ISSUE NUMBER 531

EXTRA READING VALUE

This week’s special issue includes col-
umns on Sales, Management, Air Per-

sonalities, News/Talk, Easy Listening,
plus all our regular weekly columns . . .
more to read than ever before.

PEOPLE IN THE NEWS
THIS WEEK

* Jim Ed Norman heads WB/Nashville

e Ray Gusky GM, Ted Sohier PD at
WPNT

¢ Phil Zachary, Stan Shields, Chuck
Gross VPs at Broad Street

¢ Jay Boberg President of IRS

* Bill Edwards PD, John Rywelski GSM
for WGBB

* Joe Cunningham WMNI PD
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RADIO EQUIPMENT EXAMINED

R&R'’'s "“Equipment ‘84" special surveys
stations on their favored technology, airs
the Great AM Stereo Debate, and fur-
nishes a convenient list of major equip-
ment suppliers all over the world.

Page 21

INTRODUCING LEADER
AT LARGE

R&R Senior Editor John Leader kicks off
a new commentary column with a lucid
and entertaining look at the elements of
successful radio.

Page 62

JAZZ RADIO’S NEW LOOK

Jazz Radio Editor Barbara Barnes makes
her debut by interviewing Columbia’s VP
and eminent jazz authority Dr. George
Butler, as they discuss jazz's changing
stance and radio’s role in popularizing the
music.
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Bass Rejoins Chrysalzs\

As VP Marketing

Billy Bass has been named
VP/Marketing for Chrysalis
Records, supervising promo-
tion, merchandising, sales,
publicity, and creative services
for the label and serving as a
liaison with CBS branch
distribution. The appointment
marks Bass’s return to Chrysa-
lis; he had been Sr. VP/-
Promotion & Creative Services
there until 1981. More recently
he held promotion positions at
WMOT and Motown.

Chrysalis Co-Chairman Terry
Ellis commented, ‘‘Chris

Malrite Switches WHK Format,
Sets New Management

WHK Goes Gold; Smith, Gorman Promoted

Malrite established a new
management structure for
WHK & WMMS/Cleveland this
week, while dropping WHK's
Country format for a “14-K solid
gold rock & roll” approach.
WMMS GSM Bill Smith has
been named Station Manager of
WHK & WMMS. He fills the va-
cancies created by Walt Tibur-
ski, who departed his WMMS
VP/GM position to form a new
broadcast acquisition firm, and
WHK VP/GM Ron Jones, who
exited this week.

In addition, WMMS Opera-
tions Manager John Gorman
has been upped to OM for both
stations. WHK PD Bill Stedmar:
is staying on, reporting to Gor-
man, who will continue to han-
dle the WMMS programming

duties. In the sales area,
WMMS NSM Gaye Ranstrome
becomes GSM at WHK &
WMMS, replacing Smith in the
latter post. WHK GSM Lonnie
Gronek has joined WHTZ/New
York as Local Sales Manager.
Ranstrome will also continue
her national sales responsibili-
ties, while WHK NSM Art
Greenberg will become LSM for
WHK & WMMS.

Malrite Exec. VP/Director
Of Radio Gil Rosenwald told
R&R, “The move on WHK gives
us an opportunity for a more
mass appeal radio station, one
that will complement WMMS.
We plan to sell the two proper-
ties in combo, and we’ve made
our organizational structure
more streamlined and efficient.

BACKMAN TO WWLT, MASTERS TO KWEN

Katz Sets

In management restructur-
ing within Katz Broadcasting,
KWEN/Tulsa VP/GM Rober:
Backman has been selected as
GM for WWLT/Gainesville-At-
lanta, which Katz expects to

‘take over sometime in June,

following FCC approval
Backman, who joined KWEN
as GM in 1981, will continue to
supervise the station; he also
becomes a corporate Group VP,

Replacing Backman as
KWEN GM is Lee Masters, who
joins Katz May 15 from a co-
principal position with Jalapeno
Broadcasting, owner of
WAVG/Louisville and KLOZ/
El Paso.

In making the announcement.
Katz Broadcasting President

? |
‘®.

Lee Masters

New GMs

Bob Bckman

Richard Ferguson said, “Bob
Backman has done an outstand-
ing job in assembling a first-
rate team in our Tulsa market.
His achievements clearly merit
this important promotion, and
we feel very fortunate to have
Bob as part of the Katz Broad-
casting management team.”
Referring to Masters’s new res-
ponsibilities, Ferguson added,
“Lee is a talented and profes-
sional manager, and Katz is ex-
cited to have someone of his
caliber join our ranks.”

Prior to KWEN, Backman
served two years as GM at
crosstown KTFX. He told R&R,
“I'm really looking forward to
this position, as it gives me an-
other opportunity to work with

KATZ/See Page 16

This is the only Malrite proper-
ty that’s had two operating
MALRITE/See Page 16

Billy Bass

Wright (label Co-Chairman)
and I have for a long time been
admirers of Billy Bass’s talents
in the areas of marketing, crea-
tive services, and promotion,
and are delighted to renew our
association with him.”’
Chrysalis President Jack
Craigo added, “Billy’s ex-
perience and skills in artist
career development will be an
added thrust to the Chrysalis
momentum.” BASS/See Page 16

S.F., PORTLAND ASSIGNMENTS

Saito, Mason Take New
King VP/GM Posts

KGW/Portland GM Ron Saito
has transferred to King Broad-
casting sister stations KSFO &
KYA/San Francisco as VP/
GM, replacing departing GM
Fred Schumacher. Succeeding
Saito as KGW VP/GM is King
Broadcasting’s Programming
Research Director/Radio Alan
Mason.

Commenting on Saito’s
appointment, King Broad-
casting VP/Radio Jim Kime
stated, ‘“Because of Ron’s
management abilities and his
fiscal experience, he is the
natural choice to guide King’s
largest radio facility.”

Saito first worked for King in
1969 as Assistant Accounting
Manager. A series of promo-
tions culminated in his appoint-
ment in 1978 as GM for sister
FM station KINK. Saito resign-

ed from the company in 1982 for
a brief stint as GM at neighbor-
ing KYTE & KLLB (now
KRCK), but rejoined KGW as
GM last year. Saito noted, “I've
lived in Oregon my whole life,
but I don’t think there’s a better
place to go than San Francisco.
I'm just excited about being
here and am looking forward to
this position.”

Regarding Mason’s advance-
ment, Kime noted, “Alan’s
leadership and broad service to
the full complement of our com-
pany’s radio properties gives
him the background necessary
to fill this position.”

A 15-year company veteran,
Mason becomes King’s first GM
to work his way up through the
programming ranks; he started
as a KGW combo announcer in

KING/See Page 16

17 New Winter
Arbitron Advances

FM, KOIT-FM Jump

Extends Country Lead

WBAP Up

Book

Chicago: WGN Down But Still Big Leader;
WGCI, WLOO Climb To Second
San Francisco: KGO, KCBS Still 1-2; KABL-

Houston: KKBQ-FM Triumphs Again; KIKK-FM

Washington, DC: WMAL First As WKYS Slips
Dallas-Ft. Worth: KVIL-FM Tops Again; KSCS,

Miami-Ft. Lauderdale: WHYI Wins First Winter

St. Louis: KMOX Duplicates Dominant Digits

Plus resuits from Pittsburgh, Baltimore, Seattle,
Denver, Phoenix, Tampa, Cleveland, San Jose,
Kansas City, and Louisville
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PAGE THREE

NAB’s Parnigoniinterviewed
Washington Editor Brad Woodward talks with NAB's Senior VP/Radio about new conven-
tion plans, NAB's new moves to increase radio support, and promised highlights of the Las
Vegas convention.
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Broad Street

In corporate advancements within Broad
Street Communications’ Insilco outlets,
WQUE (AM)/New Orleans GM Phil Zach-
ary has been upped to VP. WELI/New
Haven Station Manager Stan Shields and
Operations Manager Chuck Gross also re-
ceived VP stripes.

In making the announcements, Broad
Street President Fred Walker noted,
“These promotions are indicative of the
three executives’ accomplishments, loyal-
ty, and dedication, as they have played
significant roles in the outstanding develop-
ment and the desire for continued growth of
their stations as forces in the market-
place.”

Zachary was appointed GM at WQUE
seven months ago, after serving two years
as Director/Operations for WQUE-AM &
FM. He also programmed WITS/Boston
and WGNG/Providence. He commented,
“If enthusiasm is contagious, then we’ve
got an epidemic in this company! They’ve
really given me this station and let me run
with it. I've had nothing but total support
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Ups3To VP

from the people here, and that makes for a
great environment. I'm very pleased.”

A 28-year WELI veteran, Shields became
Station Manager last December, having
moved up from GSM. He started with the

BROAD STREET/See Page 16

COPELAND NOW
CHAIRMAN

Boberg New
IRS President

In executive restructuring at IRS
Records, President/founder Miles
Copeland has become Chairman of the
Board, while Exec. VP Jay Boberg has
been elevated to President. Boberg has held
the Exec. VP position since the label’s in-
ception in 1979. o —

Copeland com- ;
mented, ‘Jay has
functionally been
running the record
label for some time.
This formalizes it.”
Copeland said he will
remain involved with
the record company, . .
but added, ‘“My ma- W T
jor interest will be in & %
the cross-polleni- Jay Boberg
zation of artists from records to TV and
film. We’re working to develop our group of
companies into a worldwide multimedia
talent organization.”

EDWARDS, RYWELSKI
APPOINTED

WGBB Selects
New PD, GSM

At WGBB/Long Island, Assistant PD/MD
Bill Edwards has been promoted to Pro-
gram Director, while three-year Account
Executive John Rywelski was advanced to
General Sales Manager.

The Radio Company President Franz
Allina commented, “Bill Edwards is a pro-
fessional and aggressive individual. We ex-
pect him to extend WGBB’s very good au-
dience strength especially in Nassau Coun-
ty. John Rywelski has inside-out knowledge
of this county, and he will accelerate the
good billing growth ’GBB has been demon-
strating in the last year.”

Edwards replaces Glenn Corneliess, who

WGBB/See Page 16

SOHIER NEW PD

Gusky Manages WPNT

Ray Gusky and Ted Sohier have been
named GM/Sales Manager and PD,
respectively, of Easy Listening outlet
WPNT/Pittsburgh. The appointments were
announced by Saul Frischling, whose pur-
chase of the station from Group W was
recently finalized.

Frischling, President of New York-based
H-R/Stone, Inc., said, “I am pleased to
have'these two outstanding individuals at
WPNT. I look forward to tremendous suc-
cess for the station, with their knowhow and
talents working to insure the growth of
WPNT.”

Gusky comes aboard following a six-year
stint as General Sales Manager at cross-
town WAMO-AM & FM. His 22-year radio
career includes the GSM post at WJOI/-
Pittsburgh (now WBZZ) and the Local
Sales Manager helm at neighboring WXKX
(currently WHTX). “I'm very excited,” he
told R&R. “Saul and I have known each

other for several years; between us we
have damn near 50 years in radio. It’s a hell
of a team, and we’re ready to come in and

GUSKY/See Page 16

KIXK Ahead In
Dallas Tower War

Round one in the Dallas radio tower scrap
(R&R 4-20) has been won by KIXK. After
nine hours in court last Friday, three other
Dallas FMs — KAFM, KLUV, and KKDA
— withdrew their request for a temporary
injunction to delay KIXK’s move to their
shared Cedar Hill tower until after the
spring ratings period has ended.

KAFM VP/CEO Bill Steding said the in-
junction bid was dropped after it became
obvious the judge was going to base his rul-
ing strictly on his reading of the tower

KIXK/See Page 16

at press time.

the tradition of his “No Bee Gees Weekend” in New York circa 1978, offered his listeners a
“No Michael Jackson Weekend.” As Rich said, “Michael Jackson is the biggest star today. He
has won every award imaginable. You hear him on the radio, see him on TV, and read about
him in magazines. Let’s face it, he’s tired. He needs some time off!” And that’s exactly what
WWSH gave the young superstar. The weekend of April 27 was Michael Jackson-free . . . the
station even refrained from airing the Jacksons’ Pepsi commercial. The stunt garnered some
national TV exposure for WWSH, but its impact on Jackson's career was still being calculated

Norman Named
Exec. VP For
WB/Nashville

Longtime producer Jim Ed Norman has
been named Executive VP/Nashville Divi-
sion for Warner Bros. Records. Norman
had been VP/A&R for the division since last
July, and had been supervising its opera-
tions since Jimmy Bowen resigned to head
MCA’s Nashville division.

WB Chairman Mo £
Ostin commented,
“Jim Ed Norman’s
track record, both as
a producer and in-
dustry executive,
gives us every con-
fidence that he will
guide our Nashville
Division to new _ .
heights.” Discussing B - -
Bowen, he stated, Jim Ed Norman
“His contribution to our current success
has been a significant one, and we wish him
all the best in the future.”

Norman commented, “I'm very glad to
be given this opportunity and look forward
to carrying the tradition of excellence
already well established by Warners’ Nash-
ville Division.”

Norman’s production credits include
Anne Murray, Mickey Gilley, Johnny Lee,
and T.G. Sheppard, and he was once a
member of country-rock band Shiloh with
ex-Eagle Don Henley and current WB artist
Richard Bowden of Pinkard & Bowden.

TRANSACTIONS
Golden West Sells WCXI-AM
& FM In Separate Deals

Shamrock Takes AM, Understein FM

Golden West Broadcasters announced an
agreement in principle to sell in 3eparate trans-
actions Country-formatted WCXI-AM & FM/
Detroit. No specific prices were disclosed, but
market sources estimated prices in the range of
$4 miflion for WCXI and $5 million for WCXI-FM.

The AM, which operates with 50kw days/
10kw nights at 1130 kHz, will be sold to
Shamrock Broadcasting, which gains a coun-
terpart to its FM Detroit Country facility,
WWWW. Shamrock also owns KABL-AM &
FM/San Francisco, WTKN & WWSW/Pitts-
burgh, KMGC/Dailas, KUDL/Kansas City, and
WFOX/Gainesville-Atlanta. Shamrock plans to
keep WCXI's Country format.

Operating with 21.5 kw on 92.3 mHz at 742
feet, WCXI-FM is being sold to a limited partner-
ship headed by Robert S. Understein of
Washington, DC. Understein also heads other
limited partnerships which own five other sta-
tions: WXKS/Boston, KBOX & KEZQI/Little
Rock, and KCEE & KWFM/Tucson. A format
change for WCXI-FM is expected to be announ-
ced in the near future.

The Detroit sale is the final radio element in the
legal divestiture of broadcast properties jointly
owned by GWB Chairman Gene Autry and his
first wife, the late Ina Marie Autry. Proceeds
from the sale of both stations will go into the
Autry Foundation, a nonprofit, charitable trust
created by Mrs. Autry. Golden West stations ex-
empt from the provisions of her will which man-

TRANSACTIONS/See Page 16
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NAB Plans Opening

Extravaganza

NAB plans to open its annual convention
this weekend (4-29) in Las Vegas with a
dramatic multimedia presentation high-
lighting the convention theme — “You've
Got What It Takes” — aimed at encourag-
ing broadcasters to become more involved
in the electoral process.

The NAB meeting hall will be turned into
a replica of a major party nominating
convention, complete with stanchions iden-
tifying state delegations. Special effects in-
clude 24-track sound, 11 screens, 52 slide
projectors, eight 16mm film projectors, one
35mm film projector, pyrotechnics, strobes
and balloons. The show was produced for
NAB by TM Productions of Dallas.

Mingled with the hoopla will be the clear
message that broadcasters should increase
activities such as sponsoring debates to

Washington Report

demonstrate that they’re  responsible
enough to be trusted with the full First
Amendment freedoms they seek from Con-
gress.

Marantz Offers Four

Motorola AM Stereo

Receivers

Motorola has picked up another major en-
dorsement, with word that Marantz will
market four models of home radio recei-
vers with Motorola AM stereo capability.
The sets, retailing for $250-650 dollars, will
hit the market in June and July.

The most expensive model will come with
AM stereo as a standard feature. The other
three will be equipped to receive a stereo
adapter that will sell for a suggested retail
price of $50.

Marantz VP/Product Development Rick
Jordan said the company has been follow-
ing AM stereo for 18 months and feels

TASK FORCE'S ALLOCATION VOCATION

— The NAB Task Force on Radio Allocations met
with FCC officials recently, urging a speedy U.S./Mexico agreement on Class 4 nighttime power
increases. Pictured (I-r) are Read Broadcasting's Thomas Read, NAB engineering consultant
Jules Cohen, CBS Radio’s Ralph Green, Chairman Michael Lareau of WOOD-AM & FM/Grand
Rapids, NBC's Michael Eskridge, WFBG-AM & FM/Altoona’s Ed Giller, KDEN/Denver’s Douglas

Stephens, and KDHL/Faribault, MN's John Hyde.

there’s a definite trend towards Motorola,
especially with the Delco endorsement for
GM cars. He added, ““This is a major pro-
gram. We’re incorporating it as a line con-
cept, not just on an item basis.”

Jordan estimates the four models will
comprise about 75% of the home receivers
marketed by Marantz.

Dozen Applicants Scramble

For WLIR License

The chance to permanently replace
WLIR/Long Island (Garden City), which
lost its license, has attracted a dozen ap-
plicants, all of whom were designated for a
comparative hearing last week by the FCC.

The winner will get to build a new FM sta-
tion on 92.7 mHz.

In the running are Jarad Broadcasting,
Women’s Long Island Radio, Spectron
Broadcasting, Garden City Broadcasting,
Westplex Broadcasting, North Shore
Broadcasting, December Ventures, WINK
Radio, Fonic Broadcasting, Mid-Island
Broadcasting, Hempstead Broadcasting,
and McComas Broadcasting.

Meanwhile, the Commission is still trying
to choose from among four applicants for
interim operation of WLIR until a perma-
nent licensee is selected. Until that issue is
settled, GM Elton Spitzer is running WLIR
under special temporary authority.

NAB’S RADIO RESURGENCE

A Conversation With NAB Radio Chief David Parnigoni

It was in January that David Parnigoni got the call to come in off the
road as an NAB Regional Manager to succeed Wayne Cornils as the
association’s Sr. VP/Radio. As he headed into his first NAB Convention
in his new role, Parnigoni spoke with R&R this week about the group’s
declining radio membership, its new radio services, a major radio pro-
motional campaign that will be unveiled next week, and NAB’s new-

found cooperation with NRBA.

R&R: What are going to be the hot radio
issues at this week’s NAB Convention in Las
Vegas?

DP: AM stereo is an issue that’s ongoing.
We’ve got a couple of panels, one on the
technical side and one we call “AM Stereo:
Chapter II,” where we’ll be talking about
what some stations are doing to market
AM stereo and promote AM listenership.
I also think with about 50 Congressmen in
attendance, broadcasters are going to be in-
terested in where we’re going with a de-

NN TR AT S e IR
“Not only will (broadcasters) save
money, but they feel with such a
large convention we’re really go-
ing to put together a lot of pro-

grams that everyone will be
pleased with.”
TR S R T N T

regulation bill. One panel that will be in-
teresting is called the ‘‘Small Market Idea
Exchange.” We want people to go home
with some ideas they can make some
money with. Another good panel is called
“AM Radio: How To Survive . . . and Pros-
per,” moderated by Jim Long. There are
some solutions to AM problems other than
sitting around wringing your hands.

R&R: Have you instituted any major
changes in the NAB Radio Department
since you took over in January?

DP: There have been a lot of structural
changes because originally there was a
Radio Department and a Membership De-
partment. They are now one and the same.
So actually we’re now a division of NAB
with approximately 20 employees.

Beefing Up Radio Publications

R&R: How about changes in member ser-
vices?

DP: We’ve increased the staff of our
publication Radioactive and introduced

David Parnigoni

some new features to the magazine. We’ve
expanded our station profile section, doing
more interviews with station people, and
getting more information about various
types of stations. Another new feature is the
small market radio page called ‘‘Nuts and
Bolts,” which is ideas that broadcasters
can turn into money. And we’re now sur-
veying some of our readers on industry
matters. We’re also providing a computer
clearing house, and next week we’ll have
out a publication on basic computer infor-
mation for stations just starting to look into
them.

‘“‘Radio: The Natural Turn-On”’

R&R: Whdt are you doing to help radio
stations promote the medium?

DP: We’ll be coming out next week with a
very upbeat promotion on radio using the
theme “Radio: The Natural Turn-on.” It’s
being produced for us by TM Productions.
We're trying to increase the visibility of
radio and tell consumers and advertisers
that there are an awful lot of people that
listen to radio, and tell where they listen.
We’re providing live copy, a speech that’s
primarily for use by smaller market broad-
casters before the Rotary or Kiwanis Club,
and we’re releasing some taped spots as of
May 1 to several thousand stations who've

asked for them. We went out in the street
and asked people if they listen to radio,
where they listen, why they listen, how
often. For instance, we had a surgeon who
said he listens to radio in the operating
room.

R&R: Are any new seminars or con-
ferences in the offing?

DP: We want to get involved in some
management seminars towards the end of
this year. We’'ll be addressing specific
topics, including AM radio. I'd like to do
them around the country, probably in
medium-size markets. I envision the first
series at the end of October or beginning of
November, then coming back in February
with another series.

“We want people to go home
with some ideas they can make
money with.”

Reversing NAB’s Radio
Membership Slide

R&R: A few years ago there was linger-
ing feeling among some radio broadcasters
that NAB had ignored radio in favor of tele-
vision. Has that sentiment been dispelled
now?

DP: I believe there was that feeling and
I'm sure, years ago, maybe rightly so. I
think NAB started to recognize the problem
when they were pushed enough and they
created the Small, Medium, and Metro
Market Committees. These are all broad-
casters, along with the board, that say this
is the direction we want to go in. I think
those who seriously look at the material
that’s available from us recognize there is
an awful lot there and NAB does respond to
the needs of the radio broadcaster.

R&R: Is it true that NAB has lost several
hundred of its radio members, particularly
in small markets?

DP: We’ve had some slippage in the last
year. Percentagewise it was very insignifi-
cant. It was a couple of hundred stations
total — a lot of AM-FM combinations. It
certainly wasn’t a significant amount of
money, either, but we’re interested in hav-
ing all stations of all sizes and types. I think

the signs now are very encouraging. A num-
ber of stations that have been out have
decided to come back, and we welcome
them all. I think part of it certainly has todo
with the economy and people looking for
areas to cut money. But I remember one
broadcaster saying many years ago, ‘You
really don’t need NAB to run your station,
but neither do you need to wear a helmet
when you play football.” It’s much better
when you have that helmet on and it’s much
better to have a team like NAB behind you,
whether it’s someone to help you run your
station or someone in Washington to protect
your interests.

Conventions Planned In
Dallas, Atlanta, Boston

R&R: How are plans progressing for the
Radio Convention you’re cosponsoring with
NRBA in Los Angeles this September?

DP: It seems to be progressing very nice-
ly. We have an excellent working relation-
ship between the staffs. (NRBA Sr. VP)
Tom McCoy and I have met numerous
times. Our committee, of course, is very
mixed. We have eight or nine people we’ve
appointed from NAB stations and NRBA
has appointed around 14 of its board
members. Although it's a little early to
forecast anything new, we’ll definitely be
making an extra effort' to reach the
programmers. We're really still in the talk-
ing stages regarding doing a major
research project or anything we could hang
our hat on around programming. But there
definitely will be something that will be an-
nounced by early June.

R&R: What are the chances of combining
the Programming Conference and NRBA
Convention after this year’s first outing?

