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TEN YEARS OF RaR EVOLUTION

R&R's changes over the last ten years are almost as
extensive as those of the radio and record industries.
Layout shifts, changes of emphasis in news cover-
age, and a few logo changes have materialized
since that first Issue on October 5, 1973. Our first
front page is shown at top, with a sarnple of other
issues from 1974, 1978, 1980, and 1983 — a
look at our first ten years as we begin the next ten.
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THE INDUSTRY’S NEWSPAPER

The National Radio Broad-
casters Association (NRBA)
gathered in New Orleans Sun-
day (10-2) for its 1983 conven-
tion. More than 4000 registrants
(members, guests, and exhibi-
tors) filled the New Orleans Hil-
ton for four days of discussions
and speeches on a variety of
industry-related subjects.

As a first order of business,
Bernie Mann, President of High
Point, NC’s Mann Media, was
elected NRBA'’s new President,
succeeding Sis Kaplan, whose
term expired.

FCC Chairman Mark Fowler
delivered Monday morning’s
keynote address to an overflow
crowd. Speaking on the topic
“Broadcast Deregulation . . .
And All That Jazz,” Fowler’s
speech was interrupted often by
applause from the gathered
broadcasters. Highlighting
several of the recent Commis-
sion actions aimed at “‘unregu-
lation,” Fowler repeatedly ask-

Arbitron
Sues Masla,
KALI For
$1 Million

Arbitron has filed a $1 million
lawsuit against Jack Masla &
Company and one of the rep
firm’s clients, KALI/Los
Angeles. The ratings firm con-
tends Masla violated its Ar-
bitron contract when it alleged-
ly prepared a sales brochure for
KALI (not an Arbitron
subscriber) in which ARB
figures were quoted from the
spring '83 report. Masla is being
sued for breach of contract and
fraud. Also, Tele-Broadcasters
of California, owner of KALI, is
being sued for copyright infr-
ingement and misappropria-
tion.

Where Arbitron has sued to
protect its information in the
past, offending stations were
asked for the standard market
report fee in compensatory
damages. In this case, KALI is
being held liable for $55,000 in
damages, and Arbitron is also
asking the two companies for $1
million in punitive damages for
fraud and allegedly disregard-
ing the audience measurement
company’s property rights.

For this anniversary edition, ten significant con-
tributors to each major format evaluate the last ten
years, plus the present and future. Insights and con-
troversy abound as the R&R Editors present this

special “10 For 10" issue.
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Bonneville Sells
Torbet To Selcom

The radio representation in-
dustry continues to consolidate,
with Bonneville International’s
sale of Torbet Radio to Selcom,

NRBA Convenes In New Orleans

WALTER GOES GOLD — Walter Cronkite (left) receives NRBA's
Golden Radio Award from newly-elected NRBA President Bernie
Mann (right) at the group’s annual convention in New Orleans.

ed the audience, “Aren’t you
better off?”” The group respond-
ed affirmatively with its ap-
plause. (See story Page 4 for
further Fowler details.)

At Monday’s luncheon, Walt-
er Cronkite was presented with
NRBA’s Golden Radio Award.
President Reagan addressed
the luncheon via film from the
White House, expressing his
personal pleasure at the
NRBA's selection of Cronkite as
its honoree.

In his acceptance speech,
Cronkite Trevisited his very

first days in radio as a young
staff announcer at KTUT/Aus-
tin, reminisced about recre-
ating sports play-by-play broad-
casts from teletype copy at
KCMO/Kansas City, and gener-
ally praised radio for its ability
to inform in times of crisis. He
told the gathered broadcasters
that their responsibility to news
and public affairs must not
wane in the face of decreased
governmental regulation.
Sunday evening’s concurrent-
ly scheduled individual format
NRBA/See Page 27

WRIGHT DIRECTS FIELD OPERATIONS

Rosen To Head Motown

National Pop Promotlon

Howard Rosen has been nam-
ed National Promotion Direc-
tor/Pop Music for Motown Rec-
ords. Rosen will oversee all the
day-to-day promotional ac-
tivities for Motown’s pop pro-
duct, while Don Wright will di-
rect field operations and report
to Rosen.

Executive VP/Promotion
Skip Miller told R&R, “Howard
will be working very closely
with me in our pop promotion
efforts, and his expertise will be
invaluable in helping us launch
Moroceco Records (Motown’s
pop label) in January. I'm very
pleased to have a person with
such experience and energy
joining Motown. Positive
energy is what Motown was
buiit on, and I think Howard will
be a very positive force for us.”

Rosen, who begins work Mon-
day (10-10), commented to
R&R, “Over the years, I've had
the good fortune to have pro-
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Howard Rosen

moted both pop and black acts,
and I welcome the opportunity
to do it again for such a great
label as Motown. I'm really
looking forward to helping build
Morocco into as musically an
important label as Motown
itself.”

Rosen’s professional ex-
perience includes two years as
VP/Promotion for Warner
Bros. Records. He also served
as VP/GM of Bearsville and
VP/Promotion for Casablanca.

Inc. for an undisclosed price. If
the boards of both firrns ap-
prove the sale, the merger is ex-
pected to occur late this month
or in early November.

Louis Faust, President of
Selcom, Inc. and its subsidiary
rep firm Selcom Radio, com-
mented, “The way the rep busi-
ness is shaping up, it’s the battle
of the giants. The combined re-
sources of both companies will
allow us to better compete.” He
said the firms will be operated
“‘completely separately and
competitively” but will be com-
bined for non-wired network
and other presentations.

Both Torbet and Selcom
Radio will be owned by Selcom,
Inc., a subsidiary of the Cana-
dian conglomerate Seikerk
Communications. Faust will
oversee both rep firms as Presi-
dent of Selcom, Inc. His Ex-
ecutive VP will be Robert
Smith, now VP/Chief Financial
Officer of Selcom Radio.

Faust will vacate the
presidency of Selcom Radio and
the job will be taken over by its

TORBET/See Page 27

Summer
Arbitrons
Arrive

New York
WRKS tops market, WAPP
and WNBC gain, Country sta-
tions up.
Los Angeles
KIIS soars to 7.6 to beat KABC,
KJOI overtakes KBIG, KLOS re-
gains AOR lead as KROQ-FM
drops.
Chicago
WGN holds lead, WGCI and
WBMX trigger Black/Urban
surge, WKQX, WMAQ, WBBM-
FM, WMET rise.
San Francisco
KGO down but still tops, Giant-
aided KNBR takes second,
KNEW beats KSAN.

Philadelphia
KYW steady, WCAU-AM &

FM climb, WDAS-FM retakes
Urban title, WMMR leads AORs.

Detroit
Tigers help boost WJR six
shares, WJLB rockets to third,
WLLZ tops WRIF.

Boston

WHTT, WXKS-FM finish 1-2
as WBZ and WHDH slump,
WBCN opens big AOR lead.

Plus all the results from Wash-
ington, Houston, Cleveland, and
San Diego. Full details on Page
14 and 22.



“The Research Group helped us
to be even more successful.”

““‘Both of our stations, owned by Katz Broad- g%
S WYYY

casting, were doing quite well in the ratings. //

WYYY (formerly WSYR-FM) was AOR, and £ ‘

overall number two in Syracuse. WWKA ‘é o ﬂ@} WWKA
(formerly WDBO-FM), which was Beautiful )
Music, was number three in Orlando.

