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AIC: THE STATE
OF THE FORMAT

In a special column, Jeff Green examines
A/C radio in all its significant aspects —
from listener appeal to relationships with
record companies. Important input on the
nation’s leading format.

Page 36

AOR’S VALUABLE
PRODUCTION VALUES

They slice, they splice, they transform
familiar songs in a trice. They're AOR’s
production wizards, the folks who put the
magic into radio. Learn how you too can
convert “She Blinded Me With Science”
to “She’s Eating Lunch With Clients” —
and these extra production efforts work
for all formats.
Page 31

DEREGULATION TALKS
COLLAPSE

The NAB has pulled out of deregulation
negotiations with the House Telecom-
munications Subcommittee, and will take
its case to the full Commerce Committee.
Brad Woodward reports on the weaken-
ing chances of compromise.

Page 4

PREPARING FOR FUTURE
MANAGEMENT NEEDS

Gary Kaplan emphasizes the need to
cultivate promising managerial talent to fill
key areas — so you're not caught flat-
footed when a gap arises.

Page 14

PEOPLE IN THE NEWS
THIS WEEK

o Walter Lee Sr. VP at Capitol as Bruce
Wendell resigns

* John Roberts PD at WNDE

o John Patton Sr. VP at Hiber &

. Assoclates

b Joe Grossman PolyGram National
Promotion Director

¢ Tom Duffy Station Manager at WINN

e John O’Nell Station Manager for
WCKO

e Kent Crawford, Bob Schneiders,
Harold Sulman VPs at MCA
Distributing

Pages 3, 26

DAYTIMER HIT WITH
$10,000 FINE

WVAB/Virginia Beach, VA is fined for
“willful and repeated overpower opera-
tion,” but the station claims the FCC's
new early evening authority guidelines
are too confusing to follow.

Page 4

FOUR-WAY CHR WAR
FOR MILWAUKEE

WKTI, WRKR, 295, and B97 battle it out
for the CHR championship of Milwaukee,
and Joel Denver airs the war cries of all
tour PDs.

Page 28
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THE INDUSTRY'S NEWSPAPER

DeYoung Set To
Program WCLR

WCUZ-AM & FM/Grand
Rapids Operations Manager
Lee DeYoung has been named
PD at WCLR/Chicago. De-

Young fills the vacancy left |

when former VP/PD Dave
Martin departed six weeks ago
to join Doubleday as VP/Pro-

gramming,

WCLR President/GM Chet
Redpath commented, ‘“We're
very heavily into research, and
Lee's a computer whiz who'’s
written software for both pro-
gramming and sales in helping
take WCUZ from nonentity to
number one. What’s particular-
ly attractive about Lee is his
great attitude; one can tell he is

FIRST INDIE LEASE

Lee DeYoung

very empathetic about his own
people. Frankly, a lot of the
candidates wanted to come in
and ‘remake the wheel,’ even

DeYOUNG/See Page 26
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Hinton Sr. VPGM
For M CMashva!le

Bruce Hinton has been nam-
ed Senior VP/GM for MCA Rec-
ords/Nashville, directing the
day-to-day operations of the di-
vision. Hinton has been one of
the leading independent promo-
tion executives in the country
field, serving as a partner in
Hinton/Svendsen Promotions
as well as in record production
firm Hin-Jen Productions (with
producer Jim Ed Norman). He
was previously a partner (with
Jimmy Bowen, slated to head
MCA’s Nashville operations
shortly) in Ames Records.

MCA Records Group Presi-
dent Irving Azoff commented,
“I have known and worked with
Bruce Hinton for many years,
and I have the utmost respect
and admiration for his insight
into and understanding of art-
ists. It is a banner day for MCA

Bruce Hinton

to announce Bruce’s addition to
our team.”

Hinton told R&R, “I'm thrill-
ed to be aboard at MCA and
working with Irving Azoff. Irv-
ing has committed the re-
sources necessary for MCA to
be the number one country label
in the business. With the team
we're assembling, that is exact-
ly what we plan to do.”

Meyer Named VP/
GM At WBZZ

WWKX (KX104)/Nashville
VP/GM Tex Meyer will join EZ
Communications’ WBZZ(B%4)/
Pittsburgh as VP/GM on March
26. The Pittsburgh CHR outlet
has been without a fulltime
manager for the past 16 months,
during which time EZ’s Bob
Reich split his time between
B%4 and WEZB(B97)/New Or-
leans, serving as VP/GM of
both stations.

Reich, who will now spend the

Westwood One, RCA Seal
$6.7 Million Satellite Deai

Westwood One has agreed to
a $6.7 million, multi-year deal to
lease four digital audio chan-
nels on RCA’s SATCCM 1-R
communications satellite. This
move makes the company the
first independent radio pro-
gram producer and distributor
to lease digital audio channels
on a network satellite, and the
first to uplink out of RCA’s new
West Coast facility in Los An-
geles.

At present NBC, ABC, CBS,
and RKO are the other radio
networks using SATCOM 1-R.
RCA estimates that more than
2600 U.S. radio stations have an-
tennas directed at the satellite,
and claims that this number is
increasing as more stations ac-
cess the satellite to receive pro-
grams.

Commenting on the deal that
will make this live, satellite-dis-
tributed programming possible,

KZOK & KJET
Pick Strider As PD

Former KBPI/Denver PD
Phil Strider has become the Op-
erations Manager/Program Di-
rector for Sterling Recreation
Organization’s KZOK &
KJET/Seattle. Strider replaces
KZOK PD Jim Robinson, who
recently joined the airstaff at
WGRX/Baltimore, and KJET
PD Steve Larson, who has ex-
ited the station.

Commenting on Strider,
KZOK & KJET GM Gale John-
son told R&R, “I think Phil will
bring a depth to the radio sta-
tions that we’re looking forward
to. He understands the team

| concept that we have and will
i be able to make that grow. I

Phil Strider

can’t say enough about Rick
Shannon (interim PD/morning
man) and the marvelous job
he’s done for us since Jim ex-

STRIDER/See Page 26
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Westwood One President Nor-
man Pattiz told R&R, “We're
very excited for a number of
reasons. This does more than
just assure our access to SAT-
COM 1-R. Since we’'re commit-
ted to making access time
available, it also assures access
for other independent producers
and distributors like ourselves
to the thousands of radio sta-
tions that are currently — and
will be in the future — hooked
up with 1-R. It also obviously
opens up some very exciting
new programming possibilities
and virtually eliminates any
kind of distinction between inde-
pendents such as ourselves and
the traditional networks.”

In welcoming Westwood One
to SATCOM I-R, RCA Ameri-
com VP/Audio Services Harold
Rice said, “These plans further
strengthen the concept that dig-
ital audio transmission technol-
ogy is the preferred method of
network radio distribution in
the United States. We're pleas-
ed that Westwood One has sel-
ected the SATCOM system, and
are looking forward to working
closely with them in helping to
increase their impact in na-
tional radio.”

Westwood One will begin its
satellite operations in July.

Tex Meyer

majority of his time at WEZB,
will continue to oversee B34 as
part of his corporate responsi-
bilities. He told R&R, “Tex is
someone I've always thought of
as one of the brightest and
sharpest guys in radio. I've
known him for years, have
worked with him in the past,
and have been trying to hire

MEYER/See Page 26

Kingston
PD At
WBSE

WBZZ(B%4)/Pittsburgh PD
Steve Kingston has accepted
the programming post at
Scripps-Howard’s WBSB

Steve Kingston

(B104)/Baltimore, replacing
Jan Jeffries, who left to pro-
gram Cox’s WXFM/Chicago
(R&R 3-2).

B104 GM Jim Fox told R&R,
“We're all very excited to have
someone like Steve to continue
the success of B104. We hated to

KINGSTON/See Page 26



ATTENTION

RECORD COMPANY
EXECUTIVES & ARTIST
MANAGERS

ONE °F T"Es The Street Pulse Group: Putting you in touch
with actual record buyers. Every week we
‘ access thousands of people on the “front lines”
PEOPLE wcu LD B“Y of the record industry in retail locations
throughout the country. Only the Street Pulse
Youn RECORD Group is equipped to probe record buyers for
precise information contracted by our client list

of record companies and artist managers. The
T“E raw data is inputted, sorted, and printed outin a
variety of formats.

STREETPULSE GROUP [::r-rvse oo vevevonesir

best. A partial listing of our clients includes:
Record Companies such as A&M, Arista,
Atlantic, Columbia, Epic/Portrait/Assoc. Labels,
WHICH °"E MCA, Polygram, Geffen, Island, RCA, Warner
Bros., etc.; Artists such as Elvis Costello, John
Denver, End Games, Elton John, Sergio Mendes,

. Scandal, Schon/Hammer, Sparks, Rod Stewart,
The Street Pulse Group: Tools for targeting Taco, Tracey Ullman.

your market. Today, it's more difficult than ever .
to know who is most likely to buy your product. The Street Pulse Group: Put us to work for

; you. Call the Street Pulse Group today at 516-
Doss ho ten to AOR or CLR racic? Dose ne  62-6960 and ask for Mike Shalet. He'l show
watch MTV or Magnum P.I.? Does he read you how Street Pulse Group statistical services
Rolling Stone or TV Guide? Is he thirteen or such as Consumer Survey_s, Album Forecasting
nearly thirty? Is "he” more likely to be a "she™? [ rograms, Custom Marketing Reports, and more
The answers can sometimes be astounding, but ~ ©an have a dramatic effect on your marketing
knowing these things and more allows you to efforts at a surprisingly low cost.
direct your marketing efforts to precisely the
person who is most likely to-buy. The bottom line G
is selling more product with fewer dollars. And the Stl‘eet Pulse I‘oup
only the Street Pulse Group has a number of Targeting Success for today’s record industry.
services to help you do just that. Call today 516-462-6960

www_americanradiohistorv com
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WENDELL EXITS AFTER 12 YEARS

Capitol Elevates Lee To Sr.
VP/Marketing & Promotion

In a surprising move, longtime Capitol
VP/Promotion Bruce Wendell resigned his
position last week. VP/Marketing Walter
Lee, replacing Wendell, has been promoted
to Sr. VP/Marketing & Promotion. At the
same time, Bill Burks, Director/Creative
Services, Advertising & Merchandising,
has been upped to VP/Creative Services &
Merchandising.

A 14-year Capitol veteran, Lee was pre-
viously a local promotion rep in Boston,
moving into sales as Capitol’s Detroit

“THEY HAD TO RUN FOR IT”

WNDE Names Roberts PD

WSNI/Philadelphia overnight personali-
ty John Roberts has been named PD at
Oldies-formatted WNDE/Indianapolis.
Roberts fills the vacancy left two months
ago by the departure of former WNDE &
WFBQ OM Alan Edwards. The appoint-
ment reunites Roberts with Gulf Broadcast
Group; he previously was PD at the com-
pany’s former station WKAP/Allentown.

WNDE & WFBQ GM Denny Rossman
commented, ‘“Because John worked for our
company before, we’ve been able to ob-
serve his success. I really liked John’s
desire to get into a larger market as a pro-
gram manager. He has a lot of expertise in
many different formats, including some
background in non-current formats. John’s
a tenacious, highly-motivated guy, and
that’s what the position is going to take.”

Before joining WNDE, Roberts handled
overnights at WSNI for a year. He worked
weekends at WSNI for 12 of the 18 months
he was PD at WKAP. His background also
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includes PD terms at KDWZ/Grand Forks,
ND and WECQ/Geneva, NY. Roberts told
R&R, “I'd been getting itchy to program
again, so I was very happy when (Gulf
Broadcast National PD) David McNamee
contacted me about the job. The company is
really behind us, ready to give what we
need to achieve our goals. WFBQ PD Bill
Wise did a very good job keeping things go-
ing for the last couple of months. This is
probably the strongest management team
I’ve been lucky enough to be a PD for, and I
feel really good about it.”

KOSY Studios
Gutted By Fire

The offices and studios of KOSY-AM &
FM/Texarkana, AR were destroyed March
6 by an electrical blaze which swept
through the two-story building in a matter
of minutes. Estimates on the damages are
still being calculated.

PD Don Michaels told R&R, “It started
around 5am between floors in the back of
the station above some sales offices. The
building was mostly empty at the time, so
the fire wasn’t noticed right away. It spread
to the production rooms, and by the time
flames broke through the ceiling into the
control rooms, it was going pretty strongly.
Because of the heavy smoke, the air per-
sonalities didn’t have a chance to tell the

KOSY/See Page 26
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FROM THE COLD TO THE GOLD — WCCO/Minneapolis's annual ‘‘CCO In The Snow”
snowsculpting contest at the recent St. Paul Winter Carnival attracted its usual number of
outrageous and beautiful entries. Lured by such prizes as a snowmobile, a ski weekend for
ten, and trips to sunny Los Angeles, entrants turned ice-and snow into-everything from farm
animals to a 50-foot dragon. One family chipped out this award-winning Olympic competition
facility, complete with a bobsled run, ski jump, skating track, and ceremonial platform.
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WCOL Plans
A/C Evolution

WCOL/Columbus has discontinued Taft’s
“Primetime’’ nostalgia format, and has be-
gun a gradual shift to A/C. The station is
presently programming oldies, and expects
to complete the transition by May 1.

Explaining what led to the format
change, recently-appointed ”D Bob Mit-
chell told R&R, “First of all, the older lis-
teners weren’t of any sustaining value, and
the format fared very poorly. Also, our fo-
cus groups showed that while WCOL still
has a strong and favorable image, a lot of
people who enjoyed its Contemporary tradi-
tion stopped listening because it was target-
ing 55+. So we’ve brought back the music
the listeners grew up with; it’s not limited
to oldies. The 25-49 and 25-54 year-olds in
Columbus feel WCOL is their radio station,
and we’re giving it back to them. Our new
slogan is ‘The Good Times Are Back.””

Mitchell added that former KPLZ/Seattle
air personality Scott Norman has joined
WCOL for mornings.

O’NEIL WCKO MANAGER

Duffy Manages,
Buys Into WINN

WCKOQO/Miami-Ft. Lauderdale Station
Manager Tom Duffy has joined with WCKO
owner Bob Bell in purchasing WINN/Louis-
ville from Bluegrass Broadcasting for
$350,000. Duffy will serve as Station
Manager for WINN, which will change for-
mats from Country to Century 21’s MOR
Adult approach with new calls WLLV (We
Love Louisville).

Bell will serve as President of Full Force
Broadcasting, while Duffy will join Trea-
surer Tom Hurvis and three Chicago
businessmen as stockholders. Bell already
owns, along with WCKQ, WRBG & WCGL/
Jacksonville, WJLD/Birmingham,
WXLL/Atlanta, and WWUS/Key West, FL.
Replacing Duffy as WCKO Station Manager
is John O’Neil, a partner in that station.

WINN broadcasts on 1240 kHz with 1000
watts. Broker for the transaction was Stan
Raymond.

wwWwW americanradiohietorv com

Walter Lee Bruce Wend.ell
Branch Manager. He was eventually named
VP/Sales, adding the marketing responsibi-
lities to his duties in 1981. He told R&R,
“This certainly will be a new challenge for
me. Knowing that I've got such a fine
promotional team backing our product will
insure a continuance of the fine efforts
which Bruce Wendell began. Having mar-
keting and promotion under one umbrella
makes for a more expeditious handling of
our projects, with greater benefit for all
Capitol artists. I feel, as does (Capitol
President) Jim Mazza, this will give us a
decided advantage in the marketplace.”

LEE/See Page 26

Patton Joins
Hiber Firm

John Patton, former Chairman/CEO of
Bonneville Broadcasting System, has join-
ed Jhan Hiber’s research/marketing con-
sultancy as Senior Vice President, follow-
ing the resignation of Larry Patrick. At the
same time, the Pebble Beach, CA-based
firm announced a name change to Jhan
Hiber & Associates, Inc.

Jhan Hiber said, #;
“As we are on the eve §
of our fifth anniver-
sary, it seems ap-
propriate to reorient
ourselves to reflect
not only my expertise
and involvement, but
also to reflect the con-
tribution of the 15
other key people in
our two offices.”

John Patton
PATTON/See Page 26

Grossman
Upped At

PolyGram

Joe Grossman has been named Direc-
tor/National Promotion at PolyGram Rec-
ords. A six-year company veteran, Gross-
man was most re-
cently Director/Na-
tional Secondary Pro-
motion. PolyGram’s
Senior VP/Promotion
Bob Edson comment-
ed, “Joe Grossman’s
work has always been
first-rate, and his new
promotion should be
viewed as further
confirmation of our

Joe Grossma.n
belief in his talent and expertise.”
GROSSMAN/See Page 26

TRANSACTIONS

Price Buys WTIX,
KOMA From Storz

Price Communications entered an agree-
ment with Storz Broadcasting last week to pur-
chase WTIX/New Orleans and KOMA/Okla-
homa City for $6 million, pending FCC approval.
A/C WTIX operates at 690 kHz with 10 kw

TRANSACTIONS/See Page 26



Washington Repor

FCC To Authorize 1 KW At
Night For Class 4s

An across-the-board increase of night-
time power to 1 kw for Class 4 AM stations
was expected to win approval from the
FCC this week (3-15). However, it remains
unclear how soon stations can begin taking
advantage of the new level.

Before the 1 kw goes into effect, the
United States must have a go-ahead from
both Canada and Mexico. The U.S. has sign-
ed a new AM broadcasting agreement with
Canada that includes the Class 4 item. Mex-
ico has agreed “in principle” to the power
increase, but a new pact might not be
reached formally until late this year. Both
countries must also agree on an effective
date for the Class 4 action.

Currently, Class 4s are limited to 250
watts at night. There are over 1000 such sta-
tions broadcasting on 1230, 1240, 1340, 1400,
1450, and 1490 kHz.

Appeals Court Upholds
Broadcaster-Sponsored
Debates

Broadcasters won a major victory Mon-
day when the U.S. Court of Appeals in
Washington upheld their right to sponsor
major party political debates without hav-
ing to worry about giving equal time to
fringe candidates who are excluded.

The court upheld last November’s FCC
decision that such debates will be consider-
ed “‘on-the-spot coverage of bona fide news
events,” thus qualifying for an exemption
from the equal time rule. The policy change
was challenged by the League of Women
Voters, which complained it “has left the
American voters even more vulnerable to
the influence of the TV networks.”

But NAB President Eddie Fritts said
“the American electorate benefits from
this decision ... To preclude broadcasters
from organizing debates is, in our
thinking, inhibiting our industry from its
right to inform the public.”

Colorado Broadcasters
Rap Wirth As

‘““Anti-Broadcast’’

The Colorado Broadcasters Association
(CBA) is asking its members to withhold a
portion of their political contributions to
NAB’s Television-Radio Political Action
Committee (TARPAC) to protest the PAC’s
donations to the campaign of Rep. Tim
Wirth (D-CO). Unhappiness with TARPAC
aid to Wirth results in Colorado broad-
casters kicking in less than $300 a year,
despite a statewide goal of $3100, according
to CBA Executive Director Cliff Dodge.

In a letter to Wirth, Dodge wrote, “While
the action is largely symbolic, it does ex-
press this Board’s growing concern over the
anti-broadcast bias you bring to the chair-
manship of the House Telecommunications
Subcommittee.” Dodge said he and several
CBA members will be in Washington this
week and are willing to sit down with Wirth
to try to “clear the air.”

24-Hour Operation
Set For KXL

Kaye-Smith Enterprises has won permis-
sion to turn daytime-only KXL/Portland in-
to a fulltime station. FCC rules normally
limit such a station to 1 kw at night, but law
judge Frederic Coufal approved 10 kw for
KXL under a policy granting waivers when
“‘the higher power proposed is necessary to
provide principal city service and will not
impede our allocation objectives.”

KXL'’s night operations will be direction-
al, protecting the signal of WSB/Atlanta. A

new primary nighttime service will be pro-
vided to over 900,000 people.

At the same time, Judge Coufal ruled that
KOAL/Price, UT may move from 1230 kHz
to 750 kHz, also with a waiver for 10 kw of
power.

Edward M. Johnson Sells

Consulting Firm

There was a sigh of relief in FCC cor-
ridors last week when word came that Ed-
ward M. Johnson had sold his Knoxville-
based broadcast consulting firm. The buyer
is a group headed by Knoxville attorney
Stan Emmert, who will operate the firm
under the name Omni Communications.

Johnson caused consternation at the
Commission by filing thousands of applica-
tions — many of them inaccurately prepar-
ed — on behalf of clients and himself, first
in low-power TV and then FM translators.
Johnson told R&R, ““I regard the FCC as a
big store that hands out licenses, and I
changed the word to franchise.”

Although unsure what he’ll do next, John-
son said he has no plans to be a broadcast
applicant or consultant, and he anticipates
Omni won’t continue his massive filing
techniques. Johnson said he sold out for
“over seven figures’ because Edward M.
Johnson & Associates ‘‘is just too big.”

FM Subcarriers Face
New TV Competition

It looks like FM subcarriers are about to
face a new competitor. The FCC is propos-
ing to let television stations get into the data
transmission business by using their verti-
cal blanking intervals — that portion of the
television signal that shows up as a black
bar when the picture rolls. Now the VBI can
only be used for teletext transmissions of
words or graphics intended for display on
viewing screens.