DP: There seems to be a very good
likelihood of that happening. As a matter of
fact, we know that next year’s will take
place in Dallas. The following year we’re
going to Atlanta and in 1987 we want to
come east, so we're talking about Boston,
which I think would be a pretty nice move.
We’ve had nothing but praise from-an awful
lot of broadcasters and exhibitors who are
really looking forward to this big meeting,
because not only will they save money, but
they feel with such a large convention we’re
really going to be able to put together a lot
of programs that everyone will be pleased
with.



Gambling is for
' Las Vegas . . .

not for the Arbitron

Ratings Sweeps.

Put the odds in your
favor. Visit Jhan Hiber &
Associates at the NAB.
We're in the Hilton,
Suite 1550.

Jhan Hiber & Associates

“The Ratings, Research & Marketing Experts”

atton, Senior
Laurel, MD 20707
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Real Estate By Radio

Century 21 is now marketing AMCAST, a radio sales tool aimed at at-
tracting real estate accounts. Consisting of a self-contalned cassette player
and low power AM transmitter, the AMCAST system is placed inside. the
seller’s home. Its three-minute sales message may be heard on any unused
AM frequency. To find out more about the house, all prospective buyers have
to do is tune to the frequency listed on a sign placed outside the dwelling. For
more details dial {800) 582-2100; in Texas call collect (214) 934-2121. Cen-
tury 21 will also display the AMCAST mini-transmitter during the NAB conven-

Computer Books With Plug-in Plots

Perhaps taking a cue from hard-
cover books with open endings (e.g.,
“Who Killed The Robbins Family"), or
arecent film where viewers got to vote
on plot twists, at least three publishers
have introduced interactive novels via
computer software.

Ranging in the $20-40 price range,
the interactive books feature up to 50
possible endings for readers to
choose from. The offerings cover all
genres, from romance to science fic-

tion to “‘what if"’ historical novels. in
the latter category, Simon & Schu-
ster has signed well-known author
Robert Heinlein to script one of its
multipath stories. Despite the poten-
tially gimmicky nature of the books,
many authors are anxious to write in-
teractive novels. Bob Katz of Home
Computer Software explains that the
new books gives authors extra
chances to be creative.

Friday, May 11

Live Satellite Concert

For exclusivity in your market
call (212) 664-5538
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NBC Radio’s Young Adult Network

Promoting
Your
Flexi-bility

Refining an extensively-used
concept, California-based Hot
Fudge Productions has begun
manufacturing its version of the
flexible picture record. What
makes this flexi-disc different from
its counterparts is the company’s
sound quality claim. Partners Dan-
ny Polhamus and Bob Price pro-
mise sound reproducion equal to
that of conventional singles. The
duo also guarantees the disc will
reproduce ‘‘excellent sound fideli-
ty"" even after continued use.
HFP's flexi-disc comes in color or
black and white. Material may be
printed on both sides. More Infor-
mation is available from the compa-
ny at (213) 867-4455.

Prospecting
The ’80s Job
Market

Gambling on what will be the fastest-
growing occupations may be a crap
shoot at best. However, studies pre-
dict the (work) force will be with those
employed as computer service techni-
cians. It's estimated this particular field
will nearly double between 1982 and
1995, with computer analysts, pro-
grammers, and operators following
closely on the technicians’ heels. The
lawyer glut leaves plenty of room as
well for legal assistants, the second
fastest-growing job group. So reports
a recent American Demographics
article.

Although high technology rep-
resents the most rapid growth poten-
tial, it will account for only six percent
of all new jobs opening up in the next
ten years, Low-tech occupations will
gain the most new employees. Building
custodians head the “biggest gainers™
chart, followed by cashiers, secretar-
ies, and general office clerks. And ow-
ing to the recent birth boom, kinder-
garten/elementary school teachers are
expected to increase by more than half
a million.
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Hispanic Youth
Shun Spanish Media

Minimal Use Raises
Questions about
Economic Future

Hispanic teenagers do use Spanish-
language radio more heavily than they
use other media in that language, but
they aren’t particularly happy with it.
Those are the recently published find-
ings of two Michigan State University
researchers who studied media orien-
tations among Hispanic youth.

Hispanic youth media orientations
are roughly parallel to that of their
Anglo counterparts —especially those
of similar social or economic status —
down to gender and age differences.
in fact, most Hispanic kids are malin-
stream-oriented by tenth grade. And
even though 40% speak Spanish as
well or better than English, the use of
Spanish-language media is minimal.

While Spanish-language radio and
records lead their print and TV coun-
terparts in usage, they still represent
only a fraction of music listening. One-
third of respondents said they had
listened to Spanish radio ‘‘yesterday;”
one-fifth said they had listened to
records In Spanish. Only one-fourth
have read a Spanish-language book in
the last month; Spanish TV use averag-
ed only once or twice a week. On the
other hand, 90% of those questioned
had listened to some music the day
before.

Satisfaction with Spanish-language
media of any sort was also minimal. On
a zero-to-five scale (with zero con-

noting the least happiness), all existing
media scored below a one. Only Span-
ish-language newspapers, which were
rated for desirability and not satisfac-
tion, managed to fall between a 1.0
and 1.5 rating. Enthusiasm for Span-
ish-language media was stronger
among fifth-graders and females.

Hispanic youth also professed far
more interest in listening to CHR
and/or black music than Spanish-
language music (all variants of which
were grouped together). CHR showed
up stronger with fifth-graders than
tenth-graders, and black music tended
to do better with females than males.
{Use of these findings should probably
be tempered, as all rock music was
classified as CHR, and Classical was
grouped with Country.)

The researchers’ untested hypothe-
tical explanation as to why they find
Hispanic youth using less Spanish-
language medla than their parents is
that as Hispanics grow older, there is a
resurgence of their interest in Spanish-
language media and other facets of
their culture. Such evidence may point
to a growing “‘culture gap' between
parents and offspring. The research-
ers say if this is true, thelr results may
have negative implications for the
economic. future of Spanish media,
despite the increasing Spanish-
American population.

We Proudly Announce
The 1984 Rockguide

is coming Memorial Day Weekend in association
with some of the finest Contemporary radio sta-
tions in America! The ROCK RADIOGUIDE is an
indispensable travel aid and the perfect compli-
ment to any car radio. This year we are bringing

out 4.5 million ROCKGUIDES in “Top 40” mat-
kets, sponsored by SUMMER BLONDE from
CLAIROL.

Developed by Art Vuolo, Jr. and Barry M. Grant

Te
RADIOGUIDE

PEOPLE

[ JE=——— )

28475 Greenfield Rd., Suite 219, Southfield, Ml 48076
(313)559-7970

R_ARE & S CRATCHY

Rebn e

Rare & Scratchy Rock ’'n Roll

¢ 3-hour weekly oldies show on a barter basis
e |ocally customized
e free Pams jingles

e now playing on great radio stations everywhere

HOT NEW OLDIES SHOW That Doesn’t Sound Syndicated!

Program Services Group, Inc.
3033 W. Logan Blvd.
Chicago, lllinois 60647

for demo & details:
(312) 276-1111




AP has always given you &
more service for your money,

44,0

Here’s hgw to make more

money

If your station has the P
APRadio Wire, you've got bl
access to the world’s most
credible, up-to-date,
and salable news.

But along
with your news,
you also get hun-
dreds of author-
itative, timely
and equally
salable feature
programs each week.

And if you don’t use s
those features, if you don’t at .
least weigh them against what you're™ ™
programming now, you may be letting %
thousands of profitable commercial avails
slip through your fingers.

AP professionalism
pays off in audience loyalty,

and salability.

The standards of quality that apply to
our news scripts also apply to our other
programming. Whether it’s sports, business,
agriculture or lifestyle features.

The result? Unmatched audience
loyalty. People tune in to hear our features,
most of which provide time for commercial
breaks.

That loyalty is what makes AP feature
programming such a logical media buy for
clothiers and car dealers. For stock brokers
and sporting good stores.

OM OUT SErVice.

RE And that’s

42 important to you.
Because the

more your fea-
ture program-
ming appeals to
prospective ad-
B vertisers, the easier
it is for you to sell
ptime. And boost profits.
#  Just as important, all of
our feature programming is
paesigned to be compatible with
pPyour particular format.

Have a profitable
business lunch with your
AP Radio Wire Machine

this Monday.

Along with all of the other attractive
features of the AP Radio Wire, we feature
a list of coming attractions. That’s an
AP exclusive.

If you've never seen it before, check
your Radio Wire around noon, on Monday.
And brace yourself for a shock.

Because it will do more than just tell
you what’s in store for the week ahead.

It will convince you that you've been
sitting on a gold mine ... of information.

'To find out more about how our
Radio Wire features can help you improve
your profit picture, call Glenn Serafin

collect at the Broadcast Services Division
of The Associated Press (202)955-7214.

4p Associated Press Broadcast Services. Without a doubt.



TOMMY SHAW **STYX’’ IT TO RAPID CITY — KKLS/Rapid City, SD recently
welcomed Tommy Shaw of Styx to the station for an interview during their recent
concert tour. Pictured (I-r) are PD Randy Sherwyn, Shaw, MD Roger Piper, and af-
ternoon man Charlie Douglas.

COMPETITORS UNITE FOR LIONEL — KFRX/Lincoln and KQKQ/Omaha joined
together to present Lionel Richie in concert. Caught backstage (I-r) are KFRX PD
Tracy Johnson, contest winner Pamela Welke, and Richie.

TALKING HEADS TALKED IN PORTLAND — KMJK/Portiand has been a
longtime supporter of WB'’s Talking Heads. Heads bassist Tina Weymouth stop-
ped by the station to do a rare radio interview -and say thanks to PD Jon Barry.

NBC Radio’s Young Adult Network

Live Satellite Concenrt

Friday, May 11

For exclusivity in your market
call (212) 664-5538
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Pro:Motions

Fight Appointed Malrite VP/Finance

Kevan Fight has been named
VP/Finance & Chief Financial Of-
ficer .for Malrite Communica-
tions Group, Inc. He comes to
the new post from the Society Na-
tional Bank of Cleveland, where
he was VP/Division Manager of
the Communications Lending Divi-
sion. Prior to that, Fight was
Corporate Finance Officer in the
Communications Group of First-
mark Financial Corporation.

Barro Appointed KXEM GM

Mary Helen Barro has been
named General Manager of Span-
ish language-formatted KXEM/
McFarland, CA. Prior to her ap-
pointment, Barro was producer/
editor for KRBK-TV/Sacra-
mento, as well as Sacramento
Bureau Chief for KNWZ/Ana-
heim, CA. Her broadcast career
began in 1972 with KTLA-TV/Los
Angeles and includes stints with

Kevan Fight

Los Angeles outlets KWKW and Mary Melen Barro

KZLA-AM & FM. Barro is also VP of Buena Vista
Broadcasting.

WINZ Ups Levine, Charnack

WINZ-AM & FM/Miami Local Sales Managers Mur-
ray Levine and Rick Charnack have been named Na-
tional Sales Managers for their respective operations.
The move follows the recent departure of GSM Timo-
thy Williams, who became GM of WPLP/Pinellas
Park, FL. Levine will oversee national business in the

- New York, Boston, and Philadelphia areas, while Char-

nack will represent the rest of the country. Both retain
their prior LSM duties.

Ellis New RKO VP

Steven Ellis has been tapped
as VP/Corporate Communications
for RKO General, Inc. He moves
to RKO from the VP/GM post at
Earle Palmer Brown Public Rela-
tions. Ellis also served seven
years with the Burson-Marstel-
ler public relations firm, working |
up from Account Executive to VP.

Arista Promotes Three

Arista Records has announced three promotions
within its sales department. Jim Cawley, who becomes
National Director/Sales, joined the label in 1975, most
recently serving as East Coast Regional Marketing Di-
rector. Ed Simpson and Jonathan Klein move up to
Associate Director, East Coast and West Coast Sales,
respectively. Simpson is a seven-year label vet, former-
ly holding down the East Coast Regional Advertising
Coordinator post. Klein, with Arista since 1978, was
Local Marketing Manager, covering California and
Arizona.

Omansky Joins RCA

Michael Omansky is RCA
Records’ new Director/Market-
ing. He was most recently Senior §
Product Manager at Nabisco
Brands Inc. Omansky’'s manage- ==
ment background also includes a
three-year term at General Foods
Corp.

Steven Ellis

Michael Omansky

Granberg New NARM, VSDA
Executive Vice President

Mickey Granberg, Executive Director of NARM,
has now been appointed Executive VP of NARM and
VSDA (Video Software Dealers Association). She has
worked with NARM for 23 years, the last eight as Ex-
ecutlve Director.

Transtar, in conjunction with Dolly Parton and RCA Records, presents six blockbuster
hours of the life and music of one of our most beloved national treasures . . .

The Dolly Parton Radio Special.

Tracing Dolly's roots from her musical beginnings to her success today. Insightfull inter-
views with Dolly and those that have been a part of her career. With a profile of her
latest accomplishments including her new film, Rhinestone, with Sylvester Stallone.

Each of the six hours can stand alone, giving you programming flexibility. Each hour

contains 10 commercial minutes . .

. five available for local sales.

This is the only authorized Dolly Parton Radio Special. We urge you to reserve your
market immediately. Just call us at 1-800-654-3904.

Available on a barter basis in most markets.
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JHAN HIBER

Calls Chaos:
Possible Solutions

Depending on your perspective, we're looking at a call
letter situation that can best be described as either anarchy
or liberty. But no matter how you view it, the FCC’s recent
decision to deregulate call letter allocations has the poten-
tial to severely crimp both radio’s revenues and the proper
taking of the ratings. In addition, Arbitron’s policies have, to
some extent, added to the problem of sorting out who’s on

first.
Let’s review the potential dam-

age, look at Arbitron’s policies,
and then examine what might be
done to help keep things straight.
I’ve also drawn up a ballot you
can mail to me with your vote on
how the ratings firms should best
be coping with these problems.

Two Major Difficulties

Arbitron’s current policy re-
garding which set of call letters
are shown in its market report is
that the calls in use on the last
day of the relevant sweep are the
ones shown in the book and on
the computer tapes. Given the
current state of the FCC, that ap-
proach can lead — and has led —
to the following situations:

*A company takes over a sta-
tion during the latter part of the
sweep, and installs new calls just
a day or so before the survey con-
cludes. The ratings come out
showing the station with a healthy
profile. Dilemma! Are those num-
bers related to the new owner-
ship/format/marketing campaign,
or do they pertain to the former
approach that has now been
shelved® How does the advertis-
ing and broadcast industry make
sense of if?

® A rogue broadcaster learns
that its major (and more success-
ful competitor) is about to change
calls. Lo and behold, given the
new FCC dicta, our scoundrel
picks up the competitor’s former
calls in the middle of the sweep,
muddying the ratings/research
waters to a froth. Tea leaves or
oracles could predict as well as
the ratings books what the reality
of the estimates would be in such
a case. Given Arbitron’s stance,
mentions to the old calls would

normally have been flipped to the
successful competitor. But now
the rogue garners the credit, since
it had adopted the more success-
ful “identity.” The book will
show the same call letters as al-
ways (but they’ll now belong to a
different station), and most adver-
tisers may not realize the differ-
ence until too late.

“Tea leaves or oracles could pre-
dict as well as the ratings books
what the reality of the estimates
would be in such a case.”

The bottom line in either of
these two actual cases is that ra-
dio loses. The ratings become ter-
ribly confused, thus making the
sales effort that much tougher. So
what are our options, and the op-
tions available to the ratings serv-
ices?

Arbitron’s Feelings

The first example cited above
was lifted from the recent media-
tion case involving stations in the
San Francisco/San Jose area. As
you may have read in “Week In
Review” last week, the mediation
panel urged Arbitron to both reis-
sue the books in question (which
Arbitron, to its credit, did) and,
by inference, look for a new way
of handling call changes.

In talking with Arbitron Presi-
dent Rick Aurichio about that spe-
cific situation, he outlined two
challenges he sees ahead for the
ratings giant. “First, we have to
do more in each report to make
users aware of call letter changes.
A note on page 5B of the relevant
report is not enough.” How soon

R&R/Friday, April 27, 1984

Thanks for your patience.

Thanks to those of you who have responded to my recent offer of Survey
Analysis Diaries (to keep track of what goes on during a sweep) and my list of
Focus Group Dos and Don'ts. Frankly, the response has been so great I've had to
reprint both of these items, so if you haven’t gotten yours yet they are on the way.,

will Arbitron adopt a new ap-
proach to alerting users to the
new calls and their implications?
“We will have to work on this
matter pretty quickly —in the
very near future.”

That’s fine. However, what
about Arbitron’s policy that the
calls on the last sweep day are
those that are reported in the
book? “That still has to be work-
ed on,” Aurichio stated. “No mat-
ter what stand we take — wheth-
er it relates to changes in the ear-
ly, middle, or late stages of a
sweep — it will be perceived as
arbitrary. So I'm not sure wheth-
er or not we’ll change our policy.”

Possible Remedies

Over the last several months, a
number of you have called to dis-
cuss this call letter confusion
hassle. Since Arbitron, Birch et al

are likely to respond to industry

sentiment on this matter, let’s
show them your feelings. I'll out-
line some ideas for handling call
letter chaos, and I urge you to fill
in the following ballot with your
preference. If the returns are
meaningful, I'll pass them along
to the folks at Arbitron and Birch.

1. Use majority rule. Namely,
whichever set of calls was in ef-
fect for half or more of the survey
days should be the set reported in
the books.

2. Show old/new calls on each
data printout page. For example,
Shamrock Broadcasting President
Bill Clark suggested that the old

set of calls could be shown with
the new set directly underneath
(Perhaps in parentheses). The esti-
mates would be displayed much
as they are now for simulcast sta-
tions (with a total line).

3. Use the current approach;
that is, the last set of call letters
used in the sweep is reported in
the books/tapes. However, per-
haps there could be a minimum
criterion — say four weeks — for
usage of the calls during a sweep.
If less than that timeframe, re-
vert to suggestion number 1.

4. Your own creative thoughts.

There are certainly details and
pros/cons about each of the above
ideas that would have to be work-
ed out. And since it is often un-
likely that broadcasters can agree
that tomorrow the sun will come
up in the east, there may not be
much hope for giving guidance to
the ratings folks on this crucial
item. However, let’s try!

“We will have to work on this mat-
ter pretty quickly — in the very
Bl N — Rick Aurichio

Mark your ballot, send it to me
at R&R, and I'll take it from there.
In a future column I’ll report how
the returns looked. "

In the meantime, let’s try to as-
sure that responsible broadcasters
do their part to keep the call let-
ter chaos to a minimum. Thanks!

v 3 — - — —

ter chaos is (check one):

_____ 2. Majority rule.

My preference for handling the potential call let-

!i _____ 1. Status quo (Arbitron’s current policy).

____ 3. Show both sets on data pages.
____ 4. Amend status quo with minimum criterion.
5. My other suggestion is _

— a— — —
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AND LEAVE THE REST TO US.

Drive fime is where you make the bulk of
your profits.

We know it; you know it.

So if you measure the contribution of the
rest of your radio day to that of drive time,
you'll come to this inevitable conclusion: you
ought to be concentrating your resources
where they count most.

But that may leave you with the problem of
filling the rest of your broadcasting day with
quality programming. How do you do it?

More and more radio executives say the
answer is ABC Talkradio.

ABC Talkradio not only can fill most of your
regular broadcasting day (up to 12 hours),
we'll make your weekends totally listenable,
too. With @ hours of programming Saturday
and Sunday.

The ABC Talkradio lineup is packed with
personalities who are experienced profes-
sionals, informed, provocative, entertaining.
So audiences do more than just stay tuned,
they get involved, not only with the
programming but also with your sponsors.

Want some examples?

Dr. Susan Forward and Michael Jackson
have grown their 18+ audiences more than
63% and 70%, respectively, for KNUS-Denver
in the latest rating period.

Owen Spann, Dr. Forward and Jackson
have scored increases ranging from 29% to
218% for WCBM-Baltimore,

Even in a mature Talkradio market like
Los Angeles, Michael Jackson and Dr. Toni
Grant are increasing audiences. For KABC,
Jackson increased his 25-54 women listener-
ship by 22% and Dr. Grant increased hers by
56% in one year.

Each program host on ABC Talkradio has
achieved national recognition. Each
generates publicity coverage from every
type of medium. So it's no wonder
audiences talk about the personalities
on Talkradio.

To learn more about why you should be
concentrating locally on drive time and
letting the stars of ABC Talkradio integrate
with your local staff, talk with Rick Devlin,
Vice President, Director of ABC Talkradio at
(212) 887-5638.
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Source: Dénver and Baltimore Arbitron, Spring 1983, Fall 1983, ADI: Average quarter hour. Los Angeles: Arbitron, Fall 1982, Fall 1983, ADI:  Average guarter hour.

6

WWW._americanradiohistorv.com



For Americas
Hottest Jingles...

...broadcasters come to JAM! We specialize in creative ID’s that work on the air.
Maybe that's why in just the past 90 days we've produced the new custom pack-
ages heard on:

'Z-100 New York
KIIS-FM Los Angeles
WCAU-FM Philadelphia
KDKA Pittsburgh
WNBC New York
KUSA St. Louis
KIMN Denver
KDWB Minneapolis
WJZ-TV Baltimore
CBS “Top 40 Satellite Survey”

jam

PRODUCTIONS

The Best Come To The Best.

