operations
Manager Dave Parks.

“There are seven A/C stations
in San Diego going after the
same demographics,” noted
Parks. “This decision was bas-
ed on the need for this station to
break away from the pack and
become a dominant force in the
market. We felt we had to take
the station in a different direc-
tion to achieve this. The opening
for our brighter sound has
become clear with the recent
success of KIIS.

“While we don’t anticipate
losing any of our upper demos,
the format will be designed to
pick up the lower end of the 18-
49 spectrum as well.” Parks
added, ““Jeff Lucifer will con-
tinue as PD and I've got no
plans to change any of the
airstaffers.”

BECOMES VP/GM & CEO

Steding Upped At
KAAM & KAFM

KAAM & KAFM/Dallas GM
Bill Steding has been promoted
to VP/GM and CEO of the two
Bonneville International Cor-
poration outlets. In making the
announcement, Bonneville Sr.
VP Ken Hatch told R&R, “I
think that Bill Steding has had
unusual success in the Dallas
market, considering the short
time he’s been in there. He has
revamped the formats of both
stations and has brought them
to a level of being serious con-
tenders in less than a year. It’s
his ability as an executive
which has brought a great staff
together. Bill is a remarkable

young man.”
Steding commented to R&R,

%

Bill Steding

“This promotion is not just an
indication of the success we’ve
had in this market with these
two stations. In reality, it’s an
endorsement by Bonneville of
the entire management team,

STEDING/See Page 26




WED LIKE TO

HELP YOU WIN

Those of us at The Research Group would like very much to
join with your station team to help you develop better stra-
tegies for improved success. .. higher ratings and higher
profits. Because of prior exclusive committments, however,
we are not always available. If you would like to learn about
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Research Group services in your particular market. We’d be
happy to provide it.
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Radio’s Strategic Research Team
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Fifteen Years
For CHUM-FM

Jeff Gelb spotlights the history and future of Canada'’s first AOR,
and looks back with jock-turned-comedian Rick Moranis.
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AOR OR CHR?

WPL]J In Transition

Within the last two weeks ABC’s AOR-
formatted WPLJ/New York has added
some decidedly non-AOR product to its
playlist, leading many industry observers
to claim the station had shifted formats to
CHR. However, in the July 8 issue of R&R
WPLJ PD Larry Berger stated, ‘“We
haven’t changed formats.”

This week, with WPLJ playing the latest
releases by Sergio Mendes and the Hollies,
R&R contacted Berger again for his com-
ments. ‘“There’s been a tremendous
amount of confusion with record people,
wondering how to categorize us,”” he said.
“From the perspective of the record in-
dustry, it would probably make more sense
if we were considered a CHR station.”

He went on to clarify. *“You do hear a lot
of CHR music on WPLJ, but a lot of it is not
there. There’s no Kenny Rogers or Olivia
Newton-John on the station. And the jocks
aren’t yelling and screaming. There are no
jingles on the air, and we're still running
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‘King Biscuit,” ‘Rockline,” and the ‘Con-
tinuous History of Rock & Roll.’

“I have to live by other people’s defini-
tions of format,’’ Berger continued. ‘‘Other-
wise, record guys will be bringing up all
sorts of records that we’ll never play, which
will prove frustrating. From an industry
point of view, we probably appear closer to
CHR than AOR, so it’d be easier to deal
with if we were considered accordingly.”

No on-air staff changes have been made
at the station, and Berger indicated that he
would remain as PD.

WTVN Ups
FitzGerald

WTVN/Columbus PD Jack FitzGerald has
been promoted to Operations Manager. He
retains his programming duties. FitzGer-
ald became PD at WTVN a year ago, hav-
ing previously worked for the Transtar Net-
work. His background includes program-
ming WQXI-AM & FM/Atlanta and drive-
time personality stints at WZZP/Cleveland,
WOKY /Milwaukee, and WLEE/ Rlchmond

FitzGerald told |
R&R, “WTVN is a
major full-service sta-
tion. We have the larg-
est news staff in town,
and own the large ra-
dio networks for Ohio
State football and bas-
ketball. The opera-
tions can get compli-
cated, and now with
department heads re-

Jack FitzGerald

porting to me, we can cut through some red
tape and work out problems without involv-
ing management.” He added, “It's always
nice to be appreciated, and it’s really great
working for a team like this. I'm proud of my

folks here . . . I really am.”

Inner City’s Oliver
Sutton Succumbs

Oliver Sutton, Group Chairman/co-
founder of Inner City Broadcasting Corp.
and brother of company Chairman Percy
Sutton, died suddenly July 15 at the age of
66. A former New York State Supreme
Court justice, Sutton resigned that position
in 1981 to oversee the operation and
development of Inner City facilities outside
New York City. These included KRE &
KBLX/Berkeley, KGFJ & KUTE/Los An-
geles, and WLBS/Detroit. Sutton is surviv-
ed by his wife and three children. Funeral
services were held July 19.

DeFrancesco Promoted
To KIIS VP/ Programmmg

On the heels of a dramatic increase in the
spring Arbitron, KIIS/Los Angeles Presi-
dent/GM Wally Clark has promoted PD
Gerry DeFrancesco to VP/Programming
for the CHR outlet.

Clark, who announced the promotion and
presented an award to DeFrancesco at a
station gathering (7-14), remarked, “‘Gerry
has done a magnificent job for us here in
Los Angeles, and also performed splendidly
in St. Louis at KS%4 (KSD-FM), where he
served as MD and then PD of the station
from 1980-82. He’s been a key factor in the
tremendous success of KIIS-FM. No FM
CHR station has ever delivered these
kinds of numbers.”

““This is the shining hour of my career,”
DeFrancesco commented. “To be recogniz-

JAMES NEW PD
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Gerry DeFrancesco Wally Clark

ed by Wally Clark, (Gannett Radio Division
President) Joe Dorton, (President/Broad-
cast Division) Jeff Davidson, and (National
VP/Programming) Jay Cook is really an
honor. I'm really overwhelmed by their
confidence. We’ve made a lot of progress in
the past year and a half with their help and
a wonderful staff. I look forward to more
growth for KIIS-FM.”

WBOS Converts To Country

WBOS/Boston switched to a Country for-
mat last week, making it the city’s only
Country FM outlet. The move came three
months after Maxanne Sartori joined the
station as PD (R&R 4-22), bringing with her
a “‘color-blind” AOR/CHR hybrid format.
WDLW/Waltham, MA Asst. PD/morning
man Dean James is WBOS’s new PD, re-
placing Sartori; he will also take over the
morning shift.

WBOS VP/GM Jane Duncklee explained
to R&R, “The reason for the switch is a
very simple one — Boston does not have an

WPLP Boosts
Brooks To PD

Afternoon talk host Jeff Brooks has been
upped to Program Director at News/Talk
WPLP/Tampa. Brooks replaces Richard
Shanks, who remains as morning host but
gives up the PD job to devote more time to
outside business interests. Brooks, who will
continue his airshift, also takes over the
duties of Operations Manager Joy Katzen,
who resigned last week to concentrate on
other activities, including the start-up of a
new audio production company.

Brooks told R&R, “It’s something Ive
wanted to do for quite some time. I did
quite a bit of programming at WNSI, which
was the other News/Talk station here in
the market. This is a challenge that I look
forward to.”” GM Dan Johnson commented,
“Jeff has shown himself to be a manage-
ment-oriented person whose initiative is be-
ing rewarded with this position.”

Brooks started in radio four years ago as a

BROOKS/See Page 26

Firth Elevated To
Starstream President

Gary Firth has been promoted from Ex-
ec. VP to President of Starstream Com-
munications Group, Inc., the Houston-
based radio program and promotion sup-
plier. Starstream’s CEO Kenneth Kramer
said, ‘“The greatest day in Starstreams
history was finding
Gary. The company
has grown fourfold
over the past three
years, laying down a
strong foundation for
future growth. There
is no doubt Gary has
earned his new posi-
tion, and the Board of
Directors was very ‘m -
happy to give him Gary Firth
total operational responsibility.”

Before joining Starstream, Firth pro-
grammed several radio stations, including
KAUM/Houston (now KSRR), WDRQ/De-
troit, and KRIZ/Phoenix.

FM Country station. We have 50,000 watts
and get into Southern New Hampshire and
Rhode Island, so we’ll be covering three
New England states with country music.
We will be a very contemporary Country
format. It will be geared to the people who
live in Boston and the surrounding areas
. . . which is a very cosmopolitan area. We
will be a full-service as well as a Country
radio station.”

Commenting on James, Duncklee said,
“I’ve known Dean for many years now,
we’ve worked together in the past. He'’s an
extremely versatile young man coming to
us from another very well-programmed
Country station. He’s already done an in-
credible job in that we put this whole thing
together in the past three weeks.”

James told R&R, ““I really believe that
Country has a good shot in Boston. With the
type of sound we’re putting together, we
can be a major factor in Boston.” James
added he is currently looking for air per-
sonalities and hopes to have a full staff in
place by August 15.

Hubbard New
PD At WAIT

Eddie Hubbard has been promoted to PD
of Big Band-formatted WAIT/Chicago. In
addition to his new post, Hubbard retains
his morning host duties. He succeeds Steve
Sands, who moved crosstown to program
rival WJJD (R&R 7-15)

Prior to joining WAIT a month ago, Hub-
bard also worked at WJJD, handling after-
noon drive. Commenting on his promotion,
Hubbard said, “It’s a big challenge. We
have another station (in the market) with
the same music policy, and it'll be a
challenge to see who emerges the winner.
We feel that we will.”

TRANSACTIONS
WSPD, Inc. Buys WLQR

From Susquehanna

WSPD, Inc., owner of WSPD/Toledo, has
agreed to purchase crosstown FM WLQR from
the Susquehanna Broadcasting Group. The
sale price was not disclosed, but is believed to be
slightly over $3 million.

The agreement was reached on June 23, with
an October 1 takeover date scheduled, pending
FCC approval. WLQR programs an Easy Listening
format, operating with 16kw on 101.5 mHz at an
antenna height of 810 feet. No call letter, format,
or personnel changes are expected. Ted Hep-
burn served as broker.

The sale permitted Susquehanna to apply to
purchase KFOG/San Francisco, maintaining the
chain’s full complement of seven FM facilities.
Susquehanna also owns WSBA-AM & FM/York,
WARM/Scranton, WRRM/Cincinnati, WRMM/At-
lanta, WQBA-AM & FM/Miami, KLIF & KPLX/Dal-
las, WFMS/indianapolis, WHLO/Akron, and
WKIS/Oriando.



Page 4 R&R/Friday, July 22, 1983

E

CLEARING “UNDERBRUSH”

FCC Abolishes Maintenance Logs,
Hypoing, Coverage Map Rules

Radio stations won more relief last week from the FCC, which
eliminated its requirements for keeping routine operating and
maintenance logs. Concerned that its action could lead to more technical
violations and interference, however, the Commission warned that the
logs can be reinstated for the industry as a whole or for individual sta-

Washington Report
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ins Cut To Survive”’ — on “All Things Considered”’
KDWN/IiﬁS A‘:lel%?:ew stu and “Morning Edition” on August 1, 2, and 3.

Mutual Pushes

The FCC last week agreed to reduce a
$1000 fine against KDWN/Las Vegas to
$250. A year ago the station ran a series of
ads for Clark County Airport revenue bonds
without identifying the sponsor as the brok-
erage firm of Smith Barney, Harris Upham
& Co.

FCC rules require that the sponsor of a
paid ad must be identified. But KDWN ar-
gued it mistakenly but sincerely believed
Clark County Airport was the sponsor. The
Commission ruled that the violations occur-
red beyond any doubt, but reduced the fine
because of “‘the confusing nature of the cir-
cumstances surrounding this matter.”

Identical $1000 fines were issued against
Las Vegas stations KRAM, KXTZ, and
KVEG & KFMS for running the same ad
series. Unlike KDWN, however, those sta-
tions have not challenged the levies, ac-
cording to an FCC spokesman.

Loan Holdup Again Pushes

NPR To Brink

Talk of payless paydays and even bank-
ruptcy surfaced again at NPR last week as
the Corporation for Public Broadcasting
(CPB) held up a crucial loan that would
rescue the network from a projected $9
million deficit. The sticking point appears
to be what degree of control over NPR will
be assumed by CPB, including ownership of
the NPR satellite system. Negotiations are
continuing, with further action expected
when the CPB Board meets again July 28.

Also, NPR was expected to announce an
agreement this week to sell its share in Na-
tional Information Utilities Corp. (NIUC),
one of its slow-starting profit-making co-
ventures. The private partners in NIUC
have offered $5 million to buy out NPR, but
would still use its satellite system for na-
tionwide distribution of digital data.

NPR has announced it will conduct a na-
tional on-air fundraiser — “NPR’s Drive

First Amendment Rights

In Print Ads

In a speech to the New York State-Broad-
casters Association, Mutual President/CEO
Marty Rubenstein announced his network
will huy national magazine ads to “draw at-
tention to the harms of government content
regulation” of radio and TV. Rubenstein
chairs NAB’s First Amendment Committee.

“We’re prepared to put our money where
our mouth is and we encourage like-minded
broadcasters to join us in using print or elec-
tronic media to spread the word,” he
challenged. Calling for unity among broad-
casters and trade groups, Rubenstein
declared, ‘‘Congress cannot hear our
demands above the din of our own infighting.
Even our allies on the Hill are saying that it’s
time for us to unify our approach and create
a master plan. I am pleading with you for a
semblance of unity.”

NAB Slot To Stay Vacant

After Bolger Walkout

In a messy meeting that left everyone un-
happy, the NAB Executive Committee last
week decided to leave-open its seat reserved
for the immediate past chairman. The two
most recent Chairmen, Bill Stakelin and Ed-
die Fritts, can’t serve because they’re now
presidents of RAB and NAB, respectively.
Next in line is Forward Communications
President Tom Bolger, who was Chairman
before Fritts. But Radio Board Chairman
Marty Beck objected, pointing out that the
seat belongs to a radio person. Obviously
hurt, Bolger walked out of the meeting and
went home.

One new board member told R&R the inci-
dent was “petty and stupid.” He said Bolger
deserved the seat for his excellent work at
NAB. Another member, WPKE/Pikeville,
KY President Walter May, said the real
issue was procedure.

Wirth Programming Survey Goes
To 1200 Radio Stations

NRBA Seeks Radio-Only Bill; Wirth Blasts Fritts Mailgram;
Trade Groups Stress Surveys Not Mandatory

Between 1000 and 1200 randomly selected radio stations are being
mailed a controversial programming survey this week by the House Tele-
communications Subcommittee. Chairman Tim Wirth (D-CO) wants
hard data on nonentertainment programming to lay the groundwork for a
deregulation bill that might be tied to a ‘“quantification’’ of the public
interest standard through percentage requirements for programming in

certain categories.

The surveys, scheduled for mailing Friday
(7-22), were to ask for data from the com-
posite 1982 weeks beginning July 7, August
20, September 23, October 26, and December
18, plus the 1983 weeks of March 15 and
April 17.

NAB and NRBA both oppose quantifica-
tion for radio, but neither is urging outright
that stations refuse to return the surveys.
“We’re just going to remind them they’re
not obligated to respond,” NRBA Executive
VP Abe Voron said. “The choice is purely
theirs.”