Expanded uses under the new proposal
include many of the same services carried
on FM SCAs — paging, raw data transmis-
sion, computer software and video game
delivery, utility load management, and fac-
simile transmissions.

An earlier plan now pending at the FCC
also has competitive consequences for ra-
dio subcarriers. It would deregulate TV
subcarriers for uses such as stereo sound,
storecasting, background music, paging,
electronic mail, facsimile services to of-
fices, and control of traffic lights.

Other Key Developments:

¢ NAB has lined up CBS Radio Network
correspondent Charles Osgood as the
speaker for the Radio Luncheon at this
spring’s annual convention in Las Vegas.

« Group W has agreed not to release exit
polls over its ten radio and six TV stations
until the polls for that particular office have
closed.
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NAB'S EEO STANCE DISPUTED

{ Angry NAB Bails Out Of

House Deregulation Talks

Talks aimed at achieving a consensus on broadcast deregulation in
the House Telecommunications Subcommittee were left in a shambles
late last week when NAB withdrew its support and said it would try to
win more favorable action by taking its case directly to the full House

Commerce Committee.

Subcommittee Chairman Tim Wirth
(D-CO), who was out of town early this
week, hoped to schedule a private meeting
of subcommittee members at midweek to
regroup.

Wirth-Leland Bombshell Letter

NAB’s break came after Wirth and Rep.
Mickey Leland (D-TX) wrote to their col-
leagues citing NAB’s “recalcitrance’” on
EEO as the single remaining obstacle to a
deregulation compromise.

In a retaliatory letter asking Commerce
Committee members “‘to take action on this
long-pending important legislation,” NAB
President Eddie Fritts denounced the
charge as “simply inaccurate.” At no time
in its EEO talks with Rep. Leland, said
Fritts, did NAB “issue an ultimatum on this
issue or indicate an unwillingness to pursue
further discussions.’”’ And he said NAB was
unhappy with at least half a dozen parts of
the bill that would make it ‘“regulatory
rather than deregulatory.” A draft of the
bill began circulating on Capitol Hill last
week.

Activist Group “Wish List”
NAB Executive VP John Summers told

R&R the draft reads like ““‘a wish list for one
of the activist groups.” He added, “There’s
no way it would be acceptable to our mem-
bership.”’ Summers objected to provisions
such as codification of the personal attack
rule, now set for abolition by the FCC, and
giving subpoena or ‘“‘discovery” rights to
those filing petitions to deny. That power
would only furnish ‘“more leverage for pay-
offs,” Summers charged.

Summers said “we haven’t decided”
what legislative vehicle to attempt to pass
in the House Commerce Committee. One
possibility is the original Tauke-Tauzin bill
(H.R. 2382) “with modifications.” That
measure, which has been cosponsored by
over half the members of the House, would
codify the FCC’s radio deregulation, plus
abolish comparative renewals. NAB is still
willing to discuss EEO standards at the
Commerce Committee level, he added, but
“the subcommittee process has gone its
route.”

In the past, Rep. Wirth has vowed to
block the Tauke-Tauzin proposal because it
would abolish comparative renewals but
substitute no new means of assuring that
stations serve the public interest.

Counsel Erwin Krasnow.

BROADCAP FUNDRAISING DRIVE — A goal of raising $5 million in contributions from the
broadcast industry has been set by the Broadcast Capital Fund (BROADCAP). The nonprofit
group was established by NAB to make loans and loan guarantees to help minorities get into
telecommunications ownership. Attending a recent reception for communications attorneys in
Washington, DC are () BROADCAP President John Oxendine; BROADCAP Chairman and
Berkshire Broadcasting President Don Thurston; FCC Commissioner Henry Rivera; former NAB
President Vince Wasilewski, now with the law firm Dow, Lohnes & Albertson; former FCC Com-
missioner Tyrone Brown of the firm Steptoe & Johnson, and outgoing NAB Sr. VP/General

DBA MERGER DELAYED

&

BROADCASTERS LOBBY FOWLER — FCC
Chairman Mark Fowler met last week with FM
radio broadcasters, who urged the Commis-
sion to use its authority to prevent state public
utilities commissions from regulating paging
services on FM subcarriers. Those making the
pitch to Fowler (center) included WMBC &
WJYF/Columbus, MS President Don Furr
(ieft), and Tom Wiens (right), President/Wiens
Communications Corp., Grand Junction, CO.

Daytimer Fined $10,000 For
Excessive Post-Sunset Power

Daytime-only WVAB/Virginia Beach, VA has been fined $10,000 by
the FCC ““for willful and repeated overpower operation.” The Commis-
sion claims WVAB, while granted post-sunset authority of only 4.5 watts,
operated with 175 to 231 watts on two dates last December, despite a
prior warning from the FCC’s Norfolk District Office.

Station VP Steven Soldinger declined to
comment on the charges until he receives
the FCC notice. But he said the station has
stopped using its early evening authority
because of confusion over what he termed a
“ludicrous’ formula the Commission gives
stations to calculate their operating power.
“They can’t even explain it to you,”” he com-
plained. Soldinger believes, because of the
confusion, that few daytimers are taking
advantage of their extended hours.

WVAB is being notified of an ‘“‘apparent
liability for forfeiture” and will be given a
chance to explain itself prior to any final ac-
tion by the Commission.

Senate Hearing Postpones
Merger Decision

Meanwhile, the Daytime Broadcasters
Association (DBA) last week failed to come
to a decision on merging with either NAB or
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NRBA. The issue was under discussion at a
board of directors meeting in Washington,
but was tabled when word came that the
Senate Commerce Committee will hold fur-
ther hearings April 3 on S. 880, the daytimer
relief measure passed by the panel last
June.

The measure would guarantee two hours
pre-sunrise and post-sunset for daytimers
as long as no objectionable interference
resulted, let the FCC set power levels for
the new hours, end the requirement that
daytimers seeking fulltime authority prove
that no FM license is available or the area
is underserved, and wipe out the ‘“‘diversity
demerit” for daytimers who are seeking a
new fulltime license in their community but
agree to divest the daytime-only station if
successful.

e



BUICK IS ROLLING
WITH MOTOROLA

M SFEREO!

GM's Buick division is the first domestic
automaker to offer AM Stereo radios.

Delco single-system radios, using the Motorola
C-Quam?® decoder integrated circuit, will be
introduced in selected 1984 models.

But one of the most enthusiastic responses to
this news came from a man who isn't even a Buick
dealer. He's Tom Cabsetty General Manager of
WSM , Nashville. “T heard the Delco playing C-Quam
AM Stereo at the National Radio Broadcasters
meeting in New Orleans, and [ was really impressed.
The sound was terrific! If they'd been playmg WSM,
[ never would've gotten out of the car!”

If your station had the choice, wouldn't you
really rather be heard in the new Buicks? You can be.
Just call Dick Harasek at (312) 576-2879, or Chris
Payne (202) 862-1549.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA

wWww.americanradiohistorv.com
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Unit Improves Sound
Equalization Accuracy

Model 10/20

Conventional equalizers, step aside! Newton, MA-based dbx In¢. has in-
troduced a new computerized equalizer/analyzer, Model 10/20. It can analyze
as many as ten locations within a room and automatically adjust the equaliza-
tion for flat response in seconds, with digitally-controlled computer accuracy.
With a calibrated microphone and built-in pink noise generator, the unit is able
to “voice’ a room, store, and then recall the equalization settings. Automatic
equalization may be achieved individually for left or right channels or in com-
bination. Mode! 10/20 provides a quick readout of each frequency band’s mu-
sical content. List price: $1200.
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The Radio
Medium
Grows maller

Panasonic’s
Model! RF-H5

Apparently “‘the smaller the bet-
ter’” is Panasonic’s credo these
days, as the electronics firm begins
marketing its model RF-H5. De-
scribed as the smallest and lightest
headphone radio in the world, the
unit packs the FM dial on one ear-
piece and volume control on the
other. It uses two batteries, and
folds in half for easy pocket or
purse toting. There’s also a stereo-
mono selector, a removable anten-
na for distant stations, and jack/
connection cord for RF-H5’s use
with other equipment. The price is
small, too: $69.95.

£ PRODUCTIONS

presents

The Hottest Jingle PackageEver . . .

“Tre Flame,,
Thrower”

The only jingle you’ll hear on

o |

If you can’t be theré to hear it call
JAM Creative Productions in Dallas (214)526-7080

wwWw americanradiohistorv com

NYMRAD Announces
Big Apple Award Winners

Once a year, the New York Market Radio Broadcasters Association
(NYMRAD) sponsors the *‘Big Apple Radio Awards’ competition, honoring na-
tional/local agencies and clients, as well as local radio stations. The ninth edi-
tion of the awards ceremony was held March 14, at New York City’s Sheraton
Centre.

APPLE-LAUDING THE WINNER — Gathered together are (I-r) WOR VP/
GM Bob Biernacki, Judging Chairman, WCBS-FM VP/GM Nancy Widmann,
NYMRAD Chairperson; and WPLJ VP/GM Joseph Parish, awards Chairman.

On hand to welcome the 114 finalists and 11 award presenters were
Mayor Ed Koch and master of ceremonies Gordon Jump, better known as
GM of "“WKRP." Eleven radlo station-group chief executives were tapped as
presenters: Richard Harris, Norman Feuer, Michael Eskridge, Jim
Champlin, Jim Arcara, Ben Hoberman, Robert Hosking, Gary Stevens,
Robert Williamson, Carl Brazell, and Percy Sutton. WPLJ/New York
VP/GM Joseph Parish served as event Chairman; WOR VP/GM Bob Bier-
nacki acted as Judging Chairman.

Entries rose 64% over the year previous. Commercial/public service an-
nouncements qualified if they were broadcast between September 1, 1982
and November 1, 1983 on any radio station located within the New York/New
Jersey/Connecticut area or Orange and Dutchess County regions. First-place
national winners (including sponsor and agency) appear below:

« National Open/Talk: “‘Bar”/Martlet Importing Co./Rumrili-Hoyt,

Inc.

o National Musical: “Welcome Party/Southside Johnny''/Miller Brew-

ing Co./Backer & Spielvogel

« National New Advertisers: ‘‘Commuters’ /Muzak/Slater, Hanft, Mar-

tin

o National Public Service: “*Jason Robards’’/National Council on Al-

coholism/NW Ayer

 National Humorous: ‘‘Call To Action”’/Callard & Bowser/Lord, Gel-

ler, Federico, Einstein

A similar complement of local awards were handed out in the preceding
categories as well, for a total of 11 top awards. The eleventh category, ‘Local
Station Produced,” is restricted to the local level. First-place honors went to
WGSM/Huntington, NY's “The Complete Business Computer,” second
place WPLJ/New York’s *“Confession,” and third place WLIR/Garden City,

NY's “'Reds Friday & Saturday.”

Sales Savvy Surveyed

Salespeople are a unique breed. For
one thing, they must have thick skin;
how else can they deal with rejection
on a daily basis? If you're looking to
round out your sales staff, or if you're
a radio salesperson trying to remem-
ber why you entered this crazy busi-
ness in the first place, listed below are
seven traits that above-average sales-
people generally possess. These moti-
vational factors are culled from Psy-
chology Today’s March piece, ''Go-
ing For The Gold In The Selling
Game'':

* Need for status — best salespeo-
ple search for recognition as proof of
ability and importance; like power and
authority

e Need for control — Good sellers
enjoy people and get a kick out of influ-
encing them; rarely care deeply wheth-
er others like them

¢ Need for respect — Want to be
viewed as experts on what's right,
best, or appropriate

e Need for routine — Rather than
impulsive or undisciplined, most top
salespeople enjoy routine and dislike
that routine being interrupted

e Need for accomplishment —
Though money and the material com-
forts it buys is a prime motivator, best
salespeople are constantly creating
new challenges (read ‘“impossible
sales”) to keep enthusiasm up

e Need for stimulation — Top
salespeople have more physical ener-
gy than most and crave outside
stimulation to channel this energy.

e Need for honesty — Have strong
need to believe in the product (station)
they are selling; may switch jobs if
there's a serious doubt.

e e e e T e e ST SN

3-D Busts Out In Print

Last week, ‘‘What's New'' covered
3-D’s invasion of the music video
world. This week 3-D has moved into
the print arena. On the cover of this
month’'s National Geographic, an ea-
gle hovers above the rest of the jacket,
promoting an inside story about laser
technology. The eagle’s picture repre-
sents the first mass-produced, 3-D hol-
ogram and, according to a recent New
York Times story, it won't be the last.

American Bank Note Co., the
printing firm which designed NG's cov-
er, has also come out with a hologram
series of greeting cards for Halimark.
A new foil-embossing process has
made it possible for the company to

manufacture the images on a large
scale. If the process is publicly accept-
ed, it will be the first time in holograms’
35 + -year history that they’ve become
consumer items.

There are still some problems. For
one, holograms must be viewed at a
certain angle under sunlight or a clear-
white bulb. Then there's the little mat-
ter of cost. Even at three dollars a
card, Hallmark expects to lose money
— for now. And National Geographic is
spending twice as much as usual to
print its cover. Whether subscribers
and buyers will want to pay for hologra-
phy once the novelty wears off has yet
to be determined.



RKOYRADIOSHOWS

Bmmar o5 100K NIOU S0

LIVE?

PRESENTS

TRIUMPH

The biggest acts recorded-live at America’s premier rock
arenas in a weekly one-hour format.

The weekend of March 24th features Triumph with hits from their
two gold albums, “Never Surrender” and “Allied Forces.”

Produced by Patrick Griffith Productions, Inc. for RKO.
Capture your market by calling (212) 764-6702.
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A SOURCE OF SATISFACTION — NBC Radio’s the Source recently cele-
brated its fourth anniversary, and just about the entire Source team was on
hand for the accompanying party. Pictured holding the anniversary cake is
Source VP/GM Meredith Woodyard. Program Manager Rona Elliot stands to
her left, and Denny Somach, whose production company is a program source
for the Source, stands behind Elliot.

THE MADMAN OF 0ZZ — After Mark Tellier of Keuanee, IL, who listens to
97X/Davenport, won the grand prize in Rockline’s ‘‘Ozzy Osbourne’s Bark at
the Moon"’ contest, Ozzy celebrated backstage at the show’s Global Satellite
Network headquarters. Pictured (I-r) are Rockline producer Cindy Tollin, Os-
bourne, and GSN GM Rachel Perkoff.

= %A %

DOTTIE TURNS ON TRANSTAR — Country superstar Dottie West and Tran-
star President C.T. Robinson recently pulled the switch that officially
launched the network’s second live 24-hour satellite format, Transtar Country.
The launch was followed, of course, by a party, which took place at the net-
work’s new Los Angeles complex, where Transtar Country and the new Tran-
star Format 41 will originate. J

| |
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Pro:Motions

Chaisson Sets Up Own Firm

Former ABC Talkradio Network Managing Direc-
tor Robert A. Chaisson has resigned to create Rob-
ert A. Chaisson, Inc. The newly-formed company is
headquartered in New Canaan, CT and specializes in the
radio brokerage business. Chaisson is a four-year vet-
eran of the ABC Radio Networks and earlier held the
post of Director/Network Development. Before joining
ABC he worked at Blair Radio for 13 years, exiting as
VP/New York Office Manager.

Saindon Promoted At WGAN

At Taylor Communications’ WGAN-AM & FM/
Portland, Lila Saindon has been boosted to General
Sales Manager. She’s been with the station for four
years, the last two as FM Sales Manager. She's also
done sales at WGUY/Bangor.

Thompson Advanced At WWWW

Three-year Account Executive John Thompson has
been promoted to National Sales Manager at Sham-
rock’'s WWWW)/Detroit.

Shane Becomes Fulltime Consultant

KTRH/Houston PD Ed Shane will step down later
this month to devote full attention to his Shane Media
Services consultancy. Shane has operated the compa-
ny since 1976, and can be reached at (713) 461-9958.

Gustchen Named Enigma
Regional Director

Sandra Gustchen has joined Enigma Records as
Southern/Midwestern Regional Promotion Director, to
be based out of Los Angeles. Gustchen previously work-
ed for Integrity Entertainment, Greenworid Distri-
bution, and KROQ-FM/Pasadena.

Jones Returns To Arista

Wayman Jones has rejoined
Arista Records as Northeast Dis-
trict Manager/R&B Promotion.
Jones assumes the same post he
held at Arista for three years be- |
fore moving to Schwartz Broth-
ers as Regional Promotion Manag-
er last year.

Wayman Jones

Benns Brings Beal Back To Norfolk

Paige Beal has returned to WMYK/Norfolk as Local
Sales Manager. Beal had previously been National Mar-
keting Director for parent company Benns Communi-
cations and PD at sister station WHYW/Pittsburgh.
Four years ago, Beal worked at WMYK as Promotions Di-
rector.

Case Joins McGavren Guild

Cole Case has joined rep firm McGavren Guild in
its Los Angeles office. Prior to this, he worked at the
Eiseman, Johns & Law agency for almost two years.

Alpha To Handle Rogue Label

New York-based Alpha Distributors and its circuit of
independent distributors will handle product for South-
ern California’s Rogue label, beginning with new pro-
duct by singer/songwriter Bob Guliley.

Weiss To JEM West

Robyn Weiss is appointed to the newly-created post
of Manager/West Coast Artist Development at Jem
Records. She was previously Marketing Director for
Stash Records.

Greater Media Cools Out

Colieen Cool has been promoted to Director of Re-
search in Greater Media’'s Radio Division. She’s been
with the company since mid-1982.

DRAG Names Baker President
WOMC/Detroit VP/GM Elaine Baker has been nam-
ed President of the Detroit Radio Advertising Group
(DRAG). Baker, who maintains her present duties, is the
first woman president of DRAG in its eight-year history.

Stephens Upped At WEA

Five-year WEA veteran Scott
Stephens has been promoted to |
Regional Director/Black Music Mar-
keting. Before joining the label as a
field merchandiser, he served as an
announcer at WKTK/Baitimore,
worked as a manager at For The
Record stores, and held a number
of positions at MCA Records and
Attantic/Cotillion Records.

Scott Stephens

Rebich Markets Nashville Network

Laurence Rebich has been promoted to VP/Market-
ing & Sales Promotion for Group W's The Nashville
Network (TNN). He’'d previously been Director/Con-
sumer & Trade Advertising for the service, and had join-
ed Group W Satellite Communications last year as VP/
Sales Promotion for the Satellite News Channel.

Fehlig Joins
Harris Satellite

Mark Fehlig has joined Harris
Sateillite Communications as
Broadcast Sales Manager. Fehlig §
was previously Manager/Automa-
tion Sales Support for Harris's
Broadcast Studio Division.

Mark Fehlig

Marinoff Named NSC At WBCS

Susan Marinoff has been named National Sales Co-
ordinator at WBCS-AM & FM/Milwaukee after a year of
performing those duties unofficially. Marinoff’'s been
with WBCS since late 1981.

Landry To CBS Songs

Suzanne Landry has joined
CBS Songs as Director/General &
Copyright Administration. For the
last twelve years, Landry’s been
Director/Business Affairs, Adminis-
tration & Copyright Administration
for Frank Music Corp. She’s also
worked in a similar capacity for
Sam Fox Publishing and had
been 'Business Manager and pri-
ma ballerina for the Metropolitan
Opera Ballet.

Suzanne Landry

WESTWOO0D ONE

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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we keep.

Some of the world’s most prestigious and successful broadcast
groups recently renewed membership agreements with Associated
Press Broadcast Services. Several others have joined as new members
of our growing family.

Abell Commumcatlons Allbritton Communications Co. Cox
Communications Television. Doubleday Broadcasting. Eastern Broad-
casting Corp. The Formby Stations. Lesso Inc. Lotus Communications
Corp. Metromedia Television. Progressive Publishing Co. The Pulitzer
Broadcast Stations. Television Station Partners. Western Cities Broad-
casting. Williams Broadcasting Corp. AI’}

We at the Broadcast Services Division of AP are proud to
be Associated with all of them.
Associated Press Broadcast Services. Without a doubt.
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EMRC Approves Arbitron Reliability

After reviewing Arbitron’s procedures for estimating radio audiences, the
Electronic Media Rating Council has pronounced them relatively accurate.
According to the EMRC’s Executive Director John Dimling, “The recently-
completed Arbitron research provides users of Arbitron’s radio data with in-
creased confidence in the estimates provided in the Arbitron reports.”

Balon, McGavren Announce AM Study

Rob Balon has announced that his firm has been commissioned by
McGavren Guild Radio to study the impact of AM stereo. Nine markets are |
being surveyed initially, and some early results indicate AM stereo still has a
way to go before it becomes an asset to stations. According to Balon, some
responses include, “Does that mean I'll be able to get it (an AM stereo station)
on FMP” McGavren will present the Balon results at an AM radio conference
in May.

JHAN HIBER

Country Radio Seminar:

Research Review

Well, the 15th annual Country Radio Seminar has come and gone.
It’s a most worthwhile gathering that keeps getting bigger and better.
There were several research-oriented sessions and topics covered during
this three-day get-together (not counting the informal focus groups in the
bars). Whether or not your station features country music, I thought
you'd appreciate an overview of these Nashville proceedings from

Birch Adds More Markets

Birch Radio President David Gingold has related to R&R the start-up
of monthly/quarterly surveys in five new markets. The areas to receive Birch
sweeps soon (or have already begun being surveyed by Birch) are Augusta,
Charleston, SC; Pensacola, San Jose, and South Bend. According to Gingold

your roving reporter.

