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RTNDA Report: News
On The Defensive

‘“The great threat facing journalists to-
day is ... cases ... settled out of court
because the new organizations cannot
afford . .. a lengthy trial.”’

—Ed Joyce, CBS News President
News directors raise the specter of a
threatening legal climate at the RTNDA'’s
Las Vegas convention, while WOR/New
York’'s Lou Adler wins a hard-fought battle
for the President-Elect position. Brad
Woodward reports. Page 4

Harris AM Stereo
Gets Temporary OK

The FCC allows radio stations to use Har-
ris equipment on-air pending the com-
pany’s type acceptance test. Page 40
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A Natural Team
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RADIO SPORTS SURVEY e VIN SCULLY INTERVIEWED

TOP SPORTS TALK HOSTS « SMALL MARKET RADIO SPORTS

E

R&R takes a special look at sports on
radio today.

_ Page 13
Selling Through
Your Client’s Eyes

When you're selling, find out as much as
you can about your client’s knowledge, vo-
cabulary, and frame of mind — and use it
for an effective presentation. Dwight Case
sets the scenario. Page 42

People In The
News This Week

* Don Amez OM at KOAX

® Greg Raab WCXI-AM & FM PD

¢ Jim Wood Malrite's National PD

® Fuzzy Herron PD at KCBQ-FM

¢ Larry Anderson manages Primetime
format

¢ Jay Miiler Primetime’'s PD

¢ Beecher Martin PD at WDAE

e Charlie Colombo Christal President

* Ed Weiss Exec. VP at Mann Media

e Levi Booker KGFJ PD

¢ Pete Zolnowski PD at WECK

s Steve Weed Program Manager at
KTSA & KTFM

¢ Bob Brooks KRCK's PD
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Greater Media Ups

Kabela To

Frank Kabela has been prc-
moted to President of Greater
Media Inc., moving up from the
Executive VP position he had
held since 1981 and continuing
as Chief Operating Officer.
Chairman/CEO Peter Bordes
relinquishes the presidential ti-
tle while retaining his other
duties, while Joseph Rosenmill-
er Jr, remains Chairman of the
Greater Media companies and
Co-Chairman of Greater Media
Inc. The firm owns 12 radio sta-
tions in addition to two dozen
cable TV franchises and news-
paper, satellite, and printing in-
terests.

Kabela told R&R, ‘“Our com-
pany is growing rapidly, and we
were looking for a broader man-

Burns
Appointed

WWBA
VP/IGM

WIP/Philadelphia General
Sales Manager Bill Burns has
been named VP/GM at Metro-
media sister station WWBA/
Tampa. Beginning his new post
October 10, Burns replaces
former VP/GM Jim Smith, who
transferred to Metromedia’s
WASH/Washington last week.

In making the announcement,
Metromedia Radio Executive
VP Vicki Callahan stated, “We
try to promote from within, and
we had a lot of fine candidates.
We are fortunate that Bill has
the qualifications, leadership,
and sales background to con-
tinue the fine example Jim
Smith left in Tampa.”

Burns moves to Tampa after
a year as GSM at WIP. Prior to
that, he served a year as Sales
Manager at crosstown WFIL &
WUSL, having previously work-
ed ten more years as an Ac-
count Executive at WFIL, in-
cluding two as Sales Manager.
Burns told R&R, “This is a
great opportunity and I'm ex-
cited and tickled to be selected
for it.”

No replacement for Burns
was announced at WIP.

President

agement base to allow us to con-
tinue that growth. My new posi-
tion is thus an extension of a
process that started two years
ago. I look forward to helping
manage our future growth.”

Durando Promoted
To WYNY VPGM

Veteran sales executive and
WYNY/New York Director of
Sales Harry Durando has been
promoted to VP/GM. Durando
replaces former VP/GM Frank
Osborn, who departed two
weeks ago to become Sr. VP/
Radio for Price Communica-
tions.

Commenting on the appoint-
ment, NBC Radio Executive VP
Robert Mounty stated, “We’re
proud of the corps of strong
management people we have
been developing at NBC. Harry
Durando’s promotion to the
general managership of Ameri-
ca’s number one Adult/Contem-
porary station underscores this
fact. While there were a num-
ber of outstanding candidates
from outside the company,
Harry’s qualifications are
perfectly suited to WYNY'’s
needs.”

Durando came to WYNY a
year ago as Director of Sales.
Prior to that, he served as VP/
Station Solicitations for RKO
Radio Sales for 18 months, as
well as five years as Sales
Manager for RKO Television

Belo Taps Hoker
As Radio Division VP

KRQX & KZEW/Dallas VP/
GM Jay Hoker has been pro-
moted to VP/Radio Division for
parent company Belo Broad-
casting. He replaces Marty
Greenberg, who resigned from
Belo ‘thtee weeks ago. Belo
President/CEO Ward Huey
said, “In his new capacity,
Hoker will be responsible for
the overall operation of radio
stations KRQX & KZEW, as
well as KOA & KOAQ/Denver.
He will also head up future de-
velopment of Belo’s Radio Divi-
sion. His track record in our
Dallas operations is excellent.
We are most fortunate to have
Jay on our corporate executive
team.”

Hoker commented to R&R,
“I'm excited about it primarily

Jay Hoker

because I think it makes a state-
ment for where Belo’s going.
After Marty left because of
policy differences, there was a
rumor that Belo was getting out
of radio. The fact is, they’'re not.
They had purchased Corin-
thian’s television stations and

HOKER/See Page 46

Osterhout, Horne
New Harte-Hanks VPs

KOY & KQYT/Phoenix Sta-
tion Manager Michael Horne
and WRBQ-AM & FM/Tampa
GM Michael Osterhout have
been appointed Harte-Hanks
Radio Vice Presidents in addi-
tion to their current titles.

In making the announcement,
Harte-Hanks Radio President
Gary Edens commented,
“These two professional broad-
casting managers are among

. ‘ 4
Michael Horne

Michael Osterhout

the leaders in our industry. Both
have made major contributions
to our company, and we are
pleased to make them officers
of Harte-Hanks Radio.”
Osterhout joined WRBQ in
1978 as a salesperson, becoming
GM in late 1981. He told R&R,
“I'm very proud. I've got to
thank all the people here for
their help in making this station
such a success, which led to this
HARTE-HANKS/See Page 46

Sales. Durando’s background
also includes 13 years with
Metromedia Radio Sales, in-
cluding the presidency of the
rep company. He told R&R,
“What’s nice about WYNY is
the people who work here. It's
not as if I'm going to a new posi-
tion where I don’t know any-
body, as I've already been
working with the PD, salespeo-
ple, engineers, and everyone
else. It’s going to be a nice
challenge to keep WYNY num-
ber one. I absolutely love radio,
and to be back in it with the top
station is very, very exciting.”

Griffin
WRKO
VPII GM

Dan Griffin

Dan Griffin, RKO Radio Net-
works VP/Director of Pro-
gramming for the past two
years, has been named VP/GM
of WRKO/Boston. RKO Radio
President Bob Williamson told
R&R, “We are very pleased to
find someone within the RKO
family so eminently qualified
for this position. Dan not only
brings a broad base of station
operation and management ex-
perience to the job, but also a
strong working knowledge of
the Boston market.”

Griffin, who spent 11 years
programming Boston stations
WBZ and WEEI, commented,
“Even though it’s difficult to
leave the RKO Radio Networks
after two of the most rewarding
and exciting years of my life,
I'm looking forward to the op-
portunity to return to Boston
and help contribute to the con-
tinued success of WRKO.”

Griffin’s broadcast ex-
perience also includes a stint as
Operations Director of
WJR/Detroit just prior to his
joining the RKO Networks. He
was also GM of WYNY/New
York for two years, as well as
Operations Director of RKO'’s
WOR/New York for six years.
Griffin will take over WRKO on
October 31.

Artigue GM At
KJJJ & KEZC

Chuck Artigue has been nam-
ed General Manager of the
Broadcast Group’s KJJJ &
KEZC/Phoenix, and Vice Presi-
dent of the parent company. Ar-
tigue, who most recently man-
aged WUSN/Chicago and serv-
ed in various managerial posi-
tions at First Media for a num-
ber of years, replaces the exit-
ing Gary Fries.

ARTIGUE/See Page 46
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alternative.
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teen worldwide bureaus and twenty-

four hours of nonstop, fast-breaking
news coverage. We are supporting
it with live, anchored radio news
every morning.

We added a variety of CNN
features and a fresh series of radio-
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Raab Programs WCXI

Greg Raab has been promoted to Pro-
gram Manager at Detroit Country stations
WCXI-AM & FM, moving up from the Ad--
vertising & Promotion Manager position
he’s held for the past 4%¢ years. Raab an-
nounced that R.T. Griffin, PD at WNWN/
Coldwater, MI, would become WCXI’s new
Music Director.

WCXI-AM & FM VP/GM John Risher, in
announcing Raab’s promotion, stated,
*‘Greg’s contributions are too numerous to

mention. He is a natural for the position,
and I am pleased that he accepted this op-
portunity.”

Raab told R&R, “This is a great period of
transition for me to bring to bear ail the ex-
perience I've gained in the 4% years I've
been here at WCXI. I'm looking forward to
using my ideas about programming and
correlating them with the promotion activi-
ty I'm experienced in and will remain part
of.”

Anderson Primetime Manager
Martin New WDAE PD; Miller Named Primetime PD

Larry Anderson moves up to Manager of
Taft Broadcasting’s syndication arm,
Primetime Radio. He also maintains his
previous duties as Operations Director of
Primetime’s flagship, WDAE/Tampa. Con-
current with Anderson’s appointment,
WDAE morning personality Beecher Mar-
tin adds on station PD duties, midday talent
Jay Miller exits his on-air slot to become
Primetime’s PD, and parttimer Dave Bart-
lett takes over middays.

Pubiisher: BOB WILSON

Prasideny/Cive! Executive Officer DWIGHT CASE

Vice Prasdent, Sales & DICK KRIZMAN
Executive Egtors: KEN BARNES, JOHN LEADER

Art Drrector. RICHARD ZUMWALT

News £afor, GAIL MITCHELL

Ratings & Research Edor: JHAN HIBER

Formmat EdRors: JOEL DENVER (CHR), STEVE FEINSTEIN

(AOR), JEFF GREEN (A/C), LON HELTON (Country), WALT
LOVE (Biack RAado), GAIL MITCHELL (Easy Listaning),
BRAD WOODWARD (News Talk}
Senior Associate Edfors: KRISANN ALIO. ELLEN BARNES
Assocute Editors: BARBARA BARNES, JUDI LUCARELLI,
SYLVIA SALAZAR, CAROL TAYLOR
Edftorial Assiatant: SEAN ROSS
Computer Services Director: DAN COLE
Tratfic Director. ADRIENNE RiIODLE
Circuigtion Director: MARCELLA LOPER
Producton Dirsctor RICHARD AGATA
Associate Art Drector. MARILYN FRANDSEN
Photography: ROGER ZUMWALT
Typograohy: KENT THOMAS, LUCIE MORRIS,
SANDRA GUTIERREZ
Grapivcs: LT. PEARL. GARY VAN DER STEUR
Croative Consutant; MARK SHIPPER
Creative Services Director: MIKE ATKINSON
Account Executives: PAM BELLAMY, JEFF GELB
C NINA ROSSMAN
Office Manager. NANCY HOFF
Administrative Assstant: PAULA PONCE
Controter. MARGARET BECKWITH
Washington Bureau: 818 Connecticut Ave.. NW, Surte 3(Xl
Washington, 20008, {202) 466-4960
Vice Presigent: JONATHAN HALL
Nationsi Sates Director. BARRY O BRIEN
Washngton Ealor. BRAD WOODWARD
Account Executive: VIVIAN FUNN
Offce Manager: CHERYL SOMERS
Logal Counsel. JASON SHRINSKY
Nashrilte Bursau: 1610 16th Averue South,
Nashville, TN 37212, (615} 292-8982, 202-8983
Bureau Chiat SHARON ALLEN

Fadio & Records * s published every Friday by Radio & Records. inc..
1830 Century Park West. Los Angeles, CA 90067 (213) 553-4330.
Subacriptions $215 per yeas or $80 per quarter. intemational subscnp-
tion rate $400 per year. Al reasonabie care taken bl nO responsibilty
assumed for unsolicked meterial. RAR reserves all rights in matenal ac-
cepted for publication. All iefters mrossadlo R&R or s Edrtors wil be
assumed ntended for and may theref.

D# used for this purpose. Nzxmvgﬂwybornpmsdhmﬂounpm
without wrilten penmussion from the Publsher. The terms AOR, Back
Page. Breekers. Most Added, National Arplay/30. FPeraliess, Radio &
Records. and Strest Talk ars registersd iracemarks of Redio & Records
Printed in U.S.A. Mafed rst ciass lo the United States, Canade, Eng-
iand. Australis. New Zealand. and Japen © 1983 Rado & Recoros,

) . A division of Harte-Hanks Communications.

Anderson will re-
port to corporate VP
Dave Milner, who al- £
so serves as WDAE’s @
GM. Milner com-
mented, “Larry And-
erson has done a fine
job for us in markets
like Tampa, Dayton,
and San Diego. He de-
serves the recogni- < 4
tion and added re- Larry Anderson
sponsibility. No one else knows our product
as well as he does.”

Before joining WDAE, Anderscn worked
at sister Taft outlet WGR/Buffalo. He told
R&R, “What can I say that hasn’t been said
before about a promotion? It all applies
here. Our main thrust is still goingtobe as a
nostalgia music service. But we are looking
at developing other syndication formats
(one for News/Talk stations is currently
under development). The first priority is to
add more stations on the regular Prime-
time format, and we certainly want to take
care of those we have.”

REMAINS WKIX & WYYD GM

Weiss New Mann
Executive VP

Ed Weiss has been promoted to Execu-
tive VP of Mann Media, retaining his post
as GM of company properties WKIX &
WYYD/Raleigh. Besides the Raleigh out-
lets, Weiss will also be responsible for
WGLD/High Point-Winston-Salem-Greens-
boro and, upon FCC approval, WCOG/
Greensboro.

Bernard Mann, Mann Media President,
stated, ‘“No one has contributed more to the
growth and development of our company
than Ed Weiss. I'm proud to recognize his
ability and achievements.”

Weiss first joined WKIX as air per-
sonality Charlie Brown in 1964. Fol-
lowing that, he moved into sales and
was later upped to Local Sales Manag-

WEISS/See Page 46

Amez Tapped

Don Amez, formerly Production Coordin-
ator at KOSI/Denver, joins Group W sister
outlet KOAX/Dallas as Operations Manag-
er. He fills the vacancy left by former sta-
tion OM Steve Schy.

“Don is an extremely capable program-
mer,” noted KOAX VP/GM Drew George.
“We were very lucky to have someone of
Don’s ability within the company. His ex-
tensive broadcast background makes him
the ideal choice for KOAX.”

Amez, whose radio background includes
stints with Tulsa stations KRMG and
KWEN, said, “I'm real thrilled. It's a posi-
tion I've wanted for some time, particularly
within Group W. I think Group W deserves a

McKAY STAYS AS AM PD

Herron Moves
Up To PD
At KCBQ-FM

In a reorganization move by new KCBQ-
AM & FM/San Diego owner Infinity Broad-
casting, Gary “Fuzzy” Herron has been pro-
moted from Assistant PD/MD of both sta-
tions to Program Director and MD of the
FM, also known as Q105. Bob McKay, who
had been programming both stations, will
now serve as PD/MD of the AM.

KCBQ-AM & FM GM Peter Moore told
R&R, ‘“We've decided that having a PD
with responsibility exclusively to the FM
was reguired, and Fuzzy Herron is the
perfect choice. Fuzzy has worked hard and
long for the FM and deserves this oppor-
tunity.,,

Herron commented to R&R, ‘‘Infinity has
come into this market with a commitment
to win, and that’s the reason for the separa-
tion of the stations — to give an individual
direction to each station by having one per-
son in charge of each facility. I started as
the night man on the AM, helped sign on the
FM, and couldn’t be happier than to be the
PD. .. all in a little over two years.”

Freeman Named
To Program KOY

KQYT/Phoenix Operations Manager J.D.
Freeman has been appointed Program Di-
rector for Harte-Hanks sister station KOY.
Freeman fills the vacancy left five weeks
ago when Charlie Van Dyke resigned to
pursue his freelance activities.

KOY & KQYT VP/Station Manager Mike
Horne commented, *J.D. has just done a
phenomenal job of building a very positive
atmosphere in the KQYT programming
department. He’s an excellent motivator. I
had to find someone not only with the skills
to make things happen, but also one with
whom I would feel comfortable working.
We’'ve worked together for the past year
and a half, and I know it’ll be magic.”

Horne took the occasion to dispel any
rumors about a format change at KOY.
“We’re absolutely committed to being a full
service station, just as we have been for 62
years,” he said. ‘‘We don’t intend to change
that tradition at this point.”

Freeman joined KQYT 18 months ago as
Operations Manager. He previously spent
over six years across town at KBBC, serv-
ing four years as PD and the final year as
Station Manager. Before KBBC, he worked
at competitor KNIX for a year and a half as
an air personality and Production Director.
Freeman told R&R, “It’s really exciting!
I've always admired KOY and its heritage,
as this is my hometown. It’s a tremendous
opportunity, and being offered the chance
to program the station is kind of like being
selected to coach an All-Star team.”

Freeman assumes his new position Oc-
tober 10, and his replacement at KQYT is
expected to be named shortly.

As KOAX OM

lot of credit for promoting from within. This
is really my first shot at this position.” In
terms of future plans for the station, Amez
commented, *“The station needs some tight-
ening up. I think we’ve got an excellent staff
here, the whole attitude of the station is
super, and the management team here is a
great unit. There’s no way to go but up.”

Wood Promoted
To Malrite
National PD

Jim Wood, Group Programming Consul-
tant for Malrite and PD of the chain’s
KSAN & KNEW/San Francisco, has been
promoted to National Program Director/
Radio. He will supervise Malrite’s 13 radio
stations from his current Bay Area base.

Malrite Exec. VP/Director of Radio Gil
Rosenwald commented, “Jim Wood’s tal-
ents go far beyond the normal definition of
programmer. He knows research, com-
puters, marketing, sales, and bottom-line
management. His expanded responsibili-
ties will benefit all the Malrite stations.”

Wood joined Malrite in 1982 as KNEW’s
PD, having previously programmed KZLA-
AM & FM/Los Angeles. His extensive pro-
gramming and on-air experience was
earlier augmented by a stint with RAM Re-
search and several other computer re-
search projects.

Colombo Elevated
To Christal President

Charlie Colombe has been promoted from
Exec. VP/COO of the Christal Company rep
firm to President/COO. Colombo had been
Exec. VP at Christal for two years, previ-
ously holding a similar position with the
Eastman rep firm,
where he worked for
16 years. Simultane-
ous with Colombo’s
promotion, Christal
CEO Bob Duffy will
add the title of Chair-
man of the company.

Colombo told R&R,
“Bob Duffy and I §
have been working as =
a team, and that will Charlie Colombo
continue. It’s a case where one and one
have made three. There are no immediate
plans for change, but I'll be expanding into
financial areas and others. We’re headed in
a positive direction; we’ve kept our mar-
kets static and have been upgrading and
adding multiple stations per market.”

TRANSACTIONS

Pyramid Purchases
WWDB For $7.35 Million

Pyramid Broadcasting, a limited partnership
headed by managing general partner Richie Bals-
baugh, VP/GM of WXKS-AM & FM/Boston, and
partners Arnie Ginsberg, Sunny Joe White,
Dorothy Jones, and Robert Kiine, has agreed to
purchase WWDB/Philadelphia for $7.35 million
from Independence and Banks Broadcasting
pending FCC approval. Included in the deal is a
covenant from Independence and Banks not to
compete against Pyramid for a period of five
years. WWDB operates at 96.5 mHz with 25kw,
airing a Talk format.

Pyramid also intends to exercise an option to
purchase WWDB's AM sister station WHAT for
$1 million. Pyramid intends to spin it off im-
mediately to a qualified minority owner at the same
purchase price, pending FCC approval. WHAT is
Black-formatted, operating at 1340 kHz, with 1kw
days and 250 watts nights.

CBS Sells WEEI

CBS has agreed to seli WEEI(AM)/Boston to
Helen Broadcasting, principally owned by Chair-
TRANSACTIONS/See Page 46




WNHC/New Haven Faces

Renewal Hearing

Financially-troubled WNHC/New Haven
has been designated for a renewal hearing
against a competing applicant, Southern
Connecticut Radio. The station went
bankrupt in 1980, and is currently operated
by a trustee, Daniel Meister, who is seeking
to sell the property to Wardoco, Inc.

The FCC thus decided that Wardoco,
rather than the trustee who actually con-
trols the station, should be pitted against
Southern Connecticut in the hearing. If
Wardoco wins, the renewal and sale ap-
plications would be granted simultaneous-
ly. If Southern prevails, the sale application
will be dismissed and a CP would be issued
for a new station on WNHC’s frequency,
1350 kHz.

