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Arbitron Changes
Slogan Policy

Arbitron’s new rules on slogans allow sta-
tions to submit just one, not three, slo-
gans, and they must use that slogan on-air
once an hour. Jhan Hiber has all the de-
tails . . . first. Page 12

Daily Sales Meetings?

Dwight Case makes a modest proposal —
a sales meeting every day. The trick is to
make them positive, inspirational, and use-
ful. Page 18

Country’s Ratings
Champs

W2ZZzZK/Birmingham and WTQR/Greens-
boro have a lock on the national 12+
quarter-hour share title for the top 50
markets. Lon Helton interviews PDs
Rusty Walker and Mark Tudor to see
how it’s done. Page 32

People In The
News This Week

¢ Vince Sanders VP/GM at WWRL

* Don Early Allen WWRL's PD

¢ Dale Machado PD at KSSK

¢ Jim Peters PD at KULA

* Jay Meyers WFIL PD

¢ Joe Restifo VP at MOYL

¢ Brad Burkhart heads BAMD Christian
radio effort

e Steve Davis PD at WQXM

¢ John Langan & Mike West KMET’s
morning team

¢ Jack Randall Asst. to GM at WAWA &
WLUM

* Tony Maddox PD at KOGO

¢ Dave Symonds PD for KEZY

 Biil Cooper PD at KNWZ
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WPIX: All You
Need Is Love

‘‘Every song must relate to our love
theme or we won’t play it, even if it's a
number one record’’

— WPIX PD Alan Anderson

WPIX/New York’s love-songs-only A/C for-
mat is paying off in ratings gains, so Jeff
Green investigates. Page 31

Denver Does Denver

Joel Denver takes a look at the three-way
Denver, Colorado CHR battle between es-
tablished contenders Q103 and KIMN and
new challenger KPKE. Page 24

WQDW Fights
Stereotypes

WQDWI/Kinston, NC is number one in a
250,000-population market, but President
Tom Joyner is still struggling to get his fair
share of agency dollars. Walt Love ex-
plores the situation. Page 35

FCC Junks More
Radio Rules

If a station wants to play one record 79
times in a row, it’s once again free to do
s0, as part of an extensive rules revamping
by the FCC. Rules on polls, fortune tellers,
and sirens were also repealed. Page 4
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Bernie Kvale has been ap-
pointed VP/GM at WFYR/Chi-
cago. Kvale, who most recently
served three years as VP/GM
at WLW/Cincinnati, replaces
Jim Barker, who departed last
week (R&R 8-5).

RKO Radio Division Presi-
dent Bob Williamson com-
mented, “Bernie’s a native
Chicagoan who knows the
game, having worn the GM
stripes for several years. We
feel very lucky to be able to get
such a proven GM.”

Before becoming VP/GM at
WLW, Kvale spent three years

RECORDS

Kvale Set As
WFYR VP/GM

as VP/Sales for the station and
its sister outlet WSKS, previous-
ly working several years in a
variety of sales/management
capacities for WLW and Aveo,
its former parent company.
Kvale told R&R, “Chicago is
my hometown, and it feels good
to be back. We’ll be keeping the
A/C format, but will do some
fine-tuning to make it more
marketable. Having worked
with investor groups for the
past few years, it’s exciting to
be with a major broadcasting
corporation again, and I look
forward to the new challenge.”

Mason Transfers To
WKRC PD Post

As previewed in Street Talx
last week, WGR/Buffalo Oper-
ations Manager Dave Mason
has shifted to Taft sister station
WKRC/Cincinnati as Program
Director. Mason replaces Ted
McAllister, who resigned after

 just a few weeks as Program-

ming/Operations Manager to
form his own consultancy.
Mason spent two years as OM
at WGR, having previously
been PD for 18 months at
WBBF /Rochester. Prior to
that, he worked at WKTQ/Pitts-
burgh for 2% years, including
five months as PD. “I have a
thousand regrets about leaving
WGR,” Mason told R&R. “I
made a lot of friends there, but
it’s nice working for the same
corporation so I can keep close

contact with them. I'm just
tickled pink that Taft would
think enough of me to give me
what has turned out to be an
awesome responsibility. This
station is very similar to WGR,
and with some tailoring, a lot of
things that worked in Buffalo
can be done here. Everybody’s