‘“Bewildered’’ Wirth
Criticizes Fritts

Until they’d actually seen the survey,
NAB officials were unsure what they'd ad-
vise members. However, when Wirth sent a

similar questionnaire to all television sta-
tions last week, NAB sent a mailgram to
each station stressing that participation was
voluntary.

R&R has learned that an irritated Wirth
complained in a letter to NAB President
Eddie Fritts this week (7-18) that it appears
NAB is trying to discourage tooperation.
That leaves him ‘‘bewildered,”” said Wirth,
because quantification ‘‘is exactly the
approach the NAB itself was taking in its
negotiations with Chairman Dingell and
Mr. Swift earlier this year.”

Voicing the hope that he had misunderstood
NAB’s motives in sending the mailgram,
Wirth concluded, “I trust that your mem-
bers will cooperate with the Congress;, re-
sponding fully and completely to the simple
questions that have been posed.”

tions on a case-by-case basis if necessary.

There were several exceptions to the log
abolition. Logging of EBS tests is still re-
quired for all stations. The rules are un-
changed for experimental stations and
directional AMs that lack FCC-approved
antenna sampling systems. Regular logg-
ing of tower lighting was eliminated, but
stations must continue observation and
make log entries when lights fail.

From time to time, the FCC said it will
issue lists of common rule violations and
‘“undesirable trends’’ that may develop
from the lack of logs. And it warned of
possible fines for stations that don’t take
reasonable measures to ensure proper
operation.

Hypoing Bucked To FTC

In other action last week, the Commission
wiped out a 1963 policy statement advising
stations to act responsibly in their use of
ratings. The FCC said ratings abuse or hy-
poing is a commercial matter that doesn’t
warrant its involvement.

All future complaints will be referred to
the Federal Trade Commission (FTC). But

the FCC said it will take an FTC finding of
abuse by a station into account in its licens-
ing decision.

In a further attempt to back out of com-
mercial matters, the Commission also end-
ed its policies concerning inaccurate or ex-
aggerated coverage maps. It said there is
little likelihood of the listening public being
hurt, while advertisers can verify coverage
claims on their own and settle problems
through private remedies. Filing a false
coverage map with the FCC still leaves a
station open to criminal penalties and loss
of license for misrepresenting facts to the
Commission.

Modulation Monitoring Curbed

Finally, the FCC freed stations to use any
type of modulation monitor, instead of just
type-approved equipment. At the same
time it ended the requirement of continuous
modulation monitoring by transmitter
operators, and deleted rules mandating in-
stallation of aural modulation monitoring
equipment.

FM broadcasters this week continued to show strong interest in
how they can profit from their recently-deregulated SCAs. More |

} Conferences—Spotﬁght SCAs |

than 750 broadcasters signed up for NAB’s 21-city video telecon-

| Service Market Size
Paging (clent buys pager) 250,000- 750,000
‘ Paging (client leases pager) 250,000- 750,000
| Data Trar jon (to pocket 1.5 mitlion +
Data Transnssion
fto computer monytors) 100,000-500,000
Background Music 100, 000-500,000

ference on subcarriers (7-20). SCAs were also the focus of a well- |
attended Washington seminar (7-18, 19) sponsored by Phillips Pub-
lishing and consultants Hiber, Hart & Patrick. '

The developments came as Dow Jones announced that it is folding its “Dow
Alert” system, which broadcast business and stock news to 750 clients at a cost of
$75/month via SCA. Dow needed 10,000 customers to succeed.

Meanwhile, one Washington law firm has advised clients that ‘‘the watchword
on SCA leasing is caution.” Shrinsky, Weitzman & Eisen warns that SCA usage “is
still a big question mark,” adding, “Before succumbing to the lures of SCA mer-
maids which may beckon, you would be well advised to consider the matter careful-
ly, lest you be dragged into the Bermuda Triangle.”

At this week’s Washington seminar, several ‘‘economic models’ were offered to
give stations an idea of how they might fare by entering several new types of SCA |
ventures on their own, rather than leasing subcarriers to others.

Year Clients Profit/Loss
1 500 60,450
2 1500 +24,650
3 2000 +132,750
1 500 -59,950
2 1500 +81,150
3 2000 +281,750
7 300 - 258,950
2 500 - 298,350
3 1000 -571,150
1 150 87,710
2 400 +124,440
3 700 +390,070
7 1000 +35,600
2 2000 +338,000
3 3000 +100.830

- e

House Telecommunications Subcommittee.

Pictured left to right are Northern WMinois University Communications Chairman Dr. Jon Powell;
NAB President Eddie Fritts; Robert Harter, Chairman/CEQ of Paimer Communications, owner of
WHO/Des Moines; Deputy Secretary of State Kenneth Dam; Palimer Executive VP Robert
Engelhardt; and WGN/Chicago VP Dan Calibraro.

Radio Marti Reservatians

Broadcasters expressed their objections to pending Radio Marti legisiation in a meeting last
week (7-14) with Deputy Secretary of State Kenneth Dam. The meeting was arranged by Sen.
Charles Percy (R-IL), responding to concerns of lllinois broadcasters that Radio Marti will lead to
heightened Cuban interference. A key note on Radio Marti was set for this week (7-20) in the




TheD).
to tm I n u And it darn near killed him. The buf-

falo, that is.
® But that wasn’t the first first for
Ive u o Charlie Douglas. He also pulled off the
first live broadcast from atop a rodeo
as a I tl n bull. It lasted four seconds, broke a few

records and three ribs.

In fact, Charlie’s list of firsts is long,
but not nearly so long as if he were doing
the telling. Now Charlie’s got a new first.
He’s probably the first D.]. to leave a job
(13 years at WWL in New Orleans) with-
out giving up his board shift.

mOVI n t Because Charlie, and WWL, are now
with Music Country Radio Network,

a nationwide, all-night, live country music
variety program that has an impressive
USIc list of firsts all its own. It’s a winning mix
of top tunes, guest interviews, listener
call-ins and the latest in news, sports and
ou ntw weather. Music Country Radio Network
is a joint venture of WSM, Inc., and the
Associated Press, and is the only pro-
R gram of its kind on the air. No wonder
a Io one-of-a-kind Charlie Douglas is a
‘ perfect fit.
Network.

Listen to him. He always has some-
thing to say—Charlie’s one more reason
why Music Country Radio Network is the
only place to be in the country at night.
Represented by the =
Christal Company. 00\2)‘“
Contact Sofia Man- X
nos, 202/833-5922. v\° 5O
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Looking Into Radio’s Future

Cable Named Most Competitive Challenger;
A/C Hot Format For ‘83

Page 6

5.27, home information system/home
computer, 5.34; and videodisc record

Advertising Age’s July 11 special report focuses on the
state of radio. The prognosis? Radio is alive, healthy and grow-

: : lbums, 6.07.
ing, spurred by the competitve challenges of new technology, @ :

9. Sp . y AR P g . gy When asked about the hottest for-
deregulation, the reviving economy, and changing demographic ..« for 1983 36% of station

patterns.

Supplementing the article is a study
conducted by Ted Bolten Asso-
ciates and McGavren Guild Ra-
dio. “‘Radio Trends: Insiders Look-
ing Out” queried radio station ex-
ecutives as to the disruptive potential
of new technologies on radio. On a
scale from O to 8, with 1 being the

managers, 35% of PDs, and 30% of
sales personnel predicted Adult/Con-
temporary. Next up was Country, with
an average of 16%; Rock/AOR at 9% ;
News/Talk, 5% overall; and Music Of
Your Life, “‘Personality,” and Top 40
tied at 2%. Urban Contemporary rank-
ed 4% among sales personnel; station
managers and PDs were tied at 1%.
Among those formats with low predic-
tion percentages were Beautiful Music
and Big Band, Black, Classical, Easy
Rock, Jazz, Mellow Music, MOR, Old-

most competitive, respondents deem-
ed cable as having the most impact.
This includes free cable radio ser-
vices, 3.31; cable TV with premium
movies, 3.32; cable TV, 3.53. Satel-
lite-distributed radio programming
scored a 4.00, followed by AM stereo
at 4.81; pay cable radio services,

Calculating
Rhythms

Punch out those monthly bills as
you snap to the beat with this por-
table, all-in-one AM/FM stereo
radio, micro-cassette record-
er/player, and calculator, featuring
a clock/digital alarm. Accessories
include carrying case, stereo head-
phones, and batteries. It's from
Van Nuys, CA-based PM In-
dustries.

Marketing Seminar Slated

San Jose State University’s Center for Organization & Management Develop-
ment is staging a one-day seminar aimed at designing and implementing an annual
marketing plan. Led by Peter Johnson, President of Peter R. Johnson and
Associates, the course offers instruction il establishing goals and budgets,
developing contingency plans, writing a formal marketing plan, and other sub-
jects.

The seminar is scheduled for September 19 in Lake Tahoe, September 20 in
San Jose, CA; September 21 for the Los Angeles area, and September 22 in

ies/Nostalgia, and *‘Service' radio.

Rock ’N
Rollin’

Honolulu. Fee is $225 per person. Call (408) 277-3450 for details.

Muppets
VDTs Pose No Vision Risk

IFPI Celebrates Its
50-Year Anniversary

The International Federation of Phonogram and Videogram Pro-
ducers has reached the golden age of 50. Founded to protect recording in-
dustry interests worldwide and represent various trade associations, including
the RIAA, the IFPI has published *“The First Fifty Years'' to commemorate the
event.

Taking a look back at its start during Depression-racked 1933, then moving
forward to 1983, the IFP! outlines its history and functions and updates the
latest technological advances from digital recording to compact audio discs.
Also included are the reminiscences and philosophies of various producers
and musicians, as well as overviews of American popular music, jazz, and
music from other countries/continents. Direct inquiries to Audrey Straht at

And now a word from the gang.--

The National Research Coun-
cil of the National Academy of
Science has determined that video
display terminals, or VDTs, aren’t
harmful to eyesight. Complaints of
blurred vision, tired eyes, muscular
aches, and stress might instead be
due to equipment quality, work
area design, and the type of job be-
ing performed. In addition to many
VDT jobs being monotonous and
low-paying, the report adds that
these same jobs are ‘highly
undesirable in that they stifle
human initiative, creativity, and

premature to consider mandatory
standards/specifications for the

(212) 765-433C.

Firm Critiques On-Air Sound

A winning air sound is important
to any radio station. Expanding on
that premise, American Image
Consultants is offering the *'Win-
ners Club,”” an aircheck critique
service available to all radio for-
mats.

The service provides monthly
reviews of stations’ on-air sound
and personalities, including news-
people. However, it's emphasized
that the Winners Club is meant to
assist, rather than replace, station
PDs. Outlets may subscribe for
three-month, six-month, or one
year periods. For more information

sense of achievement.”

Home computers and the
possibility of increased miscar-
riages weren't studied in this two-
year project. Unlike other countries
which have established guidelines

U.S. at this point. Although impos-
ing such standards isn’t inconceiv-
able, council members pointed to
rapidly developing technology
whose improvements might other-
wise be hampered by strict

= . S
=il

/

AMERICAN
IMAGE

PRODUCTIONS

contact Don Keith,
251-2058.

(800)

for VDT design, the panel says it's guidelines.

Snooze
To Success

Next time you catch an employee
sleeping on the job, don’t be too quick
in giving him or her the axe. It appears
that workers, especially managers and
executives, who grab a little afternoon
shuteye suffer less stress and perform
at sharper levels than their non-nap-
ping counterparts.

TV and film stars in their own
right, the Muppets have now turn-
ed to '50s and '60s rock and roli
with the release of their new LP,
“Born To Add."” Though the album
is a parody on several of the older
generation’s favorites, People
magazine says it's primarily a
children’s educational tool that
teaches ABCs, how to count, tell
time, and the like.

For example, the title song is a
spoof of the Bruce Springsteen
hit, with lyrics that stress adding
skills: ““Some say that screaming
one plus one all night means we're
thoughtless, cruel and bad/But kids
like you and me Baby, we were
born to add.’” And in other Muppet
takeoffs, the Beatles’ ‘“‘Hey Jude”’
and ‘“‘Let It Be” become ‘“Hey
Food™ and ‘“Letter B.”

WESTWOO0D ONE

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.




Which of the following stars
is coming to radio?

Frank Langella
Bruce Jenner
Richard Simmons

Watch this page
next week for details...







GCOMING
SOON!

"HIGH [
| TIME /ms

(AM 2568)

The new single from Kilroy Was Here. (sp 3734
A pair of Top 3 monsters have already come from
their latest platinum AOR triumph. Hot on
their CHR heels, here comes number three.




EASTMAN
RADIO

proudly announces
its appointment
as national sales rep

WHTZ 100 FM
New York

Malrite Communications Group, Inc.

/
/;
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Networks/Program Suppliers

MUSIC FEATURES

cBes
RadioRadio:
Memory makers special (August 13)

Clayton Webster

Country Calendar:

Mel Tillis (August 8)
Mere Kilgore (August 9)
Jimmy Dean (August 10)
John Conlee (August 11)
Porter Wagoner (August 12)
Razzy Balley (August 13)
Mel McDanlel (August 14)
Rarities:

Eiton John (August 8)

Joan Jett (August 9)

Genesis (August 10)

Idie Race (August 11)

Simon & Garfunkel (August 12)
Retro Rock:

Woodstock special/Pt. Il (August 8)

Continuum Broadcasting

On Bleecker Street:

Joan Basz/Tom Paxton/Tom Rush (August 5-8)
RadioFree Deanna Birthday speclal
(August 12-15)

Rockweek:

Jerry Garcla (August 7-9)
Dr. Hook (August 14-16)

Creative Radio Shows
A/C:

Toto (August)
Country:

Marty Robbins (August)

Global Satellite
Rockline:

Journey (August 8)
Bryan Adams (August 15)
Asla (August 22)

London Wavelength
Robert Plant special (August 1-15)
B8BC Rock Hour:

Heavy metal w/host Fastway featuring Iron
Maiden, Ozzy Osboume, Van Halen
(August 7)

Red Rockers live (Week of August 7)

Rock Over London:

Total Cuelo w/host Graham Dene (August 7)
Joboxers (Week of August 7)

MJ! Broadcasting

Rock Quiz:
20 questions about the Police
(Week of August 20)

Mutual

“'Dick Clark Presents Our Summer Love’’
{August 6-7)
“Glenn Miller . .. The Man and His Music
(August 13-14)
Lee Arnold On A Country Road:

B.J. Thomas concert/guests Lacy J. Dalton/Ed-
die Rabbitt/Bellamys (August 6-7)

Rock USA:
Kinks' Ray Davies/Styx's James Young/Mick
Fleetwood/Tubes (August 6-7)
Narwood
Country Closeup:
Crystal Gayie (August 8)
Music Makers:
Sammy Kaye (August 8)

NBC

Source:
Crosby, Stilis & Nash profile (August 5-7)
Roxy Music concert (August 12-14)

RKO Networks
Countdown America
w/John Leader (IS, Inc.):

Quarterflash spotiighted (July 23)
ELO spotlighted (July 30)

Hot Ones (IS, Inc.):
Jourmey (August 8)
Solid Gold Saturday Night
(Dick Bartley):
“Top 100 Countdown of America’s All-Time
Favorite Oldies” (August 6)
Jan & Dean {August 13)
Rolling Stone
Magazine Productions
Guest DJ:
i Mike Score from A Flock Of Seagulls (August 8)

Donnie Iris (August 15)
Syndicate It, Inc.
Music Of Black America:

Artists & their influences/Pt. | (August 8)
United Stations

Dick Clark’s Rock Roll
& Remember:

Abba (August 5-7)
The Great Sounds:

Ray Anthony (August 5-7)

Clayton Webster President.