Great Trails Backs
End Of Regional

Concentration Rule
Claiming to be caught in a ‘bizarre”
Catch-22, Great Trails Broadcasting has
told the FCC it strongly backs NAB’s recent
request for lifting of the 100-mile regional
concentration of control rule. That bars a
group from owning three stations if any two

of themn are within 100 miles of each other
and the primary contours of any two of the
stations overlap.

Great Trails owns five Ohio stations, but
can’t improve the facilities of WJAI/Eaton
because prohibited overlap would be
created under the 100-mile rule. Yet, says
the company, under the recent FM drop-in
decision, WJAI and many other Class C
FMs will be forced to upgrade facilities or
lose protection.

KVI Loses Call
Sign Dispute

The FCC, which has proposed getting out
of the business of settling arguments over
call letters, has handed a defeat to KVI/Se-
attle. The station has been fighting a bid by
non-commercial KPEC/Tacoma to become
KVTI. KVI claims the proposed call sign is
close enough to its own to confuse listeners
and make people think the two stations are
co-owned.

The FCC staff threw out KVI's claims,
and now the full Commission has upheld
that action. It said that KVI and KVTI
aren’t similar enough to cause confusion,
pointed out that one station is a commercial
AM and the other non-commercial FM, and
noted that KVTI will not provide primary
service to Seattle.

WOR'’S ADLER WINS PRESIDENCY
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WHBI Charges Judicial

Washmg ton Report | misconduct In 11th Hour

Bid To Save License

On the eve of finally having its license pulled, WHBI/Newark has
levelled charges that the FCC administrative law judge (ALJ) who
handled its renewal was guilty of misconduct that warrants reopening

the case.

Cosmopolitan Broadcasting, owner of the
foreign-language FM, made its allegations
against ALJ Ernest Nash in petitions filed
with the U.S. Court of Appeals and the FCC.
It has asked both to halt the imminent
takeover of the stations by an interim
operator so its charges can be explored.
WHBI’s renewal was denied due to false
advertising, promoting a lottery, and ab-
dicating control.

Since Judge Nash heard arguments in the
case and issued an initial decision denying
renewal in 1974, the action has consistently
been upheld by the FCC and the courts. The
U.S. Supreme Court refused to consider
WHBI'’s appeal. Meanwhile, the FCC has
named Global Broadcasting Group as in-
terim operator, and the firm is believed to
be days or weeks away from assuming con-
trol.

But WHBI now claims to have “evidence
of misconduct by Judge Nash that raises a
serious fundamental question whether Cos-
mopolitan received a fair trial and an im-
partial decision.” The station says Newark

city officials, who opposed WHBI’s renewal
application, ‘“‘met with Judge Nash during
the trial in an effort to obtain an adverse
decision,” thus tainting Nash’s findings of
fact, which“have been consistently relied
upon by the Commission and the Courts in
finding Cosmopolitan to be disqualified.”

The firm claims to have a tape recording
of a conversation in which a Newark official
admits that both he and the city’s mayor
met with Judge Nash during the trial.

Warning that Global’s imminent
takeover of WHBI requires urgent con-
sideration of its charges, Cosmopolitan con-
tends any delay would mean its “facilities,
programming, and personnel will be
displaced and could not be reassembled.

“If the court decides that the procedure
whereby Cosmopolitan’s license was ter-
minated was unlawfully tainted, then Cos-
mopolitan’s operations will have been
needlessly ruined, and the preservation of
Cosmopolitan’s unique foreign-language
service to the greater New York area will
have been recklessly destroyed.”

News Directors On The Defensive At RTNDA Convention

Broadcast journalists, gathered in Las Vegas last week for the an-
nual Radio-Television News Directors Association (RTNDA) Conven-
tion, were warned repeatedly that they faced dangers from critics who
want to curb their ability to report freely and objectively.

Setting tHe tone for the conference was
CBS News President Ed Joyce, appointed
to the job just days before. Womed about
the growing ‘“Legal ™" _gsm
Vulnerability’’ of
radio and television,
Joyce said, ‘“You cer-
tainly have noticed
that it’s becoming
fashionable to sue
news organizations
these days, and that SR '
the courts have not &
been unreceptive to ] L
these suits. Ed Joyce

“The great threat facing journalists to-
day is not the cases that are won by the
plaintiff. It is the cases that are settled out
of court because the news organizations
cannot afford the expense of a lengthy trial
or, worse than that, the news stories that
are never on the air because of the fear of a
libel suit against the news organization.
This new legal climate demands of us all,
not only our traditional devotion to ac-
curacy, but also a vigilance and defense of
our professional rights.”

Adler Wins Tight Race

In the first contested race in three years
for RTNDA President-elect, WOR/New
York Director/News @
and Programming
Lou Adler beat @@
WBRZ-TV/Baton |
Rouge ND John §
Spain, 139-127. Adler
becomes RTNDA &
President next year,
replacing WAVE- g
TV/Louisville ND Ed
Godfrey, who took of-
fice last week.

Lou Adler

Promising to make RTNDA ‘‘powerful
and independent,” Adler campaigned on a
platform of stepping up regional activities.
He also plans to tackle what has been a
long-festering issue within RTNDA — a
feeling by radio members that their needs
are eclipsed by TV concerns.

At a special panel entitled “Let’s Talk
About The ‘R’ In RTNDA,” Adler said there
has been a ““callous disregard and thought-
lessness” toward radio by many RTNDA
officials and convention speakers. “It’s not
intentional,” he added, “It’s just thought-
less.” As an example, he noted constant use
of the television-oriented phrase ‘‘cameras
in the courtroom.”

PR Vs. News Debate

Using what appeared to be a well-
received new format of two-hour sessions,
RTNDA offered radio workshops on topics
such as newswriting, business and econom-
ichsl reporting, and the ND/GM relation-
ship.

One of the liveliest sessions, ‘PR Ex-
perts,” featured public relations execu-
tives from four controversial industries,
including oil and chemical corporations.
They complained that reporters treat
statements from business with suspicion,
yet fail to apply the same skepticism to the
claims of those who criticize corporations
or claim to represent the public interest.

After praising radio for providing more
access than other media to varied points of
view, Mobil Oil spokesman Herb Schmertz
irritated the audience by wondering aloud,
“Does anybody really listen to those kinds
of shows?”

The most heated discussion centered on
the use of actualities or ‘“handout tape.”
Most news directors said they refuse to use
handouts. ““I get very tired of being asked to

do commercials for corporations,” said
KRLD/Dallas ND Tony deHaro. Schmertz
countered by saying that newspeople who
won’t even listen to an actuality for its news
value are “anti-intellectual.”

Radio News Computer Boom

On the exhibit floor which has traditional-
ly been dominated by television displays, a
number of firms demonstrated computeriz-
ed radio newsroom systems, several
priced lower than anything previously on
the market. The Jefferson-Pilot system of
Charlotte, NC has signed an agreement to
make the BASYS newsroom software
available to radio stations on IBM personal
computers at a cost of about $10,000 per ter-
l’m. lal-

Terminal Systems of Merrimack, NH in-
troduced ACORN, which it is selling to
radio stations for under $10,000. Features
include fyllword processing and the ability
to process wire services. UPI unveiled a
new computer system that handles
newsroom functions, as well as station

business and traffic needs.
A firm with experience in computerizing
newspaper newsrooms, Delta Davis

Systems of Trecose, PA, demonstrated its
technology and announced plans to begin
adapting it to radio and television.
Although radio news directors crowded
around the computer displays, many com-
mented that making a purchase will
ultimately depend on demonstrating cost-
effectiveness to their management.
Harvey Underscores Media Power

Radio and TV news
directors were remind-
ed of their influence
by ABC Radio com-
mentator Paul Har-
vey, who recalls how
China’s Boxer Rebel-
lion, in which thou- §
sands were Killed,
was sparked by a
bogus newspaper
report from Denver.

Paul Harvey'

In a luncheon address he compared radio
and television news today to Hollywood at
its zenith in 1939. “Must you and I follow
that into the graveyard of ignominious obli-
vion?”’ he asked. “We must not. This is a
precedent we are going to defy because we
will not lose sight of who we are. This is not
wishful conjecture — this is gospel. Your
commitment is demonstrated by your
presence here, by the selection and atten-
dance of your symposiums.”’

Later - calling broadcast journalists
“future shock shock absorbers’’ who are
“perched on the lid of Pandora’s box,”
Harvey added, “We're the walkers of the
line between the extremes, damned if we
do, damned if we don’t, but willing to live
with that. We are the town criers of high
tech.”

Mickelson Hits
“Delusion Of Credibility”’

Broadcasters also got a challenge from
former CBS News President Sig Mickelson,
who invented the term anchorman. In ac-
cepting RTNDA’s Distinguished Service
Award, Mickelson lambasted broadcast
journalists who strive for “not a reputation
for stability and credibility, but the illusion
of credibility.”

And, in one of the convention’s most hard-
hitting speeches, “60 Minutes” executive
producer Don Hewitt of CBS railed against
what he views as hypocritical criticism of
television by newspapers. ‘“How did we get
on the newspapers’ enemy list?”’ he in-
quired. ““I think it’s because they think we
want to crash their club. Newspaper people
have long believed that getting a job on a
newspaper is akin to joining the priesthood
— that journalists are not hired, but ordain-
ed, that we who broadcast the news instead
of printing it are somehow unworthy.”

—f-(



WHEN YOUR RATINGS
ARE DOWN

WE KEEP YOUR
SALES UP

A big drop in ratings is the nightmare
of every station manager. It’s also the acid test
for every rep firm.

Anybody can sell top rated stations.

But not everybody can do what must
be done when your ratings are down sharply.

Schedules must be saved. Rates must
be maintained. And agencies must be resold.

That’s when Masla Radio is at its
fighting best.

We buy you the extra time to get your
station back on its feet.

That’s why Masla Radio means more
business for major stations in key national and
regional markets.

MASLA RADIO

We'll never be too big not to be hungry.

SEE US AT THE NRBA, SUITE 1606, NEW ORLEANS HILTON
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Torbet Studies Radio Syndication

90% Aired Features Last Year; Builds
Audience, Revenue; Disc Delivery Preferred

Most radio station managers say they use syndicated pro-
gramming because the cost of producing their own special
features is prohibitive. Additionally, a majority of radio managers
are pleased with the quality of syndicated programming, and
more than two-thirds say they are able to find sponsors for the
syndicated features they run. These results are part of Torbet
Radio’s latest nationwide poll, the fourth in a series of six plann-

In regard to syndicators themselves,
42% disliked their ignorance of a sta-
tion's format and what '‘works,"’ 26%
complained about the lack of
marketing support, 19% were uncer-
tain of the company'’s future, and 18%
thought program suppliers were too
pushy.
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Pinning Down A Station Promotion

Promotion Directors looking for another way out of the T-shirt/bumper
sticker jungle might instead consider badges as a promotional vehicle. After
all, in your quest to spread the word about your station, why not deputize
listeners? Besides plastic badges featuring a “virtually stickproof’ pin
clasp, Stoffel Seals Corporation offers customers a free design service.
That service molds practically any shape/design the client desires in a variety
of colors. Additional information may be obtained by writing Stoffel Seals at
Dept. EM, 68 Main St., Box 278, Tuckahoe, NY 10707.
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AREBA ‘83

WILLIAM B. TANNER COMPANY - 2714 UNION EXT.
MEMPHIS, TN 38112

ed for '83.

According to Torbet's survey, 90%

of the respondents used some syn-

dicated programming in the last year,
with 56% citing inability to produce
such programming locally as the prin-
cipal reason for using the features.
50% of those polled thought syn-
dicated programming was an audience
builder, 43% felt it increased station
revenue, and 78 % said they were able
to place a commercial break within
their syndicated features

The most popular form of programm-
ing is the music special (66%), after
which come weekly countdown shows
(61%), features (38%), jingles (32%),
live concerts (31%), and totally pro-
duced formats (29%). Interestingly
enough, 19% of the poll participants
said they've bought a syndicated show
and didn't air it, just to deny a market
rival the programming opportunity

Most station managers were pleas-
ed with the quality of syndicated pro-
gramming: 16% excellent, 50% above
average, 30% average, and 4% below
average/poor. However, 32% com-
plained that syndicated fare sounded
‘‘canned,”’ while 21% pointed to pro-
gramming incompatibility and format in-
tegration difficulty. And despite the re-
cent satellite conversion boost, disc
remains the preferred method of
delivery for 46%. Tape delivery
follows close behind at 42%. Only
32% of station managers preferred
satellite-delivered programming, but
they far outstripped the 3% who favored
landlines.

If It’s February, This Must Be ABC '

| The 1984 Modem Music Calen-
dar from H & S Productions
features a differnt rock band and
specific theme each month, plus a
year-long promotion opportunity
for radio stations. Band, tentatively
including Devo, Stray Cats, Cars,
Go-Go’s, and the English Beat,
are pictured amidst colorful new
wave graphics, with significant
dates in rock history highlighted.
The 16” x 22” calendar has a
separate, large back page available
| to modem music outlets on a
| market exclusive basis. For further
| information contact H & S at (213)
| 657-1064.

Crabless Business Lunches

Although three martini business lun-
ches are becoming more infrequent,
they aren’t as rare as the Alaskan red
king crab will be this season. Expense
account-holding radio and record ex-
ecutives will have to fish around on their
menus for another delicacy as only
four million pounds of red king crab will
reach our markets. That may sound
like quite a lot, but not when you com-
pare that to 1982-83's 26 million

“What we have here is a failure
to communicate,” but the ‘‘User’s
Guide To Microcomputer Buzz-
words’ attempts to bridge the
computer language gap. Author
David Dasenbrock offers an
easy-to-read translation of com-
puter vocabulary written for people
| who don't necessarily care about
what happens inside a microcom-
puter, but who want to be able to
talk with those who do. lllustrated
‘ with photos, charts, and drawings,
i

the dictionary includes the origins
and meanings of hundreds of terms
from “‘abort’ to “‘Z-80.” It retails
for $9.95. Contact Howard W.
Sams & Co. at (317) 298-5400.

Parlez-vous Computer? |

pounds, 1981-82's 75 million pounds,
and a whopping 175 million pounds
during the 1980-81 season. Causes
behind the crab’s downfall include
reproduction problems and overkill.
And, besides us, halibut and cod also
favor young crab and crab larvae.

Radio Audience
CD Response
Positive

An RIAA survey of those radio sta-
tions experimenting with compact disc
players finds listener response to be
generally positive. Seventy stations
were polled with 44 % returning usable
responses. Reactions ranged from
very positive to somewhat positive or
neutral, with none reporting negative
responses. Among those concerns ex-
pressed by station personnel were the
need for more product availability,
poor CD servicing from some record
labels, the quality of early CD releases,
and the need for more accurate
methods of cueing selections.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS. CONCERTS AND SPECIALS.

WESTWOOD ONE



Increase your
share. Stgl?tu
using our
call

HNWA&H are the radio industry’s
hottest newcall letters bécause we heip
our stations increase their mérket, share
—and their revenues. We do this in two
unigue ways: Our peoplé are trained.tb
price each station démographically, so
our stations canicommand maximum
rates. And being sensitive to the demand
on éur stations’ invehtory, we can use
our unwired network to sell their lgwer
demané*" availabilities, :

If your share isn't growing; it's time
to start using our call letters. Let us show
you whj HNW&H is the most exciting
new rep force in the business.

HILLIER, NEWMARK, WECHSLER & HOWARD

New = York, Atlanta, Boston, Chicago, Dallag, Detroit,
Los Angeles; Philadelphia, St Louis, San Francisco

212/832-8900
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Networks/Program Suppliers

MUSIC FEATURES

Narwood
Country Closeup:
John Coniee (October 17)
Muslic Makers:
Joe Bushkin/Marian McPhartland (October 17}

NBC

Source:

Hollies (October 14-16)
John Cougar (October 21-23)

RKO Networks
Countdown America w/
John Leader (IS INC):

Bton John spotlighted (October 1-2)
Sheena Easton (October 8-9)

Hot Ones (IS INC):

Elton John (Week of October 10)
Juice Newton (Week of October 17)

Solid Gold Saturday Night
(Dick Bartley):
Great Top 40 dance hits (October 15)
Creedence Clearwater Revival (October 22)
Rolling Stone
Magazine Productions
Guest DJ:
Steve Stilis (October 17)
Moody Blues® Justin Hayward (October 24)
Kris Stevens Enterprises
Night Moves special (Halloween weekend)

Starfleet Blair Radio Net

Donna Summer HBO simulcast (October 22)

Syndicate It, Inc.

Music Of Black America:

Supermen and wonderwomen, Pt | wid.Jd.
Johnson and Jeffrey Osborne
(October 17}

JFK: A Musical Tribute w/Martin Sheen (Week
of November 20}

United Stations
Dick Clark’s Rock, Roll
& Remember:
Jerry Butler (October 14-16)
The Great Sounds:
Joni James (October 14-16)
Solld Gold Country:
Dave & Sugar (October 14-186)
Weekly Country Music Countdown:
Rosanne Cash (October 14-16)

Watermark
Soundtrack of the ’60s:
Bruce Johnston/Bobby Darin/comedy writer
Milt Josetsburg (October 15-16)
Westwood One
Budwelser Concert Hour:
Gladys Knight & Pips (October 14-16)
The Countdown:

Deniece Williams/George Benson
(October 14-16)

Dr. Demento:

Demented world of insects (October 14-16)
In Concert:

Triumph (October 14-16)

Live From Gilley’s:

Ronnie Milsap/Loretta Lynn/Hoyt Axton (Oc-
tober 14-16)

Off The Record Specials:
Det Leppard (October 14-16)

Pop Concerts:
Olivia Newton-John (October 14-16)

GOD SQUAD NABS ABC — ‘‘Father Harry: God Squad,”’ the award-winning
rock & religion program, has been picked up by the ABC Contemporary Net-
work. The show makes its network debut on October 5th. Pictured at the sign-
ing are (I-r) Father Harry Schiitt, ABC Contemporary VP Willard Lochridge, and
Gloria Briggs, Administrator/ABC Youth Radio Networks.

o ey o

HOLLYWOOD SWINGIN’ —Soul crooner turned gospel stirrer Al Green and
members of EW&F, the Manhattans, and Midnight Star dropped by one
night to talk with ‘‘Hollywood Live’’ host J.B. Stone. Sharing their musical in-
sights are (I-r) Green, EW&F's Philip Bailey, Midnight Star’s Reggie Calloway
and Belinda Lipscomb, and the Manhattans’ Blue Lovett and Sonny Bivins, and

Stone.

Rock Album Countdown:
Police/Heart (October 14-16)
Rock Chronicles:
Dressing for success (October 14-16)
Speclal Edition:

Nona Hendryx/Jetfrey Osborne (October
14-16)

ABC
Contemporary Net/
Spotlight Special:
Dan Fogslberg (October 23}
Entertalnment Net/Silver Eagle
(DIR):

Jerry Reed/Reba McEntire (October 22}
George Jones/Leona Willlams (October 29)

FM Net:

"Ringo's Yeliow Submarine™
(Now thru November 26}

Rock Net/Continuous History Of
Rock & Roll (R. Stone):

Rock & Roll collaborators (October 16}
Rock on the road (October 23)

Rock Net/King Biscult (DIR):
Graham Parker & Bongos (October 16)
Big Country (October 23)
Ronnie Dio/Queensryche (October 30}

Clayton Webster

Country Calendar:

Gary Mormis (October 17}
Tammy Wynette (October 18)
Jeannie C. Riiey (October 19}
Moe Bandy (October 20)
Charley Pride (October 21)
Con Hunley (October 22}
Statler Brothers (October 23)

Rarities:
Joe Jackson (October 17}
Duran Duran (October 18)
Genesis (October 18}
Squeeze (October 20)
Stray Cats (October 21)
Retro Rock:
John Lennon (October 17)

Continuum Broadcasting

On Bleecker Street:

Iron Butterfly (October 12-17)
Lulu/Georgie Fame/lLinda Abrahams (October
19-24)

Creative Factor
Specials:
The Rock Pumpkin ‘83 (October 29-31)
Dahiman Creative Media
Gordon Lighttoot special (Fall)
Inner-View

Inner-View:
Eddie Money (October 17)
Bryan Adams (October 24)

London Wavelength

88C Rock Hour:

Men Without Hats/A Fiock Of Seaguils (Oc-
tober 16}
Heart special (October 23)
88C Specilal:
Exclusive Genesis special (October 14-31)
Rolling Stones at the Beeb (December 1-20)

Mutual

Lee Arnold On A Country Road:
Vern Gosdin/Eddie Rabbitt/Ear! Thomas Con-
ley/Terri Gibbs (October 15-16)
Rock USA:

Paul Dean of Loverboy/John Lodge of Moody
Blues/A Flock Ot Seagulls (October 15-16)
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NEWS & INFORMATION FEATURES

ABC
FM Net:

“Movie News'' w/Roger Ebert: ''Brainstorm’
(October 3)

Rock Net:

Rocknotes w/Pat St. John: six-part Ray Manzarek
interview, former Doors member/author Danny
Sugarman " Doors: Illustrated History™
(October 3-8}

cBs

Wonderful World of Baseball 16-part Special
(October 1-2)

Baseball League championships (October 4-9)

RadioRadio:

Tonight Show producer Fred De Cordovalrecord
producer Dennis McKay/actor Jett Goid-
blum/Jennifer Holiiday/'Dallas’’ actor Steve
Kanaly/Kinks' Dave Davies on "Kris Erk
Stevens — In Touch' (October 3-9}

Clayton Webster

Jack Carney’s Comedy Show:

School days (October 17)

Joe Piscopo At Large:

Soccer vs. wrestling (October 3)
Talking — Tom Slimey (October 4)
Andy on lists (October 5)

Listeners' ietters (October 6)
Otympic mud wrestling? (October 7)

Sporting News Report:

Mike Shannon/Tommy Agee/Rollie Fingers (October
10}

Narwood

Minding Your Business:

Financial watch dogs (October 3}

Rhode Island renaissance, | & ll (October 5-6)

Texas triangle, | & || (October 5-6}

Keeping key people (October 7)

NBC

Source:

Special report: “They're Closing All The Factories
Down'' (October 1)

@ Terry McDermott is tapped as
Expert Commentator, reporting on the
’84 Winter Olympics for ABC Radio
Sports. McDermott is an Olympic
champion ice skater, who won a gold
medal in 1964 and a silver medal in
1968. In related activity, ABC Direc-
tions’ “‘Alive & Fit,”’ with host Jaclyn
Smith, is now carried on over 140

radio stations.
®Doug Reinhart of KRDS/

Phoenix is host of the *Christian
Music Countdown.” a weeklv two-
hour program that premieres in late
October. It's being developed by
Scottsdale, AZ-based Bethany Pro-
ductions and is being offered on a
one station per market basis.