MASON/See Page 22
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REMOTE POSES TOOTHY PROBLEM — KLAC/Los Angeles
morning personality Deano Day recently broadcast live from the
massive jaws of a Universal Studios billboard promoting the new
“Jaws 3-D” movie In the heart of Hollywood. This closeup shot
(along with the wider view on Page 32) shows Deano urging the
giant fish to at least consider flossing between meals. Following
a full day of sharking his duties, Deano returned to the studios
eager for more opportunities to mouth off.

OM SHAFER ALSO PROMOTED

Douglas Named WCZY
Station Manager

KXOK/St. Louis GM Lee
Douglas has been appointed to
the newly-created position of
Station Manager at WCZY/De-
troit. In his new capacity, Doug-
las will supervise the station’s
programming. As part of the
changes, WCZY Operations
Manager Dave Shafer has be-
come Operations Director for
WCZY and sister AM outlet
WLQV.

Douglas, who has program-
med KXOK since he joined the
station in 1978, became acting
GM sixteen months ago and
was named GM five months
later. His programming experi-
ence also includes a brief stint
at WPEZ/Pittsburgh and four
years as Program Manager at
WXLO/New York. Noting he
was ready for the new oppor-
tunity, Douglas told R&R, “At
KXOK, I've been morning man,

Barsanti, Dunn Upped At

The Ten Eighty Corporation,
owner of WTIC-AM & FM/Hart-
ford, has promoted VP/Opera-
tions Tom Barsanti and VP/
Sales Robert Dunn to Senior VP
positions. Company President
Perry Ury told R&R the promo-
tions result from Ten Eighty

GARIANO SET AS MANAGER

assuming responsibility for
Radius, an alternative long
distance telephone firm owned
by parent company Chase Com-
munications. He stated, “In
order to accomplish what we
need to do with Radius, we’ve
given Tom and Robert some ad-

Long Forms Consulting Firm

Jim Long, Chairman of First-
com and principal in Long-
Pride Broadcasting, has form-

ed Jim Long & Partners, a full-

service radio consulting firm.
According to Long, the new ven-
ture will provide preprogram-
med, 24-hour-a-day program-
ming based on customized local
research. Well-known program
directors, currently with top
major market stations, will
design systems for stations on
an individual basis.

Long told R&R, ‘“When we
first started buying stations, we

worked with several program-
ming consultants, but I just
couldn’t get the kind of total
turn-key service I wanted. Over
the last few years we've put
together a terrific series of re-
search and music control and
scheduling systems that can
give client stations total control
of their on-air product.”

Joining the firm as Manager
is former WLLZ/Detroit PD
Dave Gariano. Gariano, whose
consulting experience includes
a stint with John Sebastian &

Associates, explained how other
programmers would be utilized.
“We've contracted America’s
most consistently successful
program directors currently
employed in major-markets.
These ‘Master Consultants’ will
provide the overview, guide-
lines, and specific formatics,
along with ongoing recommen-
dations and input to client sta-
tions, with our in-house staff
providing actual contact work.”

The new consulting firm is
located in the Firstcom offices
in Dallas.

MD, PD, OM, GM, and have
flipped the format twice. I've
programmed FM when AM was
dominant, programmed AM
when FM was dominant, and
now I'd like to get a little more
mainstream! This move is very
exciting for me, as Detroit is
one of the most competitive
radio markets in the country.
It’s a challenge, and I'm really
looking forward to it.”

WLQV & WCZY President/
GM Jim Mulla commented,
“Lee is truly one of those rare,
aggressive ‘product managers,’
and I feel very fortunate to have
procured his services and
talent. We are confident and
very excited about his program-
ming ideas that promise to
challenge virtually every com-
petitive station in Detroit. The
successes Lee has racked up in

DOUGLAS/See Page 22

Ten Eighty

ditional duties. Many of Tom’s
new responsibilities will be
areas formerly handled by me.
Tom will be making decisions in
all areas, with the exception of
sales, relieving me of a lot of
day-to-day details.

