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NETWORKS FOR THE ’80s

Reed Bunzel launches his first Net-
works/Program Suppliers column by asking
top executives in the field their definitions of
a network today. Their differing responses
make for an interesting clash of ideas.

Page 16

WHAT’S HAPPENING WITH
DOCKET 80-90?

It's coming about more gradually than ex-
pected, but those thousands of new low-
power FMs are going to happen. Brad
Woodward provides an update on the sit-
uation.
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RATINGS & RESEARCH AT RAB

Jhan Hiber provides a timely overview of
the recent RAB Managing Sales Con-
ference, with special attention to the new
Arbitron and Birch develcpments arising
at the meeting.
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PEOPLE IN THE NEWS
THIS WEEK

¢ Peter Napoliello heads Chrysalis
AOR

¢ Daniel Glass oversees CHR, Urban at
Chrysalis

o Peter Lembo, Nancy Glucksman take
new Chrysalis posts

¢ Dennis Collins VP/GM at WLYF &

WGBS

Beau Raines PD for WWWL

Jay Clark WGAR PD

Frank Hanel PD at KKCI-AM & FM

Vicki Hodgson PD at KQRS

Tim Montgomery WHIO-AM & FM GM

John King OM at WING & WJAI
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WTAE GAINS ADULT CROWN
IN PITTSBURGH

WTAE won the title for top adult station
over perennial leader KDKA last book,
and Program Administrator Mark Roberts
tells Jeff Green how “tweaking” the right
demos did the trick.
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CHR’S SEATTLE BATTLE

Four CHRs are fighting it out in Seattle,
and Joel Denver hears positioning
statements from all four PDs.
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NBC’S TALKNET NETS
AUDIENCES

Brad Woodward speaks with NBC’s Dick
Penn and Maurice Tunick about the suc-
cess of the network’s Talknet nationai
talk show approach.
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COUNTRY CHANGES COMING

R&R’s expanded Street Talk column sorts
out the Nashville news following Jimmy
Bowen's resignation as head of WB’s
country operation.
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KMET’s Bloorm: Adds
KLAC VPGM Qué‘zes

Howard Bloom, VP/GM at
Metromedia’s KMET/Los
Angeles since mid-1979, has
assumed the additional duties of
VP/GM for AM sister KLAC.
He replaces Al Brady Law, who
departed to manage WFLA-AM
& FM/Tampa.

Bloom, an 18year Metro-
media veteran, told R&R, “I
started in radio at KLAC, and
it’s nice to be back. Our inten-
tion at KLLAC is to honor the
great heritage of country music
and to serve our longtime loyal
listeners with the best program-
ming possible. We intend to re-
main Country, and we are

RADIORADIO, RKO-2, ABC-DIRECTIOX UP

New Nets Gain In Latest
RADAR Ratings Results

Three of the industry’s
newest networks showed the
biggest gains in RADAR au-
dience estimates released this
week. Among persons 12+, CBS
RadioRadio grew most drama-
tically (28%) in listeners per
average commercial, followed
by RKO-2 (12%) and ABC-
Direction (11%).

Castle Appomted KBP! PD

Howie Castle has been named
PD at'KBPI/Denver, following
the recent resignation of Phil
Strider. Castle was PD at
WDVE/Pittsburgh until resign-
ing last month, Earlier, he pro-
grammed WSYR/Syracuse,
WABB-FM/Mobile, WIFE/In-
dianapolis, and WLCY/Tampa.

KBPI VP/GM Jim Hardy
commented to R&R, “With the
tradition and heritage that
KBPI has in the market, I think

WMME GM
Smith Moves
o WIP

After four years as VP/GM at
Metromedia’s WMMR/Phila-
delphia, Hal Smith has transfer-
red to the GM post at AM sister
station WIP. Smith fills the
vacancy left when former VP/
GM Bill Dallmann retired at the
end of last year.

Metromedia Radio Executive
VP Vicki Callahan commented,
“We knew immediately we
wanted Hal to run WIP, and
we're excited about getting
him. It was difficult for Hal to
leave WMMR, as he’d helped
build that station into one of the
top rockers in America. Know-
ing his experience as an AM
programmer and his knowledge
of the market and the stations
themselves, we had all the con-
fidence that Hal would be the
one to bring WIP back to where
it belongs. We felt it was a
natural move.”

Prior to WMMR, Smith serv-
ed four years as VP/GM at

SMITH/See Page 34

wwWw.amer

Suffering the sharpest drops
were ABC-Entertainment
(-17%), ABC-Contemporary
(-11), RKO-1 (-9%), and Sheri-
dan (-9% ). The nation’s top net-
work in average audience per
commercial continues to be
ABC-Information (1.7 million).
NBC remains the leader in total
audience per week (28.5

—_————

I Howie Castle

we’ll be able to carry it to new
heights. I'm excited about How-
ie being here, and we’re getting
ready to go to work.”

Castle told R&R, “I'm very
happy to be in Denver, working
with KBPI and Sandusky
Broadcasting. It’s a booming
market and a fast-growing
company, and I'm excited to be

a part of it.”

million).

Compiled by Statistical Re-
search of Westfield, NJ, the
estimates show that 144 million
Americans, or 76% of the 12+
population, listen to network
radio each week. For the first
time, the figures reflect 48
weeks of measurement (No-
vember 1982 through October
1983), up from 32 previously.

RKO-1, Source Head
Youth Demos

In the youth demos, RKO-1
ranked first among teens and in
the 1849 cell, but was edged out
by the Source in the 18-34 cate-
gory. However, ten of the 15 net-
works dropped in 18-34 listener-
ship, with the Source regaining
the lead by losing less than
RKO-1 (4% vs. -8%).

Leading in the 2554 adult
demo was ABC-Entertainment.
The figures also showed that
Mutual halted a sharp slide.
Down over 18% in average au-
dience per commercial in the
last RADAR, Mutual was down
only 2% this time out. CBS also
recovered from a 6% drop last
July, posting a 6% gain.

NBC VP/Radio Research Ni-
cholas Schiavone said audience
changes in this RADAR (the
28th) appear to be linked closely

RADAR/See Page 34

RETAINS WZPL GM POST

Wolt To Manage WLLT

H & W Communications Vice
Chairman and WZPL/Indiana-
polis GM Kenneth Wolt has
assumed the GM duties at sister
station WLLT (W-Lite)/Cincin-
nsti in addition to his present
responsibilities. Wclt replaces
former GM Tim Montgbmery,
who departed to become GM at
WHIO-AM & FM/Dayton (see
story Page 34).

Wolt, who worked in Cincin-
nati ten years ago as PD and air
personality at WLW, com-
mented, “The company is de-
lighted with the progress made
by W-Lite in the past year, and
we intend to see it grow even
further. My coming to Cincinna-

icanradiohistorv com

Ken Wolt

ti does not signify a dissatisfac-
tion with prior management so
much as a normal progression
of the company since my ar-
rival in 1982. There will be no
on-air changes, as none are

necessary.”’
pr2a AV Ay
Yoyl s

Howard Bloom

proud of it.”’ Bloom added that
news, traffic, and sports (in-
cluding broadcasts of the L.A.
Lakers, the newly-signed L.A.
Express football team, auto
racing, and sports news from
market fixture Jim Healy)
would continue to play an im-
portant part in KLAC's presen-
tation.

Commenting on KLAC’s PD
vacancy, Bloom said, “A lot of
very qualified people have call-
ed me about the PD job. When
that position is filled, we intend
that PD to be here for quite a
while.”

Redo
Upped To

WLTW PD

WLTW/New York morning
personality Phil Redo was been
promoted to PD. Redo §ills the
vacancy left three weeks
when former PD Dene Hallam
exited following the station’s
format/call letter change from
Country WKHK to an “‘easvy’’
A/C approach.

WLTW GM George Wolfson
told R&R, “Phil is really going
to rise to the challenge. I was
thrilled that we had somebody
on staff who was ready to step
into the position, and the reac-
tion from the entire staff has
been extremely positive. Since
we made the big changes, Phil’s
grabbed control of things inter-
nally by capably executing
what we wanted to do; his in-
itiative essentially earned him
the job. Phil's got a solid
background in A/C, and is a
bright, articulate guy. He’s
ready for the big time.”

Redo joined WLTW nine mon-
ths ago for weekends/relief and
moved to mornings when the
format change occurred. He
previously spent three years as
an air personality at
WROR/Boston. Before that,
Redo worked as Assistant PD at
KLIF/Dallas, after serving two
years as PD at WLOM/Cape
Cod. Redo said, “It’s been a
couple of years since I've been
in a programming position, and
I must say it’s a tremendous
honor . . . I'm really very pleas-
ed. We’'re very committed to
this format, and look forward to
duplicating the success we've
achieved at our sister station
WLAK/Chicago.”

Redo, who will take himself
off the air, added that his first
responsibility is to find a re-
placement for the morning
show.
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Collins Promoted To
VPGM At WGBS & WLYF

Dennis Collins has been promoted from
General Sales Manager to Vice President/
General Manager at Jeffferson Pilot sta-
tions WGBS & WLYF/Miami.

Regarding his new
position, Collins told
R&R, “My predeces-
sor, Dan DiLoreta,
left us with a very
solid structure here
— excellent depart-
ment heads and a
real strong staff of
people. I'm very for-
tunate to have step-
ped into a very good  Dennis Collins
situation, and we intend to build it and
make it even better.”
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Collins, who joined WGBS & WLYF three
years ago, previously spent 12 years with
Cox Broadcasting as GSM of WWSH/Phila-
delphia.

Hodgson Upped
To KQRS PD

Vicki Hodgson has been prornoted from
Assistant PD to PD at KQRS/Minneapolis.
Hodgson had been serving as acting PD
since the recent departure of Doug Soren-
son.

KQRS VP/GM Mike Henderson told
R&R, “I'm delighted to help further Vicki’s
career here at KQRS. She has performed
admirably as Assistant PD and as acting
PD while I conducted my search. After
talking to many fine candidates, it became
apparent that the best person to carry on
the AOR heritage that KQRS has maintain-
ed for 15 years was doing the job at
present.”’

Hodgson, a 13-year radio veteran who join-
ed KQRS in 1981 as Promotion Director, told
R&R, “I'm very excited at the prospect of
programming KQRS, and would like to
thank Mike and Hudson Broadcasting for
their confidence in me. With the majority of
area stations programming A/C or CHR,
KQRS can truly bill itself as the Twin Cities’
only rock & roll station targeted to the baby
boom 18-34 audience. It’s great tc be an ex-
clusive format in the market.”’ Bzfore join-
ing KQRS, Hodgson worked at crosstown
KDWB as well as KDKB and KRIZ/Phoenix.

K XK XK XK K X
R&R Takes
President’s Holiday

In observance of President’s Day, R&R's of-
fices will be closed on Monday, February 20.
Qur Los Angeles, Nashville, and Washington,
DC locations will be open for business as usu-
al on Tuesday, February 21.

KX XX XK X

Chrysalis Restructures

Prom;etion Department B

Napoliello Heads AOR; Glass Oversees CHR, Urban

Chrysalis Records has restructured its
promotion department, with Peter Napoli-
ello joining the company as Director/AOR
& Video Promotion and Daniel Glass upped
to National Director of Promotion, super-

Peter Napoliello Daniel élass

and club promotion. Senior Director of Pro-
motion Eric Heckman has exited the label.

In addition to the Napoliello and Glass ap-
pointments, former independent promotion
executive Jerry Lembo has been named Di-
rector of Promotion, reporting to Glass;
while Nancy Glucksman has been promot-
ed to Manager/AOR & Video Promotion, re-
porting to Napoliello. Napoliello and Glass
in turn report to VP/Merchandising & Sales
Vince Pellegrino.

Commenting on Napoliello’'s appoint-
ment, Chrysalis President Jack Craigo told
R&R, ‘“What we were looking for was an in-
dividual with experience working with a
smaller label, someone used to the kind of
focused concentration we place on our ar-
tists’ records. Peter arrived with all of
those qualifications and more.” On Glass,
Craigo stated, ‘‘Since Daniel joined Chrysa-
lis in the third quarter of 1983, he has shown
an exceptional understanding of music and
promotion. It was a natural progression for
him to take on the increased responsibili-
ties.”

Glass, who had been Director/New Music
Marketing for Chrysalis, told R&R,

Raines Named
Love-94 PD

After two years as PD at KWK-AM &
FM/St. Louis, Beau Raines has resigned in
order to accept the PD post at WWWL
(Love 94)/Miami, beginning February 27.
Raines replaces former PD Michael Dal-
fonzo, who has departed the station for
other opportunities.

In making the appointment, WMBM &
WWWL VP/GM Dean Goodman said,
“Beau’s worked in this market before, and
has a good feel for South Florida. We’re
really excited to have him working with our
air staff as well as in programming.”’

Before becoming PD at KWK-AM & FM,
Raines served two years at the stations
handling mornings and production. His pro-
gramming background includes stints at
WMJX/Miami, WZZP/Cleveland, WPEZ/
Pittsburgh, and WJBQ/Portland, ME.
Raines told R&R, “My four years with
Doubleday have been very rewarding.
We’ve brought KWK back as St. Louis’s
number one music station, and with that
goal accomplished, I'm really excited about
returning to a market I'm already familiar
with. Offers like this one don’t come down
the pike too often. I know Dean Goodman
will be giving me all the tools I need to win,
and I'm also looking forward to working
with (consuitant) Pete Salant, who'’s an old
friend. I'm sure together we can establish
Love-94 as South Florida's dominant A/C
station.”

No replacement for Raines was named at
KWK.

WWW.americanradiohistorv.com

vising CHR and Urban Contemporary radio

“Chrysalis is working toward a very team-
oriented concept, with a strong home office
reinforcing what our field staff is doing. I
think it’s going to be great.”

Napoliello, who was formerly a label
manager at JEM Records and Director of

¢ :
Nancy Glucksman

Jerry Lembo

Promotion for Pavillion, commented, “It’s
an honor as well as a privilege to work for
Chrysalis. They have an incomparable
track record and a very competent staff. I
feel confident that 1984 will be a very pros-
perous year for both myself and Chrysalis.”

Hanel Becsimes PD
At KKCI-AM & FM

WBBM-FM(B96)/Chicago Production Di-
rector/weekend personality Frank Hanel
has been named Program Director at AOR-
formatted KKCI-AM & FM/Kansas City.
When he joins the stations on February 25,
he’ll be filling the vacancy created by Dave
Popovich’s move to WMJI/Cleveland last
month.

KKCI-AM & FM VP/GM John Beck Jr.
told R&R, “This guy has some amazing
references . . . all of them say the same
things — highest recommendation, very de-
pendable, conscientious, detail-oriented. He
communicates his ideas well and is a great
motivator.”

Hanel, whose experience includes WXKX/
Pittsburgh (now WHTX), KOZE/Lewiston,
and KJRB/Spokane, commented to R&R,
“It’s an incredible opportunity for me. John
Beck and (part-owner) Dick Lam are great
people, and I’'m really excited.”

Beck also indicated the stations have re-
tained the services of consultant Jeff
Pollack.

WGAR Sets
Clark As PD

Jay Clark has been appointed PD at
WGAR/Cleveland. Clark fills the vacancy
left last month when former PD John Lani-
gan departed to handle mornings at
WMGG/Tampa.

WGAR & WKSW GM Harold Hinson
stated, ‘“Jay was one of a number of ex-
cellent candidates we had for the job, but
with his experience and maturity stood
head and shoulders above the rest. Jay has
big shoes to fill, but we expect him to do one
hell of a job.”

Clark, who spent the last eight months as-
sembling a group of broadcast investors,
previously worked three years as Opera-
tions Director at WABC/New York. Prior to
that, he spent three and a half years as
VP/Operations of WTIC-AM & FM/Hart-
ford, having formerly served eight years in
various on-air and management capacities
at WPRO-AM & FM/Providence. Clark told
R&R, “I’'m very, very happy to be joining
WGAR and (owner) Nationwide Communi-
cations, which is a fine company. Harold
Hinson and I share the same views, and I'm
looking forward to getting my hands back
into programming.”’
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EEO Feud Snags House

Deregulation Talks

The failure of NAB and Rep. Mickey
Leland (D-TX) to agree on equal employ-
ment opportunity (EEQO) standards for ra-
dio and television is now threatening a
deregulation bill in the House. Leland in-
sists on using the standards written into a
cable television bill last year. Those are
somewhat stiffer than rules now imposed on-
the broadcast industry by the FCC.

For stations with five to ten employees,
Leland wants women and minorities hired
in numbers equalling 50% of their total
representation in the local workforce. That
percentage would apply to the overall pay-
roll, and separately to the upper four job
categories. Stations with 11 or more em-
ployees would have to meet a 60% standard.
Stations with fewer than five employees
would be exempt, as they are now under
FCC rules.

Those figures compare to current FCC
standards for stations in the 5-10 employee
range of 50% for their overall workforce,
but only 25% in the upper four categories.
Those with more than 10 workers now must
meet a 50% standard in both categories.

A meeting between NAB officials and a
Leland aide yielded no progress last week.
Since all sides acknowledge NAB has the
lobbying power to kill a deregulation bill it
opposes, reaching an EEO compromise ac-
ceptable to both sides is considered critical.

WHBI/Newark License
Fray Features 27 Hopefuls

One of the most complicated cases in ra-
dio licensing history officially got underway
this week when the FCC designated a hear-
ing to choose from among 27 applications
for the FM license lost by WHBI/Newark
(105.9 mHz).

To get into the running, principals of
several applicants or their relatives have
pledged to give up other radio holdings or
titles if they win the WHBI license. City
Broadcasting’s Daniel Robinson would
divest his interest in WNJR/Newark; Jeri
Warrick-Crisman of United Broadcasting
Associates would give up her holdings in
WNJR; Kevin Cox, husband of Jersey City
Broadcasting’s (JCBC) Emily Cox, would
relinquish his title as VP/Sales, NBC Radio
Networks; John Patt, husband of JCBC’s
Donna Patt, would divest his interest in
Patt Productions.