PISCOPO PACT — “Saturday Night Live’’ comedian Joe Piscopo adds radio
to his repertoire with the ‘‘Joe Piscopo At Large'’ series, syndicated by Clay-
ton Webster. Getting his money up front before signing, Piscopo is flanked
by (I) Dan Neer, Torus Communications President, and (r) Steve Bunyard,

|

| FM Net:

Hot Summer Rock Specials:
Det Lappard (August 5-7)
Weekly Country Music Countdown:
Mickey Gilley (August 5-7)
Watermark
Musicall:

Actress-singer Ann Margret/Ginger Rogers/
Best musicals per NY Drama Critics
(August 6-7)

Soundtrack of the ’60s:

Elvis bodyguard Joe Esposito/Sam Cooke/
Cleveland Amory (August 6-7)

Westwood One
Budwelser Concert Hour:
Jettray Osbomne (August 5-7)
Dr. Demento:
Demented tribute to Elvis (August 5-7)

Earth News:

Jeft Lynneffilm “‘Hell's Angels Forever ' /Fixx
{Week of August 8)

In Concert:
The Fixx (August 5-7)
Off The Record Specials:
Men At Work (August 5-7)
Pop Concerts:
Air Supply (August 5-7)
Rock Album Countdown:
Police/iron Maiden (August 5-7) I
Rock Chronicles: |
Record company founders/Pt. Il {August 6-8)
Speciai Edition:
Sister Sledge (August 5-7)
Superstar Concerts:
Sammy Hagar/Quarterflash (August 8)
ABC
Contemporary Net/
Spotlight Special:

Bob Seger (August 21)

‘Ringo’s  Yellow Submarine’”
November 26)

(Now thru

Rock Net/Supergroups (DIR):
U2/Judas Priest (August 8)
Billy Squier (August 13)

®Rob Sunde named Director of
News for ABC Information Network,
effective August 1. He was most
recently Director of News Operations
& Programs for WCBS/New York.
Sunde succeeds Dick Rosenbaum,
who moved over to the senior pro-
ducer slot at “World News Tonight.”

® Drake-Chenauit Enterprises,
Inc. has established a new division,
the Drake-Chenault Network. Bow-
ing this fall, the division will be headed |
by President Edward Boyd. He's the

3

w8
THEY CAME FROM TEXAS — That’s the title of a six-hour special that pays
tribute to country artists born in the Lone Star state. Recently completed by |
William B. Tanner Company in Memphis, the special is hosted by Jimmy Dean. |
Shown following the final taping session are (I-r) WBT's Steve Armstrong and |
Mike Porter, Dean, and WBT s Mitch Craig and Dale Walker. |

TOTALLY TUBULAR — Kicking off United Stations’ ‘‘Hot Summer Rock"’

Q
A
|

package of four artist profiles is ‘‘The Tubes Story'' (July 22-24). Above, (-r} |
| VP/Programming Ed Salamon and the Tubes’ Mike Cotten and Fee Waybill |
pose for the camera during a voice track recording session.

I

NEWS & INFORMATION FEATURES

ABC

Entertainment Net:

Five-part "Why Are We So Tired?” with Jen
Hamitton (July 25-29)

FM Net:

“Soap Tak' features Bob Woods/Tanya Wal-
ker/Todd Davis/Jed Allen/Jerry Douglas
widacklyn Zeman (July 25-29)

Information Net:

“John Stossel Consumer Lookout'' tests more ads
too good to be true/discusses buying meat In
butk (July 23-24)

Rock Net:

‘Lifelines’” discusses AIDS (Fantini Prod.)

(July 25-29}

“Rocknotes’’ features 7-part interview with Bob
Seger and host Pat St. John (July 25-31)

cBs

‘Newsmark'' (July 29)

RadioRadio:

Simon & Garfunkel/Playboy VP Victor Lownes/Eddie
Munster/actor Steve Rallsback on “Kris Erik
Stevens — In Touch' (July 25-31)

Ciayton Webster

Jack Carney Comedy Show:

Unusual occupations (August 8)

Joe Piscopo At Large:

Interview with Steve Martin/Ted Koppel/Rex Greed
(August 8)

Sporting News Report:
Rod Carew/Gene Upshaw/Chet Simmons/Reggie
Jackson (August 1)

Mutual
U.S. Women's Open/Canadian Open (July 27-31)

NBC

Source:

‘Rock Chronicle” w/Dan Formento: John Lennon
wins struggle to stay in USA (Week of July 25)

"'Mini-View"": Eurythmics (Week of July 25)

“One Minute With'' w/Rona Elliot: Nick Beggs of
Kajagoogoo (Week of July 25)

“Rock Report” w/Rona Eliiot: Quarterflash/Men
Without Hats (Week of July 25)

‘Coping With'": Frank Cody copes with unrequited
love (Week of July 25)

"“Screen Scenes’ w/Shelley Lewis: ' Staying Alive”
(Week of July 25)

Radio Entertainment Net
Olympic Minute:

Mother risks death to see son run (July 25)
Mystery of five Olympic rings (July 27)
Bizarre marathon finish (July 28)

Plans of mice, men & Nazis (July 29)
Strand Broadcast Services
Something You Should Know:
Auto maintenance (July 25)

Eftective presentations (July 26)

Fighting tatigue (July 28)

Westwood One

Brad Messer’s Daybook:
Test tube baby/'63 nuke ban (July 25)
Rubber tires (July 26)

First oll well (July 28)

NASA 25th anniversary (July 29)
Playboy Advisor:

Cigarettes after sexfice for birth controlistress &
body aches/cocaine as aphrodisiac (Week of
July 25)

former President of Columbia Pic-
tures FRadio Division and Presi-
dent/GM of KIIS-AM & FM/Los
Angeles.

®Innerview announces two ap- |
pointments: Chris Lindsley to Pro-
ducer/Engineer from Production
Manager at KMGG(Magic 106)/Los
Angeles; Michelle Giese to the mar-
keting/research staff.

®Mutual Broadtasting taps
Olympic medalist Billy Kidd as skiing
commentator for its yearlong *‘Olym-
pics 84" series.

® Actor Martin Sheen is host of a
three-hour musical radio tribute to
President John Kennedy. The
special, slated to air the week of
November 22, is produced by Syn-
dicate It, Inc. in association with S
and G Productions. |

SAN FRANCISC()

RPC '83

The NAB Radio
Programming Conference
August 28-31, 1983 ¢ St. Francis Hotel

g

Radio Department, NAB, 1771 N S§t. NW, Washington, DC 20036
(202) 293-4955
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KUBE LUCKY LOTTERY PAYOFF — KUBE/Seattle offered the chance for
listeners to “maybe make a million” in its Lucky Lottery game. Shown (I-r) are
winner Dianne Cooper and PD/morning man Charlie Brown scratching off the
10,000 lottery tickets she won. Those tickets netted over $3500 in cash, plus
five chances to be in the drawing for the $1 million Washington State Lottery.

B-52'S BACKSTAGE AT THE GREEK — Celebrating a soldout show at the
Greek Theater, WB recording artists the B-52’s invited some folks backstage.
Shown (I-r) are group members Fred Schneider, Keith Strickland and Cyndy
Wilson; (front I-r) are Celeste Schaeffer, KIIS-FM’s Gene Sandbloom, WB promo
rep Chris Crist, group member Kate Pierson, KIS-FM MD Mike Schaefer, WB’s
Kenny Puvogel, and group member Ricky Wilson.

A R

WNBC ADVERTISES SICKNESS AND SCHTICK — Down in the subways of
New York you're liable to see just about anything. Now you can step off a train
and see WNBC/New York’s latest advertising campaign for morning man Don
Imus and afternoon maniac Howard Stern. Standing (I-r) beside the adver-
tisements, drawn by well-known cartoonist Jack Davis are New York Subway
account exec Mike Nirenberg and WNBC Advertising/Promotion Manager Ellen
Kaye.

IS HOT!

THE NATION’S MOST COMPLETE
ADULT CONTEMPORARY COUNTDOWN

e A recap of the week’s hottest A/C hits.

@ Feature oldies each hour.

® The latest artist information and music news.

e Completely customized and toned for auto-
mation.

* Musical imagery from OTIS Conner Produc-
tions.

Call Collect For A Free Demo Tape

“: Creative Syndications, Inc.

P. O. Box 1505 ¢ New Castle. PA 16103 o 412—652-6371
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Weiss & Powell
Taps Conner

Ralph Conner has been named -
to the newlycreated post of Sr.
VP/National Sales at radio sales
firm Weiss & Powell. His
background includes stints as
VP/Eastern Regional Manager at
McGavren Guild Radio and\
VP/National Sales Manager with
Torbet Radio.

Ralph Conner

Juggernaut Group Bows

The Juggernaut Group, specializing in promot-
jon/marketing consultation, has been established by
veteran promoter Juggy Gayles and his son Ron Res-
nick. The firm is based in Flushing, NY and may be
reached at (212) 454-6593.

Horowitz Joins MCA

Zach Horowitz has been ap-
pointed VP/Business Affairs and
Law, MCA Records. He comes to
the post following nearly four years
with CBS Records, where he
served as Director of Business Af-
fairs, West Coast.

Zach Horowitz

Zellermayer Segues To WBCS

Charles Zellermayer joins WBCS/Milwaukee as
Sales Manager. His career includes the GSM post at
KJYO/Oklahoma City, as well as sales manager, GSM,
and GM of WQUE/New Orieans.

Dobra To WGSO GSM

WGSO/New Orieans welcomes Klee Dobra as
General Sales Manager. Prior to this he worked in cable
TV and held the GSM post at WTOP/Washington, plus
the GM slot at WMOD/Washington, KLIF/Dallas, and
WBCN/Boston.

E/P/A Elevates Folks
Scott Folks has assumed the
Associate Director, East Coast Pro-
duct Management post at Ep-
ic/Portrait/CB8S Associated
Labels. He was previously Produc-
tion Manager, East Coast, for
E/P/A, first joining the labels in
1979.
Scott Folks

Kopp Upped At Sound Image

Chuck Kopp has been appointed VP/Sales for
Sound Image Records And Cassettes. The labelis a
division of Sound image Entertainment, inc.

Screen Gems Names
Muller VP

Gerd Muller has been tapped
as VP/Talent Acquisition for
Screen Gems-Colgems-EMI
Music, inc. Muller, an 11-year
veteran of EMI's publishing arms,
served as Director of Professional
Activities for Screen Gems-EMI
Musie prior to this appointment.

Gerd Muller

Stonehenge Staff Tapped

Stonehenge Records, under the direction of
President Alan Kaplan, adds Jerry Lyons as Director,
Karen Madura as Marketing Director, and Howard
Kessler as head of promotion. The label may be con-
tacted at (212) 772-9335.

Futurband Created

Futurband Video-Records is a new firm under
the direction of President Matt Jordan. The company
specializes in CHR and A/C product, recently releasing
the single ‘‘Sometimes Love.” Based in Poughkeepsie,
Futureband may be reached at (914) 473-7969 or (914)
473-7750.

CBS Appoints Three

Al Shulman Sue Heimanson

Tim Bowen

Al Shulman has been named Sr. VP/GM, CBS
Special Products. He joined the label in 1942 and, untit
recently, held the title VP, CBS Special Products. At
CBS Songs International, Tim Bowen becomes VP/GM,
moving up from VP, Business Affairs, CBS Records In-
ternational. In other activity, Sue Heimanson is ap-
pointed Director/Advertising Services, Gotham Adver-
tising, CBS Records. Since 1978 she worked as
Associate Director, Media/Tour Support for the label.

LeMel To Columbia Pictures VP

Gary LeMet has been appointed VP and Director of
Music at Columbia Pictures. He was previously Sr. VP
and head of A&R for the Boardwalk Entertainment
Company. Prior to that he served as a Management lil
VP.

KRQR Ups Newman

Cynthia Newman has been promoted from ac-
count executive to National Sales Manager at KRQR/
San Francisco. She first joined the station in 1981.

DeFabio Moves To WLYT GSM

Richard DeFabio has resigned from his
WASY/Portiand-Gorham GM post to accept the Sales
Manager slot at WLYT/Haverhill, MA. Before his WASY
stint, DeFabio was GM/Sales Manager at WFTN/Frank-
fin, NH.

Jodka, Osborne Take EMI/Liberty Posts

Yod Jodka and Norm Osborne have assumed the
‘Local Promotion Manager posts in Boston and San Fran-
cisco, respectively, at EMI America/Liberty Records.
Both men join the label from Elektra/Asylum. Jodka
was most recently E/A’s Local Promotion Manager in
Boston, while Osborne was National Director of Country
Promotion in Nashville.

A&M Promotes Tayrien

Jill Tayrien has been upped to §
Associate Director of West Coast _
Publicity at A&M Records. She
moves in-house from her two-year
stint as Tour Publicist. Before & '
A8M, she worked in Epic Rec-
ords’ publicity department. ; g

Jill Tayrien

Solar Appoints Two

Regina Jones, former publisher of Soul magazine,
has joined Solar Records and Dick Griffey Produc-
tions as VP/Public Relations. Also at Solar, Derek
Webb has been upped to Dance Music Coordinator. He
retains his retail marketing research duties.

RCA Raises Pino

Jorge Pino has been named
Director of Operations, RCA S.A.
{Spain). The nine-year label veteran
was most recently Director/Interna-
tional Marketing. In his new post
Pino will oversee sales, A&R,
domestic and international a
marketing functions.

Jorge Pino

WYSP Ups Ostroft

Harvey Ostroff has been elevated to Assistant
General Sales Manager at WYSP/Philadelphia. He was
formerly an account executive with the station.
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Three Arbitrons Reissued

According to Claire Kummer, Radio Product Manager for Arbitron
Ratings, three spring ’83 radio market reports are or have been reissued. The
affected markets are Minneapolis, Pittsburgh, and Richmond. Corrected
reports are on the way to the relevant subscribers.

In Minneapolis and Pittsburgh the reissue had to do with incorrect simul-
cast data listed in the reports. For example in Pittsburgh, WTKN and WWSW
were shown as being simulcast in moming and afternoon drive Monday-
Friday, when in reality they are, according to the corrected information,
only simulcast early on Sunday momings. Ms. Kummer told R&R these reis-
sues were “jointly caused — we didn’t supply the stations with the latest simul-
cast submissions (from the previous sweep) to check, and a number of stations
didn’t diligently compare and furnish the proper simulcast times for this
survey.”

As for Richmond, it seems that 11 metro stations were listed as being
non-metro stations. In the corrected version these stations will be shown in
their rightful stance as metro entities. Ms. Kummer stated, “This was an inter-
nal processing error, one of those things that happens rarely. Usually we catch

JHAN HIBER

A Topsy-Turvy Book

ust when you think you've learned all the answers in this re-
search biz, it seems the public keeps changing the questions. Or
maybe its the ratings services who are upsetting the apple cart.
At any rate, the 12+ numbers seen so far this spring (I know, 'm not
crazy about the 12+ shares either, but they are all I've had a chance
to delve into so far — more detailed analysis in a later column) seem

to make as much sense as silly putty.