JAM Creative Productions, Inc. « 4631 Insurance Lane « Dallas, Texas 75205 « (214) 526-7080

WWW.americanradiohistorv.com



R&R/Friday, Aprii 27, 1984

TINGS
R EPORT

ARBITRON RADIO
Chicago

WGN Tops Again;
WGCI-FM New
Number Two; WLAK
Leads A/C; AORs
Improve; WMAQ Slips

Fall '83 Winter '84

WGN (Talk) 9.6 8.6
WGCI-FM (Urbn) 4.7 58
WLOO (BM) 5.3 5.8
WBBM-FM (CHR) 5.1 5.0
WBBM (N/T) 55 49
WBMX (BIk) 4.9 4.8
WKQX (CHR) 3.0 4.3
WLAK (AC) 3.7 39
WLS (CHR) 3.8 3.7
WCLR (AC) 3.7 3.4
WMET (AOR) 3.2 3.4
WIND (Talk) 4.2 3.3
WXRT (AOR) 2.7 3.2
WFYR (AC) 3.1 3.0

WLUP (AOR) 2.3 3.0
WLS-FM, (CHR) 3.2 29
WMAQ (Ctry) 3.6 2.9
WUSN (Ctry) 2.6 2.7
WO0JO (Span) 25 2.5
WJJD (BBnd) 29 2.4
WJEZ (Ctry) 1.7 18
WAIT (BBnd) 1.9 1.7
WFMT (Clas) 1.3 15
WJPC (BIk) 14 13

ARBITRON rRADIO

San Francisco

KGO, KCBS Reclaim 1-2;
KABL-FM, KOIT-FM
Move Up To 34;

KYUU Takes CHR Lead

Fall '83Winter '84
KGO (N/T) 8.7 7.4
KCBS (N/T) 6.8 5.8

KABL-FM (BM) 33 4.3
KOIT-FM (Easy) 24 4.0

KSAN (Ctry) 36 38
KSOL (Urbn) 47 38
KYUU (CHR) 28 35
KIOI (AC) 32 34
KFRC (CHR) 30 31
KBLX (Blk) 27 30
KNBR (AC) 27 28
KNEW (Ctry) 29 27
KABL (BM) 23 26
KSFO (AC) 3.0 26
KRQR (AOR) 22 24
KITS (CHR) 21 23
KDIA (Blk) 21 22
KQAK (AOR) 19 21
KFOG (AOR) 19 19
KKHI-AM & FM

(Clas) 17 18
KBAY (BM) 21 17
KMEL (AOR) 17 16
KWSS (CHR) 13 16
KDFC-AM & FM

(Clas) 23 15
KLOK-FM (AC) - 14
KOME (AOR) 11 14
KSJO (AOR) 1113
KJAZ (Jazz) 10 13
KIQI (Span) 12 11
KLOK (AC) 12 11
KEZR (AC) 9 10
KZST (BM) 4 10

Winter '84
Quarterly Results

ARBITRON RADIO
Washington

WMAL Retakes First As
WKYS Slips To Third;
WRQX Still Tops CHR

Battle; WWDC-FM

Prospers As Lone AOR;

WMZQ Stronger
Fall '83 Winter '84
WMAL (AC) 80 94

WGAY-FM (BM) 85 8.4
WKYS (Urbn) 10.2: 8.0
WRQX (CHR) 6.4 6.3

WHUR (BIk) 5.9 5.2
WWDC-FM (AOR) 3.0 5.1
WMZQ (Ctry) 3.5 4.8
WLTT (AC) 4.1 4.4
WAVA (CHR) 4.3 43

WWRC (Talk) 4.1 4.2
WPGC-AM & FM
(CHR) 3.5 3.5
WTOP (News) 3.6 3.3
WXTR-FM (Gold) 2.0 2.7
WGMS-AM & FM

(Clas) 29 2.7
WASH (CHR) 3.8 2.3
WDJY (Blk) 2.4 2.3
WPKX-FM (Ctry) 3.1 23
WYCB (Rel) 2.5 2.0
WHFS (AOR) 7 1.7
WTKS (Easy) T 1.5
WEZR (AC) 14 1.2
WOL (BlLk) 1.3 1.0

ARrBITRON RADIO

San Jose

KGO Recaptures First;
KBAY Slips To Third;

KWSS Climbs To Second;
KOIT-FM, AORs Grow;
KARA Softer

Fall '83 Winter '84
KGO (N/T) 5.7 6.8
KWSS (CHR) 5.0 5.9
KBAY (BM) 6.4 5.0
KCBS (N/T) 47 4.9
KOIT-FM (Easy) 2.2 4.6
KSOL (Urbn) 3.1 4.3
KSJO (AOR) 33 4.1
KOME (AOR) 3.2 38
KEZR (AC) 3.4 3.4
KSAN (Ctry) 2.9 3.4
KYUU (CHR) 3.5 3.3
KIOI (AC) 2.4 3.1
KLIV (BBnd) 3.2 238
KLOK (AC) 3.3 2.7
KFRC (CHR) 2.6 24
KBLX (Urbn) 2.5 2.3
KARA (AC) 39 2.2
KEEN (Ctry) 2.9 2.1
KSFO (AC) 1.7 2.1
KHTT (CHR) 9 2.0
KNBR (AC) 2.1 19
KBRG (Rel) - 1.8
KNTA (Span) 8 16
KPEN (Span) 8 15
KABL-FM (BM) 19 14
KITS (CHR) 1.7 1.3
KAZA (Span) 2.1 13
KFOG (AOR) 14 1.2
KQAK (AOR) 1.7 1.2
KKHI-AM & FM
(Clas) 7 1.2
KABL (BM) 14 1.1
KDFC-AM & FM
(Clas) 2.6 1.1

KMEL (AOR) 1.2 1.0

_
—

ARBITRON RADIO
Kansas City

WDAF Stable, Number
One Again; KMBR,
KBEQ Surge Near

Double Digits; KFKF
Jumps, AORs Slip

Fall '83Winter' 84
WDAF (Ctry) 106 107

KMBR (BM) 7.0 9.8
KBEQ (CHR) 7.7 9.7
KLSI (AC) 7.7 7.7
KFKF-AM & FM

(Ctry) 5.4 7.1
KYYS (AOR) 8.7 6.3
KCMO (N/T) 6.6 6.0
KPRS (BLk) 6.2 5.5
KJLA (BBnd) 49 438
KUDL (AC) 5.9 4.6
WHB (AC) 4.5 4.0
KMEZ (AC) 29 3.7

KCMO-FM (Ctry) 3.1 3.5
KKCI-FM (AOR) 5.6 3.2

KPRT (Rel) 19 18
KZZC (CHR) 2.0 15
KXTR (Clas) 7 1.0

—

ARBITRON RADIO
Miami-

Ft. Lauderdale
WHYI Tops First Winter
Book; WLYF Stable,
WQBA Healthier; News

Battle A Draw; WAXY
Wins A/C Honors

Fall '83 Winter "84

WHYI (CHR) 7.4 8.3
WLYF (BM) 8.2 8.0
WQBA (Span) 6.3 7.2
WINZ-FM (CHR) 7.2 6.7
WINZ (News) 3.1 43
WNWS (News) 4.2 4.3
WEDR (BIk) 3.8 3.7
WAXY (AC) 2.8 3.6
WRHC (Span) 3.7 35
WWJF (AC) 4.4 3.5
WSHE (AOR) 3.0 3.4
WAIA (AC) 32 3.3
WCMQ-FM (Span) 4.0 3.3
wIOD (AC) 4.1 3.2
WKQS (Ctry) 35 3.0
WLVE (AC) 2.6 2.5
WQBA-FM (Span) 3.0 2.5
WTMI (Clas) 1.9 2.5
WEZI (AC) 2.0 2.1
WOCN (Span) 11 1.9
WLQY (BBnd) 14 1.8
WRBD (BIk) 1.5 1.7
WQAM (Ctry) 1.6 1.6
WSUA (Span) 1.7 15
WCMQ (Span) 1.6 1.4
WCKO (AQOR) 1.5 1.3
WGBS (N/T) 1.1 1.3
WKAT (BBnd) 9 1.1
WFTL (AC) 9 1.0

Page 13
ARBITRON RADIO
Seattle

KIRO Stable On Top;
KOMO Adds Two, Jumps
Into Second; AORs Suffer

Fall '83Winter "84

KIRO (News) 86 8.6
KOMO (AC) 55 7.7
KBRD (BM) 59 58
KUBE (CHR) 58 55
KNBQ (CHR) 44 47
KSEA (Easy) 5.3 4.6
KLSY (AC) 38 45
KIXI (BBnd) 49 45
KISW (AOR) 59 39
KMPS-FM (Ctry) 42 39
KPLZ (CHR) 17 37
KZOK (AOR) 43 37
KING-FM (Clas) 38 3.4
KCMS (Rel) 28 32
KEZX (AC) 20 32
KJR (AC) 28 27
KMPS (Ctry) 29 26
KRPM (Ctry) 25 25
KIXI-FM (AC) 24 23
KING (News) 2.2 19
KGDN (Rel) 1.0 1.7
KVI (AC) 2.1 17
KYYX (AOR) 17 17
KKFX (CHR) 19 1.6
KTAC (CHR) 8 1.0

TODAY’S
MOST EXCITING MUSIC

Its roots, influences, perspectives and memories...

RADIO'S FINEST HOUR !

SPECIAL GUEST STARS EACH WEEK | IT WORKS '

A weekly, one-hour thematic radio program featuring today's urban artists as welt
as past great performances of those who have shaped today's music scene.
Join J.J. Johnson and weekly

guest stars like Smokey Robinson,
Philip Bailey, Deniece Williams and

Jeffrey Osborne

S/NDICATE |

RADIO’S FINEST HOUR

Call Toni Jones at
Syndicate it at

1., INC.. 23913000

-




RATINGS
REP

Dallas-
Ft. Worth

Strong Country

AOR Leader

KVIL-FM (AC) 10.8
KRLD (News) 7.7
KSCS (Ctry) 6.0
WBAP (Ctry) 5.4

KMEZ-FM (BM) 6.0
KKDA-FM (Urbn) 5.6

KEGL (AOR) 47
KPLX (Ctry) 5.5
KAFM (CHR) 4.6
KZEW (AOR) 49
KTXQ (AOR) 45
KNOK (Urbn) 46
KOAX (BM) 3.6
KMGC (AC) 2.7
KLUV (AC) 2.4
KESS (Span) 1.0
KLIF (Ctry) 1.0
KAAM (Gold) 1.2
KRQX (Gold) 14
KFJZ (BBnd) -
KIXK (Gold) 11
KSSA (Span) 14

News/Talk,

ARBITRON RADIO

KVIL-FM Still Number
One; KSCS, WBAP Post

Numbers; KEGL New

Fall '83Winter "84

9.4
8.1
7.4
6.9
6.2
5.9
5.3
5.2
5.0
4.9
3.8
3.7
3.0
26
1.9
1.7

Winter '84
ORYL) Quarterly Results

#

ARBITRON RADIO
Baltimore

WBAL Approaches
Double Digits; WLIF
Still Runner-up; WPOC

Rises To Third

Fall '83Winter '84
WBAL (AC) 9.0 9.7
WLIF (BM) 7.4 8.5
WPOC (Ctry) 64 6.7
WBSB (CHR) 6.8 6.3
WIYY (AOR) 6.5 6.2
WXYV (Urbn) 5.8 5.6
WWIN (BIk) 3.6 4.1
WYST-FM (AC) 42 4.0
WCBM (N/T) 38 39
WCAO (Ctry) 2.9 3.3
WEBB (Blk) 3.8 33
WFBR (AC) 4.0 3.3

WMAR (CHR) 28 3.1
WITH (BBnd) 44 3.0
WWIN-FM (Blk) 3.9 2.7
WWDC-FM (AOR) 1.7 1.7

WBGP (Rel) = 1.6
WQSR (AC) 1.6 15
WHUR (Blk) 1.5 15
WRBS (Rel) 1.1 1.3
WRQX (CHR) 1.6 1.3
WYST (AC) q 1.2

Format Legend

ARBITRON RADIO
Denver

KOSI Cops Title Again;
KPKE Moves Into
Second; KBPI Reclaims

AOR Crown

Fall '83Winter '84
KOSI (BM) 8.9 95
KPKE (CHR) 6.5 6.8
KOA (Talk) 7.3 6.7
KBPI (AOR) 5.1 6.0
KYGO (Ctry) 59 5.1
KOAQ (CHR) 4.6 5.0
KIMN (CHR) 4.2 4.7
KLIR (AC) 44 45
KLZ (Ctry) 33 45
KBCO (AOR) 5.2 44
KAZY (AOR) 4.0 3.8
KHOW (AC) 45 3.7
KEZW (BBnd) 3.8 3.6
KVOD (Clas) 4.1 3.5
KPPL (AC) 3.5 3.4
KRZN (Gold) 2.2 2.6
KDKO (Urbn) 1.1 2.5
KNUS (N/T) 2.6 2.3

KBRQ-FM (Ctry) 2.0 1.8
KDEN (News) 13 1.6

KKBB (Easy) N 1.3
KILO (AOR) 6 1.3
KBRQ (Ctry) 6. 1.1

AC~Adult/Contemporary, AOR—Album-Oriented Rock, BBnd—Big
Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—-Ciassical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—

Rel—Religious, Span—Spanish, Talk—Talk, Urbn—

Urban Contemporary.
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) cail Byron Crecelius, person to person, COLLECT

314-423-4411.

ARBITRON RADIO
Phoenix

KTAR Holds Onto First;
KQYT Moves To Second;
KKLT Jumps Into Third;

AORs, CHRs Healthier

Fall '83 Winter "84
KTAR (News) 8.5 9.0

KQYT (BM) 7.3 8.5
KKLT (AC) 6.5 8.3
KDKB (AOR) 6.3 7.1
KNIX-FM (Ctry) 7.6 6.9
KUPD (AOR) 54 6.9

KZZP-FM (CHR) 4.3 6.7
KMEO-FM (BM) 64 5.8
KOPA-FM (CHR) 5.3 5.8
KOOL-FM (AC) 3.7 44
KEZC (Ctry) 55 39
KOY (AC) 5.5 3.9
KLFF (BBnd) 3.1 2.5
KUKQ (Urbn) 4.3 2.4

KSTM (AOR) 16 21
KNIX (Ctry) 16 18
KJJJ (Ctry) 28 16
KHEP (Clas) 23 15
KOOL (AC) 18 11
KPHX (Span) - 11

ARBITRON RADIO

Cleveland

WMMS Holds Double
Digits; WDOK, WQAL
Rise To 2-3; WZAK
Surges; WKSW Wins

Country Contest

Fall '83Winter '84
WMMS (AOR) 102  10.0
WDOK (BM) 73 93
WQAL (BM) 72 9.0
WZAK (Urbn) 53 7.1
WBBG (BBnd) 70 6.7
WGCL (CHR) 81 66
WMJI (AC) 66 6.1
WLTF (AC) 47 49
WKSW (Ctry) 45 48
WERE (N/T) 42 45
WDMT (Urbn) 38 36
WGAR (AC) 31 34
WJIW (N/T) 36 28
WJIMO (Blk) 16 27
WHK (Ctry) 38 22
WRQC (CHR) 1.5 2.0
WWWE (AC) 19 18
WCLYV (Clas) 24 17
WABQ (Rel) 27 16

ARBITRON RADIO

Tampa Bay-
St. Petersberg

WWBA Extends Winning
Margin; WRBQ-FM
Strong Second; WYNF,

WZNE Climb

Fall '83 Winter "84

WWBA (BM) 14.8 15.1
WRBQ-FM (CHR) 11.7 11.1
WYNF (AOR) 6.1 6.7
WZNE (CHR) 49 6.0
WIQI (AC) 4.7 5.9
WQYK (Ctry) 5.3 5.8
WDAE (BBnd) 6.3 5.6
WSUN (Ctry) 49 50
WFLA (AC) 3.5 3.9
WPLP (Talk) 3.1 3.6
WTMP (BIk) 3.3 3.2
WMGG (AC) 2.9 &l
WLFW (BBnd) 3.1 2.4
WAVE (AC) 2.0 2.3
WFLA-FM (AC) — 2.0
WDUV (BM) 2.1 2.0
WGUL-FM (BBnd) 1.2 1.7
WRBQ (CHR) 1.3 1.1
WRXB (BIk) 1.5 1.1
WGUL (BBnd) 1.1 1.0
ARBITRON RADIO

Louisville

WHAS New Winner,
Scores Double Digits;

WLOU, WAMZ Slip;
WJYL More Than
Doubles

Fall '83 Winter ’84
WHAS (AC) 97 122
WLOU (Blk) 1.4 107
WAMZ (Ctry) 122 103
WQMF (AOR) 10.0 9.7
WVEZ (BM) 8.6 9.4
WJYL (AC) 3.3 7.0
WKJJ (AC) 59 6.3
WCII (Ctry) 6.2 5.5
WAVG (AC) 43 5.3
WRKA (AC) 5.4 48
WLRS (AOR) 43 4.0
WAKY (Gold) 4.4 32
WXVW (Easy) 2.8 1.9
WFIA (Rel) 1.3 15
WXLN (Rel) 1.6 1.1

m
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ARBITRON RADIO

Houston

KKBQ-FM Reigns
Supreme; KIKK-FM
Extends Country Lead;
AOR Race Tightens

Fall '83Winter '84
KKBQ-FM (CHR) 7.7 8.7
KIKK-FM (Ctry) 7.5 8.4
KMJQ (Urbn) 6.4 7.8

KODA (BM) 6.7 7.0
KSRR (AOR) 5.6 6.0
KILT-FM (Ctry) 6.9 5.9
KLOL (AOR) 49 5.8
KTRH (Talk) 4.1 5.2
KLTR (AC) = 48
KFMK (AC) 5.2 4.7
KQUE (AC) 3.8 44
KPRC (News) 5.0 3.8
KRBE-FM (AC) 4.0 3.7
KILT (Ctry) 2.1 2.6
KKBQ (CHR) 2.1 2.1
KLAT (Span) 15 2.0
KLEF (Clas) 1.9 15
KGOL (Rel) 1.7 15
KCOH (BIk) 1.2 1.1
KIKK (Ctry) 1.0 1.1
ARBITRON RADIO
Pittsburgh
KDKA Rebounds, Widens

Winning Margin; WDVE
Slips, Keeps Runner-up
Spot; CHRs Stronger

Fall '83Winter '84

KDKA (AC) 15.9 175
WDVE (AOR) 8.1 6.4
WBZZ (CHR) 6.0 6.3
WTAE (AC) 7.6 5.8
WSHH (BM) 4.6 5.3
WAMO-FM (Urbn) 5.3 5.1
WHTX (CHR) 4.9 5.1
WPNT (BM) 5.5 47
WWSW (AC) 4.4 45
WHYW (AC) 5.1 4.4
WJAS (BBnd) 4.8 41
WTKN (Talk) 3.0 3.8
KQV (News) 2.6 34
WDSY (Ctry) 38 33
WYDD (CHR) - 2.1 2.7
WEEP (Ctry) 2.2 2.2
WAMO (Rel) 5 1.0
WBVP (AC) 5 1.0

WNUF (BBnd) 1.0 1.0

ARBITRON RADIO
St. Louis

KMOX Garners Carbon-
Copy Share; KHTR,
KEZK Steady 2-3; KWK
Takes AOR Crown

Fall *83 Winter 84

KMOX (Talk) 206  20.6
KHTR (CHR) 8.3 8.0
KEZK (BM) 8.1 7.7

KMJM (Urbn) 6.9 6.8
KWK-AM & FM

(AOR) 7.0 6.8
WIL-FM (Ctry) 6.3 6.3
KSHE (AOR) 7.0 5.6
KSD (AC) 5.4 47 |
KUSA (Ctry) 3.5 39
WRTH (BBnd) 44 3.5
KYKY (AC) 34 3.1
KATZ (Blk) 1.8 2.6
WIL (Ctry) 14 23
KADI (AC) 2.1 22
KXOK (Talk) 19 2.0
KCFM (Easy) 13 1.8
WESL (Blk) 1.5 1.8
WZEN (BIk) 16 15




More people listen to BMI than
to their mothers.

And more moms listen to BMI, too.
Because most of the music played on radio
is licensed by BML. If anyone tries to tell
you differently, don’t listen.

So remember, keep your feet
off the furniture, don't play with
your food, and keep playing plenty
of BMI music.

Wherever there’s music, there’s BMI.
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Transactions

Continued from Page 3
dated the sales include KMPC/Los Angeles and
KVI & KPLZ/Seattle.

The sale of both Detroit stations is subject to
FCC approval, a definitive saies agreement, and
various other agreements. Takeover of the pro-
perties is expected by late summer.

Levite Buys Out WBEN

Algonquin Broadcasting Co. President/GM
Larry Levite filed a transfer of control application
with the FCC April 24 to become 100% owner
of WBEN-AM & FM/Buffalo, the company’s sole
property. FCC approval of the transfer is ex-
pected in June.

Levite, who for the past six years has owned
17% of Algonquin stock, will pay $7.8 million
before adjustments for putstanding stock owned
by 21 local investors. Levite will remain Presi-
dent/GM of the stations.

The AM broadcasts an A/C format on 930 kHz
with Skw, while the FM airs CHR programming
on 102.5 mHz with 110kw and an antenna
height of 1600 feet.

Brokers Joe Sitrick of Blackburn & Co. and
Robert Mahlman of the Robert O. Mahiman Co.
assisted in the negotiations.

Getz Buys WTRX
For $1.6 Million

Getz Communications, a new broadcasting
company headed by WELI/New Haven GM
Larry Getz, agreed Aprii 9 to purchase
WTRX/Flint from Mid America Media for $1.6
million, pending FCC approval. A/C-formatted
WTRX operates with Skw at 1330 kHz.

WTRX becomes Getz's first acquisition, while
Mid America Media retains ownership of WIRE &
WXTZ/Indlanapolis, WMRZ & KRVR/Quad Cit-
les, KBEZ/Tulsa, WIRL & WSWT/Peorla, and
WKAN/Kankakee, IL.

The Ted Hepburn Company served as

broker.

Avery

SARY BUSEY

GRIN AND BEAR IT — Actor Gary Busey visited WKLS/Atlanta while in town to film “Bear,” based on

the life of legendary football coach Paul “Bear” Bryant. From left, WKLS VP/GM Dick Meeder, Busey,
PD Alan Sneed, MD Bob Bailey and Scotti Brothers Records’ Ben Scotti, who represents Busey.

KIXK

Continued from Page 3

lease, which “would not support our posi-
tion, whatsoever.”’

Hicks Communications and KIXK Presi-
dent/GM Steven Hicks told R&R construc-
tion on the station’s tower move will begin
this week and be completed by May 15. He
expects ABC’s $9 million purchase of KIXK,
which was conditioned on the shift, to occur
by July 1.

The plaintiffs claim they’ll lose audience
and ad revenues during the move because
of reduced power, and say a technical flaw
in Hicks’s plans could turn the tower, in
Steding’s words, into a “Roman candle.”
But Hicks said the disruption will be
minimal.

The three complaining station§ are now
concentrating their fire on Arcetex Corp.,
the tower’s owner. Steding said they'll sue
the firm for at least a million dollars in
damages, and will be back in court seeking
an injunction against KIXK the moment
any actual technical damage occurs.

polished

Assistant

Program Director:

I

AutoS

elect

wGBB

Continued from Page 3
departed after two and a half years as PD
to join rep firm Weiss & Powell as an Ac-
count Executive. Edwards’s appointment is
his first as a PD; he joined WGBB as Assis-
tant PD/MD in 1981 after serving a year as
an air personality at WEJL/Scranton. Ed-
wards told R&R, “I am very happy that
Franz has the confidence in me, and with
the help of an energetic, professional staff,
we’ve put together what’s going to be a big
winner.”

Rywelski fills the vacancy recently left
by the departure of former GSM Bill Vas-
sar. Before coming to WGBB, Rywelski
spent 14 months as an Account Executive at
neighboring WNYG. “This is something I
wanted, and I've always believed in what
Franz has been doing with this station. He’s
planning to buy more properties, and I'm
looking forward to growing with him.”

At the same time, it was announced that
former WAVZ & WKCI/New Haven Assis-
tant News Director Steve Virgil has become
News Director, while morning personality
Gary Nolan was advanced to Assistant PD.

Katz
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Gusky

Continued from Page 3

win in this market.”” He added that WBZZ
Station Manager Al Murdoch would be
replacing him as WAMO’s GSM.

A staff announcer at WPNT since Feb-
ruary 1983, Sohier previously served as PD
of WDSY/Pittsburgh. Prior to that he work-
ed at WWSH/Philadelphia. He commented,
“I'm very pleased, excited, and ready for
the challenge. Group W built a terrific
facility here; we have incredible potential.
Our purpose now is to realize every ounce of
that potential. We’re planning to make
some modifications to the sound, but our
market position remains the same: as an
adult Easy Listening radio station.” Sohier
will retain the 6am-noon shift until a
replacement is named. However, he intends
to continue doing on-air work. No other staff
changes are anticipated.

Broad Street

Continued from Page 3

company in 1956 as a night announcer.
Shields told R&R, “After all these years,
I've worked in just about every position,
and I'm looking forward to this station do-
ing bigger and better things. I'm just happy
at the confidence displayed by Broad Street
in my abilities.”

Gross, who was named OM at WELI last
winter, previously spent a year as PD. His
background includes programming stints
at KYST/Houston, KSET-AM & FM/EI
Paso, and WQMG/Greensboro. Gross said,
“Obviously, I'm very thrilled. WELI has
been a tremendous place to work. Fred pro-
vides us with all the resources we need; it
makes the job a heck of a lot easier when
you’ve got a man like him behind you.”

Continued from Page 1

Dick Ferguson in starting up a
new station, which is what we
did here in Tulsa. Working with
Dick is a very exciting ex-
perience.”

Masters spent six years with
Jalapeno — the first three as
GM at KLLOZ and three more as
VP/Station Operations at
WAVG. He previously worked
as an air personality at WNBC/
New York. Masters com-
mented, ‘I've known Bob
Backman for 15 years, and I've
been close to the people at Katz
for a long time as well. In my
opinion, Katz is the best-run
radio group in the country to-

day. It's going to be like going to
graduate school.”