The Commission turned down WDHA/
Dover, NJ’s petition to deny all 27 applica-
tions on grounds the new station, by being
less than 40 miles from WDHA, will be il-
legally short-spaced. The FCC said there’s
no problem, since the winner won’t be al-
lowed to beam more than WHBI's existing
power in the direction of WDHA or any of
five other short-spaced stations.

Threat Of Obscene Campaign

Ads Irks Sen. Denton

Even though Hustler publisher Larry
Flynt dropped his quixotic presidential
campaign in December, his threat to air ob-
scene campaign ads is still reverberating
through Washington. Last week Sen. Jere-
miah Denton (R-AL) introduced the Broad-
casters Protection Act of 1984 (S. 2241),
which would specifically give stations the
right not to air pornographic campaign
commercials.

Denton offered his bill even though FCC
Chairman Mark Fowler has already taken
broadcasters off the hook. In a recent letter
to Rep. Tom Luken (D-OH), he ruled that
the federal law against censoring campaign
ads doesn’t require stations to air commer-
cials they consider obscene.

Kahn Introduces AM Stereo
Motorola-Zapper

Leonard Kahn is offering a new product
he says will “more than neutralize’’ any ad-
vantage Motorola gets from having Delco
Motorola-only sets installed in Buicks and
other GM cars. Kahn is selling a converter
that will allow the sets to pick up all four
AM stereo systems on the market. After
conversion, the sets would automatically
pick up Kahn, Magnavex, and Harris, while
listeners would have to throw a switch to re-
ceive Motorola AM stereo.

Kahn is marketing the gizmos, for $6.50
apiece in quantities of a thousand or more,
to non-Motorola AM stereo stations as con-
test giveaways. He says three of the first
five stations contacted took him up on the
offer. The converters will be available in a
few months and can be installed by “any-
body who can install a sparkplug.”

In a letter informing Motorola Chairman
Robert Galvin of the new device, Kahn
warned that Motorola may be engaging in
some ‘‘anti-competitive’’ marketing tech-
niques. He told R&R he was referring to
“inaccurate advertising” and “predatory
pricing.”

NAB Cites FM

Translator Abuses

In a letter to FCC Chairman Mark
Fowler, NAB says it is aware of several in-
stances of FM translators that violate Com-
mission rules. NAB President Eddie Fritts
asked that the FCC issue a statement clari-
fying its rules, or even ask Congress to fine-
tune the Communications Act with regard
to translators.

Fritts said NAB knows of translators that
exceed the 30-second per hour cap on local
program origination, receive satellite or
microwave feeds (off-air pickup is requir-
ed), or improperly get funds from the ori-
ginating station. And he praised the Com-
mission for returning large numbers of
translator applications for which no per-
mission was obtained to use the proposed
transmitter site or to rebroadcast the ori-
ginating station’s signal.

“I would welcome the opportunity to dis-
cuss these matters with you at your conve-
nience,” Fritts told Fowler. ‘“These are im-
portant issues and we trust that the Com-
mission shares the concerns expressed by
NAB and its Radio Board of Directors.” Au-
dio Services Division Chief Larry Eads,
who says FM translator applications have
levelled off recently, indicated a public
notice as suggested by NAB is under con-
sideration.

ALF Sets Up Libel

Resource Center

The American Legal Foundation (ALF)
is trying to make it easier for “media vic-
tims” to sue for libel. The conservative
Washington-based watchdog group is creat-
ing a Libel Prosecution Research Center,
expected to be fully operational in August.

The center will offer referrals to attor-
neys skilled in libel law, information on
state and federal libel laws, law review ar-
ticles, books and treatises on libel and de-
famation, and a ‘“‘resource bank of briefs,
complaints and other pleadings filed in
well-known libel cases to assist the prosecu-
tion of reprehensible media conduct.”

Free legal help will be given “to any de-
serving media victim.”” ALF General Coun-
sel Michael McDonald said the writers of
the Constitution didn’t intend ‘‘to create a
privileged and totally unaccountable news
industry. The right of each individual to the
protection of his or her own reputation from
unjustified invasion and malicious attack is
fundamental.”

1200 NEW FMs
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Docket 80-90 FM
Floodgates Open In March

Here’s an update for those who’ve been wondering ‘‘whatever hap-
pened to Docket 80-90?"’ The FCC’s massive plan for 1000 or more new
FM stations was adopted last May, but little has been heard of it since.

Initially, the FCC eyed autumn 1983 as
the deadline to release an “omnibus rule-
making” proposing 600 sites for new sta-
tions. Now Assistant Policy & Rules Chief
Marty Blumenthal says the list should be
issued in March. The result could be about
1200 new FM stations on the air within five
or six years, up 33% from today’s 3540 com-
mercial FMs. Most of the newcomers will
be in communities of 10,000 or less, but
some will be in middle markets, and a few
may even be in large cities.

Bracing For A Flood

Why has Docket 80-90 been delayed? Ter-
rified at the thought of a replay of its low-
power TV nightmare, the Commission has
been carefully gearing up to handle thou-
sands of FM drop-in applications. To help
avoid giant backlogs, it persuaded Con-
gress to authorize $566,000 and 23 extra
employees.

And Blumenthal says the extra time was
needed to develop a special computer pro-
gram. “I think it’s going to work beautiful-
ly,” he forecasts, adding that the $50,000
cost and six-month delay will ultimately
pay for themselves in far speedier alloca-
tion of the new channels.

First the Commission must dispose of
petitions for reconsideration by NAB,
NRBA, and other groups. They protested
the decree that existing Class C’s must
upgrade to at least 100 kw and 984 feet of
antenna height within three years, or face
downgrading to a lower class. That matter
will probably be handled just before the
FCC votes on the omnibus rulemaking —
maybe at the same meeting. If the upgrad-
ing provision isn’t changed, the three-year
clock will begin ticking when the rulemak-
ing is released in March.

Daytimer Preference Possible

In addition to between 400 and 600 propos-
ed drop-in sites, the rulemaking will also
ask for comments on what, if any, prefer-
ence should be given to daytimers when
licenses are granted for the new channels.
The drop-in sites, now being finalized, will
be based on 3000 communities identified
several years ago as needing first or addi-
tional radio service. Lists were provided by
groups such as the Daytime Broadcasters
Association, National Black Media Coali-
tion and National Public Radio.

Up To 7000 Counterproposals

Once the rulemaking is issued, broad-
casters will have 30 to 60 days to file
counterproposals if they think a station
should go somewhere besides the site chos-
en by the FCC. Although he says it’s hard to
predict, Blumenthal is bracing for up to
7000 counterproposals.

During the comment period, anyone who
intends to apply for one of the listed chan-
nels should notify the FCC of their interest
by letter. Blumenthal says channels in
which no interest is expressed will be drop-
ped from the final list.

After a brief reply comment period, the
FCC will begin making final decisions on
where to put the stations. Top priority will
go to giving communities their first radio
service of any kind, followed by those get-
ting their second service but their first local
station. Then ‘‘other public interest
factors’’ will come into play, such as minor-
ity service, public radio, and nighttime ser-
vice for daytimers.

Blumenthal expects the locations to be fi-
nalized “before the end of the year,” but
isn’t sure yet how applications will be han-
dled. He says they’ll definitely be staggered
somehow to avoid a processing overload. In
fact, 18 of the 23 new slots went to the Audio
Services Division for processing, compared
to only four positions to help Policy & Rules
allocate channels.

Also, when the omnibus list is completed
late this year, the Commission will begin
accepting proposals for channel allocations
not included. This will give broadcasters
the first chance, under their own initiative,
to take advantage of the new Docket 80-90
rules, such as squeezing Class A stations on-
to channels previously reserved for larger
Class B and C outlets. It’s this process
which, over a period of years, could push the
drop-in total to 1200 or higher.

Surprising Downgrade Requests

Blumenthal says one unexpected, and
surprising, result of Docket 80-90 has been a
significant number of applications from
Class C stations seeking to downgrade to a
lower classification, with smaller power
and antenna height limits. These stations
are now short-spaced, and downgrading
would permit them to move closer to a ma-
jor city, sacrificing total coverage area for
a better signal over a key area.

exhibits.

Also given the go-ahead was creation by NRBA of a “Radio Sales University," in which volunteer
radio sales professionals will teach two or three-day seminars on college campuses around the
country. A committee was appointed to come up with a curriculum within 60 days. The low-cost
seminars will be aimed at sales beginners, college students interested in radio sales careers, and

college instructors who wish to stay current.

Pictured in San Diego last week are members of the NRBA Executive Committee: KWOA/Worth-
ington, MN President Jim Wychor; NRBA Chairman Bill Clark, KABL/San Francisco President;
NRBA President Bernie Mann, President/Mann Media; NRBA Immediate Past President Sis
Kaplan, President/WAYS & WROQ/Charlotte, NC; Bob Duffy, President/Christal Co. and Duffy
Broadcasting; Ted Dorf, GM, WGAY/Washington;

WWOC/Avalon, NJ.

Joint NAB-NRBA Convention Okayed

Meeting in San Diego last week, NRBA's Board of Directors approved combining the
association’s annual convention with NAB's Radio Programming Conference. Since NAB's Board
has already given its assent, the two groups now begin working out details of how to divide up or-
ganization of “The Radio Convention,” September 16-19 at the Bonaventure Hotel in Los Angel-
es. The NRBA Board is inviting participation by record companies, through hospitality suites and

and Larry Keene, President/GM,

WwWww_americanradiohistorv.com



How would you rather
research your music ?

By: “Testing”” Listeners Tolerance ?

“Conventional” Music Test

By: Measuring the Music

EARS Music Research

ver noticed that when
other research
companies talk about
“testing” your music, with
an auditorium group, its just
that: a test? “Typical” listeners
are asked to do something very
“untypical” - - score hundreds of
songs on paper test forms - -
just like in school. Remember
how that felt?

Iy

t last, a system has been
developed to measure
mwrwm (not test) your listener’s
mmmm attitudes toward your
playlist and oldies library in a
more natural way, with a patented
technology available only with
FMR’s exclusive EARS Music
Research. Now with wireless
hand-held units, listeners
respond to your music, the way
they listen to your station
--electronically.

How much does superior research like this cost?
Less than most Conventional Music Tests.

For more Information on superior
music and marketing research, contact:

Bruce Fohr (602) 886-5548
Bob Goode (602) 488-2500

esearch is only as good
and meaningful as the
—— design and input. Any

mm @ one can play songs and
have people answer hundreds of
questions in a Conventional
Music Test. But is this really the
way to spend thousands of
doliars - - testing music - - in an
unnatural way? We know it is not.
And we think you’ll agree - -
when you consider this, and the
many other limitations of
Conventional Music Tests.

N
il
il
)

ince the development of
and application of EARS
Music Studies beginning
in late 1982, projects have
been conducted - -exclusively for
FMR clients across the country - -
with actionable and successfui
results in each case. And not only
were more songs measured

more realistically, the data was
available aimost instantly - - the
day after the sessions,

in most studies.

)

ELECTRONIC ATTITUDE RESEARCH SYSTEMS

An exclusive service of:
FMR Associates, Inc.

6408 E. Tanque Verde Road ¢ Tucson, Arizona 85715

www americanradiohistorv com
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Adding Depth
To Your Station

First“Ambisonic” Mastering System Debuted

Broadcasters have always been required to work their “‘theatre-of-the-
mind”* skills especially hard when it comes to matters of depth-perception.
Now, a Bremerton, Washington-based company has introduced a mastering
system which it says will allow existing studios to mix, and broadcasters to
transmit, stereo and mono-compatible holistic sound.

Audio + Design Recording says its Ambisonics mastering system en-
codes directional sound information at recording time and decodes *an illu-
sion of the intended directional effect” in the listening room. Depth infor-
mation is placed on three channels, with height information added on an op-
tional fourth channel. Ambisonics’ system consists of four rack-mount units
that can be used, in various combinations, to retrofit recording studios and
transmitters.

Other ambisonic equipment presently available includes the Sound-
field Microphone, which encodes existing sound into the ambisonic for-
mat, and a variety of consumer decoders from other manufacturers.

" Ambisonics” was developed in the early-'70s by a team of British
researchers. As early as a year ago, the BBC produced a radio drama using
the system but was only able to broadcast it in derived stereo. {(Muchin the
way a holistic sequence was shot for *‘Logan’s Run’’ but only shown in 2-D.)
Licensee Audio + Design is the first manufacturer to make the system com-
monly available.

iy A AT Y S A e I T TS e S

Sparkomatic Markets Cassette For Imports

Use Your Phone
For Espionage

Promising to '‘turn your phone
into James Bond,” a New York
company has developed a
machine that allows the user to
manipulate his voice on phone

calls. New Horizons’
“Telephone Voice Changer’’
changes both the tone and timber
of the user’'s voice and provides
two distinct telephone voices in
addition to the user's own.
Besides providing invaluable
assistance to the jobhunter —
either in getting past secretaries
or sounding bigger-voiced for pro-
spective bosses — the voice-
changer is potentially useful to
jocks and newscasters who do
remotes and are constantly
rendered adenoidal by phone-
lines. The device retails for
$129.95 and more Info is available
from New Horizons at (800)
453-9600.
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NAB Expands Annual
Engineering Conference

Radio station engineers have a lot more incentive this year to attend the
Engineering Conference that runs simultaneously with NAB’s annual con-
vention in Las Vegas. NAB has added an extra day of sessions and doubled (to
92) the number of technical papers to be delivered. The new Saturday sessions
begin April 28 and the conference wraps up on Wednesday, May 1.

About 30 radio panels have been scheduled, on topics such as AM stereo,
live music production, digital sound, sports production, talk and interview pro-
duction, audio processing, multi FM antennas, STL's, radio allocations, subcar-
riers for paging, data transmission and utility load management, AM field
measurements by alr, improving FM stereo coverage, microprocessors in

transmitters, spectrum management.

Other highlights include a luncheon address by FCC Mass Media Bureau
Chief Jim McKinney and presentation of the 1984 Engineering Achievement
Award to WPIX/New York Director/Engineering Otis Freeman. For details con-
tact the NAB Engineering Department at (202) 293-3557.

DESPITE PROGRAMMING REALIGNMENT

254 Demo Dominates
Ad Requests

Although programmers are starting
to notice younger listeners again, a
recent study of advertisers found that
adults in the 25-54 age bracket still
dominated advertiser requests in
1983. The Katz Radio study found
that 40% of avail-requests were for
those listeners, compared to 35% of
advertiser requests in 1982.

The second most-in-demand liste-
ners were those 18-49, who held at
17 % from last year. 18-34 and 18-49
listeners were each requested by
10% of those advertisers specifying

preferred demos. Only three percent
of Katz clients requested all listeners
over 18. The report doesn’t list re-
quests for 12-17 year-old listeners.

Among other results: 78 percent of
advertiser requests were for
60-second spots. An average of six
markets were used in 1983 cam-
paigns as opposed to five last year.
6am-7pm was the most requested
schedule. And the average number of
weeks-per-campaign was five; when
year-round advertisers were factored
out, it was four weeks.

PACED BY FOURTH QUARTER GAINS

Among the new line of electronic
tuned radio cassette players in-
troduced by the Sparkomatic Corp.
of Pennsylvania is the company’s first
unit specifically designed for import
cars. The 'DIN-E-size’’ shaftless con-
struction of the model SR 325 makes

design allows easy installation. The
system also features digital, com-
puterized station memory for up to
five AM and five FM stations, auto
seek and scan tuning, loudness con-
trol, and a frequency response of
20mHz-20kHz with 40 watts of

it particularly suited to European and power. It will retail for $230.

Japanese autos, and the drop-in

CBS & Cox Report
Strong 1983

Citing strong gains In the last
quarter of 1983, two media-based
conglomerates, CBS and Cox Com-
munications, reported significant
fiscal improvements over the pre-
vious year's income.

CBS announced a 69% increase in
net income and a 26 % rise in income
from continuing operations over
1983. In the last quarter, the rise
becomes even more dramatic with a
42% rise in income from continuing
operations and a 107 % improvement
in net income.

The success of Michael Jackson
undoubtedly contributed to the com-
pany’s success, as the corporate im-
provements were paced by a tripling
of CBS Records Group profit in the
final quarter and a fivefold increase to
more than $109 million in revenue
during 1983.

improvements for the CBS Broad-
cast Group were less spectacular. In

KLEMMEORINER

Twenty Clients 1983.
Twenty Successes!

Need Help?
CALL (203) 927-3581.

A major results.

RADIO PROGRAMMING
K L BOX 647. KENT, CONNECTICUT 06757
(203) 927-3581

Find out why
KLEMM, Inc. clients
are so successftul.
DAVID R. KLEMM
works quietly for

MEDIA, INC.

www americanradiohistorv com

1983, the division posted revenue and
profit gains of 10 percent and 8 per-
cent respectively. In the fourth
quarter, the group posted an 18 per-
cent rise in revenues and a 34 per-
cent profit-gain.

Meanwhile, Cox reported 19 per-
cent gains in both revenue and net-
income for 1983. in the fourth
quarter, net income increased by 41
percent over the previous year. In the
broadcasting divisions, operating in-
come increased by 15 percent and
revenue by 7 percent. Despite the
success of broadcasting and cable
operations, the Cox unit posting the
sharpest gain was its automobile auc-
tion division.

Knowing Who Your
Friends Aren’t

It used to be that smugness, and
especially the overestimation of your
value to others, was just considered a
sign of individual flakiness. Now, a
researcher has hypothesized the con-
dition of “‘pronoia’ or ‘'delusions of
admiration,”” and blames organiza-
tional politics for the situation.

Sociologist Fred Goldner says
that an overabundance of office diplo-
macy — and not individual pathology
— has led to workers feeling too
secure in their jobs. Negative ap-
praisals, he says, are usually express-
ed too ambiguously or couched in
positive support. The pronoid is the
worker who can't distinguish between
neutral or negative information and
positive expressions of support.

