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FCC PERMITS UNLIMITED
NON-MAJORITY OWNERSHIP

In a “sleeper clause” in the FCC’s new
ownership rule modifications, ownership
up to 49% of a station does not count
toward the 7-7-7 limit — permitting same-
market multiple-station ownership and un-
limited possibilities.
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COPING WITH A STATION SALE

Diane Sutter, GM of recently-sold WTKN
& WWSW/Pittsburgh, discusses in detail
how to handle the requirements and pos-
sible traumas that transpire when a station
is sold.
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JHAN HIBER: FIVE
YEARS WITH R&R

As Jhan Hiber reaches the half-decade
mark in monitoring trends in the ratings and
research world, he reflects on the vast
changes the field has undergone.
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PEOPLE IN THE
NEWS THIS WEEK

Gregg Lindahl Group PD for Gaylord
Don Maxwell consulting manager,
Chuck Moore GM/PD at new KCXL/KC

¢ Charles Wingate GM at new WXSS/
Memphis

e Jerry David Melloy WAVG VP
Lee Tobin PD at WRKA
Bob Lafferty VP/GM, Ray Barker GSM
at WCWA & WIOT

e Jeff Clark KIMN & KYGO GSM

e Bill Fuller GSM at KUPL-AM & FM
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WRKS TAKES
NEW YORK CROWN

WRKS edged Z100 in the winter New York
Arbitron, and Walt Love learns from
VP/GM Lee Simonson and PD Barry
Mayo the importance of not overreacting.
Page 52

INTERVIEWING INSIGHTS FOR
AlR PERSONALITIES

Dan O’Day discusses interviewing
everyone from celebrities to controversial
figures to contest winners, advising be
prepared with background material and be
prepared to depart from your plan if an un-
expected response opens up new ave-
nues of conversation.
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BIRCH RATINGS RESULTS

Gains and losses in 12 winter Birch
surveys are charted, with resulits for Balti-
more, Boston, Dallas, Detroit, Houston,
Miami, Minneapolis, Philadelphia, Pitts-
burgh, San Francisco, Seattle, and
Washington.
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BATTLES BUILDING IN CHR

Joel Denver takes the measure of the hot-
test spring races in the CHR field, and
sizes up the contenders for the winners’
circle. '
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Garrett KITS PD

Bob Garrett, who resigned his
PD position at KHTR/St. Louis
(see separate story this page),
has accepted the programming
position at KITS/San Fran-
cisco, filling the vacancy creat-
ed by the departure of Jeff Hun-
ter two months ago.

KITS VP/GM Jerry McKen-
na told R&R, “Bob Garrett has
the experience and knowledge
of working with the evolution-
ary process of Hot Hits from his
days at Philadelphia’s WCAU-
FM. His programming ability
earned him the PD’s job in St.
Louis, and I feel that he has
what it takes to program suc-
cessful CHR in San Francisco.
This will be an excellent spring-

Hearst Taps Barrett To
Manage WBAL & WIYY

David Barrett has been ap-
pointed GM at WBAL & WIYY/
Baltimore. Barrett, a radio vet-
eran of both Canada and the
U.S., succeeds retiring VP/GM
Al Burk, who served 34 years
with the stations.

Hearst Corp. VP/Broad-
casting GM John Conomikes
said, “We are pleased to have
David on board, and are confi-

Kunkel
WAVA
Station
Manager

Former WASH/Washington
VP/GM Bill Kunkel has been
named to the newly-created
position of Station Manager at
Doubleday’s WAVA/Washing-
fon.

WAVA VP/GM and Double-
day Regional VP Alan Good-
man remarked, “We’re really

-delighted that Bill is joining us

as Station Manager. Bill will
concentrate his efforts largely
in the development of sales.
We’re very fortunate to get
somebody not only of his cali-
ber, but also with his level of ex-
perience in the Washington
market.”

Kunkel, who’s been a sales/
marketing consultant for the
USFL’s Washington Federals
for the past year, told R&R,
“I’m really loving this oppor-
tunity to be back in radio again.
WAVA is a good radio station,
and Doubleday is a fine com-
pany that’s spending a lot of
money to insure the success of
this station. I'm glad to be a
part of it. Working directly
under Alan Goodman, I'll have
primary responsibilities in the
marketing and promotional ar-
eas of this station, but also serv-
ing as Alan’s backup when he’s
involved in his regional cor-
porate duties.”

Prior to his three years at
WASH, Kunkel was VP/GM at
WOMC/Detroit and GSM for
WCBM/Baltimore.

David Barrett

dent that he brings with him the
skills and experience to con-
tinue the tradition of broad-
casting excellence established
in Baltimore by WBAL &
WIYY.”

Regarding Burk’s departure,
Conomikes continued, “Hearst
Broadcasting is grateful for the
many years Al has given to the
stations. We credit him with
building these two stations into
Baltimore’s premier radio sta-
tions, and we wish him all the
best in his retirement.”

Most recently, Barrett served
as Executive VP/GM at
WAVA/Washington. Before
that, he worked with Rogers
Radio Broadcasting in Toronto,
having previously been GM at
KWK-AM & FM/St. Louis and
Montreal outlets CFCF and
CHOM. Barrett commented,
“Both stations have been very
successful in developing images
for themselves, and that’s a
good starting point.”

KACE Sets Blakely
As New VP/GM

Jim Blakely has officially
been named VP/GM of KACE/
Los Angeles. He stepped it as
interim GM following Bill
Shearer’s crosstown move to
the KGFJ & KUTE VP/GM
post last month. Previously
Blakely served as KACE'’s
GSM, a position he’d held since
the station’s inception seven
years ago.

Blakely’s background also in-
cludes a six-year stint with
KGFJ & KUTE, as well as GSM
duties with KAGB (now
KACE). “I've been in L.A.
radio for 15 years,” he told
R&R. “And it’s good to know
I've finally gotten to the top
spot. I have a tremendous

amount of respect for (All Pro
President/owner) Willie Davis
and what he’s been able to ac-
complish in a short period of
time. I feel good to be a part of
this situation, especially in light
of some health problems I've
suffered within the last year. I
hope I can do an outstanding job
to return his confidence in me.
“We are at maximum capaci-
ty as far as sales are concerned.
And based on the winter book,
we’ve got the highest numbers
in the station’s history. So when
you take over in a situation
where the station is doing that
well, the idea is to maintain.
The biggest thing is not to let
anything fall in the cracks.”

board position for Bob to dem-
onstrate his programming tal-
ents.”

Garrett said, “Obviously this
is a new challenge for me to
tackle, and Jerry seems like a
hell of a guy to work for. There
was a good chemistry between
us the first time we met, and we
have some great plans for San
Francisco. We're going. to do
whatever it takes to make KITS
the best in town. The already-
solid base will be added to until
our goals are accomplished.”
Garrett will begin his new posi-
tion within the month.

Before becoming PD at
KHTR eight months ago, Gar-
rett was midday personali-
ty/Production Director at
WCAU-FM for two and a half
years.

Alta |
Promotes

Wagner
To VP

Alta Broadcasting, owner of
A/C outlets KEZR/San Jose
and KBZT/San Diego, has ad-
vanced Group Program Direc-
tor Mike Wagner to VP/Pro-
gramming. Along with pro-
gramming chores, Wagner will
assume responsibility for sur-
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Mike Wagner

veying potential markets for the
group’s expansion.

Wagner joined Alta in 1981 af-
ter seven years with KIIS-AM &
FM/Los Angeles, including
three as PD. He commented,
“We’ve experienced incredible
growth in the past two years,
repositioning and strengthening
two already successful stations.
Alta principals Jim and John
Levitt are continually looking
for new challenges, and I'm
honored to be in on the corpor-
ate team. Plus, now that I'm
VP/Programming, I'll get new
business cards!”’

Scott Takes On KHTR PD Duties

KHTR/St. Louis morning
personality Bob Scott has been
promoted to Program Director
at the CHR outlet, replacing
Bob Garrett, who has become
KITS/San Francisco’s new PD
(see separate story this page).

KHTR Station Manager Bob
Fulstone told R&R, “We wish
Bob Garrett all the success in
the world. By naming Bob Scott
PD, I think we have a person

who understands the market
and our particular brand of
CHR. He’s been here since the
format’s inception. I realize this
is a fulltime job, so we’ll be
looking for a new morning per-
sonality so Bob can devote his
full energies to programming.”

Scott commented, “It’s really
an honor to be able to program
this fine radio station. Being a
native of the market, I know

what needs to be dene, even
though this is my first time as a
PD. We’ve got a super product
here and a wonderful staff to
carry out the format.”

Before joining KHTR three
years ago (when the station was
KMOX-FM), Scott worked at
St. Louis stations KSD (now
KUSA) and WRTH, and spent
time as an Account Executive
with a local advertising agency.



Fidelipac announces
Dynamax audio tape.

Here’s Dynamax.™ A new brand of brilliant
audio tape, formulated to satisfy the special
requirements of the broadcast professional.
And not the mass production standards of
consumer tape.

To create Dynamax, we built a brand
new manufacturing facility, and had each
piece of production equipment designed to
our own specs. Now we can monitor and
control the manufacture of every inch of tape
we put in our cartridges.

As a result, the mechanical and electrical
properties of Dynamax are superior to those
of any lube tape available in the world today.

The 1 mil Mylar® base film used for
Dynamax broadcast tape is almost twice as
thick, and twice the weight, as that used in
the ScotchCart.™ And our cross-linked ure-
thane resin binder system guarantees the
best possible bonding of the oxide, totally
unlike the cheap vinyl adhesives used by
8-track manufacturers in consumer tape.

The bonding is so positive, so perma-
nent, that oxide shedding, and the problems
shedding creates are vir- g
tually eliminated. _ e e W g
This combination
of features means
that tape life of )
10,000 plays or more Y\
can be expected from \?'

Dynamaxz broadcast tape,
in Fidelipac cartridges, will deliver
10,000 plays—or more!
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Fidelipac is making a new brand of broadcast tape, Dynama.r,
SJormulated to satisfy the special requirements of the broadcast
professional.

Fidelipac cartridges loaded with Dynamax.

Phase stability is enhanced by main-
taining constant tape width, and smooth,
clean edges. On our own tape slitting equip-
ment, we can control tape width to 1/1000 of
an inch. So, the stereo phase performance of
our Master Cart,™ loaded with Dynamax, is
truer than ever.

I'd like to send you a sample Fidelipac
Master Cart loaded with Dynamax broad-
cast tape. Just circle our number on the
reader response card in this maga-

zine, or write me, Arthur

) Constantine, at the address below.
‘ Test Dynamax broadcast tape
¢ yourself. Measure the long life.
Delight in the transparent sound.

C \FIDELIPAC®

r BROADCAST TAPE PRODUCTS

Fidelipac Corporation O P.O.Box 808 O Moorestown, NJ 08057 O U.S.A. O 609-235-3900 TELEX: 710-897-0254 O Toll Free 800—HOT TAPE

“Dynamar"trademark applied for. “ScotchCart” trademark applied jor. ® Registered trademark of Dupont.



KIMN legacy.

KIMN Celebrates 30 — Next Week

KIMN/Denver is a radio legend, 30 years with the same identity
and over 25 consecutive years as a CHR mainstay in the
market. Next week Joel Denver presents a lavish look at the
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KCXL Signs On As KC Urban

Maxwell Consulting Manager;
Moore Named GM/PD

Kansas City gained a new station last
week when daytimer KCXL signed on un-
der the guidance of consulting manager
Don Maxwell and GM/PD Chuck Moore.
The Urban Contemporary AM facility is the
first station property for Kansas City Com-
munications, Inc., whose President is El-
bert Anderson.

Skewing primarily toward the 25-49 au-
dience, the KCXL format blends black/ur-
ban, pop, gospel, crossover, and oldies, with
little or no hard rock. “We have been over-
whelmed by the response to our station
from the black community — even before
we were on the air,” Maxwell remarked.
“People have been hungry for the kind of
format we are offering, and our promise to
delete songs with offensive lyrics from our
playlist has found warm support from area
church groups.”
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Moore is a 30-year radio veleran who
once served as Program Director and Asst.
GM at neighboring KPRS & KPRT. He
brings both sales and on-air experience to
his new post, having worked cresstown as
an Account Executive with WHB and as a
KCMO radio and television personality.
Assisting him with KCXL’s music is MD
Don Seats.

Commenting on the station’s adult Urban
stance, Moore said, “It’s the only new for-
mat to hit this town in the last five years.

KCXL/See Page 36

Tobin Advances
To WRKA PD

WRKA/Louisville Assistant PD Lee
Tobin has been promoted to Program Di-
rector. Tobin succeeds Dan O’Taole, who is
now assisting (parent company) Capitol
Broadcasting President Ken Johnson.

WRKA GM Joe Koetter explained, ‘I in-
terviewed several people from outside the
market, and Lee already had a lot of wha
they had to offer. :
Since he’s been here
for several years and §
intimately knows the §
direction that the sta- § " 3
tion is heading to- |
ward, the choice was
not difficult. Second,
Lee wanted this job
badly. He’s well re-
spected by the staff,
has a lot of good

Lee Tobin
TOBIN/See Page 36

FORMER DOUBLEDAY PRESIDENT

Dave Scribner
Dies At 58

Donrey Broadcast Properties Regional
Manager and KORK & KEER/Las Vegas
GM Dave Scribner passed away April 28 at
a local hospital after a six-month battle
with lung cancer. He was 58.

Scribner began his broadcast career in
1947 working at several stations in the
Texas Panhandle region. He became VP of
the Trigg-Vaughn Broadcast Group in the
1950s, and in 1969 was appointec President
of Doubleday Broadcasting. Eight years
later Scribner purchased KIDN/Pueblo,
CO, where he resided until moving to Las
Vegas in 1983 to join Donrey. He served on

SCRIBNER/See Page 36

WKY SWITCHES TO COUNTRY

Lindahl Upped To
Gaylord Group PD

Gregg Lindahl has been promoted to
Group Programming Director of Gaylord
Broadcasting. Lindahl, who is currently PD
at Gaylord’s WSM-AM & FM/Nashville,
will now also oversee the company’s other
facility, WKY/Oklahoma City, which has
switched from Oldies to a Country format.
As Lindahl will be splitting his time be-
tween Nashville and Oklahoma City, two
WSM air personalities have been promoted
— Bruce Sherman to FM Asst. PD and Al
Wyntor to AM Asst. PD. No PD will be im-
mediately named at WKY.

Lindahl told R&R, “I’m real pleased to
have an opportunity to provide input for the
three Gaylord radio stations. The especially
exciting part is ‘returning’ in a fashion to
Oklahoma City to take WKY Country. I had
the privilege of taking rock legend KOMA
Country, and the chance to do it at WKY is
great. For years during their rock 'n’ roll
days, WKY and KOMA battled it out, and
now they will be direct competitors again.”

Along with KOMA, WKY will be facing
three other Country competitors: KXXY-
AM & FM and KEBC. Commenting on the
Country congestion, WKY GM Irene Run-
nells told R&R, “With all of the available
resources we have in Nashville, we will
have sources to draw upon that no one else
in this city has, which will enable us to do

WAVG Promotes
Melloy To VP

Longtime Louisville broadcaster Jerry
David Melloy has been appointed VP/Sta-
tion Operations at WAVG/Louisville. He
assumes the duties previously held by Lee
Masters, who departed two weeks ago to be-
come GM at KWEN/Tulsa.

WAVG President/GM Ed Henson noted,
“Lee Masters had been real close to our
company, and anytime you lose somebody
of his ability, it’s a real loss. But we are ex-
tremely lucky to have someone of Jerry
David’s caliber and experience step in and
take over. He has a great concept of what a
full service A/C station should be. Steve
George remains PD; he’s a very valuable
member of our staff and has done a great

job for us. MELLOY/See Page 36

TRANSACTIONS

Gilmore Acquires WLVE
For 10.5 Million

Gilmore Broadcasting has agreed to purchase
A/C outlet WLVE (LOVE 94)/Miami Beach from
Community Service Broadcasters for $10.5 mit-
lion cash. Gilmore Broadcasting is a Kalamazoo-
based company headed by principal James S.
Gilmore, whose business interests include a
number of automobile dealerships, as well as pro-
fessional auto racing.

Community Service Broadcasters principal/
President Allan B. Margolis told R&R, “Jim Gil-
more has a lot of interest in this community, so it
won't just be another station on someone’s list of
acquisitions. WLVE will be a big part of his local
presence, as he's centered more and more of his
economic activity and his personal life here. I'm
glad to have sold it to a 'local’ person.”

Gilmore Broadcasting President Jack Mazzie
added, “Obviously, Miami is a very exciting mar-
ket, and we think WLVE has great potential. We're
looking forward to FCC approval so that we can
start working with the fine team that Allan Margolis
has developed, in order to move closer to the
number one slot.” Mazzie noted that no format or
staft changes are planned.

Community Service retains ownership of sister

TRANSACTIONS/See Page 36

Country better than anyone else.”’ (Besides
WSM-AM & FM, Gaylord also owns the Op-
ryland complex.) ‘“Also, the entire Gaylord
Broadcasting company is totally committed
to making WKY the finest Country facility
not only in Oklahoma City but in the entire
Southwest.”

WXSS/Memphis
Plans A/C Debut

After four years of application pro-
cedures, Minority Broadcasting of the
Midwest, Inc. has received a construction
permit to build WXSS/Memphis, an AM
station at 1030 kHz. Charles Wingate, a
42-year Southern broadcaster, has been
named GM of the facility, which is expected
to debut July 1 with an A/C format. Pro-
gramming and staff appointments are
forthcoming.

A broadcast contract engineer, Wingate
joins WXSS after seven years in the com-
munications division of the Memphis Police
Department. He previously worked 12
years as an engineer for two local TV sta-
tions, and before that, was a principal/GM
at WFUL-AM & FM/Fulton, KY. Wingate
told R&R, “I’'m very happy to be joining
this group because I feel it’s a very exciting
opportunity. It’s not often you get a chance
to build a 50kw clear channel station from
the ground up, so I feel very fortunate to
have been selected to do it. I've conducted a
lot of market research on this particular
project, and I see the station’s gross reve-
nue potential as $1.5 million annually.”

WXSS has been designated to broadcast
with 50kw non-directional days, but will
reduce power to 1kw directional at night in
order to protect WBZ/Boston and KTWO/
Casper. Wingate commented, ‘“During the
day we expect to cover well beyond the

WXSS/See Page 36

BARKER UPPED TO GSM

WCWA & WIOT
Boost Lafferty
To VPIGM

WCWA & WIOT/Toledo General Sales
Manager Bob Lafferty has been promoted
to VP/GM. Replacing Lafferty as GSM is
Regional Sales Manager Ray Barker.

= A

Bob Lafferty Ray Barker

Lafferty, who started with parent com-
pany Reams Broadcasting in 1975 as a
WCWA Account Manager, shifted to a simi-
lar post with WIOT in 1977. Three years
later he advanced to WIOT Sales Manager,
and in 1982 became GSM for both stations.
Lafferty told R&R, ‘‘Obviously, I'm
ecstatic . . . it’s a super opportunity for me,
and something I’ve been thinking about and
looking forward to.” (Reams Exec. VP/
COO0) Peter Cavanaugh is a very dynamic
guy to work for, and he’s more than able to
take us to even stronger places.”

A 25-year market veteran, Barker be-
came Director of WTOL-FM (now WIOT) in
1965, and served as Local Sales Manager
before stepping up to RSM.



MUTUAL “‘FACE-OFF’’ RECEPTION: Mutual Broadcasting heid a Capitol Hill reception for its
new “Face-Off” program, pitting Sen. Robert Dole (R-OK) against Sen. Edward Kennedy
(D-MA) for 2 1/2 minutes each weekday. Pictured (I-r} are sponsor Mobil Corp.’s Herb
Schmertz, WTOP/Washington GM Michael Douglass, sponsor Archer Daniels Midland’s Dick
Burket, Peggy Goertzen of program producer the Broadcast Group, and Sen. Dole.

Double Billing,
Other ‘“Underbrush”’
Set For Pruning

Look for two more “underbrush” rule-
makings to come before the FCC soon,
possibly later this month. Mass Media
Bureau Chief Jim McKinney told a press
conference in Las Vegas last week the first
grab-bag will revamp the FCC’s rules on
false and misleading advertising, sales con-
tracts, concert promotions, audience rat-
ings, and use of a station for promoting an
owner’s non-broadcast business.

The second item, to be brought up simul-
taneously, will target rules on double bil-
ling, network clipping, combination ad
rates, and joint sdles. ~

WALG & WKAK Tripped Up
By EEO Inconsistencies

The FCC seldom designates a renewal ap-
plication for hearing, but it has done just
that in the case of Albany Radio’s WALG &
WKAK/Albany, GA, which could eventual-
ly lose their licenses. The National Black
Media Coalition (NBMC) in 1982 questioned
why, despite being on EEO reporting condi-
tions from 1979-82, the stations failed to im-
prove their minority hiring record.

The FCC discovered that Albany’s re-
sponses to the charges didn’t match the in-
formation submitted in its EEO progress
reports and annual Form 395 filings. The
renewal hearing was ordered to explore
whether Albany Radio lacked candor in its
dealing with the Commission and displayed
““gross-lack of care” in its EEO reports.

EEO, Technical Snafus

Prompt Nine Fines

The FCC continues to take a hard line
with stations that fail to file annual EEO
reports. Fined $1000 apiece for the lapse in
April were WAAA/Winston-Salem; WBMK/
Knoxville; WBTN & WHGC/Bennington,
VT; and KLMX/Clayton, NM. KCRT/Trini-
dad, CO was fined $500, while WHVW/Hyde
Park, NY was relieved of a previous EEO
fine.

Technical violations earned forfeitures
for KIRV/Fresno ($2000 for improper
power); WDNH/Honesdale, PA ($4000 for
wrong antenna height and location) ; KIPR-
AM & FM/Diboll, TX ($750 for tower light,
remote calibration, and performance mea-
surement violations); and WXPQ/Eaton-
ton, GA (3300 for failure to make yearly
equipment performance measurements).

Distress Sale Set For WXXR

Cullman Broadcasting’s WXXR/Cull-
man, AL may undergo a distress sale to
minority-controlled Piney Hills Broad-
casting, the FCC has ruled. Special permis-
sion was needed because WXXR'’s license
hasn't been designated for hearing — a
prerequisite for distress sales.

The Commission allowed the sale be-
cause it said there was no doubt WXXR’s
renewal would be designated in the near fu-
ture. In another case two Cullman share-
holders were to found to have engaged in
improper *strike’’ conduct by trying to
thwart the licensing of a new station in Cull-
man.

Stations in hearing can lose their licenses
and virtually their entire value with the ex-
ception of physical assets. The distress
policy allows, before a hearing actually
starts, a sale to a minority buyer- for no
more than 75% of appraised value. Piney
Hills is 52% black-owned and is paying
$180,000, less than 75% of WXXR’s worth.

Other Key Developments:

¢ A hearing has been designated on 22 ap-
plications to build a new FM on 96.5 mHz
outside Denver in either Evergreen or Gold-
en, CO.

¢ WOJO/Chicago’s license renewal has
been challenged in the U.S. Court of Ap-
peals by Genesis Broadcasting, an unsuc-
cessful competing applicant.

¢ The FCC has thrown out the complaint
of a citizen who challenged the 1983 sale of
WSEX/Arlington Heights, IL on grounds
that the buyer, Darrell Peters Productions,
intended to abandon the city of license.

¢ John Garziglia, the former radio PD
who became a lawyer in the' FCC AM
Branch last year, has been_promoted to
trial attorney in the Mass Media Bureau’s
Hearing Branch.

¢ An extended deadline of June 1 has
been set for comments on the FCC plan to
put new fulltime stations on foreign clear
channels (Docket #84-281.)
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SKYWAVE PACT REACHED

To Merge With NAB

After resolving key legislative and debt issues, the Daytime Broad-
casters Association (DBA) and NAB last week reached agreement in
principle for DBA to merge into the larger association.

Under the agreement finalized in Las
Vegas:

+ NAB will pay off up to $40,000 of DBA's
estimated $70,000 debt for legal and engi-
neering fees. However, DBA must try to re-
duce the debt as much as possible through
daytimer contributions.

+ DBA will attempt to have pending day-
timer legislation modified to drop language
that would end skywave protection two
hours pre-sunrise and post-sunset.

¢ NAB will publish a monthly daytimer
newsletter and set up a 12-member daytim-
er committee that will have substantial, but
not complete, autonomy.

NRBA Declines To Pick Up Tab

At NRBA, which also made a merger of-
fer, Sr. VP Tom McCoy commented, ‘“We
understand that they had a debt to retire
and our offer didn’t involve retiring that
debt and NAB’s did.” Paying off DBA bills
with NRBA funds would have been “inap-
propriate,” he said, although NRBA was
ready to provide fundraising assistance and
give ‘“‘complete and total autonomy” to a
daytimer committee.

DBA President Jim Wychor of KWOA/
Worthington, MN said he hopes the merger
can take place in June or July. But first
DBA must complete its Docket 80-90 com-
ments and await a resolution to the threat

by the Association of Broadcast Engineer-
ing Standards (ABES) to appeal the FCC's
most recent grant of higher post-sunset
daytimer power levels.

Skywave For Study Tradeoff

Since NAB could not embrace legislation
that would create interference for many of
its clear channel members, the key to last
week’s compromise was DBA's offer to try
to convince Sen. Larry Pressler (R-SD) to
drop the portions of S. 880 which would end
skywave protection for two hours on each
end of the day.

Wychor said DBA will ask Pressler to
turn the measure “into a study bill to have
the NTIA (National Telecommunications &
Information Administration) or some other
impartial body study the existing skywave
to see if it should be a viable part of our
communications in this day and age. There
are honest differences of opinion between
daytimers and clear channels. If there’s a
skywave audience, we want to find out what
it is, who it is and how big it is.”

Wychor said NAB will give the new day-
timer committee ‘“pretty much a free
hand” but conceded that ‘‘total autonomy
would be rather a misnomer.” On a “highly
charged controversial issue,” he said, day-
timers might have to work outside NAB as
individuals.

of the law firm Haley, Bader & Potts.

