ISSUE NUMBER 507

[

PLANNING FOR SUCCESS

TM’s Pat Shaughnessy provides some
compelling reasons why planning should
be a radio management priority — without

| it, he contends, failure is a distinct pro-

bability. Page 14
CHR’S NEW YORK GROOVE

Suddenly there's a CHR battle in the Ap-
ple, and Joel Denver pits WNBC's Kevin
Metheny, WPLJ's Larry Berger, and
2100’s Scott Shannon in a three-way war
of the words. Page 28

WRKS WINS IN NEW YORK

While the CHR battle is bubbling, Urban
WRKS is on top of the war after its summer
book number one rating. Walt Love asks
PD Barry Mayo and VP/GM Lee Simon-
son how it feels to hit the heights. Page 40

THE BRAVE NEW WORLD
OF ROLLING MONTHLIES

Jhan Hiber concludes his series on the
new Arbitrend and Birchscan monthly
ratings offerings with a look at their poten-
tial problem areas and impact on the way
we measure radio. Page 12

PEOPLE IN THE NEWS
THIS WEEK

o Kari Johnson Winston VP at KOIT

e Mike Grinsell Station Manager, Ronni
Brand GSM at KABL-AM & FM

¢ Peter Flannery VP/ABC Radio News

e Larkin Arnold Sr. VP at CBS

e Michael Kidd VP at RCA

¢ Bob Guerra PD for KNEW

¢ Richard Harker VP at Coleman
Research

¢ Trevlyn Holdridge KCNR's PD

Page 3

AOR SHOWS ITS HEAVY METTLE

Heavy metal music is more popular than
ever, and AOR stations are trying to figure
out how to handle hot metal without
scorching their older demos. Steve Fein-
stein moderates as programmers try to
hammer out a solution. Page 36

PROGRAMMING IN THE
NASHVILLE FISHBOWL

Programming a Country station is complex
enough, but in Music City, USA you’ve got
promoters, producers, and even artists on
your case with one burning question on
their lips: “Why aren’t you playing my
record?” Lon Helton empathizes as three
Nashville PDs discuss survival techniques.

Page 44 |

TRISH BEATTY:
AIC’s LEADING LADY

KDKA/Pittsburgh afternoon personality
Trish Beatty has the highest ratings of any
female DJ in a major market. Joff Green
profiles A/C’s leading lady in Part lll of his
“Afternoon Aces” series. Page 42

FCC ALLOWS MULTIPLE-CITY IDs

A station can now legally identify itself with
more locales than just its city of license,
following a deregulatory decision by the
FCC. Details on the Washington page.
Page 4
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Witting Appointed
PD At KDKA

WOWO/Ft. Wayne VP/Sta-
tion Operations Chris Witting
has resigned that position to be-
come PD at Group W’s KDKA/
Pittsburgh. Witting, who as-
sumes his new title November
14, fills the vacancy left several
months ago by the departure of
former PD Konstantin Grab.

In making the announcement,
KDKA Station Manager Rick
Starr commented, ‘“We are
thrilled to have Chris join
KDKA. He’s worked with me in
the past as well as with (KDKA
VP/GM) Dan Friel, and I know
he’ll do a great job for us. He
was the natural choice.”

Gunman Shoots Up KWAYV,
Demohshes Eqmpment

WHO CAN IT BE NOW? — KWAV/Monterey overnight personality Sandy Shore (upper left) surveys
the damage after a gunman blasted his way into the statlon during her show and shot up nearly every
piece of equipment (nate bullet holes and general damage in photos). Shore, who was uninjured,
coolly crawled under tha control board and called the police during the drama. The man, arrested on
muftiple felony charges, claimed KWAYV was “poisoning his mind."

A man armed with a 12-gauge
shotgun raided KWAV/Monte-
rey’s studios early Friday mor-
ning (10-21), blasting 58 rounds
into the station’s equipment and
facilities. The gunfire knocked
the A/C outlet off the air for
three hours, causing an
estimated $200,000 in damage.

Overnight personality Sandy
Shore was alone on the air when
the gunman, identified as

41-year-old transient Norbert
Schenk, began shooting at the
lock of the station door shortly
before 3am. Shore told
authorities she thought at first
the muffled noises were from a
janitorial crew until she saw
chunks of wood and shards of
glass flying around. She imme-
diately hid under the control
console and called the police as
the intruder, unable to shoot the

Cummings Upped To
Emmis Natlonal PD

WENS/Indianapolis. PD
Cummings has been elevated to
the newly-created position of
National PD for parent com-
pany Emmis Broadcasting.
Cummings will continue to
oversee WENS, WLOL/Minne-
apolis, and the company’s
newest acquisitions, KSHE/St.
Louis and KMGG/Los Angeles.

Emmis President Jeff Smul-
yan commented, “We can't
think of anyone in America who

CUMMINGS/See Page 23

Rick Crr;ings
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door off, smashed his way in
through a window.

He then made his way down
the hall, firing at everything in
sight. As he entered the control
room, the record ending on the
turntable was, ominously
enough, CLiff Richard’s “Never
Say Die.” Cued up to play next
was Men At Work’'s “Who Can
It Be Now,” but before the pro-
phetic song could reach the air,
he entered the control room and
shot the record into bits.

“l was in a daze,” Shore
recalled. “My heart almost
stopped. I really believed he
was going to get me next.”
When the gunman stopped to re-
load, she came out from under
the console and pleaded, * ‘Don’t
shoot me. Could I leave?’ He
handed me my purse saying,
‘Here you go, love.’ I'm so glad
to be alive.”

As Shore ran out of the
building, the shooting con-
tinued, riddling the news and
production equipment. A volley
of buckshot through the heart of

KWAV/See Page 23

‘:@-f .

Chris Witting

The appointment marks a re-
turn to Group W for Witting,
who spent two years as a
trainee/producer for the com-
pany’s WIND/Chicago outlet,
followed by three years at sister
station WBZ/Boston as Produc-
tion Director and Executive
Producer. Witting transferred
to WOWO as PD in 1981, and
was promoted to VP/Station
Operations last spring following
Group W’s sale of the station to

WITTING/See Page 23

Gannett

Promotes
Gutbrod

After a year as GSM at Gan-
nett’s KSD-AM & FM/St. Louis,
John Gutbrod has been appoint-
ed VP/GM at sister outlets
WWWE & WDOK/Cleveland. A
Cleveland native, Gutbrod suc-
ceeds Tom Wilson, who depart-
ed last week to pursue personal
interests.

Gannett Radio Division Pres-
ident Joe Dorton stated, “We
always make an effort to ap-
point general managers who
are familiar with the markets in
which they’ll be working. John
has spent most of his life in
Cleveland, so there’s no doubt
that he meets that require-
ment."”

Noting Gutbrod’s multi-

GUTBROD/See Page 23

Henderson

VP/GM At
KQRS & KGLD

Michael Henderson has been
upped from GSM to VP/GM at
Hudson Broadcasting stations
KQRS & KGLD/Minneapolis-
St. Paul. He succeeds Richard
Poe, who will continue to serve
an affiliated Hudson company,
Hudson Investment, as a con-
sultant.

Henderson, who joined the
stations in February, told R&R,
“I'm excited. We’ve got an ex-
cellent station and staff in
place; it’s not like anybody has
to do any surgery here. It’s

HENDERSON/See Page 23
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>,,r_‘Computer Talk On The Radio

'ith the nation’s computer boom in full swing, Taik radio
stations are putting ‘‘user-friendly’’ programs on the air, and
learning to serve the computer experts as well as the
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VPSTATION MANAGER/GSM

KOIT Ups Winston

Kari Johnson Winston has been appointed
VP/Station Manager/General Sales Man-
ager at KOIT/San Francisco. Most recently
KOIT’s Assistant Manager, Winston has
spent 12 years with parent Bonneville Inter-
national Corporation. §

Commenting on the |
promotion, Jay Lloyd,
Bonneville Sr. VP,
stated, “Kari is well
qualified and ably
suited for her new
position because of the
vast knowledge and
experience she has ac-
cumulated in her
various assignments

Kari Winston
within the Bonneville organization.”

“I appreciate Bonneville’s confidence in
me to face the challenge of making KOIT a
significant factor in the San Francisco
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market,” Winston told R&R. “We're look-
ing forward to the acquisition of KYA and
taking on the other combos in the market.”

Winston’s first Bonneville assignment
was working in the operations department
at Seattle outlet KSEA, followed by a stint
as Operations Manager across the hall at
sister station KIRO. In 1978 she transferred
to KBIG/Los Angeles, serving as Business
Manager/Personnel Director, Acccunt Ex-
ecutive, and Assistant Manager before
moving on to KOIT.

KLAK Returns
To Country

KLAK/Denver has returned to a Country
format after two and a half years asan A/C
station. The station had been Country since
the dawn of the ’60s until its 1981 switch.

KLAK PD Roger White explained that
KLAK would continue its heavy commit-
ment to sports, including sports talk from
6:30-8:30am and 3-7pm, plus hockey and
football broadcasts. He explained, “Our re-
search has shown that, because of KLLAK’s
20-year history of country music in this
market, we were still perceived in the mar-
ketplace as Country. We were doing quite a
bit of sports, and the two seemed to be a
very compatible mix. So we got back in the
saddle again.”

KLAK, which switched over Monday (10
24), gives Denver its fifth Country station,
joining KLZ and KRBQ on AM and KYGO
and KRBQ-FM on FM.

Kidd Joins RCA As
VP/Black Promotion

Michael Kidd has been appointed Divi-
sion VP/Black Promotion at RCA Records.
He joins the company from PolyGram,
where he was National Promotion Director
in the company’s black music division.

Kidd reports to VP/
Promotion John Bet-
ancourt, who com- §
mented, ‘‘Michael
Kidd brings a tremen-
dous amount of talent
and experience to our
black music division. §&
His abilities will be in-
strumental in shaping
the plans for develop-
ment of this area.”

Michael Kidd
KIDD/See Page 23

KABL Promotes Two

Grinsell To Station Manager; Brand Named GSM

Mike Grinsell and Ronni Brand have been
named Station Manager and General Sales
Manager, respectively, at KABL-AM &
FM/San Francisco. Both promotions are in-
house; Grinsell was formerly Local Sales
Manager, while Brand served as National
Sales Manager.

“I think the promotion is absolutely
marvelous,” Grinsell told R&R. “It’s a
fabulous staff, and I'm awfully happy that
I'll be working with Ronni as a team. The
station has been a winner for many years
and will continue to be a winner.” In addi-
tion to his seven-year stint as KABL’s Local
Sales Manager, Grinsell was previously a
member of the outlet’s sales staff. Prior to

Shaw Sues
WM]]J For

$1.25 Million

Veteran air personality Dale Shaw has
filed suit against Capitol Broadcasting, its
Birmingham property WMJJ, and PD Bill
Thomas for $1.25 million, charging fraud,
willful misrepresentation, and breach of
contract.

The five-count lawsuit stems from Shaw’s
claim that Thomas rescinded an alleged
oral agreement to hire him early last
December as Production Manager and
midday air talent. Shaw, who was then
working at WQUE/New Orleans as Produc-
tion Director and afternoon personality,
told R&R that based on the alleged oral
agreement, he turned down another offer
from a Birmingham competitor and stop-
ped looking for other opportunities in the
market. “They sold me a great bill of
goods,” he said. “It was very embarrass-
ing.” SHAW/See Page 23

HARKER BECOMES VP
AT COLEMAN RESEARCH

Mike Grinsell Ronm Brand
that he worked at neighboring Bay Area
facilities KFOG, KNEW, and KNBR.

Brand’s new appointment combines the
Local Sales Manager and National Sales
Manager posts. A two-year KABL veteran,
she joined the station from the Sales

KABL/See Page 23

ABC Sets Flannery
As VP/Radio News

Peter Flannery has been upped to
VP/ABC News, Radio from his position of
GM/News Programming, Radio. Flannery
replaces Bob Benson, who was recently
named VP/Sr. Executive, ABC Radio Net-
works. -

‘““Peter Flannery
represents the exper-
ience, knowledge,
and dedication to be }
the best that has
marked ABC’s radio 4
operations and their
growth to the largest
broadcast news or-
ganization,”’ said
ABC News President
Roone Arledge. “We Peter Flannery

FLANNERY/See Page 23

Holdridge Promoted To KCNR PD

KCNR/Portland PD Richard Harker has
resigned from the CHR outlet to join Dallas-
based Coleman Research in the newly creat-
ed position of Vice President. Promoted
from within, replacing Harker as PD, is MD
Trevlyn Holdridge.

KCNR GM Tom Farley commented, “It’s
the policy of Duffy Broadcasting, as Bob
Duffy exemplified at the Christal Company,
to first look internally for talented people.
In interviewing six candidates within our
staff for the position, I found them all tq be
very talented. It's so encouraging to be able
to offer people on our staff these positions,

Guerra Moves
Up To KNEW PD

Bob Guerra has been promoted to PD at
Malrite’s Bay Area Country station
KNEW/Oakland. Guerra had been Music
Director at the station since 1977 and
started there in 1976 as all-night personali-

KNEW & KSAN GM Steve Edwards told
R&R, “Bob had been assisting (former PD)
Jim Wood for the past two years, and when
Jim became Malrite’s National PD, Bob
was the logical choice to carry on the
philosophy we developed when Malrite first
purchased the station three years ago. Bob
has proven himself to be a devoted, tireless
achiever. I feel totally confident he will con-
tinue to excel with his added duties.”

Guerra commented, ‘I couldn’t be more
pleased. I’ve seen how great a company
Malrite is, and that their management
team is superb. To be a part of it is an ex-
treme thrill. KSAN MD Laurie Sayres now
assumes the KNEW MD position as well,
replacing Guerra.

and hopefully there will be more opportuni-
ties for others in the company to earn their
spurs as we acquire more stations.”

Regarding Harker’s new post, Coleman
President Jon Coleman told R&R, “Thisis a
position I've considered for some time but it
just took time to find the right person. I think
our company will see more growth and better
capabilities for our current and future clients
with Richard’s joining. Richard has a real
understanding of a station’s needs, which
can only help all of our clients.”

Harker, who programmed KGW/Portland
for three years prior to his two years as PD
for KCNR, remarked, “I'd just like to thank
Bob Duffy, Tom Farley, and (KLIR/Den-
ver GM) Lou Campbell for the opportunity

HOLDRIDGE/See Page 23

Arnold Elevated
To CBS Sr.vpP

Larkin Arnold has been named Senior
‘VP/CBS Records Division. He had been
VP/GM for A&R/Black Music for CBS
since 1981, and in his new position will con-
tinue to supervise black/urban A&R ac-
tivities for both Columbia and Eplc from his
Los Angeles base.

Commenting on Ar-
nold’s renewal of his
CBS association, CBS
Records Group Presi-

dent Walter Yetnikoff 'y yr y
!
‘ ;
,"

said, “Since joining I
CBS Records almost |
three years ago, Lar- '
kin has signed some 4
of our biggest-selling
artists. His efforts in

Larkin Arnold
LARKIN/See Page 23
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WINZ Wins Round Two

In Fairness Battle

Upholding a decision by its staff, the FCC
last week ruled that WINZ/Miami did not
violate the Fairness Doctrine and personal
attack rules by waging an on-air campaign
against a rate hike sought by Florida Power
& Light (FPL).

Since WINZ offered response time, pro-
duced and aired 198 spots for FPL, and
covered both sides of the issue in news pro-
grams, the Commission said the station
acted reasonably. It noted the Fairness
Doctrine doesn't require ‘“mathematical
equality” of time devoted to both sides of an
issue. Rather, broadcasters are supposed to
offer contrasting views in their overall pro-
gramming.

On the personal attack charge, the Com-
mission said the station’s offer of time —
and FPL'’s acceptance of that time — show-
ed that WINZ fulfilled its responsibilities.

Chrysler Picks Motorola

AM Stereo, But . . .

Chrysler has rejected multi-system AM
stereo receivers as too expensive, choosing
instead to go with Motorola sets. According
to Radio Product Planner John Thompson,
Chrysler is proceeding on the assumption it
will introduce AM stereo next fall in about
200,000 of its one million 1985 cars. But he says
a final decision will depend on how many
radio stations are broadcasting in Motorola
AM stereo at that time, as well as on public
acceptance.

Motorola was picked “because we think
it’s a good system and will serve the public
well,”” Thompson explained, while the
multi-system approach was rejected “be-
cause of the additional cost.”

House Majority Backs

Broadcast Deregulation

A total of 221 Congressmen — more than
half the members of the U.S. House — have
now signed on as cosponsors of H.R. 2382.
That’s the NAB-backed broadcast deregu-
lation bill sponsored by Reps. Tom Tauke
(R-IA) and Billy Tauzin (D-LA). It would
abolish comparative renewals and codify
the FCC’s radio deregulation. NAB says
this is the first time a majority of the House
has ever gone on record favoring deregula-
tion.

It’s unlikely, however, that the bill will be
brought to the House floor for a vote. Even
the measure’s sponsors have stopped push-
ing it, as they take part in Telecommunica-
tions Subcommittee negotiations to come
up with “consensus” legislation. Those
talks have stalled as the subcommittee
concentrates on telephone issues this week.
However, action on broadcast deregulation
is expected to resume next week.

Government PSA Campaign
Gives Aspirin
Group Headache

A doctors’ group supported by the aspirin
industry is warning radio stations that
PSAs now being distributed by the Food
and Drug Administration (FDA) are “very
misleading and potentially harmful.”
About 5000 stations are being sent scripts of
two PSAs warning that giving aspirin to
children with flu symptoms may cause dead-
ly Rye’s Syndrome.

But the Committee on the Care of Children
is countering with a letter to stations ‘‘to re-
quest that you not air the PSAs in the best
interests of parents and patients.” If the
spots are aired, the group requests to be
notified and to receive equal time. It's also

shington Report

offering to make local physicians available
to discuss the issue, on or off the air.

FDA claims medical evidence shows a
higher incidence of Rye’s Syndrome among
children who take aspirin for the flu. The
committee calls the agency’s studies
“fatally flawed” and says the PSAs could
result in aspirin being denied to children
who need it, such as victims of rheumatoid

NAB Demands
FCC Documents

On FM Certification

NAB has opened up a campaign to block a
possible FCC move allowing FM applicants
for major changes or new stations to mere-
ly certify to the Commission that their
facilities will meet technical standards. The
FCC hasn’t proposed that step, but is seek-
ing comments on the idea through a Notice
of Inquiry (NOI).

Under the Freedom of Information Act,
NAB this week filed a request to see all FCC
materials used in preparing the NOI. NAB
believes the documents will show that even
some FCC officials believe FM self-
certification is a bad idea.

