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Group W's
Winning Ways

Six of the 11 Group W stations were num-
ber one in their markets. Radio President
Dick Harris explains his chain’s philosophy
in an R&R interview conducted by Jeff
Green. Page 24

Unemotional Hiring
For Radio’s Future

“The hiring process, as the radio indus-
try practices it today, doesn’t systema-
tically find and develop (superior) execu-
tives in adequate numbers.”’

Gary Kaplan, Managing VP of the execu-
tive search firm Korn/Ferry International,
pinpoints the radio industry’s hiring defi-
ciencies and proposes some improved
methods for finding the right people, as
R&R’s new Management section de-
buts. Page 32

Format Winner’s Circle

KZEL/Eugene, WFMZ/Allentown, WICC/
Bridgeport, WOAI/San Antonio,
WQFM/Milwaukee, and WWWM/Toledo
enter the success story spotiight this
week. For details, see the A/C, AOR, Easy
Listening, and News/Talk sections.

Page 36, 38, 58, 68

The Premeditated Sales
Call Advantage

Dwight Case advocates pilotting your
sales call strategy in advance weekly, for
greater efficiency, productivity, and reven-
ues. Page 34

People In The
News This Week

¢ Beau Phillips consults Kaye-Smith
e Gary Bryan PD at KISW
e Bob VanDerheyden VP at CBS
¢ Bill Stoeffhaas WQUE VP/GM
¢ Paul Sebastian WCCO-FM’s PD
e Jim Pewter PD at KRLA
¢ Robin Rothman joins Geffen
Page 3

Tuning Up Before
The Book

A little pre-book maintenance can prevent
a dangerous dropoff in your station’s rat-
ings performance, as Joel Denver and
several notable programmers attest.

Page 52

The Country Race
For Washington

WMZQ and WPKX-AM & FM are battling it
out to win the votes of Washington DC
Country listeners. Lon Helton hears cam-
paign statements from WMZQ PD (ret.)
Bob O’Neill and WPKX’s Bob Cole.
Page 62

The Parallels Expand

This week a fourth page of Parallels infor-
mation provides complete airplay data for
all records in the CHR Significant Action
section — once again proving that for com-
plete music information, no one can paral-
lel R&R. Page 99
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TYPE ACCEPTANCE NOT SATISFIED

Osborn Becomes
Sr. VP At Price

WYNY/New York VP/GM
Frank Osborn has been named
to the newly-created position of
Sr. VP/Radio for Price Com-
munications, beginning Sep-
tember 12. Price owns WOWO/
Ft. Wayne and, pending FCC
approval, has acquired K101/
San Francisco and WIRK-AM &
FM/West Palm Beach.

Price President Robert Price
stated, “Under Frank Osborn’s
guidance, WYNY has become
the nation’s leading A/C station.
His operating abilities, manage-
ment background, and ideas
blend perfectly with our needs,

FCC Pulls Harris AM Stereo
Off Air For Technical Changes

R&R has learned that the
FCC has ordered all Harris AM
stereo exciters off the air by
September 1 for failure to com-
ply with the type acceptance
granted by the Commission last
year.

FCC Deputy Chief Scientist
Marjorie Reed notified Harris
of the action by letter last week
(8-17). When contacted this
week by R&R, Harris hadn’t yet
told its stations of the problem,
but planned to instruct them by
mailgram during the week to
take their AM stereo exciters
off the air by September 1.

Harris says 76 U.S. and six
foreign stations have received
its AM stereo transmitting
equipment, although it's un-
clear exactly how many are on
the air. Stations listed include
such major market outlets as
WQXI/Atlanta, KF1/Los Angeles,
WSM/Nashville, WLS/Chicago,
KYST/Houston, KOMO/Seattle,
KOGO/San Diego, and CKLW/
Detroit.

Harris Director/Product
Marketing Bob Wierather told
R&R, “We differ with the FCC
about what constitutes audio
processing. We have one view-

Transtar Sets New
Syndication Division

Sunbeit Communications’
Transtar Radio Netwerk has
announced the formation of a
new longform syndication divi-
sion to be based at the
network’s headquarters in Colo-
rado Springs.

Newly-appointed Transtar
executives who will be directly

Mike Harvey

involved with the new division
are departing WWSW &
WTKN/Pittsburgh Presi-
dent/GM Mike Harvey and
former Satellite Music Network
President Ivan Braiker. Harvey
has been named VP/Special
Programming, while Braiker,
whose title will be determined
shortly, will be responsible for
the marketing, sales, advertis-
ing, and production.
Commenting on the new ap-
pointments, Sunbelt Chair-
man/President & Transtar
CEO C.T. Robinsen said, “Ivan
and Mike will have a tremen-
dous impact as we continue to
build the Transtar Network.

_»,_.(_,
Ivan Braiker
Ivan has a tremendous back-
ground in radio and particularly
the satellite network business.

He'll have a wide range of re-
TRANSTAR/See Page 30

point and they have another.”
He said it's likely stations will
eventually have to cease certain
modes of operation rather than
undergo adjustments to their
exciters. Any technical changes
needed would be very minor, he
predicted.

According to Wierather, Har-
ris planned to submit new type
acceptance data to the FCC at
the end of this week (8-26). Be-
cause of the marketplace AM
stereo shakeout now underway,
Wierather said, ‘“We believe it’s
imperative that they act quick-
ly” in granting a new type ac-
ceptance. But he conceded,
“People may have to stay off
the air for a time.”

The problem was first
brought to Harris’s attention by
Motorola, one of three other ac-
tive AM stereo competitors.
“We were concerned that these
questions were important
enough to take up with the
FCC,” said Wierather. A
meeting of Harris and FCC of-
ficials took place in mid-August,
followed a few days later by
Reed’s letter ordering the
system off the air.

A spokesman in the FCC
Chief Scientist’s office confirm-
ed that Harris brought the pro-
blem to the Commission’s atten-
tion and said the firm is being
extremely cooperative. He add-

HARRIS/See Page 30

now and in the future. We're
delighted to welcome him
aboard.”

Osborn, who leaves WYNY
after two years as VP/GM, pre-
viously served four years as
VP/Finance & Administration
for the NBC Radio Group. Prior
to that, he spent four years on
RCA'’s corporate staff. Osborne
told R&R, “NBC and RCA have
provided me with a series of
wonderful opportunities. I will
leave with much sadness and
thanks. The opportunity to run
the Price group of stations was
just too interesting. The more I
studied it, the more I was im-
pressed with Price’s aggressive
acquisition of remarkable radio
stations in important markets.
I’'m very excited about it.”

No replacement for Osborn
was named at WYNY.

Don lenner
New Arista
VP/Promotion

Don Ienner

Don Ienner has been named
Vice President/Promotion for
Arista Records. Ienner takes
over the duties held by Senior
VP/Promotion Richard Pal-
mese, who is reportedly head-
ing for a top executive position
at MCA. Ienner was most re-
cently Executive VP of Millen-
nium Records, which he co-
founded with his brother Jimmy
Ienner in 1977. Before that he
was National Promotion Direc-
tor for Jimmy Ienner’s publish-
ing/production firm CAM USA
for five years.

Arista Executive VP Sal Li-
cata stated, “Donny Ienner has
shown a tremendous amount of
initiative and ingenuity. He has

IENNER/See Page 30

Pahigian Named To Program WIP

WGAN/Portland, ME Direc-
tor/Programming & Operations
Cary Pahigian has resigned in
order to accept the Program
Manager’s post at WIP/Phila-
delphia. Pahigian succeeds
departing five-year WIP pro-
grammer Al Herskovitz, who
will announce his future plans
within the next few weeks.

In making the announcement,
WIP VP/GM Bill Dallmann
said, ‘“We all hate to see Al go.
He told me in June he wanted to
seek greener fields, but agreed
to stay for a while to allow me to
find a replacement. He’s a real
gentleman.”

Regarding Pahigian, Dall-
mann continued, ‘‘I'm delighted
to get Cary. He’s young, vivaci-

WWW. americanradiohistorv.com

ous, has a proven record in
Portland. We're delighted to
have someone with some new
thinking and ideas.”” Dallmann

McBEAN REMAINS AS PD

added that no format change is
planned.
Before joining WGAN 2%

PAHIGIAN/See Page 30

WLPX Converts To CHR

After more than six years as
an AOR station, WLPX/Mil-
waukee changed formats to
CHR Monday (8-22), under the
guidance of WLPX & WISN Di-
rector of Programming Rick
Harris. Current WLPX PD Jim
McBean retains that title and
will return to the air as a mem-
ber of the new airstaff. The for-
mat change leaves WQFM as
the only AOR outlet in the na-
tion’s 25th largest market.

Harris, detailing the reasons
for the format switch, told
R&R, ‘“We feel it’s time to pro-
vide some more desirable
demos for our advertisers, both
locally and nationally. Right
now without a defined direction
for AOR, CHR stations are, for
the foreseeable future, better
equipped to dominate the 18-34
demos. All indications were that
we were improving our ratings

WLPX/See Page 30
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The R&R Ratings Report
Is On The Way

The industry’s complete ratings guide to American radio
ships with next week's issue, with all the facts you need
to know to make your radio decisions.
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Stoeffhaas Appomted WQUE VPGM

After three years as GM at WOWD/Talla-
hassee, Bill Stoeffhaas has resigned to be
appointed VP/GM at WQUE/New Orleans.
Stoeffhaas fills the vacancy left six weeks
ago when former VP/GM Tom Durney
resigned to become GM at KHOW/Denver.

Broad Street Communications Executive
VP/FM Division Mark Schwartz com-
mented, “Bill is a unique individual in the
sense that in this day of slingshot manage-
ment, it’s nice to work with a guy who
thinks. Bill’s an analytical thinker who
manages by design: meticulous, cost-
conscious, and programming-oriented. He
likes to lead by example, and out of the 27
candidates for the position, nobody else
even came close. I think it’s going to work
out beautifully.”

Before WOWD, Stoeffhaas worked in
sales at Z93/Atlanta for over eight years,
the last six as GSM. He told R&R, “The
folks at Broad Street are just fabulous to
work with. They’re very professional,

wonderful people. It’s a great town, a great
facility, and I think we have a terrific
future.”

At WOWD, GSM Rich Bartlett has been
promoted to GM.

¥ ’ rr ’

BRYAN NEW KISW PD

Phillips Consults Kaye-Smith

Beau Phillips, PD of AOR KISW/Seattle
for the last five years, has been named Pro-
gramming Consultant for owner Kaye-
Smith Broadcasting (which also owns
KEZE/Spokane). Phillips will consult both
stations and devise an automated AOR/
CHR hybrid format for BPI, a separate
company partially owned by Kaye-Smith
principal Les Smith. KISW’s new PD is
Gary Bryan, who had been PD at CHR
KNBQ/Tacoma for almost four years.

Pewter New KRLA PD

Jim Pewter has been named Program Di-
rector of Gold-formatted KRLA/Los
Angeles, replacing Jack Roth, who left the
station two weeks ago to pursue radio and
TV production work. KRLA VP/GM Bert
West told R&R, I think Jim is recognized
as one of the foremost oldies experts in the
L.A. area. He’s been
helping us with a
number of specials
and other things over
the past year and
we’ve been delighted
with this work. Jim
brings with him a
very special knowl-
edge and I'm de-
lighted to have him
here.”

Jim Pewter
PEWTER/See Page 30

Unscheduled Stop

As described in last week’s Page 1 story, balloonist John Freeman struck the WHAS/Louisville
tower August 13, destroying his hot air balloon and forcing the station off the air for nearly six
hours. This dramatic photo shows one of the towaer riggers near the 675-foot level, cutting the
balloon free from the entangled gondola. The propane tanks were then drained and the gondola
itself was carefully lowered to the ground. Amazingly, there were no injuries in this unusual acci-
dent.

WWWE Converts From Country To MOR

After 20 months as a Country station,
Gannett’'s WWWE/Cleveland has shifted
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format to a full-service MOR presentation.
Prior to Country, WWWE had been posi-
tioned as an A/C station. As part of the
change, Operations Manager Norm Pringle
has departed, while midday per-
sonality/MD Ray Marshall is serving as
acting PD until a final appointiment is made.
Commenting on the format switch,
WWWE & WDOK President/GM Tom
Wilson told R&R, ‘“We're not returning to
A/C as we were before, but rather to more
of an adult MOR sound. There’s a gap here
in Cleveland for this format. Since we
changed to Country in December 1981, it’s
no secret that not only was WWWE not as
successful as we thought it could be, but the
other two competitors had their worst books
WWWE/See Page 30

Rothman Oversees

Geffen Operations

Robin Rothman has been appointed to an
executive position at Geffen Recerds, over-
seeing operations for the label. Rothman,
who was most recently National Marketing
Director for Starstream Commumcatlons
Group, will manage | L
all aspects of Geffen’s
day-to-day dealings
with Warner Bros. |
Records, WEA, and |
CBS Records’ Inter- &
national Division. He |
previously served in
a number of capaci-
ties at WB, including

Merchandising Coor- Robin Rothman
ROTHMAN/See Page 30

ADDS RADIORADIO DUTIES

VanDerheyden
Becomes CBS VP

Bob VanDerheyden has been promoted to
the newly-created post of VP/Program-
ming for both the CBS FM Stations and
CBS’s RadioRadio network. VanDerheyden
has served as Director/Program Services
for the seven-station FM group since 1981.

Commenting on VanDerheyden S promo-
tion, CBS Radio Pres-
ident Bob Hosking
said, “We are truly
fortunate to have
someone of Bob’s
stature to fill this ex-
citing new post. He
has made significant
contributions to the
growth and success of &
our FM Group and, ’ :
most recently, has Bob VanDerheyden
served as Executive Producer of RadioRa-
dio’s newly-launched weekly ‘Top 30 USA’
program.”

Before joining the CBS FM Group Van-

VANDERHEYDEN/See Page 30

R&R Observes
Labor Day Holiday

As in years past, R&R will observe the
Labor Day holiday by closing our offices
Monday, September 5. The Los Angeles,
Nashville, and Washington locations will be
open for business as usual Tuesday, Sep-
tember 6.

Beau Phillips Gary Bryan
Phillips told R&R, “I'm really excited
about developing the stuff that keeps a ra-
dio station fun, without having to be tied up
with the little tasks that take so much of a
PD’s time. I live here, and have a solid
sense for this area. I don’t believe you can
PHILLIPS/See Page 30

Paul Sebastian
To Program

WCCO-FM

Paul Sebastian has resigned as Opera-
tions Manager at KFKF/Kansas City to
join WCCO-FM/Minneapolis as PD. WCCO-
FM GM Paul Stagg had been serving as act-
ing PD since former programmer John
Long departed in February.

Stagg commented, “I’'m very pleased to
have Paul join my staff. His 15 years in
radio broadcasting will make a significant
contribution to WCCO-FM.”

Sebastian had been OM at KFKF for two
years, having previously been PD at
WAPE/Jacksonville for four years. Prior to
that, he worked afternoons at WAYS/Char-
lotte after programming WFOM/Marietta,
GA and WLOB/Portland, ME. He told

SEBASTIAN/See Page 30

DECADE OF AOR ENDS

KCPX-FM
Adopts CHR

Hit Rock Format

KCPX-FM/Salt Lake City has announced
a switch from its AOR format of 10% years
to CHR under PD Gary Waldron. The new
format debuted Friday (8-26) under the new
logo ““Hit Rock 99.”

Waldron commented to R&R, “We've
been doing some heavy research recently
and it has pointed out that we are no longer
going to get the megashares we want with
what we’'ve been doing, so we’ve made the
switch to CHR. This is a totally new direc-
tion for us, and since KCPX (AM) was king
for so many years, we are looking for the
familiarity and the mass appeal music to
help us repeat history.

“This will be a rock-oriented CHR so as
not to blow off our present cume. We will

KCPX-FM/See Page 30

TRANSACTIONS
Cox Sells WLIF
For $5.75 Million

Cox Broadcasting has sold WLIF/Baltimore to
Island Broadcasting of Long Island for $5.75
million. The sale, which awaits FCC approval, was
tied in with Cox’s purchase of WXFM/Elmwood
Park (Chicago) for $9 million, as reported last
week in R&R; Cox already owns seven FMs and
was forced to divest itself of WLIF to comply with
the FCC ownership maximum.

Commenting on both transactions, Cox Exec.
VP/Radio Jim Wesley stated, "WXFM — which
broadcasts from atop the Sears Tower — is one of
the best facilities in the market. We're pleased to
transfer (WLIF) to Alan Beck, who served as
General Manager from 1978 until he resigned in
1981 to acquire WALK-AM & FMilLong Island,
operated by Island.” Wesley added that WXFM
would adopt a contemporary music format.

WLIF is a Beautiful Music station with 13.5 kw
on 101.9 mHz with an antenna height of 961 ft.
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You're 100 at aman who could use some good news.‘

The new AP Network News.

As Program Director, your job
is to get and keep listeners. To do
that you need good strategy, deter-
mination and the best tools to
work with.

At AP Network News, we want
to help. That’s why we’re generating
an additional 24 dynamic, drive-
time news updates each day. All free
of commercial clearances.

A two-minute NewsWatch
highlights breaking news at the
bottom of the hour. Our 60 second
NewsMinute features the top stories
at two minutes before the hour.

We've added these reports to our
schedule of hourly newscasts,
already available in 22 and five
minute versions.

Our new reports are short, and
they’re jammed with reliable infor-
mation. You'd expect that from AP.

What’s more, they add un-
matched flexibility to your overall
programming.

And AP Network News actually
helps you keep listeners tuned to
your station while keeping them
tuned-in to the world.

There’s more. AP Network

News has expanded its feature pro-
gramming, from consumer affairs to
computer news. It’s information
programming you and your
audience will enjoy.
Best of all, our increased service
comes without an increase in cost.
So, if you can use some good
news in your ratings battle, call
Glenn Serafin at (212) 621-1511 for
more information and our latest
demo tape. He'll explain how AP
means good news for your lis-
\A—P; teners —and good news for
» you at ratings time.

Associated Press Broadcast Services. Without a doubt.



SOUNDS YOU'VE NEVER
HEARD BEFORE.

Scientific-Atlanta’s digital audio satellite terminal gives you

the highest highs, the lowest lows in network program fidelity.

Scientific-Atlanta brings
you the first major advance
in network radio program
delivery since there were
network radio programs to
deliver: the digital audio
satellite terminal.

Listen to the crisp, clean
signal quality featuring 80 dB
of dynamic range and a full
24 dBm peak signal level. And
then notice the low distortion
characteristics—less than .3%
THD. We make it sound like
the program is originating in
your own studio.

Our new digital audio

terminal also offers fast set-
up and long-term reliability.
Plus ease of operation: you
can make a program change
with a simple flip of a switch.
Once you hear the dra-
matic difference of digital
satellite distribution, you'll
be introduced to a quality of
sound you've never known
before. Find out more right
now by contacting P Michael
Kelly. The new digital audio
terminal from Scientific-
Atlanta—the choice of
four of America’s leading
radio networks.

Scientific

Atl

anta

hY
—

.‘,‘\‘\

Scientific-Atlanta Telecommunications, Digital Audio Marketing, 3845 Pleasantdale Road. Atlanta. GA 30340/(404) 449-2381
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Court Strikes Down 365-Day

Lowest Unit Rate In Texas

A Texas state law ordering radio and tele-
vision stations to sell time year-round to
political candidates at the lowest unit rate
has been struck down by the U.S. Court of
Appeals. The ruling came on a challenge to
the law mounted by KVUE-TV/Austin.

The court said Texas elections should be
governed by federal law, which applies the
lowest unit rate only 60 days before general
elections and 45 days before primaries.

WLAC-FM Tower
Shift Challenged

A local protest continues to plague Sud-
brink Broadcasting’s attempt to change the
antenna site of WLAC-FM/Nashville
(formerly WJYN). In 1982, more than six
months after a construction permit for the
change was granted, local residents asked
the FCC to investigate a charge that Sud-
brink made misrepresentations about the
impact of moving its tower and antenna.

A month later, when Sudbrink applied for
a license for its new facility, the local group
filed suit in a Tennessee court. The FCC
claims that court has no jurisdiction. But it
says “the allegations against the permittee
raise serious new matters which warrant
examination.” The Commission has given
the challengers until September 4 to file
their charges in the form of a petition to
deny WLAC-FM'’s application for a license
to broadcast from the new site.

NAB Names

Committee Leaders

Chairing NAB committees in the coming
year will be Doubleday Broadcasting Presi-
dent Gary Stevens, Metro Market Radio;
WJOL & WLLI/Joliet, IL GM William Han-
sen, Medium Market Radio; WKOR/Stark-
ville, MS President/GM Charles Cooper,
Small Market Radio; Jefferson-Pilot Sr.
VP/Television Cullie Tarleton, Cuban In-
terference; Suburban Radio Group Chair-
man/CEO Robert Hilker, Radio Deregula-
tion;, WOOD/Grand Rapids Exec. VP/GM
Mike Lareau, Radio Allocations; Mutual
President/CEQO Marty Rubenstein, First
Amendment; WACT/Tuscaloosa, AL Presi-
dent/GM Clyde Price, Bylaws; Gene
Cowen, ABC VP/Washington, Congres-
sional Liaison; KCCR & KNEY/Pierre, SD
President Dean Sorenson, Membership.

U.S.-Cuba Hold AM Talks

In Costa Rica

A delegation of U.S. State Department
and FCC officials, plus some American
broadcasters, quietly held two days of AM
interference talks with Cuban officials
earlier this month. The exchange occurred
in Costa Rica when representatives from
both sides were attending a seminar spon-
sored by the International Telecommunica-
tions Union (ITU).

Although interference and Radio Marti
were both on the agenda, the discussions re-
portedly yielded no progress. The United
States and Cuba did, however, agree to fur-
nish each other with more information
about their AM inventories, and to consider
meeting again. The session was the first
face-to-face meeting of Cuban and
American officials on broadcast issues
since the Rio de Janeiro AM conference in
late 1981.

Washington Report

Nutting Wins NRBA
Double Runoff

After two ties, the Region One vacancy on
NRBA’s Board of Directors has finally been
won by WJIB/Boston Operations Manager
Donald Nutting. In the initial mail balloting
and the first runoff, Nutting had tied N.
Scott Knight, VP/Knight Quality Stations.
The victor will represent NRBA members
in Canada, Vermont, New Hampshire,
Maine, Connecticut, and Massachusetts.

Calls Dispute Erupts

In Cadillac

In Cadillac, MI, an unusual call letter
fight is underway between two stations
whose calls sound nothing alike. McDonald
Broadcasting’s WEVZ objects to Mighty-
Mac Broadcasting’s request for the calls
WYTW for its new station in Cadillac.

MacDonald has pointed out to the FCC
that, until June 20, WEVZ was known as
WITW, which it says is ‘‘nearly indistin-
guishable” from the WYTW sign sought by
Mighty-Mac. MacDonald charges this
‘“phonetic counterfeit’’ is designed to
“seduce” away its listeners and ‘will en-
sure the likelihood of confusion to adver-
tisers and the public.”

Because WITW and WYTW are so
similar, MacDonald says the FCC should
apply the 180-day waiting period that now
must pass before calls turned in by one sta-
tion can be picked up by another station in
the same market.

Other Key Developments:

¢ Former FCC Commissioner Anne Jones
will head up a telecommunications practice
in the Washington office of the law firm
Sutherland, Asbill & Brennan, effective
September 1.

o NPR’s Board has approved a planning
budget of $21 million for 1984, including $12
million for programming and $3.4 million to
repay a loan from CPB. Resigning from the
board were TWA President/CEO C.E.
Meyer and Earl Graves, President of Earl
G. Graves Ltd.

e Guy Gannett Broadcasting has asked
the FCC for a tax certificate on its sale
of WGAN-AM & FM/Portland, ME to Tay-
lor Communications. Since it also owns
WGAN-TV and several Portland newspa-
pers, the firm says the sale furthers the
FCC’s policy against same-city media
monopolies.

o The NAB is forming a task force to
study how broadcasters will be affected by
the impending break-up of AT&T.

« Although staff levels are unchanged,
the FCC has reorganized its Field Opera-
tions Bureau, creating two new branches
within the Enforcement Division. The Vio-
lations Branch was formerly a division unto
itself, while the Investigations and Inspec-
tion Branch used to be two separate
branches. Also, the Regional Services Divi-
sion has been renamed the Public Service
Division.

o In what could be the first move of a
long-anticipated NAB staff shakeup, VP/
Television Jane Cohen has resigned, effec-
tive this week (8-22). Executive VP/GM
John Summers says that, in line with a
recommendation from last year’s Futures
Committee, the post will be upgraded to
Senior VP when a replacement for Cohen is
named.

16% RETURN
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Radio Responds Reluctantly
To Wirth Programming Survey

An initial tally shows that only 190, or 16 %, of 1200 radio stations that
received programming questionnaires filled them out and returned
them to Rep. Tim Wirth’s (D-CO) Telecommunications Subcommittee.
The deadline for returning the voluntary survey was Monday (8-22).
Wirth was sending a letter to stragglers this week, repeating his request
for cooperation and setting a new deadline of September 6.

Radio’s 16% response rate compares to
27% compliance for television stations.
However, nearly one-third of the TV
surveys arrived at the subcommittee after
that industry’s August 15 deadline, raising
expectations that many more radio ques-
tionnaires are also forthcoming.

The Congressional Research Service
(CRS), which will be analyzing the survey,
had told the subcommittee it averages an
80% response rate in industry surveys, and
its highest participation level was 93% .

A subcommittee staffer said many broad-
casters sent letters with the questionnaires
— or in some cases refused to answer the
questions — expressing opposition to the
panel’s exploration of ‘“‘quantifying” the
public interest by setting program percen-
tages in various categories.

CBS Slap Angers Wirth

Rep. Wirth was especially angered by a
letter from the CBS Broadcast Group
declining to cooperate because of its opposi-
tion to programming percentages. Wirth
plans to fire back ‘‘a fairly tough letter,”
according to an aide.

Wirth was also disappointed that NAB
stressed to its members that filling out the
surveys was voluntary — advice Wirth in-
terpreted as discouraging participation.
NRBA gave its members the same advice,
but escaped any public rebuke from Wirth.

A subcommittee aide said it appears
most stations made “a good-faith effort” to
answer the questions. ‘“Nobody sent in a
blank questionnaire,” she noted, while ad-
ding that recent renewal applications sent
in by some stations were not sufficient.
Most of the surveys arrived in a last-minute
surge, with many stations overnighting
their responses to meet the August 22
deadline.

The survey asked for data on news, public

affairs, and nonentertainment programm-
ing serving groups such as children and
senior citizens. Wirth wants the information
as the basis for a radio-television deregula-
tion bill he has promised to have ready in
six weeks.

New Fears Of Programming
Percentages For Radio

Although talk of programming percen-
tages for radio faded in July, several in-
dustry lobbyists say the notion is still alive.
NAB Executive VP/GM John Summers
says he’s received reports that recent sub-
committee staff discussions have centered
on percentage standards for both radio and
television. The legislation under discussion
is “far afield” from anything NAB could
support, said Summers. NRBA Executive
VP Abe Voron says he understands from re-
cent correspondence that Wirth appears
adamant in his support for percentage re-
quirements. Both NAB and NRBA oppose
standards for radio. .

Wirth’s staff hopes to have the survey
results analyzed by the time Congress
returns to Washington on September 12. At
that time, the staff would also like to have a
draft bill ready for discussion. Hearings
would be held in late September or early
October, and a subcommittee vote would be
set for the week of October 10. Wirth has
pledged Commerce Committee Chairman
John Dingell (D-MI) that he’ll have a dereg-
ulation bill through the subcommittee by
October 15.

However, meeting that deadline will be
difficult. The subcommittee is still far from
a consensus on broadcast deregulation. And
when Congress returns in September, the
panel’s highest priority will be a wide range
of bills affecting phone rates after the
January break-up of AT&T.

Coverage Map Deregulation New

Issue In KROQ-FM License Fight

The FCC’s recent decision to end its direct concern with ratings hy-
poing, misleading coverage maps, and other promotional materials
(R&R 7-22) has quickly become a major issue in the bid by new music
pioneer KROQ-FM/Pasadena to save its license.

Citing lack of control, a law judge denied
Burbank Broadcasting’s renewal applica-
tion in 1982 and awarded the license to San
Marco Broadcasting, headed by former
KLRO/San Diego owner James Gates.

But the FCC Review Board ordered the
judge to take a second look, particularly at
charges that Gates, through his rep firm
J.C. Gates & Co., misrepresented the loca-
tion and coverage of KMJC/EIl Cajon, CA.
The board said the allegations ‘‘raise
serious questions regarding Gates’s
qualifications to be a licensee.” In four days
of hearings, the judge has heard testimony
from eight witnesses on the issue.

But a few weeks ago the FCC, in the first
of a series of “underbrush” rulemakings,
eliminated its rules on coverage maps. It
reasoned that, since the maps are used to
influence advertisers rather than the public
at large, any disputes should be handled
either by local courts or the Federal Trade
Commission.

Challenger Jumps On
Rule Change
San Marco jumped on the rule change,

immediately filing a petition asking that the
KMJC coverage map issue be thrown out as
moot. The FCC’s Mass Media Bureau filed
a brief agreeing with that stance.

But Burbank has objected strenuously. It
responded with a brief claiming that San
Marco “‘is not fit to be a licensee.’’ To throw
out the issue after so much investigation
would be a ‘‘squandering” of FCC
resources, according to Burbank. The firm
also notes that the deleted policy concerned
coverage maps, while the charge against
Gates was slightly different — that he
misrepresented KMJC'’s location. It is now
up to presiding law Judge John Conlin to
decide whether the issue is still pertinent.

Meanwhile, in a related case, the FCC
Review Board has twice agreed with a law
judge that KROQ(AM)/Burbank, owned by
a Burbank Broadcasting subsidiary, should
also be denied license renewal. The case
has yet to go to the full Commission. The
law judge awarded the AM license to Royce
International, owned by KWOD/Sacramen-
to GM Edward Stolz.



Research Reports, that is

At Surrey Consulting and Research, we're not afraid
of side by side comparisons. In fact, we encourage
you to compare our product with anyone else’s.

Send us a copy of your latest focus group,
telephone study, music tests or other research
reports. In return, we'll send you one of ours.*
Let's compare.

Chances are, your current research company is
providing you with sufficient reports. But there’s

a good chance that once you see Surrey’s you'll
quickly realize why ours has been judged the most
thorough in the industry.

More importantly, you'll recognize the value of our
future association. So go ahead ...

“SHOW US YOURS AND WE'LL SHOW YOU OURS"”

The showdown begins with your
phone call

1-303-989-9980

Make a note of our new address:
165 S. Union, Suite 606
Denver, CO 80298

*Call letters will be masked

Iy
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KGO/RPC CONVENTION HIGHLIGHT

Touch-Vote Speeds
Opinion Surveys

Talk-formatted KGO/San Francisco has announced the installation of
Access Radio's “Touch-Vote" polling system. Computer-based, Touch-Vote
can accommodate over 2000 calls per hour without operator assistance and
provide the program host with audience opinion results in less than a minute.

During NAB's RPC Convention this weekend, KGO is inviting attendees
to tune in its "‘Radio Opinion Poll”" and hear Touch-Vote in action. The show
airs August 28, 4-7pm; August 29, 1-4pm; August 30, 4-6:30pm; and August
31, 9-11am. Registrants can also view a demonstration of the polling system
in the Access Radio hospitality suite at the Mark Hopkins hotel.

Singles
Potential
Untapped

The family unit is an important adver-
tising target. But packagers/advertis-
ers may be ignoring another high profit
potential group — one-person house-
holds. For example, according to &
study conducted by the Newspaper
Advertising Bureau, these house-
holds average a higher per capita food
cost than larger homes. Singles alsc
buy food in smaller, more expensive
amounts, make more high-markup pur
chases, don’t usually practice compar
ison-shopping, and use price-saving
coupons |ess than larger families.

|Counted

PLAN YOUR STRATEGY FOR
THE FALL ARBITRON

The Programming and

oo
Promotion Planning Book

Proven Programming Techniques
Outstanding Promotion and Advertising Ideas

THE BOOK INCLUDES: “The Calendar of Memorable Information.” A
daily calendar of birthdays, interesting facts and memorable
events for September, October, November and December. Your
DJs can use this timely information for show prep and on-aqir work.

