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OPENING FIRE ON THE

COUNTRY PLAYLIST WAR

‘“Why are promotion people asking for
specitic radio chart numbers? Why do
they want certain jumps? Why the in-
tense pressure for a No. 1 report? Is the
entire industry engaging in a giant self-
stroke by having 45 or more No. 1 rec-
ords a year?”’

Lon Helton is asking questions that affect
the entire structure of the Country radio/
record relationship. This week, the intro-
duction to an eye-opening series covering
promotion pressure on radio, radio play-
list practices that irk record people, and
the whole spectrum of Country chart pro-

cedures. Page 45

CROCKER’S CRYSTAL BALL

Walt Love talks to WBLS/New York PD
Frankie Crocker, the “Father of Urban
Contemporary,” about the format's present
and future outlook. Page 38

KJOI REJOICES IN RATINGS WIN

KJOl/Los Angeles beat longtime Easy Lis-
tening leader KBIG last book, and Gail
Mitchell interviews VP/GM Gordon Mason
for the elements of his success.

Page 21

PEOPLE IN THE
NEWS THIS WEEK

¢ Joel Grey PD at KLIR
¢ Doug Bennet NPR President
e Bob Duckman WXTR-AM & FM PD
e A&M AOR sets J.D. Brenner, Al Cafaro,
Chuck Oliner
e Tom White, Barbara Crooks, Donn
Winther upped at Selcom
e Chris Roberts Program Manager
at WOWO
* Renie Freedman WASH GSM
Page 3, 23
DAYTIMERS DISGRUNTLED -
ABOUT LOW POWER

The FCC generally granted daytimers less
power post-sunset than they operate on
during pre-sunrise times, and the Daytime
Broadcasters Association is displeased.
Page 4

DOUBLEDAY: BROADENING
THE AOR BASE

Doubleday President Gary Stevens and
consultant Bob Hattrik outline their ideas
on improving their AOR stations’ rgtings —
including increased emphasis on playing
the hits. Page 34

INTERVIEW TECHNIQUES
FOR WINNING JOBS

Korn/Ferry’s Gary Kaplan follows up ear-
lier observations on interviewing from the
interviewer’s standpoint by detailing some
suggestions for the job hunter — from ad-
vance preparation to dressing tips.

Page 14

DAN DANIEL: FROM
““GOOD GUY”’ TO
AFTERNOON ACE

Jett Green concludes his series on A/C’s
top afternoon personalities by chatting with
Dan Danlel, former WMCA Good Guy and
current WYNY ace. Page 44
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KABRICH NAMED PD

WAVA Drops AOR
For CHR Format

Doubleday’s WAVA/Wash-
ington ended widespread indus-
try speculation last week (10-28)
by dropping its AOR format in
favor of CHR. Simultaneously,

Randy Kabrich

WDCG/Durham-Raleigh PD
Randy Kabrich was named
WAVA’s new Program Direc-
tor, replacing John Larson, who
transferred to WMET/Chicago
as Assistant PD/midday per-
sonality.

Doubleday President Gary
Stevens explained the shift in
format. “You can’t ignore the
apparent broadening of tastes
in the mass audience. We will
always follow the cume, and in
markets where we see the cume
moving in a broader direction,
we're going to make the
change. In the case of
Washington, you could combine

Gaston
Takes KMIM

GM Post

John Gaston has been named
General Manager of KMJM
(Majic 108 FM)/St. Louis. He
comes to the Amature Group
station from a similar position
with KFOG/San Francisco.

Radio Division President
Monte Lang said, “We're very
pleased to be able to bring a
‘hometown’ GM to Majic 108.
John is an enthusiastic, highly-
motivated guy with a proven
track record of success. He
understands the market well,
has broad experience, and
agrees with our long-range
goals. John has bottom-line

Pespe ct',,
GASTON/See Page 23

the audience of WAVA and
(AOR competitor) WWDC-FM
and it isn’t equal to that of Q107,
the lone CHR. Combined with
our early progress at KPKE
(Doubleday’s Denver station,
which switched from AOR to
CHR this summer), we felt this
to be the move to make.
“Washington has historically
been a strong CHR market. I
like Randy’s approach and at-
titude; he is as consumed with
winning as we are. We look for
some effects to take shape in
the fall book, but by April we’ll
be vindicated in our decision to
change to CHR.”
WAVA Executive VP/GM
David Barrett offered his feel-
WAVA/See Page 23

