MARCH 23, 1984

ISSUE NUMBER 526

SELLING AOR
SUCCESSFULLY

‘““With the exception of geriatric-type
business, | feel our station is a viable
contender for any piece of business in
the Dallas-Ft. Worth area.”’
— Gene Boivin, Station Manager,
KZEW/Dallas
With advertisers looking for 25-49 buys
and AOR stations scoring 18-24 and
18-34, selling can be a challenge. Several
managers and executives reveal a few
tricks of their trade.
Page 42

CUBA CHALLENGES
U.S. RADIO AGAIN

As the VOA’s Radio Martl gets ready for
launch, Cuban officials threaten to retaliate
by jamming American frequencies, as
Brad Woodward relates. Plus the debut of
R&R's new “Washington Q&A” service.
Page 4

PEOPLE IN THE NEWS

THIS WEEK

e Ed Salamon, Frank Murphy Exec. VPs
at United Stations

e Ed Mascolo National Promotion Direc-
tor at RCA

e Joel Grey OM at FM100/Denver

] Chris Elliott FM100°’s PD
Pat Rodgers PD for WTMJ

Ed Mascolo Ed Salamon Frank Murphy

¢ Vince Gardino PD for ABC Entertain-
ment

¢ Leslie Benson Director/Station Acquisi-

tion for ABC

Ed Curran PD at WIND

Mark Driscoll WZPL PD

David Crowl VP/GM for KKRZ

Ed Hardy GM at KUPL-AM & FM

Mark Jonsson Executive VP at

Jonsson Broadcasting

Richard Irwin KROY's OM

Jona Denz PD at KROY

Tony Brown VP/A&R at MCA/Nashville

Pattl Olsen MCA/Nashville Promotion

Director

Dave Mack McClellan joins Peter

Svendsen firm

Steve Warren PD at KKYX

Mark Clarcq GM at WCOG

Phil Valentine OM/PD for WCOG

Ed Hartley WQBK PD

Cris Conner PD at KKAT

Ralph Conner Exec. VP at Weiss &

Powell

e Steve Marriott VP at Weiss & Powell

Pages 3, 30

HOWARD STERN
- ON PRACTICAL OUTRAGE
Dan O’Day debuts his Air Personalities
column with a colorful, no-punches-pulied
interview with WNBC/New York's Howard

Stern, including tips on just how far to go
on the radio. Page 38

Newsstand Price $3.50
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Soule Promoted To
VP/GM At NBC

After just eight months as
VP/Station Relations at NBC
Radio Networks, Steven Soule
has been promoted to the posi-
tion of VP/GM for the NBC Ra-
dio Network. In this new posi-
tion Soule will supervise all net-
work functions, and oversee its
day-to-day operations; he
reports to NBC Radio Networks
Senior VP Dick Penn.

Soule told R&R, “I am ob-
viously pleased with the promo-
tion. I’ve only been here eight
months, but I enjoy NBC and the
people I work with, and we’re
all going to continue to find
ways to help our affiliates be

Infinity On The Move

Buys WJJD & WJEZ For $13.5 Million;
Promotes Four To VP
Infinity Broadcasting has pur- million, and promoted three of

chased Plough’s Chicago sta-
tions WJJD & WJEZ for $13.5

its general managers and one
sales director to VP positions.

HARPER NEW WXYZ PD

Packer Joins KTRH
As Station Manager

Michael Packer has been ap-
pointed Station Manager of
KTRH/Houston. He comes to
the station following four years
as Operations Manager of
WXYZ/Detroit.

Commenting on the appoint-
ment, KTRH & KLOL Presi-
dent/GM Jay Jones told R&R,
“We're very excited about
bringing Michael on board. He
grew up in the Houston area, he
knows the territory, and he’s
certainly proven himself as one
of the top News/Talk program-
mers in the country. I think his
record speaks for itself.”

“KTRH is the first News/

Roberts
Becomes
WIL’s PD

Mike Roberts has been nam-
ed PD at Abel Communications’
WIL-AM & FM/St. Louis, filling
the vacancy left when Mike
Carta joined KVET & KASE/
Austin as PD several weeks
ago. Roberts had been PD at
Abel’s WCRJ/Jacksonville for
the past two years.

WIL-AM & FM President/
GM Craig Magee told R&R,
“Mike Roberts is one of Country
programming’s bright new
stars, and we are fortunate to
have him take over the pro-
gramming reins of our two
great stations.”

Roberts commented to R&R,
“They have a great team al-
ready put together at WIL, and
I'm looking forward to working
with everybody there. I've had
two great years in Jacksonville
with Abel; their support has
been tremendous. Obviously, a
chance to go to WIL was one I
couldn’t pass up.”

Michael Packer

Talk station I ever listened to
when I was a teenager,” Packer
said. “I cut my teeth on Talk
radio listening to it. There’s a
great saying: ‘if it ain’t broke,
don’t fix it.” That’s what I would
say about KTRH; maybe some
polishing and fine-tuning to
keep it moving in the same di-
rection that it has for many
years. KTRH has a fine history,
an outstanding news image, and
I’m proud to become part of the

PACKER/See Page 30

Tony Berardini moves up to
VP/GM at WBCN/Boston, Har-
vey Pearlman becomes VP/
GM at WYSP/Philadelphia,
Tom Chiusano is now VP/GM
for WIVY/Jacksonville, and Ed
Moir moves to VP/Director of
Sales for WKTU/New York.

Commenting on the promo-
tions, Infinity Radio President
Mel Karmazin remarked,
“Each of these individuals has
made an important contribution
to the growth of Infinity. These
appointments are rewards for
the individuals and serve the
purpose of strengthening the
company for the growth plans
Infinity has in the future.”

Big Band-formatted WJJD is
located at 1160 kHz with 50kw,
while Country WJEZ is at 104.3
mHz with 18.5kw ERP and an
antenna height of 820 ft. Infinity
presently owns, besides WKTU,
WYSP, WBCN, and WIVY,
WJIT/New York, KXYZ/Hous-
ton, KCBQ-AM & FM/San Die-
go, and KOME/San Jose.

vn Soule

more successful in their own
ventures, because if they are we
am‘!’

Before joining NBC, Soule
was assc-iated with Group W
for eight years, starting as an
Account Executive at WIND/
Chicago. A year later he moved
to Group W Radio Sales in New
York, where he rose the

SOULE/See Page 30

Carey
Chosen As

WCOZ PD

After a brief stay at WSNE/
Providence, veteran program-
mer Andy Carey has joined
WCOZ/Boston as PD. Carey,
who begins his new job im-
mediately, replaces exiting PD
Frank Holler. Also exiting the
station is VP/Station Manager
Dick Borel, who is pursuing
other opportunities within the
parent John Blair Co. WHDH
Corporation President and
WHDH & WCOZ GM David
Croninger will assume Borel’s
responsibilities in addition to his
present duties.

Discussing Carey’s appoint-
ment, Croninger said, ‘“Andy’s
a dynamite kid, and he did an

CAREY/See Page 30

WASH Ad Spoof Spurs
$10 Million Suit

A gag commercial spoofing the
name of the Wang computer
prompted Wang Laboratories,
Inc. to file a $10 million lawsuit
against WASH/Washington last
weekend, charging the station
with violating state and federal

SHIRTSLEEVE SEMINAR SCORES SUCCESS — R&R staged its
first in a series of radio “Shirtsleeve Seminars” last weekend in
Los Angeles at the Century Plaza Hotel. Titled “Direction '84:

Management Tools For The Program Director,
provided programmers, sales managers, and GMs with three days
of insight on the responsibilities and challenges of broadcast
management. Above, keynote speaker Patricia Aburdene of
“Megatrends” fame Is greeted by R&R Publisher Dwight Case.
More details and highlights of the seminar on Page 28.

" the conference

trademark laws. The Wang
name was used “in a degrading
manner with an obvious and
clearly-intended sexual mes-
sage,” the company charges.

U.S. District Court Judge
Thomas Hogan issued a tem-
porary restraining order Satur-
day against further airing of the
spot. WASH complied immedi-
ately upon being served with
the injunction Monday. Howev-
er, a Washington communica-
tions attorney speculated that
WASH should have a strong
case in its defense. “Basically,
the courts have been very relax-
ed when you’re using humor or
satire. Generally, when people
have had parodies and takeoffs
the courts have not taken to the
punitive view.”” Suits are only
likely to prevail “where people
try to trade in and commercial-
ly profit” from a trademarked
name, said the attorney.

The incident began when a
Wang attorney heard the spot
Friday night and then con-
fronted station employees at a

WANG/See Page 30
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Fidelipac builds the broadcast industry’s most
rugged, most reliable audio cartridge, by far.

Now, you know, we load those cartridges
with tape from manufacturers whose tape
meets our specifications. And we're very picky
about those specs.

Every time we discover a hub with uneven
oxide coating; poor surface bonding; ragged
edges or spotty lubrication, Arthur Constantine,

c

our VP Sales, goes out of his tree. He'll ship
miles of the stuff back to where it came from,
before he'll send twenty five feet of it out to you.

That’s the way heis. That’s the way we all are.

And that’s why seven out of ten radio sta-
tions around the world use Fidelipac Tape
Cartridges.

There’s simply no way we’ll compromise
the quality of our product.
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WTM]J Taps Rodgers As PD

WOAI/San Antonio PD Pat Rodgers has
resigned in order to accept the PD post at
WTMJ/Milwaukee. Rodgers succeeds for-
mer PD Mike Elliott, who departed three
weeks ago to join the broadcast team of the
Houston Astros.

WTMJ & WKTI VP/GM Steven Smith
stated, “Pat’s diversified experience in
poth News/Talk and Adult/Contemporary
full-service radio made him the outstanding
candidate for this job. He’s looking forward
to coming to Milwaukee, and all of us are
eager to welcome Pat and his family.”