Some of the formats that only a few
months ago were supposed to be dying
are looking awfully lively. On the other
hand, stations that were shooting
through the roof and causing anguish
among some competitors a year ago are
now seeing their piece of the rock turn
out to be slightly less than mountainous.
Let me cite some examples.

Beautiful Music Rebound?

Not too long ago, I and other grand
viziers in this biz were quoted as saying
that for various reasons the Beautiful
Music format was on its last legs.
However, as you've perused the ad-
vances so far, it may have looked pretty
healthy for a format that is supposedly
playing a sour note. There have been
substantial increases in the format in
Los Angeles, New York, and other ma-
jor markets. Also, in places not known
for being bastions of BM support, such
as San Antonio, the leading Beautiful is
the 12+ leader in the market, up

several shares from previous sweeps.
There are several causes for this more
vigorous showing, I'd say. First, some
BM stations have chosen to abandon the
format, thus allowing the remaining en-
tities to prosper. The second reason is
the changing nature of the format itself,
as evidenced by a conscious effort to
segue from 45+ BM standards and an
almost total reliance on lush instrumen-
tal covers to an attempt to relate more

“The shares for Hispanic stations
in the spring books are generally
lower than in winter.”

to the 25-44 crowd by playing some
original versions (even the wvocals,
heaven forbid!) of songs by contem-
porary artists such as Barbra Streisand,
Neil Diamond, and Kenny Rogers. Bon:

Q&A

A recent letter from Robb Westaby of WOWO/Ft. Wayne, who describes
himself as a research novice (as perhaps many of you are), wanted to know
what the following terms used in a column related to.

AID system: This refers to Arbitron Information on Demand, a com-

students.

it before the report mails — this time we didn’t.”
In none of the reissue cases were any individual station estimates affected.
Shaker Elected To I.R.T. Board
Arbitron Ratings President Ted Shaker has been elected to the board of
directors of the International Radio & Television Foundation. The founda-
tion raises funds to support educational programs aimed at broadcast-oriented

puterized system that allows subscribers to access, for a price, some of the
75% of diarykeeper data not shown in the printed market report. AID is one
way Arbitron can extract additional revenues from the diary data base, and
Arbitron is pushing a trend towards more and more use of the customized
sales and programming information available on AID, and towards a
smaller, less detailed printed market report.

Rolling averages/monthlies: Arbitron will be introducing within the next
six months or so its Monitor service (available on AID). This will allow sta-
tions to have three-month tracks on their performance (much like the Birch
Radio effort now)-and is “rolling” in that the oldest month is dropped from
the estimates as each three-month sample is recomputed and “freshened.”
Monthlies are fine for getting a handle on what’s happening to your station,
but they have been abused in the five markets where Arbitron has convinced
stations to agree to the current individual monthlies approach. The rolling
three-month idea will give more reliability to the data.

High Density Areas: The HDAs for both blacks and Hispanics are
geographies defined by zip codes in which there is at least 35% of the
populace classified into one of the two ethnic groups. Such HDAs were
originally conceived as separate sampling units in order to assure proper
representation of the listening habits of minorities.

Hope this helps, Robb — and for others who may not have written in. In
the soon-to-be-released Spring *83 Ratings Report I'll have a full glossary of
ratings and research terms for your reference.

neville began this movement several
years ago and Schulke is now moving
aggressively in this direction.

The changing personality of some
BM formats must cause concern at
some soft rock FM stations across the
nation. Listeners looking to relax may
decide that Beautiful Music doesn’t
necessarily have to be elevator music,
and if that’s the case, some A/C’s had
better watch out. The spring numbers
may be some early evidence this BM
segue is working.

Lastly, one reason BM may be doing
better is a methodology issue at Ar-
bitron. The early shock over the impact
of Differential Survey Treatment (DST)
for blacks and Hispanics has worn off,
and the numbers have somewhat stabil-
ized. This has to be good news for non-
ethnically-targeted formats, especially
Beautiful Music.

New Urban/Black Reality?

Where did all the shares go? That’s
the lament at some of the leading Urban
Contemporary and Black-formatted
stations as these station managers see
their audiences shrink from earlier
surveys. What happened?

In some cases the early surge of
numbers created by the onset of DST
for blacks in the winter ‘82 sweep has
settled to a level higher than in the past
but more realistic. The good news is
that Arbitron seems to be getting better
at administering DST, retrieving more
diaries from minorities and leading to
better quality estimates. However, as
estimates stabilize, cume values of
diaries are reduced, thus perhaps
leading to the softening of Urban/Black
shares in some major markets.

I find it interesting that even with the
settling of some of the Urban/Black
shares, there are markets, including
Atlanta and Louisville (not to mention
New York City), where an Urban or
Black station is actually number one
12+. I'm sure that if you had placed a
bet several years ago in Atlanta that
WVEE would unseat WSB at the top of
the 12+ heap you could have gotten

some amazing odds — but that’s what
has happened as part of the new reality
created by Arbitron methodology
changes.

As for Hispanic DST and its impact,
it too seems to be settling from its
winter '83 spurt for Hispanic stations.
As predicted here several weeks ago, the
shares for Hispanic stations in the spr-
ing books are generally lower than in
winter. Again this means Arbitron is do-
ing a better job of getting back usable
Hispanic diaries, thus leading to more
stable estimates for all concerned.

Keep in mind that while DST certain-
ly caused some upset, the Arbitron bot-
tom line (for those whose stations and
careers have survived) is Dbetter
research. There is little doubt that prior
to DST Arbitron was not measuring the
ethnic populace as well as it now s,

“Some of the formats that only a
few months ago were supposed
to be dying are looking awfully
lively.”

Esss e =t

meaning that the overall market picture
is now clearer than ever before. And
more realistic also.

CHR Up, AOR Mixed

For the other formats the picture is a
little cloudier. AOR, which has been go-
ing through the tortures of the damned,
still seems to be in need of first aid. Rick
Carroll’s new approach didn’t do well
in Philadelphia (a .5 124+ on WIFI) or
Bakersfield, but remains strong in L.A.
and San Diego. Country seems to be
garnering a mixture of good and bad
books, but one thing is clear — the Ur-
ban Cowboy syndrome is over. The
good ol’ boys are now fighting over the
core Country audience.

As for A/C, there seems to be a threat
now posed by the repositioned BM sta-
tions, so watch for that impact. CHR,
however, seems to be on the rise con-
sistently — it seems that playing the hits
is a hit again itself.
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“Don’t C

Produced By Mike Stone for Mike Stone Enterprises LTD

The New Single & 12° From The Forthcoming LP ALPHA
GHS 4008

The Most Added Record In America!
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BREAKERS oy
® Don’t Cry (Geffen)

ASIA
Don’t Cry (Geffen)
82% of our 12-24 reporters on it. Total reports: 135. Hot 560, Medium 54, Extra Adds 31, Total
Adds 134. Debuts at #9 on the AOR Hot Tracks chart..

Parallels, debuts at number 40 on the CHR chart.

68% of our reporters on it. Moves: Up 0, Debuts 0, Same 0, Down 0, Adds
150 including B104, B94, KAFM, WLS-FM, WABX, KIIS-FM, KFRC, KNBQ. See

CTURED BY WARNER BROS. RECORDS INC.
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- Arbitron, Birch Spring '83 Quarterligs, 12 +
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R
Pittshurgh

KDKA Slips, Remains

Riho
Minneapolis

WCCO Leads, Loses

Number One; WBZZ Hits Four; KSTP-FM, WLOL
Double Digits; WHTX Rank 2-3; AORs,
Also Jumps; BM Stations Advance

Country Improves Ty

Winter '83 Spring '63 WCCO (AC) 20.2 16.6

KDKA (AC) 232 209 KSTP-FM (AC) 128 131

WBZZ (CHR) 66 100 WLOL (CHR) 104 100

WDVE (AOR) 94 97 KDWB-FM (AOR) 7.0 85

WHTX (CHR) 3.8 6.0 KQRS (AOR) 6.3 7.1

WAMO-FM (Urbn) 7.1 5.1 KEEY (BM) 4.6 7.0

WTAE (AC) 5.1 5.0 WAYL (BM) 6.0 6.6

WSHH (BM) 46 48 WDGY (Ctry) 5.5 5.9

WHYW-FM (AC) 54 4.0 WCCO-FM (AC) 28 35

WDSY (Ctry) 2.3 39 KSTP (Talk) 34 2.5

WJAS (BBnd) 47 3.9 KTWN (Jazz) 2.1 2.2

WPNT (BM) 3.1 3.3 KJJO (Ctry) 1.6 1.8

WTKN (Talk) 35 32 WWTC (AC) 1.5 1.3
WEEP (Ctry) 16 31
WWSW (AC) 32 25
KQV (News) 2.2 2.2
WYDD (CHR) 20 21

g
] 10
g -
Ra 0 Phoenix
Cincinnati KDKB, KNIX-FM, KUPD

Hold 1-2-3; KOPA-FM
Gains Four; KKLT Adds
Three; KQYT Up Two

WKRQ Surges Into First
As WEBN Slips; Reds

Add Three To WLW; . s
WLLT Ekes Out A/C Win KDKB (AOR) 17 113
Winter '83 Spring '83 KNIX-FM (Ctry) 9.9 9.0

WKRQ (CHR) 9.8 11.5 KUPD (AOR) 8.3 8.2
WEBN (AOR) 12.7 11.2 KKLT (AC) 5.1 8.1
WLW (AC) 4.5 7.4 KTAR (News) - 8.3 7.5
WLLT (AC) 4.6 6.9 KOPA-FM (CHR) 34 7.4
WKRC (AC) 8.3 6.8 KZZP-FM (CHR) 5.4 5.9
WBLZ (Urbn) 5.9 6.6 KMEO-FM (Easy) 6.4 5.8
WRRM (AC) 7.9 6.6 KQYT (Easy) 3.8 5.7
WWEZ (BM) 8.0 6.2 KOY (AC) 3.7 4.7
WUBE (Ctry) 5.3 6.1 KOOL-FM (AC) 43 3.7
WCKY (N/T) 5.5 55 KEZC (Ctry). 2.5 3.6
WSKS (AOR) 2.4 3.5 KUKQ (Urbn) 3.3 2.5
WSAI-FM (Ctry) 3.6 33 KSTM (AOR) 3.8 1.8
WCIN (BIk) 2.7 2.7 KNIX (Ctry) 2.2 187
WMLX (BBnd) 2.6 2.2 KFLR (Rel) 13 1.6
WSAI (Ctry) 2.2 2.2 KHEP-FM (Clas) 15 1.6
WNOP (Jazz) 1.1 15 KLFF (BBnd) 2.2 1.6
WTUE (AOR) - 1.1 KJJJ (Ctry) 14 1.2

For The Record: Inlast week’s ratings WGKX/Memphis was
incorrectly listed as a Country station. Since WGKX’s Country
format was in place for less than half the survey period, its format
for the spring Arbitron should have been listed as Beautiful
Music. WGRQ/Buffalo was mistakenly identified as A/C and is
actually AOR. WRNO/New Orleans moved 8.1t08.8, not 8.1t0 8.1,
as was printed. And in Salt Lake City, KABE’s 1.0 debut as a CHR
outlet was inadvertently omitted.

Rhs
Denver

KPKE Tops Trio Of
Leading AORs; KOSI
Down Two; KYGO

Takes Country Title

Winter '83 Spring '83
KPKE (AOR) 6.7 74
KBPI (AOR) 6.2 7.2
KAZY (AOR) 6.2 6.8
KOAQ (CHR) 7.4 6.7
KOA (Talk) 5.8 6.3
KOSI (BM) 7.8 5.9
KYGO (Ctry) 4.0 5.7
KIMN (CHR) 4.6 5.3
KBCO (AOR) 5.8 5.1
KLZ (Ctry) 5.5 48
KPPL (AC) 36 4.2
KLIR (AC) 4.7 41
KEZW (BBnd) 3.2 3.6
KHOW (AC) 3.5 3.5
KVOD (Clas) 3.0 3.0
KDKO (Urbn) 24 1.9
KBRQ-FM (Ctry) 2.3 1.8
KDEN (News) 1.5 1.8
KRZN (Gold) 12 1.6
KNUS (N/T) 1.8 14
KTCL (AOR) 9 1.2
KBRQ (Ctry) 5 1.1
KJJZ (Jazz) 1.1 1.0

ArBITRON RADIO

Norfolk

WFOG Breaks Tie,
Inches Ahead Of
WCMS-FM For First;
WNOR-FM Extends AOR
Margin; WOWI,
WNVZ,WRAP Improve

Fall 82 Spring '83

WFOG (BM) 10.6 10.9
WCMS-FM (Ctry) 10.6 10.6
WNOR-FM (AOR) 7.9 8.6
WLTY (AC) 7.4 2
WOWI (Blk) 6.7 7.0
WMYK (AOR) 5.7 5.5
WNVZ (CHR) 44 5.3
WRAP (Blk) 3.7 4.3
WWDE (AC) 4.0 4.3
WTAR (AC) 5.4 3.8
WPCE (BIk) 34 34
WGH (AC) 3.8 3.0
WNIS (News) 2.8 2.8
WGH-FM (Clas) 1.8 24
WQKS (Urbn) 1.2 2.3
WTJZ (BBnd) 1.7 2.2
V/CMS (Ctry) 1.3 2.0
WNOR (Blk) 3.6 2.0
WKEZ (Ctry) 2.0 1.6
WXRI (AC) 24 1.5
WCPK (BM) 4 1.0

WHY PAY FOR APD AND A CONSULTANT?

Get your money’s worth. Use our seminars to
eliminate friction between programming and sales.

All areas of programming. Money back guarantee.

For details call collect today!

{404) 266-0020
2429 COLONIAL DRIVE NE v
ATLANTA, GEORGIA 30319 =
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MICHAEL JACKSON

Human Nature (Epic)
67% of our reporters on it. Rotations: Heavy 12/3, Medium 38/13, Light
40/31, Extra Adds 1, Total Adds 48 including WPRO, WLTT, WRMM, WCLR,

WFYR, WARM98, WCZY, WOMC, WHB, WCCO, KS94, KHOW, KGW, KNBR, l

KPLZ, and 33 more. Debuts at number 21 on the A/C chart.