Stakelin

Becomes
RAB CEO

Bill Stakelin, President/Chief
Operating Officer of the Radio
Advertising Bureau (RAB), has
assumed the additional duties of
Chief Executive Officer for the
organization. Former Vice
Chairman/CEQ Miles David re-
linquishes his day-to-day re-
sponsibilities, but will remain
with the organization in an ad-
visory capacity. The promotion
was announced by RAB Board
Chairman and Stuart Bread-
casting President Dick Chapin
at the RAB’s Executive Com-
mittee meeting last week (10
28). Chapin said, ‘“We are confi-
dent Bill Stakelin is ready to
assume full direction of the
RAB.”

Stakelin stated, ‘I eagerly ac-
cept the challenge of my new
role as RAB’s CEO and look for-
ward to working together with
broadcasters and advertisers
alike on behalf of the industry I
believe in and love, radio.”

David, who was RAB Presi-
dent for 17 years before becom-
ing Vice Chairman/CEQ in
1982, commented, ‘‘I'm
gratified to see the organiza-
tion’s direction placed in the

STAKELIN/See Page 23

KFMB/San Diego sponsored a “homebuilding showdown" with the
local Building Industry Association. Two 300-member teams, head-
ed by morning partners Mac Hudson and Joe Bauer, set out to
break the world record for building a home from scratch — 4 hours,
18 minutes. Listeners tried to guess the winning team and the com-
pletion time to win appliances, but the winning guess was almost
an hour over the actual time turned in by Bauer’s team — a new rec-
ord of 2 hours, 53 minutes. KFMB broadcast the whole affair in
play-by-play fashion, and documented it pictorially; here you can
see the homebuilding race in various stages of completion from start
to finish, along with one of the participants wearing the station logo.
The houses will be sold at $95,000 each to benefit charity.

Childs Appointed
PolyGram Sr. VP

Harold Childs has been ap-
pointed Senior VP of Ur-
ban/Black Music for PolyGram
Records.  Childs was most
recently Senior VP/Sales &
Promotion at A&M, where he
had held executive posts for 15
years. In his new position, bas-
ed in New York, Childs will be
responsible for all the
company’s Urban/Black Music
operations, including A&R and
marketing.

PolyGram President Guenter
Hensler commented, ‘“We are
very proud to have a man of
Harold Childs’s caliber and ex-
perience join the PolyGram
family. We feel very confident
of the continuing and increasing
success of the Urban/Black
Music Division under his
leadership.” .

S
&

Harold Childs

PolyGram Senior VP Jack
Kiernan added, ‘“Harold’s
background as a complete
record man with a strong
perspective on all aspects of the
business as well as the street
uniquely qualifies him to chart
a new course for our Ur-

CHILDS/See Page 23



FROM
No.21 TO No.1
IN THE BIG APPLE.

CONGRATULATIONS,
KISS.

Over the past couple of years, we’ve had the privilege of working with
one of America’s great management teams . . . at WRKS “‘KISS”’
radio in New York. During that time they’ve come from a #2I ranked
1.6 (12 +) share all the way up to a #1 ranked 5.3 (12 + ) share and we
think that’s a pretty significant accomplishment.

Congratulations to General Manager Lee Simonson, Program Direc-
tor Barry Mayo, and the whole team at KISS, from your partners in
strategy.

The Research Group

Radio’s Strategic Research Team

2517 EASTLAKE AVENUE EASTeSEATTLE, WASHINGTON 98102 ¢ 206/328-2993
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KRTH & KHJ Take The Quake

A simulated earthquake documentary drama by KHJ & KRTH/Los Angeles
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Bennet NPR President

The six-month search to find a successor
to former National Public Radio (NPR)
President Frank Mankiewicz ended last week
with the selection of Douglas Bennet by the
NPR Board.

Bennet has been a
visiting fellow at the
German Marshall
Fund since June,
when he exited after
two years as Presi
dent of a Washington
think tank, the Roose- |_
velt Center for Amer-
ican Policy Studies 5 LA
From 1979 to 1981 Douglas Bennet
Bennet headed up foreign aid programs as
administrator of the U.S. Agency for Inter-
national Development. He had also been
Assistant Secretary of State/Congression-
al Relations and served as an aide to the
late Vice President Hubert Humphrey, Sen.
Thomas Eagleton (D-MO), and former Sen.
Abraham Ribicoff (D-CT).