PLUS: Checklist for the Arbitron: Are You Ready?
Top Ten Trademarks for a Winning Station
Advertising Tips: Is Your Campaign Powerful and on Target?
Programming Clinic: “How to's for DJs, News and Program
Management
Win the Battle: The Last Weeks of the Arbitron
Critique Your Total On-Air Sound
Plus: What to Do When the Arbitron Comes In

Send your check to:

The Lund Consultants, Inc.
55 Sufter Street

Suite 62

San Francisco, CA 94104

WESTWOOD ONE

Robot
Ranks

Move over humans, and make
room for the growing robot popula-
tion. Recent census estimates indi-
cate the worldwide robot communi-
ty counts 25,000 members. Most
of them reside in Japan (13,000},
while 6000 make their homes in
the U.S. Others prefer the techno-
logical climates of West Germany,
Sweden, Britain, France, and ltaly.
Presently, their lifestyles are basic-
ally work-oriented, geared to the
mundane repetition generally asso-
ciated with assembly line duties.
However, GEO magazine says
engineers expect intelligent robots
to integrate the workforce by
1990. Does this mean Differential
Survey Treatment for robots isn’t
too far behind?
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Microchip FM Receiver Bows

FM radio chips aren’t new. But by the time necessary components were

added on, the finished product was too bulky and required numerous ad-
justments. Philips of the Netherlands and the American firm Signetics have
developed an integrated circuit that houses most of an FM receiver onto a
one-quarter inch square. And all that's needed to comptete an FM radio are a
manual or electronic tuning circuit, tiny capacitors, an amplifier, and speak-
er/earphone.

Philips has incorporated the IC in the prototype FM sunglasses pictured
above. The plastic frame contains a one-and-a-half inch wire antenna, while
one of the sidepieces contains a miniature amplifier attached to an earpiece.
A tiny thumb wheel built into the sidepiece, aka a temple, allows tuning
capability. Other manufacturers are also ordering the new chips for such

{

future items as FM-radio pens and pencils.

Poster Tests Target Audience

Frank Cody, Director/Programming
of the Source, has devised a poster
that lets stations test the relevance of
possible programming, music, and pro-
motion decisions against their target
audience. When the Rolling Stones
performed *‘Let’s Spend The Night To-
gether” on TV in 1967 (revamped as
“Let’s Spend Some Time Together’
for the Ed Sullivan audience), that
was also the same year that *‘Sgt. Pep-
per’" was released, Kenny Rogers
quit the New Christy Minstrels for
the First Edition, and Pink Floyd

recorded ‘‘Amold Layne.” After con-
sulting the Chronograph, you can
determine that today's 35-year-old
was 19, a 30-year-old was a junior high
14, and someone 18 years now was
being drummed out of the diaper
corps.

Originally offered only to Source af-
filiates, the Chronograph is available
free of charge to other interested sta-
tions while quantities last. Direct in-
quiries to Frank Cody at (212)
664-4599.

Turntable Turns
Away Vibrations

Ariston’s RD40

No vibrations are good vibrations when it comes to turntables. Ariston’s
armless RD40 plays down those bad vibes through isolation of the record,
tonearm, and cartridge, plus a suspended chassis. This results in the con-
siderable reduction of motor and outside vibrations. Warped records pose no
problem, either. A concave record clamp complements the unit’s belt-driven
platter, tightly securing the warped discs to the mat. Based in Plainview, NY,
Ariston retails RD40 at $349.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.




HOW SUITE IT IS!

Visit Hiber, Hart & Patrick

At The NAB/RPC

ST. FRANCIS/SUITE 678

n San Francisco stop by our suite in the St. Francis and meet Jhan Hiber,
Larry Patrick, and other key members of the Hiber, Hart & Patrick team.
Let’s discuss how we can help improve your ratings and revenues.

I ;' rom focus groups and positioning studies, to ratings insights,
to guidance on how the new technologies can pay off for your station,
Hiber, Hart & Patrick can draw on a unique extra dimension of talents.

nd as a special offer during the RPC we’ll award one station a
free market audit. Just drop by 678, leave your business card for the
drawing, and perhaps you'll win our analysis of your fall Arbitron results.

O ver 90% of our clients have improved their ratings and revenues with
our assistance. If you too would like to savor the sweet aroma of success,
stop by our suite. We'd like to put the extra dimension of Hiber, Hart

& Patrick to work for you.

l\‘ IBER, RART & PATRIGKE

RESEARCH & MARKETING FOR THE COMMUNICATIONS INDUSTRY

JHAN HIBER, PRESIDENT LARRY PATRICK, SENIOR VP
P.O. BOX1220. PEBBLE BEACH, CA 93953 1st FLOOR, ARBITRON BUILDING, LAUREL, MD 20707
(408) 373-3696 (301) 776-8855
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Networks/Program Suppliers

MUSIC FEATURES

DIR Broadcasting Net
Inside Track:

Ray Davies/Bryan Ferry/David Byme of T,
Heads (September 12)

Global Satellite Network

Rockline:

Kinks' Dave Davies (September 12)

Loverboy (September 19)

Men At Work (September 26)
Innerview
Innerview:

Robert Plant (September 12)
London Wavelength
88C Rock Hour:

ELO (Week of September 11)
Big Country (Week of September 18)

B88C Special:

Moody Blues (September)
Exclusive Genesis special (October 14-31)

Rock Over London:

Dire Straits' Hal Lindes (September 11}
Mutual
Rock USA:

AslaMollies/Fixx/Zebra (September 10-11)
Narwood

Country Closeup:

Sytvia (September 12)
Ricky Skaggs (September 19)

Muslic Makers:

Anita O'Day (September 12)
Vic Damone (September 19}

NBC

Source:

A Flock Ot Seagulls concert (September 9-11}
Ouran Duran concert/profite (September 16-18)

RKO Networks
Captured Live! (Perry Stone):
Blue Oyster Cult (September 17-18)
Hot Ones (IS, Inc.):
Cutture Ciub {September 12)
Solid Gold Saturday Night
(Dick Bartley):

Temptations (September 10)
America’s earty rockers (September 17)

Rolling Stone
Magazine Productions

Guest DJ:
Quarterflash's Rindy Ross (Septemnber 12)
Journey's Stave Perry (September 19)
Syndicate It, Inc.
Music Of Black America:

Regional styles — Chicage sound
(September 12)

United Stations
Dick Clark’s Rock, Roll
& Remember:
Al Green (September 9-11)
The Great Sounds:
Paul Weston (September 9-11)
Solid Gold Country:
Brenda Lee (September 9-11)
Weekly Country Music Countdown:
David Frizzell (September 9-11)

Watermark

Musicall:

Herschel Bernardi/The Bells Are Ringing/
Carousel (September 10-11)

Soundtrack of the ’60s:
Gary Puckett/restauranteur Peter
Langan/Petula Clark (September 10-11L

Westwood One
Earth News:

Jimi Hendrix biographer Jerry Hopkins/Elvis
Costallo/Michael Sembello (Week of
September 12)

Off The Record Speclals:
U2 (September 9-11)
ZZ Top (September 16-18)
Rock Album Countdown:
Stevie Nicks/Loverboy (September 9-11)
Rock Chronicles:
New York bands (September 9-11)
Rockabilly (September 16-18)
Special Edition:

George Benson/Pt. | (September 9-11)
George Benson/Pt. Il (September 16-18)

ABC

FM Net:
"Ringo’s Yellow Submarine""
(Now thru November 26)
Rock Net/King Biscuit (DIR):

Jefferson Starship/Twisted Sister
(September 11)

Robert Palmer/Madness (Septenber 18)

Clayton Webster

Country Calendar:
George Jones (September 12)
Bill Monroe (September 13)
Tom T. Hall (September 14)
Roy Acuft (September 15)
David Bellamy (September 16}
Hank Williams Jr. (September 17)
Eddie Rabbitt (September 18)

Rarities:
Beach Boys (September 12)
Graham Parker (September 13)
Rolling Stones (September 14)
INXS (September 15)
Def Leppard (September 16}
Retro Rock:
Fho/A Flock Of Seagutls (September 12)

Continuum Broadcasting

On Bleecker Street:
" '80s Jazz" w/Dave Brubeck, Dr. John

Five-time Olympic gold medal win-
ner Eric Heiden has exchanged his
skates for a radio microphone as
host of ‘‘Countdown To The
Olympics, "’ produced by
Marathon Communications and
aired on the NBC Network plus
CNN. Among the syndicated
show’s features are interviews
with past and present Olympic
athletes. Celebrating the new part-
nership are (I-r) NBC Radio Net-
work’s VP/Sales Kevin Cox and
Heiden.

(September 8-11}
RadloFree special w/Woody Allen, Tom Corbett |
(September 15-18) |

Rockweek:

Nazareth (September 11-14)
Bertie Higgins (September 18-21)

Creative Radio Shows
Specials:

David Bowie — The Golden Years
{September 24-25)

The Who — Before t Get Oid (October 1-2)
Dahiman Creative Media
Gordon Lightfoot special (Fall)

OLYMPIC COUNTDOWN —

REED TRIBUTE — During the recent Rock Radio Awards program, veteran
air personality B. Mitchell Reed, late of KLOS/Los Angeles, was posthumously
honored with the Tom Donahue Memorial Award. At the New York
ceremonies, KLOS PD Tommy Hadges accepted the award on his behalf, then
later presented the memorial to Reed’s wife Carol. Joining Hadges was. (i)
DIR’'s David Knight, producer of the Rock Radio Awards.

We Do ’Em A“ . . . Contemporary Hit Radio, Oldies, Country, Adult

Sherwood JH)

ennes
XA sgociates, Inc.

Programming and Broadcast Consultants 3125 Maple Leaf Drive, = Glenview, IL 60025 = (312) 439-1230

Contemporary ... And Nobody Does 'Em Better.

See us at the CONSULTANTS BOOTH, NAB-RPC '83

R&R/Friday, August 26, 1983

NEWS & INFORMATION FEATURES

ABC

ABC Radio News presents five-part ' The Dream Re-
visited"* about M.L. King and civll rights w/Herb
Kapiow (August 27 weekend)

FM Net:

“"Movie News' w/Roger Ebert discusses '‘Wave-

length"/Alfred Hitchcock/' Private School''/
Christine Craft (August 29-September 5)

Information Net:

“John Stossel Consumer Lookout™ tests ads too
good to be truefproducts’ exotic names
misleading (August 27-28)

cBs

NFL Preview special (August 29-September 3)

U.S. Open Tennis reports (August 30-September
11

RadioRadio:

"Get Crazy" director Allan Arkush/actress Deanne
Robbins on “Kris Erlk Stevens — In Touch™
(August 27-28)

Ciayton Webster

Jack Carney’s Comedy Show:

Space (September 12)

Joe Piscopo At Large:

Sports guys (August 29)

Abe Simmons (August 30}

Andy’s breakdown (August 31)

Proctor/Gambte (September 1}

Rex Greed (September 3}

Letters (September 4}

Sporting News Report:

Sonny HilllPete RoseMalter Payton/Joe Alto-
belle/Gaytord Perry (September 5)

Mutual

World Series of golf (August 24-28)

Narwood
Minding Your Business:

Premium credit cards (August 29)

Value line (August 30)

Buying mineral rights (August 31)

Saving on hotels (September 1)

Space age clothing/security systems (September 2)

Radio Entertainment Net
The Olympic Minute:

Princes carry a peasant (August 29)
Athietes are throwbacks (August 30}

A sport’s second debut (August 37)

A fortune from flippers (September 1}
Athletes father new Nazis (September 2)

Westwood One
Playboy Advisor:

Equality in paying bills/unempioyment biues/open
marriage/exercise and sexual stamina (Week of
August 29}

Spaces & Places:

Talking pictures (August 26-28)
Tellin’ It Like It Was:
Joumalist Cart Rowan (August 26-28)

®David Lan-
dau is appointed
VP/Eastern Sales
at United Sta-
tions. He's been
with US since the
beginning of the
year, when he was
hired to ac
quire/maintain David Landau
eastern region accounts. Before join-
ing the network, Landau was an Ac-
count Executive at WKTU/New York.
Also at US, Ruth Presslaff has been
upped from Station Clearance Repre-
sentative to Manager/Affiliate Rela-
tions.

oStephen
Soule named
VP/Affiliate Rela-
tions for the NBC
Radio Networks.
He's an eight-year
veteran of Group
W Radio, most re-
cently serving as *
General Sales Man-  Stephen Soule
ager of WBZ/Boston. Soule’s back-
ground also includes an Account Exec-
utive stint at Denver outlets KGMC,
KHOW, and KOA.

o Lisa Richards is host DJ of the
latest DIR Broadcasting offering,
“House Party.”” Debuting August
26-27, the program features Richards
together with a guest artist who per-
forms live; Dave Edmunds kicks off
the series. The series is slated to air
the last weekend of each month.

®At Mutual T
Broadcasting, ,
John Rosenberg
is tapped as Daily
Sports Producer.
He moves in-house
from a news editor
post. Mel Proctor,
voice of the Wash-
ington Bullets,
joins Mutual Sports as a play-by-play
announcer for the '83 NFL season.
And Washington Redskins quarterback
Joe Theismann returns as host of
“‘Quarterback Sneak.’’

Joe Thelsmann

Note: RKO inadvertently listed
an incorrect phone number on sev-
eral ads in last week's issue. The
correct number is (212) 764-6702.
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Sausalito.

have on your station and your future.

broadcasters.

the day to enjoy the sights of San Francisco.

Date: August 28th, 1983
Time: 2:00 p.m.

Attending the NAB Programming Conference in San Francisco!? If you are, there are a lot of things
you could do on a Sunday afternoon. You could cruise Chinatown ot terry across the Bay to

Or, you can walk to the Sir Francis Drake Hotel, and discover the important impact MTV will

Why should you give up 45 minutes to hear this presentation? Because ignoring the impact of
MTV could be as short-sighted as ignoring the impact of FM radio a brief decade ago. By attending
this presentation you will learn more about the startling results of this first-time study for

The sights of San Francisco will always be there to see, but
you can only see our MTV research presentation once, in the
Franciscan Room of the Sir Francis Drake Horel ac 2:00 p.m.,
Sunday, August 28th. (NOTE: The Sir Francis Drake Hotel
Is across the street and a short walk “up the hill” from the
St. Francis Hotel, where the NAB Convention is headquartered.)
We've scheduled our concise 45-minute presentation in the
early afternoon (2:00 p.m. Sunday) so you have the rest of

Location: Sir Francis Drake Hotel, Franciscan Room

Coleman Research

14677 Midway, Suite 202 Dallas, Texas 75234 (214) 385-3980
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MOTOROLA
AM STEREO

BROADCAST EXCITER MODULATION MONITOR

With monophonic distortion less than 0.25% at
85% modulation and stereophonic exciter to monitor
typical separation of 35 dB, the Motorola C-QUAM®
AM Stereo system is an impressive performer. The
MC-13020 IC, with comparable levels of technical
performance, is the perfect complement for decodmg
Motorola AM Stereo at the receiver
Broadcast exciters and monitors, re-
ceiver decoder ICs and receivers
modified for AM Stereo are all available

from Motorola. For price and specifica-
tions, call Dick Harasek at (312) 576-2879

or Chris Payne at (202) 862-1549.

K? DEC ODERS

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA
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RCA’s New Ritchie

Eeagia

RCA met the newest member of the Ritchie Family, Linda James, at a listen-
ing session for the group’s recently-released "All Night All Right’’ LP. Pic-
tured (I-r) are group’s Jacqui Smith-Lee, former RCA VP Bill Staton, James,
and group’s Vera Brown.

Honda Up To Bat For Radio

Eastman Radio executives presented top Honda staffers with engraved
baseball bats in a tie-in with Honda’s sponsorship of the White Sox on
WMAQ/Chicago. Pictured (l-r) are Eastman’s Len Boardman, Honda’s Y
Munekuni and Cliff Schmillen, and Eastman’s Dan Prodanovich,

Ozzie’s Reel Gold

Ozzie Osbourne won an Ampex Golden Reel award for tape sales. He's pic-
tured accepting the award from Ampex’s Cher Cunningham.

New York - Detroit - Washington, D.C. - Los Angeles
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Pro:Motions

Hahn RKO Radio/TV VP

William Hahn has been named
VP/Special Projects for RKO 3
Radio and Television. Previous
to this he held the VP/Community
Relations post for RKO's Boston
TV outlet WNAC. His background
also includes management posts _ ‘}
with RKO radio stations and over
20 years’ experience as a pro-
ducer of local and public affairs -
programming. William Hahn

-

WB Nashville Restructures

Warner Bros. Records’ Nashville Division has
restructured. Following his appointment as VP/Promo-
tion, Nick Hunter has named Bruce Adelman as Na-
tional Promotion Director and Nancy Solinski as Na-
tional Promotion Manager. Randy Carlisle becomes
National Sales Coordinator. Newly-appointed VP/A&R
Jim Ed Norman names Martha Sharp National Dir-
ector/A&R and Paige Rowden A&R Coordinator. And
Janice Azrak is upped to National Director of Publi-

city.

Moore Joins WGLD

WGLD/High Point, NC welcomes Denny Moore
as General Sales Manager. Prior to accepting this posi-
tion, he was affiliated with Omaha Great Empire
Broadcasting, Inc. Moore has also worked for
Pulitzer of Omaha and Springfield, MO-based Stuart
Broadcasting.

Schiller To K95FM GSM

Glenn Schiller has been upped to General Sales
Manager at KWEN(K95FM)/Tulsa. He was most
recently an Account Executive there.

Sound Image Taps Two

Don Gerhart has been promoted to VP/GM of
Sound Image Records & Cassettes’ Chicago regional
office. In other company activity, Jerome Eberhardt is
upped to VP/Midwest A&R.

Mirus Music Adopts New Name

Founded four years ago, Cleveland-based Mirus
Music has expanded and adopted a new name, MMI
Group. Expansion efforts include a new in-house record
label called Mirus Records, which joins company sub-
sidiaries Lakeside Records and Mirus International.
The MMI Group also encompasses the independent cor-
porations of Mirus Music, Inc., Lakeside Marketing,
Inc., Mirus Publishing Corp. (BMI), and Murios
Publishing, Inc. (ASCAP).

Murphy To Shadow
Traffic VP

Susan Murphy has been ap-
pointed VP/Programming at
Shadow Traffic. Since the 1979
establishment of the New York
Shadow Traffic service, she had
served as PD/voice reporter. Mur-
phy also held a similar post with
Shadow Trafflc in Philadelphia.

Susan Murphy

KCBQ & Q105 Tap Stolzenburg

John Stolzenburg segues to KCBQ-AM &
FM(Q105)/San Diego as National Sales Manager. He
most recently worked in a similar capacity with KRAK &
KEWT/Sacramento and KMPS-AM & FM/Seattle.

WEMP & WMYX Name
Williams, McCombe

Dick Willilams and Kathy McCombe have been
named General Sales Manager and Local Retail Sales
Manager, respectively, at WEMP & WMYX/Milwaukee.
Williams is a seven-year veteran of the stations, moving
up from Sales Manager. McCombe, associated with the
outlets for six years, was promoted from a sales repre-
sentative post.

Stanek Segues
To WKTI

Nine-year radio veteran Stuart
Stanek is the new Sales Manager
at WKTI/Milwaukee. He travels
crosstown from WOKY & WMIL,
where he held an Account Ex-
ecutive post. Stanek also counts
sales experience with Milwaukee
outlets WBCS & WMKE, WLPX, -
and WTMJ. Stuart Stanek

Fulmer To WCBM GSM

Bob Fulmer becomes General Sales Manager of
News/Talk-formatted WCBM/Baltimore. For the last
two years he had been Account Supervisor for the Balti-
more Sunpapers. Fulmer’'s broadcasting background
also includes a sales position with Kill-TV/Corpus
Christi.

KCNN Ups Oster

Bev Oster moves in-house from Account Executive
to Local Sales Manager at KCNN/San Diego. This pro-
motion follows four and a half years with KCNN and
sister outlet KGB.

IS YOUR FORMAT OUT OF CONTROL’?

Add computer presicion, avoid same-hour plays with the FORMAX MUSIC SYSTEM o

High tech. Low cost. And you don’t need a computer!

1007 Naperville Road
Wheaton. Illinois 60187

Call Doug Blair (collect) 312-653-5527

OBEDIENT
SOFTWARE

Every weekend is Special on

THE

WEEKLY

COUNTRY MUSIC

The United Stations

AMERICAS TARGET RADIO NETWORKS @




—
continuous loop professional broadcast cartridge

SGS-4

eojolel-N
BY CAPITOL»

The best sounding, most reliable audio cart.
The Audiopak AA-4.

Come, hear and see for yourself at NRBA Booth 605 and Demo Room located in the New Orleans Hilton, Svite 2329.

© 1983 Capitol Magnetics Products, a division of Capitol Records, Inc. Al Rights Reserved.
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JHAN HIBER

Focus Groups:

“DOS,, &

CCD0n9tS99

“Can I do a focus group of people who’ve won my station’s
contests?”” ““It is all right to host the focus group in my station?”
“What if we just do one focus group?”’

Those are just some of the questions
about focus groups called into me at
R&R over the last few months. Con-
sidering the frequency and range of
questions about this oft-misunderstood
research technique, I thought it might
be time to revisit the subject. I'll be
delving into this area in two presenta-
tions — the Research Forums — at the
upcoming NAB Radio Programming
Conference. In fact, I'll actually be
showing videotapes of groups being
done so you can get a better feel for
this useful but sensitive research tool.

In the meantime, let’s deal with some
of the questions called into me here
lately and see if we can spell out some
“dos’” and “don’ts” in the process.

Focus Group Review

First, a review of the procedures in-
volved in focus groups is in order. Keep
in mind that a focus group — or dis-
cussion group — is at best a well-run
sampling of how a small portion of
your target audience feels about a
variety of topics. With each group
usually consisting of ten people — and
a typical project including four-to-
eight groups — a station isn’t getting a
reliable reading on how many in the
general public share the feelings ex-
pressed by the focus group partici-
pants.

Focus groups do what their name
implies — focus your in-depth research
efforts (usually a large-sample
telephone study) on the key topics iden-
tified through the discussion panels.
Stations should not make life-and-
death decisions — such as whether or
not to change format — based merely
on focus groups.

“Focus groups give you an ex-
cellent handle on how people
feel — but not on how many
share those feelings or percep-
tions.”

Questions, Questions

Now that you know that focus
groups give you an excellent handle on
how people feel — but not on how
many share those feelings or percep-
tions — let’s look at some of the
questions readers have had about the
conduct and setup of focus groups.
Most of the questions fall into several
areas:

¢ Where should the groups be held?

e Who should be invited to partici-
pate?

Q&A

sonable price?”

the costs.

Ray Quinn, GM of WM]JJ/Birmingham, called to say, “We're having a
phone survey done and are curious about data processing costs. The local pro-
fessor who’s doing the research wants to charge us about $1000-$1500 for
some computer breakouts of our 400-person sample. Does that seem a rea-

Yes, it does, Ray. Since the cross-tabulations you desired weren’t too
complex that’s a fair ballpark. However, more complex cross-tabs run up

Transtar Satellite Network.

based in New York.

Woodyard Joins Research Group
Jim Woodyard, who was most recently GM of KGW/Portland, will soon
be joining the Research Group as Senior Research Associate. Effective Sep-
tember 6 Woodyard will be servicing current clients as well as working to ob-
tain new clients for both the Research Group and its related concern, the

Arbitron Promotes Pizzarelli
Anne Pizzarelli, who for two years has been a Radio Prometion Special-
ist, has been promoted to Manager of Advertising and Promeotion for the Arbi-
tron Ratings company. Ms. Pizzarelli, formerly with NBC-TV, will remain

R&R/Friday, August 26, 1983

markets across the nation.

For the record: The 20% average decline in Arbitron diary return this spring (versus a year
ago) referred to on the front page and in my eolumn last week-may have been confusing. That
decline was an average of those top 50 markets that suffered a drop this past sweep — not of all

e How many groups should there
be?

e Who should host or moderate the
panels?

So let’s take these one at a time.

1. Where should the groups be held?

The last place you want to have host
your discussion groups is in the station,
unless the participants are members of
a station advisory board and know
that your station is the sponsoring
body. In the overwhelming number of
cases, though, objective research is
enhanced by using a neutral site —
such as a room built specifically for
this purpose. If there isn’t a market
research facility in your locale, then
improvise. I've used classrooms made
for elementary education (with a
viewing mirror so teachers could wat-
ch student teachers interact with
pupils) when there was no well-set-up
market research facility in the area.

A suitable facility should be able to
seat 10-12 respondents comfortably, be
able to offer taping of the sessions, and
have a one-way mirror so you can ob-
serve the participants without them
being able to see station personnel
behind the glass.

2. Who should participate?

This depends on what you are trying
to accomplish. Again, as a
generalization it’s not wise to have the
respondents know who is sponsoring
the research — that knowledge would
induce a bias that could cloud the an-
swers you get. A random sample —
from the phone book for example —
would be your best bet for recruiting.
However, if you just want limited feed-
back on one particular item — such as
the caliber of your station contests —
then it might be permissable to include
in your project one panel of just those
who’ve entered or won contests on
your station. Be sure to have other
groups from the general public as a
control, however.

3. How many groups?

Definitely more than one. Usually a
project will cover four to eight groups,
with the larger number useful in
markets that are spread out geographi-
cally,or if the station has appeal to
several ethnic groups and you want to
have each group comprise a separate
sample.

One station I'm familiar with was
told by a researcher that 20 groups
should do the job. I hope so! That
would be a waste of time and money
for the station — better to put the addi-
tional dollars into the follow-up phone
survey.

4. Who should moderate?

One of the most crucial aspects of
focus group research is how well or
how poorly the moderator, or discus-
sion leader, performs. Most important,
the moderator must not allow his/her
own feelings to intrude into the discus-
sions — perhaps phrasing questions in
a way that will lead the respondents to
come to conclusions favored by the
moderator.

“The moderator must not allow
his/her own feelings to intrude
into the discussions.”

For the vital reason that objectivity
is a key it’s crucial that station person-
nel not moderate their own focus
groups. Some group owners shift per-
sonnel within their stations to have
them do groups in other markets, while
other broadcasters hire outside resear-
chers to assure the highest degree of ob-
jectivity. Whichever route you take do
yourself a favor — don’t let someone
from your station host your focus
groups. There can be no quicker recipe
for disaster.

Now you have answers (dos and
don’ts) to some questions that have
come my way lately on the topic of
focus groups. More on this at the NAB/
RPC. See you in San Francisco!



The Sound Of CHR Tomorrow
Is On Columbia Records Today!

PAUL

ANKA
“Hold Me °Til
The Mormin’
Comes”

CHR NEW & ACTIV

WXKS-FM add KTSA 17-14

WKBW 29
CKGM 31
WHTX add
PRO-FM on
94Q add 28
Q105 28-25
WKQX 11.5
WGCL 22-14
WHYT 20
KIMN 34
Q103 on
KCNRon
KYUU 26
KNBQ 35.-31
WKEE 15-14
KXX106 22
CK101 15-12
WNFI21-19
KAMZ 22-20
W]DX 24-21
WOKI add
KRGV 28-16
WTIX 31-28

KROK deb 39
KIIK 20
WEBC add
WKDQ 11.6
Z104 deb 35

KEYN-FM 12.10

KQMQ add
KGGI 10
KJRB 2-2
WFBG deb 40
WCIR 33-30
WTSN 34-24
13FEA 10-12
WKHI 23-18
WFLB 24-22
WQLT 4-8
Q104 12-9
FM99 39-30
KENI21-18
KTRS add
KDZA 27-22
KIST 17

ELVIS
COSTELLO

THE ATTRACTIONS

“Everyday I

Write The Book”

WPHD 28

WABX 38.25 OK100 add
WLOL-FM 36-31 WKHI add
KIQQ 39-33 95XIL add
KMJK on WHEB 23.20
WFLY add KQIZ-FM 35-26
K104 add WISE 31.28
WPST deb 39 Q104 30-23

WBBQ deb 36 WYKS deb 29
WCSC add K'NOE-FM add
WNFI add WPFM 30-22
WANS-FM add WXLK 36
WZYP add WIXV add
G100 add KKQV deb 32
WSFL 40-37 KFMZ add
WSEZ add KYTN 36-29

WGRD 29-25 WAZY-FM deb 29

KYYX 33-24

Z104 deb 40 WSPT add
K107 add 40 KDZA add
KSKD add KBIM add

AOR Tracks: @

MAAAN Haaricanradiohictaon, oo

CHR
SIGNIFICANT ACTION

WXKS-FM on KYNO-FM 14-12
CKGM 28-25 KOQMQ 39-29
Y100 on KYYX31-20
WABX deb 36 KHYT 30-24
WLOL-FM add WKFM on
KEARTH 6 WBBQ on

KFI deb 35 WCSC on
KIIS-FM 13-11 WNOK-FM on
KIQQ 4-5 WNFI on
XTRA 23-16 KAMZ on
KFRC 6-3 KBFM on
KGGI add 26 KRGV on
WACZ add KRSP on
WFLB add KRQ on

KITE 25-17 WGUY on
KSET-FM 24-18 WERZ on
WZZR 26-22 WHEB on
7104 38-36 KOZE on




Dick Clark’s “National Music Survey” has rocketed [T

to the top on over 520 Mutual stations across the |
country. And nowy, it's sounding better than ever. |

\With more music to bring you more listeners. |
Fewer commercial breaks, to keep them tuned
in to your station. And to give you the finest |
sound on the dial, Mutual’s now broadcasting
“National Music Survey” in stereo —via satellite.

Let Dick Clark take your station up the charts,
behind the scenes, and into the hottest sounds
of today’s music. With Dick Clark and Mutual,

the sound of success never sounded better.

Dick Clark’ National Music : Surve
Mutual /&

MUTUAL BROADCASTING SYSTEM

—_— —————————— Wy americanradionistory com
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. Birmingham Nashville
er Birch Spring ‘83 WKDF Widens Lead
° Quarterlies. 12 Over WWKX; WSM-FM
IO oAt WZZK Softer As WENN, | Extends Country Edge
WAPI-FM Both Add Winter '83 Spring '83
Four; WKXX Slips From WKDF (AOR) 145 179
’ e WWKX (CHR) 118 ' 124
Doublt:: Dlglts,.WMJJ WSM-FM (Ctry) 81 95
Still Growing WSIX-FM (Ctry) 80 7.4
WZEZ (BM) 8.3 7.2
s = . Winter 83 Spring '83 WMAK (Urbn) 8.2 6.4
Louisville ree Oklahoma Ci WZZK (Ctry) 182 173 | WSM(Ctry) 57 50
G I'Sboro ty WENN (Blk) 10.5 14.3 WLAC (Talk) 4.7 49
WAPI-FM (AOR) 9.5 13.9 WYHY (AC) 4.8 36
WQMF Adds Five, WTQR, WKZL Solid 1-2; KATT-FM, KTOK WKXX (CHR) 102 9.2 WJKZ (Ctry) 40 32
: . : 3 - WMJJ (AC) 6.2 79 WLAC-FM (AC) 24 2.8
Surges Into First; WMAG Debuts Remain 1-2; KJYO Hits WSGN (AC) & i WAMB (BBnd) i o
Country Stations Impressively; WDCG Double Digits; KZBS WDJC (Rel) 35 34 WVOL (Blk) 29 23
Improve; WLOU, WLRS, On The Rise Jumps Three, Takes WAGG (BIk) 41 3.2 WSIX (Ctry) 22 19
WVEZ Drop Winter '83 Spring 83 A/C Title; KXXY Up WVOK (Ctry) 24 32 WKOS (CHR) 6 15
Winter '83Spring '3 | WKZL (AOR) 108 110 KATT-FM (AOR) 169 165 : : H
WQMF (AOR) 108 154 | WSEZ(CHR) o4 81 | xeoxoum D 5y 52| wekkcty) 18 29 Memphls
WAMZ (Ctry) 105 118 WQMG (BIk) 8.4 75 KJYO (CHR) 73 10.9 W;LD (11331111(() 3.0 24 WMC-FM, WZXR Up
WAVG (AC) 72 77 | WDCG(CHR) 52 64 | KZBS (AC) a4 72 WAPI (AC) 21 13 Two To Lead; WMC,
WLRS (AOR) 9.1 7.6 WMAG (AC) - 5.5 KXXY (Ctry) 5.6 6.8 WRVR, WREC Healthier
WRKA (AC) 6.9 7.3 WSJS (News) 59 5.2 KOMA (Ctry) 7.8 6.3 Winter '83 Spring '83
WKJJ (AC) 64 65 | WRQK(CHR) 74 49 | KKNG (BM) 61 6.2 WAIIRME RN (2140
WCII (Ctry) 49 6.2 WAIR (Blk) 28 35 KOFM (AC) 16 g | T——_| WZXR (AOR) 121 140
WLOU (Blk) 73 58 WBIG (BBnd) 31 3.2 KLTE (AC) 46 43 WMC (Ctry) 98 103
WVEZ (BM) 8.8 5.7 WEAL (Blk) 1.3 2.0 KAEZ (BIk) 42 3.6 Format Legend WHRK (Urbn) 104 9.3
WAKY (Gold) 49 48 | WAAA (Blk) 35 19 | KJIL (Rel) 34 29 | AC—AdutContemporary, AOR- | WRVE (A0) R -
WXVW (Easy) 1.0 17 | WHPE (Rel) 10 18 | WKY (Gold) 26 19 | Album-Oriented Rock, BBnd—Big | Lot > (OF) Y
WXLN (Rel) 18 16 | WPET (Rel) 9 15 KKLR (Ctry) 26 15 | Band, Blk—Black, BM/Easy— i ink ) g3 @
WJYL (AC) 2.0 1.4 WWMO (Rel) 16 1.5 Beautiful Music, Easy Listening, D) X -
WFIA (Rel) 1.8 1.3 WPCM (Ctry) .8 14 e — CHR—Contemporary Hit Radio, WIEIAE Srich) = ¢ 1
WTMT (Ctry) 1.7 1.2 WTOB (AC) 1.0 1.3 Clas— Classical, Ctry—Country, WOk (Eik) 4.6 22
WINN (Ctry) 14 1.1 WGWR (CHR) 1 1.2 The data contained on this page Gold— Oldies. Jazz— Jazz. Misc— WLYVS (BM) 3.8 4.1
WBUY (AC) 4 10 is copyrighted by the respective Mi a N ,N ; WHBQ (N/T) 3.0 24
: : ratings services. Non-subscribers lscella‘n‘eous, OMSE= e\‘lvs, WKDJ (Blk) 3.5 1.7
to the respective ratings service Rel—Religious, Span—Spanish, WWEE (Talk) 16 1.2
may not reprint or use this infor- Talk—Talk, Urbn—Urban. KWAM (Rel) 1:3 1:1
mationt in any form. WMSO (Misc) 9 1.0
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3 Shopping Months Before Christmas

Don’t wait until the iast minute!

