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Quello Appointed
To New FCC Term

President Reagan last week
nominated FCC Commissioner
Jim Quello to a new seven-year
term. The 70-year-old Quello,
formerly GM at WJR/Detroit,
occupies one of two Democratic
seats on the Commission.

Quello has been a firm sup-
porter of Chairman Mark
Fowler’'s moves to deregulate
the radio industry, and recently
chaired a special commission to
find new ways of funding public
broadcasting. He opposed FM
drop-ins (Docket 80-90), asser-
ting that 1000 new stations are

Carroll Returns As KROQ PD

“Rock Of The ’80s’’ consultant
and former KROQ-FM/Los An-
geles PD Rick Carroll has offi-
cially resumed the program-
ming duties at the station. Car-
roll had been serving as acting
PD while Raymond Banister
was on a three-week sabbatical.

Until September, Carroll will
work fulltime at KROQ-FM, ex-
cept for one week each month to
devote to his consultancy. In the
fall, Carroll will reduce his time
at the station to two or three
days per week.

Carroll told R&R, ‘““The
marketplace has changed since
I left two years ago, with the
surge of KIIS, KKHR, and CHR
in general. We feel KROQ is
more akin to CHR than AOR. In
fact, the artists that we exclu-
sively played, such as Duran
Duran, Culture Club, and Span-
dau Ballet, were not even consi-
dered AOR or CHR initially;

WDRQ
Names
Harris PD

Steve Harris

Veteran programmer Steve
Harris has accepted the PD
post at WDRQ/Detroit. Harris
succeeds Tony Gray, who de-
parted last week.

Amaturo Group Presi-
dent/Radio Division Monte
Lang stated, “We are very
pleased to be able to bring Steve
Harris to Detroit. Steve grew up
in Cleveland and his ties are
strong in this part of the coun-
try. His performance in his pre-
vious assignments caught our
attention, particularly at KRLY
(former Urban competitor of
Amaturo’s KMJQ/Houston).
We are fortunate to be able to
have Steve on our team.”

HARRIS/See Page 25

Rick Carroll

they were all Rock Of The 80s
music that only KROQ played.
Now that those artists have

given new life to CHR, we've
been, in part, the victim. We’re
going to reposition the station
musically so that we don’t see
as much of our audience leak
over to CHR. At the same time,
people who want to hear Rock
Of The ’80s all the time, but also
want to hear the hits of the for-
mat, will be able to get it here.”
Explaining problems that
developed since he last
programmed the station, Car-
roll continued, ‘““The rotations
weren't as tight as they
should’ve been, the jocks were
CARROLL/See Page 25

McGuire Set To

Program

WMZQ/Washington Assistant
PD/MD Doug McGuire has
been selected as the new PD for
Katz Broadcasting’s recently-
acquired WWLT/Gainesville-
Atlanta. Due to his extensive
Country radio background,
McGuire’s appointment further
fueled broad speculation of a
forthcoming format shift at
WWLT from A/C to Country, al-
though Katz would not confirm
the change. McGuire will as-
sume his new post sometime in
June.

Katz Radio President Dick
Ferguson said, “Doug’s an im-
mensely articulate guy, and I
was really impressed with him.
It’s a great break for him, as he
kind of sat in a secondary posi-
tion at 'MZQ. This is a chance
for Doug to get out and do his
own thing.”

Katz Group VP and WWLT
GM Bob Backman added, “Our
company has a lot of bright,
aggressive programmers, and
we're fortunate to find another
energetic, hard-working, and
intelligent guy like Doug; we
feel really good about it.”

McGuire joined WMZQ six
years ago as the overnight per-
sonality. He moved up to even-
ings and also handled after-
noons before taking the off-air
Assistant PD/MD position.
McGuire told R&R, ‘“The oppor-
tunity to work for Katz is unbe-
lievable. Their success stories
are well-documented, including
K95/Tulsa, where Bob Back-
man has built such a great

www americanradiohistorv. com

WWLT

Doug McGuire
station. I've been looking for a
McGUIRE/See Page 25

Jim Quello

needed “like we need a hole in
the head.”

The Telecommunications
Research & Action Center
(TRAC) has already announced
it will oppose the nomination.
Executive Director Sam Simon
said while Quello “‘isn’t as ob-
jectionable as he was ten years

QUELLO/See Page 25

Biernacki
Resigns As
WORVP/GM

After two years as VP/GM at
WOR/New York, Bob Biernacki
has announced his resignation
to pursue broadcasting oppor-
tunities in areas “other than
station operations.”

RKO Radio President Bob
Williamson stated, ‘‘We regret-
fully accept Bob Biernacki’s
resignation.” Williamson noted
he’s begun searching for a
replacement, and said no for-
mat change is planned.

Before becoming VP/GM at
WOR in 1982, Biernacki served
an additional four years as
VP/Assistant GM. He told
R&R, ‘“I've enjoyed every
minute of working here at WOR
and RKO. It’s been a very, very
difficult assignment, but that’s
made it even more enjoyable.”
Biernacki added that he will be
leaving WOR around June 1 and
will reveal his future plans
shortly.

MOLL ENTERS OWNERSHIP

Schram WLZZ &
WZUU Station Manager

WLZZ & WZUU/Milwaukee
Operations Manager Steve
Schram has been promoted to
Station Manager. He succeeds
six-year GM Al Moll, who re-
signed to become President of
Highlands Broadcasting Corp.

Commenting on Schram’s
promotion, Malrite Com-
munications Executive VP/
Director of Radio Gil Rosen-
wald said, “Steve has an excep-
tionally strong business ap-
titude, plus a working know-
ledge of all areas of station
operation. He’s worked very
hard for us and deserves this
opportunity. We're pleased that
we’re able to promote a talent-
ed individual from within our
organization.”

!
Steve Schram

Schram remarked, “I'm so
pleased with the opportunity to
advance within Malrite, espe-
cially with this operation in Mil-
waukee. It's been a personal
career goal of mine to be involv-

SCHRAM/See Page 25



Fidelipac announces
Dynamax audio tape.

Here’s Dynamax.™ A new brand of brilliant
audio tape, formulated to satisfy the special
requirements of the broadcast professional.
And not the mass production standards of
consumer tape.

To create Dynamax, we built a brand
new manufacturing facility, and had each
piece of production equipment designed to
our own specs. Now we can monitor and
control the manufacture of every inch of tape
we put in our cartridges.

As a result, the mechanical and electrical
properties of Dynamax are superior to those
of any lube tape available in the world today.

The 1 mil Mylar® base film used for
Dynamax broadcast tape is almost twice as
thick, and twice the weight, as that used in
the ScotchCart.™ And our cross-linked ure-
thane resin binder system guarantees the
best possible bonding of the oxide, totally
unlike the cheap vinyl adhesives used by
8-track manufacturers in consumer tape.

The bonding is so positive, so perma-
nent, that oxide shedding, and the problems
shedding creates are vir- _ g
tually eliminated. _ es®W
This combination §
of features means
that tape life of R
10,000 plays or more W
can be expected from )

Dynamax broadcast tape, .
in Fidelipac cartridges, will deliver
10,000 plays—or more!

c
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Fidelipac is making a new brand of broadcast tape, Dynamacr,
Sformulated to satisfy the special requirements of the broadcast
professtonal.

Fidelipac cartridges loaded with Dynamax.

Phase stability is enhanced by main-
taining constant tape width, and smooth,
clean edges. On our own tape slitting equip-
ment, we can control tape width to 1/1000 of
an inch. So, the stereo phase performance of
our Master Cart,™ loaded with Dynamax, is
truer than ever.

I'd like to send you a sample Fidelipac
Master Cart loaded with Dynamax broad-
cast tape. Just circle our number on the
reader response card in this maga-
zine, or write me, Arthur

Constantine, at the address below.
Test Dynamax broadcast tape
yourself. Measure the long life.
Delight in the transparent sound.

FIDELIPAC®

|.— BROADCAST TAPE PRODUCTS

Fidelipac Corporation O P.O. Box 808 O Moorestown, NJ 08057 O US.A. O 609-235-3900 TELEX: 710-897-0254 [0 Toll Free 800 —HOT TAPE

“Dynamar” trademark applied for. "ScotchCart” trademark applied for. ® Registered trademark of Dupont.
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Neﬂ;'ork’s'/Program Suppliers

Reed Bunzel covers the broad spectrum of networks, program suppliers, and syndicators
every week in R&R. Interviews, overviews, profiles, and photos
listings, well in advance so you can make your plans. This week: independent programming —
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Nessen VP/News At Mutual

Mutual Broadcasting System has named
former White House press secretary and
NBC correspondent Ron Nessen VP/News
for the network. Nessen will be responsible
for the management and supervision of
Mutual’s domestic news staff and foreign
correspondents, and will focus his attention
on the network’s short and longterm news
and public affairs planning.

Jack Clements, Executive VP/GM at
Mutual, cited Nessen’s considerable ex-
perience in journalism and press relations
as the primary fac-
tors in making the
decision. ‘‘Obviously
I’'m delighted to be
able to bring aboard a
newsman of Ron’s ex-
perience and back-
ground. I always ad-
mired his work when
he was at NBC, and

; prior to that when he
Ron Nessen was with UPI. He's
remembered by a lot of folks as Gerald
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Ford’s press secretary, but I remember
him as a hell of a journalist. I think he will
bring Mutual news to a new plateau, and
I’'m certain he’s going to make the affiliates
very proud.”

Nessen, who assumes his new post June 4,
told R&R, ‘I am very enthusiastic about
this move. It is such an ideal situation for
someone to step into. Mutual has a very
good news operation to start with, and
(parent company) Amway has made a
commitment to put more resources into it

NESSEN/See Page 25

KGU Names Hurd

Veteran broadcaster Mark Hurd has been
appointed VP/GM at News/Talk outlet
KGU/Honolulu. Hurd replaces Brian
Loughran, who resigned last week.

Marketing Systems International Presi-
dent Roger Larson commented, ‘We looked
all over the place for a guy that we thought
could handle the project. We’re moving to
brand-new studios and have made a major

Note From The
Publisher

R&R’s editorial staff is concerned over last
week's (5-18) Datebook column, in regard to
the piece on Arista Records President Clive
Davis.

Our reason for concern is that Clive Davig,
one of the most respected leaders in the
recording business, has long since, and
without question, been exonerated of all
charges levied against him during the early
'70s.

QOur sources indicate that even the judge
referred to the early '70s as a "witch hunt”
period in the music business.

We can all remember “McCarthyism,” but
we have a tough time remembering how dif-
ficult our business was in the early '70s, when
the record business was in such a state that it
forced a man like Clive Davis to have to battle
his way to exoneration.

R&R's Datebook is designed to give histori-
cal perspective to us as broadcasters and
record professionals, not to regenerate solved
problems. Sorry, Clive!

R&R Observes
Memorial Day Holiday

With the official Memorial Day holiday set for

J Monday, May 28, R&R will observe the holi-

day by closing its Los Angeles, Washington,

and Nashville offices that day. we'll resume
\ir regular schedule Tuesday, May 29.