“Bob has been with us about
13 years and has increasingly
handled more responsibilities.
Not only will he handle the sales
and marketing for WTIC-AM &
FM, but his duties will extend
into supervising those areas for
Radius as well. Both Bob and
Tom have been major factors in
the growth of these two fine
radio stations, and I'm proud to
have them here.”

“This is really a nice vote of
confidence for me,” com-
mented Barsanti. “WTIC-AM &
FM are very exciting places to
be, and I'll have my hands full
helping to keep them on top.”
Dunn told R&R, “A move like
this is very exciting. I'm most
pleased at the challenge.”
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Bruce Lundvall’s
Executive Tableturn

week in “On The Records.”
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AOR: JeffGelb . . .. .. .. ... ... .. .. 29
A/C: JeffGreen . .. . ... ... ... ... 31

Ken Barnes continues his series on recording artists-turned-
prominent radio and record executives by exhuming an early
disc by EJA President Bruce Lundvalt. More riveting trivia every
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ALLEN NEW PD

Sanders WWRL’s VPIGM

Vince Sanders has assumed the VP/GM
position at WWRL/New York, acquired
last year by Unity Broadcasting Network,
Inc. He retains his prior duties as VP/News
& Operations of Unity subsidiary National
Black Network.

Following a Chicago radio anchor stint
with NBC News, Sanders signed on with
NBN in 1973 as an original staffer. He then
served as National
News Director before
being promoted to VP
in 1975. “I'm looking
especially toward the
challenge of it all,”
Sanders told R&R.
“And I guess the
challenge has doubl-
ed in the sense that

- I’'m going to maintain
my duties at NBN,

Vince Sanders
plus try to get WWRL where we think it
ought to be. I'm looking forward to some
success in this project.”

STAFF |

Publisher: BOB WILSON

President. DWIGHT CASE

Vica President. Sajes & DICK KRIZMAN
Executive Edfors: KEN BARNES, JOHN LEADER

Ant Diector: RICHARD ZUMWALT

News Editor: GAIL MITCHELL

Ratings & Research Editor: JHAN HIBER

Format Edors: JOEL DENVER (CHR), JEFF GELB (AOR),
JEFF GREEN {A/C), LON HELTON {Country}, WALT LOVE
{Black Radw). GAIL MITCHELL (Easy Listening), BRAD
WOODWARD (Newsa/Talk)

Senior Associate Eaftors: KRISANN ALIO, ELLEN BARNES
Associate Editors: BARBARA BARNES, JUDI LUCARELLI,
NINA ROSSMAN, SYLVIA SALAZAR, CAROL TAYLOR
Computer Sernces Director: DAN COLE

Traffic Drector: AORIENNE RIDDLE

Cuculation Director: MARCELLA LOPER

Washington Bureeu: 818 Connecticut Ave., NW, Suite 300,
Washington, DC 20008, (202) 466-4960

Vice President: JONATHAN HALL

National Sales Director: BARRY O'BRIEN
Washington Edtor. BRAD WOODWARD

Sales Representatrve: VIVIAN FUNN

Office Manager: CHERYL SOMERS

Legal Counsel. JASON SHRINSKY

Nashville Bureau: 1610 16th Avenue South,
Nashville, TN 37212, (815) 292-8982, 292-8963
Bureau Chref: EARON ALLEN

Production Drector RICHARD AGATA

Associate Art Director: MARILYN FRANDSEN
Photography: ROGER ZUMWALT

Typography: KENT THOMAS, LUCIE MORRIS,
SANDRA GUTIERREZ

Graphics: LT. PEARAL, GARY VAN DER STEUR
Croative Consutant: MARK SHIPPER

Creative Sernces Director: MIKE ATKINSON
Marketpiace Coordinator: PAM BELLAMY

Office Manager: NANCY HOFF

Agmwnistrative Assistant: PAULA PONCE

Contsokler. MARGARET BECKWITH

Radio 8 Records ® is pubiished every Fridey by Radio 8 Records, inc.,
1930 Century Park Wast, Los Angeses, CA 90067 {213) 553-4330.
Subscriptions $215 per year or $60 per quarter. intemational subscrip-
tion mate $400 per year. All reasonable care taken but no responsiblty
assumed for unsolicked materie. RAR reserves al rights in material ac-
cepted for publication. All jetters sddressed lo R&R or ks Editors wil be
assumed intended for and rep: and may