Calling public radio ‘‘a national asset to
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be cherished,” Bennet said at a press con-
ference, ‘‘NPR’s management systems are
now strong. The budget for 1984 is in
balance. We will work hard to pay off the
debt incurred last spring, and will also in-
sure that we have the resources to sustain
steady gains in programming.”’

NPR Board Chairman Donald Mullally
said the choice of Bennet, who has no broad-
cast experience, was based on his ‘“‘com-
prehensive management experience and
dedication to public service.”

Selcom Sets
New Structure

Tom White, presently VP/Eastern
Operations at Selcom Radio, has been named
VP/Special Projects for Selcom Inc., the
new parent company scheduled to be
created by the rep firm’s merger with
Torbet Radio. The move was one in a
lengthy series of reorganizational changes
that took place at the firm this week.

Exec. VP Bill McHale has resigned and
has been replaced by a management com-
mittee that will direct Selcom’s day-to-day
operations. Selcom VPs Barbara Crooks
and Donn Winther have been promoted to
Senior VP and appointed to the committee

SELCOM/See Page 23

Grey Promoted To KLIR PD

KLIR/Denver Assistant PD/MD Joel
Grey has been promoted to PD. Grey had
been serving as interim PD for the past nine
weeks, after former programmer Mike An-
thony transferred to Duffy Broadcasting
sister station KCNR/Portland in late
August.

KLIR VP/GM Lew Campbell com-
mented, ‘“When Mike Anthony left for
Portland, we threw the job open to the en-
tire country and heard from many highly-
qualified candidates. However, Joel’s
knowledge of our format and market, com-

bined with his hard work and loyalty to
KLIR, really made him the obvious
choice.”

Grey joined KLIR just over a year ago as
MD and became Assistant PD six months
later. He previously spent 2 1/2 years as an
air personality at crosstown KOAQ, having
formerly programmed KFKA/Greeley, CO
for three years. He said, “I'm really ex-
cited, as I've wanted to move back into pro-
gramming. KLIR has a great air staff, and
the foundation has already been set. I'm
looking forward to big things happening.”

0ks Gant et} o
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WFu'adio Blitzes Detroit

The Detroit Radio Advertising Group, the RAB, Radio Network Association, Station Represen-
tatives Association, and local Detroit stations will send representatives to “blitz” the city’s auto-
motive industry with a monthlong campaign on the advertising benefits of radio. Over 1000
clients and agency personnel will be contacted during “Operation: RADIO” (Radio’s Assault
on Detroit Industry Opinion), touted as a first for a unified media campaign. The basic theme
of the push is "looks don’t sell cars anymore” and that radio is a primary medium effective in
selling a car’s concept. Pictured at the campaign’s kickoff meeting at the Detroit Radio Ad-
vertising Group are (I-r) RAB’s VP/National Sales Director William Cummings, RAB VP/Mideast
Ray Avedian, RAB President/CEQ Bill Stakelin, ABC Radio Network VP and DRAG President
Joseph Kelly, and RAB Senior VP/Marketing & Sales Ben Scrimizzi.

Duckman Tapped As PD
For WXTR-AM & FM

Veteran Washington, DC broadcaster
Bob Duckman has been appointed PD at
suburban Oldies outlets WXTR-AM &
FM/La Plata, MD. Duckman, who will also
handle mornings, fills the vacancy left
three weeks ago by the departure of former
PD Jim Herron. The move reunites
Duckman with WXTR President/GM
William Dalton, who hired him once before
in 1969 when Dalton served as GM at
crosstown WASH.

Commenting on Duckman, Dalton stated,
“We’re excited about Bob joining us, as he’s
perfect for our format and is probably one
of the most knowledgeable music people in
this area. Having known Bob for a long
time, I'm well aware of his capabilities and
his desire to do a morning show in this
market. It's great that all of this could come
together.”

BRENNER, CAFARO, OLINER SET

A&M Appoints AOR Team

A&M Records has promoted J.B. Brenner
to National Director of Album Promotion,
and named Al Cafare and Chuck Oliner to
key posts in the de- JE
partment. Cafaro was
New York Promotion
Manager and moves
up to Associate Nation-
al Director of Album
Promotion/East Coast,
based in New York.
Oliner joins the com-
pany as Associate
National Director of :
Album  Promotion/ J.B. Brenner

Former WDIA
DJ Williams Dies

Nat Williams, reputed to be the South’s
first black disc jockey, died in Memphis Oc-
tober 27, following a stroke. The former
radio personality, journalist, and history
teacher was 76.