Camiolo Tapped As New
WHAT & WWDB GM

Art Camiolo has been appointed General
Manager of WHAT & WWDB/Philadelphia.
Dolly Banks, GM of both outlets since 1979,
continues as Chairman of the Board and
President of parent companies Indepen-
dence Broadcasting Co. and Banks Broad-
casting Co. The owners also have a sale
agreement for the stations with a group
headed by WXKS-FM/Boston owner Richie

Miller Moves To
KJLA OM Post

Bill Miller has joined Music Of Your Life
affiliate KJLA/Kansas City as Operations
Manager. The Independence, MO native re-
places Dennis Rooney, who relocated to
crosstown KKCI as News Director. Prior to
this, Miller held the OM position with
KAKZ/Wichita.

President/GM Wilton R. Osborn II told
R&R, “Bill has a unique understanding of
the music we play. I think he’ll be instru-
mental in the growth of our company. No
other changes are planned; we’re rolling
right along. We’re a very successful MOYL
station.”

Before his three-year KAKZ stint, Miller
spent 13 years as OM of KGGF/Coffeyville,
KS. In his new capacity, Miller will also
oversee KJLA’s creative department. He
commented, “It’s good to be home; it’s ex-
citing to be here. I look forward to being a
part of Osborn Communications Corpora-
tion’s future growth.”

New VP/GM

investment in the operation. When we found
Mark and learned he wanted to live in
Hawaii, we were extremely excited. He’s
by far the best person we could’'ve ever
thought to get for the job.”

Hurd brings over 20 years of broadcast
management experience to KGU, having
served as GM at KFRC/San Francisco,
KXRX/San Jose, and KPEN/Los Altos, CA.
A former executive with nearby Gill Cable,
he most recently worked as a senior partner
with HMS Communications, a TV/radio
programs syndicator based in San Fran-
cisco. He told R&R, “I’m very happy to be
here, as I've missed working in radio, and
particularly in this kind of format. You
really have to dig into the community and
get involved, and I'm extremely excited
about it.” HURD/See Page 25

Channell Takes
WCFL PD Post

Following last week’s announcement of a
format change from A/C to ‘“‘Contemporary
Christian,” WCFL/Chicago has named Jim
Channell as Program Director. Channell
joins WCFL from the PD position at Reli-
gious outlet WCRM/Dundee, IL.

WCFL GM Keith Hallam said, ‘“We think
Jim’s the most talented programmer in
Chicago in terms of Christian radio. He
brings anillustrious career to the station.”

An 18-year radio veteran, Channell joined
WCRM two years ago as an air talent, and
was promoted to PD last January. His
broadcast background includes operating
the Car Audience Ratings Service (CARS)
survey company for two years, four years
as **Captain Whammo'' at WMET/Chicago,
and programming stints at KSTP/Minnea-
polis and KUDL/Kansas City. Channell told
R&R, ‘““The Lord has opened up a door . .
it’s a very miraculous thing that’s happen-

CHANNELL/See Page 25

Balsbaugh; however, the proposed sale has
been countered by petitions to deny.

Camiolo brings with him 17 years of radio
experience, having most recently served as
GM of WXTU (formerly WIFI) in Philadel-
phia. He also held a similar post at neigh-
boring WIOQ. He told R&R, I feel fantastic
about it. My background has been in handl-
ing very similar situations. We have an
agreement of sale, and we’re trying to get
that accomplished. On the other hand, it’s a
real pleasure for me because the stations
are doing so well. It isn’t a turnaround
situation.”

When asked about possible staff or pro-
gramming changes at the Black AM and
Talk FM, Camiolo said, “I can definitely
say there aren’t going to be any changes at
this particular time. But I can’t speak for
the new owners, if or when they take over.”

Brower GM At
WFLY & WPTR

Account Executive Kevin Brower has
been promoted to the position of GM at
WFLY & WPTR/Albany. He replaces Dave
Leonard, who held the position under Rust
Communications, but left to pursue other
interests when the stations were sold to
Robert Dyson.

Dyson commented to R&R about
Brower’s new position: ‘“He’s a great guy
who’s had a lot of company experience.
Kevin’s a solid broadcaster and I trust him
implicitly to handle our affairs in Albany.
We intend to be very competitive in the Al-
bany market, and Kevin is a major part of
our strategy.”

Brower, who joined CHR WFLY & Coun-
try WPTR as an AE five months ago from
sister stations WEOK & WPDH/Pough-
keepsie, told R&R, “It’s a good challenge
and something I've been looking forward to
for some time. We’ve got two very good and
alive stations, and I've got an excellent
relationship with the owner. Combining all
of our skills, plus those of (PD) Pete Clark,
we’ll continue our efforts to put both of
these stations ahead in terms of the bottom
line and keeping the ratings up.”

TRANSACTIONS

KOSO Inc. Buys KKNU
For $2.65 Million

KOSO, Inc. has acquired KKNU/Fresno for
$2.65 million from East-West FM Group. KOSO
is largely owned by Walter Richey and F.A.
Koscielak, who are part-owners of WXUS-
FMiLafayette, IN and KQEU/Olympia, WA.
Richey also owns WCWC & WYUR/Ripon, WI
with his wife. East-West owns 51% of KKCW-
FM/Portland.

KKNU has a Beautiful Music format on 102.7
mHz with 50kw and an antenna height of 500 ft.
above average terrain. Blackburn & Co.
brokered.

Long Communications
Buys WKWF & WVFK

WKWF & WVFK/Key West, FL have been sold
by the estate of John M. Spottswood to Long
Communications, Inc. for $1,050,000, subject to
FCC approval.

Neither the buyer nor the seller has any other
broadcast interests. President of Long Communi-
cations is Russell Long.

WKWF operates on 1600 kHz with 500 watts of
power. WVFK broadcasts with 100 kw on 95.5
mHz and antenna height of 300 feet above average
terrain.

The sale was brokered by Cecil L. Richards, Inc.

TRANSACTIONS/See Page 25
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NRBA Finds 10.4% Of AM

Stations In Stereo

An NRBA survey of 1255 AM stations
nationwide shows that 10.4% are currently
broadcasting in stereo and another 2% have
stereo transmitting equipment on order. Of
non-stereo stations, about half (48.5%) don’t
have stereo capability (boards, etc.), while
36% are equipped for stereo and 3.3% are
now converting.

In terms of numbers of stations, Motorola
is leading the four-way race for AM stereo
exciters, according to NRBA. Motorola is
used by 40.5% of AM stereo stations, follow-
ed by Harris (29.8%), Kahn (23.7%) and
Magnavox (6.1%).

In two weeks NRBA will publish a more
detailed analysis of the stereo thinking of
AM broadcasters. The trade association
sent its survey to every AM station in the
United States and received responses from
264% .

1605-1705 kHz AM Expansion

Set For 1988

The FCC is seeking public comments as it
prepares for two upcoming international
conferences that will expand the AM band
by adding service between 1605 and 1705
kHz. A preliminary meeting of Western
Hemisphere nations (Region 2) will be held
in 1986, while the actual expansion plan will
be dealt with at a 1988 session.

The Commission wants comments by
June 29 and replies by July 20 on a wide
range of issues, such as power limits, signal
protection, encouraging the manufacture of
AM sets to pick up the new stations, and
how to move existing non-broadcast ser-
vices, like Traveler’s Information Stations,
out of the band.

The FCC has already decided to pick
locations for new AM stations using the list
of 3000 communities needing radio service
that was used in Docket 80-90 and at the 1981
Rio conference that killed 9 kHz AM spac-
ing. The Commission said it will seek an
‘‘appropriate balance” to avoid inter-
ference problems created by the need for
higher power to achieve sizeable ground-
wave coverage at the high end of the AM
band.

New Miami FM Awarded To

South Miami Broadcasting

The crowded Miami radio market is
about to become even busier. An FCC law
judge last week granted a new FM on 96.5
mHz in North Miami to South Florida
Broadcasting Co. over six competitors. The
grant was conditioned on 20% stockholder
Judith Hernstadt selling her 20% interest in
WKAT/Miami. President and 43% owner of
South Florida is George Feldenkreis.

Two groups who were better qualified in
some respects, Onyx Broadcasting and
First Black Broadcasters, lost because the
judge found ‘‘dishonesty” in their filings in
the case.

South Florida won in a close call over
Constance Wodlinger ‘‘because its
stockholders already live in the service
area, they have participated in the area’s
civic activities, and their application will
bring media ownership to a group made up
of women, Hispanics, and a black,” the
FCC said. The owner of KCLO & KZZC/
Kansas City (Leavenworth), Wodlinger
planned to move to Miami and operate the
new station had she won the license.

Washington Report

McGavren-Guild’s Same-
Market Rep Buys Upheld

For the second time in two years the FCC
has dismissed a rival rep firm'’s charge that
McGavren-Guild is improperly combining
two non-commonly-owned stations in the
same market in an unwired rep network for
purposes of a national advertising buy.

Katz complained that selling two stations
in the same community ‘‘under a total com-
bination rate and a single contract” is pro-
hibited. But the FCC ruled again that the
practice is permissible ‘‘so long as time is
neither offered nor sold in combination and
the rep leaves all decisions as to the selling
of time, including rates, quantities, and
placement of spots to the individual sta-
tions.”

Last year the FCC threw out a similar
complaint against McGavren-Guild by
Blair Radio. Blair and Katz both contend
the practice violates an FCC rule that pro-
motes competition by banning combination
sales by rival stations in the same market.

In other key developments:

¢ NAB VP/Broadcast Liaison Rich
Wyckoff will leave Washington in July to
become Executive Director of the Penn-
sylvania Association of Broadcasters.

¢ Special seats for minorities and women
on the NAB Radio Board have been filled by
All Pro Broadcasting President Willie
Davis and WILM/Wilmington, DE GM Sal-
ly Hawkins.
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Packwood Weighs Radio-Only
Fairness Doctrine Repeal

Senate Commerce Committee Chairman Bob Packwood (R-OR) is
seriously considering a new drive to give radio, but not television, total
freedom from the Fairness Doctrine and all other content controls.
Behind-the-scenes negotiating is now underway in Washington in
preparation for a committee vote on the issue June 13.

-

Sen. Robert Packwood

At a mark-up session two weeks ago,
Packwood found he lacked the votes to pass
his Freedom of Expression Act (S. 1917),
which would grant full First Amendment
freedoms to both radio and television. Since
radio is a more diverse and less controver-
sial industry, Packwood reportedly thinks a
radio-only bill might win over enough votes
to pass.

Several trade association lobbyists said
Packwood is definitely committed to the
radio-only push. But a committee aide said

it is still just a ‘‘possibility” as panel
members search for an acceptable compro-
mise. “We still haven’t fit all the pieces
together,” said the aide.

He also denied reports that Packwood
would press for a five-year experiment in
freeing radio from content controls. ‘‘Idon’t
know where that got started,” he said. “I
know Sen. Packwood never said that. If he
does anything I'm sure he’d rather it be
permanent.”

Strategy Questions Unsettled

Another unresolved issue is whether to
link the Freedom of Expression measure to
a new radio-only deregulation push in the
Senate. NAB and NRBA recently asked
Packwood to undertake such a venture, but
he is reportedly still undecided on the issue.

Also unsettled is whether radio-only lift-
ing of content controls would be sent to the
Senate floor in a stand-alone bill, or as part
of a more urgent “must pass” piece of
legislation. Packwood’s aide said that
might depend on how much support the bill
wins in committee.

Meanwhile, after a hiatus of several
weeks, broadcast deregulation talks were
set to resume in the House this week (5-22)
at a session with Reps. Al Swfit (D-WA),
Tom Tauke (R-IA), and Billy Tauzin
(D-LA).