@ Greg Spraul appointed Regional
Manager/Radio Division at Peters
Productions. Before accepting this
post, Spraul served as GM of
KZTR/Ventura, CA. His radio
background also Includes a Local
Sales Manager stint with KIFM/San
Diego.

“Newsline £xtra’: A Case for an Unbalanced
Budgst (Week of October 3)

Progressive Radio Net

Computer Program:

Electronic brainfintegrated circuits/microprocessors
in home appliances (Week of October 3)

Laugh Machine:

Rodney Dangertield/Bill Cosby/Henny Young-
man/Travesty, Ltd. (Week of October 3)

News Blimp:

Language simplification/personal dietitians/making
anger an ally (Week of October 3}

Sound Advice:

Tom Edison’s phonograph/how records got their
holes/radio/origin of tape recording (Week of
October 3}

Strand Broadcast Services

Something You Should Know:

Getting what you want (October 3-4)

Travel bargains (October 5)

Making peace with your parents (October 6)

Westwood One

Brad Messer’s Daybook:

Peanuts comic strip/Universal Childrens Day
(October 3)

Sputnik/Dinosaur national monument (October 4)

Robert Goddard/marijuana decriminallzation
(October 5)

*Jazz Singer first movie/blue moon (October 6}

Samuel Langley vs. Wright Bros./Pony Express
(October 7}

Playboy Advisor:

Toxic shock syndrome and sex frequencyhe's
allergic to herffructose instead of sugar/jet lag
tips/she's a winner (Week of October 3)

Spaces & Places:
Photography in the ‘80s (September 30-October 2)
Tellin’ It Like It Was:

Motown bassist James Jamerson/jobs tor
slaves/black filmmakers' Hall of Fame (October
7-9)

®Jerry Coleman and Duke
Snider head CBS Radio’s baseball an
nounce team for the National League
Championships, while Curt Gowdy
and Ernie Harwell pair up for the
American League series. Gowdy also
hosts the five-day special *‘Pennant
Race Fever.” Prior to the league
championships, Win Elliot helms the
16-part “‘Wonderful World of Baseball.”
World Series coverage is led by Jack
Buck and Sparky Anderson. And the
CBS Radio Network has extended its
contract to air major league baseball’'s
All Star Game, league championships,
and World Series through the '84 sea-
son.

® ABC-TV “Wide World of Sports”
host Jim McKay will also host ABC
Entertainment Network's series of
200 pre-Olympic reports. The 90-sec-
ond programs run October 10-Febru-
ary 8), resume February 20, and con-
tinue until July 26.

A ! . |
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If Your Station Subscribed To Newsmaker Interviews In October...

You could be having live phone-in interviews with: Judy Krantz, Michael Caine,
Debbie Allen, Nell Carter, Dionne Warwick, the hot new star of “Risky Business"

|
|
FANS TUMBLE FOR CULTURE CLUB — Culture Club’s recent concert at '
Philadelphia’s Tower Theatre was beamed 45,000 miles via satellite to 48 radio |
stations nationwide. The live broadcast was produced by Starfleet Blair exclu- t
sively for the Source network. Celebrating afterwards are (I-r, back row) Epic |
Records' Robert Smith, Starfleet Blair's George Wardwell and Joseph Mira- !
bella, and the band’s Roy Hay; (I-r, front row) Culture Club’s Phil Pickett, Epic’s
Bill Bennett, band members Jon Moss and Boy George, tour manager Gary
Lee, Director/Video Promotion Harvey Leeds, and the group’s Nick Payne;
(I-r, kneeling) Culture Club’s Michael Craig and Helen Terry. |

Tom Cruise, and 30 other fascinating newsmakers!

For Information Write or Call: NEWSMAKER INTERVIEWS
439 S. La Cienega Bivd., Los Angeles, CA 90048, (213) 859-9130




When it comes to
Beautiful music,
does Winton

know somethin
Bonneville and Schulke
don’t???

It's hard to ignore hard facts, the WWBA is America’s number one
results have shown year in and year  beautiful music station. Again! When
out that Winton has consistantly it comes to beautiful music, Winton
beaten Borineville and Schulke in does know something the others do
Arbitron Ratings for 30 consecutive not. If it's ratings and profitability
rating periods in the nation’s 18th you want, Winton will give you
market. Winton has been on the both. Why settle for second best?

same station, Metromedia’s WWBA.  Contact Winton today.

Schulke has been on two separate 813-576-2299. .. or visit booth #209 at
facilities, so has Bonneville. Others NRBA.

are still trying. But the results are in.

WINTON COMMUNICATIONS

9549 Koger Blvd., St. Petersburg, FL 33702
(813) 576-2299

At NRBA?

Call home free on our WATS line. Booth #209
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Q102 STREET BLAST — For the second straight year, Q102/Cincinnati held a
“Pabst Party" in the middle of downtown. Police estimates put the crowd at over
75,000; they came out to watch Columbia's Scandal headline a free show with
seven local bands. All proceeds from the sale of Pabst Beer went to benefit Big
Brothers and Big Sisters of Cincinnati.

i i

CAN | HAVE YOUR AUTOGRAPH, PLEASE? — With a look on his face as if to
say, “Is this really happening to me?" KMJK/Portland PD Jon Barry (I) is getting
the point across in a rather close exchange with Terri Nunn (r), lead singer of
Berlin at a recent Tower Records appearance.
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or Window I)
call Byron Crecelius, person to person, COLLECT (314) 423-4411.
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Sulman Named MCA
VP/Sales

Harold Suiman has been ap-
pointed VP/Sales for MCA Rec-
ords. He joins the company from
the Director of Sales & Distribution
post at GRP Records, after a
sales and buying career that in-
cludes Arista, Private Stock, and
ABC Records & Tape Distribut-
ing. Harold Sulman

Tomlinson Tapped As
AmerRE President

American Republic Corporation has named
Richard E. Tomilinson President of its newly-created
AmerRE Communications subsidiary. Tomlinson pre-
viously was President of Craftsman Printing and spent
over 13 years in broadcasting with stints as Director of
Sales & Marketing at WBTV-TV/Chariotte and VP/GM
WJAR-TV/Providence. Tomlinson will preside over
AmerRE's first radio property, WGSP/Chariotte

Screen Gems-EMI Ups Two

Tom Sturgess Ceil Sanow

At Screen Gems-Colgems-EMI Music Tom Stur-
gess becomes General Professional Manager, having
served in the same capacity at Arista Music for three
years. Concurrently, Ceil Sanow moves up to Contract
Administrator. She's a six-year veteran of the company,
most recently working as Executive Assistant to VP/Gen-
eral Counsel Vince Perrone.

Freston Takes MTV
VP/Marketing Post

Thomas Freston has been ap-
pointed VP/Marketing at WASEC's
MTYV. Prior to this, he held the Na-
tional Marketing Director slot at the
Movie Channel. He first joined the
parent company in 1980 and was
promoted six months later to Na-

tional Marketing Director of MTV. Thomas Freston

Davies Segues To
RCA VP Post

Jack Davies moves to RCA
Records as Division VP, RCA Rec-
ords, Europe. He joins the label
from General Electric, where he
most recently directed intermnational
marketing for GE's housewares
operations. Prior to that he served
as GE's Product Manager, por-
table radios, during which time he
supervised the introduction of the
firrn’s *‘Superadio.”’

O’Neal Appointed CBS
Radio VP/Controller

Michael O’Neal has been
named VP/Controller of the CBS
Radio Division. He moves over
from CBS Television where he
served as Controller for three
years. He joined the company’s
corporate finance staff in 1975, fol-
lowing three years as a securities
analyst with St. Paul Companies.

Michael O'Neal

Thompson New WHO Manager

The WHO Broadcasting Company has named
Talmage Thompson as Station Manager of WHO/Des
Moines. He was promoted from the General Sales
Manager post at sister outlet WHO-TV, a position he'd
held for seven years. Thompson first joined the stations
28 years ago as Assistant Sports Director.

Dabel To WSME & WEBI Sales Manager

Jeffrey Dabel rejoins WSME & WEBI/Sanford,
ME as Sales Manager. He most recently worked as Ad-
vertising Manager of North Conway, NH's Northern
Light newspaper, after serving with the soft rock combo
for a year and a half as a sales representative.

Anovick New GSM At WFTQ

Katz Broadcasting has promoted Paul Anovick
to General Sales Manager at WFTQ/Worcester. He was
most recently an Account Executive with Katz Radio in
New York. Before joining Katz, Anovick held a similar
position with Christal and the Local Sales Manager's
post at WWSH/Philadeiphia.

Eager Heads New Image Branch

Former DJ Dave Eager has joined New Image
Public Relations as director of their newly-opened of-
fice in Manchester, England. The firm has also estab-
lished an office in Melbourne, headed by Rolf Schreu-
der

Dirt Band Accepts Country Award

with State Fair Director Dan Lee.

wwWw americanradiohistorv. com

Colorado Governor Richard Lamm recently proclaimed **Country Music Appreciation Day,”’ :
effect were presented to Liberty’s Nitty Gritty Dirt Band while the band was performing at the Colorado State Fair.
Pictured (I-r) are group’s Jimmie Fadden, Jimmy Ibbotson, Jeff Hanna, Bob Carpenter, and John McEuen, along
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YOUR ADVANTAGE

Hiber, Hart & Patrick Can Help You Win!

M ore and more stations are teaming up with Hiber, Hart & Patrick to get ahead —

or stay ahead — of the competition. They are using the extra dimension of our
services, including . . .

¢ Focus Groups
¢ Telephone Positioning Studies
¢ Unique Ratings Insights/Analyses
e Sales Development Activities

e New Tech Payoffs

.. . to score both in the books and on the street.

e’ve been successfully working with a variety of formats in markets of all sizes.
Lately, we’re pleased to have obtained clients in Anchorage, Buffalo, Denver,
Milwaukee and Modesto for example.

O ver 90% of our clients have improved their ratings and revenues with our
assistance. If you'd like to put the Hiber, Hart & Patrick advantage on your
side call or write for details — or see us at the NRBA, Suite 1729 in the Hilton.

w IBER, WART ¢ PRURIGH

RESEARCH & MARKETING FOR THE COMMUNIC ATIONS INDUSTRY

JHAN HIBER, PRESIDENT LARRY PATRICK, SENIOR VP
P.O. BOX 1220, PEBBLE BEACH, CA 93953 Ist FLOOR. ARBITRON BUILDING, LAUREL, MD 20707
(408) 373-3696 (301) 776-8855



AP presents a

-spitited alternative to the high cost

of weekend talent. The Ed Busch Weekend Talk Show.

Many people consider Ed Busch’s
four-hour weekend talk show the
most high-spirited radio talk show in
the business. And with guests ranging
from Isaac Asimov to Jerry Lewis,
Ed’s show will be a real hit with your
weekend listening audience.

But you may find him most
attractive because of the people who
won't be around while his show is on.

Your weekend talent, for
example. You'll no longer have to
chase them down, tofill in gaps in
your schedule. Or pay them to sit idly
by, waiting for the ballgame to end.

In fact, the only person you'll
need to air Ed Busch's program is a
board operator.

You can broadcast the show live
if you choose, from 4 to 8 PM. ET,
every Saturday and Sunday. Or you
can pre-record the program and
reposition each modular, one-hour
segment to suit yourself.

Since each hour is a complete
show in itself, you can even delete
segments. That's flexibility.

Because Ed Busch provides 12
minutes per one-hour segment for
local avails, that’s good business.

And although the show is
available only to AP members, you
aren't required to carry any other AP
Eiiogramming in order to get the

Busch Show. That’s even
better business.

Interested? Call Sofia Mannos at
(202) 833-5922 for our free demo tape,
and more information about the
surprisingly affordable Ed Busch
Weekend Talk Show.

Ed will give your listeners plenty
to talk about.

£ And give your talent the
9“:ii'5 weekend off.

Associated Press Broadcast Services.Without a doubt.



RADIO SPORTS SURVEY » VIN SCULLY INTERVIEWED
TOP SPORTS TALK HOSTS ¢« SMALL MARKET RADIO SPORTS
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WSMQ/Bessemer: Sports On Small Market Radio
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Sports is the lifeblood of this
active station, where the mayor
calls the high school football
games.

R ¢

Radio Sports Support
An exclusive R&R survey on the
amount and type of radio play-
by-play coverage and sports talk
programming, revenues derived,
and the most popular radio sports.

Vin Scully: The Voice Of Summer

The universally-acclaimed ’
sportscaster Hall-of-Famer E - 33 ) (
discusses the art of radio play- N ;e ) ~2A
\— (A ” R
Baseball’s Radio Broadcasters
The lineups for major league baseball's home stations and announcers.

by-play.
Sports Commentator Roster
The schedules for sports commentary shows on the networks.

Network Box Score
All the sports coverage offered by the nation’s networks.

Sports Talk All-Stars

A unique tribute to the top radio
sports talk hosts in the nation
(height, weight, batting stance,
and more . . .)

ports and radio have been partners for

60 years, and both parties have prof-

ited handsomely from the arrange-
ment. Inside this special issue, famed sports-
caster Red Barber points out some of the
milestones (first baseball radio play-by-play,
1924, first coast-to-coast sportscast, the
1929 Rose Bowl), and from Ronald Reagan
(who recreated Chicago Cubs games on
WHO/Des Moines) to Vin Scully, today’s
premier sportscaster, profiled within, radio
has provided a fertile ground for developing
talent in the sports broadcasting field. And ra-
dio continues to cover a bewilderingly wide
range of sports, as you'll see in our station
survey, and earns healthy revenues, despite
TV competition. From Scully’'s Dodgers
broadcasts on KABC/Los Angeles to the high
school football games on WSMQ/Bessemer,
AL, sports takes a key role in radio’s pro-
gramming lineup.

R&R Washington Editor Brad Woodward
compiled and composed the bulk of this spe-
cial's material, with indispensable contribu-
tions from Richard Zumwalt and Richard
Agata; the production efforts of Todd Pearl
(who also did our cover illustration), Kent
Thomas, Lucie Morris, Sandra Gutierrez,
and Gary Van Der Steur; and painstaking
survey tabulation by R&R's Associate Editors,
spearheaded by Ellen Barnes; plus overseer
work by Executive Editors John Leader and
Ken Barnes.

SUCCESSFUL ““SCRATCH & WIN" PROMOTIONS

e FOOTBALL
e BASKETBALL

© BASEBALL
e SOCCER

o HOCKEY
e AUTO RACING

~ FOOTBALL FORTUNE B%%,Vgl}[}%,
LAS

KRLD &aes B | LA

S - Airlines

W

COovi

@D &>

wm IINSTANTLY!? Round irlp coach tickets from

DFW to any American Airlings
ETS FREE REGULAR 4 HELMETS destindtion in the continental
ZIHELW TACD AT DEL TACO 200WBOYS U.S. and other valuabie prizes at
W|N MEXICAN CAFE W|N TICKETS
AND DRIVE-THAU CALL KRLD
3 HELMETS A SET OF AC SPELL KRLD & HUNTER 52"

7:40AM, 10:40AM, 1:40PM and
SPARK PLUGS CEILING FAN
WIN: - (WIN &
AUTO PARTS BRASS/ANTIQUE

HOW TO PLAY:
\th a coin gently

rub the silver
ering from each
of the footbalis
to see what you
may have won:

4:40PM, Tune KRLOD 1080 lor
details on how 10 win.

KRLD

/’_ ——
INSTANT WIN LISTEN TO WINI

T WORLD SERIES
SINGLE coxs VACATION
COVELEIIIE T TrASNen TR TS
™PLE '15.00 WE‘JA@ e
nomMs UM | ‘I1S1 o) [Em)
Wiac |‘L3%0 Cusor — ] [2]

SPECIAL PROMOTIONS

CUSTOM PROMOTIONS

Let FairWest create a “"Scratch & Win" promotion to enhance
your station's position. A FairWest “Scratch & Win"
promotion pays for itself, boosts audience, and

generates cash flow,

CALL BOB HARRIS TODAY

FairWest

3341 Towerwood Drive  Suite 204
Dallas, Texas 75234 - 214/243-7800

See us in New Orleans at the NRBA Suite #1829




THE NEW SINGLE FROM

‘CRUMBLIN' DOWN,"’...

FROM JOHN COUGAR MELLENCAMP’S FORTHCOMING ALBUM "UH-HUNH!’.. ...
SEE JOHN PERFORMING HIS NEW SINGLE ON SATURDAY NIGHT LIVE’'S
FIRST SHOW OF THE NEW SEASON, OCTOBER 8

F

A,
\{ e PRODUCED BY LITTLE BASTARD & DON GEHMAN,
fanl, WA

a PolvGram
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Radio Sports In
The Land Of Stock

Cars And Alabama

hen the University of

Alabama’s legendary

football coach Bear
Bryant died last year, the folks
from the steel and mining town
of Bessemer, AL paid their
respects, silently lining I-59 to
view Bryant’s funeral proces-
sion move slowly towards Bir-
mingham, 10 miles to the east.

“It was like a funeral around here
when Bear Bryant died,” recalls
WSMQ/Bessemer Sports Director Dave
Parsons. ‘“This town lives, eats,
breathes and sleeps sports — especially
Alabama football.”

The town’s passion for sports is
reflected in the programming of its local
radio station, WSMQ. An AM outlet with
1kw days and 250 watts at night, WSMQ
broadcasts a mixture of A/C music and
sports from fourth-floor studios in an
otherwise vacant downtown office
building. As seems appropriate for a
sports-minded station, the staff is re-
quired to get lots of exercise — the
elevator has been broken for months and
the landlord is in no hurry to fix it.

Bessemer is on the west side of Jef-
ferson County, which includes Birming-
ham, the nation’s 45th largest radio
market. But WSMQ doesn’t worry about
Arbitron ratings, concentrating instead
on serving Bessemer — population
35,000 — and smaller surrounding com-
munities.

For WSMQ, serving Bessemer with
programming not available on the Birm-
ingham stations means serving up a
heavy schedule of sporting events. It
carries so many local, regional, and na-
tional games of all types that Parsons
observes, “We’ve kind of run out of
room."” Sports provides WSMQ not only
with a programming mainstay, but also
a steady source of revenue,

Lying on the outskirts of a major
market, WSMQ has the flexibility to
break format when a local team unex-
pectedly makes a playoff series that’s
sure to generate fan and advertiser sup-
port. As GM Dale Allison puts it, “The
Birmingham stations aren’t going to
come out here and do anyone’s ball
games. They’re trying to be music
machines. We’re not bound by the big
ratings game.”

Local Boys
Make Good

obody in Bessemer

seems to have an ex-

planation for the town’s
addiction to sports. But signs of
the fever are everywhere. You
can still choose from a selection
of four framed photos of Bear
Bryant on sale behind the cash
register at the Bright Star, one
of Bessemer’s busiest restaur-
ants.

For a small town Bessemer has seen
an extraordinary number of its local
athletes move into the professional
arena. Former Boston Red Sox third
baseman Butch Hobson, who now plays

WIMQ/Bessemer

Sports On Small-Market Radio

The Jess Lanier High Schoo! “Purple Tigers” football team, whose Fri-
day night games have been heard over WSMQ/Bessemer for 23 years.

Famed sportscaster Mel Allen, for-
mer “Voice of the New York Yan-
kees,” owned WSMQ with his
brother Larry from 1976 until last
fall.

WSMQ Station Manager Larry Allen, General Manager Dale Allison and
Sports Director Dave Parsons.

Triple-A ball in the Yankees system at a
reported $700,000 a year, was born and
raised in Bessemer. He was a baseball
and football star at Jess Lanier High
School (then Bessemer High), where his
dad, Clell Hobson, is Assistant Principal
today.

The “Alabama Gang” — stock car
champions Neil Bonnett and brothers
Bobby and Donny Allison — live in
neighboring Hueytown. Bobby’s son

Davey has also begun driving profes-
sionally.