Williams spent 24 years with WDIA/
Memphis, working with Rufus Thomas,
A.C. Williams, and other notable station
personalities. He left the station in 1972 af-

WILLIAMS/Se= Page 23

Midwest, coming from Chrysalis, where
he was National Promotion Director. He is
based in Chicago. A&M/See Page 23

“Morning Mayor”

Merrell Succumbs

Well-known Midwest radio personality
Johnny Merrell passed away recently
following a heart attack. At the time of his
death, the 58-year-old Wichita native was
holding down the morning slot at MOYL
outlet KAKZ/Wichita.

Merrell began his radio career at a Dur-
ango, CO station, later moving to KFH/
Wichita as morning host in 1950. During
that period he earned
the nickname ‘‘Morn-
ing Mayor.” In be-
tween his years at
KFH, Merrell did
stints with neighbor-
ing KWBB (now
KQAM) and KRMG/
Tulsa. Merrell re-
turned to KFH once
again in 1965; follow-
ing that he worked at

Johnny Merrell

KUBC/Montrose, CO. After returning to
MERRELL/See Page 23

Duckman comes to WXTR after 14 years
as an air personality at WASH, 12 of which
he served as MD. Duckman told R&R, “I
can’t tell you how thrilled I am . . . it’s an
incredible opportunity. I've always wanted
to be a morning personality and try my
hand at programming. The Daltons are
great people, and I'm very excited about
it.”

TRANSACTIONS

Wesray Purchases

Forward Communications

Agreement was reached last week for
Forward Communications of Wausau, WI
to be purchased by the investment firm
Wesray Corp. for an undisclosed price. Lo-
cated in Morristown, NJ, Wesray is owned
by Raymond Chambers and former
Treasury Secretary William Simon.

Forward’s ten radio properties are
WKOE & WBGM/ Tallahassee; WKAU-AM
& FM/Kaukauna, WI; KVGB-AM & FM/
Great Bend, KS; KWLO & KFMW/Water-
loo, 1A; and KVOX-AM&FM/Moorhead,
MN. The company also owns six TV sta-
tions.

KYST Sold To Vel

KYST/Texas City (Houston) has been sold by
Henderson Broadcasting to Vel Communica-
tlons for a price reportedly in excess of $2
million. Vel principal Cruz Velasquez purchased
KYST through Houston-based broker Lester
Kamin & Assoclates, taking possession of the
property late last month.

KYST operates at 920 kHz with Skw daytime
and 1kw at night. KYST, which had been pro-
gramming Todd Wallace's "'Beatle Radio” (all-
Beatles music) format, will convert to Spanish
under new Program Director James Torres.

Central Vermont
Sells ¥0CB & WS0X

Central Vermont Radio has sold WOCB &
WSOX/West Yarmouth, MA to WOCB Acquist-
tion Corp. for $4.1 million. The buyer is princi-
pally owned by Sillerman Morrow Broadcasting
Group, comprising Robert Slllerman and former
New York air personality Bruce Morrow. Siller-

TRANSACTIONS/See Page 23




FCC Changing Rules To

Fit Harris AM Stereo

Rather than making Harris Corp.
change its AM stereo system to meet FCC
rules, the Commission has decided to alter
its rules to conform to the Harris system.
About 60 Harris exciters, pulled off the air
for three weeks in September, are operat-
ing on special waivers until the system
wins a new FCC type acceptance.

At issue is distortion exceeding FCC
limits due to the design of the Harris
system. But the Commission, after conduc-
ting tests, has concluded the distortion
“would not be so great as to cause most
listeners to discontinue listening to the
station during stereophonic broadcasts.”

Based on that conclusion, Mass Media
Bureau Chief Jim McKinney is proposing
to waive FCC distortion limits in the case,
clearing the way for Harris to get a new
type acceptance. Comments on the plan
are due at the FCC by November 30.

RTNDA Slams Grenada

News Blackout

The Pentagon’s refusal to give reporters
free access to Grenada last week was
denounced by RTNDA President Ed God-
frey as a policy of “secrecy and censor-
ship.”’ He protested the news blackout in a
message to President Reagan and Defense
Secretary Caspar Weinberger.