Put your Christmas format together now with help from Southwest Media

Christmas Classics

A four hour Christmas music special researched and
designed for KKLT/Phoenix. Perfect for music oriented a/c
or contemporary stations with more music and less talk.

Christmas Library

Over 50 Christmas standards on ten inchreels at 7% ips.

Christmas Music Test

A survey of 25-44 adults showing song familiarity and
preference scores.

Program Schedule

Suggested rotation of Christmas music through the holiday

For information and demo contact:

season based on the Christmas Music Test.

899500 Complete

879500 Classics special only
8595“" Classics library/music test

S OUIEH W, ESITRIVIEDIA

P.O. Box 26763
Tempe, Arizona 85282
1-800-221-9280 ext. 991
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ARBITRON RADIO

Arbitron Spring '83 Quarterlies, 12 +
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Rod
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METRO RANK
e —

METRO RANK

New Haven- 82—

W. Haven

81— (Johnson City-

Bristol-Kingsport

Share Trends Persons 12+ Mon-Sun 6AM-Mid Share Trends Persons 12+ Mon-Sun 6AM-Mid
I
Spring 82 Fall 82 Spring 83 | Spring 82 Fall 82 Spring 83
il 2 =

15.5 1 13.8 1 [ 14.6 ! W WEL 1 -Am (AQ) 13.3 2 16.7 2| 19.7 1 WXBQ-FMm (Cry
s /] 9.6 2 | 10.6 2 | WKCI -FM (CHR) 18.3 1 19.2 1] 19.3 2 WQUT = FM (CHR)
6.4 4 8.4 3 7.5 3| WAVI-AM @®8na) 8.7 4 7.9 4| 0.4 3| wiow-amem
6.0 3 8.1 4 6.1 4| WNHC-AM CHR) N/A  N/A 12.6 3 9.2 4| WIFM-Fm ™%
7.1 3 6.0 6 6.1 S WPLK = FM (AOR) 4.8 5 4.5 5 4.0 8 WEHG - AM (CHR)
nn 5.1 6 6.3 5 5.9 6 | WEIN-Fm (BM) 3.6 7 2.6 10 2.7 9| WETH-Am (cHR)
4.9 7 4.6 7 4.8 7 | WCBS~AM (News) 2.9 10 1.8 13 | 2.4 7| WGOC-AM Med
4.8 8 3.7 10 4.2 8 | WHCN=FM (AOR) 2.0 13 0.7 22 Ao 9 8| WBE) -AM Q)
' o 1 4.0 Y 4.0 Y | WKSS-Fm @M V.5 23 N/A  N/A 2.2 9  wWOPI-AM cHr)
m o ’n l ove Jo 1 3.4 1 3.5 10 | wNBC-AM (cHR) 4.1 6 3.3 9 | 2.0 10| WIXY-Fm (AOR)

Adults 18-34 Adults 25-64 Adulits 18-34 Adults 25-64

Mon-Sun 6AM M1id Mon-Sun 6AM-Mid Mon-Sun 6AM Mid

[ ) Mon-Sun 6AM Mid
W' fh YOU ', RANK STATION RANK STATION RANK STATION RANK STATION
1 WKCI-Fm T 1 WKCI-Fm 1 WQUT-FmM 1 WXBQ-FM
2 WPLK~-Fm 2 WELI-AM 2 wxXBQ-FM™m 2 wQUT ~-Fm
3 WNHC-AM 3 WAVI-AM 3 WETB-AM 3 WjOW-AM
4 WwYL-FM 4 WCHBS-AM 4 wW)Cw-Am 4 WTFM -FM
101/44 5 WHCN-FM 5 WWYZ-Fm 5 WFHG-AM 5  WFHG-AM
( METRO RANK ( eT x
One Of The "MOST ADDED'" CHR MObi’e 83 \ﬁ Char’eston s ko ot~ 84]—\
14
B104 add WANS-FM add WIKZ deb 38 Share Trends Persons 12+ Mon-Sun 6AM-Mid Share Trends Persons 12+ Mon-Sun 6AM-Mid
WXKS-FM on WZYP add WERZ deb 38 Spring 82 Fail 82 Spring 83 Soring 82 Fall 82 | Spring 83
WBEN-FM add WJDX add 39 WKHI add 18.7 1 17.2 2 | 42.0 T | wKS|-Fmctry 12.3 3 13.2 o 2.7 T WELL-Fm(Cry
WPHD 38-33 WQUT add WJBQ deb 38 8.6 2 | 17.8 1] 185 2| weLX-FM@Em 14.0 2 | 12.0 2| 11.8 2| weAL-amem
12.1 3 10.7 3 9.9 3 | WKRG-FmcHm) 9.7 5 | 1.5 4 | 1.6 3| wsSX-FmicHm
CHUM add WOKI add WHEB odd 9.6 4 | 10-6 F 28 g ::g::-/;M::L 0.1 | 1.2 S| 1.3 4] wxrC-Fmmm
9.5 5 10.2 5 S i ) 15.8 1 11.6 3 9.4 WwZ - FMm (Urbn)
WABX on KX104 add WSQV add . 6.6 O | WKRG-AM iNews) . 7 6.1 6 KTt~ F M (AOR)
i.; t; :g t; 6.3 7| wirk-Fmima :i Z :.o ?; 5.9 7 xrmr-,\:(m)
KBEO deb 38 WSFL add KQ,Z'FM debm 3.7 " 3.5 8 2.9 g WUN | - AM| (Ctrv) 6.9 o 7.2 6 4.9 8| WCSC-Am (AC)
: : 2.4 W] QY - Fm| €y .5 4.6 9| WLVW-FM @
WLOL'FM deb ” WNVZ add WFLB deb ” ;/Z N;: :,.:: :2 2.1 10 W1 EW=-FM (AOR) :/: N/C | :_; 1; 4.2 10 wQl Y-A: {CHR)
KIMN on KROK add KISR add — 1 =
Adults 18-34 Adults 2564 Adults 18-34 Adults 25-64
O:Mdeb 35 :ZKGaKdddd x;?: a:: Mon-Sun 6AM Mid Mon-Sun 6AM MiA Mon-Sun 6AM Mid Mon-Sun 6AM Mid
KFil on a a RANK STATION RANK STATION RANK STATION RANK STATION
K’QO on KOKO add WHSL add 1 WBLX-FM 1 WKS)-FM 1 WSSX-Fm 1 WEIL-FM
KMIJK on K107 add 39 KFYR add 2 WKS)-FM 2 WBLX-FM 2 WKIM=-FM 2 WXTC-FM
XTRA on WHOT deb 39 WBWB deb 37 3 WKRG-FM 3 WCUK-AM 3 WAWZ-FM 3 WSSX-FM
4 WABB-FM 4 WLPR-FMm 4 WPAL-AM 4  WPAL-AM
KYUU add KKXX add WCIL-FM add 5 wWGOK =AM 5  WKRG=-Fm 5 WEZL-FM 5  wwil-Fm
KNBQ on KBBK add KFMZ add ¢ =S - ey
-
WTRY add KIKI add KQWB add Chattanooga 85 — | Columbia, SC ——86 —
WYCR add KQMQ deb 38 WAZY-FM add
WLAN-FM add KLUC add KWTO-FM add Share Trends Pergons 12+ Mon-Sun 6AM-Mid Share Trends Persons 12+ Mon-Sun 86AM-Mid
e = _ ]
WPST add KSKD deb 39 KGHO add Spring 82 | Fall 82 | Spring 83 Soring 82 Fall 82 | Spring 83
WQID deb 36 WACZ add KDZA add ; IR, BT et e A e =
10. . . 4. . . =
WSKZ add WIGY 37-32 KBIM deb 40 15.3 1 12.1 2 | 14.7 § :ls):'l:':““;::" 18.2 1 14.6 2| 1z2.5 : WNOK = FM (CHR)
L 9. 11.8 -Fm .8 3 11.1 4 1.9 WOIC-AM Bx)
KZFM add WOMP-FM deb 39 KSLY add e 1SS 5 el | woek-amwo W2 s | s sl ile 4| wiwfwee
0.8 4 | 1u.1 3 9.5 5 | WiTT-Fm W 7.8 6 1.5 3 7.8 5| WIS -AM )
4.8 8 6.5 6 5.2 ‘7’ W&D'AM:‘:::’ 7.5 7 6.1 7| 6.5 6 WXKY-FM @)
5.5 7 3.5 1 5.2 WD =AM N/A  N/A 4.2 8| 6.3 7| WOPN-FM(CHR)
6.9 6 6.5 7 :: z x‘:‘r:':': ::“':‘: 0.0 4 8.8 6 5.9 : WWDM= FM; i)
4.0 10 4.8 8 ° = 3.6 8 3.8 9 4.0 WSCQ-Fm (AC)
Produced by Rod Stewart, 1.0 14 4.5 9 dol  UD l WOVESFRARED 0.9 12 j 0.5 15 | 3.1 10| wQXL-AM ®en
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The answer

to programming your
station in the 1980°s.

Jim Long, Co-founder and former President of TM
Companies, now heads Jim Long and Partners, Broadcast
Consultants. Jim also owns 4 radio stations, with
applications for 2 more stations in partnership with
entertainer Charley Pride.

RE-INTRODUCING JIM LONG

“After leaving TM and buying
several radio stations, I dis-
covered the real world day-to-day
concerns of programming a sta-
tion. Over the past 3 years we
have put together a proven series
of research, music control and
programming systems. These
combined with the services of the
nation’s top PD’s provide you
with total control of your on-air
product. Our station KEYN,
Wichita, has grown from a 9 to
18.5 using these unique concepts.
I believe this is the way for

a station to survive and prosper
in the 80’s.”

e

RADIO’S FIRST CUSTOM, LOCALLY RESEARCHED \

PROGRAMMING.

It used to be easier, but now the competi-
tion has escalated. The marketplace is
more fickle. MTV is upon us, more sta-
tions are on the horizon,and broadcasting
is full of questions. Jim Long and Partners
believes the answer lies in superior pro-
gramming concepts designed specifically
for your market by the best PD’s in the
country plus our exclusive research

and music scheduling system. This is
how it works:

NOW AMERICA’S MOST CONSISTENTLY SUCCESSFUL PRO-
GRAM DIRECTORS HELP CONSULT YOUR STATION.

Let’s face it, there are only so many
proven PD’s around; mostly with top sta-
tions in major markets. No one company
could possibly employ all the best pro-
grammers for a variety of formats. Yet,
Jim Long and Partners now has a way for
you to have your programming formatted
by a consistently successful leader in your

format area. In Country, for instance,
Charlie Ochs, PD of KIKK, Houston, the
Academy of Country Music’s Station of the
Year. We have contracted the most suc-
cessful PD’s of America currently em-
ployed in major markets. These “master
consultants” will provide you with a
programming overview, guidelines and
specific formatics plus on-going recom-
mendations to a limited number of client
stations. Ours is certainly the answer to
any programming problem.

PRE-PROGRAMMED, CUT-BY-CUT, 24 HOURS A DAY.
Local research with a national overview
translates to a custom weekly playlist de-
signed to your clock’s specifications. Rota-
tion of currents, re-currents and gold is all
customized for your local market. Song
dayparting and other music controls can
be done to exacting specifications. If
needed, we supply you a high quality mu-
sic library, match equalized and DBX pro-
cessed. (Imagine what this alone saves you
in cash outlay and personnel time.)

LOCAL RESEARCH WITH A NATIONAL OVERVIEW.

Your format is customized based on on-
going local research. We set up the format
and music systems and your local attitudi-
nal and perceptional research is trans-

mitted to us every week for processing,
evaluation and recommendations. (It is
surely a lot easter, faster, less expensive
and more reliable than processing and
evaluating your own data!) Your local data
is then balanced with our national com-
puterized data bank. Our computers and
consultants convert this into actionable
localized information so you receive a plan

‘that is easy to follow.

TOP PROGRAMMING PROFESSIONALS
PROVIDE CONSULTATION SERVICES FOR:

CHR

Country

Classic Country
Adult Contemporary
AOR

Oldies

WE’LL TALK EVERY WEEK.

We guarantee weekly contact, because the
only way to survive in the 1980% is with
consistent on-going programming adapted
and customized to your local market. Our
services provide security and complete
control, despite turnover. You can be se-
cure in knowing your programming ap-
proach is in line with your overall rating
goals and market strategy.

A 5 MINUTE PHONE CALL CAN SAVE 5 YEARS OF
FRUSTRATION.

The programming direction set today can
pay off consistently for years. To be sure
you have the answer for your special local
situation call Jim Long and Partners for a
brief conversation. No one else in America
offers the unique combination of national
programming talent combined with
customized local research that generates a
24 hour, cut-by-cut play list. We believe
this is the answer to programming your
station profitably through the 1980.

We would appreciate the opportunity to
discuss the benefits of our consultation
services with you in person at the Radio
Programming Conference in San Fran-
cisco, August 28-31, St. Francis Hotel
Suite 329 or by telephone.

David Gariano, Manager, Programming
Consultation, Jim Long & Partners,
Broadcast Consultants, 13747 Montfort
Drive, Suite 220, Dallas, Texas, 75240.
214-934-2222.

JIM LONG, C PARTNERS

BROADCASI\ JCONSULTANTS

13747 MONTFORT DRIVE, SUITE 220, DALLAS, TEXAS, 75240 - 214-934-2222

JIM LONG & PARTNERS I8 A DIVISION OF JIM LONG COMPANIES, INC.
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“Burning Down
The House"

B8104deb 29
WXKS-FM 13-7
WPHD 30-29
PRO-FM 30-25
CHUM add
MQ add 27
Z93 33-29
Y100 0on
KYYX 3-2
KISR 10-8
Q10229-24
WGCL deb 29
WABX 35-31
WHYT on
KBEQ on
WLOL-FM on
KIMN 40-37
Q1030n
KIQQ 13-12
KMJK 17-16
XTRA add 35
KNBQ add
WKEE 40-38
KC101 add
WSPK deb 38
WHFM deb 35
WKFM 23-20
WRCK 19-16
WBBQ deb 37
WCSCdeb 40
wSSX deb 29
WBCY deb 32
KITE 27-18
WDCG add 35
KSET-FM 21-16
WANS-FM 35-32

117/13

WOKI 30-26
WRVQ deb 38
WSEZ deb 37
KIIK add
KMGK deb 40
WMEE add
WZPL 36-34
Z104 33-26
KEYN-FM add
WHOT 32-29
KBBK 25-22
KHYT deb 39
KCBN 21-11
WFBG 40-37
wWGUY 18-15
WERZ 25-23
WKHI 33-29
wWJBQ 33-27
WHEB 18-15
wWSQV 20-16
KQIZ-FM 18-17
WISE deb 39
WJAD deb 40
WCGQ deb 30
WYKS 28-23
KVOL 30-28
WPFM deb 28
WXLK add
Z102add 40
WGLF 30-24
WBWB 30-29
KYTN 17-11
KDVV add
KBIM 37-29
KSLY deb 36
KIST add

Produced by Talking Heads

™
4

Manufactured & Distributed
by Warner Bros. Records

R&R/Friday, August 26, 1983
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TINGS
: ORT

'Bridgeport

Share Trends

Persons 12+

METRO RANK 87\_ﬂ

Mon-Sun 6AM-Mid

: _
Spring 82 Fail 82 Spring 83 |

To.4 1 18.0 1] 19.2 1| WEIN-Fm BM)
15.4 2 13.2 2 | 18.9 2 | WICC-AM (A0
5.9 5 7.2 3 5.7 3 | WKCI -FM (CHR)
6.1 4 5.4 5 5.5 4 WNBC -AM (CHR)
6.4 3 6.0 4 4.9 5 WNAB - AM {(AC)
4.4 7 2.9 8 4.3 6 | WPLK-Fm (AOR)
4.3 8 2.3 1 3.5 7 | WCBS-AM (News)
S.u [ 3.1 [ 3.4 ] WRKI -Fm (CHR}
1.6 16 30 7 3.2 9 | WHN -Am ©m
N/A N/A Z.5 9 2.6 VU | WAPP-FM (AOR)

Adults 18-34
Mon-Sun 6AM- -Mid

KANK STATION

wICC-AM
wKCI -

WEIN-FM
WPLR -FM
WNB C - AM

[ o T

Adults 2564
Mon-Sun 6AM Mid

RANK STATION

b wICC-AM
2 WEIN-FM
3 WNBC -AM
4
5

wKCl -FMm

WHN ~AM

‘Sarasota-
Bradenton

METRO RANK 89%

Share Trends Persons 12+ Mon-Sun 6AM -Mid
T

Spring 82 [ Fatl 82 Spring 83 ]

135.4 1 16.6 T | wouv -F v ew
7.7 3 10.1 2 | WYNF-FM (AOR}
- a0 6.9 3 | WSRZ-FM (AC)
9.7 2 5.9 4 | WSUN-AM (©Ctmy)
4.7 s 5.4 5 | WA - iy @M
2.3 15 5.4 2 | wwIZ-Am (BOnd)
3.2 11 s.u 7 | WMLO-Fm (AG)
4.7 o 4.4 8 | WAMR -AM| (BBnd)
Ak 7 3.9 7 | wAMR-Fm|Cm
N/A N/A 3,4 v wO|C-Fm' ()

]

Adults 18-34
Mon-Sun 6AM Mid

RANK STATION

WRBQ-Fm

Adults 25-64
Mon-Sun 6AM Mid

RANK STATION

WYNF-FM

@anton

Share Trends

=g |

Persons 12+

Mon-Sun 8AM-Mid

—

| Spring 82 Fall 82

|
15.1 1 Tw.u 1
14.8 2 1.2 <
7.2 4 8.2 4
1.0 3 9.6 3
5.4 5 5.3 b
3.8 8 ‘ 4.1 8
4.5 7 | 5.5 ]
4.9 [y 3.5 9
1.3 19 | U:S 24
2.9 9 | 4.4

| Spring 83 |

i e

| 16.1 1 WHHBC - AM (AC)

| 1.1 Z WHBC - F ™ (BM)

| 7.9 3 | WD)Q-FM (CHR)

I 7.9 4 WM § - Fm (AOR)

| 7.2 5 I WOUS = F M (CHR)
5.8 o | WQXK-FM(Ciry

\ 5.6 7 WHKDU - F M (CHR)
5.1 8 I WUAK - AM (AC)
2.8 9 WUGC L = FM (CHRY
2.6 LAY WSL K- AM (Ctry)

L]

Adults 18-34
Mon:Sun 6AM M1d

STATION

WKUD - FM
WCGAK =AM

Adults 2564
Mon-Sun 6AM Mid

RANK STATION

1 WHBC -AM

2 WHBC-FMm
3 wOUS-FM
4  WGAR-AM
5 WDJQ-Fm

ARBITRON rRADIO

Arbitron Spring '83 Quarterlies, 12 +

Wichita, KS

Share Trends

Persons 12+

l!TRO RANK 88

Mon-S8un BAM-M1d

Spring 82 T Fall 82

Spring 83
t
15.3 L] 15.9 1 [ 18.5 T 1 KEYN-Fm €HR)
7.2 8 9.4 4 11.1 2 KFD I - AM (Ctry)
8.2 6 7.0 8 | 1.7 3 KFU1 = FM (Ctry)
10.3 3| 10.9 2 9.7 4 KAKZ- AM (BBnd}
0.1 4 8.3 5 9.2 5 ‘ KICT-FM (AGR)
9.6 S 9.8 3 7.4 3 KFH - AM (Ciry)
w.5 2 5.2 9 5.4 7 KBRA - Fm (BM}
0.9 13 | 7.6 b 5.0 8 KOE Z ~£M (BM)
5.5 9 i 3.7 10 4.2 9 KQAM - AM {Goid)
7.4 7 J 7.2 7] 40 0 KK RU- FM (AC)
i 4
Adults 18-34 Adults 2564
Mon-Sun 6AM M1d Mon Sun 6AM Mid
RANK STATION RANK STATION
1 KEYN-FM 1 KEYN-Fm
2 KICT-FM 2 KFDI-F™
3 KFDI-FM 3 KFDI~-AM
4 KBKA-FM 4  KAKZ-AM
5 KQAM-AM 5 KQAM-AM

Bakersfield

METRO RANK L
90 )

Share Trends Persons 12+ Mon-Sun 6AM-Mid
Spring 82 Fall 82 Spring 83

- —
14.6 2 10.48 2 13.9 1 KK XX -F m {CHRY
5.7 6 l 6.3 5 9.2 2 KG FM - F M @M)
14.9 1 l 12.3 1 8.8 3] KUZLZ - AM (Ciry}
5.9 5 6.8 3 8.3 4 KWAC =AM (Span)
N/A N/A 6.5 4 7.1 s | KLYU - AM (AC)
1.0 14 ‘ 5.5 7 6.3 6 KQXK - FM (AOR)
8.5 3 5.6 [ 5.9 7 KG EO - AM (Qold)
6.6 4 4.6 ] 4.6 B | KEKN-AM (CHR)
2.3 10 2.2 10 3 9 | KAFY-AM (Ctry)
3.6 7 I 3.1 9 | 2.2 10 KX EM =AM {Span)

|

-

Adults 18-34
Mon-Sun 6AM M1id
RANK STATION

1 KKXX-Fm
2 KQXR-FM
3 KLYD-AM
4 KWAC-AM
5 KGEO-AM

Adults 25-64
Mon-Sun 6AM Mid
RANK STATION

1 KUZLZ-AM |
2 KKXX -FM
3 KGFM -FM™
4 KWAC-AM
5 KG EOQ - AM

Little Rock

Share Trends

Persons 12+

METRO RANK

92—

Mon-Sun 6AM-Mid

Spring 82 Fall 82 rSpring 83
+ . ! —
15.0 1 13.9 2 11.8 11 KSSN-fm €
w.7 3 | 14.5 1 11,8 2| KKYK-FM (cHR)
15.1 2 8.0 o | .6 3| KOKY-Aw @m
9.3 4 | 7.1 7| B.6 4| KEZQ-FM @M
5.0 8 1.1 3 \ 7.2 5 KLALZ =FM (Ctry)
7.0 o 3.9 10 6.5 6 | KLPQ-FM (Ctry)
4.5 1u ' 5.2 8 6.3 7 KAAY =AM (CHR}
6.2 7 5.2 9 6.2 8 KL KA = AM (Ctry)
7.6 5 | 1.1 4 6.0 9| KAKN-AM (News)
4.5 9 9.3 5| 5.8 10 KM | X =F M. (AOR)
| | _ ]
Adults 1834 Adults 2564
Mon-Sun 6AM Mid Mon-Sun 6AM Mid
RANK STATION RANK STATION

1 KKYK-FM 1 KSSN-FM

2 KSSN-FM 2 KKYK-Fm

3 KAAY -AM 3 KEZQ-FM

4 KLAZ-FM 4 KLPQ-FM

5 KUKY-AM 5 KUKY-AM

Every weekend is Special on

u

i‘ar'r \\_
@NJ’C

e

AMERICA'S TARGET RADIO NETWORKS @
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ARBITRON rRADIO

Arbitron Spring '83 Quarterlies, 12 +

“T I ' ' Y k METRO RANK 93 (i wo este METRO RANK 94 |
® ' ' S8hare Trends Persons 12+ Mon-Sun 6AM-Mid Share Trends Persons 12+ Mon-Sun 6AM-M1d
aradise g | | T e
Spring 82 l Fall 82 | Spring 83 Spring 82 | Fall 82 | Spring 83 |
4 — 2 — = 1 !
5.6 5 U w5 s 12.2 1| woxA-Fmewm | | 16,3 10 15.9 11 13.0 1| wsks-Fmew
9.0 4 | 11.4 2 | 9.8 2 y, el 2 s o | 12.4 2 | 10.8 2 | 13.0 2| wTAG-AmM Ko
5.5 6 | 6.8 7 9.0 31 wrpa-Fm @m l 12.3 3 | 1v.2 3 8.7 31 WAAF -Fm (AOR)
15.7 1| 118 1 8.7 4 | WSBA-AM (AC) 4.9 6 | 4.9 6 | ©-7 4| WFTQ-AM 4O
5.1 7 6.8 o | 8.3 5| wNCE-Fu e | N/A  N/A N/A  N/A | Be3 5| WRTE-Fm cHm)
° ° 1.2 i 6.9 5 7.5 6 | WYCK-Fm (cHR) 6.3 5 4.4 8 6.0 b | wBZ -AM (AC)
F f w k A f ® 3.9 ) 5.4 8 5.4 4 I WNUW=-AM (Ct) 4.4 7 l 8.1 4 ‘ 5.8 7 WROK - F M (CHR)
,rs ee c ,on. 7.8 5 7.2 4 5.2 8 | WSBA-FM (aC) 6.5 4 4.6 7 4.2 81  WNEB-AM (AC)
2:7 1" 3.2 9 ‘ 3.7 9| WPUC-FM (©m 0.7 23 1.7 16 3.7 9| WSSH-Fm Q)
2.3 12 u.y 20 2.z 0 [FxtkrtiYlEm] AOR) 2.5 10 3.7 9 3.3 10|  WCOZ-Fm AOR)

WKFM add

|
RANK STATION RANK STATION RANK STATION RANK STATION
wcsc add 1 WTPA-FM 1 WQXA-FM 1 WAAF -Fm 1 WFTQ-AM
2 WUXA-FM™ 2 WRKZI-FM™ 2  WROR-FM 2  WSKRS-FM™
3 WYCR-FM 3 WSBA-AM 3 WHIT-FM 3 WROR-FM™m
WNF' add 4 WKKI-F™ 4 WNOW-AM 4 WFTQ-AM 4 WTAG-AM
5  WSBA-FM 5 WYCR-fM ‘ 5 wWCOZ-FM™ 5 wWBL -AM

KRGV add
KTFM add

; T I ] I = —— -
KTSA add 37 " i | il Serlin e Spring 82 Fall 82 | Spring 83
|
T
8.3 s | 13.7 1017020 1| KEIK-FMcRy 10.7 2 | 1v.8 4 12.2 1| KHYS-Fm @m0
KROK add pclads 1 13.1 ) ([l 2 X S AN 6.9 6 10.8 3| 1.0 2| KIIB-Fm (CHR)
9.8 4 | 10.7 3 | 10.5 3| WHBF-AM ©m 9.5 4 12.4 1 9.1 3| KYKR-FM Cry)
7.7 o 8.1 6 8.9 4 KRVR- FM (BM) 5.3 0 55 3 g 4 KXY ot @M1
| z 10.9 2 9.7 4 8.5 3| WOC -AM ®™m 8.5 s | 12.0 2| 8.6 5| KLVI-AM oy
WSE a N/A NJA 8.9 5 8.3 ° | WLLR-FmiCm 1.3 1 8.1 S | 8.4 6| KAYD-FM (cHR)
6.6 7 6.7 7 7.6 7 | WHBF-Fm (AOR) 5.7 0 o> o o | e (e
10.4 3 5.6 8 7.1 ) l K ST T - AM (CHR) 5.5 9 5.2 [ 5.9 8 KTRH=-AM (Talk)
WHOT add bop| i NG |EEES[ S pli ) o
a 2 12 2.8 10 2.2 10| wKEI-AM (O 10.3 3 4.4 10 } 3.6 10 K1OC=Fm (AC)
1

WSPK on
KQMQ add

1 KIIK-FM 1 KIIK-FM™ 1 KIIB-Fm 1  KHYS-Fm
2 WXLP-IM 2 WLLR-FMm 2 KHYS-FMm 2 KYKR-FM™
KHYT ad 3 WHBF-FM 3 KSTT-AM 3 KAYD-Fm™ 3 KAYU-FM
4 KSTT-AM 4  KRVR-Fm 4 KIOM-FM 4 KQXY-FM
5 WLLR-FM 5 WHBF -AM 5 KYKR=-Fm 5  KLVI-AM

KVOL add
KBIM add

Spring 82 Fall 82 Spring 83] Spring 82 Fall 82 Spring 83
Already One Of The | — T
25.0 i 19.4 1 117.2 1 WOWO- AM (AC) 13.3 1 15.9 1(11.3 2 KOKA=- AM (Bik)
11 12.9 & 14.1 2 [ 16.0 2 WM EE - FM (CHR) 1.0 2 12.3 2 | 11.3 3| KCOZ-FMm @)
MOST ADDED" A 6.8 6 10.0 5 [1s.1 3 WXKE - FM (AOR) 9.3 6 10.8 3 9.8 4 KRMU -Fm (Ctry)
12.3 4 11.5 5 111.9 4 | WELV-Fm (B8 7.5 7 7.3 7 9.2 5 KEEL -AM (CHR)
15.6 2 11.2 4 10.1 5 WUHK -AM (Ctry) 10.9 4 5.6 9 8.8 b KMBQ=-FM (AOR)
8.8 5 8.6 b 8.4 6 WFWQ -Fm (CHR) 11.0 3 9.6 5 8.6 7 KC 1 ) -AM (Reh
N/A - N/A 3.3 7 6.7 7 WA FX -AM (88nd) 6.8 8 6.6 [ 8.0 8| KwKH-AM Ctry
1.4 8 2.0 8 2.4 8 WKSY -Fm (BM) 6.5 g 5.6 '] 6.3 9 KROK=-FM (CHR)
N/A - N/A 0.4 13 58] 9 | WFCV-AM Re) 3.9 10 2.5 1 3.1 10 | KRMD-AM (Ctry)
—_— - 1 _

Produced by Jay Graydon
Associate Producer: Tom Canning

1 WMEE-FM 1 WOWO-AM 1 KUKS=Fm 1 KEEL~-AM
2 WXKE-Fm 2 WMEE-FM 2 KMBU-Fm 2 KRMD-FM™
Manufactured & Distributed 3 WEWQ-FM 3 WOHK-AM 3 KOKA-AM 3 KCOZ-Fm
by Warner Bros. Records 4 WOWO-AM 4 WELV-Fm 4 KEEL-AM ~ g
5 WOQHK-AM 5  WFWQ-Fm 5  KRMD-Fm 5 KOKA-AM

Adults 18-34
Mon-Sun 6AM-Mid

Adults 2564
Mon-Sun 6AM Mid

Adults 18-34
Mon-8un 6AM Mid

Adults 25-64
Mon-Sun 6AM Mid

Share Trends

Davenport-Rock==> 95—
P plgland-Moline

Persons 12+

Mon-Sun 6AM-Mid

Adults 18-34
Mon-Sun 6AM Mid

RANK STATION

Adults £5-64
Mon-Sun 6AM Mid

RANK STATION

Beaumont

Share Trends

Persons 12+

METRO RANK 96

Mon-Sun 6AM-Mid

Adults 18-34
Mon-Sun 6AM-M1d

RANK STATION

Adults 25-64
Mon-Sun 6AM Mid

RANK STATION

Fort Wayne

Share Trends

Persons 12 +

METRO RANK 97H

Mon-Sun 6AM-M1d

Adults 18-34
Mon-Sun 6AM Mid

RANK STATION

Adults 2564
Mon-Sun 6AM M1id

RANK STATION

 Shreveport

Share Trends

METRO RANK 98H

Persons 12+

Mon-Sun 6AM-Mid

Adults 18.34
Mon-Sun 6AM Mid

RANK STATION

Adults 25-64
Mon-Sun 6AM Mid
RANK STATION

Every weekend is Special on
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EJHOT ONES cove From svuoicare i

Dedicated to Creating Program nce your Listening Audience’s Appreciation of

your Station.

