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FCC’S 50TH FETED

Broadcasters and government officials
' gathered in Washington last week to cele-
brate the 50th anniversary of the FCC and
the Communications Act. Gathered harmo-
niously above are (I-r) House Telecom-
munications Subcommittee Chairman Tim
Wirth, NAB President Eddie Fritts, and
former FCC Mass Media Bureau Chief
(now Metromedia Telecommunications
President) Larry Harris. More pictures in-
side.
Page 6

‘RADIO: DEALING WITH VIDEO

Joel Denver launches a two-part series on
radio’'s new coexistence with the video
realm. This week: How local station-spon-
sored video shows work. Next week: Im-
plications of the MTV exclusivity deals.

Page 32
PEOPLE IN THE
NEWS THIS WEEK

¢ David West VP at RadioRadio

¢ Frank Murphy, Norman Ginsburg,
Rob Carpenter move to RadloRadio

¢ Dave Anthony KDWB-FM PD

¢ Danlel Glass National Promotion
Director at Chrysalis

* Don Wright Motown Director of
Promotion

e Drew Murray National Album Promotion
Director for PolyGram

¢ Jim Lewis Sr. VP at PolyGram

¢ Bob Catania National Album Promotion
Director at Island

¢ Myron Laufer VP/GM at WCBM

¢ Harold Deutsch VP/GM for WBBF
& WMJQ

¢ Tom Evans KATT's PD

¢ Don Cook PD at KOMA

¢ Ron Burbridge GM, Vernon Wells
PD at WJYL

¢ Tom Watson VP at Balon & Assoc.

¢ Andy Goldblatt GSM for WMMR

Page 3, 46

3-3-3 RULE: OLYMPIC TRIALS

FOR NETWORKS?

ABC'’s arrangements with the L.A. Olympic
Organizing Committee for broadcast rights
aroused the ire of competing networks.
Reed Bunzel hears both sides.

Page 13

LICENSES UP IN THE AIR

In a busy FCC week, KIFM/San Diego
loses a last-ditch license appeal, Simon
Geller may hang on to WVCA/Gloucester,
and the WBBY/Columbus case is reopen-
ed for inquiries into both competing par-
ties. Page 5
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Wesley Appointea
DKM Preszdent

After 29 years with Cox Com-
munications, Executive VP/
Broadcast Division Jim Wesley
will assume the presidency of
newly-formed DKM Broadcast-
ing in early August. Wesley is a
partner of DKM, which two
weeks ago agreed to purchase
Schering-Plough’s nine remain-
ing stations for an estimated $62
million, pending FCC approval.

Commenting on the appoint-
ment, DKM Chairman Rob Dy-
son told R&R, “It’s great hav-
ing a heavy hitter like Jim Wes-
ley. He’s been through every
facet of station operations, star-

COOK, DeFRANCESCO, HANSEN PROMOTED

Gannett Advances Three
In Management Tier

Gannett Broadcasting has
promoted three executives to
new management positions.
Jay Cook, who serves as
VP/Programming and Presi-
dent/GM of WwWIQI (W101)/
Tampa, has been elevated
to Sr. VP/Programming,
and will assume the Pres-
ident/GM post for forthcoming

acquisition WDAE/Tampa, as
well as for Gannett’s “Prime
Time” nostalgia syndication
unit. In addition, KIIS/Los
Angeles VP/Programming
Gerry DeFrancesco has been
promoted to VP/Programming-
Contemporaries, while KUSA &
KSD/St. Louis VP/GM Merrell
Hansen has been upped to

KOA’s Berg Gunned
Down Outside Home

One of Denver’s best known
radio personalities, KOA/Den-
ver talk host Alan Berg, was
shot and killed Monday night
(6-18) outside his Denver comn-
dominium.

It’s believed Berg was shot
between 9:30 and 10pm Monday
as he was climbing out of his
car. A dozen shell casings from
a .45 caliber weapon were found
nearby, but police had no sus-
pects at presstime despite a
massive investigation involving
60 officers. Despite widespread
speculation, fueled by the large
number of shots, police report-
edly had no direct evidence that
the act was committed by a dis-
gruntled listener.

WAMO-FM
Taps Harrison
As PD/MD

WAMO-FM/Pittsburgh
morning personality Allen Har-
rison has been named PD/MD,
succeeding J.C. Floyd, who ex-
ited the station last week.

Sheridan Broadcasting Presi-
dent and WAMO-AM & FM GM
Glenn Mahone said, ‘“Allen has
been here a few months now,
and has done an excellent job,
demonstrating the kind of com-
mitment necessary for a suc-
cessful program director.
Allen’s not afraid to work or
tackle projects; he seems to
recognize a job well done is its
own reward, and that compen-
sation normally follows hard
work — not the reverse.”

HARRISON/See Page 46

Berg, who was recently pro-
filed on CBS-TV’s ‘60 Minutes”’
program, was described by
KOA VP/GM Lee Larsen as
““very strong on the air, but not
abrasive. Off-air he was a really
sweet guy, extraordinarily vul-
nerable. There are certainly
other talk show hosts far more
controversial than Alan.”

Larsen continued, “Every-
body at the station was in stunn-
ed disbelief. They're all having
a great deal of difficulty convin-
cing themselves that it really
happened, and they’re wonder-
ing why.”

Denver’s radio community
reacted with shock to the slay-
ing. Peter Boyles, who worked
at KOA until moving recently to
KNUS, devoted his morning
program Tuesday to discussion
of Berg, a close friend. The inci-
dent also prompted an outpour-
ing of coverage by the national
news media, broadcast and
print, about the dangers facing
radio talk show hosts.

“CAR RADIO 93” FORMAT DEBUTS

President/GM of both facilities.

Gannett Radio Division Pre-
sident Joe Dorton outlined the
promotions for R&R. ‘“Jay Cook
has done an incredible job with
W101 and I'm very excited
about his increased responsibi-
lities in running WDAE and our
syndicated nostalgia service,
‘Prime Time.’ Jay’s continued
input in the programming
arena has been invaluable for
the chain.”

Regarding DeFrancesco,
Dorton continued, “It’s obvious-
ly so important to recognize a
person’s achievements, and
Gerry’s have been many. In his
new capacity, Gerry will insure
programming successes at
WCZY /Detroit and KSDO-FM/
San Diego on a level equal to
that of KIS’

Dorton added, “Merrell is one
of the most talented GMs in the
radio industry. She more than
deserves the opportunity to
receive the additional recogni-
tion of becoming the President
and GM of her two stations.”

Cook noted, ‘“The progress
made under (Gannett Broad-
casting President) Jeff David-
son and Joe Dorton over the
past four or five years has made
it one of the most exciting
periods of my career. I'm very
pleased with Gerry DeFran-
cesco’s well-deserved promo-
tion and look forward to the
next era in the Radio Division’s
progress as Sr. VP.”

DeFrancesco said, “This is a
tremendous honor and I'm

GANNETT/See Page 27

Jim Wesley
ting on the air almost 30 years
ago. That kind of broad ex-
perience is hard to find, and I'm
glad we’ve got him on our side.
He’s going to be a great
member of the team.”

Cox President/Broadcasting
Division Walter Liss Jr.
remarked, “Jim’s record con-
firms the significant contribu-
tions he has made to our broad-
WESLEY/See Page 27

Perun KWK
Program

Director

Steve Perun

Former WLS-AM & FM/Chi-
cago MD Steve Perun has ac-
cepted the Program Director’s
position at KWK/St. Louis. He
replaces outgoing Program-
ming and Music Coordinator
Scott Alexander at the FM CHR
outlet.

KWK & KGLD Station Man-
ager Bob Burch commented to
R&R, “We talked with several
very qualified candidates from
all around the country, and
after a number of considera-
tions, Steve became our first
choice. (Consultant) Mike
McVay, (VP/GM) Nancy Pool-
Leffler, and I are quite excited
about Steve’s arrival.”

Perun, who served as MD at
WLS for two years, will be

handling afternoons at KWK as
PERUN/See Page 27

Thompson Named VP/GM At KH]

WHBQ/Memphis VP/GM
Ron Thompson will become the
new VP/GM at RKO sister sta-
tion KHJ/Los Angeles, effective
July 9. He replaces Allan Chlo-
witz, who'’s served as VP/GM at
KHJ & KRTH for the past two
years and will now return to
managing KRTH fulltime. Si-
multaneous with the announce-
ment of Thompson’s appoint-
ment was the debut of KHJ’s
new format, dubbed “Car Radio

Ron Thompson

93.” The format is aimed ex-
clusively at the in-car audience
and will feature current CHR
music along with six traffic
reports each hour, around the
clock.

Thompson commented to
R&R, “This is a great opportun-
ity for me. I spent many years
in California radio and welcome
the opportunity to return. My
time in Memphis has been very

THOMPSON/See Page 27
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PAGE THREE

ROCKY MOUNTAIN ROCK

KAZY, KBCO, and KBPI duke it out in the Denver AOR battle, and Steve Feinstein outlines

the differences and similarities of each station in a special market profile.
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Glass Upped To Chrysalis
National Promotion Director

Daniel Glass has been elevated to Na-
tional Promotion Director at Chrysalis
Records. Glass had been Director/Promo-
tion, supervising CHR radio; now he will
head up all CHR, AOR, and video promo-
tion efforts. He joined the company in 1983
as Director/New Music Marketing.

Chrysalis VP/Mar-
keting Billy Bass told
R&R, “Daniel has
the style, energy,
and desire to win that
will make him a vital
part of the Chrysalis
team. He also has a
valuable understand-
ing of the CBS distri-
bution system. It’s | ’
going to be great!” Daniel Glass

Glass, who is based in New York and will
report to Bass, told R&R, ‘“The opportuni-
ty is incredible, getting to work with the
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finest field staff in the music business. I
look forward to breaking new artists and
furthering the careers of our current
roster. I consider Chrysalis a boutique
music company; very select, very in-
timate, very successful.”

HAMILTON RESIGNS
Anthony
Programs
KDWB-FM

Dave Hamilton, former Doubleday Na-
tional PD and most recently KDWB-FM/
Minneapolis Program Director, has re-
signed to pursue other interests, and
KLUC/Las Vegas PD/morning personali-
ty Dave Anthony has replaced him as PD
of the CHR station. ,,

Doubleday Region-
al VP and KDWB-
AM & FM VP/GM
Lou Buron told R&R,
‘“We're really look-
ing forward to Dave
Anthony’s arrival, as
he’s a known commo-
dity within this com-
pany and the CHR
format. I look for
him to continue our

Dave Anthony

growth and build on the base already es-
tablished.” Air personality Mark McKay
will serve as interim PD until Anthony ar-

rives. ANTHONY/See Page 27

KATT Sets
Evans As PD

WQDR/Raleigh PD Tom Evans has
been named Program Director at KATT/
Oklahoma City. Evans fills the vacancy
left three weeks ago when Warren Wil-
liams joined KDKB/Phoenix as PD.

Commenting on what led him to hire
Evans, KATT GM Paul Gleiser said, ‘Tom
wants it — he actively pursued the job, and
did his homework in preparing his case.
He recognizes this radio station as being
somewhat on the forefront and as one of
the premier AOR stations in the country.
Tom is businesslike and has programmed
formats other than AOR. That well-
balanced programming experience is
something you’ve got to have if you’re go-
ing to do the kind of format we have. ”’

EVANS/See Page 27

RadioRadio Adds Key Execs

West VP/Affiliates; Murphy PD;
Ginsburg Marketing & Promotion Director

CBS’s young adult network RadioRadio
has augmented its executive staff with a
number of appointments this week. David
West has been promoted to VP/Affiliate
Relations from Director in the same depart-
ment. Frank Murphy, formerly Direc-
tor/Programming for the CBS Radio Net-
works, takes over a similarly-titled post for
RadioRadio. Also moving over from the
CBS Radio Networks are Norman Gins-
burg, who becomes Director/Marketing &
Promotion, and Rob Carpenter, now
Manager/Marketing & Promotion.

RADIORADIQ/See Page 27

JAFFE DIRECTS ROCK
PROMOTION; LEWIS

INT’L SR. VP
Murray Heads
PolyGram

LP Promotion

In further marketing/promotion restruc-
turing moves, PolyGram has named
former VP/Marketing Jim Lewis Senior
VP/International Repertoire and extended
Senior VP/Rock Division Jerry Jaffes
duties to providing '
direction for rock
promotion. At the
same time, George
Meier will leave his
National Director Of
Album Promotion
position to join radio
programming sup-
plier MJI Broad- 4 .
casting as VP/Af- -
filiate Relations, He  Drew Murray
is replaced by National Album Promotion
Manager Drew Murray.

MURRAY/See Page 27

> Laufer Named
WCBM VP/IGM

Myron Laufer, WCBM/Baltimore’s
Business Manager for the past ten years,
has been elevated to VP/GM at the Metro-
media News/Talk station, effective im-
mediately. He replaces Harold Deutsch,
who resigned to become President/GM at
LIN Broadcasting’s WBBF & WMJQ/Ro-
chester (see separate story).

“It’s something I've been locking for for
the past six or seven years,” Laufer said of
his appointment. *“It’s been my goal, other

LAUFER/See Page 27

Cook Comes In
As KOMA PD

Don Cook, PD at KLRA/Little Rock for
the past four years, has been named PD
for KOMA/Oklahoma City. Cook’s ap-
pointment fills the vacancy created when
Bobby Hatfield departed to become PD at
WNYR/Rochester two weeks ago.

KOMA VP/GM
Linda Schreiber
commented to R&R,
“l am extremely
pleased to have Don
as KOMA’s new PD.
I was very impressed
from the first time
we spoke, and I think
the right chemistry
is there for the two of
us to work together

Don Cook
to wake the sleeping giant that I feel
COOK/See Page 27

o B .
RADIORADIO STAFF SET — The newly-set
RadioRadio staff was introduced at an affiliate
board meeting this week. Pictured (I-r stand-
ing) are Director/Programming Frank Mur-
phy, Director/Sales Lee Stacey, and Direc-
tor/Marketing & Promotion Norman Ginsburg;
(I-r seated) Director/News Larry Cooper,
VP/GM Bob Kipperman, and VP/Affiliate
Relations David West.

Wright Named
Motown Director
of Promotmn

Don Wright has
been elevated to Di-
rector of Promotion
for Motown Records
in a restructuring of
the label’s promotion
department. Wright,
who has served in a
variety of national
promotion capacities
for almost four years ' b 4
at Motown, reports to Don Wright
Sr. VP/Director of Operations Skip Miller.
In turn, National Pop Promotion Director
Howard Rosen and National R&B Promo-
tion Director Tony Anderson report to
Wright.

Before joining Motown, Wright worked in
promotion at RCA and CBS, among other
affiliations.

Deutsch New
VP/GM At
WBBF & WMJQ

WCBM/Baltimore VP/GM Harold
Deutsch will move into the same position at
LIN Broadcasting’s WBBF & WMJQ/Ro-
chester, effective June 28. He replaces
President/GM Rand Gottlieb, who is ex-
iting the stations.

Deutsch had operated WCBM for the past
ten years, coming to the station from Cap
Cities, where he was VP/National Sales
Manager for radio.

Deutsch noted that both News/Talk
WBBF and CHR-formatted WMJQ were
“up very well”’ in the latest ratings and his

DEUTSCH/See Page 27

Catania Named Island
National LP Director

RCA National Album Manager Bob
Catania has been appointed National
Album Director for Island Records.
Catania begins his new position July 9.

Island VP/Promo-
tion Phil Quartararo
noted, “Bob is one of
the most consistent,
hard-working promo-
tion men I've met.
He’s got the image,
the aggressiveness,
and the thoroughness
to do the job.”

Catania leaves
RCA after seven

Bob Catania
years — four as the label’s Philadelphia
CATANIA/See Page 27
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Join Lee Arnold and hit
a few bars this weekend with
Willie, Merle, Crystal and Dolly:

Pick up “On A Country Road.”
You'll join over 350 stations bringing
country music lovers one of America’s
hottest syndicated music magazines.

It’s three hours a week of country
music news, celebrity profiles, recorded
live segments from Billy Bob’s country
mecca, exclusive interviews, and
concert performances. All presented
with a generous helping of country
hits and all-time classics.

Nobody knows country music bet-
ter than Lee Arnold, the Academy of
Country Music’s 1983 Deejay of the

Year. And nothing delivers the listener-

ship like his “On A Country Road.”
Plus four three-hour specials this

year: Memorial Day, with John Denver,
Lee Greenwood, and Emmylou Harris;
July 4th weekend, with Willie Nelson
and Waylon Jennings; Labor Day, featur-
ing George Jones and Hank Williams, Jr.
And, in October, live simulcast from
Nashville of the Country Music
Association Awards. g

Pick up the coun-,
try music program
that'll pick up your
listenership. Pick up
“On A Country Road.”

MUTUAL
BROADCASTING SYSIE

Call Mutual Station Relations (703 ) 685-2050
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Supreme Court Upholds
Postcard Renewal

The Supreme Court refused Monday
(6-18) to hear an appeal mounted by several
public interest groups challenging the
FCC’s adoption of a shortened, five-
question renewal application. The action
leaves so-called ‘‘postcard renewal’’ firmly
in place.

Meanwhile, there’s a new legal challenge
this week to radio deregulation. Henry
Geller has asked the U.S. Court of Appeals
to review the FCC’s recent order to radio
stations to place updated issues/programs
lists in their public files every three months.

Geller maintains the lists aren’t adequate
for determining whether a station has met
its public interest obligations. Since 1981 the
lists have been required only once a year,
but the FCC adopted quarterly filing (star-
ting July 1) after the court agreed with
Geller and several other opponents of radio
deregulation that a yearly listing of issue-
responsive programming isn’t enough.

Female Ownership Wins Out
Over Minority Preference

The grant of an FM license in Russell-
ville, AR to Judy Purtle was upheld by the
FCC last week over the objections of a com-
peting applicant, River Valley Broad-
casting, and the National Association of
Black Owned Broadcasters (NABOB).

The case was a difficult one for the Com-
mission because it pitted minority and
female preferences against each other in a
direct conflict: Purtle’s 100% female
ownership and integration into manage-
ment vs. River Valley’s 15% black owner-
ship and integration.

Although agreeing with its Review Board
that Purtle should win, the FCC took excep-
tion to the board’s ruling that no minority
credit should be given for a non-controlling
interest in the station. The Commission said
smaller amounts of minority ownership
should be considered and ‘“‘weighed along
with all other factors in determining which
applicant will better serve the public in-
terest.”

FCC Lists Class B & C FMs
That Must Upgrade

The FCC last week released a list of the
Class B and C FM stations that must
upgrade to minimum power levels and/or
antenna heights under Docket 80-90.

The several thousand stations on the list
have until March 1987 to upgrade. Stations
that fail to do so won’t lose power or anten-
na height. However, they’ll be classified
downward. That means they’ll lose the
chance to take advantage of the potential
coverage area they’re not now using. And
they may also find a new FM drop-in
squeezed into the unused signal area.

Three separate lists were issued last
week: Class B’s, Class C’s, and stations in
Puerto Rico and the Virgin Islands. Ques-
tions about the lists should be directed to
Gary Kalagian (202-632-2049) or John Bour-
sy (202-634-6315) at the FCC.