FCC Staff Explores World Of Small Market Radio

A bus lumbered out of Washington, DC one morning last week carry-
ing 30 FCC staffers on a daylong journey to three small market radio
stations — WZYQ-AM & FM (Z-104)/Frederick, MD; WFMD &
WFRE/Frederick; and WAGE/Leesburg, VA.

NAB sponsored the tour because Com-
mission employees ‘‘often don’t realize
what goes on in the day-to-day operations of
a station,” in the words of Sr. VP/Radio
Dave Parnigoni. About a dozen NAB staf-
fers also went along, half from the Govern-
ment Relations Department.

The trip apparently hit the mark for at
least one participant. “I think it gave me a
much clearer perception of the ultimate im-
pact of some of the regulations I have to
write for the industry,” Policy & Rules
Division attorney Marcia Alterman re-
marked afterward. I thought it was useful.
1 have never had the opportunity to visit a
radio station before.”

Teamwork, Community
Involvement Noted

Alterman said she was surprised that,
unlike television stations where job special-

veteran, NAB Small Market Radio Committee Chairman Chuck Cooper of WKOR/Starkville, MS,
and a newcomer to the industry, NAB VP/Government Relations Andy Vitali.
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ings of a small market radio station with FCC AM engineer Wayne Fried and Marcia Alterman, an
attorney in the Legal Branch of the Mass Media Bureau's Policy & Rules Division.

ization is the rule, “everyone pitches in to
do everything” in small market radio. She
also found that the ‘‘level of community in-
volvement we saw was rewarding.”

(Z-14) VP/GM Howard Johnson was
enthusiastic about the encounter and said
his staff, initially nervous, ended up wishing
they’d had more time with the regulators.
Many questions centered on marketing
strategy and how Z104 survives against
nearly 70 signals from Washington and Bal-
timore. “Localism,” Johnson explained.
“For us, not to be community-involved
would be death,” he told R&R.

One FCC visitor asked to see the station’s
public file, then inquired how many people
had asked to inspect it recently. Johnson
told him, ‘““None in the last five years.”



E

Pioneer has just announced they will now incorporate
the patented Motorola C-Quam AM Stereo decoder chip into
their new productline.

At almost the same time, Toshiba made publicits
plans to produce and market C-Quam decoder chips under a
licensing agreement with Motorola.

This means C-Quam not only rolls on across America
but moves out worldwide.

It means that Pioneer and Toshiba agree with Concord,
Jensen, Marantz, McIntosh, Samsung and Sherwood —all
major receiver makers who have made the Motorola C-Quam
AM Stereo system their choice.

On the broadcast side, Potomac Instruments has
chosen to build studio monitor receivers for C-Quam.

And C-Quam is already established as the choice of
the Delco Division of GM and the choice of Chrysler, too.

These major manufacturers as well as many broad-
casters all seem to agree with Jack Doyle, president of Pioneer.
Announcing Pioneer’s decision, he said Motorola seemed
the clear choice because of a combination of technical and
marketing factors.

For all the information you need to make your own
choice, call Dick Harasek at (312) 576-2879, or Chris Payne
at (202) 862-1549.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA
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When it comes to technological in-
novations, Japan certainly leads the
pack. The items you see here bear wit-
ness to that fact. (Unfortunately,
there’'s no word on when or if these
gadgets will be marketed stateside.)

On the left is Teac's space-saving
cassette with removable reel tape.
Rather than lug around an armful of
bulky cassette boxes, this one cas-
sette can be used to play many tapes.
In fact, it's guaranteed to accom-
modate over 2000 tape exchanges
without a hitch. Simply insert a tape
reel into the left side of the tape com-
partment, then wrap the leader tape
around the empty reel on the right. it's
equipped to play 50-minute tapes,

Japan Advances
Technology’s Cause

which come in either normal, chrome,
or metal configurations.

Submitted for your viewing pleasure
is Sanyo’'s compact LCD color TV.
Note the TV's size in relation to the
cigarette package pictured beside it,
and you get a good idea of what the
word compact really means. Elbex,
however, takes video one step further
by combining it with a telephone and
clock. The result? A ‘video inter-
phone,”" which the company hopes will
become a standard in the home securi-
ty industry over the next several years.
Shown here are a digital interphone-
monitor set with computerized/memo-
ry telephone and a four-inch wall moni-
tor with LCD clock.
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Ad Age Workshop 25-54 Demo Dominates
Advertiser Requests

Katz Radio’s latest demographic survey shows the 25-54 adult demograph-
ic garnering the most requests among advertisers in 1984's first quarter. That
particular demo segment posted 40% of the requests, followed by 18-49 at
19%. There was. however, a third-place upset, with 25-49 replacing 18-34.

In requested dayparts, Monday-Friday 6am-7pm led the pack at 30%, just
ahead of M-F 6am-7pm + Weekend at 27 %. Full rotation packages were third at
16%. There was also an increase in Metro Area Data requests, rising from 74% a
year ago to 81% today. Other noteworthy findings: 60-second announcements
racked up 79% of requests; average number of weeks and markets per ad cam-
paign was five (whether 52-week advertisers were included or excluded).

OFFICE ROMANCES RISE
Love, Suite Love

Seeks Creative
Solutions

The 27th Advertising Age
Creative Workshop (August 19-22)
tackles the issues of increased
competition and growing consumer
sophistication by focusing on
available creative solutions. With
that in mind, organizers have
brought together top business and
ad agency executives who will
share their insights and expertise.
Planned sessions will address
creativity in the computer age,
radio and TV copywriting, creative
problem-solving, and direct market-
ing.

Staged at the New York Hilton,
the workshop offers over 40 ses-
sions and an entire day devoted to
“Creative Competition.”” For more
information and a schedule of
events phone (800) 233-3435.

Love is where you find it. And accor-
ding to a Glamour magazine poll,
many are finding love at the office.
Two-thirds of the 18-35 year-old fe-
male respondents had engaged in an
office romance. For more than one out
of four the relationship either culmina-
ted in marriage or will in the near fu-

|

Radio Today:
Alive And

Welles

RAB has tapped actor/director
Orson Welles as narrator of its
16-minute ‘‘The Power of Sound.’
Produced by TM Communica-
tions, the audiovisual presentation
outlines radio’s marketing and cre-
ative functions, as well as the
medium’s ability to sell products
and services effectively. The pre-
sentation is available on videotape
to RAB members.

Orson Welles

- Scentsationalizing TV

Taking Divine's “'scratch and sniff"”
movie approach one step further is
New York-based Charles of the Ritz.
The “Aroma Disc Player’” manufac-

r--------------------—-----------

ARE YOU MISSING OUT ON THE PROFITS OF

PLASTIC CARD PROMOTIONS?

PHONE THE PROFESSIONALS

2B SYSTEM CORPORATION
SISEN  BROADCAST PROMOTIONS DIVISION

including:

313/588-7400

turer wants to pair his wares with
those of producers to provide a TV-
watching novelty — satellite program-
ming which can be viewed and sniffed.

Changing smells to coincide with
what's happening on-screen, home
viewers could choose from Charles of
the Ritz's current 40-scent catalog,
which covers everything from “‘Ocean
Breeze” to “Passion.” The “‘Wild
World of News'' article gave no word
as to whether the *‘Smell-A-Vision™
idea will pan out. But one thing’s for
sure. It would certainly lend new mean-
ing to the viewer hue and cry, “‘This TV
show stinks!"’

The British Invasion
A Retrospective of 1964 thru 1970

1984's premier Radio Event invites you to join forces with over 200 stations nationwide

ture. While 15% felt their co-worker
love should be asked to leave the com-
pany, seven out of ten took the oppo-
site stance. Interestingly, among those
who thought one of the pair should
resign, 95% said the least valuable
employee should exit the job scene.

Travelling Execs’
Favored Stops

After crisscrossing the country
several times over, travel-weary
businessmen can become jaded about
where they touch down next. Just as
long as they have a decent place to
sleep, there’'s no problem. Despite
this, some 1800 executives managed
to list their favorite city stopovers.
Reported in USA Today, the findings
are as follows:

1. San Francisco

2. Honolulu

3. San Diego

4. Orlando

5. Palm Springs
In making their selections, the
businessmen took into consideration
such critical concerns as restaurants,

sightseeing and, naturally, the night
life.

' Satellite Network

Directory
Compiled

Waters & Company of Binghamp-
ton, NY has published a complete
directory of satellite-delivered U.S.
radio and audio networks. ‘‘Satellite
Audio: Network Profiles” features
listings for the more than 60 radio net-
works, which are uplinked from 25
states and delivered via 18 transpond-
ers spread across seven satellites.

Each entry includes space segment
(satellites, transponder, transmission
technology, channel capaciity/fidelity);
ground segment (uplink location and
owner, number of downlinks at each
channel, spacecraft); and contact in-
formation. Complementing the data are
several indexes and a glossary. The
85-page directory retails for $49.95.
Call (607) 722-8450.

WCBS-FM/New York  WR@X/Washington D.C. KZOK/Seattie

WFIL/Philadelphia
94CGY/Boston

WWWE/Cleveland
KRQX/Dallas

waxli/Atianta
KZAP/Sacramento

The British Invasion Is avallable now on the barter basis to all markets betwesn August
23 and September 3 (Labor Day)

call collect 213 306-8009

NSBA Productions
400 Sunridge Street Playa del Rey, CA 90291




For 320 profitable reports
on the Summer (Games,
the only thing our affiliates hae to pay

1S attention.

Once every four years, radio stations have
a chance to sell avails at world-record speed.
That kind of opportunity is worth a lot.

But AP Network News’ sports coverage 4
hands it to affiliates on a golden platter. £
Twenty special, brief authoritative reports 7
a day, direct from AP’s Los Angeles head-
quarters, and other sites around town.
Anchored by the likes of Dave Lubeski. ,
Jim Militello, Jack Briggs, Jim Bell
Shelley Adler and Mike Gracia.

Just as important, AP
Network stations don’t have
to wrestle with clearances
or network commercials.

We’ve even sent

Instead, they have our affiliates a list
100% control over all of official sponsors of
commercial avails the Summer Games to
and keep 100% help them track down

of the profit. likely local advertisers.

- And as for format, our

/' AP Network stations can run

our reports every which way. As
they are broadcast, taped, shortened,
¢ crouped or in a special program pro-

" duced by the affiliate.

So if you're an affiliate of the AP
Network, take your sales force to the limit,
and sell every award-winning moment.

And if you're not, call Glenn Serafin,

- collect, at the Broadcast Services Division
/| of The Associated Press at (202)955-7214.

If you don’t, you
J P could be passing up a
neTwork lsports oolden opportunity.

Associated Press
Broadcast Services.

Without a doubt.

WWWw.americanradiohistorv.com




While Debby Boone took a few moments from her busy tour schedule to
visit Daystar Family Bookshoppe in Mariton, NJ, WZZD/Philadelphia broad-
cast the event live from the bookstore. Pictured left to right are WZ22D's
John Rizzuto, Boone, WZZD’s Carl Dean, and bookstore owner Al Mat-
thews.

BINGO FOR A BENTLEY — KQKQ/Omaha ran a Bingo contest with a 1953 Rolls

Royce Bentley as the grand prize. Shown presenting the classic to a grateful
winner (r) is GM Bill Cunningham.