Goldner alleges that all the "‘pro-
noids’’ he's observed to date have
been male. He postulates that women
are both less secure in their positions
in the workplace and more sensitive
to social signals than men.

Limiting Your Limiter Size

San Francisco based Orban Associates has introduced streamlined
versions of its 422A/424A compressor/limiter series. The new
412A-mono/414A-stereo units feature user-adjustable compression-ratio
and attack and release time, along with input and output attenuators. They
also feature threshold controls, gain-reduction meters, and LEDs that the
company promises make the units novice-operable. Feedback-control
mechanisms for the device are adopted from the company's Optimod
8100A broadcast processor. The 412A retails for $425; its stereo counter-
part sells for $799. Further details are available from Orban at (415)
957-1067.




JOHN COUGAR
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SUPERSTAR CONCERT SERIES

This year WESTWOOD ONE prsents 26 ninety-
minute concerts featuring only the biggest perform-
ing acts in Rock. We'll feature first performances of
the year and only performances of the year by
superstars on tour.

We'll bring you JOHN COUGAR MELLENCAMP from
his upcoming U.S. tour on over 400 great radio
Stations . . . exclusively!

For the biggest events in radio its WESTWOOD
ONE . ..and only!
Phone (213) 204-5000 Telex: 4720374

y

WESTj'g

New York < Los Angeles + London



Former Mother’s Finest lead vocalist Joyce Kennedy (c) has been signed {)y
A&M. Kennedy is seen here looking over some charts for her so/o'deput with
{I-r): producer and duet partner Jeffrey Osborne and A&M principal Herb

Alpert.
Firefall’s Mirror On New York

v

To promote their recent Atlantic LP, “"Mirror of the World,’’ Firefall recently
played two shows at New York’s Bottomn Line. Shown backstagg are (I-r
standing): Atlantic Exec. VP/GM Dave Glew, Firefall’s Steve Hadjopoulos,
Chuck Kirkpatrick, John Sambataro, Scott Kirkpatrick and Bob Gaffney;
{I-r seated): Atlantic Senior VP Vince Faraci and the band’s Jock Bartley.

Official Muzak Of The Olympics

Muzak has been named Official Supplier of Programmed Music Services to
the 1984 Summer Olympics. Making the announcement are (/-r) Group W
Radio President Richard H. Harris and Muzak President Tony Hirsh.
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411,
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Pro:Motions

Flambo Promotes Two

At Flambo Broadcasting’s KWPC & KFMH/
Muscatine, Steve Bridges has been advanced
to VP/Operations. He'd been PD for the two sta-
tions since 1973. Additionally, Lynn Schneider has
been elevated to VP/Sales. She's been Sales Manager
for the combo since last August and was formerly
Sales Manager in the Cedar Rapids office of
KRNA/lowa City.

Baumstein Merchandises
Chrysalis

Ken Baumstein has been up-
ped to National Director/Merchan-
dising at Chrysalis Records. He
joined the company last year after
serving as a product manager at
RCA Records.

Ken Baumstein

New Nightmare National Directors

Nightmare, Inc. has appointed Babs Stock Na-
tional Director/Marketing. She was most recently Na-
tlonal Retall Promotional Coordinator at image
Marketing/Vision Management. Also, Kevin Ken-
nedy Is named National Director/Publicity, coming from
Jensen Communications, where he was Director/
National Tour Publicity.

WAPI Ups Fingerman

Cathy Fingerman has been
promoted to Local Sales Manager
at WAPI/Birmingham. She came
to the station last September after
two years as an Account Ex-
ecutive at WNOE-AM & FM/New
Orfeans. Her career aiso includes
stints at Grey Advertising and
Earle Palmer Brown Advertis-
ing.

Cathy Fingerman

Johnson VP
At CBS Songs

At CBS Songs, David John-
son has been tapped as VP/
Business Affairs. He joined the
company in 1975 and served in a
variety of legal positions until
becoming Director of Business Af-
fairs for CBS Cable.

David Johnson

Lancey Joins Gross

Scott Lancey, known in radio as Scott Michaels,
has joined Rochester-based broadcast advertising/TV
production company Herb Gross & Co. as an Account
Executive. He most recently worked at WPXY/
Rochester, having previously served as PD at WWWT/
Binghamtom, NY.

MCA Takes Valk
For Publicity

Katie Valk has joined MCA
Records as Director/East Coast
Publicity & Artist Development.
She comes to the label from the
PR firm of Soiters/Roskin/Fried-
man, where she worked as an Ac-
count Executive.

Katie Valk

Tombers Forms Consultancy

Mat Tombers, formerly Advertising Manager at
ABC/Watermark, has formed his own consulting com-
pany. Called The Tombers Group, the firm will work
with entertainment-related companies in marketing,
advertising & publicity. The address is 2000 W.
Magnolia Blivd., #206, Burbank, CA 91506. (818)
841-1940.

Gang Invades Radio City

B
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| Kool & the Gang visited New York recently on behalf of their current single and LP. Gathered together at Radio City

are fI-r): PolyGram Sr. VP Harold Childs, agent Norby Walters, PolyGram VP Tommy Young and Exec. VP Mel Liber-
man, Robert *’Kool’’ Bell, PolyGram President Guenter Hensler, and PolyGram's Jerome Gasper and Dennis Gordon.

MCA Links With WEA International

- .
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MCA and WEA International celebrated their recent pact for WEA to distribute MCA product in all territories except
North America, Britain & Ireland. Pictured in Los Angeles are (I-r) standing: MCA’s Christy Hill, WEA Int’| VP
Siegfried Loch, MCA Int’l. President Lou Cook, WEA Int’l President Nesuhi Ertegun, MCA President Irv Azoff, MCA
Exec. VP Myron Roth, WEA Int’l Exec. VP Phil Rose, WEA Int’l| Sr. VP Keith Bruce; front (I-r) MCA Exec. VP Richard
Palmese and WEA Senior VP Ken Cooper.
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RKO1/RADIOSHOWS

LIVE FROM THE

RECORDING STUDIOS. L. A.

WITH

CHRISTINE MVIE

Your listeners are the stars every Sunday night at
11:00PM (EST) for an hour of music and toll-free call-in conversation.

February 19th. That's when Fleetwood Mac's
Christine McVie shares the inside story on her outstanding new
solo album including her hot hit “Got A Hold On Me”

Hosted LIVE, in stereo, by Jo Interrante.
Produced by Patrick Griffith Productions, Inc. for RKO.

For radio’s hottest, most promotable program call 212-764-6702.
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9 FORTHE HEART:

79 CHR Reporters

Kim Carnes
“You Make My Heart Beat Faster" B-8191

From the LE Café Racers.
Produced bv Ketth Olsen for Pogologo Corp.
Direction: Michael Brokaw/Kragen & Co.

Country Chart €

Michael Murphey
1} H 0 Y sl
Will It Be Love ByT Morning aorta
From the LR The Heart Never Lies. i
Direction: Garv Boriman Management.

right
ulmonar
grtery — y ____ v Sheena Easton
= “Almost Over You” "~
From the LE Best Kept Seciet.
. _ Produced by Greg Mathieson.
right atrium CHR Chart @ A/C 0
tricuspid
valve left atrium
bicuspid
valve
right
pulmonary semilunar valve
veins
left ventricle
inferior
vena cava
ventricular septum
Cliff Richard
“Donna” "
From the Z&P Give A Little Bit More:™""
Produced d by Thund . .
roauced & arrvanged by 1 nu e; i”ary s Dyvnght Twllley
A/C Breaker € pap “Girls™ "
From the LE Jungle."™""
Produced by Mark Smith & Noah Shark (with John Hug).

CHR Breaker — AOR: LP ) Track ©

Heartbeats available on EMI America/Liberty Records and High-Quality XDR"Cassettes.
0] X |

AMERICA © LIBERTY '
af Capitol Records. Ine. All Rights Rescrred

© 1984 EMI AMERICA/LIBERTY RECORDS. a division
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JHAN HIBER

RAB Conference:
An Overview

Having just returned (and recuperated) from the
fourth annual RAB Managing Sales Conference, I thought
those of you who couldn’t attend would appreciate an
overview of the goings-on there. A number of ratings and
research-related items were sprinkled throughout the agen-
da, so let me hit the high spots for you.

First, however, my overall im-
pressions of this gathering. Feed-
back I received was most positive
on the quality of the conference,
most saying it was the best yet.
That’s quite a compliment to Bill
Stakelin and Wayne Comnils, the
new leadership at the RAB who
came in midterm this year for
the MSC’s planning. Wayne is al-
ready building a file on the get-
together for next year, and I
know he’s planning to outdo the
fine meeting that that just took
place. Now, if he can just do
something about the meeting
rooms that resembled sweat box-
es, all will be well.

Arbitron: Target AID

In its presentation, Arbitron re-
viewed the range of its sales-re-
lated services, concentrating on
“Target AID.” Hoping to build
usage of its AID (Arbitron Infor-
mation on Demand) computer
system, Arbitron executives Bill
Livek and Rip Ridgeway showed
examples of how ratings esti-
mates could be cross-tabbed to
provide additional ammo for
sales efforts.

Representatives from WBCN/
Boston and WHO/Des Moines
spoke about how they went a
step beyond using only the quan-
titative numbers and sold the
quality of their audiences as well.
An AOR station like WBCN
can use the ClusterPlus or PRIZM
qualitative/product usage info to
dispel potential negatives that
might otherwise undermine a
sales pitch. All in all, the presen-
tation was meant to show how
use of Arbitron numbers and the
outside qualitative services avail-
able could result in bigger reven-
ues.

Wl
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A sidelight issue arose, namely
Arbitrends. This new monthly
rolling average report product
was briefly mentioned in the Ar-
bitron presentation. However,
I'd heard that the already delay-
ed debut of Arbitrends, which
had been pushed back to March,
had been postponed one more
time. I asked Livek about this
and was told that yes, Arbitrends
had been delayed for an indefin-
ite amount of time.

Those of you wondering if this
Arbitrends delay means a possi-
ble cancellation of its start-up
can be assured that the rolling
monthlies indeed will appear. In
fact, Arbitron officials told me
privately that they have already
received a satisfactory amount of
orders for the new service and
are just waiting to get the com-
puter bugs out before putting it
on-line.

BirchScan “Live”

One of the more significant as-
pects of the RAB conference was
the turnout at the Birch Radio
presentation. For all the ques-
tions one hears about whether or
not Birch is usable as a sales tool,
there was a tremendous showing
for the Birch spiel — about dou-
ble the Arbitron session’s cume.

One of the highlights of the
Birch gathering was an on-line
demonstration of the firm’s “el-
ectronic ratings book,” Birch-
Scan. This marriage between the
Tapscan computer analysis sys-
tem and the Birch radio data was

low 59%.

Week In Review

Blair Study Covers D] Patter
A Frank Magid study on behalf of the Blair rep firm gamered some in-
teresting tidbits about the nature of DJ conversations. Of the 800 surveyed
nationally, 82 % wanted the DJ to offer “things you can talk with others about.”
Being amusing and talking about news events rated well too, but when it came
to having DJs express their own opinions, the “enjoy” score was a relatively

Birch Adds Markets

Birch Radio is moving to add several new monthly/quarterly markets to
its roster. The Quad Cities and Montgomery, AL markets came aboard last
month. Wichita was started this month, with Charleston, SC and Las Vegas
to get underway in March. These additions bring Birch’s survey total to al-
most 250 markets, including 90 surveyed monthly/quarterly.
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shown on a large-screen projec-
tor, giving station sales execs the
opportunity to see how quickly
the BirchScan product could
help a sales situation.

Besides rankers, cost-per-thou-
sand and cost-per-point calcula-
tions, and the usual ratings jug-
gling, Birch spokesmen pointed
up how revenue projections and
inventory control could easily be
done using the system. The bot-
tom line, I sense, is that with
many Arbitron renewals coming
due soon — and with the rate
hikes often involved — many
stations were mulling over how
useful Birch might be as a sales
tool. Time will tell how they an-
swered that question.

35-64, A Year Later

Maurie Webster delivered a
presentation showing the pro-
gress being made in selling the
35-64 story to advertisers. Ac-
cording to Webster, over 200 sta-
tions, nets, and reps have, over
the last year, signed up to sup-
port the effort to provide more
sales rationales for this older
demo, resulting in scores of pre-

sentations to advertisers on the
worth of the 354 crowd.

“The highest per capita income
in America is among adults
55-64.”

Webster stated that one key
finding being pointed out to ad-
vertisers is that ‘“‘the highest per
capita income in America is
among adults 55-64.” He called
this group the “‘most wealthy un-
discovered marketing target in
America” and suggested that
25-34 demos be replaced by the
inclusion of 55-64 in some buys.

WWW.americanradiohistorv.com

Webster also mused that there
may one day — not too far away
— be a new demo reported in the
ratings. How about 65-74? It
may just happen as our nation
grays over the next two decades.

Computers Are Coming

A session given twice had to do
with making decisions on how to
add the right computer to your
operation. Ken Maness, VP/GM
of WJCW & WQUT/Johnson Ci-
ty, TN, took the audience
through the steps a station man-
agement team needs to consider
when mulling over computer op-
tions.

Among the items that a station
should review are which depart-
ments have current needs, and
how much growth is anticipated
in demand. What if the PD sud-
denly wants a music research
system, or wants to tie into AID
or BirchScan? What hardware
makes the most sense? (IBM PC
compatible seemed to be a
popular choice). And so on.

After the presentation, the con-
ventioneers were free to talk to
software suppliers and have
some hands-on access to various
systems, such as Tapsc¢an. This
approach helped to bring home
the “‘user-friendly” (the comput-
er speaks English, in other
words) nature of today’s comput-
er options. The end result of this
panel was to say to broadcasters
that the computer age is coming
— so now’s the time to seriously
examine your options and needs.

As you can gather from this
overview there was much of re-
search interest available at the
RAB conference. If you weren’t
there, hope this helps catch you
up. And hope to see you at the
fifth Managing Sales Conference
next year!
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March 15-17, 1984

Century Plaza Hotel, Los Angeles

T

he time is right to bring a small group of top
programmers together for a new kind of

information exchange . . . a thought-provoking,
intensive seminar.
The group will be learning from the highest
quality professionals in a range of subjects that
affect the everyday business life of a program
director.
This seminar is designed to help today’'s PD
continue to grow and meet the unique challenges
of the future.

¢ How To Manage The
Creative Ego

e Age Of The New

e Identifying Programming Trends

e Recruitment
e Skills For Success

¢ Budgeting For Research

And Promotion
e Case Study Solution

¢ Relating To The Egos Around You

e Management Training
And Organization

e Venture Capital

e What Makes A Champion

e Everything You Always

Wanted To Know About Buying A
Station But Were Afraid To Ask

e Listening Skills

eWhere Is Cable Going
In Relation To Radio

You Can Register By Phone &%

Make sure you're included.

Call (213) 553-4330 today.

=
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Fall °’83 Quarterly

Results

ARBITRON RADIO
Youngstown

WKBN-FM Adds Three,
Surges Into First; WQXK
Rises To Double Digits;

WYFM Slips
Spring '83  Fall '83
WKBN-FM (Easy) 99 12.8
WBBW (N/T) 109 112
WQXK (Ctry) 80 102
WYFM (CHR) 10.7 9.1
WKBN (AC) 8.2 7.4
WSRD (AOR) 8.0 7.2
WFMJ (AC) 6.3 6.5
WHOT (CHR) 6.9 6.0
WMMS (AOR) 4.0 3.4
WRRO (AC) 2.3 2.9
[EauenalaEn Lt s = et ]
ARBITRON RADIO
Las Vegas
KOMP Holds Onto First;

KLUC, KXTZ Slip From
Double Digits; KORK
Movps Into Contention

Spring '83  Fall '83

KOMP (AOR) 126 113
KLUC (CHR) 11.7 9.8
KXTZ (Easy) 10.4 9.0
KFMS (Ctry) 78 8.4
KORK (Easy) 45 7.1
KDWN (Talk) 5.2 5.4
KEER (Easy) 5.4 5.2
KRAM (Ctry) 3.9 5.0
KLAV (CHR) 3.9 3.9
KENO (AC) 2.0 3.7
AR T SSEE
ARBITRON RADIO

Wilmington, DE

WJBR-FM Rebounds,
Cops Close Second;
WSTW Slips, Clings To
Lead; WAMS Makes
Healthy Move

Spring '83  Fall '83

WSTW (CHR) 98 94
WJBR-FM (BM) 80 93
WDEL (AC) 86 89
WMMR (AOR) 79 69
WAMS (Ctry) 39 5.0
WCAU-FM (CHR) 43 47
WYSP (AOR) 45 40
WUSL (Urbn) 43 38
WDSD (Ctry) 41 37
WDAS-FM (Urbn) 25 34

ARBITRON RADIO
Tucson

KCUB Stable, Takes
First; KJYK Slips To
Second; KLPX, KAIR,

KGVY Get Boosts

Spring 83  Fall '83

KCUB (Ctry) 11.2 11.0
KJYK (Easy) 119 9.7
KRQQ (CHR) 9.3 9.4
KWFM (AOR) 10.1 8.7
KLPX (AOR) 6.7 8.4
KAIR (AC) 4.3 7.3
KCEE (AC) 6.0 5.1
KGVY (BBnd) 3.5 5.1
KXEW (Span) 5.6 45
KHYT (CHR) 6.0 44
BEE. SR T Y
ARBITRON RADIO
Austin

KASE Extends Lead;
KHFI, KLBJ-FM Softer;

KPEZ Up Three,
KEYI Rises

Spring '83  Fall '83
KASE (Ctry) 16.2 16.1
KHFI (CHR) 15.5 13.6
KLBJ-FM (AOR) 11.3 99
KPEZ (Easy) 49 7.8
KEYI (AC) 5.6 7.3
KVET (Ctry) 5.3 6.8
KMMM (Span) 34 54
KLBJ (N/T) 6.0 4.3
KOKE (AC) 1.8 4.5
KNOW (Urbn) 5.1 3.8
e - o el |
ARBITRON RADIO