NAB's position is that certification will
save almost no FCC manpower, while im-
posing major costs and risks on FM broad-
casters. Potential problems include having
to monitor nearby stations for technical
compliance and suffering severe in-
terference from a station which makes a
mistake that, under current procedures,
would be caught in advance by the FCC.

Other Key Developments:

e As predicted last week in R&R, the FCC
has voted to seek public comment on a pro-
posal to grant 1kw'of nighttime power
across-the-board to C 4 AM stations.

« Daytimers are being notified by mail of
their new operating hours and power levels.
Although it wants the changes to be effec-
tive when daylight savings ends October 31,
the FCC says stations can’t use their ex-
tended hours until a new broadcasting
agreement is signed with Canada.

» The NPR Board is interviewing finalists
for the network presidency this week and
plans an announcement Friday (10-28).

¢ FCC Chairman Mark Fowler’s newest
legal assistant is Janice Obuchowski, now
Chief/International Facilities Planning
Division of the Common Carrier Bureau.

"R&R/Friday, October 28,1983

ANTI-JEWISH BROADCASTS RESUME

Fearful Of Violence,
FCC Inspects KTTL

Taking unusual precautions owing to fears of possible violence, in-
spectors from the FCC’s Field Operations Bureau (FOB) last v~k
(10-20) entered the studios of embattled KTTL/Dodge City, KS. 1i.
fears proved to be unfounded when co-owner and GM Nellie Babbs gave

her full cooperation.

KTTL is the target of several petitions to
deny its license and a competing applica-
tion, stemming from broadcasts attacking
minorities, including calls for the killing of
Jews.

Last week’s inspection, which was re-
quested by the Mass Media Bureau,
reportedly turned up technical violations
for which KTTL will be cited later this
week. Babbs told R&R the problems crop-
ped up after her husband and station
engineer, Charlie Babbs, “abandoned the
family and the engineering job” without
warning in September, taking much of the
station’s equipment with him.

FCC officials were apprehensive because
of reports that the Babbs family is
associated with the militant Posse Comita-
tus, which rejects the notion of federal
authority and has killed a federal marshal.
Various rumors suggested there were
weapons and barbed wire at KTTL, as well
as a Posse training ground nearby.

Before conducting the inspection, of-
ficials from the FCC’s Kansas City Field Of-
fice conferred with other agencies that have
dealt with KTTL, and notified local law en-
forcement officials of their planned visit.

KTTL Broadcast Attacks
Reagan As ‘“‘Communist”’

Meanwhile, the attorney for the com-
peting applicant says inflammatory broad-

DISCLAIMERS POSSIBLE

casts on KTTL resumed in late September.
Jim Weitzman of the Washington law firm
Shrinsky, Weitzman & Eisen said the new
shows include five-minute broadcasts,
prepared by the Posse Comitatus in Wis-
consin, blaming Jews for problems in the
Middle East and Central America. He
quoted one broadcast as denouncing ‘‘that
Communist Ronald Reagan and his Jewish
liberal Cabinet.”
KTTL Foes Suffer
“Suspicious’”’ Accident

In another development, six Dodge City
residents who are involved in the competing
application or the petition to deny KTTL'’s
license were injured two weeks ago in what
Weitzman calls a “very suspicious’ acci-
dent. Returning from Wichita after speak-
ing on the KTTL case to a group of
ministers, their car was forced off the road
by a truck which fled into the night. All six
were hospitalized with serious injuries.
Weitzman said the mishap is suspicious, in
part, because it occurred ‘“in the middle of.
a lonely stretch of highway.”

Weitzman said the next step in the case
against KTTL is for the FCC to designate
the station’s renewal application, the com-
peting application, and the petitions to deny
for an evidentiary hearing. He said a hear-
ing notice is now being prepared at the FCC
and may be issued in November.

Larry Flynt Campaign Ads
Worry Commission Officials

Even though Hustler magazine publisher Larry Flynt apparently
hasn’t yet tried to buy any radio or television ads for his presidential
campaign, R&R has learned that FCC officials are talking about what to
do if he requests airtime for ads stations consider to be offensive.

Flynt is an announced candidate for the
Republican presidential nomination.
However, neither he nor any of the others
running have yet attained status as “legally
qualified” candidates for purposes of trig-
gering the FCC's equal time or guaranteed
access rules.

FCC discussions were prompted by a call
from an attorney for a station which had

city of license must be named first.

1 The Commission abolished the requirement that stations apply for permission to adopt dual-
' city IDs, and it also tossed out the rule that any cities named must be within the station’s primary

| signal contour.

Stations Now Free To
Choose Dual-City IDs

In its latest bit of radio deregulation, the FCC voted last week to let radio stations mention as
many communities as they wish in their official IDs. The only restriction is that the station’s actual

The reasoning behind the move was that dual-city IDs have primarily served to protect adver-
tisers from misleading coverage claims by broadcasters. The FCC said abandoning the rules
poses little risk of harm to the public and gets the Commission out of a spot it has no desire to be
in — the economic relationship between stations and sponsors.

;—

seen one of the full-page newspaper ads
Flynt has placed to promote his candidacy.
The station was worried that a similar ad on
radio or television would be offensive to the
audience. 7

The potential dilemma is that the law for-
bids stations from in any way censoring ads
by legally qualified candidates for federal
office. In addition, refusal to sell time to
such a candidate can result in license
revocation.

Although no final decision would be made
until a test case is presented, FCC discus-
sions have centered on permitting stations
to run disclaimers just before or after
political ads they find offensive. The
disclaimers, which would have to be
carefully and neutrally worded, would try
to deflect criticism of the stations by infor-
ming listeners that federal law mandated
carrying the spots.

Chuck Kelley, Chief/FCC Enforcement
Division, said permitting stations to run
such disclaimers in the 1984 campaign
would be a first for the FCC. No face-saving
measures for stations were approved in
1980, when Citizens Party candidate Barry
Commoner caused a stir by airing ads
which contained the phrase ‘“son of a
bitch.”

In New Hampshire, which has the
nation’s first primary, NH Association of
Broadcasters Executive Director B. Allan
Sprague said he isn’t aware of any attempts
by Flynt to purchase airtime in the state.



WINNING...

It’s A Habit That Hiber, Hart & Patrick
Clients Get Used To!

f you want to get into the winning habit in 1984 you should put Hiber,
Hart & Patrick on your team. Our extra dimension of services . . .

¢ Positioning/Market Research
¢ Ratings Analysis/Insights
e Sales Development Activities
e New Technology Consultation

. . . has helped stations win in the books and on the street. For over four
years now over 90% of our clients have improved their ratings and
revenues, no matter the format or market size.

s Pete Schulte, VP/GM of KKBQ AM&FM/Houston says “Since

we added Hiber, Hart & Patrick to our team our ratings have
increased significantly.” KKBQ AM&FM now tops the Houston market.

ete’s a winner — and you can be too. Put the extra dimension of
Hiber, Hart & Patrick on your side. Together we can get you used

to the winning habit. Call or write for details and market availability.

IBER, WART & [PATRIGL

RESEARCH & MARKETING FOR THE COMMUNICATIONS INDUSTRY

JHAN HIBER, PRESIDENT LARRY PATRICK, SENIOR VP
P.O. BOX 1220, PEBBLE BEACH, CA 93953 Ist FLOOR, ARBITRON BUILDING. LAUREL, MD 20707
(408) 373-3696 (301) 776-8855
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Torbet Surveys Radio News

86% Say News Isn’t Tuneout Factor;
Wire Services Number One Source

in a recently released Torbet study of over 300 radio station managers,
75% of those responding said news was either “'important” or ‘‘very
important’’ to their target audience in choosing a radio station. Only eight per-
cent felt radio news was ‘‘not important at all”’ in the listeners’ selection pro-
cess. While 86% of those surveyed stated news is not a tuneout factor, an al-
most equal percentage (85%) think listeners punch up a specific outlet strictly
for news coverage; 94% said that outlet would probably be on the AM band.

Although managers thought their listeners preferred international to local
news by more than a three-to-one-margin, 47 % of the average newscast is de-
voted to local news and only 11% to international events. State news compris-
ed 20% of the average newscast, national news received 17 %, and 5% was
devoted to features. The wire services were the number one source for news,
utilized by 87 % of respondents. Other principal sources included self-originat-
ed news (78%), newspapers (66%), and television/other radio stations tied at
34%.

Top and bottom of the hour newscasts are the most popular air times
(45%). Only 1% broadcast at quarter past the hour. Average length of the
newscasts is 4.26 minutes with 12.4% of a typical hour focused on news and
information. Actualities, averaging five per newscast, are utilized by 85% in
their local news presentations.

Staffwise, 92 % employ a news director and an average of three newscast-
ers, two males and one female. 45% said that their news departments are mon-
eymakers. Almost half (41%) said that they did channel those profits back into
the news operation, while 46% left that particular question unanswered.

R&R/Friday; October 28,1983

MAGAZINE-FORMATTED TV SHOW DEBUTS

BPA Hooks Up With Wold

With radio and television promotion as its framework, the
Broadcasters Promotion Association is producing a half-
hour television program titled ‘‘BPA Magazine.’”” This once-a-
month series premieres October 28, 12-12:30pm Eastern time.
The new venture is part of Wold Communications’ *‘Semi-
nars By Satellite’’ concept. It's a ho-cost industry service de-
signed for qualified industry associations that want to conduct
informational sessions geared to management and employees of
radio, TV, cable-TV, educational institutions, and other groups.

/

President.

(I-r) Fred Bergendorff, BPA President; Robert Wold, Wold Communications

Hostl/interviewer Fred Bergen-
dorff, BPA President and Director of
Advertising & Promotion at KNX/Los
Angeles, describes the magazine as
“devoted to a universal subject with
which everybody can identify.” In
keeping with that premise, the first in-
stallment is titled ‘‘Promotion With
Harmony.” Scheduled guests Otis
Conner of Otis Conner Produc-
tions and TM Productions’ Tom
Merriman will address the promo-
tional use of music on both radio and
TV. Rounding out the guest list are
CBS Radio Network's Norm Gins-
burg, who'll discuss the net's

HENDRIX, BLOOMFIELD

Two of the '60s premier guitar
legends, Jimi Hendrix and Mike
Bloomfield, are the subjects of
recent biographies. ‘'Hit & Run:
The Jimi Hendrix Story’ will get
the most attention; Hendrix's
posthumous reputation is far
greater than Bloomfield's (both
died in somewhat mysterious
drug-related circumstances), and
“Hit & Run"’ ’s author, Jerry Hop-
kins, co-wrote the successful
Jim Morrison biography ‘‘No
One Gets Out Of Here Alive.” But
his Hendrix book is disappointing,
mainly marred by a fiat narrative

Guitar Heroes Enshrined

style. New facts are uncovered,
and the basic story is absorbing,
but for a definitive Hendrix bio,
check David Henderson's
‘ 'Scuse Me While | Kiss The
Sky.”

Ed Ward's Bloomfield book,
“Michael Bloomfield: The Rise

And Falt Of An American Guitar
Hero,” is better, making a strong
case for the subject’s enshrine-
ment in the guitar hero hall of fame
by recounting in detail his ground-
breaking work with the Paul But-
terfield Blues Band and Bob
Dylan. A few stray hippieisms

> MFig
ke Riseond by
F on Americon Cuigey 3y,

aside, the narrative moves well,
and the book succeeds in restor-
ing an overlooked guitar star to his

proper place in the historical
ranks. The Bloomfield book is
$8.95 from Cherry Lane Books;
the Hendrix volume is $8.95 from

Perigee/Putnam. —KXen Barnes

WESTWOO0D ONE

“*Something Special’’ campaign, and
BPA Newsletter Editor and origin-
al board of directors member Paul
Woodland.

As with this episode, subsequent
segments will include several regular
features: ‘BPA News Update’ with
BPA Executive Coordinator Lance
Webster, “‘innovation of the Month,”’
and ‘‘BPA Profile.”” Future episodes,
airing the fourth Friday of every
month, range from “Go For The
Gold” to "“BPA Goes To College.”
Since the BPA archives library is
housed at San Diego State, the pro-
gram is being produced there, under

the direction of the university's
Hayes Anderson and Jon Quick of
WCCO/Minneapolis. The series is
being transmitted via Wold's Westar
IV to its ad hoc network of 510 televi-
sion stations. BPA member radio and
television facilities unable to receive

the transmission may also request
tapes or videocassettes; subsequent

network affiliate feeds are planned.

Bergendortf views BPA Magazine's
function as twofold: "'It’s just another
way of offering something else to our
membership. Plus it's a way of reach-
ing out to those who aren’t members
to show them what promotions are all
about and perhaps interest them in
joining the organization. it’s a great
opportunity for us.”

Local Radio
Most

Effective Buy

Just to reiterate something the ra-
dio industry already knows — local ra-
dio is the most effective buy. Vitt Me-
dia International’s recent poll also
finds 45% of TV advertisers believ-
Ing within the next five years televi-
sion will become a less effective
sales tool for them. Why? Company
spokesman Hal Katz points to exorbi-
tant commercial prices and the view-
er shift from network to cable TV.Ina
counterattack, Katz told Wireless
Flagh that advertisers have started
bartering programs for TV in ex-
change for advertising time, as well
as frequent use of shorter commer-
cials.

SATELLITE TRANSMISSION TOP PRIORITY

Report Pinpoints CBC’s Future

Referring to microwave and ground
line transmission as outdated, a re-
cent report outlining the future of the
Canadian Broadcasting Corp.’'s
national radio network recommends
conversion to satellite “‘as soon as pos-
sible.”” The report also suggests that
if allowed to share satellites currently
carrying television signals and
through satellites of its own, the net-
work could offer additional services,
i.e. news, public affairs, and classical
music.

Also interested in satellite trans-
mission and the sharing of costs are
independent radio stations. A result-
ing advantage would be a savings in
record library costs. At this point in
time stations have to stock their own
libraries. If they shared satellite ser-
vice, recordings could be called up by
computer. Additional recommenda-
tions among the report’s 90-plus:

® Expansion of the FM net, which
now principally provides classical mu-

sic. CBC is said to be losing potential
listeners because of being too spe-
cialized

® |ncreased radio drama program-
ming

e Switching from politician inter-
view emphasis on AM and PM talk
show to how government policies di-
rectly affect listeners; more emphasis
on helping audience adjust to lower liv-
ing standard because of downshifting
economy

» Off-peak times given to specializ-
ed programming

® Separation of CBC-Radio’s re-
gional operations from TV manage-
ment just as radio’s national side was
recently.

The satellite conversion proposal
coincides with other proposals being
presented to a federal government
study of all radio services in the coun-
try. A spring release is planned for the
study.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.




e

£

PR

MR L

e

~ with tﬁe flexibility
~ you ne

~ gathering orgamzatmn With its hourly

- sports reports, exclusive Olympic
‘coverage, and personal health and ﬁmess

- Direction’s dynamic programming relates.
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eed to manage
your statlon y

David C. Fuellhart

General Manager, B

WPOC-FM, o

Natlonmde Contrnunicatlons

When you join Dxrectmn your station has
access to the world’s Targest radio news-

three minute newscasts, dally and weekend

features, Direction will help you build’
your station’s position in the local market-
place. And will praovide you with many
new local sales opportunities. .. all with a
surprisingly low network inventory.

to adult listeners in a warm, personal
manner. It doesn’t just tell listeners what’s
happening in the world today, but how it
will affect their lives.

Best of all, you keep the ﬂexibility you
need to control your station’s program-
ming and sales. You choose which

programs and sales opportunities give your
station the greatest competitive edge.

Put Direction to work for you.
Call Vincent A. Gardino, Director,
ABC Direction Radio Network,
(212) 887-5636.
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Networks/Program Suppliers

MUSIC FEATURES

Clayton Webster

Country Calendar:

Rosanne Cash (Novemnber 14)
Reba McEntire (November 15)
Johnny Cash (Novemnber 16)
Gary Stewart (November 17)
Barbara Mandrell (November 18)
John Conlee (Novermnber 19)
Jim Glaser (November 20}
Rarities:

Peter Gabriel (November 14)

Saga (November 15)

John Cougar Meliencamp (November 16)
John Lennon (November 17}

U2 (November 18)

Retro Rock:
Compleat Beatles (November 14)
Continuum Broadcasting

Don & Deanna On Bleecker Street

Sixties Top 40 w/Alan Freed, Jack Lacy
(November 11-13)

John F. Kennedy & Camelot Years (November
18-20)

Global Satellite Network
Rockline:
Paul Kantner (November 7}
Inner-View
Inner-View:
Def Leppard (November 14)
Motels (November 21}

London Wavelength

88BC Special:
Roiling Stones at the Beeb (December 1-20}

Mutual

Lee Arnold On A Country Road:
Lynn Anderson concert w/Barbara Mandrell,
Dolly Parton, Ronnie Miisap (November
12-13)
Rock USA:
Heart/Animals/Styx's James Young/Quiet
Riot/Robert Klein (November 12-13}

Narwood
Country Closeup:
Ronnie McDowell (November 14)
Music Makers:
Alvino Rey & the King Sisters (Novernber 14)

RKO Networks
Countdown America w/
John Leader (IS INC):
Pat Benatar spotlighted (November 5-6}
Hot Ones (IS INC):
Men At Work (Week of November 14)
Huey Lewis & The News (Week of November
21)
Solid Gold Saturday Night
(Dick Bartley):
Solid Gold Scrapbook (Now thru November 11)
Fats Domino (Novermber 12)

Rolling Stone
Magazine Productions
Guest DJ:

Kinks' Dave Davies (November 14)
Syndicate It, Inc.

Music Of Black America:
Georgia w/J.J. Johnson, Ashford & Simpson
(November 14)
JFK: A Musical Tribute w/Martin Sheen
(Week of Novernber 20)
Radiorobics w/layne Kennedy (daily)

United Stations

Dick Clark’s Rock, Roll
& Remember:
Charlie Rich (November 11-13)
The Great Sounds:
Eartha Kitt (November 11-13)
Solid Gold Country:
T.G. Sheppard (November 11-13)
Weekly Country Music Countdown:
Hank Williams, Jr. (November 11-13)
Watermark

Soundtrack of the ’60s:

Art Garfunkel/Neil Young/Gene Clark/Petula
Clark (November 12-13)

Westwood One

Budwelser Concert Hour:
Pointer Sisters (November 11-13)

i

SEAGULLS FLOCK BY MUTUAL
— Mike Score of A Flock Of Sea-
gulls dropped by recently to tape a
forthcoming segment of ‘‘Rock
USA,’’ the joint venture between
Mutual and Doubleday Broadcast-
ing. He’s shown here with the pro-
gram’s assistant producer Joni Sil-
verman.