SLEEP IN VANCOUVER, WAKE UP IN WAIKIKI — CFUN/Vancouver's morning
man Fred Latremouille was swamped with messages from 6000 listeners who
wrote in for the “Wake Up In Waikiki" promotion. The station gave away a trip for
two to Hawaii every weekday morning for three months, courtesy of CP Air. The
promotion ended with the CFUN morning crew and 62 couples flying off for a fun-
filled week.

Picture Yourself
In RaR.

If something’s happening at your
station or company — send R&R

the photo and we’ll put it on the
Picture Page.

RADIO & RECORDS

1930 Century Park W.
Los Angeles, CA 90067
(213) 553-4330
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Lambert Manages WKWK

Richard Lambert has been named Station Manager
of WKWK/Wheeling. He previously held a similar posi-
tion with WKLA-AM & FM/Ludington, MI. Lambert’s
radio background includes directing news radio outlets
in Jacksonville and Toledo.

Kanegsberg New RCA VP

Henry Kanegsberg has been named Division Vice
President, Finance at RCA Records. He takes the post
following two years as VP/Finance T
and Administration, Operations and
Technical Services for NBC.
Kanegsberg joined the NBC News
Division in 1978 as Director, Finan- ©
cial Planning; later he was upped to
VP/Finance and Administration for
the division. Before working at
NBC, Kanegsberg put in five years
on RCA’s corporate staff.

Henry Kanegsberg )

Selcom Ups Three

Selcom Radio promotes three office managers to
Vice President/Manager: Larry Goodman/New York,
Scott Donahue/Chicago, and Heidi Askew/Houston.
Prior to joining Sellcom in 1980, Goodman was a Senior
Planner with McCann-Erickson. Also a four-year com-
pany veteran, Donahue spent four years with Price Wa-
terhouse. Seguing to Selcom a year ago, Askew previ-
ously served as VP/Media Director at Benton Bowles.

MCA Announces Singles Team

(I-r:) Abbe Frank, John Burns, Harold Sulman, Paul Enea,
Joe Fiorentino, Lori Lindenbaum, Steve Rubin, MCA Dis-
tributing VP/National Accounts Bob Schneiders, and Lee
Daly.

MCA Records’ new team of seven Singles Special-
ists will encompass the entire U.S., according to MCA
Distributing Sr. VP John Burns. Members and their ter-
ritories include: Steve Rubin, Associate National Sin-
gles Specialist, Southeast; Lee Daly, Southwest; Paul
Enea, West Coast; Joe Fiorentino, Southern North-
east; Abbe Frank, Midwest (Chicago/Minneapo-
lis/Cleveland/Pittsburgh); Lori Lindenbaum, Midwest
(Detroit/Chicago/St. Louis/Kansas City); and Jeff
Smith, Northern Northeast. Al report directly to MCA
Distributing VP/Sales Harold Sulman.

Sonberg Promoted To KKHR NSM

Michael Sonberg has been advanced from Account
Executive to National Sales Manager at KKHR/Los
Angeles. Sonberg has also worked as the Los Angeles
Sales Manager for Hillier, Newmark, Wechsler &
Howard, as well as holding AE posts at Los Angeles
outlets KilS & KPRZ, KRTH, and KGFJ & KUTE.

Sayre Shifts To Shane Media

Michele Robinson Sayre, former KLOL/Houston
PD, has accepted the Music Director post at Shane
Media Services. She worked at KLOL for three years,
starting first as MD. Sayre’s radio background includes
work as WSHE/Miami’'s MD, WLUP/Chicago's Promo-
tions Director, and Album Network’'s MD/Assistant to
the Editor.

Word Welcomes Willett

Tom Willett has been appointed Director/A&R, West
Coast for the Word label. He formerly operated his own
Washington, DC-based booking/management company
and worked in Nashville with Dharma Artists Agency.
Coinciding with that announcement, the label has added
four new salespeople, bringing its total sales force to 24.
The new sales staffers include Joe Gonzalez, Shreve-
port; Mark Ingles, Denver; Keith Harrold, Jeannette,
PA; and Ralph Auletta, Woodstock, NY.

Rosenblatt Shifts To MCA

Michael Rosenblatt segues to
MCA Records as East Coast
Director of A&R. During the last B
four years he worked as A&R Di- “ &
rector for Sire Records. All told
he spent six years with that label, &
beginning in the production }
department.

icael Rosenblatt
MCM Appoints Lack

John Lack has become the exclusive consultant for
all the corporate entities of Mass Communications
and Management (MCM), the parent corporation of
Total Communication Systems and Gateway Broad-
casting Enterprises. Lack is a 17-year radio, televi-
sion, and cable TV veteran, who previously served as Ex-
ecutive VP of Warner Amex Satellite Entertainent
Company. His radio background also includes duty as
VP/GM at WCBS/New York.

RCA Appoints Two

Devarajan Puthukarai Barbara Sisilli-Higgins

In a recent restructuring of its Direct Marketing opera-
tions and management team, RCA Records has named
Devarajan Puthukarai Division VP/Direct Marketing.
He's been affiliated with that department since 1974.
Direct Marketing, which includes the International
Preview Society and the RCA Record and Tape Club,
operates as the direct marketing division of RCA
Records. RCA Special Marketing, centering on special
recording and manufacturing projects, will now function
as a department of the label's U.S. commercial opera-
tions. It's headed by RCA Records Director of Special
Products Thomas Kraus. RCA’s Manager/Advertising
Media Barbara Sisilli-Higgins has been upped to Di-
rector/Advertising Media. She first joined the label in
1977.

Parrott Picked As KEGL LSM

Billie Burke Parrott has been appointed Local Sales
Manager of KEGL/Dallas. She travels crosstown from
KRLD, following seven years as an Account Executive.

Q107 Elevates Zigarelli

Tricia Zigaretli is Q107/Washington’s new National
Sales Manager. She's worked at the station as an Ac-
count Executive for nearly five years,; prior to that she
was associated with crosstown WOL and WEZR. She
succeeds Mary Groark, who was recently named the
station's GSM.

Lang Heads New Chappell/intersong
Division

Chappelt/intersong, in an
unusual move for a song publisher,
has established a Merchandising
Division, guided by newly-named
Director Maxyne Land. According
to the company, the division will re-
present and market musical proper-
ties, as well as non-musical third
party rights. Lang, with Chappell
since 1977, will retain her duties as
Director of Special Projects, Crea-
tive.

Maxyne Lan

Media General Taps Koenigsberg

Bill Koenigsberg has been appointed Sr. VP/Director
of Media Operations at Media General Broadcast
Services, Inc. He comes to the firm from Ed Libov As-
sociates, where he served as VP, Director of Broad-
casting.
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Research Goings-On
In Las Vegas

If you think that riot police and troopers with sidearms are a
new ingredient in the research biz, you'd be right. You also would
have been at the recent NAB convention in Las Vegas. However,
despite the Orwellian atmosphere that occasionally surfaced during
the strike-affected convention, this year’s NAB went off relatively
well (unless you count some deficits incurred at the gaming tables).
Plus there were some interesting research-oriented topics/wares
discussed and displayed. Let me give you an overview.

I'll discuss three sessions 1 tought
were especially worthwhile. The first
topic is Arbitrends — I finally got my
“hands-on™ introduction to the system,
and I'll express my reaction. Next a look
at Norm Goldsmith, who had some
cogent observations about using
research to sell against the newspapers.
Finally, we’ll relive the three-part ses-
sion hosted by McGavren Guild's Ex-
ecutive VP Ellen Hulleberg. And away

we go.
Arbitrends: It Lives

Yes, boys and girls, there really is an
Arbitrends. The oft-ballyhooed and oft-
delayed system for delivering rolling
monthly numbers to stations (in 23
markets to start) has finally been in-
troduced and will be on-line by the time
you read this (at least that was
Arbitron’s plan when we talked in Las
Vegas). The first three-month compila-
tion of data from February-March-Ap-
ril (with trend data available from
previous months) was to have been
available for you folks in mid-May.

On the first day I trekked to the Ar-
bitron outpost on the convention floor. 1
felt like Harrison Ford as I made my
through the jungle of booths, coils of
cable and wiring, and other monuments
to the gadgetry of this business, finally
reaching Arbitron and the necessary
IBM/XTs.

-
“The typical advertiser ‘is not

usually receptive to anti-newspa-
per research.’ ”

Voila! Here 1 was face-to-face with
Arbitrends. Thankfully, Arbitron
Senior Project Analyst David Zormow
was there too, and he gave me a run-
through.

After I worked on the equipment for
an hour or so, anxious Arbitron ex-
ecutives wondered about my reaction.
Keep in mind that I'm not really a com-
puter expert, perhaps like most of you.
At any rate, I found the Arbitrends
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“I found the Arbitrends system easy to use and (as they say in
the computer biz these days) ‘user-friendly.” ”

the advertiser who's invested zillions of
dollars in a medium hates to be told he
has wasted his money.

Goldsmith instead suggested that
radio AEs talk to the potential adver-
tiser about his marketing objectives, as
well as his real trading area. By having
the retailer define his actual “'coverage
zone,” the radio AE can then do zip
code runs to show how his station mat-
ches the key neighborhoods — either
geographically or qualitatively. In this
way radio can sell positively and help
the retailer achieve histher marketing
objectives in a more cost-effective
fashion than the newspaper.

Although I've used Starch results
creatively in the past and wouldn't dis-
count their application in a sales en-
vironment, I wholeheartedly concur
with Norm’s points. Use these ideas and
see if the proper research application

Ted Bolbn

system easy to use and (as they say in
the computer biz these days) ‘‘user
friendly.” In an upcoming column I'll
devote this entire space to show you
several runs [ did and discuss creative
ways you can make this system carry its
own weight.

I'm not going to get into the pros/cons
of whether or not the industry needs or
wants Arbitrends. But if your station is
thinking about getting this tool, it
should be easy to access. Even I could
do it.

Beating The Newspapers

Norm Goldsmith conducted an ex-
cellent seminar on how to more effec-
tively compete with local newspapers
for ad revenue. As someone who ran
that gauntlet in various sales manage-
ment jobs I held, [ knew how vital that
session could be, and Norm didn’t dis-
appoint.

I thought some of his most sage points
dealt with research and marketing and
their impact on successfully challenging
newspapers. For example, Norm men-
tioned that the tvpical advertiser “is not
usually receptive to anti-newspaper re-
search” (such as Starch surveys or RAB
information). This is probably because

doesn’t pay off in dollars for your sta-
tion.

In-House Research

The tripartite panel on in-house
research offered much in terms of useful
information. Terry Danner, Director of
Marketing/Research at WHN/New
York, discussed how to design, imple-
ment, and evaluate in-house callout
research. Handouts included an exam-
ple of a music testing questionnaire (feel
free to call Terry if you'd like a copy).

The second portion of this session was
one I found fascinating. Ric Gorman,
GSM of WEAN & WPJB/Providence,
related how his stations have in-house
focus groups done to boost staff com-
munications and operating efficiency.
Typically, the discussion groups consist
of an outside moderator who sits down
with all the staff from a department
(sales, programming. etc.), minus the
responsible manager (GSM, PD, GM, or
whoever). The moderator asks the
employees for constructive suggestions
and feedback on how things are going
at the station and in the relevant depart-
ment, offers the opportunity for person-
nel to air gripes and generally helps to
clear the air. :

After the staft discussions are com-
plete (and these take place during the
workday), the department managers
are then rounded up for their panel
(minus the GM). Similar discussions en-
sue.