Greenville-

Spartanburg

WESC Loses Two, Still
Tops; WANS Climbs,
Nears Double Digits;

WSSL, WSPA-FM Softer

Spring '83 Fall '83

WESC-FM (Ctry) 13.1 111
WFBC-FM (AC) 104 102
WANS (CHR) 77 99
WHYZ (Urbn) 82 89
WSSL (Ctry) 103 86
WSPA-FM (BM) 91 79
WCKN (CHR) 69 7.7
WASC (BIk) 42 52
WORD (AC) 27 38
WESC (Ctry) 34 37

ARBITRON RADIO

Fresno

KKDJ Level, Still Sets
Pace; KYNO-FM
Maintains Runner-up
Status; KMJ, KKNU,
KFYE Rebound;

KMGX Halved
Spring '83  Fall '83
KKDJ (AOR) 10.9 10.9
KYNO-FM (CHR) 9.0 9.4
KMJ (AC) 8.0 9.0
KKNU (BM) 6.0 7.1
KFYE (AC) 5.7 6.7
KFIG (AC) 6.1 5.1
KMAK (Ctry) 4.7 4.7
KGST (Span) 3.6 4.2
KMGX (CHR) 7.9 3.8
KBOS (AOR) 34 3.3
TN SRR A
ARBITRON RADIO
Omaha

KFAB Enjoys Usual
Fine Fall Book; KQKQ,

KEZO Suffer Slippage;
KESY Rebounds

Spring '83  Fall ’83
KFAB (AC) 240 274
KQKQ (CHR) 171 143
KEZO (AOR) 12.2 9.8
KGOR (AC) 7.9 73
KESY (BM) 5.2 7.0
WOW (Ctry) 6.2 5.7
KOIL (AC) 5.0 4.7
WOW-FM (Ctry) 3.4 45
KYNN (Ctry) 3.0 2.7
K000 (BBnd) 3.2 2.0
RV D USRI WY T

ARBITRON RADIO

Raleigh

WPTF Adds Three,
Widens Lead; WDCQG,
WRAL Improve, Hold 2-3

Spots; WQDR,
WYYD Slip

Spring '83  Fall '83
WPTF (AC) 121 152
WDCG (CHR) 11.0 119
WRAL (AC) 89 9.8
WQDR (AOR) 9.7 7.9
WYYD (AC) 8.8 6.5
WDUR (BIk) 4.6 5.4
WKIX (Ctry) 44 41
WLLE (Blk) 45 38
WSES (BIk) = 2.6
WDNC (AC) 2.5 2.5
WPCM (Ctry) 29 25

Format Legend

AC—Aduit/Contemporary, AOR—Album-Oriented Rock, BBnd—Big
Band, Bik—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—

News/Talk,

Urban Contemporary.

Rel—Religious, Span—Spanish, Talk—Talk, Urbn—
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ALBUM PREVIEW. LIVE

ma——— FROM ABBEY ROAD STUDIOS IN LON DO Sum———"

A Source exclusive. “Ammania Avenue,’ Broadcast February 23

Live via satellite on Arista Records. 10 PM Eastern

from Abbey Road Brand new music. 9 PM Central

Studios in London. “Prime Time.™ 8 PM Mountain

Alan Parsons “Let Me Go Home.” 7 PM Pacific

and partner “Don’t Answer Me.” 1 E
Eric Woolfson “Dancing On

host a very special A Highwire."” Sponsored in part

preview of their And more. by The U.S. Navy

soon-to-be-released album, and Budweiser.

NBC Radio’s Young Adult Network

www americanradiohistorv.com




Page 16

R&R/Friday, February 17, 1984

NETWORKS

PROGRAM SUPPLIERS

<]

REED BUNZEL

What Is A Network?

Up till now February 17 has been remembered (at least by music
aficionados) as Gene Pitney’s birthday. Today he is 43. Today also
marks the debut of R&R’s new Networks (and Program Suppliers) col-
umn. The purpose of this regular weekly feature is to establish and
maintain communication among networks, programmers, manage-
ment, advertisers, and everyone else who has a sublime curiosity or in-

tense interest in network radio.

During television’s salad days, network
radio sank into deep hibernation. While
advertisers poured millions of bucks into
“My Mother The Car” and *“Me And The
Chimp,” very little new ground was broken
in the radio industry. Advertisers were en-
chanted with the little electronic box, and
shunned Marconi’s marvelous invention.
Then a light appeared at the end of the tun-
nel: radio was cheaper than television, it
could target specific audiences, and it was
more common than indoor plumbing. Sud-
denly network radio was back, and stations
were bombarded with myriad features to
fill out their programming schedules. It
seemed that anybody with access to a prin-
ting press printed up business cards and
went into business.

Chances are that virtually every com-
mercial radio station will this year be con-
tacted by a program supplier, syndicator,

“A network is a company that is
in the business of distributing ad-
vertiser-supported programs on

a national basis.”
—Art Kriemelman

or network. Each one will claim to have the
program that will increase those quarter-
hours, build cume, and shrink the PD’s pep-
tic ulcer. The question of what is or is not a
network is not of paramount importance
when the ratings diaries are sent out, but in
order to establish the ground rules of this
column, it is important to take a close look
at just what qualifies a company as a net-
work.
In Search of a Definition

Depending on which programming direc-
tory you look at today, there exist between
100 and 1000 different programming sup-
pliers servicing American radio stations.
Some produce one program distributed to a
handful of outlets, while others have af-
filiate lists of thousands. Some claim to be
networks, some call themselves distri-
butors, while others prefer the term syn-
dicator. It all depends on the person you
speak with. I decided to go directly to the
source.

The Radio Network Association, based in
New York, was established in 1982 to repre-
sent the radio network industry. Art
Kriemelman, RNA President, explained to
R&R the association’s official definition of
just what qualifies a program supplier as a
network. “A network is a company that is in
the business of distributing advertiser-
supported programs on a national basis.
This is far better than the old ‘Webster’s
Dictionary’ definition that a network had to
be interconnected by wire or landline, since
a good number of nets are now connected
by satellite.”

The association goes on to further
delineate three different classifications of
networks. Kriemelman continued, *First,
you have the standard networks — those
with fulltime affiliates — such as ABC,
CBS, NBC, RKO, and so forth. Then you
have the format networks, which offer a
complete comprehensive sound from bet-
ween four and 24 hours of programming a
day. There are also the program networks,
companies which previously would have
qualified as syndicators but are advertiser-
supported. These breakdowns make good
sense, and are a far better indication of
what makes up a network.”

Norm Pattiz, President of Westwood One
and a member of the association, agrees
with the definition in principle but not
necessarily in substance. ‘‘Any programm-
ing that is supplied to stations on a national
basis and is sponsored by national sponsors
is networked,” he concurred. “But speak-
ing as a member of the Board of Directors,
I believe their classifications of networks
are as outmoded as a Model T. As far asI'm
concerned, if you supply programs na-
tionally, whether by satellite, landline, disc,
or tape, you are a network. Whether you're
standard, format, or program, you’re still a
network.”

Another association member, RKO Presi-
dent Tom Burchill, added, “Network radio
is changing, the competition is changing,

M

Olympic

tinental United States.

couldn't be more delighted.”

reports while the Olympics are in progress.”

Westwood One Secures
Exclusive Spanish-Language

Westwood One’s newly-formed Spanish Marketing Division has
secured the exclusive rights to broadcast Spanish-language coverage of the
1984 Summer Olympic games live-via-satellite from Los Angeles. This pro-
gramming will be offered to Spanish-language stations throughout the con-

Norm Pattiz, President of Westwood One, told R&R, “We couldn't ask for a better property
o kick off our new Spanish division. Obviously this will be a mammoth undertaking, and we

The events included in Westwood One’s projected lineup include sports which are tradi-
tionally popular in the Hispanic community — such as baseball, soccer, and boxing. “We'll be do-
ing five coverage of many different events,” Pattiz said, “but we haven't yet determined which
ones. That will be determined by who is competing where and which countries are in what. We'll
be providing pre-Olympic features 90 days prior to the games, as well as live coverage and color

To present the live Spanish-language Olympic coverage the network is assembling a major
support team of bilingual writers, producers, engineers, and air talent. “Westwood One is making
a major investment in personnel and technical support, “Pattiz concluded. “We're aiming to make ]
this the most comprehensive coverage of a sports meet ever presented on Spanish radio.”

Rights

e

and the concepts of networks are changing.
The definition of a network is any entity
which supplies advertising-supported pro-
gramming to stations by some electronic
means, for close-to-simultaneous broad-
casting. A standard definition of what a net-
work really is is probably the best way to
get a handle on it.”

Why Use A Network?

While it can generally be agreed that net-
works supply stations with programs on a
national, regular, and barter basis, Nick
Verbitsky, President of the United Stations,
continued, “A network ultimately provides
programming services that a local station
cannot do for itself. That program has to be
national in scope, and it has to be of such a
quality that the stations simply do not have
the capability to provide. Networks can pro-
vide the specials, the features, and the con-
certs on a regular basis that a radio station
could only do once a year if an artist hap-
pened to come through town.”

R&R caught up with ABC at the Olympics
in Sarajevo — via Ma Bell, of course. Bob
Benson, VP/Sr. Executive, ABC Radio Net-
work, considered the functions of a net-

The-Hour" broadcasts.

1 98;!:
Election Year
Coverage

The New Hampshire presidential primary — just over two weeks away —
officially kicks off the 1984 political sweepstakes. Periodically throughout
the year, this column will inform you of network coverage of special election-
year events, including primaries, conventions, caucuses, and conventions.

Coming Up

® CBS News will provide comprehensive coverage of the lowa Democratic and Republican
Caucuses on Monday, February 20. Correspondent Chris Glenn will anchor seven special
broadcasts, which include CBS News estimates of candidate preferences. Reporter Jackie
Judd will also contribute to the special reports, in addition to providing summaries for “News-On-

® CBS News will also broadcast live coverage of the Democratic candidates’ debate
organized by the League of Women Voters, scheduled for February 23 in Manchester, NH.
Reporter Judy Miller has been named to anchor the network’s coverage. The debate itselfisto |
be moderated by ABC correspondent Barbara Walters.

® The Sheridan Broadcasting Network and the National Christlan Network will be
sponsoring a Democratic presidential debate Saturday, March 3. The 90-minute debate, to
| originate in the television studios of NCN in Cocoa, FL, will focus on issues affecting minorities.

e

WWW_americanradiohistorv com

work, and said, “A network is an organiza-
tion that does for an individual station the
things it would like to be able to do if it had
the time, money, and manpower. There are
a number of different types of networks,
and as time passes and they mature into
what they’re doing, the industry itself will
decide whether it wants to call them net-
works, or create a new term, or refer to
them as syndicators.”

Ted LeVan, President of Narwood Pro-
ductions, believes there is a distinct dif-
ference between the larger networks and

“A network ultimately provides
programming services that a lo-

cal station cannot do for itself.”
—Nick Verbitsky

the independent organizations. He told
R&R, “The difference between the so-
called wired networks — ABC, NBC,
Mutual, RKO — is that they each have a
lineup of affiliates. If you’re an advertiser,
what you see is what you get. However, in
that situation you might get some coverage
that you don’t want because your product or
service is not available in that market. This
is where a tailormade, or unwired, network
is important. With an unwired network an
advertiser can get precisely what he wants
and does not pay for something he doesn’t
need.”

Where Now?

The title of this weekly column is ‘“‘Net-
works,” with a subhead of ‘“‘Program Sup-
pliers.” Ostensibly it will deal with
anything and everything that has to do with
network activities in the radio industry.
But, having arrived at a consensus defini-
tion of networks that does not include cash-
oriented suppliers or syndicators, it is im-
portant to point out that I will not restrict
this feature to advertising-supported com-
panies or programs. The purpose of having
a dialogue between program suppliers and
radio stations is to expand and/or increase
the interaction between the two. Whether a
company is a network, a syndicator, a
distributor, or a producer, it can — and will
be — covered in this column.

So — having taken a look at various defi-
nitions and perceived functions of radio net-
works, this feature will forge ahead: to seek
out new frontiers, to explore new worlds,
and go where no man has gone before. See
you next week . . . and every week.



“Men are treating women
better now.
Women are treating
men worse.”

“Sexis
g00d medicine.

“It’s not American workers
who are unproductive.
It's American bosses.”

Nick Alexander.
A very uncommon commentator.

Nick Alexander thinks it’s O.K.
n

surgical transplants through
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Networks/Program Suppliers

ABC
Contemporary Net/
Spotlight Special:
The Rolling Stones (March 18}
Rock Net/Continuous History of
Rock and Roll:

The Fans w/Rush, Pink Floyd, The Who
{March 4)

More Heavy Metal wiJudas Priest, AC/DC
(March 11)

Clayton Webster

Country Calendar:
Dolly Parton (March 5§}
Ricky Skaggs (March 6)
Vem Gosdin (March 7}
Charlie Rich (March 8}
Steve Wariner (March 9)
Crystal Gayle (March 10}
Jimmy Fortune (March 11)

Rare Trax:

The Fixx (March 5}

Jeff Beck (March 6}
Christine McVie (March 7)
Fleetwood Mac (March 8)
Procol Harum (March 9}

Retro Rock:
Roger Daltry (March 5)

DIR Broadcasting

King Biscuit Flower Hour:
Dokken/Girlschool (February 26)

London Wavelength

Rock Over London:

Michael Caine (March 4)

Wang Chung (March 11}

Frankie Goes To Hollywood (March 18}
Narwood Productions
Country Closeup:

Ray Charles (March 5)

Music Makers:
George Shearing (March 5)

NBC

Source:
Huey Lewis concert (March 2-4)
Saga concert March 9-11)
RKO Networks

Captured Live (PG Productions):

Night Ranger (March 3}

Zebra (March 10)

Fleetwood Mac (March 17}
Countdown America w/John
Leader (IS Inc.):

Sheena Easton (February 18-19)

Huey Lewis and the News (February 25-26)

Solld Gold Saturday Night (Dick
Bartley):

Petula Clark (March 3)

The Who (March 10)
Rolling Stone Magazine
Prod.
Guest DJ:

Grace Slick (March 5)
Ozzy Osbourne (March 12}

Spirit Productions
American Christian Countdown

w/Jim Chanell:

Soivi Larsen/Glad (February 25-26)
Sheree Sanders (March 3-4)

Syndicate It, Inc.

Music Of Black America:
Cheryl Lynn (March 5)

WESTWOOD ONE

MUSIC FEATURES

2 oM 3. 4 7 a3t )
PERSONALITY CLASH — While Epic recording artists The Clash were in Los
Angeles — playing to SRO audiences — group member Joe Strummer
stopped by to tape a Rockline segment with program host Bob Coburn.
Standing (I-r) are Coburn, Rockline staffer Christina Anthony, associate
producer Rachel Perkoff, Strummer, Rockline producer Cindy Tollin, and
Clash aide Kosmo Vinyl.

CROSS COUNTRY LIVE — Grammy-winner Christopher Cross () was the
featured guest on RKO/PG Production’s ‘‘Live From The Record Plant’’ earlier
this month. He talked with listeners via a toll-free phone line, then met
backstage with co-hosts Father Guido Sarducci and Jo Interrante (r).

R&R/Friday, February 17, 1984

NEWS & INFORMATION FEATURES

ABC

The ABC Health Test:
Bruce Jenner (February 20-24)

Direction Net:

Let’'s Cope w/l.aura Schiessinger: second guessing/
drinking/losing your temper
(waek of February 20}

Talkradio:

The Owen Spann Show: young people abroad/pro-
crastination/pets (week of February 20)

The Michael Jackson Show: the music industry/civil
war/Megatrends (week of February 20}

ces

Winter Olympics special: weekday and weekend
raports (February 18-19)

Clayton Webster

Jack Carney Comedy Show:
Eating Out (March 5)

Mutual

Live broadcast coverage of '84 Winter Olympics
(through February 19}

Narwood Productions

Minding Your Business:

Electronic protection devices (February 20}
Maternity Leave (February 21}

New S.E.C rules/ealth programs (February 22}
Thatched roofs (February 23}
Tacographs/leasing your wardrobe (February 24)

Progressive Radio Net

Computer Program:

Computer stores/computer maintenance/writing
programs (week of February 20}

Laugh Machine:

Bob Hope/Rich Little/Steve Martin/Bill Cosby (weak
of February 20)

News Blimp:

Fast bikes/drunk drivers/celeb look-alikes/truth in
advertising (week of February 20)

Sound Advice:

Disc recording/digital processing/time delays/tricky
timing (week of February 20)

Radio Entertainment Network

The Olympic Minute:

Lost valley is found (February 20)
Sleeping glant awakens (February 21)
Little joke/big hoax (February 22}
Doctors decry overtraining (February 23)
British bobbies boot Yanks (February 24)

Strand Broadcast Services

Something You Should Know:
Eye care myths (February 20)
Barmiers to success (February 22)

Westwood One

Brad Messer’s Daybook:

Vaccines/Washington Monument/Blondle/lwo
JimaNBM (February 20-24})

Playboy Advisor:

Exercising/12-year-old alcoholic/his girl beats
him/anabotic steroidsitesting for THC
(February 20-24)

Spaces & Places:

Dear Diary (February 20-24)

Tellin’ It Like It Was:

Underground railroad founder Harriet Tubman
(February 20-24)

IN THE MINK — Atlantic recording artist Wally DeVille of Mink Deville recently
appeared on NBC's Source, where he discussed the group’s new album
“‘Where Angels Fear To Tread.’’ Flanking DeVille at NBC studios in New York
are the Source’s Rona Elliot and Chuck Schwartz.

FUN IN THE US — RCA recording artist Deborah Allen recently visited the
United Stations for an interview with network VP Ed Salamon and a guest
appearance on ‘‘The Weekly Country Music Countdown.’’ Pictured (I-r) are

Salamon, Allen, and ‘‘Countdown’’ host Chris Charles.