After the Strategic Market Studies that we did
with The Research Group, we discovered holes
in both our markets for formats that would help
us get even better ratings.

It was not an easy decision to switch formats.
But based on the excellent work of The
Research Group, we had the tools to plan win-
ning strategies in both markets.

The results? Tremendous! Both stations
switched formats in January of this year. And
in the spring 1983 Arbitrons, WWKA debuted
with an 11.0 share, 12 +, number two in Orlan-
do. WYYY achieved an 11.1 share, 12 +,
number one in Syracuse.

We believe in the value of good research, and the
success of our stations is the proof. We consider
The Research Group as partners in our success.’’

Hugh Barr Bob Longwell
General Manager General Manager
WYYy WWKA

In almost every field there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

2517 EASTLAKE AVENUE EAST e SEATTLE, WASHINGTON 98102 ¢ 206/328-2993
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WGSO Converts

Broad Street’s New Orleans News/Talk
outlet WGSO will become WQUE (AM) this
month, converting to a CHR format and us-
ing the identity ““13Q.” Phil Zachary, Oper-
ations Manager for FM sister WQUE (soon
to become WQUE-FM with the AM’s
change), has been named GM for the AM,
replacing the exiting Mike McGee. The AM
facility will also move its towers and
transmitter to increase its penetration north
of the city, and will use the Kahn AM stereo
system starting in January.

Broad Street President Fred Walker ex-

To CHR Format

plained the transmitter move comes after
four years of negotiations and preparations,
and, referring to the format change, stated,
“Despite continued excellence of perfor-
mance, the competitive fight turned into
winning the battle and losing the war.”
Zachary added, ‘‘New Orleans has a history
of leading in music trends. 13Q will create
new excitement in the AM band within New
Orleans.”

No replacement was named for Zachary
at the FM.

D.C. Country Battle Still Kickin’

WPKX Hires Gary Dee From Cleveland;
WMZQ Takes London From WPKX

In the nonstop battle between WMZQ and
WPKX-AM & FM for the Washington, DC
Country audience, two new developments
occurred last week. WPKX lured
WHK/Cleveland morning personality Gary
Dee to Washington with a longterm con-
tract reportedly worth more than $2
million. Then-WPKX morning talent, Jim
London, when asked to move into after-
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noons to accommodate Dee’s arrival, opted
instead to join rival WMZQ in morning
drive. Only two weeks ago, this two-station
battle first escalated to the personnel stage
when WMZQ hired WPKX PD Bob Cole.
Regarding the acquisition of Dee, WPKX
VP/GM Bill Sherard told R&R, ‘‘His suc-
cess in Cleveland over the last ten years (at
both WHK and WERE) has been
phenomenal. He’s been number one in 34
out of 38 Arbitrons. He’s just pure talent. In
a city that has many outstanding morning
talents, we now have a nuclear warhead of
a personality.”
To make room for London WMZQ, cur-
COUNTRY BATTLE/See Page 22

Peck Promoted
To E/A VP

Greg Peck has been upped to Vice Presi-
dent/Special Markets Marketing for Elek-
tra/Asylum. E/A Senior VP/Marketing
Lou Maglia said, ‘‘Greg has been a major
factor in taking Elektra to its best year ever
in black music. His relationship with our
staff and radio make him a tremendous as-
set for our company.”

Peck commented,
“This appointment
affords me opportuni-
ty for personal
growth with a record
company totally com-
mitted to black mu-
sic. Elektra is defin-
itely the company of 3
the '80s.” Peck joned 0 0
E/A earlier this year Greg Peck
as national Promotion Director/Special
Markets, having previously served in a
similar capacity for Columbia Records.
With his new position, Peck will be respon-
sible for all label efforts in the areas of
black and dance music marketing, with a
continued emphasis on radio and video
promotion.

WILL CONSULT COMPANY

Patton Resigns At Bonneville

John Patton has resigned as Chairman/
CEO of Bonneville Broadcasting System.
He has agreed to consult parent company
Bonneville International, and will also pur-
sue outside interests in new broadcast tech-
nologies and other areas. No immediate
replacement for Patton was designated.

Patton commented, “I’ve been privileged

to run BBS during the most exciting times .

imaginable. Three years ago, when we em-
barked on this mission, many experts were
predicting the imminent death of the Beau-
tiful Music format. We have led the in-
dustry through this period to its rebirth as
Easy Listening.

“The building phase has essentially been
completed, and the company is on solid
ground. I am now anxious to turn my talents
to other endeavors. Further in the course
of my duties with the company, I have lit-
erally stumbled across many entrepre-
neurial opportunities that I have been un-
able to pursue because of my hands-on
management responsibilities.

“My first assignment as a consultant for
BBS will be to help Ken (Bonneville Inter-
national Senior VP Ken Hatch) find the
right person to build on the ac-
complishments of the past and plan for the
challenges of the future.”

WZZK Names
Michaels PD

Jay Michaels, who joined WZZK/Birm-
ingham just a month ago as Production Di-
rector and 9-noon personality, has been
named PD at the Country station. Michaels,
who was PD at crosstown WRKK before
joining WZZK and earlier programmed
WAPI and WSGN in Birmingham, replaces
Rusty Walker, who is joining KFKF/Kan-
sas City as PD.

WZZK GM Jerdan
Bullard told R&R,
“We considered can-
didates from coast to
coast, but concluded
that Jay was absol-
utely the right per-
son. It’s his home-
town, and in serving
on our staff, his lead-
ership ability has  Jay Michaels
been appreciated by our staff members,
who have campaigned for him. I'm very
confident that with the knowledge, experi-
ence, energy, and enthusiasm Jay brings to
the job, he will maintain our reputation for
excellence.”

Michaels commented to R&R, ‘‘Rusty put
my name in for the job, which is a great
compliment. I couldn’t be happier; the GM,
the Katz folks, the staff — everybody here
is just great.”

Feiden Heads
MCA East

Coast Efforts

Bob Feiden, VP/A&R at Arista for the
past nine years, has segued to a similar
position with the MCA Records Group.
Feiden will also serve as General Manager
for the label’s East Coast operations.

In making the ap-
pointment, MCA
President Irving
Azoff told R&R, “I've
long admired Bob’s
overall abilities and
sensitivity to the New
York and East Coast
marketplace. His or-
ganizational skills
and acute awareness
of all the aspects of

Bob Feiden
talent acquisition and development will tru-
ly be an asset to our new MCA team.”
FEIDEN/See Page 22
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Patton added that BBS VP/Finance &
Administration Stephen Riddleberger
would aid in handling day-to-day operations
until a new CEO is found, and that Bonne-
ville International consultant Bill McMahon
would consult and function in a marketing
and sales role at BBS.

Young Tapped
As WCNN PD

Ace Young has been appointed Program
Director of Cable News Network affiliate
WCNN/Atlanta. In addition, he will also
serve as creative consultant for CNN’s Radio
Division. Young succeeds former Operations
Director Robert Owen.

Prior to joining WCNN, Young worked at
KMET/Los Angeles for 11 years, the last
eight as News Director. He remarked, “It’s
the best of both worlds for me. I have hands-
on application with an all-News radio sta-
tion, which to me is hog heaven because I've
always been a journalist. And as creative
consultant I listen to the network, critique
it, and offer input. One of the things we want
to do with the all-News format is make it a
little more human, conversational, and tell
stories people can relate to; I'm excited
aboutit.”

Young’s appointment becomes effective
October 17.