The bottom line is that suggestions
and comments are passed upward, but
in an anonymous fashion. Apparently,
after getting over some initial distrust
about this process, the system is work-
ing smoothly at these stations. The se-
cond set of groups evoked excellent
cooperation from the personnel. Might
be an idea worth adapting to vour sta-
tion or situation. Thanks for sharing it,
Ric. )
research to generate good-image mak-
ing campaigns. Specifically relating to
TV, Ted suggested that perceptual
research results should/can lead to effec-
tive TV ads if . .. the spot provides a
reason for listening, a benefit to the
potential cumer . . . if the calls/frequen-
cy are easily visible (early and often is
my motto on this point) . .. and if the
commercial has enough emotional ap-
peal to involve the viewer on a person-
nel level (humor can be effective here).

“The discussion groups consist
of an outside moderator who sits
down with all the staff from a de-
partment (sales, programming,
etc.), minus the responsible man-
ager (GSM, PD, GM, or whoev-
er).”

Using market research to elicit key
semantics and convey these points can
be an excellent investment and should
be a part of a station’s annual budget.

While these sessions/topics especially
grabbed my interest and attention,
there were other research panels 1|
scouted but which were poorly cumed
by the conventioneers. Arbitron VP Bill
Livek conducted a how-to course on us-
ing AID creatively. Dave Gingold and
Rob Balon also addressed the small tur-
nout. Apparently, learning about the
qualitative aspects of numbers was not
as hot a topic as the NAB might have
thought.

Overall, however, the research menu
at this convention was worthwhile,
There were gripes that some of the
panels were essentially repeats of the
RAB’s Managing Sales Conference, but
many atendees seemed to feel the ma-
jority of the sessions were worth the trek
to Vegas.

One final note. Besides unveiling Ar-
bitrends, Arbitron also handed out
copies of its updated publication “Ra-
dio Today.” This volume not- only
freshens Arbitron’s look at radio
overall, but additionally offers some
specific insights into blacks’ listening
habits. In next week’s column we’ll
feature highlights from this showy
publication. Until then, keep your
ratings high!
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| The Brothers Van Halen, Their rise from an L.A.garage  And on May 28th,The Source

Michael Anthony and band to mammoth sold-out will be giving away

David Lee Roth invade concert tours and multi- Van Halen’s 1984’ — an

the airwaves for the platinum record sales. album a minute, every minute,
ultimate rock ‘n’ roll Plus outsaoken interviews from 6 a.m. to midnight.
party. A four-hour with David, Alex, Eddie

Holiday Spectacular of and Michael, who take Broadcast Memorial Day
pure rock dynamite. the mike as guest D.J.’s, Weekend. May 25-28

Van Halen. Exclusively spinning songs by their Produced by

on The Source. favorite aists. Denny Somach Productions
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A LOOK AT INDEPENDENT SYNDICATORS

Memorial Day weekend is upon us and with it comes an annual
spotts classic, the Indianapolis 500. For one incredibly hot afternoon a
bevy of grown men (and an occasional woman) sit in their steaming
race cars, careening around and around a paved oval circuit. Sounds
like fun. Anyway, expanding on a theme (and stretching it to its limits)
this week’s column features the “Indy 5 — five randomly-selected in-
dependent radio programming companies and the features they offer.

Gentlemen, start your engines!

All Star Radio

Drawing on the comedic talents of Ron
Stevens and Joy Grdnic (pronounced ‘‘grid-
nick”), All Star Radio supplies syndicated
programming with a definite twist. The
company deals strictly with comedy fea-
tures, bits which don’t fit into the normal
scope of independent radio programming.
Instead of offering stations short-form
features or longer special programs, the
company produces “drop-ins’’ that can fit a
station’s format in a variety of ways.

Merrill Barr, managing partner of the
company, told R&R, ‘“We handle com-
edy material and only comedy material. To
my knowledge there isn’'t anybody in the
syndication business that has the variety of
comedy that we have. What we try to do is
not only create stuff specifically for radio,
but also create stuff that, when played with
by the DJ, will sound very much like the
DJ’s own thing — not something produced
by a syndicator somewhere.”

The company offers a half-dozen different
features, all on a cash basis, including:
“Steve’s Bank,” 130 short commercial
spoofs which deal with a fictitious bank run
by a con man named Steve; “Comedy
Drop-Ins,” 130 short vignettes, each one
containing up to three separate comedy
bits; ‘“‘Comedy Supermarket,” two dif-
ferent features including the old ‘“Rock
Comedy” series and ‘‘Crazy Commer-
cials’’; and “Radio Hotline,” a series of 260
crazy telephone calls. All Star Radio also
plans to debut another series in the near
future, “The Unchartables,” which will
feature fictitious songs that never made it
on the air.

All-Star Radio’s Joy Grdnic poses for the com-
pany’s popular promotional photograph.

Clayton Webster

The Clayton Webster Corporation got its
start six years ago with “Live From The
Lone Star Cafe,” which capitalized on coun-
try music’s popularity surge. The company
has now expanded its program list to six fea-
tures. Jay Goldman, VP/Operations, claims
the company has grown by leaps and bounds
since 1978: “I believe we’re the second larg-
est independent syndicator in the country,”
he told R&R. “We service about 2500 ra-
dio stations, so that should put us up there.
Basically, the philosophy of the company
has always been that we are an independent
syndicator, and being an independent we
have to do something a little bit different
and a lot better than what’s been done by
other people and networks.”

One of the features offered by Clayton
Webster is ‘“Rare Trax,” a daily short pro-
gram focusing on a rare release by a parti-
cular artist or group. Instead of arriving at
the station fully-produced and ready to roll,

Clayton
Webster
Corporation
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“Rare Trax’' is structured to take advan-
tage of each station’s local talents. Each
segment comes complete with the featured
musical selection, accompanying scripts
and interviews, and is ready to be locally
voiced and produced.

Other programs currently distributed by
the company include “Retro Rock,” a musi-
cal anthology spotlighting majof rock ar-
tists coupled with live concert perfor-
mances and interviews; “Jack Carney’s
Comedy Show,” a two-hour weekly feature
centering on classic and contemporary
humor; ‘“The Sporting News Report,” a
sports show focusing on the sporting
world’s behind-the-scenes activities;
“Country Calendar,” a daily country pro-
gram highlighting important events in
country music; and “Life In These United
States,”” a radio version of the popular
Reader’s Digest feature.

. i ; s _ :
Saga keyboardist/vocalist Mike Sadler (c) chats
with Rare Trax producers Ted Habeck (I} and Lor-
ren Cornelius (r).

“Talking Pictures”’

To hear Lew Irwin tell it, his program
“Talking Pictures’’ sort of grew out of
“Lew Irwin Reports,”” which sort of grew
out of the old ‘“Earth News Radio,” which
isn't quite the same as the new ‘“Earth
News,” and which isn’t produced by the
same company anymore. “A few years ago
Jim and Judy Brown and I were producing
‘Earth News Radio.” After the company
broke up, I went out and continued to do the
show on my own. At the same time radio
was going through a lot of changes, with the
compartmentalization of pop music to

TALKING

PICTURES

AOR, CHR, A/C; it was very difficult to sell
an interview show that covered a spectrum
of popular music. The problem for many
stations was that if they didn’t play music
by the person I was interviewing, they
didn’t want to run the interview itself. So
roughly a year and a haif ago, I came up
with the idea of just doing interviews with
TV and movie personalities.”

“Talking Pictures” is a one-minute
feature which, in many ways, is simply a
shortened version of Lew Irwin’s 5-minute
show, aptly titled ‘‘Lew Irwin Reports.” Ir-
win explained, “I would say that roughly
40% of ‘Lew Irwin Reports,’ which is the old
‘Earth News Radio,” deals with material
that can be pared down to a one-minute
‘Talking Pictures.’ The other 60% of the
material is different — pieces that deal with
lifestyles, music, and artists.”

Christian Science ‘“MonitoRadio”

Drawing on a substantial network of cor-
respondents, as well as a fine editorial
reputation, the Christian Science Monitor is
now in the radio business. Its one-hour news
and information feature, ‘‘MonitoRadio,”
debuted in January on American Public
Radio, and is available to commercial radio
stations as well.

The program, transmitted via satellite
every Friday evening, focuses on a full

range of national and international stories,
including news, business, the arts, family,
outdoor activities, and interviews with
political leaders. ‘‘“MonitoRadio’ is a radio
news and feature package with a differ-
ence,”” program host John Parrott told

R&R. ‘“The show was designed for weekend
listening to bring people up to date with
what has happened and to look ahead at
what’s coming. It brings to bear all the ex-
pertise of the Monitor’s resources around
the country, pulled together by our own
radio staff.”

Each program’s half-hour begins with a
“page one” news segment, followed by
feature segments and editorial commen-
tary. Parrott explained, “We take advan-
tage of the Monitor’s coverage of a full
range of subjects, and we concentrate on a
few selected concepts each week that will
help people get things in focus.”

MonitoRadio host John Parrott (I} leads a discus-
sion on world affairs during a recent segment of
the show.

Greatest Sports Legends

Banking on its popularity on television,
“Greatest Sports Legends” — enjoying 11
successful years on the tube — is now mov-
ing to radio. Drawing on a library of over
100 individual ‘legendary” athletes, the
new radio show will be an adaptation of the
TV venture, featuring five 90-second pro-
grams each week.

Steve Shulman, Sr. VP/Media for Sports
Legends, explained the new program:
“The ‘Greatest Sports Legends’ TV series

has profiled more than 100 athletes,
coaches, and sportscasters, and in that time
we have developed a wide array of exclu-
sive interviews with many of the leading
sports figures of the past 40 years. Obvious-
ly we can offer a radio series of variety and
entertainment that cannot be matched.”

“Greatest Sports Legends” will feature
one legend each week, with one five-minute
and five 90-second programs offered Mon-
day through Saturday. Each show will
carry a built-in 60-second commercial
break in the middle, with an opening and
closing available for the stations to sell.
Among those athletes included in the radio
series are Wilt Chamberlain, Joe DiMag-
gio, Ted Williams, Pete Rose, and Peggy
Fleming.



From Those Wonderful Folks Who Bring You
“JACK CARNEY’S COMEDY SHOW”’

Now........ BEGINNING JULY 2........

“JACK CARNEY'’S COMEDY SPOT”

® A daily version (two minutes) of the “COMEDY SHOW .

® Each program for the week will be themed to the upcoming
weekend “COMEDY SHOW .

® The “COMEDY SPOT” is the perfect programming tool to recycle
your weekday audience into the weekend.

® The Results. .. Ratings increases, higher weekend tune-in, more
local sales impact.

¢ No other adult radio program has the impact, the audience
recognition or the proven results.