NOV. 22, 83’
COMMODORES

The First 15 Years

J.F.K.
A Musical Tribute
Hosted by: MARTIN SHEEN

RADIOROBICS
Exercise Turned On By Radijo
Hosted By: JAYNE KENNEDY

MUSIC OF BLACK AMERICA
The Very Best Hour in Radio
Hosted by: LOU RAWLS and J.J. JOHNSON

JAN. 15, 84 L
Y

,v'\

o L

at
KING/A Musical Tribute

s 3 Hr. Birthday Celebration
Hosted by: BROCK PETERS

30 Br. Radio Epic for Black History Month
Hosted By: DENISE NICHOLAS

~37 D e

STORY OF A PEOPLE M 0 RE

and BRO

LEGEND OF THE APPOLLO

12 Hr. Special
Hosted By: ROBERT GUILLAUME
and MARILYN McCOO

Exciting Programs from SYNDICATE IT
in Upcoming Months!

National Advertising Representative Syndicate It Station Relations i
R.K.O. RADIO SALES N.Y. Y (412) 391-3000 TONI JONES S/NPICATE IT. INC.
(212) 764-4865 DICK NEWMAN L et

SYNDICATE IT PRODUCTIONS INC., 2000 W. Magnolia Bivd., Suite 206, Burbank, California 91506
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CHAIN NO. 1IN SIX MARKETS

The R&R Interview:
Group W'’s Dick Harris

Group W has long been recognized as one of the country’s most
prestigious radio chains. But even with several legendary stations on its
roster, the company’s 1983 spring Arbitron results were remarkable: of
Group W’s eleven facilities, all of which are found in the top 25 markets,
six are number one 12+. That is a performance unmatched in recent
memory, perhaps never equalled. Combined with the other five stations,
which all do very well themselves, the weekly cume for the entire group
approaches that of an evening national network TV newscast — almost

by Jeff Green
'

ten million.

The executive heading this impressive
division is Group W Radio President Dick
Harris, now in his 20th year with Group W.
He joined the company in 1964 as GM of
WBZ/Boston, when the station enjoyed
enormous shares with its rock format. He
then began a series of transfers, every 18
months or so, to different sister properties,
giving him the experience and unique
perspective he would later need.

After WBZ, he was off to KYW/Philadel-
phia as VP/GM, where he developed that
station’s present News format. His next
stop was the highly-rated WIND/Chicago as
VP/GM. Next came the GM’s post at KPIX-
TV/San Francisco, followed by three years
as President of Group W’s rep firm Radio
Advertising Representatives (RAR). Final-
ly, in 1973 Dick was promoted to President
of the entire Radio Group. At that time,
Group W owned seven AM stations, and
since then has added five FMs, while selling
one AM outlet (WOWO/Ft. Wayne).

ceed or fail, I’'m still around to support
them.

“Therefore, we must commit ourselves to
those who join us. We give our people many
challenges and offer opportunities for them
to grow into their particular positions as
quickly as possible. I myself was put on
such a ‘fast track.’ This approach gives peo-
ple the entrepreneurial feel of risk-taking
and moving forward. Our company’s per-
sonality is that if you believe you can win,
we’ll provide the resources to give you that
opportunity.”

Feedback From The Battlefront

Dick went on to explain that employee
feedback is an integral part of Group W’s
personnel development process. ‘“‘Every
other year, we conduct an opinion/attitude
study within our company. We send out a
125-question survey to all employees, ask-
ing them to reply anonymously on how they

Dick Harris

Warren Maurer

Bert Wahlen

Dick’s personal climb up the corporate
ladder is a model illustration of the com-
pany’s emphasis on employee develop-
ment. In the following interview, I talked
with him at length about this philosophy
and how its application has served to keep
the Group W stations strong.

Encouragement To Try

Dick acknowledged that Group W’s
strategy is to develop and maintain a
“great talent pool.” He explained, ‘“‘The
underlying key here is finding and identify-
ing the right people early in their broad-
casting experience. We don’t look for just
one kind of person; it takes men, women,
minorities — in short, an ethnic mix. We
give each of them the opportunity, if you
will, to fail. To me, that is what business
and life are all about. One must listen when
people come to you with ideas, and the
worst thing you can say is, “Naw, that ain’t
gonna work ’ Instead, we give them the en-
couragement to try it. Whether they suc-

view the company. The results give a broad
reflection of how the supervisors, top
management, and facilities are perceived,
in addition to all the elements that apply to
good, sound business. After analyzing these
surveys, we then disclose all the findings to
everyone. I also personally travel to each of
our radio stations and talk with the people
about what’s going on at our company. We
discuss how this survey reflects upon the
company as a whole and the individual unit
they belong to. Growing out of that, we then
put together volunteer employee ‘task
forces,” which contribute ideas on how we
can improve. Now, we can’t change
everything, and it must be explained that
there are some policies which never will.
But we like to hear from them suggestions
that can help us run a better company.”

Assessing The Employee’s Value

Asserting Group W’s position towards its
employees sharply differs from broad-
casting’s general view of employees as €x-

chandeliers.

THE WAY IT WAS — Here’s what state-of-the-art radio looked like in 1922 at
KDKA/Pittsburgh’s studios in the William Penn Hotel. Photographed at Christmastime, the studio
was decorated in then-popular burnt orange, with silk billowing from the ceiling to disguise

TS e e e " e, e . R,
“People represent our largest in-
vestment. Our success depends
on their enthusiasm and support
more than anything else.”

PR e e e R i, rR—

pendable commodities, Dick emphasized,
“I feel strongly about the area of human
resources. For years it was an axiom of our
business that people were easy to replace.
The glamour and excitement of broad-
casting always kept job applicants seem-
ingly lined up at the door, and we all know
how likely that door was to keep right on
revolving. In recent years, enlightened
management has come to realize the true
cost of employee turnover, both in business
and in human terms. The vigor and success
of Japanese industry helped open our eyes.
So did nearly ten years of minimal
economic growth and new competitive
forces in the communications industry. The
fact is, people represent our largest invest-
ment. In the case of our Radio Group, near-
ly half of all expenditures goes to personnel
or personnel-related costs. Our success
depends on their enthusiasm and support
more than anything else.”

In addition to personnel, Dick also men-
tioned the values of promotional resources.
«] think that’s one of the underutilized
areas,” he said. “This is perhaps a com-
pany secret, but the effort that we commit
to advertising and promotion is our second-
largest expense area. You can get there
with good product, but you need to have the
promotion to give you the final push and to
carry on. It keeps you on top.”

Fighting The Competition

However, not all of the Group W proper-
ties are on top. It’s no secret Group W’s
best-known station, KDKA/Pittsburgh, has
been struggling for the past several books.
In the 2549 adult demographics, KDKA
hasn’t seen a ratings increase in the last six
Arbitron sweeps. Despite what Dick de-
scribes as a “major turnaround,” WBZ/
Boston also hasn’t gone up in this area for
the past four books.

HELLO, RADIOLAND — Legendary per-
sonality Dave Garroway, a KDKA/Pittsburgh
announcer from 1938 to 1940, interviews a

ship pilot during a remote report. On
November 2, KDKA will celebrate the 63rd an-
niversary of its first regularly-scheduled broad-
cast, the Harding-Cox presidential election
returns in 1920.

Does this concern Dick at all? “Yes, it
certainly does. As in any competitive situa-
tion, competitors don’t try to take audience
away from the station that has a small
share, but from that which has the lion’s
share. I would think that any good, com-
petitive programmer would come at us in
Boston or Pittsburgh, where we’ve had par-
ticularly large shares. What other stations

Continued on Page 26



How to promote radioonTV.

STACK OF RADIOS

TURN ON THE LITE

FirstCom has a new demo reel of TV com-
mercials that maximize your promotion
dollars. Because every TV campaign here
has boosted ratings. Every one!

VISIT US AT THE
NAB CONVENTION
Suite 329

St. Francis Hotel
San Francisco
August 28 to 31

THREE-IN-A-ROW

THE JUGGLER

3 questions every GM should ask
about a TV spot.

No, don't ask whether people like it or
not. Thats not the point. Whats most im-
portant is ‘Does the spot communicate a
message about the station? Is the message
correct? Do viewers receive and believe
the message?’

Tested and proven in the real world.
Do you want to promote 3-in-a-row or
continuous country? CHR, AOR or AC?

y
NewsTalk or nostalgia? Whatever your for-
mat, FirstCom has TV spots that work. Or
we can create one just for your special

marketing situation.

Compare our reel with Eagle

and Q&C.

There are 3 majors producing syndicated
spots, and we invite you to compare.

HOW DO YOU CONDUCT YOURSELF?

Because they are based on marketing prin-
ciples, backed by professional research
and inspired by disciplined creative.

See for yourself.

See our reel and see for yourself. Com-
pare our track record. Because we know
how to promote radio on TV.

rrsrCorrs
FirstCom Broadcast Services. inc
13747 Monttort Drive
Dallas, Texas 75240
214 — 934-2222

Frankly, the ‘singalong’ country spots from
Eagle are very effective and Q&CS ‘sparkle’
is excellent for beautiful music. Yet we're
sure you'll find what you're looking for on
our reel — proven spots that really work.
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The R&R Interview: Group W’s Dick Harris

The Group

W Stations

AM Stations

Warren Maurer, VP

KYWXS1060 W

WESTINGHOUSE BROADCASTING AND CABLE INC
INDEPENDENCE MALL EAST [ ] PHILADELPHIA PENNSYLVANIA 19106 () 2152384700

WBZ BOSTON i55° W
1010 WINS RADIO ‘ii‘;"

WIND 1aLkrADI0O 56 §§

WESTINGHOUSE BROADCASTING AND CABLE, INC.
625 North Michigan Avenue Chicago. iliinois 60611

KFWB NEWS 98 W

WESTINGHOUSE BROADCASYING AND CABLE. INC.

IKDIKA 520\

FM Stations

Bert Wahlen, VP

KOSI FM 101
LITE MUSIC.

LITE MUSIC.

FM 104 K-JOY.

LITE MUSIC

KODA 99FM.
LITE MUSIC.

FM 105 KOAX
LITE MUSIC.

s
Dallas Y\¥ Fort Worth

WPNTZ:FM 93

GROLP
\4

(-

Continued from Page 24

are doing is taking a segment of the broad-
based programming we offer and using it to
try to slice off part of our audience. They're
offering more of some particular aspect.
However, 1 believe in those particular

markets we still are in the right position
targeting the broadest base. We are, if you
will, the ‘general store.’ ”’ Dick admitted,
“While we’ve been able to hold this broad
base we started with, I would not want to
try to build a WBZ or KDKA today. None-

“One must listen when people
come to you with ideas, and the
worst thing you can say is, ‘Naw,
that ain’t gonna work.’ Instead,
we give them the encourage-
ment to try it. Whether they suc-
ceed or fail, I'm still around to
support them.”

T e A R S ST W S o=
theless,” he affirmed, ‘‘having maintained
this audience for so long, I think we can con-
tinue.”

It should be noted that while three of
Group W’s “Lite Music” stations are top-
rated, they are also unchallenged for-
matically in their markets. Regarding
these stations’ vulnerability from new com-
petition, Dick commented, ‘“There isn’t a
radio station in America today that isn’t
vulnerable. No one can afford to turn his
back on the competition. Let it be said,
though, that there isn’t one of those markets
where we didn’t have direct competition
against us when we started out. It’s impor-
tant to remember that we didn’t program to

the vacuum. We had corhpetition, and in all
but Denver, where it was close, they were
ahead of us. Still, we were able to come
through with our aggressive promotion, and
good management, marketing and adver-
tising. That’s why our Houston ‘Lite Music’
station is tied in with the Oilers football
team, a promotional angle which is unheard
of for a station of this format. Yet this is an
example of the kind of effort that any radio
station has to give to stay out in front.
We've got to find different ways to build our
strength. We just can’t expect success
through natural audience growth or the
economy.”

But does it run through Dick’s mind that
these stations could suddenly face several
new direct competitors? ‘‘Sure it does,” he
said. “I think about it every day, and never
discount the possibilities. Even if you are
the only game in town, the important thing
is to stay promotionally active, to keep your
marketing visible. Keep building higher
levels of competition within your own sta-
tion. General Motors became a giant cor-
poration by marketing and selling several
lines of cars, not just Chevrolets. You’ve got
to keep getting better.”
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From RAY SCOTT

Gary Edens - President of Harte-Hanks Radio
and President & General Manager KOY Phoenix:
“Portrait Of A Winner is one of the best radio
syndicated sports features I've ever heard.”

65 2 1/2 Minute Vignettes

A BRAND NEW FEATURE

o "PORTRAIT OF A WINNER" ,

It's Not Too Late
For COMPUTER-KICKOFF.

Exclusively In Your Market.

qS

Little Known Facts Concerning America’s Famous Sports Figures.

Male & Female

* (602) 998-5678 Iz.,
©*” 14809 N. 73rd STREET. SUITE 200-B

SCOTTSDALE, AZ 85260

For Your Audition Tape

Of "PORTRAIT OF A WINNER"

Call Us Collect.
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MalNESS

“It Must Be Love”

7-29562

Produced by Clive Langer

Th i
and Alan Winstanley e Second Single

from the
Debut Geffen LP
MADNESS GHs 4003

122/39

CHR NEW & ACTIVE

PRO-FM add WOKI add 40 WBEN-FM deb 38
94Q add WHHY-FM add WPHD deb 39
793 add KX104 add CHUM on
KAFM add WNVZ add Q103 on

195 add WKDD add KIQQ 40-28
WGCL add WZPL add KMJK on
KEARTH add WKFR add KFRC deb 35
KFl add WVIC add KHFI 30-27
KNBQ add K107 add 38 wQID 35-32
WTRY add KHOP add WCSC 40-35
WTIC-FM add 27 WIGY add KITE 37-31
WLAN-FMadd  KQIZ-FM add  KZFM deb 29
Q106 add KVOL add KSET-FM 28-23
WBBQ add WGLF add KBFM 34-31
WSSX add WAZY-FM add KRGV deb 28
WSKZ add KWTO-FM add WTIX deb 32
wDO0Q add KTRS add WMEE deb 30
WZYP add KGHO add WJXQ 33-31
WJDX add 38 BI04 on WHOT 38-35
WQUT add WXKS-FM on

Manufactured by Warner Bros Records inc

GEFFEN
RECORDS
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STREET TALK.

No official word yet, but it now looks like
CBS will be the big winner (highest bidder) in the
Rolling Stones derby. Although the group’s
next album will be on Atlantic Records, it now
appears that all future U.S. releases will be
distributed through CBS. Stay tuned for details.

Look out Dallas, Ken Dowe is coming
back! One of the highest-rated morning person-
alities in that market’s history is on the verge of
signing an absolutely amazing contract with
KMGC/Dallas as the station’s new morning
man. Ken will retain his ownership of KLTE/
Oklahoma City, while enjoying a personal serv-
ices contract with Shamrock that contains lots of
zeros in the amount column and more perks than
J.R. Those in the know say that at 42, Ken
sounded better than ever when he filled in on the
KLTE morning show recently. Dallas may have
a major morning battle on its hands this fall.

Arista seems to be filling in its personnel
vacancies with strong troops (see Page 1 for Don-
ny Ienner story), and more additions should be
announced next week. Look for current Atco
promo reps Sean Coakley and Paul Yeskel to
join Arista in National AOR posts.

The rumor regarding the consolidation of
Backstreet’s promotion and marketing staff into
MCA is becoming fact. Backstreet Promotion VP
Dino Barbis and his staff exit, while Michael
Goldstone will transfer to MCA’s A&R depart-
ment. Reportedly, Backstreet President Danny
Bramson will keep the doors open, as this
restructuring doesn’t signal a closure of the label,
just a streamlining of services.

If you're attending the NAB/RPC in San
Francisco this weekend, don’t be shy about but-
tonholing any R&R staffers you might en-
counter. Several of the R&R troops, including
six editors, will be on hand for the conference,
and we'd enjoying meeting you face-to-face.
(Hey, when d’ya get in?)

Washington, DC is heating up. After

WASH'’s “major announcement” turned out to
be ‘“a positioning statement” followed by 97
records in a row, industry attention refocused
momentarily on WPGC. The former rocker has
begun calling itself ““The New 95-PGC,"” but ac-
cording to new PD Al Casey, “We are not mov-
ing back to CHR; we are remaining A/C.” And
there’s more. Just check out the Country battle
going on between WPKX-AM & FM and
WMZQ. Lon Helton profiles both stations start-
ing on Page 62.

Speaking of WMZQ, PD Bob McNeill un-
expectedly resigned late last week and will return
to WRVQ/Richmond as Operations Manager
on-September 1. Bob replaces current WRVQ
PD Jeff Morgan. No replacement yet at
WMZQ.

Street Talk has heard that WCXI-AM &
FM/Detroit is ready to name a new PD, replac-
ing Larry Patton, who will retain an airshift.
Look for the new PD to come from America’s
heartland, joining the station in early September.

In Pittsburgh it’s now common knowledge

DECALS.

THE BEST! Broadcasting's

only silkscreened bumperstickers
and window decals. Why except
less when you can have the

industries’ brightest and glossiest decals.

that WWSW & WTKN are up for sale. Appar-
ently no concrete offers have been made yet, but
several parties are interested.

WWSH/Philadelphia PD Bobby Rich has
hired a morning team: Kelly Randall & Dan
Cooke, who did simulcast wakeup service on
KKUA & KQMQ/Honolulu. These guys are
supposed to be “hot,” and one look at the recent
Honolulu Arbitron will tell you just how hot.

After three years as Operations Manager of
KUPD & KUKQ/Phoenix, Ed Hamlin is ex-
iting. He's moving to San Diego to pursue com-
mercial work, but is not interested in doing day-
to-day radio at present. Rick Nuhn takes over as
PD of KUKQ from that station’s airstaff
(KUPD’s PD remains Ern Gladden). It’s not
likely the OM post for the two stations will be fill-
ed again.

Looks like A&M Atlanta promotion rep
J.B. Brenner has the inside track on becoming
the National AOR Director. He’s currently
working at the “A&M lot” on an interim basis to
see if he wants to make the move. Seems he just
bought a house in Atlanta. Hey, timing is every-
thing.

What's going on at KITY/San Antonio?
Look for former KTSA PD Kid Curry to sur-
face as PD of KITY, but here’s the rub . . .
KTSA is serving Kid with an injunction to pre-
vent him from working anywhere else in the mar-
ket. Frank Walsh, last at KTSA, has already
taken control of the music at KITY, and the sta-
tion is soliciting listener suggestions for what
they want to hear on the “New KITY.”

Imus to Cheyenne, Wyoming? It’s a fact!
He'll be doing 7-midnight at KUUY/Cheyenne,
working for Terrell Metheny (WNBC/New
York PD Kevin Metheny’s father). But before
you call everyone you know with this hot news,
maybe we should mention that the Imus joining
KUUY is Fred Imus, Don’s younger brother.

The folks at KWK-AM & FM/St. Louis
strongly deny having anything to do with the
funeral bouquet deivered to new KHTR/St.
Louis PD Scott Alexander last week.

In addition to promoting David Fleisch-
man, as we told you last week, Atlantic Rec-
ords has also upped Danny Buch to Associate
Director of National Album Promotion. Both
David and Danny will report to Judi Libow.

Congratulations to KJLH/Los Angeles on
the fortuitous placement of one of its logo-tagged
microphones in this week’s Time magazine cover
photo of Jesse Jackson. Now that’s national ex-
posure.

Harvey Leeds has turned in his Associate
Director of Album Promotion business cards for
ones that read Director of Video Promotion for
E/P/A. It’s all official beginning next Monday
(8-29).

WCRO/Johnstown VP/GM Sandy Neri
has exited to become VP/GM across town at
WJAC & WKYE. In addition, WKYE has just
launched a new CHR format under PD Mike

Farrow.
MORE STREET TALK/Page 30
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WBEN-FM
CHUM
KAFM
Q102
WKTI
WLOL-FM
WEFLY
WKEE
WPST

WRCK
WBCY
WSKZ
KSET-FM
wQuT
WOKI
KBFM
KX104
WGRD

WZZR
WJxaQ
KKXX
KBBK
KKFM
KQMQ
KRSP
KHYT
WFBG

WACZ

WGUY
WIGY
WOMP-FM
WZYQ
OK100
WJBQ
WHEB
wSQv

watch for the upcoming
promo 12-inch of “This
Time” b/w previously
unavailable live
versions of the AOR

top tracks "I'm Ready”
and “Take Me Back”

KQIZ-FM
WISE
WJAD
WFLB
WYKS
KNOE-FM
FM99
KKQV
WHSL

WBWB
KFMZ
KYTN
KRNA
WAZY-FM
WSPT
KFMW
KENI
KBIM
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MATvi;(;'y—Co;lcil Discusses
Metro Changes

Last week’s meeting between
the Arbitron Radio Advisory
Council and executives from the
ratings firm concentrated on
plans for 1984. Among the most
important topics was the new gov-
ernmental definitions for metros.
Arbitron told the Council that the
new metros would be used effec-
tive with the fall 84 sweep, but
that subscribers could vote to
change the definition if they
desired (perhaps to retain a cur-
rent definition).

Another 1984 item was the pro-
posed introduction of five-year
age breaks in the demos. While
the change here is ‘‘not
imminent,” according to past
ARAC Chairman George Green,
VP/GM of KABC/Los Angeles, it
is coming. Arbitron Sales/Mar-
keting VP Bill Livek told R&R,
“We haven’t decided whether or
not the five-year breaks will be
standardized or will be ‘floating™
— able to be customized by the
subscribers.” More research will
be conducted within the next year
on this topic.

Three other significant areas
were addressed. The move to
change the front of the trends sec-
tion in the market report from
12+ to some other demo was not
successful. Closed-end diaries
(which list by daypart the times a
person can listen, making it easier
to fill in the diary) were shown,
and further developmental testing
will be done. Finally, the possibili-

Pahigian

Continued from Page 1
years ago, Pahigian worked at
WCCM & WCGY/Lawrence,
MA for seven years, the last 18
months as Assistant Operations
Director. He told R&R,
“(WGAN owner) Guy Gannett
Broadcasting has been an out-
standing company to work for.
The people are first class and
I'll regret leaving here. But the
opportunity to work for WIP is
very exciting, as I love the for-
mat and the station’s heritage.
I’m looking forward to working
with Bill Dallmann, (owner)
Metromedia, and the folks at
WIP.”

ty of sampling just one person per
household came up, but according
to Livek, “The costs are not rea-
sonable on this yet. We will revisit
this matter to see if the costs can
be lowered.”

wLPX

Continued from Page 1
as an AOR station, but only in
the area of teens. We feel confi-
dent of doing very well 1849,
positioning ourselves between
(CHR) WKTI, and WMYX and
WMGF, which are ‘magic’ type
radio stations.”

VP/GM Lee Dolnick com-
mented, “I think Rick hit it on
the head for us. We are looking
for more than teens, and feel we
can get them with our CHR for-
mat.

Harris also told R&R, ‘“Even
though Jim remains as PD, I
will be responsible for the day-
to-day programming decisions
untii he can become more
familiar with the CHR format.”
Several members of the AOR
airstaff were released due to the
format change.

lenner
Continued from Page 1

the ability to conceptualize and
follow through campaigns that
launch major careers and hit
records. He is an important ad-
dition to Arista’s executive
team, and (Arista President)
Clive Davis and I are delighted
to announce his appointment.”

Ienner told R&R, ‘Jimmy
and I have always been close,
not only as brothers but profes-
sionally. He’s looking for new
challenges apart from running
a record label. It’s time for him
to move on, and for me as well,
and the move to Arista is a na-
tural progression for me. Clive
and I have known each other
since we worked together on
Eric Carmen and the Bay City
Rollers, and Sal is a gentleman
and a very capable executive.
We're building a terrific new
promotion organization, and the
future looks wonderful.”

Transtar
Continued from Page 1

sponsibilities, and will be instru-
mental in the growth of the
company.

“Having done quite a bit of
successful special program-
ming in various markets,” Rob-
inson continued, ‘“Mike brings a
unique blend of programming
and broadcast management.
Therefore, in developing our
special programs, he can really
relate to the needs of the radio
stations and their audiences.”

Before joining Transtar,
Braiker headed Popular Media
Products, a Los Angeles-based
production company. Transtar
has agreed to purchase PMP,
which will then be used as the
syndication production arm.
Prior to PMP, Braiker served
two years as President of SMN.
His background also includes
stints managing WIRE &
WXTZ/Indianapolis, the India-
na News Network, as well as
the radio division for Belo
Broadcasting. Braiker told
R&R, “I’'m numb! We’ve merg-
ed all the activities of PMP into
Transtar, and it looks to be very
exciting! I’ve been close friends
with C.T. and (Research Group
President/Transtar Executive
VP) Bill Moyes for a long time.
1 couldn’t pick two better people
to be working with.”

Harvey leaves WWSW &
WTKN after three years as
President/GM, but will be re-
tained as a management/pro-
gramming consultant to both
stations. Prior to Pittsburgh,
Harvey spent a year as Group
OM/PD for Rust Communica-
tions, having previously worked
two years as OM/PD at
WFTL/Ft. Lauderdale. Harvey
also served four years as Group
OM for United Broadcasting.
He told R&R, “There’s always
regrets leaving good friends,
and we’ve overcome many ob-
stacles people said.couldn’t be
done. But I've wanted to get into
syndication for years, and have
always admired the Sunbelt or-
ganization. Regarding our new
programming, I've seen so
many specials that weren’t
designed with the PD in mind.
We're going to put together
special material PDs will
hunger for — it’ll be a program-
mer’s dream.”

|
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Elliott, Hartnett Take
New Tanner Posts

Two new management appoint-
ments have been made at the
William B. Tanner Company
following last week’s seizure of
company documents by federal
agents. Tanner Corporate Con-
troller Bill Elliott has been
elevated to VP/Finance for the
Memphis company. Edward Hart-
nett, who was most recently Exec.
VP of Tanner, was given the addi-
tional duties of Chief Operating
Officer.

Alan Donnahoe, Vice Chair-
man/CEQ of Tanner’s parent
company Media General, in-
dicated, ‘“‘No one has been replac-
ed. These are new positions.”

Federal authorities have alleg-
ed that President/CEO William B.
Tanner is guilty of fraud, accepting
kickbacks, tax evasion, and
amassing a ‘“‘hidden inventory’’ of
radio commercial time. Tanner
has denied all allegations, and he
remains as President/CEO of the
firm.

|21 strewr TALK

Continued from Page 28

Jim Christoferson has been
upped from Station Manager to
GM at KDON-AM & FM/Sa-
linas, replacing Dave Leon-
ard.

WMMR/Philadelphia re-
ceived a copy of the new Gene-
sis import 45 “Mama” and
played it all last weekend. On
Monday the station got a
“cease and desist” order from
Atlantic because the song was
not yet licensed for U.S. air-
play. Does this mean record
companies may now start get-
ting tough on stations that jump
the gun on imports? I guess
we'll see when the next Men At
Work or Duran Duran singles
appear from across the sea.

Stork Stops: KVSF/Santa
Fe PD Bill Dimas and his wife
Candy, a baby girl, Jessica
(8-9) . . . WPLR/New Haven
PD Chris Kampmeier and his
wife Marilyn, a baby boy,
Christopher (7-14) ... To
Seth & Susan Mason (he’s
WXRT/Chicago GM), a girl,
Ashley, late last week . ..
WPJB/Providence personali-
ty Jon Holiday and his wife
Luann, a new daughter, San-
dra Lynn (8-23)...and in
what might be a Birch produc-
tion record, Tom & Roseann
Birch had a new baby daugh-
ter, Jessica Lynn, last week.

Roseann was in labor only 90
minutes!

After you've been around for
a few years, had a few hits, and
played a few concert dates,
you'd figure that these kinds of
things wouldn’t happen, but
apparently they still do. When
the Beach Boys played the
Ohio State Fair recently, they
were charged $4 each for tickets
to their own concert. A security
guard at the gate didn’t recog-
nize anyone in the hotel van
carrying the group, WNCI/Co-
lumbus PD Tom Watson,
and several others when it at-
tempted to enter the fair-
grounds. Undaunted by Wat-
son’s pleas for reasonability,
the guard let the van through
only after collecting $40 in ad-
mission fees. Must have been a
country music fan.

Harris
Continued from Page 1

ed, “We are working with them
to resolve the problem.”

“It’s not a problem for us,”
commented WQXI PD Fleet-
wood Gruver. “We have the
Harris and Kahn systems, so
we’ll just switch to the other.”
WLS Operations Director Steve
Casey said, “It’s a bit of a
shock.” But he said there
shouldn’t be any major in-
convenience, since WLS isn't
planning any major AM stereo
promotion until later in the fall,
when Sony and Sansui sets are
readily available in the market.

#

Sebastian

Continued from Page 3

Phillips

Continued from Page 3

Rothman

Continued from Page 1

Pewter

Continued from Page 3

| Pewter’s oldies programming experience

R&R, “(KFKF GM) Bob LaBonte has been
super to me, and I can’t tell you how much
I’ve learned from him. But I'm very excited
about joining Midwest Communications,
which has one of the greatest reputations in
the entire industry. There were a lot of pret-
ty good people up for the job, and I'm very
honored to be selected. This will be the third
station I will have worked at with (Burk-
hart/Abrams associate) Bob Elliot, and I'm
looking forward to that, too. I can’t wait to
get there.”

At KFKF, morning cohost Dan Roberts
has been named acting PD until a replace-
ment is chosen, which is not expected until
Sconnix Broadcasting takes over the station
from Allbritton Communications later this
fall.

franchise rock & roll radio. We need to give
the stations more personalized attention.”

Commenting on Bryan’s appointment,
Phillips said, “He took KNBQ from ground
zero to top five in this market. We’ve work-
ed together in the past — he was my Pro-
motion Director here four years ago, and
we both worked at KYA/San Francisco
together. He’s highly respected in this
market as an innovative, personality-
oriented PD.”

Bryan told R&R, “I wanted to work for
(KISW GM) Steve West for years, and Beau
and I go back a long way. I have a lot of
faith in the format, and KISW has one of the
best AOR staffs in the country.”

WWWE

Continued from Page 3

ever. I think it’s just the declining demand |

for country music in this market. Cleveland
is more cosmopolitan than a lot of people
take it for.”

dinator, Artist Relations Manager, and
Product Manager.

Geffen President Ed Rosenblatt com-
mented, ‘“‘Robin’s impressive track record,
combined with a wealth of practical experi-
ence at Warner Bros., make him an in-
valuable addition to our staff. His intimate
understanding of the music business and his
genuine enthusiasm make working with
him a real pleasure.”

VanDerheyden

Continued from Page 3

Derheyden was PD of WCBS-FM/New
York. He previously served as PD of WHN/
New York and WGBS/Miami, and began

includes two years at KRTH/Los Angeles
(1973-75). He also hosted an oldies show for
KMET/Los Angeles, as well as writing and
producing several radio specials for both
the CBS and ABC radio networks. Most re-
cently, Pewter was writer/co-producer for
Creative Factor’s discontinued ¢20/20
Musicworld” program. Commenting on his
new position, Pewter told R&R, “KRLA has
a great tradition. With our combination of
oldies and current hits, plus the addition of
the Los Angeles Raiders, we’re on the
move, and it looks like a touchdown.”

KCPX-FM

Continued from Page 3
play crossovers from other formats on a
cut-by-cut basis, and will begin an evolution
into this with a 50-50 mix of currents and
library material. Eventually we will

his broadcasting career at CBS in 1964 as a | become 1nore current. I think this is a

writer at WCBS/New York.

golden opportunity.”’
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Discover A Gold Mine

of Country Music
With the Stars!

George Jones and Johnny Cash have been making
country hits for nearly thirty years: Willie Nelson and
Loretta Lynn for more than twenty. and even ‘new
comers’ like Ronnie Milsap and Crystal Gayle have
spent nearly a decade on the charts.

Country music has stayed loyal to its roots.

Today. country listeners have expressed an increasing
interest in country music’s past. Radio stations are
plaving more oldies than ever before. and new artists.
like Ricky Skaggs and John Anderson. are using more
traditional styles.

Solid Gold Country explores
these connections between past

magazine. Every week - F\)\ l[ ,.I ",'.‘
a major country star will B\ e M H‘/

and present each week in
a three hour music
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be on hand as a featured guest throughout the entire
show to talk about their music. and additional artists
are spotlighted. telling the stories behind their songs.
This participation by the stars of country music
themselves. and the theme sets in which the songs
are presented. make each program more than just
another “oldies™ show.

Produced by Ed Salamon

Available on a market-exclusive. swap/exchange basis.
to radio stations in the top 171 Arbitron-rated metro
markets. Call The United Stations at (212) 869-7444
to reserve this program in your market.

The United Stations
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Management

@ Check references

# Define job, identify candidate qualifications
® Communicate the job opportunity
® Interview for abilities and attitude

Taking The Emotion

Out Of

Hiring

This week marks the beginning of R&R’s new management section. Gary
Kaplan, Managing VP/Partner of Korn/Ferry International (see box), introduces
the section with a look at a fundamental management aspect — hiring.

The future is demanding that radio be managed like the
sophisticated industry it is. Tomorrow’s radio executives
will be broadbased business people who understand how to
manage opportunities and problems in an environment of
rapid change. The hiring process, as the radio industry
practices it today, doesn’t systematically find and develop
this breed of executive in adequate numbers. Clearly,
something will have to change if this kind of executive is to

break through the door.