———— e - ——
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One Mind, Two Hearts (Curb/CBS)

49% of our reporters on it. Rotations: Heavy 0/0, Medium 30/2, Light 36/5,

Extra Adds O, Total Adds 7, WMJI, WWYZ, KMGC, WMAZ, KWEB, KFQD
KVSF. Debuts at number 30 on the A/C chart.
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Thelst hit single from the album,

RANT N’ RAVE WITH THE STRAY CATS.
Shipping August 19th.
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ARrRBITRON RADIO

Arbitron Spring ’83
Quarterlies, 12 +

ARBITRON RADIO
San Antonio

KQXT Adds Four To
Take First; KZXL
Debuts With AOR Lead
As KISS Drops;

WOAI Up Two

Fall ’82 Spring '83
KQXT (BM) 63 102
KXZL (AOR) - 8.2
WOAI (N/T) 5.2 7.3
KAJA (Ctry) 7.5 7.2
KTSA (CHR) 6.4 6.3
KKYX (Ctry) 6.0 6.2
KTFM (CHR) 7.3 6.1
KISS (AOR) 12.2 5.9
KLLS (AC) 5.4 5.9
KCOR (Span) 6.0 5.2
KBUC-FM (Ctry) 46 4.4
KITY (CHR) 5.7 4.0
KONO (AC) 4.0 3.8
KAPE (Blk) 1.0 26
KSLR (Rel) 1.2 2.2
KEDA (Span) 26 1.9
KESI (AOR) 1.7 1.6
KVAR (AOR) = 14
KBUC (Ctry) 2.2 1.3
KGNB (AC) 18 12
ARBITRON RADIO

Nashville
WKDF Stable On Top;

WWKX Strong Second;
WSM-FM Doubles, Cops
Country Crown;
WLAC-FM Makes
Itself Heard

Fall 82 Spring '83
WKDF (AOR) 128 129

WWKX (CHR) 9.0 9.5
WSM-FM (Ctry) 41 8.2

WZEZ (BM) 102 79
WSIX-FM (Ctry) 100 7.4
WYHY (AC) 49 64
WMAK (Gold) 30 54
WLAC (Talk) 68 53
WSM (Ctry) 59 5.0
WLACFM (AC) — 46
WVOL (BIk) 6.1 46
WNKZ & WIKZ

(Ctry) 33 34
WSIX (Ctry) 29 32
WGNS (AC) 6 15
WKDA (Ctry) 10 15

WAMB (BBnd) 15 1.4

B ———
Format Legend
AC — Adult Contemporary, AOR—
Album-Oriented Rock, BBnd—Big
Band, Blk—Black, BM/Easy —
Beautiful Music, Easy Listening,
CHR — Contemporary Hit Radio,
Clas —Classical, Ctry —Country,
Gold— Oldies, Jazz —Jazz, Misc—
Miscellaneous, News—News,
Rel—Religious, Span— Spanish,

Talk — Talk, Urbn—Urban.
e

The data contained on this page
is copyrighted by the respective
ratings services. Non-subscribers
to the respective ratings service
may not reprint or use this infor-
mation in any form.

ARBITRON RADIO
Dayton

WTUE Wrests Lead
Away From WHIO-FM;
WHIO Slips To Softest
Spring Numbers;
WJAI Moves Up

Fall '82 Spring '83

WTUE (AOR) 13.3 12.6
WHIO-FM (BM) 15.1 10.4

WHIO (AC) 10.9 9.9
WONE (Ctry) 7.3 7.1
WAVI (Talk) 5.3 6.7
WJAI (BBnd) 39 6.4
WDAO (BIlk) 5.9 5.8
WING (AC) 6.9 5.5
WYMJ (AC) 4.5 4.8
WBLZ (Urbn) 4.6 4.7
WVUD (AC) 3.9 4.4
WLW (AC) 1.8 2.7
WPFB (Misc) 1.6 2.4
WBZI (Ctry) 20 21
WFCJ (Rel) 4 1.1
WSKS (AOR) 9 1.0
ARBITRON RADIO
Albany
WPYX Challenges WGY

For Title; WFLY Drops
Four; Other CHRs
Down; WROW-AM & FM

Perk Up

Fall 82 Spring '83
WGY (AC) 13.7 13.9
WPYX (AOR) 10.8 13.4
WROW (AC) 7.0 8.5
WROW-FM (BM) 5.7 6.3
WFLY (CHR) 9.9 59
WTRY (CHR) 6.3 5.8
WQBK (Talk) 5.5 5.7
WPTR (Ctry) 47 50
WGFM (CHR) 5.1 49
WWOM (AC) 4.0 43
WGNA (Ctry) 55 34

WQBK-FM (AOR) 4.7 3.4
WABY (BBnd) 2.6 2.9

WHRL (BM) 2.1 1.4

WCSS (AC) 8 1.0

ARBITRON RADIO
Honolulu

KQMQ Stronger, Keeps
Top Spot; KPOI-FM
Moves Into Runnerup

Slot; KSSK Widens A/C

Lead; KULA Adds One

Fall 82 Spring '83

KQMQ (CHR) 8.7 9.9

KPOI-FM (AOR) 79 91

KSSK (AC) 8.1 9.0
KULA (AOR) 6.9 7.9
KUMU-FM (BM) 8.3 7.6
KIKI (CHR) 8.3 7.1
KKUA (AC) 6.3 6.3
KMAI (Misc) 5.6 6.0
KCCN (Misc) 4.6 5.4
KHVH (News) 5.0 5.2
KDEO (Ctry) 47 39
KUMU (BM) 3.0 2.9
KOHO (Misc) 1.5 2.6
KORL (BBnd) 3.6 2.5
KGU (N/T) 4.7 2.4
KZHI (Talk) 2.3 Dl
KAIM (Rel) 9 14
KSHO (Jazz) 1.2 1.3

ARBITRON RADIO
Oklahoma City

KATT-FM, KTOK Softer
But Remain 1-2; KKNG
Edges Into Double
Digits; KJYO Surges
Into Fourth; KXXY
Tightens Country Race;
KZBS Jumps To
Lead A/C’s

Fall ’82 Spring '83
KATT-FM (AOR) 14.2 12.3

KTOK (N/T) 123 111
KKNG (BM) 99 100
KJYO (CHR) 21 9.0
KEBC (Ctry) 99 85
KXXY (Ctry) 55 75
KZBS (AC) 39 73
KOMA (AC) 70 71
KOFM (AC) 70 56
KLTE (AC) 46 37
WKY (Gold) 57 3.7
KKLR (Ctry) 30 21
KJIL (Rel) 17 19
KAEZ (Blk) 24 15
KGFF (News) 5 11
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Keeping An Eye On Iris

Donnie Iris debuted his “Fortune 410°° LP with a listening party at the Re-
cording Connection in Cleveland. Pictured (I-r rear) are band members Kevin
Valentine and Mark Avsec and MCA’s Mike Rose; (I-r front) WGAR’s Chris
Quinn, WRQC's Tim Spencer, Iris, Peaches’ Ken Lickovic, WMMS'’s Jim
Marshyshyn, and management’s Chris Maduri.

Manilow’s Japanese Gold

Arista International presented Barry Manilow with three gold albums for
Japanese sales achievements. Pictured (I-r) are Ariola VP Andrew Pryor, Nip-
pon Phonogram’s Alex Abramoff, Manilow, Arista International VP Harry
Anger, and Townsway Entertainment VP Les Joyce.

THE ABC RADIO
NETWORKS

PROUDLY WELCOME
THESE HARTE-HANKS
COMMUNICATIONS
STATIONS.

), ~5C

224 ) e rADIO
‘b) NETWORK

Joining the ABC FM Radio Network:
KKBQ, AM/FM, Houston Pete Schulte, VP, General Manager
WRBQ, AM/FM, Tampa Mike Osterhout, General Manager

Joining the ABC Contemporary Radio Network:
WRVQ FM, Richmond, Va. Phil Goldman, VP, General Manager

ABC
=2 5 Contempora
fiem Harrte-hanks RADIO @ Radio Netwo
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1983— Year Of Changes
. . . And Opportunities

As we go forward into the second half of 1983, it seems to me that
something remarkable is happening to the radio industry.

Not only is the economy beginning to turn and advertisers are
beginning to look more fondly upon putting more dollars into our
medium, but many changes have taken place in both the radio and
record industries that could make a great difference to us during the
last part of '83 and going into 1984.

Look at what’s going on at the major radio managing and ownership groups.
It's important to realize that at CBS, Bob Hosking is a relatively new President of
radio . . . at NBC, Mike Eskridge has had the reins for a very short period of time.
There is a new configuration of management at ABC . . . RKO’s Bob Williamson is
only two years in his job, Bill Ward at Golden West for just a year, Carl Brazell in
the saddle at Metromedia Radio in the last year. Tie in similar developments at the
many multi-major market group owners — Malrite, Greater Media, Sandusky,
Field Communications, King — and we’re now looking at the industry and owner-
ship in a whole new management purview.

In the GM chair, programming-based people are being tapped to take full
command of stations: John Gehron at WLS, Craig Scott at WGKX, KJLH’s J.B.
Stone, Randy Lane at WABB-AM & FM, Dan Halyburton with KLIF & KLPX,
Ron Jones at WHK, and more. What was at one time a historic incident is now just
a judgment call!

Focus for a moment on the associations: Ed Fritts (a radio guy) now President
of NAB, Bill Stakelin newly-crowned prexy of RAB, and Abe Voron slowly handing

“We must begin to experiment in all areas, using extra revenues
to build a base of profits for all radio so the next economic
downturn can be an opportunity, not a time for panic.”

the NRBA reins over to Tom Meoy. All new players . . . and real radio profes-
sionals.

If all these fresh prospects weren’t enough to contemplate, let’s touch on the
rep business, with Ralph Guild’s multiple purchases of marginal rep companies in-
validating all the old rules of “one to a market” and “short list” rep firms . . . in
fact, the way the entire national spot business is done has completely changed.

Tom Birch is flying high ... do we really have a chance at two ratings
sources?

SMN and Transtar and NBC Talknet and ABC Talkradio . . . the 24-hour
satellite network people are now solid and expanding their programming offerings.
These opportunities were not even offered at the beginning of the decade!

Thinking synergistically in the R&R manner, look at the record business. It’s
gone through a plethora of problems that seem to be almost uncountable. But now
it’s coming back! New people have moved in, with Irv Azoff leaving his own com-
pany to head MCA, Bob Krasnow over at Elektra/Asylum, Motown leaving the in-
dependent ranks for distribution by MCA, and WCI planning to buy half of
PolyGram worldwide and 80% in the U.S. It seems as if the record business has
begun to move into an entirely different kind of promotional, managerial, and
distribution arena that makes it a far different business than any of us in radio have
ever had to work with before.

Just think of the possibilities. We must sit down at this moment and watch the
upward economy coming, not just to be satisfied in seeing it come, but to unders-
tand there are opportunities for our product, our profit, our revenues, our fun. We
must begin to experiment in all areas, using some of these extra revenues to build a
base of profits for all radio so the next economic downturn can be an opportunity,
not a time for panic.

At Radio & Records we are impressed and intrigued by the changes we see.
And we're setting our strategies to offer services to all of you so you don’t miss a
stroke while you are building.

Besides enhancing our existing information, we will be expanding into areas of
sales, marketing, management, and promotion, as well as forthcoming specials to
help you focus on being the great industries that radio and records really are.

—Dwight Case

R&R/Friday, July 22, 1983

Radio Sales In The Eighties

We’re starting off our new sales section with a series of articles
by Bill Stakelin, former Executive VP of Bluegrass Broadcasting and
recently-named President of the Radio Advertising Bureau. This week
Bill provides an introductory summary of his sales credo and his

belief in radio as an effective medium.

The oldest profession in the world is
. If you filled in the
blank with the word sales, you’re right.
The first great close was when Eve sold
Adam on the apple idea. Things have
been exciting and competitive ever
since. Selling is basic to life and ex-
istence on the planet. If we're not selling
a specific service or product, we're
probably busy selling ourselves on an
idea. =

One of my best
friends is a lawyer.
He is convinced
that there is no
higher calling in
life than that of a
lawyer. I question
his thinking every -
time I receive a bill,  Bill Stakelin
but I guess that’s the way I feel about
radio. No medium is more a part of ev-
eryday life than radio. I don’t need to
remind the programmers, salespeople,
and other broadcast pros reading this
fine publication of that point, but it’s in-
teresting how quickly we in the radio
business forget that important fact.

after his commercials had run. “Hey,
radio really works” . . . Today, 26 years
later, I know that radio really works as
an advertising medium. I look forward
to working with Miles David and the
professional staff at RAB to 1) increase
advertising dollars on radio . . . because
it really works, and 2) develop sales peo-
ple and techniques.

Our business is one of the most com-
petitive in America today. The 9000
radio stations in America compete daily
with each other and against our old
rivals . . . TV, newspapers, outdoor,
and virtually every type of media in ex-
istence. Add to this the coming of age of
cable, which threatens to drain off more
radio dollars, and no one can deny the
competitiveness of our business. This
competition presents greater oppor-
tunities for us, however, and for those of
us willing to learn, work, and improve,
we can stay ahead of the cutting edge of
the blade of new technologies.

The Radio Advertising Bureau be-
longs to the radio broadcasters of
America. Like any organization, it will
only be as strong and effective as its
most vital asset...you the member.

“Selling is basic to life and existence on this planet. If we're not
selling a specific service or product, we're probably busy selling

ourselves on an idea.”

For the past 26 years I've been for-
tunate to work in radio. During this
time I've been lucky enough to be expos-
ed to virtually every facet of this
fascinating business . . . announcer,
progammer, sales, management, Chair-
man of the Board of NAB, and now my
greatest industry opportunity . . . Presi-
dent of your Radio Advertising Bureau.

I've never forgotten the thrill of clos-
ing my first radio sale. It was a $50 con-
tract for a daytimer in Georgetown,

Kentucky. The thing I remember most
about the sale was the client’s reaction

RAB exists to serve as an extension of
your sales and training programs.
Working closely together, we cannot
only improve our sales materials and
skills, but also increase advertising
dollars on radio. We can do this
together because. .. radio really
works.

In this series of articles for Radio &
Records, we'll look at where radio is go-
ing in the '80s and how we think RAB
can help sell America’s best friend . . .
radio!

Next Week: Basic Sales Training
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"Lady Love Me
(One More Time)”

B104
940
yAK
KBEQ
Q103
KFI
KMIK
KFRC
WTRY
WYCR
WKEE
WSPK
WKFM
WPST
WQID
WCSC
KITE
KAMZ

KSET-FM

WZYP

WIJDX

WOKI
FMI100
G100

KRGV
WSFL
WTIX
KROK
WSEZ
KMGK
WHOT
KOMQ
K093
KIDD
KSKD
KHYT
WFBG
WGUY
WIGY
WIKZ
WERZ
WZYQ
WKHI
WIJAD
WCGQ
WFLB
WFOX
KILE

WHHY-FM KVOL

Q101
KNOE-FM
WAEV
FM99
WGLF
WBWB
WCIL-FM
KFMW
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KCDQ
KOZE
KBIM
KSLY

Produced by Arif Mardin
Management: Fritz-Turner
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Dressed Man”
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WKFM WZYQ KYTN
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K77B  95XIL KCBN
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WSSX KOIZ-FM
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"Burning Down

The House"

WXKS-FM deb33 WSQV on

WPHD on
WABX add
B104 on
KIQQ deb 30
KMJK 27-24
WRCK on
WNOK-FM add
KITE add 30
KSET-FM add
WOKI on
WZZR add
WIXQ add
KZ93 add
WHOT add
KOMQ add
KSKD add
KYYX 26-14
WGUY deb 34
WERZ deb 40
WKHI on
WIBQ on

KQIZ-FM add
WIJAD on
WFLB add
KISR 36-31
KVOL add
WHSL on
WBWB on
KFMZ deb 29
KYTN deb 35
WSPT add
KFMW on
KCDQ add
KCBN add

o1 ® sa
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Produced by Talking Heads
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“West Coast
Summer

SIGNIFICANT ACTION

Already On Over 100 Stations Including:

KZFM on
WSFL 31
KBBK on
KHOP on
WACZ 27
WCIR 38
WFLB on
KISR on
KILE on
WPFM 25
WHSL on
KFYR on
WCIL-FM 33
KQWB 22
WSPT on
KTRS on
KKAZ on
KGHO 36

FM99 add

WNBC on

WABX 29

WHYT 30-27
WLOL-FM 30-26
KNBQ 33-30
WOKI 38-34
WRVQ 39-34
WZZR 40-31

WIXQ deb 30
KIDD 28-23
WOMP-FM deb 34
WISE 37-34
WYKS add

WAEV add
WFOX add
WBWB deb 37
KCBN 22-19
WCSC on KOZE 23
WSSX 29 KBIM on

Fromm The Album
'TONY CAREY’

RSR 0001

Distributed by MCA Distribution Corp.
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STREET TALK

What could possibly bring Ahmet Erte-
gun, Walter Yetnikoff, and Irv Azoff to
England in the same week? A chance to capture

the Rolling Stones’ domestic distribution
rights, that’s what. So who won this battle of the
biggies? Look for all future Rolling Stones
Records American releases to be distributed by
MCA.