WKHK Again Escapes
Wrath Of Jazz Fans

The 1980 format switch from Jazz to
Country on WKHK/New York (now A/C
WLTW) is still causing headaches for
Viacom, which made the change after pur-
chasing the station from Sonderling.

Last week the FCC rejected the latest
petition by Citizens for Jazz on WRVR, Inc.
The group still opposes the format change
and alleges a host of violations, including
misrepresentations in Viacom’s application
to buy the station.

The Commission said it disposed of each
charge when it renewed WKHK’s license in
April 1983, and Citizens for Jazz merely
restated its arguments without citing any
errors of fact or law.

ST S WS e N e e P

Senate Committee Kills
Five-Year Radio

Freedom Trial

By a vote of 11-6, the Senate Commerce
Committee last week defeated a proposal
by Chairman Bob Packwood (R-OR) to lift
content controls on radio broadcasters for
an experimental five-year period. All the
panel’s Democrats and three Republicans
lined up to defeat the watered-down plan,
which excluded television.

Despite the setback, NAB President Ed-
die Fritts sounded an upbeat note: “I am ex-
tremely encouraged by the significant show
of support among members of the Senate
Commerce Committee. The reexamination
and repeal of content restrictions on broad-
casters is a longterm and worthwhile pro-
ject whose time has come. The mere fact
that we are only three votes short of victory
within months of the bill’s inception is most
promising.”

In other developments:

e NAB’s Joint Board of Directors opened
its semiannual meeting in Washington this
week by calling on Congress to let the news
media control cameras in the House of
Representatives, and opposing a bill that
would let law enforcement officials imper-
sonate reporters.

e ABC sportscaster Howard Cosell will
receive a special award at September’s
RCPC honoring his ‘‘longterm involvement
and continuing contribution to the radio in-
dustry.”
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Geller Given New Chance

Washington Report| To Save WVCA

FCC Reopens WBBY/Columbus License Case

The U.S. Court of Appeals last week ordered the FCC to take another
look at its 1982 denial of license for WVCA/Gloucester, MA. Meanwhile,
the FCC Review Board has ordered a reopening of the record in last
fall’s denial of renewal for WBBY/Columbus.

WVCA’s owner and sole employee is
Simon Geller, who runs symphonic music
and virtually no news and public affairs.
The latest development doesn’t assure vic-
tory for Geller, but it does give him a se-
cond chance to save WVCA.

The court agreed with the FCC that
Geller’s poor record of public service made
him ineligible for the ‘‘renewal
expectancy’’ given to stations with superior
records. But it disagreed with the way the
Commission weighed various comparative
factors in awarding WVCA'’s license to the
competing applicant, Grandbanke Broad-
casting.

By placing too much emphasis on
Geller’s past record, said the court, the
FCC “sidestepped any real consideration
of the factors it has identified as the guide-
posts for assessing competing license ap-
plications.”

Specifically, it said the Commission erred
in not giving Geller enough credit for:

o His 100% integration of ownership into
management

e The fact that Geller, unlike Grand-
banke’s principals, has no other media in-
terests, entitling him to a preference for
diversity of ownership.

On both counts, the FCC diminished
Geller’s preferences because less than 1%

DISTRESS SALE DENIED

of his programming was news and public
affairs.
Both WBBY Applicants Face
Candor Questions

Last September an FCC law judge said
that, while Mid-Ohio Communications is
qualified to keep Jazz-formatted WBBY/
Columbus (Westerville), he was giving the
license to Metro Broadcasting because
principals owning 55.6% of its stock would
be fulltime managers at the station, as op-
posed to 25.1% for Mid-Ohio.

But the Review Board last week reopened
the record in the case to explore allegations
against both parties. Metro alleges that
Mid-Ohio’s 24% owner, Richard Nourse, is
not a fulltime station employee, as the com-
pany contended in the comparative hear-
ing.

Metro, on the other hand, is accused of
not proving its financial qualifications. The
Review Board cited a ‘‘distressing pattern’
of failure to clarify its stock ownership and
financial background.

Because the case was decided on the nar-
row issue of integration of ownership into
management, it’s possible the new evidence
could tip the balance back into WBBY’s
favor.

FCC Pulls Plug On KIFM, Invites
San Diego FM Applications

A last-ditch effort by West Coast Media to rescue the license of
KIFM/San Diego was rejected by the FCC last week. The agency im-
mediately began the dual search for new interim and permanent
operators for the station, which lost its license for a lack of non-
entertainment programming in the early 1970s.

On a 4-1 vote, the Comimission said no to
West Coast’s bid to sell the station to a
minority buyer in a distress sale. And, in
another blow, the FCC refused to name
West Coast the interim operator until a per-
manent licensee is chosen. The present
management will be allowed to operate
KIFM only until an interim operator is
selected, a process that could take several
years if there’s more than one applicant.

Howard Woolley.

TAKING CUBAN INTERFERENCE TO TASK — The NAB All-industry Cuban Interference Task
Force met recently to discuss strategy measures useful in resolving the problem of Cuban inter-
ference to U.S. radio stations. Present at the session were (I-r) Plough Broadcasting’s Wayne
Hudson, NAB's Rose Perez, Bifl Haratunian, Eddie Fritts, and John Summers; Federated Media’s
John Dille i, Chairman and Jefferson-Pilot Broadcasting Sr. VP Cullie Tarleton, and NAB's

KIFM Ending Fight

KIFM VP/GM Bruce Walton called last
week’s ruling a ‘‘very, very bad decision”
that was ‘“‘especially bad for us’’ because
West Coast had reason to believe it was to
be named interim operator. West Coast will
not appeal the latest ruling, he added. ‘“This
is the final salvo. We have basically run
through all our appeals.”

Walton estimated the value of the station
at $6-7 million and predicted there’ll be a
“stampede’ of applicants for permanent
operation of the frequency (98.1 MHz).
KIFM has a “soft rock” A/C format, and
ranks in the middle of the San Diego
market. Principal owner of West Coast is
Cleveland attorney Don McCann.

Applications Due July 27

The Commission set July 27 as the
deadline for applications for both interim
and permanent operation. And it warned
that nobody may be a party to an applica-
tion for both types of authorization.
Customarily, interim operators are re-
quired to donate profits to charity.

KIFM, formerly known as KDIG, lost its
license in an initial decision in 1974. The full
FCC upheld that decision in 1980. The U.S.
Court of Appeals affirmed that ruling, and
the Supreme Court refused to hear the case.

Last fall the FCC invited applications for
the channel, but abruptly cancelled the pro-
cess after KIFM filed a Petition for Ex-
traordinary Relief seeking a distress sale.

As if to add to the station’s difficulties, the
FCC press release on last week’s ruling
stated erroneously that KIFM ‘ceased

operating on January 2.”
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FCC’s 50th Anniversary

A dinner celebrating the 50th anniversary of the Communications Act and the
FCC drew more than 1200 leaders of the political and broadcast communities to
a black tie dinner in Washington, D.C. last Friday (6-15).

The program included videotaped remarks by President Reagan, who praised the FCC as a “cop
on the beat, keeping the airwaves free and clear.” Reagan endorsed full First Amendment rights for
radio and television.

Overall there was a light touch to the evening. Former FCC Chairman Bob Lee brought the house
down with jokes and a humorous poem about the agency,and was followed on the podium by political
satirist Mark Russell.

Master of ceremonies for the evening was former FCC Chairman Dick Wiley.

Left to right: WFLM/Philadelphia President Ray
NRBA was represented by past President Sis Green; attorney Reed Miller of the firm Arnolc &
Kaplan (left} and her successor, Bernie Mann, Forter; Bill Moll, Sr. VP/ Harte-Hanks Com-
shown here with wife Bobbi. munications and President/Harte-Hanks Brozd-
casting & Entertainment Division.

The U.S. Senate was represented at the dinner
by Assistant Majority Leader Ted Stevens
(R-AK), accompanied by his wife Catherine.

Former Mutual President/CEQ Marty Rubenstein
(left) shares a light moment with Doubleday
Broadcasting President Gary Stevens.

Master of ceremonies for the dinner was former
FCC Chairman Dick Wiley (left), picturec above
with current Chairman Mark Fowler and his wife
Jane.

FCC Deputy Mass Media Bureau Chief Rod
Porter flanked by Polly Kelleher and Susan
Kraus of the NAB puplic affairs office.

. NRBA Executive VP Tom McCoy (left) with Joan
Lou Adler (left), VP/News Director at WOR/New Dorf and husband WGA Y/Washington GM Ted
York and RTNDA president-elect, converses Dorf.

with the association's current chief, WAVE-
TV/Louisville News Director Ed Godfrey.

The evening’s entertainer, political humorist

Head table guests included FCC Commissioners i ; .
Mimi Dawson and Henry Rivera, bracketing Dave RKO VP and WGMS/Washington GM Jerry ~ Mark Russell (left), chats with FCC Commis-

Markey, head of the National Telecommunica- Sales consultant Pam Lontos with Suburban Ra-  Lyman (left) greets former NAB Presiden: Vince  Sioner Jim Quello, who was confirmed to a new
tions and Information Administration. dio President William Rollins. Wasilewski. term earlier in the day by the U.S. Senate.



MOTOROLA WELCOM.
PIONEER AND TOSHIB,.
ABOARDTHE C-QUAM

BANDWAGON.

Pioneer has just announced they will now incorporate
the patented Motorola C-Quam AM Stereo decoder chip into
their new product line.

At almost the same time, Toshiba made publicits
plans to produce and market C-Quam decoder chips under a
licensing agreement with Motorola.

This means that C-Quam AM Stereo not only rolls on
across America but moves out worldwide.

[t means that Pioneer and Toshiba agree with Concord,
Jensen, Marantz, Mclntosh, Samsung and Sherwood —all
major receiver makers who have made the Motorola C-Quam
AM Stereo system their choice.

On the broadcast side, Potomac Instruments has
chosen to build studio monitor receivers for the C-Quam
system.

And C-Quam AM Stereois already established as the
choice of the Delco Division of GM and the choice of
Chrysler, too.

These major manufacturers as well as many broad-
casters all seem to agree with Jack Doyle, president of Pioneer.
Announcing Pioneer’s decision, he said Motorola seemed
the clear choice because of a combination of technical and
marketing factors.

For all the information you need to make your own
choice, call Dick Harasek at (312) 576-2879, or Chris Payne

at (202) 862-1549,
MOTOROLA AM STEREOQ.THE WINNING SYSTEM.

@ MOTOROLA
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Radio Ships Music To
Western Europe

LASER 558 All Europe Radio
broadcasts a 25,000-watt signal at
558 kHz, plays “‘more music, less
talk,” and sells time. The station
shares many characteristics with
its American cousins — except for
one. It transmits from aboard the
“M.V. Communicator,” anchored
in international waters in the North
Sea.

Roy Lindau, President of New
York City-based Music Media In-
ternational, the station's ex-
clusive worldwide sales represen-
tatives, says LASER 558 is a legal
alternative to pirate radio. “‘Since
the ship is registered outside of
Europe, transmits from internation-
al waters, is owned and operated
by a Panamanian corporation and
staffed and supplied by citizens of
the United States, the station is, in
the opinion of counsel, entirely le-
gal.” Copies of counsel opinion are
available upon request.

Originally an oceanographic sur-
vey ship, the M.V. Communicator
was overhauled in October 1983.
Its laboratory was converted to
studios stocked with state-of-the-
art equipment. The personality line-
up features five native-born
Americans — David Lee Stone,
Ric Harris, Jessie Brandon, OM

A ——

The 186-foot, 490-ton M. V.
Communicator, home of LASER 558

Mighty Joe Young, Steve Mas-
ters — who broadcast live in Eng-
lish using multilingual station 1Ds.
LASER 558’s total broadcast staff
numbers eight, together with a
captain and full crew.

Musically speaking, the station
programs 24 hours of contempor-
ary hit music, mixing new releases
with established hits and classics
from Europe, Scandinavia, and the
U.S. Once an hour brief news
headlines are interjected; there are
no commentaries or political an-
nouncements. Commercial breaks
are limited to six minutes per hour,
and no break is longer than a
minute. Ad rates are said to be low
when compared to most commer-
cial radio in Europe. Depending on
the time of day, 30-second spots
range from $40 to $250.

FOUR TV NETS DELIVERED SIMULTANEOQUSLY

Cable System Broadcasts “Four-In-One”

Believe it or not, TV junkies out
there in viewerland can't stand to miss
any of the four networks’ programm-
ing. At least, that's what Media Gen-
eral hopes. Wild World Of News re-
ports the Chantilly, VA-based cable-TV
system broadcasts ABC, CBS, NBC,
and PBS simultaneously on its '‘four-
in-one channel.” Each network oc-

cupies a quarter of the TV screen,
while the audio feed moves from one
to the other every 20 seconds. Most
of the 4500 subscribers primarily tune
in during the newscast period, ap-
parently to compare the reporting.
Whatever the reason, they pay $11.36
per month for the four-in-one viewing

Business Image
Undergoes
’80s Makeover

Granted, station image plays a signi-
ficant role in today's radio wars. But
let's not neglect radio executives’ all-
important business image. According
to corporate fashion consuitant Susan
Bixler, the '80s professional image
combines style of dress, manners, and
body language. Wireless Flash says
she advises an executive to always
smile, to watch his metabolism when
scheduling crucial meetings, and to
smoke only in his own office. Interview
subjects are counseled to bring a sil-
ver or gold pen, since it indicates at-
tention is paid to detail. Three no-no’s:
males shouldn’t choose brown as a pri-
mary suit color; facial hair is passe, as
are heavily-scented women.
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Radio Newsroom
Turnover Declines

According to an RTNDA survey conducted by Dr. Vernon Stone, radio
news staff turnover declined in 1983, posting a 31% rate compared to
1982’s 43%. Speculations as to the reason behind the slowdown center on
reduced upper mobility, spurred by fewer major market openings. Apparently,
a significant number of outlets in million-plus markets cut their news staffs
from mid-'82 to mid-'83. Staff cuts were also reflected in the number of major
market poll participants (24%) who reported their facilities housed no more
than one fulitime newsperson in '83. A year prior to that, the same question
elicited a figure of 13%.

Additional highlights:

® Hiring rate for radio newscasters registered 32% in '83, 40% in 82

©® Median radio news staff size about the same as in '82 — 1.3 fulltimers
and 1.2 parttimers

® Major market news directors’ average tenure was two and a half years,
smaller market counterparts registered slightly less than two years

® Major market annual turnover was 20% last year, 38% in '82

® New hires in 12 months preceding '83 survey responsible for 34% of
radio news staffers in large markets versus 42% in 1982

® Small market turnover was nearly cut in half, from 62% to 33%.

HOME MODEL DUE NEXT SPRING

Digital Disk Recording, Playback Systems Debut

Digital audio recording hits the home
front as early as next spring, courtesy
of CompuSonics Corporation. Intro-
duced at the Summer 1984 Consumer
Electronics Show earlier this month,

MONITOR TRAFFICS

SPOILED FOOD

privilege.

The Beatles

The Animals
The Moody Blues
The Searchers

Herman's Hermits
The Troggs

The Yardbirds
Available To All Markets On The Barter Basis Between August 23 And September 3 (Labor Day)

Color Monitor

Stalls Spoiled
Food Sales

To the victor go the spoils. Unfor-
tunately, that's the case even if you
purchase perishables before their sell-
by label dates. Though a definite con-
sumer boon, those stamped labels
can't take into account such variables
as temperature changes, inadequate
refrigeration, and handling. Coming to
supermarkets across the country next
year are color-coded, Band Aid-size
monitors. These change from green to
yellow to red, keeping traffic in spoiled
product purchases to a minimum.

Created by Cornell University food
scientists, the devices consist of two
sections. One is filled with a fatty
substance (tricaprione), the other with
a pancreas-produced fat-destroying
enzyme (lipase). As related in Omni
magazine, the monitoring process is
triggered once the product is packag-
ed. The seal between the two com-
partments is broken, setting off a
chemical reaction. As long as the
perishable stays fresh, the tag remains
green. Should the temperature rise
above a preset level, the enzyme takes
charge and breaks the lipid down to a
fatty acid. That's when the tag color
shifts to yellow (caution) and then red

(spoiled).

DSP-1000 is a recording and playback
system that lets users record from any
digital or analog source onto a 5% “
single-sided floppy disk. Each disk pro-
vides up to an hour of music. Players
will also interface with IBM and Apple
computers for editing and mixing capa-
bilities. Suggested recorder retail price

The DSP-1000

is $1200; blank disks run six dollars

each.

Available this summer is CompuSon-
ics’ DSP-2000, a professional system
“*‘designed to replace conventional an-
alog and near-digital studio recording
equipment.”’ The unit delivers true
“microphone to master” digital record-
ing and mixing via a super-micro, multi-
processor computer packaged as a
single-user workstation. For more in-
formation contact Bob Griffin at

The DSP-2000

(212) 255-8491.

A Sound Body
Massage

Pioneer’s Bodyscnic

Media prophet Marshall McLuhan hypothesized the medium was the
message. In 1984, Pioneer suggests the medium is the massage by in-
troducing its *‘Bodysonic” chair. You supply the program source from a wide
variety of options (home stereo system, radio cassette recorder, headphone
stereo, standard TV, videodisc player, VCR, stereo hi-fi VCR, cable TV, satel-
lite TV, future multichannel stereo TV). Once that’s done, Bodysonic envel-
ops your whole body in sound by sending deep, muscle-massacing vibra-
tions from two bass drivers located in the chair’s back and seat. Borrowing
from the “‘you are there' schoo! of entertainment, Bodysonic adds realism
and excitement to music videos, sports, movies, and other viewing fare. Wing
speakers positioned right at ear level give hi-fi sound, even at low volume. All
controls are grouped together on the chair’s right arm, and the seat also re-
clines. An optional footstool carries a third bass driver.

A Retrospective Of 1964 Thru 1970

Billy J. Kramer

The Rolling Stones

Dusty Springfield

Gerry & The
Pacemakers

Jimi Hendrix

(213) 306-8009

The Dave Clark Five

David Bowie
Donovan

Led Zeppelin

Pink Floyd

Cream

.. And All The Rest

The Zombies
Spencer Davis
The Who

The Hollies

The Kinks
Manfred Mann
Peter & Gordon

NSBA PRODUCTIONS INC.
400 Sunridge Street Playa del Rey, CA 90291



RKO RADIOSHOWS

RKO’s 1984 Live concert series is putting magic in the air with this decade’s
most successful pop group. Air Supply will be coming to you for 90 hot minutes

from Westbury Music Fair, Westbury, NY, July 5 at 8:00 PM (ET).

Air Supply . electrifies your station with the blgges'r hits of this decade . . .
including ' ‘Al Out of Llove’’, "'"Here | Am'' and '*"Making Love Out of Nothing at All"".

Make it happen for your market and call RKO at (212) 764-6702.
Sponsored in part by Levi Strauss & Co., and the new Chevy Sprint . . . it loves to run.
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“State Of Shock™

Lead Vocals By MICHAEL JACKSON & MICK JAGGER

FIRST WEEK OUT

TOTAL STATIONS 213
TOTAL PERCENTAGE 90%

These Figures Have Never Been Achieved
Before In The History Of R&R!

WE'RE VERY PROUD
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KKDJ's FEARLESS FOUR — All greased up and ready to take names are the
four horsemen of programming at KKDJ/Fresno. From left, Assistant MD Rick
Williams, MD Jeff Reidel, PD Don Fischer, and Pacific Quadricasting National PD
Dean Opperman.