Yesterday, the inadequacies of
this approach to hiring were cam-
ouflaged by the industry’s ability
to profit and -
grow in a rela-
tively stable and
familiar environ-
ment. Tomor-
row’s environ
ment is neither
stable nor famil-
iar, and the cam-
ouflage will
quickly fade. More than any other
factor, superior people will create
the difference between success and
failure. Making sure you can get
them will no longer be merely de-
sirable. It will be absolutely essen-
tial.

Gary Kaplan

Define and Identify

Assuming a firm foundation of
top management commitment
(without which nothing else can
succeed), the first step is to define
the job and identify the successful
candidate’s qualifications.
Whenever you hire a new person,
you have an opportunity to think
about the job: how it has changed
or is changing. Question assump-
tions about what’s necessary for
effective performance. Distinguish
between qualities that are absolute-

ly essential and qualities that are
desirable.

Second, determine whether you
want to hire from within or from
outside your organization. Ob-
viously, there are advantages and
disadvantages to each option. A
well-established system of internal
advancement, which provides
maximum opportunity to em-
ployees, boosts morale, reduces
turnover, lowers costs, and builds
a reputation as a ‘‘good place to
work”’ where top quality people
will want to come and stay.

Companies that dispropor-
tionately recruit outside are poorly
managed and usually wind up in a
downward spiral, with the best
people leaving and others not in-
terested in joining. At the same
time, a company that too frequent-
ly hires from within may create a
situation that’s too inbred. People
from other environments — in-
cluding other industries as well as
other companies — bring new
ideas, concepts, and approaches,
which is very healthy.

The third step is communicating
the job opportunity through inter-
nal and external sources, encom-
passing job posting and recruit-
ment advertising. The effec-
tiveness of advertising is influenc-

AN AUDIO NEWS
SERVICE OF THE
AMERICAN FEDERATION
OF TEACHERS AFL-CIO

ed by the type of job, the level of
the job, the media used, and the
content of the ad itself. Media is
generally newspaper and techni-
cal or professional journals.
Old Boy Net Vs.
Third Party

Your next consideration is the
“sourcing” of candidates. In the
broadest sense, there are two
categories of sources: the infor-
mal “old boy network’’ and ‘‘third
party’’ sources. The old boy net-
work approach consists of picking
up the phone and calling people
you know and asking them if they,
or anyone they know, is interested
in the job. Another version of the
same game is to raid the competi-
tion. This is the way much of the
radio industry goes about hiring
people.

On the surface, it appears quick
and easy, as well as cheap and
comfortable. In reality, it’s very
inefficient and isolates the in-
dustry by ruling out both cross-pol-
lination from other industries and
new breed development. It would
be like the NFL creating its
teams each year by raiding one
another and eliminating the col-
lege draft.

“Superior people will create the
difference between success and
failure.”

T e e

If you decide to extend beyond
the old boy network, there are a
wide variety of third party sources
to consider:

e Referrals from your existing
employees — this can be a produc-
tive and relatively inexpensive
source. People referred by your
employees will tend to be above
average; employees usually feel
some responsibility for the perfor-
mance of the person they recom-
mend and generally won’t suggest
a person who isn’t capable. Poten-
tial disadvantages include the
development of cliques and in-
breeding in much the same man-
ner as the old boy net

e Executive search firms — in
its earliest form executive search

UP TO THE MINUTE

NEWS AND INFORMATION
ON LABOR, EDUCATION AND
POLITICAL DEVELOPMENTS.

was born in the ’30s, at about the
same time as radio. It has both
mushroomed and been refined
over the decades

» Advertising agencies, rep
firms, consultants, lawyers,
bankers and CPAs who are respon-
sive to clients and potential clients
and have widespread -contacts
throughout the radio industry and
over all types of businesses and
disciplines

¢ Colleges, and universities, and
technical schools — use the place-
ment and alumni placement of-
fices, the department heads and
key professors

* Professional organizations
such as the RAB and the NAB.

Final Steps

At this point there should be real
live candidates to consider for in-
terviewing. And when you're inter-
viewing, you should be alert to two
categories or qualifications,
abilities and attitude. After that,
the next procedure in the hiring
process is checking references.

Depending on how this is done, it
can be an extremely valuable tool
or a complete waste of time. Good
interviewers usually make good
reference checkers because the
technique and motivation are real-
ly the same. Talk to bosses, former
bosses, peers, and people in their
functional areas who had a signifi-
cant level of contact with the can-
didate.

The final step is the hiring deci-
sion. It’s a shared responsibility.
However, the line manager must
make the final hire decision
because the individual hired will
be his responsibility and his alone.

Gary Kaplan presently serves as Managing
VP/Partner of search firm Korn/Ferry inter-
national, overseeing the Western Region. He
also heads the company’s international enter-
tainment speciality practice. Before that, he
was VP/Personnel Operations for Crocker
National Bank and Director of Executive Re-
cruitment at IU Internatlonal in Philadelphia.

All in all, Kaplan has 19 years’ experience
as a personnel professional, recruiting exec-
utives at all levels for, among others, the
broadcasting, entertainment, telecommuni-
cations, consumer electronics, data proces-
sing and consumer products industries.




FOR STATIONS THAT PLAY THE HITS,
RKO GIVES YOU ALL THE INFORMATION AND
ENTERTAINMENT PROGRAMMING YOU'LL NEED
FOR THIS SPECIAL YEAR.
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10am, Do You Know
w aere Your Sales Folks Are?

It’s truly amazing how we complete our daily sales meeting, then
singing company logos, we point our folks out the door to the wide world
with little or no idea where they are going . . . let alone what they’re go-
ing to say when they get to their destination. Don’t get concerned . . . I’'m
not a proponent of flurries of forms and new memoranda, but you must
have some rudimentary structure to guide the daily and weekly efforts

of your ideal “17!”

The key to some sort of
form or plan is that it is
simple, disposable, and
substantially helpful, or it
will never ever be used
more than twice. (Those
unfortunates who must
work as salespeople
without daily sales
meetings and without sta-
tion supervision must have
some weekly planning
device, or their anticipated
commission income is
guaranteed to dry up!)

One form is our desire. It
should provide three basic
pieces of information:

1. Name of account

2. What you intend to sell
the named account

3. In what chronological
order you will call on the
named account

I like it simple, 8% x 11"
sheet. of paper, five col-
umns horizontally with ten
spaces descending ...
each space divided into two
parts. Part 1 is the name of

the account and part 2 is
“what they are going to
buy!”’

Work on this on Sunday
evening or Monday morn-
ing. It should be done for
all five working days (un-
less of course, Saturday
morning is ‘“call day”),
with careful thought given
to order of calls . . . think
about your town! How can
you organize your calls for
minimum driving time and
economy of petrol usage.

N
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Revolutionary new ideas in

station ID’s, including HITRADIO

— the hottest CHR package of the

year. Already heard on KHTR, WCAU-

FM & KKHR. No matter what your for-
mat is, JAM has something new for you!

\

Come and take the IMAGE

FLIGHT — a brand new :30 TV

spot from the creative experts that
produced the award winning “Drive
Module’. It's exciting, attention-getting,
and well worth the trip!

VISIT ST. FRANCIS SUITE 2078

Jam

4631 Insurance Lane + Dallas, Texas 75205 ¢+ (214) 526-7080

biz has a special talent (clown . .

work with a client.

“Targets.”

Ideas To Profit By

As fall arrives it is time for the annual inventory — who in your station
. artist . . . musician)? What do your peo-
ple do that can be part of promotion (race cars or boats . . . ride rodeo . . .
ski)? What does the station own that you have forgotten (jeeps . . . sides of
buiidings . . . trade for trips . . . ski passes . . . two-way radios)? A com-
plete list of all this stuff can be a thought-starter for another opportunity to

Have you ordered your Chase's Calendar? NAB has them! It's a must!
After you have your budget meeting, are you having a special “promo-
tion and marketing” meeting? The perfect time to discuss special plans for

Ever think about owning your own printing press?

It’s just senseless to let
the gasoline folks steal so
many of your commission
dollars!

Oh yes ... if you are a
big city person, this plan is
important to save time and
increase the number of
productive sales calls.

I bet I have crisscrossed
Madison and Michigan
Avenues with sales reps 2
million times . . . even left
buildings without calling
on the other five agencies
that were housed therein!

If the chronological plan
had been in place, just
think of the effective use of
time.

It could even spring two
days a week for in-office
presentation planning! The
system could expand calls
on new clients, account ex-
ecutives, the client him-
self/herself . . . even allow
time for a relaxed vaca-
tion.

Looking at this kind of
plan in perspective from
the sales manager’s desk is
even more important! The
single reason for fewer
sales contracts is that the
salesperson calls on the
client without specific pro-
posals in mind. Not only is
a potential sale missed, but
often the client is angry
because of the time that
was used and perceived as
wasted!

If the “‘simple” plan is in-
to the sales manager at the
beginning of the week . . .
and the space where the
client is listed does not
have an idea in place (on
the beginning form), you,
as the sales manager, can
suggest an idea to the
salesperson that might get
the juices flowing and the
call to be more beneficial
to both station and client.

When I babble on to sales
managers about this
system, it is often discard-
ed because most of us can’t
think of 26 new ideas a
week to fill in those blank
spots on the planner for our
salespeople.

Not to worry! Just use
the Monday morning sales
meeting as an idea session
with the Magic <17 . . . let

them help fill in the blanks!

You might even consider
a prize or a spiff for the
idea given that is sold by
someone other than the
person suggesting the plan.

One or two of these ideas
could be important enough
to have printed on a one-
sheet for mailing . . . or for
presentation by all hands
(that means all salespeo-
ple!).

We're going to talk about
one-sheets and idea explan-
ations soon, but right now,
the key is to fill those
“slots” that help us pro-
vide our clients with
something specific to buy.

Many stations even ask
the program director to
drop by on Monday morn-
ing for the sales meeting
(gads, what heresy) so
the program department
input can be added to the
“what can we provide”
part of the planning sheets.

Asking the PD into this
extremely important part
of the information flow can
help you and the program-
ming department. They
really do want you to suc-
ceed! But they need to
know that you want to do it
in the context of program
purity. Besides, who can
better explain the neat
“stuff”’ your station is do-
ing than ‘‘the master of the
plan.” (I also like to take
PDs out on call ... they
really know the product
and can solidify a relation-
ship for you with real show
business charisma! Ask
them, I'll bet they’ll go!)

One of the hidden
charms to this system is if
you must find one of your
people, and there is a plan,
two or three phone calls
and you will be in touch.

As | said...

e Simple ...

* One sheet of paper . ..

¢ Salespeople like the
direction . ..

e Every client gets an idea

¢ Sales meeting fodder. ..

» Setting a goal . ..

¢ Lots more sales . ..

And you can dispose of it
at the end of the week!

(Target Quota
Train!) —Dwight Case



THE BEST WAY TO GET TO THE OLYMPICS IS ON...

Hop aboard the
RKO Olympic Express!
RKO stations have the

;‘ chance of a lifetime to

| win a ride on the RKO
Olympic Express — a two-day, cross-
country trip on a private train in
luxurious, antique railroad cars with
special host John Madden.
® Olympic coverage specifically
formatted and scheduled for music
radio stations.

Crisp, clear, concise :60 and :90
reports.

Winter Games. Four weeks of
broadcasts including two weeks of live
coverage via satellite from Sarajevo,
Yugoslavia.

® Summer games. Six weeks of
broadcasts including two weeks of live
event coverage via satellite from RKO's
Los Angeles facilities at USC, site of
the Olympic Village.
® The Pros. Coverage features RKO
ONE's Charley Steiner and RKO
TWO's John Madden ... plus Don
Criqui, Dan Davis, Curt Chaplin and
Tony Bruno.
® Broadcasts include updates,
interviews, commentary, behind-the-
scene stories and analysis by RKO's
broadcast team, USC coaches, ath-
letes and former Olympic medalists.
Plus a special Olympic concert
featuring a top-name group fed live
from USC!

RKO RADIO NETWORKS

Finish first in your market and call RKO at (212) 575-6148 now!
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News/Talk

BRAD WOODWARD

BUCKING THE TREND

WOATI’s San Antonio Surge

hile the majority of News/Talk stations experienced soft
books this spring, WOAI/San Antenio trounced the trend in a
big way. An impressive 5.2-7.3 advance halted a gradual four-
year slide for San Antonio’s sole News/Talker. In R&R’s ranking of
leaders for the format by share in the Top 50 markets, WOAI vaulted

from 23rd to 10th place nationwide.

Program Director Pat Rodgers at-
tributes the surge, at least in part, to a cut-
back in open-line programming and a
sharpening of the issue focus of the station’s
midday talk shows, which posted bigger
gains than either morning or afternoon
drive. And he’s convinced ‘““we shared audi-
ences among the shows better.”

“As a music station goes for hit
records, we went for series on
hit topics.”

Programming ‘“Hit Topics”’

In “Morning Magazine” (9-noon) Rod-
gers introduced weeklong series on con-
troversial topics, anchored by cohosts Mary
Denman and Carl Wigglesworth. “We'll
take an hour each day for five days and hit
at a topic from every angle you can im-
agine,” he explains.

“We did a five-part series on the death
penalty, and one on education — those
kinds of universally accepted topics that
will stimulate you whether you have a kid in
school or not. All you have to do is hear the
words dealth penalty and it begins to evoke
emotions. So, I guess as a music station
goes for hit records, we went for series on
hit topics.”

On The Move

WRC/Washington, which celebrated its 60th
anniversary August 1, adds the “Charlie Rose
Radio Show,” Saturdays 5-9am. Rose recently
hosted a syndicated television talk show . . . Rick
Herrick joins KABC/Los Angeles as Direct
Response Marketing Consultant . . . WGSO/New
Orleans hires George Jennings as News Direc-
tor, the same title he held at WFAA/Dallas until it
dropped News/Talk . . . Weekend talk host Steve
Agbaba takes over the weekday 1-3pm slot at
KVI/Seattle . . . Joe Connolly, newsman at
WASH/Washington, joins WTOP/Washington as
Assistant News Director . . . KNX/Los Angeles
tands KTTV-TV/Los Angeles newsman George
Reading as anchor/reporter.

The best series, according to Rodgers,
was one that compared five religions.
“That just blew the cork off everything. We
took five mainline religions and asked all
five of them the same questions in-
dependently on consecutive shows. Then we
let people ask questions — about the end of
the world, the very fundamental things they
all are preaching at or to. That turned out to
be the most successful five-parter we did
for the whole book. As a matter of fact, peo-
ple have been all over us to do another one.”

Open-line programming was mainly cut
from WOAI’s afternoon talk show, hosted
by Allan Dale from 1-4pm. Letting callers
dictate discussion topics creates “old saws
that keep getting hashed and rehash
Rodgers believes. “Primarily our thrust is
to have good, interesting guests and topics
people care about.

“There used to be two out of three hours
of the open-line. A year ago I changed to a
maximum of one hour. And usually that’s at
the end of the program so people have an
opportunity to respond to the two guests
that were on previously. It’s just a logical
extension of conversation. You've already
spent two hours stimulating them into a
direction that at least makes some sense.
And we can screen for those topics more ac-
curately.”

Reagan Exclusive

Rodgers thinks WOAI also got a boost
during the rating period from landing an ex-
clusive interview with President Reagan.
The interview, which received widespread
local publicity, took place as the President
was approaching San Antonio for a sched-
ule of events aimed mainly at Hispanic
voters. By radio-telephone from Air Force
One, Reagan spoke for 25 minutes with
Allan Dale.

| FOUR INTERVIEW 'SOURCES |

o Newsmaker Interviews — Begun this
spring by Arthur Levine, publisher of TV News
in Los Angeles, the service is offered to stations
in the top 100 markets for $30-60/month,
depending on ratings. Each month, stations
get a newsletter listing 36 authors, actors, and
other celebrities who have agreed to do radio
interviews. Available dates and times are
listed, along with contacts and updated
biographical data. June guests, for example,
included George Burns, Ralph Bellamy,
Dabney Coleman, Lorne Greene, Tom
Wopat, and Richard Simmons. For informa-
tion call (213) 859-9130.

ﬂC]I\l_S‘

¢ Mother Jones — Each month the maga-
zine sends 800 stations a free newsletter
describing its authors and interviewees who
are available for radio interviews. Stations call

The Great Guest Hunt

Whether you're at a News/Talk or a music station, finding timely, in- |
teresting guests for a news interview or talk show can be tough. Here are
four sources you may want to check out.

|

the magazine to get contact names and num-
bers. August topics, all based on current
Mother Jones articles, ranged from FBI pro-
bes of peace groups to the woman'’s music in-
dustry to sperm banks. For information call
Richard Reynolds, (415) 658-8881.

¢ Broadcast Interview Connection — BIC
links stations with associations and corpora-
tions that have a message to deliver. Groups
pay $650/year and are guaranteed ten inter-
views. Stations pay $50/year, and have total
access to BIC client spokespersons. Stations
get a weekly newsletter and set up interviews
by calling BIC’s toli free number. For informa-
tion call Hilary Bruce, (202) 628-2606.

e WGST/Atlanta — As part of the Mere-
dith Radio Syndication Service, the station
publishes the biweekly “Talk Show Newslet-
ter." Each edition lists ten recent WGST
guests who were especially interesting or ef-
fective, and who are available for additional ra-
dio interviews. Cost is $260/year. Contact Jill
Stanislowsky, (404) 231-0920.

During morning and afternoon drive, and
for an hour at noon, WOALI airs news blocks
assembled by News Director Peter Gard-
ner and his staff of eight. Rodgers says with
some pride, ‘‘This past year we won the AP
award for best news in Texas, radio or TV.
And that doesn’t hurt.”

Evenings are largely devoted to sports
talk and sporting events, undoubtedly con-
tributing to WOAI’s strong showing among
men. In fact, its male audience swelled by
more than two-thirds in the spring Arbitron.
‘Gains in the evening numbers matched the
solid progress of the midday shows, as San
Antonio Spurs basketball — for which
WOALI is the flagship station — gave way to
Texas Rangers baseball. The station also
carries the Dallas Cowboys, plus college
football and basketball.

Comedy & Computer Talk
Catching On

Rodgers is moving to shore up weekends,
which are dominated by sports events and
how-to shows. ‘“Jack Carney’s Comedy
Store’’ has just been added to Sunday after-
noons. Early signs indicate the show is
already developing a following. ‘I think it
provides the light touch most of us can’t
provide for ourselves on a regular basis.
And it gives us variety. It’s a whole dif-
ferent angle. It’s not old-fashioned radio
programming necessarily, although there
is some of that in it.”

The comedy show follows another
popular new addition to the Sunday lineup,
the “WOAI Computer Line,” heard at noon.
Rodgers explains, “We have a computer
consultant who goes on the air and answers
questions from people who have personal
computers or business computers. The
show has really taken off. First of all, it’s a

level.

61%-38%.

News/Talk Declines In Spring Book

A look at the ratings for 72 News, Talk and News/Talk stations in the
spring 1983 Arbitrons shows the format generally slipping. Fully 57 % of the
stations lost ground, compared to 39% posting gains and 4% remaining

This is the second off book in a row for News/Talk. Although fewer markets have winter
surveys, an analysis of 36 stations in the winter 1983 book found 563% losing, 42% gaining and
5% unchanged. The format's last strong book was fall 1982, when gainers outdistanced losers

in the most recent survey, stations showing gains of a point or more included: KABC/Los
Angeles (6.2-7.6); KCMO/Kansas City (5.6-8.6); KGO/San Francisco (7.2-8.6}; WARD/
Wilkes Barre-Scranton {3.3-6.7); WMVO/Mt. Vernon, OH (3.6-4.6); WOAI/San Antonlo
(5.2-7.3); WRC/Washington (3.1-4.5); and WXYZ/Detroit (4.4-5.5).

good advertising medium. Secondly, there
are a lot of people who either think they
should have a computer or are getting one.
We have found that show generating as
much talk and as much business as I've
ever seen a new show generate.”

Plans for the future include more com-
munity involvement, along the lines of
WOAI’s annual 37-hour Christmas
radiothon to raise money for toys for under-
privileged children. WOAI is also the of-
ficial station for ‘“Fiesta,” San Antonio’s
equivalent of Mardi Gras. “I think a radio
station like ours can be even more involved
in the community than we already are,”
says Rodgers. “I’ll always look for new and
creative ways to step out.”

“l don’t try to jolt my audience on
a regular basis just so | can play
radio.”

However, Rodgers doesn’t believe in sud-
den changes of direction. “We don’t make
drastic and radical changes. Evolutionary
is the best word I can use for how I try to
deal with a station that’s been as successful
in the market as it has for so many years. I
don’t try to jolt my audience on a regular
basis just so I can play radio.”

A/C Background Aids
N/T Programming

Before VP/GM John Barger brought him
in to program WOAI four years ago,
Rodgers was an afternoon A/C personality
at WSB/Atlanta. “I thought they were
crazy when they asked me to come down,”
he admits. ‘“But I found out there’s very lit-
tle difference between programming an ag-
gressive MOR station with personality and
programming one of these things. You're
still trying to be relevant, topical, to give
people what they want.

“I think the perspective I brought was
one of entertainment — presenting good
solid information in an entertaining way,
rather than trying to be educational radio.
This format can very easily turn into public
service and public information and become
so righteous that nobody wants to listen. It
just dries itself up. And I think these other
formats I’ve been associated with are very
sensitive to that. Also, when you’re used to
caring a great deal about a three-minute
record, you care even more about a
40-minute segment of time.”



TEAR UP THE OLD RULES FOR CAMPAIGN COVERAGE WITH. ..

- Unique political affected by the politics of
ﬁ 4 coverage captures the the '80’s. From Tent City to
€\ ¢ atmosphere, attitudes unemployment lines to toxic
¥ and feelings of the waste dumps.
<@ people as well as *Ten :60 weekly programs
the candidates. hosted by Richard Davies,
:60’s and :90's. Short-formatted February through
reports allow music stations to November.
integrate concise, conversational RKO TWO. Campaign America.
summaries of election happenings into *A hard news look at the
information programming. candidates and their
Key Stops On Key Nights. Separate platforms, Campaign
anchor teams for RKO ONE and RKO America selects a different
TWO broadcast live reports of key political issue each week
primaries, conventions and election and covers it from all
nights. angles — from abortion to
Insights On The Issues. Demo- nuclear disarmament to
graphic information to bridge the gap inflation.
between the language of the politicians *Ten :60 weekly programs
and the feelings of the people. hosted by Gil Gross,
RKO ONE. The People's Voice February through
*Produced on the road, November.
The People's Voice ® Dollars and Sense. With such
journeys to the places tremendous local sales opportunities it
where people have been  makes sense to elect Project '84.
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Be the front runner in your market and call RKO at (212) 575-6148 now!
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JEFF GELB

AOR WINNERS CIRCLE PART FOUR

WQFM: “Dinosaur’
Rules Milwaukee

One way to judge the effect of modern rock on AOR this spring is to
look at a market where it was widely used. In Milwaukee, WLPX was an
early and aggressive experimenter with modern rock, which made up a
majority of its playlist. When the spring Arbitron results were issued,
WLPX had scored significantly lower than previously, while competing
AOR WQFM had its best ratings in a year. WQFM was by far the more
conservative of the two stations, and its excellent ratings results would
indicate that middle America may not be ready for a flood of modern

rock on its AOR stations.

Masterminding the programming at
WQFM for the last year-and-a-half is Lee
Arnold, a 15-year broadcast industry
veteran with past PD credits at several sta-
tions, including WAAF/Worcester,
WQXM/Tampa, and WORJ/Orlando. His
track record at WQFM is excellent: three
wins in a row against former dominant
AOR WLPX.

Modern Vs. Dinosaur Rock

This book Arnold credited his format win
to several different elements, but emphasiz-
ed WLPX’s reliance on modern rock: “I
look at modern music as today’s disco, and
WLPX fell for it hook, line, and sinker. I
don’t think modern music is a format; it'sa
form of music. If you base a format around
it, you might as well do a heavy metal
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“l don't think modern music is a
format; it's a form of music.”

format, or a Southern rock format. None of
these are formats, they're just little pieces
of the AOR pie.

“If a real good piece of modern rock
came out, one that rose above the genre and
became mainstream, we played that.
That’s the way I feel about any music we
play; it has to rise above its little sub-
category and make it into a mainstream,
great song category. If there were 20
modern rock songs out like that right now,
I'd be playing them; if there were two, I'd
be playing two. Obviously, we played Men
At Work, Duran Duran, and A Flock Of Sea-
gulls. WLPX annihilated themselves by be-
ing ‘too hip’ to play Sammy Hagar, Bob
Seger, or Foreigner. We played the songs
that looked right to us as far as this market
was concerned, the songs that would do well
with the Joe Average who listens to AOR
radio.”

“The only way you win is to be
visible in the streets.”

He recalled, “We were described in the
newspaper by my competitors as ‘the dino-
saur.” Well, I'm happy to be one; after all,
dinosaurs lived for two million years, were
the most powerful animals that ever walked
the face of the earth, and were real peaceful
till you screwed with them.”

WQFM continued to play ‘‘dinosaur
rock” throughout the book. As Arnold ex-
plained, ‘‘People didn’t go to sleep one night
saying, ‘I love Led Zeppelin,” and wake up
preferring the Psychedelic Furs. We just
retested ‘Stairway To Heaven’ and ‘Free
Bird’ and they're still two of the highest-
testing records you can play on the radio.
You need to play them, but you don’t have
to play them all the time. Songs that had
gotten ‘toasty’ we just moved to slower
rotations.”’

Demystifying Research

Arnold left little to chance in determining
which songs were hot with his listeners. He
used the research systems of consultant
John Sebastian (WQFM has since also sign-
ed with Pollack Communications Inc. for
consultation services). Arnold admitted his
initial emotions were mixed over the use of
research: “In the time I spent in the record
industry promoting albums for RCA and
other labels, record research was the only
thing I hadn’t dealt with and had incredible
misunderstandings about. When I got here,
Andy Bloom, my Research Director (now
MD), showed me how the systems worked.
I realized then that research is just another
piece of valuable information. I’ve used
John’s research.system to test every record
in our oldies library. Current music has
always been added by gut, and checked
later with John’s methodologies to make
sure we made the right decisions.

“You’re a fool if you pass up the oppor-
tunity to use any informational tool to gain
knowledge of your market. If you take the
word research and substitute information,
which is to me synonymous, you can see
how vital it is. You don’t have to live by it,
but you should certainly use it as another
tool, because if you’re making value
judgments based on incomplete informa-
tion, you’re more than likely going to make
the wrong decisions.”

Takin’ It To The Streets
Arnold was aided in his decisions by Asst.
PD/Promotions Director John Duncan,
who has worked with Arnold at four radio

KZEL: Triple Demo Winner

Not many AORs can claim to be number one in their markets in three key
demos: teens, adults 18-34, and adults 25-49. KZEL/Eugene is an excep-
tion. The station garnered those enviable demo wins in the spring Arbitron
numbers, along with the best 12+ share in the station’s history: 17.3, one
of AOR radio's top three 12+ shares of this ratings period.

Selective New Music

PD Ken Martin, who has held that post for one-and-a-half of the three-plus years he's spent
with the station, discussed his winning programming philosophy: “A lot of it centered around the
available music, and our choices within the newer music spectrum. We're an Abrams station, so
there was that big push to try new music. Because we have been an
AOR for 13 years, the audience has been trained to accept and enjoy
new music. There was some audience backlash to the introduction of
modern rock, but they caught onto it real quickly.”

Martin is well aware that new music did not do as well on every
Abrams AOR. “You have to look at each market's makeup,” he noted.
“Our main competition is from an automated CHR station, KSND. We
don’t have an in-market AOR, which helped us broaden our sound safe-
ly. But we didn't just add anything they recommended. I've been in this
market for about ten years, and knowing the market so well, the con-
sultants understood when | said yes or no to the modern music cuts

they recommended we add.’ Ken Martin

According to Martin, modern music played a role in attracting some of KZEL's attractive
demos. "We dayparted heavily. And, in general, we're not as heavy as we were a year ago. A lot
of the modem bands are more melodic than their heavy metal predecessors. Lyrical, intelligent
bands like Duran Duran and Men At Work had a direct and positive effect on our 25+
listening.”

Oldies underwent a gleaning process during the spring book at KZEL. “We looked through
the oldies and replaced some songs with others,” Martin recalled. “We backed off on some of
the bands we'd been playing for ten years, bands like REO Speedwagon, Styx and Journey,
resting some of their cuts and reintroducing them months later. And we cut back on the number
of times an hour that we played oldies.”

Unique Air Personalities

Martin was quick to credit his air personalities with helping to give KZEL a unigue sound.
“‘Certainly our solid airstaff helped. The morning team, Dan Clark and Dave Kanner, have been
here for a year-and-a-half, building a bigger audience with each book. This book they even beat
the traditional MOR morning show, which had always been the winner. Dan and Dave have great
imaginations and are very high on involving the audience through simple audience participation
things. They really carry the audience through the entire day. Also helpful is the fact that the air-
staff is all from this area of the country.

“The jocks do at least two club night appearances weekly. And we're tied into concert
events. This book, we tied into the US Festival, giving out complete travel packages. We asked
people to write down every US festival artist and band they heard us play over a two-week
period. It sounded like (and was) a lot of work, but we had over 200 entries with over 700
songs.”

Martin discussed the station’s success and its further potential: “Naturally we're elated by
the book’s results, and especially happy about our gains 25+ . But now the game really begins:
holding onto what we've got. We feel our music mix is right, so we're concentrating on our
presentation of it — making it a fun radio station. We want our listeners to feel that if they go off

and listen to their tapes or whatever, they're going to miss something.” ‘

stations. “John’s input is invaluable,” Ar-
nold enthused. ‘“The major promotions we
put together this past book were our ‘star
flights.’ Once a week, we gave away trips to
glamor markets to see rock and roll. In the
middle of the winter, what could be better
than a free trip to L.A. or Florida to catch
Sammy Hagar or whoever? One of the win-
ners also was drawn later to receive a free
jeep.

“The main thing we do promotionally,
though, are personal appearances by the
jocks. In any given week, the fewest per-
sonal appearances they’ve ever made is 26.
The only way you win is to be visible in the
streets. The other stations in town are
basically invisible; they run some
newspaper or TV spots. Well, we run
newspaper and TV spots, too, so that
negates their entire promotional campaign.
The only thing that matters to your au-
dience is, ‘Are you real human beings? Can
I reach out and touch you? Are you
everywhere I go? Do I see you there too?’
The audience is just sitting there, waiting to
relate to you. All you have to do is to give
them a reason to relate. My guys were in
every club, bar, and high school. It's in-
valuable publicity for the station, plus it
makes them some money! I've got some
rich jocks who can’t leave this town!”

WQFM celebrates its 10th year of AOR in
September, and Arnold and Duncan are
already discussing ways to make it a
special time for the station and its listeners.

This aggressive promotional policy
helped push the station past its AOR com-
petitor in the ratings, but WQFM did not
best the 12+ figure of its CHR competition,
WKTI. Arnold was undaunted: 12+

“You're a fool if you pass up the
opportunity to use any informa-
tional tool to gain knowledge of
your market.”

numbers mean less and less all the time.
WKTI beat us 12+ by a two-tenths of a
share. But they didn’t beat us in our adults
18-34 target demo. That’s the only demo our
sales department is concerned about. We
were number one in the market in that
demo, along with several others. We own
those demos, and that’s an essential sales
tool.

“Anybody who plays rock and roll in
stereo is your competitor, including MTV. I
would never do a promotion in conjunction
with MTV. I'll buy spots on their station —
as many as they’ll sell to me! But I won’t
sell them spots on my station.”

Arnold reflected on WQFM’s competition
and future: “I have two direct competitors:
WKTI and WLPX. This book I concentrated
on taking out WLPX, and I feel I have put
them away. Now that they’ve changed for-
mats, I expect to see their numbers added
to our own in future books. That will give us
a nine or ten share. The CHR competitor
will at best get a six or seven, because they
have too much competition from the A/C’s
and soft rockers.”

If Arnold gets his ratings wish, it would be
the perfect way for him to help usher in
WQFM’s second decade of AOR.



3 The music is the super-
. star...presented in a style
* that's right for '84!
Now in its third rocking
% year and clearing on
stations like WAPP-FM New York,
KLOS-FM Los Angeles, WLLZ-FM
Detroit, WYSP-FM Philadelphia,
KRQR-FM San Francisco, KZEW-FM
Dallas.
@ Weekly one-hour recorded live rock
concerts.
@ Flexible format features one or two
groups to capture only the hits — the
music your listeners know and

RKO’S ON A TEAR WITH AN EXPANDED SCHEDULE FOR...

want to hear!

Timely bookings feature established
acts and breaking artists. Slated for
1984 . ..

Zebra, Culture Club, Dave
Edmunds, Duran Duran,
Berlin, Robert Palmer,
INXS.