“Even if we were to accept the
arguments for secrecy before the invasion,
I can find no acceptable reasons for con-
tinuing those policies more than two days
after the event,” he wrote. ‘“The safety of
journalists is not an acceptable excuse.
Reporters have been allowed to cover far
more dangerous military actions in Viet-
nam, El Salvador, and Lebanon.”

Meanwhile, the FCC said stations are
free to air live or taped ham radio broad-
casts from Grenada without having to get
permission from the ham operator or the
Commission. But it stressed stations can
only air what they monitor. They are not
permitted to use ham frequencies for in-
terviews or to convey questions.

FCC Cancels San Diego
FM Scramble

Four days after inviting applications for a
new San Diego FM to replace KIFM, the
FCC this week abruptly changed its mind.
Former owners West Coast Media late last
week filed a Petition for Extraordinary
Relief asking the FCC to overturn its
denial of the station’s license and for per-
mission to sell KIFM to a minority buyer.
Saying it would rule on the petition in the
“near future,” the Commission then can-
celled its request for applications.

The notice the FCC withdrew had said
applications for the channel (98.1 mHz)
were due by December 2. The frequency
was left vacant when KIFM’s (formerly
KDIG) license was taken away by the FCC
in 1974. The station’s appeals ended last
October when the Supreme Court refused
to hear the case. The notice also said that,
since San Diego has many radio stations,
the FCC does not plan to seek an interim
operator while searching for a permanent
licensee.

Washington Report

Wirth Panel Nears
Deregulation Showdown

It appears that months of backstage
negotiating over broadcast deregulation
have come to an end and will break into the
open in a few days at the House Tele-
communications Subcommittee.

Points of agreement are being written
into a ‘‘core” bill this week. Issues on
which there’s a sharp division, such as the
thorny question of program guidelines,
will be voted up or down, possibly in the
next two weeks.

At a Washington press conference last
week, Reps. Tom Tauke (R-IA) and Billy
Tauzin (D-LA) said their goal is to have a
bill before the full House Commerce
Committee in November and on the House
floor sometime in 1984. Even though an Oc-
tober 15 deadline has long since slipped
away, they stressed their belief that Chair-
man Tim Wirth (D-CO) is making a good-
faith effort to move a bill this fall.

Court Says Radio May

Deserve Cable Royalties

The position that commercial radio isn’t
entitled to cable copyright royalties was
struck down last week by the U.S. Court of
Appeals, ruling on an appeal by NAB. The
court disagreed with the way the
Copyright Royalty Tribunal (CRT) handed
out the royalties in 1979. The fees are paid
by cable operators as compensation to
those whose copyrighted works are
retransmitted on cable.

NAB President Eddie Fritts comment-
ed, “The court perceived an inconsistency
in the CRT award of royalties to the
American Society of Composers, Authors
and Publishers (ASCAP) and Broadcast
Media, Inc. (BMI) for recorded music

played on radio signals carried by cable, |

but no award to the radio stations which
play that music.” Fritts pledged that
“NAB will continue to do all it can to
establish commercial radio’s right to share
in the royalties.”

Other Key Developments:

* December 8 has been set as the effec-
tive date for new FCC rules permitting
radio stations to incorporate as many cities
as they choose into their official IDs. No ap-
plication is necessary and the only restric-
tion is that the city of license must be men-
tioned first.

* An FCC vote is set for next week (11-8)
on allowing broadcasters to sponsor
political debates and on whether stations
must furnish free time to respond to paid
political ads. A license challenge to Pacifi-
ca’'s WPFW/Washington is also slated for
action.

* On a tie vote of 2-2, the FCC last week

turned down Newark Radio’s objections to |
the naming of Global Broadcasting as in- |

terim operator of WHBI/Newark.

* NAB will sponsor a video teleconfer- ‘

ence February 23 on the subject of political
advertising. It will be beamed to sites in
about 25 cities around the country.

* The FCC has set a relatively short com-
ment period on its plan to give Class 4 AMs
nighttime power of 1kw. Comments are due
December 1 and replies two weeks later.

NEW HOURS ON HOLD

R&R/Friday, November 4, 1983

Many Daytimers
Disappointed With Low
Post-Sunset Power

The nation’s 2357 daytimers have now been notified of their new
post-sunset operating powers, and reaction is a ‘“mixed bag,” according
to Daytime Broadcasters Association (DBA) President Jim Wychor.