King

Continued from Page T
1969. He was promoted to PD
three years later, and in 1975
transferred to the PD post at
KING/Seattle. In 1977, Mason
became PD and eventually OM
for KYA-AM & FM/San Fran-
cisco, and two years ago he was
brought back to Seattle for his
most recent post as Program-
ming Research Director/Radio.
Mason told R&R, “I've been
working to get back to this mar-
ket and this station for about
five years now. It’s been a real
longterm goal of mine, and it’s
real nice to realize it like this.”

Smooth, strategic, consistent program-
ming. It gives your station a polished
sound. One that attracts and keeps an
audience —as well as your advertisers.

That's why AutoSelect, Jefferson-Pitot’s

computerized music rotation system for
radio stations, is the perfect candidate for
a position on your staff.

Organize your music library by mood,
tempo, gender—any characteristic, de-
gree or value you wish. Once you define
your format clocks, AutoSelect picks and

Jefferson-Pilot Data Systems Computer systems
for broadcasters,
by broadcasters.

Executive Plaza

501 Archdale Drive
Charlotte, NC 28210
704/525-3901

arranges the playlist based on your pro-
gramming criteria. AutoSelect puts you in
total control.

AutoSelect does the checking, sorting
and scheduling automatically — freeing
you and your people for more creative,

more productive work.

So call Sandy LaCasse collect, 704/
525-3901. Find out how a very polished
Assistant Program Director can help to
improve your programming—and give
your station a more competitive sound.

Jefferson
Pil0
Dala systems

NBC Rodio's Young Adult Network

Live Satellite Concert

Friday, May 11

For exclusivity in your market
call (212) 664-5538
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he Weekly Country
Music Countdown”, hosted by
Chris Charles, works where
other syndicated programs fail
by building a solid, stable and
loyal audience, thus making
it the most listened to country
music radio program in
AmericaX

Exciting, Exclusive
Artist Interviews

Each week “The Weekly
Country Music Countdown”
has a major country music
superstar as a guest throughout
each hour of the program. This
guest artist tells the listeners
the stories behind the hits,
reliving the times and the
people who helped make it
happen. In addition to the
guest artist, each week’s pro-
gram contains other artist

*Source: R.H.Bruskin/
March 1984

* % %

interviews, each one recorded
exclusively for “The Weekly
Country Music Countdown.”
There’s also a look back at hits
of the past, a country calendar,
and the latest new releases of
the top country stars.

Ed Salamon and Proven
Country Music Success

The man who makes it happen
on “The Weekly Country Music
Countdown” is Ed Salamon,
the program’s producer and
executive vice president-pro-
gramming for The United
Stations. Ed is widely recog-
nized as the most successful
programmer in country radio.

*

For national sales information call
our New York office at
(212) 869-7444.

For station clearance inform-
ation call our Washington, D.C.
office at (703) 556-9870.

* X X

The United Stations

New York e

AMERICA'S TARGET RADIO NETWORKS @

Los Angeles . Washington, D.C. * Chicago

WAMA-aericanradiohistons.com
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Cunningham

New PD
At WMNI

Joe Cunningham has been nam-
ed PD at WMNI/Columbus, com-
ing to the Country station from the
Asst. PD post at crosstown WCOL.
Cunningham, a ten-year market
veteran, replaces the exiting
Steve Cantrell.

WMNI & WRMZ VP/GM Mark
Jividen told R&R, “I'm really
pleased that Joe is with us. His not
having been in country music is
really a positive for us because he
can look at the broadcast industry

and the programming required in.

this market a little bit differently.
Joe is a pro and we’re very happy
to have him.”

Bass

Continued from Page 1

Bass, who will headquarter in
New York and report to Craigo,
told R&R, “It’s a pleasure to be
back with Terry and Chris, and
I’'m looking forward to working
with Jack Craigo. I'm especial-
ly pleased to join Chrysalis at a
time when it has so many hot
new artists.”

Mairite

Continued from Page 1

heads, and we feel we can now
be more effective under a single
leader.”

Rosenwald continued, “We
feel Bill Smith has the qualities
and the knowledge to head up
both staffs. It’s great that we
have an opportunity to use John
Gorman’s knowledge with an-
other format. We're always
happy to expand people’s res-
ponsibilities within our own
chain.”

Back To Mono

Explaining WHK’s new ap-
proach, Gorman told R&R,
“Doing this format has always
been a dream of mine. We’ll go
back to the mid-’50s all the way
to the early ’70s, but the core
will be from the ’60s, including a
lot of Motown and British Inva-
sion tunes. It’s going to be very
regionalized. We feel this will
complement WMMS and draw
some of the 25+ audience that
may now be listening to A/C.”

Gorman brought up an in-
triguing twist to WHK’s imag-
ing. “We're referring to WHK
as ‘our transistor sister.” We’ll
be using the slogan ‘Back To
Mono." The majority of the
oldies we’ll be playing were
recorded in mono to begin with
and sound thin when played in
their ‘simulated stereo’ ver-
sions. We're going to play these
oldies in their original mono
versions — the way God intend-
ed them to be heard.”

R&R/Friday, April 27, 1984

WB Hits Pay Dirt

The Dirt Band has been signed to Warner Brothers Nashville, and all got together for the occasion. Seated (I-r): Manager
Chuck Norris, Marshall Morgan and Paul Worley, producers. Standing (I-r): band members Bob Carpenter, Jeff Hanna,
Jimmy Fadden, and John McEuen; Warner Bros.’ Jim Ed Norman, and member Jimmy Ibbotson.

Union Of The Radio

KYYX/Seattle PD Van Johnson, local Capitol promotion rep Stan Foreman, Duran Duran’s Simon Le Bon, KUBE/Seattle
MD Tom Hutyler, KYYX’s Steve Rabow, KBBK/Boise PD Tom Evans, and KUBE’s Mark Edwards.

Do you want .

Controlled Programming That
Delivers Monied Demo’S . . .7

Announcing a new full- service

Adult Contemporary Consultancy:

A program consultancy with experience in the areas of general manager,
operations, sales and on-air. Services include hands-on program direction
and control, research, regular critiques, listen-line logs, talent pool, total
promotion and coordination and ratings projects that generate revenue.

Winning in Dallas, Tampa, indianapolis, Houston, St. Louis, Denver and the
phenomenal success of WMJI*, Cleveland:

Limited client availability.

For more information call or write: (216) 574-2311
McVay Media, Suite 4-G, The Park, 1700 E. | 3th Street,
Cleveland, OH 441 1 4.

“Source Winter 84° ARB Mon-Sun. 6om-{ 2om. Adults. MSA

WWW-americanradiohistorv.com

~ Triad’s “Show Of Hands*

e -

.

lﬁm S

New Nashville-based independent label Triad Records held its official launch
party, hosted by principals (I-r) Buddy Killen, Chips Moman, and Phil Walden.
Initial acts include Jessi Colter, Tony Orlando, Toni Wine, and the Atlanta
Rhythm Section.

THE CBS RADIO STATIONS
NEWS SERVICE PRESENTS

Fourteen enterprising reports with the CBS track record.
Byline Magazineoffers that competitive edge of quality
feature programming for listeners and sponsors.

INSIDE BUSINESS
William S. Rukeyser

REPORT ON SCIENCE
Dr. Allen Hammond

REPORT ON MEDICINE
Mel Granick

SPEAKING OF HEALTH
Steven Andrew Davis

LIFESTYLE REPORTS
Anna Mae Sokusky

N RECORD
Peter Bekker

REPORT ON RELIGION
Richard Ostling

REPORT ON TRAVEL
Steve Birnbaum

THE LYONS DEN
Jeffrey Lyon:

FOOTNOTE
Rolland Smith

LOOKING AT THE LAW
Neil Chayet

"The series (Byline Magazine) has brought very positive
comments fromw our listeners and excellent sales results for
our advertisers."

Mr. Ray Watson, Gen. Mgr. KXL News Radio 75, Portland, Ore.

THE LEARNING CENTER

Lonnie Carton

"We can't find any feature package that comes close to
Byline Magazine in both quality and price."
Richard W. Osborne, President/Gen. Mgr., WKXL Concord, NH

call Allen Balch 2020 M Street, NW
(202) 457-4366 (Collect) Washington, D.C. 20085

QY | [NEMAGAZINE

Wi A @S RADIO STAMONS NEWS SERVIE




NSBA Invites You To Join
The Front Line Of The British Invasion

WCBS/New York WISN/Milwaukee WTRX/Flint
WFIL/Philadelphia WROQ/Charlotte WJAX/Jacksonville

94 CGY/Boston WRNO/New Orleans KOIL/Omaha
WRQ@X/Washington D.C. WJFM/Grand Rapids WTAK/Huntsville
KRQ@X/Dallas WQDR/Raleigh WQCR/Burlington
waxi/Atlanta WFBC/Greenville WWCT/Peoria
WMGG/Tampa KATT/Oklahoma City KKHT/Colorado Springs
KZAP/Sacramento KLCY/Salt Lake City KFBQ/Cheyenne
WNDE/Indianapolis WNSY /Norfolk KERN/Bakersfield
WKRC/Cincinnati WR@K/Greensboro KTMS/Santa Barbara

CALL COLLECT (213)306-8009
NSBA Productions, Inc. ¢ 400 Sunridge Street ¢ Playa del Rey, CA 90291



In this age of microchips and megatrends, it is easy to
forget the most valuable asset any company can have...
good people. Major Market Radio has always been a
people company (even when we were busy pioneering the
use of computer graphics for research back in 1979). Over
the years, we have worked diligently to build a feeling of
loyalty and respect within our staff and with our stations.
As a result, we have the lowest turnover rate in the
business.

Both internally, and with our clients, teamwork at all
levels makes the difference between commitment and
mere participation. Out of this commitment have come
such industry innovations as the annual Fly-In, our Client

Advisory Board and “Operation Listen”, our new
nationwide Agency Advisory Boards. We are the only
rep video taping our client stations’ sales meetings for
distribution to all offices.

Our size, and the size of our list, allow us to really get
to know each of our clients and be especially sensitive to
their needs. When the pressure is on, it’s nice to know there
is a team behind you who knows you and feels good about
meeting those needs.

If you run a leading station and you'd like to put Major
Market teamwork to work for you, call me in New York.
Discover what we already know...good people business
is good business!

" J. Warner Rush
President

Y/

MAJOR MARKET RADIO

NEW YORK @ CHICAGO  LOS ANGELES e PHILADELPHIA @ ATLANTA @ DETROIT @ BOSTON @ SAN FRANCISCO @ DALLAS @ ST. LOUIS
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The Proponents Speak

STATE OF THE ART

AM Stereo
Grows Up

R&R/Friday, April 27, 1984

ut

T here is no question that the
introduction and implemen-
tation of AM stereo will have con-
siderable impact on AM radio
broadcasting. Listeners who have
experienced the quality of AM
stereo sound are convinced not on-
ly that it is on a par with FM
stereo, but that it can greatly as-
sist a turnaround in the downward
slide in AM listenership and, thus,
overall business. Much has been
said regarding which system is
best, what marketplace standards
(if any) should exist, FCC involve-
ment (or lack thereof), multi- or
single-mode receivers, etc. Each
party that has something to gain in
this controversy has contributed to
the debate, whether espousing a
system, destroying another sys-
tem, or simply campaigning for
overall acceptance of AM stereo
before it experiences the “FM
Quad Syndrome.”’

R&R invited the four remaining AM
stereo proponents to participate in a discus-
sion on AM stereo. Each company — Har-
ris, Kahn/Hazeltine, Magnavox/Continen-
tal Electronics, and Motorola — was given
approximately 350 words with which to parti-
cipate in the AM stereo debate. There were
no restrictions placed on the content of each
article, and the only editing involved was to
make each entry conform to the basic space
guidelines.

Harris Linear
AM Stereo

Over 100 stations worldwide now broad-
cast the Harris Linear AM Stereo signal,
featuring 200 kW Radio Mundo in Brazil.
These stations are realizing the advantages
of a linear AM stereo system, which was
detailed in Appendix E of the Federal Com-
munications Commission’s Report and Or-
der on AM stereo. Among these advantages
are:
» No out of band emissions.

¢ No intermodulation products.

« Full audio range (up to 15,000Hz) stereo
is transmitted.

« Most compatible with synchronous de-
tectors.

o Has best potential for future technologi-
cal growth.

ILLUSTRATION: GARY VAN DER STEUR

The Harris Linear System continues to be
the choice of technically astute broad-
casters.

More important than deciding which sys-
tem to select, however, is for broadcasters
to decide to broadcast and promote AM
stereo. If AM stereo is to rapidly become
accepted by listeners, it must be constantly
promoted. FM stereo was two decades in
reaching parity with AM and now domi-
nates the marketplace. AM stereo is now
technically equal to FM stereo and a com-
bined effort to promote AM stereo is neces-
sary to quickly recapture the audience lost
to FM. Continued on Page 24

The Kahn/
HazeltineSystem

In the short amount of space allocated, I
would like to stress the importance of AM
stereo and answer a few questions that are
most often raised.

AM Stereo is important because it can,
and hopefully will, bring AM radio out of its
tailspin. AM is now down to a 34% share of
radio listening, and it promises to get worse
because of its horrendous reputation with
youngsters. Continued on Page 24

Motorola
C-Quam

Motorola does not believe that an AM
stereo marketplace consensus can possibly
be established by considering only the
broadcaster or the receiver part of the win-
ning equation. For this reason, we have im-
plemented a total program of longterm sup-
port for both the broadcaster and the re-
ceiver manufacturer.

For the broadcaster, Motorola actions in-
clude:

o Manufacturing AM stereo exciters and
monitors.

o Licensing of four reputable broadcast
equipment manufacturers. One is type ap-
proved, and two more will clear the FCC
within a short period. These licensees make
the ““C-Quam’” sourcing competitive in fea-
ture, performance, and price.

o Working with and establishing a group
of competent ‘“‘C-Quam’’ installers, most of
whom are broadcast consultants with excel-
lent technical backgrounds.

» Providing technical support to broad-
casters from our research and broadcast
equipment manufacturing group.

Continued on Page 24

PMX AM
Stereo System

The PMX AM Stereo system was origin-
ally developed by the Magnavox Company,
and was introduced in December 1976. The
system was one of the three tested by the
National AM Stereophonic radio commit-
tee. The FCC initially adopted this system
in 1980, but succumbed to the intense com-
petitive pressures exerted by the losing AM
stereo proponents. The FCC restudied the
various AM stereo systems, and in 1982
again found the PMX-Magnavox AM Stereo
System to have the best overall technical
performance. Unfortunately, the FCC side-
stepped the competitive pressure problem
by opting for the “marketplace” decision
method. The system was given the “PMX”’
(for phase multiplex) identification in 1982
to circumvent a consumer electronics mar-
keting problem. In 1984, Continental Elec-
tronics Mfg. Co. assumed full responsibility
for all broadcast support aspects involving
the PMX AM Stereo System. The original
pledge made by Magnavox to not seek any
broadcast use or broadcast equipment
manufacture license fees or royalty fees re-

mains in effect.
= EUS Continued on Page 24



And the bandwagon plcks ’up speed! As

of now 56%7* of the listening population of the

U.S.is covered by C-Quam!

GM/Delco already offers C-Quam single
system receivers in ‘84 models. Chrysler to
follow in ‘85 models.

Concord, Mclntosh, Samsung, Sherwood
and other receiver manufacturers are gearing
up for production right now!

If you expect those sets to play your kind
of music, call Dick Harasek at (312) 576-2879,
or Chris Payne at (202) 862-1549. Or see us at
the NAB Convention, Booth 309,

*based on Hiber, Hart & Patrick estimates

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA
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Continued from Page 22

Many broadcasters are, in fact, joining
together in this effort. An example to be
followed is the efforts of New Orleans
broadcasters. WQUE, WNOW, WWIW, and
WYLD are charter members of the Loui-
siana AM Stereo Association. While they
broadcast different AM stereo signals, they
have banded together to:

1. Promote the common business inter-
ests of AM stereo broadcasters.

2. Bring members together in such a
fashion that their united efforts in fostering
the interests of AM stereo broadcasting will
result in improvements to their common
good, betterment, and welfare.

3. Devise means of securing, classifying,
and disseminating among its members
trade, credit, and other information impor-
tant to the conduct of the AM stereo broad-

4. Foster the exchange of ideas among its
members.

5. Improve the business conditions under
which AM stereo broadcasters operate.

The Association has been incorporated
under the not-for-profit corporation law of
the state of Louisiana. Provisions are made
for two classes of members. The voting
membership is limited to AM radio stations
broadcasting stereophonic programming.

€6 A . . ”

M is now in the position to
recapture much of the audience
lost to FM and other stereo
media. To fully realize this poten-
tial, stations must promote and
educate listeners, distributors,
and retailers.”

Non-voting associate membership is open
to non-stereo AM stations, manufacturers,
distributors and retailers, advertisers, and
advertising agencies with an interest in AM
stereo.

The formation of AM stereo associations
appears as one way broadcasters can join
together to promote AM stereo without vio-
lating antitrust laws. This, obviously, re-
quires the promotion of multisystem receiv-
ers and frees each station’s engineering
department to select the AM stereo system
that best suits their requirements. Engi-
neering staffs can evaluate AM stereo sys-
tems based on the normal evaluations of
technology, construction, serviceability,
factory service, completeness of instruction
books, etc.

Stereo is the most exciting growth oppor-
tunity in years for AM broadcasters. AM is
now in the position to recapture much of the
audience lost to FM and other stereo media.
To fully realize this potential, stations must
promote and educate listeners, distributors,
and retailers. AM broadcasters must de-
cide today to begin broadcasting in stereo
and join their fellow broadcasters in pro-
moting this new service.

WESTWOO0D ONE

STATE OF THE ART

KAHN

COMMUNICATIONS, INC.

Continued from Page 22

A complete change of image, based on
meaningful improvements, is necessary —
not just hype. Stereo, plus an updating of
antique receiver technology, can signifi-
cantly improve the situation because it will
deliver a more competitive sound product.

You are free to select the stereo system
that offers the best chance to help AM
Stereo survive. Some of the facts that you
should know are included in the following
answers to questions most often asked.

€6 S _
tereo, plus an updating of
antique receiver technology, can
significantly improve the situation
because it will deliver a more
competitive sound product.”

Q. What most distinguishes your stereo
system from the others?

A. Essentially there are only two sys-
tems. One is the Kahn/Hazeltine sideband
system, which transmits L information on
your lower sideband and R information on
the upper sideband. The Harris, Magnavox.
and Motorola systems all transmit stereo
by shifting phase of the signal components.

Q. Why do you believe your system is the
best?

A. Because it is not delicate, and there-
fore we can give a money-back guarantee
that it will work with your transmitter and
your antenna without modifications.

Q. What is ‘“platform motion?"’

A. Unnatural swinging left to right, back
and forth, of the stereo sound under adverse
signal conditions that make some people
feel uncomfortable. Sony warned the FCC
“the public will never accept or overlook”
this motion.

Q. Can you hear this problem with the
Kahn/Hazeltine system?

A. Not under real-world conditions. But
Motorola, Magnavox, and Harris cause se-
vere motion even with relatively mild co-
channel interference.

Q. Are your competitors aware of this
problem?

A. They sure are. Motorola even put a cir-
cuit in their chip to switch to mono when
you get co-channel interference. But
switching back and forth will just em-
phasize the fact that your station has a
problem. Can you see your salesman say-
ing, “In mono we cover your area, but not in
stereo . . . 7"’ A great Motorola solution.

Q. Does platform motion occur in other
situations?

A. Yes. Even slight selective fading will
give you motion.

Q. Why are major all-talk stations on-the-
air with the Kahn/Hazeltine system?

A. This has to do with mono improvement
advantages against interference, asym-
metrical sideband selectivity, etc.

)
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Continued from Page 22

The PMX AM Stereo system uses linear
phase modulation to transmit the stereo-
phonic (L-R) audio signal, and standard
envelope modulation to transmit the mon-
aural (L+R) content of the stereophonic
signal. The PMX system is one of the simpl-
est, easiest to understand, and most
straightforward of the various AM stereo
systems. Audio processing emphasizes the
importance of monaural loudness support,
for which the PMX system has full capabili-
ty. The AM stereo exciter accepts the left
and right audio channels and forms the
(L+R) and (L-R) signals. The (L-R) signal
linearly phase modulates the RF signal
developed by the exciter. This RF signal
also is frequency modulated, with a devia-
tion of slightly less than 20Hz, at a 5 Hz
modulation rate. This is the pilot tone sig-
nal. The RF output of the exciter is substi-
tuted for the oscillator inside the transmit-
ter, and the exciter RF signal is raised to
full license power by the existing transmit-
ter circuits. The full power RF signal is
envelope modulated by the existing trans-
mitter in the usual way using the (L+R)
audio signal.

The receiver follows a process inverse to
the exciter operation, and reproduces the
left and right stereophonic signals. The cor-
rect operation of the stereophonic pilot is
essential to consumer acceptance, and the

€6 T

he PMX system has dem-
onstrated the ability to transmit
coded digital data (AM SCA) sig-
nals in place of the pilot tone.
This (SCA) capability presents
the broadcaster with new rev-
enue possibilities and public
service capabilities.”

PMX system has one of the most reliable
and strongest pilot tones available. This
pilot tone also aids in providing immunity to
“platform rotation” due to co-channel in-
terference.

The PMX system has demonstrated the
ability to transmit coded digital data (AM
SCA) signals in place of the pilot tone. This
capability presents the broadcaster with
new revenue possibilities and public service
capabilities. Its uses are limited only by ex-
isting laws governing SCA operation.

The PMX system can operate at full mod-
ulation with the currently-avilable AM
stereo receivers. All AM stereo systems are
modulation restricted only by receiver de-
coders, and the PMX system has as great
or greater stereophonic modulation capa-
bility as any curently available system. The
Sony AM stereo receiver is full proof of this.

R&R/Friday, April 27, 1984

MOTOROLA "C-QUAM"

B o s e
Continued from Page 22

¢ Offering domestic and foreign semi-
nars/workshops on AM stereo transmitter
interface.

For the radio manufacturer, Motorola
has provided:

o A high performance, all-function I/C de-
coder built by Motorola (America’s largest
semiconductor manufacturer).

o Comprehensive technical design semi-
nars in the U.S. and abroad.

 Personal design assistance available
through our research and application engi-
neers with detailed technical design data
and circuit techniques on AM stereo.

» Anti-microphonic I/C design and circuit
techniques so that AM stereo can be includ-
ed in mechanically-tuned receivers.

e Hi Fidelity AM stereo circuit tech-
niques, which allow 50db of separation, low
tenths of one percent distortion, and extend-
ed frequency response.

* Present development of a low voltage
1/C decoder for battery-powered portable
radios.

» Assistance to AM stereo signal genera-
tor manufacturers by evaluating their
designs, recommending corrections, and
providing alignment standards.

e Very shortly Motorola will announce a
second source of agreement for our I/C de-
coder with one of Japan’s largest and most
respected semiconductor manufacturers.
This will provide dual source I/C protection
for the radio manufacturers at competitive
prices.

Multi-System Receivers

We do not share the optimism for multi-
mode receivers exhibited by a few people in
the trade. Our analyses show that the added
complexity, added cost, and compromised
performance will not satisfy anything but a
limited interim market. Mobile application
is particularly difficult and costly. It is our
conviction that multi-mode means very lim-
ited market penetration and acceptance.
Consumer disenchantment because of con-
fusion in the market could cause AM stereo
to go the way of Quad.