Host Sandy Marshall brings radio
and TV experience to Captured Live!
© Market exclusivity. Each artist will be
an exclusive in the market before and
after broadcast.
® Captured Live! is produced by RKO
and Patrick Griffith Productions, Inc.
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RKO RADIO NETWORKS

Your market will come alive if you call RKO at (212) 764-6702 now!
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R&R puts it
all together
every week.

The industry’s most
trusted charts

Complete coverage
of all formats

R&R news:

always first with the facts

“Ihe Call That Gets It Al”

213-953-4330

Ask For Marcella

RADIO & RECORDS

S O e R K e e
EVOLUTION

Tom Michaels exits as PD of KMBQ/Shreveport
... Jack Lundy exits PD post at KSQY/Rapid City
for same at KKXL/Grand Forks; Gregg Olson is up-
ped to PD for KSQY . . . Dick Blackmon exits PD ti-
tle at WOWD/Tallahassee . . . Jeff Murphy is upped
to PD at WWCT/Peoria . . . Jeremy Whitworth exits
the PD post at KMOD/Tulsa as Charlie West returns
to that job from the PD job at WRXL/Richmond . . .
Randy Robbins exits the PD post at KWHL/Anchor-
age . .. 25+ AOR XHS/San Diego signs on with Bill
Hergenson as PD and Bruce Tucker from competing
KGB as MD ... Mark Seger exits PD post at
WZEW/Mobile for same as WHMD/Hammond,
which switches back to AOR programming . . . Jim
Conner is named PD at KRKN/Anchorage . . . John
Lee Grant resigns as WKTM/Charleston PD . ..
Richard Remsburg is upped to PD at WWTR/Ocean
City and Glenn Stewart is upped to MD ... Bob
Kranes joins WBCN/Boston as MD from the Opera-
tions Director job at WLIR/Long Island . . . Karin
Nakimura exits the MD post at KOME/San Jose and
is succeeded by Scott Elliott . . . The new MD at
WMYK/Norfolk is James Scott ... WRXL/Rich-
mond MD Tim Scott exits for KILO/Colorado Springs
. . . Bruce Bond exits MD post at WZZ0/Allentown
. . . Bob London exits WAQY /Springfield MD job for
airwork at WPLR/New Haven . . . Ben Smith is nam-
ed MD at WEZK/Scranton . . . Louise Wilkoff exits
Programming Coordinator post at WEBN/Cincinnati
for airwork at WFBQ/Indianapolis . . . Debbi Calton
joins WYSP/Philadelphia from WMET/Chicago as
Promotions Assistant . .. Bob Madden and Brian

R&R/Friday, August 26, 1983

Nelson from WKTR/Battle Creek join WIOT/Toledo
for mornings . . . Bob Coburn signs a long-term con-
tract to remain with KLOS/Los Angeles as an air
personality ... Chris Taylor moves from
WYNF/Tampa to KZEW/Dallas . . . Mike McDonald
joins WMET/Chicago for weekends . . . Linda Silk is
new to weekends at KLOL/Houston . . . KSJO/San
Jose re-signs with John Sebastian, as does
WQFM/Milwaukee WTUE/Dayton and
KWXL/Albuquerque sign with B/A/M/D.
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UPDATE

Happy eighth AOR anniversary to WCOZ/Boston,
which plans to celebrate with a listener party fea-
turing Southside Johnny as musical headliner . . .
When Iron Maiden came to Buffalo, WZIR held a
Miss Iron Maiden contest, whose winner was invited
to dance onstage during the band’s performance.
Unfortunately, during the show, the girl was par-
tially disrobed by one of the band members, and Miss
Iron Maiden is now suing her namesakes. WFBQ/
Indianapolis contented itself with giving away two
leather Iron Maiden jackets when the band came to
town . . . KMEL/San Francisco hosted a free con-
cert featuring Pablo Cruise, with listeners urged to
donate food or cash for the mayor’s task force for
the homeless . . . KINK/Portland set up a random
drawing promotion whose winner will receive a
“dream component system’’ valued at $4300
KGB/San Diego’s well-known Sky Show has been
rescheduled for September 17th, following a concert
featuring Def Leppard . . . KLOL/Houston co-spon-
sored a sand sculpting and beach bash with a sail-
board and cash as prizes.
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MOTORHEAD MANIA — When Motorhead played New York City, WAPP tied in with the band to give away a guitar played by
the band's Lemmy Kilminster. Pictured at the prize presentation (I-r) are the band’s Philthy Animal Taylor and Brian Robertson,
contest winner, band’s Kilminster, WAPP DJ Perry Stone and PolyGram: promotion rep Sue DeBennedette.

STYX CHECKS IN AT WMET — Tommy Shaw (left) of Styx
helped WMET/Chicago stage an annual charity horse show
near his farm. Following the show, WMET GM Bob Gould
(right) presented Shaw with a charity check raised from the
sale of station T-shirts.

As you already know if you've read R&R's recent l
AOR spring Arbitron scoreboard, it was a fairly satis- l
tying book for this format. That made my job as AOR |
Editor somewhat difficult, because there were so
many great success stories to choose from for
spotlight articles. If | didn't get to your station this time
around, rest assured that | was aware of how well you
performed, and that I'm hoping your turn in the AOR
spotlight is only a book away.

CONCERTS&CONVERSATIONS

PRESENTATIONS: Eddie Mon ey and Mitch Ryder by
KiSS/San Antonio for $1.99. ’

GUEST DJs: Elvis Costello on WBAB/Long Island
. . . Shooting Star on KLOL/Houston.

CONVERSATIONS: Asia, Talking Heads, Fixx, A
Flock Of Seagulls on Q107/Toronto . . . Men Without
Hats on WICB/Ithaca . . . Molly Hatchet, Coney Hatch,
Iron Maiden on WZIR/Buffalo . . . Heart, Journey, Ani-
mals on KPOl/Honolulu . . . Donnie Iris on WKTM/Char-
leston . . . Jackson Browne on WKDF/Nashville . . . Ani-
mals on KFMG/Albuquerque . . . Iron Maiden, Coney Hatch
on WDVE/Pittsburgh . . . Loverboy on WAQY/Springtieid
... Bob & Doug McKenzie on WLUP/Chicago . . . Styx
on WMET/Chicago . . . Def Leppard on KAWY/Casper
.. . Mitch Ryder on WFBQ/Indianapolis . . . Translator
on KVRE/Santa Rosa.

CONVERSATIONS: Mitch Ryder on KFMQiLincoin

. . . Dio on KGB/San Diego . . . Loverboy on WLLZ/Detroit

. Nell Young on KQAK/San Francisco . . . Joe Walsh,
iron Maiden on WZIR/Buffalo . . . Styx on WMET/Chicago

. Joe King Carrasco, Wildlife on KQDS/Duluth . ..
Quiet Riot on WMAD/Madison . . . Joe Walsh, Iron Maiden
on WFBQ/Indianapolis . . . Supertramp, lan Hunter on
WDHA/North Jersey . . . Asia, Supertramp on WTPA/Har-
risburg . . . Donnie Iris on WKTM/Charleston . . . Cure on
KNAC/Long Beach . . . Asia on WBCN/Boston . . .
Animals, Michael Stanley Band on WLVQ/Columbus
Uriah Heep, Def Leppard on KZEL/Eugene . . . Joe Walsh,
Quiset Riot on WLPX/Milwaukee.



YOU'VE GOT AN OPEN LINE TO THE STARS ON...

Let your listeners talk to appeal. Hour format will feature two
the stars on a weekly, live guests per week such as:
one-hour call-in program Stevie Nicks, Rod Stewart,
featuring the biggest names Jackson Browne, The Fixx,
| _ in rock music and the Men At Work, Styx, U-2,
entertainment world! Chevy Chase, Eddie
Live satellite broadcasts via RKO's Murphy, Father Guido
own Satcom digital system insures Sarducci, George Lucas,
spontaneity and assures national par- Stephen Spielberg
ticipation with a locat sound thanks to ... who will chat with listeners, play
special 800 lines. some of their tunes and have some fun!
From the Record Plant. .. the site Host Jim Ladd puts all the elements
that sets the recording standard in the  of this unique, innovative hour of radio
industry for artists all over the world. programming together.
Fusion entertainment with strong Produced by RKO and Patrick
demographic and psychographic Griffith Productions, Inc.

RKO RADIO NETWORKS

Rock your phone lines and call RKO at (212) 764-6702 now!
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Picture Page |

SEGER SOIREE — The Phoenix AOR community gathered to greet Bob Seger following his J
' area concert appearance. Pictured (I-r) are KSTM PD Jeff Parets, KUPD PD Ern Gladden,
BATHING BEAUTY — Here's reason #17 why  PARTY ANIMALS — When Journey played Dal- Capitol’s Bob Osborn, KUPD Asst. PD Val Mcintosh, Seger, KDKB MD J. David Holmes, and ’
summer is fun in Santa Barbara — KTMS cospon-  |as, the band held its own backstage party after Capitol’s Dave Rothstein (seated).
sored a beauty contest with Miller Beer. Pictured the show. Pictured (I-r) enjoying themselves are '
are the Miss Miller winner with KTMS News Direc-  the band’s Neal Schon, KZEW'’s Michael Mor- —_— - =
tor John Palmentari. oney, and PD Andy Lockridge.

AEROSMITH ON TOUR — Before playing a recent-Southern
Colorado concert, Aerosmith's Tom Hamilton (left) and Jim-
my Crespo (right) stopped by the KILO offices for an on-air
chat with Kris Koenig (center).

DIO ROCKS THE ROCKER — Ronnie James Dio (left) of
WB'’s Dlo visited the KRQR/San Francisco studios prior to - ’
his local appearance, to discuss his solo LP and future plans. %
Pictured with Dio Is KRQR Asst. PD Jon Russell (right).

IRON MAIDEN GIVES KZOK A PIECE OF ITS MIND — While on tour In the area,
Iron Maiden’s members pald a visit to KZOK/Seattle. Pictured (I-r) are KZOK PD
Jim Robinson, Capitol's Stan Foreman, band’s Bruce Dickinson, KZOK air per-
sonality Connie Cole.

ASIA MEETS AMERICA — Members of the WPYX/Albany
airstaff were onhand to greet Asia before their recent local
concert date. Pictured (I-r) are WPYX PD Tim Smith, Asia’s ,

Carl Palmer, WPYX jocks Ernle James and Andy Turco, SUMMER FUN — Pictured sporting appropriate attire for a
band’s Geoff Downes and John Wetton, WB rep Debbie Di- bathing suit competition sponsored by WWTR/Ocean City
Tullio, WPYX MD Bob Welch. are two contestants and WWTR MD Glenn Stewart (center).
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ROCKIN’ WITH ROXY — WXRT sponsored Roxy Music’s Chicago concert, so
the band returned the favor with an on-air conversation. Pictured (I-r) are WXRT
MD John Mrvos, band’s Bryan Ferry, and WB rep Richard Wolod.

i
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£ =) ZZ TOP’S WITH WKLS — WKLS/Atlanta was the host statlon for a recent Rock-
NONA'S FANS — RCA’s Nona Hendryx headlined a recent concert in Los Angeles. Afterwards, she was introduced to  line broadcast interview with ZZ Top. Pictured after the show (I-r) are WB's Dave
media guests. Pictued (--r) are RCA A&R rep Paul Atkinson, RCA promo rep J.F. Naumann, Hendryx, visiting PD Nat Lamp  Danheisser, band’s Dusty Hill, Frank Beard, and Billy Gibbons, Rockline pro-
from KFMX/Lubbock. ducer Cindy Tollin, and WKLS PD Alan Sneed.



MOVE YOUR STATION TO CENTER STAGE WITH...

» For the first time, a consistent touring season.

live concert series dedicated to Live, in stereo, via satellite from
contemporary radio stations that premiere concert locations including
features the biggest names on the Universal Amphitheater in Los
the CHR playlist ... including Air Angeles.

Supply and The Little River Band ® Produced by RKO and Patrick

in '83! Griffith Productions, Inc.

@ Ten 90-minute concerts scheduled @ Clearing now for Air Supply on

in "84 will conform to the heavily- September 4 and The Little River Band
promoted April through November in October.
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RKO RADIO NETWORKS

Bring high-energy live hit music to your market and call (212) 764-6702 now!
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On The Records

The Kenny Rogers

Condition Report

Kenny Rogers joins the growing legion of artists receiving the Barry
Gibb treatment with ‘“Islands In The Stream.” It’s interesting to note
that aside from writing songs for myriad Australian acts, the first
American artists Barry wrote for were Wayne Newton and child actor
Jimmy Boyd, who had an early ’50s hit with “I Saw Mommy Kissing

Santa Claus.”

Anyway, Kenny’s latest hit teams him
with Dolly Parton, who joins the growing
legion of Rogers duet partners (Sheena
Easton, Kim Carnes, Dottie West, etc.), and
will no doubt further establish him as an
American institution. But lest you think
Kenny’s completely cleancut (apart from
the beard), his first hit, “Just Dropped In
(To See What Condition My Condition Was
In),” which he sang with the First Edition
in 1968, was a raging psychedelic rocker
that makes ‘‘White Rabbit’’ seem tame.

Susanne Jerome Taylor is the lead singer
of the Breaks now, but earlier she recorded
(minus the Taylor) an LP for Mercury,
which was something less than a blockbust-
er. But that’s the breaks.

Executive

Tableturns, Part IV

i
3

SIMON DUPREE &

Derek Shulman today and as Simon Du-
pree (front center).

Mentioning RCA’s A&R VP Paul Atkin-
son, who earlier played guitar for the Zom-
bies, reminded me of another A&R exec
with a notable British rock performing past.
PolyGram's Derek Shulman, who's done
AOR promotion for the company as well as
A&R, previously led the UK progressive
band Gentle Glant through several '70s
albums. But before that, Derek was known
as Simon Dupree, leader of Simon
Dupree & the Big Sound, a pop group
known for a cover of the Five Americans’
“l See The Light” and a fate 1967 UK hit
called “Kites' which was chiefly
remembered for a midsong passage of
Japanese spoken by a lady named, if
memory serves, Jacqui Chan. After
several follow-ups failed, Simon Dupree &
Co. disguised themselves as the Moles
and recorded a psychedelic classic, “We
Are The Moles.” It was an underground
sensation.

Springfield’s Cartunes
Before becoming a soap opera star in
“General Hospital,” Rick Springfield
almost made it in a semi-related field . . .
cartoons. There’s an Australian album of 16
songs he wrote for an American cartoon

from the caricature reproduced here from
the LP cover, Rick was set for a starring
role.

More burning questions answered:
What's Taco’s last name? Ockerse, which is
probably why he goes exclusively by Taco.
He’s Dutch but now lives in Germany.

While looking over the A/C chart, I notic-
ed no less than five crossovers from the
Country field — and two of them are by Lee
Greenwood.

Rifling Rod’s Back Pages
Rod Stewart had quite an elaborate
career before joining up with the Faces in
1969 and attaining solo stardom. There were
three solo singles, a stay with the famed
Jeff Beck Group, stints with three other les-

3-D House Of Records?

3-D is everywhere these days — in the movies, on TV with SCTV'’s Dr.
Tongue and Bruno and their immortal films “3-D House Of Pancakes” and
“Tip O'Neill's 3-D House Of Representatives” — even NASA has some great
3-D footage of the surface of Mars in its educational films. So it was inevitabie
that 3-D would come to records, and now, over 15 years after the Rolling
Stones plastered a 3-D cover on their “Satanic Majesties” LP, there's a 3-D record you can play.
The group Yello's British label, Stiff (they're on Elektra here), has concocted a picture disc of
sorts and enclosed the traditional red and green 3-D glasses. When you look at the single (titied
“I Love You"), a somewhat fuzzy variation on a scene from “King Kong" materializes before your
multicolored eyes. It's no "Jaws 3-D," although the plot may be almost as substantial, but it's a
pretty good gimmick. Check with E/A for your own transcendent 3-D experience.

2
£
g
-
~

ser-known groups, and even a reputed ses-
sion job as the harmonica player on Millie
Small’s “My Boy Lollipop.”” The past
association highlighted in the rather murky
photo here is the Shotgun Express, a trio
which released two singles in 1966 (one in
America) and brandished rifles as a clever
publicity gimmick.

Rod Stewart takes his shot

Speaking of Sheena Easton, as I was in
the second paragraph, her ‘Telefone,”
along with Quiet Riot’s “Cum On Feel The
Noize,” could start a trend that sets good
spelling back ten years.

Ian Hunter gained fame as lead singer for
Mott The Hoople, a group he joined in the
late ’60s after a brief apprenticeship as a

AR 5 Years Ago Today

® RUSS KNIGHT NAMED PD AT WHK/CLEVELAND
® JEFF RYDER NEW PD AT WOKY/MILWAUKEE
| ®PARIS ELEY BECOMES CBS VP/PROMOTION, BLACK MUSIC

MARKETING
(Motown) (4th week)
(RSO)

(3rd week)

Russ Knight (7th week)

‘. © NUMBER ONE FIVE YEARS AGO: "Three Times A Lady” — Commodores
' ® NUMBER ONE A/C: "Hopelessly Devoted To You” — Olivia Newton-John
® NUMBER ONE COUNTRY: “Talking In Your Sleep” — Crystal Gayle (UA)

® NUMBER ONE LP: “Some Girls" — Rolling Stones (Rolling Stones/Atco)

backing musician for a '50s revival act call-
ed At Last The 1958 Rock & Roll Show, star-
ring one Freddie “Fingers” Lee, a Jerry
Lee Lewis enthusiast with a glass eye he
would occasionally remove in the heat of
performing passion. In Mott The Hoople,
Hunter replaced Stan Tippins, who sang
with most of the members (including Bad
Company’s Mick Ralphs) when they were
called the Doc Thomas Group (who cut one
album in Italy). Tippins then became
Mott’s road manager, and later served in a
similar capacity for the Pretenders.

A “Country Gold" special on “Solid Goid"
the week of August 26 stars Lacy J. Dal
ton, the Charlie Daniels Band, Johnny
Lee, Ronnle Miisap, Jerry Reed, Charlle
Rich, John Schnelder, Sylvia, Conway
Twitty, and Dottle West . . . Jeffrey Os-
borne is on “American Bandstand” Aug-

ust 27 . “Rock 'N' Roll Tonite" stars
Spencer Davis, Devo's Bob Mothers-
baugh, Qulet Riot, and Joe Waish the
weekend of August 27 . . . Quarterflash
in concert goes out over MTV August 27,
... Men At Work's Colin Hay and Greg
Ham are MTV guest VJs August 31,




BREAK AWAY FROM YOUR WEEKEND MUSIC COMPETITION WITH...

.‘_ @ A dramatic four-hour ® Host John Leader. Weekly spotlight
¢ weekly countdown of the performers and Leader’s personal
Top 40 CHR hits off the music insights have made Countdown
r' back page of Radio & America a proven top market audience
g Records. success.
® On 300 top radio stations. WBBM- @ Special Editions Too. Including
FM Chicago, WROR-FM Boston, Summertime and the year end Best
WABX-FM Detroit, KKBQ-FM Houston 83 of ‘83 programs.
and WBZZ-FM Pittsburgh are among  ® Custom-Tailored. Leader lead-ins
the 300 affiliates signed on in just one featuring your station’s call letters.
year! ® Produced by RKO and is inc.

RKO RADIO NETWOI-}’KS

Be the countdown leader in your market and call RKO at (212) 764-6702 now!
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BRAD MESSER

Decent Treatment Coming Tomorrow?

Now that the initial fireworks have died down, many of us wonder whether the Craft vs. Metromedia case will have
any specific beneficial impact on television employer-employee relationships, and I find myself reluctantly on the side of the
pessimists who believe that the small minority of employers hell-bent on ignoring agreements will (now that they know
precisely what can and cannot get them hauled into court) simply become better smooth-talkers, and life will go on un-
changed.

The hopelessly cynical among us may suspect the only thing Craft reversed was her chance of ever ever ever getting
another job, for reasons no potential employer would now be foolish enough to admit. On the flip side, those whose opinions
are all sunshine and rainbows might lean toward the theory that now, finally, television will do away with this foolishness
about good looks and get down to serious journalism. Will anything change?

Well, has anything really changed in Life In Radio in your memory? Consider just one little admittedly-negative
aspect. We employees soon learn that, at a few stations, a certain amount of being lied to and mistreated is to be expected
(“Never put more than 40 hours on your time card! "), while owners and managers are understandably equally wary because
Cheat Street certainly runs both directions. Midnight Radio Supply is the source of uncountable thousands of purloined
cassette machines and portable radios, and at some stations even new typewriters have a life expectancy of until dark. No
big surprise, merely the seamier facts of life. Happened in 1940, happens now.

I'm reminded of the sign above the bartender that promises ‘‘Free Beer Tomorrow!"

Go in tomorrow, the sign says the same thing.

#‘
Indian Reservations Older Than USA

MONDAY, AUGUST 29 — The first American Indian reservation was established on 1600 acres in New Jersey
in 1758, under English law, about two decades before the United Colonies went to war to become the United States.

Liquor protester Carrie Nation stormed into former boxing champion John L. Sullivan’s New York City saloon in
1901 and attacked the bar and tables with an axe.

The zipper was patented 90 years ago today. The last live concert by the Beatles was seventeen years ago in San Fran-
cisco in 1966.

The performer who surpassed his Jackson 5 career by going solo, Michael Jackson, is 23. Actor Elliot Gould is 45.
The late Ingrid Bergman, the dramatic leading actress who first starred in ““Casablanca” in 1943, would have been 68
today.

Suicide By Lethal Snake
TUESDAY, AUGUST 30 — She was famous, rich and maybe even beautiful, but when everything started going
wrong, the Queen of Egypt decided to commit suicide. Cleopatra did it on this date in the year 30 BC by letting a poisonous
snake bite her.
As a precaution against accidental thermonuclear war, the direct Hotline telephone between the White House and
Soviet headquarters in Moscow went live 20 years ago today.
Tug McGraw, who first pitched his way into big league baseball 14 years ago, is 39. One-time Olympic skiing champion
Jean-Claude Killy is 40. Also hitting 40 today, the original San Francisco hippie underground cartoonist Robert Crumb,

whose best known character communicated only the phrase ‘‘keep on truckin’.

Look Out NY, Here Comes Texas

WEDNESDAY, AUGUST 31 — Nineteen years ago today, demographers announced that California had
surpassed New York to/become #1 in population. Dr. Campbell Gibson of the US Census Bureau says *“‘there’s a fairly
good chance that by 1990 Texas will pass New York.”

The first professional football game was played in Latrobe, PA 88 years ago today in 1895. A Packard automobile com-
pleted a coast-to-coast trip 80 years ago today, in the then very impressive time of 52 days. Walt Disney's classic animated
movie “Bambi’ is 41: it premiered on this date in 1942.

Concert violinist Itzhak Perlman is 38. Tough-guy actor James Coburn, whose first big movie role was in *“The Great
Escape” 20 years ago, is 55. Club and TV comedian Buddy Hackett is 57.

Little Jack Horner Ate What?

THURSDAY, SEPTEMBER 1 — Ever give a second thought to the eating habits of Jack Horner? The poem
says “‘Little Jack Horner sat in a corner eating his pigeon pie.” Yechh! But that refers to passenger pigeons, which used to
be so plentiful that flocks of literally millions flew here. American settlers and pioneers ate 'em about as frequently as we eat
hamburgers and fried chicken. They ate so many that, on this date in 1914, the species was declared extinct.

Teflon, the brand name for tetrafluoroethylene fiber, went into production at DuPont 30 years ago in 1953.

Eldest Bee Gees brother Barry Gibb is 37. Comedienne Lily Tomlin is 47. Country artist Conway Twitty hits50
today, and actress Yvonne DeCarlo is 59.

U.S. Communists Counted By Head Red

FRIDAY, SEPTEMBER 2 — The Communist Party of America was formed in 1919. Dr. James Jackson,
Secretary of the Central Committee of the Community Party of the USA, says currently “‘there are the card-carrying mem-
bers as it were, and the ‘state of mind’ members. We count the card-carrying members (as) upwards of 25,000.” He says the
Communist newspaper the Daily World has a citculation approaching 50,000.

America makes a big hoopla on the 4th of July about declaring independence, but we pretty much ignore getting in-
dependence. Tomorrow is the bicentennial of that, the 200th anniversary of the official end of the American Revolutionary
War in 1783.

Jimmy Connors, who first won at Wimbledon nine years ago, is 31 today. The writer who founded the Fund For
Animals, Cleveland Amory, is 66.

Tomorrow (9-3) Valerie Perrine will be 40 and Beach Boy Al Jardine will be 41. Sunday (9-4) broadcaster Paul
Harvey will be 65.
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ARE YOU MISSING OUT ON THE PROFITS OF

PLASTIC CARD PROMOTIONS?

PHONE THE PROFESSIONALS

2B SYSTEM CORPORATION

sYSet¥ BROADCAST PROMOTIONS DIVISION  313/588-7400

«f PREDICT" I'LL TAKE THE FIFTH AMENDMENT — With a puzzled look on
his face, Sparks group member Ron Masl (I) decides how he should answer
WCIL-FM/Carbondale PD Tony Waitekus (r) during a recent pre-concert inter-
view. In the background is brother Russell Mael who's busy examining his just-
shined shoes.

CQ SUNDODGER HANDS OUT THE PRIZES — Listeners to CQ102/Geneva,
NY will be getting lots of prizes like concert tickets, six packs of Mountain Dew,
and chances to win a swimming pool this summer from the “CQ Sundodger.”
All listeners have to do is display a CQ102 bumpersticker on their car.

A JOURNEY TO CHICAGO — After Journey rocked the Rosemont Horizon,
some of the folks from WLS/Chicago made a trip backstage for some helios.
Pictured (I-r) are Columbia promo rep Dave Remedi, WLS Promotion Director
Karyn Esken, Journey's Ross Valory, WLS VP/GM John Gehron and son Andy,
Journey's Neil Schon and Steve Smith, and WLS personality Brant Miller.

MITCH RYDER MEETS MR. ROCK & ROLL — Out and about promoting his
Riva/PolyGram album “"Never Kick A Sleeping Dog,” Mitch Ryder (I} stopped
in to visit on-air with KEARTH/Los Angeles midday personality “Mr. Rock &
Roll* Brian Beirne.



PUT THE HEAT ON IN YOUR MARKET WITH...

® Weekly one-hour profiles
' featuring the hottest charting
. & contemporary artists.
® In its fourth dynamite
4  year, it's a hot item on over
300 stations including WNBC New
York, WFYR-FM Chicago, K101-FM
San Francisco, WNIC-FM Detroit,
WZGC-FM Atlanta, KPLZ-FM Seattle,
WBSB-FM Baltimore.
@ Host Dave Roberts blends 80%
music and 20% exclusive interviews

into a new show every week.
» 1983’s hot artists included. ..
Hall & Oates, Elton John,
Toto, The Little River Band,
Greg Kihn Band, Journey,
Culture Club, Ouarterflash Styx.
@ Flexible scheduling lets you use this
proven audience builder for premium
local sale.
@ Customized promos for strong local
identification.
Produced by RKO and is inc.

RKO RADIO NETWORKS

Cool off your competition and call RKO at (212) 764-6702 now!
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Action In The Summer

Can you believe that the summer is almost over, the NFL is back
full strength, the NBA is already taking a close look at its rookies, and
broadcasters are already looking past the summer book bracing for the
fall ’83 showdown? Time sure does fly. A number of things have taken
place since our last Action column, so I'll do my best to bring you up to

date.

Programming & People
Moves

There have been some programming
changes around the country. Let’s start
with the former Program Director of Roan-
oke’s WTOY, Francisca Stewart. Francisca
is the new Music Director at KJLH/Les
Angeles, and I know she’ll do a bang-up job
because she’s a go-getter. The new MD at
WTOY is Riley Wynn, who has done air-
shifts on Black radio stations in the South
and Midwest. Riley officially took over the
music chores last week.

WJPC/Chicago announced the appoint-
ment of Dee Handley as Music Director.
Dee had been working with Pervis Spann’s
WXOL, also located in Chicago.

WWDM/Sumpter, SC has a new Music
Director as of last week, Kevin Fleming.
Janice Baycote, who was acting as Music
Director after the exit of PD Barbara Tay-
lor, has resigned to pursue other interests.
We all wish Janice the best.

As reported in R&R August 12, Vince
Sanders, newly-named VP/GM of WWRL/
New York, appointed Don Early Allen Pro-
gram Director. Vince mentioned to me that
WWRL will be picking up the pace of its
sound in coming weeks. A number of shift
changes have taken place at the station:
Allen will be doing the 6-10am shift, Jerry
Bledsoe has been moved to middays, Dar-
cell will now be doing the 2-6pm show, and
Bobby Jay handles 6-10pm. At 10pm the sta-
tion goes to Gospel programming, and at
midnight Bob Law’s ‘“Night Talk” takes
over. Both Vince and Don told me that
WWRL will be doing what they call “In-
spirational Programming,” with music
along the general lines of the Clark Sisters.
Street rumors insist that the Big RL will re-
turn to its “roots’ and rebuild its once suc-

cessful R&B format. We’ll all just have to
wait and see.

WPDQ/Jacksonville has awarded a sub-
stantial in-house promotion. Shirley
Thrasher was upped from Account Ex-
ecutive to Sales Manager. Congratulations!
One other piece of news out of the Jackson-
ville market that pleased WPDQ manage-
ment: Program Director Marc Little in-
formed me that WPDQ’s morning personal-
ity Larry Browdy was voted the #1 radio air
personality in the city by CBS affiliate
WJXT’s “PM Magazine Show.”

Neil MclIntyre has joined the staff of
WKTU-FM/New York as Asst. PD, working
with PD Carlos DeJesus. Mclntyre most re-
cently has been a radio consultant, and also
worked at MCA Records in national promo-
tion. Carlos also named Frankie Blue to the
new position of Music Research Director.
Blue most recently worked as assistant to
the MD at WKTU and came to the station as
an intern in the music department.

Another name in our news this week is
my predecessor here at R&R, Bill Speed.
I’'m happy to inform you that Bill will be
producing and writing a new video program
for BET (Black Entertainment Television).
The name of the show is ‘“Video Soul,” and
it will be hosted by WKYS/Washington PD
Donnie Simpson. I certainly wish Bill and
Donnie the best of luck with this endeavor.

Kathy Rentie, most recently with Arista
Records’ West Coast office, called to inform
me she is now working in the broadcasting
side of the industry. Ms. Rentie has been ap-
pointed to the position of Sales Assistant at
KDAY/Los Angeles.

Promotions & Events
On August 12, Curtis Shaw, General
Manager of WIMO/Cleveland, was honored

at a testimonial dinner/dance held at Cleve-
land’s Beachwood Marriott Inn. The event

MAJIC 102FM HOLDS FAMILY REUNION — KMJQ/Houston hosted a July 4th Family Reunion
at Emancipation Park. It was reported that at the peak of the afternoon, approximately 45,000
Houstonians were present for this daylong event. The radio station supplied food, drinks, and
barbecue (until it ran out) for this gigantic group. Pictured at left are local children enjoying
themselves, while the photo on the right shows an unidentified KMJQ jock speaking to the

crowd.
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FINIS SAYS THANKS TO KDAY — Motown's Finis Henderson stopped by KDAY/Los Angeles
before Ieaving town on his national promotional tour. Pictured (-r) are Motown's Jesus Garber,
Henderson, and Jack Patterson, KDAY's Program Director.

celebrated Curtis’s
20th anniversary in
the broadcasting in-
dustry. Curtis is a
native of Cleveland
and has spent his en-
tire career in his b
hometown. He start- ¥

ed his career in 1963 -

at WABQ/Cleveland

as a parttime news

reporter. From there Curtis Shaw

he worked his way up the ladder from air
personality to GM.

The keynote speaker for the event was Ed
Wright of GEI Communications. Other
speakers at the event were Bill Summers,
consultant/GM at WLOU/Louisville, and
Harrison Dillard, Business Manager of the
Cleveland Board of Education. All proceeds
from the event went toward the Curtis Shaw
Scholarship fund to promote meaningful
participation of minorities in the com-
munications industry. Congratulations,
Curtis, and many more years of continued
success.

WPDQ/Jacksonville recently sponsored
a Bid Whist Tournament. Bid Whist is a
card game, perhaps best explained as the
black community’s version of bridge. Ap-
proximately 2500 people participated in the
team competition. The tournament started
at 8am and ended at 10 that night, and all
games were played under tents that had
been set up to protect the participants from
the elements. Each member of the winning
team received a 26-inch color television.

WDAO/Dayton PD Lankford Stephens
recently celebrated another birthday.
Belated Happy Birthday to Lankford.

BURIED ALIVE — In conjunction with WEA,
WZAK/Cleveland sponsored a promotion bas-
ed on the “Heritage Of Black Music.” The
fucky winner received a round trip for two to
any destination reached by USAir. Since PD
Lynn Tolliver was buried up to his neck in en-
tries, the task of picking the winner was left up
to Office Manager Duane Dobies.