In Concert:

Stray Cats (November 11-13)
INXS/Blily Idol (November 25-27)}

Live From Gilley’s:
Lacy J. Daiton (November 11-13)
Off The Record Specials:
Rainbow (November 11-13)
Motels (November 18-20)
Pop Concerts:
Pointer Sisters (November 11-13)
Rock Album Countdown:
Motels/Rainbow (November 11-13)
Rock Chronicles:

Artists and rockers (November 11-13)
Hooked on rock (November 18-20)

Special Edition:
One Way (November 11-13)
Speclals:

"The Legend of Barbra Streisand”
(Week of November 14}

ABC

Contemporary Net/Spotlight
Special (ABC Watermark):
Air Suppty (November 20}

Entertalnment Net/
Silver Eagle (DIR):

Waylon Jennings/Pt. 1 wilessi Colter &
Crickets (November 12}

Waylon Jennings/Pt. 2 w/Hank Willlams Jr.
Jerry Reed (November 19)

FM Net:
"Ringo's Yellow Submarine”
(Now thru November 26}
Rock Net/Continuous History Of
Rock & Roll (R. Stone):

Fbo/A Flock Of Seagulls profiles
‘{November 13}
Rock's hardest’partiers (November 20)

Rock Net/King Biscuit (DIR):

Eric Martin Band/Breaks (November 13)
Krokus/Motorhead (November 20)

osis) and another for underprivileged

Stones’ Bill Wyman.

ROYAL ALBERT UP IN “ARMS” ~— ABC'’s ‘‘Reporter on the Road’’ Mark
Scheerer recently went to London to cover two recent benefit rock concerts
at Royal Albert Hall: one for ARMS (Action for Research into Multiple Scler-

young people 14-25. Shown here dis-

cussing the concerts are (I-r) performers Eric Clapton, Ronnie Lane (an MS
sufferer and an organizer of the MS concert), Scheerer, and the Rolling

R&R/Friday, October 28, 1983

NEWS & INFORMATION FEATURES

ABC

All six radio nets will present special
programming retrospective on Kennedy years
(November 11-22)

Information Net:

Don't believe all aspirin ads on *'John Stossel Con-
sumer Lookout’* (October 29-30)

Rock Net:

“Lifelines’ talks with the Amazing Kreskin and
“Complete Spy"* co-authors Robert McGarvey,
Elise Caltiin (Fantini Prod.) (October
31-November 4)

“Rocknotes' with Pat St. John: 3-part interview
with Dave Davies of Kinks (October
31-November 2)

cBs

RadioRadio:

Mick Fleetwood/actor Edward Olmosiwriter N.
Richard Nash/movie releases/actors Dwight
Schuitz. Tom Cruise on *‘Kris Erlk Stevens — In
Touch" (October 31-November 6)

Clayton Webster

Jack Carney Comedy Show:

Bickersons/Bob Newhart (November 14)

Joe Piscopo At Large:

Joan Jett & Blackhearts/Pt. |, Il (November 7, 8}
Abercise w/Abe Simmons (November 9)
Elevator crisis one (November 10}

Marcus Allen (November 11)

Tom Slimey on dogs (November 12)

Rex Greed (November 13)

Sporting News Report:

Lyn St. James/Billy Cunningham/Franco Harris/Har-
old Katz/coach Diane Holum (November 7)

Narwood

Minding Your Business:

Travel and entertainment (October 31}

Employee stock option/money management
accounts, Pt. | (November 1)

Sharper Image, Inc. (November 2)

Preventive labor relations/electronic mail (November
3)

Federal prompt payment act (November 4)

©® Gayle Miller upped to VP/Direc-
tor of Music and Programming at Lon-
don Wavelength. In other company
restructuring, Andrea Massar is
named Director/Station Relations,
while Joe Trelin comes aboard as
Promotion Director.

® Westwood One has formed an in-
ternational division, Westwood One
international, with Suzanne Oison
appointed as Managing Director. Pri-
or to this Olson was Director of Inter-
national Marketing and Administration
at Elektra/Asylum Records.

® Gregory Dougherty is promoted
to Regional Director, Major Market Af-
filiations, at Satellite Music Network.
He's been with the network since
1981, most recently serving as Re-
gional Affiliate Manager for the West
Coast. In other related activity, eight
Regional Affiliate Managers have been
appointed: Joe Weidensall (North &
South Carolina, Northern Georgia,
Southern Virginia); Lynn Farr (Arkan-
sas, Louisiana, East Texas); W.C.
Woody (West Texas, Oklahoma);
Warren Maus (California, Nevada);
Ron Ball (Nebraska, Kansas, lowa,
Missouri); Jim Key (Washington, Ore-
gon, Idaho, Montana); Don Crisp

i Progressive Radio Net

| Computer Program:

Computer input, output/printers/modems/network
programming (Week of October 31}

Laugh Machine:

Franklin Ajaye/Bill Cosby/Rich Little/Rowan & Martin
{Week of October 31)

News Blimp:

Radio station and 800 versions of “'Louie

Loule’ /Overeaters Anonymous/Gloria Steinem
(Week of October 31)

Sound Advice:

Tone arm tuneup/anti-skating/styli/cartridges/stylus
(Week of October 31)

Radio Entertainment Net

The Olympic Minute:

Friends vs. patriots (October 31)

Laugh-a-minute sport (November 1)

A husband as prize (November 2)

Large-hearted Olympians (November 3)

French oust gypsy hero (November 4)

Strand Broadcast Services

Something You Should Know:

Ghosts (October 31)

Vitamin megadose dangers (November 1}
One-minute Mom & Dad (November 2)
Working overtime (November 3}

Westwood One

Brad Messer’s Daybook:

Martian attack broadcast/Malloween (October 31)

Football forward passfirst US policewoman
(November 1}

Largest squid/Dakotas statehood (November 2)

\daho suffrage/winfer predictions (November 3)

Iran hostages/Will Rogers (November 4)

Spaces & Places:

Luxury travel: what a way to go (October 28-30)

Tellin’ it Like It Was:

10-part series on journalist Ida Barnett (October
28-30)

Speclals:

Sissy Spacek (October 28:30)

(Northern Virginia, West Virginia, Mary-
land, District of Columbia); Richard
Martin (Colorado, New Mexico, Utah,
Arizona, Wyoming).

Continued on Page 10

REFLECTIONS ON BING — Slat-
ed for broadcast Thanksgiving
weekend, Narwood Productions’
‘“Salute To Bing’’ is a fond look at
the singer/actor by longtime friends
and associates. Program host is
Skitch Henderson, who was nick-
named Skitch by Der Bingle himself.
Above, Crosby’s widow Kathryn
shares memories with Henderson.
This show is part of Narwood’s
“MUSICFEST’’ series of holiday
specials.

Every weekend is Special on
DI CK CLARK’S

T Fick ol e emenbor
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"I EVEN LIKE THE CHICKEN
IF THE SAUCE IS NOT TOO BLUE*

ZZ Top's new video debuts
this week on NBC and MTV-
don’t miss EZ in“TV Dinners”

ZZ TOP“TV DINNERS”

From the LP Eliminator — Platinum Plus and Cooking! This Is The Year Of The Beard
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Networks/ i’rogram SJppli;;s

Continued from Page 8

©® Drake-Chenault Enterprises,
Inc. has changed the name of its Con-
temporary MOR format to Lite Hits.

®‘'Don & Deanna On Bleecker
Street,”” produced by Continuum
Broadcasting Network, recently cel-
ebrated its first anniversary.

® Clayton Webster Corporation
has obtained exclusive radio rights to
the ““Compleat Beatles" for its ‘‘Retro

ments the MGM/UA video of the same
name and features commentary from
producer George Martin plus rare
performances/interviews.

@ At ABC, former world heavy-
weight boxing champ Ken Norton has
signed on as color commentator for
coverage of the '84 Summer Otympic
Games. And Suzy Chaffee, a world
champion freestyle skier, will serve as
color commentator for coverage of the

Pro:Motions

SR W-0e
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Rock’ series. The series comple- '84 Winter Olympic Games.

e M

COKE IS IT — To commemorate Coca-Cola’s sponsorship and the success

of the 1983 ‘‘Superstar Concert Series, '’ producer Westwood One present-
ed a special plaque to Coke’s executives in its Atlanta home office. Pictured
(I-r) are Westwood One VP/Sales Ron Hartenbaum, Coca-Cola’s John Hol-
land, Charlotte Weisenberg and VP/Marketing Operations Allen McCusker,
and Westwood One President Norm Pattiz.

MORGAN VISITS THE QUEEN — Following a trip to Britain to meet with
various government and business leaders, ‘‘Moneytalk’’ host Tom Morgan
sailed back to New York on Queen Elizabeth Il. While on board he broad-
cast from the luxury liner's radio studio. Assisting Morgan was the ship’s
disc jockey Stewart Barton (right).

. artist development area. He was

Casey Forms MECA Records

Harry Wayne Casey, better known as KC of the
Sunshine Band, has joined with financier Richard
Osias to form the Music Entertainment Corporation
of America (MECA). Osias is Chairman & CEO for the
independently-distributed label. Casey and Marc Cos-
tello will assume the President and Vice President posts
respectively. The new label's phone number is (404)
522-3724.

Ryan Promoted At WEZN

John Ryan has been promoted to General Sales
Manager at WEZN/Bridgeport. He joined the Katz
Broadcasting station in September 1980. Besides his
new nationally-oriented duties, Ryan will continue to
administer the local sales department.

RIAA Adds Five Directors

Five new directors have been elected to the board
of the Recording industry Association of America.
They are MCA Records President irving Azoff, WCI
Senior VP Stan Cornyn, A&M President Gil Friesen,
Solar Chairman Dick Griffey, and Compleat Enter-
tainment Chairman Irwin Steinberg. All are first-time
members except for Steinberg, who served while U.S.
Chairman of PolyGram in the mid-'70s.

Reynolds Moves To Arista

Ken Reynolds has been ap-
pointed Director/R&B Management
at Arista Records, working in the

most recently Director/Press/Video
& Artist Relations, R&B, at Poly-
Gram, where he spent five years.
Earlier he worked in publicity at
CBS, coordinated talent for the
David Frost TV show, and was
road manager for Labelle.

Ken Reynolds

WAOK Boosts Two

At WAOK/Atlanta, Yvonne Davenport is pro-
moted to Local Sales Manager. She was most recently
an Account Executive and has been Continuity Direc-
tor at crosstown WPLO & WVEE. Aiso, John Broom-
field is appointed Director of Special Services. He has
served as the station's Sales Manager and Community
Affairs Director.

WKTM Moves Up Mendicino

Alicia Mendicino has been named Station Man-
ager & General Sales Manager of WKTM/Charleston,
SC. She is an 8Y2-year station vet, having served in a
number of on-air, sales, and traffic capacities.

Rhone To E/A Special Markets

Sylvia Rhone is upped to Na-
tional Marketing Director/Special
Markets at Elektra/Aaylum. She
was previously Northeast Promo-
tion/Marketing manager for Elek-
tra, a post she held since joining
the company three and a half years
ago after stints at ABC, Ariola, and
Buddah Records. Rhone will
oversee marketing campaigns for
all of E/A’s Black and Dance pro-
jects.

Sullivan GSM At WMGI & WYKS

Steven R. Sullivan has moved to WMGI & WYKS/
Gainesville, FL as General Sales Manager. He is a ten-
year market veteran and was most recently across
town at WCJB-TV.

Sylvia Rhone

Neatrour KSMX’s GM

At ABC Radio of Fort Dodge's newly-acquired
KSMX/Fort Dodge, |A, Douglas J. Neatrour is now
General Manager. He was formerly Sales Manager at
KJJC/Osceola, lA. [n addition, Thomas Carmody is
upped to General Sales Manager. The station will con-
vert to SMN's Country format on November 1st.

Sandusky Ups Beaudin

Dana D. Beaudin is promoted to Local Sales Man-
ager at Sandusky's KDKB/Phoenix. He joined the
station as an Account Executive in 1981 after serving
in a similar capacity at crosstown KJJJ.

McGrath To Market KKBQ

Paulette McGrath joins Harte-
Hanks's KKBQ/Houston as Direc-
tor of Marketing. She most recently
held a similar position with a local
restaurant chain and has aiso
worked in newspaper promotion
and as a buyer for women'’s cloth-
ing stores.

Paulette McGrath

For The Record

Pro:Motions (R&R 10-7) inadvertently listed
newly-named E/P/A Director/Nat'l Promotion Har-
vey Leeds’s most recent previous position as Epic’s
NE Regional Album Promotion Manager. He held that
post in 1976 and was promoted in 1978 to E/P/A’s
Associate Director of National Album promotion.

New York - Detroit - Washington, D.C. - Los Angeles

KLEMMIE@RINER

People calling KM for advice . . . George
Dennos, Dave Scribner, Ira Apple, Alan

Bishop, George Cooper — some of the best

support. Is KM in your market?

Lambert, Fred Constant, Ken Brown, Dave

GMs and PDs in the country. Thanks for your

Find out why KLEMM, Inc. clients are so successful.

DAVID R. KLEMM works quietly for major results.

Mall Intercept Package rolling out in several
markets. Need effective people to people
research. Call us (203) 868-0505.

1984 PROGRAMMING QT"' . . . new skills
sharpening seminar to boost ratings edge, plus
help you and your leadership skills. Reserve
now. Limit 10 people. $375.

Don'’t say there aren’t enough hours in the day.
Chuck King, Ops. Manager WOC/KIKK, also
does talk show and carries account list . . .
very successfully!

MEDIA, INC
K L E M M RADIO PROGRAMMING
BOX 264, WASHINGTON, CT 06793

Every weekend is Special on

THE

WEEKLY

COUNTRY MUSIC

The United Stations®
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Produced by RKO and is inc.

Nick Bazoo of B-97 FM, New Orleans,
one of the 300 hot rocking CHR stations
carrying COUNTDOWN AMERICA.
writes:

“COUNTDOWN AMERICA . ..is very
well written and Froduced...John's celivery

adds that special touch to make it a huge
success.” . .
"Qur Arbitron Diary analysis for Spring

‘83 showed several comments written in

about COUNTDOWN AMERICA WITH
JOHN LEADER. Casey Kasem’s America Top
40 has been in the market for close to 10
years and Casey received no mentions by
name or program title. This tells me we have
a better product on the air.”

“One of the big plusses of your show is
the custom ID’s and liners that make the
program...sound like our own countdown
and not just another syndicated show.”

RKOY/RADIO NETWORKS

Be the leader in your market by calling RKO at (212) 764-6702 now!

A subsidiary of RKO General, Inc
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ARBITRENDS VS. BIRCHSCAN:

Using The Rolling Monthlies

As we showed last week, the radio ratings/research/sales develop-
ment arena is about to get crowded, with rolling monthly reports
from both Arbitron and Birch. “‘Arbitrends” and *‘Birchscan” will
hit their stride in 1984, an appropriate year since these new pro-
ducts will usher in a brave new world for station management,
sales, and programming personnel. Let’s examine some of the uses
of these services, and conclude by asking the questions ““Do we need
monthlies?”” and “Will it help or hurt radio?”

Sales/Programming Utility

In my opinion the marriage of Tap-
scan to Birch Radio, which led to the
creation of Birckscan, has a good
chance to get Birch used and accepted
by stations and agencies in the buying-
selling environment. In fact, Arbitron’s
monthlies product, Arbitrends, is han-
dicapped in its sales utility owing to
political considerations. Why, you
might ask?

The core of the situation is that the
Arbitron Radio Advisory Counecil,
which has rightfully not been happy
with the previous Arbitron monthly
product which covered just one month’s
data, is giving the ratings operation
advice which differs from other in-
dustry input. Arbitron executives tell
me they feel caught in a crossfire, and
are looking for the industry to even-
tually tell them which way to go re-
garding the sales utility of the new
rolling monthlies (based on three-
month estimates).

The main problem with the Ar-
bitrends’ sales usefulness is that the
demos and dayparts available are sev-
erely limited. Since the Advisory
Council and its station constituents are
trying to downplay the sales potential
of/these rolling monthlies, they have
counselled Arbitron to keep the demos
and dayparts limited in the three-
month rolling reports to the same
broad items used in the one-month-
based reports that were used in just five
markets.

As it now stands the demos that will
be available in Arbitrends when it
debuts in January in the 22 markets
with winter sweeps — demos that are
likelv to prevail for the winter and
spring sweeps in those markets — are
Total Persons 124, Men/Women
184, and Teens.

There is some frustration with these
broad cells, especially as expressed by
some leading national rep firms. Katz,
for example, has been urging its
stations to write to Arbitron Executive
VP Rick Aurichio and ask for more
narrow demos. One suggestion is to at
least have a 35+ breakout so that not
only could the older demos be more
precisely reported but an 18-34 cell

could also be created to give adver-
tisers a better handle on young adult
audiences.

Those in favor of more demos in Ar-
bitrends contend that since the data
base will now be three months” worth
of diary-keeping (same as a regular
quarterly report), it no longer makes
sense to redirect the demos and dayparts
that will be available. Arbitron is try-
ing to be responsive to this argument
while contending with the feedback
from the Advisory Council and others,
such as McGavren-Guild. How this situ-
ation will be resolved depends largely on
you — how much sales utility —’if any
— you want the Arbitrends product to
contain.

Birch doesn’t have the crossfire
problems that Arbitron is coping with.
However, Birch still has miles to go
before it has the sales acceptance en-
joyed now by Arbitron.

Birchscan Examples

In order to shorten that distance
Birch — with Tapscan’s help — has
created a really useful sales tool. From
an internal sales management pers-
pective Birchscan can allow a GSM to
play with spotload and rate structure
variables in order to project revenues
and budgets and get the most from
available inventory.

From a sales presentation point of
view Birchscan offers a number of toys
that help close the sale. Here’s an
example, which shows how one
station’s high rate nevertheless is the
best Cost-Per-Thousand (CPM) buy.

mom -

As you can see Birch offers more dis-
crete demos and dayparts than Arbi-
trends, although both have their own
versions of a CPM report.

Here’s a look at another report that
has both sales and programming uti-
lity. Below is a rank report; nothing
terribly exotic except that it comes in
more narrow demos and dayparts than
offered by the Arbitrends software cur-
rently.
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commit budgets. Will buying for more
than a month at a time become a thing
of the past? Will post-buy analyses,
now prevalent in TV, become more de
rigeur in radio? Will schedules be
vanked at will as the latest rolling
monthly report becomes available and
shows some market movement? No one
knows. However, I can tell you that
based on what I heard during a recent
trip to New York — from both leading

BIRCHSCAN RANK REPORT:

AVERAGE PERSONS

DALLAS-FORT WORTH SMSA METRO SURVEY AREA
MEN 18-34 -- MON-FRI 6AM-10AM + 3IPM-7PM
2ND QUARTER 1983 BIRCH
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The graph may also make it easier for
advertisers to understand what the
ratings estimates are trying to say.