United Stations

Dick Clark’s Rock, Roll &
Remember:
A Jackie Wilson Tribute (March 4)
The Great Sounds:
Mel Torme (March 4)
Rick Dees’ Weekly Top 40:
Madonna (March 2-4)
Solld Gold Country:
Mickey Giliey (March 4)
Weekly Country Music Countdown:
Barbara Mandrell (March 4)

Westwood One

Dr. Demento:
A capella music (March 2-4)

Earth News:

Van Halen/actress Lauren Hutton (March 5-9)
Live From Glliey’s:

Tammy Wynette (March 5-11)
Off The Record:

Manfred Mann's Earth Band/Ozzy Osbourne/
The Romantics (February 27-March 2)
38 Special/Judas Priest/Don Felder (March 5-9}

Off The Record Specials:
Genesis (February 27-March 4)

Rock Chronicles:
Inside the music business (March 2-4}
Guitar bands (March 9-11)
Special Edition:
James Ingram (March 5-11)
Pattl Labeile (March 12-18}
Superstars Rock Concert:
Loverboy (March 9-11)

® United Stations has added two
new producers to the staff of its “*Solid
Gold Country’’ program. Doug Hall,
currently the producer of the
network’s ““The Great Sounds,” will be
the new Associate Producer of the
country program. Hall has been with
United Stations for the past year,
coming from B8illboard, where he
worked for five years after that
magazine purchased his broadcast
industry newsletter, ‘‘Hall Radio
Report.” Len Siegfried joins the
network as Technical Producer of
“Solid Gold Country,” and has worked
previously at WHN/New York where
he conducted music research, and
at New York’'s Museum of Broad-
ing.

® Joe Madden has joined ‘‘Wall
Street Up-Date’’ as the new daily host
of the daily stock market report. He
comes to the program from WYSP/

Philadelphia where he spent three
years as a popular radio personality.

® RKO Radio Sales has appointed
Vincent Morgan to the position of
Account Executive in its New York
sales office. Morgan joins RKO from
Eastman Cable Representatives,
and has also worked with Branham
Newspaper Sales, Wm. Esty, and
AC&R.

® Progressive Radio Network
has announced two new additions to
its staff. Cindy Grogan joins the net
as a writer/editor, and was most
recently with the Public Relations
Department at Adelphi University.
Ken Kassoff comes to PRN as a
producer, a position he willl fill while
maintaining his weekly duties as
producer/host of ‘‘The Beatles Show"
at WDHA/Dover, NJ. Kassoff also has
worked at WGLI/Babylon and
WNYT/Old Westbury, NY.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.

www americanradiohistorv. com
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Management

SRR R R
Getting To Know Your Friendly

Headhunter

by Gary Kaplan

What do Viacom, Golden West, NPR, RAB, Mutual,
Shamrock, and many major record labels have in com-
mon? All have retained search firms to fill key executive
positions. Furthermore, they are examples within our in-
dustry that attest to the growing use of executive recruit-
ers — or, as they have come to be known, headhunters.

In recent years, the executive
search process has developed into
a major vehicle for professional
job changes. Search firms,
though, have not yet secured the
strong foothold in radio that they
have in other media. However, the
trend is continuing to grow. And,
without trying to appear self-serv-
ing, there are clear benefits for
radio executives to make them-
selves known to recruiters.

First of all, other radio or broad-
casting jobs may exist of which
you are not aware. Believe it or
not, everyone in radio doesn’t
know everyone in radio. Then
there’s the other side of the coin —
non-broadcasting positions. That
is where the executive search
business has undergone its most
dramatic change. Given the eco-
nomic and political climate, busi-
ness has become very complicat-
ed. Chief executives riding the
business rollercoaster can’t afford
to rely strictly on the old-boy net-
work any more. The focus today is
on qualifications, not on whether
the executive is an old crony or a
friend of a friend.

As a result many non-traditional
areas are opening up, with search
firms looking at potential candi-
dates for more than just the obvi-
ous. Who's to say a radio execu-
tive’s next job change must be in
radio? While a radio executive
wound up with the RAB presiden-
cy, the same was not the case at
NPR. Conversely, the last presi-
dent of a major cable service was
a former radio executive with out-
standing broadcasting credentials
and no prior cable experience.

Basic Definitions

Whether you’re contemplating a
job/career change, bouncing back
from a bout with philosophical dif-
ferences, or have been approach-
ed confidentially about a position
with another company, you should
know one thing. Executive search
firms and employment agencies
are not the same. Simply stated,
executive recruiters are engaged
by client companies to objectively
assist them in their search for a
qualified executive to fill a specifc
position. They are clearly con-
sultants to corporate manage-
ment, with their fees and expenses
paid by those client companies.
Headhunters do not double as tal-
ent agents. They represent the cl-
ient organization, not the candi-
date.

Employment agencies are li-
censed by the state and are gener-
ally retained on a nonexclusive

basis. Their work is twofold: help-
ing employers find applicants for
openings and helping persons
market themselves. Fees may be
paid by one or both parties, only
upon a successful placement. Be-
ware of agencies that call re-
questing a resume they can for-
ward to a client, yet profess they
don’t need to meet you. A good
search firm will never forward
your resume until you have been
interviewed.
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Recruiters usually follow a
three-stage process — outlining
the executive characteristics the
client desires, finding three to six
people who come closest to that
profile, and attempting to secure
the individual their client even-
tually selects. Not only are the
prospective candidate’s paper
credentials examined, so is his
ability to fit in with the client’s ex-
isting staff and surroundings. An
executive search firm’s main re-
source is its research department,
which compiles and updates lists
of upwardly mobile professionals,
gleaned from a variety of areas
(i.e., Wall St. Journal, Fortune,
directories, etc.).

Before you reach the interview
stage with a recruiter, you must
first be noticed or recommended.
And since a growing number of
executive positions are being fill-
ed by search firms, visibility is de-
finitely a significant factor in cap-
turing a headhunter’s attention. In
fact, the more visible you are
within your industry, there’s a
50% chance that your name is
among the thousands housed in
the search firm’s data banks.

One means of flagging down a

recruiter is mailing in a resume.

As a rule, your resume shouldn’t
exceed two pages. One mistake
many make is submitting what
amounts to a dissertation or tome.
No executive recruiter has really
got the time to sit and read volu-
minous data. Most recruiters re-
view resumes briefly, scanning
for salient information. The re-
sumes should also be accompan-
ied by a cover letter. Addressing it
to the search organization in gen-
eral won’t quite get your resume
the same mileage. If you're look-
ing for personal attention, make
certain the resume is directed to a
key recruiter (partner) in the
firm. Non-directed, over-the-
transom mail-ins usually wind up
in the firm’s research department
— if it has one — or worse, in the
“round file.”

Resumes, though, do not neces-
sarily guarantee visibility.
Another effective method is get-
ting acquainted with one or two
headhunters. This can take sever-
al forms: intervention of a mutual
friend, ‘phoning to request a visit,
stating in the cover letter your in-
tention to call and set up a meet-
ing. The best route to follow is
meeting them at conferences,
trade shows, and speeches. Re-
cruiters are apt to be more recep-
tive, since they are usually look-
ing to meet people at these types
of functions.

What doesn’t work is calling a
search professional every two
weeks in an effort to get him to do
something for you. Such pressure
tends to annoy and casts a nega-
tive light on you as a potential can-
didate. It’s in the headhunter’s
best interests to put you together
with a job, but if he doesn’t have
one, he can’t do it. You can’t draw
blood from a stone.

Do not misunderstand. It’s not
that the search professional
doesn’t want to meet you. Grant-
ed, his business basically revolves
around meeting and talking with
executives. However, he is also
responsible for maintaining regu-
lar contact with clients (whether
or not there’s an active search)
and developing new business.
Looking at that you can see a
recruiter’s time is at a premium.
So, in your conversations, be brief
and to the point.

Other ways of transforming
from invisible to visible include:

¢ Become listed in radio or busi-
ness publications, industry direc-
tories

¢ Become known as a good
source. If you receive a call about
a job not suited to you, be as help-
ful as you can and offer sound sug-
gestions. Then when you need
help, call the recruiter for his
thoughts

¢ Remain in contact with peers,
who may in turn recommend you
when they’re called
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+ Become active in the com-
munity and business associations;
chair a committee or be named a
board member

e Write articles, make
speeches, get mentioned in the
trade press, be successful in your
current job.

There’s also one important
thing to remember. The best time
to contact a recruiter is when you
don’t need him. Unfortunately, in
business as in life, the more your
services appear unobtainable, the
more desirable you become. It’s
assumed as well that the more
available you are, the less attrac-
tive you are compared to your
well-placed colleagues.

Reaction

So now you’ve attracted atten-
tion to yourself. The phone rings
one day and the caller identifies
himself as a recruiter. How should
you react? First, close the door.
At this point, the headhunter
wants to accomplish two things —
verify your identification and ar-
range a meeting if you’re interest-
ed in the job. There’s everything
to gain and nothing to lose by in-
vesting five or ten minutes toward
building a longterm relationship
with an individual who can truly
benefit you. First impressions do
count, as you might end up filed in
his data bank. You may be busy or
have no particular interest in the
job, yet that does not give you an
excuse to be rude. Establish a pos-
itive rapport.

If you are busy, the situation
should be handled politely: ‘‘That
sounds interesting, but it’s in-
convenient for me to talk right
now. Why don’t we get together
and chat about it?”’ On his part,
the calling recruiter should first
introduce himself and his firm,
then ask if it’s convenient for you
to speak. If he doesn’t ask, you
take the initiative. In case you do
not recognize the search firm’s
name, you might want to check
out the recruiter and make certain
the call is legitimate (prank calls
and competitive curiosity are part
of everyday business) before talk-
ing at any great length. And if
you're aggressively looking for a
job, be sure to make yourself ac-
cessible. Many recruiters com-
plain about home phones that ring
and ring with no answer. To cir-
cumvent that problem, invest in a
telephone answering device or

contract with a local answering
service.

Be mindful that a skilled head-
hunter can determine whether a
candidate is worth seeing in 15-30
minutes. So your conduct is a key
element. Though a client’s identi-
ty won’t be revealed over the
phone, the potential candidate can
ask basic questions revolving
around salary, relocation, title,
and job duties. Should you survive
the cut and earn the opportunity to
meet the recruiter in person, treat
the session as if it were the em-
ployer interviewing you. This
means dressing appropriately, be-
ing punctual, not overstaying your
welcome, expressing yourself ar-
ticulately, and describing your
qualifications in a comprehensive
but brief manner.

Cream Of The Crop

Executive search firms do in-
deed benefit the employer, by pro-
viding a detailed survey of the
marketplace. Ideally, he’s hiring
an executive from the cream of
the crop. By the same token, em-
ployees reap advantages as well.
As the number of businesses en-
listing the aid of these search
firms grows, so do the underrated
and overlooked professionals’
chances of being discovered.

Again, qualified talent is a valua-
ble asset. On the other hand, com-
pany fear of losing key personnel
is steadily increasing. Thus, exec-
utive treatment considerably im-
proves to offset this fear.

An executive recruiter may be
instrumental in helping you find a
job. However, that isn’t his prima-
ry objective. He locates execu-
tives for positions, not the other
way around. Don’t sit around
waiting for something to happen;
make yourself visible. And when
your friendly headhunter does
call, behave in a professional and
helpful manner. Your principal
goal is to win his confidence. It
may not lead to your being hired
for that particular job. But who
knows what opportunity might be
presented the next time around?

Gary Kaplan presently serves as
Managing VP/Partner of search firm
Korn/Ferry International. Based in
the Los Angeles corporate offices,
he also heads the company's inter-
national entertainment speciaity

practice.
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NBC Hits A Home
Run With Talknet

Qur series on the national news and talk networks continues this
week with a look at NBC Talknet. Last month we saw how ABC Talkra-
dio and CNN Radio are just beginning to firmly establish themselves.
However, with 139 affiliates and a solid — sometimes remarkable —

ratings track record, there seems li

“It’s been a helluva lot of fun,” laughs
NBC Radio Networks VP/GM Dick Penn.
“It’s been a long time since radio networks
have done longform programming and had
it succeed. The ratings success for Talknet
has been absolutely astonishing, even to us.
For example, this was WSPD/Toledo’s first
book with it and they went from just above
a four share at night to nearly a 12. It’s ex-
citing when you see that kind of perfor-
mance that costs a radio station zero dol-
lars.)’

Expansion Ahead Of Schedule

When Talknet signed on in November
1981, the 23 pioneer affiliates were offered
five hours of live weeknight talk, starting at
10pm. The hosts were, and still are, finan-
cial advisor Bruce Williams and personal
advisor Sally Jessy Raphael. Affiliates
soon began clamoring for more program-
ming. So, well ahead of schedule, Talknet
expanded after just a year on the air. Wil-
liams was given an extra hour starting at
8pm, Raphael moved to 11pm-2am, follow-
ed by a three-hour re-feed of the Williams
segment.

Simultaneously, seven hours of Saturday
and Sunday evening programming were ad-
ded. WOR/New York’s Bernie Meltzer
handles 8pm-midnight, followed for three
hours by Dr. Harvey Ruben, a psychiatrist.

Venturing Into Daytime

Dick Penn states with certainty, ‘‘There
will be expansion this year. Almost every
radio station has asked us for more, but no-
body has asked us for the same more. The
one thing we know for certain is that, as we
expand, it will be in the area of self-help.
That’s our current mode and we’ve found it
R T T R O P B TRt P L S LB SR oA

“We designed it primarily out of
our concern for the health and

well-being of AM radio stations.”

—Dick Penn
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to be very successful. We're starting to get
an idea about what we want to do and about
where we want to do it, but we haven’t nail-
ed down all our research yet.

“And whatever expansion we make in the
future, we know it will require a lot more
selling. A station is not as reluctant to work
with us in the evening and overnight hours.
It’'ll be harder when we move into what the
stations have traditionally cherished and
thought of as their own backyard.”

Contrasts With ABC Talkradio

The expansion will also put Talknet into
more direct competition with ABC Talkra-
dio, of whom Penn says, ‘“We don’t really
think much about them. They really don’t
enter into our plans much.” He elaborates,
“Our philosophies, at least as we began,
were diametrically opposed. ABC felt the
need was for daytime programming and we
felt the need was for evening and overnight
programming.

“One thing we want to be careful about is

ttle doubt Talknet is here to stay.

%
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Dick Penn, VP/GM, Maurice Tunick, PD/
NBC Radio Networks Executive Producer

that we’ve not seen any ratings successes
on the part of Talkradio. What we’re trying
to ascertain is if that’s because of the type
of programming they do, or is that just a
difficult thing to do in those dayparts. We
don’t think much about them, but we can’t
help noticing they haven’t had'a whole lot of
ratings success.”

A key difference between the two net-
works is that ABC Talkradio is offered
almost exclusively to Talk stations that will
carry all or most of the product. NBC Talk-
net is available to stations of all formats,
giving it a far larger pool of potential af-

Bruce Williams, Sally Jessy Raphael,
M-F, 8-11lpm M-F, llpm-lam

filiates. And Talknet’s evening and over-
night emphasis has no doubt contributed to
its faster growth. Although six months
younger, Talknet has 151 stations (up from
107 a year ago), compared to Talkradio’s
69.

Solo Hosts, No Guests

Another fundamental difference between
the two talk services is that Talknet puts no
guests on the air. As PD/Executive Produc-
er Maurice Tunick puts it, ““Our host is the
expert.” Says Dick Penn, ‘“When you listen
to Talknet, you listen to financial advice
and personal advice. You will never hear
somebody in California interviewing a
movie star. So that when you go away, you
take something you can use to make life a
little better tomorrow.”

Tunick believes there’s plenty of room for
host-only and guest-oriented talk program-
ming to live side by side. But he thinks Talk-
net, where the subject changes with every
call, has adopted the livelier approach.

In contrast with ABC Talkradio’s highly-
regarded localization, Talknet does little to
mask its national character, other than

HOWHOTISIT? |
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avoiding on-air references to NBC. The net-
work employs a toll-free 800 number, a
giveaway to any perceptive listener that
Talknet originates elsewhere.

Tunick thinks Talknet is programmed to
have the sound and feel of a local show,
anyway. ‘““The questions are so universal
that they are local. If someone’s callling
about buying a house or a career change,
that’s something people in New York City
and Albuguerque can relate to. It has ap-
peal all over the country. And Talknet
sounds like a local program, where, if you
give the phone number, you don’t stop the
program and put on a cart. The program
host gives the number and it flows nicely in
the context of the program.”

Hosts As Cult Figures

Perhaps because Talknet is so personaliz-
ed, Williams and Raphael seem on the
verge of developing cult followings. In just
over two years NBC has mailed out over
100,000 photos of the pair requested by fans.
When WTAG/Worcester, MA arranged for

Bernie Meltzer,
Sat-Sun, 8-midnight
Raphael to give a speech one August after-

noon last summer, 5000 people paid $5
apiece to hear her. Proceeds went to chari-

Dr. Harvey Ruben,
Sat-Sun, midnight-3am

Tunick admits he had ‘“severe reserva-
tions” when WTAG planned the event for a
hot summer afternoon in such a large hall.
But he went along on the trip and remem-
bers, “We were flabbergasted.” Raphael
drew 2000 autograph seekers to a Rochester
shopping center last year, and Tunick re-
lates what happened at a Bruce Williams
appearance for WSYR/Syracuse last
month: “For four hours people lined up for
Bruce’s autograph. And the same was true
in Albuguerque last year. We are inundated
with personal appearance requests at the
moment,”’

Who are these hosts capable of generat-
ing such avid personal followings? Rapha-
el, a professional broadcaster, is neither
psychologist nor psychiatrist. One affiliate
calls her ‘‘a common-sense gal who draws
on her own life experience.” Tunick
describes her as ‘‘a Dear Abby type — a
neighbor who always seems to say the right
thing at the right time.”
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“It's a very valuable product at
that time of night, especially for

AM stations.”
—Gerry House, WSIX/Nashville
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Williams got his financial expertise by
establishing and running more than a dozen
small businesses, holding a variety of jobs,
serving as mayor of a town in New Jersey
and sitting on a town planning board.