FRANCES, McGATHY
HEAD U.S. THRUST

MCA Distributes
Solid Gold

MCA Records will distribute, promote,
and market Canadian label Solid Gold Rec-
ords in the U.S. and England. Solid Gold has
opened an American office in New York,
with former Millennium Director of Mar-
keting/Artist Development Andy Frances
becoming Director of Marketing/Artist
Production and ex-RCA National Director/
Album Promotion Bill McGathy named Na-

e i UE .1'7'
MCA WINS SOLID GOLD — Pictured celebrating
the MCA-Solid Gold distribution deal are (I-r
seated) Solid Gold co-principals Neill Dixon and
Steve Propas and MCA Records Group Exec. VP
Myron Roth, (I-r standing) MCA Branch Distribu-
tion VP John Burns, Solid Gold Director of Market-
ing/Artist Production Andy Frances, and MCA Ex-
ec. VP/Promotion & Marketing Richard Palmese.
Solid Gold’s artist roster includes Toron-
to, Headpins, and Chilliwack, with the first
SOLID GOLD/See Page 22

TRANSACTIONS

Fuller-le—ffrey Group
Buys KPOP & KPIP

The Fuller-Jeffrey Group has purchased
KPOP & KPIP/Sacramento from Don Reeves for
$3.5 million. Bob Fuller and former WLS/Chica-
go personality J.J. Jeffrey are the principals of
the Portland, ME-based broadcasting firm.

Fuller-Jeffrey currently owns WBLM/Portland,
ME; WOKQ/Dover, NH; KCCY/Pueblo; and
KJJY/Des Moines. The company plans to relo-
cate its headquarters to Sacramento in early
1984.

A/C-formatted KPOP operates with 3kw on
93.5 mHz. KPIP, a Spanish-formatted outlet on
1110 kHz, has Skw days and 500 watts nights.
The transaction is subject to FCC approval.
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Washington Repor

Fowler Attacks Wirth

Deregulation ‘‘Folly”’

“Congress is headed in the wrong direc-
tion at the moment,” FCC Chairman Mark
Fowler told this week’s NRBA Convention
in New Orleans. “You know there are two
things that come in fixed, arbitrary
amounts — quantitative renewal standards
and cheap TV dinners. And I, for one, have
trouble swallowing either one,” Fowler
declared.

“Telling every radio or TV station in
America that such-and-such percentage of
news or weather or agri-business reporting
is required is not just folly. It reverses the
regulatory philosophy of the last 20 years.
It’s a giant step forward — into the 1940s.”

Fowler lauded as a ‘gutsy move”
NRBA'’s effort earlier this year to win total
deregulation in return for longterm license
leases. ““I intend to hold in there with you, to
dissent vigorously to any legislation that
does not restore to broadcasters the
freedoms that our Founding Fathers, under
the Constitution, intended you to have. Will
you stay in there with me? Because if you
will, I know together we can one day free
the broadcasting 10,000.”

FCC Holds Firm On

$4000 Fine For WAKO

WAKO-AM & FM/Lawrenceville, IL has
lost an appeal to the FCC to reduce a $4000
fine imposed for 861 counts of failing to
charge political candidates the lowest unit
rate last fall. WAKO didn’t claim in-
nocence, but asked to have the fine cut in
half on grounds it didn’t earn $4000 from
political advertising in 1982. It also argued
the fine would impose a financial hardship.

But the full Commission ruled that, con-
sidering the violations, the fine is not ex-
cessive. And it noted that WAKO failed to
submit any evidence to prove its hardship
claim or to show that it had made rebates of
$1261 to the overcharged candidates, as
ordered by the FCC.

Packwood Offers ‘“Freedom

Of Expression Act”’

A bill to abolish the Fairness Doctrine,
equal time rules, lowest unit rate, and
guaranteed access for federal candidates
was introduced Monday (10-3) by Senate
Commerce Committee Chairman Bob
Packwood (R-OR). The ‘“Freedom Of Ex-
pression Act of 1983 would ban FCC
regulation of any broadcast content.

“There are two classes of media: the
press, with full freedom to express its opi-
nions; and radio and television, which can-
not,” said Packwood. “My bill will remove
the stigma of second-class citizenship for
broadcasters that was imposed by the Com-
munications Act of 1934 when radio was in
its infancy.”

Nine Elected To

NPR Board

NPR stations have elected five public
radio station managers and four public
representatives to serve on their Board of
Directors. The GMs are Ward Chamber-
lain, WETA/Washington; Kathryn Jensen,
KUAC/Fairbanks; Donald Maullally,
WILL/Urbana, IL; Gary Shivers, WUNC/
Chapel Hill, NC; William Siemering,
WHYY/Philadelphia.

Public members elected were CBS con-
sultant William Leonard; Olivarez & Bow-
man co-owner Dr. Graciela Olivarez of Al-
buquerque; Ernest Sanchez of the Wash-
ington law firm Liberman, Sanchez &
Bently; WBZ-TV/Boston Station Manager
George Miles Jr.

Hearing Set To Choose

WLIR Interim Operator

The FCC has directed its Review Board to
schedule oral arguments to choose an in-
terim operator for WLIR/Long Island,
which lost its license due to an unauthorized
transfer of control and technical violations.
The four applicants are Phoenix Media,
Long Island Radio, Island Sound Communi-
cation, and Nassau Broadcasting.

Since John Rieger abandoned his appeal
and gave up the license last December, the
station has been temporarily run by Phoe-
nix Media, headed by WLIR Station
Manager Elton Spitzer. Phoenix and the
other groups bidding for interim operation
are ineligible to take part in a separate pro-
ceeding for choosing a permanent licensee.

The Commission said the interim
operator will be required to turn all net pro-
fits over to local charities at least once
every three months.

NAB Studies Radio-TV

“Federation”’ Split

Meeting this week in Washington, the
NAB Structures Committee began an in-
depth examination of how the association
might be reorganized to represent the dif-
fering needs of its radio and television
members. The Arthur Little Co. has been
hired to study the problem, and NAB Chair-
man Gert Schmidt vows the firm will be
asked to “leave no stone unturned.” An in-
itial report is due at NAB’s January Board
meeting.

According to Schmidt, radio and televi-
sion positions on issues have differed only
eight times in 129 recent cases. He doubts
there’'s much support for a total split of
radio and television, and believes it’s possi-
ble that, if necessary, radio and TV should
go their own separate ways — within NAB
— when they have philosophical differ-
ences.

Other Key Developments:

e The U.S. Commerce Department and
the FCC have signed a formal agreement
pledging cooperation in helping minorities
enter telecommunications.

e Gail Crotts Arnall, acting president of
the NPR profit-making subsidiary NPR
Ventures, has resigned to form a television
programming consultancy.

R&R/Friday, October 7, 198

RADIO “QUANTIFICATION"” UNDECIDED

[ | Marathon Radio

Deregulation Talks
Underway On Capitol Hill

During at least 17 hours of discussion over the past week and a half,
members of the House Telecommunications Subcommittee have begun
to put together the vague outline of a broadcast deregulation bill.

There’s agreement that:

 There will be no spectrum fees

» Comparative renewals will be abolished

A petition-to-revoke process should be
created

« Petitions to deny should be stregthened

 Radio logs will be required, but the FCC
won't be allowed to set any particular log
format

» No formal ascertainment is needed, but
radio stations must program to meet the
needs and interests of their communities

 There should be no radio commercial
time limits.