Stereo allows stations to again experi-
ment with program formats on a competi-
tive basis with FM. Radio manufacturers
are introducing wider bandwidth product,
as well as bandwidth control. You now have
available excellent AM stereo “C-Quam.”
It is very compatible with 400 million AM
mono radios in the U.S. The stereo separa-
tion and distortion levels provide outstand-
ing stereo. By the end of 1984,
“C-Quam”-only radios will be marketed by
the hundreds of thousands; during 1985
there will be millions more.

One Final Note

“C-Quam,” because of its leadership po-
sition, has become the target of some mis-
leading technical attacks. There are special
interests who do not want an AM stereo
standard to emerge for obvious reasons.
Do not be misled — the growing ‘“C-Quam”
cadre of broadcasters, broadcast equip-
ment manufacturers, integrated circuit
manufacturers, and receiver manufactur-
ers did not occur from poor performance.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO

PROGRAMS, CONCERTS AND SPECIALS.




How is this for a Bluff?

Claim “victory” when:

e Network station score is:

Kahn/Hazeltine =6
Hanrris —) |
Magnavox =0
Motorola =0

¢ 150 Major Market Delco Dealers polled voted:
23 to 2 against Motorola single system radio.

(Obvious to any businessman that a single system radio
cannot compete with radios that work with all systems.)

¢ Many Motorola stations might even make some of their
listeners “sick to their stomachs” due to platform
motion. Sony warned FCC, the public “will never
accept or overlook” image motion.

Think we are bluffing? Call for cassette proof,. . .and a
free air sick bag. Phone (516) 222-2221.

Want to win with the best AM Stereo system using advanced independent sideband
technology (we will have shipped over 100 exciters when this reaches you) for less than
$300 a month? Kahn Communications, Inc., has just made an agreement with a huge
Fortune 500 firm so we can now make this offer.

INCORPORATED

@E KAHN COMMUNICATIONS, INC.

839 STEWART AVENUE, GARDEN CITY, NEW YORK 11530 ¢ (516) 222-2221
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WKYS/Washington:
A Capital Case History

‘N; hen plans were made for

WKYS/Washington to va-
cate its 26 year-old office and stu-
dio complex and relocate in new
facilities, station engineers looked
at the move as an opportunity to
construct a state-of-the-art facility
that would fill present needs, as
well as allow for growth and
change through the next three dec-
ades. Studios, offices, and trans-
mitting facilities were redesigned
from the ground up.

The first challenge was to improve the
station’s overall coverage in the market.
Through a series of tests, the engineering
consultant firm of Robert A. Jones discov-
ered a gaping hole to the southeast, where a
high percentage of WKYS’s audience is con-
centrated. Daniel Ryson, WKYS Supervi-
sor/Construction & Maintenance, explain-
ed: “The transmitter is located in North-
west Washington, and this contributed to
the coverage situation. The problem is that
we share a tower with Channel 4
(WRC-TV), and they’re on the top. We're
just below them, except we were mounted
on the northwest side, and our signal
couldn’t get through the tower to the South-
east. The solution, essentially, was to place
an RCA BFJ+4 panel antenna on every face
of the tower. We also installed two Harris
25k transmitters, operating at 27,100 watts,

WKYS engineer Seth Sterling measures
output levels in the station’s Master Con-
trol Room A.
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ILLUSTRATION: BERT WOOD

and a Delta Electronics micro-processor
remote control system. By doing this our
signal penetration has inceased a minimum
of 50 percent, and in some places it actually
doubled.”

WKYS was housed in its last plant for 26
years, and when the opportunity to redesign
the air facilities came along the station was
looking toward the future. ‘“We looked seri-
ously at designing the new plant to be flexi-
ble,” Ryson continued. ““It’s very difficult to
imagine what is going to happen technologi-
cally 30 years down the road, and with this
in mind we constructed the facility so that

in 24 hours any one piece of equipment
could be removed and replaced with newer
equipment that supersedes it in technology.
We didn’t want to be strapped to 1980’s tech-
nology.”

The station was built around four sepa-
rate control rooms:

» Control/Studio 4 — Production and
backup air.

o Control/Studio 5 — Air.

¢ Control/Studio 6 — Production, 4-track
expandable to 8-track.

¢ Edit/Announce Booth — News produc-
tion.

by Reed Bunzel

After conducting thorough time and mo-
tion studies, the design engineers built Studio
4 to be identical to Studio 5. ‘“This way, if we
have any technical quirks in our on-air
studio, we can put Control and Studio 4 on the
air,” Ryson pointed out. “‘Our human engi-
neering studies determined that they should
be exactly alike. We found that if you have a
button three inches farther to the left in one
room than another, it is hard to make the
transition. The way we built Studios 4 and 5
is such that someone can plug his head-
phone in at exactly the same spot, or reach
his arm over the same distance to turn on
the mike.”

“T _
he result of all this
(audio engineering) is that
now you can stand in the
middle of the studio and hear
your heart beat.”

TR S Y SR (N P G T I
Both studios were built around Rupert
Neve custom consoles. Ryson said, ‘“They
were designed in a custom fashion because
Rupert Neve has a recording studio back-
ground, and doesn’t work very much with
broadcasters. We teamed up with their en-
gineers and designed the console ourselves,
Continued on Page 28

Top: A view of back-up Control 4, featur-
ing a Neve custom console designed by
WKYS and Rupert Neve engineers. Bot-
tom: WKYS conducted human engineering
studies to create the most efficient and
functional news room possible.




“Stay The Night”

First Week!
134/134

Produced by Management;
David Foster Frontline Management

“Love Will Show Us How”

O 1{BREAKERS

Produced by
Russ Titelman

Management:
Courage Management Inc.

Manufactured & Distributed by Warner Bros, Records
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A view from On-Air Control Room 5 into
the acoustically-engineered sound studio.

KYS

Continued from Page 26

It’s a cross between the recording studio
consoles and broadcast consoles, since we
were looking for the best options of both.”
Each room is also equipped with Technics

turntables and cassette recorder-players.

Control and Studio 6 is the station’s pro-
duction facility, and uses a McCurdy 8720
8-track Radio Console with ITC Series 99
recorders. Almost all music played on the
air comes from cartridges dubbed on this
equipment. “The McCurdy is a 20 stereo-in-
put console with 20 faders, which we use for
our heavy-duty production,” Ryson ex-
plained. “We can actually record bands in
there. Not with the same quality in mix-
down as the big 24-track studios, of course,
but we can do a fair job.”

The last control room is the edit and an-
nounce booth, which consists of a small con-
trol room that has half a dozen reel-to-reel
tape machines and several cartridge re-
corders. The edit room engineer has the
function of recording news actualities from
field reporters and edit them down. They
also take all the network audio feeds trans-
mitted via satellite from NBC and the
Source.

“The ree]-to-reel tape machines we in-
stalled are MCI JH 110B audio tape record-
ers, and we use them for everything from
public affairs to recording live programs,”
Ryson continued. “In addition, our ITC
Delta cartridge players provide us with
most of the audio product, since 95 percent
of what comes off WKYS is on cart. We've
been doing a lot of things with our audio that
not a lot of broadcasters do in terms of qual-
ity — such as our ITC Series 99 tape record-
ers, the recorders we record cartridges on.
We also play compact discs, but our library
is only about 30 discs right now because

Announcers and newspersons have a
direct view from Studio 5 through Control
5 into Master Control A.

Sound Advice:

Equipment & Ratings

nobler to suffer the slings and arrows of outrageous fortune, or

‘ ‘ I 0 equip or not to equip — that is the question. Whether 'tis

go against a sea of bad ratings.” William Shakespeare might
have spoken these words if he were still alive today, especially if he were
programming a top-rated radio station. In today’s fast-paced, get-ahead

world, competition gets the bucks.

Which brings us to the radio world. Radio
business, like other media businesses’' reve-
nue, depends on advertising. Advertisers, on
the other hand, are looking for an audience.
Therefore, the stations with the listeners are
those that get the gold. Sounds simple
enough, but what is that magic ingredient
which makes one station outshine another?
The answer is simple: the listener. And what
attracts the listener? Another simple answer:
the sound. Finally, what produces the sound?
The equipment.

A radio station has only seconds or, on the
outside, a few minutes, to snag each listener.
Music is important, as are the station's per-
sonalities, but the dial turning usually stops on
the loudest and clearest signal. At this point
the program content has to sustain the interest
of the fistener, but with format programming
there is little that is unique in radio today. One
station tends to be a carbon copy of another,
each playing the same hits and even using the
same old tired jingles and promo tags. Believe
it or not, while the listener is accustomed to
today’s radio, quite often it is the best-sound -
not the best music — that attracts and holds
the audience.

After surveying many programmers | found
that most agree on many things, one of which
is that a station’s equipment is fundamental in
delivering a good overall sound. Most pro-
grammers, however, felt that their stations
were equipped with the latest state-of-the-art
gear and had litle to be concerned about. |
then asked them how they kept up with the
latest equipment and what equipment periodi-
cals they read or browsed through. The an-
swer: the chief engineer researched the latest
equipment breakthroughs and read the tech-
nological magazines. One conclusion | drew
from this discovery is it seems that program-
mers possibly are not as informed about their
station's sound and equipment, and the ef-
fects the latest state-of-the-art technology
could have on their station's sound.

The Technology Gap

Is there a technology gap in the radio broad-
cast field? Most likely. Radio is experiencing
the same technological growth that the motion
picture industry went through several years
ago. Motion picture sound departments were
generations behind picture development. The
engineering departments were satisfied with
the sound as long as there was good lip sync.
What changed their thinking was a major
slacking-off of box office receipts. Better pic-
tures demanded better sound. Which begs
the question: Can better sound make better
radio?

| think so. There are many radio stations still
using turntables with tone arms which track
records with the force of a brick. No wonder
there is so much groove chatter. Many pro-
grammers and engineers are probably satis-
fied with the performance they get from these
antiquated pieces of equipment, but there is a
whole new generation of turntables, tone
arms, and cartridges which are designed to
deliver maximum fidelity with the lowest track-
ing error and flutter. Why, then, is there so
much resistance to this new technology? May-
be it's because making a change is perceived
as the same thing as taking a risk. Often this
refuctance to take a chance can ultimately af-
fect your ratings.

Remember, in radio ali you have is the

sound. Of course, off on the horizon lurk the
challengers — such as MTV and music videos
— and they will soon be breathing down your
necks, if they aren't already. Don't underesti-
mate them, and don’t underestimate your au-
dience. Your listeners’ equipment is get-
ting better, and ultimately you could become
the loser.

The Programming Edge

The true edge for a program director today
is to get a handle on what's happening with
new equipment. There are many ways to be-
come educated about what is new and what is
forthcoming, and one of the best methods is to
contact the various manufacturers directly.
They will be happy to send you all the techni-
cal information on their products. You will find
that most of the technical sheets are quite
easy to understand, no longer being subject to
interpretation by your chief engineer. Of
course, dealers are also happy to arrange a
demonstration of whatever equipment is in
question, at no obligation to you.

In the area of broadcast production there is
no substitute for a good console, and there is
a vast array of mixing consoles from which to
choose, including automated and non-auto-
mated. Some of these consoles have four-
band parametric equalizers, high skew elec-
tronics, and enough effect sends to produce
almost any sound. They can also feature large
patchbays, giving the user a greater flexibility
in the use of outboard equipment.

In the field of microphones there are also
many new entries, of which a good many are
dynamics and condensors. These micro-
phones represent newer technology, and
therefore have better frequency response.
There are PZMs (pressure zone microphones)
as well as very small lavalier microphones. For
almost any application there is likely a new
microphone to go with it. Today’s more critical
demands for better sound have forced micro-
phone producers to build even better mikes
for the recording industry.

Outboard Gear — Toys

In production it is the outboard gear which
usually separates the men from the boys {or
women from girls). The reaim of outboard gear
spans from limiters to exciters, from noise
gates to digital reverb. All these marvelous
products can, and will, add a new dimension
to your sound. The effects which can be cre-
ated are astronomical. Your advertising clients
will appreciate the little extras and your listen-
ers will notice your different sound.

Within the next five years more digital re-
cordings will reach the marketplace opening
new music marketing vistas. This medium will
place greater demand on all radio stations to
employ digital reproducing equipment. With
digital sound there is no need for noise reduc-
tion systems, including noise filters.

No one can guess the direction radio is
headed in, but, taken on a day-to-day basis,
good planning will keep your ship afloat. Com-
petition is the force which opens the door to
success, and mediocrity is its number one de-
terrent. The future of radio depends on the
spirit of the people in its industry.

Sye Mitchell has been a recording engineer and rec-
ord producer for over 20 years. He is currently President
of his own firm, Sye Mitchell Sound Co.

|

A look at the recording facilities in the WKYS
edit room, where a variety of record-edit
l operations are performed.

we’re having a heck of a time finding any-
thing.”

WKYS called in an acoustical consultant
because it was concerned about getting
some acoustical coupling from air condi-
tioning compressors. Ryson explained the
challenge: “We didn’t want to have $1 mil-
lion designed into a studio just to find out
down the road that we have an air condi-
tioner that makes the whole studio rumble

every five minutes. Also, since our main

control room faces into Glover Archibald
Park, and because we were concerned that
sounds that were produced in the control
room would go out through the windows and
sneak back into the studio again, we design-
ed in a failsafe measure. The studio was
constructed with double thermopane win-
dows, and the separation between the glass
is two to three feet thick to keep the acousti-
cal coupling down. We also tuned the hall-
way to make sure there would be minimum
acoustical coupling down the hall. The. re-
sult of all this is that now you can stand in
the middle of the studio and hear your heart
beat.,7

The wall treatments were designed to
keep all sound reflection to a minimum. Tie
trunks and barrier strips provide the sta-
tion with the capability of interchanging
older technology with new equipment as it
becomes available. The equipment in the
control room, including the console, termin-
ates on barrier strips for easy removal and
modification.

In addition, audio distribution throughout
the station is provided through a Utah Sci-
entific 50x50 Stereo Routing Switcher, and
plant intercommunication is achieved with
a Farrtronics 20x20 intercom system.

All in all WKYS is confident that the new
station will provide the latest state-of-the-
art sound, as well as have the capacity to
grow through the years. ‘“We feel that this
facility is going to serve our needs for years
to come,” Ryson concluded. “It has been
designed for easy operation and mainten-
ance, and provides a pleasant working en-
vironment.” TR

A WKYS engineer operates the Neve con-
sole in Control 5, the station’s on-air facili-
ty. Controls in this room and Control 4 are
identical, allowing for easy transition be-
tween the two.
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Technology Update

by Michael Rau

The following brief was pre-
pared by Michael Rau, staff
engineer for the Department of
Science and Technology of the Na-
tional Association of Broadcast-
ers. It outlines in brief form the
latest technological improvements
and developments, as well as
legislative decisions, affecting
radio engineering in 1984.

Technology

1. FM Improvement: The NAB/CBS pro-
posed system significantly improves FM
stereo coverage by removal of “noise pen-
alty”” incurred by stereo operation through
audio ‘‘companding” and quadrature mod-
ulation of the stereo subchannel. It is a very
impressive system. On-air tests are ex-
pected to be organized shortly.

2. AM Improvement: NAB’s Engineering
Advisory Committee has formed a subcom-
mittee to study this issue, and has held four
meetings in the last three months. The sub-
committee is researching ways that new
technology could be used to improve the
transmission and reception fidelity of AM.
Topics: new antenna technology, digital

augmentations, transmission filters and

standardized pre-emphasis, “promotion’’ of
new receivers, and consolidation of techni-
cal information. The subcommiftee will
publish its report in June.

Recent Major Technical
Decisions

1. Daytimers: The FCC has provided for
extension of operating hours for daytimers
both post-sunset and, for previously ineligi-
ble stations, pre-sunrise. The FCC will cal-
culate permissible powers and times. No
applications are required. International
considerations are a major factor. Look for
operation up to two hours post-sunset year-
round after completion of Mexican agree-
ment in early winter. Daytime Broadcast
Association Reconsideration still pending at
FCC. Daytimer legislation at Congress not

expected to pass.

2. Docket 80-9%0: The FCC has adopted
rules creating new classes of radio stations
and certain technical rule modifications.
684 proposed locations of new stations were
issued in an “omnibus’’ rule making. Sta-
tions should file comments in that rule mak-
ing if concerned. NAB’s ‘“‘reclassification”
Reconsideration was denied.

ILLUSTRATION: TODD PEARL

3. FM SCAs: Nearly any use is now per-
mitted. Few technical standards were
adopted. Extent of common carrier regula-
tion, by states or FCC, remains controver-
sial. FCC decision expected shortly. 110%
maximum modulation with two subcarri-
ers, 105% with one subcarrier was approved
by FCC on March 28.

4. Modulation Monitors: No longer type-
approved. No longer need to be ‘‘available”
to duty operator. Broadcasters are still re-
sponsible for compliance with FCC modula-
tion technical standards.

5. Operator and Maintenance Logs:
Many, but not all, record-keeping re-

quirements were deleted, unless you are an
AM directional station without a type-ap-
proved sampling system. You must record
your observances of a tower light failure,
all EBS transmissions and receptions, and
other entries that may be required by your
station authorization. Additionally, FCC
field offices may require you to keep cer-
tain logs for a period of time if they desire,
and you must still know if your equipment is
operating properly.

6. Radio STLs: F'CC has approved 12 two-
way 5 MHz channels at 18.64-18.70 GHz and
18.88-18.94 GHz for use by radio STLs but
shared on a co-equal basis with other fixed

links. New coordination procedure is in-
volved. Analog or digital modulation is per-
mitted. Other radio STL proposals are
pending, including large NAB effort to real-
locate 942-947 MHz for radio STLs.

7. Radio Marti: Legislation has been sign-
ed into law, and provides for operation of a
Cuba service within a part of the Voice of
America using technical facilities on 1180
kHz at Marathon Key, Florida. Presidential
Task Force authorized to study Cuban in-
terference. FCC has issued regulations re-
imbursing radio stations for changes in
technical facilities made to counter Cuban
interference. Cuba service expected to
begin transmission in August.

8. Class IV Nighttime Power: The FCC
has authorized a nighttime power increase
to 1 kW for Class IV “local” AM stations.
Look for operation to commence in early
summer 1984, pending an agreement with
Mexico.

9. Operator licenses: The FCC has
modified and, in certain instances, elimin-
ated its radio operator licensing rules. A
General Class license is now to be issued for
life. A five-year, rather than one-year,
‘“‘grace period” is established. Adopted
February 27, 1984.

Pending Major
Technical Decisions

1. Channel 6 TV/Educational FM In-
terference: The FCC’s allocations “mnis-
take’ is proving difficult to resolve. Educa-
tional FM interests assert that filters are an
effective cure. Channel 6 interests agree,
but contend that the use of filters is not
reliable as an allocations tool, and recom-
mend that the FCC instead use power/
height limitations based on radio-frequen-
cy. Undesired-to-desired ratios, cross
polarization, co-location, etc. to limit in-
terference to a degree where filter installa-
tion programs would be feasible. Docket re-
mains open for comments.

2. Non-ionizing Radiation: Nothing speci-
fic yet. EPA is studying the issue, and ap-
parently is preparing a ‘‘Notice of Rule
Making.” Broadcasters are concerned that
local regulation may supersede Federal
regulation. Local regulation not generally
technically based and thus adverse to
broadcasters.

3. Radio Remote Pickup Units: The FCC
has proposed ‘‘channel splitting” in the
most popular RPU auxiliary bands. Pur-
pose is to.encourage use of ‘‘spectrum effi-
cient technologies” such as Amplitude
Compandored Single Sideband (ACSB).
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ADC MAGNETIC CONTROLS
Sue Salarelli

4900 West 78th Street
Minneapolis, MN 55435

Booth 1320

ADM TECHNOLOGY INC.
Murray A. Shields

1626 E. Big Beaver Road
Troy, MI 48084

Booth 1223

A

) 1Y
§ Iﬁ Iy
3“’“1‘“\31"'

.Ial". ! ! '
LA
rlni”jeff” ¥

Alpha Audio produces Sonex, an open-cell
urethane plastic foam designed to control re-
verberation time, eliminate stray reflections,
and kill standing waves. The Sonex contour
employs the “anechoic wedge” to optimize
noise reduction dissipation through its special
geometric shape. Sonex is widely used in re-
cording and broadcast studios, remote trucks,
VTR control rooms, and numerous noise-fe-
duction applications.

ADVANCED MUSIC SYSTEMS
Stuart Nevison

Walstreams Lane, Worsthorne
Burnley Lanes

Lancashire, England

Booth 1330

AGFA-GAVAERT INC
Ruth Hladyk

275 North Street
Teterboro, NJ 07878
Booth 1608

ALLIED BROADCAST
EQUIPMENT

David C. Burns

635 South E. Street

Richmond, IN 47374

Booth 639-641

ALLIED TOWER CO.
Charlie White

12450 Old Galveston Road

Webster, TX 77598
Booth 409

ALLSOP INC

Tena Veenstra

4201 Meridian
Bellingham, WA 98227
Booth 1177

ALPHA AUDIO

Eric W. Johnson

2049 West Broad Street
Richmond, VA 23220
Booth 210

ALTRAN ELECTRONICS

Robert E. Owen

17021 Kingsview Avenue
Carson, CA 90746

Booth 217

AMBER ELECTRO DESIGN
Wayne Jones

4810 Jean Talon West

Montreal, Quebec, Canada H4P2N5
Booth 422

AMCO ENGINEERING CO.
Floyd A. Johnson

3801 North Rose Street
Schiller Park, IL 60176
Booth 1218

wWwWw americanradiohistorv com

AVC Systems, Incorporated introduces
custom built architectural grade studio furnish-
ings available in either natural wood or plastic
laminated finishes. Stop by Booth #331 at
NAB or contact Bill Emery at AVC Systems,
Inc., 2709 E. 25th Street, Minneapolis, MN
554086, or call (612) 729-8305.

AMEK COMPANY
Tim Mungovan
11540 Ventura Blvd.
Studio City, CA 91604
Booth 1620

AMERICAN IMAGE
PRODUCTION

Jerry K. Williams

1107 18th Avenue, South

Nashville, TN 37202

Booth 653

AMPEREX ELECTRONIC CORP.
Thomas E. Perry

Providence Pike

Slatersville, RI 02876

Booth 1412

AMPEX CORPORATION
Al Fisher

401 Broadway

Redwood City, CA 94063
Booth 1400

ANCHOR SYSTEMS INC.
Evan D. Landrum

5097 Sante Fe Street

San Diego, CA 92109
Booth 1618-C
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ANTENNA TECHNOLOGY
CORP.
Eric Schechter

STATE OF THE ART

ARBITRON RATING CO.
Sherm Brodey

312 Marshall Avenue
Laurel, MD 20707

Booth 802

ARRAKIS SYSTEMS
Mike Palmer

400 Cormorant Avenue
Fort Collins, CO 80525
Booth 211

ASACA/SHIBASOKU
CORP. OF AMERICA

Alan R. Davis

12509 Beatrice Street

Los Angeles, CA 90066

Booth 1226

ASSOCIATED PRESS
BROADCAST SERVICE

ATLAS TOWER CORP.
George J. Bubrick

227 South Vann

Vinita, OK 74301

Booth 443

AT&T COMMUNICATIONS
Raymond F. Procopio
Route 202-206

Bedminister, NJ 07921
Booth 407

AUDIO BROADCAST
GROUP

Phyllis Freeman

2342 South Division

Grand Rapids, MI 49507

Booth 637-A

AUDIO DEVELOPMENTS
Anthony Levesley

.v

Audio & Design/Calrec, Inc. will be showing the following equipment
at the 1884 NAB Convention: The Scamp (Standardized Compatible Audio
Modular Package) 4 Band Modular Processing System, a very fiexible sys-
tem which can be configured for AM and FM to achieve a very competitive
audio signature — with an emphasis always on quality; and the Audio &
Design Transcoder, allowing complete control of a station’s Stereo Image
Width, from O to 180 degrees. Simpie to instail and with only one control to

8711 E. Pinnackel Hall Lane, Walsall Wood

Glenn Serafin vary the image, the Transcoder also maintains complete mono compatibili-

Peak Road 50 Rockefeller Plaza Walsall, England WS9-9AU | 1.
Suite C-103 New York, NY 10020 Booth 1743
Scottsdale, AR 85255 Booth 419
Booth 1737 AUDIO KINETICS
Ricki Stein

APHEX SYSTEMS 4721 Laurel Canyon Blvd.
Jon Sanserino Suite 209
13340 Saticoy Street
North Hollywood, CA 91605 gggz ﬁ(;l;ywood, CA 91607
Booth 513
APIS CORPORATION The Aphex Compellor is a computerized processor which simultane- AUDIO TECHNOLOGIES
Rov Romiin ously combines the parameters of compression, leveling, and peak limiting. INC.