“Some, I'm sure, are very happy. Some
are very disappointed. I think the most dis-
appointed ones are those who have 500
watts of power pre-sunrise and were
granted minute power for post-sunset,”
Wychor told R&R.

Wychor is upset that the Commission
gave most stations far lower post-sunset
power than the levels they now operate at in
the early morning hours. Since atmospheric
conditions and interference problems are
“virtually identical” at both ends of the
day, he argues power levels should be the
same.

Reading from an FCC computer printout,
Wychor gave several examples of day-
timers he thinks were cheated: KSMM/
Shakopee, MN (144 watts pre-sunrise, 2.9
watts post-sunset); KWMB/Wabasha, WI
(500-2.3); KXTP/Superior, WI (500-26.9);
WEW/St. Louis (500-1.7). By contrast,
Wychor’s own station, KWOA /Worthington,
MN, got 183 watts of post-sunset power,
compared to its pre-sunrise level of 148
watts.

Wychor is also irked that some stations
received ten or more different power levels
for various months, requiring transmitter
adjustments he believes will be inconve-
nient and costly.

“Bangup Job”’ At Two Watts

At the FCC Mass Media Bureau, Policy &
Rules Division senior attorney Jonathan
David puts a more favorable light on the
situation. He says “a very substantial por-
tion” of daytimers got from 50 to 150 watts.
Only 98 got nothing at all.

Moreover, David contends that even with
just a few watts of power, ‘a good job can
be done” of serving a station’s community,

although not outlying areas. And he speaks
of one station that does a ‘‘bangup job”’ with
only two watts of pre-sunrise power. David
says he’s taken hundreds of calls from
daytimers since the notifications went out
and those with low power ‘feel better”
after being told their signal will cover at
least several miles.

More Morning Emergencies

David says despite ‘“‘huge amounts of in-
terference,” the FCC permits higher pre-
sunrise power because daytimers, which
have been off the air all night, might need to
broadcast emergency information such as
school closings and weather bulletins. “‘No
such case was made or sustained in this
proceeding about there being a similar
emergency need at night,”” David told R&R.

So far daytimers haven’t been given a
green light to start using their new post-
sunset authority. That won’t happen until
the U.S. and Canada sign a new AM agree-
ment, which is expected by mid-November.

And once that occurs, stations will only be
permitted to stay on the air until 6pm
because a new agreement with Mexico
hasn’t been finalized. David expects that
pact to be signed sometime in 1984. Only
then will daytimers be able to broadcast un-
til two hours past local sunset, which could
be as late as 11pm in the summer months.

Meanwhile, DBA has asked the FCC to
reconsider its daytimer decision. And
Wychor hints that, if not satisfied, the group
may resume efforts for relief from Con-
gress. An attorney for clear channel in-
terests called the FCC’s action ‘a
reasonable compromise” that his clients
won't try to block.

564 MILLION ALBUMS TAPED

New Study Highlights Radio’s
Role In Home Audio Taping

The battle over home audio taping is heating up once again, with
release of a new study conducted for the Recording Industry Association
of America (RIAA) by the firm Audits & Surveys.

It concludes that Americans tape the
equivalent of 564 million albums each year.
The resulting loss in sales of records and
prerecorded tapes totals 325 million a year.
Another key finding is that 84% of all blank
tape is used to record music.

RIAA released the survey last week in a
Senate hearing on a bill (S. 31) that would
legalize home taping, but impose a
copyright tax on the sale of recorders and
blank tape. The legislation is staunchly op-
posed by the Electronic Industries Associa-
tion, which represents the makers of tape
and taping equipment.

Radio Key To
Taping, Purchases

The study found radio playing a major
role in the home taping phenomenon. The
equivalent of 175 million albums, or 31% of
all music taped, was recorded from the
radio (not necessarily in complete-album
form). The only source ranking higher,
record albums, weighed in at 221 million
albums or 39% . Other sources were record

selections (17%), concerts (7%), and pre-
recorded tapes (4% ).

Radio also emerges as the key to record
and tape purchases. The most common
reason for buying a song, cited 41% of the
time, is hearing it on the radio. Next, at
18.6%, is hearing other music by the same
artist on the radio.

One of the main arguments of the elec-
tronics industry in opposing royalties is
that home taping actually stimulates
record buying. But RIAA says that reason-
ing is undermined by its new study show-
ing that only 2.7% of album and tape pur-
chases are prompted by having heard a
home tape.