Three spokespeople seemed to cover
research areas of diverse but wide inter-
est to the assembled broadcasters. Bob
Lion, a VP of the InterRep company
(Ralph Guild’s umbrella for several lead-
ing rep firms), talked about research
tools with sales payoff. Jay Albright,
programming consultant to Drake-Chen-
ault, had available examples of the
music tests done recently for that firm.
Finally, a presentation of actual ses-
sions showed the highlights of what foc-
us groups are all about. Details follow.

“Yesterday’s Selling Vs.
Today’s Selling”

In the discussion featuring honchos
from several key rep firms, Lion’s re-
marks stuck in this reporter’s memory
bank. Lion addressed several types of
research that can be or are used in the
buying/selling of radio, and offered his
perspectives on the values of each.

He first went into the concept of the
“electronic ratings book,” namely
either Arbitrends or BirchScan. Lion
told the CRS audience that while
ratings, electronic or not, will always be
a part of the buy/sell equation, they are
really “yesterday’s selling.”

The reference to “‘yesterday’s selling”
had to do with the reliance on quan-
titative numbers (ratings) as opposed to
qualitative data. Lion cited research
such as the Simmons qualitative/prod-

uct usage studies (which show consump-
tion by radio format type) as a better ex-
ample of “today’s research.”

In addition to his suggestion for the
increasing use of qualitative/product
usage-oriented research, Lion talked
about another research product, known
as “Matchmaker.” This type of sales
tool would involve researching and put-
ting together a compilation of local ac-
counts/businesses for which radio —

“While ratings, electronic or not,
will always be a part of the buy/
sell equation, they are really
‘yesterday’s selling.’ ”

and your station especially — had gen-
erated results. The rep could then use
such a list to ferret out the accounts that
would match the advertiser being pitch-
ed, using the customer satisfaction of
others to sell the potential advertiser.

Lion’s pitch on how to use research
for selling was that while the electronic
ratings are fine — as far as they go —
more qualitative data will be necessary
to keep radio apace in the race for ad
revenues. Simmons and ‘‘“Matchmaker”
are two steps in that direction, as are
QualiScan from Birch and ClusterPlus
from Arbitron.

one? I found them very useful.”

please), just write to me at R&R.

Don Riley, PD at WASK/Lafayette, IN, wrote to inquire “You used to
have available small, blue Arbitron log books several years ago. May I have

Sure, Don (and for anyone else who’d like to keep track of survey goings-
on). The color is different now but my Survey Analysis Diary (SAD) is still a
handy way to keep track of what your station — and the competition — are
up to during a 12-week sweep. If you’d like a SAD (limit two per station

this brings to more than 90 the number of markets surveyed on a monthly/

quarterly basis by the firm, about double the total of one year ago.

Focus Group Focus

Lon Helton and Tom Miller (of
WWVA/Wheeling) emceed a panel on
what focus groups are all about. Yours
truly and Jay Albright were the fea-
tured participants. I presented excerpts
of videotapes my research firm had shot
of focus groups conducted on behalf of-
a Country client. Meanwhile, Jay and
the audience viewed the action on a
large-screen monitor and Jay acted as
surrogate GM/PD for the assembled
folks.

Jay played the client, viewing for the
first time the focus groups ““through the
mirror” that separates the respondents/
moderator from those watching the ses-
sions. As I played each segment of the
focus group videotape — topics dealt
with included news, female DJs, the role
of contests, etc. — Jay would react and
then ask the ““consultant” (me) how to
make sense of what was going on. The
researcher tried to put it all into the pro-

per perspective. With focus groups, for -

example, it’s important to look for
threads of consistency among the re-
sponses in each of the discussion panels,
not just to overreact to the comments of
one person in one group.

Jay and I had some fun with this ses-
sion, and more importantly the video-
tapes gave the CRS attendees a unique
perspective on what this research tool
was all about. In addition to the VTR
presentation, by the way, I handed out
a sheet outlining the 10 key “Dos and
Don’ts” to keep in mind when consider-
ing focus groups. If you attended the
RPC in San Francisco last fall, you may
have gotten a copy of this list at my
presentation there. However, if not, and
if you’d like a copy of the 10 key focus
group points, please write me here and
I'll gladly send one of the sheets your
way. : .
Music Focus Groups

At the end of our panel on focus
groups, Jay alerted the audience that
they could pick up copies of music
research done recently by Drake-Chen-
ault. D-C was kind enough to show ex-

WWW americanradiohistorvy com

amples of the questionnaires used in its
multi-market music tests, the so-called
auditorium tests. D-C queried hundreds
of folks regarding their music prefer-
ences, in essence a very large focus
group series dealing exlusively with
reactions to music hooks.

As a result of this nationwide re-
search, D-C feels that it is now better
able to advise clients regarding the
music they should air. The “music focus
groups” also help D-C to fine-tune its
musical offerings to current and pro-

RS R RSO RR S v TPATR,
“With focus groups, for example,
it’s important to look for threads
of consistency among the re-
sponses in each of the discus-
sion panels.”

spective clients. If you are interested in
more details about the approach Drake-
Chenault took in its music research ef-
fort, feel free to call Jay Albright or
other key people at D-C. The studies
seemed well set up and should be useful
to the industry.

Country’s Challenges

Each of the research discussions
noted above touched on one of the key
concerns of Country broadcasters —
and indeed probably all broadcasters.
Selling with research is the wave of the
future; having the right music to attract
an audience is a key part; and position-
ing the station for ratings payoff
(assuming the product is right) is a
challenge for all. It’s quite a compli-
ment to the organizers of the CRS and
its agenda (Frank Mull, Susan Roberts,
Charlie Cook, et al) that this year’s
gathering managed to have research
topics that covered all three major
items and challenges.

Maybe that’s one reason the CRS was
so well attended this year (over 750) —
compared to earlier, smaller turnouts
for this worthwhile convention. At any
rate, the Country folks thought research
was hot — hope you think so too.
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A Mailbag Grab-Bag

Since the inception of this column the mail from networks and pro-
gram suppliers has been pouring in at a fast and furious rate. Seems
every producer and distributor has a product or service that deserves
to be immortalized in print — which is one of the express purposes of

this column. Periodically I will take a smorgasbord look at the latest

offerings and happenings in the wild world of webs; this week’s ink is

devoted to just that purpose.

A recent R&R survey of the top 100
markets in the U.S. shows that more than
half of all commercial stations in the coun-
try are affiliates of at least one audio net-
work. While most stations are signed
primarily with one web, many rely on ad-
ditional network news, sports, and enter-
tainment coverage.

One of the strong features of network —
and local — news coverage is its reliance
on a wide range of national, regional, and
statewide actualities. Unless a station
dispatches its own team of reporters to
cover every event of importance to its au-
dience, it must depend on what the net-
work(s) supplies. The network in turn
depends on its affiliate stations around the
country for usable news feeds. Spot news

A

NETWORK

NEWS

contributions from stringers and staffers
offer a lot more than the standard “‘rip and
read” wire coverage, but there is a lot
more to filing an audio report than simply
hauling out the old Sony recorder and
reporting the sights and sounds. Actual-
ities and news reports do not just fall into a
tape recorder, ready for nationwide broad-
cast — they are the products of ex-
perience, diligence, and professional care.

The following guidelines, courtesy of
James Limbach, Assistant Managing
News Editor at the AP Radio Network,
suggest some standard story formats and
recommended procedures for contributing
features to the audio networks — as well as
beefing up your own local newscasts.

e Wraps: These consist of short
(35-40-second) reports with the reporter’s
voice introducing the newsmaker, follow-
ed by the tape of the newsmaker, and en-
ding with a close by the reporter. A wrap
should close with the reporter’s name and
city’s name.

* Voicers: 30-35 second reports filed by
the correspondent, which should end with
reporter’s name and city’s name. A voicer
should not include time references which
will outdate the spot; these include
“today,” ‘‘this afternoon,” ‘‘at noon,’’ and
so forth.

oSceners: These are descriptive reports
on breaking events, recorded at the scene

and including prerecorded background
sound.

eActualities: These are 10 to 25-second
segments of taped voices of newsmakers.
Length can be more or less, depending on
substance of the report.

eRaw Sound: This is news ncise — the
sound of the event — such as the chanting
of protesters or rush of flood waters. There
should be no reporter commentary.

*Overnighters: These are sescond-day
leads or setup pieces designed to retell or
set up major stories in important drive-
time newscasts.

Before feeding any report, the reporter
should always billboard the spot. Tell the
editor what is being sent, including type of
spot, exact length, dateline, name of voice,
and a slugline.

Prior to sending any news feed the re-
porter should cue directly to the actuality,
using the counter on the tape recorder. The
tape should be as near as possible to be
ready to put on the air.

AP reports a wide acceptance for the
“raw sound’’ actuality, and considers it an
audio ‘“‘on-scene action photo.” It is simple
to do, yet many stringers and reporters
shy away from the technique. The reporter
should go into the crowd or scene, turn on
the tape recorder, and record about 60
seconds of noise before speaking. Next, the
person should read or ad-lib a descriptive
report right there on the spot, while the
recorder also picks up the surrounding
sounds. The microphone should be held
about two inches from the mouth; this will
be adequate to keep all but the loudest
noises from drowning out the voice.

Much of this might seem elementary,
but a quick review of these guidelines
might save time, effort, and your news
feed — in addition to making your own
local newscasts just a little bit sharper.

The British

Invasion

You’ve seen this type of puzzle (below)
before — featured in popular newsstand
magazines — and you may have even taken
a pencil and tried to apply your own crypto-
graphic skill. The rules are simple: just
solve the given clues and circle the ““cor-
rect” names up, down, right, left, or diagon-
ally.

What is the purpose of this puzzle, you
might ask? Well, besides being designed
for your personal amusement, it is also a
(self-confessed) clever way of announcing
the debut of a brand-new music program
produced and distributed by Nationally
Syndicated Broadcasting Alliance (NSBA)
| of Playa del Rey, California.

According to NSBA publicity, ‘“The
British Invasion” is a ‘fast-moving”
24-hour special, covering the 1962-70 era —
that infamous, historical period of Beatles
haircuts, Topo Gigio and Ed Sullivan, and
be-ins.

Program content includes ‘‘the biggest
hits by the most illustrious recording acts
of the day,” including the Rolling Stones,
the Searchers, the Kinks, — and, of course,
the Fab Four. Supplemented with popular
and obscure cuts from these British artists

are interviews with many of the stars and
personalities who experienced the inva-
sion from this side of the Atlantic: the
Beach Boys, Bob Eubanks, James Brown,
Martha Reeves, and more.

“The British Invasion’ has been design-
ed to be flexible for the station, and is
targeted to AOR, A/C, CHR, and Oldies au-
diences. The program has been mixed and
mastered on state-of-the-art digital equip-
ment, and is available at no charge on a
barter basis.

The complete package comes with
custom promos, cues and times for all
music, intros and outros for each hour, and
all breaks. In addition, NSBA will furnish
trivia contests for each hourly segment,
free posters for contest winners, and a list
of marketing suggestions to assist in pro-
gramming and sale of the package.

And, - if you order before midnight
tonight — you might even get a set of Ginsu
kitchen knives autographed by Slim Whit-
man, plus a Popeil Pocket Fisherman.

This puzzle contains 19 artists from the British Invasion. Clues to their
identities are listed below; simply decipher the clue to get the answer (in

whole or part), and circle the correct name(s). The prize for finishing is total

|
| l self-gratification.
| i

|
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They could see for miles and miles .

The “For Your Love’ birds

The Quarrymen.

The Rolling

Their roots began with the Alan Price Combo.
L-O-L-A .

Clark Five's first name.

These guys ferried across the Mersey.
“You're My World” Black.

Catch The Hurdy Gurdy Wind.

Jeremy's other half.

. “Love Is All Around” this guartet.

. Billy J. with the Dakotas.

. Mindbenders' lead's first name.

. Peter Noone's Hermits.

. With this first name “It's Not Unusual.”

. The Days of Future Passed these guys up.
. Brian Pooted this group but left in 1966.

Network Spots . . .

Just a few of the networkings frem around

the country:

e On Tuesday, March 20, NBC Radio
News correspondent Mike Maus will anchor
the network’s “Decision ‘84" coverage of the
Hlinois primary from Chicago. NEC will be
providing 90-second "'Decision '84" updates
on an hourly basis, starting at 8:20pm and
continuing at least through 12:20am. The
following morning the network will continue
the 90-second reports, from 6:20 through
11:20am.

e Mealticket Entertalnment is producing
the annual "Country Music Festival” for the
National Kidney Foundation. The theme of
this year’s ten-hour radio special is "The
Greatest Country Hits Of The Past Ten
Years,” and features numerous artist inter-
views and the presentation of an “artist of the
decade"” award.

The program wili be hosted once again by
Charlle Cook, who worked with Mealticket
president Larry Boxer on last year's festival.
Cook and Boxer have also collaborated on
two other nationally-syndicated programs,
“Country News"” and "Country Music’'s Top
Ten.”

The program will be sent to participating

Www.americanradiohistorv.com

stations on ten 12-inch stereo discs, with
each segment designed to leave a ten-
minute window for local use. For more infor-
mation, contact Mealticket at (213)
557-8495.

e The Sports Network, a national sports
wire service, has switched from groundline
to satellite transmission. The new distribu-
tion, on AP’s Satnet, is intended to provide
faster, more reliable reporting service. Satnet
now transmits the network's signal via
Westar lll, and is coordinating all the land
fines necessary to connect subscribers to
the nearest earth station.
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Networks/Program Suppliers

MUSIC FEATURES |

ABC
Contemporary Net/
Spotlight Special:
John Cougar Meliencamp (April 15}
Entertainment Net/Silver Eagle:
Merle Haggard (March 31)
Rock Net/Continuous History
of Rock and Roll:
David Bowie/Sting/Mick Jagger (March 25)
Rock Net/King Bisculit (DIR):
Manfred Mann (March 25)

Clayton Webster
Country Calendar:
Emmylou Harmis (Aprif 2)
Gail Davies (April 3)
Royce Kendall (April 4)
Jack Clement (Aprif 5)
Merie Haggard (April 6)
Bobby Bare (April 7)
Connte Smith (Aprif 8)
Rare Trax:
Trevor Rabin (Aprif 2)
Detective (Apri 3)
Rockpite ((April 4)
Boomtown Rats (April 5-6)
Retro Rock:

Duran Duran (April 2)

Drake Chenault

History Of Rock & Roll:

Mamas & Papas/Who (April 2)
Beatles/Seals & Crofts (Aprit 3)
Billy Joel/America (April 4)

Long distance love songs (April 5)
Record producers (Aprlf 6)

Global Satellite Network
Rockline:
Sammy Hagar/Neil Schon (March 26)

Mutual
Lee Arnold On A Country Road:

Ray Price w/Bobby Bare/Sylvia/Leon
Everett/Mel Tillls (March 26)

Narwood Productions
Country Closeup:

Ed Bruce (April 2)
Music Makers:

Jule Styne Pt. Il (April 2)

NBC
Source:
The Fixx (March 30-Aprif 1)

PIA/Program
Services Group

Rare & Scratchy Rock ’n Roll:
Folk Music Craze (March 30-April 1)

RKO Networks
Countdown America w/
John Leader (IS Inc.):

38 Special (March 17-18)
Culture Club (March 24-25)

Solid Gold Saturday Night
(Dick Bartley):
Dusty Springfield (March 31)

Rolling Stone
Magazine Productions
Guest DJ:

Jim Messina (April 2)

Manfred Mann (April 8)
“The Spirit’’ Productions
American Christian Countdown:

Gary McSpadden/Don Francisco/Teri
DeSario/David Baroni (March 24)

United Stations
Dick Clark’s Rock, Roll
& Remember:
David Gates & Bread (March 30-April 1)
The Great Sounds:
Al Hirt (March 30-April 1)
Solid Gold Country:
Jerry Reed (March 30-April 1)

Weekly Country Music Countdown:

George Strait (March 30-April 1)

Syndicate It
Music Of Black America:
Return To The Apolio (April 2)

Westwood One
Earth News:
‘Robert Urich/KC/UB 40 (April 2-6)
In Concert:
Mick Fleetwood’s 2oo (March 26-Aprii 1)
Live From Gilley’s:
Ronnle Milsap (March 26-April 1)
Off The Record:
Cars/Sammy Hagar/Madness (April 2-6)
Off The Record Speclals:
Manfred Mann (April 2-8)
Pop Concerts:
Christopher Cross (Aprif 2-8)
Rock Album Countdown:
Manfred Mann/Christine McVie (April 6-8)
Rock Chronicles:
Rock celebrates rock (April 6-8)
Special Edition:
Midnight Star (April 2-8)
Superstars Rock Concert:
Pat Benatar (March 30-April 1)
The Countdown:
Cameo/Dennis Edwards (March 30-April 1)
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(ongratubations to the
MILLER HIGH LIFE

ROCK TORICHES
1983 National Finalists

From over 30,000 bands in 62 cities, these five talented groups
emerged as National Finalists for the 1983 Miller High Life ROCK
To RICHES TALENT SEARCH. The Rock n’ Roll will be hot at the
Palace, as five bands compete for $25,000 in Rickenbacker
Musical and Sound Equipment and a recording contfract with

THE NATIONAL FINALS - March 21, 1984
The Palace, Hollywood - 7:30 p.m.

ﬁam:feag

BEER BREWED BY THE MILLER BREWING COMPANY. MILWAUKEE. WISCONSIN

-MCA RECORDS

ABC
FM Net/Movie News:

**Mike’s Murder” (March 19)

The microphone mystery (March 20)

'Can She Bake A Cherry Ple” (March 21)
“This Is Spinal Tap’ (March 22)

‘Police Academy’’ (March 23)

Rock Net:

“Lifelines” wi/BIll Fantini; Hotel hospitals/National
Goof-oft Day/Marilee Zdenck (March 18-23)
""Rocknotes’ w/Pat St. John: lan Whitcomb/
Todd Rundgren (March 18-20)

Clayton Webster
Jack Carney Comedy Show:
Famity Life (Aprd 2)

Narwood Productions
Minding Your Business:

IRS vs. accrual accounting (March 19)
Sky courter network (March 20)
Summer jobs for students (March 21)
Made-to-order mansions (March 22)
Team problem solving (March 23)

Progressive Radio Net
Computer Program:

Computer intelligence/computers with sight/com-
puter music/computer art/shrinking circuitry
(week of March 18)

Laugh Machine:

Rich Little/Tom Lehrer/Bill Cosby/George Carlin/
Joan Rivers (week of March 19)

News 8limp:

Pronoia vs. paranoia/ultrasound/college and peychi-
atrics/predicting divorce/counterfeiting
(week of March 19)

Sound Advice:

Reverb/slap echo/phasing and flanging/multi-track
recording (week of March 18)

Public Information Affiliates
PIA Public Affairs:
Air and land safety (March 18)

Medscan w/ Frank Blair:

Knuckle crackers (March 19)
Shake the salt habit (March 20)
Cholesterol reduction (March 21)
Tell-tale blood (March 22)

Hope for broken bones (March 23)

Radio Entertainment Network
Olympic Minute:

A case of indignation (March 19)

The twain shall meet (March 20)

The muscles of his mind (March 21)

The best-known torchbearer (March 22)
VIPs reduced to Ps (March 23)

Strand Broadcast Services
Something You Should Know:

Secrets of the face (March 19)
Disappointment (March 20)
Psychology of decorating (March 22)

Syndicate It
Radiorobics w/ Jayne Kennedy:
Exercising the back muscles (March 19)

Westwood One
Brad Messer’s Daybook:

Henry comic strip (March 18)

Uncle Tom’s Cabin (March 20)

Alcatraz escapes (March 21)

Stephen Sondheim (March 22)

WWII Japanese-American prisons (March 23)

Playboy Advisor:

Three-time marriage loser/tavorite positions/hus-
band can't forgive affair/he fears custo-
dy/bondage/Chinese basket trick
(week of March 19)

Spaces & Places:
Dieting & the mind (March 18-23}

@ Rachel Perkoff has been nam-
ed General Manager for the Giobal
Satellite Network, and Mark Feisot
has moved into Perkoff’s previous pos-
ition as Associate Producer of “‘Rock-
line.” In a separate move Christina
Anthony has been promoted to Direc-
tor of Marketing and Promotion for the
network, while ‘‘Rockline” producer
Cindy Tollin will now also co-produce
(with Album Network) a new Global
Satellite live program, titled ‘‘Power
Cuts.”

® Tom McKay, who developed and
anchored ‘‘Odyssey File'” while News
Director at KNX-FM/Los Angeles, will
once again serve as writer and host
of the 90-second commentary pro-
gram. He previously worked for CBS
RadioRadio, and held announcing
positions at KWST and KDAY in Los
Angeles.