The central issue now is how the public in-
terest can be protected by replacing com-
parative renewals with a controversial
“quantification” approach, in which sta-
tions would be required to air set percen-
tages of programming in specific
categories.

More informal meetings were set for this
week, and a hearing was called for Thursday
(10-6) specifically to explore the issues of
quantification, petitions to deny, and peti-
tions to revoke licenses. Scheduled
witnesses included new NRBA President
Bernard Mann, FCC Chairman Mark Fow-
ler, and officials from NAB, U.S. Catholic
Conference, and Media Access Project. The
subcommittee staff hopes to draft a bill for
more concrete discussions by the week of
October 17.

The subcommittee still hasn’t resolved
the key question of whether program

percentages should apply to radio.
However, it is agreed that since radio is
more competitive and varied than televi-
sion, any standards for radio would be far
less stringent than TV rules.

Other unresolved issues include how to
handle renewals. Most options would have a
station’s renewal bid considered alone on
its own merits. Only if the station failed to
win renewal would the license be thrown
open to other applicants.

However, the subcommittee has discuss-
ed possible short-term renewals or fines —
rather than outright disqualification — for
stations that fall short of renewal by only a
narrow margin. And it is concerned about
how minority preferences will be built into
the new process.

Although spectrum fees have been ruled
out, the possibility of lesser fees, such as
those based on the cost of regulation, still
exists.

Subcommittee staffers say Chairman
Tim Wirth (D-CO) is irritated that NAB
continues to seek cosponsors for H.R. 2382,
a bill that would end comparative renewals
without creating any new mechanism to en-
force the public interest standard. Wirth is
angry because NAB’s support will be vital
to passing a compromise bill. And H.R.
2382’s authors, Reps. Tom Tauke (R-IA) and
Billy Tauzin (D-LA), have stopped pushing
their bill and are now key players in the ef-
fort to draft consensus legislation.

HOUSE OKAYS VOA COMPROMISE

Radio Marti Heads
For Reagan’s Desk

Creation of Radio Marti was virtually assured last week when the
House voted 302-109 to set up the radio service to broadcast news and in-
formation to Cuba at a cost of $25 million over the next two years. Since
the measure is identical to a bill passed three weeks ago by the Senate,
the Radio Marti authorization now goes to President Reagan, who is ex-

pected to sign it into law.

REAGAN BRIEFS RKO EXECS

RKO Radio Group Plans
Massive Voter Drive

RKO and the League of Women Voters this week called a news con-
ference in Washington to announce ‘“Taking Charge,” a joint campaign
aimed at boosting voter registration in the 18-34 year-old group.

During the month of September 1984, the
eight RKO radio stations will each air at
least 56 pro-registration PSAs a week, for
an estimated total of 100 million gross im-
pressions. Spots will be locally produced
and tailored to each station’s audience, and
will rotate equally among all dayparts.

RKO is also donating $150,000 to the
League to support local voter registration
activities that will be promoted by the
group’s radio stations. Planning for the pro-
ject began in 1979,

In a related development, all of RKO’s
radio and television general managers,
news directors, and public affairs directors

were in Washington for meetings this week,
including a day of briefings at the White
House. Among the speakers were President
Reagan and his two top aides, James Baker
and Edwin Meese.

The session had been arranged by RKO
VP/Washington correspondent Cliff Evans,
who died suddenly last week. Reagan prais-
ed Evans as a “professional and a true gen-
tleman.” The President then reviewed the
accomplishments of his administration and
answered questions on James Watt, North-
ern Ireland, Lebanon, Latin America, and
his cancelled trip to the Philippines.

www americanradiohistorv com

The House set aside two bills, originating
in its Commerce and Foreign Affairs Com-
mittees, that would have set up an indepen-
dent station. Instead, it approved a com-
promise worked out in the Senate to make
Radio Marti part of the Voice of America
operation on 1180 kHz.

That solution pleased NAB and other
broadcasters, who believe a mere expan-
sion of VOA’s objective broadcasts to Latin
America is unlikely to incite Cuban jamm-
ing on the AM band. The administration
had originally proposed an independent sta-
tion delivering undisguised propaganda,
raising industry fears of retaliation by the
Castro regime.

“This bill enables broadcasters to con-
tinue serving the public, while keeping a
vigilant watch over existing and future
foreign interference problems,” said NAB
President Eddie Fritts. “We will continue
to actively encourage the administration to
seek a longterm solution to the Cuban in-
terference problem through a negotiated
settlement between our two countries.”



DOUBLEDAY BROADCASTING—AMERICA'S FASTEST
GROWING RADIO GROUP.

WAPP(FM) WMET(FM) WLLZ(FM) WAVA(FM) KWK AM/FM KDWBAM/FM KPKE(FM)
New York Chicago Detroit Washington, D.C. St. Louis Mpls./St. Paul  Denver

dh DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

WAPP(FM)/Lake Success-New York City,
WAVA (FM)/Arlington-Washington, Source: Arbitron Spring 1983
KWK-FM/Granite City-St. Louis, KDWB-FM/Rictfield, MN total persons 12+ Mon-Sun
6am-12 Mid cume
Subject to limitations
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Record label A&R execs are
always out in the field seeking new
talent. But Richard Branson of
Virgin Records didn’t have to go
too far afield to find this new act.
He went no further than his aunt’s
farm to record 600 black mountain
sheep baaing to the strains of ''Baa
Baa Black Sheep.” According to
Omni magazine, Branson isn’t puil-
ing the wool over music fanciers’
| ears. The disc is in fact gaining
some airplay.

Branson's finely-tuned ears pick-
ed up the various pitches of the
sheep’s bleats. Sound engineers
then separated the recorded tones
that fit with the song. Not surpris-
ingly, the disc’s producer is listed
as “'Jeff Mutton and, appropriate-

ly enough, the B side is “'Rock
Around The Flock.” Perhaps our

intrepid "'On The Records’’
observer Ken Barnes can ferret
out earlier examples of animals’
hits in a future column. (How about
“House Of The Rising Sun?” —
Ed.)

|

Penmanship Leads To Write Job

Your next job or promotion may not
be predicted on how your resume
reads, how the aircheck sounds, or
how the interview goes, but rather on
how you write. The long-held belief
that penmanship reveals personality is
being given an extra boost by a new
computer program. Its developers
hope it will result in corporations em-
bracing handwriting analysis as a
means of evaluating employees.

Currently over 2000 U.S. busines-
ses utilize graphologists, who usually
need up to two days to prepare a per-
sonality profile. The computer pro-
gram, though, would reduce human ef-
fort by more than half. A person first
assigns a code to identify letter char-
acteristics. DL5, for instance, stands

for an open-topped o that iooks more
like an a. These codes are put into the
computer where they are matched up
to data from thousands of other graph-
ologists’ experiences. The one-sen-
tence reports on the person's per-
sonality traits are then compiled into a
profile.

Aithough the computer may save
time, are the findings valid? One of the
two designers, a 15-year graphology
veteran, is quick to point out that a
single handwriting characteristic isn’t
enough to indicate a trait, that a
‘whole menu'’ is required. A Houston
psychologist is more frank, telling
Science Digest, ‘'Garbage in, gar-
bage out.”

Lightheaded

You can always use an extra hand at work, and Brighteyes Headlights
from Pan American Industries allows just that. Lightweight lamps worn with
or without glasses provide illumination and give hands complete freedom. For
managers thinking now about Christmas, it might be the perfect gift for your
chief engineer. Inquiries can be made to the manufacturers in Santa Ana, CA.