Numerous Bessemer boys have gone
on to play football at Alabama, Auburn
and Georgia. Several have made it to the
NFL over the years: Maxie Vaughn, Los
Angeles Rams; Ricky Davis, Kansas Ci-
ty Chiefs; Jerry Stamps, San Francisco
Giants; Reese McCall, Baltimore Colts.
Another native, Ricky Busby, played
baseball for the Houston Astros.

Owned By Mel Allen,
“Voice Of The
NY Yankees”

SMQ’s ties to pro sports

are no less remarkable

than the community’s.
From 1976 until last fall, the sta-
tion was owned by famed sport-
scaster Mel Allen and his
brother Larry. They were born
in Bessemer but raised 45 miles
east in Tuscaloosa, home of the
University of Alabama’s ““Crim-
son Tide.” They were close fam-
ily friends of Bear Bryant, who
once took a speech course from
Mel.

From 1939 to 1964 Mel Allen was the
“voice of the New York Yankees” on
radio and television. Now in his late six-
ties, Allen still broadcasts the Yankees
on a three-state cable network in New
England. And, from the Baseball Com-
missioner’s office, he hosts ‘“This Week
In Baseball,” seen on cable and heard
over the CBS Radio Network. In 1978
Allen and Red Barber became the first
sportscasters ever inducted into the
Baseball Hall of Fame.

Larry Allen, who gave up a soft drink
bottling business in Connecticut to run
WSMQ in 1976, has stayed on as Station
& Sales Manager under the new owner-
B0 o oo L s

“We have no trouble selling
any championship you can
think of if a local team is involv-
ed ... We do any event that
comes up that we feel there's

interest in. —Larry Allen
e e S ——
ship. Larry, too, had a long career with
the Yankees, working on his brother’s
broadcasts in a behind-the-scenes
capacity. For two years in the early
1950s, Larry was the first television play-
by-play announcer for the Cleveland In-
dians.

After encouraging other sportscasters
like Curt Gowdy to get into station
ownership, the Allens finally took the
plunge themselves. They weren’t look-
ing to sell WSMQ last year, but accepted
an offer for the station from CS Broad-
casting. CS is owned principally by
Georgia businessman Calvin Simmeons,
who is said to look so much like Clint
Eastwood that he’s often asked for
autographs. GM Dale Allison, who
oversees WSMQ and the group’s two
other stations, was once a prosecutor in
Illinois. Today he still maintains a law
and financial consulting practice in
Lawrenceville, GA. A sign in the busy
GM’s office proclaims, ‘A neat desk is a
sign of a sick mind.”

The other CS stations are also heavily
sports-oriented. WSCA/Union Springs,
AL is “‘the greatest little sports daytimer
in the world,” Allison raves. The third
station, WQSI, is located in Portland,
TN, which Allison calls “‘a sports-crazy
little town. I think you could sell gym-

nastics meets if they were on the radio.”
Continued on Page 18
B _=___ S == )

“This town lives, eats,
breathes and sleeps sports —

especially Alabama football.”

—Dave Parsons
b ——___—______ == — < _~— %4
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People Make The Difference

Katz Radio. The best.
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Continued from Page 16

Advertiser Support
Is Key

he hottest sports in Bes-

semer are football and

auto racing, and WSMQ
carries a lot of both. The most
popular teams are Alabama and
Auburn University, but the foot-
ball radio rights for both are
already locked up by Birm-
ingham radio stations.

So the centerpiece of WSMQ’s football
schedule is its 23 years of covering the
Friday night games of the Jess Lanier
Purple Tigers, one of the town’s two high
schools. This fall the station wanted to
double its local football commitment by
taping Friday night games of another
area school, Berry High, and airing
them Saturday mornings from 8-10.

But that plan ran afoul of the underly-
ing reality of sports in small market
radio — economics. ‘“‘Berry was excited,
the coach was excited, and the booster
club was excited,” says Larry Allen.
“But we didn’t get a lot of reaction from
merchants. They kept saying, ‘Well,
what else have you got that we might be
interested in?’ " As football season
neared, WSMQ was approaching other
area schools. But, even though tape-de-
layed games have proved highly suc-
cessful at the CS station in smaller
towns, Allen conceded, ‘It may be that
in this area they just don’t want
replays.”

Allison, Allen, and Parsons are con-
vinced the tape-delayed games would
draw a large audience among players,
their relatives, and other fans so avid
they’d listen to a game whose outcome
. they already knew. Jess Lanier’s foot-

ball coach, Carroll Cox, agrees. As he
puts it, “They’d give anything to hear
their son’s name on the radio.” In fact,
he speculates Saturday morning delayed
broadcasts might actually have higher
listenership than live games on Friday
nights, when the most ardent fans are at
the field.

Local Stock Car
Fans Track The

“Alabama Gang”

SMQ broadcasts at least

40 stock car races a year

from the Motor Racing
Network and Mutual, so family,
friends, and fans can follow the
exploits of the ‘‘Alabama Gang”’
from Hueytown. Proudly
displayed at the station is a pla-
que from 1981, when WSMQ was
one of ten stations named to
Motor Racing Network’s ‘Affili-
ate Honor Roll.” (The network

WSMAQ is the home radio station for the *“Alabama Gang" — stock car
champs Neil Bonnett and brothers Donny and Bobby Allison, who all
live next door to Bessemer in Hueytown, AL.

Another Bessemer native who
made it big is Butch Hobson, who
played third base for the Boston
Red Sox and California Angels and
now plays Triple-A ball in the New
York Yankees system.

has 400 affiliates.) Besides its network
racing events, WSMQ produces its own
coverage each summer of time trials for
the Talladega 500, held at the Alabama
International Motor Speedway about 45
miles from Bessemer.

While baseball and basketball have
never generated the same fanatical
following as football and stock car rac-
ing in Alabama, virtually any local team
that makes it into a championship series
can expect coverage from WSMQ,
whatever the sport.

Just last month, when the Little
League World Series took place in Bir-
mingham, WSMQ carried five games
because the local host team had a berth.
The coverage was fed by phone line to
WSDC/Hartsville, SC, whose local team
eventually won the series by beating the
Alabama state champs from Phoenix Ci-
ty. “We must have gotten at least 20
calls from people in Hartsville thanking
us for our coverage,” Parsons reported
after the series.

When the University of Alabama had a
shot at winning the World Series of Col-

lege Baseball this spring, WSMQ was on
hand for live coverage of the playoffs
and the championship game, which
Alabama lost to the University of Texas
Longhorns, 6-5. Listener interest was so
intense, says Parsons, that “all three
lines lit up” when the feed for one game
was temporarily interrupted.

i A T e e gl R
“The Birmingham stations
aren’t going to come out here
and do anyone's ball games.
They're trying to be music ma-

; -
EhiEs —Dale Allison
e ee——S————

WSMQ was also there in 1982 when the
area’s Greater Hueytown Team won the
national championship in the Dizzy
Dean Baseball League for teenage boys.
“We had so much fan support and parti-
sanship we had to network into a local
Florida station to get one game back
here. And we don’t have any problems
selling it.”

Sports Assist
From Mutual, ALANET

n addition to its extensive
I local offerings, WSMQ
relies heavily on Mutual,
especially for football. In 1982 it
aired Notre Dame, NFL Sunday
football, and a college football
game of the week from the net-
work. Mutual affiliation also
gives the station exclusive
rights to carry Birmingham’s
Hall of Fame Bowl, a major
local event.

According to Allen, WSMQ identifies
potential sponsors for college football by
tracking down alumni through booster
clubs and alumni associations. But, even
with that natural tie-in, selling games of
distant colleges can be tough. “I sold
some of the Notre Dame games by poin-
ting out that there are a lot of Alabama
and Auburn rooters who hope Notre
Dame gets beat, so they listen,” Allen
acknowledges. “It’s kind of a negative
sell, but it’s true.”

WSMQ recently affiliated with
ALANET, Alabama’s state network, and
— depending how well the shows sell —
expects to carry several of the net's
sports offerings. Allen anticipates no
trouble signing up sponsors for daily
five-minutes programs, plus weekly
call-in shows, featuring Ray Perkins and
Pat Dye, head football coaches at
Alabama and Auburn. “They should be
the hottest things we’ve had to sell here
in a long time.” The station may also
pick up a fishing show from ALANET.

Non-game programming also includes
sportscasts from Mutual, a daily report
by Sports Director Dave Parsons, and a
show called “One On One,” which
features Christian athletes.

Nighttime Power
Boost Opens New

Sports Doors

igh school basketball has
H never seemed to inflame

Alabamans, so WSMQ is
looking into building up its
winter sports schedule by offer-
ing basketball games from
some of Birmingham’s many
smaller colleges. Once again,
advertiser support is the key.

When he and his brother owned the sta-
tion, Allen ran basketball from Livings-
ton, a small area college, because its
enthusiastic booster club approached
him and offered to help. ‘“Those games
sold out completely, and they did most
of the work,” Allen recalls. ““I took them
off simply because I didn’t believe they
were a big audience draw.”

Continued on Page 20
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Continued from Page 18
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“They’d give anything to hear
their son’s name on the radio.”

—Coach Carroli Cox
T e e e
Currently WSMQ’s 250-watt nighttime
signal penetrates only the west side of
Birmingham proper. But General
Manager Dale Allison has kept a close
eye on the U.S.-Canada talks that appear
likely to result soon in a nighttime power
hike for Class 4 stations like WSMQ. Bir-
mingham is dotted with high schools and
colleges whose teams are ignored by the
city’s radio stations. Armed with a
stronger signal at night, Allison would be
more than happy to fill the void.

Uplifting A Depressed
Town With Sports

ven though it’s now on
E the rebound, Bessemer

is an economically
depressed town by any stan-
dards. Named for the English-
man who brought the Bessemer
steel smelting process to this
country in the late 1800s, the
town depended on steel pro-
duction and, in the surrounding
hills, the mining of iron ore.

But this January Bessemer’s unem-
ployment rate stood at 35%, second in
the nation only to Youngstown, OH. The
jobless rate has now dropped into the
20s, as new high-tech industries and a
soon-to-open $600 million pipe mill begin
to offset the twin blows of shutdowns by
U.S. Steel and Pullman Standard, which
idled 13,000 local workers in the past
three years.

Bessemer’s hard times have a lot to do
with Allison’s sports emphasis in the
programming of WSMQ. ‘““Sports hap-
pens to be a positive factor on people,”
he reasons. “That's why I'm high on
sports.” He points out that during the
Great Depression baseball attendance
soared.

Allison explains, “I don’t like to think
this area is economically depressed. We
don’t talk about the 24% who are
unemployed. We talk about the 76 % who
have jobs. We try to look at the bright
side.”

When CS bought the station last fall,
says the unabashedly religious Allison,
“The first thing we did was get rid of the
negative country music. You can bottom
out on cruddy lyrics and lying, cheating,
and drinking. Not all the world is getting
a divorce.”

Besides adding even more sporting
events and installing the more upbeat
A/C format, Allison’s drive to lift Besse-
mer’s spirits included launching a “West
Side Pride” campaign to honor improve-
ment efforts by local businesses and of-
fering uplifting programs like Mutual’s
“What’s Right With America.” Says Al-
lison, “We like that so much we play it
three times a day.”
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Jess Lanier star quarterback
Pat White

WSMQ play-by-play announcer, '
Bessemer Mayor Ed Porter ‘

Bottom Line
Considerations

llison readily admits,
A however, that attention

to WSMQ’s own bottom
line also underlies the station’s
extensive sports schedule. ‘“To
say I would do it for free — it’s
doubtful,” he confesses.

How much does sports contribute to
WSMQ’s bottom line? “I would say it’s a
lot,” says Larry Allen. Although he can’t
name a precise percentage, Allen says,
“It’s a significant part.”

At premium rates 25% above the rate
card, Allen says Lanier High School foot-
ball is always sold out well in advance,
as are many of the stock car races and
virtually all of the various playoff series
and championships WSMQ is so quick to
e e — i P
“Sports happens to be a posi-
tive factor on people. That's
why I'm high on sports.”

—Dale Allison
T — e e e
pounce on. “We have no trouble selling
any championship you can think of if a
local team is involved — Little League,
Dixie Youth League, high school cham-
pionships,” according to Larry Allen.
‘“We do any event that comes up that we
feel there’s interest in.”

WSMQ’s dedication to sports is
especially striking in light of the fact
that Dave Parsons, who has been Sports
Director for seven years, is not a full-
time employee. He makes his living as a
supervisor at the Jefferson County
water pollution laboratory in Bessemer.
“1 like to eat,” he says in reference to
the wages of small market radio.

Parsons usually prepares his daily
sports report on his lunch hour, and
snags interviews evenings, and
weekends. His enthusiasm for the job is
evident, and he admits, “I'm in hog
heaven doing this.”” Although a native of
Columbia, TN — also the hometown of
CBS sportscaster Lindsey Nelson —
Parsons is a graduate of Jess Lanier
High. And he looks forward someday to
moving up from his current color slot to
do the school’s football play-by-play on
WSMQ.

Bessemer Mayor
Handles Play-By-Play

ut that day doesn’t ap-
pear likely to come soon.
Holding a firm grip on
the top announcing job he’s held
for 23 years is none other than
Bessemer’s Mayor Ed Porter,
who clearly relishes the role.
“It’s a hobby for me,” he ex-

plains. “I'm a sports freak,

anyway.”

Porter stumbled into the job by acci-
dent after hiring a former local football
hero at his insurance agency. One day
the athlete was asked to substitute for
WSMQ’s (then WYAM) ailing regular
announcer. And could Porter lend a
hand?

The jock stumbled badly attempting to
do play-by-play in the first quarter, and
turned the microphone over to Porter,
who fared somewhat better. “It had to
be the worst game in history,” he
chuckles. I think we had the ball on the
70-yard line at one time.” Nevertheless,
he recollects, the regular announcer
“was worse than we were, if you can
believe it. He didn’t like sports.”

Porter is convinced the exposure from
his football broadcasts helped him win
his first election as mayor in 1974. He
also suspects his opponent, a revered ex-
high school football coach from Besse-
mer, suffered voter backlash from un-

.
“It had to be the worst game in
history. | think we had the ball
on the 70-yard line at one

time.”
—Mayor Ed Porter
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forgiving friends and relatives of former
players who spent their careers on the
bench. It seems the coach had built his
record of success by fielding a limited
squad.

Although it may seem unusual for a
mayor to do play-by-play, Porter points
out that Bessemer’s city elections are
held in July and August, just prior to
football season, avoiding any equal time
problems for WSMQ.

He says the biggest satisfaction of
calling the Jess Lanier games is affor-
ding many boys what may be the only
recognition of their lives — via the
medium of local radio: ‘‘He might be a
coal miner now, but he had his moment
of glory.” And Porter, now in his ‘“‘se-
cond generation,” is gratified to be an-
nouncing games played by youngsters
whose fathers were the stars of WSMQ
football broadcasts two decades ago.

What does WSMQ’s weekly radio
coverage mean for the Jess Lanier Pur-
ple Tigers? A lot, says head coach Car-
roll Cox, who also teaches economics.
“It generates more community interest.
It gets our name out in front of the
public.”

As for WSMQ, Allison thinks the sta-
tion has turned the corner after losing
many of its diehard Country listeners in
last fall’s format switch. Many of the
area’s black residents — who make up
52% of Bessemer’s population — are
now beginning to tune in for the first
time, he believes. State news and public
affairs have increased with the addition
of ALANET. A fulltime local news direc-
tor may become a reality. And, where
there’s room, WSMQ will continue ad-
ding sports events — that is, if they can
be sold.
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We bring you the music that brings
in your audience.

It's an American tradition. In every one of the past five
vears, the majority of the music on the charts was licensed
by BML.

Another tradition: for over forty years, BMI, the world’s
largest pertorming rights organization, has been making it
easy for you to usc music of every kind.

That'’s because BMI, a non-profit-making organization,
has always been dedicated to meeting the needs of creators,

publishers and all users of music.
M So when you're looking for that bigger share,
| | remember BMI is alwavs helping you, every step of

|

g l ' the wav.
i

l |
th__] Wherever theres music, theres BML
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1 oo you carry any live play-by-play coverage :

Well over half of America’s radio stations carry of sports events?
some form of live play-by-play sports, with football
ranking number one in the popularity sweepstakes,
according to a new R&R survey. Over 1000 radio
stations, running the gamut of formats and market
sizes, participated in the survey, with 57% carrying live
sports.

College football was the most frequently cited
sport for live coverage, with high school football,
college basketball, professional football, high schoot
basketball, and pro baseball next in line. Following is a
summary of the survey's key results.

TIME SPENT SPORTSCASTING

Most stations (62%) run 200 hours or fewer of
live sports a year, with almost a quarter of the total
running 50 hours or under. However, 18% devote
500 or more hours annually to live sporting events,
and over 25% exceed the 300-hour mark.

2 If yes, how many

hours per year?

[
3 What do you estimate are your station’s
gross annual revenues from sports events?

$0-25,000 W ss%
$26-100,000 P 31% |
$101-250,000 o 9%

$251-500,000 o 2%
| SPORTING REVENUES $501,000-51 million Q" 1%
. a V 3 o
‘ Sports may not be an absolute bonanza for radio g ﬂ %

stations, but its revenue contributions aren't

insignificant. We asked responding radio stations to 4 .,
estimate their gross annual revenues from sports, and What percentage of the station’s gross

3 learned that for 86%, the figure is less than ‘ annual revenues does this figure represent?
$100,000. (55% earn less than $25,000 a year from
sports.) Three percent, however, top the $1 million
mark. .50 o

For 60%, sports contributes 5% or less of the ] 2% ‘6!!0- 60%
station’s gross annual revenues. Another quarter find ! 6-10% ﬁ&o- 26 %
sports accounting for 6-10%. With 13% in the |

11-25% bracket and less than 1% recording 26-50%., | 11-25% 16-*—!0- 13%
it's safe to say that sports can provide a healthy L

supplemental supply of revenues but rarely racks up
the bulk of income for a station.

! 26-50% ONmmo. 1% ,

N | 51-75% ONmmE. 0%
-
| 76-100% WONmmo- 0%

wwWwW americanradiohistorv com
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LOCAL, REGIONAL
& NATIONAL ORIGINATION

How do stations balance locally-originated
coverage with regional/national network feeds? Forty-
two percent use local programming to fill over 75% of
their sports time; 45% devote less than half of their
sports coverage to locally-originated broadcasts.
Regional network use is pretty much evenly split —
56% of stations use regional casts for less than half of
their sports programming, but 28% use them for over |
75%. National network sports accounts for less than
25% at almost two-thirds of responding radio stations. |

As for sports/talk call-in shows, they still have
room for growth; only 23% of the respondents carry any.

(G Do you carry any Sports/Talk |
call-in programming? {_//_[T »' 4

,h\(,/ ~ \ -~

Yes 23% M

LOCALLY ORIGINATED: \\ \

REGIONAL NETWORK

R&R/Friday, September 30, 1983

) Please estimate the percentage of your
sports programming from each of the following
sources.

THE WIBE WORLD OF RADIO SPORTS

7 Please estimate which sports you carry in the following categories:

£00000—
College

Professional 12%

Professional

9%
Hi !
@
Professional
& 3%
High Schoo!
2% o

[ Y

College High School College  Professional Professional 1%
1% 1% 1% 1% 1%

Football’s victory as radio’s most-carried sport
should not come as any great surprise. A 10-16 game
schedule is a lot more convenient to fit into a format
than baseball’s 162 (or the slightly lower minor league
total), and in many parts of the country, local (college
and high school) football is the unchallenged number
one in the hearts of sports fans. Coliege and high
school basketball also benefit from relativety short
season schedules.

College football is carried by 35% of surveyed
stations, earning a big lead over high school gridiron
action (28%). College basketball is a close third
(25%), with pro football and high school basketball in a
tight battie for fourth at 22% and 21%. Professional
baseball (majors and minors) scores 18%, and
professional auto racing (12%) rounds out the list of
sports surpassing the 10% figure.

“Professional auto racing” may seem to be a
pedantic name for the sport, but the “professional” is
there for a reason — one station reported airing
college auto racing and two others cover a high school
version (drag races in the parking lot?). More
significant numbers of respondents air horse racing,
hockey (pro, college, and high school), pro tennis,
soccer on all levels, and golf.