DA WANG GANG — Pictured playing chopsticks with Geffen’s Wang Chung
are (front} the group's Graham Pleff, KMJK/Portland PD Steve Naganuma, and
KGON/Portland MD Inessa York. Bringing up the rear are Warner Bros. local rep
Greg Lee and the band'’s Jack Hues, Darren Costin, and Nick Feldman.

GO-GO’s TALK SHOP AT WNEW-FM — WNEW-FM/New York MD Jim
Monaghan (center) takes time out from reading the Baseball Abstract to score a
hit with the Go-Go's Kathy Valentine (right} and Charlotte Caffey (left).

Broadcast Music Services-

® AGING REPORTS

o ACCOUNTS PAYABLE

o ACCOUNTS RECEIVABLE

® PROFITS& LOSS STATEMENT

e MUSIC PRODUCTION

o COMPUTER MUSIC LOGS

o CUSTOM MUSIC FORMATS

® CO-OP PERFORMANCE PROGRAMS

“Daily music logs set to yourstations “BIMS has designed co-op perform-
Jormat. or BMS will design a format ance programs that save time and
specificially for you™ money.”

“Complete music library withweekly Each of these services are avatlable
updates. available in any format for approximately the cost of one
recorded on lop quality carts - part time employee

guaranteed!™

Put Broadcast Music Services on YOUR payroll

IF YOU WOULD LIKE MORE INFORMATION REGARDING THESE AND OTHER
SERVICES CALL: Broadcast Music Services: (501) 741-6757

VA A TR A A . R A A SRR A A ST A A . AR O A A A

Pro:Motions
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| and WHMP-AM & FM/Northamp-

Modern Appoints Krelner

Marc Kreiner has been named
Director/Black-Urban Dance Music §
at Modern Records. Prior to join-
ing the label, he founded High
Rise and Ocean Front Records
and signed such acts as Chie,
Chanson, and Ann-Margret
through his MK Productions.
Kreiner's promotion firm also
represented Diana Ross, Sister

Marc Kreiner
Sledge, Rose Royce, Taste of Honey, and Leo Say-
er. In his new position, Kreiner will sign and develop
dance, urban, and black music artists.

Gilbert Set As KNUS LSM

Kip Gitbert travels crosstown to KNUS/Denver as
Local Sales Manager. He was most recently an Account
Executive with KIMN & KYGO.

KYUU Sales Team Adds Two

KYUU/San Francisco names Rhea Shelton as
Senior Sales Coordinator and Sandy Katayanagi as
Sales Coordinator. Shelton formerly worked for KGBX/
Springfield, MO. Katayanagi previously served as
Public Service Director at crosstown KJAZ.

Ferch Named WBCS LSM

Jerry Ferch is the new Local Sales Manager for
WBCS-AM & FM/Milwaukee. An Account Executive
with the outlets for the past four years, he also gained
prior experience as Sales Manager of WLIP & WJZQ/
Kenosha, WI.

Smith Segues To
Greater Media

Milford Smith shifts to Greater
Media, Inc. as Director of Radio
Technology. He assumes the post
following his stint as Director of
Engineering for First Media
Corp.; he'd been with the com-
pany since 1973. Prior to that, he
was Chief Engineer at WPIX/New
York; WXTL/Springfield, MA;

Milford Smith

ton, MA,

Fine, Koron Form Firm

Sound Good & Company is a new company estab-
lished by Stu Fine and Stan Koron. A rock and roll
management firm, Sounds Good has signed A&M group
Color Me Gone. Fine is a former Arista and RCA Rec-
ords executive, who most recently served as Senior
A&R Director of PolyGram Records. Koron managed
Polydor’s Missouri and handled marketing and promo-
tion for Chris Fritz Concert Promotions. Fine is bas-
ed out of New York (212-687-1817); Koron in Kansas
City (913-631-1761).

Mathews, Puhl Promote Comstock

Pam Mathews and Marsha Puhl are the new in-
house promotion team at Comstock Records. The
duo will work out of the label’'s Kansas City office,
representing country product.

Empire Ups Alter

Rick Alter has been elevated to Vice President at
Empire Agency, Inc., where he has spent the last
four years as an agent. His new duties include more
direct signing recommendations and a growing role in
the bookings of the Charlie Daniels Band. Aiter suc-
ceeds Carole Kinzel, who resigned to accept a post
at ICM in Los Angeles.

Staff Changes At Ken Baker

Michael Coats, a six-year veteran of Ken Baker
Publicity Services, has been named Vice President.
In other company activity, Karen Cardell comes
aboard as an Account Executive, leaving her Director
of Publicity post at KTSF-TV/San Francisco.
Michelle Zieminski is promoted to Office Manager
and acquires a junior AE post.

Hodges Heads ICM Division

Alex Hodges has been tapped as Head of ICM’s
West Coast Concert Division. He founded Atlanta-
based Empire Agency, Inc. in 1979. Its current
roster includes the Charlie Daniels Band, the Gregg
Allman Band, and Stevie Ray Vaughan.

RCA Ups Wells

Tony Wells has been promoted
to Director/A&R Black Muslc for
RCA Records. With the labe! for
three years, he previously served
as A&R Talent Manager, Black Mu-
sic. Wells's duties wili include
screening material In regards to
new talent acquisition and working
with the black artist roster of RCA | &
and Its Assoclated Labels.

Tony Wells

Lewis Manages
RCA Media

Pam Lewis has been named
Manager, Media for RCA Rec-
ords/Nashville. She spent the last
three years as publicist for the
Warner Amex Satellite Enter-
tainment Company. Prior to that
she worked at Ms. magazine.

Pam Lewis

Weinlein New WHJB & WOKU GSM

Jack Weintein comes aboard WHJB &
WOKU/Greensburg, PA as General Sales Manager.
He previously served as Sales Manager for WKPA &
WYDD/Pittsburgh.

Drue Segues To E.J. Stewart

Cyndy Drue has been appointed Director of Music
Programming and Development at E.J. Stewart, a
video production facility. She formerly produced the
television rock news feature ‘“The Rock Review,”
which later led to the creation of “The Rock 'n Roll
Show,"”” and has produced shows for MTV and the USA
Network. Drue will continue her weekend shift on
WMMR/Philadelphia.

WB Ups Shaffer

Sandy Shaffer has been pro-
moted to National Merchandising #
Coordinator for Warner Bros.
Records. She worked the past
four years as Assistant to the Na-
tional Merchandising Manager.
Shaffer’s music industry career in-
cludes a customer service rep pos- |8
ition with Ariola Records and a |
stint as a buyer for Integrity En-

tertainment. Sandy Shaffer

AM-PM Bows

AM-PM Records is the newest label in the
Trend/Discovery family. Specializing in jazz, the label
has issued two releases by the Fullerton College
Jazz Band, “Time Tripping’’ and ‘‘Primarily Jazz.”
AM-PM may be reached at (213) 938-5482.

D’Antonio Joins Union Station

Tony D’Antonio has joined the Union Station
Records staff, working in national promotion. He
comes to the label following two years in independent
country promotion. Prior to that D’Antonio spent time
as a musical performer.

Henry Creates
Total Media

Formerly MCA Records/Nash- |
ville’s Coordinator of Publicity &
Artist Development, Julie Henry
has established the Total Media
public relations firm. Assisting her ™
is Adam Kindness. The company
may be reached at (615}
754-9818.

Julie Henry

Saraceno Joins Bermuda Dunes

Joining Bermuda Dunes Records as head of pro-
duction is Joe Saraceno. The producer/writer is credit-
ed with a number of chart singles/albums, working with
the Ventures and the T-Bones, among others. Bermuda
Dune is directed by Richard Lewis and can be contact-
ed at (619) 345-2851.
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PROGRAM SUPPLIERS /'

EXCLUSIVE OLYMPIC COVERAGE

The 3-3-3 Rule:
Battle Of The Networks

In 1981 the Los Angeles Olympic Organizing Committee (LAOOC)
sold the exclusive radio broadcast rights for the 1984 Summer Olympic
Games to ABC for $500,000. This was the first time these rights had ever
been procured by a radio network. ABC, in a move to protect its ex-
clusivity, worked with the LAOOC to establish a set of restrictions to
govern the amount of live Olympic-oriented reports the competing radio
networks could broadcast on-site in Los Angeles. Such restrictions have
controlled television broadcast rights for years, but this was the first
time that all radio networks would not be allowed to report freely from
the Olympic venues. This week’s column takes a look at these rules and
regulations, and explores what — if any — effects they will have on
radio’s coverage of the Olympic Games.

Jim Farley, VP/Radio News at NBC.,

— agrees that the transference of these re-

————— e strictions from television to radio was a
e W faulty move. “The 3-3-3 Rule makes a cer-
e DU A— tain amount of sense in television because

of the nature of the medium. You’ve got
your morning news show, the evening news,
and the 11 o’clock news. But it makes no
sense in radio, which is on the air 24 hours a
day and doesn't restrict its news coverage
to three specific time periods.”

However, LAOOC’s Perelman stands by
the committee’s decision, explaining, “We
don’t believe the 3-3-3 Rule is adapted
directly from television. We tried four or
five other schemes before finally settling on
this one, which is parallel to television but
not exactly the same. The TV rule is consi-
derably stricter in the way it treats

!!!!!!

£ 1980 (4 Otenewc Commanes e

Games of the XXllird Olympiad Los Angeles 1984

&

The 3-3-3 Rule: A Definition

Central to the issue is the ““3-3-3 Rule,”
the set of restrictions established by the Los
Angeles Olympic organizers. This rule

information and visual images from the
venues than the 3-3-3 Rule we set up for
radio.”

Is It News . . . Or Is It Sports?

One of the gray areas in the LAOOC’s
restrictions is network coverage in case a
bona fide news event occurs in conjunction
with the games. This is one of the greatest
concerns of the networks, because the
LAOOC — and ABC — have declared them-
selves responsible for determining what is
sports and what is news. Should a major
story develop around the Olympics, the
committee itself will decide whether it is a
news event. What also bothers the networks
is that ABC will supposedly have con-

states that radio networks other than ABC
will be held to three live, on-site reports
each day, no more than three minutes in
length, and spaced three hours apart.
Richard Perelman, VP/Press Operations
for the LAOOC, explains: “The regulations
that we came up with for non-exclusive U.S.
broadcasters, in cooperation with ABC,
basically focus on an opportunity to run
clips or material from the venues them-
selves. ABC’s exclusivity with the 3-3-3 Rule
extends to those areas inside Olympic
stadiums where competition is taking
place. However, there is much less restric-
tion on material from the Olympic villages
and from news conferences held at the
main press center. What this does is give
radio stations an opportunity to run ac-
tualities from the stadiums of the games
three times a day, providing the ability to
penetrate the market during drivetime
commuter periods when there’s extremely
heavy radio listening.”

RKOV/ RADIO NETWORKS

The 3-3-3 Rule has been used in television
coverage of the Olympics for years, and the
LAOOC drew from the Olympic charter
which in the past has dealt only with televi-
sion. Charlie Steiner, Director/Sports at
RKO Radio, believes that television’s
restrictions should not — and cannot — be
arbitrarily applied to radio. “The basis of
this whole concept comes from television,”
he says. ‘“Because there had never been
radio broadcast rights for the Olympics be-
fore, it was determined by the LAOOC that
what was good for television is also good for
radio. Well, that logic couldn’t be more faul-
ty. The functions of radio and TV broad-

foreign policy.

During the week preceding the California June 5 primary, Senator Gary
Hart and former Vice President Walter Mondale appeared on ABC Talk-
radio with host Michael Jackson live from the studios of KABC/Los
Angeles. Senator Hart’s appearance aired nationally on June 1 from 9-10
a.m., while Mondale appeared an hour later at 11:00. The interviews focus-
ed on current issues, including nuclear arms control, the economy, and

Pictured above are (I) Gary Hart and (r) Walter Mondale. Candidates
Lyndon LaRouche and Jesse Jackson were aiso included in Talkradio’s
primary coverage; LaRouche was interviewed live in the KABC studios on
May 31, while Jackson conducted a phone interview June 4.

casting are totally different.”

siderable input in making these decisions.
This brings up some important First
Amendment questions, as well as the na-
ture of a news event itself.

MUTUAL

Jack Clements, Exec. VP of the Mutual
Broadcasting System, questions whether
any organization has the right to decide
what distinguishes a news event from a
sporting event. ‘“The most important ques-
tion is whether ABC and the Olympic com-
mittee ought to be allowed to decide what is
and is not news. This is critical. Obviously
the LAOOC is willing to let ABC decide for
us what is news, but we’re not prepared to
accept that. We're not going to.accept that,
and no other reputable news organization
will go along with that, either.”

Continued on Page 14

Network Spots

ABC Radio and Giobal Satellite Network
have entered into a distribution agreement to
make “Rockline,” “Power Cuts,” and monthly
MTV simulcasts available on ABC's satellite
system. Formerly available in analog only on
NPR's Westar 4, Transponder 2, the programs
can now also be received in digital audio on Sat-
com 1R, Transponder 23 . . . Mary Turner, host
of Westwood One's "Off The Record” series,
has conducted an exclusive three-hour interview
with Pink Floyd's Roger Waters. The interview
will be featured in two parts on “OTR" in July . . .
In cooperation with RKO Radio, the League Of
Women Voters Education Fund is undertaking a
voter registration project for America’s
unregistered young voters. The campaign will
consist of intensive registration messages
broadcast over RKO Q&Os, as well as registra-
tion activities in eight metropolitan markets . . .
London Wavelength has rescheduled the distri-
bution of BBC’s “Hitsville U.S.A. — The Story Of
Motown,” an 11-hour program tracing the
history of Motown Records. The program, or-
ginally scheduled to air over the July 4 weekend,
was pushed back to allow updated information
on the late Marvin Gaye to be added . . . the
Performance Racing Network has signed with
Championship Auto Racing Teams to produce
four radio programs covering upcoming racing
events of the 1984 season. The events include
the United States Grand Prix, the Michigan 500,
the Domino Pizza 500, and the Caesars Palace
Grand Prix . . . Washington Broadcast News is
now producing a weekly program titled “Com-
puter Talk.” The two-minute program, aired
every Monday, deals with the world of micro-
computers, and is produced in collaboration with
Infowortd, a computer industry news magazine.
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The 3-3-3 Rule:
Battle Of The Networks

Continued from Page 13

NBC’s Farley also finds some
severe problems with the news/
sports situation. ‘“‘Nobody ques-
tions the fact that ABC has pur-
chased the exclusive rights to
play-by-play coverage of the
Olympics,” he says. “But the
Olympics is also a news event, and
access to news events should not
be purchased. We would like to
abide by just rules that have been
set up, but right now they seem to
say that if you cover the President
of the United States when he does
the opening ceremony, that’s one
of your three allowed sports re-
ports. They also seem to say if you
do your three allowed reports for
the day, and then an athlete wins a
gold medal and drops dead on the
field, we can’t cover that as a
news event.”

CBS
RADIO

CBS Sr. VP Richard Brescia
agrees that no one else can deter-
mine for a network what will be
considered a news event, and CBS
itself will decide what deserves to

be treated as news. “We will make
the decision of what is news and
what is sports, and we will make it
in the spirit of good broadcasters.
If there is a newsworthy event
that is something we would nor-
mally have our newspeople cover,

dict everything that will happen
during the course of the Olympics.
But the Games are a sporting
event. They have always been and
will continue to be a sporting
event, and the interest of others to
try to change that for their own
benefit is not going to sway us.
“With regard to President Rea-
gan, I think this is all much ado
about nothing,” he continues. “If
the President speaks, he is going
to say all of 17 words in the Olym-

NETWORKS

PROGRAM SUPPLIERS

they will cover it. I don’t agree
that President Reagan’s remarks
will be a sporting event. Any re-
marks the President makes with
regards to the Olympics have al-
ready taken on a political signifi-
cance. I'm not sure how we’re go-
ing to handle that yet, but I think it
is a news story.”

LAOOC’s Perelman views this
controversy over what is news and
what is not as an exaggerated situ-
ation, especially where President
Reagan is involved. “There is no
exact or clear guideline on what is
news and what is sports, because
everything has to be handled on a
case-by-case basis. We can’t pre-

pic charter that are used to open
the games: ‘I declare open the
Olympic games of 1984, celebrat-
ing the 23rd Olympiad of the mod-
ern era.” Now, if a network thinks
that is a news event, they might
want to get a Reagan imitator who
would give them something pretty
close to an actuality.”

RAPIS

The LAOOC has also said that if
any network goes against the
committee’s restrictions, it will
revoke that network’s Olympic

(3)

(4)
(5)
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credentials, thus barring it from
the Games.
What It All Means

The ultimate question in the
3-3-3 controversy is whether it will
noticeably affect network cover-
age. None of ABC’s competitors
would admit that their own cover-
age of the Olympics would be re-
stricted, but nevertheless there
may be some inconveniences
which constrict their broadcasts.

Jim Hood, Deputy Director/
Broadcast Services at AP, says,
“Obviously, we’ll be able to report

3 }

. J
Radio Network

the facts and scores of the Olym-
pics as quickly as they happen, in
terms of results and who won
what. But we won’t have the sound
of the athletes and the coaches,
and we won’t have the interviews
and comments that might shed a
little light on things and add some
life and color. I don’t think that’s
going to be a tragedy for us, but it
certainly is an inconvenience.”

Steiner says RKQ’s coverage
won’t be affected at all by the 3-3-3
restrictions. “Our programming
won’t change one iota,” he claims.
“The guidelines that were issued
by the LAOOC gave us some signi-
ficant loopholes that I can only
assume were provided unknow-
ingly. I can’t divulge what they
are because I don’t want to pro-

vide ABC or the committee or our
competitors any grist, but we
have had our lawyers look through
the restrictions and there are
some definite things that we can
exercise. I don’t think our listen-
ers will miss one story at all.”

Clements says the restrictions
will alter Mutual’s coverage only
because the network will no longer
be able to provide play-by-play re-
ports, but other than that there
will be no difference. “Obviously
ABC’s exclusivity will prohibit
any live coverage from any of the
Olympic venues. In the past we
have done live coverage, and ob-
viously we won’t have that cover-
age now. There will be no long-
form programming on Mutual or
any network other than ABC. But
this isn’'t going to cripple us or
anyone else. We’ll just do things a
bit differently.”

