HOW TO AVOID INSULATION
BY TALKING TO PEOPLE

Too often broadcasters become insulated
in a cocoon of professional associates,
and lose track of what the public (that is,
the listening audience) is concerned with.
John Leader makes a strong case for tak-
ing it to the streets to help your radio sta-
tion win.
Page 28

THE PITFALLS OF
PROGRAM SYNDICATION

Special programming may look like
an exploding easy-money field, but it
can be a minefield for the unprepared.
Reed Bunzel offers fair warning to new-
comers from program supplier profession-
als.

Page 14

IS RADIO SQUANDERING
ITS TALENT RESOURCES?

Gary Kaplan believes radio is on the
threshold of a new golden age, but feels
its antiquated hiring practices and constant
employee transfers are holding the medi-
um back.

Page 18

ARBITRON’S
WMECHANICAL WORLD

Going over your Arbitron mechanicais can
provide a world of useful audience data.
Jhan Hiber takes you through the mech-
anical maze with helpful hints for utilizing
this vaiuable tool.

Page 10

PEOPLE IN THE
NEWS THIS WEEK

Chuck Goldmark VP/GM at WEZ!

Larry White WBUF VP/GM

Dave Lyman VP/GM At CJAX

Lou Murray VP/GM for WHBQ

Jeff Ballentine PD at WEZR

Bob Cole forms consultancy with

Jim Ray

« Jack Taddeo joins Studioline

cable radio

Brian Riffe KACE's GSM

Henry Gambergu GSM at WRIF
Page 3

PROS AND CONS OF PLAYING
CROSSOVERS ON AOR

In a freewheeling forum, Steve Feinstein
presents opinions on two sides of a con-
troversial fence: whether AOR stations
should play CHR and Black radio crossov-
ers or not. This outspoken and specific
discussion (Steve almost called it “Some-
day My Prince Will Come”) makes thought-
provoking reading.
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Page 38

IS COUNTRY RADIO ON
THE RIGHT TRACKS?

Lon Helton focuses on the question of
playing album cuts — does it freshen a sta-
tion’s air sound or does it burn out tracks
that later become singles?

Page 42
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T CHANGES TO CH.

- Bazoo-Becomes

New PD

KMEL’s

After two years as Program-
Director of EZ Communica-
tions’ B97(WEZB) w  Or-
leans, Nick Bazoo Abeepy
ted the PD slot at Century’s’
KMEL/San Francisco. Simul-

ly, it was d
that KMEL, an AOR for seven
years, will switch to a
personality-oriented CHR pro-
tile sometime in August. Cur-
rent PD Jack Silver, who has
been with KMEL since No-

" vember, will remain with the

station in an unspecified
capacity.

Capiil Group ﬂhanges
Top Executive Tier

Zimmermann Heads Capitol; Mazza Heads EMI/Liberty;
Perry On Thorn/EMI Sabbatical

The top level of the Capitol
Records Group’s executive
structure underwent a number
of changes this week. EMI
America/Liberty President Ru-
pert Perry will be taking a
senior management course at
Oxford Business School in the
UK, followed by special training
with Capitol/ EMI parent organ-
ization Thorn/EMI; he will
return to the U.S: late this year
to take an ified senior
management role with Capitol.
Don Zimmermann, who had
been President of Capitol before

becoming Chief Operating Of-
ficer of the Capitol Records
Group in late 1982, once again
serves as Capitol President, as
well as President/Records
Group Services. Jim Mazza,
EMI America’s first President
before becoming Capitol Presi-
dent, moves back to head EMI/
Liberty. Both report directly to
Bhaskar Menon, Chairman/
CEO of EMI Music Worldwide
and Chairman/President/CEQ
of Capitol Industries-EML, Inc.

In other intment:

Den- 1

dent of Capitol Magnetic Pro-
ducts & Music Den (Capitol’s
retail arm), becomes Exec.
VP/Records Group Services,
reporting to Zimmermann.
Sales, special- markets, and
music research departments
report to White. Ed Khoury
becomes COO for Capitol In-
dustries’ retail group, and
heads Capitol-EMI Records of
Canada, reporting to Menon. He
retains his prior duties as VP/
Business Development, but re-
inquishes the presidency of the

PP

nis White, who had been Presi-

$26 MILLIOX PRICETAG

Clear Channe! Buys
Broad Street Chain

Clear Channel Communica-
tions has signed an agreement
to purchase Broad Street Com-
munications for $14 million
cash, pending FCC approval
The terms also call for Clear
Channel to assume around $12
million in liabilities.

Clear Channel President L.
Lowry Mays told R&R, “Of
course, we're extremely excit-
ed, as this fits in very well with
our company, We did some pub-
lic financing back in April to set

the stage for our acquisition
program, and this is the first
step.” Mays added that a fall
takeover is planned.

Broad Street President Fred
Walker explained, “Two of our
major investors wanted to re-
tire, so the best way to continue
growing was to join up with a
public company, and that’s
what we’ve done. Clear Channel
is a good broadcasting com-
pany, and we look forward to

CLEAR CHANNEL/See Page 27

Signing the $26 million agreement are (I-r) Clear Channel
President L. Lowry Mays, Broad Street President Fred Walk-
er and Broad Street Chairman Richard Geismar.

company’s Data Systems divi-
sion.