be used for this purpose. Nothing may be reproduced in whole or in part
without written’ permission from the Publisher. The terms AOR, Back
Page, Breakers, Most Added. National Airpisy/30, Parslels, Radio 8
Records, and Street Tak are registersd trademarks of Radio 8 Records.
Printed in U.S.A. Maled first class to the United States, Canade, Eng-
land, Austras, New Zeslend, and Japan. © 1983 Redio & Records,
inc.

m A dhvizion of Harte-Hanks Communications

In his first official act as VP/GM, San-
ders has tapped air personality Don Early
Allen as PD for the inspirational format.

Meyers Tapped
As WFIL PD

After three years as Operations Manager
at WCTC/New Brunswick, NJ, Jay Meyers
has announced his resignation to become
PD at WFIL/Philadelphia. The appoint-
ment is effective immediately, but his short
commute from New Jersey permits him to
continue assisting WCTC until August 25.
Meyers replaces Operations Manager Bill
Neil, who will continue at the station as an
air personality.

WFIL & WUSL/Phlladelphla PreSIdent/
GM Bruce Holberg b
commented, ‘‘Jay
seems to have the rare
combination of man-
aging and program-
ming experience. He’s
come from a very
good company, and if
there’s anybody I've
run across who knows
his stuff about this
market and WFIL in
particular, he’s the one.”

Before joining WCTC, Meyers spent two
years as PD for WNDR/Syracuse, having
programmed an additional two vears at
WVOR/Rochester. Hailing his appointment
at WFIL as a ‘“‘dream come true,”” Meyers
told R&R, ‘“Next to getting married and
having a child, it’s the single greatest feel-

MEYERS/See Page 22

B/A/M/D Opens
* ® ®
Christian Radio
L ] [ ] [ ]
Division

The Atlanta-based radio consulting firm
Burkhart/Abrams/Michaels/Douglas & As-
sociates has opened a new Christian Radio
programming division under the direction
of Brad Burkhart. B/A/M/D President
Dwight Douglas stated, ‘“Recently the
needs of Christian radio have been brought
to our attention. We’ve had dozens of calls
from stations wanting to improve their
religious programming.”’

Kent Burkhart, Chairman, said, ‘“Since
Brad is my son, I'm very proud, of course. I
knew from all of my music, concert, radio,
and television contacts that Brad is known
as the leading authority on Christian radio
in the United States. Thus, we talked him in-
to coming with us to start his own division.”

B/A/M/D/See Page 22

Jay Meyers

SEVEN HIT FOR LOTTERIES

FCC Fines Eleven Stations

The FCC Mass Media Bureau announced
this week it has fined 11 radio stations and
combos a total of $22,000 this summer for
various rule violations. Seven of the stations
were hit for promoting lotteries, which are
strictly prohibited by federal law.

Those accused of repeated lottery vio-
lations were WCCO-FM/Minneapolis (fined
$1000) ; WKJJ/Louisville ($3000) ; WIIN/At-
lantic City, NJ ($2000) ; WUSS/Atlantic Ci-
ty, NJ ($1000) ; WINC-AM & FM/Winches-
ter, VA ($500); KVNI/Coeur D’Alene, ID
($2000); and WOND & WMGM/Pleasant-
ville, NJ ($3000).

FCC rules say a lottery exists if ‘“‘a prize
consisting of money or other things of value
is awarded to any person whose selection is
dependent in whole or in part upon lot or

chance, if as a condition of winning or com-
peting for such prize, such winner or win-
ners are required to furnish any money or
other thing of value or are required to have
in their possession any product sold,
manufactured, furnished, or distributed by
a sponsor of a program broadcast on the
station in question.”