Will the initiation of exclusive
radio rights, and the establish-
ment of a 3-3-3 Rule for radio, set a
precedent for Olympic coverage
in years to come? Probably, ac-
cording to most networks. Is it
something they can live with?
Again, the answer is probably.
But change is always difficult to
live with and, according to ABC
VP/Marketing Development Bob
Chambers, resistance to change is
what has fired this current Olym-
pic controversy. ‘I firmly believe
that any time there is ground
broken it is perceived as some-
thing new, and people have a hard
time getting used to something
new,” he explains. “Change is
not something that human beings
readily accept. Selling the ex-
clusive radio rights to the Olym-
pics is something that’s never
been done before, and it’s hard to
get acceptance for this sort of

ARMS CONTROL — Laura Branigan lost her ‘‘self control’’ following her
recent appearance on a segment of “Live From The Record Plant,” produced
by PG Productions for RKO Radio. Pictured after the live broadcast is
Branigan (r), hoisting the show's host Jo Interrante.
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Suppliers

Networks/Program

MUSIC FEATURES

ABC

Contemporary Net/

Spotlight Special:
Huey Lewis & The News (July 15)

Rock Net/Live Supergroups:
Greg Kihn (July 14)

Youth Networks/City Rhythms:
Pointer Sisters (July 15)

Clayton Webster
Country Calendar:
Shelly West (July 9)
Sytvia (July 10)
Earl Thomas Coniey (July 11)
B.J. Thomas (July 12)
Louise Mandrell {(July 13)
Lynn Anderson (July 14)
Bellamy Brothers (July 15)

Rare Trax:
Eric Clapton (July 9)
Hollies (July 10)
Police {July 11)
Eddie Money (July 12-13)

Retro Rock:
Santana (July 9)

Creative Radio Network
Country Music’s Radio Magazine:
Qak Ridge Boys (July 7)
Gary Owens’ Supertracks:
Frankie Valii/Four Seasons (July 7)

Global Satellite Net

Rockline:
Red Ryder (July 2)

innerview
Innerview:
Rush (July 9)

Lee Bailey Productions
Radloscope:
Patrice Rushen (July 8)
MJl Broadcasting
Rock Quiz Special:
Bruce Springsteen (July 20)

Mutual
Lee Arnoid On A Country Road:

Lee Greenwood/Sytvia/Eddie Rabbit/
Alabama/Oak Ridge Boys/Vern Gosdin
{June 30)

Narwood Productions
Country Closeup:

Charley Pride (July 8)
Music Makers:

Four Lads (July 9)

NBC
The Source:
Police: Self-portrait (July 4)

PFM Inc.
Guest DJ:
Rick Ocasek (July 9)

PIA (Program Services)
Rare & Scratchy Rock & Roll:
Johnny Rivers (July 7-9)

RKO Networks
Behind The Music (RKO 2):
Elton John (July 2)
Christopher Cross (July 3)
Bill Medley (July 4)
Genesis (July 5)
Christine McVie (July 6)

Captured Live (PG Prod):
Night Ranger (July 6-9)
Checkin’ In (RKO 2):
Ronnie Mllsap (July 2)
Earl Thomas Conley (July 3)
Eddie Rabbit (July 4)
Don Willlams (July 5)
Juice Newton (July 8)

Countdown America
w/John Leader (IS INC):
Independence Day salute (June 30-July 1)
Private Session (RKO 1):
Kenny Loggins (July 2)
Ray Parker Jr. (July 3)
Culture Club (July 4)
Pat Benatar (July 5)
Steve Perry (July 8)

BUZZI WORDS — Comedienne and former ‘‘Laugh-In’’ star R
stopped by the Westwood One studios recently for a guest appearance on
‘“The Dr. Demento Show. " During the program she talked with the dement-
ed doctor about her new release '‘Where’s The Beef?”’

uth Buzzi

r-------------'-------------------1

ARE YOU MISSING OUT ON THE PROFITS OF

PLASTIC CARD PROMOTIONS?

PHONE THE PROFESSIONALS

2B SYSTEM CORPORATION
SISTH BROADCAST PROMOTIONS DIVISION

Sound Check (IS INC):
Rockwell (July 2)
Paul Young (July 3)
Tina Turner (July 4)
Go-Go’s (July 5)
Human League (July 6)

Strand Broadcast Services
Music & Memories:

Marllyn McCoo/Judge Joe Wapner (July 7)
Paul Revere/DeForrest Kelly (July 14)

Syndicate It
Music Of The City:
Motown Summer: The story continues (July 9)

United Stations
Great Sounds:
Les Brown (July 6-8)
Rick Dees’ Weekly Top 40:
LaToya Jackson (July 6-8)
Rock, Roll & Remember:
Captain & Tennllle (July 6-8)
Solid Gold Country:
Oak Ridge Boys (July 6-8)
Weekly Country Countdown:
Jchnny Cash (July 6-8)

Westwood One
Budweiser Concert:
Polnter Sisters (July 2-8)
Dr. Demento:
Songs from movies (July 13-15)
Earth News:
Steve Perry/Dan Aykroyd/Joe Dante (July 2-8)
in Concert:
Thompson Twins (July 16-25)
Off The Record:
Rod Stewart/Chicago/Motley Crue (July 2-6)
Off The Record Specials:
Roger Waters (July 2-8)
Rock Album Countdown:
Jefferson Starship/Duke Jupiter (July 6-8)
Special Edition:
The Crusaders (July 2-8)
Superstars Rock Concert:
38 Special (July 13-15)

All Star Radio
Radio Hotline:

Fortune teller/Joshua Logan/Mr. X/Cynthia
Upchurch/bad connection (week of June 25)

Stevens’ & Grdnic’s

Comedy Drop-ins:

Zeppie barbecue/funny beer/Stufter's quiche
helper/Big Fat Donna/n..n..newsbreak
{week of June 25)

cBs

Entertainment Update

(Kris Stevens):

Dolly Parton/Sid Caesar/"Top Secret’'/Michael
Pare/‘Gremiins”’ (June 25-29)

Clayton Webster

Jack Carney’s Comedy Show:
High saas (July 8)

Sporting News Report:

Paul Cwena/Joe Altobelll/Bob Cousy (July 9)

313/588-7400

® Ted Cohen, most recently Direc-
tor/National Artist Development at
Warner Bros. Records, has joined
Westwood One as Director/Talent
Acquisition & Program Development.
Cohen will act as liaison between the
network and recording artists and rec-
ord companies, acquiring talent for up-
coming concert programs and arrang-
ing artist interviews for the company’s
long and short-form features. He be-
gan his record-industry career as a
buyer with Disc Records, moving to
CBS Records in 1971, and thenon to
Warner Bros. Cohen will be based at
Westwood One’s West Coast head-
quarters in Culver City.

® Narwood Productions in New
York has named Richard Lorenzo as its
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new VP/Programming, replacing Ellen
Silver, who re-
cently moved up to
Exec. VP. Loren-
z0’s responsibili-
ties will include the
development and
supervision of ali’
Narwood radio pro- &N

gramming, includ-L .

ing specials and Richard Lorenzo
series. He comes to the company from
WCBS-FM/New York, where he serv-
ed as Music Director. He has also
worked in programming for General
Electric stations, has produced music
specials for ABC, and was OM at
WWYZ/Hartford and a programming
consultant at WPIX/New York.

|

; G ey
HAVING A BALL — WHTZ/New York PD Scott Shannon recently debuted
as the host of United Stations’ ‘‘Fourth Of July Summer Beach Party.”’ Pic-
tured following a taping session for the show are (I-r) United Stations Presi-
dent Nick Verbitsky, Shannon, and United Stations Exec. VP/Program-
ming Ed Salamon.

DISHING IT UP — Westwood One has signed RCA as its first client in the
network’s plan to provide digital audio uplinking services for program suppli-
ers to the Satcom 1R satellite. Pictured signing the agreement at Westwood
One’s headquarters are (I-r) RCA’s Jim Grady, Harold Rice, and Guy Lewis;
| IDB’s Jeff Sudikoff; Westwood One President Norm Pattiz; RCA’s Jerry Kap-
I fan; and Westwood One’s Arthur Levine.

B

NEWS & INFORMATION FEATURES

Mutual

Larry King Show:

Lyn St. James/Bonnie Tlburzi (June 25)
David Yallop (June 26)

Carol Channing (June 27)

Jake Weinfeld (June 28)

Linda Ellerbee (June 29)

Assignment Hollywood:
Lorenzo Lamas (June 25)

Lana Wood (June 26)

Christopher Lambert (June 27)
Lillane Montevecchi (June 28)
Tom Cruise (June 29)

Narwood Productions

Minding Your Business:

Street fighter inventor (June 25)

Name game (June 26)

Gortrem Marketing (June 27)

Dura-Flame/Silent Radio (June 28)

Venture capitalist/White House conference
(June 29)

NBC/The Source
Coping With:
Television (June 25)
Tipping (June 26)
Buying a VCR (June 27)
Compact discs (June 28)
Manipulating (June 29)

Progressive Radio Net
Computer Program:

Origins of computers/ENIAC/silicon chips/iCs &
CPUs/home appliances (week of June 25)

Laugh Machine:

Rodney Dangerfieid/Bill Cosby/Woody Allen/
Kip Adotta/Robert Klein (week of June 25)

News Blimp:

Garish cosmetica/commercial rock stars/man-made
natural disasters/l.Q./evidential garbage
(week of June 25)

Sound Advice:

Ventilation & humnidity/stereo connections/
grounds/phasing (week of June 25)

RKO One

Beat The System:
Tax-free twists (July 3)
Crime stoppers (July 5)
Mind Games:
Haircut phobilas (July 2)
White noise effect (July 3)
Prophets of doom (Juy 4)
Police chases (July 5)
Look of love {July 6)
Smart Money:
Vacation buys (July 2)
Baby bonds (July 4)
Getting out of bonds (July 6)

Syndicate It

Radiorobics w/ Jayne Kennedy:
Abdominal exercises (June 25)

Westwood One

Brad Messer’s Daybook:

Custer's last stand/Helen Keller/Niagra Falls
tight rope (week of June 25)

Playboy Advisor:

She wants other guys/first wite is in wallet/
acolescent drug abuse/ha’s never in the mood/
she can't make decisions/he just won't leave
his wife/vents anger on girlfriend/ls she the
one?/parents don't know about live-in/his
girtfriend plays tennis better (week of June 25)

Spaces & Places:

Big can be beautiful (week of June 25)
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JHAN HIBER

The Book Cometh

Usually when I write about “‘books” I'm referring to ratings
reports from Arbitron or Birch. However, this week let me take you
through another book — mine. Dr. John Kurtz (a leading broad-
caster and academic) and others have ascertained a need for a useful
volume on Ratings and Research. Now it’s done, and my tome will be
out in time for the R&R Direction 84 and NAB/NRBA RCPC extrava-
ganzas here in L.A.September 15-19. In the meantime it has occurred
to a few folks that you might want to know what this publication is all
about, and how it can help you win in the *80s. Stay tuned for details.

I must admit it's a bit awkward
writing about a book I've put so much
time and effort into, but I'll try to be as
objective as possible. The bottom line
here is to let you know the volume is ac-
tually coming, and to pique your
curiosity.

Why A Book

One of the questions I'm constantly
asked whenever I meet with groups of
broadcasters at various conventions is
“When are you going to write a book?”
Thus, with encouragement from
Dwight Case and Bob Wilson, I began
several years ago to draft chapters for
my first book.

One thing I should mention has to do
with the book’s contents. Some might
have settled for just a compilation of past
columns, and indeed there have been a
number of you who have suggested just
that (in places like hotel checkout lines,
airport lounges, and other spots I've
been known to frequent in the last five
years). However, I wanted to give you
your money’s worth and create this
work from scratch to a very large
degree. I don’t think you’ll feel ripped
off.

A word on the title. No, I did not
think of “Hibernetics” (rhymes with
cybernetics), but I think it does connote

the right combination of up-to-date in-
formation and guidance written in the
Hiber style (that is to say, in English).
Contents

R&R will be publishing two versions
of the book. One will be a deluxe
workbook for the industry, subject to
timely updates and new chapters when
they are warranted. The other version,
for broadcast curricula in academia,
will be a paperback and will be updated
less frequently (and will also be less ex-

pensive).
Both versions will initially include
the same key chapters, but the

academic paperback will not include
some of the industry-oriented pullouts
and enclosures aimed at station usage.
Boxed below is a rundown on the table of
contents common to both versions of
Hibernetics:

The book is organized into what I
hope is a sensible flow of information
and usage. After an initial chapter that
offers a brief overview of radio research
history, there are three main sections:

*Perceptual research

(chapters 2,3,4)
eRatings Research

(chapters 5,6,7,8,9)
*Sales Research

(chapters 10,11)

ically to their micros.

told R&R. “About a month and a half ago.”

right now.”

Arbitrends On-Line In July

The latest plans for the resumption of on-line delivery of the rolling monthly Arbitrends ser-
vice call for that system to gear up July 5, according to Arbitron VP Bill Livek. Clients who have
gotten the first two rolling monthlies in the mail will next get the spring quarterly sent electron-

Birch, Nielsen Talk (Intermittently)

Tom Birch has confirmed that he has had discussions with representatives from Nielsen
about that firm purchasing Birch Radio. According to Birch. “They look periodically at getting
back into the radio ratings field” (vacated by Nielsen in the early '60s) “and have had some dis-
cussions with me over the years.” Asked when was the last time the two parties talked Birch

Birch emphasized, however, that he was not selling his company. “It is not my inclination
to sell — why would I want to?” He continued “We are profitable now from our cash flow, and
if we need more resources we have them at our disposal. Any sale negotiations are not happening

EMRC Looks Ahead

The Electronic Media Rating Council has released highlights of its January conference.
which began looking at the next 10 years in our business. Among those items identified as im-

portant needs for the future were increased sample sizes, finer demographic breaks, and the
development of commercial ratings (as opposed to programming ratings). A second meeting to
follow up the earlier discussions was held recently, with results to be known soon.
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In eleven easy-to-read and under-
stand chapters, Jhan Hiber takes

you through the history, theory and
practice of ratings and research.

Here's what's included in each
chapter:

CHAPTER 1

Radio Research Overview

CHAPTER 2

A Focus on Focus Groups

CHAPTER 3
Telephone Studies: A Reliable
Research Tool

CHAPTER 4
Other Research Techniques

CHAPTER 5
Ratings Research

CHAPTER 6
The Almighty Diary

CHAPTER 7
Diary Analysis: Getting
the Other 75%
CHAPTER 8

Quarterly Measurement: How It
Started. . . . How to Succeed

CHAPTER 9
Birch Radio: The Telephone
Alternative

CHAPTER 10
Sales Research: A Key to Better
Revenues

CHAPTER 11
Sales Breakouts: Computer Options

Plus a glossary of ratings /research
terms, work sheets and examples of
diaries, mechanicals, focus group
questionnaires and other practical
tools you can use at the station level
on a daily basis.

i s e e S e FCLE = SRR SR

“... A good focus group moderator
should be several people. This per-
son should have the folksiness of
Andy Griffith, the finesse of a tight-
rope walker, the command presence
of a drill sergeant, the interviewing
prowess of Perry Mason and the
mental abilities of a clairvoyant.”

“... Successful stations should do at
least one phone survey annually —
stations which aspire to success
should perhaps do their telephone
research homework more often.”

“... Every station should take a look
at the diaries for its market since that
is the only way to know the reality of
what the diary keepers were trying to
tell you.”

“... For all the money stations pay
Arbitron for ratings books, these
books only show about 25% of the
total information contained in the
diaries.”

I organized the volume in this fashion
as if I was consulting a station. First,
you'd want to lay the groundwork for
future success by conducting quality
perceptual research (focus groups,
phone surveys, etc.). Then you'd take
those useful findings and lay out a game
plan for ratings success. You'd want to
analyze the results of the sweeps to see
how your station really did, and finally
you'd want to use sales research to
make the most of the numbers you
achieve.

In addition to these contents there are
sample focus and phone questionnaires,
a Survey Analysis Diary, examples of
tools to use in ratings and diary
analysis, and an easy-to-understand
glossary of research and ratings terms.

The goal here was to give stations a
solid summary of my ratings and reseach
knowledge and experience. Whether
you're in large, medium or small mar-
kets, this workbook is designed to help
you. It’s long on practical info and short
on philosophical gobbledygook.

Boxed above are a few excerpts from
Hibernetics:

A Proud Papa

My goal in writing this book was to
offer the industry and the schools who

feed us some of tomorrow’s talent the
first book ever devoted exclusively to
the vital topics of ratings and research.
At the NAB in Las Vegas, a brochure
selling pre-publication orders for the
book was circulated, and the response
has been pleasing, so I guess we're on
target. All in all I feel like a proud papa
who hopes his son turns out all right. In
the end that judgment will be made by
you faithful readers, and 1 look for-
ward to your suggestions for how the
book can be updated and revised for
future editions.

Let me finally say thanks to those in
academia and in this crazy business of
ours for their encouragement. You folks
make it all worthwhile when you call,
write, or meet me at conventions and
remark how much help this column has
been. Hope you'll feel the same way
about Hibernetics, a hands-on tool that
can help many.

Look for an advertisement soon in
R&R regarding details of how you can
get your copy. Then put it to good use!

Next week we'll look into a crystal
ball and examine the future of radio, as
seen through the eves of those at the re-
cent McGavren Guild National Radio
Symposium. See you then.



Produced by
DIR Broadcasting
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SEARCHING FOR THE RIGHT FORMAT

The Six Million Dollar

Manag er’ Part X By Kevin B. Sweeney

Model sales management is definitely a primary goal
of today’s Six Million Dollar Manager. But programming
strategy poses an equally important concern. Chapter Ten
wraps up the sales management issue and then tackles the
programming question. Whether protecting a successful
format or choosing something better, the SMDM should
bear in mind four ideas (two of which are outlined in this

installment).
AIMS Probably Best

The best idea exchanges among
larger-market stations probably
is AIMS. But that’s a tiny handful
of stations.

There is nothing — but should be
something — like the General

what kind of bank Chase Manhat-
tan will operate.

In a radio station, as in these
other businesses, this is a decision
that may be made only once in a
lifetime. Mid-course corrections
are probable, but the basic format
remains the same.

Motors’ dealers’ “20 Groups.” OF s ——

perhaps like the AMC group of
department stores. In both the
GM and AMC arrangements, here
is an exchange of figures as well
as frequent conferences for per-
sonal questioning.

When all the stations that can be
bought by groups in the top 50
markets have been bought, and
there is no longer the gnawing
fear that what you tell another sta-
tion might be used by his group
against your group in another ci-
ty, then maybe there can be *“20
groups’’ assembled in which the
real education in 1980s sales
management can begin.

Hundreds of millions of dollars
depend on the SMDM having a
1980s sales manager. But, again,
that’s only one of a dozen areas in
which the SMDM requires help.
Another is . . .

Programming Strategy

This is about protecting or selec-
ting a franchise, a programming
format, to appeal to the ceaseless-
ly shifting tastes of Americans.

While the nuts and bolts of pro-
gramming will be handled in-
creasingly by syndication or hired
guns, the decision on format re-
mains on the desk of the SMDM.

It is his most important decision
for the 1980s and probably
thereafter.

Every business has these deci-
sions. Someone at the top decides
what kind of car GM will make,
what kind of store Sears will run,

WESTWOOD ONE

“While the nuts and bolts
of programming will be
handled increasingly by
syndication or hired guns,
the decision on format re-
mains on the desk of the

SMDM.”
B — -

Some unhappy stations will con-
tinue to change biennially. And,
I'd venture that perhaps two-
thirds of station owners are at
least mildly unhappy at any one
time because their ARB shares
are in the bottom two-thirds of
their market.

But a good half of all large
market stations are restless, look-
ing for that magic mix of ingre-
dients that will transform them
from a frog into a prince.

What makes this dangerous for
the “haves,’”’ those with the
numbers, is that some of the
“havenots’’ are excellent physijcal
facilities whose ownership can
ante up seven figures to buy an au-
dience.