The 1354 persons taking part in the survey
kept diaries for one month. To mask the ac-
tual purpose of the project and avoid
stimulating home taping, participants were
also asked to keep records of moviegoing
and attendance at sporting events and con-
certs.



four-hour weekend talk show the
most high-spirited radio talk show in
the business. And with guests ranging
from Isaac Asimov to Jerry Lewis,
Ed’s show will be a real hit with your
weekend listening audience.

But you may find him most
attractive because of the people who
won’t be around while his show is on.

Your weekend talent, for
example. You'll no longer have to
chase them down, to fill in gaps in
your schedule. Or pay them to sit idly
by, waiting for the ballgame to end.

AP presents ahxgh ,
of weekend talent. The Ed

Many people consider Ed Busch’s

In fact, the only person you'll
need to air Ed Busch’s program is a
board operator.

You can broadcast the show live
if you choose, from 4 to 8 PM, ET,
every Saturday and Sunday. Or you
can pre-record the program and
reposition each modular, one-hour
segment to suit yourself.

Since each hour is a complete
show in itself, you can even delete
segments. That’s flexibility.

Because Ed Busch provides 12
minutes per one-hour segment for
local avails, that’s good business.

- splnted alternative to
Busch Weekend Talk Show.

e high cost

And although the show is
available only to AP members, you
aren’t required to carry any other AP
programming in order to get the
Ed Busch Show. That’s even
better business.

Interested? Call Sofia Mannos at
(202) 955-7243 for our free demo tape,
and more information about the
surprisingly affordable Ed Busch
Weekend Talk Show.

Ed will give your listeners plenty
to talk about.

And give your talent the
weekend off.

Associated Press Broadcast Services.Without a doubt.
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WCI Posts Third Quarter Loss

Despite advances In its music,
film, television, and consumer pro-
ducts departments, Warner Com-
munications posted a $122.4 million
net loss in the third quarter. The rea-
son for the downward splral is attri-
buted to ‘‘substantial’’ Atari and ca-
ble losses. A year earlier the group re-

ported a $78.7 miliion profit. Third
quarter sales fell from $1.1 biliion to
$768.8 million. Over the nine-month
period, sales dropped to $2.4 billion
from $2.9 billon, while 1982’s

$224.8 million profit was offset by a
$424.7 million loss this year.

Your Calls
On Their

Walls

To help keep next year's dates
straight, you can mark time with
the Police, Def Leppard, Adam
Ant, or artist David Peters. Great
Northern Publishing is once
again manufacturing full color,
exclusively-licensed Rock Star
calendars. The company also has
other available designs and licens-
ing contacts to produce calendars
for radio and TV station promo-
tional use. Direct inquiries to
(206) 285-6838.
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Office Cheating
Signals Good Workers

All right, everybody head for the
supply cabinets! According to the
Seattle Times, British sociologist
Gerald Mars claims that office
cheating — stealing supplies, pad-
ding the expense account and so
forth — is healthy. He says it in-
creases job satisfaction and raises

WESTWOO0D ONE

work production, both signs of a good
worker. Mars bases his conclusions
on ten years' worth of office crime re-
search from dockworkers to waiters.
Knowing how Mars feels about the
subject, those who might have fund-
ed his work may just want to inspect
his ledgers.
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Consumers Grade Advertising Image

Advertising wins high marks for
overall quality, creativity and ac-
curacy, but earns low marks when it
comes to honesty and trustwor-
thiness. That's the report card hand-
ed down in Advertising Age’s con-
sumer poll focusing on the image of
advertising. When asked to rank ads
by media, based on day-to-day pur-
chases, 66% relied a ‘‘great deal” or
‘‘some’ on newspapers. In-store was
next with a 58% response, foliowed
by TV 55%, magazines 53%, yellow
pages 51%, radio 42%, and direct
mail 33%. The study also indicates
that consumers depend more on ad-
vertising for their day-to-day buying
than they do for major purchases.

Advertising quality rates higher
overall among the $20-$39,000 in-
come group; those in the $40,000
category generally rank quality lower.
An overwhelming 88% declared adver-
tising was excellent, good, or fair.
However, In discussing advertising's
honesty levei 56% said it was about
the same. Less than half judged it as
improved, with 13% saying it was
worse. Close to half agreed that
advertising is generally honest and
trustworthy; nearly that many
disagreed/strongly disagreed.