NATIONAL MONTHLY SERVICE

R&R/Friday, October 7, 1983

Radio Revenue Reporting Service Launched

To help fill the void left by the non-availability of FCC-col-
lected market revenue data, broadcasters can take advantage of
the “‘National Composite Radio Revenue Trend Report,’ a ser-
vice that secures confidential information via telephone and a six-

digit security code.

Ready-to-interpret reports are
available 15 days after each month-
end, comparing:

e Station’s performance vs. local
market

e Station’s performance vs. similar-
ly-formatted stations nationwide

e Market’s performance vs. compar-
ably-sized markets nationwide

® Market's performance vs. com-
posite of statewide markets

® Market's performance vs. com-
posite of regional markets.

As soon as outlets have closed their
books, the computerized national data

base is immediately updated. To help
promote radio as an advertising
medium, national trend data will be
provided to the Broadcast Industry
Revenue Reporting Committee for
release to industry press.

At this point in time, the recently-

created revenue service is close to

reaching its desired level of statistical
reliability. Plans are to attract enough
stations for the service to work on a
national basis, providing a better, over-
all view of radio trends.

For additional information contact
either George Rivin of Miller, Ar
ase, Kaplan, Sheets & Co. at (213}

* TELEPHONE SURVEY
SECURITY CODES
COMPUTER PROCESSED

« § DAY TURNARDUND

MILLER, ARASE, KAPLAN, SHEETS & €0,

LHETL D0 ACOUNR AT SR T B L 512800 2]

769-2010, or Cliff Aldrin of Hunger-
ford & Co., P.C. at (616) 454-8361.

Marketing

Seminar
Slated

l Harried directors of advertising
or promotions might want to circlg
this one. Between November 29
and December 1, marketing
specialists will converge on Los
Angetes for the first annual Market-
ing Idea Showcase seminar at the
Los Angeles Century Plaza Hotel.

Sponsored by Adweek
magazine and Sales & Marketing
Executives International, the
meeting will feature three days of
seminars and panel discussions on
such subjects as the use of
celebrity pitchmen, direct
marketing, TV advertising, selling
to working women, and video con-
ferencing.

The showcase’s trade show is
free, but admission will be charged
for the seminars. To reserve space
or for more information, contact
Lincoln Gallacher at (213)
700-9997. Those interested in at-
tending the trade show or ex-
hibiting can contact Lee Truitt at
700-9990.

WESTWOOD ONE

| With 1984 drawing ever closer,
those who don't yet feel the
presence of Big Brother watching
over them and want to get into the
spirit can post the new ‘'Big
Brother Calendar” on their walls.
Compiled by writers Michael
Gershman, Deborah Caulfield,
and David Crook, the calendar
lists "'244 not-so-great moments in
American history” that uphold
George Orwell’'s 35-year-old
prediction of increased govern-
ment meddling in people’s affairs.

Among those events listed on
the calendar's flag motif: the
suspension of the Hollywood 10
for refusing to testify before the
House Un-American Activities, CIA
training of American policemen,
and Clarence Kelly's admission
that the FBI "‘misunderstood” the
limits on its authority for 34 years.

The 1984 "'Big Brother Calen-
dar” retails for $4.95 and is
available through Price/Stern/
Stoan.

Calendar Dates
Orwell’s Predictions

sﬁonﬁrmed! Uncie
wuesn watching youl Al the
ence is on this Poster-Sized calendar!

it

Spouses Teaming Up At Work

Though it's nothing new to radio,
U.S. News & World Report says that
U.S. businesses are hiring more hus-
band and wife teams. Just a few years
ago, it was taboo to have spouses
employed with the same firm. Now four
out of five companies indicate a per-
son's mate won’t be prohibited from

joining their staffs. Moreover, there
are certain business advantages: it's
easier to convince couples to work in
remote locations, spousal hiring cuts
recruiting/relocation costs, and
employees become less likely to
move over to another company.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RA0IO
PROGRAMS, CONCERTS ANO SPECIALS.

www americanradiohistorv com
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Wherever there’s music, there's BMI. |_/\
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Networks/Program Suppliers

MUSIC FEATURES ~

}
i
Source:
John Cougar (October 21-23)
Yes (October 28-30)

RKO Networks
Countdown America w/
John Leader (IS INC):

Sheena Easton spotlighted (October 8-9)
Bryan Adams spotlighted (October 15-16)

Hot Ones (IS INC):
Bryan Adams (Week of October 24)

Solid Gold Saturday Night
(Dick Bartley):

Creedence Clearwater Revival (October 22)
Del Shannon (October 29}

Rolling Stone
Magazine Productions
Guest DJ:
Moody Blues’ Justin Hayward (Octoper 24) |
I

Supertramp's John Helliwell (October 31)

Kris Stevens Enterprises
Night Moves special (Halloween weekend)

Starfleet Blair Radio Net

Donna Summer HBO simuicast (October 22)

Syndicate It, inc.

Music Of Black America:

Supermen and wonderwomen, Pt. 2 wiJ.J. '
Johnson and Jetfrey Osborne |
(October 24) |

JFK: A Musical Tribute w/Martin Sheen (Week |
of November 20}

United Stations
Dick Clark’s Rock, Roll
& Remember:

Jackson Five (October 21-23)
The Great Sounds: |

Eddie Heywood Jr. (October 21-23)
Solid Gold Country:

Roger Miller (October 21-23)

Weekly Country Music Countdown:
Johnny Rodnguez (October 21-23}

Watermark |
Soundtrack of the ’60s:

Spirit’s Jay Ferguson/former mayor John Lind- :
say/''Barbarella” (October 22-23)

Westwood One
Budweiser Concert Hour:
One Way (October 28-30)
The Countdown:
Klique/Philip Bailey (October 21-23)
Dr. Demento:
Demented hootenanny (October 21-23)
Hailoween special wiElvira (October 28-30)
Earth News:
Mick Fleetwood/Animals/Huey Lewis
{Week of October 24)
Live From Gilley’s:
Tammy Wynette/John Anderson/Dave & Sugar
(October 21-23)
Off The Record Specials:
Kangas (October 21-23)
Elvis Costello (October 28-30)
Pop Concerts:
Chicago (October 21-23)

Rock Album Countdown:
Survivor/Huey Lewis (October 21-23)

"UPI Launches Spanish
Radio Network

Hourly radio newscasts in Spanish will be available to U.S. stations on
a barter basis starting in late October over Nuestros Noticias (‘‘Our
News"), a worldwide radio network announced last week by UPI. News
will be gathered through the resources of UPI and EFE, a Spanish news
agency. Ten bureaus, staffed by Spanish-speaking EFE journalists, will be
located in cities such as Los Angeles, New York, Havana, Miami, and
Mexico City.

UPI has promoted senior marketing executive Cristobal Tortosa
to VP/Spanish Language Network Services to head the project. “'For the
first time, Spanish-speaking Americans can hear news of interest to them,
in their language, prepared by the best professionals in a worldwide net-
work,”’ said Tortosa. He added that the network will also help advertisers
reach what he called America’s fastest-growing ethnic group.

g = ! i
UNITED TURNS TWO, ADDS THIRTEEN — United Stations President
Nick Verbitsky (c) helps celebrate as his network enters its third year as a
program supplier. The network is also celebrating the addition of thirteen
new affiliates. With Verbitsky are (I-r) VP/Marketing Frank Murphy and VP/
Programming Ed Salamon.