SPOTLIGHT ON RADIO ALLOCATIONS — One panel at last week’s NAB Convention in Las
Vegas explored the ramifications for radio broadcasters of Docket 80-30 FM drop-ins, the Class
4 nighttime power hike, and the recent boom in FM translators. NAB Deputy General Counsel
Barry Umansky moderated the discussion, which featured Wally Johnson of the engineering firm
Moffett, Larsen & Johnson, FCC Audio Services Division Chief Larry Eads, and attorney Bill Potts

49% INTEREST ALLOWED

‘“Sleeper’’ Rule Change Permits Same-Market Multiple Ownership

In a move that took many observers by surprise, the FCC has paved
the way for a single person or group to own up to 49% of an unlimited
number of stations, including several or even all of the stations in a

single market.

What one communications attorney call-
ed the “‘sleeper” clause cropped up unex-
pectedly in the final version of changes in
the Commission’s attribution rules. Those
define the amount and type of interests one
can have in a station for it to count (or be at-
tributed) against the 7-7-7 multiple owner-
ship rule.

The clause applies only when a single per-
son or group owns more than 50% of a sta-
tion, and thus has absolute control. In such
cases, someone else who is not a director in
the corporation can own up to49% of the re-
maining stock and — because no control is
exerted — the station would not count to-

wards the minority partner’s 7-7-7 cap.

Mass Media Bureau Chief Jim McKinney
explained, “If any one individual stockhold-
er owns more than 50% of the stock of a cor-
poration, all other owners are non-attribut-
able.”

Test Cases Likely

He added that several early cases may
need to be bucked up to the full Commission
to clarify exactly how the new rule will be
applied, especially in station sales. In a
comparative hearing, he suggested that an
issue could be designated to explore which

candidate was better qualified on multiple
ownership grounds.

Previously, owning just 1% of a station
triggered the 7-7-7 rule. Now the level is 5%
for voting stockholders and 10% for ‘‘pas-
sive investors’ like insurance companies.
Non-voting stock and limited partnership
interests won’t count at all. That means, for
example, that a silent partner who by law
exerts no control in a limited partnership
could own 95% of a station without bringing
the 7-7-7 rule into play.

McKinney says that in some cases the
FCC may grant waivers of the 5% bench-
mark for voting stock. Warning that the ap-
plicant would have to make a powerful case
that someone else was in complete control,
McKinney advised, “Don’t try it on a lark.”



Talknet.

THE PROBLEM SOLVER.

“Talknet attracts new audience.
Listeners stay with us through other dayparts,

which helps improve our overall shares.”

Gary Eaves VP/GM
WDBO, Orlando, Florida

“We sell out most of the local avails

and we have a tremendous amount of repeat business.”

Scott Meir GM
KSTP, Minneapolis, Minnesota

“The great thing about Bruce’s show s its
ability to draw advertisers who never really thought about

radio as an aadvertising medium.”

Diane Sutter GM
WTKN, Pittsburgh, Pennsylvania

“Bruce and Sally lead the nighttime talk race
in Houston. Talknet dovetails perfectly with our local
programming... When a national radio show
sounds that good and does that well in the ratings,

somebody is doing something right.”

Harry Schultz
News & Program Director
KPRC, Houston, Texas

FHOMNBC RADIO

Call on our problem-solvers. Bruce Williams and Sally Jessy Raphael weeknights.
Bernard Meltzer and Dr. Harvey Ruben weekends.
Talknet. Our unique call-in talk shows currently solving problems
for 166 radio stations. Call (212) 664-47435.
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See-Through
Luggage

The latest in travel gear may prove a
boon to both customs agents and tour-
ists. It's the '‘SeeAll Traveler,”” from
Columbus, OH-based Executive Gal-
lery. The suitcase's three plastic-
windowed compartments eliminate the
need to rummage through everything
you've packed, looking for just one
item. The SeeAll comes in black
nylon with leather trim or black, brown
or grey suede trimmed in leather. Call
(800) 848-2618 or (800) 282-2630
in Ohio.

Messages From The (Rock) Stars

Taking a cue from those teen
magazines that used to peddie the
“home phone numbers of the
stars” books, Airwaves Enter-
tainment instituted ‘‘Music-
phone” (also tagged as ‘‘Music's
Straight Talk Feature Line") earlier
this week. By dialing a speciat 900
number, rock fans can call to hear
prerecorded phone programs fea-
turing Mick Fleetwood, Huey
Lewis, the Romantics, and
Eurythmics, among others, seven
days a week. Targeted at CHR and
AOR stations, Musicphone is being
offered on a market-exclusive
basis, providing stations with an
“‘off-air source of interviews and
music features.” The service can
be tied in with local contests and/or
appearances by host Gabrielle at

Q107/Washington. More informa-
tion is available by contacting (201)
664-2212.

station functions. Number-holding
clients thus far include Z100/New
York, KRQR/San Francisco, and

Avery polished
Assistant
Prog Director:
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AutoSelect

Smooth, strategic, consistent program- arranges the playlist based on your pro-
ming. It gives your station a polished gramming criteria. AutoSelect puts you in
sound. One that attracts and keeps an total control.
audience —as well as your advertisers. AutoSelect does the checking, sorting
That's why AutoSelect, Jefferson-Pilot's and scheduling automatically —freeing
computerized music rotation system for you and your people for more creative,
radio stations, is the perfect candidate for more productive work.
a position on your staff. So call Sandy LaCasse collect, 704/
Organize your music library by mood, 525-3901. Find out how a very polished
tempo, gender—any characteristic, de- Assistant Program Director can help to
gree or value you wish. Once you define improve your programming—and give
your format clocks, AutoSelect picks and your station a more competitive sound.

Jefferson
Pil0
Data systems

B

Jefferson-Pilot Data Systems Computer systems
Executive Plaza for broadcasters,
501 Archdale Drive by broadcasters.
Charlotte, NC 28210

704/525-3901

www americanradiohistorn-ecom
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BPA/BDA Prepare Annual Meet

Las Vegas, the site of the recent NAB convention, will play host to another
upcoming conference, the annual BPA-BDA {Broadcasters Promotion Assoc-
iation-Broadcast Designers’ Association) seminar. Exhibit and hospitality suites
will join forces with various workshops to present an extensive look at the promo-
tional and design aspects of the radio/television industries. The seminar is sche-
duled torun June 11-15.

Workshops will explore MTV's effects on radio and TV, radio ad copywriting,
positioning radio, time management, and strengthening your personal image in
the company. Six radio format workshops (CHR, A/C, News, News/Talk, Country,
NPR) are also scheduled, plus show and tell sessions. A seminar highlight is the
Tuesday luncheon address by business magnate Ted Turner. For further details
regarding registration and fees, call Pat Evans at (717) 397-5727.

In Search Of
Expensive Living

Don't ever let your company transfer you to Lagos. The Nigerian metropolis
maintains its status as the world’'s most expensive city. So says Business Inter-
national Corp.’s survey of 93 cities around the world.

Tokyo and Cairo finished second and third, respectively. The most expen-
sive U.S. cities were Chicago and San Francisco, both of which tied for fourth
with Singapore and Jeddah. New York ranked eighth. Los Angeles and Washing-
ton, DC shared tenth place with Abu Dhabi, Oslo, and Taipei. According to the
study, it was the first time that all European cities posted less expensive lifestyles
than New York.

Business International’s survéy measured costs of food and other goods and
services. It did not measure rental costs for housing. If the survey had measured
rental housing, a couple of cities, specifically New York and Los Angeles, might
have ranked even higher.

R e B e . L e ey
Mashed Potato Time

In recent years, scientists have
discovered that almost any food with
acid content would generate electrici-
ty. While that didn't prompt Stevie
Wonder to immediately start work on
“'The Secret Life Of Potatoes,” Chica-
go-based Skilcraft is currently mar-
keting the “Two Potato Clock.” The
new timepiece contains four metal
leads which, when attached to two po-
tatoes, generate electricity. All you
have to do is replace the spuds about
once a month. Don’t worry if you

should happen to run out of potatoes.
Skilcraft says the clock is compatible
with bananas, avocados, grapes, lem-
ons, cucumbers, beer, cola, and salt
water.

Analyzing
Weather
Accurately

Computer
Clean-Up

Ellason 200 Color Weather Radar

For the most part, color weather
radar has been the exclusive terri-
tory of a few major market radio
stations. Other broadcasters were
forced to subsist on surplus air-
craft systems or marine radar

The Pine Cone

What's tougher than program-

ming your dear old computer?
Cleaning the dust that can ac-
cumulate between the keys. The
“Pine Cone’’ makes that computer-
keeping task easier, by means of
an all-purpose cleaning brush, a
cloth vacuum bag, and two inter-
changeable cleaning wands.
There’s also a finer brush for chas-
ing away pesky particles on video-
camera lenses. The six-ounce Pine
Cone operates on flashlight bat-
teries. Mail orders are accepted by
writing 7525 Monterey Street, Box
1378, Gilroy, CA 95020.

equipment that wasn’t calibrated
for weather detection.

Now Missouri-based Ellason
Avionics is offering its ‘‘Ellason
200 Color Weather Radar’’ to radio
stations. Billed as ‘‘true weather
radar at an affordable price,”” the
compact Ellason 200 can be easily
installed and moved at any radio
outlet. It's designed solely for
ground-based detection and analy-
sis of weather systems. Consultant
Arnold Lane is on hand at (314)
532-3031 for further details/ques-
tions.




AP has always given you
more service f0r your money;
Here’s how to make more

money from our service.

If your station has the
AP RadioWire, you've got '
access to the world’s most
credible, up-to-date,
and salable news.

But along
with your news,
you also get hun-
dreds of author-
itative, timely
and equally
salable feature "
programs each week. "%

And if you don’t use
those features, if you don’t at "
least weigh them against what you’rc™ e
programming now, you may be letting
thousands of profitable commercial avails
slip through your fingers.

AP professionalism
pays off in audience loyalty,
and salability.

The standards of quality that apply to
our news scripts also apply to our other
programming. Whether it’s sports, business,
agriculture or lifestyle features.

The result? Unmatched audience
loyalty. People tune in to hear our features,
most of which provide time for commercial
breaks.

That loyalty is what makes AP feature
programming such a logical media buy for
clothiers and car dealers. For stock brokers
and sporting good stores.

And that’s
important to you.
Because the
more your fea-
ture program-
ming appealsto
PP prospective ad-
# vertisers, the easier
#t is for you to sell
pPiime. And boost profits.
# Just as important, all of
*our feature programming is
pdesigned to be compatible with
our particular format.

Have a profitable
business lunch with your
AP Radio Wire Machine

this Monday.

Along with all of the other attractive
features of the AP Radio Wire, we feature
a list of coming attractions. That’s an
AP exclusive.

If you’ve never seen it before, check
your Radio Wire around noon, on Monday.
And brace yourself for a shock.

Because it will do more than just tell
you what’s in store for the week ahead.

It will convince you that you've been
sitting on a gold mine... of information.

To find out more about how our
Radio Wire features can help you improve
your profit picture, call Glenn Serafin

collect at the Broadcast Services Division
of The Associated Press (202)955-7214.

#p Associated Press Broadcast Services. Without a doubt.
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KENNY ROGERS “*HITS'® THE TRAIL — With hits on the Country, A/C and CHR
charts, RCA recording artist Kenny Rogers took time out after a recent New Haven
concert to pose with KC101 MD Stef Ryback and his wife.
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CRANK UP THE HEAT — 95XIL/Parkersburg, WV gave 19 lucky listeners free
gas and electric during the state’s coldest months (January, February, and
March). Pictured here with 50,000 entries are (I-r) morning man Alan Jones and
PD Paul DeMille.

The Mother Lode of Music’s Top Hits Since 19565

The new Oldies library
is on the way from

T™ Communications, Inc.
1349 Regal Row * Dallas, TX 75247

'C 1984 TM Communications, In
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Pro:Motions

WMID & WLQE Realign Management

Harry Sparks has been promoted to President of
Amcom outlets WMID & WLQE/Atlantic City, NJ,
overseeing station acquisitions and advising the sales
department. David Klahr, formerly OM at neighboring
WINN & WFPG, joins the facilities as VP/GM. And
coming aboard as VP/General Sales Manager is Jeff
Dean, who was most recently Sales Manager of WEST
& WLEV/Easton, PA.

Atlantic Ups Defrin

Bob Defrin has been promoted
to the newly-created position of
VP/Creative Director, Graphics for
Atlantic Records. He joined the
label in 1972 as Advertising Art
Director. Several years later, he
was responsible for the creation
and development of the label's
first comprehensive in-house Art
Department. Immediately prior to
joining Atlantic, he worked at RCA
Records’ in-house ad agency.

Bob Defrin

Lavan Appointed Assistant Controller

Kevin Lavan has been named Assistant Controlier
of Viacom International Inc. He comes to Viacom
from World Courier, Inc., where he most recently
served as Corporate Secretary and Director of Re-
search. Lavan first joined that company in 1980 as its
Controller. He previously worked six years with the
public accounting firm of Coopers & Lybrand.

WRXT Names Brodfuehrer LSM

Norman Brodfuehrer joins WRXT/Buffalo as
Local Sales Manager. In his new post, he will direct
sales activities for all Buffalo area accounts and super-
vise the local sales staff. Brodfuehrer was recently the
Senior Account Executive with WGRQ/Buffalo for
three years. Prior to that he served eight years with the'
U.S. Navy.

PBS Promotes Two

Public Broadcasting Service has upped John
Lorenz and Stan Cahill to Associate Director of Pro-
gram Business Affairs and Assistant Director, respec-
tively. Lorenz was most recently Manager of the PBS
Station Program Cooperative, having first come aboard
in 1978. Cahill is an eight-year PBS veteran, promoted
from the Program Business Affairs contracts associate
post.

KILO Enlists White

Rick White joins KILO/Colo-
rado Springs as Regional Sales
Manager. Most recently GSM at
WBRU/Providence, White also
has management experience from
stints with WRBQ/Tampa and
KMJK/Portland. In his new post,
White will also handle some local
accounts.

Rick White

MCA Distributes Linyl Vinyl

MCA Records has announced it will distribute,
market, and promote worldwide the Linyl Vinyl label.
The company's initial release consists of forthcoming
product by Annie G, Manu Dibango, and Robit Hair-
man.

Maura Named Harper East Coast Rep

J.J. Maura has been named East Coast represen-
tative for San Diego-based programming and research
firm Bob Harper’s Company. Maura's career in-
cludes program management positions with ABC,
Metromedia, and Greater Media. Known profes-
sionally as Jim Lloyd, Maura programmed
WIiP/Philadelphia and KQV/Pittsburgh.

Johnson Heads HNW&H
Charlotte Operation

Darlene Johnson has been tapped to head Hillier,
Newmark, Wechsler & Howard’'s new Charlotte
operation. Johnson was most recently an Account
Executive in the firm's Atlanta office. She will be
assisted by Debra Deal.

Eastman Elevates Three

Eastman Radio, Inc. has announced three promo-
tions. Lee Lahey is upped to Sr. VP/Regional Manager,
responsible for overall Eastern Region sales, while
Mike Nicassio moves up to VP/New York Sales
Manager. Jim Marshall oversees the sports depart-
ment as Sports Director.

Meggs New Angel President

Brown Meggs has been tapped as President of )
Angel Records and consultant for North America to
EMI Music-international Classical Division. Meggs
first joined Capitol in 1958, exiting his Chief Operating
Officer post in 1976 to pursue an independent literary
career. Working with Meggs at Angel are newly-
appointed VP/A&R, Marketing John Pattrick and Na-
tional Sales Manager Renny Martini.

Ellis Segues To WAAF & WFTQ

Juliet Ellis has been named National Sales Manager
at WAAF & WFTQ/Worcester, MA. Before accepting
this post, she was a national rep for Kettell-
Carter/Christal. Ellis also brings along Account Ex-
ecutive experience, having worked at Boston outlets
WXKS-AM & FM and WDLW.

Wood Tapped As Trailblazer President

Trailblazer Marketing is the
name of a new division formed by
Buffalo-based Algonquin Broad-
casting Corporation. Algonquin
VP/Programming Bob Wood
assumes added responsibilities as
President of Trailblazer, This par-
ticular division will specialize in
commercial packages, promo-
tional campaigns, and media con-
sultation; its first project is televi-
sion commercial syndication
targeted at CHR and A/C stations.

Bob Wood

Berger To Chair RAB Commiittee

Steven Berger, VP/Radio of Nationwide Com-
munications, will succeed Plough Broadcasting's
H. Wayne Hudson as Chairman of the Retail and Co-
op Committee of the RAB Board of Directors. Berger,
who has worked in broadcasting since 1958, joined
Nationwide as GM/Radio in 1979 and was promoted to
VP in 1982. Before joining the Columbus, OH-based
group, he served as GM of WKTQ/Pittsburgh, VP/GM
of WPEZ/Pittsburgh, and VP/GM of the ABC-Owned
Stations in Pittsburgh.

Donohue Segues To McGavren Guild

Gary Donohue has been ap-
pointed Sales Manager of McGav-
ren Guild Radio's new Denver
office. Before accepting this post,
Donohue was a Sales Executive
with KBRQ-AM & FM/Denver. He ©
also gained sales/marketing ex- ' s\,\
perience through positions with & e
Bonneville Broadcasting and =
Arbitron, as well as various radio :
stations in the Chicago and Fort
Wayne markets.

Gary Donohue

Fishel New RIAA Executive Director

James Fishel has been appointed Executive Direc-
tor of the RIAA. During the last two years he worked as
a freelance marketing consultant to several record
companies. Before that he served as Senior Editor of
Record World. Fishel succeeds Stephen Traiman.

Hagar Heads MMR Central

Jim Hagar has been chosen to head Major Market
Radlo’s recently formed Central Region. Hagar is
MMR's newly-appointed VP/Regional Manager for
Detroit. He will now oversee both the Detroit and St.
Louis offices.

Katz SF Relocates

The new address for Katz Communications Inc.’s
San Francisco offices is 100 Spear Street, Suite 1900,
San Francisco, CA 94105-1575. The new phone num-
ber is (415) 777-3377.



MIKE RENO & ANN WILSON
“Almost Paradise”

Check These Stations:

4 MOST ADDED! B104 WHTX B97 WLOL-FM KZZP

WHTT 94Q B96 KIMN KMJK

139/84 58% WBEN-FM Z93 WHYT KPKE KS103
WPHD KAFM KBEQ Q103 XTRA
B94 93FM  WKTI  KIS-FM  KNBQ

- PSYCHEDELIC FURS
“The Ghost In You”

CHR AOR ALBUMS:
SR L] AOR TRACKS: @
wBwB

WHTT WPST wuxQ WFBG WFOX WCIL-FM
WXKS-FM  WRCK wviC WGUY WPFM WSPT
WPHD WKRZ-FM  WRQN OK100 WAEV KOZE
WCAU-FM  WHTF WHOT-FM 95XIL WIXv KHTX
KZZP WOKI KQXR WOMP-FM KKQV KBIM
K104 WFMI KSKD wsQv WHSL KZ0Z
FM106 WZPL KHYT WISE WBNQ KIST

PAUL YOUNG
love Of The @ Peo.wle 5

“Britain rocks America again and again, and nobody does it better than Paul
Young and the Royal Family. A royal job!”
Sonny Joe White/WXKS/Boston

WXKS-FM WYCR WKDD KHYT WOMP-FM WSPT
WPHD WKEE WwuxQ WGUY KTDY KCDQ

SIGNIFICANT ACTION WCAU-FM WSPK WHOT-FM WZON Q101 KTRS
93FM WOKI KQXR 103CIR  WPFM KHTX

WGCL WFMI KMGX wQCM WAEV KBIM

WVSR KBFM KQMQ OK100  KKQV KZ0Z

K104 KTFM KDON-FM 95XIL WCIL-FM

? COLUMBIA RECORDS <

— WWW_americanradiohistorv com - 2 _ S ———




JHAN HIBER

A Five-Year
Perspective

I’ve done it! I now qualify for a gold watch, an easy chair, and a
retirement pension. Yes, largely because of the faithful and growing
support of you readers, this week marks the fifth anniversary of
“Ratings & Research” in R&R. Serving as Research Editor since May
1979 has given me a fascinating perspective regarding what has hap-
pened to our industry in terms of research — its uses and abuses. Let
me catalogue what has taken place — since in the rapid pace of our
biz we all too infrequently have the luxury of looking at history and
learning from it — and then glimpse the future a bit both for the in-
dustry generally and me specifically.

Ratings: From Five To Two

Perhaps the most dramatic develop-
ment in the ratings arena took place
within months after R&R founder Bob
Wilson lured me away from my post as
Director of Marketing/Research at
CKLW/Windsor-Detroit. At the time I
joined R&R, there were five ratings ser-
vices battling in a frenzy. Two issues
were at stake: survival and supremacy.

It was Arbitron against the world. As
you might imagine, Arbitron won. By
the summer of 1979, Audits & Surveys’
“TRAC 7" telephone methodology had
been the first to bite the dust (after much
hype by the RAB), followed soon
thereafter by the demise of Burke (also a
telephone system). RAM Research
dwindled to amount to only a minor
factor, leaving only Jim Seiler’s
Mediastat in the ring with the Arbitron
Goliath. Credit Arbitron’s Ted Shaker
and Rick Aurichio for piloting Arbitron
successfully through the rocky shoals of
vigorous competition.

Meanwhile, in a garage in South
Florida, Tom and Elaine Birch were
giving birth to yet another alternative
sweep system. Given smarter marketing
strategy than either A&S or Burke, and
with the passing of Seiler (and the ab-
sorption of his firm into Birch), Birch
Radio has confounded the naysayers
and today may be poised to expand to a
seven-day telephone methodology a la
RADAR.

So there are fewer ratings services.
However, the level of useful sales and
programming information obtainable
from the two remaining companies has
jumped light years over what was
available in 1979. Overall, the industry
has benefitted from the competition,
even if some of the combatants aren’t
around to see their efforts bear fruit.

Arbitron: “New Reality”

If a broadcaster or advertiser com-
pares the ratings -estimates from Ar-
bitron in 1979 to those published
recentlv, he would be comparing vastly
different research results. In 1979
nope of the following was in effect:

12-week

e Nationwide use of the

sweeps, Quarterly Measurement.

e Nationwide use of the Expanded
Sample Frame, to survey those not
listed in phone books.

e Differential Survey Treatment for
blacks, replacing the Telephone
Retrieval approach with the standard
diary augmented by higher premiums
and other steps.

¢ Differential Survey Treatment for
Hispanics, wherein the personally
placed/personally retrieved diary was
replaced by the standard (albeit bil-
ingual) diary system again augmented
by higher premiums.

¢ Updating of the ethnic vs. non-
ethnic and demo-by-demo population
estimates for each market, based on the
data from the 1980 Census. In many
cases this updating, in league with the
start of DST, had significant positive
impact on the perceived health and
ratings.of ethnic/Urban stations.

¢ Redefinition of many metros owing
to the geographical additions/deletions
of counties, again owing to the Census
updates. Some markets have already
been reconfigured, others will be effec-
tive this coming fall.

¢ The introduction of electronic roll-
ing monthly averages accessible at your
station (or at your local agency) . . .

And those are just the highlights.

As you can see there has been an
evolution — perhaps a revolution — in
the way Arbitron has set the ratings
pace for the industy. Suffice it to say the
new reality is here in spades, and broad-
casters and advertisers need to adjust to
it or be overwhelmed by it.

Bolton Study: AM Ratings Can Be Improved

Highlights of the recent study of 255 AM General Managers by Ted Bolton Associates
researchers shows that an overwhelming majority feel positive about the medium’s future. Accord-
ing to Bolton. “85% of the respondents confirmed their belief in AM radio by stating that
AM ratings can be improved over the next five vears,” Additionally. 23 % of the GMs saw stereo
as an important ingredient in AM's future. The details of Bolton’s findings will be presented at
an upcoming McGavren Guild National Radio Symposium. Il be making a presentation at that
session. and will also cover the Bolton talk to give vou morc details in a few weeks.
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Arbitron Promotes Lapovsky
Dave Lapovsky, who has been with the Arbitron Ratings research department since 1974,
has been promoted to VP/Arbitron Rescarch. Lapovsky supervises all in-house rescarch efforts
conducted by Arbitron. in an effort to improve and streamline its methodology.

Census Needs Your Input
Is there some information vou wish the Census Bureau would delve into when the 1990 sur-
vev is undertaken? If so. now is the time to get your thoughts to the bureaucrats. Meetings are
being held across the nation to solicit public suggestions. However, you can also call the Bureau
at (301) 763-4040 with your thoughts or suggested questions.

The Computer Is Coming . . .

One of the most remarkable aspects
of watching developments in the
research world these last five years has
been the advent of computer usage. Ar-
bitron and Birch are now delivering
data for rolling averages via micro. Sta-
tions can create their own music rota-
tion systems and in-house research
analyses. Sales departments can now
track down the listening preferences in
key zip code or socioeconomic clusters,
through the use of Target AID and
other systems. While I can’t read the
fine print, I can clearly see the headline
for the 80s: “Computers Conquer Com-
munications World.” If you are still not
computer-wise, better catch up, or this
portion of the new reality will leave
more than just your discs floppy.

Market Research Explosion

In 1979 market research, or percep-
tual research, or positioning research,
or (fill in the blanks) was just getting
established in the conciousness and
budgets of many stations. There was
one clear leader in the radio aspect of
this field, namely the Research Group.
Now, however, there are at least a half
dozen such firms vying for research
dollars as station competition gets hot-
ter and the search for an edge gets more
difficult (my forthcoming book will
have a roster of the credible firms
engaged in such research).

Focus groups, telephone studies, mass
music testing, and so on have now
become almost as necessary as a
transmitter for the station that is — or
aspires to be — successful. If you are not
investing — yes, investing — between
5-10% of your gross for research (in-
cluding market research), you'll be fac-
ing an uphill task in many markets.

As you can see, it’s been an exciting
and worthwhile five years in the

research biz. The industry is better for it,

and I thank Bob Wilson and Dwight
Case for giving me the privilege to
monitor it for you readers.