Other stations fined were WAKO-AM &
FM/Lawrenceville, IL ($4000) for charging
political candidates more than the lowest
unit rate; KMCX/Wheat Ridge, CO ($4000)
for operating without authorization;
WLKN-FM/Lincoln, ME ($500) and KCRX/
Roswell, NM ($1000) for failing to respond
within ten days to an FCC Official Notice of
Violation.

KSSK & KULA Set Changes

Machado Heads KSSK’s ‘“Super Station’’
Peters To Program KULA’s A/C Approach

Heftel Broadcasting’s KSSK & KULA/
Honolulu have announced new PDs and for-
mat presentations. Dale Machado, who
served as morning producer for the late
Aku for five years as well as Production
Director for both stations, has been pro-
moted to PD of KSSK. He will supervise its
revamped “‘Super Station” full-service A/C

298 DEBUTS

Davis Named To
Program WQXM

Steve Davis, Assistant PD at WKXX/Bir-
mingham, has been named PD at
WQXM/Tampa, which converted from
AOR to CHR late last month. The station
has applied for a call letter change to
WZNE, and has already begun calling itself
l‘ng"’

VP/GM Gary Kines told R&R, ‘“When I
considered Steve’s background and know-
ledge of the format, I ™75 = = “wag
knew he was theright . # *
person to hire. When '
he gets here he’ll ap- ‘
ply the finishing** 8w

touches to the format. . =T
Early response to

what we are doing is

really encouraging, J
so Steve will be walk-

ing into a great situa-

tion.” Steve Davis

Davis who takes the programming reins
on August 22, told R&R, ““This is going to be
a big challenge, but I'm looking forward to

DAVIS/See Page 22

GONZER TO AFTI ERNOONS
Langan & West New
KMET Moming Team

KMET/Los Angeles has hired the
KISW/Seattle morning team, John Langan
& Mike West, to take over the morning shift
held by Jeff Gonzer for the past seven
years. Gonzer moves to afternoons, replac-
ing David Perry, who exited two weeks ago.

KMET PD Sam Bellamy told R&R, ‘‘Jeff
is involved in some video projects, and
wants to change his schedule so he doesn’t
have to get up at 4:30. Langan & West have
been very successful in Seattle for a long
time. They’re extremely funny, and I think
they’ll bring a new dimension to the KMET
package.”

West, who has worked with Langan at
KISW for five years, commented, ‘“This isa
great station, and we’ve loved it here. But
we felt it was time to see if we could make it
in the big time. Plus we were tired of the
rain. KMET has a great reputation, and I
like Sam and (GM) Howard Bloom. It's a
great opportunity.” KISW has not set a
replacement for Langan & West, who start
at KMET August 29.

format. Sister FM KULA has discontinued
its automated rock format in favor of a live
“Light Rock, Less Talk’’ A/C direction
under new PD Jim Peters. KULA’s format
is similar to sister station WLLT/Cincin-
nati, and was designed with the assis-
tance of Heftel’'s WZPL/Indianapelis GM
Ken Wolt and WLLT PD C.C. Matthews.

Regarding the new programming appoint-
ments, KSSK & KULA GM Earl McDaniel
commented, “Dale has been with our stations
for many years. He knows Hawaii, radio,
and our system inside out. We have no
doubt he’ll continue the dominance KSSK
has had in the market for over 50 years.
Meanwhile, Jim’s been in radio for 17 years,
and he’s more excited about being PD for
KULA than anything he’s ever done in the
area of broadcasting. It’s a brand new
window in the Hawaii radio market and
will absolutely be a smash.”

Machado has been Production Director
for the last four years, and will keep those
duties. He told R&R, “I'm very happy about

KSSK & KULA/See Page 22

Restifo Raised To
M OYL VP Post

Joe Restifo has been promoted to VP/Op-
erations for Al Ham Productions’ Music Of
Your Life syndicated format. He had serv-
ed as the firm’s National Operations Man-
ager since April 1982.

President Al Ham noted, ‘I'm extremely
pleased about Joe’s new position. He will be
a key factor in continuing our tremendous
national growth and the company’s estab-
lished tradition of serving our broadcast
clients in the finest possible manner.”