Rodgers leaves News/Talk-formatted
WOAL after four and a half years as PD. A
longtime AM radio broadcaster, he’s also
handled airshifts at Atlanta stations WSB
and WLTA, WLW/Cincinnati, and WRIE/
Erie. Rodgers told R&R, ‘‘For me personal-
ly and professionally, it’s a culmination of a
career-long goal: to be part of a radio sta-
tion that has been as important to its city as
WTMJ has been to Milwaukee. This is an
opportunity for me to draw on many of the
experiences I've had working in music and
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information formats. I couldnt be more
thrilled than to be part of an organization
with such a serious commitment at all
levels of broadcasting.”

Rodgers, who begins at WTMJ April 2, is
helping WOALI select replacemer:ts to fill his
duties as PD and afternoon talk host.

Curran Becomes
WIND’s PD

WIND/Chicago has named Ed Curran to
the Program Manager post vacated by
Susan Eggleton, now Executive Assistant to
Westinghouse Chairman/CEQO Daniel Rit-
chie. Curran, who had been Assistant Pro-
gram Manager since joining WIND in
November, was previously morning anchor
and news assignment editor at WGCI/
Chicago for four years.

Curran noted that WIND has just com-
pleted a major shift toward national net-
work talk programming. It now carries
ABC Talkradio overnight, for four hours on
weekday afternoons, plus eight hours on
Saturday and nine hours on Sunday. Over-
night, Talkradio will soon be replaced by
the “Larry King Show,” which is moving
over from WCFL, the Mutual 0&0O whose
sale has been delayed by two petitions to
deny. Another addition is a 6-7pm local
sports talk show hosted by former baseball
player Jimmy Piersall. “Because of the
network programming we are on the lead-
ing edge of this technology,” Curran com-
mented. “It’s very exciting for us. With the
network input, we’re able to keep the quali-
ty of our local programming very high, to
put more energy into what we do locally. It
makes a nice mix.”

Hardy New GM At
KUPL-AM & FM

Edward Hardy has been named General
Manager at KUPL-AM & FM/Portland.
Both properties are owned by Scripps-
Howard Broadcasting, and feature a Coun-
try format programmed by Bill Bradley,
who was PD at KLZ/Denver when Hardy
was that station’s GM.

Hardy moves to Portland from WCII/
Louisville, where he was Station Manager.
He told R&R, ‘I have the utmost respect for
Alex Williams and Great Trails Broad-
casting. I enjoyed working for them in Lou-
isville but this was an opportunity that I
couldn’t pass up. I'm very excited to have
the opportunity to work with a great com-
pany like Scripps-Howard, and I'm equally
excited to be in Portland, where the market
and potential for what we are doing is out-
standing.”’

GREY ADVANCES TO OM

Denver’s FM100 Names
Elliott Program Director

WMJI/Cleveland afternoon personality
Chris Elliott has resigned in order to accept
the PD position at FM100 (KLIR)/Denver,
beginning April 2. At the same time, it was
announced that FM100 PD Joel Grey has
been elevated to Operations Manager.

FM100 VP/GM Jim Teeson commented,

“After analyzing Joel’s strengths, I feel
Mascolo Heads
Ed Mascolo has been promoted to Direc-
tor/National Promotion for RCA Records
from his position as Southern Reglonal Pro-
motion Manager. In

making the an-

nouncement, RCA Di-

vision VP/Marketing |

& Promotion John

Betancourt said,

motion team is ad-

ding one of the most o-:’-"“

knowledgeable and

respected promotion

executives in the Ed Mascolo

business, and as a veteran regional promo-

tion manager at RCA, Eddie is completely
familiar with the RCA artist roster and pro-
motion staff.”

tion Mike Becce and Director/National

Album Promotion Alan Welmark will both

report to Mascolo under the new national

structure. Mascolo, who joined RCA’s
regional staff in 1975, spent the four
previous years as Southeast Regional Pro-
motion Manager for Polydor Records.
Mascolo will relocate from Nashville to
New York.
Gard:
B ardino,
enson

In new promotions at the ABC Radio Net-
works, Vincent Gardino has been appointed
Director, ABC Entertainment Network,
and Leslie Benson is the new Director of
Station Acquisitions.

In announcing Gardino’s appointment,
ABC Adult Radio Networks VP John Axten
Entertainment Net-
work is the number
one radio network in
adults 25-54 and has
over 400 affiliates.

I'm confident that

under Vince’s leader-

ship the Entertain-

ment Network will

achieve even greater i
success.” Vince Gardino

Gardino, who will continue his present
duties as Director/ABC Direction Network,

ABC/See Page 28
Crowl Named VP/GM
At Taft's KKRZ

WLVQ/Columbus VP/GM David Crowl
has been transferred to Taft's newest FM
The former Golden West station is being
consulted by George Johns and is running
Fairwest’s A/C format.

When asked about a rumored format
change, Crowl told R&R, “I just got into
town, so I've not had a chance to really
assess everything. Under our current for-
mat we’re showing signs of growth, and I'm
hearing us on the streets, so that’s a

RCA Promotion
“RCA’s national pro-
RCA'’s Director/National Singles Promo-
ABC Nets Up
said, ‘“The ABC
grow even larger and
acquisition, KKRZ/Portland, as VP/GM.
CROWL/See Page 28

very confident that as OM, he will effective-
ly utilize his talents as a liaison between
the program department and all other
areas. Meanwhile, Chris’s expertise will
help us attain our programming goals more
rapidly. I'm very much involved in the pro-
gramming aspects as well, and between
Joel, Chris, and myself, we’ll have a real
triad for those decisions.”

Grey told R&R, “My goal in this business
is to be a GM. This is a good step in that
direction, and I appreciate Jim’s confi-
dence in me.” ELLIOTT/See Page 28

Salamon, Murphy
Promoted At
United Stations

Ed Salamon and Frank Murphy have
been promoted to Executive VP positions at
the United Stations. Murphy is now Ex-
ecutive VP/Marketing, while Salamon be-
comes Executive VP/Programming. In an-
nouncing both promotions, United Stations
President Nick Verbitsky said, ‘““This net-
work would not be the success that it is

Frank Murphy
without the efforts of both Frank and Ed.
Their dedication and self-motivation have
inspired their respective departments to
achieve extraordinary results.”

Murphy heads the network’s Washington,
DC branch, and is responsible for affiliate

Ed Salamon

relations, advertising, and the company’s
graphic and visual representation. Like
Verbitsky and Salamon, he left Mutual

UNITED STATIONS/See Page 28

Driscoll Takes
WZPL PD Job

WLUM/Milwaukee PD Mark Driscoll has
accepted the PD’s post at WZPL/Indiana-
polis, replacing Gary Hoffmann, who
segued to crosstown CHR competitor
WNAP as PD two weeks ago

Commenting on his :
new PD, WZPL VP/
GM Ken Wolt told
R&R, “I've worked
with Mark on two
other occasions
(WPOP/Hartford
and WBBF/Roches-
ter) and found him to
be a highly-motivated
and creative indivi-
dual both on the air

Mark Driscoll
and as a programmer. WZPL has reached a
DRISCOLL/See Page 28

JONSSON NEW EXEC. VP

KROY Restructures
Management Team

In an effort to consolidate its corporate
enterprises, KROY/Sacramento and its
parent company Jonsson Communications
have announced several promotions and
changes in the station’s programming and
management staffs. Former VP/GM Mark
Jonsson has moved up to Executive VP of
the parent company. He's replaced as

KROY/See Page 28
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FCC Proposes 125 New AMs

On Foreign Clears

The FCC last week voted to seek com-
ments on licensing new fulltime AM sta-
tions on Canadian, Mexican, and Bahamian
Class I-A clear channels. A Commission of-
ficial said, if adopted, the proceeding could
result in up to 125 new stations.

The Canadian clears are 540 kHz, 690, 740,
860, 990, 1010 and 1580; Mexican clears are
540, 730, 800, 900, 1050, 1220 and 1570; the
Bahamas has only 1540. New stations cover-
ing “‘unserved or underserved” areas could
get up to 50 kw, while others would be
limited to 1 kw at night.

Currently, the U.S. can’t put any night-
time stations on the Mexican clears, while
stations on the Canadian and Bahamian
clears must be at least 650 miles from those
countries’ borders. A new agreement that
includes the new fulltime stations has been
reached with Canada, and negotiations with
Mexico and the Bahamas could be complet-
ed by year’s end.

180 Daytimers Get

Pre-Sunrise Power

For the first time, 180 daytime-only sta-
tions on the seven Canadian Class I-A clear
channels (see above item for channels) are
being allowed to go on the air before sun-
rise. The FCC has begun notifying the sta-
tions of their new hours and power limits,
which are a direct result of the new
U.S.-Canadian AM broadcasting agree-
ment.

After receiving their notifications, the
stations need only tell the FCC they plan
pre-sunrise broadcasting, as well as how
any power reduction will be achieved. Sta-
tions not wishing to use the precise new
hours and maximum power set out for them
will be allowed to begin operations at 6am
local time.

Drug Use No Automatic Bar

To Radio Ownership

While saying it ‘‘shares the commmon con-
cerns about the danger of drug abuse in our
society and in broadcasting,” the FCC
Review Board last week ruled that a drug
conviction ‘“would not automatically de-
stroy an applicant’s qualifications to be a
Commission licensee.” The remarks came
as the board awarded Dillon Broadcasting
Co. an AM license in Dillon, CO.

A losing party charged that Dillon’s 100%
owner, Robin Theobold, used cocaine while
he was half-owner and GM at KLGT/Breck-
enridge, CO. Theobold, who was never
charged with a crime, countered that he
suffers from sinusitis, and often inhaled
nasal decongestants at the station.

The Review Board said a cocaine vial and
decongestant container might look alike,
and agreed with the presiding law judge
that all three witnesses to the alleged drug
use were ‘‘admittedly disgruntled former
employees, biased and hostile towards The-
obold.”

The FCC won’t take into account alleged
crimes not dealt with by the appropriate
authorities. Even if a conviction is obtained,
the board said the most important factor in
a comparative license case is still the per-
son’s past broadcast record.

FCC Fines Three Stations,

Forgives Another

Fines imposed on radio broadcasters by
the FCC Mass Media Bureau’s Enforce-
ment Division recently include a $2000
assessment against KMCC/Clovis, NM.
The station is charged with repeatedly
violating the rules against broadcasting lot-
tery information.