KDAY/Los Angeles management an-
nounced its second annual ‘“Saturday In
The Park’’ event, scheduled for September
10 this year. In association with the Los
Angeles County Department of Parks & Re-
creation, the event will take place at Vic-
toria Regional Park in Carson. The festival
will feature carnival games, kiddy rides,
food bazaar, flea market, art fair, celebrity
softball, and marathon entertainment in-
cluding performances by RCA artist
Michael Wycoff and friends. KDAY man-
agement expects a large turnout again this
year.

A unique idea continues on Houston’s
KRLY “Love 94FM.” The highly successful
Love 94 Job Line, sponsored by Rice Food
Markets, is really doing the job for a num-
ber of individuals in the Houston area. The
Job Line is promoted throughout the day
and listeners can get the latest job listings
24 hours a day by calling a special phone
number. James Thomas, a KRLY repre-
sentative, has contacted private businesses,
government agencies, and educational in-
stitutions for the past three months, and
notes that the Job Line has grown tremend-
ously during that time. He had this to say,
“One of the advantages we have is the abili-
ty to link prospective employees with em-
ployers who have very specialized job open-
ings. Most employers in the area agree that
the Love 94 Job Line has helped fill the void
in their recruiting needs. We’ve felt that we
needed a new dimension to our public serv-
ice work, and matching the right employee
with the right job was the correct thing for
us to undertake . . . it really works!”’

Watts Happening On Court

In Baltimore, WXYV (V103) drew a
crowd of 4000 to the city’s Civic Center for a
basketball event called the Charm City
Classic, which featured Philadelphia 76er
Julius Erving. The game was held to benefit
Project Survival and the Urban Services
Program. The teams were made up of
seven NBA players and several former lo-
cal Baltimore high school and college stars
... most of whom are graduates of the
city’s playgrounds and Project Survival.

Local Baltimore newspaper columnist
Doug Clarke had a great time at the game. I
can tell because of the excitement in the ar-
ticle he wrote about the event. Here’s what
he wrote about V103 PD Tim Watts, who
distinguished himself on the court: “Watts
was the seventh man on Erving’s squad.
He’s got a bum leg and, well, he was the on-
ly ringer on the team. The Walter Mitty in
us apppauded him.” A highlight of the
game must have been the following plays:
“Late in the game, the Doc fed Watts a pass
underneath the basket — just like he was
feeding Bobby Jones — and Watts rolled it
in. Trotting back upcourt, the Doc slapped
palms with Watts. In the final minute,
Watts got an assist when he fed Erving on a
fast break. That was good for another high-
five too. When the announcer said, ‘Basket
by Errrr-viiing . . . from Waaaaaa-tts,” a
bunch of us roared and didn’t feel at all silly
doing it.” Sounds as if everyone had a good
time at this promotion!

If any of you have photos of promotions
and other events that you would like to see
in R&R, just send them our way and we’ll
do our best to get them into the paper. Until
next week!



REWRITING WEEKEND RATINGS IN 150 MARKETS. ..

America’s only live national
request oldies program that
features the opulent oldies
of the '50’s, '60's, and ’70’s.

' Five hours, every Saturday
night (7:00PM - Midnight EST) oldies
maven Dick Bartley opens up the 800
lines for special requests from listeners
coast-to-coast.

In just its second year ...
*Enthusiastic acceptance
by over 150 stations.
*Unprecedented audience
growth. In the Top 50 mar-
kets a 22% average in-
crease from Spring '82 to
Spring '83 Arbitron figures'
including, WFYR-FM
Chicago, WWSW-FM
Pittsburgh, WOMC-FM
Detroit, WVCG-FM Miami,
KPLZ-FM Seattle!

Unabashed kudos...

**We've been on the show

now for six weeks and each
week the response gets
better ... and it was phe-
nomenal to begin with.”

R. David Graupner,
WMLO-FM Sarasota, Fla.

Glowing press accounts. ..

*“It is a regular track meet
of a radio show, but one of
the reasons Solid Gold
Saturday Night is usually
the top weekend radio
show in Chicago and one
of the hotter shows on the
growing Network scene is
the sheer, breathless,
early '60's pace of it all”
Chicago Tribune, June "83.

» Plus Solid Gold special editions...

*100 All-Time Favorite
Oldies.

*20-hour Solid Gold
Scrapbook.

» Produced by RKO and DB Productions.

RKO RADIO NETWORKS

Strike it rich in your market and call RKO at (212) 764-6702 now!

TSource: Arbitron, Spring '83 sufvey, ADI, AQH, Adults 25-54, Sat 7PM - 12MID.
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POLYGRAM SETS HAYWOOD SCHOLARSHIP FUND — PolyGram officials recently announced an ex-
panded program to employ minority youth in a summer intern program. They also announced at that time
they would be donating $5000 to establish a Bill Ha ywood Scholarship fund. Haywood was Senior Vice
President, Black Music Division for the company prlor to his untimely death. Pictured at the press con-
ference are (I-r): PolyGram's Ken Reynolds, Michael Kidd, Executive VP Jack Kiernan, National Youth
Movement President Rev. Al Sharpton, PolyGram's Cliff Emmerich and Jerome Gasper, and George
Ware, Executive Director of the BMA.

WXYV WELCOMES JOSE — On a recent visit to
Baltimore, celebrity hairstylist Jose Eber (left) was
interviewed on V-103 by the station’s Public Af-
fairs Director and newsperson Jean Ross. Jose
talked about his latest book, “Shake Your Head
Darling."”

Lo

THE DOCTOR CONSULTS BOHANNON
Compleat Records artist Bohannon (right) chats
with WAOK/Atlanta’s Dr. Feelgood while on a visit
to the station.

WWIL ENCOUNTERS COSBYS’ CAUSE — Pic-
tured after a Jesse Jackson voter registration rally
held in Wilmington, NC is Camille Cosby (Bill’s
wife) and WWIL's MD Tony Gore. The Cosbys are
strongly involved in the betterment of the poiitical
process for minorities across the country.

OHIO HI FROM JACKSON — A&M recording art-
ist Janet Jackson was in Cleveland recently on a
promotional tour, and stopped by WZAK. Pictured
(I-r) are WZAK-FM PD Lynn Tolliver, Jackson, and
weekend personality B.J. McCurdy.
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HAMMOND TEA AT COLUMBIA — Music industry legend John Hammond recently was the guest of
honor at the Columbia Records Dance Music Department’s weekly Friday Afternoon Tea. Hammond
answered questions from club disc jockeys, record pool staff and directors, press, and radio personnel
who gathered at Columbia's NYC headquarters. Pictured (I-r) are Steve D'Acquisto of the New York
Record Pool, WLIB/New York Executive Producer Mark Riley, David Mancuso of the Loft and the New
York Record Pool; Columbia Dance Music's Gail Bruesewitz, and Hammond.



BEGINNING JANUARY 1, RKO GIVES YOU TWO STARS FROM DUSK TO DAWN...

Bob Dearborn begins and get strong national recognition,
his fourth year as host of exceptional local promotion and selling
America’s only live overnight — opportunities.
broad-based contemporary Come the first of the year, RKO
. music program. adds five hours of live personality-hosted

Live in stereo, six nights a week, contemporary music programmed for
Midnight - 5:00AM (EST). Featuring the 7:00PM - Midnight daypart.
upbeat talk, top ten countdowns, A second nationally-known contem-
special spotlight nights and nightly porary music host will take over the
phone scans... a collection of listeners’  controls every weekday night in this
call-ins on the air. five-hour slot.

Night Time America has been onthe @ This night time money machine’s
road from KAYY-FM Fairbanks, Alaska custom sales support kits and turnkey
to WKGW-FM Utica, New York. You too  programming can't help but enhance
can play host to Night Time America your night time profits.

RKO RADIO NETWORKS

Shine bright in your market and call (212) 764-6702 now!
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TIPS ON WINNING

ontemporary

Hit Radio

JOEL DENVER

A CHR Pre-Book Tuneup

n auto mechanic will tell you that a schedule of preventive
maintenance is recommended to keep your car running proper-
ly. And just about any smart programmer will agree that a bit of
preventive preplanning, or a ‘‘pre-book tuneup,” can make the dif-

ference in an Arbitron.

What are the elements involved in giving
your station a tuneup? They can be divided
into a number of categories (see “CHR
Tuneup Checklist”), and range from com-
mon sense areas to not-so-obvious ideas.

I'll cover some of the more obvious areas
with the help of a number of fine program-
mers from all market sizes and geographic
regions. And I’ll examine a bit of radio pro-
gramming philosophy on the right version
of a record to play (see “Which Mix Makes
Sense?”’).

Airstaff Motivation

While the following areas are in no par-
ticular order of importance, when I was a
PD I made airstaff motivation my first area
of concern. No doubt you’ve heard a station
or two in your time with some serious
morale problems. It’s something that’s
hard to hide.

KZZP/Phoenix PD Charlie Quinn told
me, “Motivating people is the trickiest area
of readying a station for the book. Everyone
responds to different
motivational tools, so
how do you get them
to do the job and put
out that extra 20%? 1
play old airchecks of
great jocks from the
’60s and ’70s to stimu-
late their minds. I
urge them not to copy
them, but emulate
some of the better Charlie Quinn
parts of these tapes in their own style.

“I try to make sure motivation is more
than just money. To me, getting them to
stay at the station longer, getting them in-
volved instead of letting them rush off to
their families the minute their work is com-
plete, is one way to instill pride in their
work.”

“Management works internally to estab-
lish a positive mental attitude for the
jocks,” stated KMGK/Des Moines PD Jim
Roberts. ‘“We like to make them feel like
winners, and that they have the ability to
win. We let them know that we have the pro-
motional tools to back them up and that the
combination of all our efforts is what makes
a winning station.”

Jim believes that money and a sense of
team spirit can make a difference. “We al-
so offer our jocks the chance to make extra
money on appearances. Recently I organ-
ized a get-together of the entire radio sta-
tion so that everyone could capture the feel-
ing that this is one big family working
together for a singleminded goal of winning
in this market.”

There is much to be said for creating a
team environment. Football and baseball
teams win with a united effort. It would be
hard to envision a station with number one
ratings where everyone was jealous of ev-
eryone else. KAMZ/El Paso PD Bob West
told me, “We just keep everybody pumped
up and the morale high. They all are asked
for input, because I think the most impor-
tant thing is to make sure everyone is a part
of the effort. With everyone contributing an

idea or two to the game plan, you capture
the essence of personal and group pride in
what’s going on.”

Assessing The Market

It would be pretty difficult to call a
meeting to discuss a plan without having
one worked out. As a PD, you should be
listening to the market carefully. See if you
can read a trend to your direct
competition’s latest move. The most impor-
tant thing is not to react, as Bob West points
out. “Despite the fact that we have a new
CHR station in town (KEZB), that doesn’t
mean I'm going to react to them. We are
CHR with an slight Urban flavor, while they
are more traditional in music. There is
room for both of us.”

CHR Tuneup Checklist

As you head into the fall Arbitron, take a quick look at the following
checklist of areas that a smart programmer should cover. Make sure you've
spent time working in each area to avoid surprises and insure a smooth runn-
ing operation. Constant attention to these areas as a part of your standard

operating procedures is good preventive maintenance.

o Airstaff Motivation — Keep them active
and interested in the overall welfare of the
radio station in addition to their shows.

¢ Pay Attention To The Competi-
tion — Don't be overly concerned or over-
react, but stay aware of what's going on.

¢ Format/Station Philosophy — Keeping
everyone abreast of your formatic and station
goals avoids confusion and promotes a
positive mental attitude.

* Music/Research — Examine your music
systems carefully. Define your formatic goals
and adjust your music to achieve them. Be
open to using your ears and research
together.

* Contests/Aiternative Media — Plan
ahead. If you aren't sure about how to do an
outside media campaign, then get help from
an expert, such as an advertising agency. The
money you spend could help you avoid a
poorly planned campaign that could do more
damage than good.

¢ Engineering — Take time to work with
your chief engineer to achieve the best audio
possible. With so many listeners owning
sophisticated systems, this effort will pay off.

» Sales/Continuity — Work with your sales
department to let them know how to take ad-
vantage of your programming efforts. Letting
the traffic manager know your needs will save
you and your sales staff a lot of grief.

Another programmer stressing a cool
head is KZZP’s Charlie Quinn. “Just before
a book I've always taken another hard look
at what is being done locally in the market
by my competitors, and then a strong look
at what similar stations around the country
are up to. The biggest thing to keep in mind

for us.

Want To Hurt Me." "

the States.

the definitive hit.”

for your image.

even sell better.”

WhichhMix Makes Sense?

CHR as a format has become highly aggressive over the last year, and the result has
been increased ratings in many cases. Recently a question has arisen as to which version of a hit
to play, the single or the LP version? And what about imports and 12-inch club mixes? A number
of programmers shared their thoughts on a subject you might want to consider before the book.

KIQQ/Los Angeles MD Robert Moorhead

Depending on the daypart, Robert will leave more than one version of a song in KIQQ's
control room. He reasoned, *As a listener to this radio station, | would find it interesting to hear a
different version from time to time. Since KIQQ is the only station doing
this, we are making a musical statement that creates a separate identity

"We've even gone as far as creating our own edits, combining the
best parts of the single and extended versions. Some of these were so
| successful that a few have even been used as the single version by the
| record companies. A good example is Culture Club’s ‘Do You Really

Robert is known for rummaging around in the import bins of Tower
Records and recently went to England to check out the music scene.
“If you play imports you've got to fly by the seat of your pants with them.
A good example of something we found that’s been a success for us is
Nena's ‘99 Balloons.’ in one week it is our most requested song, and it's being rush released in

“By the time everyone else adds many of the records we start, we've been playing them for
eight, maybe ten weeks. | can’t dump them, so we've been able to freshen up what we've been
playing for a long time by introducing an extended or album version. A couple of examples would
be Human League, Wham! U.K., and Duran Duran.”’

Chris Squires PD KKXX/Bakersfield

“We only play short versions as a rule,” commented Chris. “l don‘t
play the longer or album versions unless they become the definitive re-
quest item. At this point in time I'm seeing things become a bit more
singles-oriented as well with AOR radio peaking.

“A few years ago we played the longer versions of everything, and
now generally just the short versions. | realize that what we play is what
gets familiar, but in my experience, it's the single version that becomes

Steve Perun MD WLS/Chicago

“|.generally prefer to play every long version possible. After all,” said Steve, “who’s buying
singles? When your competition is playing the long version, it makes sense to play it as well.
Right now with Michael Jackson's 'Wanna Be Startin’ Somethin’,’ it's tough to play the long 6:30
version in morning drive, so afternoons and evenings we play the album version. In the old days it
was nothing but the short version. When you only play short versions, | don’t think it does much

"One good case where the remixed, shorter version of a song is better is Naked Eyes 'Pro-
mises, Promises.’ Actually they (EMI America) should have remixed the album length version of
the song and provided both the long and short edits in remixed form. If the record companies
took the time to mix everything to its best potential in the first place, then maybe albums might

Robert Moorhead

Chris Squires

is not to overreact. Any kinds of extremes
will get you into trouble. If you see the com-
petition is heading right at you, then be
ready to take some gas, but don’t blow it all
away by becoming something alien to your
loyal audience as a reaction to the competi-
tion.”

Think your plan out carefully. Write down
your ideas on paper and see if they’re
realistic. Be hard on yourself. Put yourself
in your GM’s place and imagine someone
spelling out the same game plan to you. Ask
yourself, “Would I buy this idea?”’

Format And Station Philosophy

Once you’ve got your game plan figured
out, then it’s time to implement it. If every-
one knows when to zig when they are sup-
posed to zig, it shows that communication is
taking place. To mount a winning effort,
take the time to explain what is expected of
everyone. WYKS/Gainesville, FL PD Lou
Patrick offered, “I’m having a jock
meeting to make them understand the
slogans and attitudes needed to go into the
book and win.”

]I think a rehashed definition of what we
are doing and where we are going is always
a wise avenue to follow,” explained KQMQ/
Honolulu MD Kimo Akane. “This realign-
ment and fine-tuning of philosophy is im-
portant because things are always evolv-
ing. This market has changed a lot and it’s
vital that everyone is aware of those
changes.”

79Q & 93Q/Houston PD John Lander
believes that as the months roll by, people
can let things slide. “‘I’ll have a jock meet-
ing to go over with my people some of the
areas that need at- » k
tending to since the
last book. This in-
cludes a critique ses-
sion with the individ-
ual jocks, and an
overall reeducation
process on where we
are going, how they
are to position them- §
selves as entertain- “— " -
ers, and what roles John Lander
they have in relation to the station as a
whole. It is critical they come into the sta-
tion ready to go on the air every day.”

A key part of any radio station is the sales
department. They are an eager group
dedicated to bringing dollars in as a resuit
of your programming efforts. Make sure
they understand what you are planning so
they can sell the product in a more in-
telligent manner. KIIK/Davenport PD Jim
O’Hara agreed. “I might point out that in

Continued on Page 54
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A CHR Pre-Book Tuneup

Continued from Page 52 I think the major focus should begin about four weeks
addition to a jock meeting, a general conversation in front of the book, and continue part way through it.
with the sales department along the same lines, The back end of the book should take care of itself be-
minus a lot of formatics, will do wonders to help them cause of a sort of waterfall effect. All of the good

understand what is expected of them during the book things you’ve done should continue building.”
aswell.” John Lander said, ‘“Actually, we began planning
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Research

Research is a word with different meanings for
different programmers. Whatever your preferences,

go over all of your systems to make sure they are on
target for what you are trying g

to accomplish. Are you looking
for cumes this book or quarter
hours? Are you sampling the
right demos and zip codes?

If you aren’t sure your re-
search is on target, there are
a number of research firms
willing to aid stations on a long
or short term basis. If dollars
are a problem, then go to a lo- X ;
cal college or university and Jim O’Hara
talk to a faculty member in the computer depart-
ment or human resources departments about setting
up an intern program which could include people to
make the calls and a properly designed question-
naire to achieve your goals.

Music And Rotations

Music makes up 90% or more of the program-
ming on most CHR radio stations. With so much pro-
gramming devoted to 'music, it amazes me when I
hear GMs and PDs alike bemoan the time spent on
this valuable part of the station.

Research and your own ears are an excellent
combination for achieving the sound that’s right for
your station. John Lander said, ‘In advance of the
book the most important things are the music rota-
tions and how the station will be positioned. You’ve
got to look at what season you’re going into, and how
much depth you want to achieve. These are critical
areas for determining if you are building cumes,
quarter hours or both.”

Charlie Quinn said part of making sure the music
is right is to admit your own mistakes. ‘When I mis-
read a record for the market, pull it off the air, and
later discover that I’ve made a mistake, the best
thing to do is to put it into recurrents. If you continue
to ignore these hit records, they will come back to
haunt you.

“Sales is still important for records. We look at
album and single sales as well as callout research.
We have a stress-oldies rotation which includes the
most popular 20 or so songs of the past year or two.
The key is to keep them fresh by changing up to 25%
of them each week. Being a generic CHR playing
rock, black, and the ballads will get you big numbers
in all demos. The peaks and valleys are one of the key
reasons why CHR will win.”

He went on to detail the basics of CHR music
strategy. “CHR is built on the theory that if they
don’t like what they are hearing, then three minutes
later they will. The key is to read the peaks at the
right time and ride them. I follow the trends, I don’t
buck them. Michael Jackson is incredibly hot right
now, so I follow the trend and play the hell out of him
going into this book.”

Alternative Media And Contests

What forms of outside media will work best for
you depends upon your marketplace. TV is gen-
erally acknowledged as the way to reach the most
people, but is cost-prohibitive for many stations. To
sink a few dollars into TV, when your competition is
buying 400 GRPs (gross rating points) a week, is
wasted money. An alternative might be billboards, or
bus benches, if available in your market. Trying to
reach a college crowd? Print ads or publishing your
survey in the campus newspaper works well. The im-
portant thing is to plan ahead.

WHEB/Portsmouth PD Rick Bean advised, ‘“We
were generally a year-round radio station, but we are
gearing up right now to add a little spice to our sound.

our efforts months ago. We are laying out the
finishing touches for fall contests, and readying our
posture for quick action when the book hits. Before
going into a promotion I always ask myself what will
be gained as a result.”

Regarding contests, he added, ‘“Attention must
be paid to Mondays as a day where a lot of radio lis-
tening is done and logged. Thursdays are important
as well since it is the start of the Arbitron week.
Careful placement of contest prize money, and out-
side advertising might make a major difference in
how well you do.”

If you are going to the expense of producing your
own TV spot, then you might think of hiring an adver-
tising agency to help you with the planning. Again,
plan ahead. “If you are going to do TV spots, then
make sure you've given yourself ample time to pro-
duce the spot you want. If it isn’t a good spot then it
will hurt the station more than help,” cautioned Jim
O’Hara.

Engineering

Some sound philosophy to keep in mind is that
you can’t get ratings where you can’t be heard. All
too often PDs don’t pay enough attention to the
engineering needs of the radio station. Many regard
the chief engineer, as one programmer put it, “a
wire-head with a shirt pocket full of pens and a slide
rule.”

Like it or not, this is the person responsible for
keeping you on the air. A little time spent with the
chief engineer on planning equipment needs before
the book can save you lots of time and headaches dur-
ing the book. You might even be able to suggest a
new piece of equipment for use on consignment to see
if it’s worth purchasing. Your interest will pay off.

ey e = e e = ]
“We were generally a year-round radio
station, but we are gearing up right now
to add a little spice to our sound. | think
the major focus should begin about four
weeks in front of the book, and continue
part way through it. The back end of the
book should take care of itself because
of a sort of waterfall effect.” —Rick Bean

e ==t ——  ————— ]
Work to make your station sound as state-of-the-art
as you can. One programmer, Kimo Akane, is recart-
ing all of his station’s music before the book. Lou Pat-
rick told me, “I’'m currently working with my chief
engineer to get as much as we can out of our 3kw
signal.”
Odds & Ends

There are almost always a few loose ends to be
tied up. One area that’s often overlooked is the place-
ment of spots. Work with your continuity or traffic di-
rector to get spots loaded according to your hourly
priority system. Generally, most programmers load
spots in the following manner: fourth quarter-hour,
second quarter-hour, third quarter-hour, and finally
the first quarter-hour. Why? To take advantage of
Arbitron methodology. A little time spent with your
traffic department can help you avoid running a clut-
tered stop set with four thirties with live tags, back-
to-back.

Get all major programming changes, like new
jingles and personalities, locked in as far ahead of
the book as possible. But don’t pass on a good sound-
ing idea or promotion because you're ‘in a book.”
Just promote it, and make it a part of the station
rather than losing it to a competitor. You’ll be sur-
prised at how quickly it will be accepted.

WHY PAY FOR A PD AND A CONSULTANT?

Get your money’s worth. Use our seminars to
eliminate friction between programming and sales.

All areas of programming. Money back guarantee.

For details call collect today!

(404) 266-0020
2429 COLONIAL DRIVE NE
ATLANTA, GEORGIA 30319

RABICACTIVITEE.




NEW CLASSICS FROM
MANHATTAN TRANSFER

The Grammy winning Manhattan Transfer cut across

musical boundaries with a sensational new collection

of songs that are destined to be classic! Like
“American Pop,”’ ‘‘Soldier Of Fortune,”’ and the

1st single from the album, ““Spice Of Life.”

“BODIES AND SOULS.” NEW CLASSICS.
FROM THE MANHATTAN TRANSFER.

On Atlantic Records & Cassettes.

d8y Produced by Dick Rudolph in association with
an ] The Manhattan Trensfer. '
© 1983 Atlantic Recording Carp. @ A Worner Communicotions Co. ‘ ‘ - , ,
SI ICE OF LlFEQr-aono

80104

Avnet Management
MANHATTAN TRANSFER ON TOUR
20 Arena Theater, Houston, TX 30 Meadowbrook, Detroit, Mi 6 Milliken University, Decatur, IL 14 Civic Center, £l Paso, TX
21 The Zoo, New Orleans, LA 31 Front Row Theatre, Cleveland, OH 7 indi State University, Bl ington, IN 15 New Mexico State Fair, Albuquerque, NM
24 Oscar Meyer Civic Center, Madison, W1 Sept. 1 Veterans Memorial Stadium, Columbus, OH 9 lliinois State University, Normal, iL 16-17 Celebrity Theater, Phoenix, AZ
235 Cariton Wast, Green Bay, Wi 2 Sports Center, Indianapolis, IN 10 University of lowa, Ames, IA 18 Aladdin Hotel, Las Vegas, NV
26-27 Auditorium Theater, Chicago, IL 3 Nebraska State Fair, Lincoln, NE 11 Starlight Theater, Kansas City, MO 20-21 Adington Theater, Santa Barbara, CA

28 De Voss Hall, Grond Rapids, Mi 4 Minneapolis State Fair, Minneapolls, MN 12 Civic Conter Music Hall, Oklahoma City, OK  23-25 Greek Theater, Los Angeles, CA
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WBEN-FM 40-34 Q103 on

WPHD 28-22
293 31-25

WGCL deb 32
WABX 40-34
WLOL-FM 37

KMJK on
KUBE 27-24
KNBQ 28-25
WTRY deb 29
WSPK deb 29

WXKS FM 24 18 PRO- FM on

WPHD 31-27
CKGM add
WNBC on
WHTX 20-18

CFTRon

WHEN CHR

HEART

|“sHow Can | Refuse”’

s

38 3EY.791l/7 AORAlbums: O

WKFM 31-24 KSET-FMadd K107 40-36 - KRQ add
WPST 38-34 WGRD 38-30 WHOT 35-30 WOMP-FMadd FM99 add WRKR add
WSSX17-13 WZZR40-35 KKFMadd28 KQIZ-FM 13-9 WBWB 39-27 KKLS 27-21
wDOQ37-29 WJXQ 18 KSKD 36-32 WYKS25-17 WCIL-FMadd WSPT add
WNFI add WVIC deb22 KRSP add 40 WXLK add WAZY-FM add KKAZ add

| EDDY GRANT

AOR Tracks: )

Q105 26
WGCL add

WABX on WROR 26-22
KBEQ 36-32 WYCRdeb 40
WLOL-FMon WKEE deb 39
CHUMdeb 27 KIQQ 38-29 WSPK deb 30

XTRA 27-23 KBFM 35-30
KNBQ on WNAM 40

KANSAS

First Week Out:

WPHD add 36 WSSX add
WABX add KBFM add
K104 deb35 WABB-FMon
WKFM add WMEE add
WPST add WGRD add
WRCK add WZZR add

KIIK 34 WGUY add KISR add
KMGK 36-31 WIKZ add Z102 21-18
WZZR deb 40 WZYQ add WGLF deb 33
K107 34-31 OK100 add WBWB 36-33
WHOT 33-28 WKHI40-35 KGHO 40-36
KiIKIdeb30 KQIZ-FM 34-29 KCBN 39-35

:“Fight Fire With Fire” >~

AOR Albums: @
AOR Tracks: ©

KEYN-FMadd WJAD add WRKR add
KQMQ add WYKS add KDVV on
WOMP-FMadd KNOE-FM add KCBN add
WZYQ add WXLK add

OK100 deb 33 WIXV add

WSQV add KKQV add

QUIET RIOT
“Cum On Feel The Noize?’ &

CHR WNYS 14 WNFI add WZYQ 30
SICGNIFICANT ACTION WPHD 14-8 WJXQ 34-29 KQIZ-FM add

KiQQ 8 KSKD add KGHO 25-20

ALBUM NOW KNBQon  WACZon  KCBN 24-14

GOLD' WKRZ-FM 29 WERZ on
]

www americanradiohistorv com



OKS FOR

# 1 Hottest Black Record In The Country!
{,' B10422-20  WABX34-30 WHOTadd  KNFI30-25 WIXV 12
WXKS-FM 29-22 Q103add  WGUY add 33 KAMZ 27-25 Z102 36-26
Q107add30  KIQQ add WERZadd  WNVZdeb34
793 add KFRC25-20 WGLFadd  KQMQ on 'm,
195 on WSPK add WKFM on KHYT 26-22 ‘
Y100deb28  KTFMadd39 KITE on Q104 deb 35

~ CHEAP TRICK -

WABX WNFI  WJXQ WACZ  KFYR
K104 WKAU WHOT OK100 KCDQ
KZFM WZPL KQMQ KQIZ-FM

.......
DY L W T i R e

WXKS FM  WABX WZZR WERZ
PRO-FM KBEQ WGUY 13FEA
Y100 WCSC WOMP-FM WJBQ

S SHIPPING NEXT WEEK: NN

MATTHEW WILDER \) DANNY SPANOS
‘““‘Break My Stride’ (« ‘“‘Hot Cherie”’

pre: - . B 2 § % 2
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2.6KW FM STAGES 2-BOOK UPSET

7

In Toledo

WICC Widens
Bridgeport Lead

When WICC/Bridgeport switched from CHR to A/C 18 months ago,
it already had good adult ratings. After a moderate decline last fall,
WICC bounced up 6.3 shares 2549 this spring in the Arbitron to register
its strongest adult numbers yet, 21 shares ahead of its local competitor!
WICC is now ranked first among all A/C’s in the top 100 markets (AQH
share, Mon-Sun, 6am-midnight, MSA 25-49 adults). Among all A/C’s na-
tionally, WICC is seeded eighth, up from 23rd last fall — not bad for an
AM’er with only 1kw days/500 watts nights. Operations Manager Bob
Pantano explained to R&R the key ingredients in his station’s remark-

able recipe.

“QOur slogan is ‘Your Number One Radio
Station,’ ”’ began Bob, ‘‘which we’ve been
using since the format change. Now, even
though we are number one in the market,
we must validate the slogan in the minds of
the listeners by delivering as the best sta-
tion — you can’t just say it.”

With his own background being in news,
Bob believes WICC’s heavy information
commitment is a cornerstone to this posi-
tioning statement. He said, ‘“In our 56
years, we’ve been recognized as the news
leader and we promote that fact on-air and
in print promotional campaigns. When lis-
tening to us, you’ll also find our news

\Wicc/60

YOUR NUMBER ONE RADIO STATION

doesn’t just cover the general Bridgeport
metro. Each year, after reviewing the
diaries to find our geographical strengths
and weaknesses, we zero in on those local
areas we want to capture, covering subjects
and issues attracting the interest of the
residents in those towns. News is a very
good way to go after a certain community.
“As a full service A/C,” Bob continued,
“WICC has a fulltime meteorologist, plus
an airborne drivetime traffic reporter. So
when we say we're
the number one sta-
tion for news, we pro-
mote these features
as reasons. I'd say
the news and infor-
mation emphasis has
played a large role in
our successful con-
version from CHR to
A/C.” =
Bob pointed out that Bob Pantano
when WICC made the format transforma-
tion, it maintained its bright, upbeat
presentation. He said, ‘“We wanted to keep
our promotions, personalities, news and
music sounding alive, fun and envigorating.
Some A/C’s seem to turn flat or even dull-
sounding. But if your station targets 2549,
your prime listener is 35, and a 35-year-old
is indeed into music and generally a very
hip individual. Had we tried to switch as an
A/C station to a musically-dominated, pro-
motionally inactive, no-talk presentation,
we’d be in big trouble. If you lay back and
just play the nice music, especially on AM,
people will tend to go to FM.”
Acknowledging he was initially concern-
ed his station’s dominant position might
foster overconfidence among the personnel,
Bob said, ‘‘Even though we’re doing so well,
we can’t become lethargic. The per-

midnight, MSA).

WOHO & 3WM Operations Manager Jer-
ry King told R&R, “‘Our main competitor
WMHE at the time seemed to be reaching
everyone between 18-54. We assumed a spe-
cific 25-34 target because we felt that audi-
ence was both available and also the most
desirable demographic sales-wise.

““At just 2600 watts against their 50kw sig-
nal, it was wrong to try to attack a station
like WMHE head-on,” conceded Jerry.

““‘Realistically the
move to make was to
‘flank’ or sidestep
them by means of su-
per-serving a specific
audience. WMHE
used a shotgun ap-
proach, while we
were more of a rifle
aimed directly at the
25-34 target. Our am-
munition was a large

sonalities must watch what they say and
how they say it. They need to stay topical
and eventful, and not rely on stuff from joke
books. I was afraid with our success there’d
be a letdown, but the feeling among the
staff is that we now must work even harder
to keep what we’ve got.”

Jerry King

The Quiet Stimulator

Following the July 29th column on A/C’'s ability to sell records, |
received this letter from R&R’s former A/C editor Mike Kasabo, now Presi-
dent of his own independent promotion company. Mike firmly supports
the view that this format’s sales influence is much stronger than the radio
and record industry gives it credit for.