Y J This “smart” two channel unit features smooth compression with attack and Edward M. Mullin

2960 S.W. Temple
Salt Lake City, UT 84115
Booth 1762

release times governed by the program material itself. Other features in-
clude a “silence gate” and a “stereo enhance” mode.

328 W. Maple Avenue
Horsham, PA 19044
Booth 420

AUDIO & DESIGN
RECORDING

Nigel Branwell

East 4480 Highway 302

Belfair, WA 98528

Booth 402

AUDITRONICS INC.
James F. Woodworth
3750 Old Getwell Road
Memphis, TN 38118
Booth 505

AUDI-CORD CORP.
Carl L. Martin

Altran Electronics, a division of
‘McGraw-Edison, announces its
new Broadcast Interface, an oscilla-
tor/modulator with UPS and mo-
dem, which imposes phase modu-
lation on the AM carrier for low
data-rate signalling. There is no in-
terference with AM stereo pro-
gramming. The station and Mc-
Graw-Edison become parthers in
providing this communication link to
potential customers in’applications

FOR ALLYOU WANT A CART TO DO,
THIS CART’S FOR YOU!

1845 West Hovey Avenue such as utility load management

{9 )
Normal, IL 61761 security, and emergency Waring
Booth 123 systems.

Film House, Inc.
invites you to come by our
Booth 231 at the NAB
(in the South Hall)
to see our custom & syndicated
TV spots for radio stations,
_ including the 1984 additions to
o B & | our “‘Sing-A-Long’’ campaigns
Sioblosercophasng T o Thobostsound o cartcan for Country, AC & CHR,
.. Maximum reliability and longest life reproduce plus our two newest spots:
“Feelin’ Good’’ & ‘‘Easy Rock’’.

.. Superb copies of CD’s and digital .The exclusive SGS-4 broadcast
masters . . mastering tape.

For ... Outstanding high frequency sensitivity For...Compatibility with all cart machines

and headroom For... Stations who care how they sound

THE AUDIOPAK AA-4 IS FORYOU ]

The True Blue Cart-From Capitcl FILM_ HOUSE, INC

R 700 18TH AVENUE S. NASHVILLE TN. 37203 (615)255-4171

For..

MOTION PICTURE PRODUCTIONS

. @ division of Copital Records, Inc. All Rights Reserved.

WWW.americanradiohistorv.com



AUTOGRAM CORP.
Ernest T. Ankele Jr.
631 J Place

Plano, TX 75074
Booth 120

AVC SYSTEMS
Michael Siegel

1517 East Lake
Minneapolis, MN 55407
Booth 331

Allied Broadcast Equipment will
be at the 1984 Convention show-
ing a number of its latest products,
including its Telemix [X and CAT
TABBIE. The Telemix IX is the latest
idea in taik show controllers, which
with 15 lines input is fully con-
ferenceable. A new addition to the
CAT tape splicer line is the TABBIE,
which enabies the tape editor to
keep the old splicing block and en-
joy the clean, accurate splices that
the CAT tab insertion device per-
mits.

BARRETT ASSOCIATES
INC.

W. Barrett Mayer

800 Grand Avenue

Suite C-1

Carlsbad, CA 92008

Booth 103

BAYLE ENGINEERING
Harry Schmidt

167 Hunt Street

Ajax, Ontario, Canada
Booth 124

BELAR ELECTRONICS
LAB INC.

Arno M. Meyer

119 Lancaster Avenue

Devon, PA 19333

Booth 203

Booth 426

BGW SYSTEMS INC.
Barbara Wachner

13130 South Yukon Avenue
Hawthorne, CA 90250

Booth 421

BEYER DYNAMIC INC.
Paul Murphy

5-05 Burns Avenue
Hicksville, NY 11801

BIRD ELECTRONIC
CORP.

Herbert H. Heller

30303 Aurora Road

Cleveland, OH 44139

Booth 1625

BROADCAST AUDIO
CORP.

David W. Evans

11306 Sunco Drive

Rancho Cordova, CA 95670

Booth 319

STATE OF

Broadcast Audio Corporation has introduced an analog version of
its System 14 Digitally-Controlled Audio Console. Basic features and
performance are similar, although prices are slightly lower for the System
14A. An optional 5-frequency EQ and pan pot are available on each mixing
position. Delivery in 30 days.

Here’s what thexv
the Harris AM

Radio stations broadcasting with the
Harris AM stereo system have praised
its merits right from the start. Here’s
what they're saying about the onl/y
AM stereo system type accepted after
extensive testing in the FCC’s own
laboratories...

66

We are the only commercial stationin
the Atlanta area programming Class-
ical music. We chose the Harris AM
stereo system because, in our judg-
ment, itis superior to other AM stereo
systems in the marketplace. Our typi-
cal listener comment is that WGKA
sounds better in mono since we con-
verted to AM stereo.

—WGKA, Atlanta, Georgia

WJMMW has been operating with the
Harris system since April of 1983, and

we have had no problems with distor-
tion or complaints from our mono
listeners. Matter of fact, WJMW has
received numerous compliments on
how much better our station sounds,
evenin mono.

—WJIMW, Athens, Alabama

We want you to know that our initial
excitement with both the mono and
stereo performance of our Harris
STX-1 AM stereo exciter has grown
even greater after a total of nine
months of operation. There's no
question about it—KDAY’s mono
sound on existing radios has never
been better. Secondly, the stereo
quality delivered is beyond what any
of usimagined possible. The stereo
separation is great, but what really
knocks us out is clarity. The sound is
so clean, you truly forgetyou're
listening to AM radio. Hundreds of
listener responses after hearing
KDAY on Sony AM sstereo radios have

/1L /1 /Listen to the difference
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BROADCAST BROADCAST MUSIC INC. BROADCAST SUPPLY - Py
CARTRIDGE SERVICE Robert W. Warner Jr. WEST/PROCART INSTRUMENTS -
Bryant W. Ellis 320 West 57th Street Irving D. Law Jr. Dick Trump '
15131 Triton Lane New York, NY 10019 7012 27th Street W 185 Forest Street -
Suite 108 Booth 619 Tacoma, WA 98466 Marlboro, MA 01752 e
Huntington Beach, CA 92649 Booth 112-A Booth 511-A o -
Booth 611
e
BROADCAST BROADCAST BROADCAST BRYSTON MFG. LTD. -
ELECTRONICS PROGRAMMING INT’L. TECHNOLOGY INC. John Day Russell
Curtis 1. Kring Bob English Louis F. Lindauer Route #4 Berlin o
4100 N. 24th Street P.O. Box 2027 33 Comac Loop Montpelier, VA 05602 .
Quincy, IL 62301 Bellevue, WA 98009 Ronkonkoma, NY 11779 Booth 517
Booth 303 Booth 200 Booth 1701

BRUEL & KJAER

confirmed our opinion that Harris AM
stereo delivers what the broadcaster
needs most—high fidelity stereo

sound.

tection method. This method is most
capable of taking full advantage of
further advances in state-of-the-art

receiver design.

—KDAY, Los Angeles

Our Harris AM stéreo system was
listened to extensively by many
broadcast engineers. They all re-
marked on the clean sound and
fantastic separation. What was found
to be equally remarkable was the

sound of KNOW through a monaural
receiver which utilized envelope de-

—KWIP, Dallas, Oregon

We have been most pleased with the
operation of the Harris STX-1 AM
stereo exciter, and have received
numerous compliments regarding
our “on-air’’ sound, both in monaural |
and stereo.
—KPRE, Paris, Texas

Broadcast Supply West intro-
duces the ProBase, a turntable
base for Technics turntables,
Models SP-25, SP-15, and SP-
10MKIIA. The base is designed
with black overlay on sound ab-
sorbing particle board featuring
free-floating low resonance. Also
introducing the ProRax — a family
of cart racks — beautiful all-wood
mahogany, including the ProRax
100, C80 Carousel, and C120
Carousel models. And ... Pro-
Amp, a simply-designed stereo
phong preamp, in shades of char-
coal and light gray, engineered for
dependability and performance,
| with solid-state plug-in integrated
circuitry. See them all for yourself-at
BSW Booth 112:

BSM SYSTEMS
Bruce Morse

tectors. It appears that the Harris South 9604 Cedar Rim Lane
stereo exciter has enhanced our ,, Spokane, WA 99204
mono sound as well. Booth 637

—KNOW, Austin, Texas

Full fixed 90° quadrature (Harris
linear system) is the most desirable
method of transmitting AM stereo to
maximize frequency response, sep-
aration, and overall performance,
using the advanced synchronous de-

Discover more on why so many sta-
tions are choosing the Harris linear
AM stereo system. Contact Harris
Corporation, Broadcast Transmission
Division, P.O. Box 4290, Quincy,
INNinois 62305. 217/222-8200.

CABLEWAVE SYSTEMS
INC.

William P. Meola

60 Dodge Avenue

North Haven, CT 06473

Booth 108

r.-. CALVERT
SA7A HARR' S ELECTRONICS INC.
w Larry Broome

One Brance Road
East Rutherford, NJ 07073
Booth 125
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CECO
COMMUNICATIONS INC.

Anthony Ianna

2115 Avenue X

Brooklyn, NY 11235

Booth 1010-A

CELESTIAL MECHANIX
INC.

Bayly Engineering Ltd. will be at the NAB Convention demonstrating
its newest equipment. The Coaxial Changeover System switches any two
or more transmitters with adjustable sensitivity and adjustable time delays.
Also, the S3161-C FM Broadcast Transmitter features 100 watts output,
fully-automatic functions, instantaneous frequency change, and complete

XorE NI AMIES
AR NMIAL WD %

s IR e Leah P. Brown B cunien
¥ BRI 612 Hampton Drive

LR TERLsaR.  \enice, CA 90291
BIRECTORY
CAPITOL MAGNETIC

PRODUCTS
m Hoc::%r{l%yer remote control tacilities.

UINse vda.
Hollywood, CA 90028
BootHiags CELWAVE R.F. INC
CAT SYSTEMS INC. Saul Esocoff
Joe Soll : _ R Route 79
401 East 74th Street Capltol Magnetics is pleased to [ Marlboro, NJ 07746
New YOI‘k, NY 10021 introduce the best-sounding and Booth 202
most reliable broadcast cartridge —
Booth 1014-B the new Audiopak AA-4. When re-
CBS RADIO STATIONS corded on a high quality cartridge | CENTURY 21 PRODUCT
' recorder, the AA-4 tape can pro- & PROGRAM

NEWS SERVICE duce virtually identical copies of the Dave Scott
Alan H. Balch best analog or digital source materi- 4330 Beltwood Parkw.
2020 M Street N.W. al. Try an AA-4 and hear the drama- arkway
WaShingtO!l, m 2m36 ﬁC diﬁefence. Dan.a.s, TX 75234'09%
Booth 606 Booth 204
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‘Personallt ; Radio” is back
'_ and here’s what some of the TOP PERSONALITIES
o have. to say about HINEY WINE. h e e b

.».l"'. "\

PR

“Because of Hiney, my
listeners are a lot less
irritable in the mornings.”

‘““Adding Hiney to our station gave us an extra
edge over the competition.”’

Scott Shannon—WHTZ—New York, NY

e e de o TS

e LR LI g et

“It's funny and the audience gets into it.
Merchandising is a real plus. We are moving
Hiney Wine T-Shirts like they are going out of
style.”

“Hiney Wine
is very big here. It's not only a lot of fun but it's
one of the highlights of our show. We has focus
groups about a month ago and everything said
about Hiney Wine was very positive.”

25 e Medy

"We Just started last October and our first book
with Hiney showed a substantial increse from a 5.9
to an 1.0 share in our target demogrophics.”

Tos

o
£
A ST

oy

Sunny Fox—WHYI—Miami, FL

"k Bob Moody—WAKY—Louisville, KY

PR RS AON

; L
3 “Hiney Wine adds ( “I never thought I'd be by
-] sparkle to our riding Big Red and Thor's v
,_(‘,'4_..'{' station. We're always °| coattails to stardom, but ¢
'45;'-‘ | looking for stuff like 7| the response to Hiney has
B":,;:,\ that becauseiit keeps ~#¥| been gbsolutely over-
P, people listening.” whelming. It's the best
.a‘l}"v syndicated feature of the
bits| John Rio—KKBQ last decade.”
Y"1 Q Morning Zoo Tom Parker—KIO!

Houston, TX San Francisco, CA

RXYNN .l ‘_. S g, ’ "‘
‘,_.'i‘.'~'-‘..} ).q W e ﬂ" AP0 1‘..':--\-‘-'\ flapes

Hiney Wme is a proven ratings booster and audience builder.
It continues to be extremely successtul in all size markets and
on various type formats. Call us collect for a free demo tape,
success stories, and all the juicy details about Hiney Wine and
our other great programming and sales features.

Ask for either Karen ‘100,000’ Watts or T.d. Donnelly.

Dorsey and Donnelly Enterprises, Inc.

1201 N. Watson Road, Suite 187 * Arlington, Texas 76011 * (817) 640-0392 or 649-1336

CETEC ANTENNAS
Edward Fitzgerald
6939 Power-Inn Road
Sacramento, CA 95828
Booth 105-A

CETEC BROADCAST

GROUP
Lois Makowski
1110 Mark Avenue
Carpinteria, CA 93013
Booth 509

CIRCUIT RESEARCH
LABS

Dee McVicker

2522 W. Geneva Drive

Tempe, AZ 85282

Booth 300

CLYDE ELECTRONICS
Phil Collins

Ranken House, Blythswood
Court

Andreston Cross Center,
Glasgow, Scotland G2 7LB
Booth 204-A

Barrett Assoclates, Inc. offers a
full range of “trade-in” equipment
ranging from transmitters to turnta-
bles. All units are returned to origin-
al factory specifications and carry a
limited six month warranty for all
parts. Savings are up to 70%.

R&R/Friday, April 27, 1984

COLUMBINE SYSTEMS
INC.

Denise Molsher

7 Jackson Building

Golden, CO 80401

Booth 118

COMEX CORPORATION

Jack A. Rickel

600 West Service Road
Suite 101

Chantilly, VA 22021

Booth 1508

Century 21 Programming intro-

duces Supercarts: high-quality,
pre-recorded music on cart. For a
cost that is close to that of blank
carts, Century 21 can quickly deliv-
er an entire station library using
your piaylist, R&R's end-of-year top
selections, or any of Century 21's
nineteen syndicated formats.

COMMUNICATION
GRAPHICS INC.

Richard H. Lawrence

313 N. Redbud

Broken Arrow, OK 74012

Booth 630

COMPUTER
BROADCASTING INC.

Clifford Couli

6085 Dawn Drive

Rohnert Park, CA 94928

Booth 624

COMPUTER CONCEPTS
CORP.

Greg L. Dean

8375 Melrose Drive

Lenexa, KS 66214

Booth 404

COMREX CORP.
Lynn E. Distler

60 Union Avenue
Sudbury, MA 01776
Booth 400

COMTECH DATA
CORPORATION

Robert L. Miller

350 N. Hayden Road

Scottsdale, AZ 85257-4692

Booth 314

CONCEPT
PRODUCTIONS

Dick Wagner

1224 Coloma Way

Roseville, CA 95678

Booth 423

CONNECTRONICS
Richard Chilvers
652 Glenbrook Road
Stamford, CT 06906
Booth 608



AMEK-TAC BCO01, from $7500

The BCO1 has a variety of input
and output modules including
mono and stereo mic-line channels,
and stereo line channel, all
balanced. Standard configurations
are 8/4 and 12/4; mono and stereo
channels may be mixed in the same
chassis. The smaller chassis is 19"
rack-mounting format. Options
available include VU and PPM
metering, individual channel cart
triggers, and a meter hood into
which may be fitted limiters and a
Pre-fade listen speaker.

AMEKTAC
BCol

In the US: AMEK CONSOLES, Inc. < 10815 Burbank Boulevard, North Hollywood, California 91601 * Phone (818) 508-9788

gt the dull out

Y =

AMEK-TAC 10/4/2, from $5500

* 10 Inputs
*4 Band EQ (parametric mids)

* 4 Ezho Sends (switchable
pre-post)

* 4 Buss/8 Track Monitor/8 Effect
Returns with 4 aux sends

* Phantom power

e Control room and Studio
monitoring

* Complete slate and talkback
section

* Long throw faders

* PFL/Mute on all channels and
monitors 7

* Op Amps are 5534 and TLO 74
socketed

* Insarts on all channels and all
monitors

* One year parts and 6 months
labor Warranty

90 dB S/N above 200 Hz

Mic input noise —129 dBm
Maximum gain: 90 dB

All +4 output level at 0 VU
Output level +22 dBm

*
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Call or write for a free brochure and the name of your nearest dealer.

of your in-house commercial spots.
Now you can get a production mixer that

delivers the same great sound heard in today’s
pop music. And at an affordable price.

AMEKTAC MATCHLESS, from $15,500

The incredible new industry
standard in cost-conscious
multitrack consoles, featuring:

* Full 24 buss, 24 Track in-line
monitor functions

+ 8 Auxiliary Sends and 8 Effects
Returns

+ 8 Audio Subgroups with separate
stereo buss

*4 Band, advanced semi-
parametric EQ on all /o modules
* 2 independent Mute groups

* Separate monitor mix and stereo
busses

* Oscillator and Talkback system
* LED metering with switchable
VU/Peak ballistics

* +48 v DC phantom power rail

» Matchless audio transparency
and flawlessly musical
equalization

AMEKTAC
MATCHLESS

In Canada: AUDIO CONCEPT ¢ 4460 Thibault, St-Hubert, Qué., Canada J3Y 7T9 * Phone (514) 445-2662

Inthe UK: AMEK SYSTEMS & CONTROLS, Ltd. « Islington Mill, James Street, Salford M3 5HW, England « Phone 061-834-6747

AMEKTAC
10/4/2

See us at NAB, Booth 1620



CONTINENTAL
ELECTRONIC MFG.

Steve Claterbaugh

4212 South Buckner Blvd.
Dallas, TX 75227

Booth 101

CREST AUDIO
Beverly Loughlin
150 Florence Avenue
Hawthorne, NJ 07506
Booth 204-C

STATE OF THE ART
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Crown International is present-
ing three new pieces of equipment
for radio broadcasting. The TEF
System 10 portable computer uses
Time-Delay-Spectrometry for analy-
sis of room acoustics. The PZM-
12SP Pressure Zone Microphone
with integral electronics and handle
features low impedance, wide
smooth response, and hemispheri-
cal pickup pattern. Also, the
PZM-180 is a lower-cost version of
the PZM-12SP, for less-critical ap-
plications, and is battery or phan-
tom powered.

CROWN
INTERNATIONAL INC.

James S. Beattie

1718 W. Mishawake Road

Elkhart, IN 46517

Booth 428

CSI ELECTRONICS INC.

Saul Gelman

18248 East Rogers Circle
Boca Raton, FL 33431
Booth 507

CUSTOM BUSINESS
SYSTEMS INC.

Steve Kenagy

P.O. Box 67

Reedsport, OR 97467

Booth 317

DATATRONIX INC.
Lillian L. Sparks
2100 Reston Avenue
Reston, VA 22091
Booth 1504

DATAWORLD INC.
John P. Gallagher
1302 18th Street, N.W.,
Suite 502

Washington, D.C. 20036
Booth 315

DAVID GREEN
BROADCAST
CONSULTANT

David Green

Box 590

Leesburg, VA 22075

Booth 417

DBX INC.

Lance Korthals

71 Champel Street
Newton, MA 02195
Booth 107-A

DELTA ELECTRONICS
R. G. Bousman

5730 Gen. Washington
Drive

Alexandria, VA 22306
Booth 105

A p“BLl c s -

Themenand businessesin
women of the April 1984, the
Army and Air National Guard
National Guard  was thereina
thank you for your hurry to help pick
support of our up the pieces.
public service We hope you
efforts. will continue your

And sodo strong support of
the people of the National Guard.
North and South Because the
Carolina. more people

When torna- count on us, the
does flat- more we're
tened their counting
homes and on you.

National Guard

Americans at their best.

Presenting the Broadcast Computer System, for traffic, sales and
management, billing and accounts receivable, co-op and copy, payables,
payroll and general ledger, word processing, data base management, mu-
sic management and playlist production, electronic spreadsheet, and back-
ground music billing. Links with program automation systems.

DEWOLFE MUSIC
LIBRARY INC.

Andy Jacobs

25 West 45th Street

New York, NY 10036

Booth 1743

DIELECTRIC

COMMUNICATIONS
Stanley Thomas
Tower Road
Raymond, ME 04071
Booth 455

DOLBY LABORATORIES
Stacey Rehm

731 Sansome Street

San Francisco, CA 94111
Booth 1311

DORROUGH
ELECTRONICS

Kay Dorrough

5221 Collier Place

Woodland Hills, CA 91364

Booth 312

ELCOM-BAUER
Paul E. Gregg

6199 Warehouse Way
Sacramento, CA 95826

&
)
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Connectronics Corporation is
announcing a new range of XLR
connectors at the 1984 NAB Con-
vention. These connectors fill a de-
mand in the audio industry for a
high quality, inexpensive range of
British-made components. The
chassis sockets are rear- and front-
mounting, with a P.C.B. mounting
socket also available. They are
made from glass-filled nylon which
makes them durable. Silver plated
pins give low-contact resistance
and excellent solderability.

The Burns Media
Radio Studies
Seminar

The 14th Burns Media Radio Studies Seminar

June 18, 19 & 20
at the Century Plaza Hotel,
Los Angeles, CA

Look for detalls in the mall

or call toll-free

(800) 821-8031 (outside Calitornia)
in California (818) 985-8522

Burns Media Consuitants
3054 Dona Marta Drive, Studio City, CA 91604




ELECTRONIC SYSTEMS
LAB

Heinz Schieusner

P.O. Box 100456

Ft. Lauderdale, FL 33310
Booth 406-A

ELECTRO IMPULSE
LABORATORIES

Mark Rubin

116 Chestnut Street

Red Bank, NJ 07701

Booth 117

ELECTRO-VOICE INC.
Thomas Zoss

600 Cecil Street
Buchanan, MI 49107
Booth 1159

EMCOR PRODUCTS
Thomas A. Regnier
1600 4th Avenue N.W.
Rochester, MN 55901
Booth 429

EMERGENCY ALERT
RECEIVER

Jack H. Bergman

One West 30th Street

New York, NY 10001

Booth 508

STATE OF THE ART

Page 37

ESE

Bob Mayers

142 Sierra Street

El Segundo, CA 90245
Booth 116

EVENTIDE
CLOCKWORKS INC.