Restifo added, “Currently we are involv-
ed in many behind-the-scenes projects that
will greatly benefit the Music Of Your Life
family of stations. In my new position, I'm
pleased about the opportunity to be directly
involved in the planning of those projects.”
Restifo’s radio background includes an
operating partnership at WBBG & WMJ1/
Cleveland. He was also instrumental in the
original implementation of the MOYL for-
mat at WBBG.

TRANSACTIONS

Culpepper Buys
WWWQ & WPFM

Cuipepper Communications has purchased
WWWQ & WPFM/Panama City, FL for $2.1
million from MediaSouth Inc., pending FCC ap-
proval. Culpepper owns KDOK & KFML/Tyler, TX
and has applications pending for three FMs in
Bryan, TX; Idaho Falis, ID; and Helena, MT. Media-
South Exec. VP James Broaddus owns part of
WMNX/Tatiahassee, which is in the process of
being sold. WWWQ has 5000 watts fulltime on
1430 kHz, while WPFM has 100 kw and an
antenna height of 840 ft. on 107.9 mHz. Black-
burn & Co. brokered.



TV Subcarriers Pose New
Competition For FM SCAs

FM subcarriers are already facing com-
petition from a newly-deregulated
technology. The FCC has proposed opening
up TV subcarriers to a wide variety of
broadcast and non-broadcast uses that are
virtually identical to new services permit-
ted on FM.

For instance, possible uses include stereo
sound, storecasting, background music,
paging, electronic mail, facsimile services
to offices, and control of traffic lights. The
FCC proposal would affect 786 commercial
stations and 273 noncommercial television
outlets.

Wirth Survey Draws
3% Radio Response

The House Telecommunications Subcom-
mittee reports it has so far received only 40
responses from the 1200 radio stations to
which it sent programming surveys two
weeks ago. Although the deadline isn’t until
August 22, the subcommittee staff is disap-
pointed with the 3.3% response rate to date.

And the staff is hinting that broadcasters
can expect some heat from Chairman Tim
Wirth (D-CO) for their lack of cooperation.
They point out that most of the 40 responses
are from small market stations, which they
claim undercuts any claim that the surveys
are too complicated or burdensome to com-
plete.

ABA Gives Lawyers More
Advertising Freedom

Meeting in Atlanta last week, the
American Bar Association (ABA) adopted
a new code that should make it easier for
lawyers to advertise. The code permits at-
torneys to advertise in all types of media,
and to use direct mail. False or deceptive
ads are banned, but most other specific
restrictions on lawyer ads were removed.

NPR Radiothon Raises

$2 Million

After clearing up a last-minute legal
snafu, officials of NPR and the Corporation
for Public Broadcasting (CPB) inked a $9.1
million loan agreement for NPR late last
Tuesday night (8-2). The network is also get-
ting $800,000 from last week’s three-day na-
tional radiothon. Listeners pledged $2.15
million, most of which goes to member sta-
tions.

Major personnel actions by the NPR
Board: Chief Operating Officer Ronald
Bornstein becomes Acting President until
he leaves in October; former CPB Direc-
tor/Policy & Administration Steve Sym-
onds named Acting Executive VP; H. Mel-
vin Ming of the accounting firm Coopers &
Lybrand appointed Director/Finance & Ad-
ministration. Richard Hodgetts, President
of the for-profit NPR Ventures, has resign-

““ NAB Seeks Lifting

Concentration Rule

Claiming the rule dates back to the
‘“‘Stone Age of telecommunications,”” NAB
has petitioned the FCC to eliminate its
policy on regional concentration of control. It
bans three-station groups in which any two
stations are within 100 miles of the third,
and two of the primary signals overlap. The
policy originated in 1938 and was updated in
1977 to replace case-by-case review with a
flat prohibition that’s easier to administer.

NAB contends it’s arbitrary to apply the
rule to.radio and television, but not to newer
services. And it says splitting “hairs along
contour lines” is barring some station ac-
quisitions that might benefit the public.