THE MIKE KASABO
@ ol
Dear R&R,

Part of the problem is that A/C is always compared to CHR on record s§les as an etqu:ll.
The record business, especially since the Bill Drake era, has been systematized to react only

*.__—___ﬁ

to airplay from a market’s top rocker. Any other station in town playing a record without CHR

j ] } interest at best.
support is met at the retail level with slumberous |
ppThls may be due in part to the fact that adults do not run, scream, and yell for 'the lten’: tflven );
wish to buy. Instead, they calmly inquire, purchase (if available) and depart. This (nonc ga
; ' ssarily | suppose, the record and radio business

attitude is diametrically opposed to how, nece : ' .
conducts its own interest. Everything is super-duper, wow, number one with unrelieved boffo
bang-bang in order to be noticed.

i let
The business energy level Is on a comp :
demeanor of the adult. Put simply: CHR listeners (and consumers) create excitement

“demand” by their very nature; A/C demos cause little or no hustl§ for retailers tq note;t Exl-l
citing informational “feedback" is the cause of this largely errant belief that A/C radio can't se
records. ‘ ' ' _
Unfortunately, some A/C broadcasters tend to perpetuate this attltyde w:th' a Iodv'/ :zz,
almost cavalier approach to the importance of the buying power and’hablts of tﬁelr au leda”.
The net effect is a depressed profile within the business — an unequitable position, especially

i0" ] i music stations.

in light of A/C radio's dominant share of audience among ' '
: gThis perception is not likely to change. At least not until record company executlv'gts ‘;Zd
A/C programmers establish a stronger communication link designed ahs a mutual benefit. The

i jo, albeit quietly, always has.

ord industry needs to sell product. A/C radio, a
o To say st);tions such as WYNY/New York, WTAE/Pittsburgh, B100/San :)IDelgo, :«:‘n:
WOWO/Ft. Wayne do not sell records is like asserting Barbra tStreIs:’:\dr, ':‘?,:7 % ;:":‘:,onz
: their allegiance to anothe 3
Herb Alpert, Alr Supply, and Rita Coolidge owe s Lol
] ] ds are only rumored to seil.
sense! These are not imaginary acts whose recor =
really believe Dionne warwlick, Anne Murray, and (welcome back) Paul Anka are indigen
i ?

their record companies feel sorry for? ' '
CaseF‘(jash acts come aﬁd go — it's all very exciting. But when artists have proven st;azmlgty/
power, you'll find they're alive and well — and selling through — at your nearest Adu

Contemporary radio station.

ely different course than the purchasing

— Mike Kasabo

IWM Triumphs

In Toledo’s four-way A/C battle, Class A suburban FM 3WM
(WWWM)/Sylvania took just two Arbitren sweeps to blitz past a pair of
AM A/C’s and 50kw FM leader WMHE to win 25-49 by nearly two shares.
3WM had made an impressive showing in its first A/C book last fall, and
the four-share increase this spring marked the station as the only Toledo
A/C with double-digit ratings among 2549 adults (Mon-Sun, 6am-

= WM

105 FM
Less Talk...More Favorites

caliber of oldies. WMHE had been concen-
trating on current music.

“If WMHE decides to cut their current
playlist in half and run with more oldies,”
declared Jerry, ‘“that’s fine, because I feel
we've already established our position in
the market. Our slogans are ‘Less Talk,
More Favorites’ and ‘Your Favorite Songs
Of Yesterday & Today.’ Right now, I’'m not
hearing any other stations even using posi-
tioning statements in the market.”

Jerry noted that using motivation also
contributed to the station’s rapid rise to the
top. ‘“Motivation is my best skill, and I real-
ly believe in positive reinforcement within
the station. Besides just demonstrating my
overall enthusiasm for the airstaff, we also
offered sizable cash bonus incentives based
on ratings performance and improvement.
There’'s a lot of competition among the
e e e O s SN ]

“The move to make was to flank
our competition by super-serving
a specific audience.”

—Jerry King

AT e S e e WY
jocks, but they all get along and integrate
very well. I put a lot of faith in them, and it
paid off.”

How much of a liability is 3WM’s signal?
“We don’t cover the entire metro, and you
don’t hear us in malls. But we’ve got a nice,
high TSL and a reasonable cume. All you
need in this market is 100,000+, which our
jocks have been able to deliver.”

Jerry concluded, “Although WMHE is a
very fine radio station, I knew all along we
would succeed. I wouldn’t say Toledo is a
sleepy town because that’s derogatory. But
it’s not as motivated radio-wise as it could
be. We’ve just helped bring this market up
to the level of professionalism it deserves
from radio.”

CASH & CARRY — Last fall, 8000 listeners
sent in postcards of three songs they heard in a
row on 3WM/Toledo in hopes of winning
$5000. This spring, the same promotion of-
fering $10,000 netted 18,000 cards and let-
ters. Shown presenting the lucky lady with the
lucrative list are (I-r) staffers Kevin McKay, Fred
North, OM Jerry King, winner, Mark Mclaren
and Mark Roberts.
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PROUDLY ACCEPTS
THE GOLD MEDAL
FOR
ENTERTAINMENT PROGRAMMING*
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Reaching nearly 30 million 18+ listeners each week.
(R. H. Bruskin, Fall, 1982)

* Regularly scheduled music program category (Syndicator or Network produced).
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A/C & The Great QOutdoors

A/C stations are hard at work this summer staging interesting out-
door activities for their communities and listeners. If your station’s up to
something, send it to R&R at 1930 Century Park West, Los Angeles, CA
90067, Attention: Jeff Green. Here are just a few recent promotions cap-
turing the spirit of the season.

L B e L - :

EH ONE & EH TWO — Six thousand listeners jammed a local park to hear Canadian combo Blue Peter
perform in a free concert provided by CKSL/London, Ontario. The station sponsored a series of four
free shows during the summer,

NOT YOUR AVERAGE FLOAT — WKMI/Kalamazoo’s recent municipal parade included several unique
entries, Including this award-winning “Herby Curby” drill team rolling trash cans in precision formation
down Main Street.
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WAXY’S BOAT BASH — Over 400 WAXY/Ft. Lauderdale listeners, personalities and station execu-
tives enjoyed a three-day trip to Nassau In the Bahamas aboard the SS Amerikanis as part of the
station’s third annual cruise. From left: VP/GM Douglas Donoho, air personalities David Scoft, Greg
Budell, “Uncle” Walter Cronise, Ellen Jaffe, PD Rick Shaw, and MD Kenny Lee, plus GSM Gary
Lawrence.

AND THEY ALL FIT IN THE VAN, TOO — WRKA/Loulsvillle treated these happy listeners tp a
] free happy hour at the local Benihana restaurant. Afterwards, all posed for this photo toasting

the station with their new WRKA can coolers. Cheers!

R&R/Friday, August 26, 1983

Swinging With The Stars
When the music makers come to town, A/C is there! Whether it’s a

legend or a rising star, the visits from the artists themselves are special to
all broadcasters.

i \ 28

LRB MAKES ‘‘MAGIC’’ APPEARANCE — WMJJ “Maglic 96"/Birmingham brought the Little River
Band to town for a show. Plctured here before the show are (I-r) LRB’s Wayne Nelson, John Far-
nham, Stephen Hoysden, WMJJ personality Mark Thompson, and band members Derek Pelliccl,

Graham Gobel and Beeb Birtles.
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JAMMIN’ THE AIRWAVES — Jammin’ Records
recently held an album release party for guests
of honor Travis Moon Band, which provided the
evening's entertainment. From left, Promotion
Director Tom Mazzetta, President Will Kirkland
and WNGS/West Palm Beach PD Ross Block.

&

RADIO ON THE LAMB — At a Warner Bros.
listening party for his debut album, recording art-
ist Bill Lamb paused for a pose with Elektra-.
Asylum Music President Dixle Gamble-Bowen
and WLAC-FM/Nashville PD Dave Nichols.

Community Involvement

WTVN/Columbus’s “Desperate & Jobless” pro-
gram hosted by evening talk personality Ed Hart-
ley helped unemployed listeners get over 100 in-
terviews for new jobs.
Several dozen hirings re-
suited from the six-week
show . . . WMAL/Wash-
ington cosponsored the
13th annual Harden &
Weaver (morning per-
sonalities) Golf & Tennis
Tournament, which con- . :
tributed $184,000 to 5‘) Ty
benefit the city’s Child- #%% -
ren’s Hospital National Ed Hartley
Medical Center . . . WIOD/Miami traffic/news
reporter David Slater was honored with a bronze

Ry

CHECKIN’ IN WITH CHUBBY — While in
Cleveland for two evenings of performances co-
sponsored by WMJI, Chubby Checker stopped
by the station to take requests and be inter-
viewed by MD Mike Ivers.

plaque by the Florida Highway Patrol for help-
ing plan events to raise funds for patroiman Al
Lofton, who suffers from multiple sclerosis
WISN/Milwaukee held its ‘‘Park-It-Market,” a
two-day giant marketplace featuring vendors and
craftspeople from ali over the state . . .WFYR/
Chicago cosponsored the Chicago Distance
Classic running race to support the local Lung
Association’s overnight camp program for asth-
matic children . . . W101/Tampa helped stage
the area's annual “Bowl for Kids Sake” event
to benefit Big Brothers and Sisters . . . KFMB/
San Dlego served as the official information sta-
tion for the annual Del Mar Fair, distributing
brochures of events and attractions . . . KLUB/
Salt Lake City heiped raise $4200 for the city's
Camp Kostopulos, which Is designed for handi-
capped chidren . . . WAXY/Ft. Lauderdale
raised $550 for the March of Dimes by sell-
ing song requests . . . Y97/Pittsburgh has
begun a S.0.B. (Save Our Boroughs) campaign to
aid tocal municipalities in completing projects for
which there is no funding . . . WOMC/Detroit
co-sponsored a special dance party at a local
pizza restaurant to help raise $400 for Children’s
Hospital of Michigan. Listeners were treated to
complimentary snacks and special drink prices. .
WQUE/New Orleans moming personalities John
Walton and Steve Johnson bedded down for a
night in the middle of Bourbon Street to show the
French Quarter tourist attraction was still a safe
place . . . CHOK/Sarnla, Ontario netted nearly
$1000 for Cystic Fibrosis as part of its
“Millionaire’s Weekend'' prize promotion .
KPNW/Eugene collected over $500 in a fund-
raising dance to pay for costs of fingerprinting
children to support the city’s crime prevention
program WYNY/New York inaugurated a
subway card campaign titled “97 Great Ways To
Enjoy New York. Absolutely Free.” Some
24,000 cards are being displayed throughout
the N.Y.C. subway system.



"WE CAN GET PEOPLE TO

LISTEN TO YOUR STATION"

In just 30 remarkable seconds, Chuck Blore and Don
Richman Inc. changed the way an industry looked at
itself. We did it with our “Remarkable Mouth! the
television commercial that gained more audience for
more radio stations than any other in radio history
and became the fountainhead for some of the most
visually impactive statements available today. As
you go through them. bear in mind that each of the
following television campaigns was carefully designed
to do exactly what the "Remarkable Mouth” did~-
protect your investment by “getting em to listen”

THE JANITOR'S FANTASY made broadcast history
by becoming the fastest selling spot ever made. In
eight different focus groups. it has come out #1 in
“Most Entertaining” and “Call Letter Recall’ To
prove consistency. “The Janitor's Fantasy” was fol-
lowed immediately by “The Janitor Strikes Again”
and “Return of the Janitor’~both meeting with such
astounding response that the Janitor himself gave in
to public demand and appeared live in concerts,
parades. fairs, balloon races and assorted other events
in markets where he was working. Boy. was he
working! No matter what your format, have a serious
look at “The Janitor's Fantasy'"

DEBORAH is one of the most beautiful, sensitive,
provocative television campaigns ever attempted for
radio stations. And one of our most rewarding. Time
and time again, this first lady of radio has convinced
countless numbers of people to listen to what she
listens to-whether it be “Adult Contemporary’
“Beautiful” or “Country” music formats, Deborah
can sell them all. in 30's and 10's, with sugar and
spice and everything nice.

THE CHIMPS is the perfect television campaign for
extended rating periods where memorability, intru-
siveness and continuing positive impact are vital.
There are six mesmerizing, entertaining spots in the
package. each one day-parted. giving you the flexi-
bility to design your own campaign and the opportu-
nity of having “The Chimps” work for you morning,
noon and night. You can buy any combination of
these award-winning spots you like, knowing up
front that you've got a proven winner.

— Chuck Blore and Don Richman

WE BRING THE WORLD TO YOU is a two spot
series (you can buy one or both) specifically tailored
for All News and/or News/Talk formats. It's humor-
ous. It's direct. It’s a cluster buster that demands and
gets...and delivers an audience. If youre All News

or News/Talk and you're considering a television
campaign-consider this...Having already been tested
and proven effective, “We Bring the World to You" is
an ideal vehicle to get you on your way. Up.

I LOVE MY COUNTRY is a humorous, “gloves off”
television campaign that doesn't pull any punches.
When our man in uniform is on television recruiting
audiences. you'll be glad he's on your side. There are
two spots in the general's campaign. You can buy
one or both of them, and one or %oth of them will
have potential listeners snapping to attention.

THE COMMERCIALS COMPETITION is literally
the most audience involving campaign we've done,
because your listeners write and perform your tele-
vision commercials. Honestly. That's how the cam-
paign works. And that's why it works. It starts with
a radio campaign (which we supply) and results in a
television campaign (which we produce) of as many
spots as you can get from the “contestants” There'll
be funny ones, serious ones, musical ones, and every-
one’s a winner.

THE MOVIES give your radio station personality
plus. They give you Rudolph Valentino, W.C. Fields,
Carole Lombard and John Garfield, all acting as
though your radio station is all there is. Valentino
will die for you: Lombard will marry a man she
hates-for you: Gartield will fight for you. and W.C.
Fields will do almost anything. This year, radio will
be going to “The Movies

That's what we've got. So far. And so far, every one
of our television campaigns for radio has proven
what we said in the first place..we can get people to
listen to your station. Only your programming can
keep them listening. Let’s do it together.

Call Wally Shubat at...

- ©huck Blore & Don Riclman Incorporated

1606 N_Argyle, Hollywood, ©ulffornia 90028 (213) 462-0944
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The Battle For The Capital

One of the hottest Country radio battles of today is going on in a spot
not generally considered a hotbed for country music, Washington, D.C.
The war being waged, and make no mistake, it is definitely a war, is
between Viacom’s WMZQ and Metroplex’s WPKX-AM & FM (KIX 106). I
should have known this was going to be anything but the normal market
focus when I called WMZQ and the switchboard operator answered,
“WMZQ, the capital’s number one Country music station.” This only a

short while after the book was out.

When I first thought about doing a close-
up on this market, I figured it would be a re-
latively easy task. You talk to the two PDs,
find out the nuts and bolts of each operation,
and write about the similarities and point to
the differences that make it a horserace. As
I was talking to the various participants for
this article, it became very clear that this
was not just another conflict. For one
thing, the stations are nearly identical, as
both PDs admit later on. Secondly, while
listening to a number of off-the-record
charges and counter-charges by inside and
outside parties, this radio war became very
reminiscent of the classic Top 40 and AOR
battles of yesteryear.

Because both stations are superbly pro-
grammed and researched, the war has
been elevated to a marketing battle, spiced
with a liberal dash of mind games. This is
also one of the few battles being fought ‘‘one
on one.” Most ratings fights in Country
radio today are AM vs. FM, personality vs.
more music, Continuous Country vs.
everybody. WMZQ vs. WPKX is about as
equal as you can get: more music FM vs.
more music FM.

As is often the case, one’s perspective on
any given situation depends upon where one

is sitting. It is from the vantage point of the
PD’s chair that we will examine the goings
on in the ninth largest market.

COUNTRY FM
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Bob MecNeill has been the PD at WMZQ
since the fall of 1982. Prior to Washington,
Bob was the Research Director and
Assistant to the PD (Charlie Ochs) at
another Viacom station, KIKK/Houston, so
you can see that he is no stranger to major
battles.

“The whole philosophy since I arrived
last fall has not been to merely gain a small
advantage over our
competition, but to
have a six-share radio
station. Our goal was
to have a six within a
year . . . and we may
still be able to make
it. We intend to put
the other radio station
out of the format, and
I'm sure they have
the same intention
toward us.”

Bob McNeill

Bill Sherard, VPIGM
WPKX-AM & FM

Bill's career includes Top 40 programming
experience at legendary stations such as
WIXY/Cleveland, WSAIl/Cincinnati, and
waXliAtlanta.

“This is the classic old ‘'more music’' battie
that goes back to the '60s,” Bill told me.
“Ultimately, it's not the amount of music that
wins the battle, it's the station that markets
itself better, both on and off the air, that even-
tually wins.

“There are some significant differences in
the companies. We're both committed to
spending the big dollars it'll take to make an
impact in the market, but we have a lot of ad-
vantages in not being a spoke in a large cor-
porate structure. The management team here
is able to make decisions in a matter of
minutes, which is what it sometimes takes in
radio. That's an advantage that | don't think
Viacom shares. | also think that we have
something that large corporations don't have
today, and that’s tenacity.

“it's interesting to note that for years we
thought we were taking on WMZQ and sud-
denly | see articles in the paper on how they
are coming after us. Whatever, I'm still in the
offensive mode. The competition makes us
both better, and Washington gets the benefit.”

From The GM’s Chair

Perhaps it is more than just coincidence that the two GMs now involved
in one of the hottest battles in Country radio were in the trenches during
some of rock radio’s most classic confrontations.

Brian Bieler, GM, WMZQ

Brian was at Zeta 7/Orlando and most
recently in Honolulu at 98 Rock.

“I've been here less than two months, so
this perspective is from the new guy on the
block," Brian said. “This type of competition is
healthy in that it provides better radio. You
have to be more astute and concerned about
all the areas of the station. In terms of going
forward, we are going to pay more attention to
what we do in our promotional and programm-
ing effort, and not be quite as concerned
about what the other guy is doing. This is not
to say we are not going to be conscious of
what they are doing, but there is going to be
more creative energy on our product to see if
we can pull away. We are here to win and |
don't think we can be constantly looking over
our shoulders.

“We have some things coming up that are
not normally associated with Country stations,
so we are not going to sit still, and neither are
they. This last book did not come up like it has
been coming up for them, and that ralses a lot
of questions. Did they do something wrong?
Did we do something right? Everybody’s ask-
ing questions at this point, so it makes it a lot
more exciting.

“I've never had the luxury of not being in an
ultra-competitive situation, so this type of bat-
tle is normal to me. | love war. In a couple of
months, its going to be even more
interesting.”
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I was a bit surprised to hear this, and I
wondered if a market the size of Washing-
ton, DC couldn’t support two Country
stations. Bob replied, ‘“Not economically.
And we feel a real sense of urgency towards
putting them away. They do have an AM/
FM combination and are able to load up the
AM against us in a lot of buys, so it’s some-
thing we have to deal with.

“This is a tremendously competitive
situation, and I have a great deal of respect
for them and what they have done. KIX106
is a very well programmed, well conceived,
well executed radio station. I consider it
quite a feat to beat them. You could plop
either one of these radio stations into any
other market in the country and be compe-
titive with anybody who is there, if not a
winner. However, I feel that we have some
dimensions on this radio station that are
going to make us long-term big winners.

“One of the things that we needed here all
along was some good research. Shortly af-
ter I got here, we got involved in some pret-
ty extensive focus groups that led us to bet-
ter understand some of the problems of the
radio station. We learned that program-
ming was not the biggest problem the
station had, but to a large extent we had a
marketing problem in that what we were
doing was just not very effective.

“Up until the spring '83 book, our TV
campaign consisted of very clever, very en-
tertaining spots that, unfortunately, were
not very effective in selling the radio station.
This spring we started using the Eagle
(Productions) vignettes, the same ones I
saw Rusty Walker of WZZK/Birmingham
refer to in your column a couple of weeks
ago. Our experience with these spots has
been identical to what they experienced in
Birmingham; these are probably the most
effective TV commercials we have ever
come across. The response has been
phenomenal.” (The Eagle vignettes are
commercials that show people in everyday
situations lip-synching the words to a well-
known song. Rusty mentioned that people
were calling both his station and the TV
stations to find out when the spots were
going to air, so they would not miss them.)

I had heard that WMZQ was not only run-
ning that ad campaign, but was also
spending incredible bucks. When I asked
Bob about that, I was surprised when he
said, “We ran less budget in the spring than
we had in either the winter or during last
fall’s book. As a matter of fact, we spent
about50% less.”

This is really an important point to con-

Continued on Page 64

At one point in his career, WPKX-AM &
FM PD Bob Cole worked at KIKK/Houston
for Viacom, the company he is now com-
peting against. Bob’s past also includes
stints at WWOK/Miami and, before joining
WPKX, he was the PD and morning per-
sonality of KOKE/Austin. Bob has been the
PD of the Metroplex Country duo for the
last fifteen months. How does he see the
battle?

“Country music in
Washington is not the
primary choice of the
large majority of
people who live here.
There are, of course,
core Country lis-
teners, but that core
will not support two
Country stations.
What has happened
here is that you have
two superior Country stations that provide
excellent programming, both designed not
only to attract people who aren’t primarily
interested in country music, but to also
develop long time-spent-listening levels.
This way, what we lack in cume, we can
make up in quarter-hour. We have been
successful in doing this, as evidenced by the
fact that when I first got here a year and
three months ago, the Country share was a
6, and it is now around 8.

“Since the winter of ’81, our cume growth
has been very steady. The last three books
have been the highest in the stations’
history, even discounting the AM, and we
have had the highest cume ever. On the
other hand, the cume at WMZQ has been on
a slight decline, but they have kept their
time-spent-listening levels and have man-
aged to maintain. The real problem I saw
when I came in to KIX was that the radio
station didn’t have an actual position. It
was positioned as good, but it needed to be
positioned as unique and credible. We took
the fact that we had a quality radio station
and added quantity by going to the more-
music posture. That is when our numbers
shot up overnight.”

While the Country share has indeed
grown steadily over the last few years, the
race between these two stations has been
nip and tuck, with the outlets often being
separated by only one tenth of a point.

Continued on Page 64




THE WEEKLY

COUNTRY MUSIC

COUNTDOWN

Success Speaks For Iiself.

DENE HALLAM — PROGRAM DIRECTOR
WKHK-FM New York

“The United Stations always
comes out with a consistently
good product with THE WEEKLY
COUNTRY MUSIC COUNTDOWN
and most recently their
COUNTRY SIX-PACK specials.
They make each weekend an
event on WKHK.”

Dese {ollow

HERB ALLEN — OPERATIONS DIRECTOK
WFMS-FM Indianapolis

“THE WEEKLY COUNTRY MUSIC
COUNTDOWN is an integral part
of our weekends at WFMS.
Having the biggest stars in
country music as guests each
week makes the program easier
to promote and makes it stand
apart from other countdowns.”

(fw (o

WAILT TURNER — VICE PRESIDENT
PROGRAMMING
KSD-AM St. Louis

“..from Ed Salamon, pro-
ducer, to Chris Charles, talent,
THE WEEKLY COUNTRY MUSIC
COUNTDOWN is a class program
and compliments our format.”

%/f TAh

The United Stations

AMERICA'S TARGET RADIO NETWORKS @

New York ® Detroit ® Washington ® Los Angeles
(212) 869-7444
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Continued from Page 62

sider when picking out spots for your
station. The more effective the spot, the
fewer you have to run to achieve the same
effect. Another important aspect of WMZQ'’s
success with these TV adds was a change in
buying approach by the station, as Bob de-
tails

“Instead of just going in and looking for
boxcar GRPs and spending big dollars
shotgunning it, we went after some specific
lifestyle-oriented commercial avails. If you
sit down and talk with your TV rep, they
can bring out information to really help you
find the people you want to reach. As op-
posed to buying X number of GRPs per
week, I think this is the way to buy TV.”

How does Bob describe both stations?
“Musically, we have both done extensive
research. However, we have slightly dif-
ferent intentions, consequently the music
on the two stations is different, with KIX
being a bit more traditional than us. The
difference is by design on the part of us
both. Outside of that, I really don't feel there
is a whole lot of difference in the two
stations musically, although we do oc-
casionally go out on a limb and play some
strange stuff. I do have a real benefit when
it comes to music since I can get input from
a couple of Viacom PDs, Dene Hallam at
WKHK/New York and Charlie Ochs at
KIKK in Houston. If anything, KIX is a little
less ‘shot’ oriented than we are.

“We play a lot of music, but in terms of
air style, our jocks are allowed to relate to
the audience a little more . . . we’re just not
reading cards. We have some very strong
personalities on the station and allow them
opportunities, within the structure, to
relate. Initially, they ran the four-in-a-row
guarantee, and their whole approach con-
tinues to revolve around four in a row.

“Our promotional profile is a little dif-
ferent and a little higher. When we do
promotions, we get involved in a very ac-
tive, entertaining manner . . . as opposed to
just giving away the prize. Our promotional
people are very creative, and we utilize that
to the maximum so that the contests and
promos are another form of entertainment
on the station.”

As an example of what WMZQ gets in-
volved in, Bob told me the station has signed

Have You Heard?

Hob Hooper, morning personality at WESC-AM
& FMIGreenville, SC, recently received the Shaf-
to Award for public service. It is presented by the
University of South Carolina College of Journalism
to the individual responsible for the best locally
written and produced public service campaign for
a civic or eleemosynary association of interest or
concern to the community. Before you reach for
your dictionary, that big word you never heard of
is a 75-center for charitable . . . and you thought
this was just another pretty column . . . There's a
new PD at WRNL/RIichmond. Dick Grant has just
come over from WPVA/Petersburg, VA. Former
PD Mike Anderson will use the extra time to con-
centrate on his morning show. Al Wyntor trades
in his 81 Country blazer for a parka and snow-
shoes as he leaves WDAF/Kansas Clty to do
middays at WHK/Cleveland . . . The new morning
man at WITL/Lansing is Allan Bjorne . . . Watch
for an informational blizzard from Denver as both
KLZ and KYGO announce the appointments of
new Promotion Directors. Pattl Jay is new at
56/KLZ, while Cindy Sanftner is now part of
KYGO . . . Pete Porter is the new moming per-
sonality at WYRK/Buffalo, his original hometown
. . . There are some new faces at WHOO-FM/Or-
lando. Chuck McKay joins the station as PD,
while Al Risen, most recentty with WSM/Nash-
ville, moves South to do afternoons . .. and
never hesitate to call and tell me what you have
heard!

the Washington Redskins linemen, collec-
tively known as the Super-Hogs, to do Hog
reports on a daily basis. These are not your
normal sports reports, but more like stories
about the people who are on the *Skins . . .
like what they did in a bar the night before
or what happened to a player and his wife
on the way to training camp. They took this
concept and turned it into a contest called
‘Truth Or Hogwash.’ One of the players will
tell a story that is supposedly true, and a
listener will call to say it’s either T or H.
They receive a prize if they’re right, but
this is not done for contesting’s sake alone;
it’s done for fun and to capitalize on the tie-
in with DC’s red hot football team. On
another front, all of the Super-Hogs will go
to a gas station, and WMZQ listeners will
get a tank of gas for $9.87 if they pull in and
ask the attendant to *‘fill up my hog.”

While Bob is involved in this head-to-head
battle with KIX106, he is also engaged in
battle with the rest of the market. “In truth,
if we are going to win this battle here and get
to a six or seven, we are going to have to
take some audience from the A/C stations,
many of whom are already playing a lot of
country music. If you look at our sharing
data, you’'ll see what we share more with
those A/C. stations than we do our Country
competitor.

“When I go to the sales meeting every
week and the sales people ask me the dif-
ferences between the two stations, it’s real
tough to tell them ‘not much.’ Frankly, KIX
is doing a lot of things right and so are we,
but I’'m not going to do things differently
just because they are doing them the same.
If we are doing the right thing, I'm not
going to change it.”

aide
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Continued from Page 62

WPKX-AM & FM combined held the lead
for the last three books until it was wrested
away in the spring sweep. In the last book
WMZQ posted a 4.1 compared to the WPKX
combined 3.9.

What about those numbers, Bob? “I feel
there are three reasons why they were
ahead of us this book. One, their pro-
gramming effort was the best they have
exhibited in their history. Two, their
marketing effort was very aggressive,
while we really had no campaign, as we
spent little money that book. And third, Ar-
bitron has redefined the High Density Black
Area which I believe adversely affected
us more than it did them.

“Having an AM, even though we draw
under a point with it, provides a huge sales
advantage. We are able to get a large share
of the buys, as it helps us perceptually with
the advertisers and agencies here and in
New York. As I understand it, Viacom is ac-
tively looking for an AM signal in this
market, proving to me that they are com-
mitted to the Country format, regardless of
the cost. We, too, are totally committed,
having enjoyed good ratings, while making
a lot of money.

“I really have to credit Viacom. When we
came in and eventually beat them, they
didn’t roll over. They replaced the PD.
When that wasn’t enough, they started
replacing jocks. When that wasn’t enough,
they sent down a large check to buy a lot of
TV. They recently brought in a new GM,
and if that isn’t enough they may just spend
whatever it takes to add an AM facility.

A

SAN ANTONIO OAKS — KAJA/San Antonio brought the Oak Ridge Boys to town for a concert.
Shown backstage after the show are (I-r) KJ-97 midday personality Robert Lopez, the Oaks' Joe Bon-
sall, KJ-97 PD Johnny O’'Neil, and Oaks bass man Richard Sterban.
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MUSCLING-IN ON MORNINGS — The KVET/Austin morning team of Jim Travis and Penny Reeves
(r) got some tips on shaping up their show from the 1983 Texas Woman'’s Bodybuilder champion

Mary Alice Horne.

AN OKIE IN FLORIDA — A recent Merle Haggard concert in Ft. Walton Beach, FL was co-spon-
sored by WPAP/Panama City and WMMK/Destin. Shown after the show are (I-) WPAP’s Charlie Scott,
John Dunaway, and Ben Harris, Merle, WPAP PD Kevin O'Neal, and Lynn Harris of WMMK.

“Musically, I feel the stations differ only

from a programming standpoint, that is,
from the understanding of a programmer.
The radio stations do not differ enough for
the audience to perceive a difference.
Where people have a choice between the
two stations we find that listeners don’t
know the difference between the two. This
is a credit to Bob McNeill in that the pro-
gramming philosophy has changed under
him. They are now delivering more, as well
as better researched, music. The quantity
and quality of their music has increased
tenfold . . . and it now matches ours. In-
stead of people having a choice between an
apple and an orange, they must now choose
between two apples. The objective is to
make our apple shine more than theirs, but
Lt e ——————————
“Whether or not there will ever be a
clear victor in this battle is something
even a clairvoyant might be reluctant to
predict.”
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there’s no kidding ourselves that having a
shinier apple will not win the war. A proper
marketing effort, all else being equal, will
win the war.”

Earlier, Bob McNeill expressed a desire
to one day be programming the only Coun-
try station in the market. Does Bab Cole feel
a similar need?

“In our early strategic plan, we felt that
we would knock them out of business. The
feeling was only in that way could we be com-
pletely successful. Our feeling now is that
you cannot control or put another station
out of business; you just cannot
economically control what your competitor
does. Besides, the reality of the situation is
that there are 42 radio stations in this
market, and if one of the two stations would
drop the Country format, someone else on
FM would pick it up almost immediately.
As a matter of fact, who's to say a third
Country station won’t come on and try to
burn us both? It’s the nature of the beast
... somebody always thinks they can do a
better job.

“I feel there will always be room for both
of us. Even if they were to have a $10 mil-
lion promotional budget, I could sit
here on the other side of the river and,
not being a union station, cut my overhead
to a reasonable level, and still make a ton of
money for my company. The one thing I can
always cite with regard to our success is
Metroplex has always provided me with the
resources necessary to fight the battle.
Metroplex is not Viacom, or RKO, or an
0&0O with untold millions behind it. They
have demonstrated their belief and com-
mitment in the format through their sup-
port. Whether or not there will ever be a
clear victor in this battle, in terms of the
ratings, is something a clairvoyant might
even be reluctant to predict. When all is
said and done, the real winner is the station
that not only has respectable ratings, but
that makes money for its company.
Unquestionably, the true winner at this
point is Metroplex.”

As intense as the battle seems at the
present, it promises to heat up even more.
As both sides confidentially related some of
their future plans to tip the scales in their
favor, I got the feeling that this war is far
from over and there definitely are no
prisoners being taken.

To add one final twist to this tale, about
three days after my conversation with Bob
McNeill, I found out that he resigned his
post at WMZQ, future whereabouts as yet
unknown. Bill Figenshu, National PD for
Viacom, is looking for a replacement. If the
kind of battle described here sounds likes
something you are up to, look for Bill at the
NAB/RPC in San Francisco or call him the
following week in New York. After seeing
the intensity of the battle in Washington,
DC, Bill's final admonition rings very true,
“The faint of heart need not apply.” A har-
binger of things to come?



The Voice Of Country Music For A Decade.

This year, an American original celebrates its 10th Anniversary.

From Nashville to Nome, Alaska, ACC has covered a lot of miles.
Seen a lot of changes. And touched the lives of more country
fans than any radio show in the world.

For experience, reliability and tradition, American Country
Countdown keeps on rolling.

ABC Watermark @ 3575 Cahuenga Blvd. West, Los Angeles, CA 90068 - (213) 980-9490 RN

10th ANNIVERSARY 1983
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The single from
the debut album
by Sissy Spacek,

‘““HANGIN’ UP
MY HEART,’

is heating up th