Both Arbitrends and Birchscan offer
trending, rank reports for sales/pro-
gramming purposes, and updates on
what is happening in your market. The
big utility difference is that Birchscan
offers more in the way of sales manage-
ment tools — and provides all the data
that’s available in a regular printed
Birch report. It will be interesting to
see how — if at all — Arbitron amends
Arbitrends to add more narrow demos/
dayparts to its repertoire.

Help Or Hurt Radio?

No matter which system you prefer
after talking to reps from both Arbi-
tron and Birch, the overriding ques-
tion has to be “Do the rolling month-
lies offerings help or hurt radio?”’ I've
heard from many of you regarding your
thoughts — let me echo some of them
here.

From the selling (station) perspective
there are questions regarding pricing
and inventory control in an environ-
ment where each month sees a new
scorecard in a market. Now a sales
manager and staff contend with up to
four report cards annually in most
markets. Now, there’ll be anywhere
from three to twelve updates yearly
(depending on the number of surveys in
a market). This is bound to lead to a
resurgence of the three-martini lunch
in some sales management quarters.

On the buying (advertiser/agency)

| side there are questions about how to

BIRCHSCAN COST PER THOUSAND RANK REPORT

ADULTS 18-49 ~- MON-FRI &AM - 7PM
DALLAS-FORT WORTH SMSA METRO SURVEY AREA
2ND QUARTER 1983 BIRCH

RATE  AVG PERS &6N

CPM GRAPH

KVIL-Fit
KIEW

KSES

KyDA-FK
KPLX
YT
WBAP 0
KEGL $159,60

reps as well as key station personnel —
that all are concerned about the new
order of things.

My concerns have to do with what is
bound to be the increased complexity
of buying and using radio as a result of
the flood of rolling monthly reports.
Agencies and advertisers already com-
plain about how difficult our medium
is to buy. Will the onset of the rolling
monthlies add to that difficulty? Sure
could. And what about post-buy
analyses? Given the volume of dollars
involved in TV the expense of posting
makes-sense — but will agencies or ad-
vertisers go to this trouble for radio?
And if they don’t does the level of con-
fidence in how radio performed drop?
Just might.

B o
“Those in favor of more demos
in Arbitrends contend that since
the data base will now be three
months’ worth of diary-keeping
(same as a regular quarterly re-
port), it no longer makes sense
to restrict the demos and day-
parts that will be available.”

TR AT E LR AT R

Action Items

As we enter the brave new world of
Arbitrends and Birchscan I'd suggest
the following steps:

1. Talk to your ratings service reps
and decide how you feel about each
service’s rolling monthly product.

2. If you decide to support one of
these services, then begin to mount an
intensive program to educate your ad-
vertisers and buying community re-
garding what’s going to happen and
how they should — or should not — use
the proliferation of data that will soon
be upon many markets.

3. Build your sales story on ingre-
dients other than just numbers. As the
monthlies come and go there can be
shifts in standings that might otherwise
spook advertisers. Avoid the peaks and
valleys syndrome by selling your

' results, quality of your audience, and

so on.
4. Cross your fingers and hope for
the best! Good luck.



A PROFILE: LIONEL RICHIE

BORN: Tusxezes#; Alabatne

HOME: Soi.thera California
PROF=ZSSION: Musician, Perfcomer,
Producer, Songwriter, Recc-éing Artist
CURRENT PROJECT: H:s first-ever
solo tcur. 4% grueiing days. He Icves it.
WHY [ DOWHAT [ DO: “I kelizve that
the words thas were given-=a fme are a
gift, anc the sonzs I write ere al” just
whispered ta my ear. and zll my job is
that I just put it dosn on paper and put
it on tape and let it go”

LATEST ACCOMPLISHMENT: First
solo albuny, released in 1952, su.d more
than £ milkFor copies, putt:ng & among
Motown’s all-time best sellers. -
PROFILE: Warks wail with peoplz. Great
motivator of emmtien and en:husiasm.

HIS ALBUM: Can? Slow Dour. Better
late than navar

HIS LABEL: Motown. Whers zhe hits
hang their hats and call it horne,

AL

MOTDWN®

-943 Motown Record Corporation
Distributed i the Unitec S_gtes by MCA Distributing, Ine
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Management

® Competitive pressure is on the rise

® Planners produce profits

® Take most of a month to plan . . . outside the office
@ Note the seven Key Result Areas

Action Plan For Success, Part 11

In my first article we discussed the ever-growing importance of pl.an-
ning as managers of our respective broadcasting entities. Since th.e first
article appeared I received a number of letters and phone calls asking for
more specifics. Some of the questions were: what percentages are other
broadcasters returning for operating profit? How long should the process
take? What’s the ideal environment? It’s foreign to me, how do I stop
procrastinating? What kind of results monetary and otherwise can I ex-
pect by developing and executing a plan? What are the key areas I should

address in my plan?

Let’s begin by looking at some industry
statistics. First let’s examine the environ-
ment. The communications world, like the
airlines, is a very tough competitive en-
vironment in 1983 and it will only get

toughter.
Commercial Radio Stations*

AM FM Total
1970 4244 2065 6309
1975 4432 2636 7068
1980 4559 3155 7714
1982 4634 3349 7983
1983 4701 3398 8099

* As of January 1 each year (Source: NAB)

As you look at these know that the numbers
will grow at least 1000 by the end of the
decade, thanks to the 80-90 rule. In addition,
many daytimers will have more hours to
sell because of recent laws extending their
broadcasting hours.

But the competition for the ad dollar from
our fellow competitors is only the tip of the
iceberg. Remember there are 5000
operating cable systems out there who are
starting to make inroads with your adver-
tisers and charging radio rates. (Another
2500 cable franchises have been approved
but not yet built.) And what about LPTV,
Teletext, DBS?

Let’s look at a typical radio station’s

From my perspective I find the 9.4% to be
high. I'm not questioning the validity of
NAB'’s report, but of the remaining 6400 who
didn’t return the questionnaire, I believe
there are scores who made less than 9.4%
return and a surprising number that suf-
fered losses, some severe. In the past
couple of years, there have been a number
of stations go dark and/or go into bankrup-
tcy . . . a trend I don’t recall witnessing
before. The one common thread of virtually
every station that fails, or prospers only
marginally, is that it has no plan. Or as we
say in Texas, “They’re big hats and no cat-
tle.”

Planning Makes A Difference

What about the stations who do have a
plan? I surveyed many stations by mail,
phone, and in-person at the most recent
RPC and NRBA. Most everyone was
working with a budget, some ill-defined,
others very refined. The stations who had
made planning a major activity (usually
every fall) were achieving 20-40% in
operating profit (O.P. doesn’t include de-
preciation, taxes, or a debt retirement),
which clearly demonstrates planning has
its rewards.

Gary Edens, President of Harte-Hanks
Radio Division, had another figure I liked
even more. After his managers have hit
their operating budget, he expects them to

revenue and profit figures. bring down 62¢ of every dollar over budget.

1970 1975 1980 1981
Revenues $162,600 205,400 276,600 457,600
Expenses $151,700 196,600 361,600 441,800
Music License Fee $4,600 5,200 9,500 10,800
Profit (Pretax) $10,500 8,800 15,600 15,800
Profit Margin 6.5% 4.28% 4.13% 3.46%
Employees (Full Time) —_ — 13 14

Source: NAB

NAB just released its 1982 figures, showing Nice, huh? The point here is that there’s a
1618 stations who reported brought down an  figure in the plan; it’s a performance stan-

average pretax profit of 9.4%.

dard that’'s expected of each entity.

NOVEMBER
[ HENEY MANCINI
% BUDDY GRECO

- % GEORGIA GIBBS

B

Everyone is aware.

When I asked what had changed most in
the planning process from five years ago,
two things were prevalent. Budgets are
more defined today and they’re built from
the ground up (developed by staff) rather
than coming down from on-high. More staff
involvement will bring more accuracy in
the results. More and more group heads
and successful managers have adopted a
Management By Objective system that’s
used as an execution tool in planning. You’ll
find the “how to” on MBO in the new best
seller, “The One Minute Manager.”’ In
short, it’s a way that lets your people know
what specific performance standards are
expected of them. Without an MBO system,
you're asking your people to play golf at
night.

“The one common thread of vir-
tually every station that fails is
that it has no plan.”

Planning Details

How long should the planning process
take? You should expect to take the better
share of a month. Try also to do your de-
partment head brainstorming away from
the office so you won’t be disturbed. En-
courage your department heads to go away
again when they’re preparing their in-
dividual budgets and objectives. For those
of you who may argue that your staff is too
small to go through this exercise or your
subordinates aren’t mentally capable, I say
it’s hogwash. Every entity needs a plan and
your human assets, the most important
assets any one of us has, will appreciate as
a result of the experience rather than
depreciate due to atrophy.

When should I begin? Do it now. The fall
is a perfect time for planning. Begin by
reviewing the outline I provided on page 21
of R&R’s October 7 issue. If you still feel
yourself procrastinating, you may want to
do what Victor Hugo, the French novelist,
used to do. He would order his servants to
confiscate his clothes and not return them
until his writing time was up. Perhaps you
and your department heads will want to do
the same thing and have your secretary
keep everybody’s clothes until the plan is

By Pat Shaughnessy

written. However, I don’t recommend what
Demosthenes used to do. He shaved one
side of his head lest he neglect his scholarly
pursuits. Not near as much fun as old Victor
baby!

“Without an MBO system,
you're asking your people to
play golf at night.”

There are seven Key Result Areas that I
would suggest be included in your plan.
They are:

1. Revenue . . . National/Local/Co-Op/
Misc.

2. Profits . . . Cost Controls/Expenses

3. Audience Development . . . Ratings/
Contests

4. License Responsibilities . . . Com-
munity Involvement/Public Affairs

5. Personnel Development . . . People
Growing/Training

6. Innevation . . . Making money with
new technology/SCA etc.

7. Capital Expenditures . . . Facility Im-
provements/Saving money with broadcast
and office automation.

Remember that ‘“Luck is the residue of
design.” Don’t have a good ’84, make it a
good one.

In Part I, I recommended reading a few
books to get you started. If you're really
serious, and want to hire a premier plan-
ning consultant that knows broadcasting, I
would recomment Petry Television’s Marty
Connelly. He’s consulted our Shamrock en-
tities along with other broadcast groups and
focuses on strategic and long-range plan-
ning. Marty has been a pioneer in broadcast
planning, having done it first, very success-
fully, with his own company.

Pat Shaughnessy became President of
the Dallas-based TM Companies in Decem-
ber 1979. His 17-year broadcast career in-
cludes six years as VP/GM of KIQQ/Los
Angeles. He also served as Exec. VP/GM
for Drake-Chenault Enterprises, VP/GM of
KMEN/San Bernardino, and Sales
Manager of KOIL/Omaha. In February of
this year, Pat was also appointed Vice
President of TM’s parent company,
Shamrock Broadcasting.

>
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Where will 100 of the best
broadcasters in the

country be on January 12th?

In Tampa, Florida for the fifth annual Major Market Radio Information
Sharing Fly-In. The experts will be there as well. Dr. Paul Blanchard,
author of “The One Minute Manager,” Dr. Charles Garfield, expert on
peak performance and Robert Coggin, director of marketing and
planning for Delta Airlines will join broadcaster and rep alike in
discussing the complex radio marketing problems of the 80’s.

Seminars and workshops at the Fly-In will cover everything from sales
incentives and audience promotion to business development and focus
group research. Everyone participates, everyone comes away with a
better understanding of the marketplace and the industry.

We know there is more to selling radio than quoting rates. . .that’s
why we’ll be in Tampa on January 12th. Where will you be?

MAJOR MARKET RADIO

NEW YORK « CHICAGO « LOS ANGELES - PHILADELPHIA « ATLANTA « DETROIT - BOSTON « SAN FRANCISCO « DALLAS « ST LOUIS
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Crenshaw Adds Quality

MARSHALL CRENSHAW

“Whenever You're
On My Mind”

FIELD DAY

Produced by Steve Lillywhite for Jevrest, Ltd.

2%

on Warner Bros. Records
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STREET TALK

Investigative journalism took a giant step
backward last week when the Los Angeles
Times published its long-awaited article on in-
dependent promotion. The Times covered the
subject so superficially that those who had been
worried about what might have been printed
were actually pleased with the piece. Street Talk
has a hunch that what finally appeared in the
Times was a drastically edited version of a much
longer and more specific article. We figure the
story was chopped by either the Times legal
department or an editor unwilling to print
allegations based on hearsay. What’s next? A
Newsweek piece on the same topic is on the
way, and the Washington Post is supposedly
investigating our industry, too.

Now that KPKE/Denver’s switch from
AOR to CHR has brought early positive Birch
results, will Doubleday switch its
WAVA/Washington to CHR as well? That is
one of the hottest rumors around, and it looks
like it’s coming true. Doubleday won’t confirm
or deny, but we figure by this weekend things
should have started happening in DC. In fact,
we hear WDCG/Durham-Raleigh PD Randy
Kabrich will be WAVA’s new CHR PD.

And speaking of Doubleday, look for an of-
ficial announcement shortly about the future of
KWK-AM & FM/St. Louis. It looks as though
WMJI & WBBG/Cleveland owner Robinson
Broadcasting will purchase the two St. Louis
properties.

The new Rolling Stones album ‘““Under-
cover” has sprung more than a few “leaks.”
WYSP/Philadelphia aired two cuts (“Under
Cover Of The Night” and *‘She Was Hot”’) for a
few days, as did KGB/San Diego,
WDVE/Pittsburgh, WMMS/Cleveland,
WGRQ/Buffalo, and WHTZ and WNEW-FM
in New York. All were eventually served with
“cease and desist”’ orders, but one has to
wonder how so many stations could get material
so far in advance. Gosh, this is the Stones’ last
album for Atlantic/Atco . . . you don’t think
that since the label won’t have to worry about
tricky negotiations with the band again that
they let a few advance pressings just kinda *“slip
out” to some well-placed stations, do ya? Of
course not.

Hats off to the Satellite Music Network on
signing its 407th affiliated station this week. In
celebration of hitting the 400-plus mark far
ahead of schedule, and to help kick off its new
CHR format coming in January, SMN has an-
nounced a free dish offer. That’s right. If you
sign up for any one of SMN’s four formats bet-
ween now and December 15, your station will
receive its own satellite receiving dish free of

charge, including delivery and installation.

Word out of Chicago points to an *“‘inevita-
ble” format change at WXFM when Cox Com-
munications takes over the property in
January. Now the question becomes, ‘“What
will the new format be?”

DECALS.

THE BEST' Broadcasting's

only silkscreened bumperstickers

and window decals. Why except

less when you can have the

industries’ brightest and glossiest decals.

Our deepest sympathy goes out to the fami-
ly and friends of Rocshire Records’ President
Gary Davis on the tragic loss of his 18-year-old
daughter Stacy last week. The victim of an auto
collision, Stacy had just begun her career, doing
promotion for her father’s label.

ABC confirms that Talkradio psychologist
Dr. Toni Grant, who returned this week after a
month’s absence, will now be heard only four
days a week. No decision on a replacement for
her Friday slot yet, and none’s likely until
Talkradio GM Rick Devlin returns from a trip
abroad.

What major independent record producer
is talking to one of the big four country labels in
Nashville about producing some of its artists?

The AOR promotion department at A&M
will be restructured next week, and here’s a
preview. Atlanta rep J.B. Brenner has moved
to Los Angeles to head the department, with
current A&M New York Regional AOR rep Al
Cafaro upped to a co-Assistant National Pro-
motion Director position along with former
Chrysalis National Promotion Director Chuck
Oliner, who joins the company. Al continues to
work out of New York and Chuck will make
Chicago his base.

Former WHBQ/Memphis PD Mike
Scalzi has been named Operations Manager at
WAVZ & WKCI/New Haven. It’s nice to see
Mike back after a six-month absence.

PolyGram’s West Coast office has moved
to two separate locations. You can now find Jeff
Laufer, Jean McDonald, Katie Arnold, Scott
Brill, and John Brown at 11340 Sherman
Way, Sun Valley, CA 91352. The new phone
number is (213) 764-3505. West Coast VP Russ
Regan, Publicity, A&R, and Legal have moved
to 8335 Sunset Blvd., Third Floor, Los Angeles,
CA 90069. Their phone number is (213)
656-3003.

King Broadcasting has received permis-
sion to shift KLHT/San Francisco’s call letters
back to KYA-FM.

WRQK/Greensboro has promoted PD
Wes Jones to Operations Director, and Pam
Conrad will be handling all of the music calls.

At KCEE/Tucson, midday personality
Bill Mortimer has been upped to PD/MD.

Veteran air personality Magic Christian
has joined KLLLS/San Antonio for afternoons.

And while we're in Alamo Country, we must
point out how confusing call letters in that city
are about to become. C&W Wireless, which is
buying Contemporary/Christian-formatted
KSLR from Classic Media (pending FCC ap-
proval), has applied for the new calls KSAQ,
which are the old call letters of KLLS. But,
before you jot all this down, also note that
KMAC (KISS’s sister AM) now wants to become
KSLR. Sounds like another ascription headache.

MORE STREET TALK/See Page 24

TOLL FREE! 1-800-331-4438
(IN OKLA. 918-258-6502)

/" Communication |
Graphics inc



AANSAS

..- ERYBODY'S MY FRIEND”

o

A NEW SINGLE ON YOUR DESK THIS WEEK

“One of our best-testing records
for the past 3 months.”’

DAVE HAMILTON, PD,

KDWB-FM/MINNEAPOLIS

“This new one could be as big or
bigger than ‘Dust In The Wind’!
/love it!”
GARY FRANKLIN, PD,
WMAR-FM/BALTIMORE

“A song everybody should not let
go by. Once you hear it, you will

add it. It’s my favorite cut.”
STEVEELLIS, ASST. PD,
WAPP/NEW YORK

“This cut consistently tested as
one of our top tracks. This is a
smash — don’t miss it!”’
LEE ARNOLD, PD,
WQFM/MILWAUKEE

THE KANSAS
“EVERYBODY’S
MY FRIEND"” VIDEO
PREMIERES
OCTOBER 26
ONMTV

CBS ASSOC. RECORDS



Page 18

R&R/Friday, October 28, 1983

KEN BARNES

On The Records

Rock’s Canadian Club

Canadians have always dominated the National Hockey League,
but the way they’re going they’ll be dominating American playlists as
well. Seeing Bryan Adams, Boys Brigade, Helix, Loverboy, Men With-

out Hats, Anne Murray, Aldo Nova,
Payolas, Saga, and Toronto all in and
around the current charts got me thinking
about Canadian contributions to popular
music. From the early days of Paul Anka,
the Diamonds, and the Beau-Marks (‘‘Clap
Your Hands’’), it was tough going until the
late '60s incursion of the Guess Who, Gor-
don Lightfoot, Joni Mitchell, the Band, and
Neil Young, but since then it’s been full
speed ahead. April Wine, BTO, Chilliwack,
Coney Hatch, Doug & the Slugs, Nick
Gilder, Terry Jacks, Martha & the Muf-
fins, Bob & Doug McKenzie, Red Rider,
Rough Trade, Rush, and so many more . . .
will America drain Canada dry of new
talent? Looking at that ever-expanding
roster, it seems doubtful.