A Personal Perspective

A number of you are always
thoughtful enough to ask — when you
call or see me at an industry gathering
— “How do you do all the things you
do?” The reference of course, was that
besides writing these columns and
editing the biannual Ratings Reports, 1
was heading a research/marketing con-
sulting firm, travelling 150,000 miles-
plus annually. T can now answer that
question honestly and say, “With dif-
ficulty!”” That’s why Dwight Case has

allowed me to use this forum to annouce

" my future plans.

Effective immediately, my contract
with R&R has been renewed longterm.
As a key part of that, Dwight has asked
me to assume more responsibility at the
paper. That mission will include all my
current duties plus additional in-house
research and other endeavors that will
be marketed by R&R to benefit the in-
dusty. All this involvement here will be
a labor of love for me, but will require
the majority of my working hours.

As a result, I've decided to substan-
tially reduce the size of my consultancy.
In five years my firm has become pro-
bably second in size only to the
Research Group, but 1 found that get-
ting bigger kept me away from clients
and the hands-on involvement I enjoy.
Thus, the time not spent with R&R I'll
be operating exclusively from my other
California office, servicing kev clients in
the U.S. and overseas.

The last five vears with you all has
been most rewarding. 'm always tickl-
ed when at a convention some broad-
caster comes up to me and relates how
much better he is doing after having us-
ed some tips from this column. I hope
the next five years will see even more of
that. This forum, ptus the book(s) I'll be
doing for R&R (the first is done,
thankfully) will attempt to ““consult” all
of you — and if I get off track, please let
me know.

It’s been a great five years — let’s
share the excitement of seeing what the
next five bring. Thanks again for your
support — see you next week!



THERE'S SOMETHING UP OUR SLEEVE
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MAGIC, THE NEW SINGLE FROM THE CARS.

From the album HEARTBEAT CITY
Produced by Robert John “Mutt” Lange and the CARS

Management: Elliot Roberts/Bill Gerber for Lookout Management a

© 1984 Elektra/Asylum Records. A Division of Warner Communications €@°®
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Black/Urban

A

TURN YOU ON”

W;x i ey & ot -

BREAKERS.

CHERRELLE

i Didn’t Mean To Tum You On (Tabu/CBS)

60% of our reporting stations on it. Rotations: Heavy 7/0, Madium 21/3, Light 16/5, Extra Adds 2,
Total Adds 10, WWIN-FM, WVEE, WDMT, WZAK, WLVW, WPLZ, WANM, WQKS, WAAA,
WVOL. Heavy: WDRQ. WJLB, KMJM, WZEN-FM, KDAY, WTLC, WWWS. Debuts at number 34

on the Black/Urban chart.

“htv

The New Single Is
“HEAVEN SENT YOU”
Featuring HOWARD HEWETT

By Popular Demand!

il

Winter ‘84
Quarterly Results

Distributed By CBS Records

ﬁ

Washington, DC

WKYS Slips, Joins
WMAL In Tie;
WWDC-FM Improves
As Only Local AOR;
New Competitors Cut
Into WRQX; Country
Stations Up

Fall '83 Winter '84
WKYS (Urbn) 10.4 8.9

WMAL (AC) 8.4 8.9
WWDC-FM (AOR) 5.9 7.7
WHUR (Blk) 6.6 6.9

WGAY-FM (BM) 6.9 6.4
WR@QX (CHR) 8.1 6.1

WAVA (CHR) 5.7 5.7
WMZQ (Ctry) 3.3 48
WLTT (AC) 34 4.6
WWRC (Talk) 3.9 4.5

WPKX-FM (Ctry) 39 43
WGMS-AM & FM

(Clas) 3.7 3.5
WPGC-AM & FM

(AC) 2.8 33
WDJY (Blk) 2.8 31
WTOP (News) 2.4 3.0
WYCB (Rel) 1.2 2.7
WASH (CHR) 2.4 2.5
WXTR-FM (Gold) 1.7 2.0
WIYY (AOR) 4 1.2
WOL (Blk) 1.1 1.0
WTKS (Easy) 5 1.0

Richo
Philadelphia

WUSL Tops Ten, Widens
Margin; WCAU-FM
Rises To Second; KYW
Rebounds; WMMR
Firms AOR Lead

Fall '83Winter '84

WUSL (Urbn) 8.5 10.2
WCAU-FM (CHR) 7.3 8.5
KYW (News) 6.6 8.4
WEAZ (BM) 8.4 7.9

WMMR (AOR) 5.9 7.5
WDAS-FM (Urbn) 6.2 6.7

WYSP (AOR) 5.7 5.7
WPEN (BBnd) 4.7 5.2
WMGK (AC) 5.5 5.0
WIOQ (AOR) 4.0 4.0
WCAU (Talk) 4.2 3.6
WWDB (Talk) 5.9 3.6
WIP (AC) 4.2 3.3
WWSH (CHR) 2.3 33
WSNI (AC) 2.5 3.0
WFIL (Gold) 2.6 2.2
WFLN-FM (Clas) 2.3 2.0
WKSZ (AC) 3.0 18
WDAS (BIk) 5 13
WHAT (BIk) .6 13
WXTU (Ctry) 2 11

Rido
Boston

WXKS-FM Stable, Holds
First; WBZ Climbs Into
Virtual Tie For Lead;
WBCN Steady; WHDH
Adds Four; WEEI
Up Two

Fall '83 Winter "84
WXKS-FM (CHR) 10.7 108

WBZ (AC) 94 107
WBCN (AOR) 101 105
WHDH (AC) 5.0 8.9
WHTT (CHR) 9.9 8.4
WEEI (News) 4.6 6.6
WRKO (Talk) 3.4 4.8
WJIB (BM) 4.8 4.2
WROR (AC) 34 4.2
WMJX (AC) 34 3.5
WCOZ (AC) 46 2.7
WSSH (AC) 2.0 2.4
WVBF (AC) 2.3 2.2
WHUE (BM) 19 1.9
WAAF (AOR) 13 17
WCRB (Clas) 18 15

Rido
San Francisco

KGO Cracks Double
Digits; KSAN Jumps To
Second; KSOL Widens
Urban Lead; KRQR
Bolts Into AOR Crown;
KOIT-FM Stronger

Fall '83Winter '84

KGO (N/T) 9.1 112
KSAN (Ctry) 41 52
KSOL (Urbn) 42 50
KYUU (CHR) 35 48
KCBS (N/T) 54 44
KBLX (Urbn) 38 41
KIOI (AC) 37 40
KRQR (AOR) 25 39

KOIT-FM (Easy) 23 3.7
KABL-FM (BM) 4.0 31

KDIA (BIk) 21 29
KFRC (CHR) 30 28
KITS (CHR) 27 28
KMEL (AOR) 22 26
KNEW (Ctry) 26 26
KIBE & KDFC

(Clas) 23 25
KKHI-AM & FM

(Clas) 20 24
KNBR (AC) 23 24
KSFO (AC) 27 24
KWSS (CHR) 18 23
KOME (AOR) 21 22
KSJO (AOR) 16 22
KBAY (BM) 16 21
KLOK (AC) 9 21
KFOG (AOR) 32 18
KQAK (AOR) 26 18
KABL (BM) 12 17
KEZR (AC) 1.0 17
KJAZ (Jazz) 712
KEEN {(Ctry) 13 10

R
Detroit

WRIF Takes First As
WJR Slides To Second;
WXYZ Jumps; WIJLB
Almost Ties WDRQ;
A/C Race Tightens
With WMJC Up

Fall '83Winter '84

WRIF (AOR) 7.5 8.7
WJR (Misc) 10.8 8.2
WLLZ (AOR) 7.4 6.7
WXYZ (Talk) 3.9 6.4
WDRQ (Urbn) 6.1 6.3
WIJLB (BIk) 5.4 6.2
wJOI (BM) 4.8 5.9
WNIC-FM (AC) 6.6 5.4
WHYT (CHR) 3.8 5.2
WMJC (AC) 4.5 5.1
WWJ (News) 5.9 5.1
WOMC (AC) 2.3 3.6
WWWW (Ctry) 3.6 34
WCZY (CHR) 3.2 3.2
WJIZZ (Jazz) 2.8 2.7
WCXI-FM (Ctry) 21 21
WCXI (Ctry) 1.8 1.9
WLBS (Urbn) 15 1.7
WCLS (AC) 2.8 1.6
WMUZ (Rel) .9 1.6
WHND (Gold) 18 14
WGPR (Blk) 1.3 1.3
WQRS (Clas) 15 1.2
CKJY (BBnd) .6 1.0
CKLW (AC) 1.2 1.0

R,
Houston

KKBQ-FM Jumps To
Double Digits, Takes
Lead; KIKK-FM Level;
KSRR Now Third;
Urbans Down; KFMK
Extends A/C Margin

Fall '83Winter '84
KKBQ-FM (CHR) 88 10.6
KIKK-FM (Ctry) 8.9 8.9

KSRR (AOR) 7.8 8.3
KMJQ (Urbn) 9.4 8.2
KRLY (Urbn) 7.0 6.1
KFMK (AC) 4.5 59
KILT-FM (Ctry)) 5.7 59
KODA (BM) 5.5 5.4
KLOL (AOR) 5.9 5.1
KQUE (AC) 3.6 3.7
KTRH (Talk) 5.2 3.7
KPRC (News) 3.0 3.4
KRBE-FM (AC) 4.6 2.7
KILT (Ctry) 11 2.4
KKBQ (CHR) 2.2 2.4
KGOL (Rel) 1.0 1.7
KIKK (Ctry) 1.1 1.6
KLAT (Span) 9 14
KNUZ (Gold) 9 1.4
KLVL (Span) 15 1.4
KLEF (Clas) 1.8 1.3
KCOH (Blk) 1.2 1.2
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“SIMPLE™

94TYX KUGN WCKQ
KTFM KKUA WGSV
WISN KWAV WAGE
KBEST KSL  WCIL
WICC WEIM KFSB
WKGW WTKO KEEZ
WAHR WKNE KKJO
WAVE WSKI WBOW
WHBY WSKY KTWO
WMHE KRSB
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RATINGS!

Winter '84
ORY) Quarterly Results

Rio
Dallas-
Ft. Worth

KVIL-FM, KKDA-FM
Steady 1-2; KEGL
Surges, Takes AOR
Crown; KAFM,
KRLD Healthier

Fall '83 Winter "84
KVIL-FM (AC) 115 1.1
KKDA-FM (Urbn) 8.1 84

KEGL (AOR) 52 80
KZEW (AOR) 73 74
KAFM (CHR) 60 73
~ KRLD (News) 55 73
WBAP (Ctry) 74 69
KSCS (Ctry) 79 64
KTXQ (AOR) 57 54
KPLX (Ctry) 60 5.1
KMEZ (BM) 39 36
KNOK-FM (Urbn) 35 3.4
KOAX (BM) 18 28
KLUV (AC) 14 21
KMGC (AC) 23 17
KRQX (Gold) 12 14
KLIF (Ctry) 15 13
KESS (Span) 3 12
KPBC (Rel) 12 12
KAAM (Gold) 4 11|
KIXK (Gold) 11 11
WRR (Clas) 5 10

REeTo

Pittsburgh

KDKA Rebounds,
Extends Winning
Margin; WBZZ New
Runnerup; WAMO-FM,
WPNT Take Big Strides

Fall '83 Winter '84

KDKA (AC) 164 183
WBZZ (CHR) 91 98
WDVE (AOR) 96 89
WAMO-FM (Urbn) 52 6.7
WHYW (AC) 50 63
WHTX (CHR) 54 58
WPNT (BM) 29 53
WSHH (BM) 54 47
WTAE (AC) 63 45
WJAS (BBnd) 37 44
WDSY (Ctry) 36 32
WWSW (AC) 29 29
WTKN (Talk) 32 26
KQV (News) 28 26
WYDD (AOR) 27 21
WEEP (Ctry) 21 17
WAMO (BIK) 4 13
WBVP (AC) 6 11

Rido
Baltimore

WBAL Jumps To Double
Digits, Grabs Lead;
WBSB Rises To Second;
WIYY Slips; WXYYV,

WPOC Strong and Stable

Fall '83 Winter '84
WBAL (AC) 17 114
WBSB (CHR) 8.1 93
WIYY (AOR) 9.9 8.2
WXYYV (Urbn) 8.3 8.1
WPOC (Ctry) 6.6 6.5
WLIF (BM) 5.6 6.3
WYST (AC) 3.4 4.3
WWIN-FM (Blk) 5.2 4.2
WCBM (N/T) 33 4.0
WMAR (CHR) 38 4.0
WCAO (Ctry) 3.0 39
WWIN (Blk) 34 3.2
WFBR (AC) 3.6 3.0
WITH (BBnd) 2.4 2.7
WWDC-FM (AOR) 2.2 2.5
WEBB (Blk) 3.4 2.3
WRQX (CHR) 14 15
WRBS (Rel) 12 14
WQSR (AC) 1.3 1.3
WTOP (News) 1.1 1.3
WHUR (Blk) 1.7 1.1

RIS,
Seattle

KIRO Widens Gap
Over KISW;
KOMO Moves Into
Tie For Second;

KPLZ, KCMS
Multiply Former
Scores

Fall '83 Winter "84
KIRO (News) 8.3 9.3
KISW (AOR) 72 6.5
KOMO (AC) 6.1 6.5
KLSY (AC) 5.4 6.0
KUBE (CHR) 55 6.0
KNBQ (CHR) 6.6 5.7
KZOK (AOR) 53 4.8
KPLZ (CHR) 2.1 4.7
KCMS (Rel) 2.0 3.9
KIXI (BBnd) 5.0 3.9
KMPS-FM (Ctry) 24 38
KSEA (BM) 38 37
KYYX (AOR) 3.2 3.7
KBRD (BM) 29 3.2
KING-FM (Clas) 44 32
KJR (AC) 26 3.1
KEZX (AC) 2.0 3.0
KVI (AC) 2.3 2.8
KRPM (Ctry) 2.6 2.1
KIXI-FM (AC) 2.0 1.9
KKFX (CHR) 2.7 1.8
KING (News) 17 1.7
KMPS (Ctry) 1.3 1.6

|
|
|

Richo
Miami

WHYI Adds Three,
Retakes Title; WLYF Up
Three, Surges To
Fourth; News Battle
Virtually Tied

Fall '83 Winter '84

WHYI (CHR) 106 136
WINZFM (CHR) 108 94
WQBA (Span) 85 89
WLYF (BM) 58 86
WINZ (News) 46 50
WNWS (News) 39 49
WRHC (Span) 40 46
WSHE (AOR) 42 44
WIOD (AC) 34 40
WAXY (AC) 32 37
WTMI (Clas) 20 34
WWJF (AC) 26 32
WKQS (Ctry) 27 26
WWWL (AC) 30 26
WCKO (AOR) 17 23

WQBA-FM (Span) 25 22
WCMQ-FM (Span) 31 20

WAIA (AC) 29 19
WKAT (BBnd) 12 16
WEDR (BIk) 25 15
WEZI (AC) 11 15
WQAM (Ctry) 15 15
WSUA (Span) 26 11 |

I
Minneapolis-
St. Paul

WCCO Leads By
Ten; KSTP-FM Steady;
WLOL Hits Double
Digits; KDWB-FM,

KEEY Softer

Fall "83 Winter '84
WCCO (AC) 19.7 21.0
KSTP-FM (AC) 11.3 11.8
WLOL (CHR) 89 11.1
KDWB-FM (AOR) 9.0 7.6
KEEY (Ctry) 8.0 6.7
WAYL (BM) 5.6 6.5
KQRS (AOR) 5.7 5.8
WKTE (AC) 6.5 52
KSTP (Talk) 36 39
KJJO (Gold) 31 3.5
WDGY (Ctry) 4.0 33
KGBB (AC) 1.8 1.4
WWTC (Easy) 11 1.0
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NETWORKS

PROGRAM SUPPLIERS

REED BUNZEL

FEAR AND LOATHING IN LAS VEGAS

The Networks At The NAB

Last week the city of Las Vegas played host to the 62nd annual con-
vention of the National Association of Broadcasters. Despite the picketing,
sit-ins, demonstrations, and arr abrupt sealing of the Convention Center,
the meeting proved to be successful and fun for most of the 30,000 broad-
casters estimated to be in attendance. Equipment manufacturers were
pleased with traffic on the exhibit floor, the workshops and clinics played
to overflow crowds, and panels on Congressional deregulation, AM stereo,
and FCC issues answered most of the pressing questions of the day.

While much of the network activity at
the NAB took the form of ‘‘gripping and
grinning”’ in the hospitality suites, there
were a few meaty items that went along
with the shrimp and fruit cups. This
week’s column is a smorgasboard of some
of these network doings — including a
brief interview with new Mutual Exec.
VP/GM Jack Clements, conducted by
R&R’s Brad Woodward.

M\

Mutual Shake-Up

Two days after being named the top of-
ficer of the Mutual Broadcasting System,
Jack Clements spoke candidly and at
length in his Las Vegas hotel suite. Saying
he was ‘“‘delighted” with his new job,
Clements stressed that his role will be no
different than that of his predecessor,
Marty Rubenstein, who held the title
President/CEO. ““At this point the title has
changed, but the job remains the same. It
is my intention to run the network as if I
owned it. I am the number one officer at
Mutual.”

Just a day “‘er his appointment, Clem-
ents met w Mutual Board, which is
dominate i1 DeVos and Jay Van
Andel network’s parent
com ~wong the issues
d rumor that

haser has
“he net-
*ed.

eForging ahead with Multicom, which
will use Mutual’s satellite system and local
FM SCAs as a private communications
network.

oTaking a close look at scheduling some
children’s programming that will be dif-
ferent while still appealing to soft rock sta-
tions.

eLooking into additional talk shows
while remaining committed to the ‘‘Larry
King Show,”” which is being broadened to
include more entertainment in addition to
issue content.

«Continuing its regular music shows and
specials, while conducting research in the

CBSRADIO

CBS RadioRadio
the airwaves. To mark the second anniver-
sary of the “young adult network with the
CBS difference,” the network held a cock-
tail reception in its suite at the NAB Con-
vention. In addition to the regular gastro-
nomic hospitality spread, CBS shared a
large birthday cake with the overflow con-
vention crowd.

‘wk Brescia, and M.G. Kelly cele-
ajversary of CBS RadioRadio.

anniversary party,
< the debut of its
vhich is hosted
“work’s first
up’’ pre-
stereo

R&R/Friday,

May 11, 1984

Hilton:
America’s
Party
Address .

“Suite-hopping” is one of the necessary rituals of convention life,
wherein conventioneers by day turn into nocturnal party animals. The
hospitality suite scene can be subdued and businesslike, or it can illustrate
the convention stereotype that “left-at-home” spouses can only fear.

Every year the talk in the halls is “who’s got what, where, and when?” To recap the highlights
of this year's NAB Convention network hospitality suites, we hereby name the winners of the
“Hospice” awards: .

@ Best All-Around Spread: Mutual, for its high-quality “seafood delight,” featuring lobster
medallions, jumbo shrimp, smoked salmon, and crab legs.

@ Largest Crowd: ABC narrowly edged out NBC and CBS, depending on the time of night
and specific evening — but had an added advantage, with ABC Watermark sharing the suite.

@ Most Personality: NBC, for the presence of Dr. Ruth Westheimer and Presidential
son/movie critic Ron Reagan. More than one broadcaster was warned not to mention bananas or
onion rings within earshot of the good doctor.

@ Best Original ldea: ABC, for its layout of bizarre spirited coffees and continental pastries.
What is Borghia or Tahitian Coffee, anyway?

© Best Attitude Toward Strike: RKO Radio where, after waiting over two hours for a ham to
be delivered by super-slow room service, one network executive was heard to proclaim, “It's go-
ing to be a good ham, if it ever gets here.”

@ Best Repeat Idea: Who can beat Drake-Chenault’s “suite” idea of Swensen'’s ice cream?

dously enthusiastic over initial reaction to
our brand new entry, ‘Top 40 Satellite Sur-
vey.” As we plan for the future, the poten-
tial offered by satellite transmission gives
us many things to think about in terms of
serving the best radio stations in the young
adult marketplace and those wonderful lis-
teners who tune us in.”

RADIS

ABC Affiliates To
Receive Data Printers

At the annual ABC Radio Affiliates
Meeting the night before the NAB Conven-
tion opened, the network announced sever-
al new additions to its recently completed
satellite delivery system. ABC Radio
President Ed McLaughlin addressed the
gathering and spoke of the strength of the
radio medium in general and ABC’s in-
volvement in satellite communications in
specific. “We have a tremendous oppor-
tunity,”” he commented. ‘*“We have the ulti-
mate and measurable targeted medium,
and have together redefined and refined
the technologies which have extended the
boundaries of the industry.”

Ilustrating the extent of these techno-
logical advances, ABC VP/Finance, Ad-
ministration & Satellite Development Bill
Battison announced that the network will
begin supplying each affiliate station with
data cards and printers for reception of
schedules and other information via
satellite. “These will allow stations to
receive printed information on programs,

it Edward McLaughlin ad-
~ affiliates meeting in Las

easier integration of network program-
ming. We’ll be able to instantly com-
municate with our stations and also offer
them the opportunity to participate in a
number of ventures to develop revenue
from non-broadcast sources.”

The network reported that the satellite
receiver will allow stations to improve
quality and communication, and provide
new revenue opportunities for the use of
SCAs.

»

NBC Signs Dr. Ruth Westheimer

While at the convention in Las Vegas,
NBC announced that Dr. Ruth Westheim-
er, nationally-known sex therapist, will
host ‘“‘Sexually Speaking,” a new 2-hour
call-in talk show to be presented to af-
filiates of the Source.

C : 32 R (3
Gathered for the signing of Dr. Ruth Westheimer

to the Source are the network’s Meredith Wood-
yard, Maurice Tunick, Frank Cody, and Dr. Ruth.

In announcing the live feature, Source
VP/GM Meredith Woodyard commented,
“We are thrilled that we have the oppor-
tunity to present Dr. Westheimer national-
ly. There isn’t anyone on the air as com-
pelling, and a unique combination of her
spirited personality, off-beat sense of
humor, and expertise in sex therapy will
enthrall Source listeners.”

During ‘‘Sexually Speaking’ Source lis-
teners will be able to call Dr. Westheimer
toll-free with their questions and com-
ments. The premiere date of the program,
which will be broadcast from NBC head-
quarters in New York via Satcom 1R, will
be announced shortly. The program will
cover a range of sex-related topics, draw-
ing from Westheimer’s ability to address
her audience in a frank and amusing man-
ner.



EDDY

“Romancmg The Stone”

CHR
SIGNIFICANT ACTION

Added This Week:

WXKS-FM WHTF WKHI
CKOIl KITE WIBQ
WCAU-FM KMGK WCGQ
WHYT WKDQ KISR
WFLY WIXQ WAZY-FM
WVSR WRQN KFMW
WKEE WHOT-FM KGHO
Q92 KIKI KOZE
WKFM
Ttz

FOGELBERG

“Believe In Me”’
On MTV A/C Chart: ©

Now On Over 100 Stations! Including:

WKBW deb 26 ~ KNBQ 35-31 WVIC add WISE add
WPHD on WMAR 40-31 2104 36-28 Q104 22-19
WCAU-FM on WFMF 27-23 KJ103 33-29 Q10121
WHTX 30-25 WNOK-FM add K093 32-25 KNOE-FM add
PRO-FM on WDOQ 39-34 KHOP 38-24 KXSS 23-17
94Q on WRQK add KCPX-FM deb 28 0
293 33 KBFM add WIGY add

WNVZ on KRGV add 103CIR 34-23

WGCL 24 KROK deb23 ~ WTSN 26-23

KIMN 28 WKDD 33-29 WERZ add

Q103 25-21 KIIK 21 0K100 39-27

‘KOPA add WJBQ add

“WEIRD
AL’ ’

YAN KOVIC
“King Of Suede”’

“Run Runaway’’

CHR Chart: ) AOR Tracks: @ AOR Albums:
Heavy Rotation MTV

WCAU-FM deb 28 CFTR on KBFM add
Y100 24 93FM on KITY add
Q102 32-28 WNVZ add KQKQ add
WHYT deb 33 Q105 add KLUC add
KHTR 30 WGCL add WTSN add
WSPK deb 37 KS103 on KKQV add
WSFL 37 XTRA on

KHOP deb 40 Q100 add

WGLF 34-24 WKEE add —

WXKS-FM on WANS-FM add &=

PRO-FM on

WXKS-FM 23-20
WPHD 24-18
WCAU-FM 36-32
B94 21-16

CFTR 38-25
CHUM 16-14
293 26-23 .
KAFM deb 33
Y100 15-13
Q102 31-27
WGCL 15

KBEQ 18-14
WKTI deb 29
WLOL-FM add 33
KZZP deb 31
KMJK add

XTRA 16

KPLUS 40-33
KUBE deb 30
KNBQ 26-23
WNYS 24-17

Q92 14-12
WGFM 20-17
WRCK 12-9
KITE 18-10
WHHY-FM 21-16
WSQV 16-12
Q104 26-16
WPFM 17-14
KKRC 16-8

CBS ASSOCIATED

RECORDS

Distrubuted By CBS Records
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Networks/Program Suppliers

MUSIC FEATURES

ABC

Entertainment Net/Silver Eagle:
Hank Williams, Jr. (May 26)

Rock Net/Continuous History Of

Rock & Roll (R. Stone)

Copy tunes (May 27)

Rock Net/King Biscuit (DIR):
Genesis, Part Il (May 27)

Clayton Webster

Country Calendar:
Ronnle Milsap (May 28)
Johnny Cash (May 29)
Jim Glaser (May 30)
Mickey Gilley (May 31)
Kenny Rogers (June 1)
Johnny Duncan (June 2)
Tom Jones (June 3)

Rare Trax:
Nazz (May 28)
Todd Rundgren (May 29)
Michael Staniey Band (May 30)
Little Feat (May 31)
Bruce Springsteen (June 1)

Retro Rock:
The Cars (May 26)

Drake-Chenault

History of Rock & Roll:
Stevie Wonder/Tom Petty (May 28)
Elvis/Cat Stevens (May 29)
Beatles/Al Stewart (May 30)
Eagles/5th Dimension (May 31)
Beach Boys/surfing music (June 1)

Interrante and Weird Al.