Washington Report

Fined $1000 for failure to make Equip-
ment Performance Measurements were
WSUX-AM & FM/Seaford, DE, while
WMRF/Lewiston, PA was fined $1000 for
failure to maintain the antenna input power
to within 105% of authorization.

The Commission has rescinded a $1000
fine against KHDN-AM & FM/Hardin, MT
for not filing Annual Employment Reports
(Form 395) for 1980, 1981, and 1982. It turns
out the stations have had no employees
since going bankrupt, and dark, 14 months
ago.

FOR THE RECORD

A Washington Report item in the March 9
edition of R&R erroneously stated that the
FCC had renewed the license of WWJ/De-
trolt, despite EEO questions raised by the Na-
tional Black Media Coalitlon, in part because
the GM had been dismissed for lack of EEO
progress. In fact, the station in question was
WJWiCleveland, and WWJ was involved in no
such EEO inquiries. R&R regrets the error.

R&R/Friday, March 23, 1984

FCC OKAYS COMPENSATION

Cuba Issues New Threat
To Disrupt U.S. Radiowaves

As the Voice of America gets ready to put Radio Marti on the air
next month, Cuba has once again threatened to strike back with some
form of high-powered broadcasts on the U.S. AM band.

“We are preparing to respond at the level
of aggression,” Cuban Vice President Car-
los Rafael Rodriguez told the Washington
Post in Havana last week. ‘“That is, the
nature of the response will depend on the se-
verity of the aggression. It will be propor-
tional.” And he noted ominously, ‘“There
are a lot of watts. Their use depends.”

Rodriguez did not indicate whether Cuba
would respond only on Radio Marti’s fre-
quency, 1180 kHz, or on other American
channels, as well. Stations licensed to 1180
are WHAM/Rochester; WKKE/Pearl, MS;
WLDS/Jacksonville, IL; KOFI/Kalispell,
MT; and KBWA/Williams, AZ.

$250,000 For Inteference Victims

Last week’s threat coincided with the
FCC’s finalization of rules for compen-
sating AM broadcasters for their costs of
offsetting Cuban interference. The action is

largely symbolic, however, because Con-
gress hasn’t approved the $5 million com-
pensation fund, even though it ordered the
program to be set up.

Features of the FCC program include:

¢ A $250,000 limit per station.

o Interference to at least 10% of the
population normally receiving a station’s
primary or secondary service.

« Interference on at least 30 out of 60 con-
secutive days of monitoring by the station.

o Full compensation for expenses in the
cost of monitoring, plus planning, design-
ing, engineering and testing new facilities.

e New equipment compensation limited
to the cost of the old equipment replaced,
minus depreciation.

¢ No funds for land costs or legal fees.

¢ Periodic monitoring by the FCC on all
107 AM channels.

Krasnow’s NAB Career Spans ‘“Night And Day’’ Changes

“There’s a night-and-day difference in the regulatory climate be-

tween 1976 and now,” Erwin Krasnow said this week as he reflected on
his term as NAB'’s Sr. VP/General Counsel. Krasnow spoke with R&R as
he prepares to leave NAB. Next week he returns to private communica-
tions law practice as a partner in the firm Verner, Liipfert, Bernhard &

McPherson.

Krasnow joined NAB from the firm
Kirkland & Ellis, and previously served two
years as the top aide to Rep. Torbert
McDonald (D-MA), the late chairman of
the House Communications Subcommittee.

Although he planned to stay only two or
three years at NAB, Krasnow stayed seven.
“That’s a common-law marriage,” quips
Krasnow, who’s well known for his ir-
reverent wit. ‘“Now I'm looking forward to
doing something a little different.”

FCC Reverses Direction

In the mid-1970s the FCC “‘was looking for
ways to get into new areas,” Krasnow re-
calls. “Now it’s looking to contract its func-
tions. Who ever would have thought in 1976
that the chairman of the FCC would be
referring to the agency as the last of the
New Deal dinosaurs?”’

Krasnow gives President Jimmy Carter
some of the credit for the deregulation of
radio. ‘‘He knew there was growing discon-
tent with business as usual in Washington.
He was very vocal.” Krasnow believes
Charles Ferris, Carter’s FCC Chairman,
didn’t begin to fall into step until he accom-

Erwin Krasnow

panied the President to an NAB Convention
in Dallas, where Carter gave a strong pro-
deregulation speech.

Radio Pendulum Won't
Swing Back
Although television’s fate is less certain,
Krasnow doesn’t worry about radio suffer-
ing new constraints should the makeup of
Congress or the FCC change drastically: “I
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Washington Q&A

the rules require.

relay station.

Washington, DC 20006.

After reading a recent Washington Report item about NAB exposing FM transfer abuses,
an applicant for a radio license in California called to say it was his understanding that the FCC
routinely grants waivers permitting signal pickup by microwave or satellite, instead of off-air as

We checked with FCC Auxiliary Services Branch Chief Ed Gursky, who says that’s not so —
waivers are virtually never granted. A translator must pick up the originating station directly off the
air. The only common exception is that translators may be strung in sequence or networks, each
picking up the signal off-air from the next one down the line. However, each translator must ac-
tually provide service to a community, and cannot be built for the sole purpose of serving as a

Have a Washington-orlented question of general Interest to the radio industry? Wash-
Ington Edltor Brad Woodward will track down the answer for you. He can be reached at (202)
466-4960, or by writing the R&R Washington Bureau, 818 Connecticut Ave. NW, Suite 300,

don’t necessarily subscribe to the pendulum
theory.”” He’s satisfied there’s wide agree-
ment that radio is competitive enough to
warrant deregulation. And he sees no ap-
petite — Democratic or Republican — to
impose ‘‘detailed regulations and paper-
work”’ on radio.

NAB Takes Offensive

NAB'’s main achievement, in Krasnow’s
view, has been reversing its image as a
“reactive and defensive association.” It
now “takes the offensive so the FCC, Con-
gress, and sometimes the courts react to
our initiatives, rather than the other way
around.” As examples, he cites radio dereg-
ulation, abolition of annual financial
reports, creation of tax certificates, freeing
broadcasters to sponsor political debates,
and the pending repeal of the personal at-
tack rule.

Much of the new industry impact has oc-
curred through the little-noticed Advisory
Committee on Radio Broadcasting, made
up of lawyers, engineers and trade associa-
tion representatives. Krasnow credits the
group with killing 9 kHz AM spacing and
helping to shape ‘‘a much more rational”
Docket 80-90 plan.

Industry’s ““Outdated”’
Political Shyness

“One of the biggest disappointments has
been the slow growth of our political action
fund and the reluctance of broadcasters to
contribute back some of what they get out of
the industry” to TARPAC, NAB’s Televi-
sion-Radio Political Action Committee.

At fault, he believes, is a ‘““wrongheaded”’
belief that “increasing participation in par-
tisan politics might hurt the broadcaster in
his dealings with the government. This is
totally out of date and totally wrong.”

Krasnow, who’ll represent a number of
radio clients in his new job, offered some
parting advice for broadcasters to exercise
foresight before it’s too late. “Now is the
time to talk to a consulting engineer and
discuss the impact of such current proceed-
ings at the FCC as Docket 80-90, FM trans-
lators, Class 4, daytimers, subcarrier use,
and opportunities on the Canadian and
Mexican clear channels. It might get too
late. When it comes to FCC allocations, to
wait often means to lose an opportunity to
improve your facilities.”



A New Name:
The Same Tradition Of Excellence.
Hiber, Hart & Patrick Has Become

On our fifth anniversary the nation’s
leading research/marketing consultancy
has adopted a new name and personnel
lineup. Our team now includes John
Patton as Senior VP, along with 15
other key people in two offices.

If your ratings and revenues need a
boost call JH&A. Put our team on your
side, and we’ll put our positioning
research, ratings insights and sales
development activities to work for you.
Over the past five years more than 90% of
our clients have seen their ratings and
revenues improve.

Jhan Hiber & Associates

/

“The Ratings, Research & Marketing Experts”

Jhan Hiber & Associates

jhan Hiber, President John Patton, Senior VP
P.O. Box 1220, Pebble Beach, CA 93953 14440 Cherry Lane Court, Suite 215, Laurel, MD 20707
(408) 373-3696 (301) 776-8855
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PROJECTS 10-11% HIKE

Masla Forecasts Radio Sales

Original predictions had radio’s total ‘84 sales increase falling between
14-15%. Recently, however, Masla Radio President Jack Masla estimated that
sales will rise only 10%-11% over last year. And in a memorandum to client sta-
tions, Masla projected that 1983's roller-coaster cycle (sales 40.6% ahead of the
prior year in July, then dropped to 2.2% below in August) will occur again this
year.

An Advertising Age article quotes Masla as saying, ‘1984 is starting out
slowly. There is a lot of business in the planning stages and in the works, but it will
be placed later this year than last. This lafe start will result in . . . a strong March
and subsequent strong second quarter, but a weak January and February."

Newsletter Addresses Radio’s
Microcomputer Needs

Waters & Co. is announcing the
forthcoming publication of ‘‘Radio PC
Report,”’ a monthly newsletter which
focuses on personal computers and
their application in radio station man-
agement. Slated for an Aprii debut, the
report encompasses three areas of in-
terest. software and systems being
designed specifically for radio, how

broadcasters are utilizing general-pur-
pose software, and the personal com-
puter business (sales, business-build-
ing opportunities).

Annual subscriptions run $119; an
$89 introductory rate is currently avail-
able. For more information, contact
Editor/Publisher Dennis Waters at
(607) 722-8450.

Sing Along With Computers

Will computers become the record
players of the future? They don’t have
far to go, according to Wireless
Flash, which reports the world’s first
rock ‘n’ roll computer program has
been invented. Titled ‘‘Slug,”’ the pro-
gram debuts in this month’s issue of
K-Power magazine.