Taking over that responsibili-
ty, as well as White’s former
duties, is Bud Jackson, who
becomes President/Capitol
Magnetic Products & Data Sys-
tems Division. Hal Pesner, who
had been VP & Asst. to the COO
(Zimmermann), has been
named VP/Staff Assistant to
Menon, and will assist in all
phases of the company’s busi-
ness realm.

Commenting on the changes,
Menon stated, *The current en-

CAPITOL/See Page 27

First Spring

Arbitron Results
New York

WHTZ Opens Big Lead
WNEW-FM Tops AORs
WRKS Leads Urbans
As All Three Slip

Los Angeles
KIS Up To 9.7
KABC Gains Two
KLOS Dethrones KMET

San Diego
KJQY Reclaims Top Spot
KFMB Boosted By Padres
KSDO-FM, XHRM Rise

Full resuits on Page 13.

Century Exec. VP Shelley
Grafman told R&R, «Of all the
candidates, of which there
were a considerable number,
Nick is the most exciting,
most talented, and most quali-
fied for the job. He’s a bright
ideas man. He did a very cre-
dible job in New Orleans, and
his arrival is eagerly
awaited.”

VP/GM Rick Lee added,
«After a interviewing a list of
the top CHR PDs in the coun-
try, we feel confident that our
choice of Nick Bazoo is one
that will foster success in the
CHR format.” Lee declined
comment on any specific for-
mat details or the possibility
of a call letter change. -

BAZOO/See Page 27

Bonneville
Acquires
Schulke

Bonneville Broadcasting Sys-
tems (BBS), a division of Bon-
neville International, has reach-
ed an agreement in principle to
acquire Schulke Radio Produc-
tions (SRP) from Cox Com-
munications. The Easy Listen-
ing/Beautiful Music program
supplier services approximate-
ly 50 stations in major and
secondary markets. Industry
sources estimated the price of
the transaction at $1.7 million;
takeover is expected sometime
in August.

BBS President/CEO Jim Op-
sitnik commented, “The joining
of the two major syndicators of
Easy Listening and Beautiful
Music, offering programming
to almost 200 stations in the
U.S., Canada, Mexico, and Aus-
tralia, is another step in BBS’s
continued commitment to the
future of the popular radio for-
mats. SRP has for many years
produced quality program-
ming, and the marketing com-
patibility with BBS is ideal. The
combined organization, which
will operate under the name of
Bonneville Broadcasting Sys-
tems, will continue to offer the
best in musical programming
and support services.”

Bonneville International
President Arch Madsen re-
marked, “Bomneville has for
many years enthusiastically
supported the Easy Listening
format, as evidenced by the
scheduling of ing at
six of Bonneville’s owned-and-
operated stations. We are pleas-

BONNEVILLE/See Page 27



JHAN HIBER & ASSOCIATES

An Open Letter To The Industry

from
Jhan Hiber
e New Company. firm, which has retained most of
as Jhan Hiber & Associates. Our staff and

our clientele, ' :
ain based in pebble Beach, CA., 408—379-5\87.

headqguarters rem
e Corporate Goal. To offer the “cream of the crop’ perceptua\/
a select clientele

market research and sales development services to
here and abroad. i id.“Your research and

recommendations are 300% more useful than other research groups
we've used. That tradition O n focus Sroups, phone sur-

veys and music tes '
e \Welcome Clients. Since the formation of Jhan Hiber & AsSO
Ciates weve been pleased h for leading stations in
i~ in addition to projects for some of

Greensboro, Raleigh and Austin, |
H&P clients. Thanks for the support.
i rket them-

@ Ratings Expertise. 11l continue to
selves for maximum diarykeeper payoff r un-

matched winning record.

if you want to put Jhan Hiber on your team, please call. Lets win

together!

Sincerel,

(408) 372-5187

p.O. BOX 1220, PEBBLE BEACH, CALIFORNIA 93953 ¢

e v
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AIC On The Ball For Baseball

are scoring with around the country

Just ahead of the iruirsl season’s second half, Ron Rodrigues
details some of the best Er=stzstoriented promotions A/C stations

Page 45

Washington Report . E— Country: Lon Helton P -
What's New . .. e Nashville: Sharon Allen . .. . .. ... .. .44
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StreetTalk . H 20 National Music Formats 1
On The Records: Ken Bames 24 Jazz Chart =1
Leader At Large: John Leader . 24 Country Chart 55
Picture Pages 310 A/C Chart 80
CHR: Joel Denver 33 AOR Chart B0
AOR: Steve Feinstein 38 Black/Urban Chart a0
Calendar: Brad Messer 41 CHR Chart A0
LYMAN NEW CJAX VPGM

White Upped To WBUF VPGM

WVOR/Rochester Assistant GM Larry
White has been promoted to VP/GM at Lin-
coln Group sister station WBUF/Buffalo.
White succeeds former GM and Lincoln Re-
gional VP Dave Lyman, who becomes a VP
at CFCN Communications, a division of
Canadiath media conglomerate Maclean
Hunter Communications. Lyman’s first as-
signment is the GM post at the company’s
CJAX/Edmonton.

Lincoln Group President Albert Wert-
heimer commented, ““We never would have
made it in Buffalo without Dave, and I'm
very proud of him. Larry became our top
salesperson within a year after coming to
WVOR. He’s had the experience of doing
everything, so when Dave’s tremendous of-
fer came up, it didn’t take much of a genius
to figure that Larry was the one for this job.
I am very happy and excited for him.”