[

Rock Chronicles:
{abel deals (October 21-23)
Rock hobbies (October 28-30)
Special Edition:
Zapp (October 21-23)
SOS Band (October 28-30) ’

Continuum Broadcasting

On Bleecker Street:
Lulu/Georgie Fame/Linda Abrahams
(October 13-24)
Monster Mash (October 26-30)

ABC
Contemporary Net/ | Creative Factor
Spotlight Special: | Specials:

The Rock Pumpkin ‘83 (October 29-31)

Dahiman Creative Media
Gordon Lightfoot special (Fa/f)

Global Satellite Network

Dan Fogeiberg (October 23} 1
Entertalnment Net/Silver Eagle
(DIR):

Jerry Reed/Reba McEntire (October 22) !
George Jones/Leona Williams (October 29) |

FM Net: Rockline:
“Ringo's Yeliow Submarine’’ Rainbow (October 17)
(Now thru November 28) lnner'View
Rock Net/Continuous History Of | . vio.,.

Rock & Roll (R. Stone):

Rock on the road (October 23)
Pat Benatar profile (October 30)

Rock Net/King Biscuit (DIR):

Big Country (October 23)
Ronnie Dio/Queensryche (October 30)

Clayton Webster

Country Calendar:
Sylvia (October 24)
Jerry Reed (October 25)
Janie Fricke (October 26)
Karen Brooks (October 27)
Charlle Daniels (October 28)
Johnny Lee (October 29}
Larry Gatlin (October 30)

Raritles:

Bruce Springsteen (October 24)

Who (October 25)

Marshall Crenshaw (October 26}

Paul McCartney & Wings (October 27)
ZZ Top's Biity Gibbons (October 28}

Retro Rock:
John Lennon (October 24}

| Bryan Adams (October 24)
‘ Styx (October 31)

London Wavelength

88C Rock Hour:

Heart special (October 23)
Halloween special (October 30}

88C Special:

Exclusive Genesis special (October 14-31}
Rolling Stones at the Beeb (December 1-20)

Mutual

Lee Arnold On A Country Road:
Bellany Brothers concert (October 22-23)

Rock USA:

Jerry Hopkins (October 22-23)
Narwood

Country Closeup:
George Stralt (October 24)

Music Makers:

Asia/Ray Davies/David Byme/Romantics/author

James Van Heusen, Pt. I, Il (October 24, 31)

Walt Liss is new President of Cox.

NS
J % Congratulations.
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KLEM M ESORIN]

for think tank. Thanks
Media.

getting busier.

Donrey Media Managers gathered at Lake Tahoe

Airport watchers may have seen KM people
during August in San Francisco, Phoenix, Dallas,
Chicago, Hartford, Atlanta, Tallahassee,
Oklahoma City, San Antonio & Austin. Busy and

Strategic Radio Research and KM have several
for inviting Klemm joint projects cooking. Interested? Call us.

That Austin Audiscan surely tells a powerful out-
of-home radio story. Ted Smith of KLBJ is
impacting its value everywhere.

Need a MiniScope analysis of your sound? KM at
your service.

Find out why KLEMM, Inc. clients are so successful.
DAVID R. KLEMM works quietly for major results.

MEDIA, INC
K L E M M RADIO PROGRAMMING
BOX 264 WASHING TON CT 06793

|

ABC

Al six radio nets will present special
programming retrospective on Kennedy years
(Novernber 11-22)

Information Net:

Baldness remedies and other mail frauds/wintenzing
your car on ““John Stosse! Consumer Lookout’
(October 8-9)

c8s

Baseball League championships (October 4-9)

World Series (October 11-19)

Clayton Webster

Jack Carney’s Comedy Show:

Halloween (October 24)

Joe Piscopo At Large:

Rock lies (October 17)

Soap opera (October 18}

Andy on questions (October 19)

Abe's non-alcoholic drinks (October 20)

Rex Greed in Hollywood (October 21)

Abe's stop smoking plan (October 23}

Sporting News Report:

E.J. Jr./Ray Perkins/Joe Gibbs/Joe Theisman
(October 17)

Narwood

Minding Your Business:

Frank Berger’s “Wine & Roses'’ (October 10)

Gadgets/boutique lawyers (October 11)

Job fairs/retocation costs, Pt. | (October 12)

King of clubs, Pt. | (October 13)

IRS computers (October 14)

Progressive Radio Net

Computer Program:

Home  computers/hardware/software/programs/
language (Week of October 10)

Laugh Machine:

Steve Martin/Eddie Murphy/Gallagher/Lity Tomlin
(Week of October 10)

®Frank Boehm appointed
Western Regional Sales Manager for
the RKO Radio Networks. He spent
the past 14 years with ABC Radio
Networks, the last seven as VP/West-
ern Sales Manager. »

®Mary Clunis
is tapped as AP
Broadcast Execu- |
tive for South Tex- ©
as. Prior to this,
she held a similar &
AP Post for Wash-
ington and Oregon.
Clunis succeeds
the recently resign-
ed John Willis.

Mary Clunis

®David Kurman named Manager,
Programs for the CBS Radio Net-
work. He's been with the network
since 1977 when he came aboard as

NEWS & INFORMATION FEATURES

R&R/Friday, October 7, 1983

News Blimp:

Schizophrenia/examining violence-prone people
through hair/hard-of-hearing/loaning computers
(Week of October 10)

Sound Advice:

Power amp ratings/distortion/hiss and hum/frequen-
cies (Week of October 10)

Radio Entertainment Net
The Olympic Minute:

Shot putter plays piano (October 10)

Don't dip Old Glory (October 11)
Goki-plated sitver medals (October 12}
Judges overrule stopwatches (October 13}
Otympics discard sports (October 14}
Strand Broadcast Services
Something You Should Know:

Getting people to listen (October 10}
Raising good kids (October 11)
Intimacy (October 13)

Westwood One

8rad Messer’s Daybook:

Tuxedo gets name/Spiro Agnew resigns
(October 10)

H.J. Heinz borm/giass wool patent (October 11)

Christopher Columbus/first state hospital for insane
(October 12)

White House comerstone/National Safety Council
(October 13)

Henry Blairffirst supersonic flight (October 14}

Playboy Advisor:

Fllm or video tape/he's her puppethiind date a
hunk/masturbation (Week of October 10)

Spaces & Places:
New frontlers in fiction (October 14-18)
Tellin’ It Like It Was:

Black pilgrim/playwright Victor Sejour/Charles
Mingus (October 14-16)

Program Assistant. Besides renewing
NCAA Basketball coverage for another
year, CBS has also renewed its current
major league baseball contract. The
net will air the All Star Game, league
championships and the World Series
through the '84 season.
® Carol Heiss Jenkins joins ABC
Radio Sports as a color commentator
for ‘84 Winter Olympics. Jenkins is the
former Olympic Women's Figure
Skating champion.
Continued on Page 10

®According to Torbet Ra-
dio’s program syndication survey
highlighted last week, station man-
agers named Watermark as the
“best” syndicator, followed by
TM Programming, Westwood
One, and a tie between Bonne-
ville and Drake-Chenauit.

DISK.