To test NBC’s ratings claims for Talknet,
I examined fall Arbitrons for 10 randomly
chosen affiliates. In the 7-midnight daypart,
seven exceeded their overall 12+ share by
an average of 33% . The other three were off
an average of 16%

It’s also evident that Talknet gathers
strength throughout the evening Also, while
Bruce Williams has about equal male-fe-
male appeal, Sally Jessy Raphael draws
two to three times as many women. And,
yes, sometimes the numbers are im-
pressive. For instance, KFAB/Omaha cap-
tures nearly a third of the 10-midnight au-
dience. That breaks down to about 20% of
males, but nearly 50% of women listening to
the radio at that time.

View From The Affiliates

WSIX/Nashville Program Manager Ger-
ry House says his evening numbers im-
mediately quintupled with Talknet to ‘“the
best night book we’ve ever had, and I un-
derstand that’s not extraordinary.” A
switch from Country to a younger-skewed
CHR format caused a sharp fall-off last fall,
but House still calls Talknet *‘a very valua-
ble product at that time of night, especially
for AM stations. What else are you going to
do? From what I hear, it’s the best national
talk product that’s been thrust forward so
far.”

WTAG/Worcester VP/GM Richard
Wright, the man who corralled 5000 Sally
Jessy Raphael enthusiasts, likes Talknet’s
non-issue approach: “In a market my size
you can’t go three or four days discussing
Grenada or Lebanon.” Wright says his
morning audience has grown 68% since he
begin airing the previous night’s Raphael
show at 9am.

Satisfied but not overly enthusiastic
about Talknet are WOKV/Jacksonville PD
Jim Forrest and KTSM/EI Paso PD Jack
Rye. Neither station has had outstanding
success with the programming. Rye told
me, ‘“We don’t have the biggest numbers in
town, but it does generate talk in the com-
munity. And at least we’re different from
the music folks.”

“Perfectly”” is how WAVG/Louisville PD
Steve George says Talknet complements
his daytime A/C format. ‘‘Sally Jessy Ra-
phael has just about cornered the market
here. She has huge ratings and is a tremen-
dous success. Bruce Williams started out
slower, but he’s grown a lot.” WAVG tape-
delays Raphael, who consistently pulls 20+
shares, airing her the next night from
6-9pm.

Limited Profit Potential

To become an affiliate, a station gives the
network 3 1/2 minutes per hour for national
sale, and Dick Penn says NBC has been
able to sign up a number of sponsors, main-
ly those seeking an upscale audience. It
helps that Talknet is a ‘‘high attention” for-
mat with “an air of credibility about the
programming that provides a nice environ-
ment,” according to Penn.

‘“We approached break-even last year,
which was considerably ahead of plans and
we will have a decent profit this year. I
don’t think Talknet’s ever going to be a
gigantic profit machine. We designed it
primarily out of our concern for the health
and well-being of AM radio stations. As it
happens, we turned it into a nice little
business.”

“Coincidentally, we are rather pleased to
see a certain number of AM stations around
the country starting to come back. That’s in
large measure because of their own hard
work and good decision making, but we’d
like to think Talknet helped.”



Considering what satellite
technology can do for aradio station,
it's no wonder that satellite dishes
are hot items.

They can make a correspondent
on Capitol Hill sound like he’s in
your back vard. And they can give
you enough programming flexibility
to zero inon the most strictly defined
target audience.

The best way to get access to
an earth station? Turn to AP Radio
Network.

We own, operate and offer the
use of 900 functioning earth stations,

making us the largest privately-
operated satellite network in the
world. So, very likely, you're within
a local loop of one of our dishes
right now.

We also offer a greater variety
of news and information features—
in long and short versions—than any
other network. Those include our
Business Barometer, Sportsline and
our one-of-a-kind AgReport.

Plus, we deliver 200 actualities
per day. many of them regional
reports.

But the best thing about AP
Radio Network is that you control

This is one dish you can’t put on a back burnet.

the mix. Completely. So you can
compose a unique blend of news and
features, a blend that’s most
compatible with vour own format.

You even control all of your
own commercial time. What's more,
you pocket the profit from every
valuable second you sell.

So if you want to explore the
very limits of radio technology. while
enjoying unlimited programming
freedom, contact Glenn Serafin
Broadcast Services Division of
| #ea Associated Press.

AP 202955 7.

Associated Press Broadcast Services. Without a doubt.
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SIGNIFICANT ACTION

Scotti grothers

Jimmy Bowen has resigned as head of
WB'’s Nashville operation, and although there
was some doubt at first, his resignation has
been accepted. Will he become President of

. MCA/Nashville as the widespread rumors

say? We should know the

, . Meanwhile, back at WB,

. speculation that most of
Bowen’s staff would exit
along with him is not true.
While the titles have yet to

' be sorted out, look for
i producer Jim Ed Norman

Jimmy Bowen
ation. Also, VP/Promotion Nick Hunter, who
just signed a new three-year deal, will figure
prominently in the realignment. Finally, a new
rumor this week says Bowen will hire one of
country music's top independent promotion
men as his righthand man once the new label
affiliation is finalized.

Steve Goldstein has left the Program
Director’'s post at WHYT/Detroit. Saying he
was ‘‘unable to come to terms with manage-
ment in a variety of areas,” Steve opted to
take his leave. The former WTIC-FM/Hartford
programmer can be contacted at (313)
855-3750. 4

Mike Carta, PD of WIL-AM & FM/St.
Louis for the past five years, has accepted
the Operations Manager position at KVET &
KASE/Austin. No new PD was named for
WIL, but Mike will be assisting in the selec-
tion of his own replacement before he joins
the Austin stations on March 5.

Happy 50th Anniversary to WNEW/New
York! The station celebrated the half-century
mark with a giant gala at the Felt Forum Mon-
day nlght (2-13). Vic Damone, Margaret

Whiting, Tony Bennett, Mel

(81 RHDAV ,
50TH for a giant crowd of station sup-
porters. Also, WNEW's first 50 years have
been chronicled in a book, “Where The
Melody Lingers On,” which the station is
marketing with all profits going to the National
ALS Foundation.

Street Talk has learned that former
WPLR/New Haven GM Chris Kampmeier will
be named PD at the new Phoenix A/C outlet

| KLZI. The station is presently Spanish-

formatted KNNN. The format and PD changes
are expected next month, and FairWest will
be involved in the programming.

Curt Hansen is the new PD at WEBE/
Westport, NY. Curt tells us the signal covers
a majority of the suburban NYC area and
much of Connecticut. The format is CHR.

answer to that one shortly.

to head WB'’s Nasvhiile Oper-

Torme, and Peggy Lee performed
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The new PD at KXZL/San Antonio is Ray
St. James, who was most recently PD at
WNYS/Buffalo.

WBZZ(B94)/Pittsburgh PD Steve Kings-
ton, who recently became part-owner of
KSRD/Lincoln, is now looking for a solid
programmer for his Nebraska station. The call
letters are changing to KZKX, and the format
will be Country.

T { | WFIL/Philadelphia has
| brought Dan Donovan back from
KSTP-FM(KS95)/Minneapolis to

handle morning drive. Dan was one

of Philadelphia’s most popular “Boss Jocks”
in the early days of WFIL's rock era. He
returned to the City of Brotherly Love on
Valentine’s Day.

WQBK/Albany PD/morning host Tom
Leykis will exit the frozen North for a shot at
the sunshine of South Florida. Tom's ac-
cepted the 8pm-12midnight shift at
WNWS/Miami. No immediate replacement at
WQBK.

KEEL/Shreveport morning man Larry
Ryan has been promoted to PD. Larry, who
served 13 years as KEEL PD in the past, is
in need of record service from all labels.

After just two weeks as PD, Denny Alex-
ander has left WKWK-FM/Wheeling, with
former WBUT & WLER/Butler, PA Operations
Manager Bill Davis in as new PD

KQiZ-FM/Amarillo PD Ron Chase moves
to the PD slot at KITE/Corpus Christi. Back
in Amarillo, morning man Garry O’Neal takes
over the PD duties.

After 15 years with WNAP/indlanapolis
as both a personality and PD, Cris Conner
has resigned. He's seeking another program-
ming post immediately. Contact him at (317)
842-0404.

KTRH/Houston lost one of its most color-
ful personalties last week. John Breen,
sports commentator and co-host of the after-
noon talk show “Sportsbeat,” died of cancer
at the age of 77. He had been with KTRH
since 1976.

KSDO-FM(KS103)/San Diego has signed
a three-year deal with Mike Joseph for the
rights to use the term “Hot Hits.” However,
Mike is not consuiting the station. This deal
mirrors the one fellow Gannett station
KIIS/Los Angeles made with the consulitant,
which in effect protects those cities from a
Joseph-Hot Hits incursion.

WINX/Washington has an-
nounced it has switched to the
“Star Format.” Featuring *‘a biend
of adult/contemporary, soft rock, and
country music,” WINX is calling itself “The
Star.” WINX PD Bob Appel is putting it all

together Street Talk continued on Page 26
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WANG
chung

WON'T LET GO!

“Don’t Let Go”

CHR
BREAKER
154/41

THE ALBUM
POINTS ON THE CURVE

HOT TRACKS:
“DANCE HALL DAYS”
“DON’T LET GO”

R
BQQAKER

AOR ALBUMS: €D

PRODUCED BY
Chris Hughes and Ross Cullum

MANAGEMENT
Dawnd Massey at
Domino Directions LTD, London

« WANG chung POINTS ON THE CURVE
ON GEFFEN RECORDS AND CASSETTES

GEFFEN
fecorDs  Manufactured By Warner Bros. Records.
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I[_Street Talk

Continued from Page 24

You almost need a scorecard to keep
track of the competitive situation in Houston
AOR radio. Michelle Robinson-Sayre exited
the KLOL PD post. Also leaving at the same
time was Michelle’s husband and afternoon
personality Colonel St. James, who relocated
his KLOL show to KSRR. To make room for
the Colonel at KSRR, Michael Stevens came
off the air to become Assistant PD/MD,
replacing departing MD John Roberts. No
word yet on future locations for Robinson-
Sayre or Roberts.

Former KEZO/Omaha GM Jim Eddens
has been appointed GM at KICT/Wichita.

Despite specualtion that
sportscaster Jack Buck was

about to get a divorce from the

CBS Radio Network, the KMOX/St.

Louis Sports Director has signed to do most
of the net’'s NFL football and major league
baseball for 1984. His big complaint — too
much travel — has been solved by giving up
his CBS-TV assignments, plus Sunday and
Thursday football games on radio.

CKLW/Detroit released its morning team
this week, as Ryan & Company relinquished
wakeup duty at the 50kw outlet. The team,
made up of (former Dick Purtan partner) Tom
Ryan and Tom Delisle, did not announce any
immediate future plans, but the station did,
bringing in a new duo consisting of former
WCWA/Toledo morning personality Paul )ﬂ
Smith'and a former CKLW staffer, returning
from Ottawa, Erin Davls.

Ex-WBABI/Long Island talk show host
Joel Martin has filed a $218,000 lawsuit
against the station and its owners. The suit,
filed on behalf of Martin and his wife
Christina, who produced his show, claims his
August 1983 firing was in violation of a sign-
ed employment agreement with the station.
Martin, who had been with the station since
1972, also claims his reputation has suffered
and he’s been unable to find work as a resuit.

a York PD and Zoo Crew Captain
Scott Shannon on Milwaukee's

newest CHR last week (2-9)? Our

Midwest moles say yes. Not only did Scott

guest-jock on fellow Malrite station

W2UU(295), he gave away about $800 bucks

in his one fast-paced afternoon drive ap-
pearance.

Was that WHTZ(2100)/New

This year's “Valentine’s Day Massacre”
occurred at KKRZ/Portland, where four air
talents were cut loose. Hoyt Smith, Uncle
Don Wright, Scott Drake, and Randy Scott
were released prior to the station’s takeover
by Taft. Morning man Michael O’Brien re-
mains, and the other shifts are being tem-
porarily covered by parttimers.

Superpower WJFM/Grand Rapids has
promoted midday personality David Murray to
Operations Director.

The Salt Lake City metro has another A/C
outlet, as KABE became KUUT last month
under new PD Dennis Elliott. Broadcasting
from Orem, the station is calling itself “Utah’s
Stereo 107.5."

www americanradiohistorv. com

At KUDOJ/Las Vegas, midday
man Bill Bauman has been
Upped to PD, and moves
his show to afternoons. Former
PD/afternoon man Craig Parsons
completes the circle by filling the midday
vacancy.

Dave Winston has been promoted from
the overnight show at WSAM/Saginaw to
Program Director. He replaces former PD
Scott Fredricks, who travels to WKLH/Lans-
ing as an air personality. Winston will also
handle afternoons on WSAM.

While in Saginaw, WHNN co-Assistant PD
Ken Carson has been elevated to PD.
Former PD Joe DeSantis will remain at the
station.

WJQS/Jackson, MS switched formats
from Country to Gospel this week (2-13),
changing calls at the same time to WOAD.
The format flip coincided with new owner
John Pembroke taking over. Country PD
David Haley will leave the station soon for a
gig with Moonshine Records in Nashville. His
replacement will be Danny Gilmore from
WOKJ/Jackson.

i Call letter action at the FCC.
'R ] the Commission has set aside the
F'USA ) grant of KUSA to KPRZILos
g B’ Angeles, which retains its current
calls. Effective March 19, the KUSA handie
has been assigned to KSD/St. Louis.

WSNI(AM)/Phliadelphia became WPGR
on February 13.

KVAR/San Antonio has applied to
become KXET.

Because it can’t have the same calls as
WRC-TV after a forthcoming ownership
change, WRC/Washington applied to change
to WRRC, then rescinded the request.

Former WPLJINew York 10pm-2am jock
Marc Coppola is available. His number is
(212) 427-1090.

WIiZM/La Crosse, WI flipped the big
switch last week (2-7), turning off the
automation in favor of an all-live version of its
CHR format. Tom Grier is PD; Lee Hart
handles music.

Dana Michaels has exited KYUU/San
Francisco in an apparent “economic
cutback,” but she’s ready for her next oppor-
tunity. The former 8pm-12midnight personali-
ty can be reached at (415) 930-7255.

We're glad to hear that
Motown’s Vicki Leben is
back at work after recover-
ing from a serious eye
operation which kept her
at home for several
weeks.

Former KIST/Santa
i* Barbara co-owner and GM
" Patt Wardlaw has return-
ed to the station after a three-
year sabbatical. A group of investors purchas-
ed the outlet recently from Marty Ross and
installed Wardlaw as GM. Jim Olerich from
KNX/Los Angeles was named GSM.

Congratulations to KABC/Los Angeles
Assistant PD Michael Fox and his bride-to-be
Linda Heinmiller. The couple will be married
Sunday (2-19) in Los Angeles.

Stork Stops: WOUR/Utica MD Tom Starr
and his wife Ann welcomed Zachary
Leonard Ferris Starr on February 11.

Vicki Leben
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On The Records

The Original Invaders:
Wbhere Are They Now?

As you’ve probably noticed already, you’'re going to be bombarded
with Beatles reminiscences for some time to come, as the 20th
anniversary of their American conquest is celebrated everywhere.
Since you’ll be getting all the Beatles trivia you need elsewhere (plus a
little here from time to time), I thought I'd provide a little supplemental
info on the other English hitmakers who made up the British Invasion 20
years ago and contributed to the evolution of the music. So for the next
several weeks I'll spotlight the singing sensations of ’64-’66, with updates
on their current pursuits where applicable.

Animals: Hit in mid-1964 with the
electrified folk standard ‘‘House Of The
Rising Sun.” Evolved from R&B covers
(“Boom Boom,” ‘Don’t Let Me Be
Misunderstood’’) to protest (‘We’ve Gotta
Get Out Of This Place,” “It’s My Life”’) to
flower power (‘‘Monterey,”’ ‘‘San
Franciscan Nights”’). Major shakeup in
1966 left singer Eric Burdon only survivor;
group (including guitarist Andy Summers,
now of Police) broke up in 1970. Original
lineup reformed temporarily in 1977 and

Manfred’s Runner
Mystery

NN -
MANF“EDLFA G

Manfred Mann in their denim period

In the year of the British Invasion's 20th
anniversary, one of the original invaders is
back with a hit. For 21 years there’'s been a
group with Manfred Mann's name on it (at
least, his show name; his real name is Michael
Lubowitz), and in summer 1964 the original
Manfred Mann had their first hit with “Do Wah
Diddy Diddy” (originally done by the Exciters
earlier that year).

The singer then was Paul Jones, who
earlier played in bands with the Rolling
Stones and later became an actor. Personnel
changes were constant, as keyboardist Mann
formed Manfred Mann’s Chapter lll in 1968
and Manfred Mann’s Earth Band in 1970.
Their last hit was “Blinded By The Light” in late
1978, although singer Chris Thompson had
a couple of hits with his other band Night plus
the recent A/C hit “All The Right Moves” with
Jennifer Warnes.

One odd thing about the current hit,
“Runner.” It's the same song previously
recorded by its author lan Thomas, Sheila,
and most recently the Boys Band. But the
Mann version credits the song to one Mark
Calin instead of Thomas. It's a mystery of sorts

Animals thn and now;

again in 1983, with a studio album out last
year and a live LP still possibly to come,
although they broke up again after their
American tour.

Cilla Black: Friend of the Beatles and
former cloakroom attendant at Liverpool’s
famous Cavern Club. Brian Epstein
changed her name from Priscilla White and
she hit in 1964 with “You’'re My World.”
Continued to have British hits throughout
the *60s and is still a popular middle-of-the-
road performer and TV personality.