A 20-year broadcast veteran, White join-
ed WVOR five years ago as an Account Ex-
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e
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ecutive, and was promoted to Assistant GM
in 1982. He has also served two and a half
years as Group PD for both WVOR and
WBUF, having previously werked in pro-
gramming at Rochester outlets WBBF and
WAXC. White told R&R that he’ll continue
to have input into the programming, ad-
ding, “‘Having been in programming most
of my career, getting into sales has been
one of the nicest things that’s happened to
me. I couldn’t be happier.”

Cole Exits
WMZQ For
Consultancy

Bob Cole, PD of WMZQ/Washington, DC
for the past year, will leave the station
when his contract is up late this summer to
join KOKE/Austin GM Jim Ray in new
broadcast ventures. Cole and Ray plan to
move into station ownership and will devel-
op a consultancy encompassing all formats.

Cole, who had previously worked under
Ray as KOKE PD and personality, told
R&R, “Getting into an equity position has
been a longterm goal of mine, and teaming
up with Jim Ray again makes it even bet-
ter. I'm sorry to be leaving WMZQ and
Brian Beiler, who’s a great GM, but I'm
really looking forward to this new opportun-
ity as well as returning to Austin, a city I
really love.”

Cole will be returning to the KOKE air-
waves in an as yet-undecided time slot and
will also assist in programming the A/C
outlet while plans for ownership and con-
sultancy are developed.

Gambergu
WRIF’s GSM

WRIF/Detroit has promoted Henry Gam-
bergu from Sales Manager to General Sales
Manager. Station VP/GM Marcellus Alex-
ander said, ‘‘Henry brings to the position a
strong background of sales and manage-
ment experience. He undoubtedly will be a
great leader in WRIF's sales efforts.”

Gambergu first joined the WRIF sales
staff in 1981 after eight years in California
radio, including a stint as GSM for ABC
sister station KSFX/San Franciseo. He told
R&R, “I'm doubly proud of this promotion be-
cause of how successful WRIF is. It attracts
good people, and the competition for the post
was very strong " No immediate replacement
was named for the sales manager position.

Goldmark Promoted To
VP/GM At WEZI

After a year as General Manager of
WEZI/Miami, Chuck Goldmark has been
elevated to VP/GM.

EZ Communications President Arthur
Kellar commented, ‘‘We’re proud to have
Chuck; he’s done a great job for us. We're
pleased to give him the promotion, and
look forward to having Chuck with us for a
long time to come.”

“EZ Communications is a class opera-
tion dedicated to winning,” Goldmark told
R&R. “There’s nothing iike the opportuni-
ty to build a station from scratch, which is
what we’'ve done here at WEZI. The free
rein they've given me has led to tremen-
dous growth. I guess my production has
created for them a trust in me, which in
turn has allowed me to produce the way
they’d like it to be. They’re just super pec-

Ballentine To
Program WEZR

B94/Pittsburgh midday personality/As-
sistant PD Jeff McKay has been transfer-
red to the PD position at EZ Communica-
tions’ A/C-formatted WEZR/Washington.
He will program the station under his legal
name, Jeff Ballentine. Ballentine, who had
been at B94 for three years, replaces
Chuek Tyler, who resigned but will remain
with the company in an unspecified capac-

ity.

VP/GM Wyatt Thompson commented on
Tyler’s resignation and his replacement:
“I think Chuck just wants to get back into
CHR again, which is where his interests
lie, As far as Jeff is concerned, instead of
calling him ‘Mr. Ballentine,” we should
call him ‘Mr. Excitement.’ He has an
amazing amount of energy. He’s totally
committed to winning; he’s going to win,
and win big here in Washington.”

EZ VP/Programming Dan Vallie told
R&R, “I'm thrilled that we’ve been able to
promote from within someone of Jeff’s cal-
iber. He's a hard-working, determined
guy, and will be one of the industry’s great
PDs.””

Ballentine quipped, “‘I'm retiring
‘McKay’ to the place where they put old
airnames. WEZR is such a great oppor-
tunity for me. I'm delighted that EZ Com-
munications has the confidence in me to
justify the move. We’ve got some big plans
in the works, and we intend to set our
sights high and become the number one
A/C station in Washington.”

Riffe Upped To
KACE GSM

Brian Riffe has been named General
Sales Manager at KACE/Los Angeles.
Riffe, who joined the All Pro Broadcasting
outlet in March as Retail Sales Manager af-
ter eight years as Sales Manager at cross-
town KJLH, succeeds Jim Blakely, who
was promoted to VP/GM in May.

Blakely told R&R, “We had watched
Brian over at KJLH, and we were impress-
ed; he had the kind of character we were
looking for. The plan was that whoever join--
ed as Retail Sales Manager would be like an
understudy to me for a while. We're very
proud of the contribution that Brian has
made.”

Riffe said, ““I feel somewhat blessed leav-
ing one gig and going right into another
within a couple of weeks. It doesn’t happen
too frequently, especially to some of the
younger brothers in the industry. I'm
thankful for the opportunity that I've been
given by the Al}-Pro family, and I'm looking
forward to doing the best I possibly can.”

ple to work for and work wil

Prior to WEZI, Goldmark spent three
years as President of Earth Star Com-
munications, a satellite cable TV opera-
tion, in addition to working as a broadcast
broker. Before that, he served seven years in
management and sales positions at RKO
outlets WRKO/Boston, WXLO/New York,
and KFRC/San Francisco.