And radio stations use their ingenuity to
communicate the excitement of several more unusual
sporting events. Entries included lacrosse, skiing,
volleyball, bicycling, high school horse racing (when
they talk about high school “jocks,” they’re serious!),
community bowling, and perhaps most challenging to
the descriptive skills of the radio announcer, fishing.
We'd love it if that particular station could send us a
transcript of its play-by-play

wWWW.americanradiohistorv.com
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WEEI BOSTON

New England Patriots Football

WEBS r:w vork

New Yorl(_]ets.lj“ootball

“m PHILADELPHIA

Philadelphia Phillies Baseball
Penn State Football
Big Five Basketball
wmp WASHINGTON, DC.
Baltimore Orioles Baseball
Washington Bullets Basketball
Washington Capitals Hockey

WWJ DETROIT

‘Univ. of Michigan Football & Basligtb_all‘

chY CINCINNATI

Univ. of_Kentucky Basketball

WI.W CINCINNATI

Eincianti Reds Baseball_ )

WBBM ciicaco

‘Chicago Bears Football

KMOX st Louis

St. Louis Cardinals Football

St. Louis Cardinals Baseball

St. Louis Blues Hockey

St. Louis Steamers Soccer

Univ. of Missouri Football & Basketball

wccll MINNEAPOLIS-ST. PAUL
Minnesota Vikings Football

Minnesota Twins Baseball

Univ. of Minnesota Football & Basketball

KPm: HOUSTON

Dallas Cowboys Football
Houston Rockets Basketball
Southwest Conference Football
Univ. of Texas Basketball

wnAI SAN ANTONIO

Dallas Cowboys Football
Texas Rangers Baseball

San Antorio Spurs Basketball
Southwest Conference Football

K'An PHOENIX

Los Angeles Dodgers Baseball

Phoenix Suns Basketball

Phoenix Inferno Indoor Soccer

Arizona State Univ. Football, Basketball
& Baseball

Phoenix Giants Triple-A Baseball

Kcns SAN FRANCISCO

San Francisco 49ers Football
Golden State Warriors Basketball
San Jose Earthquakes Soccer
San Jose State Football

K“x LOS ANGELES

L.A. Express Football

Univ. of Southern California Football
& Basketball

Ksml SAN DIEGO

San Diego Chargers Football
San Diego State Football & Basketball

AWINNING LINEUP..

CBS Radio Spot Sales scores with two
points in your favor: the top play-by-
play events and the top radio stations to
carry them.

And at CBS, our sports season lasts
52 weeks a year!

No wonder we've emerged as the
leader in play-by-play sports sales
among station representatives.

Sports action from CBS Radio Spot
Sales—what you want, where you
want it.

FROM CBS RADIO
SPOT SALES

For more information, contact your
CBS Radio Spot Sales representative in
New York, Philadelphia, Atlanta,
Detroit, Chicago, St. Louis, Dallas, San
Francisco or L.os Angeles.
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An Interview With Baseball’s Premier Radio Announcer

By Richard Agata

Vin Scully:The Voice Of Summer

oved and respected by his fans and revered by his peers, Vin Scully
’ has been giving us his words-eye-view of Dodger baseball, from Brook-
-=4 lyn to Los Angeles, for 33 years.

Scully was born in the Bronx on November 29, 1927. After two years in the
Navy and following his graduation from Fordham University in 1949, he got
his first broadcasting job, staff announcer at WTOP/Washington, DC. A year
later, he joined Red Barber in the press box of Ebbets Field to assist in play-

by-play announcing.

Today, Scully broadcasts the Los Angeles Dodgers on KABC radio and
KTTYV television, and goes national every Saturday on NBC-TV’s ‘“Game of

the Week.”

“On the radio, you are leading the way,” he says. ‘“You’re describing
whatever you're describing. On television you don’t talk quite as
much . . . you add footnotes and really follow the director. All I know is

baseball, and I know that it works very well on radio.”

2 /1 el Ott powered flamingo-style
' X / & home runs over the fences in the
) | 2L Polo Grounds. Dizzy and Daffy
Dean won 37 games between them for the
St. Louis Cardinals’ ‘“Gashouse Gang.”
Hank Greenberg led the American League
in home runs and runs batted in, belting 36
and driving home 170. His Detroit Tigers
defeated the National League pennant-
winning Chicago Cubs, led by catcher Gab-
by Hartnett, four games to two in the 1935
World Series. And Vincent Edward Scully,
then eight years old, already knew what he
wanted to be when he grew up.

Director but our resident baseball expert/fanatic and
a veteran listener to countless Yin Scully Dodgers

[
| Richard Agata is not only R&R’s Production
|
|
| radio broadcasts.

A familiar invitation on a summer day:

“Hi, everybody, wherever you
may be. Just the start of things
here at Dodger Stadium. So pull
up a chair, lean back, relax and | &
spend part of Sunday with us.”

“I remember writing a composition
for the nuns,” he said. “Most of the kids
wanted to be doctors and lawyers, and I
said I wanted to be a sports announcer.”
He was weaned on New York Giant base-
ball. “Sometimes I would get soda fountain
bottles, collect a whole bunch of them, get
the deposit and sit in the bleachers in the
Polo Grounds for 55 cents.”’

n 1936, Ty Cobb, Walter Johnson,

. Christy Mathewson, Babe Ruth, and

L. Honus Wagner were elected as Char-

ter Members to baseball’s Hall of Fame.

Last year Scully joined them, adding Hall

of Fame membership to a long list of
awards and accolades.

In his marvelously mellifluous man-
ner, Scully has been broadcasting Dod-
ger baseball games for 33 years, and
his style and presentation are certainly
unique. ‘“When I first started, Red Barber
suggested that I not listen to other an-
nouncers. He suggested that because he
thought I might subconsciously or other-
wise copy. And then I might be watering
my wine, so to speak.”

‘W n the air, Scully knows when to
keep silent. “There’s nothing I can
say that’s better than the roar of

the crowd. And I think that’s part of the
excitement, listening to the roar.

“So I try basically,” he said, “to call
the play and then get out of the way and let
the listener enjoy that tremendous reac-
tion — which to me is so much a part of
the game. That’s probably the one basic
rule I try to use all the time.”” Scully is also
known for not mincing words, sparing ad-
jectives, or letting a blunder go unreport-
ed. In a broadcasting medium with no
shortage of “homers,”’ announcers open-
ly rooting for the team which pays their
salaries, Scully is a firm believer in im-
partiality. “I know Red Barber felt that

Continued on Page 26
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Vin Scully :

Continued from Page 25

we were not only broadcasting to Dodger
fans — we were broadcasting to Yankee
fans, Giant fans, whatever. So we tried
very hard to be impartial,” he recalls.

“And I also found out very, very early
in my career that I was better and more
accurate if I could keep emotion out of it.
Once I let emotion get in, it made me less
accurate because I just got carried away.
So I tried very early to go down the mid-
dle.

“However,” he said, “there are a lot
of broadcasters and a lot of communities
that welcome the cheerleading type of an-

nouncing. That’s fine too. It’s not up to me
to say how to announce.”

Scully is widely respected as the mod-
el of excellence in the field of sports broad-
casting. In addition to his induction to the
Hall of Fame in 1982, he received the
George Foster Peabody award for excell-
ence in broadcasting and was named the
National Sportscaster of the Year by the
National Sportscasters and Sportswriters
Association.

“I just try to do the best I can without
trying to establish guidelines or judg-
ments about anybody else,” he says. “It’s
a difficult job because you’re talking con-
stantly. You're trying to be accurate and
you'’re trying to be fair. We all make mis-
takes.”

hen Scully broadcasts for the
Dodgers on radio and television,
he works alone, as do his part-
ners Jerry Doggett and Ross Porter. But
on NBC-TV’s Saturday ‘“Game of the

Week,” Scully works with Joe Garigiola.
Continued on Page 28

From Chicago, the 50th All-Star Game Broadcast:

Vin: In nineteen-hundred-and-six, Upton Sinclair
wrote a book called 'The Jungle.’ it really gave
the city of Chicago a punch in the ribs. It was a
tough place. But 1906 was also the year of the
only Chicago White Sox-Chicago Cubs World
Series. The town was alive

Joe: What kind of year did Upton have?

Vin: A very good year, thank you.

Joe: OI Upton, pretty good hitter was he?

Vin: He liked the ball up.

Red Barber: Vin Scully’s Inspiration By Brad Woodward

Now 75, Red Barber still recalls vividly how he came to hire Vin Scully for Brooklyn
Dodgers baseball broadcasts in 1949. Like most stories of how people got their first break,

Barber’s account is mainly the tale cf a hiring that almost didn’t happen.

At the time Barber was Director of Sports for
CBS. One day Director of News Ted Church brought
around ‘““a young redheaded fella’’ named Scully who
had just graduated from Fordham, had done some
summer announcing at WTOP/Washington and was
looking for work. Church had no openings in news,
but swung Scully by Barber’s office because he’d
done some sports announcing at the Fordham cam-
pus radio station.

“We didn’t have a sports staff at CBS,” Barber
told R&R. “When we wanted something done we
would use an announcer from an affiliate station. SoI
explained this to Scully and I sat and talked with him
and encouraged him to keep looking. And because
there was obviously no opening for him, I never took
down his name or his address or his phone number or
anything. I just wished him well and he left. But he’d
made a very favorable impression.”

Lost Name, Phone Number

A week later, when the CBS affiliate in Boston
couldn’t supply an announcer for a ‘“Football Round-
up’’ game, Barber thought of Scully. But neither Bar-
ber nor Church had saved his name or phone
number. So Barber had his assistant track Scully
down through Fordham University.

“We sent him to Boston and he did an impec-
cably good job. I learned later they had put him on
the roof and the wind and rain blew his papers away
and messed them up. Yet he did a good job despite
that and not once complained over the air that he was
having problems.”

Still, there was no fulltime slot available. But in a
few weeks Ernie Harwell announced without warn-
ing that he was quitting the Brooklyn Dodgers an-
nouncing team that included Barber and Connie Des-
mond. Barber remembers thinking to himself,
“Wouldn’t this be interesting if we could find the pro-
per young fella who really hasn’t had any experience
and Connie and I could just bring him along right
over the air, just train him as the third man?

Finding ‘‘The Right Young Man”

“I gave that idea to Mr. Rickey (Dodgers Presi-
dent/General Manager Branch Rickey). He said, ‘I
think it’s a good idea but you have to have the right
young man.’ And I thought about Scully and how well
he had done at Boston and how favorably he impress-
ed me.”

Scully leaped at Barber’s offer (‘‘his eyes grew
this big”’). Then Barber told him, ‘ ‘But you’ve got to

ST

go and talk to Mr. Rickey.” So I called Mr. Rickey
and said, ‘I’m sending over a young man named Vin
Scully.’ In about an hour Rickey called back and he
said, ‘Walter, you have found the right young man.’
So that was it.

“And it was a joy to have Scully with us. He was
so quick. You never had to tell him the same thing
twice. He made very few mistakes. Under Connie’s
and my guidance he worked hard, he did thorough
pregame preparations. That’s where he learned it —
he’ll tell you that. And we impressed on him that was
the most important part of his work. And so when I
left after the ’53 season O’Malley (Dodgers owner
Walter O’Malley) installed him as the principal
broadcaster.” Thirty years later, after following the
Dodgers from Brooklyn to Los Angeles, Scully is still
their principal play-by-play announcer.

Pre-Game Preparation Is Key

Barber still regards Scully as ‘‘the number one
play-by-play man in baseball.” He explained why.
“One of the strongest positive things about Scully is
that he has never stopped working. He prepares
himself thoroughly before every ball game. He has
not relaxed. His preparation is so obvious. Here’s a
man who’s in command. He has a very clear, distinct
speech pattern. He’s a very literate man, a college
graduate, he’s never stopped reading, he’s never
stopped thinking. And he has a great pride in his
work and in the fact that he is a professional broad-
caster who is reporting an event without being emo-
tionally involved in the winning and losing. That’s the
best capsule I can give you on Scully.”

A Capsule History Of Radio Sports

A veteran of over 50 years as a sportscaster,
Barber also has a vivid recollection of how sports on
radio developed. “Radio, as I look back, helped
sports become really national,” Barber told R&R.
“The Rose Bowl game in 1929 was the first coast-to-
coast broadcast. And I would say from that day on
radio and sports became big time. Because then
radio brought athletic events to the whole attention.

‘“‘Baseball play-by-play began in Chicago in 1924.
That was the very hotbed of baseball broadcasting. 1
got to Cincinnati in 1934 and it was still sort of a hit or
miss thing in different towns. There was no broad-
casting of baseball in New York until 1939. The New
York teams were afraid of the effect of radio,
that people would stay home, especially in threaten-
ing weather.

“The high point of radio broadcasting in baseball
and I'd say generally in sports would be in the 1947
World Series. Because that was the first World Series
in which there was any television. It wasn’t very
much longer that television began to be dominant.”

Radio’s Immediacy vs. “Static’’ TV

Today, says Barber, sports on radio still enjoys a
huge but “particular audience,” such as people in
cars or rural areas with poor television reception.
“It’s an impressive audience in radio, but TV is
number one.”

However, he thinks television may fall out of first
place because “it has almost lost its immediacy.” As
Barber puts it, ‘‘Radio is still alive and will always be
alive because of its immediacy. And I wouldn’t be
surprised if what, as time goes by, people become
so surfeited with television and there will be in-
creased use of radio. Television has become static.
You’ve got too many TV stations and too many hours
to try and program.”

Although retired from regular play-by-play ac-
tion, Barber has no trouble filling his own hours. An
active author and lecturer, Barber also does a Friday
morning sports commentary on National Public
Radio’s “Morning Edition.” When R&R caught up
with him, Barber was in Washington to do radio play-
by-play of the annual Crackerjack Classic for ABC.

Barber, who makes his home in Tallahassee,
spends little time watching sporting events. “I don’t
look at the regular season games,” he admits. “I've
got something else to do. And you have to understand
that my great satisfaction was doing the preparation
and the execution. I never cared who won or who lost.
And now, having no preparation to do and no execu-
tion to do, how they play the game is rather mean-
ingless to me.” FER
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SOUNDS YOU'VE NEVER
HEARD BEFORE.
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Scientific-Atlanta brings
you the first major advance
in network radio program
delivery since there were
network radio programs to
deliver: the digital audio
satellite terminal.

Listen to the crisp, clean
signal quality featuring 80 dB
of dynamic range and a full
24 dBm peak signal level. And
then notice the low distortion
characteristics—less than .3%
THD. We make it sound like
the program is originating in
your own studio.

Our new digital audio

T—

Scientific-Atlanta’s digital audio satellite terminal gives you
the highest highs, the lowest lows in network program fidelity.

terminal also offers fast set-
up and long-term reliability.
Plus ease of operation: you
can make a program change
with a simple flip of a switch.
Once you hear the dra-
matic difference of digital
satellite distribution, you'll
be introduced to a quality of
sound you've never known
before. Find out more right
now by contacting P Michael
Kelly. The new digital audio
terminal from Scientific-
Atlanta—the choice of
four of America’s leading
radio networks.

Scientific
Atlanta

Scientific-Atlanta Telecommunications, Digital Audio Marketing. 3845 Pleasantdale Road. Atlanta. GA 30340/(404) 449-238]
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Baseball’s Radio Broadcasters

Ex-athletes aren’t spending all their time doing beer commercials these days. Many are calling
games and providing color commentary on the radio. Yet professional broadcasters are still holding
their own in the booths.

What follows is a complete listing of major league baseball teams, the radio stations they broad-
cast on, and their announcers. And just to chart the trend, all ex-baliplayers employed are listed in

boId type

American League

ca@ah PO

b ar 22 (o

Baltimore Orioles:

Boston Red Sox:

California Angels:

Chicago White Sox:

Cleveland Indians:

Detroit Tigers:

Kansas City-Royals>

Milwaukee Brewers:

Minnesota Twins:

New York Yankees:

Oakland Athletics:

Seattie Mariners:

Texss Rangers:

Toronto Blue Jays:

WFBR — John Milier and Tom Marr.
WHDH — and WPLM — Ken Coleman and Joe Castiglione.
KMPC — Bob Starr and Ron Fairly.

WMAQ — Joe McConnell, Don Drysdale, Ken Harrelson and
Early Wynn.

WWWE — Herb Score and Nev Chandler.
WJR — Ernie Harwell and Paul Carey.
WIBW — Denny Mathews and Fred White.
WTMJ — Bob Uecker and Dwayne Mosley.
WCCO — Herb Carneal and Tim Moreland.

WABC — Phil Rizzuto, Frank Messer and Bill White.

KSFO — Bill King, Lon Simmons and Wayne Hagin.
KVI — Dave Niehaus and Rick Rizza.
WBAP — Mark Hoitz and Eric Nadel.

CJCL — Tom Cheek and Jerry Howarth.

i

National League
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Cincinnati Reds:

Houston Astros:

Los Angeles Dodgers:

Montreal Expos:

New York Mets:

Philadeliphia Phiilles:

Plttsburgh Plrates:

St. Louls Cardinals:

San Diego Padres:

San Franclsco Glants:

WSB — Ernie Johnson, Pete Van Wieren, Skip Caray and John

Lgm;» AllaniaiBraves: ; laughing. So, that's Derrel Thomas
( Sterling. in center field. Indeed, he marches
‘ @ Chicago Cubs: WGN — Milo Hamilton, Vince Lioyd and Lou Boudreau. to the sound of a different walkman.”

WLW — Marty Brennaman and Joe Nuxhall.

KRBE & KRBE-FM — Gene Elston and Dewayne Staats.

KABC — Vin Scully, Jerry Doggett and Ross Porter.
CFCF (English) & CKAC (French) — Dave Van Horne, Duke

Snider, Tommy Hutton, and Ron Reusch; Jacques Doucet and
Claude Raymond.

WHN — Bob Murphy and Steve LaMar.

WCAU — Harry Kalas, Andy Musser, Richie Ashburn and
Chris Wheeler.

KDKA — Lann Frattare and Jim Rooker.
KMOX — Jack Buck, Dan Kelly and Mike Shannon.
KFMB — Jerry Coleman and Dave Campbell.

KNBR — Hank Greenwald and David Glass.

Vin Scully:

Continued from Page 26

He feels there is a need for a commentator
along with a play-by-play man for national
audiences. “When you’re doing a network,
it’s once a week. You are reaching people
in places like Dubuque and Des Moines,
who do not have any particular allegiance
to the two teams they're watching. So
there’s a definite need then for careful
analysis and play-by-play,” he says.

““There’s no reason for an expert, out-
side of the fella doing play-by-play, to in-
form the people who follow the Dodgers
every day. They know. They know as well
as we do.”

Many ex-athletes have found their
way into the broadcasters’ booth, and
even more want to get in, perhaps making
it tougher for aspiring young sports broad-
casters. “It’s more than a trend,” says
Scully, “I think it’s here. It’s an absolute
established fact.

“I imagine that youngsters trying to
get in find it difficult. But there is still the
role for the play-by-play man. The ex-
jocks are usually analysts. The play-by-
play man is still the professional an-
nouncer.”

Calling the play ‘between the white lines’ and a look
behind the scenes:

“l asked Derrel Thomas about that basket catch.
Remember, the last out of the last game at Dod-
ger Stadium? He said he just wanted to leave the
folks with a little thrill. But Lasorda almost fell off
the bench. The rest of the dugout broke up, and
third baseman Guerrero kept hollering out to him,
“Look at Lasorda.” Derrell had to '
put his mitt in front of his face,
because he didn't want his
manager to see how hard he was

cully is more than just a sportscast-

er. He’s a storyteller, painting pic-

tures with his words. He reminds
you more of Mark Twain than Mel Allen.
He attributes much of his success to the
advice of Barber.

“I goback to Red, who originally said,
‘Be yourself.’ You bring to the booth that
one precious commodity that no one else
can bring — meaning yourself. That’s
hard. It’s hard to have the confidence and
yet it really is the right thing to do.

“But I can imagine a young an-
nouncer thinking, ‘I’ll copy a little bit of
so-and-so and a little bit of so-and-so.’ That
might help him for guidelines, but the
thing that is going to make him or break
him is his own personality.