Other Key Developments:

¢ Senate leaders last week garnered
enough votes to shut off a filibuster by oppo-
nents of Radio Marti, which will see further
floor action when Congress returns to
Washington in September.

FCC Rethinking Limits On
Horse Racing Broadcasts, Ads

The FCC last week asked for comments on whether it should lift its
policy that strictly limits the extent to which radio stations can cover
and advertise horse races. The policy is designed to bar broadcasts that
could aid illegal gambling operations. Stations are now on notice that
they’ll be questioned closely at renewal time if they:

e Air a full program of live horse races
(as opposed to a single race)

* Broadcast detailed changes in race in-
formation, such as post positions, jockeys,
probable odds, and scratches prior to races

o Immediately alert listeners to ‘‘off” or
race start times

e Air prices paid and race results before
the next race has started

e Air ads from publishers of scratch
sheets or any other publication that could

be useful to gamblers or bookmakefs.

Besides seeking public comments, the
FCC will consult the Justice Department
before taking any action. Comments are be-
ing sought on a wide range of issues, in-
cluding horse race information on SCAs,
limits on the content of horse track ads, and
whether live broadcasts of football and
baseball games contribute to illegal gambl-
ing.

=

and Heritage Capital Corp.'s Paul Van Hook.

BROADCAP BOARD MEETS — Mealing last week in Washington was the Board of Directors of
BROADCAP. The NAB-sponsored non-profit group solicits donations that are used as venture
capital to help minorities enter telecommunications. Pictured (I-r) are Covington & Burling’s
Waesley Williams Jr., Hoag & Eliot's Charles Beard, Federated Media’s John Dille Jr., Berkshire
Broadcasting's Don Thurston (Chairman), Barnett Bank's Nancy Marquez, City University of New
York’s Alvin Puryear, Hector Salvatierra, NAB's Erwin Krasnow, BROADCAP’s John Oxendine,
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WIRTH PANEL HEARS TAPES

Washmgt(m Report| Comparative Renewals

Backed At House
Hearing On KTTL

As the House Telecommunications Subcommittee moves towards
drafting a radio-television deregulation bill by October, it will be working
with a strong record in favor of keeping the comparative renewal pro-
cess. At a hearing last week, a string of witnesses defended the process
as the best way of assuring that broadcasters serve the public interest.

The framework for the discussion was an
examination of how the comparative
renewal process has worked in the case of
KTTL/Dodge City, KS, now under fire
for sermons advocating violence against
minorities and public officials.

A hushed hearing room heard tapes of
some of KTTL’s most inflammatory broad-
casts — calling for the Kkilling of Los
Angeles rabbis — played by Naoemi Kauff-
man, representing a local group which is
challenging the station’s license. Because
petitions to deny almost always fail, Kauff-
man testified, her group’s only recourse
was filing a comparative renewal chal-
lenge.

Abolishing that avenue, as the subcom-
mittee is considering, will take away ‘‘any
ability to hold a broadcast license accoun-
table, and situations like KTTL will con-
tinue and may even proliferate for lack of
regulation,” she warned.

Scheuer Charges
“Grossest Abuse”’

The testimony of KTTL co-owner Nellie
Babbs, which had been eagerly awaited by
the audience, was anti-climactic. Babbs,
who often speaks in homilies and scripture
verses, steadfastly avoided being pinned
down when pressed to defend the sermons.
She answered virtually every question by
expounding on her view that constitutional
government in the United States is eroding.

Babbs came under the heaviest fire from
Reps. Edward Markey (D-MA), Mickey Le-
land (D-TX), and James Scheuer (D-NY).
Said Scheuer, “The incendiary content of
these broadcasts, the incitement to
violence, and the putrid language they are
spewing forth against blacks, Jews, Roman

MORE TO COME

Catholics and other minorities, represents
the grossest abuse of the public’s airwaves
in recent memory.”’

After her testimony, Babbs told R&R she
is “tired” of the controversy, which she
labelled ‘“‘only lawyers’ nuances.” But she
added, “I'm not fighting for my license. I'm
fighting for my country.” Her husband,
KTTL co-owner Charlie Babbs, admitted of
the controversial sermons, “We thought
they were a little hot ourselves.”