Dave Clark Five: With more hits than
any British group but the Beatles from
1964-66, starting with “Glad All Over,” they
were the chief pretenders to the Fab Four’s

|

Dave Clark 5

throne until the Stones came into
prominence. Continued recording until the
early ’70s. Singer Mike Smith had a solo
career in the UK subsequently, while
drummer Clark owns, among other
holdings, the rights to England’s top ’60s TV
rock show, “Ready Steady Go,” which he
has begun selling in the video market.
Petula Clark: A star in France and
England for almost a decade before
Americans first heard her with ‘“Down-

town” in late 1964, Clark ran up a three-
year string of hits including “I Know A
Place,” “My Love,” and ‘“Don’t Sleep In
The Subway.”” She made a movie
(“Finian’s Rainbow”’) in the ’60s and still
performs from Las Vegas to London.
Spencer Davis Group: Started in 1963 but
didn’t have a big American hit until the
dawn of 1967 with “Gimme Some Lovin’,”
by which time singer Stevie Winwood was
already planning to leave to form Traffic.
Winwood of course recently attained solo
stardom, while leader/guitarist Davis
worked in A&R and promotion, produced
records, and continued recording. Stevie’s
brother Muff is a CBS International A&R VP.

CASABLANCA

® NUMBER ONE BLACK:
(2nd week)

® NUMBER ONE LP:

m ONE YEAR AGO TODAY

® RON JONES UPPED TO VP/GM AT WHK/CLEVELAND

®BOBBY HATTRIK CONSULTS DOUBLEDAY AGAIN

® MIKE ELLIOT NAMED PD AT WIOD/MIAMI

® BILL ADKINS BECOMES PD AT WDIA/MEMPHIS

® NUMBER ONE CHR: Do You Really Want To Hurt Me” — Culture Club {Virgin/Epic)
® NUMBER ONE A/C: “You Are" — Lionel Richie (Motown) (3rd week)

® NUMBER ONE COUNTRY: “If Hollywood Don’t Need You" — Don Williams (MCA)

® NUMBER ONE BLACK: "Billie Jean” — Michael Jackson (Epic) {(4th week)

® NUMBER ONE AOR TRACK: “Separate Ways" — Journey (Columbia) (2nd week)

® NUMBER ONE LP: “Frontiers” — Journey (Columbia)

FIVE YEARS AGO TODAY

® DAN MASON NAMED GM AT KTSA & KTFM/SAN ANTONIO
® JON SCOTT BECOMES VP AT CAPRICORN
® JOHN BETANCOURT NAMED NATIONAL DISCO RADIO PROMOTION MANAGER AT

® NUMBER ONE CHR: “Da Ya Think I'm Sexy” — Rod Stewart (WB)(4th week)
® NUMBER ONE A/C: “Somewhere In The Night” — Barry Manilow (Arista)
“Bustin’ Loose” — Chuck Brown & Soul Searchers {Source/MCA)

® NUMBER ONE COUNTRY: “Every Which Way But Loose"” — Eddie Rabbitt (Elektra)
"Dire Straits” — Dire Straits (WB)

TEN YEARS AGO TODAY

® MEL PHILLIPS NAMED PD AT KQV/PITTSBURGH
® PAUL KIRBY APPOINTED PD AT WRKO/BOSTON
® NUMBER ONE CHR: “Seasons in The Sun” — Terry Jacks (Bell) {2nd week)
® NUMBER ONE COUNTRY: "World Of Make Believe” — Bill Anderson (MCA)

www americanradiohistorv com

Chad & Jeremy, then and now

Chad & Jeremy: Best known for
“Yesterday’s Gone” and “A Summer
Song” in 1964, Chad Stuart and Jeremy
Clyde did a bit of acting and some
interesting social commentary LPs in the
latter part of the ’60s before splitting. Now
they’ve reunited, with an album out
recently.

Reintroducing The Beatles

Capitol is reissuing the first American
Beatles hit, ‘I Want To Hold Your Hand,”
20 years and a month or so after it first
exploded. The move stems from a
campaign of EMI in Britain, which reissued
the first UK single ‘“Love Me Do”’ in 1982 20
years after its first appearance. ‘‘Love Me
Do”’ scored top five British success (better
than it did the first time around), but
Capitol’s American release went unnoticed,
and forestalled any American reissues until
now. In England, ‘“Please Please Me,”
“From Me To You,” *‘She Loves You,” and
“I Want To Hold Your Hand”’ were released
in 20th anniversary sequence, resulting in a
gradually diminishing amount of impact for
eachrecord. The U.S. ‘“Hand” reissue fea-
tures the original picture sleeve, original
record number, and original label design
— but one thing is different: in 1964 there
weren’t one-sided Beatles promotional copies.

Sound Tracks For Soundtracks: It’s rare
to find a film these days that doesn’t have a
contemporary various-artists soundtrack,
as moviemakers remain convinced a few
timely and trendy tunes broaden a movie’s
appeal. Latest entrant: the ‘“‘Against All
Odds” soundtrack, which besides the title
track by Phil Collins has new material by
Stevie Nicks, Big Country, Peter Gabriel,
Kid Creole, and Collins’s Genesis partner
Mike Rutherford . .. Reports out of New
York say the latest ’60s band to reform is
the Rascals .

L4

& - i -‘)
News i

Cyndl Lauper guests on the "“New
Show” Feb. 17 . . . The Pretenders are
interviewed on “Friday Night Videos” Feb.
17 . .. “Solid Gold” for the week of Feb.
17 stars Culture Club, Rick James &
Smokey Roblnson, Cyndi Lauper, Barry
Manilow, Eddle Rabbitt, Grace Slick, and
Rick Springfleld . . . Laura Branigan is
on “Entertainment Tonight” Feb. 17 . ..
The Fixx appear on “Saturday Night Live”
Feb. 18 . .. “Super Night Of Rock 'N’
Roll” on NBC Feb. 20 stars Chuck Berry,
James Brown, the Hollies, Jefferson
Starship, Martha Reeves, the Tempta-
tions, and Frankie Valll & the Four Sea-
sons . . . Shannon guests on “Merv Grif-
| fin" Feb. 21 .

TV
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MONDAY, FEBRUARY 20

Anniversary For Pat & Neil

J * A lot of Pat Benatar's life is written on her album covers. On *In The Heat Of The Night,” she thanks “D.B., for

bl

his patience, love, endless support and knowing when to say no.” D.B. was presumably Pat’s first husband Den-
nis, from whom she was already estranged when her first LP hit. By the follow-up, “Crimes Of Passion,” Pat's new
love interest, producer/guitarist/keyboard player Nell Geraldo, was referenced, “Special thanks . . . for ail the
heart and hard-work on the production of this record, | love you." After more than two years as the hot couple of the
rock tabloids, Pat & Neil were married in Hawaii on this day in 1982. On the album that followed, “Get Nervous,"
“Spyder” Neil was thanked for “three of the craziest, most enjoyable months of my life . . . and a very special
album.”
Birthday wishes today to J Gells, born in 1946.

TUESDAY, FEBRUARY 21

pic.

The Fifth ‘“Who”’

It's commonly held that the Beatles were at least partially responsible for WABC/New York's rise in pro-
minence. But the DJ most often associated with the group worked for their competition, WINS. Murray ‘‘The K’’
Kaufman was, in many ways, Alan Freed’s successor, both as the city’s top rock jock and as an impresario. He
staged massive rock shows at Brooklyn’s Fox Theatre, among others, and was responsible for bringing the Who
and Cream to America for their first shows. Kaufman, who also worked for New York's WMCA and WOR-FM
(which he left when the station adopted the Drake format), and WWDC/Washington, was also the first host of
“Soundtrack Of The '60s” before a running battle with cancer forced him to quit. He died on this day in 1982.

WEDNESDAY, FEBRUARY 22

Florence Ballard Dies
From the “life imitating art” department: years before “Dreamgirls,” there was a film called “Sparkle” based far

WPHD K|TY WJBU more loosely on the Supremes legend. Irene Cara played the younger lead who finally achieves solo stardom;

WC AU—FM 13K 01 m Detroit R&B veteran Lonette McKee played the older singer who leaves the group and, shortly thereafter, dies
broke and desolate. Written and filmed during 1974-75, “Sparkie” was released in spring 1976, only a few weeks

WGC[_ KH OP WGLF after original Supremes lead Florence Ballard had died on this day, allegedly of coronary thrombosis. When Dlana
Ross was given above-the-group-name billing in 1967, Ballard went solo and cut a couple of singles for ABC

WVSR KDON-FM WBWB —including a remake of “Goin’ Qut Of My Head"" — that sounded more like Dionne Warwlck than her old group. In

K"M WFBG WAZY'FM 1971, she sued Motown, unsuccessfully, for back royalties claiming that she'd been forced out of the group, The
32-year-old singer and her three kids had been living on public relief for some time up until her death.

WRCK WGUY KFMW Birthdays: Ranking Roger, formerly of the English Beat (now with General Public), 1961.

WBBQ WIGY 99KG
WANS-FM WERZ KGOT
G100 0K100 KCDQ
KTFM KBIM
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THURSDAY, FEBRUARY 23

Pop Psychology

British rocker Howard Jones has two-tone white and orange hair, two top-five singles in his homeland, no
backing band (except for a mime who dances on stage when he performs), and his 28th birthday today. Jones
went through a number of stylistic changes before coming up with his sparse onstage presentation and lyrics on
positive thought. (Examples from his forthcoming first LP include the titie track, “Human’s Lib,"” and “Don’t Always
Look At The Rain.”) In the U.K., Jones has become a major media figure, fueled, in part, by allegations from his ex-
songwriting partner, who alleges that he also served as Howard'’s guru. (Jones declines comment.)

Birthdays: Johnny Winter 1944, Poco's Rusty Young 1946, David Sylvian, formerly of Japan, 1958.

FRIDAY, FEBRUARY 24

Proby Overexposed In UK

On this day in 1965, P.J. Proby, born James Marcus Smith in Houston, becomes one in a long line of artists
{or records) banned by the BBC, after a series of British onstage incidents in which his velvet trousers split open.
Three days later, despite being unplayable and unbookable, he returns with “I Apologize” and goes to #11.
Although one theory holds that the pants-ripping incidents — which fit right in with Proby’s other on-stage histronics
— destroyed his career, the singer remained “visible" in the UK through 1871, when he starred in the rock opera
version of “Othello.” The exposure also may have helped Proby get his first, and only, hit in his homeland with *Niki
Hoeky" in early 1967.

SATURDAY, FEBRUARY 25
Please Release Me

For those Americans who were early Beatles fans, February is actually the 21st anniversary of the group’s

American debut. On this day in 1963 — probably not tying in with George Harrison’s 20th birthday — Chicago
WXKS-FM WRVQ KHYT1 Rwa;]B label glteed.:ay":rieas toi::iver1s'ir:y by rflegsingbthe group'hstfil;stt An:e;rican sti:gle, “P|eaﬁse f;leatsle Me“/‘;:\s: Me
TV y," credited to the Beattles. The single does become a hit but not for another year, after Beatlemania kicks in.
WCAU-FM Ki WGUY In another significant release on this date, the Rolling Stones issue "The Last Time" and “Play With Fire" in the
WHTX KTFM 103CIR UK five weeks %fter their trip to Hollywood, where the two sides were cut.
FM102 Z98 WZYQ SUNDAY, FEBRUARY 26
Baptism By (Ring Of) Fire
XTRA KJ103 WISE
1 WC GQ Ex-broadcasting student Johnny Cash was born in Kingsland, AR on this day in 1932 to Southern Baptist
KFRC 3K sharecropping parents. After songs like “Ring Of Fire,” which were almost reports fromthe edge, Cash nearly kill-
WMAR KQOXR WPFM ed himself with drugs and alcohol in the mid-'60s, used religion to bring himself back, and continued to report on
mankind from a somewhat modified perspective. Cash's material has varied considerably both stylistically and
WJZR KMGX Z102 idealistically, with protest songs like “What Is Truth” and novelties including “One Piece At A Time"” and Shel
WNOK-FM KYNO-FM KKQv Siiverstein’s ‘Boa Constrictor.” He was also one of the first to.cover a Bob Dylan song, cutting “It Ain't Me Babe”
WZLD KIKI KCAQ in 1964, and the first major country artist to release a Springsteen song (“Johnny 99"} as a single (although
Emmylou Harris had long been covering Springsteen on albums.) In recent years, he's been produced both by
WRQK KSLY Rodney Crowell, who's married to his daughter Rosanne, and Nick Lowe, husband of his stepdaughter Carliene
94TYX QQ KZOZ Carter.
wW OK| A K|ST Another veteran, Fats Domino, was born this day in 1928. And Canned Heat leader Bob Hite would have been
MOTOWN"
39 today.
© 1984 MOTOWN RECORD CORPORATION
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MATTHEW WILDER
“The Kid’s American”

CHR NEW & ACTIVEEK: [ LY RN

Added This Week

| wecaurm  KITE WRQN WQCM KKQV  KzZOZ

| WHTX KAMZ KIKI 13FEA WBNQ  KIST
FM102 WRQK KO93 WJBQ WBWB
WMAR WZYP KDON-FM  WOMP-FM Y94
WYCR WHHY-FM  KRQ KISR WAZY-FM
WKEE KITY WIGY Q104 KWTO-FM
FM106 KIIK 103CIR WYKS KTRS
WKFM KMGK WIKZ KTDY KDZA s
WKRZ-FM  WEBC WERZ WXLK KBIM S,
WZLD WKFR wzyQ WGLF KSLY DL

| 02ZY
“So Tired”

YOU WON’T BELIEVE YOUR EARS!

WSPK WRNO
WHTF WJXQ
KSET-FM  KGHD

T WEEK OV

ICBS ASSOC.
RECORDS

SURVIVOR
“I Never Stopped Loving You”

| CHR
|l SIGNIFICANT ACTION WERZ

Q101
WVSR WZPL  WBNQ
WGFM WJXQ  KKLS-FM
WHTF KIKI KHTX =3
WANS-FM WIGY KzZOZ Soott grothers

CULTURE
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ADAM ANT
“Strip” 69/20

“This record is a phenomenon, and is appealing to all young adult demographics.
This week’s jumpis 16-10!" Steve Kingston — B94/Pittsburgh

*“ ‘Strip’ is #1 request after three days airplay and very strong 18-34. This is not
justateenrecord.” Tom Mitchell— WPXY/Rochester

WXKS-FM add Z93 add25 WNYS 37-32 KJ103 7 KKQV 20-16
WPHD 35-29 WNVZ 27-20 WKEE 34-29 WRKR 5-4 KCAQ 24-20
Z100 on Q105 on KZZB 36-26  KELI 8-7 KCBN 12-10
WCAU-FM on WKTI add WOKI 19-15 KQXR 15 KZOZ 39-32
B94 16-10 KIIS-FM add  WKDQ 29-22 KQMQ 40-28 @0
@%r

94Q 26-18 XTRA add WGRD 31-26 WIKZ 30-25
I

ROMANTICS CHR
“One In A Million " Eoldidall

37 Adds Cut Of The Box:

WPHD  KZZB WKFR  KHYT KISR KOZE
WHYT  WNOK-FM Z104  KRQ KTDY KzOZ
XTRA  WOKI KELI wzyQ Q101
WFLY  WHHY-FM 13K WKHI WXLK
WVSR KRGV KBBK  WOMP-FM KKQV
WPST  WKDD KMGX  WSQV KYTN 4.0
WRCK  WGRD KQMQ  WJAD KCDQ

PATTI LABELLE
“If Only You Knew”

i » . KAMZ 21-19  KHYT 26-24
T CH R NEW & ACTIVE WANS-FM 31-26 WGUY deb 34
94TYX 24-15  WIGY add

B104 20-15 Q107 add 30 KITS add KX104 19-17 WFOX 30-24
WXKS-FM 27-23 WASH 22-19 WMAR 24-21 WSFL 27-20 Q101 23-14
WPLJ 12 Z93 8-6 WNYS 13 WZPL add 2102 9-6
2100 7 195 15-8 WTIC-FM 28-21 WRKR add KCAQ deb 30
WCAU-FM 35 Y100 15-13 FM106 35-30 KIKI add

B94 29-25 WNVZ 22 wBBQ 10 KQMQ 33-25 PJ

PRO-FM add KIIS-FM 34  KXX106 23-19 KEARTH 26 misanim:

nnnnnn

CLUB  ON YOUR DESK NEXT WEEK -

Distributed by CBS Records
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WING & WJAI Up King
To Operations Manager

John King, Operations Manager
at A/C outlet WING/Dayton, has
been advanced to OM for both
WING and Nostalgia-formatted
FM sister station WJAL WJAI PD
John Robertson will now report to
King.

WING & WJAI VP/GM Jack
Porteous noted, “John was very
instrumental in executing many
successful changes on WING. He’s
just done an outstanding job, and
I've been so pleased with what
John’s been able to accomplish
that there’s every reason to be-
lieve he can also make improve-

ments on the FM. John’s a big
plus to this organization, and de-
serves the chance.”

King told R&R, “John Robert-
son will still be in charge day-to-
day, as he does a great job of im-
plementing ideas into the opera-
tions. I’ll be there to help put a lit-
tle extra spark in the format. I'm
very happy the management has
this kind of confidence in me. It’s
quite an honor having the oppor-
tunity to work with an institution
such as WING, as well as the chal-
lenge of making WJAI equally
successful.”

| :
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to changes in affiliate counts
and program clearances for in-
dividual networks, rather than
overall shifts in the radio listen-
ing marketplace. As Schiavone
put it, “The networks have to
| look inward on this one.”

An RKO spokesperson said
the book shows RKO-1’s “domi-
nance’’ among teens and young
adults, plus continued strong
growth for RKO-2. ABC says its
weekly audience now totals 101
million, or 54% of the 12+ pop-

ulation. ABC also had five of the
] top ten programs, three of them
| hosted by Paul Harvey.