The SMDM will be almost pain-
fully sensitive to

(A) listeners tiring of a format
that his station dominates, e.g.
possible erosion of interest in
country music as there has been in
traditional MOR

(B) his competition preparing to
make a run at him

(C) the opportunities presented

by weak competition in a format
that looks promising.

The SMDM will be protecting
what he has and perhaps probing
for something better, unless what
he has is in the top five stations in
the market.

As he does, I'd suggest that
there are four ideas he might keep
in mind:

Radio’s Narrowness

(1)The narrowness of present
programming does not reflect a
narrowness of the public’s in-
terest.

Review what’s on the dials in
the cities where the programming
smorgasbord is supposed to offer
the broadest choices.

There is a cluster of contem-
porary music staions — Rock,
AOR, Black, Gold — and there’s
Country and Beautiful Music. And
there’s all-News and News/Talk.
And, there’s . . . ah, er, well, you
know . . .

Do these formats explore the en-
tire spectrum of America’s in-
terests?

I'd suggest that they do not and
Exhibit A in my presentation
would be the flourishing magazine
business.

And Exhibit B would be the pro-
liferating cable television
business.

And Exhibit C would be the
spectrum of interests into which
Americans pour billions annually.
That, too, translates into a poten-
tial for radio programming.

If a real-life Mork came down
from Ork and listened to what we
programmed, he would report
that Americans spend almost all
their time involved with music
and lyrics. These lyrics, he would
say, are a kind of rudimentary
poetry that deals almost ex-
clusively with the relations bet-
ween the sexes.

And he would report radio sta-
tions seem very little interested in
talking — perhaps about one-tenth
as interested in this kind of com-
munication as they are in songs.
QED, Americans must conduct
their personal relationships
musically.

5 § §

|
L

Radio is in the music business
primarily because it works — peo-
ple listen in substantial numbers.
And because it is reasonably safe
from television’s incursions. And
because it is inexpensive to do so.

And because that’s what 98 out
of 100 programmers like to do and
know how to do. And because
radio has failed to develop pro-
grammers in any substantial
quantities who know how to do
anything else!
[ ="
“If magazines can make a
handsome living with for-
mats like National Geo-
graphic there's at
least some reason to ex-
plore some of the maga-

zine formats for radio.”
b —————— — -

But let’s go to “trial!” I in-
troduce Exhibit A — the
magazines that flourish.

Well, there’s Time and
Newsweek and National
Geographic —  National
Geographic? — and New Yorker
New Yorker? and Business
Week and Seventeen and Sunset
(what the hell is a ‘““Sunset?”’),
Cosmopolitan and Playboy and at
least a hundred others that
Americans pay several billions of
dollars to read.

Exhibit B: There is 24-hour
news on my cable system. And 24
hours of sports. And 24 hours (or it
seems like it) of movies.

And, as you know, there will
soon be 24 hours of music.

But we have had a television
station for a decade in Los
Angeles that broadcasts nothing
but financial news, and if you
want to see wall-to-wall commer-
cial content, this channel is
something to see.

My cable promises that I can
throw away my 40-button next
year or the year after and replace
it with one that will give 80 to 100
choices. And mostly they will be
different format choices.

Now . . . Exhibit C.

Americans talk and tell jokes
and bowl and eat three times a
day. They spend inordinate
amounts of time thinking about
making love. They work eight
hours a day. They drive cars and
go to movies, they read, watch
television, sleep, worry about
their health.

Because it would be apples-and-
oranges, I will only mention that

all of the above absorb more of
their time than dancing and sing-
ing.

If magazines can make a hand-
some living with formats like Na-
tional Geographic (what is it like
in exotic places) and Sunset
(homemaking in the West —
home, garden, food, travel),
there’s at least some reason to ex-
plore some of the magazine for-
mats for radio.

If Ted Turner can make some
kind of success out of Cable News
Network, and if TV stations broad-
casting stock market results can
hold an audience at least 12 hours
a day, isn’t there room for more
all-News stations in radio and
perhaps a stock market results
station in some of the larger
markets?

There are hundreds of possible
profitable formats. I'll never
forget that Goar Mestre, the
dominating force in pre-Castro
Cuban radio stations, once had a
format that broadcast only the
time of day — and it was commer-
cial — 100 units an hour.

Why should radio confine itself
to just music with an occasional
sprinkling of information?

“Radio is in the music
business primarily be-
cause it works — people
listen in substantial num-
bers.”

= = ——————— /]

More Networks

(2) There will be more networks
providing services that broaden
radio’s spectrum. What should the
SMDM do about them?

How many pop music young
adult networks are there now?

But how many information net-
works, excluding those simply
providing five minutes of news
hourly? Maybe one?

There has to be an all-News net-
work. And soon.

There has to be a News/Talk
network. And soon.

And then a second one of both.
Within a few years.

Part XI will appear shortly.
“The Six Million Dollar Manager”’
and Kevin B. Sweeney’s other
works are available from the
Kevin B. Sweeney Companies, PO
Box 1673, Thousand Oaks, CA
91360.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.




C

iy
e
B

LA el

’f’,f-.‘,"v.

SRR

-

=

ey

%

s

WYY NN
N
Tk

N ..ﬁ.,z..../,..ﬂ

MR ./-w../.n

%a/./{/. Sy

I

Sy
= N
R N

et

I"’v

A

S
et a s

190 e a s

7

Y
%

.fi

i

W
N /..,...
o

WA

.

,
N

.‘;

o’
/-

o




Page 20
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It your station isn't playing Dave Grusin's
masterful new album you're already behind
the times. Night-Lines has jumped in leaps
and bounds to number 4 on the jazz charts.
Backed by an incredible array of top-notch
musicians including Phoebe Snow,

David Sanborn, Marcus Miller and

Randy Goodrum, Dave Grusin's new album,
Night-Lines, is a direct line to your listeners.

Featuring the single,
"“"Theme From St. Elsewhere,"
now on over 72 A/C stations.

A/C NEW & ACTIVE

On Line With Jazz Radio:

WBGO, WGBH, WBFO, WKND,
WEAA, WUWU, WYBC, WFAE,
WGIV, KERA, KSAX, WMGI,
KUHF, WJAX, KJCB, WMOT,
WHRO, WLOQ, WBEE, WGCI,
WNOP, WDMT, WBBY, WJZZ,
WNUR, WIAN, WKSU, KTCJ,
KWMU, WVOI, KADX, KLCC,
KLON, KKGO, KSBR, KMCR,
KKSN, KMHD, XHRM, KJAZ,
KJZZ, KUOP, KPLU, KCRW,
WBMX, WVEE, WNOO, WOIC, 92Q

w52 Available On Compact Disc (GRPD—9504)

€ 1984 GRP Records, inc

Following up last week's item about
MTV, WARNER-AMEX is making an initial
offering of more than five million shares in a
new corporation to be called MTV Networks,
Inc., but the entertainment conglomerate will
retain 66.1% ownership of the new company
and 90.7% voting control. The shares, priced
at $16 to $18 each, should raise $80 million,
which the prospectus indicates would be used
to pay back debt, and as future operating
capital. So, while this is your chance to own a
piece of MTV, Warner-Amex plans to keep the
lion’s share.

VP/GM JERRY LEE has resigned at
KJQY/SAN DIEGO, indicating he would
announce his future plans at a later date. Until
a permanent replacement is hired, current
KJQY PD/OM MIKE BURNETTE is serving as
GM.

In a flurry of cost-cutting,
EXIT| BLAIR has reduced its executive
’ staff by four. Departing were Senior
VP BOB GALEN, who'd been with

the firm for 25 years, BOB LOBDELL, ED
HOWARD, and MIKE HORNE. According to
inside sources, the trimmings are an attempt to
boost the bottom line. The four salaries will
reportedly save the company over $800,000
annually.

Two CBS-FM Group stations have new
morning hosts this week. In Chicago, B-96
moves evening personality DON GERONIMO
into mornings, following the departure of DICK
BIONDI. At KHTR/ST. LOUIS, KEVIN
KITCHEN of crosstown WIL is now cookin’ in
AM drive after KHTR PD BOB SCOTT took
himself off the air. Incidentally, back in
Chicago, Geronimo’s promotion leaves B-96
programmer BUDDY SCOTT with an important
evening opening to fill.

JIM COLLINS has
resigned his Assistant PD
position at WNBC/NEW
YORK to do mornings at
ZZ99/KANSAS CITY. This
is a homecoming for Jim,
as his hometown,
Lawrence, KS, is just a
stone’s throw down the
road.

Jim Collins

Last week we told you about a former
ARBITRON executive who is now almost a
certainty to join BIRCH RADIO in a key
product position. Now, another former Arbitron
honcho, DICK WEINSTEIN, is talking to Birch
as a possible addition to the firm's New York
office.

Former KTXQ/DALLAS PD TOM OWENS
wants to get back to work and can be reached
at (214) 644-9776.

R&R/Friday, June 22, 1984

KIQQ/LOS ANGELES sent its listeners
into a “State Of Shock” by playing the new
Jacksons single continuously from the time it
was released, noon Wednesday June 13, until
10am the following moming! The air
personalities continued introducing KIQQ’s
regular playlist during the Jacksons marathon,
further confusing unsuspecting listeners. The
L.A. TV stations and newspapers picked up on
the promotion, giving the station lots of free
publicity.

FRITZ BROADCASTING has applied for
the new call letters WXYT for
WXYZIDETROIT, which it's buying from ABC.
The change is necessary because ABC will
retain ownership of WXYZ-TV in the market.

Speaking of Detroit, former WDRQ PD
TONY GRAY is now Music Director and
midday personality at WYLD/INEW ORLEANS.

B104/BALTIMORE has inked a two-year
deal with former WABC/NEW YORK morning
man BRIAN WILSON and former
WASH/Washington personality DON
O’BRIEN. The team will be known as Brian &

O'Brien and will begin in mid-July.

Brian Wilson Don O'Brien

SCOTT ALEXANDER, most recently
Programming and Music Coordinator at
KWKIST. LOUIS, recently displaced by Steve
Perun (see Page 1), can be reached at (314)
726-0065.

WEZXISCRANTON PD SHAWN WATERS
has apparently reconsidered his original
decision to resign, and now will be staying
with the station as Program Director.

Those in the know in Nashville are saying
that if WSIX doesn’t show strong ratings
growth in the spring book, the Country format
may give way to AOR, giving WKDF some
competition. When you consider the number of
Country outlets in Nashville versus the number
of AORs (just WKDF), the logic is hard to
refute.

SCOTT HOWITT, Operations Manager at
WRQC/CLEVELAND, will also assume the PD
duties. The station still needs two strong
personalities for mornings and nights, following
the resignation of PD Kris Earl Phillips last

week. Continued on Page 22

Listen To This ...
The _ ﬁ&/
WJ,

O dui*

Welcomes
EZ-FM/Chicago

(213) 392-8743 131 Ocean Park Blvd., Santa Monica, CA 90405




For The Stations Who Care How They Sound,
ALLIED Has The CAPITOL AA-4!

Question: What audio cartridge can produce almost mirror copies of high quali-
ty analog or digital masters?

Answer: The CAPITOL AA-4 from ALLIED!

Question: What audio cartridge has one of the most advanced tape formula-
tions in the broadcast industry today?

Answer: The CAPITOL AA-4 from ALLIED!

Question: At competitive prices, what tape delivers clear, clean low noise audio
to the program chain?

Answer: The CAPITOL AA-4 from ALLIED!
All this is to make the point that if you care about how you sound, then you

should be using CAPITOL AA-4 audio carts in your program line. For details
contact your nearest ALLIED sales professionals!

CAPITOL AA-4

THE ANSWER

R RS RICHMOND, IN (317) 962-8596

A LL I E D SEATTLE, WA (206) 927-4337
AR CHICAGO, IL (312) 794-0224

. DALLAS, TX (214) 423-8667

BrOGdCGSt EqU | pment ATLANTA, GA (404) 964-1464

Corporate Office: 635 South E Street ¢« P.O. Box 1487 ¢ Richmond, IN 47374

wwWw_americanradiohistorv com
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Continued from Page 20

JOHN SEBASTIAN will be expanding his
current consultancy (four AORs and two
EORs) to include more AOR clients, CHR
stations, and a new A/C-based format he calls
“the sound of love.” John’s not giving up on
his EOR philosophy, but he says he will no
longer turn down business in formats that he’s
qualified to program — namely CHR and A/C.

Look for WSFLINEW BERN, NC to drop
live CHR for the TRANSTAR A/C format.

If you see consuitant MIKE JOSEPH this
week (and you just might in Minneapolis),
congratulate him on a couple of recent
milestones in his career. Mike just celebrated
the fifth anniversary of his “Hot Hits” format.
Five years ago WFBL/SYRACUSE was
reincarnated as “Fire 14.” Also, this week
Mike enters his 16th consecutive year as the
consuitant for WKAQ-AM & FM/SAN JUAN.
The AM News station and FM Spanish Hot
Hits outlet have been following Joseph'’s
advice for 15 straight years.

: JASON KANE, who's
been programming

KIX106/WASHINGTON

DC, has resigned to join

the RESEARCH GROUP as

Research Associate. Jason

will relocate to Seattle in

4 two weeks where he’ll be

B involved in strategic

| planning and

impiementation of research
Jason Kane  results for client

stations. No immediate programming

replacement was named at KIX106.

Hats off to WIBR/BATON ROUGE PD
STEWART McRAE on being presented the
“Governor’s Award of Merit for his constant
and on-going support of (Louisiana’s) music
makers” at the recently-held fourth annual
Louisiana Music Luncheon. Lynn Ourso, the
director of the state’s music commission (and
former member of John Fred’s band), made
the presentation on behalf of the Governor.

DAVE THOMSON has joined
WMGK/PHILADELPHIA for mornings,
replacing JEFF SHADE, who exited. Thomson
most recently spent four years in afternoons at
WRQX/Washington. Also at WMGK, DOUG
SCHAUB moves up to evenings, replacing
BRUCE FOX, who is leaving for a programming
post in New Jersey.

Congratulations to
LARRY GREEN on his new
position as National
Promotion Director for RED
LABEL RECORDS. The
former Midwest Regional
rep for Chrysalis will begin
his new assignment for the
Chicago-based outlet the
" first week in July.

Larry Green

Our deepest sympathies
go out to the friends and family
of WAZYILAFAYETTE, IN PD/Production
Director JIM BRADY. Jim was killed
last Friday (6-15) when a drunk driver’'s
vehicle slammed into his. Jim is survived by his
parents, a brother, and three sisters.

QWEST RECORDS has tapped ROMA
CHUGARI, formerly of Beverly Glen Records,
as National Promotion Director Black/Urban
Music.

WHOO/ORLANDO PD CHUCK McKAY is
out. No replacement was named, and there’s
no word on when one might be announced.

JOHN ROGERS, formerly with Concord
Records, has joined PALO ALTO JAZZ in the
newly-created position of West Coast
Marketing Manager. John has also been a
parttime air personality at KJAZ/SAN
FRANCISCO for the past 22 years.

Remember how your folks told
you to have something to fall back
on in case the radio biz wasn’t for
you? Well, WLIR/LONG ISLAND PD

DENIS McNAMARA has found another field —
acting — and is making inroads. Look for his
appearances in three forthcoming movies: “9
1/2 Weeks,” where Denis plays a reporter
who interviews Mickey Rourke and Kim
Bassinger; Francis Ford Coppoia’s “Cotton
Club”; and Woody Allen’s “Purple Heart Of
Cairo.”

WEDDING BELLS: TOM ROGAN of
GREEN STREET RECORDS married Julie
Pitman (6-16) . . . DOUG RAINES of
BROADCAST MUSIC SERVICES wed Laurie
Holton (6-9) . . . 94TYX/JACKSON, MS's
ANDY MARTIN married Debbie Eldridge (6-3).

STORK STOPS: A&M Regional rep
RICHARD PACHTER and his wife Darlene;
Sarah Grace (6-17) . . . KLUK/KNOB
NOSTER, MO PD MIKE MEEHAN and his wife
Lori: Chelsea Brinna . . . KYUU/SAN
FRANCISCO personality JEFF McNEAL and
his wife Kimberley: Jeffrey Alexander (6-11)

. . . Finally, R&R’s own Black/Urban Radio
Editor WALT LOVE became a (gasp!)
grandfather when Corey Donte Shaw was born
to Walt’s son, Walter (lil), and his wife Tamara.
We're still waiting for the first person to
actually call Walt “Grandpa.” With any luck at
all it will happen on the wide-open spaces of
the golf course and not here in the office.

g MARY & BRUCE MOSER
o PRESENT

ERIN ELIZABETH
MOSER

AT CHILDREN’S HOSPITAL
MAY 31, 1934

THURSDAY AT 2:43 PM
S8LBS 40Z 21 INCHES

236

236

ROW
ROW

CRIBSIDE
MAY 31 1984

Priceless

“CRIBSIDE

TICKET

SEC

NOREFUNDS  PRICE  NO EXCHANGES

TICKET

And one more thing — when indie
promoter BRUCE MOSER and his wife Mary
had a baby recently, the following
announcement went out to friends and family.
This form of birth notification may be just the
ticket for others in the biz, so we'd thought
we'd pass it along.

Trailblazer Marketing “The Parade” For effective
A crystal clear Television Advertising,

CHR or A/C Call: Bob Wood, Pres.
positioning spot (716) 876-0930




The Greg Kihn Band rockihnrolls its way into
Americd’s heart. Live via satellite from
Santa Barbara, CA. Be there, for the fourth
sensational “’Live Supergroups” broadcast
of ‘84. Call (212) 887-5218 for details!
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Elton Jobn: Pictures
(Say So Much)

Elton John is already the alltime R&R CHR Breaker champ, and ‘‘Sad Songs (Say So
Much)f’ extends his total to 23 in the 10-plus years of the paper’s existence. He started
recording in the mid-to-late '60s; was, according to most chroniclers, the biggest star of the

early '70s; and has managed to sustain his hitmaking appeal well into the ’80s.

Elton backed British singer Long John
Baldry as keyboardist for the group Blues-
ology. Bluesology also backed a number of
visiting American soul singers and record-
ed a few singles on its own, with Elton tak-
ing lead on one or two. (The name Elton
John, by the way, was a combination of sax-
ophonist Eiton Dean and John Baldry; Reg
Dwight deemed his real name to be lacking
a certain showbiz allure.)

1970: Longhairéd
and sensitive

195?: Conservative
beginnings

Sessions and anonymous recordings of
top contemporary hits kept Elton going in
the late '60s, while he and Bernie Taupin
tried to gain a foothold with their songwrit-
ing. Early acts to record Elton’s songs in-
cluded immortals like Duke’s Noblemen,
the Nite People, Brian Keith, Jack Bedient,
and a New Zealand group called Tom
Thumb. (Mentor Baldry was the first to cut
an Elton number, ‘‘Hey Lord You Made The
Night Too Long”’; later, Elton and another
Baldry protege, Rod Stewart, returned the
favor by each producing half of an LP for
Baldry.)

Baby It’s You ... And You . . .

FEATURING
SOLDIER
BOY

Stacy Lattisaw & Johnny Gill:
Hit #3

- : ther Dixn:7§aby it's You.” Hit #1
——— d producer Lu

The Shirelés an

Stacy Lattisaw & Johnny Gill are furthering a 22-year tradition with
their current Black/Urban hit “Baby It’s You.” That's how long artists have
been recording that particular Burt Bacharach/Hal David/Barney Williams
composition, which has survived countless changes of musical fashion to
retain an attraction for all manner of performers.