Murray Named

WHBQ’s New
VP/GM

Just five months after joining WHBQ/
Memphis as General Sales Manager, Lou
Murray has been promoted to VP/GM.
Murray succeeds Ron Thompson, who
transferred to RKO sister station KHJ/Leos
Angeles as VP/GM three weeks ago.

RKO Radio President Bob Williamson

‘noted, ‘“Lou Murray is a pro; he knows

very well how to run a radio station. We
have the fullest confidence in Lou’s abili-
ties, and we're sure that his long experi-
ence will prove invaluable.”

Murray started his radio career working
in sales at KACY/Oxnard, CA. He then
moved up to GSM posts at KARM/Fresno
and KBBY & KBBQ/Ventura, CA before
coming to WHBQ last February. He told
R&R, “I have a tremendous amount of
respect for Ron Thompson; I'm going to

MURRAY/See Page 27

CABLE RADIO
VENTURE

Taddeo Exits
WLAK To

Studioline

WLAK/Chicago OM/
PD Jack Taddeo has
accepted the Director/
Programming position
at Virginia-based Stu-
diotine Cable Sterea.
Taddeo’s responsibil-
ities will be to develop
and supervise nine
digital-quality pay-
audio music format  Jack Taddeo
fed to local cable operators via satellite, be-
ginning in November.

In announcing his departure from WLAK,
Taddeo told R&R, ““It's really been quite a
learning experience here, as well as a lot of
fun. I was fortunate to have a GM like Mike

TADDEO/See Page 27

TRANSACTIONS

Highsmith Acquires
KRPM For $4 Million

As previewed by R&R last week, Highsmith
Broadcasting reached an agreement July 6 to
acquire KRPM/Tacoma from RPM Broadcasting
tor $4 million, pending FCC approval.

KRPM marks the third property for Highsmith;
last week the company announced its plans to
buy KLHT & KREM/Spokane. RPM Broadcast-
ing owns no other radio properties.

Operating with 100 kw on 106.1 mHz at BOD
feet, the Country-formatted outiet was recently
granted a CP to elevate its tower to Squawk
Mountain, centering the station's signal over the
Seattle-Tacoma metro.

No staff or format changes are expected fol-
lowing takeover, which should occur by Septem-
ber. Kalll & Co. acted as broker.

TRANSACTIONS/See Page 27
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Washington Report

1604-1705 kHz Seen Solving
AM Incompatibilities

In comments filed with the FCC, both
NRBA and NAB urged use of the expanded
AM band from 1605-1705 kHz to resolve con-
flicts that now limit the power and hours of
existing AMs, or that are keeping new sta-
tions off the air. An international con-
ference will act on the proposed expansion
in 1988.

NAB said, “These new channels should
be used to afford foreign nations oppor-
tunities to provide service while freeing up,
for United States operatjons, those frequen-
cies where conflicts already exist.” NAB
suggested some noncommercial use of .the
Dew spectrum, and agreed with the FCC
that high power will be needed for effective
coverage.

Because radio receivers for the new band
will be similar to those now in use, NRBA
urged the Commission to focus on allocation
issues like power limits and interference
protection, rather than technical isssues
like bandwidth.

Allocation issues are paramount, said
NRBA, “because the total number of sta-
tions licensed in the extended band and the
amount of service they will be able to pro-
vide is a direct function of the power of each
station and the degree of interference per-
mitted.”

Radio Stations Urged To
Share Revenue Data

The radio industry’s trade associations
have decided to take another stab at gather-
ing market-by-market broadcast revenye
figures on a national basis. After the FCC
stopped gathering the data in 1981, a volun-
tary collection effort by the trade groups
was deemed a “major flop” when only 35%
of radio stations agreed to share their earn-
ings information,

The new project involves RAB, NAB and
NRBA, who note that broadcasters in many
local markets have set up systems to gather
revenue totals. The trade groups are work-
ing with two accounting firms, Miller,
Kaplan, Arase & Co. of Los Angeles and
Hungerford & Co. of Grand Rapids.

Those firms now get monthly revenue
figures from 30 markets. Stations are being
urged to either cooperate with the accoun-
ting firms, or take part in local data-
sharing efforts. Individual station revenues
are kept confidential, but participants
receive market totals against which they
can gauge their own sales peformance.

FCC Stands By Call Sign
Deregulation

Last fall’s virtual elimination of call sign
regulations has withstood a challenge from
NAB and NRBA. Their petitions for partial
reconsideration were dismissed by the
FCC.

Their prime objection was to the Com-
mission’s decision to quit resolving call sign

isputes among stations, forcing stations to
turn to the courts for relief. Large-scale
confusion is unlikely, said the FCC, because
only 10% of call sign changes draw objec-
tions, and only 10% of those protests are
sustained.

Letting local courts handle call sign fights
leads to “a more comprehensive deter-
mination” because all relevant local factors
can be considered, according to the Com-
mission. It also dismissed as “speculative”’
NRBA’s argument that ratings distortion
will result from the ability of stations to im-
mediately pick up relinquished call signs.

FCC Fines Twa
Honolulu Stations

In unrelated cases, the FCC has fined
KCCN/Honolulu and KISA/Honolulu $2000
each. Both stations were hit for failing to
respond to official inquiries from the Com-
mission, while KISA was accused also of an
improper emission on 1600 kHz.