® Louise Palanker has been ap-
pointed head writer and Director of Re-
search for the “Rick Dees’ Weekly
Top 40 Countdown.” She comestothe
show from ‘‘PM Magazine.”" Also, Paul
Josephs was named Associate Pro-
ducer and talent coordinator for the
Countdown. Josephs will continue to
produce the Rick Dees morning show
at KilS-FM/Los Angeles.

213-553-4330

‘The Call That Gets It All

RADIO & RECORDS

WwWw.americanradiohistorv.com



B MATTHEW WILDER

ROMANTICS
‘“One In A Million”’

Now On Over 130 CHR STATIONS

"

1":

54% Including: WHYT
WBEN-FM WHTX KAFM  WKTI
WPHD PRO-FM B97 KHTR
WBLI CHUM Q105 Q103
CKOI 94Q WGCL KMJK
WCAU-FM 293 WCZY XTRA

AQAM ANT
‘‘Strip”

WXKS-FM 30-24 WKTI17-15 WKEE 16-12 WGRD 12

Vopw 8 Z100 on KHTR on WSPK add KQXR 6-6
WCAU-FM31  WLOL-FM30 98PXY 8 KQMQ 15
B94 3-2 KIS-FM 28-24 KHFI 18 WOMP-FM 14-10
94Q 14 KWOD 30-25 KZZB 4-3 WISE 18-15
- 93FMon XTRA 11-9 WBCY 11 WPFM 28-19
ON B97 deb 27 KITS29-23  WHHY-FM 15-9 KKQV 6-6
WNVZ 12 KWSS deb 28 KX104 10-8 O
MTV B96 25 WNYS 5 WKDQ 14 W
MY

‘WEIRD AL’ YANKOVIC ™
he L5 ROCKNROL|

RECORDS




Page 14

R&R/Friday, March 16, 1984

Management

GROOMING IN-HOUSE SUCCESSORS

Introduction To Management
Development And Training

“We are pleased to announce the promotion of Mr.
Jones to General Manager. His appointment is especially
gratifying since it is company policy to promote from
within.” You’ve probably read similar quotes in R&R’s
pages. Unfortunately, this is not always the norm. Radio
management often hires from outside, resorting to an in-
formal networking process (or the old guard buddy

system).

In addition, there is the finger-
in-the-dike school of management.
A successful station executive in
one market is transferred to a pro-
blem sister outlet in another
market. The executive uses his ex-
pertise to plug the hole; the sister
facility begins improving. Then
another co-owned station sprouts
problems, and the same executive
is dispatched to yet another mar-
ket to plug that station’s leaking
dike. This form of executive
recycling does work — for a while.
At best it is a short-term solution,
because those stations still need
help. They have not had adequate
time to recruit or promote, as well
as train and develop, a successor
to the troubleshooter, who has
been shipped off to another pro-
blem station.

This lack of a management
development process is closely
tied to human resources planning,
or, as it has long been known,
manpower planning. It is all-
encompassing, ranging from
policy and procedures to practices
and legislation. Broadly defined,
though, manpower planning is a
system that insures a business

“True management means
being cognizant of not on-
ly financial and operation-
al resources, but people
resources as well.”

will have the right number of pro-
perly qualified and motivated
employees in the right places, who
can move up and carry on future
work when the time arises. True
management means being cogni-
zant of not only financial and
operational resources, but people
resources as well. Effective im-
plementation of manpower plann-
ing results in reduced turnover,
positive morale, increased pro-
ductivity, and (bottom line) pro-
fitability.
Preparing Station
Reserves

Radio is a high turnover in-
dustry. Check a radio executive’s

background: usually it consists of
multiple moves through a variety
of positions, stations, markets,
and companies. In fact, many a
general manager began his radio
career behind a microphone. It us-

Gary Kaplan

ed to be that the only way to move
vertically into general manage-
ment was to advance your way
through the sales department. No
longer is that always the case.
Now program directors are side-
stepping the traditional sales
route and heading straight for the
manager’s chair. No matter the
market size, there is no rule
against cross-pollination. And that
makes it more crucial than ever to
direct attention at preparing and
grooming employees for these
changes.

6t

direct attention at
preparing and grooming
employees.”
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Many stations are not large
enough to justify a full-blown per-
sonnel department. Therefore,
those tasks frequently fall under
the general manager’s jurisdic-
tion. To cultivate key employees’
potential, the GM must first clear-
ly delineate job requirements. Say
you're looking for someone in-
house to fill a future manager’s
slot. Don Payne, Mattel Elec-

by Gary Kaplan

tronics VP/Employee Relations,
explains, “We have to get better
at defining what the job requires.
And we have to define the require-

“To cultivate key em-

ployees’ potential, the
GM must first clearly
delineate job require-
ments.”’

ments in terms where, if met, the
person would be rated a superior
performer.”

Once these requirements are
defined, Payne continues, the GM
can then choose and prepare peo-
ple for the time when that job
becomes available. When these
specific guidelines are drawn, the
GM can be assured of selecting
the right candidate and training
him or her with the appropriate
skills. Then that person is pre-
pared to successfully perform the
job when opportunity knocks.
With the superior performance
criteria in hand and agreed to by
top management, Payne adds, the
station in effect ‘‘has also design-
ed its performance appraisal pro-
gram and/or pay-for-perfor-
mance program.”’

Succession Planning

The manpower planning pro-
cess basically includes four func-
tions: forecasting future man-
power requirements, keeping in-
ventory and analyzing present
resources, anticipating problems,
and planning, a key ingredient in
management development. For it
is under this succession planning
umbrella that the GM will recruit,
select, promote, transfer, retire,
and train.

As the GM moves into the plan-
ning stage, he or she also becomes
involved in career planning.
Known also as performance ap-
praisal, CP is the at-least-once-a-
year dialogue between manage-
ment and employee. During this
time a truthful evaluation of the
employee’s strengths, weaknes-
ses, performance, potential, and
aspirations will ideally meld
together into a growth and
development goal that will opti-
mize both parties’ mutual needs.
That career planning discussion is
then translated into training pro-
grams and procedures which not
only represent longterm benefits
for the station, but help answer
the popular employee question,
“What can I do to enrich myself
and attain my career goal?”

www americanradiohistorv com

Company

e Current talent reserves clearly
identified

e Future talent deficiencies iden-
tified early

¢ High-potential and key employ-
ees can be protected during future
reductions

e Reduced tumover

¢ |ncreased in-house promotions

¢ Improved use of potential and
skills

s Valuable data on hand for or-
ganizational and resource planning

® Higher retum on development
investments

Manager

* Development takes on a more
specific approach .

Manpower
Planning Benefits

Effective manpower or human resource planning reaps
benefits for the company, the manager, and the employee:

® Successor deficiencies in key
areas spotlighted

® More information for planning
made available

¢ Quicker assessment of whe-
ther a vacancy can be filled from in-
house

® Responsibilities are better un-
derstood

Employee

¢ Developmental and promotabil-
ity needs outlined

¢ Chances for appropriate devel-
opment increase

® Clear understanding of duties

* Skills and potential put to better
use

¢ improved employee-manager
relations

® increased attainment of promo-
tions in a more timely manner

Formal And Informal
Resources

There are several ways to go
when it comes to training, and the
GM should be prepared to offer
both internal and external options.
Education via formal learning set-
tings such as classrooms and
technical programs/seminars
usually heads the list of cus-
tomary suggestions. However, in-
formal resources should be
developed as well.

“It is under the succes-
sion planning umbrella
that the GM will recruit,
select, promote, trans-
fer, retire, and train.”

One category managers can
draw ideas from is experience-
based training, otherwise referred
to as ‘learning by doing.” It in-
cludes:

¢ On-the-job-training — setting
a specific training period, coupled
with competency level targets and
potential movement for trainees

e Job rotation — moving
employees to various jobs at set
intervals. People become cross-
trained in various station opera-
tions, and are offered diversity
and preparation for possible ad-
vancement

¢ Special projects — indi-
viduals or interdepartmental
teams working on temporary
assignments outside the normal
work routine; i.e., in-house task
force is created to analyze the
feasibility of station or group
restructuring or to assist in the
development of a focus group
study.

Another resource area worth
exploring is support-guided
development, which covers:

¢ Mentor relationships — infor-
mal or formal arrangements bet-
ween a trusted superior and pro-
tege; i.e., administrative assis-
tant who aspires to become a
salesperson may seek counsel

from a mentor who is an Account
Executive

e Groups and associations —
radio organizations such as the
RAB, NAB, NRBA, RTNDA, and
AWRT promote learning through
shared experiences, provide per-
sonal contacts, offer semi-
nars/workshops. Stations may
finance membership dues for
high-potential and key employees.

Additional training methods can
take the form of guided reading
and staff meetings on current
issues. The availability of trade
press coupled with other business-
related reading material (Wall
Street Journal, Business Week,
Forbes, etc.) is a valuable asset.

Optimizing Mutual Needs

Optimizing the mutual needs of
the station (company) and the
employee is management dev-
elopment’s goal. Achieving that

“Optimizing the mutual
needs of the station
(company) and the em-
ployee is management
development’s goal.”

goal relies upon the relationship
between the manpower function of
succession planning and the in-
dividual employee’s career plann-
ing aims. Finding and training the
right candidate for the right job
involves more than just compar-
ing his or her characteristics to
successful executives’ composite
profiles. Before you go outside to
hire, look around inside. The sta-
tion’s next sales or general
manager may be sitting right
there under your nose.

Gary Kaplan presently serves as
Managing VP/Partner of search firm
Kornf/Ferry International. Based in
the Los Angeles corporate offices,
he also heads the company'’s inter-
national entertainment specialty
practice.
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Radio’s funniest morning men all have the same initials. . .

Who is A.C.N.? We're a new company with a fresh angle on
radio comedy. Each week we write and produce a package of
short-form features that are topical, funny, and carefully ori-
ented towards the unique demands of morning radio. We
look to create talk as well as laughs, and we’re succeeding

— our song parody “Breaking Up Is Hard On You™ was both a
national story and a best-selling single.

In less than 6 months, we've added 24 stations to our
growing network and now we're ready for you!

Call or write today for a free demo: American Comedy Network Park City Plaza Bridgeport, CT 06604

|

WKTU-FM/New York
WCAU-FM/Philadelphia
WCZY-FM/Detroit
WAAF-FM/Boston
KSD-FM/St. Louis
WWWE-AM/Cleveland
WIQI-FM/Tampa
WZPL-FM/Indianapolis
WTVN-FM/Columbus
WVOR-FM/Rochester
WZZK-FM/Birmingham

wWW-americanradiohistorv-com

WDBO-AM & WWKA-FM/Orlando
KWEN-FM/Tulsa
WAEB-AM/Allentown

WSYR-AM & WYYY-FM/Syracuse
WVIC-FM/Lansing
WSSX-FM/Charleston
WFTQ-AM/Worcester
WZYQ-FM/Frederick
WWLT-FM/Gainesville
CHUM-AM/Toronto
WKZL-FM/Winston Salem

(203) 384-9443
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Everyone is screaming for
“more...more...more..."

REBEL YELL

Now an anthem at concerts across the country.

Over 100 CHR Reporters Including

These Major Markets:
WHTT CHUM WKTI
WXKS-FM 93FM KHTR
WPHD WNVz KIIS-FM
CKGM Q105 KWOD
WCAU-FM WwcCzy KS103
CFTR WHYT XTRA
KITS

Now in Heavy Rotation on MTV.
LP Sales Over 450,000

The West Coast “Rebelution”
is about to begin...

3/14 SantaBgrvara 3/
&siyton Theatre Det
3/17,18 LogAuieles  3/19 Long Beach
SrheFalladium Long Beach Arena
3/21 Frgsppt  3/22 Chico  3/23 Oakland
%:lkint’s Krena Univ. of Chico Oakland Coliseum
) 3/26 Eugene, OR

Lane County Convention Center

3/27 Seattle, WA

Paramount Theatre

Chrysalis.

Records & Cassettes

R&R/Friday, March 16, 1984

Big changes this week at MCA
NASHVILLE. Lots of people let go, including:
President Jim Foglesong, A&R chief/staff
producer Ron Chancey (whose contract wil
be allowed to expire), A&R assistant Janet
Baker, promotion staffers Tony Tamburrano
and Glenda Smyth-White, and publicist Jerry
Bailey. Who are the survivors? Remaining are
VP/Sales Chic Doherty, Katy Gillon (assistant
to Jim Foglesong), and Dian Cash (publicity
assistant).

KITS/SAN FRANCISCO is looking for a
new PD. JEFF HUNTER has resigned owing to
philosophical differences with management
over the Hot Hits station’s longterm strategies.

SCOTT SHANNON has inked

what's being called “a significant
multi-year agreement with Malrite,”

. according to CEO/President

CARL HIRSCH. This in effect takes Scott off

the market as a consultant, as he’'ll be working

exclusively for Malrite.

What will Robinson Broadcasting do with
KWK-AM & FM/ST. LOUIS? The company
says it's spending over $250,000 on
research projects to determine just what
format direction the stations should take.

PAT REILLY and WALLY HINES, the
morning team at B104/Baltimore, have joined
former PD Jan Jeffries at his new
WXFM/CHICAGO address. Also exiting B104
is night jock Beau Richards.

DAN DEELY leaves his PD post at
WLRS/Louisville to take over mornings at
WMJI/CLEVELAND. Joining him as cohost at
WMJI will be WHAS/Louisville midday
personality KIM SCOTT, who also just
happens to be Dan’s wife. This will be the first
time the couple has worked together for an
extended period of time. Lee Masters, Henson
Broadcasting VP and VP/OM of WLRS AM
sister station WAVG, will take on the
programming chores at WLRS in Deely’s
absence.

Popular WGAR/Cleveland midday talk host
STEVE CANNON has been lured away to the
afternoon show at KMOX/ST. LOUIS. The
move leaves new WGAR PD Jay Clark high
and dry for an immediate replacement. Call Jay
at (216) 526-6700.

Maybe this line of speculation
is too obvious, but with
KX104/Nashville GM Tex Meyer
becoming GM at B94/PITTSBURGH

(see Page 1), and current B94 PD Steve
Kingston heading to B104/Baltimore (see
Page 1 one more time), who will Tex get to
program B947? You don't suppose he'd

consider his KX104 PD MICHAEL ST. JOHN,
do you?

TOM LAMAINE has exited WIP/
Philadelphia, where he had been offered the
afternoon slot vacated by Tom Moran. Lamaine
elected to join KYW-TV as a weathercaster.
He’d been with WIP for 16 years.

Despite “some financial problems,”
KLEIN/RAY BROADCASTING’s KPRO/
Riverside, CA won't be going dark, according
to VP Shayle Ray. He says the News/Talk
station was only saved by the sacrifice of its
on-air staff, which has gone without paychecks
for six weeks. The news is bleaker at the
group’'s KZNS & KTRD/Barstow, CA. They
went dark last Friday and Ray says he hopes
to have them back in operation shortly.

Cox Broadcasting’s new WXFM/
CHICAGO will become WAGO on April 2.

In another call letter switch, WIZDIFT.
PIERCE, FL (John Sebastian’s first EOR client)
has now become WKGR. Notice that new
Baltimore EOR, WGRX, also contains the “GR”
combination, which stands for “Gourmet
Rock,” a key EOR slogan.

“MARVELOUS MARK
McKAY, last at at KFRC/San
Francisco, has been named
MD/Assistant PD at KDWB-
FM/MINNEAPOLIS. In
addition, he’'ll be doing
afternoon drive opposite
another former KFRC jock,
Bill Lee, who's the
afternoon guy at WLOL-
FM.

Mark McKay

Our sincere condolences to Epic
VP/Promotion FRANK DILEO on the death of
his mother last week in Pittsburgh.

CRAMER HAAS joins his former boss, Bill
Tanner, at WASH/WASHINGTON. Haas, who
handled middays at Y100/Miami for the past
ten years, will now handle that same time
period at WASH.

Now that Capitol’'s BRUCE WENDELL is
on the loose (see Page 1), could the former
Philies batboy be the possible replacement for
one East Coast-based major label's soon-to-
be-vacant VP/promotion slot?

We knew these call letters wouldn’t collect
dust for long. WPVA-FM/Colonial
Heights/Petersburg, VA has grabbed WKHK
as its new calls. AM sister station WYNT
became WPVA in the deal. The FM’s Country
format and the AM’s Big Band approach were
unaffected by the logo changes.

MORE STREET TALK/See Page 18
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RENGOEHMS

WITH FRANKIE CROCKER

IT CAPTURES THE BEAT OF THE STREET

Want Donna Summer and more of the hottest acts in urban contemporary music today? Get them on
City Rhythms, a new series of six 90-minute specials hosted by Frankie Crocker, the man who's closest to

the music and its stars. Frankie makes the magic happen on both sides
of the mike because he stays at the cutting edge of today’s music while M .l@
capturing the artists in intimate conversation. City Rhythms breaks April 15

with special guest Donna Summer and runs monthly through September. N ks
For full information, call Julie Eisenberg at (212) 887-5690. Etwor

Produced by Inner City Broadcasting  Sponsored in part by /ﬁ)’o 7
AC g

www americanradiohistorvy com



BREAKDANCE

Produced by GIORGIO MORODER " **°*°

CHR AIRPLAY 1ST WEEK!
ONE OF THE
t MOST ADDED :;x(gg WERZ
WKBW WVSR Z104 wzYQ
WCAU-FM K104 WRQN wQcMm
94Q WKEE KELI OK100
Z93 WLAN-FM WHOT-FM WKHI
Y100 WSPK 13K 95XIL
WHYT 98PXY KKXX WOMP-FM
KBEQ wBBQ KQXR WJAD
KMJK WNOK-FM KBBK Q104 KFYR
FM102 KAMZ KMGX WFOX KYTN
KS103 WOKI KQMQ WXLK 99KG
WFLY WHHY-FM KLUC WAEV KGOT
WNYS KX104 KSKD WIXV KCAQ
KTFM KRSP Z102 KSLY

KzZ0z
KIST

KKQV

KHYT

GRAMMY AWARD WINNER

Best Pop Vocal
Performance, Female

“FLASHDANCE...
WHAT A FEELING”

Best Album of Original Score
“FLASHDANCE"

GOLDEN GLOBE AWARD WINNER
BEST SONG,

“FLASHDANCE...
WHAT A FEELING”

ACADEMY AWARD NOMINEE
BEST SONG,

“FLASHDANCE...
WHAT A FEELING”
From The Geffen/Network
Album WHAT A FEELIN’
@ GHS 4021 AR AW
\1 Personal Management Y A 4
recorns Selma Rubin METWORN

R&R/Friday, March 16, 1984

Street Talk

Continued from Page 16

FRED DISIPIO has announced
the formation of a new fuli-service
video production wing of his Central
Marketing & Promotion company.
The new firm, YMPM (for Video Music
Production and Marketing), wili be headed by
Greg Benedetti and Fred DiSipio Jr. Contact
VMPM at (609)424-4500.

WRQN/TOLEDO has a new GM, DAN
DUDLEY, from across the street at WIOT.
Aiso, morning man Denny Shaffer is the new
Assistant PD, and night jock Don Jardine has
been named MD following the departure of
Buck McWilliams and Chris O'Connor to
Z95/Milwaukee.

KRKOJEVERETT, WA welcomes new
President/GM SPARKY TAFT from
KYYX/Seattle, where he was an Account
Exec. Also new to the station are Operations
Director Carol Larson and News Director Dale
Good from KOMO/Seattie.

JOHN PHILLIPS and MIKE

REDDEN are creating some very

positive publicity from 300 feet

above Cincinnati in the WLW
TRAFFIC HELICOPTER. The duo have been
known to land their chopper near freeways
where motorists are in trouble and lend a
helping hand. They’ve been getting a lot of
favorable press in Cincinnati for stunts like
draining a gallon of gas from the chopper’s
tank to give to a stranded driver who had
come up empty.

Lots of good vibes coming from the just-
completed CBS meetings in Hawaii, and some
promotions as well. Street Talk has heard that
POLLY ANTHONY and JON KIRKSEY will
both be retitied and elevated within EPIC in the
coming weeks. Our congratulations in
advance.

After 11 years you won't have the name
JEFF LUCIFER to kick around anymore. The
former programmer of KS103 and KGB(AM),
both San Diego, as well as WNDE/indianapolis
and KSFM/Sacramento, is now VP of the San
Diego-based consuitancy Giobal
Communications, and hereafter will be known
by his legal name Jeffrey K. Prahm.

WKFR/Katamazoo PD JACK SWART is
the new PD at WGRD/GRAND RAPIDS. No
replacement named at WKFR.

KHOWI/DENVER has eiiminated

Cﬁ? 3 its MD position, leaving five-year
CARE MD LEIGH STARNES looking for a

new gig in radio or records.
Contact Leigh at (303) 696-6293.

At WBNS/COLUMBUS, OH, longtime
morning team Jack Evans and Dick Zipf have
departed. Also leaving was veteran midday
man Jack Stewart. No replacements named
yet.

wwWw americanradiohistorv com

On your list of people
who might be buying
MUTUAL, scratch off RKO.
They've taken themselves out of
the running.