“Because,” he said, ‘““if you give the
public something that’s fake, phoney, cre-
ated, they’ll spot it. They’ll see through it.
So again, know thyself and be yourself.};m

Every weekend is Special on

K CL A RK’S

T“%W%WW

The Uniied Stations'

AMERICA'S TARGET RADIO NETWORKS @

New York - Detroit - Washington, D.C. - Los Angeles




Radio’s Popular Choice
“PY.T.(Pretty Young Thing)”
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SPORTS || 't [wsmocm] Vo | foed | Slenn || SPORTS
B Sportscasts Sportscasts er Programming L
| COMMENTATOR ABC-C Shelby Whitfield, 17 :30s within | Same as weekdays "Speaking of Sports” with ,,J COMMENTATOR |
i no Executive Producer & | CustomCast Howard Cosell, twice daily {
Director of Sports newscasts from | =
STER novscs ROSTER
| e e 11:56pm
: | ABC-D 2 8 Saturday Bob Buck, M-F, commentary: !
6 Sunday Don Chevrier, M-F, L
commentary; 3 sportscalls daity
ABC-E 2 (each fed 6 Saturday
twice) 4 Sunday
ABC-FM 3 sportscalls daily M-F, 1 each |
Saturday and Sunday
ABC-I 6 12 Saturday 1.
10 Sunday
ABC-R “Sports Shorts” with Steve 4
McPartiin, Monday-Saturday,
two morning shows; 3 y
sportscalls M-F, 1 each
Saturday and Sunday i
AP Radio Dave Lubeski, 13 30 Saturday Sports voicers, actualities,
Sports Director 24 Sunday wrap-ups; special coverage of [
25 major events each year;
college football and NFL H- G
scoreboard shows. | i :
CBS Dick Brescia, 2 10 Saturday "The Golf Spot” with Nick g S
Senior VP 10 Sunday Seitz (seasonal); “This Week in | i !
Baseball” with Mel Allen 1 @ -
(seasonal); “Curt Gowdy
Qutdoors"; "College Sports K
USA” with Cawood Ledford;
Special live coverage of Pro
Football Hall of Fame, Baseball e
Hall of Fame, NFL draft;
Baseball Preview & Opening il
Day shows; NFL Preview;
World Series Preview;
Super Bowl Special; Cotton
Bowl Preview; Belmont Stakes |- -
Special
CNN Radio Bill MacPhail 48 :60s 48 :60s “Talk About” feature daily on |+
VP/Sports, CNN running & fitness with Dick : k
Buerkle, :90 | f: Y L.
Mutual Luke Griffin, 5 20 Saturday Bitty Packer-Al McGuire Show, L
Director/Sports 17 Sunday M-F, 5 min., 18 weeks I : E——
beginning November 29; ski f
reports; 11 Nascar events; ; Bill MacPhai
“Quarterback Sneak’ with Joe |
Theismann; "Inside Sports”
with Al Wester, Mon-Sat;
“Qlympics '84" Mon-Sun until
7-84
NBC Jack O'Rourke 7 7 Saturday “Sports File" newsfeed, M-F,
Director/Sports & 8 Sunday Pro Football Forecast;
Programming College Football Forecast;
Countdown to the Rose Bowi;
Special series on basebail
opening; USFL championship;
Super Bowl; other events
National Ron Pinkney, 2 2 Saturday “Sports Notebook'’; 15 min.
Black Network| Sports Director mini-magazine weekends
National Jim Oguinik, 5 min. commentary M-F during '
Public Radio | Sports Producer “Morning Edition,” with Red
Barber, Frank Deford, Steve
Harvey, and Alan Page
RKO | Chariey Steiner, 2 5 Saturday "Steiner on Sports” with
Manager/Sports 5 Sunday Charley Steiner, M-F
RKO I 2 5 Saturday John Madden, M-F
5 Sunday
Sheridan Jerry Lopes, 5 5 Saturday
News Director 2 Sunday
Source Sports actualities: Q&As with
correspondents during
newcasts
UPI Radio Bill Rosinski, 10 6 Saturday "My Side,” M-F, with
Sports Director 6 Sunday Greg Haber, Bob Berger, and

Bill Rosinski; special coverage | .

such as pregame, in-contest
and postgame reports on
many major events, including
NBA playoffs, Indianapolis
500, Masters Golf, NCAA
basketball championships,
baseball spring training,
heavyweight boxing,

Super Bowl, World Series; i

"Sports Show,” M-F, with

|
Bill Rosinski E

features and interviews

— =, s

| !

:
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INFLUENCE.

What makes one \ always show up in
sales person more the ratings numbers.
influential than another? But it does show up

In radio, it's an when advertisers add
attritude that goes up sales resullts.
beyond seling “by the How influential is
numbers.” It's the - our sales philosophy?
knowledge and ded:- - Look at the qual-
cation to understand | ity of our station
and communicate the | list—the strongest in
unique strengths of radio. Talk to us and
each station. well tell you how our

At Blair Radio, “8 way of selling radio
our sales people have this knowl- works for everybody.
edge and dedication. That's why we have such long-
They know that the significance  term relationships with our client
of format and personality, of audi- stations. That's why Blair Radio is

ence loyalty and motivation doesn't  the power of radio.

ua BLAIR RADIO. B Yo
THE POWER OF RADIO.
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Paul Horn(\mg

Fred Manfra

- Lindsey Nelson

Dick Stockton

Brooks Robfﬁgoh .

g

S |
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4

color)

nRARIS
Networks

USFL Football
(39 games)

(36 regular season games, 2 play- |

offs, championship. Fred Manfra,
play-by-ptay; Dick Butkus, Paul
Hornung, Dan Lovett, Marv Levy,

Thoroughbred Racing
(2 races)

Kentucky Derby

Preakness

{Don Chevrier, anchor; Dave
Johnson, race call; Dan Lovett,
Fred Manfra, commentary)

Olympics

Exclusive radio rights to broadcast i

1984 Summer Olympics in
Los Angeles.

T

—

CBSRADMKO

Football
(41 games)
NFL
(27 games, including 16
on Monday night)
{Jack Buck, play-by-play; Hank
Stram, color; commentary by Jim
Kelly, Lindsey Nelson, John Dock-
ery, Dick Stockton {pregame
shows) and Brent Musburger
({halftime shows.)
NFL Postseason

(10 games, called mainly by
Jack Buck and Hank Stram)
Wild card games
Divisional playoffs
Conference championships
Super Bowl
AFC-NFC Pro Bowl

Bowl Games

Sun Bowl Senior Bowl
Cotton Bowl Kickoff Classic
Baseball

(Up to 18 games)

All Star Game (Brent Musburger,
play-by-play; Brooks Robinson,
Duke Snider, color)

American and National

League Playoffs

American League Championship
(Ernie Harwell, play-by-play;
Curt Gowdy, color)

National League Championship
{Jerry Coleman, play-by-play;
Duke Snider, color)

World Series {(Jack Buck,
play-by-play; Brooks Robinson,
Sparky Anderson, color)

Thoroughbred Racing
(3 races)

Belmont Stakes
Wood Memorial
Travers Stakes
{Win Elliot, anchor)
NCAA Basketball
(7 games)
4 Regional Finals

2 National Semifinals -

National championship

Dick Butkus |

)

o
AN V
. —-..,_.4’ »

L

Curt Gowdy

(announce team not named)
Golf
(1 tournament)
Masters Classic

{Jim Kelly anchors 20
exclusive reports)

1

Y * T T

www americanradiohistorv com
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NETWORK | A%
BO,X_! & Football

(3 games)

SCORE | -] Rose Bowl (Jack O’Rourke,
play-by-play)

j Fiesta Bowl (Gary Hahn, |

play-by-play)

_— i | Orange Bowl (Bob Murphy,

I play-by-play)

BROADCASTING SYSTEM
Football

(65 national games, 64 regional)

NFL Sunday Doubleheader
(40 games. Tony Roberts, Mel'| |
Proctor, play-by-play; Ray Malava-
si, Jack Ham, color)

Bowl Games

(5 games)
Sugar Bowtl Holiday Bowl
Gator Bowl Hall of Fame Bowl
Liberty Bowl

(Tony Roberts, Wayne Larrivee,
play-by-play; Fran Curci,
Al Wester, color)

Notre Dame Football
B e » (11 games. Tony Roberts,
‘ Tony|Robe#ts

piay-by-play. Al Wester, color)
TW_ | ; Miscellaneous
5 5 College Football
-| (9 games. Tony Roberts, play-by- |-
play; Al Wester, color)
Regional Radio Rights
(16 games each)

Pittsburgh Steelers

Atlanta Falcons

Kansas City Chiefs
Houston Oilers

| Basketball
(56 games)

NBA
(Up to 36 games)

All Star Game Westér
League Playoffs .y = I
Championship Series
{Tony Roberts, play-by-play) }

Major College Basketball

(20 Saturday night games. [
Tom Cheek, play-by-play;

Fred Snowden, color) L3
: Tennis T
! : ‘ ! (4 tournaments)

U.S. Indoor

U.S. Clay Court st

Davis Cup

U.E. Open

(rights permit exclusive courtside

| reports. Jim Gannon, anchor;

Jack Kramer, Rosemary Casals, ey " - {

Richard Evans, color) Jack K iner | !
S | e K

(12 tournaments)

U.S. Open ,
PGA Championship . =" :
Canadian Open
Tournament Players Championship |
Coca-Cola/Houston Opens

Memorial Tournament | - -&ﬂ 5‘

.

-t
1

Kemper Open
LPGA Championship
U.S. Women's Open i

Buick Open E
PGA Seniors ¢

World Series of Golf i f
(rights permit 29 exclusive reports
from greens at each event. Re- i E

svoafﬁlsn ;)Y L:rlﬂ\\ll\;is-;er, Jim Garnon, [l WT = | e }% NR'.{,' a.; Fvansz } j@g?-_m_

{
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SPORTS ON RADIO

hen we planned our sports on radio special, we

wanted to highlight the top sports talk per-

sonalities in the country. Using the usual ar-
bitrary Arbitron method, we found the top-rated sports
talk shows in the top 25 markets. And then, rather than
merely listing them, we decided to let the winning hosts
list their own vital statistics and statements in the classic
form of baseball cards. Sometimes humorous,
sometimes serious, always informative, here are the
career records and philosophies of the sports talk all-

stars.

FRANK BECK
M
WJRIDetroit AN
Height: 6'q"
Waeight. 225 Ips.
rth Date:

Homotown: Rochester Mi | I'
Bats: Right . FRANK

Radio Debut: WATZ/ Alpena, BECKMANN

Mi (AA) 1969, News Director

, reporter Sports
D . '( ) 1 v anchor: WKNR/

R
JACK B"‘-\\(v\:—a“‘“’e
TMJIM DEUOIt (NL) 1971, nawg anS FEPOTter; WDRGy
W 8 Detroit (AL rose,and sports anch
Nam ) 197 2-present Sports D e WUR/
© of show: “Sportswrap'’ =t
Time siot: g.4 1pm e

v 6
vela™ ° 40 05, 7, 1928

welght: - "oy
Date began p
0sting show: May 1981

o: ;
ginh 3:“: Milwaukee
Hom Favorijte
: sport: F
pight a F Ootbaif
3\:‘:\0 Dobui; g:gl nou“g'\in kee, F:::rrl':: ;::rtns; Detroit Lions University of M
v "y 5 Ma s 2 wal . empor. b ichi
Racine. W, WKOW/MEG B IMIWELE G 2nnOUnCer: Ernig Haryy, o A0V Play O
noun Favorite all-time ra :'fwell, Detroit Tigers
0 play-by-,
an Patrick Detroit Lionz. arlc? {)g,':rysannouncor:

Ometown: ¢
:ats: Right
adio Depyy.
. WOP,
ak'Park, i, 1950A/
Me announcer
Rad, ncer
D gof{areen WEXISt. chq
KMy . WRAC/Racin 8
R/Denver, 195 " W’ 1

e a
ing Oyt admf el Lot
Vor\\es&‘:m\ ained 3 16ve
ave

team- n
favorite clubs whic 5 b
iCS)- y- e Cettics.
|, celb radio p\an g;:r\o\& e\tics
s’

hf)stlng Show:; August 969

avorite teq r;,' e Footba
avorite conge,r enver Broncog Ni
announce,- SC;{V radio P‘S'Y-buys-lgf >
ay f

WWW.americanradiohistorv.com
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PET
W, ERANKLIN
Height. 5~ cveland
8 ,g
? Weight: o .
\317—\ 980'9-\:‘\?90\'\ Birth oa,,.ve"“’f;ghr
. g ; Ometowr- ars ago
Mt |79 G 82 OWN: Arctic
= }VlBos‘o + nockey Bats: Switer, rotie Circle
B Bruns onost Radio Debuy:
Iy BOS‘O“O_p(eS nt, © Radio, mape" WINO
gyBosto™ 198 flunky Y Years ago,
ine” 3:;'0 Career: Highiy ¢
o . © of UcCce
ugportST T eriday 980 show: rpy; Ssful
Mo“da\{ -Féep\embeV A ime siog: Befo,-e isaster Time"
show: y cl0se ate be,

gan h
el UOoma\\. nocke :avorlte spo ?;Z:Q show: 177¢
A avome .
aseba feam_- D.
e e Favorie R allas Cowgjrs
10 gueidy _w.p\a‘{ annoy om ry rag
s 7O ry 1880 p\ﬂa‘f‘ aES: Jige® Favomncer: 4 Sak; Play-by.pja,
78 a . ® ajl » Saskat
Tpgavav v cer Jimmy Du,anttlg-.% ’,:CK ay-by.pc,):y -
y bnoxioys ' Sox Nouncer:

, RUSS SMALL
{ KSTP/Minneapolis-
2 _J | st Paul

Helght: 510"

Woelght: 180 Ibs.

Birth Date: March 15,
1954

Hometown: Newton, MA
Bats: Right

Radio Debut: WNBH/New
Bedford, MA, 1976, news reporter

Radio Career: WMNB/North Adams, MA, 1977-
1980, Sports Director; WBKO/Harrisburgh, PA,
1980-1982, Sports Director; WCBM/Baltimore,
1982, afternoon sports anchor, Hershey Bears
hockey play-by-play

Name of show: "“Sportstalk”

Time slot: 6-8pm, Monday-Friday

Date began hosting show: September 27, 1982
Favorite sport: To broadcast: football; to watch:
baseball

Favorlte team: Boston Red Sox

Favorite contemporary radio play-by-play
announcer: Johnny Most, Boston Celtics

Favorite alktime radio play-by-play announcer:
“Any kid sitting in the stands in the rain holding an
umbrella in one hand and a microphone in the other,
balancing a score sheet on lap, praying he doesn't
get electrocuted and trying to broadcast a high
school football game.”

Style: “The only thing we take too seriously is our
dedication to having fun. | try to make the show
appeal to even the most casual sports fan who wants
nothing more than to use sports as an escape from
reality and to have a lot of fun doing it.”

RUSS SMALL
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o Director

WAYNE copy

KIRO/Seattle
Height: 510~

Woeight: 299 Ibs. (“too
much”)

Birth Date: September 4,
1941

Hometown: Philadelphia, PA

Bats: “Holg mike
in left hang"

Radio Debut: KALL/Sq
Lake City, UT

Bowlers Tour, radio and Tv director; KTW/Seattle,
1973-1974, Sports talk; KIRO/Seattie, 1975-
present

Name of show: “Sportsiline”

Time siot: 7-9pm

Date began hosting show: March 15, 1975
Favorite Sports: golf, basebalf

Favorite teams: Phillies (“Buyt in Seattle that's a
secret”)

Favorite comemporary radio play-by-play
announcers: "“Keith Jackson for everything. Vin
Scully for baseball. Rick Barry for basketball.”
Favorite all-time radio play—by—play announcers:
Red Barber, Mel Allen, Vin Scully, Bob Blackburn
Style: “Fun . . Sports is a break in the day for most,
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Date pegan ing S
o wyyhatever

Chicago Cubs and Dalas

Radio Debut: WTAE/

commentator

Radio C ool AE/Pmsburgh, gports Director,
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Mutual etwo

Time siot: 7-8pm
an hosting show: Sep\ember 3, 1973
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JHAN HIBER

Radio Wars —

An Overview

Having just returned from a vacation after NAB’s Radio Pro-
gramming Conference, I found out that the topic of the “Radio
WARS” study released at the RPC was still causing a flurry of con-
troversy. Since many of you have asked about my feelings on this
issue I thought it would be appropriate to discuss the study.

Let mie first review the background
and methodology, then review reac-

tions to the effort, and wind up with
some suggestions about what informa-
tion from this project is — or is not —
‘usable on your local level.

Background/Methodology

The Detroit-based research firm of
Reymer-Gersin approached the NAB
about conducting a landmark study to
be released at the RPC. Reymer-Gersin
was given the go-ahead by the trade
group, and then designed the study (in
coordination with the NAB’s Research
Department) that was released in San
Francisco.

“Part of the problem may have
been that with only 100 inter-
views per market some folks had
difficulty attaching credibility to
the survey data.”

As noted in the overview volume
released in San Francisco (pictured

RADIO W.AR.S.

r@‘@ HOW TO SURVIVE
IN THE '80s

o
vl

here) the methodology of the survey
basically involved the following . . .

1. Sampling in 13 markets out of the
top 75, markets selected to contain ex-
amples of stations featuring the for-
mats to be studied.

2. Usable telephone interviews with
1300 persons age 12+ who listened to
radio for at least 15 minutes during an
average weekday.

3. Favorite stations were deter-
mined, then information about the pre-
ferred format was elicited. A total of

Q&A

Why?”

to date.

Roy Shapiro, VP/GM of Group W Sales, wrote to query, “You im-
ply (in a recent article) that a one-time-only study to determine four-week
cumes by station is more accurate than the method we are using today.

Over the years Group W has been in the forefront in the development
of reach and frequency theories, and the industry as a whole has benefitted.
I don’t think anyone can cast aspersions specifically on the Group W efforts

However, I don’t think it would hurt for a major study — such as is be-

R&R/Friday, September 30, 1983

Week In Review

Arbitron Promotes Korach

Arbitron Ratings has announced the appointment of a new
Western Regional Manager for Radio. Marv Korach, who has
been running the San Francisco sales office, will assume the
responsibility for the Western Region, succeeding the retiring
Bill McDowell. Korach’s appointment will be effective
November 1st, and he’ll remain based in San Francisco.

Birch Moves Kabakoff To N.Y.

Birch Radio has appointed a new manager for its Northeast
Region. David Kabakoff, formerly a regional rep for the
Southeast, has been promoted to head the New York office.
Kabakoff replaces Ed Keane, who has departed for Metro-
media. According to Birch Sales/Marketing VP David Gingold,
a search is underway for Kabakoff’s successor in the Southeast,

reached at (313) 626-7158.

ing discussed with Arbitron — to be conducted to perhaps update or set
some standards for radio’s reach which many parties could feel they had a
part in establishing. I'm not crazy about the cost of the study however —
there may be better ways for this industry to spend $500,000.

who’ll be based in a new Atlanta office.

Jacobs Opens Consultancy

Former ABC and WRIF/Detroit researcher and program-
mer Fred Jacobs has opened his own consultancy, Fred Jacobs
Media Strategies. Jacobs will remain in Detroit and can be

nine formats were delved into among
the 1300 usable interviews. Formats
researched were Adult/Contemporary,
AOR, Beautiful Music, CHR, Country,
*“Full Service Radio,” News/Talk, Nos-
talgia, and Urban.

4, Within each format. several
psychographic segments were iden-
tified and discussed in the research
findings. The discussion of these
segments was meant to stimulate
programmers to think of new ap-
proaches to successfully reach the
audiences. Certainly there was much
discussion of the survey results.

Radio’s Reaction

1 won'’t go into all the gory details
about how the bulk of the program-
mers in attendance reacted to the
study’s release, since several of the for-
mat editors covered those reactions in
the September 9 edition of R&R. The
bottom line seems to have been that
what started out as a worthwhile idea
was perhaps spread too far — and suf-
fered. It brings to mind the quote
“When you're up to your ass in alli-
gators it’s difficult to remember that
your initial objective was to drain the
swamp.”

It seems that much of the negative
reaction had to do with the metho-
dology. Part of the problem may have
been that with only 100 interviews per
market some folks had difficulty at-
taching credibility to the survey data.

However, it appears that the Radio
WARS approach could have been
much more positively received if its
overall conclusions had been presented
and things left at that. When the data
was discussed in the format rooms and
the segments delved into, the fur ap-
parently flew. Again the sample size
was a culprit here.

Two examples suffice. AOR was the
format most cumed by respondents,
with 253 of the 1300 respondents.
However, that figure was then divided

by Reymer-Gersin into sex segments
(psychographic categories) with the
largest segment represented by 57 peo-
ple. Not much of a national sample on
which to base advice to programmers.
A News/Talk PD came to me with
another observation. It seems that the
“Voyeurs™ category (one of the three
segments within the format) was based
on responses from only 11 people. He
wondered why programming recom-
mendations were being made based on
the thoughts of just 11 respondents.

The Good News

While there was some unhappiness
with portions of the Radio WARS find-
ings I think it still served some useful
purposes. The major positive point for
me was that the results portrayed that
indeed there is really no such thing as a
homogenous audience, and that sta-
tions need to keep that in mind in their

“The results portrayed that in-
deed there is really no such thing
as a homogenous audience, and
that stations need to keep that in
mind in their marketing plans.”

marketing plans. Radio WARS
brought home the reality of consider-
ing segmentation or positioning as a
major aspect of annual station stra-
tegy. I'd say the good news here is that
this study can serve as food for thought
and perhaps the basis for some in-
depth local research. Use that local re-
search — not the WARS results — to
help fine-tune your approach to in-
creasing your numbers.

Want more info on the Radio WARS
study? Contact the NAB to get a copy
for your perusal.
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Harris AM Stereo is back! Last week the
FCC okayed the temporary use of the Harris
system, which had been pulled from the air a
month ago for technical reasons. However, Har-
ris must still gain type acceptance, but talk
around Washington is that the company will
succeed in that effort.

Doubleday Broadcasting President Gary
Stevens was recently spotted in Boston, pre-
sumably not on vacation. Street Talk hears
that Doubleday, with its KWK-AM & FM/St.
Louis on the market, is looking to move into
Beantown. Likely prospects for a Doubleday
takeover? How about WVBF, or possibly
WBOS?

Jerry Boulding has exited WCHB/
Detroit, where he’d been Operations Manager.
Apparently agreeing to disagree, Boulding left,
and no immediate replacement was named.

While we're in Detroit . . . Marc Avery,
cut from the afternoon shift three weeks ago at
WCZY, will move to PM-drive at CKLW start-
ing Monday (10-3).

Allen Gantman, formerly GSM at KLAC/
Los Angeles, is now National Sales Manager
for KROQ-FM/Los Angeles.

In Houston, KLOL GSM Bob Hoffman
exited the station Monday (9-26) with no imme-
diate replacement named.

At WAPP/New York, Chip Hobart will
stay on the air, but has given up his MD title.
So, Research Director Steve Ellis has been
promoted to Assistant PD effective imme-
diately.