In the other actions, WDAY/Fargo, ND
was fined $1000 for power, logging and
meter violations; KSTN (FM)/Stockton, CA
was fined $1500 for remote metering and
modulation violations; and WRAN/Dover,
NJ was fined $1300 for failing to make
antenna proof of performance measure-
ments and other equipment performance
tests. The Commission refused to rescind a
$1000 fine against KCRX/Roswell, NM for
failure to respond to official FCC inquiries.

Public Radio Wins
Deregulation

The FCC has decided to grant to public
radio and television stations essentially the
same deregulation extended to commercial
radio in 1981.

Specifically, the Commission eliminated
ascertainment requirements “in light of
their costs, misplaced emphasis, doubtful
necessity”; replaced detailed logs, which it
called “costly and time-consuming,”” with
the issues/programs lists now required for
commercial radio; and eliminated the long
form audit renewal application (Form
303-N).

The FCC Field Operations Bureau will
still make random inspections of public sta-
tions to check public files and technical
facilities. Also, stations must continue to
keep records of EBS tests and ‘““uses’ of
their facilities by political candidates.

In other developments:

* NAB’s' BROADCAP has made a
commitment to aid Millenium Communica-
tions purchase WWWZ/Charleston. The
nonprofit group expects four more deals to
help minorities enter communication
ownership by year’s end.

BMI Leaves

R&R/Friday, July 13, 1984

Door Open

To New Talks On

Music Licen

se Fees

A spokesman for Broadeast Music, Inc. (BMI) says the music licen-
sing company hasn’t ruled out the possiblity of reopening talks with the

radio industry over a new contract.

“We certainly haven’t closed the

door on anything,” said BMT VP/Administration Alan Smith.

New contracts containing a rate hike of at
last 10% were mailed to stations two weeks
ago after talks between BMI and the All-
Industry Radio Music License Committee
broke off before any agreement had been
reached,

Both NAB and NRBA last week called for
BMI and the industry panel to resume
negotiations. “We never close the door on
talking,” said Smith. Despite the calls for
new talks, he added, “no one has approach-
ed us on the subject.”

Smith did not commit the company to new
negotiations, however, saying any decisions
were up to BMI President Ed Cramer, who
was away from his office last week.

2000 Contracts Returned

As of late last week Smith said approx-
imately 2000 signed contracts had been
returned by the 7000 stations that received
the forms. Smith called that “a normal rate
of return” and said ‘““very few" were sent
back with the notation they’d been signed'in
protest,

Although stations that hadn't signed their
new agreements by July 1 are technically
engaging in copyright infringement by air-
ing BMI music, Smith reiterated that a
“reasonable period of time” is being
granted because of the last-minute mailing
of the contracts. Stations will be mailed at
least one reminder notice before any infr-
ingement actions are brought, he added.

Smith estimates the new BMI rates,
which take effect next January, will in-
crease station royalties for BMT composers
and music publishers by approximately 10
or 11%. But the All-Industry Committee and
many broadcasters say the increase is ac-

tually much higher. The committee at-
torney was unavailable for comment, but
Smith said so far no official word had
been received of the panel's threatened
legal action against the rate increase.

NRBA reported that one member station
caleulated its rate increase at 35%. ““That
must be an error in calculation,” said
Smith. “It certainly was not our intention to
have anything of the kind.”

Stations See No Choice,
Sign “Under Protest’’

Several stations contacted by R&R had
not had time to figure their new BMI rates.
Group One Executive VP Eq Devine said
his eight stations signed their licenses
‘“‘under protest.”

“We're not pleased with the circum-
stances in which it was sent out,” Devine
commented. “We're with the All-Industry
committee hoping for a better negotiated
contract.” -

WSM/Nashville GM Tom Cassetty com-
plained about “the speed they got it out with
and the little time they gave us to return it.
We really didn’t have a choice, We went
ahead and sent it back. We'll see what hap-
pens and maybe fight it later,”

At WEAQ/Eau Claire, WI, Station
Manager Steve Dickoff explained, “We
signed it under protest and sent it back with
a letter outlining our position, which is
basically our objection to the fact that they
broke off the talks and then just decided
what the rates should be. They also sent a
letter saying the increase was small, but in
our case the increase is in excess of 15%,
and that’s not small,”

BROADCAP BOARD CONVENES ~NAB's

BROADCAP held its

Facing the camera and the board members are BHOADCAPsraiers f-r} Don Thurston (Chairm,
Marityn Blizzard, Nina Martinez, and Susan Brickerd.

Quarterly board meeting in Washington recently.
an), John Oxendine, Ken Harris, Victor Brown,




Young Urban Professionals, fon-
dly known as “yupples,” have
money to spere, but advertisers
must handie this emerging con-
sumer segment with care, accor-
ding to a recent study conducted
by New York City-based Geers
Gross Advertising.

Yupples' salaries start at
$25,000 and can top 3100,000
per couple, Geers Gross Advertis-
ing Sr. VP Nancy Jo Kimmerie
told Advertising Age, adding that
“this money goes into designer
clothes, computers, videocassette
recorders, pasta makers, electron-
Ic pagers, and other ‘must-have’
gadgets.”