Compatible with all major comput-
ers, the program tunes up and then
plays the song, complete with lyrics
and computer-generated visuals. In

this case, the lyrics tell the story of a
teenage boy and girl — and the garden
snail that foils their affair. No word on
whether the guy and the snail slug it
out for the gin's affections. And judg-
ing by the plot synopsis, writer Joey
Ramone didn't exactly pen the next
“My Cherie Amour." Either way,
K-Power plans to publish more com-
puterized versions of popular songs in
its future “‘MicroTones'’ column.

Eugene Lothery, VP of CBS-
Owned AM Stations, will be among
the participants at the seventh an-
nual “Great Lakes Radio Confer-
ence.” Scheduled for April 14, the
8am-5pm session will welcome
high school and college students
who will attend workshops cover-
ing radio sales, programming, re-
search, news, sports, placement,
and promotion. GLRC is sponsored
by Alpha Epsilon Rho, Central
Michigan University, and Specs

Great Lakes Conference

N

Howard School of Broadcast Arts,
Inc. For details, call (517)
774-3852.

WESTWOOD ONE

Resorting To
Radio’s Upscale
Audience

Radio account executives and their
clients have it made in the shade if
they do business in such resort locales
as St. Croix, St. Thomas, Maui, Vail,
Aspen, Sun Valley, Lake Tahoe, Pine-
hurst, Hilton Head, Lake Placid,
Steamboat Springs, Jackson Hole, and
Newport. According to Leisure Mar-
ket Radio, these 13 resorts tout a
“virtually pure upscale audience’”: 20
million consumers whose average in-
come is $61,700, and whose average
age is 35. How much time this leisure
class devotes to radio listening is
unknown, but LMR officials related to
American Demographics, ‘“Each
market requires information to func-
tion.” And as AD adds, “This market
needs what radio offers — the
weather report.”

Broadcast Software
Available For Zenith
Data Systems

United Press International has
decided to turn 6000 of its affiliates in-
to “Z100" stations — but they're not
planning to clone the New York City
CHR. UPI has purchased 6000 of the
Zenith Z-100 data systems for their
stations. And coinciding with that deci-
sion Programming Plus is making
two software programs available for
broadcast outlets housing the Model
Z-100 PC.

The first of the two packages being
offered is calied ‘‘Auto-Rotator,’” a mu-
sic-select system that accommodates
CHR, A/C, Country, and Gold formats
with up to six current music categor-
ies. The second is a ‘‘Research-Plus”’
callout research program, which util-
izes a smaller call sample and time
frame than normal callout services.

Both systems were previously only
available to Programming Plus clients.
More information is available at (619)
270-6878.

Paper Poses
Health
Problems

Every day there's something new
we can't eat, drink, touch, or breathe
for fear of potential health hazards.
Now add carbonless copy paper to the
growing ‘‘don’t” list. The American
Academy of Allergy and Immunolo-
gy told USA Today the paper may
cause allergic reactions. Use of the
paper activates imbedded liquid balls.
When these little balls burst, a hydro-
carbons-carrying gas is emitted, which

prompts swelling and hives, among |
| Music Director, in conjunction with

other allergic conditions.

R&R/Friday, March 23, 1984

1983 Radio Sales
Record Set

69.9 Million Receivers Sold;
Portable Units Lead Pack

The Radio Advertising Bureau reports an unprecedented 69.9 million
radio sets were purchased in 1983 — better than one receiver for every four
Americans. Of that record figure, 45.6 million radios were self-contained;
24 .3 were part of combination units. The '83 total represents a 16% increase
over 1982, which registered sales of 60.6 million sets.

Not surprisingly, given the move toward mobile electronics, AM and
AM/FM portables comprised 26.9 million of the sets sold. Radio/cassette
players purchased for home use totalled 14.9 million, while Americans bought
12.4 million clock radios. Contributing to the overall total were car radios (5.3
million}) and combination radio/tape players for autos (6.8 million). Sales

figures were compiled by the Electronic Industries Association.

SPENT $46 BILLION IN ’83

Fewer Teens Spend More Money

In its 31st annual survey, the Rand
Youth Poll has determined that Ameri-
ca's 26 million teens spent $45.7 'bil-
lion in 1983. This figure is a slight in-
crease of the previous year's $44 bil-
lion, even though there are fewer
teens. Snacks, jewelry, cosmetics,

clothing, entertainment, records, publi-
cations, video games, gasoline, and
hobbies made up their shopping lists.
Gift-wise, teens reaped such goodies
as cameras, watches, tape recorders,
stereos, and TV sets. A substantial
14% own stocks and bonds as well.

Did you know that rock music re-
duces exercise pain? That's what Ohio
State University researchers found
after studying blood samples from run-
ners who were plugged into stereo
headphones. The test group showed
lower levels of endorphin, the chemi-
cal our bodies manufacture to kill pain.
As a result, it's believed the music
lowered the endorphin need because
the joggers experienced less pain. Ap-
parently, the earphones began per-
forming endorphin’s job. Even though
other tests indicated runners’ muscles
work as hard with or without music,
many jogging enthusiasts note they
can run farther, ionger, and have more
energy when their adrenalin pumps
along to that rhythmic beat.

Rockin’ Away jogging Pain

A/C, CHR Safest Songs Researched

For small market music directors
with correspondingly-sized budgets,
passive research has often meant go-
ing to the local honky-tonk, putting a
song on the jukebox, and seeing if the
regulars throw beer bottles at it. The

Smith & Company, is now offering
compilations of the top 300 “safest
songs’ for both A/C and CHR. More
details are available by calling Music
Director GM Budd Clain at (413)
783-4626.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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Not a one-joke wine. Not a redneck. Not a dead chicken.

Who is A.C.N.? We're a new company with a fresh angle on WKTU-FM/New York WVOR-FM/Rochester

radio comedy. Each week we write and produce a package of WCAU-FM/Philadelphia WZZK-FM/Birmingham

short-form features that are topical, funny, and carefully ori- WCZY-FM/Detroit WDBO-AM & WWKA-FM/Orlando

ented towards the unique demands of morning radio. We WAAF-FM/Boston KWEN-FM/Tulsa

look to create talk as well as laughs, and we're succeeding WHYI-FM/Miami WAEB-AM/Allentown

— our song parody “Breaking Up Is Hard On You” was both a KSD-FM/St. Louis WSYR-AM & WYYY-FM/Syracuse

national story and a best-selling single. WWLT-FM/Atlanta WVIC-FM/Lansing
WWWE-AM/Cleveland WSSX-FM/Charleston

In less than 6 months, we've added 26 stations to our

: . WIQI-FM/Tampa WFTQ-AM/Worcester
I
growing network and now we're ready for you! KRR R ety iy o S
WZPL-FM/Indianapolis WZYQ-FM/Frederick
WTVN-AM/Columbus CHUM-AM/Toronto

The American Comedy Network, the new way to win in the morning.
Call or write today for a free demo: ACN, Park City Plaza, Bridgeport, CT 06604 (203) 384-9443

WwWwW.americanradiohistorv.com , =, . e I
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WPFR'S INVERSE CALENDAR — When last we heard from WPFR/Terre
Haute, the station was running a “Christmas In July” promotion. Well, the station
put mind over matter again and held a “4th of July In January” party. Braving the
cold are (from left): WPFR’s R.J. Cortrecht, the appropriately named Frosty
Stilwell, PD Beth Surette (standing), and Greg Bateman.

FEE WAYBILL GOES TO COLLEGE — KXJX/Pella, IA combined forzes with
Central College to bring Capitol recording artists the Tubes to central lowa. Shown
here enjoying the local hangout (I-r) are KXJX personality Keith Wilkes, Fee, and
KXJX nights/production manager Jamie Grout.

MR. ED JOINS MUD CLUB —KWOD/Sacramento MD Mr. Ed is shown here after
completing a mud-wrestling match to benefit the restoration of a local theatre.
KWOD PD Tom Chase told R&R he arranged the match so the station could “ce-
ment” its community image.

i

. i

THE 48-HOUR TURKEYTHON — KDZA/Pueblo, CO PD/morning man Rip Avina
and newsman Steve White stayed on the air non-stop for 48 hours and gave
away two turkeys to needy families each hour. Local merchants donated the tur-
keys, pumpkin pies and canned goods. Pictured here (I-r) are Steve and Rip af-
ter 35 hours of non-stop broadcasting.
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Pro:Motions

Costello Upped, Moved By Meca

Meca Records VP Mark Costello becomes Execu-
tive VP, and will move to the company’s studio and of-
fices in Miami. He's worked in a variety of capacities for
Meca Chairman Richard Osias over the last eight
years,

M.S. Forms Distribution Network

Chicago-based M.S. Distributing has formed the
Creative Union Entertainment Co. (CUE). CUE will be
a national marketing/distribution link for independent dis-
tributors similar to the one recently begun by New
York's Alpha Distribution. CUE principals will be Pres-
idents Anthony Dalesandro and John Saistone. They
can be reached at (312) 364-2888.

Angel Moves To KFWB

Steve Angel is appointed Direct Sales Manager at
Group W’'s KFWB/Los Angeles. He joins the all-News
outlet from Buckley's KGIL-AM & FM/San Fernando,
where he was most recently General Sales Manager.

Jacobs Fyres Up

Jeffrey Jacobs is named Sales Manager at
WFYR/Chicago. He's been with the RKO-owned sta-
tion for four and a half years as an Account Executive.

Baker Collects From IRS

Veteran music journalist Cary Baker has been
named National Publicity Director for International
Record Syndicate. He moves to the company’s L.A.
headquarters from Chicago, where he operated his own
publicity company, Right Angle.

Viacom Chooses Two

At Viacom, Michael Keslo is named Broadcast
Group Controller. He’s been with the firm since 1981
and had been Director/Financiali Planning & Analysis.
That post is filied by Allen Berkelhamme, who joins
Viacom after seven years in financial management with
NBC.

Capitol Classical Names Two

At Capitol’s classical division, John Pattrick comes
aboard as GM. He had been GM of EMI Records U.K.
And Renny Martini is appointed National Sales
Manager for classical product. He’s been with Capitol for
27 years in a variety of positions.