EAT WHAT??? — Weird Al Yankovic afflicted a nationwide audience with his
craziness during a recent live broadcast of RKQ's ‘“‘Live From The Record
Plant,”’ produced by PG Productions. Pictured after the broadcast are host Jo

r to New York promoting his new album
‘| May Be Used,”’ RCA recording artist Waylon Jennings was the featured
guest on United Stations’ ‘‘Solid Gold Country.’’ Relaxing after taping an inter-
view for the program are (I-r) United Stations’s Exec. VP/Programming Ed
Salarnon and Manager/Operations Lori Pinkerton, and Jennings.

USED GOLD — While on a recent toul

-

Picture Yourself

In R&R.

Picture Page.

RADIO & RECORDS

1930 Century Park W.
Los Angeles, CA 90067
(213) 553-4330

If something’s happening at your
station or company — send R&R
the photo and we’ll put it on the

Lee Bailey Productions
Radioscope:
Burning down the ghettos of the mind (May 27)

London Wavelength
BBC Rock Hour:
King Crimson/Pink Floyd (May 27)

Narwood Productions
Country Closeup:

Mickey Gliley (May 28)
Music Makers:

Margaret Whiting (May 28)

PFM inc.
Guest DJ:
Andy Fraser (May 28)

PIA (Program Services)
Rare & Scratchy Rock & Roll:
Dionne Warwick (June 2-4)

RKO Networks
Behind The Music (RKO 2):

Anne Murray (May 21)
Phil Collins (May 22)
Billy Joel (May 23)
Kim Cames (May 24)
Jimmy Butfet (May 25)

Checkin’ In (RKO 2):

Eddie Rabbitt (May 21)
Don Willlams (May 22)
Ronnie Milsap (May 23)
Oak Ridge Boys (May 24)
Vince GHl (May 25)

Countdown America
w/John Leader (IS INC):

Huey Lewis & the News (May 19-20)
Captured Live (PG Prod.):

Kansas/Heart tour (May 25-27)

Hot Ones (IS INC):

The wizards from Oz (May 28)
Solid Gold Saturday Night
(Dick Bartley):

Countdown special (May 26)

Syndicate It
Music Of The City:
Legend of the Apolio IV {May 28)

United Stations
Dick Clark’s Rock, Roll
& Remember:
Fleetwood Mac (May 25-27)
The Great Sounds:
Bob Crosby (May 25-27)
Rick Dees’ Weekly Top 40:
Kool & the Gang (May 25-27)
Solid Gold Country:
Everly Brothers (May 25-27)
Weekly Country Music Countdown:
George Jones (May 25-27)

Westwood One
The Countdown:
Deniece Willlams/Yarbrough & Peopies
(May 25-27)
Dr. Demento:
Interview w/ Howie Mandel (May 25-27)
Earth News:

Duran Duran/Night Ranger/Ed Begley, Jr.
(May 28-June 1)

in Concert:
Pat Travers/Red Rider (May 21-27)
Live From Gilley’s:
George Strait (May 21-27)
Off The Record:
Styx/Pretenders/Wang Chung (May 28-June 1)
Off The Record Speclals:
John Cougar Mellencamp (May 28-June 1)
Rock Album Countdown:
Cars/Scorpions (June 1-3)
Rock Chronicles:
More drummers (June 1-3)
Special Edition:
Culture Club (May 28-June 1)
Star Trak Profiles:
Crosby, Stills, Nash (May 28-June 1)
Superstars Rock Concert:
Pretenders (June 1-3)
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NEWS & INFORMATION FEATURES

All Star Radio

Radio Hotline:

Attomey/jig-saw dog boy 12/the big expiasion/chain
ietter wife/what really makes me mad
{week of May 14)

Stevens and Grdnic’s

Comedy Drop-ins:

You're overqualified/Captain Wonderful/School of
Broadcasting/with me here today/Columbian
Schoot of Deprogramming week of May 14)

Clayton Webster

Jack Carney’s Comedy Show:

Marriage (week of May 14)

Sporting News Report:

Henry Iba/Davey Lopes/Laurie Bender
({week of May 28)

Donnelly Media

Hiney Wine:

No more Hiney (May 14)

Flag at halt mast (May 15)

Hiney will prevail (May 16)

Big Red to be released (May 17)
Big Red returned (May 18)

Narwood Productions

Minding Your Business:

Getting past that secretary (May 14)

Goo-Goo candy (May 15)

Trade shows (May 16)

Cetlular telephones (May 17)

Premises liability law (May 18)

Progressive Radio Net

Computer Program:

Software piracy/anti-piracy techniques/student
discounts/used computers/computers for
writers (week of May 14)

Laugh Machine:

Robert Klein/Steve Martin/Kip Addotta/Flip
Wilson/Emily Latella (week of May 14)

News Blimp:

Clearing the alr/picking the hits/dental-phobia/food
fetishes/iwar games (week of May 14)

Sound Advice:

Loudness/equalization/tone talk/filter fandango/
bass overkill (week of May 14)

Public Interest Affiliates
Medscan w/ Frank Blair:

VO research (May 14)
Electronic healing (May 15)
Internal alarm clock (May 16)
FDA delay (May 17)
Veggies & vitamins (May 18)
PIA Public Affairs:

The hidden costs of heaith (May 13)
RKO One
Beat The System:

The suit technique (May 15)
Credit card cons (May 17)

Mind Games:

-Foreground music (May 14)

Phobia (May 15)

Self-deception (May 16)

The way women order lunch (May 17)
Rating crime (May 18)

Smart Money:

Choosing fund managers (May 14)
Baby bonds (May 16)

Variabie rate risks (May 18)

Syndicate it

Olympic Dreams:

Marlene Ottey/MHarrison Dillard/Sunder Nix/Willle
Banks/Otympic firsts (week of May 21)

Radiorobics w/ Jayne Kennedy:

Stress relief (May 14)

Westwood One

Brad Messer’s Daybook:

Rocketeller Foundation (May 14)

U.S. airmail/1st stewardess (May 15)

Steamboats/nickels (May 16)

Oldest airline/school integration (May 17)

Mount St. Heien/largest building (May 18)

Playboy Advisor:

She's no good In bed/he’s moving in . . . slowly/
can men fake it?/her fantasy is rape/fun in the
tub/when will she lose weight?/platonic cruise/
slap-happy (May 14-18)

Spaces & Places:

All about insurance (week of May 14)

Waldenbooks Review:

Willlam Stevenson/Lucy Irvine's "Castaway'/
Robert G. Allen/‘Practical Parenting Tips"
(May 14-18)

Janis Hahn.

BOY OH BOY — The ABC Contemporary Network recently caught up with
rock supergroup Culture Club in Detroit and taped an interview for an upcom-
ing segment of the network’s ‘'Spotlight Special.’’ Seated in the studio are (I-r)
group members Michael Craig, Jon Moss, Boy George, and Roy Hay; stand-
ing (I-r) are ABC Radio VP Rick Sklar, ABC/Watermark’s Rick Leibert, and

DIR KOMMISSAR — Pictured at DIR’s recent Sixth Annual Rock Radio
Awards luncheon is John Hammond (3rd from r) recipient of this year’s Tom
Donahue Memorial Award. Looking on are (I-r) DIR's Peter Kauff, WXRT/
Chicago’s Norm Winer, Judas Priest’s Rob Halford, WNEW-FM/New
York's Dave Herman, and DIR’s Bob Meyrowitz.




KEEP A CHANGING MARKET FROM

CATCHING YOU BY SURPRISE.

If you know radio, you know it's important to keep up with
the way the market changes. Your audience is often on the
move, and new trends in listening habits and programming
preferences can change between rating periods. Those
trends are of prime importance to you and sometimes getting
information from quarterly reports isn't fast enough. That’s
why Arbitron Ratings developed ARBITRENDS * the com-
puterized ratings tool for the eighties.

ARBITRENDS delivers a radio market report from our
computer to yours. All you do is pick up the phone, turn on
your IBM® XT, and you're ready to catch up on the latest
audience trends. ARBITRENDS is a first in radio marketing.
It's a technological breakthrough that can give you a picture
of your market in a shorter time than ever before, so you can
make up-to-the-minute business decisions.

And ARBITRENDS does most of the work for you, helping
to turn the numbers into information you can actually use.
You get user-selectable report formats that let you pick the
specific demographics, dayparts, and estimates you need
to study. That'’s the power, precision and efficiency
of ARBITRENDS.

So don't let the ratings catch you by surprise. Call Arbitron
Ratings at (212) 887-1300 and find out about the
major new trend in radio. It's ARBITRENDS,
the radio resource of the eighties.

ARBITRON RATINGS %3

@@ ARBITRON RATINGS COMPANY !
a Controi Data Company S o

y
LAk

©1984 Arbitron Ratings
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Management

The Station Sale:
A Lesson In

Character Building

by Diane Sutter

You've been through format and call letter changes, union
negotiations, license renewals and maybe even new studio/tower
construction. You've pretty much seenitall . . . until one day you
find out your radio station is being sold.

If you’re lucky, you find out from your current
owners. If not, you may have to read about it in Street
Talk. Either way it will mean a major upheaval at your
radio station, and it poses a whole new set of manage-

ment problems for you.

At this point you’re no doubt
thinking (as I was ten months
ago): they’d never sell my sta-
tion(s). After all, in our case the
stations had been owned by the
same family for over 50 years. But
look around. With docket 80-90 and
the probable elimination or modi-
fication of the 7-7-7 rule, com-
bined with more favorable in-
terest rates, station trading is in-
evitable. And it may just be
your station next time.

Sidetracking Paranoia

The most difficult and press-
ing problem every general
manager will face when the sta-
tion is placed on the block (beyond
the obvious one of what’s going to
happen to me?) is maintaining
staff morale. Station sales take
months from beginning to end.
Uncertainty is inevitable. How
you handle that uncertainty and
what you do during this transition
period may have a direct bearing
on the answer to that real first
question, “What about me?’’ Both
current and future owners will be
looking to you to operate the sta-
tion as efficiently and orderly as
possible during the interim
period.

%i&; o

Diane Sutter

There are a number of things
a manager can do to try to contain
paranoia, the dreaded disease
which occurs during any station
sale:
¢ Define/redefine job respon-
sibilities. Make sure department
heads know exactly what you ex-
pect of them and that they in turn
let their staff know. Maintain as
much normality as possible to
minimize the fear factor. If left

unchecked, it can choke your sta-
tion during this period.

¢ Keep the staff well informed.
Even if nothing is new, they will be
hearing rumors from all sides and
will need more time and attention
than ever. Give frequent status
updates on how the sale is pro-
gressing.

¢ Don’t lie. They work for you.
It’s you they trust. Be honest and
tell your staff what you do and
don’t know; they will assume the
worst anyway. Credibility is
essential during this in-between
period.

» Anticipate problems. Em-
pathy is the important ingredient
in this case. Think about what your
sales staff is going through ‘“‘on
the streets.” Imagine the calls
your jocks are getting from
friends outside the market.
Everyone will be telling your
staff that “they have it on good
authority the format is changing,
and your staff members are
history.”

¢ Maintain daily routines. Keep
business as usual as much as is
possible. Part of your responsibili-
ty, to old and new owners during
the sale process, is to keep the sta-
tion operating in the normal way.
Adhering to the daily routine also
helps keep the natural level of
paranoia to a minimum.

The Sale Process
While no two station sales
are exactly alike, there are cer-
tain legalities which pertain to all
station sales. The better your
understanding of the sale process,
the easier it will be for you to help
your staff through the transition.
When the parties involved
come to an understanding about a
station sale, a “letter of intent” is
generally signed. It is usually a
short document which may
describe the proposed sale in very
broad terms; i.e., the price, struc-
ture of the deal, and other major
“deal” terms.
Following the signing of a let-
ter of intent both parties then sit

For free samples and details please call Doug Blair at our Chicago office (collect)

(312) 653-5527

or write to

OBEDIENT SOFTWARE CORPORATION

1007 Naperville Road ® Wheaton, lllinois 60187

I;‘. your Formart ou; of
CONTROL?

Same records in the same hour every day?
Announcers overplay their favorites?
Announcers skip tunes they don’t like?

Poor program ‘‘flow’’ when things get busy?
As amusic programmer you know the successful stations often spend 18 to 15 man-hours per week, or
invest thousands in computers and software, to cure these problems. Now there is a way to do it better,
faster and cheaper, and have 14 hours and 50 minutes left over each week!

The Formax Music System©is a computerized music scheduling SERVICE. The perfect way to add pre-
cise computer control to your existing format, without the expense and workload of purchasing and op-
erating your own comiputer system. High Tech, Low Cost. And alot less work.
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“The most difficult
and pressing problem
every GM will face is
maintaining staff mor-

ale.”
= ——" """ S ———— 1

down and negotiate the details of
the sale. The result is the “sales
agreement,” which describes the
sale’s terms and conditions. It in-
cludes what the attorneys call the
warranties of the sale; i.e., provides
for the handling of existing con-
tracts, equipment, and other
specifics of the transaction. Once
determined, the sales agreement
is filed with the FCC along with
the application for transfer of the
license. A copy of the agreement
will be sent to the manager to be
put into the public file at the sta-
tion. Make sure your public file is
totally in order. The potential new
owners will review the file before
they file their application with the
FCC. The state of your public file
will be one of the first indications
they have about how you run a
radio station, so make sure it’s a
good one.

Be sure you read the sales
agreement thoroughly. Because it
goes into your public file, any
member of your staff will have ac-
cess to it. The sale price and other
details in the transfer application
are all spelled out. Information on
the ownership of the company
purchasing the station may also
be included.

You will then have to publish
a public notice in the newspaper
two times a week for two con-
secutive weeks in the three-week
period following the filing of ap-
plication. In addition, you must
air announcements about the sale
once daily on four days in the se-
cond week immediately following
the filing of the application. It
sounds complicated, but it isn’t
really. Your attorneys will give
you the required copy. Just be
aware you will probably be ex-
pected to handle the logistics.
Usually within five to ten days
after the application is
“tendered’ for filing, it is listed on
the FCC Public Notice.

Once listed on the Public
Notice the 30-day statutory
waiting period begins. Within the
30 days anyone with ‘“‘standing,”
generally a listener or the like,
may file a petition to deny.

If someone files a petition, the
commission staff then reviews it,
and all parties may file responses.
The Commission determines if the
“prima facia” or ‘‘substantial and
material question of fact” exists,
which shows the grant would not
serve the public interest. This is
where most station sales get hung
up. If the Commission believes a
serious question has been raised
and supported by affidavits, then
hearings are held to determine the
facts and circumstances. Who
knows how long that process could
take?

New Owner Takeover

If the Commission says there is
no reason to deny the petition, it
proceeds to grant the application
in 30 days. Generally within two
weeks after the close of business,
on the 30th day after the filing, the
application is granted and another
Public Notice is given.

At that time a 40-day ‘‘recon-
sideration’”’ period begins. So-
meone with “standing” may still

file a petition to deny‘ the sale, but
must show cause for not filing dur-
ing the initial 30-day period. Dur-
ing the last ten days of the recon-
sideration period the Commission,
on its own motion, may decide to
re-review the staff decision. It is
much less likely to have someone
file against the sale during this
period. On the close of business the
40th day, the license is considered
to be finally granted. Transfer of
ownership may occur prior to the
40-day reconsideration period if
both buyer and seller agree.

One of the most important
considerations for a manager dur-
ing the entire process is the issue
of ‘‘unauthorized transfer of con-
trol.”” Throughout the months of a
station sale, you will be dealing
with all of the side issues and
details of the sale. However, you
still will be responsible for ad-
ministering the direction and con-
trol of the station operation. The
FCC requires that the current
licensee maintain the control of
the station until the final granting
of the application to the new
owners. This does not mean that
you cannot talk to the new owners
or that they may not visit your
radio station. Quite the contrary.
It will probably be necessary to
talk to them about new trade or
other contracts you enter into
after the sales agreement is sign-
ed. You may continue to enter into
agreements, but usually the new
owners wouldn’t be obligated to
assume them unless they had also
agreed during the transition period.

As a general rule of thumb, to
avoid the -appearance of
unauthorized prior control, the
new owners should not be

* hiring or firing personnel

 changing format

« taking the station off/on the
air

¢ paying the station bills.

Most sales agreements pro-
vide for the potential owners to be
receiving your profit and loss
statements, billing reports, and
other pertinent information on an
ongoing basis. It is your respon-
sibility as the manager to main-
tain the station and its assets in at
least as good a condition as when
the sales agreement was signed.

A Little TLC

Since your people are your
biggest asset at the station, it is
extremely important for you to
help them through the station
sale. It is your staff which will
need lots of TLC during the transi-
tion.

There are situations in which
new owners come in and ‘“blow
everyone out.” But most station
sales are based on buying the
assets of a company. You and
your staff are the most “critical”
assets. If you use the months dur-
ing a station sale wisely and help
make the transition a smooth and
orderly one, you just may have in-
sured your and your staff’s con-
tinued employment. After all, if it
ain’t broke, why fix it?

Diane Sutter, GM of WTKN &
WWSW(3WS)/Pittsburgh, expe}i-
enced firsthand what a station sale
entails when Shamrock Broadcast-
ing acquired the outlets from
WWSW Radio, Inc. earlier this
year. Prior to her current assign-
ment, Sutter served as VP/GM of
WPEZ (now WWSW). She has now
been managing one or both stations

for 54 years.
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A LITTLE
MORE GOOD NEWS
FROM THIS
YEAR’S GRAMMY
AWARD-WINNING
VOCALIST

Just
Another
\Woman
in Love

From the album
A LITTLE GOOD NEWS,
on Capitol Records
and Cassettes.
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Why does Corey Hart wear “Sunglasses At Night"? Because
he has talent, timing and luck. Just ask Eric Clapton {who
played on Corey’s EMI debut LP, First Offense) or Billy Joel
(an admirer of Corey's songwriting). Corey Hart is contagious.

Catch him! ON YOUR DESK NOW
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Street Ta

Okay, has MUTUAL been sold or not?
Despite denials from (parent company)
AMWAY and Mutual itself, rumors persist that
the network has been (or is about to be) sold.
Most commonly-heard new owners include
cosmetic queen Mary Kay Ashe, one of the
Texas Hunt brothers, and a current Amway
insider. Naturally, until something becomes
official, this is all speculation (albeit
widespread).

Even though BRUCE SPRINGSTEEN's
“Dancing In The Dark” single wasn't scheduled
to hit radio until Wednesday (5-9), it made an
unscheduled debut on two Malrite properties
last weekend (5-5 & 6). WMMS/Cleveland and
Z100/New York gave “the boss” some early
exposure, and Z100 reportedly kept playing
the tune even after Columbia Records
plastered cease-and-desist orders all over the
elevators in the station’s building and even
slipped a C&D under Z100’s locked office
door over the weekend. WYSP/Philadelphia
had three other Springsteen tracks (although
not the single) and played them on Saturday.
Rival WMMR aired what supposedly sounded
like a taping of the cuts off WYSP. WNEW-
FM/New York also had the 45 over the
weekend, but didn’t play it untii Monday, and
then stopped later that day.

ROD HUNTER, OM of
KSON-AM & FM/SAN
DIEGO and morning
personality for the FM, is
leaving the stations to go
into his own business. The
OM position will apparently
not be filled, as KSON-AM
' & FM PD MIKE SHEPARD
absorbs the operationai

- .~ duties. Taking over the FM
Rod Hunter  morning show will be
KNIX/Phoenix afternoon personality LEN
ROBERTS.

Condolences to the family and friends of
HOWIE RING, who died in an auto accident
last week (4-30). Considered a major force in
New England retail for years with his MUSIC
CITY and MUSIC WORLD stores, Howie gave
starts to such industry notables as January
Management President Ric Aliberte, WEA
Director of National Sales Fran Aliberte,
Geffen's Marko Babineau, AOR independent
Roger Lifeset, A&M Director of National Sales
Billy Gilbert, and CHR indie Jerry Brenner.
More than 1500 attended his funeral services
last weekend.

While current KROQ-FM/LOS
ANGELES PD/morning show
co-host RAYMOND

BANISTER takes
a three-week sabbatical,

consultant RICK CARROLL will return as
KROQ's (acting) PD. Also, is it true that KROQ
noon-3pm jock RICHARD BLADE is being
courted by KIQQ/LOS ANGELES?

Street Talk hears that 16-year record vet
DINO BARBIS will soon be joining the national
promotion staff at WB.

MICHAEL PRINCE has been upped from
the Cincinnati local Atlantic Records promo
post to ATCO’s Director/National Album
Promotion.

You remember the cliche about

what’s fair in love and war? Well

“all” may not be exactly “fair” in

the new CHR war in Portland
between KMJK(MAGIC 107) and KKRZ(Z100).
It seems KMJK ordered a new set of JAM
PRODUCTIONS “Flame Thrower” jingles, but
KKRZ pulled a couple of the Z100/New York
cuts off the JAM demo and slapped them on
the air before KMJK'’s custom package
arrived. Now we all know this is a “no-no,”
and JAM’s threats finally got through to KKRZ,
and the pirated jingles were pulled off.
Reportedly the station has made a cash
settlement with JAM, avoiding further legal
action. But, not so fast . . . KMJK has filed a
$5 million lawsuit against KKRZ. Why? A
number of KMJK staffers have crossed the
street to KKRZ, and KMJK claims those
employees were “enticed.” An obvious point
perhaps, but apparently a point of law -in the
eyes of the KMJK attorneys. What a battle!

Did you hear that WGCL/CLEVELAND
VP/PD BOB TRAVIS was going to be upped
to GM at the station? Well, what you should
have heard is that he was offered the GM’s
slot, but decided to turn it down. Owner/GM
KIM COLEBROOK is looking for a capable
GM.

Continued on Page 28

Have You Heard . ..
The ‘F
st

(213) 392-8743 131 Ocean Park Blvd., Santa Monica, CA 90405

A 2'/.-Minute Feature

That’s Incredible!
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Just when you
thought you'd
heard it all:

ALBIS
The inventive new single from

SERGIO MENDES

* AM-2639
PRODUCED BY SERGIO MENDES
AND ROBBIE BUCHANAN.
VOCALS BY JOE PI1ZZULO.

SP-4984

‘PRODUCED BY SERGIO MENDES

FOR SERRICH PRODUCTIONS.
ASSOCIATE PRODUCER: BRUCE SWEDIEN

T 17T 1

The truth, the whole truth,
and nothing but the hits from

A&M RECORDS.

© 1984 A&M RECORDS, INC. ALL RIGHTS RESERVED.

and his brand new album
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GEFFEN
RECORDS

On Geften Records and Cassettes.
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Street Talk

i

Former WAVA/Washington
DO VP/GM DAVE BARRETT, who is
now taking over WBAL &
WIYY/Baltimore (see Page 1), had
a somewhat unusual experience last week in
D.C. While driving his neighbor’s car, he was
pulled over and awarded $107 in cash. Why,
you ask? Because Dave's neighbor had a
bumper sticker on his car from Dave's former
chief competitor WRQX/WASHINGTON. So,
Dave topped off the excitement of getting a
new gig by taking $107 from the ABC
treasure trove.

KAAK(K99)/GREAT FALLS has hired WES
McSHAY as PD from crosstown KLFM.

KUDL/KANSAS CITY has tapped
KFEQI/ST. JOSEPH, MO’s News Director
STAN LEHR as its new morning News Editor.

Continued from Page 26

PHIL QUARTARARO has nabbed
ISLAND's VP/Promotion slot. Phil had been
RCA'’s Eastern Regional rep.

Get-well-quick wishes to
consultant/columnist FRED SEIDEN, who's
recovering at UCLA’s Medical Center after
fracturing his nose.

JOHN BROWN is the
new Director/East Coast
Operations, Black Music for
MCA RECORDS. Brown
had been with A&M in the
Northeast Regional promo
post before joining MCA.

At AOR WZEW!
MOBILE, GARY HILL has
been promoted from MD to
Operations Manager/

Heads-up night people, take note!
B94/PITTSBURGH PD GUY ZAPOLEON is
looking for a premier evening personality.

KEN ANTHONY is the new MD at
KSJOI/SAN JOSE, as NIKKI STEVENS
resigns. She’s looking for an AOR air slot and
can be reached at (408)272-9160.

\

‘ STORK STOPS: WMGG/
./ | TAMPA personality JOE DAWSON
o

John Brown
Program Director. He replaces STEVE
ANTHONY, who moves on to middays at
WABB-FM/MOBILE.

WDOQ/DAYTONA BEACH has boosted
air personality GLEN WALKER to the
Operations Director post left vacant months
ago when Ralph Wimmer left for

WMAR/Baltimore. Congratulations to Glen. ET3a) il WL UETPE) Ve Seml=s) [y

son, Thomas Matthew, April 28 . . .
DRAKE-CHENAULT's PAMELA GRIGGS and
her husband Fred have a new baby boy,
Matthew Lewis, who arrived April 24 . . .
KMBQI/LINCOLN personality STEVE MARK
and his wife Sioux have a new son, Adam
Matthew . . . KKLVIANCHORAGE OM/PD
JAY NOBLE and his wife Cecelia had a baby
boy, Patrick Ryan, April 24.

And while we're in Florida, remember
about a month ago when Street Talk told you
about WBEN-AM & FM/Buffalo’s Production
Director MICHAEL JETTER joining
WAMTITITUSVILLE as morning personality?
Well, this guy must be hot because he's now
been promoted to PD for both WAMT &
WAJX. He'll continue in the morning show.

Winning Against The Odds

& 4 -

Atlantic Records and Columbia Pictures gathered to celebrate the #1 chart success of Phil Collins’s *"Against All
Odds (Take A Look At Me Nowl/,”’ the theme song to CP’s motion picture. From left, Columbia Pictures VP Gary Le
Mel, CP Sr. VP/GM Bob Holmes, Atlantic President Doug Morris, film director/coproducer Taylor Hackford, CP Dis-
tribution/Marketing President Ashley Boone, and Atlantic VP/GM Paul Cooper.