The Shirelles started it all in 1962, scoring a big hit with the original. The next hit version
came along in 1969, by Del Shannon discoveries Smith, but meanwhile the copyright man-
aged to prosper by virtue of a recording by the Beatles. Other covers were less illustrious —
there was a 1964 British hit by Dave Berry, a soul version by the Masqueraders, and
somewhat obscure renditions by the well-remembered Anonymous Five, Sound Judgment,
Bobby Rydell, and three instrument-wieiding toddlers known as Gary & the Hornets.

Through the '70s and beyond, the song retained its appeal, though not its hitmaking
magic: versions by British new wave female trio Doily Mixture, black artists Sterling, singer
Emily Bindiger, and even Pia Zadora failed to make an impression on the public at large. But
undeterred by the formidable odds against getting a hit with the song, Lattisaw & Gill went
ahead and gave a venerable classic a new lease on commercial life.

Finally Elton dazzled the record industry  six CHR Breakers for the most hit-filled

Robin:
The Cradle

at the Troubadour club in L.A. in 1970, and
ascended to stardom, managing to balance
the appeal of a sensitive singer-songwriter
with a flamboyant all-out rocker persona in
concert, and reaching undreamed-of heights.
With stardom came a vast number of visual
images and career phases, some of which
are shown here.

“Footloose” Ties Record
Kenny Loggins enjoyed a quick trip to

soundtrack album award. The question that
remains: is there a seventh hit left on
“Footloose?”’

Corey Hart is from Montreal and haunted
recording studios for some time (not as a
ghost, or a ghostbuster, but as an aspiring
songwriter and musician). He eventually
did some session work with Graham Parker
and Phoebe Snow before gaining the recor-
ding contract that led to his first single,
“Sunglasses At Night.”

Breaker with “I'm Free (Heaven Help The
Man),” and so the “Footloose” LP, as an-
ticipated, tied ‘“‘Saturday Night Fever at

1982: Suavity

1976: Dedicated leader

for the '80s

of fashion

Robin Gibb: The Changing of the Garb VP/PROMOTION AT POLYGRAM
RobIn Gibb is moving up with what may
turn out to be his biggest solo hit. "Boys Do
Fall in Love" will have to top the #21 placing
of 1978's “Oh Darling,” from the film "Sgt.
Pepper's Lonely Hearts Club Band.”

The imminent album set to accompany the
single is not Robin’s first longplaying venture
outside the Bee Gees, of course. Last year
he issued the *‘How Old Are You" album, and
in 1970, in the midst of a temporary two-year
split with his brothers, he released an LP call-
ed "Robin’s Reign.”

It was a solid album musically, with two
monstrous European hits, “Saved By The
Bell" and "August October.” The cover con-
cept was something else again. It's a shame |
had my Anniversary Awards column last
| week, because the photo of Robin on the

cover probably could have edged out Billy

Joel in the Most Embarrassing Antique Artist

Picture category. Judge for yourself, but as

for me, | think Robin could have used a cere-

monial Changing of the Garb.
| I—

ONE YEAR AGO TODAY

® RANDY BONGARTEN NAMED VP/GM AT WNBC/NEW YORK
© TOM HOYT NAMED VP/GM AT WMAQ/CHICAGO
®BOB EDSON SR. VP/PROMOTION, SHELLY RUDIN VP/SALES, BILL CATALDO

® CHUCK GOLDMARK GM, JOHN MOEN OM/PD AT WYOR/MIAMI

® #1 CHR: “Flashdance” — Irene Cara (Casablanca/PolyGram) (5th week)
® #1 A/C: "Never Gonna Let You Go" — Sergio Mendes (A&M) (4th week)
® #1 COUNTRY: “Love Is On A Roll" — Don Williams (MCA)

® #1 BLACK: “Inside Love” — George Benson (WB) (3rd week)

® #1 AOR TRACK: "Every Breath You Take" — Police (A&M) (4th week)
® #1 LP: “Synchronicity' — Police (A&M) (2nd week)

FIVE YEARS AGO TODAY
® ORRIN MC DANIELS NAMED GM AT WCFL/CHICAGO
® JIM SMITH BECOMES PD AT KSFX/SAN FRANCISCO
©® JIM BROWN NAMED PD AT WOKY/MILWAUKEE
® #1 CHR: “Chuck E.'s In Love™ — Rickie Lee Jones (WB) (2nd week)
® #1 AJC: “She Believes in Me” — Kenny Rogers (UA) (4th week)
® #1 BLACK: "Ring My Beli"" — Anita Ward (Juana/TK) (2nd week)
® #1 COUNTRY: “Nobody Likes Sad Songs” — Ronnie Milsap (RCA)
® #1 LP: “Breakfast In America” — Supertramp (A&M} (10th week)

TEN YEARS AGO TODAY

® GLENN MORGAN NAMED PD AT WABC/NEW YORK

®#1 CHR: "Sundown” — Gordon Lightfoot (Reprise/WB) (3rd week)
® #1 AIC: “If You Love Me" — Olivia Newton-John (MCA) (2nd week)
® #1 COUNTRY: "We Could” — Charley Pride (RCA)

® #1 LP: “Sundown” — Gordon Lightfoot (Reprise/WB) I

Lionel Richle is interviewed on “Friday
Night Videos" June 22 . .. “Solid Gold"
for the week of June 22 stars Alabama,
Pattl Austin, Eurythmics, Rick James,
Cyndl Lauper, Christine McVie, and Van

Stephenson . . . “Solid Gold Hits,” the
new half-hour daily spinoff, features Julce
Newton and Shakin’ Stevens June 22,
Alr Supply and Yarbrough & Peoples
June 25, Deborah Harry and the Thomp-
son Twins June 26, Patti Austin and
Christopher Cross June 27, and Joe
Cocker & Jennifer Warnes plus Van Ste-
phenson June 28 Slade is on
“American Bandstand” June 23 . . . Laura
Branigan appears on “Onstage America”
June 23 . . . Rob Halford of Judas Priest
is an MTV guest DJ June 26 . . . “Rock-N-
America,” a new video-plus-comedy ser-
ies, debuted on many NBC affiliates last
week; the show promises to highlight “un-
usual” videos.




AND LEAVE

Drive fime is where you make the bulk cf
your profits.

We know it; you know it.

So if you measure the contribution of the
rest of your radio day to that of drive time,
you'll come fo this inevitable conclusion: you
ought to be concentrating your resources
where they count most.

But that may leave you with the problem of
filling the rest of your broadcasting day with
quality programming. How do you do it?

More and more radio executives say the
answer is ABC Talkradio.

ABC Talkradio not only can fill most of your
regular broadcasting day (up to 12 hours),
we'll make your weekends totally listenable,
too. With @ hours of programming Saturday
and Sunday.

The ABC Talkradio lineup is packed with
personalities who are experienced profes-
sionals, informed, provocative, entertaining.
So audiences do more than just stay funed,
they get involved, not only with the
programming but also with your sponscrs.

Want some examples?

ST

Dr. Susan Forward and Michael Jackson
have grown their 18+ audiences more than
63% and 70%, respectively, for KNUS-Denver
in the latest rating period.

Owen Spann, Dr. Forward and Jackson
have scored increases ranging from 29% to
218% for WCBM-Baltimore.

Even in a mature Talkradio market like
Los Angeles, Michael Jackson and Dr. Toni
Grant are increasing audiences. For KABC,
Jackson increased his 25-54 women listener-
ship by 22% and Dr. Grant increased hers by
56% in one year.

Each program host on ABC Talkradio has
achieved national recognition. Each
generates publicity coverage from every
type of medium. So it's no wonder
audiences talk about the personalities
on Talkradio.

To learn more about why you should be
concentrating locally on drive time and
letting the stars of ABC Talkradio infegrate
with your local staff, talk with Rick Devlin,
Vice President, Director of ABC Talkradio at
(212) 887-5638.
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Source: Denver and Baltimore: Arbitron, Spring 1983, Fall 1983, AD!:; Average quarter hour. Los Angeles: Arbitron, Fall 1982, Fall 1983, AD! Average quarter hour.
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R4 Datebook

MONDAY, JUNE 25

@

Another Passenger

Carly Simon and producer Richard Perry helped make each other famous in the early '70s, but it wasn't until
last month that she finally appeared on his Plahet label as part of the soundtrack from “Swing Shift.” Simon turns
39 today. After an album of kids’ songs with sister Lucy, her debut LP was postponed for five years. Recently,

Wind."”
Birthday: Gilda Radner 1946.

FRIDAY, JUNE 29
Rock Loses Three ... Almost Four

Forget the Presidential curse of election years ending in zero. This day in rock history has been unusually bad
. especially on years ending in odd numbers. In 1969, Motown’s Shorty Long (who'd battled with Pigmeat
Markham for the definitive “Here Comes The Judge” hit} drowned at age 29 in a boating accident. Six years later,
singer/songwriter Tim Buckley died of a heroin and morphine overdose; he had apparently believed that he was
snorting cocaine. (The person who owned the Santa Monica house where Buckley died was eventually convicted
of involuntary mansiaughter.) On this day in 1979, Little Feat leader Lowell George died outside Washington, DC
of an apparent heart attack. A year earlier on the same day, Peter Frampton was injured in a car crash in the
Bahamas but survived . . . apparently because it was an even-numbered year.
Birthday: Little Eva 1945.

O

WXKS-FM deb 40
WCAU-FM add
KSET-FM add

> = ) - Simon has effected a lot of stylistic changes. She discovered hard rock on 1979’s "Vengeance." Her “Torch” LP
o< =< o scooped Linda Ronstadt’'s “What's New" by more than two years. And two summers ago, Simon teamed up with
IZT 8 - Chic for “Why,"” a highly uncharacteristic track (for Simon, at least) that surfaced on the soundtrack LP of “Soup
; ; ; X N For One” . . . but not in the film itself.
. TUESDAY, JUNE 26
i 8 = Elvis’s Last Show
4= S 53 <= To give you a rough idea of how frantic Elvis Presley’s touring schedule was near his death, Presley finished a
; ; > X ; ; four-month tour and made his last public appearance in Indianapolis on this day in 1977 . . . less than seven weeks
before his next tour was scheduled to begin. At the time of the Indianapolis concert, Presley was still touring
— o despite having been forced to walk offstage (for the first time ever in 23 years of performing) in Baltimore less than
; 8 m s QN‘ o a month before. Despite the singer’s deteriorating physical condition, he had given permission for one of his recent
. O— o w >, shows to be taped for television.
. 2 () B2 52 52 Birthdays: Billy Davis Jr. 1940, Mick Jones 1955.
WEDNESDAY, JUNE 27
0 Elvis’s Comeback Special
= 8 ;’, OQuhs Although the completed special didn’t run until December 3, it was on this day in 1968 that Eivls Presley began
; ; Q E 9 § work on “Elvis” (also known as “the Singer special” for its sponsor}, the show credited with bringing him back as a
chart artist and concert draw. Originally conceived as an MOR-ish, “Elvis’s Christmas present to his fans'-type
d © show, the program was revamped by its director, Steve Binder, who used mock-documentary footage, concert per-
o @) formances, and a much rawer look than usual to prove his subject’s relevance to the late-sixties audience.
; o 5 SSaZ “Memories” and “If | Can Dream” both came from the TV special; the success of the latter paved the way for a few
<=2 oxre more ‘“‘social consciousness' hits, “Clean Up Your Own Backyard"” and “In The Ghetto,” which became Presley's
T2 z=2 first top ten hit after a five-year slump.
=
s Zul
[ Ry
o =)
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. THURSDAY, JUNE 28
Rock Diplomacy
8 Around the time that "“Let Me Tickle Your Fancy” came out, Jermaine Jackson announced that one of his life's
- C g P - ambitions was eventually to become a United States Ambassador. One band that did eventually recognize some
% : z 0 ﬂ g ambitions in those directions was Kansas. The group that began its career opening Jim Morrison's final shows with
l.: 50 5 : &. the Doors, was, on this day in 1978, named "“Deputy Ambassadors of Goodwill" by UNICEF. Although the band's
AONPE L= philosophy would change over the next five years, becoming both relatively positive and very religious, the posts
; ; ; ; -‘2 4 were awarded to Kansas on the heels of their biggest hit, the existentialist (and somewhat gloomy) “Dust In The

A /C Chart

SATURDAY, JUNE 30
£ s Jerry Lee Pulls Through

o VB ” A year earlier it had been Richard Pryor whom nobody expected to make it. On this day in 1981, Jerry Lee
i ‘ 1 Lewis continued his streak of bad luck by being rushed to a Memphis hospital with a two-centimeter hole in his
i e e stomach. Ten days later, Lewis underwent a five-hour operation for internal bleeding which doctors gave him less

oy o than a 50-50 chance of surviving. During his hospital stay, the ailing Lewis was visited by Johnny Cash, who's said
to have held a silent prayer vigil by Lewis’s bedside and told Jerry Lee, “You still have a lot of work to do.” Four
years later, Lewis was back on tour. Eight months later he was standing next to cousin Mickey Gilley as a
presenter at the Grammy Awards

Born today: Human League's Adrian Wright.

SUNDAY, JULY 1
The Bands Split Up '

On this day in 1965, the Federal Communications Commission ruled that licensees of AM/FM sister stations
could not duplicate more than 50% of each other’s programming. Up until that time, most successful CHR stations
had simply used two signals instead of one . . . few even bothered to equip their FMs for the same programming in
stereo. Besides being responsible for the growth of the “progressive” formats that no owner wanted to put on their
AM stations, the end of simulcasting was also responsible for the first boom in female announcers. it took roughly
ten years for the trade reports of FM battling its “weak sister” status to give way to the first **Is AM declining?”
stories. In the two years since Dan Formento first reported this anniversary in “Datebook” 's predecessor, a new
twist has appeared. Many broadcast concerns, feeling themselves unable to come up with suitable programming
for their AM stations, have begun simuicasting as much FM programming as FCC law now permits (roughly 30 per-
cent) and “shadowing’’ the FM’'s music — running the same songs and often the same commercials with different
announcers, or taped versions of the FM’s announcers — during the rest of the day.

Birthday: Deborah Harry 1945 — Sean Ross
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Cook

Continued from Page 3
KOMA is. Don feels the same way, so you
can expect some exciting things to come
out of Oklahoma City.”

Cook told R&R, “‘I am excited about join-
ing KOMA and being a part of its aggres-
sive, promotion-oriented future. This is a
highly competitive situation with four
other Country stations. I love a good fight,
and that is what this market is going to
be'!!

Before joining KLLRA, Cook spent seven
years in the Tulsa market as PD at KMOD
and KTOW-AM & FM and on-air at KAKC
and KRAV. KLRA GSM Nick Markel is
supervising programming at the station in
the wake of Cook’s departure.

Evans
Continued from Page 3

Evans told R&R, ““The oppportunity to
work with a station like KATT, Jeff
Pollack Communications, and Paul
Gleiser is a thrill. They’re very promo-
tionally active, and I love getting involved
with the community. Warren has that
thing humming. It’s like ‘Here’s the Star-
ship Enterprise . . . go ahead, just hone it
and put it in warp speed.’ It’s a real
beautiful situation; you couldn’t ask for a
better opportunity.”

Evans spent just over a year as PD at
WQDR, which followed a programming
term at WCHV & WWWYV/Charlottesville.
He previously worked as an air talent at
WMJQ/Rochester after an earlier on-air
stint at WCHV. He joins KATT June 27,
and was not immediately replaced at
WQDR, where MD Bob Walten is serving
as interim PD.

Laufer

Continued from Page 3

than ownership. I love Baltimore and I love
this station. I'm going to try and make it
continue to grow and become a dominant
factor in this market. Right now the product
we have is pretty much the product we
want. It’s just a mattter of letting the public
know we're here.”’

Prior to joining WCBM, Laufer was Busi-
ness Manager at Cap Cities’ WPAT/New
York. His elevation marks the first naming
of a Metromedia radio VP/GM from the
ranks of its business managers.

Murray

Continued from Page 3

Discussing Lewis and Jaffe’s moves,
PolyGram President Guenter Hensler com-
mented, ‘‘These changes are an expression
of our confidence in Jim Lewis and Jerry
Jaffe, who have contributed so significantly
to PolyGram’s success in rock music.”

Jaffe, commenting on Murray’s promo-
tion, told R&R, “Drew has earned his
stripes by being on the forefront of album
radio promotion for many years. That in-
cludes a stint at Casablanca Records, and
anyone who can survive doing album pro-
motion for Casablanca deserves a purple
heart and a place in the AOR Hall Of Fame.
I look forward to working with him and
establishing many of our Rock Division acts
as hits on many radio formats.”

Murray, who was PD at WRAS and
WKLS/Atlanta before entering the record
business with Casablanca and PolyGram,
told R&R, *‘I feel great, especially since this
is happening on my birthday! I think it’s go-
ing to be a smooth segue, primarily because
of the great field staff we have. When I first
entered the record business out of radio, I
tried to emulate the promotion pecple who I
felt were good at working me. I've tried to
do the same thing in my recent pasitions at
PolyGram, and have been fortunate to have
good people like George Meier and Jim
Sotet to work with.”

Deutsch

Continued from Page 3

plan is “basically to leave them alone.
There’ll absolutely be no major changes,”
he told R&R.

He was prompted to make the move by
“a very unusual financial arrangement”
and a feeling that “it’s time to move.”
WCBM was a leading A/C station when he
arrived, suffered from the decline of AM
radio, and converted to News/Talk two
years ago. Deutsch said he has seen the sta-
tion through the format conversion and is
convinced News/Talk ““is well on its way to
being a big success’” on WCBM.

Replacing Deutsch at WCBM is Business
Manager Myron Laufer (see separate
story).

RadioRadio

Continued from Page 3

Commenting on West’s promotion, Radio-
Radio VP/GM Bob Kipperman stated,
“David has been an integral part of
RadioRadio since the network was in its
planning stages. He has made significant
contributions to its growth and success, and
we are delighted to look to the future with
David on the team.”

Discussing the three transfers, Kipper-
man said, ‘“The spectacular growth ex-
perienced by RadioRadio has created a
need for a very specific designation of the
talents and energies of some of our people.
We are delighted that these gentlemen will
now be devoting their efforts to us fulltime
in areas where they had previously shared

responsibilities with the CBS Radio Net- |

work.”

West joined RadioRadio in August 1981 as
Director/Affiliate Relations after serving 4
1/2 years with CBS Radio. He was previous-
ly Sales Manager at Bonneville Broadcast
Consultants. Murphy joined CBS in January
1982 after nine years at Bonneville, the last
three as VP/Client Relations. Ginsberg was
Director, Affiliate/Program Promotion for
CBS Radio since 1981 and has worked in the
organization since 1959. Carpenter joined
CBS in December 1983 as Manager, Affi-
liate/Program Promotion after a year as
Client Services Manager at Bonneville and
six years as OM at WCTOQ/Long Island.

Replacements for Murphy, Ginsberg, and
Carpenter at the CBS Radio Network will
be announced in the near future.