On March 19 KAKZ/WICHITA will drop
MOYL for a more MOR approach. KAKZ-FM
willstay with A/C, but the two stations will
begin simulcasting the morning show with
GENE RUMP and JOHN ““HOOTER’’ MYERS.
This move marks Myers'’s return to radio.
Myers and Rump worked together back when
KAKZ was KAKE. in the transformation of the
AM, four staffers were cut loose: OM Bill
Miller, Production Director Chariie Whitworth,
and personalities Steve Simmons and Ken
Root.

Hats off to WLS-AM &
FM/Chicago VP/GM JOHN
GEHRON on being named
General Manager of the
Year for 1983 by the
Chicago Area Broadcast
Public Affairs Association.

Researcher ROB
BALON has just signed an

w—— agreement with Broad
John Gehron  Street Communications to
do a large-scale research project for the
company’s WELI/New Haven, WQUE-AM &
FM/New Orieans, and KTOK &
KJ103/Oklahoma City. Additionally, Rob is
jooking for a programmer with a research
background to join his growing firm. Qualified
folks should contact Rob Balon & Associates
in Austin, TX.

After 11 years with KVIC/Victoria, TX, PD
DAVE JAGGER departs for overnights at
KLLS-FM/SAN ANTONIO. At the same time,
KVIC announced a format switch from A/C to
CHR.

A couple of AORs are shifting
more CHR, or certainly more hit-
oriented in their presentations.
They are KTMS-FM/SANTA

BARBARA and WOAY/BECKLEY, WV. At
WOAY, OM Charlie Jennings will be exiting by
June 1 with current MD Jim Martin set to take
over as PD then.

Promotion person DANA MORRIS, most
recently with Oz/A&M in New York, is available
and looking for something new and different.
She can be contacted at (212) 496-1554.

Looking for a morning job? Joe Montione
has a personality opening at his
WILK(AM)/Wilkes-Barre. Call him at (717)
655-6893.

CHARLIE MINOR and his bride-to-be
Danica are not going to be wed . . . in
Hollywood! Instead the happy couple will
exchange vows in Venice, ltaly during the first
week in June.

Best wishes to WHTX/Pittsburgh afternoon
personality BOB SAVAGE on his marriage to
Marilyn Bozigar.
~ STORK STOPS: Congrats to
i Q107/Washington's JIM ELLIOTT
'\ and wife Pamela on the birth of
® Paige Lynn . . . Also to DEREK
SHULMAN and his wife Sharon on the arrival
of Noah Michael. Derek is the former lead
singer of Gentle Giant and current
Director/A&R of PolyGram’s Rock Division . . .
Let’s not leave out KGOT/Anchorage
President/owner BOB BINGHAM and wife Deb
on the birth of Brett Charles.
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BONNIE

Including:
WHTT CKOl WASH KIMN
WXKS-FM  Z100 KAFM Q103
WBEN-FM  WCAU-FM Q105 KwOD
WPHD PRO-FM WGCL KS103
WBLI CFTR WHYT XTRA
CKGM CHUM WKTI
“HOLDING OUT FOR A HERO™
B104 25 WANS-FM add KRQ add KTRS 34
WKBW 21-16 94TYX 23-20 KTKT add KIST 35
94Q 13-7 WOKI deb 34 WFBG deb 36 WKEE
Z9310-6 FM100 25-22 WZON 36-30 WLAN-FM
93FM deb 27 G100 28 103CIR add wDOQ
195 add WHHY-FM 20-16 WIKZ deb 31 KROK
Y100 19-14 KBFM deb 27 WTSN 26-22 WHOT-FM
Q10529-18 KRGV 4 I|3FEA 28 KSKD
WKTI deb 28 KX104 add WKHI deb 39 KHYT
Q103 deb 32 WSFL deb 34 Q104 30-23 WISE
= KZZP on KITY 21-11 KILE deb 40 WCGQ
KITS add KTFM 8-1 KTDY add KISR
KC10I deb 29 Z98 deb 29 KNOE-FM add WFOX
WHTF deb 31 KIIK deb 27 WXLK add KKXL-FM
& WBBQ 26-12 WEBC add WAEYV deb 34 KKRC
WFMF add KKXX deb 27 Z102 34 KYYA
KXX106 deb 30 KIKI 40-28 WGLF add KCAQ
KAMZ deb 27 KQMQ deb 38 KFYR deb 20 KDZA
WRQK deb 37 KO93 31 KXSS add KBIM
N E l SO N -
CHR NEW & ACTIVE
“TO ALL THE GIRLS I'VE LOVED BEFORE"™
WPHD WMAR WRQK 13K WZON KILE
WHTX WNYS WOKI KBBK 103CIR Qlol
94Q WYVSR WHHY-FM KKFM WERZ WPFM
B97 K104 KX 104 KIKI WZYQ WXLK
WGCL WYCR KROK KQMQ WQCHM WIXV
KBEQ WSPK WKDD KLUC OKI100 Z102
KIMN 98PXY KIIK KHOP WKHI KFYR
Q103 WPST WKFR KSKD 95XIL KYTN
KMJK KHFI KJ103 KHYT W|BQ KRNA
XTRA WBCY KELI KTKT WOMP-FM KCDQ
KNBQ KAMZ WHOT-FM WFBG Q104 KKAZ
KIST

“THE LONGEST TIME”™

E:Z
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WXKS-FM add KLUC add WSFL 33-30 WNOK-FM
WCAU-FMadd  KSKD add 798 deb 28 WOKI
B97 add 30 WISE add WKDD 30-25 WRVQ
WKTI add WGLF add 34 KQMQ 40-32 KITY
SH A l A M A R KIIS-FM add KKQV add WQCM 32-26  WHOT-FM
WKEE add KSLY add WFOXdeb40  OKI100
FM106 add 36 KIST add WPFM deb 40 95XIL
“DANCINGIN THE SHEETS” WSPK add B94 deb 26 CKOI WJAD
WKRZ-FMadd  WASH 32-28 93 FM Q104
. , KHFI add Y100 20-17 WNVZ WIXV
CHR NEW & ACTIVE WSSX add WGCL23-21 K104 KCDQ
: 94TY X add KCI0I 27-21 WPST KCAQ
Black/Urban Chart: @ ‘,{V;Q{ azzi dd - KzzBA033 WHTF E;'(T)’é
WXKS-FM KSET-FM KDON-FM WIXV
WPHD WOKI WEFBG WHSL
WCAU-FM WKDD WGUY WBNQ
PRO-FM WGRD WIGY WBWB
WGCL WZPL WERZ WCIL-FM
QIl03 WJXQ OKI100 KYTN
KFRC Z104 WKHI 99KG
K104 WRQN 95XIL KHTX
WYCR WHOT-FM WJBQ KBIM
e - WSPK KBBK WSQV KSLY
CLUB MICHELLE WKFM KQMQ WFOX Kzoz
WKRZ-FM KLUC QIO0lI KIST
WSSX KSKD WXLK

CHR NEW & ACTIVE

DAVID
GILMOUR

“BLUE LIGHT"
AOR Albums: ()

WPHD
WOKI
KOZE
KZOZ

e —

www americanradiohistorv com
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On The Records

Germany Makes Its

Mark In Rock

Hits by Nena and Peter Schilling indicate that German artists are
making world-class records — and even that some stations are willing to
break the language barrier and play the records in German. It’s a big
breakthrough for a long-established but usually-overlooked music

United Kinkdom Rockers

% % BRITISH INVASION

20TH ANNIVERSARY

Interestingly, all three acts in this week’s British Invasion time capsule are
still active, and two of them have enjoyed American hits in the past year.

Blily J. Kramer & The Dakotas: Billy (Wil-
liam Ashton) was a Liverpool vocalist protege
of Brlan Epsteln. When his backing group the
Coasters (no relation to the “Yakety Yak”
group) declined to go professional, Billy was
teamed up with the skillful Manchester instru-
mental band the Dakotas. As an Epstein pro-
ject, Billy received the benefit of several Len-
non-McCartney songs the Beatles weren't
using: “Bad To Me,” “I'll Keep You Satisfied,
“From A Window," and the first version of "Do

scene.

There were a few Teutonic MOR hits in
the US. in the late ’50s/early ’60s, but
they’re not really germane to this discus-
sion. The real impetus for German rock
was the Liverpool-Hamburg connection
which opened up about 1961, with groups
like the Beatles, the Swinging Blue Jeans,
Gerry & the Pacemakers, and even Liver-
pool’s own all-female band, the rather unat-
tractively-named Liverbirds, playing Ham-
burg clubs and inspiring a generation of
German musicians.

Early German beat groups like the Rat-
tles, the Rackets, and the semi-legendary
Boots generally (though not always) sang
in English. One graduate of that scene was
Klaus Voorman, who designed the Beatles’
“Revolver” cover, played bass for Manfred
Mann, and now produces Trio. (Giorgio
Moroder was another singer-turned produc-
er.) But the most successful were the Rat-
tles, who endured well into the '70s and ac-
tually had a regional 1970 hit in the U.S.
with “The Witch” (whose string arrange-
ment was borrowed by Cheap Trick for
“Dream Police”).

Germany developed a strong experimen-
tal, progressive scene with Tangerine
Dream, Can, and Kraftwerk, all major in-
fluences on the synthesizer bands of today.

Rattles to Nena: The German beat goes on

At about the same time (early '70s) the
Scorpions formed, later giving birth to the
Michael Schenker Group and establishing a
niche for German heavy metal (again in
English). And let’s not overlook disco’s Sil-
ver Convention and Boney M. In the early
'80s a punk-inspired “German New Wave”
stressed singing in German, and acts like
Nina Hagen, Trio, Falco (actually Austri-
an), Nena, and Schilling, although not
strictly part of the now-dormant new wave

Kourtly Kinks

Kinks: Of all the British groups no one in
1964 would have expected to endure for 20
years, the Kinks would have topped the list
(well, maybe behind the Hullabaloos). Con-
stant fights, a four-year ban on touring the
U.S., and frequent commercial declines all
contributed to a dangerous instability, but the
Kinks battled on and reaped the rewards of
(first) concert and LP sales success and then
hit singles with last year's “Come Dancing”
and “Don't Forget To Dance.” Along the
course of their turbulent career they also in-
vented heavy rock (with 1964's “You Really
Got Me"), integrated Indian music with rock

("See My Friends,"” 1965), and delved into
social commentary (“Well Respected Man"),
concept albums (“Arthur,” “Preservation”),
and transvestitism (“Lola”).

You Want To Know A Secret.” But his biggest
hit, “Little Children,” was not a Beatles com-
position. Despite a few lengthy layoffs and lit-
tle record success, Billy is still recording; his
last British single was a musical autobiography
called “You Can't Live On Memories.”

I

Billy J. Kramer, and who could forget those
Dakotas?

Manfred Mann: | profiled them recently in
this column, but should add that their first U.S.
hits were skillful covers of American girl group
records (Do Wah "“Diddy” from the Exciters,
“Sha La La" from the Shirelles, “Come To-
morrow"” by Marle Knight); they covered “My
Little Red Book™" before Love had the hit with
it, and later turned to Bob Dylan songs (“The

movement, continued the trend toward na-
tive-language recording. In doing so,
they’ve succeeded in broadening the pop
culture boundaries a little, and adding Ger-
many to the small but growing list of non-
American nations to reckon with in the rock
sweepstakes.

Late Grammy Addition: The unnamed
Chrysalis staffer who predicted six of the
seven Grammy categories in the contest
last week turned out to be Director of Na-
Pattl Labelle on “Soul Train” Mar. 17 . . . tional Publicity Rhonda Shore. And 6-for-7
Eurythmics in concert on Showtime Mar. winner J.J. Sanford is from K104/Erie, PA.
17 Belated congratulations!

McCartney: I've Got A Cigarette

In the continuing saga of the MTV
“Video Music Countdown” debut, the
latest change has it bowing Mar. 16 . . .
Laurle Anderson on “The New Show”
Mar. 16 ... Al Jarreau on “Saturday
Night Live” Mar. 17 . . . Bobby Womack &

.

ol
X

1 should have known better than to mess with Beatles trivia in any form.
Recently | offhandedly commented that Capitol reissued “I Want To Hold
Your Hand"” in the identical 20-year-old picture sleeve. But eagie-eyed Transtar air personality
and “Saturday Super Gold"" producer Laura Seaton immediately smoked out a variance — in the
original Paul McCartney is holding a cigarette, while on the new sleeve the offending cancer
stick has been airbrushed out. (See illustration). The new version may not be historically accur-
ate, but it does make holding Paul's hand a more attractive proposition. ’

Mighty Quinn" being the most popular). Man-
red Mann himself has continued this policy
with his Earth Band, covering Bruce Spring-
steen (“Blinded By The Light,”) (“Spirit in The
Night”), the Police (‘Demolition Man"), and
now lan Thomas with “Runner.”

Manfred Mann display their love for photo ses-
sions

ONE YEAR AGO TODAY

® NORM FEUER NAMED PRESIDENT AT VIACOM RADIO

® JACK CRAIGO BECOMES PRESIDENT OF CHRYSALIS

® FRANK HOLLER NEW PD AT WCOZ/BOSTON

@ JiIM HARDY NAMED VP/GM AT KBPI/DENVER

® GARY SWARTZ APPOINTED GM FOR KLBB & KEEY/MINNEAPOLIS
® SANDY BEACH BECOMES WKBW/BUFFALO PD

® #1 CHR: "Billie Jean"” — Michael Jackson (Epic) (2nd week)

® #1 AIC: “You Are" — Lionel Richie (Motown) (7th week)

@ #1 COUNTRY: "“Swingin’ — John Anderson (WB) (2nd week)

® #1 BLACK: “Too Tough” — Angela Bofill (Arista)

@ #1 AOR TRACK: “Photograph” — Def Leppard (Mercury/PolyGram)
® #1 LP: “Frontiers” — Journey (Columbia) (5th week)

FIVE YEARS AGO TODAY

® BEN HOBERMAN NAMED PRESIDENT OF ABC RADIO

® JIM FOGLESONG HEADS MCA/NASHVILLE

® UA, EMI AMERICA CONSOLIDATE

@ KEVIN METHENY APPOINTED PD AT WEFM/CHICAGO

@ BOBBY CHRISTIAN NAMED PD AT 96KX/PITTSBURGH

® #1 CHR: "“Tragedy” — Bee Gees (RSO) (2nd week)

@ #1 AIC: “1 Just Fall In Love Again” — Anne Murray (Capitol) (3rd week)
@ #1 BLACK: "He's The Greatest Dancer” — Sister Sledge (Cotillion/Atco)
@ #1 COUNTRY: “| Just Fall in Love Again™ — Anne Murray (Capitol)

® #1 LP: “Dire Straits” — Dire Straits (WB) (4th week)

TEN YEARS AGO TODAY

@ #1 CHR: "“Seasons In The Sun” — Terry Jacks (Bell) (6th week)
@ #1 AIC: “The Lord's Prayer” — Sister Janet Mead (A&M) (2nd week)
@ #1 COUNTRY: “Honky Tonk Angel” — Conway Twitty (MCA) [

wwWwW americanradiohistorv com
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THE RECORD SPEAKS
FOR ITSELF...

“No More Words”

Produced By 7-29360
GIORGIO MORODER AND RICHIE ZITO

ONE OF THE MOST ADDED
ADDED THIS WEEK: R
WBLI WSSX wzyaQ
cKol WBCY WJBQ
PRO-FM WNOK-FM WHEB
CHUM WANS-FM KQIZ-FM
B97 WZYP WISE
Q103 KBFM WFOX
KMJK KIIK WYKS
KS103 WKDQ KILE
KWSS WMEE Q101
WKEE KJ103 KNOE-FM
KC101 KKFM WGLF
FM106 K093 WBNQ
WGFM KRSP KRNA
WKFM WFBG WAZY-FM
WPST WGUY KFMW
WKRZ-FM WZON KYYA
WHTF WIGY KOZE
KHFI WIKZ KDZA
KCBN

From The BERLIN
Album LOVE LIFE ...

Produced by MIKE HOWLETT

Personal Management: PEREGRINE WATTS-RUSSELL

GEFFEN

RECORDS

On Geffen Records & Cassettes.

R&R/Friday, March 16, 1984

Datebo/e

MONDAY, MARCH 19

Rock’s Unlucky Day

Attention, superstitious rock guitarists. This would be a good day to avoid drugs and airplanes, not necessarily in
that order. On this day in 1976, Paul Kossoff, charter member of Free and front-man for Back Street Crawler, died on
a New York-bound flight after a long battle with heart disease. On the same day, former Uriah Heep bassist Gary
Thain died of a drug overdose. Both men had been through close brushes with the reaper before. Kossoff was pro-
nounced clinically dead in 1975 when his heart stopped beating for more than a half-hour, and Thain's near-fatal elec-
tric shock during a concert in 1974 figured in his departure from Heep. One person who probably wasn't expecting
bad luck was Ozzy Osbourne's lead guitarist Randy Rhoads. He was one of three people killed in Leesburg, Florida
on this day in 1982 when the plane he was riding in buzzed the tour bus carrying the rest of the band and crashed into
a house.

Birthdays: Clarence ‘‘Frogman’’ Henry 1937, Terry Hall, formerly of Fun Boy Three {now with Colour Field),
1959, and Journey's Ross Valory 1942 . . . maybe. (Confusion exists about both the date — some think it's March
22 — and the year, which is occasionally set as the unlikely year of 1950.)

TUESDAY, MARCH 20

The Birth Of Jerry Reed

Jerry Reed, born Jerry Hubbard in Atlanta on this day in 1937, had been a country artist for 15 years by the time
he broke through in 1970 with “Amos Moses.” He wrote a handful of songs for Brenda Lee and one for Gene Vin-
cent before being drafted in 1959. In the '60s, his biggest writing credits were "Guitar Man"” and “U.S. Male,” two of
Elvis Presley’s stronger singles in the mid-'60s. In the seventies, Reed went topical with songs like “Lord Mr. Ford”
and “Who Put The Line In Gasoline.” He's made two big country chart comebacks, first in 1977 with “East Bound &
Down"” from the film he costarred in, “Smokey & The Bandit,” and then in 1981 with “She Got The Goldmine (I Got The
Shaft).”

WEDNESDAY, MARCH 21

Invasion Of The Novelties

The past four months have been unusually good to novelty records. Having “The Curly Shuffle,” “Rappin’
Rodney,” “Make My Day” and “Eat It” out in succession recalls the mid-'70s when “The Streak” went to #1, Cheech
& Chong reeled off a string of hits, and even a 29-year-old party record could chart. That song, “Shaving Cream,”
featured ex-vaudevilan Benny Bell getting cutesy with one of the more common four-letter words. It debuted on
R&R's Back Page chart on this day in 1975, peaking at #36. Legend holds that Bruce Morrow, then at WNBC/New
York, had played an old 78 of the song on his show; it was spotlighted frequently on Dr. Demento’s syndicated radio
show. The massive response encouraged Vanguard to reissue it and bring Bell out of obscurity. Before returning
there, Bell, issued another “it sounds like I'm about to say something filthy but I'm not” song, “lkey & Mikey,” which
WNBC played during the summer of 1979.

THURSDAY, MARCH 22
Benson Burns It Up

George Benson, who celebrates his 41st birthday today, became famous as a pop and soul artist by resuming his
singing. He became famous as a jazz guitarist by giving it up. He’d been fronting a handful of Pittsburgh vocal groups,
the Altairs and George Benson & His All Stars, before switching to the guitar only. For ten years, Benson issued LPs
on CTI, Columbia, and A&M (including a jazz-takeoff on “Abbey Road™ and worked at becoming a jazz great like his
hero Wes Montgomery. in 1976, he moved to WB, where his success with Leon Russell’'s much-covered “This Mas-
querade” was undoubtedly an influence in the decision of other jazz artists like Narada Michael Walden, Al Jarreau,
and George Duke to start singing and/or heading for the soul mainstream. Whether the proximity in birthdays (see
below) has anything to do with it is unknown, but he's also recorded duets with Chaka Khan and Aretha Franklin.

Also born this day in 1947, Easybeat turned producer Harry Vanda.

FRIDAY, MARCH 23
Chaka Tears It Up

Chaka Khan was born Yvette Marie Stevens near Chicago on this day in 1953. She had a working band, the
Crystalettes, at age 11 and others afterwards, but kept up her schooling and became president of the Chicago Black
Students Union by age 16. She joined Rufus in the late '60s, and they enjoyed several '70s hits before parting in
1978. After that, her ability to alternate between intellectual and visceral projects became even clearer. At one point
she was dueting with Rick James on her own albums and singing jazz standards with Chick Corea and others on the
“Echoes Of An Era” LP. Even if it weren’t her birthday, this would still be a good week for Khan; the 22nd is the fifth
birthday of her son Damien Milton Patrick Holland.

SATURDAY, MARCH 24
Lou Reed Attacked From Behind

As lan Anderson, Steven Tyler, and others injured onstage have learned, sometimes the biggest danger to per-
formers is overzealous fans. On this day in 1973, Lou Reed was between songs in Buffalo when an overzealous fan
broke through security, ran on stage, and bit him on the posterior. America, Reed commented afterwards, “seems to
breed real animals.” Some additional evidence for that viewpoint was provided nearly three years later at the New York
punk club, CBGB’s, when famed rock transvestite Wayne County (now Jayne County) bashed Dictators lead singer
Handsome Dick Manitoba with a mike stand and broke his collarbone. On this day in 1976, the charges against
Wayne/Jayne were reduced to a misdemeanor.