Jim Peterik:
A True Srvivor

Freaispar
3

SHA-LALA-LA-LEE
L THE DS OF MARCH

DEMONSTRATION
NOT FOR SALE

8-50311
88 162309
21976 CB5 inc

LAST TANGO
4 Peser Tanen £rom Tne Fon: L
Db Figd T FEELe 6 34f0s
MM PETERIK

caured by Toney Frence

Be aware of the Ides Of March, Peterik ven-
tures into the dance music scene.

Survivor’s chief songwriter and
guitarist Jim Peterik probably takes
his group’s name seriously. He’s
managed to survive by adapting to the
musical times since 1966, when his
early band the Ides Of March started
recording. You probably remember the
Ides for their dead-on Blood Sweat &
Tears soundalike ‘“Vehicle’’ in 1970, but
they also did an excellent Crosby Stills |
& Nash a year later with “L.A. Good-
bye,”” came up with a neat Monkees
soundalike on 1967’s “‘Girls Don’t Grow
On Trees,” and even coopted John Se-
bastian’s main post-Lovin’ Spoonful bit
with a song titled ““Tie-Dye Princess.”’

After the Ides broke up, Jim pro-
duced disco records with a group called
Essence, recorded a few solo singles,
and started some serious songwriting,
mostly with 38 Special (the bulk of their
singles from ‘Rockin’ In The Night”
onward), but also for Sammy Hagar
and Henry Paul. Survivor itself started
out slow on its first two albums, but
then the road to success, as Peterik
knows, can sometimes be rocky.

Kiss & Dance

Now that the members of Kiss have
cleaned up their act (or their faces,
anyway), and gained respectability with a
top 20 AOR hit in “Lick It Up,” it’s inter-
esting to recall that the group was among
the very first hard rock bands to come up
with a full-fledge dance-rock fusion
record, “I Was Made For Lovin’ You” in
1979. Not only does it sound remarkably
similar to portions of the long version of
Duran Duran’s “Planet Earth,” but it beat
the British synthesizer dance-pop brigade
to the punch by a matter of years.

A couple of older members of the
DeBarge family were in an earlier Motown
group, Switch, which had a few Black
radio hits. They’re not in the group
DeBarge, however.

Kim Carnes’s “Invisible Hands”’ single
was written by Brian Fairweather and
Martin Page of British group Q-Feel.

Speaking of Canadians, as I was above,
BTO is set to reform, with both Randy
Bachman and Fred Turner, plus Randy’s
brother Tim and former Guess Who
drummer Garry Peterson.

Dokken hails from L.A.’s South Bay
area, but it was the European success of
their independently-pressed record that
caused Elektra/Asylum to pick them up.
The same basic method worked for
another L.A. band, Quiet Riot, who were
popular in Japan before releasing any
major label product in this country.

Producer Profile #3:

1

Richard
Perry

Richard Perry is back with another record by his mainstays of the last

few years, the Pointer Sisters, for whom he’s produced all their Planet hits
(“He's So Shy,” “Slow Hand,” ““American Music,” etc.). He's been produc-
ing since the midsixties, early assignments including a cover of a Bob Dylan
song, “Can You Please Crawl Out Your Window," by the Vacels, and a
garage rock version of the Lovin’ Spoonful’'s “Did You Ever Have To Make
Up Your Mind"' by the pleasantly-named Stains. Then he handied Tiny Tim, Fats Domino, and
Captain Beefheart before entering the mainstream with hits like “Without You™ by Nilsson,
“Photograph” by Ringo Starr, and Carly Simon’'s “You're So Vain."

Perry recorded other hits by Leo Sayer, Art Garfunkel, Barbra Streisand, and Chris
Thompson & Night, and he's also done some recording on his own — as part of an early '60s
group cailed the Escorts. Also in the group was one Goldie Zelkowitz, who later led a trendy
all-girl rock band called Goldie & the Gingerbreads, then sang for Ten Wheel Drive, and later
soloed as Genya Ravan. Perhaps the Escorts’ most memorable record is the one pictured, a
slice of New York City life called “Submarine Race Watching."

Richard Perry off to the races.

Arv d by Llazer
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AR fon Productions €0
S Rgg, 1w, PN

Rufus Vs. The Landlord

Rufus formed in Chicago from various
veteran musicians, including a member of
the American Breed. The group’s first hit
was Stevie Wonder's ‘‘Tell Me Something
Good” in 1974, but four years before that,
they recorded the theme from a less-than-
memorable film called ‘“The Landlord.”

It’s difficult to imagine, but Black Sab-
bath started as a jazz-rock band called
Earth. Guitarist Tony fommi also audi-
tioned for Jethro Tull, but was turned
down. New singer Ian Gillan’s background
includes his own band, Gillan; Deep Pur-
ple; and Episode Six, as mentioned in a
previous column.

Klique’s ‘‘Stop Doggin’ Me Around’ is a
very faithful version of a 1960 Jackie
Wilsen hit.

Juluka is a South African band which
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® TOM HOYT NAMED PRESIDENT OF HEFTEL

©BOB CHAMBERS VP/GM AT ABC RADIO

® HOWARD ROSEN CASABLANCA’S VP/PROMOTION
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has generated controversy there by going
against standard operating procedure and
teaming black and white musicians.
“Scatterlings Of Africa’ touches on man’s
origin on the African continent.

Bette Midler’s ‘‘Favorite Waste Of
Time"’ can be found in its original version
on the back of Marshall Crenshaw’s first
WB single, *‘Someday Someway,’’ and also
on the “Killer B’s’’ anthology of flip sides.
And that’s an appropriate ending note for
my own favorite waste of time, this
column. (Only kidding, of course. If it
weren’t for this column, I might be proof-
reading the small print in the AOR
listings!)

Peter Allen, Philip Bailey,
David Bowie, Tommy Faragher,
Men At Work, Mental As Any-
thing, and Eddie Rabbitt are on
“Solid Gold" for the week of Oc-
tober 28 . . . The Emmy-winning
‘‘Motown 25: Yesterday, Today,
‘Forever” special repeats on NBC
October 30, with Adam Ant, the
Commodores, DeBarge, the
Four Tops, Marvin Gaye, High
Inergy, Michael Jackson, Lionel
Richie, Smokey Robinson & the
Miracles, Linda Ronstadt, Diana
Ross & the Supremes, the
Temptations, Junior Walker,
Mary Wells, Stevie Wonder, and
more . . . MTV's “Cutting Edge”
for October 30 features Cabaret
Voltaire, Stewart Copeland of
the Police, the Cramps, Howard
Devoto, Let’s Active, Bob Marley
& the Wailers, and Skafish. ..
“The 2nd Annual Magical Music
Hailoween,” a syndicated Dick
Clark—produced special, features
Kim Carnes, Jeffrey Osborne,
Sorcery, Sparks, and X, and will
air between 28 and 31 . . . Cu}
ture Club performs on the “Pop
‘N’ Rocker Game” the week of
October 29.
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Computer Talk Finds Niche In Weekend Lineups

Talk radio is catching on to personal computers. Far from being a

mere fad, they seem well on the way to becoming a permanent fixture in

American lifestyles.

Encouraged by audience interest and
natural advertiser tie-ins to computer
manufacturers and retailers, many N/T
stations have introduced weekend com-
puter talk blocks in the past year and a half.
The first national satellite-delivered call-in
show on computers is set to debut in
November.

Networks and syndicators are getting in
on the action with features like AP Radio’s
“Chip Talk.” The CBS Radio Stations News
Service produced a 13-week computer
series this summer, while the ABC Infor-
mation Network aired a five-parter on the
topic last month.

KSTP’s Beginner Versus
Expert Dilemma

KSTP/Minneapolis-St. Paul launched
“Computertalk” in March. Host. Ray
Douglas, formerly a salesman for KSTP,
has given up his non-computer accounts to
host and sell the 56pm Saturday show on a
contract basis.

“I'm the dummy who answers the
phone,” Douglas laughs, but he thinks his
computer illiteracy is a plus. “That’s okay
because the people who don’t know can
relate to me and not feel intimidated, as
they would if they’re calling up two guys
who are experts on computers.”’

Expertise is furnished by cohost Dale Ar-
chibald, publisher of the Twin Cities Com-
puter User. Says Douglas, ‘‘One thing I've
discovered is that it’s very important to
have an impartial person as the guest ex-
pert. If you have somebody, for example,
who represents a local computer school or
retail store, that means you can’t go out and
sell advertising to other schools or stores.
But this guy runs a periodical so he really
doesn’t compete with anybody in that
sense.”’

Under a previous host, says Douglas,
“They tried to just reach a beginner’s mar-
ket. The idea was that they didn’t want the
show to get too technical. Of course, people
who are more involved with computers, like
user groups, were turned off. And those
are the people you want, because you sell
them software and other after market prod-
ucts.”

Doubles AM Drive Rates

“What we’ve done is make it freeflowing
so there’s no question that’s really too
technical. Two weeks ago we had a 12-year-
old call in and ask a question about
relocatable binary systems. Our expert
didn’t even know what the heck it was. And
then a few minutes later a 16-year-old call-
ed in and told us. It’s just incredible.” With
the new direction, Douglas says callers are
evenly split between computer owners and
non-owners. “It's about 50-50 and that’s
perfect.

“As far as advertisers, the show is sold
out for 13 weeks and we're getting rates
that are twice that in AM drive.”’ Sponsors
include a computer distributor, a business
computer retailer, 3-M (which makes flop-
py disks), and an agency whose home in-
surance policies cover computers.

“Computer Talk” On WAVI/Dayton

One of the first stations to capitalize on
the computer trend last year was WAVI/

Dayton, where “Computer Talk” is heard
Saturdays, 10-11am. The focus is on home or
personal computers, plus units used by
small businesses. Segments include five to
ten minutes of computer news gleaned from
the wires and computer magazines, soft-
ware and hardware reviews, guest inter-
views and call-ins.

PD/Operations Director Steve Hall is en-
thusiastic about the show, but says expand-
ing to two hours last
November was a mis- 3
take. “We tried to go i
too big, too fast. We =
went to twohoursand =
found we really ﬁ
couldn’t sustain that, =
so we've gone back to ”
one hour. Our general .
audience may be lis-
tening and I don’t
think they want to lis- Steve Hall
ten for more than an hour.”

WAVI works closely with the Dayton
area’s computer user groups, clubs of peo-
ple who all use a particular type of com-
puter. “We always come up in every user
group’s newsletter and we air the meeting
dates for all the groups. We’ve even gone so
far as to put people who have a particular
type of home computer in touch with
another individual, and they’ve actually
formed user groups through our medium.”

“You can get a lot of people from
the computer field that'll come
down to your radio station and

bore everybody to tears.”
—Buck Buchanan

“Electronic Game World” At KZHI

Taking a broader approach to the subject
is KZHI1/Honolulu, where Operations Man-
ager/PD Buck Buchanan began “Elec-
tronic Game World” last October in the
9-11am Saturday slot. The first hour deals

with home and ar- §@
cade electronic &
games. “Unlike some
mainland states,
electronic games are
a 365-day-a-year !
event,”” Buchanan 3
reasons. “The beach 3
is always there.”
During the show’s
second hour, the L .
focus expands to en- Buck Buchanan
compass personal computers.

Leading off the show is a half-hour phone
interview with someone from an electronic
game company. That’s followed by 30
minutes of ‘“in-depth evaluation on the pro-
ducts that are available in the market for
that specific company.” The second hour
starts with open-line discussion of both
games and personal computers, and then
wraps up with a half-hour of contest
giveaways of T-shirts, electronic games,
and gift certificates from sponsors.

Buchanan became a computer enthusiast
after helping computerize the Gilcom radio
stations in Pennsylvania. His cohosts are a

Public Atfairs Satellite System, Inc.

P

former Atari rep who’s now a distributor,
and a 16-year-old computer wizard.

“Electronic Game World” emphasizes
software and hardware reviews. Evalua-
tions are performed by the three hosts, as
well as user groups, Buchanan’s daughters
(educational software) and, in the case of
games, even groups of local kids.

Responsibility To Buying Public

“If you're going to establish any credibili-
ty in the market, you’ve got to have some-
body who knows what they're talking
about,” Buchanan advises. “The person
who’s hosting the show can do a lot of harm.
For a person who's going out to spend
$2500 on a computer system, you've got a
responsibility to let him know what’s good
and what’s bad.

“It’s got to be handled professionally. It
can’t just be your afternoon drive guy who
doesn’t know what a computer is. It re-
quires some expertise, not only in com-
puters but also in radio. You can get a lot of
experts from the computer field that’ll
come down to your radio station and bore
everybody to tears. With the promotion and
excitement, we try to make the show fun.”

National Computer Talk
From PUBSAT

One of the most ambitious computer talk
projects is now being readied by PUBSAT,
the Washington-based Public Affairs
Satellite System. In early November it
plans to launch ““The Computer Exchange,”
a one-hour weekly talk show hosted by com-
puter expert and Newsweek writer Rick
Taggs.

PUBSAT President John Sullivan is now
finalizing the lease of radio satellite time
for the show. Selecting an hour convenient
for the greatest number of stations has been
troublesome, but a Saturday evening or
Sunday afternoon time slot now appears
likely.

The show v _1 be offered on a barter
basis, with PUBSAT retaining four minutes
an hour for national sale and stations get-
ting ten minutes to sell each week.

Focusing on personal computers in the
home and the workplace, Taggs will open
with a brief segment of computer news,
followed by at least one guest and a topic for
the day. He’ll also take calls and provide
product reviews.

“Chip Talk”
Targets Computerphobes

Of course, not all of the computer shows
in radio are long-form talk. AP Radio in-
augurated its 90-second, daily ‘‘Chip Talk”
feature in February after being pitched on
the idea by the show’s host, KIRO/Seattl¢
afternoon news anchor Dave Reoss, who
says he’s “always tinkered with elec-
tronics.”

“Chip Talk” is aim-
ed directly at the non-
expert, Ross ex-
plains. “When every-
thing broke open with
Apple and computers
started getting cheap
enough for everyone
to buy, it seemed to
me there was a need
for someone who
wasn’t allied with a magazine or a par-
ticular manufacturer or vested interest to

Dave Ross
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attempt to look at this through the eyes of
someone who is either a computerphobe or
doesn’t want anything to do with com-
puters.”

Occasionally, Ross and the two computer
consultants who help write the show
evaluate new products. And he’s heard
from stations whose ““Chip Talk’ sponsors
sometimes don’t like hearing criticism of
the items they sell. Ross isn’t moved.
“Since we’re paid the same whether people
take the program or not, there’s no
economic motivation for us to kowtow to
anyone. But I’'m sure many of the stations
will preview the program and simply cen-
sor the ones they don’t like. There’s going to
be an inherent conflict in any objective pro-
gram about computers being sponsored by
any one company or store.”

Ross continues, ““I think we have an
obligation not to indulge in puffery because
we’re not talking about incidential sums of
money here. People are going to pay $3000
for this little piece of floppy mylar. They
deserve to know.if the thing has any bugs
the company hasn’'t worked out. And I
would like this to be the kind of program
people can depend on to tell them that.”

“There’s going to be an inherent
conflict between any objective
program about computers being
sponsored by any one company
or store.” —Dave Ross

Ross is also convinced that radio’s im-
mediacy meshes perfectly with the rapid
pace of changes in the computer field. “The
magazines have to work months in ad-
vance, and the industry is changing so fast.
By the time you review one piece of soft-
ware in a magazine, its successor is already
on the drawing boards, if not on the market.
And that’s where I'd like a program like
this to shine.”

Another 90-second daily computer feature
will debut on November 14. Produced in
cooperation with the magazine Personal
Computing, the show will carry the same
name and be distributed on tape by Those
Guys In Detroit. Gerard Sperry is host.

On The Move

Smith, Barney account exec Jean Gallagher
joins the KFWBI/Los Angeles lineup doing five
daily business reports . . . KCBS/San Francisco
ups promotions assistant Deborah Reno to Direc-
tor/iInformation Services, and hires Lee Hammer,
ex-KSFO, as News Editor . . . Moving across
town from WGN/Chicago to WBBM as sports
reporter is Joe Durso Jr. ... Susan Murphy of
Shadow Trafflc joins WOR/New York to cohost
"“Good Afternoon, New York” along with John R.
Gambling from 3-6pm. The new show focuses
on the entertainment world of movies, books,
theater, and television . . . KNX/Los Angeles
promoted Fred Gallagher to Sports Editor . . .
Morning news anchor on WGN/Chicago's ‘“Wally
Phillips Show” is Denise Jimenez, who moves
from WMAQ ... WDBO/Tampa picks up Peter
Jahns of WSPB/Sarasota as afternoon anchor,
while Mike Burger returns to the station as host of
7-9pm “Niteline” . . . WBBM/Chicago sports
reporter David Eanet exits to become Sports Di-
rector, WRC/Washington.




presents a high

mted alternative to the high cost

of weekend talent. The Ed Busch Weekend Talk Show,

Many people consider Ed Busch’s
four-hour weekend talk show the
most high-spirited radio talk show in
the business. And with guests ranging
from Isaac Asimov to Jerry Lewis,
Ed’s show will be a real hit with your
weekend listening audience.

But you may find him most
attractive because of the people who
won't be around while his show is on.

Your weekend talent, for
example. You'll no longer have to
chase them down, to fill in gaps in
your schedule. Or pay them to sit idly
by, waiting for the ballgame to end.

In fact, the only person you'll
need to air Ed Busch’s program is a
board operator.

You can broadcast the show live
if you choose, from 4 to 8 PM, ET,
every Saturday and Sunday. Or you
can pre-record the program and
reposition each modular, one-hour
segment to suit yourself.

Since each hour is a complete
show in itself, you can even delete
segments. That’s flexibility.

Because Ed Busch provides 12
minutes per one-hour segment for
local avails, that’s good business.

And although the show is
available only to AP members, you
aren'’t required to carry any other AP
programming in order to get the
Ed Busch Show. That’s even
better business.

Interested? Call Sofia Mannos at
(202) 955-7243 for our free demo tape,
and more information about the
surprisingly affordable Ed Busch
Weekend Talk Show.

Ed will give your listeners plenty
to talk about.

And give your talent the

AP weekend off.