Catania
Continued from Page 3

rep and three more as National Album
Manager. Prior to RCA, he spent 18 mon-
ths with Universal Distributors in
Philadelphia. Catania told R&R, “Island’s
a label I've admired since I started collec-
ting records. The quality of the music has
always been sensational, and I’'m looking
forward to expanding their presence in the
AOR marketplace. Phil’s a great record
man and one of my best friends, and it’s
going to be a privilege to work for him.”

Page 27

Anthony

Continued from Page 3

Anthony, who returned to KLUC as PD
nine months ago after a short stint at
Doubleday’s KPKE/Denver as morning
man/Assistant PD, commented to R&R,
“I’m real flattered to return to Doubleday
and a station like KDWB-FM, which has
such a great heritage. I've had a great
relationship with Lou Buron over the past
year since we first met in Denver. This
makes my third time with Doubleday, as I
worked for them during the heyday of
KRIZ/Phoenix.

“The Minneapolis market is a tough one,
and I’ve dope a lot of research prior to ac-
| cepting this position. I think I can liven
| things up a bit, which is one of the things I
do best. Having (Doubleday Programming
VP) Dave Martin and such a great
airstaff on my team will insure our suc-
cess. I anticipate no personnel changes.
It’s been a pleasure to be back at KLUC
and Western Cities. The company and sta-
tion have been wonderful to me.”

Anthony has also been Operations Mana-
ger at KHOW/Denver and Program Mana-
ger at Western Cities’ KZZP/Phoenix, as
well as KRQ/Tucson. At KLUC, Anthony
| has been replaced by Bill Kelly, Program
Manager at A/C-formatted AM sister sta-
tion KMJJ.

TRANSACTIONS
Kravis Buys WKTZ-AM
& FM For $3.5 Million

The Kravis Company has agreed to purchase
WKTZ-AM & FM/Jacksonvliile from Beck-Ross
Communlcatlons for $3.5 million, pending FCC
approval.

WKTZ is a daytime operation with 1 kw at
1220 kHz, while WKTZ-FM is 100 kw on 96.1
mHz at 850 feet. Both stations program Beauti-
ful Music, and no format changes are planned.

The Kravis Company also operates KRAV &
KGTO/Tulsa. Beck-Ross retains ownership of
WBLI/Patchogue (Long Island), WKMF &
WGMZ/Flint, and WHCN/Hartford.

FCC approval of the transaction is expected
by September 1. Joe Sitrick of Blackburn & Co.
served as broker.

Wesley

Continued from Page 1

casting division over three
decades. We’re going to miss
him personally as well as pro-
fessionally, and we wish him
the greatest success in his new
venture.”

Wesley, who will be based in
Atlanta, said, “Obviously, it’s
hard to walk away from a com-
pany I've loved and worked
with for so long. Cox is a tre-
mendous organization; they’ve
been very good to me over the
years. I'll always have a deep
interest in it, of course, but I
also look forward to my new as-
sociation as DKM Broadcasting
joins the industry. To be able to
take over this fine group of sta-
tions as an owner and Presi-
dent, with the resources that
we’ll have, is really a wonderful
opportunity — one I couldn’t
pass up‘n

Wesley joined Cox in 1955 as
an air personality at WSB/At-
lanta. He worked his way up
through programming and
sales positions, spending eight
years as GM at WIOD &
WAIA/Miami and eight more
as VP/GM at KFI & KOST/Los
Angeles before advancing to
Executive VP in 1981. Wesley is
scheduled to remain with Cox
through July; no replacement
has been named.

Thompson

Continued from Page 1

special and I leave with mixed
feelings. My decision was a
tough one, but made easier be-
cause (RKO Radio President)
Bob Williamson and RKO Radio
will support this move 100%.
Changing the direction of a
radio station is a major job that
takes a professional, patient
staff. The staff at WHBQ has
been top-notch in both regards,

Gannett

Continued from Page 1
greatly appreciative of the
confidence Gannett has placed
in me. I owe a particularly
large debt of gratitude to my
friend and mentor Jay Cook.
And, of course, none of this
would have been possible
without the inspirational leader-
ship and direction of (KIIS &
KPRZ President/GM) Wally
Clark, who is without a doubt
the nation’s best GM.”

Hansen joined KUSA & KSD
15 months ago as VP/Sales after
serving as GM at WRTH/St.
Louis; she was promoted to
VP/GM three months later.
Hansen told R&R, “I’'m really
pleased that Joe feels I've earn-
ed this title. On behalf of these
two stations, we’ve had an in-
credible year. This really is a
team situation and a lot of ex-
citing things have taken place.”

and I'm sure that the KHJ staff
will be no diferent.”
Williamson told R&R, “Ron is
a good, strong manager who
can take a radio station and tot-
ally turn it around. I feel Ron’s
talents will fit in well at KHJ
and I hope that the success at
KHlJ] is equal to that of WHBQ.”

All The Traffic
All The Time
Explaining the switch in for-
mat from Oldies to *‘Car Radio
93, PD Rick Scarry said, “It’s
a basic CHR format with traffic
information every ten minutes.
This is a new concept for AM ra-

Perun

Continued from Page 1

well. He told R&R, “I'm very
excited about this opportunity,
as KWK is taking an aggressive
CHR stance. I'm very impress-
ed with Robinson Broadcasting
and will be looking forward to a
long association with the com-
pany, Bob Burch, and Nancy
Pool-Leffler. I'm also looking
forward to living in the city
where the Cards, my favorite
baseball team, play.”

Before joining WLS, Perun
served as an air personality and
Research Director for WISN &
WLPX (now WBTT)/Milwau-
kee, and prior to that was on the
air at KDWB-AM & FM/Min-
neapolis. He begins his new

dio which I think will be well re-
ceived in Southern California,
which is probably the moving
vehicle capital of the world.
“We are not going after an-
other radio station with this for-
mat; we're just trying to carve
out our own niche. We're very
research-oriented and have
spent a lot of time and money on
this project, which has recon-
firmed that many of the cars in

L.A. still have AM-only radios.”

Thompson’s radio career be-
gan in California in 1957 at
KAFY/Bakersfield and
KROY/Sacramento. He later
entered into ownership/man-
agement at KACY/Oxnard-
Ventura, KMEN/San Bernar-
dino, and KARM/Fresno. He
joined WHBQ and RKO in 1980.
His replacement in Memphis
has not yet been selected.

Billboard

RADIO PROGRAMMING
CONVENTION

JULY 5-7, 1984
LOEW’S UENFANT PLAZA HOTEL
WASHINGTON, D.C.

For details on registration Kris Sofley

and hotel accommodations
contact:

(213) 273-7040
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Air Personalrties

DAN O’DAY

Imaitations vs. Character

Television has been blamed for many of society’s ills. To that list of
things that TV has damaged I would now like to add . . . personality

radio.

One big difference that I see between to-
day’s generation of comedy creators and the
previous generation is that the dominant
creative forces of the 1950s were much
more literate than those of the 1970s & ’80s.
People like Woody Allen, Larry Gelbart,
Neil Simon, Mel Brooks, and others who
created great TV comedy in the '50s and
continue to be funny today grew up as
readers, not viewers. The world of books is
a much broader. diversified, and sophisti-
cated world than the one of television, and
as a result the generation that grew up
watching TV tends to have a much more
narrow view of life. Previous generations of
humorists — from Mark Twain to Robert
Benchley to Ernie Kovacs — satirized life;
today’s generation satirizes television.

It seems that in every market I visit or
hear airchecks from, someone is doing yet
another dumb satire on “Leave It To
Beaver.” Sure, the Eddie Haskell character
is funny. Sure, it's one of my alltime
favorite shows. I enjoy occasionally cat-
ching one of the old episodes in syndica-
tion . . . but I enjoy it as something nice
from my past, not as something that has
much relevance to me today.

Taking The Easy Way Out

But jocks continue to crank out bits
satirizing ‘‘Leave It To Beaver’’ and ‘“Mr.
Rogers” because it’s easy. The characters
are already fully drawn for them; the
creative challenge was met long ago by the
writers who created the character and by
the performers who brought them to life. If
you spend a lot of your valuable airtime do-
ing impressions of famous people, don't kid
yourself that you're being creative. You're
being imitative. Imitation might be the
sincerest form of flattery, but it’s one of the
lower forms of creativity.

I would like to see a law stating that if
you’'re going to do impressions on the radio,
you’d better be awfully darn good at it. I
can’t count the number of mediocre Reagan
imitations I've heard this year. I heard an
aircheck of a guy who regularly features
Elvis Presley as a ‘‘character” on his show.
He has “Elvis”’ come into the studio and the
Jjock cracks jokes about how much Elvis
eats. That concept may or may not have
been funny ten years ago, but Elvis has
been dead for seven years now . . . and, to
top it off, this jock’s voice imitation isn’t
especially good!

I’ve heard one major market jock whose
entire “‘act” consists of his impressions. He
imitates dozens-and dozens — probably
hundreds — of famous people . . . badly.
He’s so poor at it that he has to identify each

“What radio can do better than
any other medium is create an il-
lusion. 1If you’re telling people
that Ronald Reagan is on the
phone, he’'d darn well better
sound like Ronald Reagan.”

character by name: “Hi, this is Jimmy
Stewart . . . "’ (And how are his ratings?
No better than his imitations.)

Creating An Illusion

What radio can do better than any other
medium is create an illusion. If you're tell-
ing people that Ronald Reagan is on the
phone, he’d darn well better sound like
Ronald Reagan. Sure, your audience knows
it’s not really the President of the United
States, but they accept the illusion if it’s
true enough . . . just as they accept the illu-
sion of a movie or TV show if it’s true enough.

By the way, if you do have access to a
good Reagan voice and you want to use it in
an on-air interview bit, don’t have him call
you! You see, your listeners are willing to
believe that you’re important enough and
have enough contacts to be able to reach the
President of the United States by
telephone . . . but they’re not gullible
enough to believe that he’d call you up on
the request line! Sure, once you get into the
bit and ‘“‘Reagan” starts saying things so
dumb that even the real Ronnie wouldn’t
say them, they’ll know for sure it’s a gag.
But the gag will be enhanced immeasurably
simply by playing it straight. So instead of
the President of the United States calling
you, let your listeners hear you call him.
Let them hear you dialing the White House,
getting the White House switchboard, being
transferred to his Executive Secretary,
then to the Personal Secretary and finally
to the President himself. By this time,
many of your listeners (especially those
who've never heard you do a Reagan bit
before) will be convinced that you’re ac-
tually calling Ronald Reagan! Take the
time, thought, and energy to set it up well,
and your payoff will be much greater for it.

Be True To Your Character

I have to admit that there are a couple of
people who do impressions so phenomenal-
ly well that it’s a thrill to witness their craft.
Julie Dees is a terrific talent, and she adds
a lot to her husband’s show on KI1S-FM. In
fact, we can use her work to help drive
home a point about the importance of
characterization: If you’ve got the celebrity
voice nailed, make sure your script
(whether prepared or ad-libbed) is true to
the character.

I think Julie does the best Barbra Strei-
sand in the business, and I've never heard
anyone do as perfect a vocal impression as
she does of Jane Fonda. The first time I
heard her do Fonda, I would have sworn it
was Jane herself . . . if it weren’t for the
fact that her character’s name was “Jane
Fondle.” On the other hand, a while back
she did a call-in as Streisand, and she had
her character saying things that Streisand
never would say; the dialogue just didn’t fit
the character, and it ruined the bit for me.

So what do you do if you want to add in-
teresting, funny characters to your show
and you want to avoid doing tired imita-
tions? You create new characters, original
characters that will be all your own.

Creating New Characters
Recently I spoke with Patrick Fraley, a
top Hollywood voiceover talent who has

portrayed more than 200 dogs, ducks, and
villains on Saturday morning cartoon

like to see a

law stating that

if youre going to

do impressions on

the radio, you'd better
be awfully darn good at it.”

shows. Among his assignments are recurr-
ing roles as Ace in “G.L Joe,” Major Ned
Talbot in ‘““The Incredible Hulk,’ and Slick
the Turtle on ‘“The Littles.”

Pat is a trained actor who has made a
close study of vocal performing. He’s
creating character voices. I asked him to ex-
plain his techniques.

PF: Sometimes you have to trick yourself
into not thinking about a funny vcice. Think
about other things. Sit in a room, turn on
your tape recorder, and look around the
room at inanimate objects and make up a
voice to fit the object. You say, “Oh, there’s
a lightbulb. Boy, what’s it like to be a
lightbulb?” (CHARACTER VOICE:) “Oh,
I’'m sitting here, I’'m nice and coal and then
they turn me on and I get real hot, I get real
hot . . . and then they turn me off, and I sit
here alone, I never can be bright when

they’re gone . . . ” It’s anthropomorphic.
|
“Imitation might be the

sincerest form of flattery, but it's
one of the lower forms of
creativity.”

R&R: You're really getting into the
character of the object .. . which in turn
suggests the voice.

PF: Yes, it does so by projecting your
own qualities onto that object. Or you think
about the fan, the way it whirs all
day . . . or a chair being sat on all day. You
think of the character. Your objective is to
get a voice that's funny. You get a
character, and then perhaps when you
listen to your tape that voice will be
humorous just in its abstraction.

Another real good exercise to jar your
voices is what I call TV Log. You sit in
front of the TV, turn it on, volume low, turn
on the cassette player, and you keep chang-
ing the channel every 15 seconds . . . im-
itating any sound, any verbalization, any
music, anything that’s on the TV during
that 15-second period.

So if I turn on the TV and “Charlie’s
Angels” is on, I'm imitating Farrah
Fawcett, Jaclyn Smith, John Forsythe
— and because his voice is coming over the
phone box, it’s EQ’d, so I try to make my
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voice sound like that. And I change chan-
nels and there’s a dog barking, so I bark.
And then there’s a Spanish disco station,
and I imitate the musical sounds. And when
Iplay it all back, I find; that’s odd, there’s a
voice that I never would have thought of do-
ing. My attempt to imitate a voice or sound
created a new entity.

Another technique is impressions. Your
attempt to do Edgar Buchanan, for exam-
ple, may not ever sound like Edgar
Buchanan, but it creates a voice that’s in-
teresting in and of itself. If I do Jimmy
Stewart and no one could guess it’s Jimmy
Stewart, it’s okay . . . because the voice is
Jjust fine the way it is; I've created an enti-

ty.
The Name Game

R&R: How do you make sure you retain
the voices you find interesting, the ones
you'd like to keep?

PF: Two ways. Number one is to name the
voice. If you try to do Jimmy Stewart and it
doesn’t sound like Stewart, call him My
Jimmy. A friend of mine has a voice that’s
big and loud that he calls Big Face.

R&R: So you come up with your own
private label . . .

PF: Right. When Ive got the voices worked
out, I name them.

R&R: It sounds like the naming makes
them become entities. You don’t have to try
to remember what a friend of yours sounds
like, because it’s all a part of what he is to
you.

PF: Right. So remember these friends.
Another exercise is to take them for a walk.
If you’ve found a good voice, take him for a
walk and talk to the character.

YOU: What do you think of that?
VOICE: I think that looks pretty stupid.
YOU: Well, it’s a palm tree, pal.
VOICE: Don't call me pal!
You develop some dimension to the
character by engaging it in a dialogue.
Finally, make a vocal inventory. I have a
sheet that I updated. If I get a call and they
say just do goofy voices, I'll think, fine, goofy
voices . . . and sometimes I'll freeze. So I
just pull the list out of my pocket and go down
thelist . . .

Pat, by the way, does custom voice work for
radio stations and has a nationally syn-
dicated radio promotion called “The Street
Mysteries,” a customized 13-week series.
He can be reached at (213) 660-5698.
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LOCAL SHOWS MAKE IMPACT

Radio Dives Into The
World Of Video

ever let it be said that radio is goinng to take a back seat to any-
thing for very long. As a medium, radio has survived
everying thrown at it: movies, TV, video games, computers,
cable, pay TV, and now music video outlets such as MTV. In fact, radio
has seen great benefit from MTV’s influence and similar video music

programming.

To keep in step with the times, a number
of adventurous stations (and in this case,
CHR stations) are lending their calls and
air talent to weekly
local video programs
if not producing them
outright. Reaction
from every court is §
positive! For an in
side look at this
revolution in self
promotion and the {
impact these shows =
are having on the T
market, several air Rick Peters
personalities-turned-video jocks, along with
a PD involved in the production of one of the
shows, share their experiences.

What’s In A Name?

When MTV started, the name said it all —
Music Television. Now there are other
creative monikers: ‘‘Friday Night Videos,”
‘Night Tracks,” “Rock On Chicago,” “The
Beat,”““Rock Box,” and more. Many of
these are local video shows produced by
radio stations hoping to catch a ride on the
fast-moving tidal wave of video clips.
Among such stations is WHTT/Beston. PD
Rick Peters told me of his video adventure
‘Hot Video-Hits,” a stereo simulcast which
has been on the air for 15 weeks now.
Hosted by Mike Olsen and MD/weekender
Cindy Bailen, tne weekly 90-minute show
seems to be making quite an impact.

Carving A Local Identity

Rick described his role in the show. “I
don’t actually produce it, but act as music
consultant since the clips we use are based
around the WHTT °‘Hit List’ and local
research. Producer Matt Dixon does a
fabulous job with it, and we air every Satur-
day night at 11:30pm, opposite ‘Saturday’
Night Live.’ That’s pretty tough competi-
tion, but we’re holding our own well enough
to be considered for a better time slot in the
coming weeks.”

Rick went on to explain that the show’s
format is hit-oriented, but some videos
from local artists are aired as well. ‘“This
helps us to establish a local identity for the
show. We don’t air much in the way of gold,
since there aren’t too many old videos
available, and there is so much great cur-
rent product. New product is called Video
Breakers, and we’ll play things with visual
appeal that we haven’t added to WHTT. An
example is Style Council.”

Other features included in WHTT’s video
show are details on local concert and band
appearances, which Rick feels adds to the
differences between his show and MTV.
“And there is a five-day-a-week strip ver-
sion of the show hosted by Bill Smith. It
runs every afternoon at 4pm on Channel 7
for a half hour, but isn’t simulcast as the
Saturday night version is.”

So what kind of response does the simul-
cast draw? “Well, I'll tell you, the phones

go dead when the show comes on and that’s
an interesting thing. It shows me they’re
watching it. I don’t believe they’re leaving
the station; I think they’re conditioned to
watch and listen to it. Because we’re
basically playing hits, it’s compatible with
the format. That’s the key if you're going to
simulcast.”

A Worthwhile Endeavor

Putting together a video show is no easy
task; it’s a lot of extra worry and pressure.
So is it all worth it? “Hot Hit-Videos has
definitely helped the image of WHTT by be-
ing on the forefront of a new technology.
During every commercial break we get an
on-screen visual indicating the show is be-
ing simulcast on WHTT, which is great for
our cume.”

- o
Mike Olsen & Cindy Bailen

Rick told of his motivation for airing the
show in the first place. ““Now that we’re into
it this deep, I can tell you this is a worth-

while effort. If you can’t beat them (MTV),
then join them. In this particular case it’s
especially worthwhile, since the music is
compatible and MTV has some serious
coverage problems in this city, with only
30% penetration. In a sense, Hot Hit-Videos
is the biggest outlet for videos in Boston.”