SUNDAY, MARCH 25
Aretha Gets It Right

On Aretha Franklin’s 44th birthday, it seems that the key to her success has been lack of restraint . . . specifical-
ly, vocal restraint. When she made her comeback in the summer of 1982 with Luther Vandross's “Jump To It," it
wasn't just trading the piano for synths that did the job, it was hearing her fired up again after years of relatively muted
ballads. The same held true in 1967 when, after seven years of being promoted by Columbia as the next great torch
singer, she crossed to Atlantic and issued the revved-up “I Never Loved A Man {The Way | Love You).” Besides be-
ing generally credited as the first female vocalist to fuse gospel and Memphis R&B, Franklin was also the queen of the
instant remake. For years, she was capable of putting songs like “The Weight” and “Gentle On My Mind" back on the
charts within months of their originals just so people could hear how she did them. Franklin's new LP is due out in
roughly four months; no word on whether Vandross will be along for this one.

Birthdays: Elton John 1947, Nick Lowe 1949, Hoyt Axton 1948. —Sean Ross
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NDCRadio’s Young Adult Network

ULTURE CLUB

IN CONCERT

Originally broadcast live
via satellite. Don’t miss
them. “I'll Tumble 4
Ya.” “Do You Really
Want To Hurt Me.”
“Karma Chameleon.”
“Miss Me Blind.” And
more. Exclusively on
The Source.

The weekend of March
23-25. Call your
favorite radio station
for details.

Concert produced by
Starfleet Blair Inc.

Sponsored by
Budweiser
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Kingston

Continued from Page 1
lose Jan, but feel very confident
in the strengths a programmer

DeYoung
Continued from Page 1
though we’re already highly
successful. WCLR represents a
great symphony orchestra in
Adult/Contemporary. All we
needed was the right conductor,
and that’s what we got in Lee

~DeYoung.”

DeYoung leaves WCUZ after
18 months as OM. He previously
spent six and a half years at
WBBM-FM/Chicago as PD,
MD, air personality, and Assis-
tant to the GM. Before that, he
served three years at WZZM/
Grand Rapids (now WLGH),
first as MD and later PD.
DeYoung told R&R, “It’s hard
to avoid mixed feelings about
leaving the tremendously posi-
tive atmosphere at WCUZ, but
I'm thrilled with the opportuni-
ty to return to my home town of
Chicago to work with top-notch
professionals like Chet and
(VP/Assistant Station Manag-
er) Chuck Tweedle. It’s obvious-
ly a rare privilege to join a fine
company like Bonneville as PD
of one of radio’s most consis-
tently successful and best-run
stations.”

Meyer

Continued from Page 1
him for quite a while. Finally,
the opportunity and timing was
right for this to happen on both
ends. Tex will help maximize
our efforts at B34. We feel for-
tunate to be able to add such a
talented individual to our com-
pany. He’ll increase our growth
instantly.”

Meyer, VP/GM at KX104 for
the past year and GSM for the
previous four, commented to
R&R, “The success of KX104 is
one I'm most proud to have
been a part of. It’s been great to
see KX104 grow and prosper in
numbers and profit. I'm enthu-
siastic about B34 in Pittsburgh
and look forward to working in
one of the finest radio markets
in the country with the excellent
management team at EZ Com-
munications.”

like Steve can bring us. His
knowledge of the market is
deep; we have some holes to
fill, and he’s the one to doit. I'm
flattered that so many strong
candidates called concerning
this job, but Steve’s winning
track record, enthusiasm, and
team concept make him the
right choice.”

Rumors regarding the station

'b()ftenlug its sound were deniad

by Fox. “The competitive na-
ture of a market determines
how far you can broaden your
base, and now is not the time to
be traveling into unfamiliar
areas. One of Steve’s first
things to work on is to fill our
morning vacancy, with Pat
Reilly and Wally Hines joining
Jan in Chicago. We’re looking
for the right team to make a lot
of noise in this market.”
Kingston, who returns to the
Baltimore/Washington area
(having previously program-
med WPGC-AM & FM/Wash-
ington and WYRE/Annapelis),
said, “This is great. I'm leaving
one fine group of broadcasters
and joining another, plus I'm
going back home after two
years in Pittsburgh. B104 is a
winning situation and for me to
have preconceived notions
about the station from this far
away would be wrong. My plan
is to go in and learn about the
station, then add my thoughts
into the mix. Jim Fox is an ag-
gressive manager who will sup-
ply all the support I need to bring
B104 the best product I can.”

FTC CHALLENGE

WCI And
PolyGram
Hold Merger

Following the Federal Trade
Commission’s decision last week
to fight the WCI/PolyGram mer-
ger (R&R 3-9), the two companies
decided to postpone their agree-
ment from the original March 12
date to April 15. As a result, the
FTC will not ask for an immediate
temporary restraining order to
halt the deal, but still seeks an in-
junction nullifying the merger.

The FTC intends to hold an ad-
ministrative trial to rule on the
merger. The Commission objects
to the formation of what would
become the largest U.S. record
distributor (WEA is now No. 2,
PolyGram No. 6), believing it would
further consolidate an already-
shrinking industry and would
make pricing less competitive.

Kent Crawford

MCA Distributing last week set
three new vice-presidential ap-
pointments. Kent Crawford joins
the organization as VP/Branch
Distributing from National Sales
Manager at Warner Bros. Bob
Schneiders moves from VP/West
Coast Marketing & Administra-
tion for MCA/Nashville to
VP/National Accounts for the
distribution arm. Harold Sulman,
formerly VP/Sales for MCA
Records, has been named to the
same position for MCA Distribut-
ing. Sulman will oversee five new

Bob Schneiders.
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MCA Distributing
Se :Iree VPs

-

4
Harold Sulman

regional singles sales specialists,
to be named shortly.

MCA Distributing Senior VP
John Burns stated, “We are
ecstatic that we can announce the
appointments of three such ex-
perienced, intelligent, and
energetic executives to such key
positions. Kent, Bob, and Harold
bring with them the precise
qualities that our newly-stream-
lined distribution arm needs to
function at its maximum.”

Strider

Continued from Page 1

ited. He’ll be a big part of the
team as we push on with Phil.”

Strider said, “I’'m looking for-
ward to working with Gale
Johnson, (SRO Broadcast Di-
rector) Cliff Hunter, and the
other great people I met at the
stations. Seattle hooked me the
first day I visited; the area is
absolutely gorgeous. My four
and a half years with Sandusky
and KBPI were very rewarding
on all levels, but now it’s time
for a new challenge.”
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314-423-4411.

TRANSACTIONS

Continued from Page 3
days/5 kw nights; KOMA programs a Country
format with 50 kw at 1520 kHz.

Price Communications President Robert Price
stated, “We are extremely pleased with the
acquisition of these important stations. They are
properties with superior signal power and impor-
tant histories of service and entertainment.”

Gulf Coast Broadcasting is the proposed
licensee for WTIX, while United Radlo Corp. is
slated as licensee for KOMA. Both companies
are subsidiaries of Price Communications, which
also owns WOWO/Ft. Wayne, KIOI (K101)/San
Francisco, and WPCK & WIRK/West Palm
Beach.

Storz retains ownership of WDGY/Minnea-
polis, WHB/Kansas City, KXOK/St. Louis, and
WQAM/Miami.

Joe Sltrick of Blackburn & Co. served as
broker.

Northeast Buys WEEX &
wQQaQ For $3 Million

WEEX, Inc. has sold WEEX & WQQQ/Easton,
PA to Northeast Radlo, Inc. for $3 million, sub-
ject to FCC approval. WEEX operates on 1230
kHz with 1 kw days and 250 watts nights. WQQQ
broadcasts on 99.9 mHz with 50kw and anten-
na height of 450 feet above average terrain.

WEEX, Inc. is a wholly-owned subsidiary of
Easton Publishing Company. Major stock-
holders in Northeast are Michael Schwartz,
Donald Wilks and James Shea, Jr. They own
WOSC & WKFM/Fulton, NY; WIXY/East Long-
meadow, MA; WAQY/Springfield, MA; and
WXFM/Briarcliff, NY. They are in the process of
aequiring WSNE/Taunton, MA and of selling
WPET/Greensboro, NC.

Blackburn & Co. brokered.

Lee

Continued from Page 3

Wendell told R&R, “After 12 years with
Capitol I needed to find a new challenge and
goals to attain. This will give me the chance
to reevaluate some new directions and op-
portunities within the record industry. My
time at Capitol has been one of the most
rewarding experiences I could have ever
hoped for.

“My personal thanks to (Capitol-EMI
Chairman) Bhaskar Menon, Jim Mazza,
and Capitol Records for giving me the op-
portunity to develop my promotional skills.
To Walter Lee, my successor, the warmest
wishes and best of luck. With the help of
Michael Lessner, Bill Bartlett, and Rusty
Moody, I know he’ll be very successful.”

Grossman
Continued from Page 3
Grossman told R&R, “PolyGram has
always been a wonderful company for me
to be associated with, and I'm very pleased
with this promotion. It’s so good to see this
label develop over the past several years,
and together with everyone else, we've
been able to turn PolyGram from a follower
to an industry leader.”

KOSY
Continued from Page 3

listeners what was happening — they just
had to run for it.”

The blaze, which took six hours to put out,
reduced KOSY’s newly-redesigned control
rooms to cinders, along with the production
rooms, sales offices, records, furniture, and
most of the equipment. “We got some
things out,” said Michaels, ‘“‘but everything
we had coming up for the book is gone, as
well as a lot of personal items. We really
need Country and A/C record service badly
to replace the oldies and currents.”

Until a new home is either found or built,
KOSY is broadcasting out of its emergency
broadcast room at the transmitter site.
Michaels added, ‘“We’re on the opposite end
of town from the temporary offices, and be-
ing 30 miles apart makes it tough for com-
municating. But the listeners know we’ve
been running on a shoestring, and they’ve
been very supportive and understanding.
All I can say is, thank God no one was
hurt.”

Patton Continued from Page 3

Indicating that Patton would be in charge
of the day-to-day operations of the com-
pany’s Laurel, MD office, Hiber also said,
“John’s research and marketing back-
ground, as reflected in his having been Pre-
sident of RAM Research Company and Bon-
neville, makes him a valuable addition to
Jhan Hiber & Associates.”

Have You Heard .

Th;b'ﬁ 1_4

An absolutely unique 90 sec. feature.
For more information call
JoAnne Lovelace or Lee Wade

(213) 392-8743 228 Main St., Venice, CA 90291
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JOEL DENVER

WKTT, WRKR, B97, AND 295

Milwaukee’s 4-Way
CHR Slugfest

It must have been nice for WKTI/Milwaukee OM Dallas Cole when
he returned to the market 18 months ago. WKTI had nowhere to go but
up, and up it went, moving 4.1-4.7-6.56.9, 12+. All was well: ratings were
up, billing was increasing, and best of all, no direct CHR competition,

save for suburban WRKR/Racine.

But all good things must come to an end.
WRKR became more aggressive with PD
Pat Martin, WLPX (97X) dropped its ailing
AOR presentation for CHR, and six weeks
ago WZUU (Z95) abandoned its A/C format
and returned to CHR. This week, the PDs
from each of these stations explain how
they perceive their own CHR, along with
observations on the four-way format fight.

Making It Without TV

Until now, WKTI has won without a lot of
television advertising. ‘“I’'m proud that

Dallas Cole

we’ve made great gains without extensive
TV,” said Dallas. “Instead, we’ve run high-
visibility promotions with bumper stickers
and billboards. Concert tie-ins, remote
broadcasts, and listener parties at bars and
clubs have also helped us. Additionally,
we’re tied in heavily with the Milwaukee
Brewers.

“Why the Brewers? Since they draw over
2 million in attendance a year, we’d simply
be foolish not to. What’s worked well is sen-
ding out our WKTI Gator to tailgate parties
in the stadium with giveaway prizes. In
short, WKTI lives up to its image as ‘Mil-
waukee’s Party Station’ by making every-
thing we do fun. We’re very aggressive, and
no one will outpromote us.”

Not Sterile, Not Bland

To those criticizing WKTI’s presentation
as sterile and bland, Dallas simply respond-
ed, “As KIQQ/Los Angeles VP/GM George
Wilson once said when he was program-
ming WOKY here, ‘If you come to my town,
you may not like my station because it’s
programmed for this city, not yours.” Our
air talents talk about what the people of Mil-
waukee are talking about.”

Dallas is particularly excited about
WKTI's morning team of Reitman and
Mueller. “They’re funny, witty, and very
topical. They’ve done some really funny

things, such as the B-29 bomber spoof we
did with Cabbage Patch dolls, and the
‘Nuke Nancy’ campaign to get the cartoon
strip out of the local newspaper. The mas-
ses are bored, and we give them a reason to
feel good! Beyond the morning show, our
air staff is absolutely fabulous. They're
adult-oriented personalities who don’t
scream at the audience, yet sound bright
and up. They don’t do tons of phone bits, but
they’re not linered out, either.

“Overall,” Dallas concluded, “I want
WKTI to be the People magazine or USA
Today of the radio ... something for
everyone. A good description of WKTI
would be a combination of Ronald Reagan,
Mick Jagger, and the Brewers’ Robin
Yount. This is a tongue-incheek radio sta-
tion, with a feel not unlike the David Letter-
man show.”

Careful With Music

WKTT's music policy is considered to be
conservative, and Dallas discussed his phil-
osophy about it. ‘“We’re not likely to step
out too often on something unknown, but
compared to the rest of the country, we're
really not that far behind. This is a conser-
vative, blue-collar, Midwest market and
rock ‘n roll gets over. WKTI plays the rock
crossovers, the pure CHR hits, and yes, you
will hear the hit dance crossovers.

“You have to be careful with music be-
cause in any given year, there aren’t more
than 40-50 smashes out of the 150-175 titles
one may add. With this in mind, I personal-
ly don’t think it wise to step out. I don’t be-
lieve those stations with 40 or 50-record
playlists give a fair shake to record com-
panies. One thing all promotion people who
deal with WKTI know is that a song gets lots
of airplay when it’s added.

“Because I don’t spend a lot of time so-
cializing, record people falsely consider me
as unapproachable. I'm here to learn, grow,
and do what it takes for WKTI to stay on
top, and part of that process is communica-
tion. We may not go out-of-the-box on a lot
of records, but that doesn’t mean I've got
my head in the sand.”

Assessing The Market

Commenting on his rival PDs, Dallas
noted, “They’re a great bunch. Rick Harris
has had a tough situation to overcome at
WLPX, but he’s making improvements. Z95
PD Steve Schram has done a great job in
turning the station around with the help of
Scott Shannon (PD of Malrite sister station
Z100/New York).

“With all of the competition, radio has
dramatically improved in this market.
We're at each other’s throats, but we’re not
into a ‘who can top who’ contest. I'd be less
than candid in saying I'm looking forward
to more stations playing the same music,
but we're certainly not going to roll over
and play dead.”

Milwaukee Contemporary
Radio At A Glance

After being considered a sleepy radio market for the past several years,
Milwaukee has suddenly exploded with a hotbed of Contemporary competi-
tion. In this market of just over 1.3 million (metro 124-), a contemporary FM

listener has many choices.

FM RADIO IN MILWAUKEE
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Note the close proximity of the market's only AOR station, WQFM at 93.3, to the CHR
ieader WKT! at 94.5 Then moving up the dial it's CHR newcomer Z95 (WZUU) at 95.7, A/C
WMGF at 96.5, recent CHR entry 87X (soon to be B87) at 97.3. Just up a ways is soft A/C
WMYX at 99.1, with hard-rocking CHR outlet WRKR next door at 100.7, and up a bit more at
102.1 it's Urban Contemporary outiet WLUM. Quite a crowded field of FM contemporary radio!
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Ready To Win

Dallas summed up his feelings by saying,
“Qur guns are loaded and ready for action.
Besides our tremendous staff, I've also got
full support and commitment from one of
the best GMs in America, Steve Smith. He'll
supply us with whatever it takes to win.
Even with all the direct competition and
sharing going on, the best days are still
ahead for WKTI, although our growth may
not be as dramatic as it has been.”

Live From Racine, It’s WRKR

WRKR PD Pat Martin is geared up to
face the big guns in Milwaukee. WRKR'’s
suburban signal isn’t limited except in the

Pat Martin

northernmost reaches of the metro. In fact,
48% of the station’s diary mentions in the
fall book came from Milwaukee proper.
“This isn’t a Johnny-come-lately station,”
said Pat.

More liberal musically than WKTI,
WRKR has a playlist of 40 records, plus
adds and extras — quite aggressive for
such a conservative town. Pat said, ‘“This
approach will work for a number of
reasons: Unemployment is high, and these
people need something up and exciting. In
any market, there are those who are
leaders and they want to hear the latest pro-
duct. While Milwaukee is conservative, the
suburbs are less so, and infinitely more at-
fluent. Milwaukee proper has very little
cable, whereas the suburbs do. They're
more aware of MTV and are really more of
our target.”

A Lead From MTV

I know from MTYV airplay that the listen-
ers want to hear ‘Strip’ by Adam Ant, ‘Cum
On Feel the Noize’ by Quiet Riot, and Billy

www americanradiohistorv. com

Idol’s ‘Rebel Yell.” We’ve got a definite ad-
vantage over our competitors by playing
these records first. I listen to what the
listeners have to say. Request line input is
very important to us as is sales. If Grand-
master Flash, Motley Crue, or Bette Midler
is selling and they’re phoning for it, we’ll
play it. We're broader than anyone else in
town, positioned on the leading edge; that
separates us from everyone else. There are
few leaders, but lots of followers.”

Promotional Handicap

Since WRKR is a suburban station
fighting for its share of the metro CHR pie,
the dollars are slim and must be used judi-
ciously until the ball gets rolling. Pat ad-
mits, “Promotionally we’re handicapped
by budget, so we’'ve got to rely on innova-
tive ideas and promotions. They’re usually
topical or musical in nature, aimed at an
active audience. Lots of album giveaways
and limo rides to concerts.

“Since we don’t have a big budget, ours is
more a word-of-mouth type station. We call
ourselves ‘1-007." We also have ‘Secret
Agent 1-007’ giving away $50 cash for radios
tuned to WRKR. We didn’t grow in quarter-
hours this past book, but our cume was up
about 18% and I'm confident we’ll grow
even more this spring. We’re doing the best
job we can, and with the support of owner
Joel Thrope, we’re going to keep improv-
ing. Our business is picking up, as February
was sold out.”

Hit Radio Hodgepodge

Speaking of the other contemporary sta-
tions, Pat said, ‘“With six stations playing a
lot of the same music, it’ll be interesting to
see how it shakes down; I'd be hard-pressed
to make any predictions. It’s as if there are
six Secretariats racing between WLPX,
WKTI, WQFM, WRKR, Z95 and WLUM.

“I have a great deal of respect for all the
other PDs in town, especially Dallas Cole,
(WLUM PD) Marc Driscoll, and (WQFM
PD) Lee Arnold. I've never seen a battle
like this since the ’60s. This is the most fun
I’ve ever had with my clothes on! I guess
the one station I don’t see moving much is
WLPX. It’s kind of funny: we’re listed with
Arbitron as having °‘Hit Radio’ as our
slogan, yet 97X continues to promote that
same slogan. Every time it’s written down,
we get the credit, not them! Thank you,
Rick Harris.

“It’s too early to predict what Z95 will do,
as they’re going right after WKTI. This
market is a tough nut to crack. I've never
seen anyone come in and take over the town
immediately, and I don’t think it’ll happen
this time with Z95. WKT'T took time to grow
to its present position, and it’ll take time to
wear that down. WKTI’s morning show is
fabulous, and Z95 hasn’t firmed that end of

Continued on Page 30



“I’ve never heard a syndicated show “The balance of artists and music
that sounds this good. is perfect. The custom intros and tags
It’s one of the best shows ever.” ‘“After one day, tremendous listener make it sound like we do the show.”
Kenny Lee, response...by Wednesday, sponsors Doc Fiddler,
WAXY, Miami were talking about it...sold out WOKI, Knoxville

for the complete year by Friday,
at twice morning drive rates.

“A terrific show...the production  T’d hate like hell if a competitor had it.”’ “Excellent...will bring listeners
is so great!” Terry Duffie, V.P/G.M., back every day.”
Michael Neff, WKMX, Dothan, Alabama Jack Kelly,
WGY, Albany, N.Y. WFYR, Chicago
“It is so good, it sounds like “Beautifully produced...cohesive...
Entertainment Tonight for radio!” moves along briskly.”’
Bryce Wilson, Jay Cook, Gannett
WEWO, Laurinburg, N.C. Radio Group PD
GM, WIQI, Tampa

Offered on a barter basis
All new —=Daily strip—Available now!
On the air in over 225 markets!