John Sebastian has signed at least five of
his previous client stations — some will remain
AOR and some will make a gradual transition to
his new EOR format. John’s first official EOR
client station is WIZD/West Palm Beach,
which has been making a slow transition from
AOR to EOR during the past few months.

Although station management denies it, we
keep hearing that Viacom plans to move its
WLAK/Chicago from Beautiful Music to A/C.
We even heard the station had hired a new PD
and that the switch would happen August 5.

With Steve Goldstein exiting WTIC-
FM/Hartford for WHTT/Detroit (see Page
1), WTIC-AM & FM VP Tom Barsanti has
some important shoes to fill ASAP. The job is
more than just PD of the FM station, and it’s a
great opportunity for the right person.

Taft’s WYNF/Tampa has a new acting
GM in the wake of VP/GM Bob Lawrence’s
departure to the VP/Sales & Marketing job at
WLW & WSKS/Cincinnati last week. David
Milner, who is currently VP/GM of sister
WDAE and was previously VP/GM of both sta-
tions, will oversee the FM once again on a tem-
porary basis.

WFBQ/Indianapolis has changed con-
sultants from Pollack Communications to
Burkhart/Abrams/Michaels/Douglas & As-
sociates, and in an apparently unrelated move
has also switched PDs. John Bogart has left to
pursue other interests and Alan Edwards, who
is Operations Manager of sister station WNDE
assumes the programming duties for both sta-
tions.

Al Coury’s Network Records will no
longer be distributed by Elektra/Asylum in
this country. The international distribution deal
with CBS remains in effect while negotiations
for a new domestic pact are underway.

WSGF/Savannah has changed calls to
WIXY and is using the slogan 195, under new
owner Burbach Broadcasting. Programmer
Doug Weldon is out, and afternoon jock Todd
Martin is upped to PD. Ms. J.P. Hunter re-
mains as MD, and gets a boost to Assistant PD.

Ed Chandler, most recently PD at KSON-
FM/San Diego, has taken the morning show at

KMGG/Los Angeles, with London &
Engleman departing.
When Jack Bogut moved from

KDKA/Pittsburgh to WTAE and O’Brien &
Garry moved to WHTX (see Page 1), it caused
morning man Bob Savage to shift to after-
noons, which forced Assistant PD Clarke In-
gram out! Clarke, a five-year station veteran,
can be reached at (412) 653-1332. He’s looking
for an on-air/PD slot.

Commumcation

Bill Lee is suddenly out at KFRC/San
Francisco. Seems a couple of the guys at the
station put together a spoof called the “AIDS
Anthem,” sung to the tune of ‘“‘America The
Beautiful.” Bill played the thirty-second ditty
on the air, and that was a big mistake. Given
San Francisco’s large gay population and the
seriousness of the AIDS problem, Lee’s lack of
judgment in airing the tune was immediately
rewarded with a set of personalized ‘‘walking
papers” from station PD Gerry Cagle. Now,
Bobby Ocean has gone fulltime, and Gerry is
looking for one more jock for the KFRC lineup.

A major market CHR morning gig is open
at WWSH/Philadelphia, as Dennis John Ca-
hill leaves the station. New Operations/Pro-
gramming Manager Bobby Rich wants to hear
from talented personalities ready to have fun in
Philly . . . and more than the morning show
may be open. The station will most definitely be
CHR and not A/C, and you can bet on a call
letter change.

WIOT/Toledo MD Buck McWilliams
and morning news anchor Chris O’Connor
have defected across town to a new CHR station
coming on called WRQN (recently renamed
from WKIQ). The duo will host the morning
show. No PD on tap for WRQN yet.

The staff lineup for Mike Joseph’s newest
“Hot Hits” station, WMAR/Baltimore (and
those new call letters are now official), is com-
plete: Davy Crockett (WZYQ/Frederick),
Larry Dowdy (WXLK/Roanoke), Gary
Franklin (WTIX/New Orleans), Mike Fraz-
ier (WRRB/Syracuse), Chris Johnson
(WEBC/Duluth), Pete Michaels (WCAU-
FM/Philadelphia), and Jim Payne
(WRVQ/Richmond). No one knows what
shifts they’ll get or which one will become PD,
but all that will become clear after the “‘dry
runs’’ are completed. Look for an early August
debut.

Other call letters that will be changing with
FCC permission: KFJZ/Ft. Worth will become
KSSA, WSAI-FM/Cincinnati has requested
WXKF, and KNX-FM/Los Angeles has ap-
plied for KKHR.

Meanwhile in New York, Street Talk
hears that Scott Shannon is wooing WCAU-
FM/Philadelphia’s Terry Young to work at
WHTZ. There may be problems, since Terry
has a signed contract which doesn’t expire until
Janaury 1, 1984.

Although we're still awaiting official confir-
mation, a Detroit newspaper has already
reported that WRIF’s new PD will be Rick
Balis, currently PD at KSHE/St. Louis. The
appointment would make sense, since Rick is
adept at competing against Doubleday. He was
up against the company’s KWK in St. Louis,
and would battle WLLZ in Detroit.

And speaking of Doubleday, KPKE/Den-
ver switched from AOR to CHR, calling itself
“All New, All Hit 96,” Tuesday (7-19) at mid-

night.
8 MORE STREET TALK/See Page 26

WANTED! KPAQ

Who's That?
Kustomers Particular About Quality.

Our decals are so much better, our quality
makes it obvious why we want the best stations!

DECALS * BUMPERSTICKERS

.. AND THE BEST STATIONS WANT US!

CALL TOLL FREE!

1-800-331-4438

IN OKLA. 918-258-6502



WANTED FOR AIRPLAY
BILLY BONNIE

S»}Z,(}}\ ww w‘& W G R

BILLY JOEL BONNIE TYLER

SINGLE: 38-04012 . sIN6LE: 38-03906

axa ""TELL HER ABOUT IT" | amxma "TOTAL ECLIPSE
OF THE HEART"

TR

ALBuM: QC 38837 . ALBUM: BFC 38710

ak/a ""AN INNOCENT MAN™ ak/a ""FASTER THAN THE
; SPEED OF NIGHT"

VITAL STATISTICS:

VITAL STATISTICS:
#1 MOST ADDED! ed .
! KHYT WPFM
WFBG  WXLK CHR NEW & ACTIVE

WXKS-FM  KZZP WSSX WNAM WACZ WAEV
WBEN-FM  XTRA WBCY KIIK WGUY 2102 KAFM add Q101 add KX 104 on WISE deb 27
WKBW KFRC WSKZ WEBC WIGY FM99 ; 79Q add Z102 add40 WRVQ on WJAD deb 33
WNYS KYUU WNOK-FM  WKDQ  WCIR WGLF - KMJK add KOZE add KTFM on WEFLB deb 37
WPHD KUBE KZFM WMEE  WOMP-FM KKQV WHFM add 35 WPHD on WSEZ on KISR deb 36
CKGM KNBQ wDOQ WGRD  WIKZ WHSL WBBQ add CHUM 16-14 WNAM on WFOX on
WNBC WTRY WRQK WZZR WTSN KFYR WBCY add 94Q 30-26 WJXQ36-31 KVOLon
B94 WROR WANS-FM  WJXQ WERZ WCIL-FM KITE add27 WLOL-FMon WKFR on KNOE-FM 27-17
PRO-FM K104 WZYP WKFR wWZyQ KFMZ WANS-FM add KIQQ 33 Z10440-30  WSGF deb 34
CFTR WYCR Y103 Z104 OK100 KQWB WZYP add WKEE deb 40 WHOT deb 40 FM99 36-24
CHUM WTIC-FM  WOKI KQKQ  WKHI RYTN L FM100add  WLAN-FMon KQMQon WGLF 22-17
94Q WKEE KBFM WZOK  95XIL KRNA ¢ KRGV add WSPK on KHOP on KKQV on
KAFM WLAN-FM G100 K107 WIBQ WAZY-FM WTIX add WKFM deb 39 KSKD deb33 WBWBon
Y100 WBLI WABB-FM KEYN-FM WHEB 99KG e WEKDD add WSSX on KHYT 38-33 KYTN on
Q105 WSPK WHHY-FM WHOT =~ WSQV ~ KWTO-FM = 92X add25  WNOK-FM34 KRQ30-25  WRKR33-25
WGCL WHFM KX104 KKXX KQIZ-FM  WSPT WEBG add WNEY 23-19 WERZ on KCDQ on
WABX WKFM B97 KBBK WISE KDVV % KQIZ-FMadd WOKIon OK10026-20 KTRSon
KBEQ WPST WSFL KKFM wCGQ KFMW & KILE add KBFM deb35 95XIL30-23  KBIM deb 34
WKTI WRCK WTIX KIKI WJAD KCDQ e
WLOL—FM wrrzEM WNVZ ~ KQMQ  WELB  KGHO ON THE MOST WANTED LIST AT:
. Q106 WEVQ, R eew WHLR s CKGM 3-3 K10421-13 WCIR3-2  WPFMdeb 18
RERRTH WBBQ KROK 205 Q104 R Ay CFTR 24 WPST 30-18 WCGQ 12-9  WHSL 27-20

WEMF WSEZ WFOX Q10522-18  WSFL5-3 Q104 30-15 KCBN 35-28
KFI KXX106  WKDD KGGI KVOL KBIM Q102 23 WIGY 35-22

®
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On The Records

Summer Hits . . .

And Some Aren’t

Summer’s here and the time is right . . . for songs about summer. At
least that’s the way it used to be. Hardly a summer went by without its
own celebration in song: ‘“‘Summertime Summertime” (1958) by the
Jamies, Jerry Keller’'s ‘‘Here Comes Summer’’ (’59), “A Summer
Song” by Chad & Jeremy (’64), ‘‘Summer In The City” by the Lovin’
Spoonful (’66), Sly Stone’s “Hot Fun In The Summertime’’ (’69), Mungo
Jerry’s “In The Summertime’’ (’70), ‘‘Summer Nights’’ by Marianne
Faithfull (’65) or Travelta & Olivia (’78) . . . you get the picture.

Youth In Asia — Part One

The members of Asia all have
distinguished rock and roll pedigrees, and
I'll be spotlighting one a week until I run
out. Guitarist Steve Howe is best known for
his decade with Yes, but before that (in
reverse chronological order) he dished up
early progressive rock with a group, called
Bodast, vintage psychedelic pop with
Tomorrow, and raw  British beat group
R&B with a band sporting the ultrahip
moniker of the Syndicats.

Before contributing “Gypsy” to Fleet-
wood Mac’s “Mirage” album, Stevie Nicks
recorded a very different solo version with
Tom Petty & the Heartbreakers.

But where are the seasonal hits of sum-
mer 1983? Tony Carey’s ‘“West Coast Sum-
mer Nights” is lurking in Significant Ac-
tion, but other contenders are scarce. ‘“Hot
Girls In Love” — stretching the point. Peter
Gabriel’s “I Go Swimming?”’ Journey’s
“After The Fall” — wrong season. The

Two

Heads
Better
Than

One

Easily the most spectacular album package this year is the limited edition
version of the Talking Heads’ “Speaking In Tongues” LP, created to accom-
pany the standard jacket, which is intriguing enough itself. For the special
edition, noted pop artist (in the Andy Warhol, not the Barry Manilow sense)
Robert Rauschenberg devised a set of three rotating plastic discs in red,
yellow, and blue designs, plus a clear vinyl record. Spinning them around
creates effects reminiscent of the pulsating globules in petri dishes that con-
stituted light shows of the early Fillmore era. Hours of fun for the entire family,
and it might make a novel giveaway item, too.

ﬁ

———

EURYTHMICS

Fastway derived their name from
guitarist Fast Eddie Clarke, former
Motorhead axeman, and ex-UFO bass
player Pete Way. However, Way decided
not to join the group at the last minute, for-
ming his own band instead.

Triggered by the trivia quiz in this col-
umn a couple of weeks back about Chuck
Mangione arranging the Outsiders’ ‘Help
Me Girl,” Bonneville’s Fred Seiden was
reminded of an early flirtation with rock by
Bonneville executive Lex De Azevedo, who
records all the custom beautiful music
tracks for the company’s formats. Before
learning to take it “‘easy,” Lex produced

e

THAT

EURYTHMICS IMAGE UPDATE: In

closest thing to an authentic summer hit
this year may well be ‘“‘She Works Hard For
The Money.”

s

"Summer” hit 1 983 style

Early Plant Life

Robert Plant, strange as it seems, was
not the first choice for the singer’s role in
. 4 Led Zeppelin. Jimmy
Page wanted British
singer Terry Reid, who
later became semi-well-
known for his two 1969
Epic albums. Reid turn-
ed Page down but
, recommended Plant,
who had recorded a solo
E\ single and apparently a
single on Columbia in the U.S. with a group
called Listen.

Michael Sembello hit the jackpot with his
second shot at a song from a youth-oriented
movie — “Maniac”’ from ‘“Flashdance” has
eclipsed the rather limited success of
Michael’s theme from ‘“‘Summer Lovers’
last year. And Lenny Bronstein extends the
information that Michael was also part of a
group called Dino & Sembello on A&M and,
earlier, Date Records.

the recent Checklist for the New British In-
vasion feature, I spotlighted two radically
different visual looks concocted by
Eurythmics singer Annie Lennox. With her
latest, as depicted on the sleeve for the
group’s new UK single, Annie could be up
for the lead in a remake of “Jailhouse
Rock.”

David Effron.

STARGELL SETS RECORD — Pittsburgh Pirates great Willie Stargell has taken on the unac-
customed role of designated narrator for a classical album on Mercury/PolyGram. It's a tribute
to Dr. Martin Luther King Jr. called “New Morning For The World,” composed by Joseph
Schwantner. Stargell is pictured trying to improve his baton average with the LP's conductor,

Rogers (UA)

Joel Denver

Atco) (2nd week)

. . @ NUMBER ONE LP: "

@ ROY WUNSCH NAMED DIRECTOR/MARKETING CBS/NASHVILLE:
Joe Casey new Promotion Director

® ROD HUNTER NEW PD AT KSON/SAN DIEGO

® JOEL DENVER BECOMES PD AT 36 X/MIAMI

@ BOB YOUNG SET AS PD AT KNEWISAN FRANCISCO

® JOE MONTIONE NAMED PD AT WLOF/ORLANDO

® NUMBER ONE FIVE YEARS AGO: “Miss You" — Rolling Stones

. (Rolling Stones/Atco)

& ® NUMBER ONE A/C: “Copacabana’ — Barry Manilow (Arista)

. @ NUMBER ONE COUNTRY: “Love Or Something Like It” — Kenny

Some Girls’ — Rolling Stones (Rolling Stones/

one of the rawest stompers of the late ’60s,
“Nobody But Me” by the Human Beinz.
Finally, it’s a tempting thought after
“Return Of The Jedi” and Meco’s current
single, but the Ventures have no plans to
record a version of “Ewok Don’t Run.”