Call Donna or Scott at: CLAYTON WEBSTER CORPORATION e 27 Carriage Lane ® St. Louis, MO 63108
® (314) 361-3166 o
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Networks/Program Suppliers

MUSIC FEATURES

ABC
Contemporary Net/
Spotlight Special:

Culture Club (June 17)
Entertainment Net/Silver Eagle:
Jerry Lee Lewis/Carl Perkins (June 9)
Larry Gatlin/Gatlin Brothers (June 16)
Rock Net/Continuous History Of

Rock & Roll (R. Stone)
Pink Floyd (June 10)
Rock Net/King Biscuit (DIR):

Ted Nugent/Accept (June 10)
Dwight Twilley/Midnight O# (June 17)

Clayton Webster
Country Calendar:

Mel Tillis (June 11)

Brenda Lee (June 12)

Kendalls (June 13)

Bobby Bare (June 14)

Waylon Jennings (June 15)

Billy “‘Crash’’ Craddock (June 16)

John Anderson (June 17)

Rare Trax:
Styx (June 11)
Butts Band (June 12)
Go-Go's (June 13)
Hall & Oates (June 14)
The Cars (June 15)
Retro Rock:

Van Halen (June 11)

Creative Radio Network

Country Music’s Radio Magazine:

Mickey Gilley (June 9)
Gary Owens’ Supertracks:
Neil Sedaka/Carole King (June 9)

Global Satellite Net

Rockline:
Dan Aykroyd fJune 11)

Innerview
Innerview:
Steve Perry (June 11)

Mutual
Lee Arnold On A Country Road:
Rosanne Cash/John Conlee/Porter Wagoner/
Kris Kristofferson/Reba McEntire
(June 2-3)
Narwood Productions
Country Closeup:
Don Williams (June 11)
Music Makers:
Tex Beneke (June 11)

NBC
The Source:
Rush profile (June 8-10)
Fathers of rock special (June 15-17)
PFM Inc.
Guest DJ:
“Weird” Al Yankovic {June 171)

PIA (Program Services)
Rare & Scratchy Rock & Roll:
Eagles (June 8-10}

RKO Networks
Behind The Music (RKO 2):
Shakin’ Stevens (June 4)
Alabama (June 5)
Lionel Richie (June 6)
Dave Grusin (June 7)
Manhattan Transfer (June 8)
Captured Live (PG Prod.):
1st Airbormne Rock 'n’ Rolt Division Il (June 11)
Checkin’ In (RKO 2):
Lee Greenwood (June 4)
Nitty Gritty Dirt Band (June 5)
Deborah Allen (June 6)

Beliamy Brothers (June 7)
Exile (June 8)

Countdown America
w/John Leader (IS INC):
Culture Ciub (June 2-3)
Hot Ones (IS INC):
Cyndl Lauper (June 8-9)
Private Sessions (RKO 1):

Shalamar (June 4)

Cars (June 5)

Bruce Springsteen (June 6)
Big Country (June 7)

KC (June 8}

Solid Gold Saturday Night
(Dick Bartley):

Dionne Warwick (June 9)

Strand Broadcast Services
Music & Memories:

Gary Puckett (June 9)

Jim Messina/Shari Lewis (June 16)
Syndicate It
Music Of The City:

Motown Special: The Jacksons (June 171)
Motown special: Diana Ross & Supremes/
Marvelettes (June 18)

United Stations
Dick Clark’s Rock, Roll
& Remember:
Righteous Brothers (June 8-10)
The Great Sounds:
Four Freshmen (June 8-10)
Rick Dees’ Weekly Top 40:
Laura Branigan (June 8-10)
Solid Gold Country:
Reba McEntire (June 8-10)

Weekly Country Music Countdown:

John Conlee (June 8-10)
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DEES ONE’S FOR YOU — Rick Dees, host of ‘‘Rick Dees’ Weekly Top 40"’
for United Stations, displays his ecstatic (and surprised?) reaction to the
300-400 pieces of mail he receives daily from fans around the country.

Westwood One

Budweiser Concert:
Jeffrey Osborne (June 18-24)
The Countdown:
Denris Edwards/Patti Austin (June 8-10)
Dr. Demento:
Grandad’s funny five/automotive dementia
{June 8-10)
Earth News:
Joe Jackson/Barbara Hershey/Randy
Newman/Hugh Hefner/Met Torme
(June 11-15)

Live From Gilley’s:
Jerry Reed (June 4-10)

I

|

Off The Record:

Huey Lewis & The News/David Gilmour/
Little Steven (June 11-15)

Off The Record Specials:
Queen (June 11-17)

Rock Album Countdown:
Cyndi Lauper/David Gilmour (June 8-10)

' Rock Chronicles:

Album cover art (June §-10)
Special Edition:
Gap Band (June 11-17)

Star Trak Profiles:
Fleetwood Mac (June 11-17)
Superstars Rock Concert:
Fleetwood Mac (June 15-17)

SUPER WEEKENDS

THE 4th OF JULY
SUMMER
BEACH PARTY

STARS LIKE:

OB
RN

SONGS LIKE:

VACATION
SUMMER NIGHTS
SATURDAY IN THE PARK

For station clearance information call our
Washington, D.C. office at (703) 556-9870.

THE MOTELS
> JAN AND DEAN
THE BEACH BOYS

THE WEEKLY
COUNTRY MUSIC
COUNTDOWN
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ABC
Rock Net/Lifelines:
Lynda VanDervanter/Vietnam vets (May 28)

Rock Net/Rock Notes:
Andy Fraser/Free (May 28-29)

CBS RadioRadio (Kris Stevens)

Entertainment Update:

Or. Seuss/"Supergirl '/Richard Pryor/Wiltord
Brimiey/Robert Redford/Robert Duvall/
Steven Spielberg/Roger Glover
(May 28-June 1)

Clayton Webster
Jack Carney’s Comedy Show:

Vacations (June 11)

Sporting News Report:
Wilke Wilson/Kevin McHale (June 11)

Donnelly Media

Hiney Wine:

Winery on vacation (May 28)

Hiney Wine pioneers (May 29)

Tiny Hiney in the commode (May 30)
Nancy Reagan writes (May 31)

Mutual

Assignment Hollywood:
Lorenzo Lamas (May 28)

Donna Mills (May 29)

Roger Daltrey (May 30)

Shelly Long (May 31)

Ben Kinglsey (June 1)

Larry King Show:
Ed Cornish (May 28)
Rosalyn Carter (May 29)
Mark Shields (May 30)
Thomas Boswell (May 31)
Mary Cunningham (June 1)

NEWS & INFORMATION FEATURES

Narwood Productions

Minding Your Business:

Computer add-ons May 28)

"'Bugs Burger''/Gray & Company (May 29)
Stock options for advisers (May 30)

Post Office stores (May 31)

Car dealers think smart/Altruistic Corp. (June 1)

Progressive Radio Net

Computer Program:

Telecommuting/electronic bulletin boards/operating
systems/computer showrooms/computer travel
(week of May 28)

Laugh Machine:

Woody Allen/Pat Paulsen/Lily Tomlin/Flip
Wilson/Robert Klein (week of May 28)

News Blimp:

Phllandering husbands/folks next door/phone E.T.
at home/business crack-down/sweat cologne
(week of May 28)

Sound Advice:

Setting levels/cueing/dubbing & multitracking/
splicing (week of May 28)

Public Interest Affiliates

PIA Public Affairs:
Drinking & driving: the tatal mix (May 27)

Medscan:

Muscle cramp cures (May 28)
Daring decline (May 29)
Water cradle (May 30)
Contraceptive news (May 31)
A healthy you {June 1)

RKO One
Beat The System:

Looking for missing parts (June 5)
Crackpot cosmetics (June 7)

Mind Games:

Game show psychology (June 4)
Creative meditztion (June 5)
Flowers from the Krishnas (June 6)
Game theory {uune 7)
Neurolinguistics (June 8)

Smart Money:

Tax scholarships {June 4)
Best buys in gcid (June 6}

Strand Broadcast Services

Something You Should Know:

Stress & health (June 4-5)
Business etiquette (June 7)
Hair care myths (June 8)

Syndicate 1t

Radiorobics w/ Jayne Kennedy:
Upper body exercises (May 28)

Westwood One

Brad Messer’s Daybook:

Shroud of Turin/Memorial Day (May 28)

Mt. Everest/food stamps (May 29)

Dueling president/Lassen voicano (May 30)
Johnstown flood/SALT-Il treaty (May 31)
Transistor computer/1st U.S. spacewalk (June 1)

Playboy Advisor:

Wedding over before thank you's sent/husband
overspendsswife is amphetamine junkie/can’t
say "l love you"'/pill and heart disease/his
live-in dates around/now she’s pregnant/paying
off exfabortion/chastity belt (May 28-June 1)

Spaces & Places:
Coplng with job burn-out (May 28-June 1)

Waldenbooks Review:

Dick Francis/Dick Hoffman/Deanna Sclars
(May 28-Juns 1)

Jolene Baller Mike Catena
@ Jim Brown Productions has ad-
ded Jolene Baller and Mike Catena to
its Affiliate Relations staff. Baller, most
recently with Muscolo Promotions in
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Hollywood, was previously with
WOMP-FM/Bellaire, OH. Her radio
career also includes stints at WWVA,
WCPI, and WKWK, all in Wheeling,
WV. Catena served the past four years
as Staff Announcer for the Harlem
Gilobetrotters. His previous broadcast
experience includes work at KNAC/
Long Beach and KGOE/Thousand
Oaks. Catena was also associated
with United Artist Records.

©® Sheri Gillis has been appointed
Manager of "'The Rock Report,” pro-
duced by Denny Somach Produc-
tions. She will be in charge of coor-
dinating all information and scheduling
interviews, and will report directly to
company president Denny Somach.
Gillis was previously Office Manager
for the company.

YOUNG STYX/LIVE PLANT — James Young of Styx was a recent guest on
RKO's "‘Live From The Record Plant,”’ produced for the network by PG Pro-
ductions. He appeared solo, a trend other members of the band are also
developing. Pictured following the live broadcast are (I-r} host Jo !terrante,
Young, and RKO VP/Programming Dave Roberts.
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Champlon/Peak Performance’’ $19.95
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Management

PREPARING A BETTER RESUME, PART 1

Selling Yourself
Before The Interview

By Gary Kaplan

Webster’s Dictionary defines a resume as ‘‘a short
account of one’s career and qualifications.” But in the
real business world the resume, which is an important
aspect of the job-hunting process, is often given the least

amount of attention.

In their desire to impress, many
would-be candidates view the re-
sume as an opportunity to tell
their life story. And, they hope, in
the process, attract the prospec-
tive employer’s eye. It captures
his eye, all right — long enough to
determine it’s not worth plodding
through, but great for wastebask-
et lobbing.

Unfortunately, I've found
broadcasters to be especially guil-
ty of this data overkill. Technical-

ly, it’s not their fault. Resumes
were often not necessary because
the “good old boy’’ network suffic-
ed. Either a person’s reputation
and/or industry crony recommen-
dations preceded him, or the PD
or GM joining a facility brought
along one or two key staffers from
his previous station.

Now the radio and record indus-
tries are being run more like the
competitive businesses they ac-

Gary Kaplan

“Ninety-five percent of
potential hires in the busi-
ness world are introduced
by resume.”

p——— R T

a position on your staff.

Organize your music library by mood,
tempo, gender—any characteristic, de-
gree or value you wish. Once you define
your format clocks, AutoSelect picks and

toSeiect

Smooth, strategic, consistent program-
ming. It gives your station a polished
sound. One that attracts and keeps an
audience —as well as your advertisers.
That's why AutoSelect, Jefferson-Pilot’s
computerized music rotation system for
radio stations, is the perfect candidate for

total control.