RADIO SPECIAL FEATURES

A Division of
\ Dg
C

all now for
market exclusivity,

1-800-423-5084
(818) 883-7400

DRAKE-CHENAULT ENTERPRISES, INC.
8399 Topanga Canyon Blvd., Canoga Park, CA 91304

© 1984 Drake-Chenault Enterprises, Inc.

www americanradiohistorv com
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Milwaukee’s 4-Way CHR Slugfest

Continued from Page 28

their effort up as yet. Any way you look at
it, this is a hot market.”
795 Debuts
Z95 PD Steve Schram explained the for-
mat flip-flop back to CHR. “It was prompt-
ed by six months of discussion, and the suc-
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cess of Z100. We knew the market would be
crowded, but looking at the competition, we
felt our chances for success were great. Our
main competitor, WKTI, has some vulnera-
bilities, as would any station which goes vir-
tually unchallenged. Combine this with our
access to Scott Shannon’s input, and we’ve
been able to put together a fresh-sounding
station never heard before in Milwaukee.
“As an A/C station,” Steve went on,
“WZUU had reached its zenith, as had the
format. CHR was definitely the way to go,
and we realize Z100's success was a big in-
fluence. You’ll see baby Z100s all over the
place. Even WHYT/Detroit is taking on this

Motion

Mark McKay, last at KFRC/San Francisco, has
joined KDWB-FM/Minneapolis for an on-air posi-
tion . . . Shaun McCoy (aka BIill Matthews) is
now doing late nights at WRQC/Cieveland, from
mornings at WOOS-FM/Canton Mike
Newman named MD at KSND/Eugene, OR . . . At
K107/Tulsa, Reed Walker moves to middays and
assumes Assistant PD duties. Meanwhile, Shawn
Stephens becomes MD and handles afternoon
drive . . . Aldy Swanson exits KCRG-TV/Cedar
Rapids, 1A as News Director to host a public af-
fairs program for KYUU/San Francisco.

Dick Reeves departs WBUF/Buffalo for morn-
ings across town at WNYS, replacing Jim Cooke,
who segues to mornings with the "Captain' at
Q106(York, PA . . . Mike Boyle lcaves WMGM/
Atlantic City to become OM down the street at
WAYV . .. Steve Stone takes over as PD at
KHTX/Reno and John Chommie becomes Oper-
ations Manager ... WGSP/Charlotte, NC wel-
comes Assistant PD/midday man BIll Connell
from WTGR/Myrtie Beach, SC, along with new air
personality Tom Miller . . . Joe Garrett exits
KORQ/Abilene, TX for an engineering position at
WNBC/New York.

WOCQ/Ocean City, MD's new lineup: Assis-
tant PD Jeff Newman mornings, Marl Lou mid-
days, PD/MD Dave Allan afternoons, night rocker
Chrls Hudson, formerly of WJDY/Salisbury, and
Capt. Paul Butler overnights . . . KBBK/Bolse's
new lineup: Morning man and former KINK/Port-
land staffer Less Sernoff; PD Bobby King mid-
days; Mark Alien afternoons, after leaving cross-
town KBOI; night man Cari Valence from KBNY/
Nampa, ID; and Jim Edwards overnights.

approach. ‘Rockin’ the universe from the
top of the Motor City, this is hot-rockin’,
flame-throwin’ WHYT.’ It’s imagery, show-
biz, and the production values of the station
which make the differences.

“Being the fourth CHR doesn’t concern
us in the least. We're the one with the most
momentum, and with our company’s exper-
tise, we’ve got the most to gain by our for-
mat change. Listener reaction has been
great! If they want to listen to soft hits they
can go right next door to WMGF and pick it
up where we left off. Personally, I'm glad
we’re no longer in the A/C race. CHR is
where the active and vital audience in
America is.

“The basic concept of Z95 is the excite-
ment and energy level. Most stations get
lazy and comfortable with success, as
WKTI has. We're going to rattle their cage,
and being right next to them on the dial is
going to help a lot. Even when we were A/C
we shared with them, so it’s not going to be
hard to keep our cume together.”

Young Street Fighters

Describing Z95’s personalities, Steve
said, ““‘Our jocks are young street fighters
with a hungry desire to win. That premise is
one Malrite has always operated from; it
goes back to the early days of WZUU and
WMMS/Cleveland. We’ve just hired Chris
O’Connor and Buck McWilliams to launch
our ‘Z-Zoo’ morning show.”

Many have questioned Z95's music policy
of playing numerous black records. Steve
replied, “It’s true we’re playing more black
records than the other CHRs, but we’re by
no means a clone of Z100. Scott lends a lot of
input, but we’re not being remote-controlled
from New York. Scott and I are in complete
harmony with what’s happening.”

Let The Games Begin

One sure way to know you’re making im-
pact on a market is when your competition
reacts. Steve observed, ‘WKTI is beginning
to respond to our efforts. They’ve never had
jingles before in their history, and now they
just put this horrible jingle package on the
air. We also started giving away $100 bills
by asking for callers to tell us the last song
played by Duran Duran, etc. All of a sudden
WKTI is doing ‘Record Recalls’ with cash
— another first.

“I know Dallas is talking to himself a bit,
and he’s probably had a few sleepless
nights over this challenge. We’re looser
than WKTI, which is molded very much in
Dallas’s image. This is shaping up to be a
big battle, and to a certain degree, we
may both win, as the ones that could be
most affected are WLUM, WRKR, and
97X.”

Steve gave a rather harsh assessment of
97X. “When they came on in the fall, they
were laughable. Execution was pathetic
and it seemed a good excuse to get into
another format. Now they sound a lot better
since the company seems committed to the
format. They still don’t offer anything unique
to keep ahead of the rest of us. Most of
their promotions are the stock efforts by the
Burkhart/Abrams folks, such as ‘Make It
Or Break It.’ The TV spot they ran took
shots at all of us, so I'd bet they’re not real
popular with the other PDs.”

Steve turned his comments to Z95’s pro-
motional efforts. “We’re doing some light
ten-second TV spots, giving away cash and
Z-shirts, and we’ll become more involved in
specific record album giveaways and con-
cert tie-ins as time goes on. A lot will de-
pend on how we impact the market in the
ratings. Z95 is the station with the buzz!
We’re the new guys and plan to take advan-
tage of being fresh.”

WLPX Regroups
Last August, Rick Harris called to tell me
WLPX was changing formats from AOR to
CHR. Ever since, it’s been a tough struggle,
as the fall book showed WLPX slipping

3.2-1.7 12+. By Rick’s own admission, the
new sound of WLPX didn’t turn a lot of
heads in town. “It’s true — we made a
tragic mistake by not changing the calls
when we changed formats,” he reflected. ““I
recommended it, but it never happened.
The other thing we failed to do was to come
up with an effective media blitz. WLPX was
positioned as an AOR, and it maintained
that image. In fact, in a recent research
study conducted by Jhan Hiber, we found
that 56% of the 18-34s sampled haven’t lis-
tened to this station for over five months.
Most still think we’re an AOR heavy metal
monster. So the Hearst Corporation has
gone to bat for us, and we’re going to spend
the kind of money needed to get this proper-
ty up and rolling.”

From 97X To B97

Rick detailed a few of his turnaround
plans. “First and foremost, we’re changing
the calls to WBTT, and will be known as B97

Rick Harris

as of March 19. We feel it’s a unique-sound-
ing ID for the market. In addition, we’ll be
hitting with media and contest blitzes une-
qualled by anyone in town. We’re going to
spend more in this next book than has been
spent any previous year — it’s a considera-
ble amount.”

Aside from the image/call letter changes,
Rick revealed, ‘“We’ve begun a teaser cam-
paign to let our available cume know some-
thing exciting is coming. Our current cume
is really pleased with our product, and the
new campaign will help increase the aware-
ness of those who don’t know about the ex-
citement at B97. We have the ability to siz-
zle like a new radio station, putting the ‘X’
in our past, where it belongs.”

On The Air Again

If you’ve picked up that Rick is taking
matters into his own hands, you’re right!
“I'm replacing Steve York as morning
man, and I've delegated some of the day-to-
day operational duties, so I can concentrate
on the show and the creative end of the pro-
gramming department. Jackie Ruczak will
handle promotions and Jeff McKee will
take care of the music.”

Four In A Row

Working with approximately 30 currents,
some recurrents, and very few oldies, the
soon-to-be B97 uses the four-in-a-row the-
ory. “That doesn’t limit us to four records,
but serves as a minimum. Our position is
‘fewer interruptions and more rock ‘n’ roll,’
and it works. Now, (consultant) Dwight
Douglas doesn’t think we should talk during
the four-in-a-row, but call letter identifica-
tion is important. To say ‘no talk’ is much
like saying ‘commercial-free,” which can
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come back to haunt you. We have humans
on the radio, not robots.”

Taking A Swipe Or Two

Rick has heard a number of negative
comments from the competing program-
mers about his station’s sound, and he has
his own views about the other CHRs. “At
this moment, we're a better-sounding sta-
tion than WRKR or Z95. WRKR doesn’t
have Milwaukee-quality jocks, and their
promotions are on the same level. Z95 is try-
ing to do an imitation of Z100. Sure, they’ve
got the flame-throwin’ IDs and all that, but
they don’t have the jocks to pull it off. They
are where we were last August. They sound
as if they have a long way to go in refining
their product.

“WKTI is a good-sounding station for
what they do. But the music borders on
A/C, their promotions border on AOR, and
as a result they talk a lot. The tragic mis-
take CHR made in the *70s was to go after
too many upper demos. WKTI is falling
right into that trap, since they’re pretty soft
in middays. When you’ve got two hot-rock-
ing stations like ours and Z95, plus WRKR
to the south, that’s no time to be getting
soft.”

The Real ‘‘Hit Radio”

When asked about using the slogan ‘‘Hit
Radio” on the air after Pat Martin logged it
as a late slogan entry, Rick replied, ‘‘Pat
Martin is living in the past. In looking over
the fall diaries, not one of them had listed
‘Hit Radio’ as an entry for WRKR! Also, the
station spending the most to promote ‘Hit
Radio’ is the one most likely to get credit for
it, so that leaves him out.

“Milwaukee, like many other markets,
will be one where the shares are going to
come closer together. Instead of six and
seven shares, there’ll be more threes and
fours. B97 is going to be a fun situation to
turn around. If our competitors think this
station is over, all the better, because we’re
going to make them eat our dust. Now, I'm
not going to sit here and tell you we're going
to be number one 18-34 when the spring
book comes back. I know we’ve got a moun-
tain to climb, but we’ll do it.”

Bits

¢ King Kong Gets New Home. KJ103/
Oklahoma City is raising money to build a
new primate area for one of the state’s
largest collections. The ‘‘Great Escape”
promo included a giant King Kong attached
to a downtown office building and a Faye
Ray lookalike contest. The prize, of course,
was a trip to New York to see the Empire
State Building.

¢ Campaign ’'84 For Michael Jackson.
KNBQ/Tacoma-Seattle, in an effort to
secure a Michael Jackson & Jacksons con-
cert date for the Pacific Northwest, under-
took a “We want the Jacksons” letter-
writing campaign. Morning man John Mur-
phy contacted tour sponsor Pepsi Cola,
which donated an all-expenses-paid trip for
two to the opening American concert.

* I Do! I Do! KSKD/Salem, along with a
local mall, brought television personality
Bob Eubanks into town to host their own
version of ‘“The Newlywed Game.” After
interviewing 96 couples, KSKD chose four
pairs for the show and five alternate
couples for brunch with Bob. The winners
were treated to an all-expenses-paid trip to
San Diego. The remaining three couples
were given gift certificates to redeem at the
mall.

e From Deejay To Veejay. KS103/San
Diego’s Ron Jordan and Wendy Ross
became San Diego’s first television veejays
on the “KS103 Video Hit Parade,” aired on
television station KUSI-TV. The show,
featuring a half-hour of contemporary hit
music, airs weekdays at 7am and 11pm.
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Creative Production Wizards

Ask somebody how a certain station sounds, and he’s likely to
analyze components such as music, jocks, and promotions. An area
that’s often overlooked, though, is one which contributes as greatly, if
not more, to the overall character of a station: creative production.

A hot piece of production usually leaves
me with my mouth agape, shivers down my
backbone, and tears of laughter streaming
down my face. It’s exhilarating to hear un-
fettered imagination and wit at play; it
serves as an inspirational reminder of what
a magical medium for sound and vision ra-
dio can be.

The production director who can lend
sparkle to an airsound is a treasured com-
modity. Because his work runs around the
clock, he provides a station with a per-
sonality and image, above and beyond the
music and the collective talents of the
airstaff. He has to be kind of a radio
Renaissance man, with highly developed
skills in three areas: writing, performing,
and hands-on production technique.

(To illustrate how highly sought-after
these splice-meisters are, two of the four
production prodigies we’ll profile this week
have switched jobs since I started to re-
search this article two months ago.)

WBCN’s Production Power

No station has a greater reputation for
creative production than WBCN/Boston.
The.station’s history of illustrious produc-
tion aces includes Steve Lushbaugh, now at
WMMR/Philadelphia, and Tom Couch, now
at WNEW-FM/New York. You might re-
member a few years back when Epic com-
mitted to vinyl a dazzling sample of 'BCN
lunacy called ‘“The Good Ship WBCN”’ on
the back of a David Werner promo sampler.

The man in the production director’s
chair at 104 FM these days is Tom Sand-
man. He arrived in September 1982 from
WEBN/Cincinnati, itself well known for
outstanding production talent such as Jay
Gilbert, who now has his own production
company in Cincinnati.

The production department at WBCN al-
so includes Assistant Producer Bill Kates
and man-of-1000-voices Billy West. A sea-
soned Boston-area musician, West works
daily on Charles Laquidara’s morning
show, and then assists Sandman in creating
the brilliant song parodies and station pro-
mos that give 'BCN its zany, madcap atti-
tude. West and Sandman write together,
with West performing many of the uncanny
vocal impersonations and Sandman assem-
bling the final product.

They’re particularly skiliful at song paro-
dies, for which Sandman electronically re-
moves the vocals from a recording, after
which their own lyrics are sung over the re-
maining instrumental. Thus, the Beatles’
“Baby, You're A Rich Man”’ becomes ‘““Ba-
by Likes The Rock Shops,” promoting the
vendor for 'BCN merchandise. Brenda
Lee’s “Rockin’ Around The Christmas
Tree”’ changes to “Rockin’ Around The
Rock Of Boston” for the holidays, while
Thomas Dolby’s ‘‘She Blinded Me With Sci-
ence’’ metamorphosizes into ‘“She’s Eating
Lunch With Clients” to spoof station ac-
count execs.

To keep fresh WBCN’s ongoing ““Concert
Connection’” promotion, in which the sta-
tion gives away tickets to every Boston
show, the team comes up with consistently
hilarious vignettes. At the end of a promo
for Kenny Loggins tickets, a perfect imper-

sonation of Casey Kasem promises to tell us
‘“‘how a tragic shark-fishing accident chang-
ed the Bee Gees’ careers forever’ on next
week’s ‘““American Top 104, advising us to
‘’keep reaching for your feet and keep your
head in a paper bag” until then. An ersatz
Bing Crosby informs us that he’ll be ap-
pearing with his ‘‘old pals, Professors Stills
and Nash,” with tickets available from
“W-Buh-Buh-Buh-Buh-Buh-B-C-N” deliver-
ed with vocal mannerisms just like the old
Bingle’s.

Tasty Lunch Songs

They’ve also continued the "BCN tradition
of noon-hour lunch songs on the topics of
food and eating. “I Want To Hold Your
Hand” becomes “I Wanna Hold The Ham”
for those folks who aren’t bullish on pork
products, and West is a dead-ringer for Bo-
wie as ‘““Modern Love’’ becomes a paean to
junk food, “Modern Lunch.” You’d swear
it’s really Elvis Costello singing ‘‘Everyday
I Hate To Cook,” Roy Orbison doing ‘‘Only
Baloney,” Cyndi Lauper squealing “Girls
Just Wanna Eat Buns,” and Willie Nelson
crooning “Lunch Was Always On My
Mind.” All the songs plug midday man Ken
Shelton, and are repeated according to lis-
tener response.

Perhaps the duo’s piece de resistance is a
side-splitting K-Tel style spot for an im-

saieocs A,

Billy West (2nd from left} and Tom Sandman (2nd from right) surrounded by hosers

aginary ‘‘The Three Stooges Meet The Bea-
tles” record. Beatles songs are cleverly

juxtaposed with Stooges bits; e.g., the chor-
us of “Dr. Robert” is back to back with
“Dr. Howard, Dr. Fine, Dr. Howard,”” while
the ‘“Hello Goodbye”’ chorus segues into the
Stooges singing “Hello . . . hello. . . hello.”
Incidentally, the bogus offer predated
Jump 'N The Saddle’s “The Curly Shuffle”
by almost a year.

Sandman’s mastery of the blade has yi-
elded some stunning song collages that ef-
fectively image WBCN. To localize the sta-
tion, he strings together snatches of lyrics
that mention Boston by artists all the way
from Boston to the Kingston Trio, or will re-
peat the line “They’re really rockin’ in Bos-
ton” from various versions of Chuck
Berry’s “Sweet Little Sixteen.” The col-
lages are tagged with imaging statements
like ‘““The Rock Of Boston . . . WBCN” deli-
vered in a tough, street-smart snarl, or
“Boston is the home of the four-letter word
that means rock ... WBCN.” Snippets of
tunes from the ’50s, ’60s, *70s, and ’80s are
arranged to highlight 'BCN’s broad spec-
trum of rock, lyrics about weekends pro-
mote the station’s ‘“Weekend Warriors” air
lineup, and thematic collages are put to-
gether for holidays such as Labor Day and
Valentine’s Day.

" How To Remove The
Vocals From Records

Like a master magician performing feats of awe, a production director’s
acumen at stripping a recording of its vocals for song parodies often elicits
the dumfounded query of “How does he do that?” Let’s take a peek in their |
studios and see how they get vocals to “cancel.”

mix, and that's your music bed.

middle of the spectrum along with the vocals.

Michael Jackson, is a great help, of course.”

music track.”

Tom Sandman
“If you have a stereo record with instruments on the left and right and nothing but vocals right
in the middle, you take it 360 degrees out of phase electronically and press the mono button.
Everything that is common to both channels, those sounds recorded in the middie of the stereo
spectrum, will mostly electronically cancel out. What remains in the left and right channels will

' "The littte bit of vocal that's left can be covered up by a little delay on your voice echo, which
the harmonizer can do. Equalization can help restore the bass, which is frequently right in the

“Groups releasing instrumental versions of their songs, like the Romantics, Queen, and

Bob Stroud

“The way it sounds the best is to find a piece of music with enough instrumental passage so
that you can splice it and make a bed and then sing over it.

“With '60s records like Beatles and Beach Boys songs where they put the vocals in one
channel and the music in the other, you just drop the channel with the vocals.”

When it comes to taking records out of phase, Stroud says “the discouraging part is when
you have to accommodate for the bass dropoff by boosting the low end of the equalizer. With to-
day's records that are so bottom-heavy, you just can't get it to sound good because it still lacks
punch and depth. You've got to be picky and choosy; some records work better than others.”

He uses a reverb unit to give depth to his voice on song parodies, since the original vocals
have usually been recorded with an echo chamber. “Without echo or reverb, your voice is going
to come out really dry and flat. A reverb or echo unit will help shape and blend your voice with the

Stroud also uses an effects box called a harmonizer to get close to the original vocal. The
box helps with effects such as echo, slapback, reverb, delay, flanging, and phasing.
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Generating Response

Sandman’s objective is ‘“‘to catch listen-
ers’ attention, and both entertain them and
generate response for clients and the sta-
tion’s promotions.” He feels ‘“a good pro-
duction department can give a radio station
a personality in and of itself that goes on 24
hours a day, and complements the station’s
air personalities.”

In doing so, he seeks to tap the collective
consciousness of the audience and “cut
through the microphones and VU meters to
reach out and touch the listeners. We try to
keep our finger on the pulse of the listener.
What is he thinking about right now?
What’s hot these days? We try to be topical
and base our ideas on things the listener is
familiar with.”

Get The Message?

Sandman warns against the hazard of cle-
verness for cleverness’s sake, emphasizing
that “no matter how creative we get, we try
to be aware that there’s a message that has
to be delivered, and delivered succinctly.
Stan Freberg is one of the funniest radio
producers ever, but a lot of his commercials
didn’t sell. The message was lost in the
comedy, and that’s why Heinz Great Amer-
ican Soups don’t exist today. That beautiful
spot with Anne Miller dancing on top of a
can was loved by everybody, but nobody
could remember exactly what he was try-
ing to sell.

“We try to use being funny and creative
merely to get our points across. We try to
take pride in our bits being not only funny
but, more important, effective, as well.”

In the case of station promos, that means
using ‘“‘as many mnemonics and memory
devices as we can to reinforce 'BCN and the
dial location.” Hence, ‘“104 Motors” and
‘“‘American Top 104> in the bits mentioned
above.

Ratings are the primary gauge of the suc-
cess of his work. ’‘BCN’s numbers are at an
all-time high, with its 7.8 12+ share in the
fall book second by a hair to WXKS’s 7.9.
“Our front line of air personalities has ba-
sically stayed the same since I got here.
The ratings went up, though, 'cause we be-
came more careful and organized about
how we promote ourselves both on the air
and off. Our promotions department gives
me all the details I need early enough so I
can produce a good promo.”