Only 11% of respondents rated ad
creativity as much better now than a
year ago, 37 % said it was better, 41%

felt it remained the same, and 7%
deemed it worse/much worse. In
terms of providing useful information
now as compared to a year previous,
advertising was found by 34% to be
much better/better, 54% said it was
the same, and 7% again labelled it
worse/much worse.

In other noteworthy findings, a ma-
jority (69%) of consumers stated they
enjoyed the advertising they come in
contact with and that it’s a significant
part of the American way of life.
Toward that end, 53% said they’d like
their children to seek employment in
the advertising industry.

AIMED AT SMALL, MEDIUM OUTLETS

Service Provides
Management Package

Radioactivity, in association with Southeast Radio Management, has
inaugurated its ‘‘Management Team Concept.”” Designed with smail and
medium market station owners/investors and GMs in mind, the service con-
sists of an expert team that offers total assistance in management, sales,
programming/promotion, engineering, FCC Legal, and traffic/bookkeeping.

Cost is based on various market factors ranging from size and gross
billing history to image/position and local paper and radio competition. Prior
to that a thorough investigation (at a flat fee rate) of the potential client sta-
tion and market is conducted. For more information and market availability,
contact President Dain Schult at (404) 266-1977.

seventh annual
‘*Songwriters Expo and
Songsearch '83" is set for
November 19-20 at Pasadena City
College in California. The two-day
event features workshops,
classes and panels which will
cover song and lyric evaluation,
pitch-a-thon sessions, where pro-
ducers and record reps search for
new acts and songs; marketing,

The

Songwriter Expo Slated

and legal aspects. Scheduled
celebrity participants include pro-
ducer Paul Rothchild, Qwest
Records GM Ed Eckstine, and
Arista VP Neil Portnow. Both
the Los Angeles Songwriters
Showcase and Songwriters
Resources and Services are
presenting the seminar. For more
details concerning the program
and cost, call (213) 462-1382. J

SHADES OF 1984

Mind Control

While George Orwell and Aldous
Huxley may have intended their
novels to serve as a warning to
readers, it was inevitable that
somebody would finally use them for
research and development purposes.
According to the Wall Street Jour-
nal, developers combing through
*1984," “‘Brave New World,”' and
other future-oriented novels have
created ‘‘Expando-Vision.”’ The

device, distributed by Michigan-bas-

ed Stimutech Inc., uses your home
computer to send subliminal
messages through your TV set.
Since the split-second messages
are voluntary and don't utilize the
public airwaves, they're legal. At least
consulted government officials

haven't said otherwise. Expando-
Vision’s 45 messages center on eight
of Americans’ principal concerns:
weight loss, stress control, alcohol
consumption, smoking, study habits,
careers and success motivation, sex,
and golf. Only 1/30 of a second in
duration, the blips help viewers ab-
sorb nudging nuggets like *I see me
slender,” “Exercise is fun,” *‘| set
goais,” and “‘| see me successful.”’

Although the results of a prototype
test aren’t in yet, Stimutech plans to
have 20,000 devices ready by the
end of this year. And mind expansion
isn't exactly cheap: hardware costs
$89.95, software $39.95. The com-
pany hasn't said yet whether it can
customize the device to drili your call
letters into diaryholders.

Company
Dishes Out
Satellite
insurance

Across the country radio stations
are increasingly shifting to satellite
program delivery. However, a
Wheeler, IL-based insurance com-
pany thinks we should instead be
slightlty more concerned with pur-
chasing insurance policies against
falling space debris.

That idea doesn’t sound entirely
new—not when you consider that
Fireman’'s Fund issued a one-time
policy for protection from Russia’s
Cosmos 1402 and Lloyd's of London
extended a similar offer on the occa-
sion of Skylab's descent. But Com-
plete Equity Markets, Inc. is said to
cover all space debris, estimated by
the government at 350 pieces per
year (5% hits the earth, 95% burns
up). Among the 25 pieces that have
landed, says a CEM spokesman, the
largest weighed 640 Ibs.

Under the contention that even a
small piece is harmful, the firm pro-
vides low cost policies ($150 a year)
that pay off $1 miliion upon your be-
ing disabled, killed, or scratched. If
property is damaged, policy holders
can expect $100,000. All that sounds
fine and dandy, but proving those
claims may be a more difficuit task.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.