Associated Press Broadcast Services.Without a doubt.
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Continued from Page 1

the transmitter took the station
off the air. Within five minutes
it was all over, as the intruder
finally put down his shotgun and
surrendered to an army of
police officers dispatched from
six different forces.
Poisoning His Mind

Schenk told police he had
operated a private taxi service
in Hawaii until earlier this year,
when an unidentified female air
personality on KSHO/Kailua,
HI “bugged” his vehicle and
began ‘‘communicating with
him” in his taxi. He claimed it
ruined his business.

After moving to Santa Cruz to
escape from the problem,
Schenk said his ESP told him to
tune into KWAV, whereupon he
heard the same woman but with
a different voice and name.
Identifying this metamorphosiz-
ed personality as KWAV mid-
day talent Kate McEldowney,
Schenk asserted McEldowney
was talking to him through the
songs she was playing and the
words she spoke. He claimed
KWAV was penetrating his life
and “‘poisoning his mind,” and
told police he wanted to destroy
the radio station because he
thought the transformed DJ had
bugged his van.

Police said Schenk told them
he had broken into KWAV dur-
ing early morning hours in
order to avoid hurting anyone.
Schenk faces felony counts of
malicious mischief, burglary,
and discharging a firearm in an
inhabited building. He was

Crawling From
The Wreckage

“We’re just so grateful no one
was hurt.” said GM Terry Gil-
lingham, who promptly gave
Shore a week off. “If he had
aimed low or if she had stood up
at the wrong time, she’d be dead.
It’'s amazing Sandy is alive.
This story is so bizarre . . . it’s
right out of ‘Play Misty For
Me,’ ” referring to a film in
which a Carmel-Monterey disc
jockey, portrayed by local resi-
dent/actor Clint Eastwood, is
attacked by an obsessed
listener.

“I couldn’t believe my eyes
when I saw the place,” con-
tinued Gillingham. “It looked
like a war zone. The three un-

ment was shot to smithereens.
On one hand, you feel like
laughing and making jokes
about it. A minute later, you
want to sit down and cry.”

In addition to coverage from

Witting

Continued from Page 1
Price Communications. Witting
told R&R, “It’s very difficult
leaving Price because there’s a
lot of excitement here. On the
other hand, I was made an offer
I just couldn’t pass up. I'm real-
ly happy about this opportunity,
as KDKA is a legendary station.
Dan and I worked well here at
WOWO, Rick and I made a
great team in Boston, and I'm
sure we’ll have a fine relation-

local, regional and national
news services, KWAV received
numerous calls, flowers, and
letters from concerned
listeners. Competitor KMBY
sent over a large stack of carted
oldies to help replace those ruin-
ed by the shooting. “The sup-
port from the community has
been phenomenal,” said Gil-
lingham, who estimates it will
take a month before the
station’s technical facilities
return to full strength.

Cummings

Continued from Page 1
has a better grasp of radio than
Rick. He has a remarkable
ability to deal effectively with
all aspects of programming,
and has earned the respect of
all the people who work with
him. As the company grew, it
was natural that Rick should
phase out of the day-to-day
work at WENS and assume a
role in the corporate
operation.”

Cummings joined WENS as
PD in July 1981 after a year
handling a talk show at WSMB/
New Orleans. He previously
spent three years as a utility
staffer at WTIC/Hartford.
Cummings told R&R, “It’s go-
ing to be a transitional process
over the next four or five mon-
ths, as we’ve just begun work-
ing with the newest stations and
I'm still handling mornings
here. This move is a little bit
scary but really exciting, and
I’'m looking forward to learning
as well as directing.”

Cummings added that he ex-
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Gutbrod

Continued from Page 1

format experience, Dorton add-
ed, “John has developed a back-
ground in Easy Listening, A/C,
and Country. That versatility is
important when you have two
stations as diverse as WWWE
and WDOK. John has produced
for us in St. Louis, and we look
for that kind of performance
from him in Cleveland.”
Gutbrod’s experience at KSD-
AM & FM also included six
months as National Sales
Manager. He previously spent a
year as an Account Executive
at crosstown KEZK, following
four years in sales at WWWM/
Cleveland (now WMJI), in-
cluding two as Local Sales
Manager. Gutbrod told R&R,
“Not only is it nice to be back
home, this is an opportunity to
work with two of the finest
facilities in Cleveland. I look
forward to helping to continue
their traditions in leadership.”

Henderson

Continued from Page 1
business as usual. I’'m fortunate
in that since I've been at the sta-
tion I have been involved with
the policy decisions, so I've
known what’s been going on in-
side the organization in terms of
our marketing and program-
ming plans.”

Before joining KQRS &
KGLD, Henderson was GSM at
WJYE/Buffalo, GM of KZAM &
KJAZ/Seattle, GSM for WRIF/
Detroit, and held broadcast
sales positions in Pittsburgh,
Baltimore, and York, PA.
Henderson indicated he would

ordered to undergo psychiatric touched pieces of equipment ship in Pittsburgh.” pects to appoint a new WENS replace himself as GSM of the
tests and is being held in jail in were, ironically, the worst stuff No replacement for Witting at PD, probably before the end of two properties before the end of
lieu of $100,000 bail. we've got. All the new equip- WOWO has been named. the year. the year.

Kidd Shaw

Continued from Page 3

Before his three-year tenure at

PolyGram, Kidd was a local promotion rep-

resentative for Atlantic and a Regional
Director for MCA.

Holdridge

Continued from Page 3

to work with Duffy Broadcasting and help
program their stations. The opportunity to
join Coleman Research was something too
good to pass up.”

Commenting on her first programming
position, Holdridge said, “I’m still in a state
of shock as I, like others on the staff, applied
for this position. All I plan to do is fine-tune
the station for any changes within the mar-
ket. We are positioned correctly and plan to
build on the great work Richard left us.”
Concurrent with Holdridge’s promotion,
KCNR midday personality Bill Jackson
was promoted to Assistant PD & MD. He
will retain his airshift.

Arnold

Continued from Page 3
strengthening our roster have been in-
strumental in making CBS the number one
black music record company.”

Before coming to CBS, Arnold was Senior
VP for Arista for three years, and spent
eight years at Capitol before that, starting
as staff attorney and eventually becoming
VP/A&R, Soul & Jazz.

Flannery

Continued from Page 3
anticipate he will further extend ABC
News’ leadership and position.”

A 15-year ABC veteran, Flannery joined
the network as a staff writer in 1968 and
worked his way up into the top manage-
ment ranks. He was instrumental in last
year’s creation of the fifth and sixth ABC
Radio Networks, Rock and Direction.

Previously, Flannery held various air
personality and news positions at
WHBI/Newark; WNDV/South Bend, IN;
WRFM/New York; KSHE/St. Louis; and
WIL/St. Louis.

New York - Detroit - Washington, D.C. - Los Angeles

Continued from Page 3

Shaw continued, “It’s important to pro-
tect yourself in the business, because you
have to. When Thomas and I negotiated the
specifics of his job offer over the phone last
year, I kept a record of the conversation,

KABL

Continued from Page 3

Manager helm at Christal’s San Francisco
office. Before that, she handled sales and
research duties in Los Angeles at KFI and
Golden West Broadcasters. Brand com-
mented, “I'm very honored to be recogniz-
ed this way by such a fine radio station and
institution as KABL and also by its parent
company Shamrock Broadcasting.”
Shamrock Radio President and KABL
GM Bill Clark, in making the an-
nouncements, said, “I’m particularly
pleased to be able to reward such capable

people by promoting from within.”

with his knowledge and approval. So I have
documentation of the job offer, salary, posi-
tion — everything he agreed to. I think he’s
forgotten about that.”

Shaw explained the reason why he waited
some ten months before taking action was
‘“because my attorneys have been working
on this for that long. I wouldn’t have done
this frivolously, nor would my attorneys
have taken this case under such circum-
stances. In 14 years in this business, I have
never filed any sort of grievance or lawsuit
against a broadcast operation. I'm used to
the peculiarities and vagaries of our
business, but this was such a flagrant mis-
representation that I could not in good cons-
cience let it go by the boards. Even if I win
one dollar, it will be a moral victory so that
individuals can sometimes stand up and
say, ‘I’ve been screwed over, it’s not right,
and let’s play it straight.” ”

Shaw added he has requested a trial by
jury, although no hearing date has been set.
Executives at WMJJ declined to comment.

Every weekend is Special on
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Continued from Page 16

We never realized there were
so many Naval history buffs
out there. Did Street Talk say
the U.S.S. Gambier Bay was
“the only aircraft carrier sunk
in WWII?” Well, what we
meant to say t(had we only
known at the time) was that
the Gambier Bay was the only
“escort carrier’”’ to be sunk
during WWII. Thanks to
Charly Prevost, this time
we've got it right.

WKQB/Charleston, SC
PD Bob Stout says the station

has changed formats from
AOR to CHR.

When Jeff Hooker takes
over afternoons at Z100/New
York next week (10-31), he’ll
be known as Shadow Stevens.

WGBF/Evansville has a
new PD. Dave Winsor takes
over the programming depart-
ment from WFTQ/Worces-
ter.

WVAM/Altoona has pro-
moted morning man Rocky
McCumbee to Program/
Music Director. He'll retain
his morning shift.

R&R/Friday, October 28, 1983
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Our Weirdest Holiday

1f Halloween didn’t exist, if it were a brand-  senting the dead. Because it was also the harvest

new idea some promoter was trying to popu-
larize, we'd say he was crazy and tell him to
forget it. What could be nuttier than sending
our children out begging, costumed as dead
people?

On the face of it Halloween sounds like a most
uncivilized idea, but some form of it, complete
with costumes and trick-or-treat, has existed for
thousands of years. UCLA Professor of Folklore
Dr. Donald Ward says the Jack o’ lantern
{Jack-of-the-lantern) was originally a demonic
being, a kind of flaming fiery spook whom
people believed lived in gourds and pumpkins.
“‘All the souls of the dead were thought to return
to Earth and wander around” on Halloween, he

season, “one of the things that was believed in
fervently was that you had to be generous in
sharing your wealth, in order to remain prosper-
ous, If a farmer had a bountiful crop, he had to
be thankful to those powers that provided it,
and show generosity to the poor people who
would go from house to house asking for hand-
outs.

“What is amazing is that Halloween refuses
to die. Why children are so fascinated by witches
and ghosts and black cats and Jack o’ lanterns
and the like, why they like to be frightened, is
an interesting psychological question. I’m not
sure if anybody can answer it.”’ Dr. Ward
doesn’t know why, but “the feast of the dead

LINDA FOR LUNCH — KEARTH/Los Angeles midday personality Brian Beirne

(right) interviewed Linda Ronstadt (left) recently on his “Lunch With Brian Beirne”
noontime feature.

et P

A JOURNEY TO HAWAIl — When Journey stopped in at KQMQ/Honolulu to pre-
sent a platinum award for the “Frontiers’ album, they didn't know that KQMQ had
an award for them. The station presented the group with a plaque commemorating
five sold-out shows at the NBC Arena. Shown (I-r) are KQMQ's Myk Powaell,
Journey's Jonathan Cain, and air personalities Tony Taylor and Lane Robinson.

Picture Yourself
In R&R.

If something’s happening at your
station or company — send R&R
the photo and we’ll put it on the

Picture Page.

RADIO & RECORDS

1930 Century Park W.
Los Angeles, CA 90067
(213) 553-4330

says, and people costumed themselves repre- refuses todie!”

Houdini’s Halloween Death

MONDAY, OCTOBER 31 — After his mother died, the legendary magician Harry Houdini tried to con-
tact her spirit by visiting several mediums and spiritualists, but concluded they were all fakes strictly in it for the money.
Still curious about contacting the dead, he made a pact with his wife: whoever died first would try to contact the other from
the spirit world. Houdini died first, on Halloween of 1926, but his widow (who lived another 17 years) revealed just
before her death that she had never received that message from Beyond from Harry.

The nation’s driest state, Nevada (from the Spanish for “‘snow capped”), became the 36th state in 1864. In an attempt
to create income during the Great Depression, Nevada legalized quickie divorces and casino gambling in 1931.

Dan Rather is 52. Actress Lee Grant is 54. Barbara Bel Geddes of “Dallas” is 61, and Roy Rogers's pardner
Dale Evans is 71.

Debutante Creates Modern Bra

TUESDAY, NOVEMBER 1 — Sixty-nine years ago New York debutante Mary Jacob was dressing for a
party and decided she didn’t want to be laced into her whalebone corset. She had her maid stitch together a couple of silk
handkerchiefs and some ribbon and wore that flimsy creation instead. Other young women at the country club dance that
night asked where they could get similar underwear. Consumer demand proved Mary Jacob’s idea was worth money. She
sold the patent to a manufacturing company for $15,000, unaware that the modern lightweight bra would become a multi-
million dollar business.

The word November is from the Latin ‘‘novem’ which means “nine.”” When Julius Caesar shuffled the calendar to
add a month named for himself — July — the fact that the ninth month ended up in eleventh place was a detail that
was overlooked.

Gordon Lightfoot is 44. Gary Player is 48.

World’s Largest Eyeballs

WEDNESDAY, NOVEMBER 2 — The world record giant squid was captured in Newfoundland on this
date in 1978. Its head was about as tall as a two-story building, and including tentacles the squid was 55 feet long. Its eyes,
the largest in the animal kingdom, were nine inches in diameter.

Howard Hughes piloted the H-2 Hercules *‘Spruce Goose” on its only flight in 1947. The eight-engine, mostly-wooden
flying boat then went back into its hangar for 33 years. Still listed in the Guinness Book as the plane with the largest wings
— they span 320 feet — the Goose is now a tourist attraction at the Queen Mary complex in Long Beach, CA.

Australian tennis pro Ken Rosewall is 49. Actor Burt Lancaster hits 70 today.

Can Animals Predict Weather?

THURSDAY, NOVEMBER 3 — Some oldtimers believe animals instinctively know whether the coming
winter will be mild or severe, so they watch for signs such as the width of caterpillar stripes, the height of squirrel nests,
and the thickness of fur on bears. State Naturalist Charles Johnson, a biologist with the Vermont Department of Forests,
Parks and Recreation, says his detailed studies indicate there’s nothing accurate about animal weather predictions. ‘‘Last
year was particularly noteworthy because the animals predicted one of the toughest winters of all time. It turned out to be
one of the nicest, mildest winters in recent memory, and Vermonters who had stockpiled masses of firewood came into
spring with half their wood left over.”

America’s first auto show 1900. First coast-to-coast color TV broadcast 1953.

Boxer Larry Holmes is 34.

Iran Takes Americans Hostage

FRIDAY, NOVEMBER 4 — Four years ago revolutionaries in Iran seized about 60 Americans and began
holding them hostage at the United States Embassy in Tehran. We all know how and when that finally ended, but we
don’t hear much about what’s happening inside post-revolutionary Iran. The President of the Iran Freedom Foundation
in Washington, DC, Mohammad Tabatabai, claims that “graffiti appearing on the walls of the cities, towns and villages
all over Iran cries out for the return of the Constitutional Monarchy.” He says last August *“‘in every major city, thousands
took to the streets in an eerie, silent march’’ protesting the Ayatollah Khoumeini regime and that ‘‘eyewitnesses put the
number of protestors in Tehran alone at over two million."” .

Cash register patented 1879. New moon tonight.

It’s Loretta Swit’s birthday, age unconfirmed. Actor Art Carney is 65. Walter Cronkite is 67.

Tomorrow (11-5) Tatum O’Neal turns 20. Bill Walton will be 31. Cowboy movie legend Roy Rogers will be 71.

» Sunday (11-6) Sally Field will be 37.



Why Our Cassettes Sound Better.
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This man posing as a scientist doesn’t understand our improvemients, but even he can hear the difference.

Cassettes from Warner Bros., Elektra/Asylum and Atlantic
sound better than ever because they are better than ever.

Here are the real reasons why:

ABOUT DOLBY HX PRO:
B AtWEA Manufacturing, we're using improved cassette shells Dolby HX Pro is a process which
which provide better tracking and azimuth control monitors the music being

recorded and adjusts tape bias—

instantaneously —to suit the

@ Werecord only on premium quality tape using first generation material. The resultis a dramatic
masters improvement in high-frequency

reproduction.

Unlike noise reduction systems,

B We are the first major manufacturer to use the Dolby HX Profes- Dolby HX Pro is used only during
sional* system—giving you cleaner highs and louder louds, the recording process. So you get

regardless of your playback equipment %ectrtg;;fglf'tjypatgd;d%'%?ﬁgﬁ'ﬁvel

cassette player.

Record companies such as Warner Bros., Elektra/Asylum and Atfantic gvse?f'cf;‘;;g‘t‘;exg;‘ng:5?;33{8
are striving to meet the demands posed by sophisticated consumers : o ’
and advanced playback equipment. At WEA Manufacturing, we're tc)gsc:;?g the difference is/n the
proud to implement the new technologies which meet these '

challenges.

WEA Manufacturing: Music Made Better

*Dolby and the double-D symhol are trademarks of Dolby Laboratories Licensing Corporation

WWW.americanradiohistorv.com ==
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Radio City Gets Renewed Air Supply

While in New York for two shows at Radio City Music Hall, Air Supply celebrated their return to the charts with
Arista President Clive Davis and a contingent of top label execs. Shown (l-r): Arista’s Jeff Backer, Arista VP Abbey
Konowitch, Arista’s Rick Bisceglia, group’s Russell Hitchcock, Davis, band’s Graham Russell and Arista VP Don lenner.

GRP Goes Indie

Shown at the signing of GRP Records’ new independent distribution contracts at the recent NARM indies confer-
ence in West Palm Beach are (l-r) standing: HW Daily’s Bud Daily, Schwartz Brothers’ Jim Schwartz, Big State’s
Bill Emerson, HW Daily’s Wes Daily, MS Distributing’s Tony Dallesandro, CRD's George Hocutt, Piks's Harvey Kor-
man and Ron Schafer, Big State’s Larry Howell, and Associated’s Leonard Singer. Seated: MS’s John Salstone,
GRP Co-President Larry Rosen, GRP’s Bud Katzel, and Malverne's Jerry Winston.

Hollywood Park Show Fixxed
¥ =~
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After MCA's the Fixx opened for the Police on their recent show at L.A.’s Hollywood Park racetrack, they were
motioned trackside by MCA executives, who presented them all with gold LPs for their ‘'Reach The Beach’’
album. Shown (l-r) jockeying for position are f(I-r standing) MCA’s Billy Brill, MCA Distributing VP John Burns,
group’s Cy Curnin, MCA VP Leroy Sather, band’s Rupert Greenall, MCA Distributing President Al Bergamo, MCA
Exec. VP Richard Palmese, and label’s Dan McGill; (I-r kneeling) MCA’s John Schoenberger, VP George Osaki,
group members Jamie West-Oram, Danny Brown and Adam Woods, and MCA President Irving Azoff.