Organization Man

‘“There’s no way we could do all this fun-
ny, ear-catching stuff if we didn’t organize
ourselves. Billy and I do things assembly-
line style whenever we can. If we’ve got
seven promos to do in two days, we’ll sit
down and write all seven scripts, then do
the voices for all seven, then the final pro-
duction. It’s much more time-efficient than
completing each piece separately before
starting on the next.”

It’s easy to assume that the production di-
rector’s hardest work is done behind the mi-
crophone or on the splicing block. At least
as much effort is applied outside the pro-
duction studio writing material. “It all

Continued on Page 32
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Coast To Coast, Radio’s Rocking
To Atlantic’'s New Hits

18132,

RATT "OUT OF THE CELLAR"
Including 45/Promotional 12"
“Round And Round”

Over 40 RATT Fanclers Including WYSP, KZEW, KTXQ,
KLOL, KMET, KLOS, WQFM, KISS, KLAQ, KISW and More!

AOR New & Active LP and Hot Track

KGB MD TED EDWARDS

“The album debuted strongly in local sales and has moved up from
there. With an indicator like that, plus lofs of requests, this one looks
like a winner!”

WOVE MD RON NENNI

" 'Wanted Man’ is the cut that stands out for WDVE'S "Metal Shop.”
It has all the raw metal energy that makes it perfect for the show.”
KGON MD GLORIA JOHNSON

“It's out of the cellar and into the race for Ratt! ‘Round and Round’
could be the one fo put them across the finish line. And they
definitely get bonus points for putting Uncle Miltie in the video!”

WATCH FOR THEIR VIDEO ON MTV

DEMON "THE PLAGUE"

Featuring the Title Track

Promotional 12"
Hot As Hell at WMMS, WBAB, WNEW-FM, KLAQ,
KNCN and More!

WQFM PD LEE ARNOLD

“What a smash record! If metal or orchestral rock do well in your
market, here's the perfect blend. Demon was our fop-selling import
and its American release has followed suit. It's one of my highest-
testing records.”

WBCN MD BOB KRANES

“"With mesmerizing guitar licks and piercing vocais, Demon is
getting great response. The Plague’ and its concepfual aspects
certainly attracts the attention of a vast audience.”

KISS MD TEMPIE LINDSEY

“"We've gotten immediate phone response to The Plague,” which
appeals fo both metal heads and rock and roilers. It's the kind of
flavor record that helps to separate us an AOR from the CHR
stations.”

On Atlantic Records and Cassettes

LS

1984 Atlantic Recording Corp.@ A Warner Communications Co.

Creative Production Wizards

Continued from Page 31

comes out of a typewriter first,” states
Sandman. “You can’t take a bad script and
turn it into a good piece of work. It’s all ide-
as.
“We try not to get hung up on the writing
too much because we understand that radio
is a disposable medium. What’s on this
week, whether it’s a client’s sale or a sta-
tion promotion, is not necessarily going to
be on next week. So we try to do things as
time-efficiently as possible.”

Neither West nor Sandman have tradi-
tional announcer voices, offering hope to
those of us who haven’t been blessed with
heavy-duty pipes. He observes that people
with ballsy voices are often unable to sound
like anybody other than themselves, and
limited in their ability to mimic with versa-
tility.

Why not be a fulltime freelancer for big
bucks? In addition to his disdain for having
to hire a salesman/agent to ‘hit the agen-
cies and production companies and say,
‘Hey, this guy’s great,’” Sandman likes
“working inside a radio atmosphere, and
having a nonstop, 24-hour outlet for people
to hear your work.”

Environment

The same atmosphere provides Sandman
with the support and encouragement neces-
sary to nurture creativity. WBCN manage-
ment is ‘‘generous with their time to hear
and critique things, to tell us when things
aren’t working and how we can improve on
them.”

It’s that collaboration that also makes
working in a station setting appealing to
Sandman. PD Oedipus provides the mes-
sage he wants to get across — ‘I want peo-
ple to know that 'BCN is the rock of the ’50s,
’60s, *70s, and '80s”’ or ‘‘I want people to know
that we’re #1”’ — and Sandman is charged
with finding the ideas to execute the
message.

Sandman accepts good idea from any-
where and anyone: salespeople, jocks, in-
terns, secretaries. He and Billy West keep a
file of ideas they can’t use at the moment,
but save for the right concept. He also is not
averse to recycling his own ideas. “You
steal from yourself. I've used ideas at 'BCN
that I first used ten years ago in college ra-
dio.”

Besides influences like Stan Freberg, Bob
And Ray, Jonathan Winters, Dick And
Bert’s ‘‘Chickenman,” Sandman credits the
six years he spent working for WEBN own-
ers Frank Wood Sr. and Frank (Bo) Wood
Jr. as his greatest inspiration. “They were
doing loony stuff on the radio 15 years ago.
Brute Force Cybernetics was a fictional
company that cranked out ridiculous pro-
ducts like Milk Of Amnesia and TV Fast
Forward . . . things that don’t exist but cre-
ate funny images.”

—
Marty Manning

Manning Productions At WEBN

Those funny images are being created for
WEBN these days by Marty Manning, who
succeeded Sandman as Production Direc-
tor. Marty’s 15 years in radio include stints

at KDKB/Phoenix; KFAT/Gilroy, CA;
KOKE/Austin; and KPFT, the Pacifica sta-
tion in Houston.

Continuing "EBN’s tradition of lampoon-
ing the media, Manning put together a ser-
ies of teaser promos for slightly warped
versions of network TV shows. Manning’s
mellifluous pipes and smooth delivery
make him sound just like a topflight
voiceover man as he deadpans, “J.R. er-
ects a plot to nail Bobby’s wife, while Miss
Ellie tries to get Jock to rise again on Phal-
lus . . . Join Karl Malden, Jamie Farr, and
John DeLorean on the Cable Nose Network
... The fun really begins after the game
when it’s Bowling For Pharmaceuticals.
This week’s top prize — a prescription
grab-bag.”

“We try to take what people are
talking about and twist it around a

little bit to give them a laugh.”
—Marty Manning, WEBN

Manning also does spoof-spots for movie
sequels you’ll never see at your neighbor-
hood Bijou. ‘‘Ghandi With The Wind” stars
Ben Kingsley-Gable and is rated “PG
(some non-violence),” and in “Psycho IIT”
patrons call the front desk at the Norman
Bates Adult Motel to complain that there’s
no body in their shower.

These bits run just as legitimate commer-
cials do on 'EBN — they receive set
schedules, and are logged directly onto the
program schedule by continuity.

Topicality

“We try to take what people are talking
about and twist it around a little bit to give
them a laugh,” is how Manning explains
WEBN'’s topical humor. ‘“People here are
very involved with what’s going on the
world and have a poke-fun-at-life spirit.
That comes from Bo Wood on down. We get
together and say, ‘What’s swimming
around in people’s minds? What can we
latch on to?’”’

“The immediacy of radio is a beauty for
doing parody. We can watch the Grammys
and come in the next day and produce a
piece while it’s fresh in people’s minds.”

Manning makes sure ‘‘that we don’t get
too cerebral. We strive to be broad. I'm al-
ways reminding myself to be more simple.
If we create a piece that we realize isn’t
rock ’n’ roll enough, we’ll put it in the morn-
ing show and say ‘That one’s for the upper
demos.”’

He enjoys the creative give-and-take that
goes along with working in a team setting.
This is particularly the case with 'EBN’s
annual ‘‘Fool’s Parade,” an all-day affair in
which the station provides theater-of-your-
mind coverage for an imaginary April
Fool’s Day parade. Staffers produce their
own takeoffs for floats and sponsors, with
Manning and PD Denton Marr providing
the general framework and script. Last
year, when April 1 fell on Good Friday, they
made mock calls to the Pope and tried to ar-
range for him to bless the parade.

On The (Tom) Couch

Manning replaced Sandman at 'EBN,
who left the station to replace Tom Couch at
"BCN. After working at WBCN for almost
ten years, Couch went to write for SCTV
along with another 'BCN alumnus, Eddie
Gorodetsky. After three months in Toronto,
Couch returned to radio fulltime at
WCOZ/Boston, and recently joined WNEW-
Continued on Page 34
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Gavin Report/Aiternative Action

m CMJ’s New Music Report/College Radio
Rockpool/College Radio

The Ward Report/Matrix Chart

F=1 CMJ's New Music Report/Progressive Top 100
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CMJ’s New Music Report/Retail
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Album Network’s Retail Bin Burner two weeks in a row!

Retail Consensus:

T I I 1]sold, and going strong
Billboard: [ FE I 4

““Waterfront,” ‘‘Speed Your Love To Me,” and “Up On The
Catwalk” lighting up phones and selling albums wherever

they’re played.

and Around the World:
EEZN debut in UK and New Zealand album charts

m in Sweden

in Holland
in Australia

and Topmin Germany and ltaly.
European and British tour sold out in advance of first date!

Watch for Simple Minds' “Waterfront” video on MTV, the
nationwide Simple Minds Club Video Tour throughout
March and April, and the Simple Minds Tour of America
beginning in May.

““This album jumped to No. 1 on the British pop charts in its
first week of release, and little wonder. It not only sparkles,
but stands like the Hope Diamond amid the jumble of fine
gems and costume jewelry that comprises British post-punk
music.”

—Terry Atkinson,
THE LOS ANGELES TIMES
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Creative Production Wizards

Continued from Page 32

FM/New York as Production Director.
Gorodetsky now writes for the ‘“David Let-
terman Show.”’

Why did Couch come back to radio after
the rarified air of television writing? “I
missed being in control of the final
product,” he says. “In TV production, there
are all sorts of people who decide what hap-
pens to your material. What you write often
ends up being changed along the way. When
you're a radio production director, it’s all
up to you.”

Couch is the first fulltime production di-
rector in 'NEW-FM’s history, and is work-
ing with PD Charlie Kendall to give the sta-
tion a higher production profile. Kendall is
a ‘“‘real motivator,” according to Couch.
“He rushes into the studio, says ‘I've got a
great idea. Let’s do it.” His energy inspires
you to get it done right away.”

PR,

Tom Couch

Couch is just settling into his new post, re-
arranging the studio and waiting to receive
some new equipment. So far, he’s added his
humor to the station with an 0’Jays parody
for OM/afternoon driver Scott Muni called
“For The Love Of Muni,”” and a takeoff on
the region’s Carvel ice cream spots for late
night jock Dan Carlisle.

When I hear a nicely done vocal imper-
sonation, I wonder, in the words of the Fire-
sign Theater (no relation to your editor),
“How does he make his voice do that?”
Couch says, “You just listen to their every
inflection and lose yourself in it. You try to
imitate everything — their breathing, the
way their pitch goes.”

“You must listen to their every

inflection and lose yourself init.”
—Tom Couch, WNEW

(on doing impersonations)

Sometimes a piece of creative production
will elicit less than unanimous raves. Un-
derstandably, Couch was not the most pop-
ular guy in Boston’s Italian neighborhood
when he put together a takeoff on M’s “‘Pop
Music” called “Wop Music.” A congress-
man from the district considered it some-
thing other than a tribute to Italian-Ameri-
cans, and was granted debate time during
WBCN’s Sunday morning public affairs
programming. Couch also confesses that a
number called “Popeless” sung to the tune
of Neil Young’s ‘“Helpless” raised a stir
when aired after the death of Pope John
Paul III.

The Stroud Crowd

The closest Bob Stroud has come to incur-
ring any wrath from listeners was when he
substituted WMET/Chicago’s request line
number for “867-5309” in Tommy Tutone’s
“Jenny.” For some reason, that ticked off
the audience, while other bits he’s done
while serving as production director at

WMET and WYSP/Philadelphia have been
roaring successes.

In fact, a detective character that Stroud
created for a series of 'YSP recorded pro-
mos proved so popular that Stroud was call-
ed upon to make a personal appearance in
the guise of ““‘Steve Wednesday.” In the pro-
mos, the Nick Danger-style private eye
roams Philly neighborhoods, awarding $94
to listeners who sport "YSP bumper stickers
on their cars. Listener response lead to a
Steve Wednesday night at a local club, with
Stroud performing ‘‘Bumper Sticker Man”’
to the tune of “Secret Agent Man” while
wearing trench coat, hat, and dark glasses,
as befits any self-respecting shamus.

Though Stroud is returning to Chicago to
join WLUP, he has agreed to continue cut-
ting the Steve Wednesday spots for 'YSP.
His successor in Philly is R.D. Steele, who
returns to the production director slot at
'YSP after co-producing Rolling Stone’s
“Continuous History Of Rock 'N’ Roll” for
two years. Steele is yet another WEBN
graduate, and in his first stint with 'YSP
succeeded the aforementioned Jay Gilbert.
There seems to be a coterie of talented pro-
duction directors that have passed through

stations in Cincinnati, Boston, and
Philadelphia.
Studio Study Hall

Stroud jumped into production waters
head first. With his only radio experience
two years of jocking in Sarasota, he landed
his first production gig at WMET in 1979. He
embarked on a crash course in production,
“sitting in the studio 18 hours a day, prac-
ticing and rehearsiiig over and over to a lev-
el where I felt I could handle straight pro-
duction. I didn’t even have any creative
production in mind; I was just trying to
bring my voice and my delivery up to the
standards of the rest of the city.”

When he branched out to creative stuff at
"MET, Stroud was able to apply seven years
of experience he had logged in Florida mu-
sical theater. Doing voices, singing skills,
and comedic timing all come into play when
he has to peg everyone from ZZ Top to
Jerry Lewis.

'MET at that time was owned by Metro-
media, and was using the “Whoo-ya” ex-
pression pioneered by sister station
KMET/Los Angeles. Stroud’s initial foray
into creative production was an a cappella,
four-part harmony version of the “Ah-lay-
whoo-ya Chorus” for Christmas. It went
over like gang busters, with listeners call-
ing in requests.

The Competition Is Listening

A few months later, Stroud found himself
singing Peter Gabriel’'s “Games Without
Frontiers” with his own lyrics about
"MET’s jock line-up. At that point, he didn’t
know how to remove the vocals from re-
cordings, and called Steve Lushbaugh at
WMMR to find out. When it reached the air,
response was great. In fact, the GM at a ri-
val station “was so furious that he called
Mercury Records in New York and de-
manded to know why Peter Gabriel would
sing a jingle for 'MET and not his station. I
knew I was onto something then.”

Stroud always aims to localize a radio
station through his work. In Chicago, he cut
a collage using scores of songs mentioning
the toddlin’ town. In Philly, he took Mungo
Jerry’s “In The Summertime’ and came
up with a set of lyrics that mentioned the
Phillies, local foods, clubs and hangouts,
neighborhoods, seaside resorts, etc.

How does Stroud get his ideas? “My job is
always kind of in the back of my mind. If
I’'m out or watching TV, listening to the ra-
dio or records, something will just click and
I’ll write it down. I'm always thinking sub-
consciously of different angles and aven-
ues.”

PD/PD Relationship

The ideal relationship between a PD and |
a creative production director is one of
“trust and confidence,” says Stroud. ‘It

works both ways. The PD’s got to have con-
fidence in me that I'll give him what he’s
looking for in a unique, creative way. I've
got to trust that he’ll let me do it.”

Outside work has been bery bery good to
Stroud. During his time in Philadelphia, he
continued to do concert spots for Jam Pro-
ductions in Chicago. He also sold WLUP his
popular “Rock "N’ Roll Roots” weekly old-
ies show that had run on '"MET for years.

As lucrative as fulltime freelancing could
possibly be, Stroud chooses to work for ra-
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dio stations. Listening to him explain why
probably will remind many of us why we do
it. “‘I have a real feeling of freedom, of be-
ing able to come and go as I please, but at
the same time knowing that I'm working
with other people. I like the excitement of
working for a radio station, the team spirit
and camaraderie that goes on. I've always
been a closet rock ‘n’ roll star, and I get a
chance to live that fantasy every day in this
studio by stepping in front of the micro-
phone, strapping on my guitar, and letting
loose. I can get all of those ya-yas in here.”

SEGUES

WRCNI/Long Island inks with Jeff
Poilack Communications for consulta-
tion services . . . Carroll, Schwartz &
Groves sign KCCN/Honolulu for con-
sultation services.

Al Hofer passed his audition as
KSHEI/St. Louis interim MD, and is ap-
pointed permanent MD . . . Lynn Waells
takes over the MD slot and evenings at
KBPi/Denver as Zak Phillips exits.
Dave Cooper joins the station for after-
noons from KISW/Seattle, and Tim Jef-
frles moves from overnights to late
nights Eric Johnson is
WMGM/Atiantic City’s new MD, com-
ing from WPST/Trenton . . . As Bruce
Kenyon devotes more time to his Assis-
tant PD duties, Ted Kennedy is upped
to MD from Special Programs Director
at K97/Edmonton ... Ted Edwards
adds Research Director to his Assistant
PD/MD titles at KGB/San Diego . . .
Morning man/Assistant PD Fred Bren-
nan is acting PD at WYFE/Rockford.

KSRR/Houston brings aboard Greg
Fitzgerald from WDIZ/Orlando for
10pm-2am and moves Garth Hemp to
6pm-10pm . . . The new morning man
at WGRQ/Buffalo is Harvey Kojan from
WPYX/Albany KFMG/Albuquer-
que now has Kidd Stewart from
crosstown KRZY doing evenings, and
Michael Davis from KAWY/
Casper on overnights, and Jeff
Johnson doing parttme ... Steve
Laramee joins Debble Hoy for
KWXL/Albuquerque mornings from
KBPI weekends Changes at
WWCKI/Flint: Debble Gilbert from
crosstown WTRX replaces Susle

Essex as News Director, while Kevin
Finnerty is named Production Director

HE'S THE ANSWER — That's what
DC-101/Washington's Adam Smasher seems to
be indicating during Simon Townshend'’s visit.
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AN EYEFUL OF A TOWER — While enjoying the

... Rich Anderson, formerly of
WYNF/Tampa, is new to WDIZ/Orlan-
do evenings Mary Galyean
replaces P.J. Sanderson on morning
news at KSMB/Lafayette.

R.D. Steele is appointed Production
Director at WYSP/Philadelphia
Leon McWhorter is the new Pro-
duction Director at KZEW & KRQX/Dal-
las

Weekends are made for: T.J. Kil-
lorlan at KBCO/Boulder, coming from
KFMU/Steamboat Springs . . . Brad
Curtis, ex-WILS/Lansing PD, joins
WLLZ/Detroit for parttime . .. David
Lee White moves from KFMG even-
ings to weekends at KUPD/Phoenix.

S

loveliness of Paris, consultant Jeff Pollack (left) and
KLOS/Los Angeles PD Tommy Hadges (right)
scouted out a new tower site for KLOS.



The Most Added Rock

Is From 3,

V Sl ADE CBS ASSOCIATED RECORDS

‘‘Keep Your Hands Off My Power Supply?”’

AOR NEW & ACTIVE LP#1, #2 Most Added Album
Added At 41 AORs, Including WNEW-FM, WMMR, KEGL, WMET, WLLZ
Playing At WKLS, WMMS, KISW, KUPD, WNOR, KMET and more.

% CHEAP TRICK @D

AOR Hot Tracks @
Added At 30 AORs, Including WYSP, WGRQ, DC101, WKLS, KYYS

NENA

Playing At KGON, KGB, KRQR, KISW, WNOR, WQFM and more.
99 LUI‘-"l:BdAALLONS
ncluding:

99 Red B?:g)onsl?{n.!usi aigream ¢
i oy ‘99 Luftballons”’

Added At WEZX, WKLC
Playing At WBCN, WAPP, WMMR, WMMS, WXRT, KMET and more.

‘““‘Where Do They Go?’’

Added At WBAB, KSRR, WSHE, WFBQ, KLBJ and more.
Playing At WDVE, DC101, WQFM, KBCO, KAZY, KGB and more.

AOR NEW & ACTIVE Hot Track #2

A & SAXON camnans
‘& | ‘“Crusader”

Added At KRCK, KZOK, KNCN, WOWE, WTUE and more.
Playing At KTXQ, KZEW, KLOL, WSKS, WQFM, KGON, and more.

AOR NEW & ACTIVE LP 30/9

Make Sure These Albums
Are On Your Airplay Checklist

DISTRIBUTED BY CBS RECORDS
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-

STATE OF THE FORMAT

Time For A Fireside Chat

Over the past three years, I've conducted interviews with A/C
broadcasters over a wide variety of issues, and this year we have many
more interesting topics to cover. This week, I'd like to have a “fireside
chat” — to sit down and discuss in a casual, one-to-one setting what’s
happening in A/C. Because it’s impossible to review everything about
A/C in one sitting, I've selected topics of frequent interest, including to-
day’s successful FM formats, record-radio relationships, and R&R’s
reporting methodology. Your comments, as always, are highly en-

couraged.

What Kind Of A/C Are You?

A/C is quite clearly the most diverse of all
formats, and one which, try as we might, is
difficult to even loosely classify. Some
A/C’s play music 20% of the time, others
100%. Some play mostly currents, while
others feature oldies. The range of target
demos includes females and/or males 25-34,
25-44, 2549, 25-54, 35-44, 3549, 35-54, and
35+. To list all the types of full-service and
full-music formats could take up this whole
page. A good way to illustrate how diverse
this format i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>