Suzanne Langle

265 West 54th Street

New York, NY 10019

Booth 323

FELDMAR WATCH
COMPANY INC.

Sol Meller

9000 West Pico Blvd.

Los Angeles, CA 90035

Booth 1777

FICON BROADCAST
Bayard Walters

P.O. Box 150846
Nashville, TN 37215
Booth 202-A

FIDELIPAC CORP.
Arthur Constantine

97 Foster Road
Moorestown, NJ 08057
Booth 411

FLASH TECHNOLOGY
Lewis D. Wetzel

55 Lake Street

Nashua, NH 03060
Booth 1619

FORT WORTH TOWER

Betty Moore

P.O. Box 8597, 1901 East
Loop

820 South

Fort Worth, TX 76112

Booth 1010

Peter W. Dahl Co., Inc. manufac-
tures heavy duty plate, power, fila-
ment, and modulation transform-
ers and reactors. Power ranges
from 100 VA to 50 KVA in Single or
Three Phase. HV rectifiers are
available up to 40 KV and forward
cumrents of up to 25 amps. Primary
transient suppressors are available
in both MOV and selenium con-
figurations.

GARNER INDUSTRIES
Phillip Mullin

4200 North 48th Street
Lincoln, NE 68504

Booth 1233

GENERIC COMPUTER
SYSTEMS

Joel W. Rosenblum

Box 151

Butler, PA 16001

Booth 308

Delta Electronics, inc. of Alexandria, VA is now nearing completion of
the production of its C-Quam Stereo AM exciter and modulation monitor
units. The equipment is manufactured under license from Motorola, Inc.,
developer of the C-Quam AM stereo system. The units offer superior AM
stereo performance. A demonstration is planned at the NAB in Deita Booth

#105.
GENTNER GOTHAM AUDIO
ENGINEERING CO. CORPORATION
INC. Russell 0. Hamm
Russell Gentner 741 Washington Street
7117 South 400 West #5 New York, NY 10014
Midvale, VT 84047 Booth 509-A

Booth 636

GIESE ELECTRONIC
Martin K. Puetz
Klaus-Groth-Strasse 84-86
Hamburg 26

West Germany
Booth 327

GOLDNUGGET

Bob Watson

P.O. Box 13 EE

San Antonio, TX 78201
Booth 628

GORMAN REDLICH
MFG. COMPANY

James T. Gorman

6 Curtis Street

Athens, OH 45701

Booth 506

CONTROL?

Same records in the same hour every day?
Announcers overplay their favorites?
Announcers skip tunes they don’t like?

Poor program ‘‘flow’’ when things get busy?

As a music programmer you know the successful stations often spend 18 to 15 man-hours per week, or
invest thousands in computers and software, to cure these problems. Now there is a way to do it better,
faster and cheaper, and have 14 hours and 50 minutes left over each week!

(312) 653-5527

or write to

1007 Naperville Road ® Wheaton, llinois 60187

Is your Format out of

The Formax Music System©is a computerized music scheduling SERVICE. The perfect way to add pre-
cise computer control to your existing format, without the expense and workload of purchasing and op-
erating your own comiputer system. High Tech, Low Cost. And alot less work.

For free samples and details please call Doug Blair at our Chicago office (collect)

OBEDIENT SOFTWARE CORPORATION

Generic Computer Systems
markets broadcast software for the
purpose of automating traffic and
biling as developed and perfected
at the owner's own radio station.
The software: logs, statements, af-
fidavits, availabilities, aged trial bal-
ance, and sales report. Price:
$4500 on the Appie lle; $3500 on
the IBM PC.

GRAY ENGINEERING
LABS INC.

Tom Clark

504 West Chapman

Avenue, Suite P

Orange, CA 92668

Booth 1755

Hunt E.D.A. Hi-Fl Products will
be demonstrating several new pro-
ducts at this year's NAB Conven-
tion: the Carbon Fibre Sweep Arm,
which cleans, discharges, and pro-
tects the grooves within millimeters
of the stylus' during playing, with
1,000 Carbon Fibre Elements per
groove; and a line of Carbon Fibre
and Velvet Cleaning Brushes, fea-
turing the MK 2, a fast and conven-
ient brush which eliminates static
and cleans each groove with zero
Ohm resistance, and the MK 6,
which accurately tracks grooves,
penetrates below the stylus profile,
and discharges static and debris.




HALLIKAINEN &
FRIENDS

Harold Hallikainen

101 Suburban Road

San Luis Obispo, CA

93401-7590

Booth 208

HARRIS CORPORATION
Edward S. Gagnon
P.0. Box 4290, Wisman

Lane
Quincy, IL 623054290
Booth 401

HARRISON SYSTEMS
Brad Harrison

437 Atlas Drive
Nashville, TN 37211
Booth 1324

HIPOTRONICS INC.
Michael T. Peschel
Route 22

Brewster, NY 10509
Booth 1779
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HOLADAY INDUSTRIES

INC.
Burton Gran
14825 Martin Drive IBM CORPORATION
Eden Prairie, MN 55344 Donald Haag
Booth 206-A P.0O. Box 2150
HOWE AUDIO ‘;‘f,,lf‘t‘,‘f‘;‘;,fif%?""’%
PRODUCTIONS INC.
Lee Edwards IGM COMMUNICATIONS
3085-A Bluff Street Nick Solberg
Boulder, CO 80301 4041 Home Road
Booth 321 Bellingham, WA 98226
Booth 403
HUNGERFORD &
COMPANY INDUSTRIAL ACOUSTICS
Cliff Aldrin COMPANY
678 Front Avenue N.W., Zachary H. Jaquett
Suite 350 1160 Commerce Avenue
Grand Rapids, MI 49540 Bronx, NY 10462
Booth 310 Booth 322

Dielectric Communications has developed the DCPB medium power
antenna, a low cost panel, utilizing four dipole elements, providing higher
gain and beam width than those of the two dipole type. Bandwidth allows
for multi-station installation with VSWR over a 20MHz barndwidth of 1.2:1
or less, power rating for one panel of 10kW.

$3900

.s!ﬁa‘ﬂ'sitz ""45,
R ST (L1 ooy

Dorrough Electronics presents a loudness monitor accurately defin-
ing energy content of the audio wave form. The meter offers an operator-
controlled solution to the problem of inconsistent loudness that resuits in
varying discrepancies of end product as seen in TV, recording, and radio
broadcast. Price: $475. Dorrough also presents the Discriminate Audio
Processor Model 610, a new digitally-controlled tri-band audio processor
for use on AM, AM stereo, FM stereo, television, and in recording. This
colorless audio processor operates in the following sequence: spilitter,
three independent channels, program equalizer, and peak limiter. Price:

INTERNATIONAL
TAPETRONICS/3M

Mark Wasserman

2425 South Nam Street

Bloomington, IL 61701

Booth 311

JAMES B. LANSING
SOUND

Ron Means

8500 Balboa Blvd.

Northridge, CA 91329

Booth 615

AT LAST: A FULL-SERVICE SYNDICATION AND
CONSULTING COMPANY RUN BY RADIO PEOPLE

FOR RADIO PEOPLE . . .

T

BPI FIRST BEGAN SERVING RADIO STATIONS IN 1959 AS PART OF THE INTERNATIONAL GOOD
MUSIC COMPANY. NOW, UNDER NEW OWNERSHIP AND MANAGEMENT, BP/ HAS REDEFINED
SYNDICATION AND CONSULTING SERVICES TO BE MOST RESPONSIVE TO THE NEEDS OF RADIO
STATION OPERATORS. LES SMITH, BOB ENGLISH, BEAU PHILLIPS AND JOHN SHERMAN HAVE
ASSEMBLED A CORPS OF SUCCESSFUL RADIO PROGRAMMERS AND MANAGERS ... WINNING
BROADCASTERS WHO UNDERSTAND THE PROBLEMS YOU FACE EVERY DAY IN A COMPETITIVE
RADIO ENVIRONMENT . . . AND WHO OFFER SOLUTIONS CONSISTENT WITH PROVIDING A COM-
PETITIVE SOUND FOR A POSITIVE BOTTOM LINE RESULT! TESTED AND PROVEN MUSIC SYSTEMS.
POSITIONING AND MARKETING STRATEGIES. SALES AND STATION PROMOTION PLANNING ARE
ALL PART OF THE BPIMENU, AND OUR ANNOUNCED FORMATS OFFER SUCH WINNING PERSONAL-
ITIES AS CHRIS LANE OF L.A. AND PHIL HARPER OF SEATTLE. IF YOUR STATION DESERVES THE
HIGHEST QUALITY, MOST SALEABLE PROGRAMMING . . . AND SUPPORT PERSONNEL TO ENRICH
YOUR PROFIT RETENTION. . . YOU DESERVE TO BE A BP/ WINNING STATION! CALL BP/ TODAY AT
800-426-9082 . . . OR COLLECT AT (206) 454-5010 . . . TO LEARN HOW BP/WILL HELP YOU WIN. YOU
MAY LEARN HOW TO KEEP WINNING FOR YEARS TO COME!

BROADCAST PROGRAMMING INTERNATIONAL

PO BOX 2027 . BELLEVUE WA 98009 - 206-454-5010 TOLL FREE 800-426-9082

2t
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introducing two products at the
NAB Convention. The new FB-1

telephone line with a cartridge
machine, providing answer-only ac-
cess to any taped information. The
FB-1 is FCC approved and is ideal
for selling long-term sponsorships
of weatherlines, sports-phones,
and concert information. Also, the
ITC/3M engineers have taken the
most beloved and reliable cartridge
machine in broadcasting history,
added a multitude of new and
exciting features, and put the result
into a smaller (1/3rd rack width)
box. The new Delta Series will be
on display at ITC/3M's Booth 311.

International Tapetronics/3M is |

Telephone Interface interfaces a |

-l
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KAHN LIGHTNING
COMMUNICATIONS ELIMINATION
Ruth M. Kahn ASSOCIATION
839 Stewart Avenue E. Alvin Rich
Garden City, NY 11530 12516 Lakeland Road

Booth 625

Santa Fe Springs, CA 90670
Booth 302

LOGITEK ELECTRONIC
SYSTEMS

KAMAN SCIENCES
George T. Beattie Scott Hochberg
1500 Garden of the Gods 3320 Bering Drive
Road Houston, TX 77057
JE_FFERSON DATA Colorado Springs, CO 80933 Booth 613 IDB Communications Group, Ltd. provides comprehensive satellite
SYSTEMS Booth 1607 j services exclusively for radio. With four portable uplinks, IDB can handle
John McDonald 2 LPB INC. satellite transmissions from virtually any location in the United States, with
501 Archdale Drive Harry O. Larkin international service also available. Currently under construction at IDB'’s
Charlotte. NC 28210 28 Bacton Hill Road faci!ity in .Lo§ Angeles'is an garth station which will Provide full-time digital
Booth 16 2’9 KAY INDUSTRIES Frazer, PA 19355 audio uplinking for radio stations and program suppliers.
aron Katz Booth 405
JENSEN TOOLS INC. 604 N. Hill Street
Tom Fenzel South Bend, IN 46617 THE MANAGEMENT MCI/SONY
Phoenix, AZ 85040 Pete Charlton 15 Esses Road
Booth 1747-B P.O. Box T Paramus, NJ 07652
JINGLE MACHINE, THE ~ KEITH MONKS AUDIO  MAGNUM TOWERS INC.  Aledo, TX 76008 Bpostt 6
Ellen Marconi Glenn Mullis Debbie D. Smith Booth 627
4242 South 35th Street P.0. Box 1069 9370 Elder Creek Road MCMARTIN
Arlington, VA 22201 Palatine, IL 60078 Sacramento, CA 95829 MARCOM INDUSTRIES
Booth 200-A Booth 132 Booth 119 Sant Jackson Thomas R. Orms
4865 Scotts Valley Drive 4500 South 76th Street
Scotts Valley, CA 95066 Omaha, NE 68127
Booth 306 Booth 701

Dear Bob:

For the tenth consecutive book KNIX-FM is number one

in aduits 25-54*

us a competitive advantage. You might say, “CRL rates hih )
in our book” Keep up the good work.

Harris Corporation introduces the new Harris MW-50C, 50kwW
medium wave transmitter, which features front cabinet access doors and
interior lights for an improved servicing environment, plus large, boldy
scaled meters and up-front accessibility of frequently used controls. New
circuitry effectively reduces complex overshoots by 30%, without com-
promising any other audio specification.

MARTI ELECTRONICS MEDIA GENERAL
INC. BROADCAST SERVICE
M. E. McClanahan Kurt Alexander

1501 N. Main Street
Cleburne, TX 76031
Booth 501

2714 Union Avenue Extd.
Memphis, TN 38112
Booth 410

Sincerely,

While there are many factors that make a successful

radio station, the quality of the on-air signal piays a Lacry/Daniets
large part. KNIX AM and FM have used CRL proc- & eneral Program Manager
essors since 1978. They give both station MAXELL CORP OF ;
4 LIEY)g eInis Countr ; The Management wiil be featur-
clean, detailed signals that make for untry programmers ail over America are AMERIC A A
pleasant listening. | in thi discovering CRL, including stations like ing three new software products
g. | feel certain this 3 . d H 1 . o
keeps listeners tuned in longer : 28 e . \X/\f/'r\f KVOO, WIRE, and KZLA Linda Healy ) that are aimed at specific segments.,
We also have maximum coverage e dLTEET 9 Lo 0 are now broadcasting in 60 Oxford Drive of the broadcast mar1.<et4 These are:
as a result of the loudness =~ g e ™ = Teilllgirs 1 AM stereo. Find out why. Moonachie. NJ 07074 Super Log, a multi-user support
that your equipment makes B INAEEE AT Call Bob Richards at Booth 1624 ! system that will handle large volume
possible.. o ¥ :*-:- A P j 800-535-7648 to arrange for 00 | AM and FM stations; Super Log- |
= our 0 week trial. )
CRt audio processing gives : . b7 URREE Fit Wil TV, a new multi-user system for
CRL Is Good For Your Country sm'aller TV, Cable TV, and LPTV op-
2522 W Geneva Dr MCCURDY RADIO erations; and Sky Log, a new traf-
I Tempe, Arizona 85282 M. Porteous fic, biling, and affidavits system
spring ‘80 - fall ‘83 602-438-0888 1711 Carmen Drive for stations using satellite music for-
Circuit Research Labs, Inc. Elk Grove Village, IL mats. Exclusive Load 'n Go prefor-
60007 matting and set-up makes getting
into operation quick and easy.
Booth 207




MEDIA SERVICE
CONCEPTS

Dr. Roger Skolnik

1713 N. North Park Ave.
Chicago, IL 60614

Booth 622

MICMIX AUDIO
PRODUCTS INC.

Bill Allen

2995 Ladybird Lane

Dallas, TX 75220

Booth 106-A

MICRON AUDIO
PRODUCTS

Paul Tepper

210 Westlake Drive

Valhalla, NY 10595

Booth 1122-C

MICRO CONTROLS INC.
Jeff Freeman IlI

Hwy. 174 South

Burleson, TX 76028

Booth 104

MITOMO COMPANY
LTD.

Masaki Kitagawa

8-11 Shibuya 1 Chome-Ku

Jinnan

Tokyo, Japan 150

Booth 1509

MODULAR DEVICES
INC.

Julius Brick

50 Orville Drive

Bohemia, NY 11716

Booth 325

MODULATION
SCIENCES INC.

Eric D. Small

99 Myrtle Avenue

Brooklyn, NY 11201

Booth 204-B

MOSELEY ASSOCIATES
Sharon Katayama

111 Castilian Drive
Goleta, CA 93117

Booth 301

MOTOROLA C & E INC.
K. H. Kohiman

1301 E. Algonquin Road
Schaumburg, IL 60196
Booth 309

MUSICWORKS INC.,THE
Bill Robinson

1224 Lakeview Drive
Franklin, TN 37064

Booth 209
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IGM Communications has im-
proved its Instacart system, which
has been the standard of the in-
dustry since 1969. New features
include 12, 24, 36, or 48 cartridge
capacity, mono or stereo, NAB or
iBA specs, optional wide track
heads, touch pad switches for
manual operation, new pre-amps,
data, and program amplifiers, audio
muting at the end of the 150 Hz
tone at the end of each cartridge,
and individual level and equalization
controls for each pre-amp.

MUSIC DIRECTOR, THE
Budd Clain

Box 103

Indian Orchard, MA 10115
Booth 709

NAGRA MAGNETIC

RRECORNERS
LI‘\IeW York, NY 10036

ASARSAA WA AAN Y ARAGRLAL

19 West 44th Street
New York City NY
Booth 1213

NAUTEL MAINE

D. A. Wilcox

201 Target Industrial
Circle

Bangor, ME 04401

Booth 216

NEC AMERICA INC.
Jeffrey White

130 Martin Lane

Elk Grove Village, IL
60007

Booth 1415

NETWORK
PRODUCTION MUSIC

Michael Anderson

4429 Morena Blvd

San Diego, CA 92117

Booth 1138

ORBAN ASSOCIATES
Jesse Maxenchs

645 Bryant Street

San Francisco, CA 94107
Booth 607

OTARI CORPORATION
Steven Hill

2 Davis Drive

Belmont, CA 94002
Booth 601

OTIS CONNER
PRODUCTIONS

Steve Gustafson

2829 West, N.W. Hwy #940

Dallas, TX 75056

Booth 414

PACIFIC RECORDERS &
ENGINEERING

Jack Williams

2070 Las Palmas Drive

Carlsbad, CA 92008

Booth 113

PAM LONTOS INC.
Pam Lontos

P.O. Box 741387
Dallas, TX 75231
Booth 120-A

PANASONIC (AUDIO
SYSTEMS)

John Merrick

One Panasonic Way

Secaucus, NJ 07094

Booth 437

PATCH BAY
DESIGNATION

Scott Lookholder

4742 San Fernando Road

Glendale, CA 91204

Booth 1773

PEERLESS SALES
Walter Griffing

1950 Hawthorne Avenue
Melrose Park, IL 60160
Booth 1618-B

PETER W. DAHL CO
INC.

Gary L. Komassa

4007 Fort Blvd.

El Paso, TX 79930

Booth 612

MicMix Audio Products, Inc. will be featuring its line of Dynaflex
noise reduction systems at the NAB Convention, including two new mo-
dels. MicMix’s non-encode-decode system provides 30db of noise reduc-
tion, and can remove noise on any audio source.
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OPTIMOD-FM
ofban

Orban Associates Inc. announces the availability of the Optimod-FM
Modei 8100A/XT 6-Band Limiter Accessory Chassis. The new Orban unit
has been created to provide more aggressive multi-band processing for sta-
tions that demand bright, loud, “highly-processed” audio. Suggested list:
$2295. Orban aiso announces the availability of its new Model 412A
(mono) and 414A (stereo) Compressors/Limiters. These new units use ex-
clusive Orban feedback control circuitry adapted from the Orban Optimod-
FM 8100A broadcast processor. The result is a straightforward level con-
trol device that offers remarkably naturai sound at a breakthrough price.
Suggested list: $425 (412A) and $799 (414A).
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PHILADELPHIA RESINS

CORPORATION
Rosely N. Stronski
20 Commerce Drive

Montgomeryville, PA 18936

Booth 126

PHOENIX SYSTEMS
Randal S. Chase

4685 Highland Drive, Suite

208
Salt Lake City, UT 84117
Booth 609

Moseley Associates is presen-
ting new options for the MRC-1600
Remote Control System — CRT
and Automatic Logging options.
Both options for the MRC-1800 will
be operating at the convention.
Moseley will be presenting its com-
piete line of Studio-Transmitter
Link, Remote Controls, SCA, and
Stereo Generators/Demodulators
and associated accessories.

POLAR RESEARCH INC.

Gary L. Ellington
Pennington Avenue
Thief River Falls, MN
56701

Booth 511

POTOMAC
INSTRUMENTS INC.

David G. Harry

932 Philadelphia Avenue

Silver Spring, MD 20910

Booth 100

PRISMAGRAPHICS INC.
Richard Schmaelzie

P.O. Box 703

Milwaukee, WI 53201
Booth 110-A

PROCART

Irving Law, Jr.

7012 27th Street West
Tacoma,WA 98466
Booth 112

PROCOMMOTION

Jack Hearst

350 West Green Tree Road
Milwaukee, WI 53217
Booth 434

QEI CORPORATIN
John P. Tiedeck

One Airport Drive

P.O. Box D
Williamstown, NJ 08094
Booth 307

QSC AUDIO PRODUCTS
John Andrews

1926 Placentia Avenue
Costa Mesa, CA 92627
Booth 626

Modulation Assoclates of
Mountain View, CA is showing a
number of new pieces of broadcast
equipment, including the SU-10
Solid State Uplink and the R-SAT
SCPC Satellite Receiver. The
SU-10 is specifically designed for
regionai radio networks, remote
broadcasting, data collection, and
corporate data networks. The
R-SAT Receiver allows radio net-
work uplinks from state capitals
across the country to transmit in-
dividually to a common satellite
transponder and share that trans-
ponder with national radio net-
works.
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QUAD-EIGHT
ELECTRONICS

Kenneth C. Davis

11929 Vose Street

North Hollywood, CA 01605

Booth 1636

RADIO ADVERTISING
BUREAU

Wayne Cornils

485 Lexington Avenue

New York, NY 10017

Booth 217

RADIO ARTS INC.
Clara V. Werse

210 North Pass Avenue,
Suite 104

Burbank, CA 91505
Booth 418

RADIO SYSTEMS INC.
Daniel Braverman

5113 Westchester Pikeway
Edgemont, PA 19028
Booth 213

RADIO-TV NEWS
DIRECTORS ASSOC.

Eddie Barker

P.O. Box 47346

Dallas, TX 75247

Booth 1501

RAMKO RESEARCH INC.
Ray Kohfeld

11355A Folsom Blvd.
Rancho Cordova, CA 95670
Booth 415

Richardson Electronics Ltd. of-
fers a free 48 page catalog of elec-
tron tubes and power semiconduc-
tors. 8,500 different part numbers
are available with same day ship-
ment from an $11 million inventory.
The catalog includes a new semi-
conductor cross reference of the
major two-way radio manufacturers
such as Motorola, GE, Johnson,
RCA/TACTEC, Standard, and many
others.

Register Data Systems of Perry,
GA will be displaying a new multi-
user Broadcast Business System
featuring IMS 24 megabyte CPU
and new advanced Ultima informa-
tion displays. The Broadcast Sys-
tem is a tota/ system with fantastic
power, speed, and networking cap-
abilities.

RAM BROADCAST/
WHEATST ONE

Ron Mitchell

249 North Eric Drive

Palatino, IL 60067

Booth 121

RCA CORPORATION

Miles Moon

P.O. Box 900, Paintworks
Corporate CT.

Gibbsboro, NJ 08026

Booth 1000

REACH INC.

Linda Bjorkman

301 South 68th Street
Lincoln, NE 68510
Booth 341

REGISTER DATA

SYSTEMS
Lowell L. Register
404 Carroll Blvd.
Perry, GA 31069
Booth 128

RESTORATION

Robert J. Reiss, Jr.

15904 Strathern Street #12
Van Nuys, CA 91406
Booth 705

RICHARDSON
ELECTRONICS LTD.