Katz Taps Busi

Maria-Luise Busi has joined Katz Communications
as Director/Financial Services. She had been at Blair’'s
Quantiplex and Blairsat divisions in a variety of VP
positions. She's also been VP/Business Manager at Me-
tro TV Sales.

Button Upped At Progrmaming Plus

Mike Button joins Programming Plus as
VP/Research & A/C Programming. He was previously MD
at KSDO-FM/San Diego and also spent four years as
PM at KNBR/San Francisco.

Rhino Invades Home

L.A.-based Rhino Records has announced the for-
mation of its new home video division. Rhino’s first re-
lease wili be ‘‘My Breakfast With Blassie,” a parody of
“My Dinner With Andre’’ featuring Andy Kaufman and
wrestler/recording artist Fred (*‘Penciineck Geek'*)
Blassie.

WB Music Enlists Military

Frank Military has been named head of the New
York professional staff at Warner Bros. Music in addi-
tion to his present duties as Exec. VP/GM of W8 Publi-
cations. He's been with WB for 14 months. Military is a
35-year publishing veteran and had previously been VP
at Chappell Music.

Kelley, Torbet Open in Houston

Barbara Kelley has been appointed Office Manager
for Torbet Radio’s new Houston sales office. Kelley,
who moves south from the firm's Dallas office, can be
reached at (713) 961-1626. The address is: 1800 West
Loop So., Suite 1870, Houston, TX 77027.

Friedman Markets MTV

Warner Amex Satellite Television has tapped Bob
Friedman as Director of Marketing for MTV. He’s been
with WASEC for two and a half years and also worked at
Grey Advertising and Citicorp.

Lipman Ups Four

Macey Lipman Marketing has promoted four-year
company veteran Jill Freeman to National Director/
Marketing Services from Regional Director/Marketing &
Research. Also rising from the latter position to National
Director/Marketing & Research is Donnie Coleman,
who's been with the company for three and a half years.
The regional positions are filled by Barbara Firstman-
Chavez and Carla Olson. In addition to her position
with MLM, Olson is the leader of L.A. band the Tex-
tones.

Shochet Forms Company

Jody Shochet, previously an Account Executive at
Paliadino & Associates, has formed J. Shochet Pub-
lic Relations. Shochet has also worked In the Music
Division at Rogers & Cowan, and served as tour publi-
cist for Rod Stewart. Based in Santa Monica, CA, the
company can be reached at (213) 828-3481.

NO LYING ALLOWED — RCA recording artist Deborah Allen stopped in to see the Q107/Washington crew while on tour to
promote “Baby | Lied.” Shown (I-r) are Q107’s MD Mary Taten, RCA's Phil Quartararo, Allen, PD Alan Burns, and RCA pro-

motion’s Larry Van Druff.



NDCRadio’s Young Aduit Network

BIG COUNTRY

A fiery concert with “Fields Of Fire” LIVE! Thursday, March 22
“Best New Group” “Close Action” 10:30 PM Eastern

Grammy nominee Big Country. “The Storm” 9:30 PM Central

Broadcast live via “In A Big Country” 8:30 PM Mountain

satellite from the Plus “Wonderland” 7:30 PM Pacific

Austin Opera House and more songs .

in Austin, Texas. from their forthcoming Produced exclusively

Exclusively on The Source. mini-album. for The Source by

Gary Geller Productions.

WWWw.americanradiohistorv.com




JHAN HIBER

Coping With Computers:
A GM’s Perspective

As we move more deeply into the brave new world of computers,
it quickly becomes apparent that their impact on broadcasting is

growing faster than you can say

“nanosecond.” With the advent of

the electronic ratings book, computerized playlist designs, and the
needs of sales staffs to speedily access ratings breakouts, more and
more GMs are facing the dilemma — to computerize or not to com-

puterize, that is the question. And

puter world, how do you keep you

In order to delve into this increasing-
ly important topic, I'll devote two col-
umns to the issue of computers and how
to best cope with the electronic
assistants. This week we’ll look through
the eyes of a GM; in a forthcoming issue
the how-to-use-computers lesson will
come from a knowledgeable station re-
search director.

How Do You Start?

This week we'll talk with Ken Maness,
VP/GM of WJCW & WQUT/Johnson
City, TN. Ken spoke on the computer
topic at the RAB’s recent Managing
Sales Conference in Dallas, and 1
thought he put the whole bundle of
wires and chips into an easily-under-
stood perspective. 1 called Ken and
‘began the interview by asking him . . .

R&R: How should a GM react when
the GSM, PD, MD, or Research Direc-
tor comes and cries out for a computer?

KM: I think the successful station of
the future will need to have two types of
systems, and if stations have just part of
what’s needed the GM may want to
look further into what else the staff
thinks is needed. For example, one type
is the business system (which can be
based on anything as small as a Radio
Shack System 3 to as large as the big
IBM system). That business system often
has several terminals and is used by
those involved in keeping the station’s
operating systems running.

There was a trend in the past where
everything for sales and programming
used to be merged into the business
system. That day is largely gone, with
the onset of personal computers on the
desks of the people who need to do in-
formation processing. If a station
doesn’t have a series of personal com-
puters the GM may well want to
authorize an investigation of such an in-
stallation.

R&R: So how does the GM proceed
and at the same time make the fewest
mistakes?

KM: Given a healthy financial pic-
ture, the GM will probably want to use
some prudence but go ahead and make
a decision towards installing com-
puters. Too many have waited for

if you decide to jump into the com-
r mistakes to a minimum?

Atlanta.

Arbitron Defections Imminent

Sources at Arbitron confirm that several of the company’s key sales/mar-
keting personnel are departing soon for greener pastures. Most notable is the
move of VP/Sales Richard Lamb, who departs this week to assume an equity
position in a radio station operation. Also departing is Barbara Blair, who for
two years has been servicing advertisers and agencies from the Atlanta office.
Ms. Blair will now perform that function for Birch Radio, and will remain in

According to Sales/Marketing VP Bill Livek, rumors regarding the de-
parture of AEs Dean Mutter of the Chicago office and Cliff Fletcher in At-
lanta have some basis. “Owning stations is something they want to do,” stated
Livek, “and they’ll be leaving as soon as they firm up an acquisition.”

No replacements have been announced yet.
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something better to come along or have
waited to see if something they buy to-
day might not be obsolete tomorrow.
And the sad news I have for those peo-
ple is that you'll wait until forever if
those are your criteria. With technology
moving at a fast pace, anything you buy
will be somewhat outdated tomorrow,
but you still need to move ahead and
take the plunge.

R&R: So what would be the first steps
towards that plunge?

KM: Let’s say the PD comes to the
GM. I'd dispatch that PD into the mar-
ketplace — whether it be their local
Radio Shack, the local IBM outlet, or a
Computerland store — to find out if
there is some software off-the-shelf that
can help them do what they want to do.
The answer to that is largely “‘yes.”

R&R: Then what?

KM: I wouldn’t make the purchase
then. However, I'd begin perusing the
trades, looking through my junk mail to
review the things people are writing
and producing today expressly for radio
applications. Items such as a music-
logging system or a ratings analysis
system (such as Tapscan which can help
both the PD and GSM) can come from
specific software. Once you’ve picked
out the software that seems most
tailored to your needs, then I'd buy the
hardware that best handles the software
you'll be using.

R&R: So it’s vital that station person-
nel know what software they’ll be using
before buying the machinery?

KM: Yes. Buying a computer without
specific software in mind would be like
buying a boat without knowing
whether you were going to race it, fish
from it, or use it to tow skiers.

R&R: What kind of time frame usual-
ly covers an adequate search and colla-
tion of the information to present to the
GM for his/her decision?

KM: Two months. It doesn’t take
forever.

What Costs Are There?

R&R: You've used the term “buy” a
computer. Is that indeed better than
leasing for most stations?

KM: We opt to buy, but there can be
benefits to leasing also. We look on the
depreciation of the computer much as
we would look at procuring a car for a
station employee — weighing the bene-
fits of buying versus leasing. I'd suggest
stations treat their computer acquisi-
tion the same way.

R&R: What kind of money are we
talking about to provide the necessary
tools for sales, programming and re-
search, given a medium market station
setup such as yours?

KM: Surprisingly, not all that much.
And really the cost should be about the
same no matter where you are. Today
there are two systems I could whole-
heartedly endorse — the IBM PC has
surfaced as the industry standard, fol-
lowed closely by either Radio Shack or
Apple.

To buy the IBM PC with two disc
drives, a reasonably priced printer, all
of the discs, some useful software for
word processing and the like, you are
looking in the ballpark of $5500-$6500.
Any specialized radio-oriented software
would be additional.

R&R: How much for the key radio-
useful software?

KM: About $4000-35000 for a
music-logging system, about $250-$500
monthly usage fee for something like
Tapscan, and then on from there depen-
ding on your needs and budget.

Electronic Ratings Access

R&R: Let’s change gears and talk
about the imminent arrival of the elec-
tronic ratings book. How do you feel it
will affect the way stations operate, and
can the equipment you've described
cope with the rolling monthlies?

KM: I must admit it bothers me a bit
when [ see people saying Arbitron

shouldn’t be doing this (Arbitrends for
example) to radio. Arbitron doesn’t do
things to radio — radio does things to
itself. If people don’t buy Arbitrends, it
won’t survive in the market. At any
rate, the equipment we’ve discussed so
far can indeed well handle the rolling
monthlies.

R&R: How do you think stations will
react to the introduction of the rolling
numbers on a frequent basis?

KM: I think stations will use the elec-
tronic numbers. And in some ways it
bothers me that our business has gone
from an art form to more of a science.
As we get more numbers-oriented we
lose some of the innate creativity. But I
see the need to move in this direction,
since radio is such a hard medium to
quantify — not as easy for an advertiser
to relate to as a newspaper ad he/she
can hold. It’s a heck of an advantage
now to have the computer tools to be
able to show ratings, with graphics
when possible, to make things easier for
advertisers to relate to. So, I see people
using these Arbitron and Birch systems
but I don’t see the electronic approach
dramatically changing the way we sell
the medium.

Key Benefits

R&R: Finally, assuming that the GM
approves the expenditure, what im-
provements or benefits are most likely to
accrue as a result of the computer in-
stallation?