COMPUTERIZE NOW ... WITH

COMPLETE TRAFFIC-BILLING SYSTEM
USING RADIO SHACK’S TRS-80 MODEL
12 (OR II) WITH 12-MEGABYTE HARD

A professional, coordinated system that turns out
orders, logs, invoices, affidavits and sales reports
— more than 40 different printouts! And the price is
designed for new computer users!

Ask for brochure and samble printouts. Or, send $7 for
a demonstration disk to run at your Radio Shack Com-
puter Center — refundable on disk return.

THE PROGRAM MANAGER
P.O. Box 45
Inglefield, IN 47618
(812) 867-3524

Radio Shack and TRS-80 are trademarks of Tandy Corp.
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Continued from Page 8

®Velma Cato,
News Director,
NBC Radio Net-
work, is named ex-
ecutive producer
for news coverage
of the '84 Olympic
Games on the NBC
Radio Network and
the Source. Cato Velma Cato
first joined NBC in April 1982 as pro-
ducer and director. Also at NBC,
news correspondents John Hart and
Irving Levine will add a weekly radio
“Comment on the News’’ segment to
their television chores.

OWMZQ/Washington News
Director John Ogle will narrate Cine-
ma/Sound Ltd.'s “Playback '83."”
This five-hour year-end A/C program
features 50 top hits, news/sports
events, movie/TV clips, and personali-
ty updates.

®Westwood One secures ex-
clusive worldwide radio broadcast
rights to a September 20 benefit con-
cert at London’s Royal Albert Hall for
musician Ronnie Lane, who is a
muscular dystrophy victim. Among the
performers were Jeff Beck and Eric

Clapton. The show will be made
available to radio stations later this
year.

@Al Ham Productions and Bel-
win-Mills Music Publishing have
banded together to create a national
“Music Of Your Life’" publication.
Slated to be mailed this fall to MOYL
Club members, the publication will
contain celebrity profiles and inter-
views, club news, and a cover page
customized on a market-by-market
basis. The joint venture also plans to
produce a music publication line, star-
ting with a folio of “The Top 50 Music
Of Your Life Favorites Of All Time."”
Russ Martens is tapped as Director
of Publication Activities and Dom Cer-
ulli is named Contributing Editor of the
MOYL publication.

@ All Hit Radio Inc., a syndicated
contemporary music format, has
restructured its staff and relocated to
new offices. Working under the direc-
tion of President Anthony Capodilu-
po are Operations Manager Paul
Power, Director/Marketing & Sales
Sanford “Sandy”’ Fagin, Music Co-
ordinator Ken Lawrence, and Atty.
Richard Stewart, Secretary. The firm
may be reached at 214 Hanover
Street, Boston, MA 02113; (617)
227-9789.

Ones.”

HOLLIES RETURN AS “HOT ONES" — After Graham Nash (I} and Allan
Clarke (r) rejoined the Hollies, the band set out on their first American tour in
eight years. While on its cross-country trek, the group also made a point of
stopping to talk with Jo Interrante of IS INC for RKO Radioshows’ “The Hot

R&R/Friday, October 7, 1983
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Chrysalis Appoints Fair, Shore

Ron Fair Rhonda Shore
At Chrysalis Records, Ron Fair has been appoin-
ted Director of West Coast A&R. He was previously
Manager of West Coast A&R at RCA. Meanwhile,
Rhonda Shore is upped to Director of National Pub-
licity. She joined the company two years ago and was
most recently Manager of National Publicity.

Albimar Ups Carter

Jim Carter has been named General Manager of
Albimar Communications’ recently-acquired KYNN
& KEZO/Omaha. Carter has been Station Manager of
KEZO since 1976.

Frankel & McClain To A&M

BROWNS COUNTRY
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or Window Label)
call Byron Crecelius, person to person, COLLECT (314) 423-4411.

. 48
Richard Frankel

A&M Records has hired John McClain as National
Director of Black A&R. He has been a producer and
studio musician and collaborated with Lionel Richie
on songs for his first LP. Additionally, Richard
Frankel joins the company as Director of Creative Ser-
vices. He was most recently Creative Director ar War-
ner/Amex. Frankel will supervise packaging and adver-
tisement design along with video production

John McClain

Leeds Promotes
E/P/A Video

Harvey Leeds has been named
Director/National Video Promotion
for Epic/Portrait/Associated La-
bels, working with the labels’ pro-
motion staff to explore regional
video exposure opportunities and
concentrating on national expo-
sure. Leeds is a ten-year CBS
veteran who was most recently
Northeast Regional Album Pro-
motion Manager for Epic.

-l

Harvey Leeds

RCA Goes Latin In Manhattan,
Appoints Three

RCA Records has chosen New York as headguar-
ters for American distribution of its Latin American pro-
duct. Adolfo Pino, RCA’s VP/Latin American-Spain
will serve as acting Director of U.S. Distribution.
George Zamora is now National Sales Manager and
Bernardo Garza is National Promotion Manager for
Latin product. Zamora was a sales representative for
the company in Southern Florida. Garza was previously
National Sales Manager for RCA's Mexican subsidiary.

Synergy Launches Sunsplash

Synergy Productions, promoters of Jamaica's an-
nual ‘‘Reggae Sunsplash’ festivals, has combined
forces with Sunsplash Records of Silver Spring, MD.
Under the terms of the merger, Sunsplash will release
records, cassettes, and CDs culled from live '82 festi-
val recordings. Label executives are President Howard
Rosenthal, VP/Production Gene Rosenthal, and VP/
Marketing Hap Passman. Initial releases include Toots
& The Maytals, Chalice, and Yellowman.

www americanradiohistorv com

Burrows Adds VP Duties At Amaturo

Patricia A. Burrows has been
elected VP/Finance of the Ama-
turo Group, Inc. A seven-year &
veteran of the broadcast group,
she will retain her duties as Assis-
tant Treasurer and Controller of
Amaturo’s companies. Burrows
joined Amaturo’s WFTL & WWJF/
Ft. Lauderdale seven years ago
as Chief Accountant.

Patricia Burrows

Powers Chosen To Manage CRISTA

Robert L. Powers is General Manager of the Broad-
casting Division of CRISTA Ministries. He was most
recently Sales Manager at KSEA/Seattle, where he
began his broadcast career in 1976. Powers will be
responsible for overseeing broadcast operations at
CRISTA's radio stations, KGON & KBIQ/Seattle and
KLYN/Lynden, WA.

Shannon Gathers
Associates

Bob Shannon has announced ?
the formation of Bob Shannon &
Associates to handle network
and radio special programming,
children’s programming and print
and broadcast advertising. The
veteran broadcaster was most
recently an Executive Producer at
TM Associates after stints at
Dallas stations KAFM and KZEW
and WBCN/Boston. Shannon can
bereached at (214) 824-2216.

Bob Shannon

Noble Broadcasting Gets Moore

David L. Moore has joined San Diego-based Noble
Broadcast Consultants as a national sales &
marketing representative. He was most recently a
Regional Manager for crosstown Peters Produc-
tions. Prior to that, Moore was PD at KIFM/San Diego
and served as Music Director at KDEO/San Diego and
KFi/Los Angeles.

Badie Moves Up
At PolyGram

Cynthia Badie is East Coast
Regional Promotion Manager,

Black Music at PolyGram. She
most recently handled local pro-
motion in New York for RCA
Records.

Cynthia Badie

Dunbar Joins Littlewood

Dave Dunbar has joined Littlewood Communica-
tions as Associate Director. He spent the last seven
years as Media Services Manager of the Christian
Science Monitor and is credited with developing the
Monitor’s widely-syndicated radio news service.