MCA will pick up distribution of Solid
Gold Records. New stuff from Toronto and
Headpins will be forthcoming.

And while we're hangin’ out in Universal
City, look for MCA to name Glen Lajeski to a
key administrative position. Glen will shift over
from Arista, where he was Richard Palmese’s
right-hand man.

As mentioned last week, Satellite Music
Network will launch its CHR format (“Rock
America”) around the first of the year. VP
George Williams is on the hunt for a PD and
six air staffers for the Chicago-based venture.
Now is not too early to make your move. Here
are George’s numbers: (800) 527-4892 or (214)
991-9200.

KNBQ/Tacoma-Seattle Operations Man-
ager Don Hofmann has hired John Murphy
from KLUC/Las Vegas for morning drive,
which fills half the vacancy created when PD
Gary Bryan moved to KISW. The PD job is
still open.

GEORGE CARLIN

Wishes to get In touch with or recelve information
concerning the whereabouts of BOB HOLIDAY

HAVE A SEAT — This exclusive photo records a
moment in history, the actual transfer of power as
the Great Chair of Control is handed from outgoing
Arista VP Richard Palmese (left) to incoming VP
Donny lenner (right). Both gentlemen are smiling

. Donny because he'’s so happy and Richard be-
cause Donny doesn't know Clive Davis has the chair
wired. They all lived happily ever after.

Jalapeno Broadcasting has named Bob
Garrett as VP/GM for its KLOZ/EI Paso. He
comes from KYYS/Kansas City.

Talk about a change in climate . . . Ran-
dy Robbins has segued from the PD’s post at
KWHL & KENI/Anchorage to join the air-
staff at KS103/San Diego. Randy will handle
the Production Director’s job as well as 6-10pm
on the air.

At EMI America, Director/National
Singles Jack Satter has added A/C promotion
to his duties. Former A/C department chief
Shelley Green will be moving into the label’s
Dancemusic Department, continuing her usual
trade relations responsibilities.

Drake-Chenault is about to offer *“The
History Of Rock And Roll” in a unique format.
After the first of the year, stations will be able to
run the epic production in one-hour segments,
which are now being readied. The newly
customized version will be available on a barter
basis, also a new arrangement.

Congratulations to KFI/Los Angeles
morning stars Al Lohman and Roger Barkley
on the occasion of their 20th anniversary as a
team (10-3). For the last 15 years, Lohman &
Barkley have been waking up Southern Cali-
fornians in style on KFI. L.A. Mayor Tom
Bradley has declared Monday ‘“‘Lohman &
Barkley Day,” and a parade through downtown
is just one of the many festivities which will
mark the occasion.

STREET TALK/See Page 46

A disc Jockey at KJOE, Shreveport, LA {1958-59)
(He also worked In radio In Jacksonvilie, FL in the 1970s.)

CONTACT: (213) 820-4444
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Who’s Number 1
18-34 in Atlanta?

The Answer’s on
Page 80 of
R&R’s Ratings Report
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THE COMPLETE ANALYSIS OF
AMERICA'’S RADIO LISTENING

To Order More Copies:
Call Marcella

213-553-4330
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In The Client’s Office . . .

Somehow we who sell for a living still have
the most difficult time getting . . . on the other

side of the desk!

We are charged with targets and quotas
and then scamper into the field to talk to the
target and try to make our quota. We neglect to
see our sales presentation through the eyes of

our customers.

Even before we enter the
office of our customer, we
must think about who he/
she is and what he/she is
thinking about at that mo-
ment and how he/she is
likely to be feeling.

Morning Slickness?

In the morning the client
is most likely to be alert
and energetic . . . more
likely to make a decision!

Unless, that is, mornings
are slow (i.e., car dealers,
carpet dealers, etc.) and no
customers have come in
...then it is a bit
dangerous. You might even
be taken for a customer,
and when you turn out to be
a ‘‘salesperson”’ there is a
double whammy that could
hit you.

This doesn’t mean the
“slow’’ time is a bad time
to make a call: it is just im-
portant that you know . . .
out front ... what the
temper of the customer is
likely to be.

This doesn’t require a
Ph.D, but it may require a
little investigation so you
are on top of the situation.

“It is important that you
know . . . out front . . .
what the temper of the
customer is likely to be.”

Keep Your Eye
On The Tiger

Even as you enter the
store, your powers of ob-
servation can give you
good information on the
temper of your contact!

Are the employees relax-
ed and friendly .. . does
the store or office seem
tense . . . are all em-
ployees in their work posi-
tions . . . is there a meet-
ing in progress?

All of these motivational
puzzle pieces can give you
a quick fix on how the boss
is at this moment in time.

It also is a good idea to
know if the company ran
an ad in this morning’s pa-
per and, if so, what it was
for!

Taking The Client’s
Point Of View

* Pre-check the

client’s likely attitude

¢ Speak intelligently
and carry a small
briefcase

¢ Put yourself on his
side of the desk

* Use his vocabulary,

not yours

This kind of pre-knowl-
edge will make your busi-
ness remarks much more
cogent to your pre-
sentation. If he is already a
client, make sure you know
how his commercials are
running!

(Heaven forbid he had
commercials on your sta-
tion you didn’t hear . . .)

I always love the begin-
ning of a conversation with
a client who says, ‘“What in
hell happened to my com-
mercial in the 7 o’clock
news this morning?”’

You blurt out, “I don’t
know, what did happen?”’

From this conversation
to a 52-week renewal is a
long, long way!

Office Scenario

Well, here we are in the
office!

Did you bring a big or
small briefcase for the pre-
sentation?

To the client: Small
(slender!) means brief and
businesslike . . . Big (fat)

means lots of paper and a
long time!

I suggest you quickly get
your materials out, so the
client can see you didn’t
bring a “War And Peace”

pitch.

A copy for you...a
copy for him/her!

Tell him how long this is
going to take . . .

{Today I only need 20
minutes.)

This effort on your part
will be a relaxant.

Use Client’s
Vocabulary

Then present your case
as if you were on his side of
the desk.

If you were him and you
were explaining it to you,
how would you phrase it!

Not in terms of “‘spots”
and ‘30s” and inserts and
breaks, but in terms that
he uses in his business.

A good 60 percent of our
failure to help a client be a
part of our product is the
incorrect glossary of
terms.

Your presentation must
be tangible . . . something
he canrelateto... some-
thing he can be part of!

“Your presentation must
be tangible . . . something
your client can relate to.”

Not gerps, erps, and
seepums! Save that for
those calls on the agencies.

Offer something . . . not
a bunch of spots . . .

And offer it from the
front edge of your chair
and let him/her have a
chance to join you in suc-
cess!

e Be prepared!

e Know your client!
Evenif you don’t!

* Test the water as you
arrive!

e Keep it slender!

e Sell something tangible.

TARGET
Quota
Train (your client!)

—Dwight Case
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he Great Sounds. An exciting ne&/ﬁher stars will appear on the show, all

weekly four hour radio program from talking about their music and the fasci-

The United Stations. Featuring the | nating stories behind the songs. Each
hits of the 30’s and 40’s and the non- | show will also highlight a special year
rock hits of the 50’s and 60's. with a review of the events and the un-

The Great Sounds is designed to develop [ | | /0106ttably great sounds of that year. 5
a loyal audience, and keep it, because it The Great Sounds wouldn't be complete £
will encourage long listening spans and | without Frank Sinatra. Each week a
lessen dial punching. This will not only | “Spotlight on Sinatra” will pay tribute to
benefit the radio station, but also the perhaps the greatest sound of all.

advertiser by encouraging your audience §
- e . B The Great Sounds is hosted by Dick
}?mtg”e BLEMENEROCIHEC A Sposl 6y Shepard who anchored WNEW's legendary |
' ; “Milkman's Matinee” in the mid 50's, :
Each week The Great Sounds will as well as the NBC Radio Network
spotlight a “Special Feature Artist” program, “‘Monitor”.
throughout the entire four hour program.

Benny Goodman, Teresa Brewer, Mel For more information and a demonstra-
Torme, and Johnny Mathis are just a few § tion cassette of The Great Sounds call
of the great stars we'll be featuring as The United Stations in New York at

(212) 869-7444.

in-person guests. In addition, several
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KEN BARNES

So High Solo

ears ago when members of music groups wanted to work solo or
in combinations outside the home band, they had to break up the
group. Nowadays it’s completely acceptable to record solo or
with other people and then return for a full group project. (Even with all
this freedom, groups still break up far more often than they did 15 or 20
years ago, but that’s another column).

Y

What touched off this soaring flight of
abstract theoretical fancy was a stray
thought about the Talking Heads — it occur-
red to me that all four core members have
recorded outside or ‘“‘splinter” records.
Singer David Byrne had his ‘““Catherine
Wheel” LP in 1981, keyboardist/guitarist
Jerry Harrison issued ‘“The Red And The
Black” the same year, and the rhythm sec-
tion, Chris Frantz and Tina Weymouth, not
only teamed up for two Tom Tom Club
albums but got married as well.

So I began to ponder, in a ponderous sort
of way, how many groups there were in

which all members made solo or splinter -

records while the group was still in ex-
istence. The first group that came to mind
was the Who — starting in 1971 first John
Entwistle, then Pete Townshend, then
Roger Daltrey and finally Keith Moon all
made solo albums. The members of Yes
and Kiss released their solo albums all
around the same time (Kiss's four-pack
simultaneously, with matching cover art).
The five members of the *70s Moody Blues
all did solo projects, but the group was
semi-defunct at the time. If you count Keith
Richards and Mick Jagger’s solo singles
and fringe objects like Charlie Watts’s par-
ticipation in Rocket 88, you can make a case
for the Rolling Stones (Ron Wood and Bill
Wyman had more conventional solo
albums). And that’s where I left it for now,
but I’ll be glad to print any additions.

. Pop Quiz#2: |

- Original Versions

Now that you've spent the week
working on last week’s quiz, neglec-
ting job, family, hobbies, and sleep,
here's another mix & match special.
At the top are ten current remakes,
while below are the original artists —
scrambled like so many eggs, of

| course. Some of these are easy,
others have been mentioned in previous col-
umns, and a few are on the tough side. Songs
and original artists, matched, should be sent,
preferably by mail, to me at R&R, and winners
will be eligible for the breathtaking sight of
their names in print.

JUICE NEWTON “Tell Her No”

QUIET RIOT “Cum On Feel The Noize”
HERB ALPERT “Garden Party”

| BETTE MIDLER “All | Need To Know”
JOAN JETT “Everyday People”

PETER GABRIEL “Solsbury Hill”

DAVID BOWIE “China Girl"

PAUL YOUNG “Wherever | Lay My Hat”

On The Records

Vibrations
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recent Beach Boys reissues.

Spurred by the interest awakened by Capitol's recent “Rarities’ album
by the Beatles, the label has given the same treatment to the Beach Boys.
Buried in the sand compiler Brad Elliot found an interesting combination of
alternate takes, B-sides (including an a cappella version of “The Lord's
Prayer”), and unreleased tracks (now you can hear the Beach Boys tackle
Ringo’'s “With A Little Help From My Friends”” and the Box Tops' “The

The selection that especially intrigued me was an alternate version of “Good Vibrations"
(one of many that were cut). This particular variant, which differs considerably in places from the
hit, was first exposed to the world via the Beach Boys radio special “The Best Summers Of Our |
Lives,” produced by R&R back in 1976. This version still has the vocals missing on the verses, |
too. Anyway, “Rarities” is a worthy salvage job, bringing historical recordings back to light — the |'
only thing about it that isn’t a rarity is the cover, which uses the same bikini model motif as most ]

|
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o T
FImN. ECAREE
.“-E‘E%‘===n= Earlier, this column fiared to print a
1 m ]| photo of Billy Joe! and his early group the
" Hassles. Now revealed is Billy’s next ven-
ture, a heavy metal duo called Attila.
That's Billy on the left, of course. (No, the

k 73 L]
Talking Heads: united they stand, other guy was not called “The Hun.”)

divided they stand

Former Little River Band singer Glenn
Shorrock has his first post-LRB single out,
“Don’t Girls Get Lonely,” but it’s not his first
U.S. solo record. In 1971 he released a single
called “Let’s Get The Band Together” on
MAM Records, the same label that issued
the first Dave Edmunds solo single, ‘I Hear
You Knockin’.” Shorrock also had a 1975
single on Playbey, was in a group called Es-
peranto before LRB formed, and while in
Australia sang for popular '60s band the
Twilights, whose guitarist Terry Britten
later wrote ‘‘Devil Woman,” ‘““Carrie,” and
several other Cliff Richard hits.

Bottom To The Top

ZZ Top is nearing 15 years together, but before that Dusty Hill and
Frank Beard were well known in Texas as members of the American
Blues (with, it’s reported, hair to match the name), and Billy Gibbons
carved out quite a reputation as guitarist for Houston psychedelic rock
legends the Moving Sidewalks (whose ‘“99th Floor” is an obscure ’'60s
classic). In fact, the story goes that Jimi Hendrix, on a national talk
show, referred to Billy as America’s most exciting new guitarist.

The Motels rated as one of the earliest
“new rock’ bands in Los Angeles around
1976, having moved down from San Fran-
cisco, where Martha Davis had a group

David Robinson and Tim MecGovern, who
later joined the Motels and then formed
Burning Sensations this year.

Early ELO: (Jeff Lynne left, Ron Wood right)

ELO’s First Move

ELO came about 11 years ago as a
splinter project for popular British group
the Move, whose chief songwriters, Roy
Wood and Jeff Lynne, wanted an outlet for
the orchestral rock songs they were
developing while reserving the Move for
direct pop-rock material. But this splinter
group splintered for good, with Wood leav-
ing to form Wizzard and subsequent
obscurity, and Lynne and drummer Bev
Bevan retaining and expanding the ELO
concept. Bevan, by the way, is now engaged
in a splinter project of his own, drumming
for Black Sabbath (whose roots were in the
same Birmingham, England scene as the
Move/ELQ’s) while in between ELO tours.

Guests on “Solid Gold” for the

week of 30 are

called the Warfield Foxes (named after a
local theater called the Fox Warfield). Also
playing the same circuit as the early Motels
was the Pop, featuring Cars drummer

Facts you probably didn’t know and will
probably wish you hadn’t learned: Just
before he joined Led Zeppelin, Robert Plant
was in a group called Hobbstweedle.

R 5 Years Ago Today

September
George Benson, Huey Lewis &
the News, Madness, Ronnie Mil-
sap, Juice Newton, Sparks, and
Tom Wopat (as guest host) . . .
Pat Benatar's “Album Flash” ap-
pearance repeats on Cinemax
September 30 and October 5;
Linda Ronstadt’'s reruns October
4 . . . Frank Stallone and Bonnie

® BOB MOUNTY, WALT SABO, DICK VERNE UPPED TO EXEC. VP AT NBC
BILLY IDOL "Dancing With Myseilf" ® BILL ENGLE NAMED GM AT WTlnNE\'ﬁ(IE(éRLEANS Tyler are on ‘“American Band-
%y o ® JIM ROBERTS PD AT WQFM/MILWAU o R
HUEY LGRS THE NEWS\Himgrtis © NUMBER ONE FIVE YEARS AGO: “Kiss You All Over" — Exile (WB/Curb) (3rd week) stand” October 1. .. Stevie
Marvin Gaye Exile ® NUMBER ONE A/C: “Fool (If You Think It's Over)" — Chris Rea (UA) (2nd week) Wonder's “Saturday Night Live
Peter Gabriel Bill Medley ® NUMBER ONE COUNTRY: “Heartbreaker” — Dolly Parton (RCA) hosting shot gets a reprise Octo-
Sly & Family Stone Mezzoforte ® NUMBER ONE LP: "Who Are You' — Who (MCA) (4th week) ber 1...Duran Duran are in
Gen X Siade concert on Showtime October 1.
Zombies iggy Pop




The 60s was a magical erq. Especially to
today’s 25-49 year olds. That's why they listen
to SOUNDTRACK OF THE 60s by the millions,
every week. To relive the music and good
times. To recapture the 60s experience.

The 60s lives again on great radio stations
like WYNY, New York, KIIS-FM, Los Angeles,
CJCL, Toronto. Even Redifussion, Singapore.

Contact ABC Watermark today. And get
SOUNDTRACK OF THE 60s into your life. Cap-
ture the magic!

A weekly radio event with Gary Owens

3575 Cahuenga Blvd. West, Suite 555
Los Angeles, CA 90068 (213) 980-9490

I S

©1983 ABC. Watermark
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LONGTIME RADIO & TV VET

O’Brien Perishes
In Skydiving Mishap

Jim O’Brien, 43, radio veteran of
WOR-FM/New York and CKLW/
Detroit, former PD at KHJ/Los
Angeles, longtime morning per-
sonality at WFIL/Philadelphia,
and most recently weather fore-
caster for WPVI-TV/Philadel-
phia, was killed Sunday (9-25) in a
skydiving accident. O’Brien’s
chute became entangled with
another jump-
er's, and by the I%
time the two se-
parated, O’Brien |
was too close to ‘*&

the ground for his

reserve chute to
Jim O'Brien

~

break his fall.
O’Brien was
credited with
saving the other
jumper’s life.

Booker New
KGFJ PD

KGFJ/Los Angeles morning
personality Levi Booker has been
promoted to PD at the station, fill-
ing the vacancy created two
months ago when George Moore
gave up the PD’s duties to rejoin
the KGFJ airstaff. Booker, who
will continue to do mornings, told
R&R, “I feel extremely proud. I
welcome the challenge.”

Booker’s 13-year broadcasting
career includes on-air positions at
KPRS/Kansas City; Houston sta-
tions KYOK, KTRH, and KLOL;
as well as L.A. outlets KUTE and
KJLH. Booker’s promotion is ef-
fective immediately.

Harte-Hanks

Continued from Page 1

promotion.”’ Horne became Sta-
tion Manager at KQYT in early
1982 and earlier this year took
similar responsibility for KOY.
He told R&R, “This is definitely
a highlight in my career. It's an
honor to be recognized by a
growing and vibrant company
like Harte-Hanks, and I'm ex-
cited to be a bigger part of it.”

O’Brien began his broadcasting
career as a sportscaster at KWTX-
TV/Waco in 1961. He had been a
member of the WPVI-TV staff
since 1971, hosting “Dialing For
Dollars,” the noon news, and the
weather on the 5, 6, and 1llpm
newscasts.

O’Brien is survived by daughters
Terry and Patty Oldham, his
mother Frances, and sister Mary
Wood. A memorial service was
held this week in Philadelphia, and
the burial took place in Houston.

King Promotes
Scherner And
Clithero To GSM

King Broadcasting has pro-
moted Bob Scherner and Paul
Clithero to the General Sales Man-
agers’ posts at Portland stations
KGW and KINK, respectively.
Scherner, who was KGW’s Local
& Regional Sales Manager, joined
the KGW sales staff in 1979 and
was promoted to Local Sales Man-
ager in early 1982, adding the
regional sales duties six months
later. Clithero had been KINK's
Sales Manager for the past two
years,. previously having served
as Account Executive and Nation-
al Sales Manager at KGW.

Also promoted at the King sta-
tions was KINK Account Ex-
ecutive Annemarie Carlson.
Carlson takes over the newly-
created position of National Sales
Manager for both stations.

Hoker

Continued from Page 1

paid an enormous price for
them. We knew it would be an-
other year, year and a half, be-
fore they would pursue radio
again, and that hasn’t changed.
This kind of clears the air and
keeps the Radio Division in a
very progressive mode.”’

Hoker, who will remain in
Dallas and retain his GM title at
KRQX & KZEW, promoted
KZEW GSM Gene Boivin to Sta-
tion Manager for both outlets.
Paul Jacobs was elevated to
GSM.

Zolnowski
To WECK
PD/OM

WECK/Buffalo has tapped Peter
Zolnowski as its new PD/Opera-
tions Manager, succeeding J.R.
Russ. Zolnowski comes aboard the
Music Of Your Life facility follow-
ing three years with WINR/Bing-
hamton, NY, the last year and a
half as PD. Greg Hoadley will now
be handling WINR’s program-
ming reins.

“It’s a unique position to be put
in,”” Zolnowski remarked. “It's a
radio station that has a syndicated
format, but it’s also programmed
locally for the market. Buffalo is
my hometown, too. I think my
knowledge of the market is going
to make a big difference in the
ability to program WECK. We're
no longer the little radio station.
We're a major factor in the mar-
ketplace, and we will continue to
be so.” Added WECK GM Chet
Musialowski, ‘‘Pete’s experience
both in promotion and program-
ming at WINR affords him the
knowledge and background to
keep WECK forging ahead.”

Petze Heads
A&R For
Epic/Portrait

Lennie Petze, VP/GM of CBS'’s
Portrait division since 1980, has
returned to the A&R area as VP/
Senior Manager/Epic & Portrait
A&R. Petze had been VP/Nation-
al A&R for Epic from 1977-80 af-
ter two years as Epic East Coast
A&R Director and five years in
promotion for the label.