Looking Over Your Shoulder

Most of the day’s testimony focused on
the comparative renewal process in
general, rather than the specifics of the
KTTL case. “If the process is weakened or
eliminated,” warned former FCC Chair-
man Charlie Ferris, “the public interest
standard will become a meaningless phrase
and our system of broadcasting will be
seriously undermined.” Ferris said forcing
broadcasters to ‘‘look over their shoulders”
for possible renewal challenges is what
makes stations divert some of their
resources into public interest programm-
ing.

Only one station (WVCA/Gloucester,
MA) has ever lost its license in a com-
parative hearing, Ferris noted. And he said
the total of 48 hearings (31 radio) between
1961 and 1978 ‘“does not seem a staggering
threat to the industry.”

The only opponents of comparative
renewals, both testifying late in the day,
were broadcasters: Multimedia President
James Lynagh and Post-Newsweek Sta-
tions President Joel Chaseman. Com-
paratives ‘“‘are a waste of broadcaster
resources with no compensating value to
the public interest,” Lynagh testified.

FCC Dumps Ten Policies
On Radio Content

Radio broadcasters last week were freed from ten content regula-
tion policies that many were probably unaware of in the first place. The

abolished policies:

* Banned repetitious playing of records
(adopted in 1973 after a Houston station
plugged a format change by playing a
single record for 69 hours)

¢ Threatened FCC action against broad-
cast alcohol ads in ‘“dry” areas. State and
local laws will now prevail

e Cautioned against broadcasts by
astrologers or fortune tellers who
guarantee ‘“monetary, health, or other
benefits’’

¢ Spelled out in detail how stations were
to retain control when airing brokered
foreign language programming

* Discouraged actions, such as airing a
public official’s home phone number, that

could result in a listener receiving harass-
ing or threatening calls

¢ Required stations to tell listeners
whether call-in polls or surveys were scien-
tific

* Frowned on the use of sirens and other
emergency sound effects in ads.

In pruning these ‘“‘underbrush’ regula-
tions, the FCC said they are too rigid, out-
dated, overly broad, or too restrictive of
licensee discretion. According to the Com-
mission, most problems can be handled by
marketplace forces, courts, the Federal
Trade Commission, and the Justice Depart-
ment. Two more ‘‘underbrush’” rulemak-
ings are expected by year’s end.
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1 9 Jon Coleman,

a leading expert in
broadcast research.

Since 1975, Jon Coleman has
been recognized by radio
broadcasters as not just a
superior researcher, but
an expert in strategic
planning and broadcast marketing. Because of the
linkage of the company’s work to Jon Coleman
personally, the company has changed its name
from Audience Analysts to Coleman Research.

2 9 Coleman Research serves America’s

leading radio broadcasters.

Coleman Research currently serves many leading
radio stations across the country. (WCCQO,
KRMG, WSB, WGY, KOA, KGW, KSCS,
KBEQ, WKLS, WRAL, KTAR, Nationwide
Communications, Gulf, King, and Capitol
Broadcasting.) Common to these clients is a
commitment to ongoing relationships that better
serve long-range marketing situations.

3 9 A collection of research professionals.

While Jon Coleman himself specializes in strategic
planning and assessment, each Coleman Research
specialist provides clients with the highest quality
of research professionalism.

4, A full service marketing research

company for radio broadcasters.

Although best known for diagnostic Telephone
Probe and Focus Probe Group Studies, Coleman
Research also offers advertising pre-evaluation
research (AdTest), group music testing and

sales effectiveness research.

5 A company committed to radio.
Compared to other research companies, Coleman
Research is quite unique in its dedication to radio.
Coleman Research invests its own time and
money in national studies designed to help clients
better serve their audiences.

6 t’ The Coleman Research difference is
professionalism and dedication.

Your first encounter with Coleman Research will
help define the difference. We are professionals
dedicated to broadcasting. And instead of adding
to your problems, we help solve them.

Coleman Research

14677 Midway, Suite 202 Dallas, Texas 75234 214-385-3980