EMI Announces A&R Additions

Steve Ralbovsky and Jamie Cohen have joined
EMI America/Liberty Records as Directors, A&R, East
Coast and West Coast, respectively. Ralbovsky comes
to the label following a year and a half with Singer Man-
agement. Cohen segues to the label from the VP/A&R
post at Slash Records.

Trapp, Norris Form Radio One

Jim Trapp. former PD of KTYD/Santa Barbara,
and partner John Norris have formed Radio One. The
new company will syndicate the pair's new Contempor-
arv Adult Rock format as well as offer marketing, re-
search, and promotion services. Radio One is based in
Santa Barbara and can be reached at (805) 966-9247.

Krause & Remal Open LA Office

The San Francisco-based media music production
team of Gary Remal and Bernie Krause has celebrated
the second anniversary of their partnership by opening
a second office in Los Angeles. They can be reached at
their new office at (213) 826-3181.
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JHAN HIBER

The Last Decade:

A Research

Revolution

As radio has progressed from the crystal wireless to digital
audio over the years, radio research has just as dramatically cap-

sulized eons of progress into the last decade. A revolution has

taken place regarding the role of ratings and research in our
business — and radio will never be the same.

Look at some of the indicators of
change. Ten years ago most station
personnel would have thought focus
groups meant a session on photo-
graphy, while now most have at least a
hazy idea of what this research tool in-
volves. Twelve-week-long surveys?
Who'd have thought that would hap-
pen? Indeed, this column (and the sup-
port you provide it) is a creature of
what’s happened in this field in the
last decade.

In order to give you some perspec-
tive on the major developments in the
research arena in the 1973-1983
period, I called on a cross-section of in-
dustry leaders. Each was asked to
review the past decade and perhaps
gaze a little into the future. You'll ap-
preciate their thoughts, I think.

The Ratings Services

Rick Aurichio, Executive VP/GM
Arbitron Ratings Co.:

“Virtually every aspect of our ser-
vice has been touched by major
changes in the last ten years, while at
the same time the marketplace has
been growing in sophistication in
terms of using the data. The magnitude
of growth of information to be used in
decision-making has really impressed
me.

“At Arbitron over the last decade
we’ve changed the diary, we’ve chang-
ed the sampling (now surveying those
in homes with non-listed phones),
we’'ve tripled the length of the surveys,
ethnic measurement is entirely dif-
ferent, stations can now access the data
base (through AID), and we created the
Advisory Council to better serve the in-
dustry. Basically, everything has
changed.”

Tom Birch, President, Birch Radio:

“The most dramatic development
has been the emergence of research at
the radio station level. Radio is finally
catching up with other industries in
recognizing the value of research in
guiding product development.

“If you look back 10 years there was
no such thing as call out research,
focus groups were an unknown quanti-
tv, and no one was using monthly
ratings to measure their performance.

Now, and for the foreseeable future.

people are spending money on research

and recognize it as a vital part of any
station operation. Even in the small
and medium markets stations recog-
nize that qualitative and product usage
data helps them speak to the retailers
in their terms rather than in research
jargon — that helps get more dollars
into radio.”

John Patton, former Chairman, Bon-
neville Broadcast Systems; former Pres-
ident RAM Research:

“When you look back at where we
were with RAM, we had all the things
that are probably going to happen in
the future. We had machine editing,
and we had accessibility to the data
base through an in-station computer
terminal. However, we also learned
how hard it was to get people to write
down anything properly in the diary.

“While the jury is still out on
Arbitron’s Differential Survey
Treatment (DST), it is clearly a
better approach than Telephone
Retrieval for measuring listening
by blacks.”

— John Dimling

“As for the future, I can’t read the
fine print but I see the headlines —
rates are going up, the services want to
sell you more items, and so on. I'd like
to think Tom Birch has a good shot at
Arbitron, but as long as we try to
measure quarter hours we’ll have to re-
ly on the diary — you can’t accurately
measure them over the phone.”

The Ratings Watchdogs

Mal Beville, former Exec. Director,
Broadcast Rating Council (now the
Electronic Media Rating Council):

“The major development over the
last 10 years has been the more exten-
sive use of the computer. This has
dramatically speeded up the ability of
broadcasters to access and massage the
data for sales and programming pur-
poses and, coupled with the del:very of
ratings on tapes and the creation of
things like AID (Arbitron Information
on Demand), tops my list of develop-
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ments in this field over the last decade.

“The second major step was the
move to longer survey periods. This
was always a grave problem for radio,
as the four-week sweeps are subject to
much estimating and hypoing, among
other things. The industry has benetit-
ted from the longer surveys that are
now the norm.”

John Dimling, Exec. Director. Elec-
tronic Media Rating Council:

“First, stations are much more active
with the various kinds of research
perceptual research especially — that
are now available. In terms of au-
dience measurement just look at how
far we’ve come — in 1973 people who
weren't in the phone book weren't in-
cluded in surveys, and that was a ma-
jor part of the public in many markets.
And the measurement of minorities has
improved.

“While the jury is still out on Ar-
bitron’s Differential Survey Treatment
(DST), it is clearly a better approach
than Telephone Retrieval for measur-
ing listening by blacks.”

Ted Dorf, VP/GM. WGAY-AM &
FM/Washington: Chairman, Arbitron
Radio Advisory Council:

“Psvchographics have become much
more a tactor in the buying and selling
of radio — we’ve become more sophis-
ticated in how we look at audiences,
and things seem to be moving more in
that direction.

“The other thing I've seen happen is
that a lot of research companies have
fallen by the wayside. You've had your
Burkes, Trac-7s, RAMs, Mediatrends,
Pulses, and so on which either no
longer exist or are no longer active in
the radio field. What we are left with is
Arbitron as the giant and Birch —
which is trying but is still too much of
an unknown quantity in too many
areas.

Groups & Reps

Ellen Hulleberg,
McGavren-Guild:

“As others have come and gone, Ar-
bitron has become the accepted ser-
vice, with Birch emerging as a good
contender. However, it seems to me
that the push for a second service has
lost its thrust from the broadcasters.
Perhaps there are those who are frus-
trated because Birch can’t always be
used to perdict Arbitron.

“The other major development in
the last year or so has been the move
away from the book to computer ac-
cess. 1 know that in our company the
book is almost a thing of the past.”

Carol Mayberry, Vice President,
Katz:

“Radio has become a better adver-
tising vehicle in the last ten years,
largely due to narrowcasting leading

Vice President,
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to formats that are well positioned.
Research has played a key role in defin-
ing and selecting programming targets
that have optimized sales effectiveness,
and benefitted the advertiser. This will
mean bigger budgets for radio in the
future.”

Herb McCord, Group VP, Greater
Media Radio:

“The biggest change in the last ten
years has been the switch from an AM
world to an FM industry. This has
meant the demos that are sought after
are now different, which has helped
boost the whole area of perceptual or
market research which helps us keep
on top of developments in these demos.

“As tor the ratings world, Arbitron
was a monopoly ten years ago and still
is today. Birch is making a noble effort
that has had no real impact yet.”

Bill Moyes, President, The Research
Group:

“The business is much tougher ow-
ing to the research happenings in the
last several years. Ten years ago you
had straightforward numbers that

“Formats that didn’t traditionally
get their numbers have benefit-
ted from all the changes. For-
mats such as mass appeal and
those skewing younger 