“Solid Gold” for the week of
July 22 stars Champaign, Nata-
lie Cole, Dave Edmunds, Lee
Greenwood, Ronnie Laws, Bar-

ry Manilow, and X . . . “Rock 'N’
Roll Tonite” for the weekend of
July 23 features Marshall Cren-
shaw, Ellen Foley, Garland Jef-
freys, and Quarterflash . . . Dur-
an Duran repeat on “Saturday
Night Live” July 23 . . . Billy Joel
stars in his first TV concert July
24 for HBO, with a Westwood
One simulcast . . . Diana Ross’s
Showtime concert (with Star-
fleet Blair simulcast) repeats Ju-
ly 24 ... IRS’s “The Cutting |
Edge” show on MTV July 24 fea- |
tures the Anti-Nowhere League,
Joe King Carrasco, Howard De-
voto, the Fleshtones, Grand-
master Flash, Rita Marley, the
Three O’Clock, and Wide Boy
Awake . .. Daryl Hall & John
Oates are MTV guest VJs July
27 ... Johnny Gill appears on |
“Merv Griffin” July 28.
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Leykis Upped To WQBK PD

Tom Leykis has been promoted
to PD of Talk-formatted WQBK/
Albany, retaining his morning
host duties. Former PD Nancy
O’Donnell has transferred to the
station’s sales department as an
account executive.

Commenting on the moves, GM
Laurence Barnet told R&R, ‘‘Nan-
cy O'Donnell wanted to learn
another facet of the business, and
we’re very excited about that.
Tom, who has done a great job for
us on the morning program, has a
good understanding of the various
things that together equal exciting
Talk radio. I think he’s going to do
a heck of a job for us.”

Leykis’s radio background in-
cludes stints with WTON/Staun-
ton, VA and WPIX/New York.
“What I'm looking to do,” he re-
marked, “is try to make the sta-

ing to improve upon what we'’re
already doing: make our format
sound better, make our airsound |
better, and improve our promo- |
tion.” |

make any staff changes, we’re go- '

Sted_ing |

Continued from Page 1 |

including KAFM PD John
Shomby, GSM Bill Harrison,
and what we’ve all done here.
This is indicative of the position l
| that Bonneville International is | |
taking in hiring aggressive and | |
| progressive management for
their operations.”
| A veteran of Bonneville since
‘1930, Steding has held sales]’
positions at KIRO-TV and
KIRO & KSEA-FM/Seattle be-
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WING &
WJAI Hire
Porteous

Jack Porteous has been appoint-
ed GM at WING & WJAI/Dayton.
Porteous had been VP/GM at
WDBO/Orlando for the past four
and a half years. Before that, he
served as GSM at WJAR/Provi-
dence for 18 months, having
previously worked for 17 years at
KTOP/Topeka, including 12 years
as GSM.

Porteous told R&R, ‘I was very
impressed with Great Trails
President Alex Williams and Ex-
ecutive VP Clark Davis. They’re
just super people. It’s a family-
oriented organization which gives
their GMs all the autonomy in the
world — enough rope to either
climb the mountain or hang one-

tion even more responsive than it’s

been to its audience. Rather than l 15

fore joining KAAM & KAFM in ‘

I self. That’s exactly what I was
| looking for, and I’m just tickled.”

=

?| STREETTALK

L

Continued from Page 22

As part of KCPX/Salt Lake City’s new
A/C direction, the station has switched calls to
KBUG . . . that’s right, “The Bug.”

PolyGram’s Rock Department lost a
member when Jim Sotet exited last week. Drew
Murray, the company’s current West Coast
rocker, will be moving East to PG’s New York
offices later this summer, leaving the West
Coast at least temporarily without a PG Rock
Dept. rep.

TRANSACTIONS

Boise Broadcasting Buys KFXD

KFXD-AM & FM/Nampa, ID has been sold to
Boise Broadcasting, Ltd. for $1.1 million by Ida-
ho Broadcasting Co. The AM operates on 580
kHz with Skw. The FM, with 46kw and antenna
height of 2520 feet, is located on 94.9 mHz.

The seller's principals include NAB VP/Radio
Wayne Cornils (19.7%), Washington attorney
Orval Hansen (37%), nuclear engineer George
Freund (26.7%), Boise businessman Arthur Op-
penheimer (93%), and Pocatelio, ID farmer Reed
Hansen (7.6%).

The buyer's principals, each owning 50%, are
Richard Voight and Philip Keily. They also own
Communications Properties, Inc., which
operates WDBQ & KLYV/Dubuque; KATE &
KCPIl/Albert Lea, MN; KFGO/Fargo, ND; and
WNFL/Green Bay. Blackburn & Co. brokered the
sale.

Jeff Edman and Brian Chase, the PD and
MD respectively of KEEL/Shreveport, have
joined KEPT in the same market. The 50kw
FM will change calls and debut August 1 with a
new A/C format. Jeff will do mornings and pro-
gram, Brian will handle afternoons and music.
No replacements were immediately named at
KEEL.

Wink Martindale has returned to
KMPC/Los Angeles to take over afternoon
drive. Former KMPC afternoon personality
Sammy Jackson has shifted to middays. Mar-
tindale, who was at KMPC from 1972 to 1979,
will continue to do his syndicated “Tic Tac
Dough” TV series and *20:20 Music World”
radio show.

KSKD/Salem welcomes new GM Greg
Fabos from KCNR/Portland. Greg replaces
Ed Routt, who has bought AOR-formatted
KCKL/Cedar Creek, TX.

WYFE (Y95)/Rockford is entering the
CHR arena, with current PD Brent Albert and
the rest of the airstaff intact.

WGIR-FM/Manchester, NH has retained
Noble Broadcast Consultants, and will shift
its current AOR approach to Rick Carroll’s
Rock Of The '80s format on August 1.

Brooks Continued from Page 3

host when WPLP first adopted its N/T for-
mat. In 1981 he joined WNSI as morning an-
chor and Assistant PD, but when the station
switched to music programming last fall
Brooks returned to WPLP as a host.

e e —
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BIB Party In L.A.

A

- »

KMGG/Los Angeles’s Dana Lauren organized the first BIB (Broads In Broadcasting) party in L.A. recently, gathering
a number of female air personalities and newspersons. Pictured (l-r top) are KJLH’s Pam Robinson, KZLA’s Bar-
bara Barri, Miranda (ex-KIQQ), KMET'’s Jessie Rhodes, L.A. Net’s Cindy Jeeter, KHJ & KRTH's Lori Lerner, KACE’s
Wendy White, KRLA’s Gilliam Harris, KNX-FM’s Joanne Erhart, KRTH’s Mary Lyon, and KNX-FM's Laurie Allen;
(I-r middle) KFXM’s Kathy Bray, KIIS’s Liz Fulton, KFl & KOST’s Sharon Dale, KLAC’s Maggie Ross, KMET’s Denise
Westwood, KRLA's Jane Platt, KUTE’s Kim Amidon, Heather McNeil, and KMGG's Dana Lauren; (I-r front) KMGG's
Cherie, singer Evie Sands, Shanna Zirbirg, L.A. Net’'s Rhonda Kramer, KNX’s Kari Moran, KEZY’s Amy Hiatt, KIIS’s
Sheila Hairston, Evan, KLOS’s Gayle Murphy, and KRTH's Susan Whatley.




WBEN-FM 15-9
WNYS 23-20
B94 17-12
WHTX 30-25
793 7-5
195 3-3
KEARTH 20-15
KIIS-FM 28-19
_ ‘ XTRA 27-23
WBBQ 4-4
KZ7ZB 40-34
WDOQ 19-15
WNFY 9-7
WSFL 2-2

QUIET RIOT

‘I Love Rocky Roa

WXKS-FM 23-16 KYNO-FM 17-9

KQMQ 32-21
KGGI add
KHYT 3-3
Q101 30-24
WBWB add
KGHO add
PRO-FM on
Y100 22
Q10222
WGCL on
WABX 38
WHYT on
KFI on
WFLY 25

“Cum On Feel The Noize”’ ,
AOR TRACKS @ AOR ALBUMS (19 ‘

WRCK add WPFM add
WNFY add WHSL add
WJXQadd WPHDon

WERZ add WABXon

W]JBQ add

T NAHE\YMS ITAL

WROR 34-32
WSPK 18
WKFM deb 35
WQID 33
WANS-FM 29
WJDX 28-24
WOKI 39-35
KRGV deb 27
B97 28-24
WTIX 25-23
WNVZ 20
KITY 15
WCIR deb 31
OK100 36-34
7102 18

WPHD 35-28

KIQQ 32-24

WZYQ deb 37

KNBQ on
KGHO on

GARY MYRICK

“Message Is You™

WLOL-FM on KQMQ on
KSET-FMon KYYXon
WBWB on
KYTN on

WZZR on
WHOT on

WXKS-FM add WROR add WLOL-FMon 94TYX on

SIGNIFICANT ACTION Y 100 add WERZ add KFI on KBFM on
WABX add 7102 29-25 WLAN-FMon KITY on
KIMN add PRO-FMon WCSCon WMEE on
KNBQ add

MTUME

“Juicy Fruit”

FM99 33 KQKQ on

WGLF 24-22 KIKI on

KENI 32-30 KSKD on

KDZA deb 40 95XIL on

WKEE on WFLB on
WNOK-FM on KISR on

KITE on KCDQon [§t/
KAMZ on KSLY on \fjf;@

‘;_-

CHR
SIGNIFICANT ACTION
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THE IMPORTANCE OF SMALLER STATIONS

Face To Face
With The Secondary
Promotion Specialists

The majority of the radio stations in America are in the medium and
small markets, and are collectively known as the secondaries. At many
labels, there is a person or persons charged solely with the duties of
handling this important segment of the radio population. They are the

secondary promotion specialists.

Who are these people, and what do they
think about the secondary stations they
service? To many of you reading this, they
are friendly voices you talk with on a week-
ly basis about records. The sad part is un-
less you’ve been to a convention or taken a
trip to either New York or Los Angeles,
you’ve never had the chance to meet these
folks. Well, it’s time to introduce you to the
faces behind the voices . . . here are the
“secondary promotion specialists,” face to
face.

Susan Wax
Manager RCA National
Secondary Single Promeotions

Susan is on the road whenever possible.
With RCA for over four years now, she spent
two years working with the Champion Enter-
tainment management company and two
years with Atlantic.

Susan believes sec-
ondary stations are
getting better all the
time. ‘“‘The secondary #
marketplace has be- |
come a lot more so-
phisticated, inas- §
much asthey operate *
much more like ma-
jor market stations
now, I think it’s be- Susan Wax
cause Arbitron and its increased influence
in secondary markets over the last eight or
nine vears. There aren’t quite as many
mom and pop operations anymore.

“Everyone has become more profes-
sional, because of their access to research.
As a result, record promotion has become
more difficult. I think these markets are
just as responsive to promotion as they used
to be,” she qualifies. “It’s just that as
they’ve come to expect more from our pro-
motional efforts, we have to offer more in
the way of hard facts instead of hype.

“There was a time that many records
broke from the secondaries, but for a time
as the economy tightened, the secondary
markets took a back seat to major market
stations breaking the hits. Now that the
economy is recovering, I'm seeing secon-
dary markets once again taking an active
role in exposing new product. I think partial
responsibility has to be given to MTV, and
local cable outlets exposing product
through their own video shows as well. I
really think there is a future for radio to
work with cable outlets. Radio is watching
and responding.”’

Joe Grossman
PolyGram Director National
Secondary Promotion

Before Joe took on his current post at
PolyGram three years ago, he was a local
promotion man for six years with Mercury
in Minneapolis and St. Louis. Because of his

“on-the-street’” experience, Joe knows the
ropes of working in the field, which helps
him understand the problems of radlo and
the field staff.

“Basically my phil-
osophy about contact
with the radio station
is to let the local pro-
motion rep be the
star. I’'m very sup-
portive of those folks
since I did it once my-
self. I'm here to help
out the stations and "
my local promotion Joe Grossman
person whenever I can. The local people
make that station contact every day, so
they are the most important link in the
chain of communication.”

Joe turned to a wish-list for the future.
“The British contemporary music
dominating the airwaves right now is enjoy-
ing a lot of success, but I hope this will
translate into more American bands com-
ing into the foreground. I just hope that
secondary stations will work to have a bet-
ter understanding of how a hit develops. I
think they need to look to what will work for
them, vs. just a national picture. Secon-
daries are really getting down to the
business of busting hits again. I want to
thank CHR for being the leaders in music.”

Sue Emmer & Marc Ratner
WB Co-National Singles
Secondaries Market Managers

Sue Emmer is a real pro at the secondary
level and has spent all five of her years in
promotion at Warner Brothers. I asked her
to compare things five years ago with to-
day. “When I first started out I would say
the secondaries were more open than they
are now. They have become much more
selective about the music they play, and
that may have hurt the music industry to
some degree. "

“I don’t want to
paint the picture that @&
secondaries aren’t
breaking any hits at
all, but they arefj
pickier than they us- |
ed to be. There are |
only a handful of peo-
ple that really aren’t &
afraid to say they like ¢ # %
something and will go Sue Emmer
ahead and play it. I'd like to see more peo-
ple really get caught up in the excitement of
the music and respond to it.”

While Marc Ratner’s duties are not total-
ly confined to the promotion of secondaries,
he is Sue Emmer’s partner and an expert in
the area. Marc was once MD at WMEX/
Boston. He then moved into record promo-
tion, spending almost five years with RSO,
then switching to Elektra for almost two
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“I think these markets are just as responsive to promotion as
they used to be. It's just that as they’ve come to expect more
from our promotional efforts, we have to offer more in the way

of hard facts instead of hype.”

—Susan Wax

years. He’s been with WB for the past year

He takes his job s »
very seriously and ob-
jects to referring to '
this group of stations §
as secondaries. “When §
you call them second- _
aries, in many peo- '
ple’s minds it gives
them the right to give
them secondary treat-
ment. In smaller -
markets there is the Marc Ratner
same intense competiton, the same prob-
lems, and the same playlists and research
that you’ll find in major markets.

“If anything, the medium/small market
PD may have a more difficult job being on
the air and doing production and in some
cases sales or engineering,” he noted.
“These are not second-class citizens. They
are not any easier to promote than a major
station. They raise the same objections to
records that major markets will. Actually,
there is more competition in some smaller
markets because there is less audience to
go around. There dre some very qualified
PDs who stay in the smaller markets. Per-
sonally, I think they may be wiser for not
chasing the brass ring and having to deal
with the hassles and lifestyles of the big
markets.”

Sue reflected on how impressed she’s be-
come by the levels of professionalism in the
secondary markets. ‘“Many of these second-
ary PDs and MDs are the future PDs of the
majors, and I feel these folks are extremely
important to the industry’s future. I work to
invoke excitement and gut reaction from
the programmers I talk to.”

Marc was quick to point out, ““It’s tougher
now to promote the smaller markets than
ever. The awareness of the industry has
made these stations more important, and
thus a bit tougher. I believe they are getting
as much pressure as major market sta-
tions.