B

arranges the playlist based on your pro-
gramming criteria. AutoSelect puts you in

AutoSelect does the chacking, sorting
and scheduling automatically —freeing
you and your people for more creative,
more productive work.

So call Sandy LaCasse collect, 704/

Jefferson-Pilot Data Systems Computer systems

Executive Plaza

501 Archdale Drive
Charlotte, NC 28210
704/525-3901

for broadcasters,
by broadcasters.

525-3901. Find out how a very polished
Assistant Program Director can help to
improve your programming—and give

your station a more competitive sound.

Jefierson
Pilot
Data systems

is required.

oriented, readable.

[ o Bnioenr |
Resume Pointers

® A resume presells you.
® Thorough analysis of life and work history

@ Above average resumes are brief, results-

® Professionally prepared resumes sound
coached or rehearsed to the interviewer.
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tually are, with cross-pollination
on the upswing. Thus recruiting
the “right” person from among
the swelling prospective employee
ranks becomes all the more cru-
cial, Considering that 95% of
potential hires in the business
world are introduced by resume,
preparing one that stands out
from the crowd becomes the job
seeker’s primary goal.

Understanding The
Purpose

Putting together a good resume
first means understanding the
philosophy behind its use. That un-
derstanding is based on a major
tenet: the employment procedure
is a screening-out process. Em-
ployers are really looking for the
negatives, for why they shouldn’t
hire a person. So why provide
minuses that will knock you out of
the ballpark before you get a
chance at bat?

A resume presells you. It opens
the door, ushers you in so you can
tell your story face-to-face with
the interviewer. Let’s say you are
contemplating a move to another
station or company. View the re-
sume/interview cycle as a mar-
keting strategy. The resume is ac-
tually the sales promotion piece,
its purpose being to stimulate in-
terest, arouse curiosity, whet the
employer’s appetite. Whichever
way you phrase it, the bottom line
is to provoke a meeting between
you and the employer — not to
give away the store ahead of time.
Once the door opens, the interview
takes on the complexion of a sales
call. This is that one chance to
make an effective sell: highlight-
ing your assets and abilities,
showing interviewers why you’re
the one for the job.

“Under no circumstances
should a resume exceed
two pages; any more than
that and you'll run the risk
of losing an objective
reading.”

Rather than face the perceived
preparation hassles of resumes,
many of you are probably saying,
“No problem. I’ll just take it to a
professional.”” There is nothing
wrong with that — if you're only
looking for advice. Resume design
and preparation firms, as well as
job counseling concerns, certainly
abound. However, most are costly
and usually don’t solve the prob-
lem. First and foremost a resume
reflects the individual, and only
the individual knows what he has
done and can do. Only he can put

his accomplishments into words
that will not sound coached or re-
hearsed to the interviewer.

Preparing a resume is not an
overly difficult task. Actually,
most of the work comes before
you sit down to write it. For it is at
that point you thoroughly analyze
your life and work history. With-
out a sufficient self-evaluation,
you’re apt to miss an important
element which could directly in-
fluence how well you present your-
self on paper. Review your back-
ground by writing out key facts
under four major categories:

1) Personal data (vital statis-
tics, marital status, organization
memberships)

2) Educational background

3) Special qualifications
(languages, military experience)

4) The duties/accomplishments
for each job held, including re-
sponsibility for reports, papers,
and policies.

“The better-than-average
resume is resulits-orient-
ed and readable . . . rely
on energy words that
have ‘sell’ to them.”

e e e S A TR T

Once you list the pertinent back-
ground information, think about
consolidation; that is, carving the
fat away from the meat. In terms
of length, a resume should be one
to two pages. And under no cir-
cumstances should it exceed the
latter limit; any more than that
and you’ll run the risk of losing an
objective reading. This rule ap-
plies to anyone — whether you are
a PD or a group president.

Besides being brief and to the
point, the better-than-average
resume is results-oriented and
readable. It catalogs an individu-
al’s achievements in a positive,
upbeat manner. I recommend
avoiding overused descriptions
such as ‘““‘aggressive’” and vague
words like ‘‘assisted,” ‘‘par-
ticipated,”’and ‘‘helped.” Be
specific about your accomplish-
ments, relying on energy words
that have ‘‘sell”” to them.

Next week we’ll take a closer
look at the specific ingredients of
an effective resume, along with
many tips that can help make the
big difference.

Gary Kaplan presently serves as
Managing VP/Partner of search firm
Korn/Ferry International. Based in
the Los Angeles corporate offices,
he also heads the company's inter-
national entertainment specialty
practice.
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WNYS add
98PXY add
WKFM add
WHTF add
WZLD add
WANS-FM add
WSFL add
KIIK add

13K add

KOPA add
Q100 add
WKEE add
KRGV add 40
WKDD add
KEYN-FM add
KQMQ add
KRQ add
KTKT add
WQCM add

KYNO-FM add
WIGY add
WERZ add
WISE add
KNOE-FM add
KKAZ add
KIST add

WXKS-FM deb 36

WGCL 25-21

WKHI add
KTDY add
WAZY-FM add
KSLY add
WHTT 28-26

WXKS-FM deb 38

WPHD 36

WCAU-FM deb 39
PRO-FM deb 28

FM106 36

-,'1 @)

K104 deb 36
WYCR 38-36
WPST deb 39
WOKI deb 30
KRGV deb 30
KTFM 37-34
WKDD 36-28
KQXR 39-37
WGUY 35-31
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103CIR deb 39
KTDY deb 39
Q101 36-32
WPFM 22-16
WAEV deb 33
KIMN add
XTRA add
93FM

WNVZ

WKEE
WLAN-FM
WSPK
WKRZ-FM
KAMZ
WFMI
KBFM
KMGK
WJxa

WHOT-FM
KMGX
KQMQ
KSKD
KDON-FM
KHYT
WZON
WQCM
OK100
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PAUL YOUNG

“L©ve Of The Common

13FEA
95XIL
WOMP-FM
WJAD
KKQV
WHSL
WBNQ
WCIL-FM
WSPT

PSYCHEDELIC

‘““'The Ghost In You"

WRCK 37

WZPL 26
KQXR 35
KCPX-FM 35
WGUY 38-34
OK100 26
WAEV 26-22
WIXV 29-26

KKQV 34
KIST deb 40

CKOI
WKFM
WPST

WKRZ-FM

WHTF
KZZB

WCIL-FM 32-25 KITE

KzZOZ 33

WOKI

ON COLUMBIA RECORDS

KBFM 103CIR
WJXQ WERZ
WVIC 95XIL
WRQN WJBQ
WHOT-FM WOMP-FM
KLUC wsQv
KSKD WISE
KHYT WPFM
WFBG WXLK
WIGY WGLF
e

KGOT
KCDQ
KTRS
KHTX
KBIM
KSLY
KZOZ
WPHD
WCAU-FM

WHSL
WBNQ
wBWwWB
KCDQ
KOZE
KHTX
KBIM
WFMI
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R&R hears that METROMEDIA
has reached a tentative agreement
to sell KLAC/LOS ANGELES to
CAPITAL CITIES for a price

estimated at over $11 million. To make room

for the acquisition, Cap Cities has to selt its

KZLA (AM), and we hear a Spanish investment

group will purchase it for approximately $5

million. No confirmation on either transaction,
but this has gone beyond the rumor stage.

Details should be available by next week.

Word out of New Orleans is that WAIL will
discontinue its Urban/Contemporary offering
for A/C on June 1, which would make it the
second major market Southern Urban outlet to
opt for A/C in the past eight weeks.
(KRLY/Houston became KLTR at the end of
March.)

Look for some restructuring in the
promotion and marketing departments at
POLYGRAM RECORDS within the next few
weeks.

Eugene, OR newspapers are buzzing
about KZEL's petitions to the FCC which have
delayed new “‘adult rock” competitor KZAM
from signing on the air. Apparently, KZEL was
concerned over an inaccuracy in KZAM’s FCC
application regarding the latter’s tower site.
KZAM was planning to use KZEL's tower, but
an agreement was never reached, and KZEL
wanted the FCC to know about it. The resuit?
Those petitions will keep KZAM off the air an
extra 30 days.

MIKE JOSEPH's newest client,
KKSS(AM)/MINNEAPOLIS, will change calls to
KMFY (“Comty,” perhaps?) According to
Mike, '‘The format is still under wraps and in
the development stages.” We think Mike's
going for a new approach to middie-of-the-road
radio with this one . . . something for those
ailing AMs all across the country.

At WEEI/BOSTON, JACK
EXIT| BAKER has resigned as GM, and
’ BILL KINDLER has been named to
replace him.

In a terse statement from station
personnel, Street Talk has learned that JIM
PRICE is no fonger Station Manager at
KFSD/SAN DIEGO. No replacement was
named, and we got the definite impression that
one would not be forthcoming.

Philadeiphia’s WWSH gave us the “No
Michael Jackson Weekend,” so it was only
fitting that Philly’s WYSP should give us the
“No Russian Rock Weekend.” Yes, in answer
to the Soviet boycott of the summer Otympics,
WYSP offered its listeners a weekend
completely “free” of all Russian music.
Further, the station encouraged the American

faithful to refrain from all things Ukrainian,
including vodka, Russian dressing, reading
“War & Peace,” etc. Calling itself “the official
station of the 1984 Olympic boycott,” WYSP
garnered lots of press for a weekend of
nationalistic fun.

~~ Onamore
_meaningful note,
Z100/NEW YORK
PD/morning host
SCOTT SHANNON
slipped away a
. couple of weeks

-8 ago (5-9)

% and married his

fance Trish. R&R's
New York
paparazzo, F. Stop
Fitzgerald (who also
. does a littie work for
“ the National Midnight
Star), turned in this
candid shortly after
the joyous occasion.

4
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Scott & Trish Shannon

BOB HATTRIK will nct be consuiting
KHTR/ST. LOUIS or any of the other CBS-FM
stations, according to CBS Programming VP
BOB VANDERHEYDEN.

EDWARD ROGLOFF, President of CRB
BROADCASTING, called to say contrary to
last week’s market rumors about
WGRQ/BUFFALO going Country, the company
has no such plans for the station. CRB should
take over the AOR outiet in the near future.

Former ISLAND RECORDS VP/Promotion
MICHAEL ABRAMSON has announced the
formation of “Rocker Doctor Promotions,” an
independent promotion firm specializing in
national AOR projects. “That number in New
York is” (212) 243-2972.

KISN/SALT LAKE CITY PD
DAN JESSOP has resigned and
moved crosstown to handie swing
at KSL.

After eight years as GM of
KOMA/OKLAHOMA CITY, WOODY
WOODARD has resigned to go into advertising
on a fulitime basis. Look for more major news
from KOMA in the next two weeks, as new
owner Price Communications takes over
around June 1.

MCA RECORDS has formed a Speciat
Markets Division in order to “exploit the vast
MCA Records catalog, which includes masters
from Decca, ABC, and Impulse Records.”
Additionally, Coral Records, the label no trivia
buff could forget, will be reincarnated as an
MCA budget line. Former MCA Distributing
Exec. VP SAM PASSAMANO SR. will head
the new division as Senicr VP/Special Markets.

MORE STREET TALK/See Page 20

Have You Heard . . .