Sound like the sort of people
you'd like to have listening to your
radio station? Then monitor your
clients’ spots carefully. Yuppies
may, as Kimmerie claims, alphabet-
ize their videocassettes and audio
tapes, color-code their closets, and
work up daily calendars for their
children in an effort to make life
neat and orderly; however, they
like to consider themselves in-
dependent thinkers and resist ad-
vertising that attempts to portray
them as an easily identifiable sub-
segment of the postwar baby
boom.

“Yuppies”’ Bucks Up For
The Best-Of-Everything

&3
4
b

“'You'll see whole packs of them
wearing mink coats and jogging

shoes listening to
Walkmans,"
“‘but If you pointed that pattern out,
they would very much resent it."
She also noted that, despite yup-
pies’ undeniable affluence, '‘posi-
tioning advertising to them that
says, ‘We know you feel you must
have one of these' is going to tum
them off." Maybe the same could
be said about your radio station's
spots.

Sony
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Fewer 25-34 Householders In Future

The number of households headed by persons aged 25-34
should increase 13% between 1980 and 1995, only half the pro-
Jjected growth rate for all U.S. households. By 1995, there will be
21.7 million of these households, up from 19.1 million in 1980.
However, the number of these households will peak at 22.5 mil-
lion in 1980 and decline by more than 700,000 over the next five
years as the ‘‘baby bust’’ generation enters this key age group.

Kimmerle laments, |

Consumer Electronics
Industry Tops $20 Billion

Factory sales of home radios jump-
ed to $565 million in 1883, up from
$530 million in 1882, according to the
1984 edition of the Consumer Elec-
tronics Annual Review. F by

entertainment Systems, stereo comp-
onents, portable tape equipment, and
car sterecs all racked up 1983 sales
increases.

A sales of

the Electronics industries Associa-
tion of Washington, DC, the survey
claims the consumer market totalied
$20.6 billion in sales last year.

Among the highlights of the survey,
at least from the point of view of R&R's
readers, was the finding that audio
equipment sales rebounded from the
slight deciine posted in 1882. Home

recorders neary doubled to $2.2 bil-
fion in 1983, up from 1882's $1.3 bil-
lion. Even black-and-white- TV sets
held their own, with a half-billion dollars
in sales on almost 5.7 miliion units.
Color TVs continued to be. the elect-
ronics industry's largest dolar-value
product, with 1983 factory sales of $5
billion.

year-oids with incomes under $30,000
(in constant 1982 doliars) is projected
to deciine six percent by 1995. These
households will comprise 59% of all
househoids headed by 26-34 year-
olds in 1995, down from 71% in 1880,

While househoids in the lowest in-
come group — those with incomes un-
der $10,000 — should increase 14%
between 1960 and 1995, their share

will remain &t nearly 15% of all
households headed by 25-34 year-
olds. The number of households with
incomes from $10,000 to $29.000 wi
decrease by 12% between 1680 and
1905,
More Will Be Richer

The share of househokis headed by
25-34 year-olds with incomes greeter
than $30,000 per year should jump
from 20% In 1960 to 41% in 1995,
due to increasing numbers of married

Soundcraftsmen Intros
10-Octave Equalizer

A ten-band stereo graphic equalizer, the “SESS0," is now avallable.from t
the Santa Ana, CA-based Soundecraftaman firm. This professional-quality
unit provides a full 15dB boost and cut on each octave control, while butt-in
wmmummmmem«wmemto«mnmu

separately on each channel, thus

couples with two paychecks. Although
the number of households with in-
comes between $30,000-$39,000 will
grow only 15% percent between
1880 and 1995, those with incomes
between $40,000 and $49.000 wil
soar 87% by 1995. But even that
figure pales beside the estimated
188% increase in the number of
houssholds in the highest income
group — those with incomes greater
than $50,000 per year. These house-
holds should represent 11% of the
househoids headed by 25-34 year-
oids in 1995, up from less than 5% in
1980.

g critical h gar of

what EQ curve is needed to neutralize room effects.

The SES50 comes complete with a specially-recorded, frequency spec-
trum analyzer test album that features Fletcher Munson pink noise bands,
| making accurate room equalization a fast, simple process. For further informa-

tion, contact Soundcraftsmen at (714)5656-6191.

Business Meal
Price Up 34%
Since 1980

The average employee
will eat 138 meais on the road this
year, according to a projection bas-
©d upon a study of 20,000 employ-
e expense accounts. At current
prices, that amounts to $7722 per
person yearly, reports USA To-
day.

What's more, in 1880, the aver-
age price paid for a business meal
was $5.53. That figure climbed to
$5.07 in 1881, $6.64 in 1982,
$7.36 in 1883, and presently
stands at $7.44—a whopping 34%
increase in just four years. Guip!

Lights & Temp

Down, Office
Productivity Up

For years, behavorial scientists and
tyrannical bosses alike have blamed
the office water cooler or cotfee ma-
chine as the source of declining em-
ployee productivity. Now a recent
Canadian study suggests that bright
lights and an office alr conditioner set
at the traditional 73 degrees may be
the culprits.

The study, reported in the Wireless
Flash, found that men and women
white-collar workers were more pro-
ductive when the lights were dimmed
and the office thermostat was tumed

down to a bracing 55 degrees (I). No
followup survey exists as to whether this
greater employee productivity more
than offsets the increase in air condi-
tioning costs.