Average Audience Per

Commercial (12 +)
N rk Audie fin % Gain
thousands) Or Loss
ABC-1 1705 -2
NBC 1612 -3
ABC-E 1603 -1
RKO-1 1456 -9
CBS 1361 +6
ABC-C 1346 -11
Source 1243 -5
Mutual 1091 -2
ABC-R 1068 +3
ABC-FM 1054 -17
RKO-2 932 +12
RadioRadio 826 +28
ABC-D 711 +117
Sheridan 669 -9
National
Black 602 +4
Cume Audience Per
Week (12 +)
Network Audience (in % Gain
thousands) Or Loss
NBC 28,503 no
change
ABC-/ 25,918 +2
CBS 25,091 +2
ABC-C 25,075 -6
ABC-E 22,471 +17
RKO-1 20,533 -4
Mutual 20,156 +7
Source 17,662 -5
ABC-R 16,389 +1
ABC-FM 14,907 +3
RadioRadio 14,835 +117
RKO-2 13,979 +12
ABC-D 11,669 +3
Sheridan 9128 +1
National
Black 7499 -5

Continued from Page 1

Average Audience Per
Commercial By Demo

(Top 5) \
|
Audience (in % Gain Or
thousands) Loss
Teens (12-17)
RKO-1 315 -7 |
ABC-R 274 +5
ABC-C 234 -8
"ABC-FM 232 -17
Source 204 -6 |
18-34
Source 872 -4
RKO-1 839 -8
ABC-R 690 +8
ABC-C 679 -16
ABC-FM 653 -14
18-49
RKO-1 1033 -9
Source 970 -5
ABC-C 924 -14
ABC-E 902 -1
NBC 850 -5
25-54
ABC-E 961 +5
ABC-/ 898 +17
NBC 786 -11
RKO-1 693 -3
CBS 635 +2
Picture
Yourself

In R&R

Send your station photos
to Ken Barnes, Radio &
Records, 1930 Century
Park West, Los Angeles,
Ca 90067.

R&R/Friday, February 17, 1984

WHIO-AM & FM Set Montgomery As GM

WLLT/Cincinnati GM Tim Mont-
gomery had departed to become
GM at Cox Communications’
WHIO-AM & FM/Dayton. Mont-
gomery replaces former VP/GM
Ron Kempff, who resigned at the
end of 1983 to enter broadcast
ownership.

Cox Communications Executive
VP/Radio Jim Wesley stated,
“Tim’s been an outstanding radio
sales executive for years, and his
time as GM at WLLT has added
programming and promotional ex-
perience to his background. We
consider Tim to be the perfect
choice for this position.”

Montgomery joined WLLT as
acting GM just over two years ago,
and spent the last 18 months as

Boveriy_v

GM. He previously worked two
years as National Sales Manager
for WXKS-AM & FM/Boston. Prior
to that, he served almost nine
years as GSM at crosstown WBCN.
Montgomery told R&R, “I'm very
excited about joining WHIO-AM &
FM. Cox is one of the best broad-

cast companies in the business,
and at this point in my career, it’s
going to be a great experience
working for these two fine proper-
ties.”

Replacing Montgomery at
WLLT is Ken Wolt (see story Page
1).

Smith

Continued from Page 1

KNEW/San Francisco after
four years as PD at KLAC/Los
Angeles. His background also
includes three years in promo-
tion for Capitol Records. Smith
told R&R, “Because my back-
ground included adult-oriented
radio on AM, the company felt I

could do the job. WIP has a long
history of being one of the top
radio stations in the country,
and I feel gratified and humble
that Metromedia has the faith
in me to carry on that position.”

No replacement for Smith at
WMMR has been named yet,
but a decision is expected within
the next two weeks.

isits Namesake Theatre

r of top Capitol personnel following the

group's recent four-night stand at L. A.’s Beverly Theatre. Pictured (I-r rear) Capitol VP Varnell Johnson, Maze's Sam
Porter, Capitol VP Bruce Wendell, and Capitol’s Rorinie Jones; {I-r front) Capitol VP Don Grierson, Moore, Beverly,
Capitol VP Walter Lee, and Capitol’s Rusty Moody and Heinz Hein.

Gold Mountain Cites Sights

o

Members of the Sights confer with officials at Gold Mountain Records on the marketing of their new LP. Seen {I-r)

are. GM President Danny Goldberg, Sights’ Jerry Weber and Brian Goff, manager Jeff Greenberg, band members Chrys
Shaw & Stephen Richardson, Gold Mountain Exec. VP Burt Stein, and the label’s Bennett Kaufman.

Southside Johnny & the Jukes were at New York’s Ritz promoting their Mirage debut "“Trash It Up.’” Shown
backstage (I-r): Atlantic’s Nick Maria and Senior VP Mel Lewinter, manager David Sonenberg, Southside Johnny,
Mirage President Jerry Greenberg, and Jukes’ Billy Rush.
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Live Trash In New York
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Real Life On The Board

| ¥ - """:_-_ o
Members of Australian group Real Life dropped by MCA offices in L.A. to see how “Send Me An Angel’’ was doing
in America. Shown with a list of stations playing their single are (I-r): Real Life’s Richard Zatorsky, David Sterry, and
Alan Johnson, MCA Executive VP Richard Palmese, and Real Life’s Danny Simcic.

Isleys 25th Record Year

i
CBS Records threw a party at its West Coast offices to celebrate the Isley Brothers’ 25th anniversary as a recording

act. Pictured (I-r): CBS Senior VP Larkin Arnold, Ronnie Isley, artist Teena Marie, E/P/A’s Maurice Warfield, the
O'Jays’ Sammy Strain, and E/P/A VP Larry Douglas.

Waysted On The Way

Chrysalis President Jack Craigo visited label artists Waysted at the studio in London as they recorded their debut LP
"Viices.’' Pictured (I-r} back row: group’s Fin, Paul Raymond, and Ronnie Kayfield. Front row: Manticore Manage-
ment’s Steve Barnett, Craigo, Waysted’s Pete Way and Frank Noon, and Chrysalis UK’s Doug D’Arcy.

LRB Net-works Seattle

In Seattle to support their latest LP, ''The Net,’’ members of the Little River Band were greeted backstage at the
Paramount Theatre by label personnel and other friends. Pictured (I-r} standing: Capitol’s George Nunes, LRB’s John
Farnham, Major Distributors’ Monica Moore, Albatross Productions’ Cathy Harker, Capitol’s Stan Foreman, LRB’s
Steve Housden, and Capitol’s Steve Morgan. Seated are the band’s Wayng Nelson and David Hirschfelder.

WWW americanradiohistorv.com

Pendergrass Visits Krasnow

-

New Elektra artist Teddy Pendergrass (c) left Philadelphia for the first time in
more than a year to be among the label artists honoring label Chairman Bob
Krasnow at the 1383 AMC Humanitarian Award Dinner in New York.
Shown flanking Pendergrass are Krasnow (I} and manager Shep Gordon.

Al e = - _— -
Dyke Boote_e, known for his work with Grandmaster Flash & the Furious
Five, has signed worldwide with PolyGram. Signing on the deal are (I-r):

PolyGram Senior VP Harold Childs, Bootee, manager Bob Schwaid, and
PolyGram’s Jerome Gasper.

Breaks Dance In New York

Y o

When the Breaks played the Ritz, RCA staffers came backstage to congrat-
ulate the group on their first New York engagement. Pictured backstage (I-r)

back row: Breaksmen Russ Caudill and Tom Ward, and RCA’s Steve Stoff and
Bob Catania; (lr) front row: RCA’s Susan Wax, group members Pat Taylor,

Rob Caudill and Suzanne Jerome-Taylor, RCA’s Phil Quartararo, Mike

Vallone, and Alan Wolmark.

Bare Trees In Belize

When Columbia’s Bobby Bare (c} toured Central America, he stopped by
Radio Belize for an interview. Pictured with Bare are Radio Belize’s Rene
Villanueva and Jim McFadzean.




Page 36

R&R/Friday, February 17, 1984

THE PICTURE PAGES

Radio Encounters Pointers

Following a recent performance at Carnegie Hall, the Pointer Sisters and some friends headed to the Cafe Carnegie
for post- concert festivities. Shown (I-r): RCA’s John Boulos, WPLJ/New York MD Lisa Tonacci, June, Ruth, and
Anita Pointer, WKTU/New York’s G. Keith Alexander, and WPIX/New York MD Wendy Silvershein.

AC/DC “Switch” Hits Meadowlands

Captured backstage at Meadowlands Arena, where AC/DC was touring behind its "'Flick Of The Switch’’ LP, are
{I-r): Atlantic Senior VP Vince Faraci, AC/DC’s Angus Young and Brian Johnson, Atlantic VP Perry Cooper, group’s
Malcolm Young, Simon Wright, and Cliff Williams, Atlantic Exec. VP/GM Dave Glew, and label’s Donna Kreiss.

Flashdance Five Times Platmum
4 §
P
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Top brass at PolyGram Canada recently presented PolyGram USA President Guenter Hensler with a qumtup/e
platinum award for Canadian sales of the “’Flashdance’’ soundtrack. The album has since gone seven times
platinum. Pictured (I-r): PG Canada’s Ken Graydon and Michael Theriault, VP Bob Ansell, Exec. VP/GM Dieter
Radecki, Hensler, PG Canada Exec. VP Wingolf Mielke, President Peter Erdmann, and VP Leo DaSilva.

Babylon Warriors Make American Music

Los Ange/es-based reggae group Babylon Warriors have signed a multialbum pact with the American Mu.s‘/c label.
Shown at the signing are (I-r): the label’s Lindsay Feldman, Warrior Jymi Graham, label’s Robbie Randall, Babylo-
nians Lem Vaughn & Patrick Barrow, American Music’s Milt Wilson (seated), the group’s attorney Neville Johnson,
producer Karl Pitterson, and the band’s Harrington Trapp.

www americanradiohistorv. com

ASCAP Salutes Rogers’s “Love”’

ASCAP recent/y presented Kenny Rogers and Lion’s Mate Music with its
““Most Performed Song Of The Year’'' award for “"Love Will Turn You
Around’’ shown are (l-r) ASCAP’s Merlin Littlefield, Rogers, Connie Bradley,
and ASCAP President Hal David.

Butler Signs To Capitol

Veteran L.A. songwriter/vocalist Rosemary Butler recently joined Capitol
with an LP, “’Rose,”’ just released. Shown getting ready to start work on the
new album are (I-r standing) engineer David Cole and production coordinator
Robin Loggie; (I-r seated) Capitol VP Don Grierson, Butler, and producer
Peter Bernstein.

Boyca Turns Complaat Blue

Jesse Boyce has been signed to Compleat Records with a first single, *’Bluer
Than Blue,’’ recently released. Shown firming up the deal are (I-r): Screen-
Gems/Colgems-EMI GM Charlie Feldman, Compleat President Charles Fach,
Boyce, and producer Brent Maher.

213-553-4330

‘The Call That Gets It Al
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Two Views

Of Airwave Use

Su—

Here are excerpts from two letters responding
to a recent column about mystery radio stations.
The first deals with unlicensed (and still unex-
plained) shortwave stations which endlessly
broadcast the same letter of the alphabet in
Morse Code:

Steven Dahlman writes from KMGK in
Des Moines that he has been a “hardcore ham
radio operator” in the past, and confirms that
mystery radio stations ‘‘are nothing new. It is
generally understood that this is a way intelli-
gence agencies communicate with their field
agents. Most are probably not too terribly excit-
ing, routine messages from embassies, for exam-
ple. These transmissions are all over the HF
bands. My own theory is that an individual in
the intelligence community will be told to listen
to a certain frequency during a certain time per-
iod. If he hears a K he goes by one set of instruc-
tions. Another letter (and there are all sorts of
letters and numbers used) means other instruc-
tions. It would be a legal nightmare to license
every shortwave broadcaster. It’s an interna-
tional medium. Picking up strange signals from
faraway places is what makes it all exciting!”’

Thanks, Steven. We're still awaiting a non-

conjectural explanation of those mystery sta-
tions.

The second letter addresses the subject of
misuse of the airwaves in general:

Jack Hayes of Hayes Broadcasting Com-
panies in San Diego writes that “‘we are licen-
sees of several UHF business band and GRMS
repeater stations in the Reno/Lake Tahoe area.
I probably speak for many when I say if we
didn’t police our own frequencies, nobody
would. During the past four or five years,
anybody with the price of a radio in his pocket
can use damn near any frequency they want
without any real fear of getting caught or, if
they are, prosecuted. The amateur radio fre-
quencies are the same, too. There was a story
just before the end of 1983 about a ham operator
in San Diego who ran an illegal facility for over
a year before getting a slap on the wrist from the
FCC. The language is also something to behold,
and I'm no prude!”

Yeah, Jack, ten-four on that! Anyone wan-
ting a quick education in the latest twists in Am-
erican obscenities has only to switch on a CB
radio. Has a Citizens Band license ever been
jerked?
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SIGNIFICANT ACTION
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MONDAY, FEBRUARY 20 — In 1905 the US Supreme Court ruled that states have the right to enact laws
requiring medical vaccinations. Today children are routinely vaccinated against diseases, including diphtheria, polio,
tetanus, measles, and mumps. The Public Health Service says smallpox immunization is no longer necessary because the
disease has been eradicated, but military personnel continue to receive smallpox shots because of concern about its possible
use as a biological warfare agent.

John Glenn became the first American to orbit Earth in 1962. President Nixon arrived in China to reestablish
diplomatic relations in 1972.

George Washington’s birthday observed. Spring a month away.

Patty Hearst 30. J. Geils 38. Sandy Duncan 38. Sidney Poitier 57. Enzio Ferrari (founded Ferrari car company
1940) 86.

TUESDAY, FEBRUARY 21 — Three years ago today a $25 million lawsuit was settled in favor of residents
who had evacuated the area around Three Mile Island, PA in March of 1979, when radioactive gasses were escaping and
some people feared a meltdown. Randy King of the TMI Public Interest Resource Center in Harrisburg says, “The acci-
dent really is still going on. Theycurrently estimate it’s going to take maybe another six tc eight years and a billion dollars to
clean up Unit Two.”

The Washington Monument (begun 1848) was dedicated in 1885.
Texas lawyer/politician/teacher Barbara Jordan 48. Fashion designer Hubert Givenchy 57. Humorist Erma
Bombeck 57.

THURSDAY, FEBRUARY 23 — The most famous photograph of World War II was Joe Rosenthal’s
shot of six US Marines raising the Stars and Stripes on Mount Suribachi on Iwo Jima island. That Pulitzer Prize photo was
taken 39 years ago today (1945), five days into the 24-day battle. The Marines killed all but 100 of the approximately 23,000
Japanese defenders.

America banned Chinese opium imports in 1887. The Rotary Club was founded in 1905.
Ed *Too Tall” Jones 33. Peter Fonda 45.

FRIDAY, FEBRUARY 24 — Wilhelm Grimm was born 198 years ago today (1786). In 1815 he and his
brother Jacob published “Grimms Fairy Tales,” including Snow White, Little Red Riding Hood, Goldilocks, and Sleeping
Beauty. They didn't create those tales. They collected them from oral and written sources. The story of Cinderalla, for ex-
ample, appears in a Chinese manuscript that is nearly a thousand years old.

The US launched the first rocket into space in 1941. Uncle Sam’s international radio operation, the Voice of America,
began broadcasting in 1942.

James Farentino 46. Barbara Lawrence 54. Mark Lane 57.

Tomorrow (2-25) George Harrison 41. Former US tennis champ Bobby Riggs 66.

Sunday (2-26) Johnny Cash 52, Fats Domino 56, Jackie Gleason 68.

TOLL FREE! 1-800-331-4438
(IN OKLA. 918-258-6502)

DECALS.
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only silkscreened bumperstickers
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less when you can have the

industries’ brightest and glossiest decals.
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ontemporary

Hit Radio

JOEL DENVER

KUBE, KNBQ, KPLZ & KYYX

A Big CHR Battle In Seattle

When you mention Seattle, most people think first of rain, and lots of
it. Fortunately, Seattle also boasts considerable beauty, the Space Nee-
dle, and unlimited outdoor activities. But within our business, Seattle is
becoming famous for its high caliber of radio, particularly the CHR

arena.

Just a few months ago, only KUBE and
KNBQ were striving for top CHR honors.
Now there are four CHR challengers, with
KPLZ and KYYX reverting recently from
other formats. Current CHR leader KUBE
moved up 5.5 to 5.8, while KNBQ rose a full
share, 3.4 to 4.4. Both stations are sitting at
their highest 12+ shares to date. In swit-
ching formats from A/C to CHR, KPLZ suf-
fered a 3.0-1.7 decline, while KYYX dropped
2.0-1.7. But the story is far from over, as
KPLZ and KYYX are geared up for the
winter book and the all-important spring
sweep.

Six-year market veteran Bob Case
recently took over as KUBE’s PD when
former programmer Charlie Brown decid-
ed to concentrate on his morning show.
Bob’s playlist is the most conservative in
Seattle. ‘“In CHR,
your bread and butter
is the power rotation
— maybe ten titles
turning over every
two and a half to
three hours. I don’t
know how everyone
else fits 3540 songs
into regular rota-
tions.”

Bob Case

KUBE'’s Conservative
Approach To The Hits

I pointed out that many stations prefer a
larger number of current hits instead of
burned-out oldies. While he agreed with
that philosophy, Bob added, ‘“When I play
something, I want it to be heard. I'm not up
for rotating records that play only once a
day or once a week, because lunar rotations
don’t make it. Since I believe in playing a
record 24 hours a day in a serious rotation,
it’s got to be a hit.”

KUBESSFMm

What’s A Hit?

While KUBE is generally a conservative
station, Bob has occasionally jumped out
ahead of the pack. “We were very early on
Nena’s ‘99 Red Balloons.’ It’s already been
number one for us, and the rest of the coun-
try is now following. If we feel it’s a hit
record with mass appeal, then we’ll really
bang it hard.”

Bob uses retail sales as his main research
barometer to dertermine the hits. “When I
see something cross the counter at enough
locations, report after report, I know
there’s something going on. I just don’t
believe strongly in passive research.”

Because KUBE concentrates on adult
shares, Bob views A/C-formatted KLSY as
his main 18+ competition. “They are a
25-49 station, and we want to have a decent
slice of that pi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>