“Unfortunately I can’t do extensive road
trips, and most of the relationships are by
phone. While they are harder to develop this
way, they tend to be more meaningful and
longer-lasting. I've been doing this for so
long because I really like the folks I meet in
the smaller markets. The values of their
lives are sometimes closer to mine, which
gives us a better foundation for conversa-
tion and growth in our relationship,” Marc
concluded.

Andrea Ganis, Atlantic Assoc.
Director/National Promotion
Lisa Velasquez, National
Secondary Market Coordinator

Andrea Ganis holds the distinction of be-
coming the first woman on the PolyGram
national promotion staff, a position she held
for two years. Then after a year with Infini-
ty, she moved to Atlantic four years ago. As
with many others in national promotion,
she talks to about 125 stations each week.

“You’ve got to work hard to stay ahead ”

she noted.

I think the second-
aries are the most vi-
able gauge for my
records. It’s like a
snowball effect. You
get your secondaries,
which gives you a
story to tell and try to '
wrap up your majors e
with that ground- ‘@wﬁ; %Y.
work. As far as any  Andrea Ganis
differences between the majors and second-
aries, there are very few. It’s just that the
secondaries are more responsive to promo-

tion than major markets are.”

Andrea’s partner Lisa Velasquez chats
with upwards of 150 stations a week, so
she’s got a pretty good idea of what’s going
on in the secondaries as well. Of those sta-
tions, Lisa told me, “I think 75 to 80 have
really eager pro-
grammers who really
look forward to hear-
ing new product. Us-
ually the only time I
get to see these folks
is at a convention, so
the phone is the most
important tool to do-
ing this job.

“When I do go on :
the road, I take a ra- Lisa Velasquez
dio with me and listen to as many stations
as I can. If I’'m really not sure about the
sound of a particular station, I'll ask for an
aircheck. It helps me promote them on
things that will fit the station.”

Andrea expressed enthusiasm for what
she sees happening in the industry. “It is so
positive out there on the streets . . . thisisa
very exciting time to be in record promo-
tion. The wide variety of music that’s
available has awakened programmers and
the public alike. MTV is responsible to a
large degree. New ‘acts have a better at-
titude because they are still in touch with
the streets, and are willing to make station
appearances and do phoners, etc.”

Asked if secondaries are reluctant to be
too out in front on the hits, Lisa said, “I
don’t think the secondaries are as willing to
play records early because of national
pressure not to get caught on a record that
doesn’t get enough national attention. As a
result, when I promote a new act, it’s pretty
tough unless it’s a crossover from another
format, or has a catchy-sounding title or ar-
tist. I want people to listen to music and
play what’s right for the station. I just hope
programmers will give enough new product
the chance to be judged by the public. I get
frustrated by the thought that I'm the only
one who gets to hear some absolutely
outrageous programming. If it’s good, it
deserves to be heard.”

John Konjoyan, A&M
National Secondary Promotion
Director

After receiving training from Marc
Ratner at RSO, Jon Konjoyan joined A&M
when VP/Promotion Charlie Minor created
a secondary promotion department. Jon
burns-up the phones talking to upwards of
125 stations a week. He pointed out why
secondary markets are so important.

“They really give

me an early feel for

discovering if I have

a hit record. While

the majors are im-

portant and you can s §

have a hit record in -

those markets alone,

you can’t have a na- i %

tional hit without the | e ¥ j

secondaries,”” he | :

stressed. Jon Konjoyan
Since Jon talks to all sections of the coun-

try, I wondered what region he finds most

difficult to promote, and why? ‘The

Midwest is generally the toughest area to

promote. The lifestyle is a lot slower, which

tends to make the programmers react a bit

slower. Musically the region is very conser-

vative. I remember when I first started in

promotion, I was pretty aggressive. Since

then I've learned to be more patient and un-

derstanding of local situations which govern

airplay.”

Continued on Page 30
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Continued from Page 29

“When it comes to breaking records, the second-
aries are leading the way as far as I'm concerned.
I"'m knocked out listening to some secondary stations
while on road trips. Many sound just as good as some
major market stations I hear.

“I just want to let radio know that national pro-
motion people are here to help you make a better
playlist,” he says. “We can be very valuable to you
as a source of information that can’t be found else-
where. We are here to back up our local promotion
reps in providing the best service possible. If you
need to contact us for service, or have a promotional
idea or feedback about our records, feel free to call
me and we can discuss the matter.”

Jason Minkler
Geffen National Secondary Promotion

Jason Minkler is a 12-year veteran of record pro-
motion. Starting out as a local rep for WB in Seattle
and Miami, Jason spent many years in national pro-
motion at RSO and Network before joining Geffen
two months ago to handle the secondary department.

To Jason, it’s no surprise
that secondaries are breaking
hits again. “I think CHRs in
general and secondaries in
particular have really taken an
aggressive role in breaking
new product. These program-
mers have sensed the needs of
the public, and they have acted
responsibly in exposing music. * P
Things have come full circle o
again. Jason Minkle

“I remember when secondary stations sounded
small-market, but now they sound like major market
stations,” he said. “The PDs, overall, seem to be a
good group of professionals. Many have been at the
same place for a long time, and would be tough to
come up against no matter who came into their
market.”

Jason observed, “By and large, most of the
secondary programmers are promotable and ac-
cessible. I think they get barraged by everyone, but I
go out of my way to make sure I do establish contact
with them. When I find out when it’s best to talk to
people, I try and call them at the same time each
week to enhance that accessibility. It’s a two-way
street; we’ve both got a job to do.”

g

Motion

KYYX/Seattie moves midday man Beaver Bell to morn-
ings and PD Van Johnson is now doing middays . . . Pro-
moted at KMJK/Portiand is Steve Naganuma, who will now
be Music Assistant to PD Jon Barry . . . Dave Herring is new
to moming news at 94TYX/Jackson from across town at
WJDX. Also Dave Dallas is doing 6-8pm from WMSIH/Jack-
son.

WLOL-FM/Minneapolis ups Research Director Gregg
Swedberg to Assistant PD and Dan Seeman is now
Research Director . . . WKAZ/Charleston moved midday
personality Tim Larson to afternoons . . . Brian Douglas is
the new MD at WNFY/Daytona Beach, coming from
WiYD/Palatka. He replaces Brian Logan.

L e R T e .
Bits

e WTIC-FM/Hartford celebrated “National Ice
Cream Week” (7-10 to 7-16) by staging a giant
“Freeze Out” at Hartford’s Old State House.
Listeners had a 96-minute timespan to stop by during
the week and scoop up cold treats, courtesy of Good
Humor, Inc. The whole jock staff was on hand for a
live broadcast.

* Q107/Washington took 107 listeners on a white
water raft ride down the Shenandoah River, hosted
by midday rafter Gary Murphy. The trip started in
Harper’s Ferry, WV and continued downstream for
several miles. The rafts all stopped midday for a deli
lunch provided by the station. The finale was a trip
down a six-foot waterfall, and a photographer was on
hand to snap a shot of each raft as it hit the fall.

CHR’s Most Accurate
Music information
Adds & Hots . . . See Page 57
New & Active ... See Page 70

Mike Martucci, Columbia
National Secondary Markets Manager

A record man since 1957, Mike Martucci has held a
variety of positions, mostly in sales and marketing,
over the years, joining the promotion ranks in 1981.
Mike told me, I think this is a
much more rewarding situa-
tion than some of my other
positions in sales. I feel I'm
creating sales at this end by
promoting airplay.”

What is it about his job that ¥
gets Mike excited? ‘“The first
big high is to hear your records
on the air, and for me the sec-
ond is to know that it becamea ¢
hit through the secondaries. In  Mike Martucci
the secondaries we’ve got more of a 50-50 proposition
in creating the new hits.”

Striking a responsive chord with programmers is
the name of the game, according to Mike. “I find that
a lot of the secondary programmers are more
responsive to our suggestions and product than ma-
jor markets, especially over the last two and a half
years. Many veterans of the secondaries are very
established and have a great relationship with our
local promotion folks.

“My contribution to that is a lot of information
about the artist, the producer, etc., which become
worthwhile facts to the credibility of the product and
as an on-air aid. The other part of the double-teaming
is that we can find out what they are thinking not
only from a local level, but we then tap in feedback
from these programmers into our national promotion
effort.

STATION PROFILE

tes oféis

WAZY/Latayette, IN ‘‘Lafayette’s Hit FM’’
PO Box 1410, Lafayette, IN 47902
(317) 474-1410
OWNER: Lightfoot Broadcasting
GM: Roger Bauer
PD: Scott Dugan
MD: Jim Stacy
96.5 mHz
50,000 watts

“The ‘Z' has always been a leader and innovator in
greater Lafayette. As a matter of fact, the word ‘counter-
program'’ is not in our vocabulary. We monitor the com-
petition and we're well aware of their strengths and
weaknesses, but we upgrade our sound according to in-
ternal standards.

“During the day we try to maintain a more adult sound
with the music flow being the highest priority. After 3pm
we go a little harder and by 7pm we're mixing our current
along with good rock oldies and classic album cuts. As
far as new music is concemed we want all of our music to
project an image and sound that the audience can iden- -
tify with.

Scott Dugan Jim Stacy
“From a creative aspect we encourage the announcers
to go beyond reading liner cards. We've structured the
format so the essentials such as PSAs and weather are
spaced evenly throughout the hour, leaving plenty of
room for relevant humor and local color.

‘““WAZY is a highly visible radio station with several |
large promotions each year, including a raft race,
10,000-meter races, dances to benefit MDA, and more.
Purdue University is also an excellent source for promo-
tignal tie-ins. We were named the official ‘Purdue Grand
Prix' station this year, offering live coverage of the event.

"“We're proud to be number one in the market. We're
aware of who puts us on top . . . the listeners. With that
in mind, alt of our programming is designed with them in
mind. This insures that WAZY sounds like their station
and becomes a part of their lives.” Scott Dugan

WWW americanradiohisterRr com
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McVie Wins BMI Award

Fleetwood Mac’s Christine Mc Vie was honored by BMI with a citation of

achievement for writing *’Hold Me.*’ Pictured (I-r) are BMI’s Linda Gavin and
Allan McDougall, Mc Vie, and BMI VP Ron Anton.

Chi-Lites Up In L.A.

i AR

LARC artists the Chi-Lites recently performed in Los Angeles, and were visited
after the show by label executives. Pictured (I-r) are group’s Eugene Record
and Marshall Thompson, LARC VP Stuart Love, Vice Chairman Bill Craig, and
President Stan Layton.

Life Of Briley

Mercury/:"o/yGram ‘s Martin Briley visited the Discomat store in New York
recently in support of his LP ’One Night With A Stranger.’’ Pictured (I-r) are
PolyGram’s Steve Oosterom and John Weston, Discomat’s Jerry Polito, and
Briley.

Constellation Signs Reach

Constellation Records has signed Stephanie Reach, with an album in the mak-
ing. Pictured (lI-r front) are Solar Chairman Dick Griffey, Reach, and Solar Presi-
dent Ray Harris; (I-r rear) Solar VP Virgil Roberts, Management Three’s Jim
Golden, and manager Kevin Reach.
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Radio Too Homogenized

The pendulum slowly swings. These are times of cutbacks and consultants, tight playlists, and abbreviated or
eliminated News and Public Affairs offerings. Leaders of an industry offering entertainment as its basic product spend little
or no time dwelling on what’s entertaining because they're much too busy studying statistics.

Will it stay this way? Are we to look forward only to more standardization and format fune-tuning? Homogenization is
fine for milk, but blending radio ingredients until theyre a uniform mix leaves a lot to be desired, as strongly indicated by
the erosion of the total radio audience. Oh sure, other entertainment media are distracting or even completely stealing some
audience segments from radio, but there’s deterioration even among supposedly captive audiences such as in-car or in-office
people who have access only to radio. Why aren’t they tuning in?

Because we.all sound the same. Choose any city or town, dial across every frequency, and every radio station is easily
classifiable. Finding even one station that brilliantly stands out as different, fresh. and compellingly entertaining is impossi-
ble.

Not that I'm down on radio. The medium itself certainly hasn't lost any of its original advantages. We're free, come in
on inexpensive equipment, have complete portability, provide instant worldwide communication, can adapt immediately to
emergency situations, are available day and night and so on.

Radio's current problem is that it’s all the same and all pretty boring. But it will change. Just as the nation’s political
pendulum swings slowly from conservative to liberal and then back to conservative across the years, radio’s cycle will even-
tually muck up out of the cutback/consultant dregs toward a new age of relevance and, yes, even excitement. It is as in-

eyitable as change itself.
I keep telling myself that, keep waiting for the first signs, which could begin showing up any minute now, in any town.

The first irrefutable indication — increased overall radio listening — has yet to arrive.

Nuke Treaty 20th Anniversary

MONDAY, JULY 25 — The United States, Britain, and the Soviet Unien ratified the Nuclear Test Ban treaty
20 years ago today, prohibiting nuclear tests in the atmosphere, at sea and in space. Prior to the 1963 agreement an
estimated 500 nuclear devices had been detonated above ground. The arms race continued with legal underground testing.
Louis Bleirot flew across the English Channel in 1909, making the French pilot the first English visitor in history not
to arrive by boat.
The world’s first test tube baby, Louise Joy Brown, is 5. Profoothall'sWalter Payton is 29. Composer Steve Good-
man (*‘City of New Orleans”) is 35. Yardbirds founder member Jim McCarty hits 40.

Rich Kid Raids Army Barracks

TUESDAY, JULY 26 — In Cuba thirty years ago today, the son of a rich sugar planter gathered about 165
men and led a raid on an Army barracks at Santiago. The raid failed and the leader was sent to prison. He subsequently
organized more anti-government actions, gathered support from both the United States and the Soviet Union, and finally
succeeded in overthrowing the Cuban government. The 26-year-old rich kid who touched off the Cuban Revolution 30 years

ago today was Fidel Castro.
Mick Jagger once quipped, “I'd rather die than be 45 and still singing *“Satisfaction’!”” He hasn’t far to go: today
Michael Phillip “Mick” Jagger, leader of the Rolling Stones since 1962, is 40. Former Dallas Cowboy Bob Lilly is 44.

Moviemaker Stanley Kubrick is 55.

Rolls Royce Founder Crashes

WEDNESDAY, JULY 27 — About the time the Wright Brothers began experimenting with airplanes in
America, Charles Rolls and Henry Royce in England organized a company to build the world’s finest automobiles. They
all succeeded. Rolls then used some of his car profits to buy a new Wright airplane. After making some modifications
himself, Rolls was demonstrating it 73 years ago today (1910) when something broke and he crashed. England’s premier
automaker became England’s first airplane fatality.

The Korean War officially ended in 1953. In 1974 Articles of Impeachment were voted against President Richard Nix-
on. The exiled Shah of Iran died in Egypt in 1980.

Peggy Fleming, Olympic skating gold medalist of 1968, is 35. Bobbie Gentry, who sang her one hit “Ode to Billy
Joe” the same year, is 39. Original Kingston Trio member Nick Reynolds is 50. TV program producer Norman Lear is
61.

First Oilwell Driller Hits Dry Hole On Wall Street

THURSDAY, JULY 28 — The first oil well in the world was brought in by water-well driller Edwin Drake,
who began drilling at Titusville, PA 124 years ago today (1859). He hit oil within a month, at a depth of only 69 feet, and
soon became rich enough to invest heavily in the stock market. Oil giveth <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>