Pretenders Precious Metal

Sire Records’ Pretenders took time out from their current U.S. tour for a WB luncheon commemorating the gold and
platinum certification of their album “’Learning To Crawl.”’ From left, Pretender Martin Chambers, WB Chairman Mo

Ostin, and Pretenders Chrissie Hynde, Rob Macintosh, and Malcolm Foster.



TOP 30 USA
ISAWINNER!

“Our ratings have more than
dou bledo’ ? (John Elliott, Program Director, WVOR-FM/Rochester, NY)

“We’re making money in time
periods that would be a tough sell.”

(Al Pellegrino, Vice President & General Manager, WIOF-FM/Hartford, Conn,)

“M.G. Kelly is an outstanding adult
contemporary talent.”

(Alan Anderson, Program Director, WPIX-FM/New York, NY)

“Nothing but positive feedback from
listeners and advertisers.”

(Manuel Broussard, Vice President & General Manager, WAFB-FM/Baton Rouge, La.)

“Right on the mark.”

(Steve Huntington, Program Director, WAVE-FM/Tampa, Fla)

Powerhouse stations around the country
know first-hand the tremendous impact of
CBS RADIORADIO's TOP 30 USA on
audiences, advertisers—and station profits!
Why get left behind? Call Susan Jacobi
today at (212) 975-6917

A SERVICE OF
CBS RADIORADIO

LRaiARaREaeaRih et aRbRl”




TO: CHRRADIO
FROM: E/P/A

ONE CONFIRMED — MORE TO FOLLOW . . .

cutTure cLuB  [SEIIBREAKERS i
1 T'S A MIRACLE" OneOf The MOST ADDED

CULTURE CLUB

¢
its A Miracle (Virgin/Epic) A/C CH ART:
e 81% of our reporters on it. Moves: Up 20, Debuts 74, Same 39, Down O, .
&  Adds 61 including 8104, CKGM, B96, WCZY, Q103, KzzZP, KPLUS. See @
pParallels, debuts at number 38 on the CHR chart.
&
£

y ===

LaTOYA JACKSON CHR NEW & ACTIVE &

Yl

" HEART DON'T LIE’”” Now On Over 60 CHR Statlons!

ADDED THIS WEER 2 THIS WEEK AT:
CKO! WMAR KRGV WKHI
WCZY WYCR WKDD WJAD
WHYT WKEE KHYT
Q100 FM106 103CIR
. AND CHECK THESE JUMPS AND DEBUTS:

WCAU-FM 38-27 XTRA 35-30 KTFM deb 32 KGHO deb 37
FM102 29-23 KNBQ 37-33 KQMQ deb 38

WATCH YOUR LOCAL LISTINGS FOR LaTOYA'S’ '‘HEART DON'T LIE” VIDEOQ!

3
SHAKIN’ STEVENS accranr:® G ©
> CRY JUST A LITTLEBIT” JUSTADDEDATVTY @

®
€
L

-

WXKS-FM 30-26 KSET-FM 28-22 WGRD deb 40 WwJBQ 28-25

Nkew 2724  WRQK34-31  KOXH3S KDZA deb 39
NGoL30.26  WOKideb37  KOS3 57 KZOZ 28
WYCR 33 AV deb37  WGUY25  KIST34-30
VbOQdeb36  KROKdepaO  WTSN 29
WKDD 38 13FEA 19
#®
FACE TO FACE Sz
84 1 0-9-8' ')

1 ON YOUR DESK THIS WEEK—VIDEQO ALREADY ON MTV

DISTRIBUTED BY CBS RECORDS

wWww americanradiohistorv. com
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On The Records ¥

KEN BARNES

Soundtrack Showdown:
Can “Footloose” Outscore
“Saturday Night Fever?”

The soundtrack from ‘“Footloose” has reached some pretty ex-
clusive territory by accumulating four CHR Breakers. That achieve-
ment by Kenny Loggins, Deniece Williams, Shalamar, and Bonnie Tyler
propelled the LP into a tie with ‘“Grease,” which shot “You’re The One
That I Want”” and ‘“‘Summer Nights” by John Travelta & Olivia Newton-
John, “Hopelessly Devoted To You” by Olivia, and the title track by

Frankie Valli onto the Back Page.

The alltime champ for soundtracks is of
course ‘‘Saturday Night Fever.” SNF in
1977-78 scored six Breakers: “How Deep Is
Your Love,” “Stayin’ Alive,” “Night
Fever,” and “More Than A Woman’’ (the
last-named reaching #21 without ever
becoming a single) by the Bee Gees; “If I

Donner &
McLaughlin:

Unsung
Contributors

Dancers’ Duel: ‘'Footloose” Vs. “Saturday
Night Fever‘

Ral Donner:
Always in
Elvis’s shadow

4

Two contributors to rock history died
recently, singer Ral Donner and producer
Ollie McLaughlin. Neither was a superstar in
any sense of the word, but both deserve to be
remembered.

Ral Donner was labelled an Elvis imitator
when he came out of Chicago in 1961 with a
Presley LP cut, “Girl Of My Best Friend.” He
had a hit with it, a bigger one with “You Don't
Know What You've Got,” and another with
"She's Everything.” Later records didn't
score, but did show he could sing rockers with
the best of them and handle ballads skillfully.
In recent years, ironically, he was best known
for narrating the Presley documentary “This Is
Elvis.” He died last month at 41 after a bout
with cancer.

Ollie McLaughlin was a notable figure in
Michigan Black radio who first brought Dei
Shannon to national prominence. He ran
three labels, Karen, Moira, and Carla (named
after his daughters), and produced scores of
records through the '60s and early '70s. His
biggest successes were “Hello Stranger” by
Barbara Lewis in 1962, “Love Makes The
World Go 'Round” by Deon Jackson (1966),
and perhaps most memorably, the Capitols’
“Cool Jerk” in 1966. He died of a heart at-
tack, ironically just days after Solid
Smoke/Rhino Records released four albums
chronicling his R&B productions.

Can’t Have You’’ by Yvonne Elliman, writ-
ten and produced by the Bee Gees; and
“Disco Inferno” by the Trammps, which
had been out earlier without reaching
Breaker status. Two previous Bee Gees
Breakers, ‘“Jive Talkin’” and ‘“You Should
Be Dancing,” were also included on the LP.

Six Breakers is a high mark to shoot at.
But if Loggins’s “I'm Free”’ and Reno &
Wilson’s ‘“‘Almost Paradise” (incidentally
the first anybody’s heard from Eric Car-
men in a long while; he cowrote it) are
released, there’s at least a chance for a lit-
tle history.

No. 1: TOM BARSANTI

Rock ’N’ Rollin’ Radio Stars
DRI WA

Albuguerave, N. M

A while back I did a series,
whimsically entitled ‘Execu-
tive Tableturns,” on record biz
execs who were once recording
artists. Many radio notables
have the same sort of shadowy
pasts, and this week I'm launch-
ing another series on that sub-
ject. (This will be an occasional
series, not a 47-parter like the
recent British Invasion salute.)

I couldn’t have hoped for a better
opening star for the series than Tom
Barsanti, Sr. VP/Station Operations &
Programming for Ten Eighty Corp.’s
WTIC-AM & FM/Hartford. Before be-
coming the radio ruler of Central Con-
necticut, Tom was a star on the New
Mexico teen dance circuit in the early
and middle ’60s. The record pictured
above, covering the Phil Upchurch/
Dovells hit *“You Can’t Sit Down’’ flipped
with Jerry Butler’s “For Your Precious
Love,” was the third Tom Barsanti & the
Invaders single, and the biggest regional
hit of the batch.

At the height of their career, Tom and
the Invaders opened for the Dave Clark
Five and the Premiers (of ‘“Farmer
John” fame) on the Southwestern leg of
their national tour. Tom’s local star
status also earned him his radio start —
he told me when he was promoting one
of his singles to KLOS/Albuquerque, sta-
tion officials said, ‘“You're popular
around here; why don’t you do a radio
show for us?” When KLOS offered to
teach Tom how to be a DJ, he accepted,
and wound up working with both the sta-
tion and the band for some time. But ra-

YOU CANT SIT DOWN
(Clark. Upchureh,
Tom SARSANT) and

THE INYADERS

radio

Tom Barsanti ‘“‘Invades”’

dio finally won out over rock stardom. It
was a balancing act doing both in the
late ’60s,”” Tom recalls. “Then Uncle
Sam got me. When I got back, I went
right back into radio. To reorganize the
band would have taken a lot of time, and
although I had some interest in doing
that, T had to eat. That was the turning
point.”

Additions & Corrections: In this column’s

continuing effort to expose every record
Michael Jackson ever breathed on, Dennis
Martin of WWPZ/Petoskey, MI contributes
a couple more background vocal perfor-
mances. Michael backed up Kenny Loggins
on ‘“Who’s Right, Who’s Wrong”’ from the
1979 “Keep The Fire’” LP, and did the same
for the Brothers Johnson on ‘“This Had To
Be” from “‘Light Up The Night” (1980).
94Q/Atlanta air personality Sebastian
reminds me that Tammi Terrell did not die
while performing with Marvin Gaye, as I

NATIONAL LP PROMOTION AT E/P/A

m ONE YEAR AGO TODAY
® PETER MOORE NAMED GM AT KCBQ-AM & FM/SAN DIEGO
® WALTER WINNICK NATIONAL PROMOTION DIRECTOR, BILL BENNETT DIRECTOR/

® AMOS BROWN BECOMES VP/GM AT WJAS/PITTSBURGH

® DAVE PARKS UPPED TO OM, JEFF LUCIFER PD AT KSDO-FM/SAN DIEGO

® #1 CHR: “Overkill" — Men At Work (Columbia) (2nd week)

@ #1 AIC: “My Love” — Lionel Richie (Motown) (2nd week)

® #1 COUNTRY: “Common Man" — John Conlee (MCA) (2nd week)

® #1 BLACK: "“Save The Overtime For Me" —3ladys Knight & Pips (Columbia) (3rd week)
® #1 AOR TRACK: "She's A Beauty” — Tubes (Capitol) (2nd week)

@ #1 LP: “Cargo” — Men At Work (Columbia) (3rd week)

FIVE YEARS AGO TODAY

® MARTY GREENBERG NAMED PRESIDENT OF ABC FM STATIONS

® TONEY BROOKS BECOMES GM AT KBPI/DENVER

® #1 CHR: “Reunited” — Peaches & Herb (Polydor/PolyGram) (3rd week)
® #1 AIC: “Reunited” — Peaches & Herb (Polydor/PolyGram) (2nd week)
® #1 BLACK: “l Wanna Be With You” — Isley Bros. (T-Neck/CBS)

® #1 COUNTRY: “Don't Take It All Away" — Conway Twitty (MCA)

® #1 LP: “Breakfast In America” — Supertramp (A&M) (4th week)

TEN YEARS AGO TODAY

@ BILL TANNER NAMED PD AT Y100/MIAMI

® #1 CHR: “Locomotion” — Grand Funk Railroad (Capitol) (4th week)
® #1 AIC: “Sundown’ — Gordon Lightfoot (Reprise/WB)

® #1 COUNTRY: “The Streak™ — Ray Stevens (Monument}

over-hastily wrote recently; she collapsed
in his arms onstage, retired from live per-
formance, and died three years later of a

brain tumor.

Regarding Dusty Springfield, she has just
recently recorded a duet with fellow British
Invasion alumnus Spencer Davis, a Stax
number called ‘‘Private Number,” accord-

ing to Allan McDougall, who produced it.

"Solid Gold" for the week of May 11
stars Alr Supply as guest hosts, with
Laura Branigan, Jimmy Buffett, Mickey
Gllley & Charly McCilaln, Cyndl Lauper,
Rick Springfleld, and the Thompson
Twins . . . Tonl Tennllle is on “Merv Grif-
fin” May 11 . . . Berlin and Yarbrough &
Peoples star on “American Bandstand”
May 12 . . . “The Dance Show" spotlights
the “New British Invasion” May 12 . ..
Barry Manliow's recent British concert
premieres on Showtime May 13 . . . Cul-
ture Club's HBO show repeats on May 15
and 18.

The *19th Annual Academy of Country
Music Awards'' special airs over NBC May
14. Hosts are Mac Davis, Crystal Gayle,
and Charley Pride, with performances
from Alabama, John Anderson, Lane
Brody, Glen Campbell, Ray Charles, Dar-
rell Clanton, Craig Dillingham, Janie
Fricke, Jim Glaser, Mark Gray, Gus Har-
din, George Jones, Wayne Massey, Ka-
thy Mattea, Ronnie Milsap, Lorrie Mor-
gan, Gary Morris, Shelly West, and Tom
Wopat . . . ABC and Dick Clark are plan-
ning an animated series called “Wolfman
TV,” with Wolfman Jack running a music
video station . . . A new syndicated show
called "Deja View" is set for next fall,
focusing on old and new videos from '60s

and '70s stars.
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The most

comprehensive guide
to RETAIL RADIO & TV

| ever
Z

5.4

ADVERTISING

published!

Includes proven
in—store systems

% to maximize
) co—op funds!

BurLIgR JROPSON WM L AYHL FHQUS €

o 441 fact-filled
pages. Paperback,
8% x N

®  Written by William L. McGee,
retail broadcast authority, and
34 contributing experts from
every aspect of the business

e Easy-to-read, non-technical
writing with 254 charts,
graphs, photographs

® Research from over-150 text-
books, trade journals, and
taped interviews.

® Appendix includes glossary
of terms, national directory of
retail agencies and production
houses, summary of 10,000
Starch newspaper scores
by store type

* Invaluabie whether you're
buying, creating, managing
selling, producing or teaching
broadcast advertising; or
selling through retailers.

I

OFFERS AGENCIES all they need
0 know 1o win retail accounts.
Examples of successful marketing
and advertising plans; case
histories; award-winning
commercials.

OFFERS RETAILERS a step-by-
step battle plan to analyze cus-
tomer markets and attitudes;

plan and schedule advertising to
reach specific groups; even how
to produce and test effective low-
cost commercials .

OFFERS BROADCASTERS an in-
side look at retailers’ problems
and opportunities. Will help
station salespeople understand
their prospect's needs and wants
and become better retail marketing
consultants — not just sellers

of time.

OFFERS NATIONAL ADVERTISERS
10-25 year projections on new
retailing/distribution forms;
social/economic forces. and
advertising's future

OFFERS COLLEGES the first all-
in-one textbook on real-world
retailing, broadcasting, and
advertising.

§pecitica_l|y,_y0u ‘Il learn " "How to: "

e Position the store — finding L
that most profitable market niche

e Establish store ad budgets
(with a guide to 44 store categories)

e (Create effective commercials
{34 actual scripts of the best
new commercials)

e Use new trends in retail mar-
keting, research, and analysis
to pinpoint merchandising
weaknesses and seek out the
most profitable customer groups.

e Capture the store's share of -
the $5'2 billion co-op goldmine.

* QOrganize pooied allowance
dealer programs and retailer .
to vendor presentations.

A practical, how-to encyclopedia for retailers (and anyone who works with
— or sells through — retailers) to increase store traffic, sales, and profits.

Add a broadcast schedule by
reducing newspaper ad sizes
— and actually increase reach
and frequency

Discover (and exploit) the
broadcast advertising assis-
tance available to retailers
almost everywhere

Understand the ' “secrets’" of
broadcast audience research;
time buying and station rate
cards; scheduling and billing
procedures

Extract better advertising from
your advertising agency (or
do it yourselt, in-house).

Utitize vital planning tools
such as computerized
audience data and Target
Group Index.

MAIL THIS NO-RISK COUPON TODAY:

Mail to: R&ER BOOKS

1930 CENTURY PARK WEST LOS ANGELES. CA 90067

(1 Yes, please send me copy(ies) of Building Store Traffic with Broadcast

Advertising at $50 each.

{7 Enclosed is my check for §

NAME

{7 Bill me later, including shipping and handling charges of $1.00 per book.

FIRM

ADDRESS

|
|
|
|
|
|
|
|
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M4 Datebook

The Name Of This Birthday ... MONDAY, MAY 14

. . is David Byrne. The Talking Heads leader was born in Dunbartin, Scotland on this day in 1952. He met his
partner, Chris Frantz, at the Rhode Island School of Design where they were both members of a group called,
alternately, the Artistics and Autistics. The Heads were formed a few summers later when Byrne, Frantz and Tina
Weymouth shared an apartment in New York and began playing at CBGB's. Although the Talking Heads were a lit-
tle more avant garde than most bands of their genre, Byrne's quirky stage mannerisms and song titles like "Psycho
Killer" resulted in the band being lumped in with the rest of the punkers until their first semi-hit, a cover of Al Green
& Syl Johnson's "Take Me To The River,” in 1978. Between 1978 and the Heads’ comeback with "Burning Down
The House,"” Byrne wrote a classical piece called “The Catherine Wheel” and worked on an experimental album,
“My Life In The Bush Of Ghosts™ with Bryan Eno, who celebrates his 36th birthday tomorrow.

Birthdays: Jack Bruce 1943 TUESDAY, MAY 15

Mayor Meets Maggotman

George Clinton, self-professed “Maggot-master” and leader of Parllament, Funkadelic and its other spinoffs,
was born in Kannapolis, NC, but grew up, along with most of his early partners, in Plainfield, NJ, in the next county
over from Newark, and worked straightening hair in local barbershops. By the time the Parliaments (after roughly
eight years of recording) had their first hit with (1 Wanna) Testify” in 1967, Clinton and company had already mov-
ed to Detroit, but Clinton remains a source of pride to North Jerseyites. So on this day in 1976, with Parliament’s
“Tear The Roof Off The Sucker” on its way up the charts, R&R reported that the mayor of Plainfield had recently
declared a Parliafunkadelicment Week to honor the city's offspring. (It's not reported whether Clinton came to the
ceremonies in his Starchild garb and disembarked from the group’s "Mothership™ tour prop.)

Birthday: Eddy Arnold 1918 WEDNESDAY, MAY 16

Saturday Night Burnout

By May 1978, the Bee Gees/Andy Gibb/"Saturday Night Fever’ contingent had racked up five straight
months jn most stations’ heavy rotations. Assuming there was only one Gibb-connected record in heavy rotation,
and, on the equally unlikely assumption that you only listened to one station instead of button-punching, that pro-
bably meant at least one SNF-o0id song every two hours. On this day in 1978, R&R reported that CHR-formatted
99X/New York (now WRKS) had run a '‘No Bee Gees” weekend. This meant that, for 48 hours, 99X couldn’t play
its #1 song, "Night Fever."” In fact, it couldn't play about one-sixth of its then-current list. The promotion was ap-
parently successful enough for 99X to follow it with a “No Disco Weekend" roughly a year later, when its #1 song
was "‘He's The Greatest Dancer” by Sister Sledge. In recent months, as Michael Jackson has taken on the Bee
Gees'’ old omnipresence, KOPA/Phoenix has run a “No Michael Jackson” weekend where the first caller to hear
one of MJ's songs being blown up on the air won a Jacksons prize package. And the PD at 99X in 1978, Bobby
Rich, recently ran a “No Michael Jackson"” weekend of his own at WWSH/Philadelphia.

Birthday: Heaven 17’'s Glenn Gregory 1958

Friday Night Tepid THURSDAY, MAY 17

As "“Footloose” indicates, the lag time between any blockbuster fitm and its spinoffs is anywhere from ten to 18
months. That's why there were so many shark and killer animal films in 1976, right about the time that everyone did
go back in the water. That also explains the premiere, on this day in 1978, of “Thank God It's Friday," the first
major-studio seedling of “‘Saturday Night Fever.” Financed by Motown and Casablanca, “TGIF,” which had one of
those “Car Wash'/“DC Cab” “ten hours in the life of a random location” plots, didn't quite match “Fever” for
blockbuster status. It did give some Casablanca artists (Donna Summer and Paul Jabara among them) their acting
debuts. And "Last Dance,” the only big song from TGIF's soundtrack, established Summer as a solid hitmaker after
a few years of being on and off the charts.

Birthdays: Taj Mahal 1942, Jesse Winchester 1944

Thousands Meet Hogman FRIDAY, MAY 18

We're approaching the Memorial Day anniversary of the final “US Festival.” Promoter Steve Wozniak, disap-
pointed by the festival's two deaths and huge losses, insists it'll be the last of the series. Despite its snags, the US
Festival proceeded relatively well, especially compared to some from the golden age of festivals when rock wasn't
cosponsored by computer companies and people didn't attend in their 1zod sweats. On this day in 1968, 8000
spectators in Santa Clara, California saw the Doors, Grateful Dead, Steve Miller Band, and Janis Joplin at the
Northern California Rock Festival. The concert was disrupted by two *‘very hairy” individuals (in the words of one
spectator) who called themselves "Hog Man" and ‘‘Hog Woman," distributed mysterious pills to the audience, and
repeatedly announced “we're all on hog!” Roughly 25 people were hospitalized as a result.of taking pig pills.

Birthdays: Perry Como 1913, Rick Wakeman 1949

SATURDAY, MAY 19
Pete Townshend Born/ Stones Drug Bust Of The Month

Peter Dennis Blandford Townshend, the youngest of the Who's original members, turns 39 today. With the
effective dissolution of the Who, Townshend has opted for the same day gig that Jackie Onassis had when she
returned to work; he's editing books, including a forthcoming tome from Eric Burdon. The last product we had from
Townshend was the demo composite “Scoop”; MCA is promising new Who product before the end of the summer,
which will probably be unreleased material along the same lines.

The following is actually pretty minor as Stones busts go, but we didn’t want to ruin the set. On this day in
1976, Keith Richards rammed his Bentley into a highway divider north of London. In January, he was fined 1000
pounds (including court costs) for possession of cocaine.

Birthdays: Heaven 17’'s Martyn Ware 1956

Growing Civilized With Age SUNDAY, MAY 20
Despite all that worrying that fans did about his health during the mid-'70s, Joe Cocker makes it to 40 today,
outliving his mimicker, John Belushi, by several years. Cocker is one of those artists who did become famous, at
least in the U.S., at a rock festival. But before the “Mad Dogs & Englishmen” tour came through Woodstock, he'd
been recording in the UK for at ieast five years. Cocker released his “I'm Still Here"-type anthem, “I'm So Glad I'm
Standing Here Today,"” with the Crusaders in 1981, but the comeback didn’t kick in until “Up Where We Belong™" a
year later. Since then, Cocker has drifted in and out of his white soul bag with last summer’s “Threw It Away" and
his new LP, “Civilized Man,” featuring a cover of Squeeze’s “Tempted.”
Other birthdays: Cher 1946, Warren Cann (Ultravox) 1952, Nick Heyward 1961 — Sean Ross
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DAN O’DAY

Air Personalities $

Building A Bit — Pt. 111

In the context of personality radio, a “bit”’ often brings to mind com-
edy or humor of some sort . . . but you don’t have to be funny in order to
be entertaining or simply interesting. In this last installment of this

series, we'll cover some tips and techniques for producing five non-

comedy types of bits.

Interviews With Celebrities
Or People In The News

There are two things you must do if you
want to insure a good interview: prepare
and listen.

When preparing your questions in ad-
vance, think about what you really would
like to know about your guest. Next, think
about what your audience would really like
to know. These two criteria for questions
are much more important than knowing what
your guest wants you to ask. If your guest
is a TV actor who’s going on about how
popular his show is and the morning paper
says the show is about to be cancelled, don’t
ignore that just because you don’t want to
embarrass or upset your guest.

Naturally, you should attempt to
familiarize yourself with your guest’s
career/product/story. Read the book or the
news clippings . . . or, at the very least, the
press release! If you regularly interview
celebrities or newsmakers, you should make
it a point to read constantly — news
magazines, newspapers, and the fluffy
People-type publications. This keeps you
aware of what other people are talking
about and gives you a very broad overview
of what’s happening around you. If you’re
interviewing a childbirth expert and you
mention that you recently read a report
stating that amniocentisis is being done
much earlier in the pregnancy than it used
to, your guest will be impressed . . . your
audience will be impressed . . . and, most
importantly, your interview will be the bet-
ter for it.

“If you fail to ask the obvious
questions that everyone in your
audience is waiting to hear ask-
ed, youll come across as
nothing more than a flack.”

The other requirement is ignored by too
many interviewers: to listen. If you’re an
air personality interviewing a guest, it
should be more like a conversation than a
formal interview. You should be prepared
to depart from your scripted questions when
the flow of conversation leads to some other
unforeseen but interesting area.

It’s easy to identify a disc jockey who
doesn’t listen to his/her guest. It usually
sounds something like this:

WESTWOOD ONE

STAR: You're right, DJ, I do have fun on
our television show. Sometimes it gets a bit
dangerous though; why, last year when we
went on location in Africa, several crew
members were eaten by lions.

DJ: That’s great. Tell me, do you do
much dating in Hollywood?

If you listen closely to your guests,
sometimes you’ll catch them in a contradic-
tion, an exaggeration, or even a lie. Unless
you truly do wish to be a PR flack for your
guest — and if you do, I suppose there’s
nothing wrong with that — you’ve got to call
them on it. If you think your guest actually is
lying but don’t want to come right out and
say, “I think you're lying,” lay the blame
for the question on some other, unidentified

‘person: “Well, Fred, selling 85 million corn-

dogs a week out of your trailer is quite an
impressive feat, but some people say that
number is greatly exaggerated and that in
fact you don’t sell more than two or three
hundred in a month.”

A more direct way to handle that, of
course — and one that is more interesting to
listen to — is to state your doubts clearly:
“Fred, I'm having trouble believing that
you really sell 85 million corndogs. How
many do you really sell?”’

Interviews With Offbeat People

These would be people who walk across
the country backward, who Kkeep rat-
tlesnakes as pets, who form Howard Cosell
fan clubs, etc. Again, the key here is to ask
the questions your audience would like to
ask. A little research will really pay off with
specialized interviews like these. If you ask
your record collector guest, Do you have a
mint copy of ‘Stormy Weather’ by the Five
Sharps?”’, your guest will be delighted that
you know something about his/her field and
your listeners will be pleased that their
representative (you) were so smart to ask
such an informed question.

This next point should be obvious, but I
hear too many air personalities who seem
not to be aware of it: Don’t patronize them.