KM: Let’s first talk about what won’t
happen. You most likely will not see a
reduction in personnel, so you shouldn’t
go into it with that in mind. What will
happen is that those people in decision-
making positions in the radio station
can have more information on which to
base their decisions. It also gives those
people more opportunity to process
more information in different ways —
such as examining various options
quickly. Helps you answer the “what
if” questions. I also see stations being
able to develop more in-house music re-
search systems, for example, but there is
an inherent danger in that. Eventually
we might end up with the station that
nobody hates, a pretty bland product.
Without spice radio wouldn’t be the
same, and I don’t want that kind of
radio station. We have to be careful not
to use the computers to study our
business to death.

Most interesting comments and
perspective, wouldn’t you agree? More
perspectives on the topic of computers in
radio coming soon.
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LEARNING THE ART OF PERSUASION

Emotional Rapport

Regardless of your position in a radio station, whether
you are a program director, disk jockey, in bookkeeping,
management or sales, you are involved in the art of per-
suasion every day. Anytime there is something you want,
such as a day off, more money, someone to whom you can
delegate part of your workload, you are using persuasive
skills. In other words, when you want or need something
from someone else, even your spouse, you are selling.

When we ask people for things
we want, we mistakenly talk
about the benefits to us instead of
the benefits to
them. Therefore,
when we ask
someone for
something, we T
should always = &
express what’s =
in it for him or h&:,
her. For exam- j
ple, if you ask '
your boss to
agree with ideas
you may have for the radio sta-
tion, you must first tell him how
those ideas benefit the station and
him in order for him to let you
have what you want. Everyone
wins — not only you but the person
with whom you’re talking. Most
successful persuaders use the
‘“win-win”’ technique. The same
thing holds true in selling. The
salesperson must persuade cus-
tomers that advertising will in-
crease their business and put
money in their own pocketbooks
before they will buy.

Pam Lontos

“People who are per-
suading usually leave out
the most important step—
emotional rapport.”

People who are persuading
others usually leave out the most
important step — emotional rap-
port. People buy from people they
like. When you go in to see a client
or persuade anyone to your ideas,
you sell yourself first, the cate-
gory of the product or ideas sec-
ond, and your specific need last.
Too many people go in and start
asking questions right off, think-
ing they’re being a perfect sales-
man because they’re doing consul-
tant sell. The very worst type of
persuasion, if you can call it that,
is the person who goes in and gives
only facts (we’re number one,
we've got the best audience, we
play the best music, I want a
raise, I need Friday off, I have an
idea for a new promotion, etc.),
but doesn’t ask questions that es-
tablish emotional rapport.

What A Little ER Can Do

For somebody you’re comforta-
ble with, the emotional rapport

step might just take a couple of
minutes; with someone else it
might take three or four visits.
When you're good at emotional
rapport you can persuade on the
first visit. I do believe in selling
and closing on the first call if the
person is giving you a buying sig-
nal. If not, then you might have to
go to the consultant sell and close
on the second or third. However,
you may never persuade that per-
son until you first achieve a good
emotional rapport.

“Treat the smallest ac-
count as important as the
biggest.”

So many times salespeople are
fun. They’re extroverted people;
they’re good one-on-one. They pro-
bably wouldn’t be in the broadcast
business if they didn’t enjoy work-
ing with people. But they need to
learn how to have a good emotion-
al rapport. You see them in the
sales room or at parties, and
they’re laughing, talking, smiling,
and they have inflection in their
voices. Then all of a sudden the
phone rings, it’s a business pro-
spect, and they become serious
robots. I don’t understand it.

You should act exactly the same
when you’re with your friends and
when you’re with your boss, co-
workers, and clients. You have to
have that rapport, whether it’s
laughing, joking, or whatever, be-
cause once you get that client
laughing, he or she’s going to see
you again. I used to work for
someone who would actually hide
under the front counter when peo-
ple he didn’t like came by to sell
him something. They’d come in
and say, “Is he in?”’ and everyone
would say, ““No.” They’d sit there
for ten minutes, say, “I can’t un-
derstand why I can never catch
himin,”’ and leave.

However, there were people my
bosshad a good emotional rapport
with and he’d say, ‘“Oh, boy,
here’s so and so.”” That person
made him feel important and used
“win-win’’ persuasion.

Also, you want to make clients
feel that you’re on their side and
that you're there to go to bat with
them, to help them get what they

By Pam Lontos

want when you get what you want.
You need to make them feel im-
portant, and even if they’re small
accounts, because you never know
when they’re going to become
large accounts. So treat the smal-
lest account as important as the
biggest. Always have the feeling
when you go in that “I have some-
thing fantastic and I want you to
have it for yourself.”

The Eyes Have It

Remember: good eye contact,
smile, and enthusiasm are impor-
tant elements in the emotional
rapport process. People form
opinions based on many factors.

Apart from what you say, listen,
try to give off positive body lang-
uage, and use constant eye con-
tact. Good listening and eye con-
tact give the other person the im-
pression you think he’s important,
and all people have the need to feel
important. If you treat everyone
you come in contact with as the
most important person in the
world, you will be surprised at the
positive reaction you’ll receive.
People trust people with good eye
contact even though they may be
lying, and don’t trust poor eye con-
tact even though they may be tel-
ling the truth. Practice good eye
contact every day with everyone
you talk to. It’s an ingredient you
must have in achieving success.
Use the word ‘‘we” when negotiat-
ing an idea or selling a client,
rather than ‘“you.” There is no
better way to convince the person
it is a partnership, that the two of
you are working together. And
there’s no conflict — the agree-
ment is seen as mutually benefi-
cial.

Never forget the importance of
a smile. When you smile at anoth-
er person and maintain eye con-
tact, you communicate positive
feelings. You are saying, “I like
you. You are important.’’ This can
have a powerful impact on the
other person. When your client
says something to you, lean for-
ward in your chair. Show interest.
Try to get literally on his side of
the desk. Use relaxed, open body
language that indicates your ac-
ceptance of what is being said.

When you ask for something or
a person tells you his problems,
show empathy. Nod your head and
agree when you can.

Statements like “I see,”
“You're right,” “I understand,”
and “That’s true” transmit empa-
thy.

Need For Reinforcement

When someone expresses an
idea or voices an objection, repeat
it back to him. This shows you
have listened to him, and your lis-
tening disarms the objector. More

R&R/Friday, March 23, 1984

AR O U SR | T S SN R P S R WA ST, T e TN

than that, it promotes friendship
and understanding. This again
shows a ‘“win-win” transaction,
and you do not get into a fight or
opposition. If an argument is
started, you will win the argument
and lose the war. No one wants to
give you what you want or buy
from you if they are angry and
feel you are against them.

People, no matter how impor-
tant they are or how much they
may try to intimidate others, have
hidden doubts and insecurities.
Often the loudest and rudest per-
son is the one most vulnerable to
being persuaded — and this is hid-
den by his rough exterior.
Whether the owner of a small shop
or the president of a corporation,
everyone has a human need to be
accepted and liked. Remember
this: The more important the
person, the greater his need for re-
inforcement. People need to be re-
minded that they are important.
You can get anything you want by
giving other people what they
want. The more you give other
people what they want, the more
willing they are to assist you and
win with you.

Hypnotic Suggestions

If clients are nervous about buy-
ing your product or idea, it’s not
that they don’t want to be on your
station or buy your product.

“Use ‘we’ when negotiat-
ing an idea or selling a cli-
ent, rather than ‘you.””

People love to buy. Yet we're
often reluctant to persuade them
because they’re giving us false ob-
jections only because they are
afraid to make a decision. So we
allow that to affect our emotional
rapport. By going in with a smile
no matter how many times they’re
rude or whatever, we finally win
them over. It's when we win them
over that suddenly they start to
get excited about what we have to
give them.

An August 1982 article in Psy-
chology Today pointed out how
salespeople work almost like hyp-
notists in the emotional rapport
step. Dr. Donald Moin states,
““The best persuaders build trust
by mirroring the thoughts, tone of
voice, speech tempo and the
mood of the other person, liter-
ally the techniques of the clinical
hypnotist. The conclusion is that
the successful salesperson is an
intuitive form of indirect hyp-
nosis. The best salespeople estab-
lish a mood of trust and rapport by
means of hypnotic pacing, state-
ments that play back the custom-
er’s observations, experience, or
behavior. Pacing is a kind of mir-
ror-like matching, suggesting ‘I
like you, we are in synch, and you
can trust me. We are alike.””

The statements in the emotional
rapport and the steps that are non-
verbal and nonbusiness by the
way you say it — your friendli-
ness, your smile, statements about
the weather, your child, your new
home - start building that trust
between you and establish an
agreement, an unconscious affini-
ty between you and the other per-
son because they only accept
ideas from people they trust.

Again, people with only aver-
age persuasive skills go immedi-
ately into their talk and facts or
hit the customer with questions,
neglecting to pace and build rap-
port. Only the top achievers go
through that emotional rapport
step. Also, with the hypnotic ef-
fect, the persuasive person mat-
ches the voice tone, rhythm, vol-
ume and speech rate of the cus-
tomer, matches the customers’
posture, body language, and
mood. Take the example of a car
salesperson — who says as you
look at a car, ‘“Remember the joy
of owning a new car?’’ That's auto-
suggestion (no pun intended), a
form of hypnosis. ‘“You're 27
years-old,” a life insurance agent
might say, ‘‘and your need for life
insurance is $50,000.”” Again al-
most a hypnotic command, such
as when the hypnotist says, ‘““Your
eyelids are getting heavy and be-
ginning to close.”

Autosuggestion and command,
in which you take over and con-
trol, are possible when you have
an assumptive attitude. Also bear
in mind statements like ‘‘Robert,
a smart investor knows how to
make a quick decision.” What does
that tell Robert? It tells him that if
he wants to be smart he will make
a quick decision that day. The as-
sumptive attitude and the enthusi-
asm transfer to the customer,
making him feel secure in decid-
ing to buy. Not only that, but the
command gets him over his fear
of making a decision.