Epic/Portrait/ #
Associated La
bels Senior VP/
GM Don Demp-
sey, who will di-
rectly supervise
Petze, comment-
ed, “As Lennie
takes on his §
broadened re- |
sponsibilities as : '
A&R head of both Lenme Petze
Epic and Portrait, he will ensure
that the A&R activities of these
two labels will address the in-
dividualized needs of each
roster.” He added that further
staffing announcements are forth-
coming.

CONCENTRATING ON KTSA

R&R/Friday, September 30, 1983

Weed Named KTSA &
KTFM Program Manager

Waterman Broadcasting has
announced the appointment of
Steve Weed as Program Manager
for KTSA & KTFM/San Antonio.
Weed replaces Lee Randall, who
left to begin his own consultancy a
few weeks ago.

VP/GM Joe Ernest remarked,
‘“We conducted
an extensive g
search and are
very pleased to
have found some-
one of Steve’s sta-
ture. He brings a
wealth of experi- '
ence to the posi-
tion. Weed willbe _ 3
focusing his im-
mediate atten-

Steve Weed

|7 sTREET TALK

Continued from Page 40

Rick Springfield Produc-
tions VP Dana Miller has
formed Major Way Manage-
ment for exclusive represen-
tation of, you guessed it, Rick
Springfield. Joining Major
Way as VP is former RCA
Merchandising/Artist Devel-
opment Director Barry Gross.

KRE/San Francisco (Berk-
eley) will drop its Jazz for-
mat and go Top 40, accord-
ing to an Inner City Broad-
casting spokesperson. The
station plans to simulcast with
co-owned KBLX's Urban
format in mornings and after-
noons. The switch will be ef-

tion on KTSA, America’s first AM
stereo station.”

Commenting to R&R, Weed
said, “I've long admired these sta-
tions’ aggressive programming
philosophies, and I welcome the
opportunity to join this excellent
management team and to renew
my association with consultant
Jerry Clifton.”

Just prior to joining KTSA &
KTFM, Weed had been restruc-
turing the News format of KRMG/
Tulsa. His contemporary pro-
gramming background includes
KMJM/St. Louis and KAFM/Dal-
las. He’s also worked on the air at
KIIS/Los Angeles and WXLO/
New York (now WRKS).

fective Monday (10-3).

Also in S.F., Sandy Louis is
no longer the MD at KFRC.
PD Gerry Cagle will handle
music duties until a new MD
can be appointed.

KIDD & KWST/Monterey
have named Johnny Morgan
as PD. Johnny was most re-
cently PD of KNRY/Monte-
rey and morning man at
KTOM/Salinas. New to the
Operations Manager job at
KWST is former KTOM air
personality Bob McKnight.
Morgan will handle mornings.
McKnight afternoons on
Country-formatted KWST,

PolyGram Nashville Party

PolyGram/Nashville held a party for visiting label executives and artists dur-
ing the recent Fan Fair festivities. Pictured (I-r) are company’s Randy
Roberts, artists Tari Hensley and Royce & Jeannie Kendall, and PolyGram's

Bill Follett.

KRCK Ups Brooks To PD

KRCK/Portland Assistant PD/MD Bob
Brooks has been promoted to PD of the
AOR station, replacing former KRCK &
KYTE OM Robin Mitchell, who joined
KLAK & KPPL/Denver last week. Brooks,
a former Portland programmer at both
KGON and KQFM, told R&R, ‘‘The exciting
thing for me is not being PD, but being able
to work for (Henry Broadcasting Presi-
dent/CEO and KRCK & KYTE GM) Bob
Fauser, and continue our relationship with
(consultant) John Sebastian. The ultimate
goal is to shape and solidify the station’s
personality, and that takes nothing more
than time and effort. We’re going to con-
tinue to do that.”

Fauser said, ‘‘Just in the couple of weeks
I've been here, it’'s become obvious to me
that Bob is the spiritual inspiration behind
the success of the station. We couldn’t have

found a better communicator or leader of
people than Bob Brooks.”

Fauser also said a new PD had not yet
been selected for KYTE. Concurrent with
Brooks’s promotion, Alan Lawson was up-
ped to KRCK MD.

Woeiss

Continued from Page 3

er. He was appointed GM of both stations in
1981. Weiss’s Raleigh radio career also in-
cludes a General Sales Manager stint with
neighboring WRAL. “We'’re looking for-
ward to more acquisitions, continuing the
growth the company’s had in the past few
years,” Weiss told R&R. “It’s the first time
Bernie has delegated this much authority to
anybody. I think that’s what I'm proudest
of; I'm very excited.”

Transactions

Continued from Page 3
man Helen Valerio, with WEEI VP/GM John
Baker serving as President. Baker will continue to
manage the station under the new ownership. No
price was disclosed, although market observers
estimate a $7-8 million pricetag.

Baker commented, “This is an exciting oppor-

Amgue Continued from Page 1

Artigue told R&R, “I'm here to get these
two stations on line and to help with acquisi-
tions down the road. I'm absolutely thrilled
because it offers an association with a
group that’s interested in expansion and is
looking forward to getting up to a full com-
plement of radio stations as quickly as is
econormnically intelligent. Plus I'm back in
the Southwest, where my heart and my
family’s heart is.”

The Broadcast Group current station
roster consists of the two Phoenix stations.
KJJJ programs a Country Gold format,
while FM KEZC is Country.

tunity for all of us associated with WEEI. We look
forward to continuing our position as Boston's
leading News station.” WEEI is located at 590
kHz with 5kw. The purchase is subject to FCC
approval.

Sandusky Sells KWFM
To Behan For $3 Million

Sandusky Newspapers, Inc. has reached an
agreement with Behan Broadcasting to sell
KWFM/Tucson for $3 million plus $1.2 million on
a non-compete provision. The proposed sale is
pending FCC approval.

Behan already owns AM station KCEE/Tucson,
as well as KCEY & KMiX/Turlock-Modesto, CA
and KLMR & KSEC/Lamar, CO.

Sandusky retains ownership of KDJQ &
KDKB/Phoenix, KNUS & KBPI/Denver,
KLS!/Kansas City, KEGL/Dallas-Ft. Worth, KJZZ
& KZAM/Seattle, and KSLY & KUNA/San Luis
Obispo.

KWFM operates on 92.9 mHz with 48kw at an
antenna height of 86 feet above average terrain.
Kalil Co. served as broker for the transaction.



NDCRadio’s Young Adult Network

THE FIXX

FIXXATION
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A 90-minute concert. =
Recorded live at The Ritzin |

New York City. Exclusively
from The Source.

Hear them perform : -
“Stand Or Fall” /
“Red Skies (At Night)”
“Lost Planes”
“Cameras In Paris”

Plus Their Latest
“Reach The Beach”
“Saved By Zero”

“One Thing Leads To

| Another”

“Liner”

From their latest album
“Reach The Beach,” on
MCA Records. Concert
produced by EDR
Entertainment.

The weekend of
October 7, 8, 9.

Sponsored, in part,
by Budweiser and
The U.S. Navy.
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WHAT’S BEHIND THE SUCCESS?

“Mr. Hot Hits'™—
Mike Joseph

wo years ago, Mike Joseph debuted his now famous ‘‘Hot Hits”

format on WCAU-FM/Philadelphia and scored overnight ratings

success. Since then he has spread Hot Hits to WBBM-FM (now
B96) /Chicago, WHYT/Detroit, KITS/San Francisco, and most recently
WMAR-FM/Baltimore. Hot Hits has been hailed as a ‘“role model” for
other programmers to follow and follow it they have.

Because of the recent influx of stations
embracing CHR, the format has been
wrongly labeled as the latest ‘‘trend,”
“glamour”’ or ‘‘quick
fix” format. It's none
of the above. CHR is
simply playing the
hits and keeping an
audience entertained
and involved in the 2
process. But it’s how
you do it that makes
the difference. In the ;
following candid in- eSS
terview, ‘“Mr. Hot Mike Joseph
Hits”’ shares some of the reasons behind his
format’s success. Mike also responds to
criticisms of Hot Hits and explains why he
thinks CHR is, and will continue to be, a
viable format for years to come.

He Works In
Mysterious Ways

He tells no one where his next client is
located. Eventually someone catches a
glimpse of him, and the rumors circulate.
Soon speculation turns to confirmation, and
before you know it, Mike Joseph has put
another Hot Hits station on the air. There
are those programmers who would swear
there are no programming secrets. But
after talking with the elusive Mr. Joseph,
I'm not so sure. He has his own unique way
of doing things. And though his reasons for
doing them may not appear to be 100%
clear, one thing is certain — they do work.

One of the most mysterious things about
Mike is exactly how he researches a
market. He spends from four to eight weeks
seeing where the bodies are buried. Listen-
ing is naturally a great part of it, but the
rest he keeps shrouded in secrecy. ‘“‘Much
of it is just listening,” he confirmed,
““especially the first half. The rest is my
own brand of research. In monitoring, I will
listen to each major competitor for a
20-hour period and I log everything down
that I hear. I do this several times.

““There are a lot of things that work the
same from market to market, and those are
what we call the basics. The custom tailor-
ing to the particular people and musical
tastes of the market are very important.
The more I’m in the market, the more I can
adjust for the comings and goings of the au-
dience .. . when people go to work, to
school, ete. I check for stations that might
anticipate my arrival, and build in for
that.”

He used B104/Baltimore as an example of
a station that anticipated his arrival by
reacting on-air. “B104 presold us like no
other station I have ever seen. I find it ex-
tremely fascinating when a station does
this. It’s quite a compliment. B104 began us-
ing slogans with ‘hit’ and ‘hot’ far in ad-
vance of us hitting the air. As far as I'm

concerned it only makes my slogans more
familiar to their cume, which I’m going to
steal anyway. The next time someone tries
it, it could be a trap since I've always had
the policy of being unpredictable. I’ve done
65 stations, and you never know when I'm
going to try something different.”
What’s Behind Hot Hits?

What makes Hot Hits happen? Mike
listed the key elements. “The excitement,
the energy, the attack on the market, the
relevance to the market, the custom tailor-
ing to the demos, the personalities, the on-

R&R/Friday, September 30, 1983

1)< {
QT

Yol

and WMAR-FM/Baltimore.

6 7 :
=t/ Success Profile

Mike Joseph is an amazingly active man. The 55-year-old has been in-
volved with radio for 36 years, working as a consultant for 26 of those
years. During his consultant career he's turned around some legendary
radio stations, in the face of some very stiff competition.

“Over the years,” Mike remarked, “l have put on-air in one form or another what | now call
‘Hot Hits’: WKBW/Buffalo, WPRO/Providence, WABC/New York, and the other ABC-owned
stations including KQV/Pittsburgh, WXYZ2Z/Detroit, and WLS/Chicago. Other major market
stations include WMAQ/Chicago, KNBR/San Francisco, WKNR/Detroit, WFIL/Philadelphia,
WZUU/Milwaukee, WPJB/Providence, WTIC-FM/Hartford, WKAQ/San Juan, and most
recently WCAU-FM/Philadelphia, WBBM-FM/Chicago, WHY T/Detroit, KITS/San Francisco,

“| think this is the most successful CHR format in radio today. The format works because |
simply give the people what they want — the hits. Even at my age, | still love the music of CHR,
and | will always have broadbased tastes. Retirement from consulting is something | never
really consider, There are still a lot of stations that need my help.”

air production, the promotion, and the play-
ing of exactly what the audience perceives
as the hits for that market.

‘‘Sales is the primary decision-maker for
adding records. It's simply going to the box
office for the reviews. I’ve always done it
this way. Requests count, but not at the
beginning. We wait until the station is
established in its image and sound. I don’t
want the sound of the station to be influenc-
ed by a particular group or demographic,
which could happen if requests are used too
early. Hot Hits is a 1244 format, and we
have a lot of success in developing this au-
dience. We are a ‘family format’ by design.
It’s true mass appeal radio. My stations end
up cuming higher than any format in the
market as a rule, even beating out all-News
stations which traditionally out-cume
everyone.*’

Finding The Talent

Every programmer complains about the
lack of talent available, and Mike faces the

same problem. He has received hundreds of
tapes over the last two years in an effort to
staff his Hot Hits stations. What does Mike
look for in a jock? ‘‘Personality, charisma,
warmth, good voice, adaptability, sincerity,
and the ability to ad-lib.”

Since Hot Hits is very structured as to
amount of jock content going into and out of
records, I asked Mike about his need for ad-
lib ability. “Down the road the format
loosens up a bit. The early months of Hot
Hits train a jock to do and say something
within a very short span of time. I have
always emphasized strong, super talent.”

Many market observers criticize the air
talent for sounding “young.” In some cases
they’re referred to as ‘“warm bodies.”” Mike
defended his jocks, saying, “A disc jockey
or personality doesn’t become a super
talent overnight ... I look for potential
talent. They are more willing to listen, they
are fresh, they have stars in their eyes, they

Continued on Page 50

CHR Wars — Fall ’83 (Part Two)

Last week saw some serious ratings excitement outlined in “CHR
Wars — Fall ’83,” and as promised here is the wrap-up of this story.
Again, I will present a four-book 12+ Arbitron trend wherever possi-
ble, with the most recent ratings at the far right.

Chicago
B9%(WBBM-FM) 53 41 4.0 44
WLS 36 38 41 41
WLS-FM 27 34 35 36
WKQX 27 31 34 27

Buddy Scott has injected his own pro-
gramming into B96, which was once a Hot
Hits station and is the current CHR leader.
WLS has remained very solid against
strong FM competition, holding true to
playing a bright uptempo mix of CHR hits.
WLS-FM has become a bit more mass ap-
peal, playing a few select black cross-
overs, which up until Steve Casey’s
arrival might not have gotten airplay.
Over at WKQX, PD Chuck Morgan has
made the station even more hit-oriented
than his predecessor Randy Lane. Big
money guns are blazing with all stations
staging active media campaigns and on-
air promotions. Summer numbers will be
out soon.

Los Angeles

KIIS-FM 3.3 44 47 6.0
KRTH 32 26 35 30
KIQQ 41 31 26 28
KFI1 1.7 23 16 18

With the recent sign-on of Ed Scar-
borough’s KKHR, look for the above
ratings picture to become even muddier.
The station has a lot of energy and a very
current music profile. It’s also giving
away $100 an hour in a ‘“Phrase That
Pays” contest and has a huge showing of
billboards and buscards. VP/Programm-
ing Gerry DeFrancesco at CHR leader
KIIS-FM is looking to hold the lead with
the return of the “Daily Cash Pay-Off,”
worth up to $5000 a day. KIIS has reacted
very little to KKHR’s debut as it was

already well positioned for the onslaught.

KRTH’s Bob Hamilton still plays a 50-50
mix of oldies and is hoping to bring relief
from everyone else’s current music pro-
file. It may work if the audience doesn’t
perceive those oldies as burnout, as is the
case in many other markets. Paula Mat-
thews and KIQQ continue to bust new
records and be the current music trend-
setter in the format. The only change KIQQ
has adopted is to tighten up their jocks,
especially on the weekends, to enhance a
more music approach. KFI PD Jhani Kaye
is hoping to climb back above a two share.
The station has been very active with a
‘‘Jello Jump”’ and is busy promoting AM
stereo by giving away hundreds of Sony
receivers. This is a hot market!

Seattle-Tacoma
KUBE 41 49 53 55
KNBQ 26 36 36 34

CHR leader KUBE and PD Charlie
Brown are coming off their strongest book

yet and hope to increase it. Musically, KUBE
is conservative and waits for mass cume
acceptance before venturing into un-
charted territory. KNBQ is hanging in
there, but with the departure of Gary
Bryan to KISW, the numbers for this book
might suffer since a new PD has yet to be
named. KYYX has evolved to AOR but is
still a strong cross-cume with the CHRs.
Enter the dark horse — Jeff King and
KPLZ. Once a CHR station, it has just
abandoned the A/C format to play the hits
again. Market observers note that while
only on the air a few weeks, KPLZ is going
to be a strong station.

Portland
KCNR 49 66 56 7.5
KMJK 27 1.5 42 50

Richard Harker and KCNR have really
come on strong, recovering from a slight
dip to top KMJK again. KCNR's music,
while more aggressive than in previous
months, still is quite dependent upon Jon
Barry and KMJK to warm it up. Jon has a
great set of ears and isn’t afraid to use
them to play what he thinks will stimulate
his audience. A bit more musically conser-
vative going into this book, Jon is looking
to make another gain and grab the CHR
crown away from KCNR.

Phoenix
KOPA 35 33 42 50
KZZP 48 38 39 34

Another station returning to CHR after a
brief stint as an A/C outlet is KOPA. Under
PD Steve Rivers, who just left for
Q105/Tampa, the station recovered nicely.
Now without a PD, GM Gary Guthrie is
holding the programming reins during the
interim. Over at KZZP the station is look-
ing to firm up its numbers again with PD
Charlie Quinn. The departure of morning
man Jonathon Brandmier had to hurt last
book’s numbers a bit. Both stations are
almost identical with currents, but
KOPA plays a few more oldies and
dayparts a little more than KZZP.

Continued on Page 54



3RD WEEK OUT — 133
CHR REPORTERS

Rock N’ Rolls Premier
Lady Delivers Again!

WPHD re-add
WABX add 27
KIQQ 23-22
WLAN-FM 23-17
KHFI 28-24
KZZB add

KSET-FM 12-6
WVIC add
KSKD add
KHYT deb 38
WGUY 35-30
WERZ 17-15
WJBQ 29-26

Records &

Cossenes

KILE add
KKQV deb 39
KCBN add
KSLY 23-21
WKFM
WRCK
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The Word Is Out...

ASIA will become the radio and
television event of the year. Any
AM or FM station is invited to
broadcast ASIA LIVE IN ASIA
from the Budokan in Tokyo,
December 6, 1983, 11PM EST.

3.

will present this first live
exclusive stereo satellite telecast,

with Mroviding the stereo

WESTWO0D ONE

broadcast to all radio stations that
wish to participate.

RSVP: GEFFEN RECORDS
PROMOTION
DEPARTMENT
(213) 278-9010

e

GEFFEN
RECORDS

WESTWOO0D ONE

Fa—-Jvo FLE

“Mr. Hot Hits”

Continued from Page 48

are hungry, they are ambitious and they’re still close
to the streets instead of being in an ivory tower.
They’re also closer in age to the target demos we con-
centrate on in the beginning. It’s this young talent
that’s going to try harder.”

Dry Runs

If you’ve ever heard the debut of a Hot Hits sta-
tion, then you know it hits the ground running. That’s
because of the many laborious hours spent doing
“dry runs.” Mike explained, “Dry runs are a very
important part of launching Hot Hits. The ones who
know best are those who have done it, and the
management who can hear the difference between
our sign-on and others they’ve heard. By making
jocks do dry rums, there is no fumbling around.
Everyone knows what to do and how to do it correct-
ly.,,

During the course of several dry runs, Mike was
described by one jock as being “an extremely tough
person, but at the same time warm and understan-
ding, evoking the father figure by taking us under his
wing.” Another described him as ‘‘being a real SOB,
but in the end he was able to bring out the best in
me.” ‘“That’s the name of the game,” said Mike.
“Most of these jocks are extremely appreciative. I
get letters from jocks who have worked at stations
I've launched, guys who have blossomed into quality
radio personalities.”

Generally, a PD is recommended to manage-
ment after the dry runs are near completion. The PD
is usually the best sounding jock who has some pro-
gramming background or demonstrates the ability to
motivate and be a leader. Mike feels these are impor-
tant qualities, as you’ll later learn.

Jingle After Jingle . ..

Mike’s Hot Hits format also features a liberal use
of jingles. It’s very possible to hear two and three of
them in a row. One example I heard: coming out of a
spot set the jock hit a general station jingle, went into
a weather jingle, read the forecast over music bed,
went into another jingle, and then the record. Some
critics have called the format ‘“‘a jumble of jingles.”

Why does Mike use so many jingles? ‘“They are
used to such an extent for the purpose of saturating
the audience and making an impact. They are
designed to reinforce call letter retention to take ad-
vantage of Arbiffon methodology.” He explained it
was possible to cut back on the jingles in certain
situations. ‘It depends on the Station and the com-
petitive situation. Not everything is stamped in con-
crete.” One thing is for sure. The jingles are all of the
highest quality and somehow don’t seem as irritating
as you might gather from my descriptions.

Counting Down The Countdowns

Another of the well-known formatics of Mike’s
Hot Hits presentation is running a countdown of the
top 15 or 20 hits in morning and sometimes afternoon
drive . . . every day! I asked if he thought there was
any danger in playing the same records in the same
order day-after-day. ‘It would depend on the market
as to where, when, and if the countdowns run. I do
what has to be done in each specific market,” he
remarked.

“We run the countdowns to insure a specific mix
of only the biggest hits in the drivetimes to insure a
buildup of cumne. To accomplish this quickly, a count-
down has to be done. What needs to be done a year
from now or two years from now must be carefully
evaluated at that time. For the beginning stages of
the Hot Hits format, I find the countdown works well
when specifically tailored to the market. It is a key
counter-programming element.”

Mike discussed his philosophy behind the count-
downs and why they don’t burn out habit listeners.
“People tune in and out every 10 to 20 minutes. Those
people going in and out of their homes, businesses,
and cars are tuning in and out at different times. I
don’t think people listen that habitually. They don’t
let the radio control their lives like we believe they
do. There are so many other things going on in the
world that distract the wo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>