Gold Mountain Horizontalized
- —_—

Gold Mountain artists Horizontal Brian shot a clip for their ’Practicing First Aid’’ video at the Cha_r/es Chaplin S_ound-
stage on the A&M lot in Los Angeles, but denied the video would be a silent. Shown here getting ready to film the
track are (I-r): Video Director David Chang, group manager Ira Blacker, Gold Mountain VP Burt Stein, the group’s
Brian Rudd, John Putters, lan Peppercorn and Tony Phillips, Gold Mountain’s Lin Brown, and label President Danny
Goldberg.

WWW-americanradiohistory-com

Richard’s EMI Anniversary

Cliff Richard’s career has reached its silver anniversary, as has his associa-
tion with EMI (first outside America, now worldwide). Pictured celebrating
the 25th anniversary of his pact with the label are (I-r): EMI’s Clay Baxter
and Frenchy Gauthier, Richard, and EMI America President Rupert Perry.

Richie Goes Gold Up North

Lionel Richie dropped by the Toronto offices of Quality Records — Motown’s
Canadian licensee — where he was presented with a double platinum
award for his debut album, and a platinum single for *"Truly.’’ Shown at the
presentation are (I-r): Quality label manager Larry Macrae, Richie, Quality’s
Mark Mercuriadis, and Motown International’s Phil Caston.

Pollack & Brooks In The Blackboard .Jugle

. - ko ]

Consultant Jeff Pollack () spent his summer vacation teaching a class in radio
programming at UCLA and bringing his students a slew of heavyweight
industry guests. On this particular night, the visiting speaker was Sandusky
Radio President Toney Brooks, who spoke about radio advertising and mar-
keting.

Dakis On Kat Family Dais

e

Singer/songwriter Sara Dakis has just been inked to CBS-distributed Kat
Family Records and will head into the studio shortly to cut her debut single.

Pictured at CBS offices in New York after Dakis’s signing are (l-r): EPA Senior
VP/GM Don Dempsey, Kat Family principals Joel Katz & Herbie Kinman,

Dakis, and CBS Associated Labels VP/GM Tony Martell.
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WHTT 21-18
WBEN-FM 17-10
WNYS deb 30
WBLI on
WNBC 23-17
WPLJ 7-5
2100 4-5
WCAU-FM 24-23
B94 22-15
WHTX 27-24
PRO-FM 29-24
94Q 29-2

793 deb 20
KAFM on

195 on

Y100 add

B97 30-22
Q105 27-26
B104 4-7
WKQX deb 32
Q102 add 29
KIMN deb 38
Q103 on
KEARTH 14-13
KIIS-FM 20-19
KIQQ deb 31
KMJK on
KYUU on
KWSS add
WFLY 33-28
WYCR 27-25
WTIC-FM 23-10
WLAN-FM add
KC101 add

WSPK add 40
Q106 add
WBBQ 30-25
KZZB deb 36
KXX106 19-16
WBCY add
WDCG add 29
WANS-FM 27-24
WOKI add 39
WFMI 40-32
KRGV 21-14
KX104 28-18
WSFL 37-25
WRVQ 27-20
WNAM add
KMGK add
2104 36-33
WHOT 38-34
KBBK add
KMGX 40-35
KYNO-FM 17-14
KIKI 25-18
KQMQ18-16
KLUC deb 32
KIDD 21-7
KHYT 22-18
WGUY 12-5
WERZ deb 39
WQCM deb 40
WOMP-FM add
WISE deb 39
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WJAD 34-29

WCGQ deb 32

Q104 deb 29

WFOX add

WIXV 37-32

2102 34-26

WGLF deb 35

WBWB deb 40

KCMQ add

Y94 add

KWTO-FM add

}}2838 22034 WPLJ 33-27

KBIM deb 36 Z100 11-N

KSLY deb 34 WCAU-FM on

KIST deb 39 93FM on
195 6-4
Y100 13-8
WABX on
KFRC add 29
WFLY add

|||

@ WVSR add

Produced by wngo(?n

Russ Titelman KAMZ deb 26
KSET-FM on

AR WFMI add
Nl KBFMon

Manufactured and Distributed by Warner Bros. Records

WXKS-FM deb 30 KRGV add

WSFL add
KTFM add
KJ103 add
WHOT on
KSKD on
KHYT 40-29
OK100 add
95XIL on
WJBQ add
WJAD on
WIXV on

Produced by

John “Jellybean” Benitez
for Jellybean Productions Inc.
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JOEL DENVER
AS THE WORM TURNS IN THE BIG APPLE

CHR Comes To
Life In New York

or many years New York City was the ideal for CHR when
WABC was on top. It was the dream of many a radio neophyte to
work there. Then in May 1982 WABC shocked the industry and
became the ABC Talkradio flagship station. Kevin Metheny’s WNBC was
all alone in the CHR arena.

R&R/Friday, October 28, 1983

WNBC Goes It Alone On AM

Competition is healthy, and when WABC changed formats WNBC
had to react to keep music listeners on AM. As a result, PD Kevin
Metheny changed WNBC’s music policy. ‘“WNBC is rocking harder than
it used to,”” he began, “but since the complexion of the market has
changed again, we realize our music is really becoming secondary, rely-
ing more upon our personalities. The music must be compatible with
Don Imus and Howard Stern, so it had to rock a bit harder. Now instead
of breaking some of this rock music as we did when we were the only
CHR outlet, we can watch WPLJ and Z100 and pick the best. We finally

This past summer Kevin’s bite of the Ap-
ple turned up a worm. First, ABC’s WPLJ
PD Larry Berger surprised everyone by
dropping the station’s longtime AOR for-
mat in favor of a hit-oriented CHR ap-
proach. Within a month Malrite’s newly-
purchased Z100(WHTZ) signed on with
Scott Shannon at the programming reins,
and the battle lines were drawn.

National interest naturally focuses on the
number one market in America, so I've ar-
ranged a sneak preview of what the players
have in store for each other. It’s a ‘“no-
punches-pulled” rundown of what promises
to be a history-making book for the CHR
format. The ratings results of this market
could have far-reaching effects, probably
national in scope, regarding philosophy and
style of presentation.

WPLJ — From AOR To CHR

Jim Kerr

Tony Pigg Pat St. John

Larry Berger has been PD at WPLJ for
nine years, first joining ABC as PD at
WRIF/Detroit, where he spent a year and a
half. “I didn’t even like AOR music back
then,” he admitted. He worked as Frankie
Crocker’s MD at WWRL/New York in the
late ’60s. But as the years rolled by, Larry
learned the music and piloted WPLJ to
some solid ratings successes.

Larry revealed, “The idea of going CHR
has been a subject of discussion for quite
some time now, as we always perceived
WPLJ as having a rather limited format.
Talk of broadening it came to fruition when
we noticed that as our audience got older,
they didn’t stay with us — they went
elsewhere.

“The idea to change formats first came to
light in the late *70s when Disco hit this town
in a big way. Then being a pretty broad
AOR, we decided to tighten down a bit. At
one point we even played ‘The Hustle’ by
Van McCoy!

“Again in spring ’82,” continued Larry,
“we discussed going with CHR but decided
against it because Doubleday was about to
enter the market with WAPP. Finally last
spring, as we made our projections for the
coming year, the discussions became more

“There will never be any on-air
mentions of Z100 on WPLJ. |
don’t care what he does. | don't
care if he starts talking about my
mother!”’ —Larry Berger
e I e B
serious. By mid-June our minds were made
up and the official change came at the end
of the month. We’ve since evolved into a
much more pop-sounding station.””

Before writing this article, I listened to
airchecks of WNBC, Z100, and WPLJ. In
contrast to its competitors, WPLJ is

decidedly laid-back and less personality-or- ! g

iented in its jock approach. However, I did
find it an easy station to listen to. As Larry
explained, “It’s more of a subjective
perception when you compare it to a Hot
Hits-type delivery, which Z100 has. Our
target audience has changed a bit, as we’re
trying to outgrow our teen-heavy image to
include teens and the 18-34s.

“We’ve recently added some jingles to

Package.’ ’ At this point, Larry affirmed,
“We are not going to change calls to WABC-
FM because there have already been many,
many dollars spent on TV, print and now
jingles promoting WPLJ. There hasn’t even
been a discussion of changing calls.”
Moving the subject to music, Larry said,
“We still play oldies but they are a relative-
ly small percentage of our mix, maybe 25%
in all. Our recurrents are formatted and
programmed separately but rotated
similarly to currents. We run a comfortable
list of about 40 current titles right now.”

$$ Promotions $$

New York City is the big time and radio
stations in the race are willing to spend the
cash to win. WPLJ is no exception. Larry
noted, “In the late summer, we went into
the subways with a bright red and yellow
poster that read ‘Now for the first time, all
your favorite music on one radio station.’
We adopted our ‘Home Of The Hits’ slogan
and backed it up with TV right after Labor
Day.”

Detailing the TV spot, Larry said, “The
concept is ‘Some old friends of yours are up |
to something new.” A hand then moves
across to the radio tuning in to 95.5. Then we
go inside the radio and each tube shows a
different artist, and then you see a ginger- l
bread castle metamorphosize into our
WPLJ logo. We’ve had lots of calls from |
everyone about it, including competitors.”

Looking at what sister stations WLS-AM
& FM/Chicago and Q107/Washington
spend, it would be safe to say WPLJ will |
follow suit. While WPLJ hasn’t given away |
any cash yet, “We’ve co-sponsored a Stevie |
Wonder concert at Madison Square Garden,
and we are selling WPLJ ‘Flashdance’
sweatshirts for $7 — the mail response to
those is unbelievable. We’ve got a lot more
on the horizon,” Larry promised.

Continued on Page 32 |

|

have the needed market support for this music.”’

According to Kevin, WNBC has a unique
place in the listeners’ minds. He said,
“We’ve never been known for our music, as
we don't have the i
great rock 'm’ roll
heritage of a WLS. &8
It’s only been in the "}
last four years or so
that this station has
really come into its
own. WNBC’s music &
is really relief after
having to hold your
sides from laughing
at Imus or Stern.

Hit_Radi

Frank Reed Howard Stern

Some might think there’s a lot of discipline
on the air, but actually there’s a lot of fore-
thought and precision built into the crazi-
ness. We break a lot of rules intentionally,
and it seems to work to our advantage.”

The rest of WNBC’s renegades include
two three-hour midday slots with former
WRKO/Boston legend Johnny Dark and
six-year staffer Frank Reed. Nights are
rounded out by newcomer Bumper Morgan,
who comes in for the last hour of Howard’s
show as a “transitional” effort. Also includ-
ed in Stern’s show are his cast of characters
and newsperson Judy DeAngelis. Kevin ex-
plained that when Bumper comes in,
“Everyone in Howard’s show dumps on
him until 8pm.” Covering overnights is sta-
tion veteran Allen Beebe.

Kevin continued, “Don Imus is joined by |
Charles McCord, one of the finest broadcast |
journalists in New York. He and Don fool
around on the air but it never affects his l
credibility to a negative extent. There are a
number of other people who come in and |
provide voices and characters for both
Imus and Stern.

““As a complement to the other fine talent
at WNBC, we have Roz Frank, who is not
only perceived to be a credible helicopter
traffic reporter but is also a personality in
her own right. When Imus and Stern go on
vacation, it is Roz who does their shows. We

really have to be a theater-of-the-mind
radio station. We're trying to create truly
compelling programming that appeals to
those who grew up with WINS, WABC, and
WMCA when they were all Top 40.”

7100 Guns For Imus

Kevin came right to the point about Z100,
which he feels is trying to zero in on WNBC.
“I’m not sure what to think yet,” he said,
“pbut there is no doubt Z100 will have a
significant impact. They are hitting some
people high and others low. They view our
morning show as a direct competitor, but if
they want to beat us in morning drive, then
I hope they’ve brought their lunch. Z100
doesn’t however, view us as a primary
music target. They will have a severe im-
pact on WPLJ and will also share with a lot

of WKTU'’s audience.
Continued on Page 32

The Birth
Of 2100

Overlooking the Meadowland,
NJ Sports Complex, Z100 officially
signed on the air August 6 with new
state-of-the-art studios and a new
transmitting facility atop the Em-
pire State Building. I asked Scott
Shannon to describe Z100 in 25
words or less, and believe it or not,
he did! “It’s hot-rockin’, flame-
throwin’, fun-loving’, booty kickin’,
free money Z100. We are the
WABC of 1983 on FM.”

Continued on Page 34
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“CUM ON FEEL THE NOIZE”

(ol W8 =2 " | [BI31ABREAKERS] w5
HEAVY ROTATION CHR Chart
1 NOW OVER 1.7 MILLON ALBUMS SALES [N P AOR Albums: #15 AOR Tracks: #21  BRD

|\ ROMANTICS

“TALKING IN YOUR SLEEP” i

KHYT add WAZY-FM add
WIGY 39-34 KCDQ add
L T AOR Albums: @ AOR Tracks: @ WERZ 36-31 KBIM add
WHEB 29-23 WPHD on
: WHTT add KMJK 35-33 WKDD 23-18  WOMP-FM 35-30 WLOL-FM on
WXKS-FM deb 32 KITS add WGRD 15-9 KQIZ-FM 8-7 KIQQ on
CHR NEW & ACTIVE WCAU-FMadd  KWSS add WZZR 29-23 WYKS 29-23 KSET-FM deb 28

93FM deb 22 WKEE add WJXQ 14-11 Q101 add WKFR deb 29
0” M’V WABX 17-11 WKRZ-FM add Wwvic 27-22 WIXV 30-19 KLUC 28-24
WHYT 14 KZZB add WRKR 35-30 KYTN add K093 22-20

“BREAK MY STRIDE™

KYUU 29-21 7104 32-23 KCDQ add
KNBQ 33-30 KFI120-16 WHTT 37-35
A/C Chart: @ to @ WVSR add KIDD 27-24 WNYS on
WRQK 28-24 WIKZ add PRO-FM on
" WXKS-FM27-22 WLOL-FM27-16  WHHY-FM 24-19  WTSN add WGCL on
WCAU-FM31-29 KEARTH22-19  KTFM20-17 Q101 31-20 WERZ 39-36
WHTX 19-16 KIIS-FM 40-32  KROK add WAEV 35-30 WJBQ 27-24
94Qadd 25 KIQQ 35-24 WNAM 32-29 WIXV 14-11 KGHO 35-32 4,%
293 23-18 KCNR 28-24 WEBC add Z10225-17 @,'/';
93FM 27 XTRA 22-20 WZZR17-9 WBWB 35-26 N

| ALDo Nova

| “YOU'LL ALWAYS BE MINE” VPP WkDD

CHR AR Abums: @& WABX  WJXQ  WJAD
AOR Tracks: © WRCK WHOT Q104

NEW SINGLE — ON YOUR DESK THIS WEEK

TRotzrnt

DISTRIBUTED BY
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NNING CHR RADIO

CHR NEW & ACTIVE

EDDIE awo e GRUISERS

“ON THE DARK SIDE” emom He HiIT MovIE “EDDIE and the CRUISERS”

_' WXKS-FM 29-24 WGRD 29-23 KITY deb 33 KSET-FM  WACZ WXLK KCMQ

PRO-FM 26-21 WZZR 19-15 WKDD deb 30  WOKI WERZ Wwixv WAZY-FM
Q105 29-25 KFladd WZPL 35 WFMI OK100 WGLF KGOT
WGCL add KKQVv 33-27 WRKR 28-25 WSTO 95XIL WBNQ KSLY

WABX 26-22 WPHD 38-36 CKGM wJuxaQ wJuBQ WCIL-FM KZOZ

KHTR deb 26 K104 38 Y100 WHOT wsQv

WKRZ-FM 27-23 WPST 39-36 WLAN-FM KIDD KQIZ-FM

WDCG add WRCK 40-37  WZLD KSKD WYKS
Music Performed by JOHN CAFFERTY and the BEAVER BROWN BAND

Scotti Brofhers
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WABX WSSX  WHOT 95XIL  WHSL
KNBQ WBCY KRQ wSQV KFMW
K104 KITY WERZ Q104 KGHO
WSPK  WKDD OK100 WIXV KZ0Z

SURVIVOR

| “CAUGHT IV THE GAME”
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WPHD 38 KSET-FM 19-16 WERZ 38-35 WTRY WZZR WHSL
B96 28-26 WFMI deb 39 WHEB add K104 wzyQ WBNQ
WLS deb 36 WJUXQ 26-24 WSQVdeb 27 WLAN-FM OK100
WLS-FM deb 36 WVIC deb 23 KQIZ-FM 17-11  WSSX 95XIL
WSPK add WRKR 40-37 KZOZ deb 39 WANS-FM WOMP-FM
WRCK 33-31 KSKD 31-25 WXKS-FM wQuTt WJAD

WKDD Wixv

Scotti Brofhers
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A |“STRANGER”

 BRAND /VEW - ON YOUR DESK 18228 OK100

Already On: Q107 95XIL
K104 WIXV
WKFR KYTN
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CHR Comes To Life In New York

Continued from Page 28

Aware But Not Afraid

Since the days of WXLO, CHR had been absent
on New York City’s FM dial. The lone exception has
been WBL1/Long Island, which regularly shows up in
the book, but with only a one share or less. It’s been a
case of feast or famine and a belief in the myth that
CHR won't work in New York on FM. To help dispel
that notion once and for all, market observers point
to a just-released September-only Birch, which
shows WPLJ at a respectable 4.3 share. But Z100
shocked everyone by showing up with a 7.2 for first
place! (Bear in mind this was a special one-month
report bought and paid for by Z100. Normal Birch
monthlies contain a rolling average.)

I asked Larry if he was aware what was going to
take place at Z100 at the time WPLJ changed for-
mats. “Since they applied for the calls WHTZ, I
figured it would be a CHR station but I wasn’t sure
what it’d be like. I'd heard Q105 in Tampa so I knew a
bit about what Scott would do, but Z100 sounds dif-
ferent from Tampa.”

And what was the public’s reaction to WPLJ’s
format flip? ‘‘The overall acceptance has been pretty
good. At first the phone rang off the wall and then the
mail started to come in, but it never approached
what I expected. Those that did write were extremely
angry and the rest accepted the change with en-
thusiasm. Week-to-week samples from Arbitron in-
dicated we did indeed bottom out at the end of
August. The AOR core audience gave up, but we
bounced right back in the last two weeks of the sum-
mer book. I'm very confident about the fall.” As it
turns out, the summer ARB showed WPLJ to be
stable (4.14.0), while Z100 debuted with a 2.0 and
WNBC increased 3.1-3.6.

Putting The Pieces Together

When asked if he felt busier as a CHR PD than as
an AOR programmer, Larry replied, *I'm not sure if
it has anything to do with the format. However, I'm
very busy just putting all of the pieces in place. We
still have to launch our main promotion, the jingles
have just been added, and we’re still stabilizing the
on-air staff.” Larry confessed, ‘This has been the
most maddening summer of my life, and at age 42
I'm working harder than ever . . . but I love it.”