Thw'”wf

Welcomes
WOKY/Milwaukee

(213) 392-8743 131 Ocean Park Blvd., Santa Monica, CA 90405

WwWWwWw americanradiohistorv.com
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“F EVER YOU'RE IN MY ABMS AGAIN”

WKBW deb 26 (@313 4. 3FY:1a11"3
I95 25-18 ‘

KROK Q104
Y100 17-12 WHOT-FM  WFOX
WXKS-FM  FM106 KMGX KILE
94Q WPST KIKi Q101
B97 WKRZ-FM  KQMQ WXLK
WNVZ WHTF KO93 WAEV
WHYT wBBQ KSKD WIXV
Q103 KXX106 KHYT Z2102
WFLY wDOQ WFBG WGLF
WMAR KAMZ wGuY KKLS-FM
K104 KSET-FM.  WZON KGOT
WYCR WZYP WIKZ KCDQ
WTIC-FM  WOKI OK100 KCAQ
WKEE WHHY-FM 13FEA KDZA
WLAN-FM = KBFM 96XIL KHTX
KC101 KTFM wdJBQ KBIM

WJAD KSLY
A/CChart WeGQ

Produced by Michael Masser for Prince Street Productions, Inc.
fMManagement: David M. Franklin and Associates.

© 1984 Elektra/Asylum Records. A division of Warner Communications Inc. °"
Avaitable on Elektra Music Cassettes and Records.
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Week After
Week
Record
After

Record
E/P/A
Delivers
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CYNDI LAUPER

Time After Time (Portrait/CBS)
DAN FOGELBERG

Believe in Me (Fuli Moon/Epic)
DENIECE WILLIAMS

Leat’'s Hear It For The Boy {Columbial
BiLLY JOEL

The Longest Time (Columbia)
KENNY ROGERS

Eves That See in The Dark (RCA)
LIONEL RICHIE

Hadlo (Motown)
PHIL COLLINSG

Against All Qdds {Take A Look. .} {Atlantic}
CULTURE CLUB

It's A Miracle (Virgin/Epic)
JAMES INGRAM

Thers's No Fasy Way (Qwest/WHE)
SHAKIN’ STEVENS

i Cry Just A Little Bit {Epic)

4 Bulleted
Records in
the A/C top

ten & more to
follow...

Distributed By CBS Records
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Continued from Page 19

JIM ZIPPO has returned to WZKS/
NASHVILLE with the “Zippo Morning Zoo,”
featuring sidekick DEBBIE SUMMERS. Jim,
who had been PD in addition to morning host,
actually exited the station in last week’s
management restructuring, but has now
returned for on-air duties only. JACK
RANDALL is WZKS'’s new PD.

WTWN/GRAND RAPIDS has dropped its
News/Talk format in favor of CHR/Gold. Also,
the station has reverted to its oid cail letters,
WLAV. WLAV-FM PD TONY GATES is now
handling the programming chores for both
outlets. The FM remains AOR.

What song fills Tiger Stadium when the
groundcrew grooms the infield between the
fifth and sixth innings? JOHN DENVER’s
“Thank God 'm A Country Boy.” WRIF/
DETROIT morning team JIM JOHNSON &
GEORGE BAIER decided to convince Tiger
GM Jim Campbell to switch to something “a
little more contemporary.” Interestingly, the
campaign involved WJR morning personality
J.P. McCARTHY, with the two morning shows
actuaily simulcasting (AOR and MOR??7?) as
the crusade gained momentum. Well, Campbell
relented and now (aithough Tiger management
is still not convinced on the replacement tune)
VAN HALEN's “Dancing In The Street” has been
nominated. Hats off to WRIF and WJR on what
has to be a first in cross-format cooperation. And,
last time we checked, the Tigers seemed to be
doing okay.

BOB FEAD has joined
RED LABEL RECORDS as
i a sales and marketing
consuitant. The former
Senior VP at A&M, Division
VP of RCA, and President
. of Monument Records said
™ he planned “to offer an
overview from my
experience . . . and be
generally involved in
directing the forward

Bob Fead
movement of the company.”

13K/BAKERSFIELD has a new
programmer, as former PD RICK SIMON exits.
Promoted from MD to PD at the station is
JEFF RYAN.

MIKE NOVAK, most recently PD at
KYUU/San Francisco, is the new Operations
Director at KO93(KOSO)/MODESTO, CA and
will advise the company on its newest
acquisition, KKNU/FRESNO. Aiso, KO93
midday air personality/Production Director
GARY DEMARONEY has been named PD,
filing the vacancy ieft by Greg Ausham'’s
departure to KCPX-FM/Salt Lake City.

The latest from the Dogwood
City is that an Atianta-based record
iabel will file for bankruptcy in the
next few days. When it happens,
some good folks will become available
immediately.

Street Talk hears a strong rumor that TED
COHEN of Warner Bros. may be moving to
WESTWOOD ONE. However, if he is making the
transition, speculation is that he'd be working to
procure artists for upcoming Westwood One
concert series, the same job Robin Wren
formerly held.

Our condolences to

the family and many friends of
WWWM/TOLEDO air personality
JOAN MAJOR. Joan was killed in an
automobile accident Tuesday (5-22). The
former WIOT jock had many friends in the
Midwest, and wili be missed.

No one at the stations wili confirm or deny
the sale of CKLW & CFXX/WINDSOR from
Baton Broadcasting to a group of
entreprenuers headed by Keith Campbeli, but
a source at the CRTC has informed R&R that
there is indeed an application on file to transfer
ownership. A hearing is scheduled for July 4
on the license renewals for Windsor stations
CKLW, CFXX, and CJOM-FM, at which time
proposais will also be heard regarding altered
program content reguiations for the Windsor
market. If the second part of that hearing is
successfui, that might mean the fulitime debut
of a CHR-type format on CFXX, provided the
new owners are of a mind to carry out Baton’s
original gameplan.
. A CKLW alumnus,

! most recently at WLW/

CINCINNATI, BILL GABLE

has reiocated to the

afternoon shift at

| Greensboro-Winston-
Salem-High Point's WMAG.

ah. ™4 JOHNNY MAGNUS

) / moves from KPRZ/LOS

R os ANGELES back to one of
Bill Gable his earlier L.A. radio
haunts. He's taken over afternoons at KMPC.

WOWE/CHATTANOOGA PD TONY
DAVIS has exited the station and is looking:
(615) 267-4221. GM DAVE KING is serving
as acting PD.

Here's to a speedy recovery for KOKA/
SHREVEPORT PD B.B. DAVIS, who's taking a
few days off to recuperate from a very miid
stroke. He should be back in action next
week.

Beautiful Music-formatted WGMZ/FLINT
will switch formats to A/C and cali letters to
WCRZ (Cars).

Former morning drive personality at
WCOZ/Boston and WAPP/New York E.J.
CRUMMEY is now handling weekends and fill-
in for WNBCI/NEW YORK. Speaking of WNBC

.. why don't the “powers that be” officially
name JIM COLLINS Program Manager (as

Kevin Metheny’s replacement) and be done
with it?
LARRY DOUGLAS and DIANA EMOLE
(Assistant to Frank Dileo) on their May 20
wish them the best!

Stork Stops: Congrats to
MORGAN and his wife Linda on the

birth of Ryan Matthew . . .

B/A/M/D President DWIGHT DOUGLAS and
his wife Traci. Courtney arrived May 17 . . .
wife are the proud parents of Katie Elaine,
born May 19 . . . JIM & GILA LEWIS
May 11. Jim is VP/Marketing, Rock Division
for POLYGRAM RECORDS and Gila is
ATLANTIC RECORDS . . . KKUA & KQMQ/
HONOLULU PD KIMO AKANE and his wife

Congratuiations to E/P/A VP/Marketing

marriage in Santa Barbara. All of us at R&R
WKQX/CHICAGO PD CHUCK

Courtney Majic Douglas is the first chiid of
KGA/SPOKANE PD DENNIS BOOKEY and his
welcomed Vanessa Ann into their family on
Director/Creative Advertising & Media for
Ellen had their third girl, Minuette, May 14.
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DENIECE WILLIAMS/Let's Hear It...
STEVE PERRY/Oh Sherrie (Columbia) ([}
CYNDI LAUPER/Time After Time (Portrait/CBS)

NIGHT RANGER/Sister Christian (Camel/MCA)

DURAN DURAN/The Reflex (Capitol}

HUEY LEWIS & THE NEWS/Heart Of Rock & Roll (Chrysalis) ([
IRENE CARA/Breakdance (Network/Geffen)

VAN HALEN/I'll Wait (WB)

JERMAINE JACKSON/Tell Me I'm Not Dreamin’...
LAURA BRANIGAN/Self Control (Atlantic) @o
LIONEL RICHIE/Hello (Motown)

PHIL COLLINS/Against All Odds... (Atlantic)
SHALAMAR/Dancing In The Sheets (Columbia) (]}
POINTER SISTERS/Jump (For My Love) (Planet/RCA)}
MADONNA/Borderline (Sire/WB) (]}

CARS/You Might Think (Elektra)

JOE JACKSON/You Can’t Get What You Want...
BILLY JOEL/The Longest Time {Columbia)
CULTURE CLUB/It's A Miracle (Virgin/Epic)
SLADE/Run Runaway (CBS Associated) (]}
BILLY IDOL/Eyes Without A Face (Chrysalis) (i
CHICAGO/Stay The Night (WB) ([}

MIKE RENO & ANN WILSON/AlImost Paradise (Co umbia)
SCORPIONS/Rock You Like A Hurricane (Mercury/PG)
BRUCE SPRINGSTEEN/Dancing In The Dark (Columbia)

RICK SPRINGFIELD/Love Somebody (RCA)

BERLIN/No More Words (Geffen) (][

CHRISTINE MCVIE/Love Will Show Us How (WB) ([}

STYLE COUNCIL/My Ever Changing Moods (Geffen) faIR]
EURYTHMICS/Who's That Girl (RCA)

GO GO’S/Head Over Heels (IRS/A&M) (][

VAN STEPHENSON/Modern Day Delilah (MCA)

J. IGLESIAS & W. NELSON/To All The Girls... (Cclumbia) (][
THOMPSON TWINS/Hold Me Now (Arista) (][

LAID BACK/White Horse (Sire/WB) (][

WANG CHUNG/Dance Hall Days (Geffen) (][

STYX/Music Time (A&M)

CARS/Magic (Elektra)

HOWARD JONES/What Is Love? (Elektra)

ICICLE WORKS/Whisper To A Scream (Birds Fly) (Arista) (][

(Columbia) ]

(Arista)

(A&M)

Note: @0 denotes former AIR Response Record

Running A
Promotion
Department...

. is a time consuming, detailed, agonizing
experience. Mondays and Tuesdays are filled with
hope, satisfaction, elation and disappointment.
Orchestrating a record through the radio maze takes
energy, expertise, creativity and dependable input
from a variety of sources. All decisions made on
each project should be informed ones. If you're not
currently using AlR, you're losing an important
pipeline.

AIR is in contact weekly with CHR radio. We

know how they feel about each record we sample
because they tell us. AIR participants listen to each
sample record an average of three times, so you're
insured a fair hearing. The entire process takes 10
days. The only other way to gather this kind of
dependable information is to play it for them yourself.

Before you inadvertently ignore a record because of
an overflow of releases, or if you're planning a
promotional blitz on an important artist, call AIR at
(301) 964-5544. Unless, of course, you have the
time to play it fo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>