A Host-Eye View

Cindy Bailen has been the primary host of
WHTT’s Hot Hit-Video program since its
February debut. Has the show caught on?
“Everyone in town is talking about it,”” she
responded. “WHTT has established itself as
the first radio station in town that’s tied in
to video. The fact that Boston isn’t wired for
MTV yet, except in the suburbs, makes this
an even bigger deal; we’ve become the
video source for a lot of people. It looks like
it could be this way for a long time, since
the battles over who is going to win the
rights to wire the city is tied up in a lot of
bureaucracy.

“Even when MTV does come in, I really
believe people will watch our show, since
we make it local. In the areas where MTV is
available, people still tune us in because we
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offer the local flavor that you can’t get from
a national program. What I’m aiming to do
is portray what it’s like to be a rock and roll
fan in Boston.”

KTFM/San Antonio MD/afternoon drive
talent Joe Nasty is one of the hosts of a local
video show called “KTFM-TV.” Airing on
cable channel 24, it’s been running for
almost two years. During its short but suc-
cessful history, KTFM-TV has grown in
popularity and in the number of times it’s
aired each week.

“When we first started we cut one
30-minute show which aired twice a week,
but now we’re up to twenty times a week,”
explained Joe. “We still cut one show a
week, but put it into rotation with other re-
cent shows. Basically, what is so important
is not so much that it’s a TV show, but that
it’s a music show aimed at our radio
listeners. I really get a chill looking through
TV Guide and seeing all those listings:
KTFM-TV 7:30pm, KTFM-TV 9:30pm and
so on. It sounds good on the radio to cross-
plug it, but we use the TV to cross-plug the
radio as well.”

Another successful local video experi-
ment is Y100/Miami’s show called ‘‘Video

““Hot Hit-Videos’ has definitely
helped the WHTT image by be-
ing on the forefront of the cut-
ting edge of a new technology.”

— Rick Peters

Music Marathon.” Hosted by personality
Tramontte Watts and taped weekly at
WSVN-TV, the half-hour show airs at
12:30pm on Saturday afternoons, with a
repeat at lam following “Saturday Night
Live.” Tramontte said, ““In the ratings this is
the number one locally produced show. Our
producer Don Williams takes all the videos
and figures out special visual effects to sur-
round them. This makes the show more in-
teresting than just running a series of clips
back-to-back.”

On-The-Street Awareness

Has hosting WHTT’s show changed Cindy’s
life any? You bet it has! ‘“Besides being the
MD, I do a weekend shift, and used to lead a
quiet, private kind of life. All of a sudden,
everywhere I go, it’s incredible the number
of people who recognize me. It’s really sur-
prising. Rick says there are no real stars in
radio, but being on TV has made a tremen-
dous difference. When I'm on the air, a lot
of people call up to comment on the show,

which helps me to refine our product.”
Tramontte noted, “Since appearing on the
show, a number of new avenues and career
directions have opened up. I still find it
pretty amazing to walk around and be
recognized in the streets.”

Taping the program a week in advance,
Cindy and a camera crew make the rounds
at local clubs and parties to show what’s go-
ing on in the music scene locally. ‘“This
really gives us a chance to involve the local

pmmens. g

Tramontte Watts

community with the show. Using this form
of audience participation, listeners know
they’re going to be on the air and they can’t
help but tell their friends, which grabs us
new viewers and listeners every week.”

Joe takes the cameras cat to the streets
as well. “We attract a lot of attention by go-
ing out to malls and bars to have people do
lip-synchs to the hits. People have so much
fun singing along to songs they know and
then seeing themselves on camera. We also
go to concerts and interview the stars when
they play San Antonio. “Weird Al”” was on
last night.

“Formatically, we're very similar to
‘Night Flight’; we talk over intros just as
we would on the radio. We make about four
appearances or so in a show, which is really
plenty when you come to think of it. When
on-camera we take full advantage of the
special effects TV has to offer. There's
almost no end to what they can do to make
the show unique. We even trade out cos-
tumes so the shows can have a theme. It's
this type of production and presentation
which sets us apart.

“Rotating different jocks on the staff as
hosts has really helped to keep the show ex-
citing,” said Joe. “We try to be as off-the-

Continued on Page 34
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eye, the audience knows it.”

Transition From Radio To TV

If you've never been on TV before, it's quite a change from being able
to sit behind the mike in your favorite pair of grubby jeans and torn T-shirt.
Cindy Bailen offered several realistic thoughts on becoming a video jock.

“I recently read a comment where it was stated that the MTV jocks who have been on the
radio are not as compelling to look at as the ones who haven't had radio experience. It's true.
Radio is two-dimensional, and TV is more of ar ali-body thing. It's much harder to start thinking
about the camera, and how you're coming off, than you can imagine.

“It's been a difficult transition for me, but it's one | work on constantly . 1 just act like there's
another person in the room. To be successful you reaily have to show you care about music
and rock & roll, or it's never going to wash with viewers. On radio there's a certain amount of
leeway because they can't actually see you. 3ut on TV, if you don't have that gleam in your

Continued from Page 32

wall and crazy as we can be, doing a lot of
slapstick comedy, pies in the face, semi-
naked girls walking across the set — you
know, fun things. It works real well for us,
since this market has better than 60% cable
penetration and because MTV comes off so
straight by comparison.”’

For a bit of a different feel to his show,
Tramontte has dancers on the set. “We go
to clubs and audition people to dance on the
show. Every week, about 4045 dancers
come on the show and have a good time.
Because we audition the dancers, the quali-
ty of performers is always good. There’s a
lot of competition to make an appearance.
We also run a Top 5 countdown, using the
audio track of the video for our dancers as
we crossfade between them and the video.”’

Spotlighting Local Videos

Cindy also mentioned how her show
shines the spotlight on local talent. ‘“‘Many
of the local videos we’ve used have also
competed on MTV’s ‘Basement Tapes’ fea-
ture. In general, there’s some pretty good
quality stuff out there.” Tramontte also
features the talent of South Florida by open-
ly soliciting tapes on the show. “I’'m amaz-

T A A e B i W SN0
“Rick says there are no real
stars in radio, but being on TV
has made a tremendous dif-
ference. When I'm on the air a
lot of people call up to comment
on the show, which helps me
refine our product.”

~— Cindy Bailen
e e e

Into The World Of Video

“We go to clubs and audition
people to dance on the show.
Every week about 40 to 45
dancers come on the show and
have a good time.”

— Tramontte Watts

==t ————— |
ed at the number of tapes we get. About a
third of them are worth airing, which isn’t
too bad when you consider most of them
come from local acts who are making their
first video ever.”

Life After Video Clips?

If you've recovered from your Walter
Mitty-like state of mind, where you’ve envi-
sioned yourself as the next Mark Goodman
or Nina Blackwood of your market, there is
some sobering news on the horizon to con-
sider. Record labels have been providing
millions of dollars in videos, free of charge,
for the past few years to MTV, the net-
works, and all of the many local video pro-
grams. It’s been a service which is costing
them a great deal of money.

As a result, most major record labels
an effort to recoup their costs. So far, CBS,
RCA, MCA, and Geffen Records have ac-
cepted MTV'’s substantial monetary offers
for the right to have ‘‘exclusivity win-
dows” on a certain percentage of video pro-
duct each year. This would mean that MTV
would have total exclusivity for a period of
time on some very important video re-
leases. What impact will this have on local
video shows run by radio stations? Next
week, we’ll examine the thoughts of some of
the video hosts we talked with today, as well
as some of those directly involved with the
video departments at several labels about
the MTV exclusivity.

Bits

¢ Have You Seen Granny Getwell? WRVQ/Rich-
mond, VA is helping to cheer up sad faces in local
hospitals by sending ‘“Q-Morning Zoo”’s cleaning
lady Betty Bodine and Granny Getwell around with
Zoo presents.

¢ Dialing For Dollars! WKDD/Akron, OH gave
their listeners a “Free Money Phone” with daily
prizes from $20 to $500. When Matt Patrick, Steve
French, and Barb Adams, known as the ‘“Waking
Crew,” announced the $500 prize the phone lines were
so jammed that Akron and Canton lost their phone
service for 13 minutes!

* Playmates Award Champions! WASH/Wash-
ington recently held “Playmate Night’ at a local

1 club called Champions. Playboy magazine awarded

Champions the “Best Singles Bar’’ award after
surveying 13 major cities. Playmates were on hand
to sign their centerfolds and air personalities were on
hand to sign the Playmates.

e Show Us Our Call Letters! KLUC/Las Vegas
found a unique way to make its call letters very
visible. Listeners were first encouraged to display

KLUC anywhere and everywhere around town, and
then to send in descriptions to win cash prizes. The
station’s call letters appeared in windows, on roof-
tops, sides of cars, and even hanging from a crane on
the freeway.

A T S T W R e Tl I
Motion

At KMJK/Portland midday/afternoon newsperson Dla-
na Jordan replaces Carolyn Meyers from crosstown
KYTE, and Kathy Callls becomes Promotion Director from
WRVQ/RIchmond, VA, replacing Brian Thomas, who exits
to neighbor KKRZ ... WGUY/Bangor welcomes Larry
Clark to News Director, while Bruce Worcester adds MD
duties to his airshift . . . Tom Shannon moves from nights
into middays at Q106/York, PA, replacing Sllm Jim Bu-
channan, who shifts to WSFM/Harrisburg . . . J.D. Stew-
art joins WZOK/Rockford for afternoons from KKRC/Sioux
Falls . . . A new lineup at WZUU/MIlwaukee has Chris
O’Connor & Buck McWililiams in the “Z” Morning Zoo,
Brian Kelly on middays, PD ‘“Cat’’ Michaels in afternoon
drive, Tony ‘‘Wild Child’’ Hamilton rocking nights and
Dick Woodkey on overnights ... Congratulations to
WFMF/Baton Rouge PD Randy Rice on his marriage to
Carolyn Draughn!
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TAPE TIPS

The ’Check Is In The Mail

The first batch of results from the spring ratings will be rolling out
soon. From that moment on for the next few months, the postal system
will be deluged with thousands of manila envelopes containing the
tapes & resumes of air personalities seeking new horizons.

The fact is, many airchecks never get
heard. Some PDs don’t even bother to open
the envelope if there isn’t a job opening;
other submissions often don’t get past the
resume. Those who do listen to the tapes
often stay for only 30-60 seconds. Pretty
rough, huh? PDs at successful stations
receive armfuls of “T&Rs” each day and
most of them don’t have the time to
scrutinize each package. So what do you
put on that tape that will please ’em?

I asked KLSY/Seattle PD Chris Kovarik
and WVOR/Rochester PD John Elliott
their thoughts on just what they look for in
a good tape and package.

Begin With Basics

“The primary concerns,”’ began John,
“will be the intimacy of their delivery.
They should sound like they’re speaking in
a natural, conversational manner. They
should also be well-rehearsed and pre-
pared with concise, well-edited talk sets
that flow smoothly. I also listen for enthu-
siasm, noting whether it sounds genuine
and consistent throughout the aircheck. A

Progress ‘
|

WWTC/Minneapolls PD Roger Bull an- |
nounces its new lineup: Larry Nelson and Don |
Thompson handle mornings, Nancy Rosen in |
middays, B.J. Crocker afternoons, Bull in early
evenings, Marlanne in late evenings, and Alan
Freed overnights. Larry Nelson is the MD . . .
Former San Francisco o
49er and veteran broad-
caster Monty Stickles
joins hometown KLOK-

FM for morning sports AT A
reports . . . Rick Taylor . *
jumps to KEZR/San xs

Jose for middays from
KFOX/Redondo Beach, Y

CA ... WCCO/Minnea- 43 ‘
polis morning man e —

Roger Erickson receiv- Monty Stickles
ed the Distinguished Service Award from the
Minnesota Association of School Administrators
.. . Jeff Laurence moves to the PM drive slot at
WMGG/Tampa from WSUN/St. Petersburg . . .
Kathy Plermont joins 610TVN/Columbus from
news at crosstown WLVQ ... Doug Charette
comes to KLCI/Bolse for PM drive and produc-
tion from KQIX/Grand Junction ... WOVVIFt.
Pierce, FL picks up Dr. John Leeder for morn-
ings from Q105/Baltimore ... Drew Townsend
moves from WSHE/Ft. Lauderdale to WNGS/W.
Palm Beach for AM drive . . . WVLK/Lexington
promotes Jenifer from evenings to middays,
Mike Murphy from weekends to evenings, and
Dave Dameron to swing . . . Five-year Seattle
veteran Jack Elliott shifts from KJR and KPLZ to
3WS/Pittsburgh for mornings . . . Larry O’Neal
segues from 3WS to weekends at 99FM (WSB-
FM)/Atlanta ... Johnny Goyen returns to
KRBE-AM&FM/Houston ... WEZC/Charlotte
appoints two: Chuck Boozer from WAQXI-
FM/Atlanta and Toni Trueblood from WAYS

&WROQ/Charlotte.

Chris Kovarik

John Elliott

big consideration is the maturity of the an-
nouncer’s voice, particularly with an A/C
format. The ability to relate to the target
audience with appropriate material is also
vital.”

Expanding on the topic of voices, Chris
said, ‘“The quality of voice is a factor in
any format, but probably not so much so in
A/C since content, I feel, is far more im-
portant. It’s not necessary to have a deep,
ballsy voice — that’s probably more valid
for AOR. While an appealing voice is im-
portant, the range of acceptable A/C
voices is wider than in other formats.”

“I listen for other elements too,” said
John. ‘“There’s the basics: Are they selling
the call letters? Are they maintaining
flow? Are they fusing different program
elements so that they fit together?

Chris suggested that personalities put
their best “‘stuff’’ up front. “‘Sometimes I'll
listen to airchecks even when we don’t
have an opening. In that case, I might only
listen to a minute of the tape unless it cat-
ches my attention. In that amount of time,
I can determine if they’re a possibility for
employment. If I’'m impressed in that 60
seconds, the tape goes into another pile
that I'll listen to when we do have an open-
ing"’

Crossover Talent

The programmers agreed that per-
sonalities with A/C experience have an
edge over talent applying from other for-
mats. Explained John, “I don’t think
there’s any question that an A/C jock car-
ries an advantage over someone from
other formats. But if an AOR or CHR per-
sonality is able to show me that his
delivery is natural, conversational, and
applicable to A/C, then he’ll be worthy of
consideration.”’

‘““Some people have done many
formats,’’ reminded Chris, ‘‘but I think it’s
a mistake to put a minute of each format
on one tape. If you’re applying for a job
with me and you have A/C experience,
then send your A/C aircheck to me. You
can always mention on your resume or
cover letter that you have experience in
other formats and that you have divergent
on-air styles. If they don’t have the A/C ex-
perience, I look for intelligence, a sense of
humor, and a decent voice. I recently hired
someone who only had a rock and roll tape.
Her voice was very good, her promos were
excellent, she had that sense of humor, and

TO THE MAX! — WMAL/Washington sponsored its second annual Gross National Parade,
raising money for local charities. Fifty thousand spectators braved the threatening skies to
watch the satirical marchers, such as the “Yellow Robes of Texas” and the “Drum & Beagle
Corps,” wind through the streets of the nation's capital.

she was interested in broadening her
scope.”

The two also agreed that if you want to
insure that your tape be heard, request
that it be heard.

“If someone asks me to critique,’”’ said
John, ““I will listen to a tape and reply. If
there aren’t any specific instructions left
with a tape, I will listen to it and put it
aside.”

Chris added, ‘‘Normally, the only times I
will listen to tapes is when we have an
opening, or when my desk gets too clut-
tered. The only other occasion I will listen
is when a persistent but nice person asks
me to listen to a tape to get suggestions for
improvement.”’

The Reel Thing

Both programmers had lots of advice
when assembling a tape. Offered Chris, “I
would much prefer an edited version of one
show rather than a collage of many shows.
Everyone makes mistakes on the air, and
it’s not necessary to edit them out. In fact,
I would rather see how one recovers from
on-air mistakes. Also, avoid the person-
alized intro on a tape. I do appreciate pro-
duction samples, and if they’re going to be
included, don’t run the entire 60 seconds; a
composite of several 10-second bits of com-
mercials is better.”

John also prefers tapes that reflect a
continuous sequence, examples of seques,
and other good board work. ‘‘And,”” he ad-
vised, ““try to use cassettes. I have reel-to-
reel and cassette machines in my office,
but I prefer the cassette. Many people send
reel tapes at 15 ips, which I don’t have on
my machine.” Echoed Chris, ‘“The chan-
ces of me listening to a tape that’s sent on
reel are slim. I don’t have a reel machine
in my office.”

Final Fundamentals

Discussing additional basics, John con-
tinued, ‘“The tape should be on a quality
cassette, properly labeled with the jock’s
name and phone number. Many tapes I re-
ceive are not accompanied by a resume; I
prefer a cover letter stating specific inter-
ests and objectives. I think it would
behoove one to do some research on the
station being applied to. At least address it
to the PD by name.”

Chris said she receives lots of tapes that
are unlabeled. “It’s amazing to note the
number of people who don’t put a name
and phone number on their cassettes.
Often, a tape and resume will become
separated, and it’s difficult finding a

match when there’s no label. Also, since
my name is Chris, some people will send
me a package mistakenly addressed to
Mr. Chris Kovarik — that’s presumptuous.
Believe it or not, I’ve had people phone me
to check on the status of their aircheck and
call me ‘Babe!’ Really! Also, we’re still
getting tapes addressed to our old call let-
ters KZAM, which we used during our
AOR days. People are obviously using an
old SRDS. Do research and confirm infor-
mation!”’

Station Profile

717 East David Road
Dayton, OH 45429
(513)294-5858
Owner: Great Trails Broadcasting
Rep: Katz
GM: Jack Porteous
OM: John King
MD: Joe Demma
1410 kHz
Skw

“WING is a full-service A/C station
which evolved from one of the legendary
Top 40 formats of the '50s and '60s. We
are Dayton’'s first AM stereo station.

“WING personalites are constantly in
the community promoting the station. On-
air excitement has included giveaways
ranging from concert tickets to dinners
and trips — even a new home.

“A great station happens only when
you have great people. Our staff includes
Steve Kirk (mornings), Rick Johnson
(middays), John Alexander (PM drive),
Stacy Taylor and John Steele (evening
talk show), and Jim Tobin (overnights).
vving also features two-anchor newscasts
in mornings and afternoons, three staff me-
teorologists and airborn traffic reports.
We also carry Cincinnati Bengals and
Ohio State football, Wright State basket-
ball, the Indy 500, the Kentucky Derby,
and the Preakness.

“WING is the total information and
entertainment station for Dayton's adult
listeners.”

— Joe Demma
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Rock Radio In
The Rockies

You can almost count on one hand the number of markets with more
than two AOR stations these days. Until KPKE switched to CHR last
summer, Denver had four. KBPI, KAZY, and KBCO remain in the
format, and KILO/Colorado Springs and KTCL/Ft. Collins also show up
under the line in the Denver Arbitron. With recent programming adjust-
ments at both KBPI and KAZY, the ‘“Mile High City’’ now hosts three

distinct AOR approaches, and bears a closer look.

KALY

107 FM

KAZY has the
longest tenure as a
rocker, starting in
the late ’60s as KLZ-
FM. Burkhart/Ab-
rams consulted in the
late '70s, Frank Felix
advised from ’80-’81,
and Superstars re-
turned in July '83.0n
June 1, the station re- 3
turned to being inde- ﬁ }
pendently programmed. Scott Jameson

KAZY has a history as the hardest
rocker i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>