Telephone Conversations

With Listeners

Your job as an air personality is to
manipulate your caller either into being
entertaining or into setting it up for you to
be entertaining. The key:Treat them like
people, not like voices on the request line.
When you ask what they do for a living,
listen to the answer and make a comment
appropriate to your experiences: ‘“You're a

Interviewing Effectively
(B =1 =i e — i

* Be Prepared

* Be Ready To Improvise
* Don’t Be Afraid To Confront Guests
[

Treat Callers Like People
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veterinary assistant? Can you tell me how
to get my dog to stop barking all the time?”
Often I hear an air personality talking to
a contest winner and not paying any atten-
tion to what the winner is saying. It usually
goes something like this:
DJ: ... What do you do in El Monte?
CALLER: I’'m with the Air Force, work-
ing on a top secret project that interviews
aliens when they crash-land in their UFOs.
DJ: Uh-huh. And how do you plan to
spend your ten dollars in Y96 Music Money?
Each of your listeners has something in-
teresting to talk about; it’s your job to find
out — as quickly.as possible, perhaps before

“Don’t talk down to your guests.
If you have decided they are
special enough to be on your
show, they deserve to be
treated with respect.”

you put them on the air — what it is. If you
allow your caller to have fun and make
them look good, then you'll look good, too.
Remember — when you speak on the air
with a listener, your audience will identify
with the listener, not with the big-time DJ.
Treat the caller right and you treat your au-
dience right.
Blunt Honest
Personal Expressions

Your own pet peeves, expressed directly
and with verve, can establish you in your
listeners’ minds as an entertainer who isn’t
all that different from them. A few months
ago David Letterman had a very funny run-
ning bit on his late-night talk show; it con-
cerned his frustration in trying to get cable
TV hooked up in his home. The cable com-
pany expected him to stay home all day,
waiting for them to show up,; naturally,
they wouldn’t give him an estimate of their
arrival more specific than ‘“between 8am
and 7pm.”’ Letterman ranted on about how
unreasonable the cable company was and
pointedly noted that his show was on ‘“free
TV, which is the way God intended for it to
be!”’ It was very funny, and somehow it was
reassuring to hear that even a million-
dollar-a-year television star has to put up
with some of the hassles as the rest of us.

Confrontational
Phone Interviews
With phone interviews of any kind, don’t
spend much time on social amenities. A
quick ‘“‘good morning” is all you need at the
beginning: ‘‘Good morning, Congressman
Smith. Because you are Chairman of the
Congressional Ethnics Committee, I'm
hoping you can explain to me why the Com-

mittee fired the Chief of Pages for fooling
around with the female pages and they’re
still on the job.”

With these two opening sentences, you’ve
established:

*Who you’re calling

*What the subject is

*Why you feel it’s important enough to
call about.

Again, ask the questions that your
listeners would ask and that are provoked
by your guest’s answers. Politicians (and
PR people, too) are practiced in deflecting
a direct question with a mealymounted,
meandering answer that sounds impressive
but says nothing. Here’s a simple and ex-
tremely effective way to deal with the
guests who try to avoid answering your
direct questions: Simply repeat the ques-
tion.

DJ: Ms. Smythe, why should we tax-
payers be expected to pay for your com-
pany'’s cost overruns when you’'ve promised
to do the job for a set price?

MS.SMYTHE: A good question, DJ. With
the world situation like it is, I think it’s im-
portant for.all of us to concern ourselves not
only with producing equipment as efficient-
ly and cost-effectively as possible but also
to insure that the quality of the equipment
doesn’t suffer.

DJ: Yes, but why should we taxpayers be
expected to pay for your company’s cost
overruns when you've promised to do the
Jjob for a set price?

Keep repeating the question until you get a
direct answer; this is an extremely effec-
tive interview technique.

Ending the interview: Interestingly, I
believe you should be a bit more polite to
your ‘“‘confrontational” guests than you are
to other phone guests. At the end of the con-
frontational interview, formally identify
your guest by name and title, and offer your
thanks: ‘“Thank you for taking the time to
talk with us today, Mr. Jonze.”

Why end a confrontational interview with
politeness? Well, it suggests a certain
amount of class on your part. And even if
you totally disagreed with your guest, he
or she contributed time, effort, and energy
to helping build a bit for your show.

I'm always interested in hearing what R&R
readers have to say. You can write to me
directly: Dan O’'Day, 1237 Armacost Avenue,
Suite 6, Los Angeles, CA 90025.

In addition to wanting to hear your com-
ments, I'd love to hear a cassette aircheck of
your show, too! Who knows? You might end
up in a future column!

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO

PROGRAMS, CONCERTS AND SPECIALS.
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RCA's Gettin' b For The Summer!
J EURYTHMICS “WHO'S THAT GIRL"

[SI T BREAKERS]

EURYTHMICS
Who's That Girl (RCA)

plete airplay in Parallels.

72% of our reporters on it. Moves: Up 29, Debuts 54, Same 61, Down 0,
Adds 28 including WASH, B97, WCZY, WHYT, KZZP, FM102, KUBE. Com-

6 19 KBFM
0,

NO WAY OUT WRNO
L ETEY GG 10553—44% 260 SZ)F(M
Added This Week: WNYS WKFM WMEE
WBEN-FM Q103 WKEE WHTF WKFR
WCAU-FM KS103 KC101 WFMF WVIC
93FM KWSS WSPK KZZB KEYN-FM
WKTI WFLY 98PXY WNOK-FM KHOP
KIMN Q100 WGFM WZYP K96

JEFFERSON STARSHIP

KCMQ

Y94
. KFRX
KDON.Fv  KKLS-FM

KWTO-FM
WIKZ

KDWV
WERZ

KFMW
KQIZ-FM

KGHO
WCGQ

KDZA
WFOX o
KNOEFM | oo
WBNQ P
WBWB oo

“JUMP (FOR MY LOVE)”

B94 29-19 B96 33-27
. WHTX 25-19 KIS-FM 38-26
CHR Chart: @ WHIX25-19 KIS 38
293 32-16 WVSR 37-27
Black/Urban: @ KAFM 35-26 WSPK 38-28
B97 25-13 WGFM 39-29

POINTER SISTERS ...

WZPL deb 16
13K 40-29
KQXR 20-13
KYNO-FM 32-19
K093 29-19
OK100 36-18
KKQV 24-16

KGOT 23-18

Produced by Richard Perry

NAAA

YARBROUGH & PEOPLES

“DON’T WASTE YOUR TIME” IAR7EEDES
Now On Over 70 CHR Stations! KSET-FM deb 25
94Q 27-20 195 add WVSR add WFMI add 13K 24-21
293 28-18 WGCL on FM106 add KSKD add KQXR deb 40
B104 add WHYT 35-32  KXX106 add KDON-FMadd KLUC 29-26
WXKS-FM 40-35 KIMN on WJZR add KILE add WGUY deb 39
WCAU-FM on FM102 add WANS-FMadd  KCMQ add KKQV deb 35
PRO-FMon XTRA on WZYP add 99KG add KDZA deb 40
*“WHEN WE MAKE LOVFE’
A/C |BREAKER AIC Chart: €0
B, Solid A/C Breaker Now Crossing ToCHR! | -\, \visE
e . WKBW WDOQ WRQK KROK Q101
j <4 | Hot—Q10416-11  \ ycR «kamMzZ KITY  103CIR WGLF
RICK SPRINGFIELD —Week!| nea
. ‘¢ ’ 9 DeSk ™ ’
The New Single “DON’T WALK AWAY” gayourDesk=— — pos e
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MELOY SHIFTS TO DC

Clark Promoted To GSM At KIMN & KYGO

KIMN & KYGO/Denver Local
Sales Manager Jeff Clark has
been promoted to GSM, replacing
Cathy Meloy, who will stay with
Jefferson-Pilot as Northeast
Regional Retail Service Manager.
Meloy will open a Washington, DC
office specializing in the develop-
ment of co-op and vendor dollars
for Jefferson-Pilot radio and TV
stations.

VP/GM Steve Keeney told
R&R, “It’s tough to lose someone
who’s as organized and well-liked
as Cathy, but she’s moving to be
with her husband, who relocated
to Washington with Sheraton Ho-
tels. Her contributions to our sales
efforts were invaluable, and I'm
very happy that she’ll be staying

with the company. When the open-
ing occurred, the choice was ob-
vious. Jeff learned a lot while
away in TV, and his growth since
returning has been dramatic. His
influence has helped shape this in-
to the most aggressive sales staff
in town.” A replacement for the
Local Sales Manager’s position will
be named in the near future.
“I’m so pleased about this pro-
motion because it’s the job I've
always wanted,” noted Clark.
“Cathy laid some fabulous
groundwork for me to build upon.
KIMN & KYGO have the good for-
tune of having not only the finest
airstaffs in the country, but an ag-
gressive, high<quality sales team
as well. I've always loved these

two stations because of the people,
which is why I rejoined this organ-
ization a few years ago.” A mem-
ber of the KIMN & KYGO sales
staff from 1977 to 1980, Clark left
for a brief hiatus in TV sales at
KOA/Denver, returning to KIMN
& KYGO in late 1981.

Meloy explained her new posi-
tion: “This will be a consultation
situation where I call on major re-
tailers to help them effectively
disperse their co-op dollars in the
most advantageous ways possible.
I really hated to leave KIMN &
KYGO, but am glad to be able to
stay with a company like Jeffer-
son-Pilot.”” Meloy’s past ex-
perience in sales includes WEEI/
Boston and WCBS-FM/New York.

R&R/Friday, May 11, 1984

Fuller Becomes GSM
At KUPL-AM & FM

After two years as General Sales Manager at KYTE &
KRCK/Portland, Bill Fuller has been named General Sales
Manager at crosstown KUPL-AM & FM. Prior to KYTE &
KRCK, Fuller spent 12 years in various positions, including
GSM, at neighbor KGW.

KUPL-AM & FM GM Ed Hardy told R&R, “I'm de-
lighted to have the opportunity to bring the many market-
ing talents of Bil Fuller to the KUPL management team.
His reputation, market knowledge, experience, and image
as a professional sales manager will be a great asset to our
radio stations in our rapid growth and in our new format.”

No replacement for Fuller has been named at KYTE &
KRCK.

Scribner
Continued from Page 3

the Board of Directors for both the Texas
and Colorado Broadcasters Associations,
and also participated as Vice-Chairman of
the NAB’s First Amendment Committee.

Donrey President/CEO Donald Reynolds
said, “Dave had not been with us long, but
during his tenure, we saw some excellent
improvements in the broadcast region. I ap-
preciated his professional work, which went
on until a few days before his death. We
wish his family well during this very dif-
ficult time.”

Doubleday Broadcasting President Gary

Stevens, who was hired by Scribner, told |

R&R, “Dave was a great guy who believed
in me . . . he gave me an opportunity when
nobody else would. I feel this company is as
strong as it is today because of the basic
foundation he left us with.”

e e

Melloy

Continued from Page 3

Melloy joined WAVG in January to han-
dle afternoons six months after opening an
audio production company. Prior to that, he
served 17 years on-air at WHAS & WAMZ/
Louisville, the last seven as PD, including
three as OM/PD. Melloy told R&R, “If I
had drawn a picture of how I wanted things
to happen, I couldn’t have done it any bet-
ter. I guess the icing on the cake is that it’s
with the Hensons. They have to be con-
sidered the absolute cream of the crop when
it comes to the broadcast industry. They're
very intelligent, aware, soft-spoken, and
work to achieve their goals day-to-day in a
very friendly atmosphere. And that’s the
way I like to operate.”

Scribner is survived by his wife Marion,
son Ron and daughters Laurie and Leslie;
all three children followed him into the
broadcast industry. At his request, no ser-
vices were held, but persons wishing to do
so may make a donation to the American
Cancer Society, 1325 E. Harmon, Las
Vegas, NV 89109.

KORK Station Manager John Lego is ser-
ving as interim Regional Manager for Don-
rey, in addition to temporarily handling the
GM duties at KORK & KEER.
p=—_-= s a—————————————__ 21

KCXL

Continued from Page 3
We think it’s going to work. KPRS does a
good job, but it’s basically skewing for a
younger audience with a little harder soul.
And we know for a fact that adults want
more information, and that's what we're
trying to do in the morning. We’re also do-
ing a lot of public service, working closely
with the community. Our phones are ring-
ing off the hook; right now it's clicking.”
e e —

WwXSS

Continued from Page 3
Memphis metro, into parts of Tennessee,
Arkansas, Mississippi, Louisiana, Ken-
tucky, and Missouri.”

The arrival of WXSS will provide Mem-
phis with only its second A/C station
(WRVR is the other). Wingate noted, ‘“The
format will be a music-oriented A/C target-
ing 25-54 year-olds, but we’ll be featuring
agricultural programming in early morn-
ings.”

Minority is headed by WXOL/Chicago
partner Pervis Spann and Memphis produc-
er/recording studio operator Willie Mitch-
ell.

TRANSACTIONS

Continued from Page 3
AM property WMBM/Miami Beach. Gilmore also
owns KODE/Joplin, MO and WSVA & WQPO/
Harrisonburg, VA, in addition to three small
market TV stations.

WLVE operates with 100 kw on 93.9 mHz at
650 teet, with an application pending to increase
its tower height to 1013 feet. FCC approval for
the transaction is expected in July. Blackburn &
Co. served as broker.

Tennessee Media
To Acquire Dark WRIZ

Tennessee Media Associates (TMA), a new
corporation owned by Salem Media Group, has
agreed to assume $700,000 in debts owed by
WRJZ/Knoxvilte, which went dark two weeks

Tobin

Continued from Page 3

ideas, and is quite enthusiastic. I have no
doubt that Lee’s going to make a good PD,
and he will be working in tandem with our
consultant Mike McVay. It'll be a great
combo.”

Tobin arrived at WRKA three and a half
years ago as an air personality, later
becoming MD and Assistant PD. Prior to
WRKA, Tobin worked as an air personality
at WPST/Trenton. He told R&R, “I'm real
excited at the promotion. There’s a lot of en-
thusiasm and energy I'd like to channel into
the station, but there won’t be many
changes. The game plan for WRKA has al-
ready been implemented, and now it’s just
a matter of following that course.”

ago, to former owner Basic Media Limited, pend-
ing FCC approval.

WRJZ, Inc., formerly operated by Chicago-
based programming consultants Burt Sherwood
and Bill Hennes, filed a bankruptcy petition a year
ago. According to Station Manager Marty Shane,
a court-appointed trustee, Tom Dickenson, “de-
termined that the cash flow was insufficient to
continue operation.”

The station becomes TMA's first property,
although parent Salem Media Group has interests
in WEZE/Boston and WNYM/New York.

WRJZ, which is licensed to operate with Skw at
620 kHz, programmed an Oldies format following
a brief period as a Country outlet. In the late '70s,
WRJZ was a highly-rated CHR station. TMA has
indicated it plans to install a Christian format fol-
lowing the expected July takeover.

Cliff Gill Surety Realty brokered the transac-
tion.

CCNB Buys WGTF

American Wireless Corp. has sold WGTF/
Nantucket, MA to CCNB Corp. for $1,050,000,
including a $300,000 non-compete agreement,
subject to FCC approval.

WGTF broadcasts a nostalgia format on 93.5
mHz with 36kw and antenna height of 310 feet.

The President and 10% owner of CCNB, and
future Operations Manager of WGTF, is Bruce
Harris. Pamela Harris is also a 10% owner, while
20% shares are held by Maurice Wyman, Mi-
chael Wyman, Michael O’Neil and Daniel Hos-
tetter.

President of American Wireless is John
Garabedian, who also owns 90% of WGTR-
TViMarlborough, MA.

Blackburn & Co. brokered.

THE 4TH ANNUAL

Radio Advertising Bureau/Wharton Sales Management School

June 18-21, 1984

e Limited to 50 leading radio sales managers to insure maximum in-
dividual participation. Immediate reservations are necessary to
guarantee your participation.

* A four-day executive sales management seminar designed to
strengthen and expand your radio management skills.

e Taught by a faculty drawn from The Wharton School at the Uni-
versity of Pennsylvania in Philadelphia, one of the most prestigious
business schools in the world.

For more information, call RAB’s Meetings Coordinator on the RAB HELPline, 1(800)232-3131

[In New York State, call collect (212) 599-6666.]

Radio Advertising Bureau, Inc. * 485 Lexington Avenue, New York, NY 10017
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.38 SPECIAL SEES THE DOCTOR — Before a racent Willamsport, PA concert,
38 Special’s Don Barnes (l) stopped by WSQV/Williamsport for an interview with
the station’s “Rock 'n’' Roll Doctor,” Dave Stratton (r).

CAUGHT WITH HIS SHOTS DOWN — KTXQ/Dallas’'s Redbeard (right) forks over
a check for $1002 to a listener who nabbed him not living up to station’s guaran-
tee to play a triple shot (three songs in a row by the same artist) an hour.

YOU CAN STILL ROCK IN LITTLE ROCK — Night Ranger dropped by KMJX/Lit-
tle Rock to pay their respects. Clockwise from left, the band's Brad Gillis, the sta-

tion’s David Allen Ross, Jack Blades of Night Ranger, and MCA's Michael Steele.
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Where Are News

Promo Ideas?

How underwhelming. A couple of months
ago in this space I posed the question, “Are
there any fresh ways to promote a music
station’s news operation?”’ Noting that the
world’s most successful programmers and
newspeople read these pages, 1 asked that
“fresh”” and successful one-shot or ongoing news
promotion ideas be jotted down and mailed here
so they could be shared with other R&R
subscribers in this column.

Asking for truly new promotion schemes
must have been asking for too much.

Eliminated from consideration were the so-
called basics such as promos for planned special
coverage or back-promotions of dazzling
coverage of a specific event, newspaper, or TV
spots and the use of mobile or static billboards.

Apparently there are just no other ways for
a station to make its public aware of the in-
dividuality, expertise, professionalism, and
dedication of its news operation.

The latest returns, with all precincts
counted, reveal exactly zero fresh ideas. So it
goes. Business as usual.

It now seems uncomfortably obvious that
calling on thousands of expert broadcasters was
overkill. Shucks, I could’ve sat here alone and
come up with no new ideas all by myself.

First US Olympics Were Unorganized

MONDAY, MAY 14 — The 80th anniversary of the opening of the first Olympic games hosted by the USA.
They were a poorly-organized last-minute addition to the St. Louis World's Fair of 1904. Lacking an Olympic pool. swim-
mers and water polo players had to compete in a manmade lake which had been created as a watering hole for exhibi-
tion livestock. Without suitable buildings, the Olympic wrestling and gymnastic competitions were held outdoors. The
basketball playoffs took place in a pouring rain. The Olympics didn’t return to America for nearly 30 years, and then not to
St. Louis, but to Los Angeles.

Thermometer inventor Gabriel Fahrenheit born 1686. Lewis & Clark Expedition began 1804. First goalposts in foot-

ball 1874. George Lucas 40.
Airline “Nurse” Was Flying Waitress

TUESDAY MAY 15 — Just over a half-century ago, a nurse from San Francisco, Ellen Church, took private
flying lessons to qualify her to become an airline pilot. United Airlines refused to employ her as the first female pilot, but did
hire her to perform ‘‘nurse duties” during flights. On her first assignment 54 years ago today (1930} she served box lunches to
passengers and brushed dead flies from the airplane’s windowsills. She sat on mailbags because there was no seat assigned to
her. On that flight, nurse Ellen Church became the world’s first airline stewardess.

Scheduled U.S. Airmail 1918. Nylon stockings introduced 1940. Trini Lopez 47. Photographer Richard Avedon 61.
Eddy Arnold 66. Eclipse of full moon this evening.

US Coin Demand Increasing

WEDNESDAY, MAY 16 — When Congress created the five-cent coin we call the nickel, on this date in 1866,
the U.S. Mint was instructed to make them 75% copper and 25% nickel. That formula hasn't changed in the 118 years
since, and the nickel is more popular than ever. U.S. Mint spokesman Frank DeLeo says, except for the miserable failure of
the Susan Anthony dollar, demand for all denominations of U.S. coins has doubled in the past ten years.

First two-way Mississippi River steamboat service 1817. First Academy Awards 1929, Best Movie “Wings.”
Ex-Olympic gymnast Olga Korbut 29. Billy Martin 56. Liberace 65. Writer Studs Terkel 72.

Supreme Court on School Segregation

THURSDAY, MAY 17 — More than three decades ago, Oliver Brown sued the School Board of Topeka.
Kansas. to eliminate racial segregation in schools, including the one attended by his daughter Linda. Thirty years ago today
(1954) the U.S. Supreme Court ruled school segregation unconstitutional, commenting that it could affect the students’
“‘hearts and minds in a way unlikely ever to be undone.’ Linda Brown, who now has a daughter of her own in school in
Topeka, claims that not much has changed since ‘54, and she recently reopened the original lawsuit. Her case, too, may end
up in the Supreme Court.

Kentucky Derby began 1875. Senate Watergate hearings opened 1973.
Sugar Ray Leonard 28. Musician Taj Mahal 42. Dennis Hopper 48. Ayatollah Khomeini 84.

Mount St. Helen Major Eruption

FRIDAY, MAY 18 — Mount St. Helen instantly became America’s most famous volcano four years ago today
(1980) when the top blasted off with the estimated power of 500 Hiroshima-sized atomic bombs. There are still a few small
earthquakes virtually every day beneath the mountain, but Cascades Volcano Observatory boss Dr. Don Peterson says.

““There are no reasons to think (an eruption of that magnitude) will happen again. h

Comet Halley appeared 1910. Panama Canal opened 1914. Jacqueling Cochran in F-86 jet became first female faster-
than-sound pilot 1953.

Reggie Jackson 37. Pope John Paul II 66. Perry Como 71.

Tomorrow (5-19} Peter Townshend 39. David Hartman 47. Sunday {5-20) Cher 38. Joe Cocker 40, George Gobel
65.

wWwWw_americanradiohistorv com
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JOHNNY MATHIS
“Simple”

FIRST WEEK — Out Of The Box Adds At:

WILD KRNB WYLD-FM WCIN WIJAX WANM KDIA
WAOK WDIA WGCI KDAY KOKA WTLC

CHERYL LYNN
“This Time"

s/4 10T 3059 ', ABREAKERS

HERBIE HANCOCK -

KJCB

: L "Megamix” WRKS WYLD-FM  KJLH WPLZ
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io -z 2l KRNB KACE WaMG  WKWM
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WNHC WRDW KHYS

“Get On Freak” by CATCH WAOK WENN  KOKA
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CHR WARS

More Stations, More Money,
More At Stake Than Ever

Over the last year and half, the CHR format has been enjoying a
wonderful renaissance. Broadcasters have rediscovered why it’s suc-
cessful in such a wide range of salable demographics. And, recognizing
the void in their markets, many stations have converted to CHR in an ef-
fort to grab their piece of the pie. So it was bound to happen — more sta-
tions and more battles than could possibly be covered in CHR Wars. But
we’re going for as many of the hottest races as space allows.

As the spring Arbitron rolls onward, there
are more CHR stations spending more pro-
motional dollars than at anytime in broad-
cast history. Wherever possible I've shown
a four-book trend. Even though some of the
numbers may have been the result of previ-
ous formats, they are still part of the sta-
tion’s history.

New York
WNBC 3.1 36 30 3.0
WPLJ 41 40 35 41
WHTZ 09 20 62 55

The “Big Apple” isn’t as easy as apple
pie. Z100 PD Scott Shannon claims ethnic
diary placement as the reason for his dip in
the book. He’ll continue on course with
money, promotions, and zaniness to attract
attention and grab numbers. WPLJ has of-
fered itself as the relief factor from Z100.
Similar music, personality-oriented, yet
more laid back. PD Larry Berger has done
a fine job of hanging tough. Over at WNBC,
it’s wide open as to who will direct the
future programming efforts. Both Don
Imus and Howard Stern did exceptionally
well in adult demos during their respective
drive slots, keeping this AM CHR alive with
super personality.

Buffalo
WPHD 27 48 57 55
WBEN-FM 83 57 6.1 54
WKBW 97 52 7.2 5.1
WNYS ~ 48 40 34

Buffalo may get lots of snow, but its peo-
ple love to rock. Look at all the CHR shares!
Hard-rockin’ WPHD PD Harv Moore has
done a great job with his youth-oriented
CHR approach, while WBEN-FM PD Bob
Wood has shown automation can work and
be competitive. WKBW has suffered some
erosion, and its talk show at night may have
cost it some points in the 12-3¢ demos.
WNYS, under new PD Bill Tod, is looking
to rebound this book. It’s no longer for sale,
and the parent company is pumping in big
dollars to make it fly.

Philadelphia
WCAU-FM 55 63 52 55
WWSH(FM106) 18 18 21 26

In this town anything can happen and
most likely will. WCAU-FM has remained
strong book after book with its modified
“Hot Hits” approach under PD Scott
Walker. People remark how the station
remains fresh and alive, and very listena-
ble. Over at FM106, new PD Steve Davis is
in the driver’s seat with an open door to
do what needs to be done. Outgoing PD
Bobby Rich got the station started with a
more adult on-air approach than WCAU-
FM, so a slightly longer growth period is ex-
pected. Musically, both have lots of momen-
tum.

Pittsburgh
WBZZ(BS4) 67 74 60 63
WHTX 34 48 49 51

In Steeltown the race is getting tighter.
New B34 PD Guy Zapoleon has WHTX PD
Todd Chase knocking on the door. Both sta-
tions are out to win with their own individu-
al styles. WHTX morning men O’Brien &
Garry will weigh in WHTX's favor, while
Zapoleon’s sharp ideas from the West Coast
might offer things the market hasn’t seen in
some time. WHTX VP/GM Ted Atkins
plays a major role in the programming and
overall planning. Meanwhile, newly-named
B94 GM Tex Meyer will be learning the
market and relying heavily on Guy.