Coples of the

STARS SING RADIO'S PRAISES IN RAB SPOTS— RAB Sr. VP Danny
Flamberyg (right) presents Jessi Colter with her very own “‘radio/racio,"”’ in ap-
preciation of the country recording artist's voicing three pro-racko spots during
a recent visit to New York. Colter's commercials kick off an RAB advertising

to pu redio advertising by using recording stars
heard over the nation’s airwaves as spokespersons. The 30/60-second spots
are compatible with the artist's musicel format, be it Country, AOR, or CHR.

to RA8

spots are
Helylho (800)232-3131.

by caling RAB’s

SUPERSTAR CONCERTS

WESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.




IN CON C

. NJ&

ERT

Why do American rock & roll fans love the Motor City foursome’s just-completed
The Romantics? Passionate songs and tour supporting their fourth album, appro-
explosive live shows, like the one you'll priately titled In Heat, this edition of “In
hear on Westwood One’s “In Concert” Concert” features from-the-heart perform-
series airing on more than 250 greatradio  ances of Romantics originals like “Talking
stations the week of July 16. Recorded at InYour Sleep,” “One In A Million,” “What
the Paramount Theatre in Seattle during | Like About You” and “Rock You Up” as

WESTWOOD ONE

"FHE BIGGEST EVENTS ON RADIO, IT'S WESTWOQD ONE...AND ONLY !

well as rave-ups like “Shout,” "Little Latin
Lupe Lu” and “Route 66" The hard-tour-
ing Romantics are carrying the torch

of classic American rock & roll, and

“In Concert” is proud to present them
exclusively in their only national radio

- concert of the summer. Don’t miss it!



Page 8

Networks/Program Suppliers

odiobound!

TWISTED LIFTER — Coinciding with the release of Twisted Sister's new
Atlantic album ‘‘Stay Hungry,'" lead vocalist Dee Snider stopped by the New
York studios of NBC's the Source for an interview with Rona Elliot. The taping
session proved both gripping and uplifting.

£

1DOL CONVERSATION — What does Billy Idol keep clenched in his fist?
Maybe Michael Jackson 's other glove. At any rate, Idol recently appeared on
“‘Supergroups, "’ broadcast over the ABC Rock Radio Network. Pictured
following the program's mix at the Record Plant in New York are, standing (I-r)
Idol's manager Bill Aucoin, guitarist Steve Stevens, Idol, and ABC's Willard
Lochridge and Beverly Padratzik; sitting (I-r) (are) Record Plant's Sam
Ginsberg, DIR’s David Knight, and ABC'’s Denise Oliver.

. )\ |

NEXT OF KIHN — During a recent live broadcast of Global Satellite Network's
“‘Rockline,”” guest Greg Kihn picked up his guitar and performed live for a na-
tionwide audience. Pictured ing the show ( ing, I-r) are Rockline’s
Christina Anthony, Mark Felsot, Rachel Perkoff, Cindy Tollin, host Bob

Coburn, and (seated) Kihn.

|
|
|
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Pro:Motions

LeFrak Appoints Leeds
Steven Leeds has been named
Director/A&R for the LeFrak En-
tertainment Company, Ltd.
Leeds brings an extensive music
industry background, including
work as Director/A&R at MCA,
originator of the syndicated offer-
ing “Rarities,” staff member with
the Atlantic/Atco promotion de-
partments, and assistant/producer
for Murray the K.
NCBA Elects Officers
The Northern California Broadcasters Associa-
tion has elected the following officers: Chairman Jack
McSorley, K101/San Francisco; Vice Chairman Rob-
ert Kieve, KARA & KLIV/San Jose; Secretary Earnest
James, KDIA/Oakland; and Treasurer Jerry McKen-
na, KITS/San Francisco. Their one-year terms are ef-
fective through June 30, 1985.
Friedman New E/A Creative Director
Carol Friedman joins Elek-
tra/Asylum as Creative Director.
She is a hoted photographer
whose ““A Moment's Notice: Por-
traits of American Jazz Musicians”
was recently published by Schim-
er/MacMillan. Her background
also includes a stint as art director
for the independent New York- &
based Artists House label.
Taylor To Manage Weiss & Powell/Dallas
Christi Taylor has been appointed manager of
Welss & Powell's Dallas office. Before accepting this
post, she was affiliated with Republic Radio {formerly
RKO Radio Sales). Prior to that she worked in sales at
Eastman.
RCA Names New Managers
Carol Brown and David Wiese have been tapped as
West and East Coast Managers, respectively, of RCA's
Field Sales/Red Seal Division. Brown previously served
as store manager of record outlet Classical Wax. Before
that she was a classical buyer for several stores. Wiese
has been with RCA for the past 12 years, most recently.
as Manager/Singles Sales for the Eastern Region. Previ-
ously, he spent five years as a New York Sales Repre-
sentative, handiing key classical accounts.

Steven Leeds

Carol / riedman

Carol Brow!

David Wiese

Glantz Tapped As MTV ND

MTV has announced the appointment of Michael
Glantz as News Director. He takes on the newly-creat-
ed post after serving as President of MorTel Associ-
ates, broadcast news consultants and talent represen-
tatives. He's a former WNEV-TV/Boston sports pro-
ducer who also worked as a sports reporter/newscaster
for WFAS/White Plains, NY.

Nassau Broadcasting Adds Two

Sharon Roth has been named Co-op Specialist for
WHWH & WPST/Trenton, NJ. Before joining the Nas-
sau Broadcasting stations last year, Roth spent three
years with WVAF/Charleston, WV as an AE. In other
news, Judith Brenna comes aboard as the outlets’
Advertising Consultant; her background includes exten-
sive public relations and advertising experience.