Bond Of Trust

The same thing occurs in radio,
whether it’s “buy commercials on
my station,”” or ‘play my
records.” It’s the same as having
the hypnotist say, ‘“Your eyelids
are heavy and you're getting
sleepy” — the command state-
ment by autosuggestion. But this
can never happen without trust.
Even if you don’t understand the
hypnotic effect, do understand
that people buy from people they
like. People buy from people they
trust. Establish a bond of trust
and see that the person feels com-
fortable with you before you go in-
to your presentation.

“People buy from people
they like. People buy from
people they trust.”

So start with the emotional rap-
port step and keep good eye con-
tact, smile, listen to the other per-
son’s problems, and negotiate a
“win-win’’ situation. This will
always help you get what you
want. Persuasive techniques are
90% emotion, transferring our en-
thusiasm for products or ideas so
that the other person accepts
them. Use these persuasive skills
immediately, and you’ll be sur-
prised at how easy it is to convince
others.

Pam Lontos, President of Pam
Lontos, Inc., conducts sales, man-
agement, and motivational tech-
nique seminars across the country.
Her speaking experience includes
an 18-city tour for the RAB and
three consecutive years as a fea-
tured speaker at NAB's annual con-
vention. With a 24-year back-
ground in sales and management,
she previously served as VP of ara-
dio/TV broadcast chain.
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BOB HATTRIK is no longer consulting the
DOUBLEDAY stations. Bob told Street Talk,
“| had a great year with Doubleday, and we
achieved most of the goals we set out to in
this year of reconstruction. Most of the
Doubleday stations
have achieved shares
roughly double what
they were when | came
back to the company.

B Dave Martin is the

4 best choice to carry on
Doubleday’s fine program-
ming future. | will continue
on with my other clients,
as my consultancy gets
set to expand shortly.”

Bob Hattrik

In light of that announcement, rumors
were running wild in Chicago last week that
WMET would switch formats. The wags had
WMET converting its AOR approach to A/C,
which in light of the way the station’s been
sounding lately (rockin’ even harder) didn’t
make a lot of sense. And, in fact turned out
to be absolutely false. The station is staying
with AOR. So, where’s all the talk coming
from? Hard to tell, but there is another
Chicago station with a format decision to an-
nounce shortly, and we hear they haven't
quite made up their minds yet. Will Cox’s
WAGO be CHR or A/C? Now that WMET's
confirmed as AOR, the softer route may be
the way Cox chooses to travel, a la its
KOST/Los Angeles and WSB-FM/Atlanta.

We told you how

much fun all the CBS reps .

had at their annual meeting
in Hawaii, but we failed to
show you the beautiful
rings every member of the
COLUMBIA RECORDS
promotion staff received
as a “thanks for a great
year" gift. Each 14K gold
beauty was inscribed

with the person’s name and the state ment,
“You are the Best!"” Very classy.

Catching almost everybody off
V guard last week, RKO Radio Net-
works President TOM BURCHILL
abruptly resigned. He'll head the
new HAVES cable TV venture (Hearst-ABC-
Viacom Entertainment System). Who'll take
over the radio nets? We could have a deci-
sion on that by next week.

It looks like KATZ is still on the prowl.
After the rep firm swallowed up RAR, it now
appears any rep firm with the first initial “R"
could be fair game. Is RKO RADIO REPS
next?

Another question. Is Taft set to sell its
WGR & WGRQ/BUFFALO to CRB Broad-
casting? We hear the owner of WAEB/Allen-
town will purchase the Buffalo duo.

After seven years of litigation,

PEOPLES BROADCASTING has
been issued a CP for the frequen-
cy formerly held by long-dark
WIFE-FM/INDIANAPOLIS.

No format or call letters have been an-

nounced, but local broadcasters can relax

a bit — the station won't debut until

November.

Consultant DON KELLY has added
WMYX/Milwaukee to his list of client stations.

WSRZ/SARASOTA has switched call
letters to WAVE, which matches the ocean
wave visual the station has used for years.

KNUS/DENVER is using its Colorado
perspective — and the simulcast technique —
to help radio listeners in primary states
answer that sizzling question, “Where's the
beef?” KNUS hosts and callers have chewed
over Gary Hart with hosts and callers at four
stations recently, including WSB/Atlanta and
WGBS/Miami. Station Manager Carl
Gardner says the shows have been so
successful he's looking for similar hits
in New York and other upcoming primary
states.

We hear that as KYYX/Seattle
makes its format transition com-
plete (see Page 30), principal PAT
O’DAY will be the morning drive

host, and EMPEROR BOB HUDSON will
return to the mainland from KORL/Honolulu to
handle afternoons.

it was touch-and-go at KPRO/RIVERSIDE,
CA last week but — miraculously — new
financing came though 11 minutes before the
News/Talker was set to go dark Wednesday
night (3-14). VP Shayle Ray says, “We're
confident about the future; we've got a good
book from Birch and we're ready to tear the
world apart!” He says there are four offers to
buy KZNS & KTRD/Barstow, CA, which did
go dark two weeks ago, and one of them will
be accepted soon.

At Elektra-Asylum, ROY THOMAS BAKER
has been promoted to the newly created
position of Senior Vice President/Productions,
Worldwide. If that title sounds kind of all-
encompassing, it is. Basically, the new posi-
tion relieves Baker of most of his ad-
ministrative duties, allowing him more time to
acquire acts, produce them, and generally be
more creative.

Without so much as missing a beat (or
perhaps that should be violin),
BONNEVILLE's Easy Listening format segued
across Portland from KUPL-FM to KXL-FM.

Congratulations to former WNBC/New
York GM DOM FIORAVANTI on being pro-
moted to Senior VP/GM of MTV and Nickelo-
deon at Warner Amex. He’ll continue to
report to Exec. VP/COO Bob Pittman.

MORE STREET TALK/Page 16

www americanradiohistorvy. com

WCAU-FM add
93FM add
WHYT add
FM102 add
KS103 add

WTIC-FM add 31

WHTF add
WBBQ add
WNOK-FM add
KAMZ add
KSET-FM add
WHHY-FM add
13K add
KKXX add
KBBK add
KLUC add
KDON-FM add
WFBG add
WKHI add
WCGQ add
KHTX add
WHTT 23-21

WXKS-FM 28-23

WNVZ deb 24
KIIS-FM deb 39

o

SIRE

CiiR NEW & ACTIVEIR

KFRC 27-19
WVSR deb 38
WZLD 37-35
WRKR 14-11
KQXR 39-35
WGUY 34-30
WISE 16-12
WJAD deb 40
Q104 33-16
KKQV 39-34
WCIL-FM 6-5
KCAQ 26-20
KZOZ 40-34
CKOI
PRO-FM

195

KITS

KITY

KamMaQ
KSKD

WERZ
wJBQ
WBWB
KCDQ

KIST

WV

Manufactured & Distributed by WarnerBros. Records

Page 15




Manufactured and
Marketed by

Thank you
radio for
believing

BON
JOVI

“Runaway”

PolyGram

Records

Jovi

g

.....................

R&R/Friday, March 23, 1984

_ Street Talk _

Continued from Page 15

What's going on at KFRC/SAN
FRANCISCO? All day Monday
{3-19) the station went speechless
. .. not one air personality uttered
one word. In promos, the station said after
years of “being listened to,” it was time for
KFRC “to listen to you.” The request lines
were thrown open for the day, and listeners
were encouraged to call in their comments
and criticisms about the station. Tuesday,
things were back to “normal,” but you can
bet PD GERRY CAGLE will use the promo-
tional day of silence to begin introducing
some competitive changes. We'll stay tuned.

Get-well quick wishes to supervoice
SCOTT MUNI, who's recovering from minor
throat surgery. The WNEW-FM/New York
OM/afternoon personality will be back on the
air March 26.

“Andrew’s Theme"” is the title melody to
the forthcoming motion picture *“Misunder-
stood,” starring Gene Hackman and Rip Torn.
Interestingly, the score was written and com-
posed by PolyGram Records VP MICHAEL
HOPPE, whose time normally spent centered
in Artist Development seems to be paying off!

At WMGG/TAMPA, Promotions Director

- SCOTT ROBBINS has been promoted to

Manager/Programming & Promotion. Scott
replaces Dennis Winslow, who becomes
Operations Manager.

Ice storms and freezing drizzle

-
/ /\ caused major problems for radio
\ stations in the Northeast this week.
N\

Among the horror stories were
instances of flooding, transmitter buildings
smashed by ice, and blown transmitter tubes.
In Bangor, ME, Country outlet WBGW and
Religious-programmed WHCF were knocked
off the air when the towers from which they
operated both crashed to the ground within
an hour of each other. Using a temporary
stick, WHCF already has resumed broad-
casting; WBGW is also expected back within
a day or two.

N

Who's got the next new format?
BURKHART/ABRAMS/MICHAELS/DOUGLAS
et al. have announced “Adult-Urban.”
B/A/M/D President Dwight Douglas terms it “a
format that will stand out while everybody
crowds for the middle . . . at the same time it
will be extremely familiar to the 25-45 au-
dience.” Basically encompassing rhythmic
music from the past two decades, the format

is available immediately.
‘ of calls in Seattle for KLSY, we
knew those letters would be back.

And of course, a new AOR FM will hit

the air in Eugene next month as KZAM.
Owned by Visionary Broadcasting, the
station will use the Adult AOR approach
the old KZAM used; former KZAM staffer
Paul Hanley will be PD; and one of the
principals of Visionary is Paul Sullivan,

who was once PD of KZAM. Any votes

for reincarnation?

Remember the old KZAM?
When Sandusky dropped that set

Jack Regan has promoted ALAN
SLEDGE to Assistant Program Director at
Q103/Denver. Alan will retain his duties as
midday personality and Music Director.

TOM EVANS, former PD at KBBK/Boise,
has found a new home across the street at
KNPA. A number of Tom’s former KBBK
airstaffer have joined him at the new AM CHR
station, which needs record service im-
mediately from all labels.

KYTN/GRAND FORKS will drop live CHR
programming and join SMN’s CHR *“Rock
America” format effective April 1. All on-air
personnel are being let go, including PD Tom
Fricke.