Baltimore
WBSB(B104) 75 7.8 68 63
WMAR-FM 22 24 28 31

New PDs in this market all the way
around. Steve Kingston, fresh from B94,
returns to his hometown area. Having once
programmed WPGC and WYRE in nearby
Annapolis, Steve’s knowledge of the area
will prove to be a valuable asset. WMAR-
FM PD Ralph Wimmer comes into this
“‘Hot Hits’’ outlet with nowhere to go but up.
He’s packing a ‘“Hot Ticket” giveaway
worth a total of $50,000 in cash and prizes,
including a new Chrysler Turbo Lazer. B104
is looking to reverse a slight down trend
with a contest called ‘“‘Quick Cash,” offer-
ing either $104 or $1004. There will also be
heavy TV and billboard visibility.

Boston
WHTT 69 81 70 176
WXKS-FM 58 78 79 175

Only one-tenth of a share separates these
two powerhouse CHR stations. Leader
WHTT is directed by Rick Peters, who’s
noted for his shrewdness in making logical
decisions. He’s going for every demo that
will listen with lots of excitement and a
predominantly current musical brofile.
Sunny Joe White’s WXKS-FM is more
Urban-slanted, aimed at a slightly older au-
dience. Both stations do well in adults. This
is one to watch.

Washington, DC

WRQX(Q107) 76 70 64 63
WAVA 32 36 43 43
WASH-FM 34 30 38 23

Hot times in the nation’s capitol. The
winter book results looked good for both
Q107’s Alan Burns and WAVA PD Randy
Kabrich. Q107 has beefed up its afternoon
show with the addition of Dancin’ Danny
Wright, while WAV A is pulling in good num-
bers without a morning act. Crosstown at
WASH, Bill Tanner is still in the process of
getting it together. The facility has finally
launched a major cash promotion worth
$1,000,000 in an effort to attract fresh cume;
its newly-designed sound is slightly softer
than Q107 and WAVA.

muddy the waters for WGCL.

FM and G100.

to head.

Too Many Battles
To Cover ' Em All

With so much activity this spring, it bécame necessary to point out just
a few of the tighter CHR Wars. Take a look at all this other action.

In New Orleans B97 has a large lead over WRNO, with WQUE-FM taking on more of a CHR
profile all the time, much like AM sister 13Q . . . PRO-FM/Providence is still in a commanding
lead, with new AOR to CHR convert WERIFM making an entry play for shares this book, working
with a new tower and more power . . . In Kansas City Pat McKay's KBEQ has a huge lead and
the big two-share growth this past book will make it a real challenge for ZZ99 PD Charley Lake.
This spring will mark Charley’s first full book to turn the station around . . . WGCL/Cleveland is.
coming off a down wirter Book (8:1 to 6.6) while AOR_competitor WMMS held strong with a
10.2 to 10.0 showing. And WRQC has reentered the CHR arena with an up'book, 175 to 2:05-to

KMJK Portland PD Jon Barry is in for some competition as KKRZ converts from A/C to
CHR. A PD has yet to be named . . . Rochester is the site of a tough one between Tom
Mitchell’'s 98PXY and Jay Stevens’s Q92. And we shouldn't forget WHFM, which is making an
attempt to get back in the race this book . . . WGFM/Schenectady is trailing WFLY by a share
and a half and is within striking distance this book. WTRY is still in the CHR arena, looking for a
comeback . . . WKFM/Syracuse gets new CHR competiton from WNDR . . . WKRZ-FM/
Wilkes-Barre receives new competition from WTLQ . . . A three-way battle in York between
Q106, WYCR, and WHTF . . . Mobile is the battleground for another tight one between WABB-

BJ105/Orlando gets fresh competition from Y106 . . . KX104/Nashvliie is bracing for an
assault by 96-KISS(WZKS) . .. WRQK and WSEZ/Winston-Salem square off . . . WZLD and
WNOK-FM/Columbla are at each other’s throats . . . KAYIand KELI-AM & FM are mixing it up in
Tulsa . . . WKAU/Appleton-Oshkosh still has the lead, but WAHC is coming on strong . . .
WZPL/Indianapolls in a grudge match with WNAP again . . . Three-way wars in Evansville with
WKDQ, WSTO, and WKHC . . . In Bakersfield, it's between KKXX, KQXR, and 13K . . . In
Fresno between KYNO-FM, KMGX, and KBOS . . . In Salt Lake City it's KCPX-FM, KRSP, and
K96 . . . Tucson finds KRQ, KHYT, and KTKT going atit . . . And in Savannah it's WAEV, Z102,
and WIXV squaring off . . . Other two-way batties include KFYR/Bismarck and FM sister KYYY
... KFRX and KXSS/Lincoln . . . KCMQ and KFMZ/Columbla, MO . . . KGOT and KENI/An-
chorage . . . KZOZ and KSLY/San Luls Obispo . . . And finally KHTX and KCBN/Reno are head

Atlanta
WZGC(Z93) 95 02 9.7 100
WQXI-FM(%4Q) 80 83 94 81

This is a longstanding feud between CHR
leader Z93 and 94Q. Over the last few books,
94Q PD Jim Morrison has sought to
strengthen his overall shares and continue
growth in adults, employing stronger night
personalities and putting less emphasis on
oldies. The station is presenting the *Daily
Cash Payoff,” worth between $1000 and
$5000 a day. Z93 PD John Young is a market
institution, consistently making the right
moves to keep a lead in the teen category,
along with outstanding adult demos. Mu-
sically, the stations are closer together than
ever. Z93 is running the ‘“Dollar Bill” game
where the audience tunes in at a specified
time during morning drive to hear the seri-
al number combination of the day. People
having the combination call in to win cash.

Miami
WHYI(Y100) 67 79 74 83
WINZ-FM(195) 48 56 7.2 6.7

There is a certain magic about the Y100
calls. The perennial winner has done it
again, widening the lead against 195 and its
dance-oriented CHR mix. Y100 plays a good
deal of this music as well. But 195 aims
more at Dade County, which has a higher
Hispanic population than does Broward,
Y100’s target. Both stations are active and
visible throughout the market with cash,
contests, and advertising.

Tampa
WRBQ(Q105) 113 12.7 117 111
WZNE(Z98) 30 33 49 6.0

Holding onto double digits as long as Q105
has is no easy feat. Add fresh, head-on com-
petition and it gets harder. Look how well
Q105 scored in the winter book despite gains
by Z98. Mason Dixon, Steve Rivers, and
crew have continued what Scott Shannon
started: promotions, community involve-
ment, and great music, Z98 PD Steve
Davis, who's on his way to FM106/Philadel-
phia, signed the station on with a4.9 and left
it as a 6.0 share winner. While music-
intensive with its four-in-a-row concept, Z98
has been handicapped promotionally since

it is for sale. Once the sale is complete, the
new PD will probably want to gain promo-
tional parity.

Chicago
WBBM-FM(B%) 44 50 51 5.0
WKQX 27 41 30 43
WLS 41 34 38 3.7
WLS-FM 36 31 32 29

There are those who thought B96 would be
a flash in the pan. However, much to Buddy
Scott’s credit, that scenario hasn’t played
out. Instead, his station continues as the
dominant CHR outlet for the fourth straight
book. WLS-AM has a stable book, but the
FM has slipped below a three share. When
comparing the stations to more adventur-
ous competitors, market observers point to
their rigid music policy as part of the prob-
lem. Over at NBC’s WKQX, PD Chuck
Morgan has been more outgoing musically
than WLS, but a bit safer than B9%. In fact,
he’s brought the station to its highest shares
in recent history. A real FM struggle exists
between WKQX and B96 for the CHR
crown.

Detroit
WHYT 45 33 38 42
wWCZY 33 32 31 36

If you want to look at a market that has
gone counter to the trends, then Detroit is it.
While CHRs around the country were going
up in the fall, they went down here, only to
rebound in the winter book. WHYT, under
the leadership of Gary Berkowitz, is model-
ed formatically like Z100/New York — al-
most word for word, according to observ-
ers. Over at WHYT, Station Manager/PD
Lee Douglas is taking a few lessons from
sister station KIIS-FM/Los Angeles, but
mixing it to achieve a Detroit flavor. CFXX
is on the air with the new format, totalling
four hours a day. What influence that will
have, if any, should make for interesting
hour-by-hour figures. Look for CFXX to go
fulltime with the format once given ap-
proval by the CRTC. Canadian CHR outlet
CJOM still shows no Arbitron impact.

Continued on Page 42
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“Stay The Night”
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CHART DEBUT
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Produced by

David Foster Management:

Frontline Management

Manufactured & Distributed by Warner Bros. Records

R&R/Friday, May 11, 1984

More Stations, More Monev,
More At Stake Than Ever

Continued from Page 40

Minneapolis
WLOL-FM 100 97 110 179
KDWB-FM 60 49 58 50

WLOL-FM’s Tac Hammer has his station firmly
in the lead by almost three full shares. However,
under the consultancy of E. Alvin Davis, the station’s
music policy is considerably more conservative than
when Paul Christy held that position. Observers feel
this may be the reason for the steep decline from an
11.0 to a 7.9 share. Over at KDWB-FM, recently con-
verted from AOR, PD Dave Hamilton is also conser-
vative. Infact, it’s the tightest of the three Doubleday
CHRs. Of the two stations WLOL-FM has a bit more
personality, but both are active in the contest and
promotion arena. It’s a tight race which could go
either way.

St. Louis
KHTR 88 106 8.3 8.0
KWK-AM&FM 44 55 7.0 6.8

KHTR has had the CHR arena all to itself for
about a year or so, but now there is some one-on-one
competition from KWK, another recent AOR convert.
Program Coordinator Scott Alexander (once PD at
KHTR) and Bob Burch (formerly with KSHE) have
taken the final steps toward being a full-fledged CHR
station. KHTR PD Bob Garrett, who just exited, has
positioned his music a bit broader than KWK. Ethnic
records work well in this town, as does rock, which
can make for an exciting music mix. Both stations
are spending heavily to make their presence felt.

Milwaukee
WKTI 41 47 6.5 6.9
WZUU (Z95) 46 53 3.3 3.1
WRKR 28 23 2.0 2.0
WBTT 56 4.1 3.2 1.7

There’s a lot of heavy emotion in this CHR race.
CHR leader WKTI and Dallas Cole are conservative
with their music and presentation compared to the
others. But one thing is for sure: WKTI will spend the
money to promote itself. WBTT (formerly WLPX) is
looking to improve the less than spectacular start it
had as a CHR outlet. PD Rick Harris has aggressive
promotions and marketing underway, which should
translate into results this book. Z95 PD Steve
Schramm is also busy getting established, taking lots
of direction from sister station Z100 and Scott Shan-

. non. And in suburban Racine, WRKR PD Pat Martin

remains the spoiler, grabbing enough of the audience
with his hard-rockin’ style to make a healthy profit.

Los Angeles

KIIS-FM 60 76 8.1 7.8
KIQQ 25 27 2.6 2.7
KKHR 12 14 1.6 2.6

Gerry DeFrancesco and KIIS-FM are still way
out in front of the pack. They intend to stay there by
giving away thousands of dollars and relying on the
continued on-air antics of morning maniac Rick
Dees. KIQQ continues with its aggressive music
posture. PD Paula Matthews is nonplused about
KIIS-FM’s success, sticking to the claim that KIQQ is
the station to expose CHR music first in L.A. KKHR
showed dramatic growth, moving up a full share. PD
Ed Scarborough and staff are excited about their
future, offering money and an exciting on-air presen-
tation headed by afternoon man Jack Armstrong.
L.A. radio hasn’t been this exciting in years.

San Francisco

KYUU 32 2.4 28 35
KFRC 42 39 3.0 31
KITS 2.0 2.5 21 23

This market is wide open! Amazingly, all three
CHRs were without PDs for a period of time. First to
fill the vacancy was KFRC, hiring Mike Phillips from
A/C-formatted K101. KFRC doesn’t show signs of go-
ing A/C, but the playlist and musical philosophy are
more conservative than in the past. Current CHR
leader KYUU, still without a PD, sounds up and
refreshing under the temporary guidance of market
legend Rick Shaw. There’s no PD at KITS, either.
But the station is keeping close to Mike Joseph’s ‘“‘Hot
Hits” philosophies, even though his consultancy has
officially ended.

San Diego
KSDO-FM(KS103) 3.6 22 35 52
XTRA 43 44 27 38

Who said CHR wouldn’t work on FM in San
Diego? For years the market’s broadcasters scoffed
at the idea. That is until Dave Parks and KS103 made
the move after seeing the winning performance of
sister station KIIS-FM. Rumors about the station be-
ing for sale have quieted and (owner) Gannett has
been spending money to promote it both on and off-
air. Meanwhile, Jim Richards and 50kw AM giant
XTRA haven’t packed it in yet. In the face of FM
competition, he’s dug in his heels, spent some money,
and continued with business as usual. Strong atten-
tion to the active audience has kept Jim from falling
behind.

Sacramento
KSFM(FM102) 47 52 45 7.2
KWOD 24 33 49 5.3
KPOP 31 33 3.7 3.2

CHR market leader FM102 takes an Urban ap-
proach to things under the direction of VP/Program-
ming Rick Gillette. Having a long heritage as a CHR
outlet, save for a brief experiment with A/C, FM102
keeps an active promotional and musical profile. Go-
ing for a more down-the-middle CHR approach is
Tom Chase at KWOD. Musically more conservative,
the station is slightly handicapped by some signal
problems. Spurious harmonious on its new tower
forced a retreat to its alternate transmitter site.
KWOD is actively campaigning on the streets to stay
visible. Across the way KPOP, under new ownership,
has aimed its sights on KWOD and FM102. This
newest entry into the CHR mix could prove to be an
interesting element in the market.

Seattle-Tacoma

KUBE 53 5.5 5.8 5.5
KNBQ 36 34 44 4.7
KPLZ 22 30 1.7 3.7

The Seattle-Tacoma market has really gone
through some changes since the last book. Sean
Lynch and KNBQ (once the most aggressive CHR
station) have tightened up a bit in the face of fresh
competition from Jeff King and KPLZ, which has
taken over the role of being first with the hits.
Benefiting KPLZ in this winter book was KYYX’s
format change and an on-air show of support for
KPLZ by KYYX. KUBE PD Bob Case hangs
with a steady book. Not noted for being too ag-
gressive with his music, he has opened things up a bit
in an effort to be fresh and exciting. All three stations
are promotionally active and involved in the com-
munity. The big difference between the three is on-
air presentation.

Denver
KPKE 35 31 6.5 6.8
KOAQ(Q103) 61 54 46 5.0
KIMN 49 53 4.2 4.7

The results of the winter book show hot competi-
tion in the ‘‘Mile High City.” KPKE, which converted
from AOR to CHR under PD Tim Fox, remains at the
top of the pile. But not far behind are Jack Regan and
Q103. This station takes a less up-front on-air ap-
proach, perferring a more one-to-one type of com-
munication. Musically, KPKE rocks a bit harder
than Q103. Over at KIMN, Doug Erickson and crew
are geared up for the 30th anniversary celebration,
which should have a profoundly positive impact on
this spring book. Despite being on AM, KIMN plays a
wide variety of hits and isn’t afraid to rock, which is
part of the station’s heritage. This is a tough one to
call.

Phoenix
KZZP 39 34 43 6.7
KOPA 42 50 5.3 5.8

This is a real seesaw battle. Current leader
KZZP and PD Charlie Quinn have been consistent
over the past year or so, positioning themselves bet-
ween the AOR competition and KOPA with a bright,
uptempo, slightly rock-oriented music approach.
KOPA PD Reggie Blackwell is in the process of br-
inging the station back into the CHR arena after a
one-year A/C experiment. Both stations are
flourishing in a marketplace that in the past has been
less than kind to the CHR format.
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Final Nominees for the Radio Industry ‘83:

Radio Executive ‘83: Jerry Blum (Jefferson Piiot) Michaetl Osterhout (Harte Hanks) Alan Box (E2)

Ted Atkins (Hearst) Wally Clark (Gannett) Dean Thacker (Mainte) Tex Meyer (Sumner) Bob Travis (GCC)
Dan Mason First Medi) George Wilson (Outlet) Vince Benedict (CBS) Gary Rodriquez (Capitol)

Tom Barsanti (10-80) Robert Hyland (CBS)

National Programmer ‘83: Steve Roddy (Scripps Howard) George Johns (Fairbanks) Bob Hamiiton (RKO)
George Williams (Satellite) Joe Montione (Future Mark) Dan O’ Toole (Capitol) Barry Richards (Phase It )
Rick Cummings (Emmis) Ed Salamon (United) Peter McLane (Stoner) Randy Lane (WABB-FM)

Radio Consultant ‘83: Bob Henabery...Kent Burkhart...E. Alvin Davis...Donna Halper...Owight Douglas...
Bob Laurence...Lee Bailey...Bob Elliot...Jetf Pollack...Jerry Clifton

. Major Market Radio Station ‘83': B104 (Baltimore) 2100 (New York City) 94-Q (Atlanta) 93FM (Houston)

KIIS-FM (Los Angeles) WCAU-FM (Philadeiphia) B-94 (Pittsburgh) WHTT (Boston) KAFM-FM (Dallas)
WHYT (Detroit)

. Major Market Program Director ‘83: Steve Kingston (B-94) Scott Shannon (2100) John Young (Z-93)

Gerry DeFrancesco (KIIS-FM) Jan Jeffries (B104) Scott Walker (WCAU-FM) Sunny Joe White (WXKS-FM)
John Shomby (KAFM) Buddy Scott (WBBM-FM) Alan Burns (Q107)

Major Market Music Director ‘83: Michael Ellis (Z100) Chris Thomas (Z-93) Pete Thomson (KAFM)
Bruce Kelly (B-94) Glenn Kalina (WCAU-FM) Jim Payne (WMAR-FM) Mike Shaefer (KIIS-FM)

Patty Hamilton (33FM) Robert Moorhead (KIQQ) Mary Taten (Q107)

. Major Market Air Personality ‘83: Jim Elliot/Scott Woodside (Q107) Rick Dees (KIIS-FMj Don Imus

(WNBC) Larry Lujack (WLS) Scott Shannon/Ross Brittain (Z2100) Steve McCoy (Z-93) Terry Young
(WCAU-FM) Jim Kerr (WPLJ) Steve Dahl/Gary Meier (WLS-FM) Shadow Stevens (Z100)

Large Market Radio Station ‘83: WGCL (Cleveland) KHTR (St. Louis) WKTI (Milwaukee) KBEQ(Kansas
City) WPHD (Buffalo) }-95 (Miami) B-97 (New Orleans) KPKE-FM (Denver) WZPL (Indianapciis) WKRQ
(Cincinnati)

. Large Market Program Director '83: Harv Moore (WPHD) Todd Chase (KBEQ) Nick Bazoo {B-97)

Jim Richards (XTRA) Dallas Cole (WKTI) Robert Walker (Y100) Dave Parks (KS103)

Mason Dixon/Steve Rivers (Q105) Keith Isley (1-95) Rick Gillette (FM102)

Large Market Music Director ‘83: Pat McKay (KBEQ) Mark Shands (I-95) Joe Nasty (KTFM)

Roger Christian (ROCK102) Frank Amadeo (Y100) John Piccillo (WPHD) Diana Thomas (Q105)

Greg Rolling (B-97) Mark Bolke (KPKE-FM) Chris Collins (FM102)

Large Market Air Personality ‘83: Alan Sledge (Q103) Harv Moore/Robert Taylor (WPHD)

Dancin’ Danny Wright (WGCL) Don Cox (1-95) Cat Summers (Q105)Steve Davis (WZNE) Jim Cook
(WNYS) Sean Lynch (KNBQ) Brian Pierce (B-97) Danny Clayton (WKTI) Sonny Fox (Y100)

Medium Market Radio Station '83: FM100 {Memphis) KXX106 (Birmingham) WNVZ (Nortolk) WDCG
(Durham) PRO-FM (Providence) BJ105 (Orlando) WTIC-FM (Hartford) WRVQ (Richmond)

WSEZ (Winston-Salem) WPXY-FM (Rochester)

. Medium Market Program Director ‘83: Randy Kabrich (WDCG) Guy Zapoleon (KRQ-FM) Robert John

(FM100) Kevin McCarthy (KXX106) Mike St. John (KX104) Bob Kaghan (WBCY) Charlie Lake (WHFM)
Bob McNeil (WRVQ) Gary Mitchell (BJ105) Steve Kelly (WNVZ)

. Medium Market Music Director '83: Jetf Morgan (WNVZ) Terry Long (BJ105) Bryan Sargent (KX104)

Mike West (WTIC-FM) Tom Prestigiacomo (FM100) Bob Lewis (WRVQ) Marc Cronin (WHFM}
Dan Wilson (KJYO) Tom Mitchell (WPXY) John Van Pelt (WDCG)

. Medium Market Air Personality ‘83: John Boy (WBCY) Rick Knight (WFLY) Bobby Cook (KX104)

Roger St. John (WRVQ) Steve Conley (FM100) Gary Craig (WTIC-FM) B.J. Harris (KX104) Mark Shannon
(KJYO) Russ Grey (KXX106) Kelly Norris (KRQ-FM)

. Small Market Radio Station ‘83: WDOQ (Daytona) WBBQ (Augusta) WZOK (Rockford) WAEV (Savannah)

WOMP-FM (Wheeling) WKRZ-FM (Wilkes Barre) WVIC (Lansing) WPST (Trenton) WQEN (Gadscen)
WANS-FM (Greenville) WVSR (Charleston) K104 (Erie) Z102 (Savannah)

. Small Market Program Director ‘83: Ralph Wimmer (WDOQ) J.D. North (WAEV) Bill McCown (WANS-FM)

Jack O'Brien (WERZ) Jim Rising (WKRZ) Roger Gaither (WQEN) Jack Alix (WKPE) Russ Brown (WXLK)
Jack Gillen (WKHI) Dwayne Bonds (WOMP-FM) Ray Williams (Z102) Skip Elliot (WJAD) Tim Fox (WZOK)

. Small Market Music Director ‘83: David Lee Michaels (WDOQ) Bruce Stevens (WBBQ) Randi Sommers

(Z2102) Tony Booth (WFBG) Ralph Carroll (WCGQ) Leo Davis (WQEN) Mark St. John (Y102)
Will Kautfman (WQCM,) Dick Phillips (WEVA) Jim Martin (WCIR) Don O'Shea (WXLK) Steve Stone (KHTX)
Stef Rybak (KC101)

Small Market Air Personality ‘83: Alan DuPriest (WFOX) Coyote Calhoun (WABB-FM) Chris Andrews
(WZYP) Tom Holiday/Dave Harmon (WVIC) John Chommie (KHTX) Alan Hoover (WBLA) Mark Thompson
(Y102) Michae! Murphy (KZZB) Bill Matthews (WIKZ) Kirk Cliatt (WQID) Jay Christian (WQUT) Al Brock
'FM99) Bryan J. Conners (WEED)

| S o Sl St Sl Saomiel Suasp ey

[y Sl el b v Sep | ey

=

— ¥

jad

fd

&

[

o

~

®

©

1

[=]

1

-

1

[

17.

18.

Award Winners For ‘81 & ‘82 Were Not Eligible For Nomination.

$200 Registration Fee After June 10th
PESENEEENENESENENESEENE NN SN

Final Nominees for the Record Industry ‘83:
1.

Presents

The Thirteenth Annual
Radio/Records Seminar/Awards Banquet

At The

Marriott Airport Hotel
Atlanta, Georgia 30337
JUNE 22 & 23, 1984
The only convention that honors the real stars of the recording industry,

the radio & record executives! If you have a serious career in our industry,
you cannot afford to miss this event.