Berry M. Cronin

3030 North River

Franklin Park, IL 60137

Booth 212

ROH CORPORATION
Jerry Levy

3603 Clearview Place
Atlanta,GA 30340
Booth 1634

ROHN

Chuck K. Tabacciti
6718 West Plank Road
Peoria, IL. 61656
Booth 1605-B

RTS SYSTEMS

Nancy Hills

1100 West Chestnut Street
Burbank, CA 91506

Booth 1142

RUSSCO ELECTRONICS
Russell C. Friend

5690 East Shields Avenue
Fresno, CA 93727

Booth 413

SAKI MAGNETICS
Trevor Boyer

8659 Hayden Place
Culver City, CA 90230
Booth 416

SANSUI ELECTRONICS
Jerry Lobow

58 Round Hill Road
Dobbs Ferry, NY 10523
Booth 130

SCIENTIFIC-ATLANTA
Betsy Crawley

3845 Pleasantdale Road
Atlanta, GA 30340

Booth 1017

SCRIBE RECORDERS
INC.

Frank Beaman

1618 Orrington

Evanston, IL 60201

Booth 214

SENNEISER ELECTRIC
CORPORATION

Sharon Yamuder

10 West 37th Street

New York, NY 10018

Booth 1137

SESCOM INC.

Franklin J. Miller

1111 Las Vegas Blvd., North
Las Vegas, NV 98101-1197
Booth 1616

SHARP ELECTRONICS
CORP.

Michael Bart

10 Sharp Plaza

Paramus, NJ 07652

Booth 1102

SHIVELY LABS
Charles Peabody

71 Harrison Road
Bridgeton, ME 04009
Booth 623

SHURE BROTHERS INC.
James Paton

222 Hartrey Avenue
Evanston, IL 60204

Booth 1401-A

Ramko Research introduces
Sidekick, a 4 channel portable mix-
er. Features include: AB power,
3V; Phantom power, 18V, built-in
intercom; full cue with detent on
each channel; line tone 1000 Hz,
slate tone 400 Hz; clip and/or
shoulder strap, case optional; inter-
nal ni-cad or alkaline battery com-
partment.
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Paciflc Recorders & Engineering Corporation presents the new
ABX series production consoles, featured in 34, 26, and 18-input sizes.
This muitiple stereo bus console features multi-track and mix-down from
four and eight track in stereo. Four sets of sends and returns combined
with four telephone mix-minuses, five location talkbacks, built-in slate, and
twelve frequency oscillator gives the ABX truly remarkable versatility.

Phoenix Systems offers a com-
plete in-house, turnkey Broadcast
Management System. The software
runs on a variety of computer sys-
tems including standalone and mul-
ti-user systems. Features include
dynamic prioritized scheduling, co-
op copy, affidavits, billings-avails,
combo billing, daypart, TFN, spots
per week horizontal and vertical
copy rotation, etc. Also announcing
a complete in-house, turnkey sys-
tem which runs on IBM personal
computers and IBM PC compati-
bles.

SINGER BROADCAST
PRODUCTIONS

Alan Singer

875 Merrick Avenue

Westbury, NY 11590

Booth 101-A

SONO-MAG
CORPORATION

Steven S. Sampson

1833 West Hovey Avenue

Normal, IL 61761

Booth 707

SONY CORPORATION
Irwin Ungerleider

1600 Queen Anne Road
Teaneck, NJ 07666
Booth 1200

SOPER SOUND MUSIC
LIBRARY

Harn Soper

81 Encina

Palo Alto, CA 94302

Booth 1620-B

SOUNDCRAFT INC.
Wayne D. Freeman
1517 20th Street

Santa Monica, CA 90404
Booth 219

SOUND IDEAS

Brian Nimens

86 McGill Street

Toronto, Ontario, Canada
M5B 1H2

Booth 1620-C

SOUND TECHNOLOGY
W. Kent McGuire

1400 Dell Avenue
Campbell, CA 95008
Booth 500

SPECTRUM PLANNING
Gerald Armes

1850 North Greenville,
Suite 122

Richardson, TX 75243
Booth 510

SPENCER BROADCAST
Charles G. Spencer

316 East El Camino Drive
N.E.

Phoenix, AZ 85020

Booth 406

STAINLESS INC.

Owen F. Ulmer

Third & Montgomery
Avenue

North Wales, PA 19454

Booth 1315

Soundcraft Eilectronics pre-
sents the Series 20, fulty-micro-
processor controlled 2 track master
recorder. 14" reel cpacity, optional
Ya or % inch, and three available
edit modes: dump, rock & roll, and
tape stepping. Features automatic
tape alignment and three EQ stan-
dards at any one of three speeds.
Memory capacity for automatic
alignments to pre-entered settings.
Center track available for time cod-

ing.

STANTON MAGNETICS
G. L. Bidwell 111

200 Terminal Drive
Plainview, NY 11803
Booth 102

STANTRON (DIV. OF
WYCO)

Guy A. Tessier

6900/6918 Beck Avenue

North Hollywood, CA 91605

Booth 1123

STRAIGHT WIRE AUDIO
Lauri Fowler

2523 Wilson Blvd.
Arlington, VA 22201

Booth 408



STUDER REVOX
AMERICA INC.
Thomas E. Mintner
1425 Elm Hill Pike
Nashville, TN 37210

Booth 201

SWITCHCRAFT INC.
Herbert C. Klapp

55555 N. Elston Avenue
Chicago, IL 60630
Booth 427

SYMETRIX INC.
Dane Butcher
109 Bell Street
Seattle, WA 98121
Booth 616

STATE OF

Switchcraft Inc. introduces its
new Right Angle Phone Jacks, two
in a series of four new low-profile
phone jacks for snap-in PC moun-
ting in telecommunications and
audio connecting applications. Jack
housing features molded tension
fingers to provide stable mount.
Location pin polarizes mounting for
accurate insertion. Available with
metal, plastic, and plain (non-
threaded) bushings.

TABER MFG. &
ENGINEERING
COMPANY

Veldon Leverich

2468 Embarcadero Way

Palo Alto, CA 94303

Booth 711

TANDBERG OF
AMERICA INC.

Joan A. Gurgold

1 Labriola Court

Armonk, NY 10504

Booth 614

TAPSCAN INC.

Jim Christian

2100 Data Park #202
Birmingham, AL 35244
Booth 106

TASCOM PRODUCTION
PRODUCTS

Tay Hotta

7733 Telegraph Road

Montebello, CA 90640

Booth 1304

TELEX
COMMUNICATIONS

Barbara Johnson

9600 Aldrich Avenue South

Minneapolis, MN 55420

Booth 600

TENNAPLEX SYSTEMS
LTD.

Marvin B. Crouch

34 Bentley Avenue

Ottawa, Ontario, Canada

K2E 6T8

Booth 1613
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Shively Labs has developed VHF and UHF isolation units to permit the
mounting of TV antennas on AM towers. These designs build upon the suc-
cessful Shively FM isocouplers which have been in use for over 10 years.
Shively also introduces the Shively Reflectometer Display and Protection
System, which is an active monitor to calculate true VSWR, incident power,
and reflected power. This unit shows the functions being monitored on a
switchable visual display and provides both a warning and a transmitter trip

New & Used

Equipment

CONSOLES

from Neve, Trident, Sphere, MCI, Harrison, Soundcraft, etc.

TAPE MACHINES

from Studer, MCI, Ampex, 3M, Otari, Soundcraft, etc.

OUTBOARD EQUIPMENT

EMT, Orban, AKG, Eventide, BGW, Lexicon, UREI, Deltalab, Crown, ect.

MICROPHONES

from Nuemann, AKG, Sennheiser, Audio-Technica, Electro-Voice, etc.

e FREE EQUIPMENT LIST

e EQUIPMENT SEARCH SERVICE
e LEASE/FINANCING

e COMPLETE STUDIO PACKAGE
» CUSTOM INSTALLATION

e STUDIO DESIGN

We Ship Anywhere!

Authorized Dealer for:

EXR, Ursa Major, BGW,
Sphere, Audio-Technica,
Tangent, Agfa Tape,
Anuil, Audio Envelope

22301 Cass Ave.,
Woodland Hills, CA
91364

(818) 384-4977

TFT INC.

John E. Leonard, Jr.

3090 Oakmead Village
Drive

Santa Clara, CA 95051

Booth 109

THOMSON-CSF
BROADCAST

Robert Estony

37 Brownshouse Road

Stamford, CT 06902

Booth 1001

TOBY ARNOLD &
ASSOCIATES

James Kerr

3234 Commander Drive,

Dallas County

Carrollton, TX 75006

Booth 107

Sound Technology will be exhi-
biting its 1510A Tape Record-
er/Audio Test System at the NAB
Convention. This system combines
the capabilities of six separate
audio instruments. It features elec-
tronically-balanced inputs and out-
puts with a clean low-distortion sig-
nal and can perform fourteen differ-
ent tests including sweeping fre-
quency response, channel separa-
tion, phasing, dropout, compres-
sion ratio testing, and wave analy-
sis. GPIB available.

Scribe Recorders introduces the
Scribe NewsCorder, the complete
newsgathering machine. This rug-
ged and reliable cassette tape re-
corder is custom-designed for
news operations in the field, with all
the hardware and circuitry needed
by audio reporters, including exclu-
sive “talk-over” cabability, to file
smooth “news wrap-arounds.”
Price with custom carrying case:
$275.

TRIDENT (USA) INC.
Carol Bray

652 Glenbrook Road
Stamford, CT 06906
Booth 633

TRUE TIME
INSTRUMENTS

Victor Kunkel

3243 Santa Rosa Avenue

Santa Rosa, CA 95407

Booth 115

TURNER
BROADCASTING
SYSTEMS INC.

Linda Moffat

1050 Techwood Drive, N.W.

Atlanta, GA 30318 ’

Booth 621

TWEED AUDIO USA INC.
Kirsh Mustafa

12 Ilex Drive

Newbury Park, CA 91320
Booth 313




THE ART

UMC ELECTRONICS
COMPANY

A. Z. Sawala

460 Sackett Point Road

North Haven, CT

06473-0307

Booth 114

UNITED PRESS
INTERNATIONAL

I. J. Vidacovich

1400 Eye Street, N.W.

Washington, D.C. 20005

Booth 430

UNITED RESEARCH
LAB CORP.

George Adams

16 East 52nd Street

New York, NY 10022

Booth 604

URSA MAJOR

Gerald Abeles

P.O. Box 18/50 Trapelo
Road

Belmont, MA 02178

Booth 512

Stanton Magnetics will be at the
1984 NAB Convention showing
their complete line of standard and
P-Mount cartridges, stereo head-
phones, phono pre-amplifiers, and
record care products.
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From turntable to antenna, an
audio signal travels a com-
plicated path and goes through
myriad changes. It can be dub-
bed on cart,transferred to reel-
to-reel, or processed through a
wide assortment of special
equipment. This diagram is an
elementary "roadmap” of how
the signal gets from the virgin
vinyl to the top of the tower.
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UTILITY TOWER
COMPANY

R.G. Nelson

3200 N.W. 38th Street

Oklahoma City, OK 73112

Booth 703

U.S. TAPE & LABEL
CORPORATION

Audrey A. Moore

1561 Fairview Avenue

St. Louis, MO 63132

Booth 602

VALENTINO INC.
Thomas Valentino
151 West 46th Street
New York, NY 10036
Booth 1231

VALLEY PEOPLE INC.
Ray Updike

2817 Erica Place
Nashville, TN 37204
Booth 318

WARD-BECK SYSTEMS
Richard Chalk

841 Progress Avenue
Scarborough, Ontario,
Canada M1H 2X4

Booth 1224

Sakl Magnetics will be showing
their complete line of long-life ferrite
replacement heads for the major
professional audio recorders, such
as Ampex, MCI, Mincom, Otari, Re-
vox, Scully, Studer, and Technics.
All Saki heads are shipped with a
guarantee of complete satisfaction
and are subject to return within 30
days if the customer is not satisfied.

WEGENER

COMMUNICATIONS INC.

Peggy N. Placek
150 Technology
Park/Atlanta
Norcross, GA 30092
Booth 515

WHIRLWIND
Michael Laiacona
100 Boxart Street
Rochester, NY 14612
Booth 329

WILKINSON ELECTRIC-
TV TECHNOLOGY

Bill Harland

5970 West 60th Avenue

Arvada, CA

Booth 305

WIREWORKS
CORPORATION

G.J. Krawlewicz

P.O. Box 3600, 380 Hillside

Avenue

Hillside, NJ 07205

Booth 1014-C

WOLD
COMMUNICATIONS

Gary J.Worth

10880 Wilshire Blvd.

Los Angeles, CA 90024

Booth 1515

WOLF COACH INC.

Richard Wolf

7 “B” Street, Auburn
Industrial Park

Auburn, MA 01501

Booth 1317

WORLD TOWER

COMPANY
Jeffrey Sholar
Paducah Road
Mayfield, KY 42066
Booth 519

YAMAHA
INTERNATIONAL
CORPORATION

Phil Moon

6600 Orangethorpe

Buena Park, CA 90620

Booth 1340 R&
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Valley People, Inc. will be featur-
ing two new products at the NAB
Convention. The Advantage Model
310 Audio Noise and Level Meter
is a low-cost, high-quality measure-
ment device offering the specific
features required for analyzing and
specifying noise performance in
modern audio equipment. Price is
$399. The HH 2 x 2B Balanced
Level Matching Interface is a unit
which resolves the level and impe-
dance matching problems associat-
ed with interfacing — 10 dB equip-
ment to the studio and broadcast
equipment standards of +4 dB and
+8 dB. Price is $250.
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On-Air Studios

Audio Consoles: Number of Cart Machines: Turntables:

g T1- »  Faders: 1. 1TC 77% 1. Technics 71%
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Tone Arms: Microphones: Reel-To-Reels: Operation:
1. Audio Technica mmmemmmm—m? 0 % 1. Sennhelser merwm—238 % 1. Ampex 25% 1. Sit-down =EeE—————528%
2. Microtrak — = 22% 2. Electrovoice mummes 27% 2. Revox 20% 2. Slt or stand e 30%
3. Technlcs — 8% 2. Shure s 27 % 3. Otarl  pesmsmn 14% 3. Stand-up == 12%
- 7% 4. ITC Fe— - 11%
. . 5. Scully wumem 8%
Needles/Cartridges: Monitors: 6. MCl e 7%
1. Stanton s 6 8 % 1. JBL — 4 6 % 2-track: s 8 2 %
— 22% 2. Electrovoice mmam 10% MONO:  e— 129%
3. Audio-Technica 7% 3. Advent - 6% 4-track: s 5%
4. KLH - 4%
Tone Arms: Microphones: Reel-To-Reels: Operation:
1. Audio Technica s— 6 % 1. Sennheiser mess—3 7 % 1. MCI 23% 1. Sit-down e—— 72 %
2. Microtrak  EE— 22% 2. Electrovoice_ 27% 2. Ampex 20% 2. Sitorstand s 22%
3. Technics —— 16% 3. Shure — 21% 3. Otari 19% 3. Stand-up = 6%
- 6% 4. Neumann  wmm 6% 4. Scully sns— 13%
. . 5. ITC - 8%
Needles/Cartridges: Monitors: 6. ReVOX s 7%
1. Stanton i O D570 1. JBL X ) 2-track: ss—————0 7 %
P 25% 2. Electrovoice wmesm 14% 4-track: e— 20%
3. Audlo Technica 7% 3. Advent — 8% mMOoNo: s 11%
4. KLH = 5% 8-track: mm 3%

Limiter-compressor sme————— 7 4 %

Equalizer — 69%
Reverberation — 40%
Harmonizer P 29%
Digital Delay — 21%
Noise Reduction s 16%

dbx e = 87 %

AOIDY s

13%

R&R Equipment Survey: An Explanation

For this special NAB Convention issue of R&R, we surveyed our panel of reporting stations to
determine the most common and/or popular pieces of equipment found in radio on-air and produc-
tion studios. More than 800 stations were included in the sample, and 38% of those surveys were
retrieved and-deemed usable i in the final study. The stations sampled represent all program formats,
market sizes, and geographical regions. In most cases percentages reflect a portion of the sample
total that used a particular brand or type of equipment; in cases where a station used more than one
brand of equipment in a certain category, all were figured into the final results.

All reasonable care has been takenin compiling this survey. The results are for your information
and are not designed for any specific interpretation or conclusion. Considerable diligence has been
used in the preparation, conduct, and final tally of this survey, but it is not intended to be taken
as a literal translation of the popularity of certain brands or types of equipment. Also, R&R does
not necessarily endorse any of the manufacturers or distributors mentioned in this study.
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The Barter Boom:Part I

Ten years ago, if a station was looking for a special program to run
on weekends, or a short feature to insert in a daily newscast, manage-
ment could count on paying cash. Cash was the way to go, and barter
was a rare commodity. Today the opposite is true — almost all available
syndicated programming is supplied on a barter, advertiser-supported
basis, and the cash operators are few and far between. The causes of this
about-face, the attendant advantages and disadvantages to the barter
system, and the impact it has had on programming and national adver-
tising, are the focus of this two-part article.

This week’s column looks at the bar-
ter/cash debate through the eyes of the pro-
gram suppliers — the various producers
and distributors who sell programs either
directly to the station or to a national spon-
sor. Networks/syndicators included in this
discussion are, in no specific order, West-
wood One, United Stations, Syndicate It,
ABC Watermark, and Creative Radio Net-
work.

The Barter/Cash About-Face

In the early days of syndication cash was
the norm and barter was the exception.
Since that time the radio industry has ex-
perienced a recessionary bout or two, wit-
nessed moderate broadcast deregulation,
entered the satellite age, and gone through
a network programming boom. The result:
an abundance of special features (and com-
panies that produce them), almost all
available on a barter basis. Why this
change of heart?

v /4

WESTWOOD ONE

“Networks,” says Westwood One’s Norm
Pattiz. “Networks have been doing barter
for years. For a long time they were just
supplying news and public affairs program-
ming, and national advertisers weren’t used
to anything else. Then, about ten years
ago, a few companies like Westwood One
emerged as viable companies that could do
business on the same level with special pro-
grams. When deregulation came along the
networks also got into the business, and we
all gave barter some credibility.”

Watermark

Tom Rounds, President of ABC Water-
mark, agrees that network programming
greatly influenced the acceptance of barter,
but points out that the ultimate factor was
budget: “Around 1979 all the national net-
works started bringing out a tremendous
amount of barter product. Although the
quality of these shows varied, the stations
were deluged with free lunches beyond any-
thing they could possibly consume. In the
radio business it is constantly important to
operate towards a bottom line, and most
people in programming and management
would rather get something for free instead
of paying for it.”

A station’s bottom line — and cash flow —
greatly influeces what will and will not be
added to the program department’s budget.

For this reason, a free program will almost
certainly supersede a cash feature. ‘“Sta-
tions have very tight budgets, there’s a
great deal of interest in the bottom line, and
barter definitely fills the bill,” says United
Stations President Nick Verbitsky. ‘“When

The United Stations

you can give somebody a high-quality
three-hour program free of charge, that is
nirvana for a radio station owner. The ad-
vantage to the station is that it is at no risk
whatsoever when it airs a show, and can
maintain a higher cash flow.”

STNDICATE 'f.. nNC.
L

Bob Dockery, President of Syndicate It,
agrees that the station’s budget is the pri-
mary reason that so many barter programs
are seeing success while cash offerings are
virtually ignored. ‘“A lot of stations say they
simply don’t have the budget for cash. It’s
much easier to give away a program than
to collect money for it. True, the station
may be giving away half their inventory in
return for a program, but very few stations
are sold out. Even the most successful sta-
tions always have avails, so the station real-
ly isn’t giving up anything.”

The Barter Effect

While both the syndicators and radio sta-
tions find the “barter boom” profitable,
there are also some possible detrimental
side effects: decreased program quality
and bargain-basement advertising rates.
The barter bandwagon has introduced
scores of national advertisers to the profits
of syndication, increasing the number of
programs available and ultimately increas-
ing the quantity of weak programming as
well as strong. In the process, with so many
syndication vehicles to reach as large a na-
tional audience as possible, advertising
rates are negotiated downward — often to
the dismay of the producers and individual
radio stations alike.

According to the Creative Radio Net-
work’s Tom Shovan, many stations pick up
a show because it is free, regardless of the
content or quality. “They don’t qualitative-

More than 11 years ago, when
progressive FM radio was young,
DIR Broadcasting introduced the
“King Biscuit Flower Hour” to 25 ra-
dio stations around the country. The
date was February 18, 1973, and
the guests were Blood, Sweat &
Tears, John McLaughlin’s Maha-
vishnu Orchestra, and a little-
known, up-and-coming artist named
Bruce Springsteen. Developed by
Bob Meyrowitz and Peter Kauff,
“King Biscuit” has since featured the
Rolling Stones, Journey, Men At
Work, Pat Benatar, and the Who.

Earlier this month DIR celebrated the 500th
broadcast of the program — making it reputed-
ly the longest-running series on rock radio —
with a two-part celebration (4-15 & 4-22)
heard on more than 250 stations. The cele-

Power To The Flower Hour

bration broadcasts features highlights from
past shows, including:

® The original Bruce Springsteen perfor-
mance from the premiere show.

® The John Lennon/Stevie Wonder “One
To One” Benefit concert from “Biscuit 6.”

® An SRO performance of the Who at Phila-
delphia’s Spectrum from “Biscuit 17."” !

i

ly look at the programming,” he says.
“They just look at it as another free three-
hour show. There is so much barter pro-
gramming out there that people end up just
grabbing it up. Some of it is great, but so
much is horrible, and many times they’ll
grab a lousy barter show — something that
just does not work — because it is free.
Management and ownerwship is looking for
cost over quality.”

In economic terms, the situation is an il-
lustration of the laws of supply and de-
mand. A growing supply of programming in
the marketplace means that producers and
distributors often are forced to negotiate
rates lower than they would if less product
was available.

Dockery believes that advertisers view
barter programming as a good way to pur-
chase national spots at incredibly low rates.
“‘So much barter going on is definitely hav-
ing an effect on rates. There are so many
programs out there that the competition is
rough, and it’s driving the rates way down.
Some syndicators are wholesaling their ad-

part with time than with money. Very few
stations are sold out 24 hours a day, 52
weeks a year. While there is no question
that a station is still paying something,
whether it is cash or time, if the time period
that a program is running in has unsold
time in it, the station is going to make out. If
they do have to bump some of their local
time, you have to have a program that is
worth what you’re asking for it. We have to
give them a program that will not only in-
crease the listening audience significantly,
but increase it enough so the station can
replace those three-to-five network minutes
with revenues from the time that remains.
The station has to make up for whatever
time is blown out to accommeodate the na-
tional spots.”

Since a program director doesn’t have to
pay cash for a barter show, and thus incurs
less risk (and wrath from management),
are the profit and promotion aspects ig-
nored by a “lazy” staff which interprets
barter as getting something for nothing?

“I refute the idea that stations are lazy

“. . . Producers and distributors

find that advertiser sponsorship

frees their hands from collection duties and allows them to concen-
trate on the program itself. In essence, cash is nice but barter is

better.”

vertising rates, just to give the advertisers
what they want. Before I lower a rate I'd
rather cannibalize the show. The advertis-
ers see syndication as a great deal, as long
as they can get placement. But in the long
run it’s going to hurt us.”

Not only can the syndicator be hurt by
weakened rates, but ultimately the local
radio station might experience some fall-
out. Shovan explains, “If an advertiser
sponsors a show in the markets he wants to
cover, via a network or a barter syndicator,
what incentive is there for him to buy an ad-
ditional flight of spots on the local station?
For instance, if Columbia Pictures is open-
ing a picture and wants certain stations in
certain markets, they can do it cheaper by
sponsoring a national program. The rates
are lower, and they’re already where they
want to be.”

Time Is Money

While the number of digits to the left of
the decimal point in a station’s books is the
measure of ultimate success, time is really
the most valuable commodity available toa
broadcaster. Time is that nebulous thing
that is exchanged for cold, hard cash. Thus,
in the long run, is it really advantageous for
a successful station to give up a specified
amount of precious advertising time in ex-
change for a free program?
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