Need a production
wizard/premier jock? BOBBY
OCEAN is ready to travel. Call him
at (415) 472-5625.

Still no one named PD at WNBC/INEW
YORK. According to VP/GM Randy
Bongarten, “We're taking our time to find the
right person.” Translated, that means an an-
nouncement should be ‘““a couple of weeks
away.”

RUSS WILLIAMS has become the new
PD at KBFM/McALLEN-BROWNSVILLE, com-
ing in from WLCS/Baton Rouge.

WYMX/AUGUSTA is dropping AOR for a
CHR presentation, with DAVE FOSTER from
WHSL/Wilmington coming in to program.
Replacing Dave at WHSL is MD John Patrick.

Former KITS/San Francisco PD JEFF
HUNTER is available at (415) 485-1862.

WNYS/BUFFALO has hired RON RICE a
GM. He was the Operations Manager at
Cablescope. In addition, Associated Com-
munications has taken WNYS off the block.

Hats off to WIBR/IBATON ROUGE on be
ing named station of the year by the Loui-
siana Association of Broadcasters. This is th
second time in six years the Country station
has been so honored.

(EXIT]

R

When a station has more than
800 albums go out the door, it's a
hell of a promotion, right? Wrong.
KZAPISACRAMENTO MD Tom Cale’s
office was broken into over the week-
end, and most of the station’s back-up
albums were “liberated.” KZAP could use
label assistance in getting replacements.

At KEZR/SAN JOSE, nighttime personality
SUZANNE REESE has been promoted to MD.
At the same time, morning man Mike McGurk
was advanced to Creative Director. The sta-
tion still needs a production director/midday
personality.

DON RIVERS, formerly of KSET-FM/EI
Paso, is the new MD at KBIU-FM/LAKE
CHARLES, LA. He'll also handle afternoons.

Diaper Duty: Congrats to KHTR/St. Louis
PD BOB GARRETT and wife Shari on the
birth of Nicole Dana . . . Also to WKJJ/
Louisville PD LEIGH JACOBS and his wife
Simione (formerly of Metro Traffic in Boston)
on the arrival of Kali (3-18) . . . And born to
KVOL/Lafayette, LA PD Joff (MORGAN)
NEMETZ and his wife Lois, Amy Marie, on
March 11.



Warner Bros. Records,
in association with
Lone Wolf Productions, Bill Ham and
the Members of ZZ Top,

is pleased to announce the completion of
principal photography for
the music video

“Legs”

A production in the tradition of
“Gimme All Your Lovin,”
“Sharp Dressed Man”
and
“TV Dinners”

Director: Tim Newman
Producer: Gary Buonanno

for Dancing Buffalo, Inc.

PREMIERING SOON ON MTV!
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NETWORKS

PROGRAM SUPPLIERS

REED BUNZEL

CLAP FOR THE WOLFMAN

Jack Of His Trade

Everyone knows Wolfman Jack. Whether crying out into the night
from a mysterious Mexican powerhouse during the ’60s, or slurp-
ing on grape popsicles in ‘‘American Grafitti,” or hosting the “Midnight
Special”’ for 8% years on TV, the howling voice of the night has touched
virtually every set of ears in North America. This week R&R talked with
the lupine legend about his beginnings, his success at syndication, and
his general thoughts about the progress of radio.

R&R: Wolfman Jack is a legend of the
airwaves. Where did it all begin, and how do
those early days compare with being on
tape today, syndicated from coast to coast?

WJ: A lot of folks don’t know it, but I've
been doing a lot of taping all my life. Even
when I worked for the big Mexico stations.
The first one was XERF, in Via Acuna, Coa-
huila, Mexico. It was about ten miles out-
side of Del Rio, Texas, and was licensed for
1 million watts, clear channel at 1570. The
most the station ever went was 250,000
watts, but that seemed to do the job. We
sold mail order items like baby chicks and
record packages, and we also catered to
Pentecostal prayer-cloth preachers — the
lay-your-hand-on-the-radio, send-me-the-
dollars type of guys.

R&R: Is that where the Wolfman legend
first got started?

WJ: That’s where I first started Wolfman
Jack. I stayed there till about 1964, and then
I went to XERB on the West Coast. I opened
up an office in L.A. and continued to sell
mail order. The thing was, on each of these
Mexican stations I made too much money,
they got jealous and wanted the whole pie,
and finally they kicked the old Wolfman out
into the street.

R&R: So what has the Wolfman been do-
ing since those early days south of the bor-
der?

WJ: Well, I went to KDAY/Los Angeles
after that, stayed there for about a year,
and then was beckoned by WNBC to go to
New York and go against Cousin Brucie. I
got into real trouble there because every-
body loved me so much and started giving
me everything I wanted, and I decided I
had to get out of town, man, because I knew
otherwise I'd end up in the hospital some-
where. I was on “Midnight Special” for 8%
years, and I've been in syndication for
about 13 years now. My show is called the
“Wolfman Jack Show,” and it’s a Saturday
night party with the Wolfman. It’s a sort of
contemporary thing, and we play about 50%
oldies and 50% hits. We do it all from

Hollywood and Vine, right from the heart of
Hollywood, California.

R&R: Are you glad to be out of television
and back in radio?

WJ: Yeah. Now I've got time to get my
radio thing going again, and we’ve got some
big things planned. Instead of going one day
a week I'mt attempting to take all these
wonderful tapes I've been making over the
last 13 years and make some deals with
some stations to go fulltime, five or six
nights a week, 3-5 hours a night. We can do
this, without repeating a tape, for 2-3 years.

R&R: What is it about radio that keeps
you coming back?

WJ: Radio is my first love. I love doing
radio like some folks like to bowl or play
golf. I love to go down to the studio and cre-
ate new radio ideas. I even enjoy listening
to myself, and I sit there and figure out
ways to do things better.

R&R: Are you going to stay in radio, or
are you looking for another lucrative TV
project to come along?

WJ: Contrary to what a lot of people
think, the “Midnight Special” was not a big
TV show where I walked away making mil-

season.
@ Baseball Preview, March 26-30
® Opening Day Reports, April 2
® All Star Game, July 10
® Hall of Fame Reports, August 12

® League Champlonships, October 2-7
® World Serles Preview, October 8
® World Series, October 9-17

CBS Baseball Lineup

The CBS Radio Network has announced its 1984 Major League Baseball schedule, begin-
ing with a five-part Curt Gowdy preseason preview, and ending with the final out of the World
Series. The following outline details the network’s yearlong radio coverage of the 1984 baseball

® Pennant Race Fever, September 25-28
® The Wonderful World of Baseball, September 29-30

NIGHT OF THE LUPUS:

Grafitti Gold

The “Wolfman Jack Show" is currently being syndicated by Audio Stim-
ulation on a weekly basis to about 120 stations in the United States and Can-
ada. Drawing on an extensive library of oldies, the company claims to have
enough material to now produce a daily five-hour show and not have to re-
peat a program for at least two years. Several stations, including KMLB/Mon-
roe, LA; KWG/Stockton, CA; and KRLA/Los Angeles, have picked up this
new daily offering; R&R tatked with their PDs to get an overall impression of
the show and some indication of audience and sponsor reaction.

Chuck Halley, PD, KMLB/Monroe

“What we do is buy two six-hour shows at a time and run them two hours a night, from
6-8pm, Monday through Saturday. The show is real good, and it sounds like Wolfman is live in
our studio. He customizes the closes, like 'Join us again tomorrow night on KMLB,' so it sounds
as live as it can. We've got the show sold out, with six sponsors, which generates a lot of busi-
ness every week."”

Kevin Manna, PD, KWG/Stockton

“We're on Monday-Friday with it, 9-midnight, and the reason we went with it is after reading
about KRLA, and talking to Wolfman's people about the countless hours of tapes that he has.
The show is done very well. Wolfman provides a lot of local inserts, so it has the feeling of a live
program. Wolfman wilt cut some 5-10 second drop-ins, so if it's engineered well, he sounds like
a regular jock. Usually AM radio at night isn't the biggest draw in the world, but we're very suc-
cessful with it.”

Jim Pewter, PD, KRLA/Los Angeles

“J Jove the show. Not only is he playing a tot of great music from the past, but there's a lot of
bits he does that really are fun to listen to. The show has a different structure than he had years
ago, and we're very happy to have him on board. The show opens up the whole nighttime for us.
We run it midnight to five, six nights a week, and we've been getting very positive reaction. Since
he's been on, in the first two or three weeks, there's been a great turnover on spots that went in-

to his show. Business is great.”

lions of dollars. It was strictly scale, and at
the end I was still only making twice that —
about $1400 a show. If I do another show I
want to make maybe a lot more, and until
that time comes I'm perfectly satisfied with
what I’'m doing.

R&R: You're experienced in the syndica-
tion business — what do you think of the
preponderance of programming available
to radio stations today?

WJ: Actually, I'm glad to see this hap-
pening in syndication. I started when Tom
Rounds and Casey Kasem started rolling,
and that was just about it. There were a few
guys trying it, and a lot of them were trying
to go barter, but barter was in the toilet at
the time. Now there’s a glut of program-
ming. I think it’s fantastic.

R&R: Everything you do is cash, not
barter. Is this a matter of personal prefer-
ence, or have you just not sought out the ad-
vertisers?

WJ: I have nothing against barter, and
we're ready to take on anybody who wants
to give us some money. It’s true that the
foundation of Audio Stimulation has always
been cash, and I can’t say that cash is not
the way to go. With barter you put yourself
in a position where you're at the mercy of
the sponsor. You can be getting great num-
bers, and suddenly the advertiser might
want to switch the budget over to some
other area. All of a sudden you've got to go
to work real fast to try to keep those sta-
tions and get another sponsor. I don’t ever
want to be under that panic problem, and I
never have been. I'm ready for barter — I
have nothing against it — but I’m not going
to let myself be in the position where I'm at
the mercy of a sponsor.

R&R: You got started in the days when
“radio was radio.”’ How much has the in-
dustry changed since those days?

WJ: Let’s go back to the time in radio
when they sta<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>