Record Company ‘83 (Corporate): Polygram...Epic... MCA...EMI America...Warner Brothers...
Atlantic...Capitol...Elektra...Atco

Record Company ‘83 (Independent): Chrysalis...Arista... A&M... Motown...Scotti Brothers...
Network...Sire...Curb...IRS.. Private |

Record Company President ‘83 (Corporate): Doug Morris (Atlantic) Irving Azotf (MCA) Jim Mazza
(Capitol) Lenny Waronker (Warner Brothers)Bruce Lundvall (Elektra) Guenter Hensler (Polygram)
Rupert Perry (EMI America)

Record Company President ‘83 (Independent): Gil Friesen (A&M) Clive Davis (Arista) Jack Craigo
(Chrysalis) Jay Lasker (Motown) Al Coury (Network) Jerry Greenberg (Mirage) Bruce Bird (Camel)
Mike Curb (Curb) Johnny Musso (Scotti Brothers) Gary Davis (Rocshire)

. Record Company Executive ‘83 (Corporate): Don Dempsey (Epic) Al Teller (Columbia)

Russ Thyret (Warner Brothers) Bob Edson (Polygram) Richard Palmese (MCA) Walter Lee (Capitol)
Tony Martell (CBS) Margo Knesz (Atco) Harold Childs (Polygram) Lenny Petze (Portrait)

. Record Company Executive ‘83 (Independent): Sal Licata (Arista) Phil Gernhard (Curb)

Michael Leon (A&M) Vince Pellegrino (Chrysalis) Danny Davis (Private 1) Carol Peters (Pasha Records)
John Brodie (Network) Denny Rosencrantz (Full Moon) Neil Portnow (Arnsta)

. Vice President Of Promotion ‘83 (Corporate): Dick Williams (EMI America) Frank DiLeo (Epic)

Ray Anderson (Columbia) Bill Cataldo (Polygram) Bruce Wendell (Capitol) Mike Bone (Elektra)
Steve Meyer (MCA) Howard Rosen (Warner Brothers David Urso (Asylum)

. Vice President Of Promotion ‘83 (Independent): Johnny Barbis (Geffen) Skip Miller (Motown)

Nick Testa (Scotti Brothers) Donny lenner (Arista) Eric Heckman (Chrysalis) Roy Chiovari (Rocshire)
Michael Plen (IRS) Michael Abramson (Island) Ralph Tashjian (Private |) Herb Trawick (Solar)
National Promotion Director ‘83 (Corporate): Waiter Winnick (Epic) Jack Satter (EMI America)
Michael Lessner (Capitol) Sam Kaiser (Atlantic) Stu Cohen (Warner Brothers) Marc Nathan (Atco)
George Chaltas (Columbia) Bob Feineigle (Portrait)

. National Promotion Director ‘83 (Independent): Rick Bisceglia (Arista) Chuck Oliner (Chrysalis)

Steve Resnik (A&M) Don Wright (Motown) Arthur Promott (Geffen) Suzanne Emil (Sire) Brian Rooney
(Rocshire) Jason Minkler Geffen Mike Krum (Scotti Brothers) Sherry Smith (Meca)

- National Promotion Executive ‘83 (Corporate): Andrea Ganis (Atlantic) Joe Grossman (Polygram)

Sue Emmer (Warner Brothers) Susan Wax (RCA) Mike Martucci (Columbia) Mona Moore (Elektra)
Lisa Velasquez (Atiantic)

. National Promotion Executive ‘83 (Independent): Robin Henken (Geffen) J.B. Brenner (A&M)

Daniel Glass {Chrysalis) Vicki Leben (Motown) Sean Coakley (Arista) Susan Buylaski (Chrysalis)
Rick Stone (A&M) Paul Yeskel (Arista) Nancy Glucksman (Chrysalis) Bruce Schoen (Arista)

. National AOR Executive ‘83 (Corporate): George Meier (Polygram) Bill Bennett (Epic)

George Gerrity (Warner Brothers) John Schoenberger (MCA) Don Wasley (EMI America) Robin Kravitz
(Elektra) Paul Rappaport (Columbia) Alan Wolmark (RCA) Judy Libow (Atiantic) Bill Bartlett (Capitol)

. National A/C Promotion Executive ‘83 (Corporate): Sheila Chlanda (Columbia) Gunter Hauer

(Atlantic) Polly Anthony (Epic) Bonnie Goldner (RCA) Dorine Gruen (Polygram) Sandi Litson (MCA)
Shelley Green (EMI America)

. Northern Regional/Local Promotion Executive ‘83 (Corporate): Larry Van Drutf (RCA) Herb Gordon

(Columbia) Frank Falise (MCA)’GSrry Thompson (Epic) Rich Tamburro (EMI) Rick Alden (Elektra)
Tommy Schoberg (EMI) Frank Sciarra (Atiantic) Arthur Field (Capitol) David Leach (Polygram)

Ron Gregory (Warner Brothers) Sal iIngeme (Columbia) Tony Chalmers (Capitol) Rick Miller (Atlantic)
Ricky Salvador (Capitol) Bob McKenzie {Polygram) Merv Amols (Capitol) Lenny Collins (Epic)
George Stone (Warner Brothers) Don Masters (Polygram) David Anderson (Capitol) Ray Free (Epic)
Train Zimmerman (Capitol)

. Northern Regional/Local Promotion Executive ‘83 (Independent): Wayne Fogle (Motown)

Gregg Feldman (Arista) Al Cafaro (A&M) Tom Moran (Arista) Robert Nesbitt (Chrysalis) Ron Herbert
(Curb) Jetf Backer (Arista) Steve Pachter (A&M) Larry Green (Chrysalis) Jetf Cook (Arista) Don George
(A&M) Mark Diller (Chrysalis) John Grady (Ansta)

Southern Regional/Local Promotion Executive ‘83 (Corporate): Don Miller (Epic) Alan Oreman
(Columbia) Mike Steele (MCA) Butch Waugh (RCA) Geno Rumple (Capitol) David St. John (Polygram)
Michael Conway (Epic) Frank Turner (MCA) Chuck Jones (Elektra) Terry Lawson (EMI)

Sandy O’'Conner (Capitol) Larry King (Atlantic) Wade Conklin (Polygram) Robby Vogt (RCA)

Tim Burruss (Columbia) Steve Smith (Polygram) John Fagot (Columbia) Jim Sellers (Elektra) Tom Chaitas
(Columbia) Chal Martina (EMI} James Bishop (Capitol) Jetf Shane (Epic) Bob Alou (EMI)

Denny Mosesman (Elektra)

Southern Regional/Local Promotion Executive ‘83 (Independent): Billy Lemmons (Arista)

Linda Alter (Motown) Al Twanmo (Chrysalis) June Colbert (Arista) Paul Crowley (A&M) Louie Newman
(Arista) Steve Brack (Chrysalis) Rich Pachter (A&M) Joanie Lawrence (Arista) Jetf Hackett (Chrysalis)
Lee Durham (A&M) Dave Prescott (Arista)

. Independent Promotion Executive Of The Year :83: Jim Davenport...Joe Isgro...Jerry Meyers

Gary Bird...Jerry Brenner...Jonas Cash... Howie Goodman...Ernie Phillips...Mel DeLatte...Don Anti...
Billy Jerome...Chuck Dembrak...Ben Rosner..Tom Gerardi...Stan Bly/Jack Hakim...Billy Smith...

Paul Gallis...Juggy Gales...Moe Preskell...Dave Carrico...Bobby Hurt...Dennis Lavinthal/Lenny Beer...
Tamiko Jones...Pat McCoy...Buddy Scott..Don Graham...Tom Kennedy

DAVE MARTIN

@ POP MUSIC SURVEY — SEMINAR/AWARDS BANQUET ]
] Registration Fee: B
8 $150.00 Seminar/Cocktail Party/Awards Banquet
make check payable to: 8
[ Pop Music Survey — 4813 Chevy Chase Dr., Chevy Chase, MD 20815 [ |
i ]
] NAME .
B Aooress 8
[ | |
B CiTy B
= COMPANY/STATION
. There are only 200 rooms at the Marriott on a tirst serve basis
Room Reservations (404) 766-7900
. Badges & Tickets are mandatory for admittance to all functions — strictly enforced .
& boesssssssssssasesnsounnsnl

JOHN YOUNG
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STEVE FEINSTEIN

FREE! FREE! FREE!

Record Rep Rolodex Relief

For your smilin’ ’n’ dialin’ pleasure, here’s an updated list of the
head honchos of national AOR record company promotion departments.
It’s a convenient, compact guide of the folks to call when you have an
idea for a sizzling promotion or just want to express enthusiasm for a
nifty new record. Job titles are included for business correspondence.
Besides clipping it for your Rolodex, you may want to attach a copy to a
convenient spot, such as your desk leaf or bulletin board. Use it, don’t
abuse it.

(213) 556-4936

Page 47

I Dede Whiteside
I National Director, Album Promotion

10th & Parker Fantasy

Berkeley, CA 94710 |
I (415) 549-2500 I

L-————————————

(inc. Network)

Marko Babineau

National Director, Album Promotion
9130 Sunset Boulevard

Los Angeles, CA 90069

(213) 278-9010

EN

! = |
u ein == I

I :xchttiv:a VP iQ‘E I
? /140:4 I

Bennett Kaufman
' “Nafional Promaotion

1416 North La Brea Avenue l
Los Angeles, CA 90028
I (213) 469-2411 I

F-_—_---_——_--

l Michael Plen

70 Universal City Plaza

e

I National Album Promotion Manager

l Special Projects Manager

GEFF I
RECORDS New York, NY 10019

e I —

{inc. London, Mercury, Polydor,
Polymer, Riva, RSO, 21)

George Meier (212) 399-7071
National Director, Album Promotion
Drew Murray (212) 399-7813

Linda Walker (212) 399-7045

810 Seventh Avenue
34th Floor

(inc. Grunt, Planet) @

Alan Wolmark (212) 930-4309
Director, National Album Promotion
Bob Catanla (212) 930-4518
Manager, National Album Promaotion
1133 Avenue Of The Americas
New York, NY 10036

Jeff Naumann

VP/Promotion l Manager, West Coast Album Promaotion
i levard
I 5. Brenner Bill Bartlett | 225;‘::?"'“” Avenue . I f‘gﬁawigzs‘g fg%g";g “'i"
l National Director, Album Promotion National AOR Promotion Manager I nad roor v ' & ‘JJD
) New York, NY 10022 <3 l (213) 468-4053
| 1416 North La Brea Avenue 1750 North Vine | (212) 826.0477 i
I Hollywood, CA 90028 Hollywood, CA 90028 - I ° P~ N
I (213) 469-2411 (213) 462-6252 Capitol. I R R
L x ¥ KB § B ' ¢ _§ & ¢ _}J '} ]}
Kathy Kenyon Rich Schmidt I
- G S GNS G BN SN SR SN0 SN S Gae s Yy y ‘ .
I Al Caf |- 1 National Promotion I Director of Promotions & Publicity %mlnﬂ I
| e - | Peter Napoliello »f | Fhit Quartararo 1201 Olympic Boulevard -
Associate Director, National Album Promotion I National Albumn Promotion Director K l ‘ ) 1 I
595 Madison Avenue ) VP/Promotion I Santa Monica, CA 90404 g
I New York, NY 10022 AN | 645 Madison Avenue Gy, [ 08 B Sl (213) 450-6323 ’ |
I w o X3 | New York. NY 10022 rgsolis | New York NY 10012 | I
I (212) 826-0477 e i (212) 758-3555 5] G7-E000 i
L _§F _r ¢ B B ¢ & B K __J 1] Y1y  r 1 ° [ X 1 L )}
L . r r r °®r @ ' ' ' 7 '’ ]}
I Chuck Oliner '_ . -I (inc. Passport, PVC, Editions EG, Brian Rooney I
. . on | (inc.415) —— ) | . I
I Asio10|ate D}rector,ANatnonal Album Promotion Paul Rappaport (212) 975-3616 Columbia WEA International, Animal) I National Director Of Promotion %;/c;sfug%
I [130 p|E'aSt lfLéhgmvenue | Direttor, National Album Promotion ((.))) Linga Feder o em 0 1240 North Van Buren #102 @eEam0y) i
I 3e152 gm;,g 8 P l Linda Kirishjian (212) 975-1701 =4 | National Promotion Director reOIDS Anaheim, CA 92807 ¢ |
l (312) 298-9411 I Manager, National- Album Promotion | ' > 261:;" "éle"‘”f?‘:z %837080 l (714) 632-9452 l
51 West 52nd Street ou anleds
r-———————-—————: New York, NY 10019 = (201)753_6100 r—_————-———————l
I Michael Matthews ~ . ) 2y I
Nati | P! ti (D0 l . r—————-——-————l Rita Fukui
| J2iona rromotion Qo pchieon = | National AOR Director
7525 F i ; g . - .
I 25 Fountain Avenue AN EOGA0ER | Doirector, National Abum Promotion «'2 | MCA R=CORDS 2114 Pico Boulevard Scotti grothers |
Hollywood, CA 90046 I 1801 Century Park West i | :
RECORDS LTD Y Santa Monica, CA 90405 g : |
| 213 8518852 | Los Angeles, CA 90067 | John Schoenberger I o Rl
} ' l National Album Promotion Director ] (213) 450-3193 P e |
Tt NAR SarS Al

Sean Coakley
National Director, Album Promotion |
Paul Yeskel

I (inc. Asylum, Beserkley)
Associate Director, Album Promotion l

Robyn Kravitz

Director, National Album Promotion
665 Fifth Avenue

New York, NY 10022

(212) 355-7610

6 West 57th Street

New York, NY 10019 ZNIRASTEN

(212) 489-7400

ELEKTRA

Hollywood, CA 90028

M
(213) 461-9141 AMERICA

(inc. Mirage, Modern)
Michael Prince y Ty 9
Director, National Album Promotion
75 Rockefeller Plaza I
New York, NY 10019

(212) 484-6400

I National Promotion Director
P.O. Box 2896

Torrance, CA 90509

(213) 328-9407

9
Judy Libow (212) 484-6062
National Director, Album Promotion
Danny Buch (212) 484-7631
Associate Director, Album Promotion
David Fleischman (212) 484-6017
Associate Director, Album Promotion
75 Rockefeller Plaza
New York, NY 10019

(inc. Boulevard, Carrere, Nemperor,

Pasha, Rock 'n’ Roll, Scotti Bros.)

Bill Bennett (212) 975-7013

Director, National Album Promotion

Michael Caplan (212) 975-5687

Assaociate Director, National Album Promotion
51 West 52nd Street

New York, NY 10019

Jon Kirksey
Director, National Album. Promotion/West Coast

1801 Century Park West %

Los Angeles, CA 90067
(213) 556-4909

Jim Sotet : '
National Promotion Director :Lg 1

14 East Fourth Street
(212) 477-8006 |

New York, NY 10012

L——————-m——-————l Third Floor

National Field Director, Album Promotion

211 Marquis Court l Doq Waslfay

Lilburn, GA 30247 ARISTA National Director, AOR m
(404) 921-4086 I 6920 Sunset Boulevard

‘@ r———————--—————1 (216) 241-0892
e O l Sandra Gustchen N

anicma 1

T [ |

Universal City, CA 91608
' (818) 508-4020

| Jay McDaniel MCA RECORDS
National AOR Field Promotion Director

| 6115 East Northbelt Drive

Norcross, GA 30071

(404) 447-6405

S —

W
|

Mirus Music, Inc.
Doc Remer

National Promotion
2440 Lakeside
Cleveland, OH 44114

THE MMt GROUP

ll-I-II-I-ll!-l-l-l-I-l-l-l-l-I

Howard Rosen

' Director of Promotion

l 6255 Sunset Boulevard
l Los Angeles, CA 90028
(213) 468-3511

--*

John Brodey

Director Of Promotion And A&R

9200 Sunset Boulevard

Suite 1101 et |
Los Angeles, CA 90069 ~5m ’ |
(213) 859-1220 T l

D

Lyn Corey-Benson
National Promotion Director
5615 Melrose Avenue
Hollywood, CA 90038
(213) 466-3507

—_-_r-_-_-

r————————————-—

F——————————————

‘x@ L—-————“-_—“———
(inc. Bearsville, Getffen, lh
Sire, Slash) !!CORDS
George Gerrity
VP/Promotion. 0)

el

Anna Statman

Director Of National Album Promotion
7381 Beverly Boulevard

Los Angeles, CA 90036

(213) 937-4660

L] ORODS

L--_-

Bill McGathy
VP/Promotion & Marketing
1697 Broadway, #1209
New York, NY 10019
(212) 974-0200

John Hammond

National Promotion Director
71 West 23rd Street

New York, NY 10021
(212) 2565-7732

e

VANGUARD

RECOROS

Kenny Puvogel
National Album Promotion Director
3300 Warner Boulevard

Burbank, CA 91505

(818) 846-9090

(LN
Dave Dannheisser !!

Associate National Album Promotion Director
5440 Fulton Industrial Boulevard
Atlanta, GA 30378

(404) 344-6820

2
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SEGUES

KEZE/Spokane's Mike Jones is up-
ped to MD as Maureen Matthews
steps down to concentrate on her air-
shift . .. Rick Williams joins KKDJ/
Fresno for evenings and the Assistant
MD post . .. Michael Sirianni steps
down as WLAV/Grand Rapids MD but
retains his airshift.

ings from WIZD/Ft. Pierce . .. Kelly
Broderick from WWTR/Ocean City is
on board WKLC/Charleston for mid-
days and production duties . .. Mark
Avery is upped from weekends to
mornings and production chores at
KTYD/Santa Barbara.

Chris Emry is new to WIYY/Balti-

PD Neal Mirsky is now also holding
down the 10am-noon slot at WCKO/Mi-
ami, and Steve Sanzel joins for even-

more weekends ... Former WYFE/
Rockford PD Brent Alberts is doing
weekends at AC WSB-FM/Atlanta.

4 Sk
KZAP FRAMES AUDIENCE — Listeners to KZAP/Sacramento morning team Bonnie Reese and
Chris Davis play a neat game cailed “Famous Frames.” Audio clips from famous films are aired,
and listeners have to name the movie they come from. Recently, ten winners and their guests
were flown to Los Angeles for an overnight stay and a VIP tour of Universal Studios. Bonnie, with
blonde hair and sunglasses, is kneeling to the left of “Jaws, " and bearded Chris is standing to the
right with a tape recorder over his shoulder.
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Well, Bowl Me Over

PolyGram Records

STANDING IN THE STRIKE ZONE — The highest-scosing team at this year’s T.J. Martell Bow!-
ing Party in Redondo Beach, CA was the proud PolyGram crew. From left, West Coast Singles
Specialist Tom Silver, a professional ringer, Special Projects Manager Linda Walker, Accout
Executive Gregg Miller, National Album Promotion Manager Drew Murray, National Director/Al-
bum Promotion George Meier, West Coast College Promotion Manager Katle Arnold.

BOWLING BROTHERS (AND SISTER) — The mix of industry folks on Triumph’s lane at the bow!-
ing party illustrated the all-out team effort and cooperative spirit that helped raise over $60,000
for the fight against leukemia. Kneeling in front Is KBPi/Denver PD Howie Castle, and backing
him up (I-r) is a shady character reputed to be Triumph manager Joe Owens, Triumph’s Mike
Levine, Global Satellite Network Operations Manager Cindy Tollin, KGB/San Diego Assistant PD
Ted Edwards, and Apple Computers and US Festival entrepreneur Steve Wozniak.

MR. MISTER ROCKS & BOWLS — After providing music for your dining and bowling pleasure,
Mr. Mister hit the RCA lane for a few frames. From lefl, the label’s Manager/West Coast Album
Promotion Jeff Naumann, KNAC/Long Beach PD Jimmy Christopher, the band's Richard Page,
Manager/National Album Promotion Bob Catania, West Coast Regional Promotion Manager
Steve Leavitt, and Mr. Mister’s Pat Mastelotto, Steve Farris, and Steve George.
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RON RODRIGUES

COMMUNITY ACTION

A/C Helps Youth Causes

Radio has long been a booster of youth-oriented causess, and since
A/C targets listeners of parental age, you'll be interested in the many
ways your station can help kids. Conducting a community service cam-
paign can not only be fun, but you’ll also feel rewarded — and your sta-
tion will score high points with your audience. Fundraising is, of course,
the leading way to assist youth organizations, and here are several ideas
being used successfully around the country by supportive A/C stations.

ES
e

M _‘

Page 49

WHEN MONEY ISN'T ENOUGH

KOMO Strikes Out
Against Child Abuse

One area of youth assistance that money can't do much about is in the
problem of child abuse. The subject has made many headlines recently, and
it's also been the topic of several television docu-dramas. No one recent ef-
fort has done more to help combat this serious issue than the ambitious
public service campaign directed by radio-TV combo KOMO/Seattle.

The stations devoted nine days of local pro-
gramming to discussing child abuse, its con-
sequences, and prevention. Both facilities ran ('
most of the programming inside newscasts,
but they also ared several ‘“stand-alone”
features throughout the day. The “Stop Child
Abuse” campaign earned KOMO numerous
awards, including one from the Seattle Day
Nursery Association.

Topics included:

* A look at prevention, rather than cure

Footloose Fundraising

WFBR/Baltimore again outdid itself in
its annual March Of Dimes ‘‘Walkathon.”
WFBR walkers averaged nearly $90 each in
contributions! Most walkers turned in more
money than was actually pledged, a 106%
collection rate!

KEZR/San Jose sponsored its annual
“Fools Parade,” an 8K footrace ending
with a BBQ for participants. All KEZR staf-
fers participated, and proceeds went to the
Children’s Cancer Research Institute in San
Francisco.

Similarly, KPPL/Denver was the radio
sponsor for its annual ‘“‘Governor’s Cup 10K
Race,” drawing nearly 7000 participants.
Dollars raised went to a state council on
health promotion and physical fitness.

WLCC/Luray, VA hosted its annual
“Back To The Best Of The ’50s’’ dance. Pro-
ceeds went to the local Special Olympics.

WOMC/Detroit invited listeners to a free
“Solid Gold Dance Party” hosted by Dick
Bartley. An area hotel provided its facilities
at no charge, and donated a portion of the
revenue to the Detroit Institute for Child-
ren, which works with emotionally and
physically handicapped youngsters.

And in the ultimate ‘‘footloose’ fundrais-
er, WRVA/Richmond raised almost $200,000
to buy shoes for needy kids. Over the last
decade, the station has raised nearly a mil-
lion dollars for footwear.

What A Sport
In the grand style of Texas, KRBE-AM &
FM/Houston morning hosts Weaver Mor-
row and Mike Martin invited participants to
a golf tournament breakfast at Houston’s
Hyatt Regency, with traffic reports broad-
cast from the Goodyear blimp!

KRBE also brought a little of Wimbledon
to the Lone Star State when it arranged
for John McEnroe and Guillermo Vilas to
play an exhibition tennis match. Station
personalities emceed the event and par-
ticipated in doubles action. KRBE also auc-
tioned off one of McEnroe’s rackets. Pro-
ceeds for both of the station events benefit-
ted the Leukemia Society.

KHTZ/Los Angeles personalities match-
ed wits with the L..A. Lakers in a softball
match. The station charged $2 per ticket;
funds were donated to the Ronald McDon-
ald House, a home for families of children
who are undergoing serious treatment in a-
local hospital.

But you don’t need big names to raise big
money. Magic 108/Topeka sponsored its
own tennis and racquetball tournaments,
with funds going to The Villages, a group
that provides homes to needy kids.

KMGG/Los Angeles personality Jeff Serr
joined celebrities and kids bowling for dol-
lars for the Big Brothers and Big Sisters or-
ganization.

Do You Like Pizza?

CJOM/Windsor staged a ‘“Firefighters
vs. Police’” pizza-eating contest. Eight par-
ticipants on each team had 15 minutes to
down as much of the stuff as they could. The
firemen consumed 86 slices compared to 84
by the men in blue. The Special Olympics
was the recipient of the proceeds.

Lucky Streak

WMAL/Washington and the Golden Nug-
get casino joined forces and hosted “Casino
Night.”” Participants had an opportunity to
win at blackjack, roulette, and craps. Last

@ P
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WYNY FM #
MEE

with a couple of the ice-skating Smurfs.

ICY RECEPTION — WYNY/New York morning personality Dan Daniel hosted a special perfor-
mance of the Ice Capades at Madison Square Garden. In addition to welcoming the winners of
the station’s on-air ticket giveaway for “WYNY Night at The Ice Capades,” Dan spent some time

® A focus on the Children's Home Society

® A case study of an abuser

* How listeners can stem the rising tide of
child abuse.

KOMO also sponsored “Project K.I.D.S.”
(Kids lIdentification Data System), which
received support from local businesses. The
services included fingerprinting children,
weighing and measuring, photographing them
for laminated 1D cards, and compiling a vital
statistics record. All of the materials are held
by the participating parents and are turned
over to the police only if the child is missing. A
Project K.I.D.S. mobile van traveled the city to
provide the services.

- P

with Schwedop (right) looking on.

REUNITED — KOMO/Seattle's series on Child Abuse produced stunning results when a mother
whose children were abducted by their father called Coordinating Producer Nancy Schwedop.
The story was further complicated when the father’s female companion ran off with one of the
children he took. Schwedop called in a detective from the King County police department, who
eventually traced the kids to the East Coast. The family finally gathered after a 4-year separation,

year more than $120,000 was netted for Leu-
kemia Research.
Toast The Bartender

610TVN/Columbus helps Columbus keep
its title as the ‘“Ugliest Bartender Town In

America.” Not only were there “Ugly Bar-
tender”’ contests, participants had a chance
to vote for “Mr. Chest,” “Ms. Tush,” and to
participate in contests, carnivals, and
beach parties. More than $100,000 was rais-
ed for Multiple Sclerosis research.

Progress:

WIP/Philadelphla has completed its talk ex-
pansion. Jack Ellery moves into the evening slot
from weekends, Steve Martorano moves up from
late nights to late evenings, and Michelle laia
joins for late nights. Ken Garland, Bill Webber,
and Tom LaMarie handle day duties . . . Tony
DeRosa moves from parttime to overnights at
WEZR/Washington, while Bob Masters joins as
evening personality from the PD slot at WRNR/
Martinsburg, WV . . . Charlie Derek moves from
afternoons to mornings at KRAV/Tuilsa
Mickey Stone moves from Q96/Ft. Meyers to
W101/Tampa for overnights . . . Drew Bentley
joins KOIL/Omaha for middays . . . Pat Richards

segues from KOOK/Billings to KISN/Salt Lake
City for evenings . . . Michael O’Shea is doing
evenings at WAHR/Huntsville; he's from
WMNB/Myrtle Beach . . . Janice Marr is upped
to afternoons at WKNE/Keane, replacing Sandy
Ellsworth, who moves into sales . . . Art Randall
joins KORQ/Abilene as PM drive host, from
KRLB-FM/Lubbock . . . Bev O’Connor is doing
morning drive at KBNY/Nampa, ID .. . On the
beautiful island of Maui, Bow Kelly is the after-
noon host at KNU{Kahului. Jim Christopher
handies the nighttime slot there, while Kevin
Richards works overnights.



ACM ’84 HAT AWARDS

LON HELTON

KRMD/Shreveport:
Station Of The Year

When the Academy Of Country Music’s nationally-televised awards
show gets underway on Monday night, May 14, a number of auditorium
seats will be occupied by a group of folks who made the
Shreveport-to-L.A. trek to pick up the ACM “Station Of The Year Hat
Award” for KRMD-AM & FM. After I started to write this story, I realiz-
ed that any award recognizing a station for its accomplishments is ac-
tually acknowledging the hard work and dedication put forth by the en-
tire team of people involved — especially the efforts of the management

team.

Most ‘“‘success stories” on these pages
deal in ratings, music, rotations, promo-
tions, and the like. To truly be the “Station
Of The Year,” it seems a station should
transcend the usual victories won in a local-
ized radio battle and contribute to the
overall good of the industry, as well as con-
tributing to its community. While the work
of station personnel in toto is largely
responsible for local success, many times it
is the individual accomplishments within
management that are responsible for a sta-
tion gaining a national reputation. Few sta-
tions (i.e., few people) are as committed to
the betterment of their community and the
world of Country radio as KRMD Presi-
dent/GM Smokey Hyde, VP/Sales Manager
Jerry Black, and OM Tom Phifer.

KRMD = Involvement

KRMD is involved with a number of char-
ities on a yearly basis, one of which is St.
Jude’s Childrens Research Hospital in
Memphis, for which the station has run a
radiothon for the past five years. This
charity is very much a part of Tom’s life, as
his 21-year-old son was stricken with cancer
at age six and would not be alive today were
it not for the work done at St. Jude’s. Tom
looks at his time commitment to the radio-
thon as “merely repaying an unrepayable
debt,” and he <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>