He went on to plug his jock staff. “I moved Peter
Bush (recently with KC101/New Haven) from late-
nights to early evenings when Carol Miller left, but
the rest of the staff is pretty stable. I've got a lot of
confidence in morning man Jim Kerr, who had his
best summer book ever. Middays is Tony Pigg, who
did CHR years ago. Pat St. John does afternoons, and
he’s as good as they get. He did CHR at CKLW, and
WKNR. All nights is Bob Marrone, who does a really
fine job. As soon as we get a late-night personality
we’ll be set.” Larry indicated he’s still shedding
some AOR syndication and is picking up ‘“American
Top 40.”

No Reaction To Z100

If you spend any time listening to Z100 you’re
bound to hear Scott Shannon referring to WPLJ as
“WIMP Radio’’ and Larry Berger being called
“Larry Booger.” Larry was very diplomatic about
what could be a sensitive subject. “I’m sure Z100 is a
professional operation and they do what they do for a
reason, but I make it my policy not to criticize others.

“To get my job done, I focus all of my attention
on WPLJ, because I can’t change what they’re doing
anyway. Although I did sample Z100 when they first
came on, I don’t listen to them very much now. Con-
sequently, I haven’t heard most of the insults and
frankly am not interested in them. It would be
distracting to pay attention to it,” he reasoned.

“I can’t tell you how many people have asked me
about all this stuff, and they're surprised I'm not
bothered by it. I acknowledge it’s happening, but I'm
not about to get into an on-air battle. There will never
be any on-air mentions of Z100 on WPLJ. I don’t care
what he does. I don’t care if he starts talking about
my mother! It’s not relevant to entertaining radio for
people in New York.”

Discussing WNBC, Larry observed, “WNBC is
using Don Imus and Howard Stern as bookends for
the station, and they are both very potent per-
sonalities. Imus and Stern can still survive on AM
because of their strength with both the 25+ demos
and their in-car listeners from Long Island and
Westchester commuter traffic.”

WPLJ boasts a research department budget
“well into six figures,” disclosed Larry. “We have

|
|

one of the best callout systems in the country and in-
corporate those for rotations. Retail is very impor-
tant, as we have many big hits here that don’t cross
over nationally.” He cited examples such as Madon-
na, SOS Band, and Stacy Lattisaw, and went on to
predict, “WPLJ will eventually be a five or six-share
radio station. We’re in a very acceptable position to
cross cume with A/C and Urban competitors and are
able to grab some of the dissatisfied AOR cume as
well. WPLJ is here to stay.”

WNBC Goes It
Alone On AM

Continued from Page 28

“WPLJ is doing an extraordinary job with their
new sound,” observed Kevin. “I find them to be
easier to listen to than Z100 and I look for WPLJ to
cause problems for WPIX and WYNY. It seems
WPLJ has a bit more variety than Z100. A lot of peo-
ple want to talk about this battle being won or lost in
the fall sweep, but it will take a while to settle down.
Adpvertising will play a big role in who beats whom,
and WPLJ’s TV campaign is extraordinary.

““The thing to remember is that Scott Shannon is
so crazy and will always be dangerous, and I say that
lovingly. His coming into town has shaken everyone
else up and put us on our toes. Z100 even did a few
numbers on Imus in the beginning. As for me, I don’t

“There is no doubt Z100 will have a sig-
nificant impact. They are hitting some
people high and others low. They view
our morning show as a direct competitor,
but if they want to beat us in morning
drive, then | hope they’ve brought their
lunch.”

listen to them very much because I’'m more concern-
ed with how we sound. Imus ignores them, as does
Stern. In fact Imus and Stern pick on me worse than
Scott could ever do.”

Stimulating WNBC’s
Commuter Audience

Realizing where most of WNBC’s listeners come
from, Kevin goes right for them. ‘“Our bumper
sticker promotion takes advantage of our tremen-
dous in-car audience. We hand out cash by giving
folks 66 minutes to call in and claim their prize once
they’ve been spotted by the ‘N-Car.’ In order to
enhance the possibility of winning, we promote
where the N-Car is going to be to register license
plate numbers for future winners. The prize is $666.66
and we always call two license numbers at a time as
part of our ‘double the winners’ concept.

“WNBC VP/GM Randy Bongarten, Advertising
& Promotion Manager Ellen Kaye, and I decided if
we can't dominate a promotional area we weren’t go-
ing to mess with it. So we passed on TV this time
around rather than get lost in the flood of radio com-
mercials. We will, however, dominate the billboard
arena. We are on AM, but WNBC will pull through
just fine because everyone from corporate on down
has a winning attitude.”

—Kevin Metheny

Motion

Bob O’Neil has been promoted to Operations Director
from the Assistant PD slot at KSTN/Beaumont from across
town at K106 ... Q106/York, PA's Jim Buchanan moves
into middays and is appointed Production Director. Also,
Mark McKensie joins Q106 in afternoons from
WRBC/Lebanon, PA, and Brad Flick exits to work for an ad
agency.

KHYT/Tucson's personality lineup includes Production
Director Andy Stevens in morning drive, Connie Breeze
middays, Blake Williams in afternoon drive, Rita Davis
nights, and Bob Perez late-nights.
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The Birth Of Z1

Continued from Page 28

Scott recalls that when he took the job, he had on-
ly a month to put all the pieces together. “While look-
ing for a staff, my GM Dean Thacker and I set up
shop in a nearby hotel suite and waded through more
than 1400 audition tapes. Because we had to move
fast we couldn’t properly get to them all. I listened to
many of them, but in reality went for some known
quantities because of the time factor.”

Scott, who is part of the morning show himself,
listed the rest of his lineup: ‘“Middays is Operations
Manager Charles Crane, who uses the air name
Christopher Reed. Afternoons was originally Cat
Simon, but he returned to KZBS/Oklahoma City, as
he couldn’t adjust to the idea of not doing mornings.
We are replacing him with Jeff Hooker from B96/
Chicago. Right now parttimer Danny Hernandez is
doing afternoons. Early evenings is Jack Da Wack
from B97/New Orleans, late-nights is Sean
‘Hollywood’ Hamilton, and all-nights is Stevie Brooks
from WFOX/Gainesville.

“New to mornings is Ross Brittain from WABC,
who became available when they broke the team of
Ross & Wilson. It's not really a two-man morning
show, but more of a family show including sports per-
sonality J.R. Nelson, News Director Claire Stevens,
and Captain Kevin, who is our ‘baby DJ’ in training.”

From the tapes I've heard, the Z100 morning
show is a lot of fun to listen to. Scott said, “I created
this show because it’s what New York needed. When
I worked for Q105 I was able to refine my concept for
mornings by combining bits of Wally Phillips, Rick
Dees, Ross & Wilson, and Murphy In The Morning.
We talk about what’s going on in our lives and let the
audience know we are real people. The show is pretty
homey and down to earth.”

The rest of the station is a bit more straightfor-
ward-sounding but is still exciting, incorporating jin-
gles and a touch of reverb. ‘“I've never been a big
believer in jingles,” Scott pointed out, ‘‘but I believe
they are part of CHR for New York. There is a consis-
tent thread of continuity throughout our program-
ming created by our promos and music. We do play
oldies, so you can’t equate us with Mike Joseph’s Hot
Hits format, as many have wrongly done.”

“It's hot-rockin’, flamethrowin’, fun-lovin’,
booty kickin’, free money Z100. We are
the WABC of 1983 on FM.”

—Scott Shannon

Saying What The Listeners Think

Scott gives his audience a lot of credit. ‘“These
listeners make up the smartest audience in the
world. All of a sudden they’ve been hearing changes
in local radio stations. Thankfully, all of our changes
have been of a familiar and positive nature, We’ve
explained to the audience that Ross got fired at
WABC and we hired him, but when Carol Miller was
let go at WPLJ after eight years, you heard nothing.
To me, the listeners need to know what’s going on
and you owe them an explanation.

“We are really trying to evoke what the listeners
think but wouldn’t expect to hear on the radio,” he
noted. “For example, the average person thinks
those Calvin Klein TV spots are stupid, so we make
fun of them. I've got to believe the people get off on
that. In my entire career I've never played so many
uptempo or black crossover/dance records, and I
can't tell you what it has done for the momentum of
this station. We do what the people of this city expect
to hear on a radio station. We are the people’s radio
station.”

From Worst To First

Taking the position of the underdog, Scott is look-
ing for the people to rally around Z100. “George Max-
ian is the radio columnist for the New York Daily
News, and he’s a friend of Imus’s. As a result, he’s
always knocking me, my show, and the station. So we
have bumper stickers printed that read ‘Caution: I
brake for George Maxian.’ We also have requested
that listeners make up their own. When the summer
Arbitron came out, we were 20th in the market and
our new slogan became ‘From Worst To First.’

“Until just last week we have never had any out-
door media exposure; it's all been word of mouth,
We’ve just begun a flight of ten-second TV spots.

The Z-Morning Zoo (standing, I-r) includes News Director
Claire Stevens, Public Services Director Jonathan B. Bell,
Production/Sports Director J.R. Nelson, and baby DJ in
training Captain Kevin. Pictured (sitting, I-r) are morning
show cohosts Ross Brittain, and PD Scott Shannon.

When you look at the special Birch report, I'd say
we’ve done pretty well so far with a 7.2 share. We’ve
run a bit of contesting, just simple getaway weekends
to see Def Leppard and Rick Springfield, and we’ve
also given away some $100 bills.”

How does Scott think those Birch numbers will
translate to Arbitron? “When the Arbitron comes out
in January, Z100 will be either number one or two in
the market. We're giving the people something
they’ve never had before on FM . . . the hits and per-
sonality combined with a manageable spot load of
seven minutes an hour.”

Taking Pot Shots

I saved the part of our conversation dealing with
Scott taking on-air shots at his competitors for the
end. Specifically, I asked him about referring to
WPLJ as “WIMP Radio’ and calling Larry Berger
‘“Larry Booger.”

“The New York market is a battlefield,”
asserted Scott. “If WNBC was our only base of com-
parison we’d be in trouble. We feel WPLJ, compared
to us, does sound wimpy. In my opinion we do CHR
better than they do. On top of that, Larry Booger told
everyone in R&R in the AOR column that they
weren’t changing format, which was misleading
because they did change formats. They enraged peo-
ple and we’re simply taking advantage of that anger.
We admit it, we’re CHR and proud of it. I was at a
movie the other night and there was a trailer for
WPLJ. Kids started shouting ‘WIMP Sucks,’ and it’s
because of us.

“We play the hits 24 hours a day. Over at WIMP,
they’re trying to convince the audience you can hear
Def Leppard around the clock when you’ll hear that
group plus Sergio Mendes. They think it’s publicity
for themn, but time will tell. I totally expect WPLJ to
fall to under a two share. I predict WPLJ will return
to AOR and WABC will go CHR again one day.”

Imus Busters

The subject turned to WNBC and Scott became
more serious. ‘“In order to be the number one morn-
ing show in town we’ve got to beat Don Imus. So, we
rag on him from time to time. As a result, we’re giv-
ing away free ‘Imus Busters,” which are FM con-
verters for cars. We just cut a big deal with a local
audio chain to install them for our listeners. Imus is
the guy. to beat and I know it. I won’t feel successful
until I've got a bigger 12+ share than Don Imus. By
the end of the fall book we’ll beat him 12+, but it will
take a bit longer to grab all of the demos we want as
well.”

Scott concluded, ““I wouldn’t have left the com-
pany or station I was with if I wasn’t going to come to
work for a station and company committed to winn-
ing. Malrite is committed to being number one. They
just told me to come here and do what I do best.
That’s what I'm doing because that’s all I know how
to do.”

== ___ "~ —"—— ___Sony
Motion

For the record, Scott Summers and John Q. Rocke exit
WZLD/Columbla and move across the street to WNOK, with
Scott filing the 6-10pm spot and John handling 10pm-2am

. KYNO-FM/Fresno PD John Lee Walker adds morning
drive to his duties . . . Tom Holllday exits KLZR/Lawrence,
KS as Music Director . . . Joining WNYS/Buffalo is Kelly
McCann, the new assistant PD and Music Coordinator mov-
ing from WHFM/Rochester. Chuck Lakefleld exits WKBW/
Buffalo for weekends at WNYS.
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STEVE FEINSTEIN

METAL HEALTH OR METAL MADNESS?

AOR Metal Mania

eavy metal music is like sushi — you either love it or hate it. Ap-
parently, until recently, most AOR programmers felt there was
something fishy about metal, because it’s only of late that heavy
metal’s bombastic sonic assault has invaded AOR frequencies in great

quantities.

We're not talking here about the classic
hard rockers that AOR has always sup-
ported, like Led Zeppelin or Van Halen.
Rather, we’re referring to the uncom-
promising headbangers whose records you
might play at maximum volume, if you
were of a mind to break your lease or to find
out just what it takes to make your ears
bleed. Among their ranks would be relative-
ly new upstarts like Dio (the band; singer
Ronnie Dio is a 20-year rock & roller and no
upstart), Quiet Riot, Iron Maiden, and Def
Leppard, as well as veterans such as Ozzy
Osbourne and Judas Priest, who’ve found
increased acceptance from AOR in the past
couple of years. Factor in a number of
bands that seem to be on the brink of mak-
ing it — Dokken, Queensryche, Motley
Crue, and Y&T among them — and you
may want to get the women and children off
the streets before the bone-crunching fury
really heats up.

What’s going on here? Why did AOR
seemingly look upon metal as the black
sheep of the rock and roll family for so long,
only to recently welcome it onto its musical
menu? AOR stations now have special pro-
grams devoted exclusively to metal, with
names like ‘“Metal Shop” and ‘‘Head-

o e ——————
“(Heavy metal) . . . it's only in or
out of vogue as far as whether or
not it's the current thing to do in

radio programming circles.”
—Tony Berardini

banger’'s Heaven.” There’s already a
British metal magazine, Kerrang! What's
next? Will People magazine soon be writing
of “‘metal chic?” Will the Grammy Awards
establish a new category for ‘“Best Metal
Record,” with presenters in leather tuxedos
and studs? Surely a Surgeon’s Report on the
Effect of Heavy Metal on the Neurological
System can’t be far off.

It’s actually not that far-fetched, con-
sidering that Leppard’s “Pyromania’ has
sold nearly 5 million copies according to
PolyGram, and Quiet Riot’s ‘‘Metal
Health’’ is heading towards double-
platinum. For some insight, squeeze into
your leather pants, polish your chains and
bracelets, blow dry your recently regrown
shag haircut, and read on . . . if you've got
the mettle for it.

Resurgence: Fact Or Fiction?

Is there a heavy metal revival, or did it
never leave us in the first place?

You might not give much credence to the
opinions of most general managers when
the subject turns to heavy metal. WBCN/
Boston’s Tony Berardini, though, is
perhaps the only GM qualified to hold forth
on both profit margins and power chords, as
well as being among the few whose ward-

robe ranges from leather and studs to three-
piece suits. Tony, you see, is your musical
host for “Heavy Metal From Hell,” a week-
ly, two-hour show Sundays at 10pm, featur-
ing music you’ll never find on Jerry Fal-
well’s personal Hit Parade.

He claims, “There is the illusion that
metal goes in and out of vogue. In the minds
of the kids who love it, it’s never out of
vogue. It’s only in or out of vogue as far as
whether or not it’s the current thing to do in

R&R/Friday, October 28, 1983

Many folks might nominate Cliff Burn-
stein as the industry’s premiere Metal
Maven. Cliff counts Rush and Scorpions as
among his signings during a tenure at Mer-
cury as National Album Promotion Direc-
tor and an A&R rep. He and his partner
Peter Mensch managed Scorpions, Def
Leppard, Michael Schenker, and AC/DC for

“ .. there’s going to be a de-
mand for this music. Whether or
not AOR is aware of it is neither
here or there.” —Mike Bone

Contemporary Communications Corp.
Now, he and Mensch are on their own,
guiding the careers of Def Leppard and
Dokken. (Understand that this man is
seriously into metal. By his own admission,
he “misses the day when you could turn on
the radio at 9 in the morning and hear Black
Sabbath’s ‘War Pigs.’ ')
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radio programming circles. Its apparent
resurgence on radio is only because pro-
grammers decided to open themselves up a
little more. The same thing has happened
with modern music and black music on
AOR, too.”

Mike Bone, Elektra/Asylum VP of Pro-
motion, is a Southern gentleman with a
well-known affinity for not-so-genteel mu-
sic. Like Berardini, he assures us ‘“the de-
mand in the streets has always been there.
AOR programmers are like anyone else.
They go with what’s in. For a while, the ebb
and flow of AOR consciousness was
towards modern rock sounds. Now they're
shying away from that, and some stations
are having real good success with metal.”

Burnstein connects the new state of metal
health to the resurgence of CHR. Now that
CHR is rocking out to the tune of Def Lep-
pards and Quiet Riots, he feels a lot of AORs
have reacted by asking, “What songs can
we play that CHR won’t touch? What will
create our own identity?”’ The thundering
reply has often been “heavy metal.”

Independent promoter Roger Lifeset,
who has worked albums by Ozzy Osbourne
and Saxon, calis metal “the only exclusive
prize of AOR, which had been sharing a lot
of the modern music with CHR .’

You might refer to KGON/Portland As-
sistant PD Gloria Johnson as the ‘“Queen of
Metal” in AOR circles for her long-standing
support of crunch music. Gloria is in her

¢ |s Metal Back, Or Did It Never Leave?
e Why Are Metalheads So Loyal?

e Effect On Upper Demos

e Taking Stock On Its Future

glory now that her predilection for the hard
stuff has been vindicated, and observes,
‘“There seems to be a backlash against
modern music. The hard rock audience be-
came polarized and more vocal when radio
started playing a lot of new wave.”

Lifeset notices the same phenomenon. He
likens it to previous splits in the rock 'n’ roll
audience, such as ‘‘the Pat Boone vs. the
Elvis Presley crowds in the ’50s, and the
mods and the rockers in the ’60s. It’s the two
trendy elements — one a little highbrow
and intelligent, the other sort of low-class
and from the streets.”

Radio: Slow Or Smart?

Did the AOR audience only lately develop
a taste for metal, or did radio finally wake
up to what the audience wanted all along?

‘““There’s always been a hard rock audi-
ence,” affirms Gloria Johnson. “Instead of
paying attention to the streets, maybe PDs’
and MDs’ personal tastes influenced their
programming.”’

What was it like for Gloria, being an ad-
vocate for a type of music that wasn’t men-
tioned in polite AOR company? ‘‘National-
ly, a lot of people would iaugh at me. They
would say, ‘You’re just a metalhead. What
do you know<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>