KKMI Selects Sales Team

recently bled its sales staff.
Working under the direction of GSM Hank Mann are:
Andrea Allen, Jim Allmendinger, vivian Anderson,
Sarah Bowen, Don Meeks, Fred Sanchez, and Ka-
thryn Warner.

IRTS Holds Elections

Ralph Baruch, Chairman of viacom International,
has been re-elected President of the Board, Interna-
tional Radio and Television Society. Edward Bleier,
Warner Bros. TV's Executive VP, was also re-elected
as First VP, together with VPs Eleanor Applewhaite,
CBS Inc.; Mark Cohen, ABC inc.; and James Green-
wald, Katz Communications. Jerome Boros is Se-
cretary; Alan Griffith is Treasurer. Five new governors._.
were chosen as well: Museum of Broadcasting Presi-
dent Robert Batscha, MCA-TV President Donald
Menchel, WASEC Exec. VP/ICOO Robert Pittman,
Inner City Chairman Percy Sutton, and N.W. Ayer,
Inc. Sr. VP/Media Director Marcella Rosen.

Buckboard, Angel Face Bow

Inspiration Resources Corp. has established two
affiliated labels specializing in country music product,
Buckboard Records and Angel Face Records. While
Buckboard will handle straight country music, Angel
Face will focus its attention on crossover country materi-
al. Buckboard's first release is Shauna Smith’s “Stum-
bled In To A Good Thing;” the Brooks Brothers’ ‘‘Hands-
Up” marks Angel Face's debut. Overseeing the la-
bels’ operations are Inspiration Resources President
Darrell Glenn, Director/Sales & Promotion Glen Nor-
ris, and Marketing Supervisor David Day. The company
and its labels may be reached at (817)596-0347.

Capitol Ups Rodriguez

Marc Rodriguez, formery Artist Relations/Video
Coordinator for Capitol, has been promoted to Mana-
ger/Video Promotion.

THE FITZGERALD HARTLEY
ROCK N RACING TEAM

would like to thank all
who gave their support

for this year's BAJATO BARSTOW

500 KM OFF-ROAD RACE.

Your pledges have helped
establish a research fund
at the City of Hope.
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| Hear What These Successful Programmers Have
To Say About These NEW Columbia Records
" JEFE McCARTNEY, MD, 94Q/Atlanta

on ELVIS COSTELLO
11The Only Flame In Town'’

nd vocdls, this is the record that will finally make:

"With Do}yl Hall singing backgrou
always been there; now is the chance for him to

Elvis a household word. His fans have
become a mass-appeal hit artist. 5

E WHITE, PD,WXKS-FM/Boston

SUNNY JO

on NICK LOWE
ugjalf A Boy & Half A Man'’

since 'Cruel To Be Kind' is reminiscent of goodtime

"That's a hot song! Nick's best song
rock & roll a la Freddy Cannon. Better than any summer song out there."’

<A pALPH WIMMER, PD & JIM PAYNE, MD
WMAR/Baltimore
on KAREN KAMON
"l.overboy"

ona fide hit. It took a couple of weeks, but we've

" Give this lady ashot, it's @ b
ot an explosion of top 10 phones. If you have any

9
Call Uncle Ralph directly {301) 377-2222."

doubts about this record,

JEFF KING, PD, KPLUS/Seattle

on BANGLES
ugero Takes A Fall'’

nd that stands out from the rest of the

"I love the production. It's a refreshing sou
hit. Great female phones -- immediately.”’

crowd and sounds like a perfect summertime
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Week In Review

Griffin Report Revived

The Griffin Report, qualitative research studies that detail demographic
and psychographic data for stations in surveyed markets, will be resuming
publication in the near future. Authored by Benny Griffin, Corporate
Rescarch Director for Great Empire Broadcasting, the Griffin Report uses
telephone surveys and at one time was measuring 75 markets in the Central and
Southwestern parts of the nation. The Griffin Report will now be marketed by
Lawrence Media Services; (316) 522-4099.

Tobkes Upped At Eastman

Alan Tobkes, who has been VP/Marketing Services for Eastman rep firm
for the past several years, was recently promoted to Senior VP. Tobkes also cur-
rently serves as co-Chair of the RAB’s GOALS Committee.

Joining Tobkes' department as Research Analyst recently was Holly
Stone. Ms. Stone was formerly with the Concert Music Broadcast Association.
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JHAN HIBER

Digging Into Your Diaries:
The Mechanical Way

Looking at the headline you may be thinking, ““Oh, so Hiber’s
going to suggest using a steam shovel to get information from my sta-
tion’s diary database.” No, not quite. What I mean by a mechanical
is the printout Arbitron will sell you (for between $500-800) that

mechanically (on computer) prints out everything (almost) you'd
want to know about your station’s numbers. With the outpouring of
the spring estimates rushing like a torrent, I thought you’d like to get
better acquainted with a mechanical and see how it can help you
make sense of your spring numbers.

By the way, to give our friends at
Birch a plug here, it should be noted that
their ratings service has its own version
of a mechanical. Birch calls its print-
out of your database (phone interview
results in their case) File Listings, and
charges between $100 and $350 for
these, depending on the number of
demo cells requested.

Examples of both mechanicals and
file listings — and how in detail to get
the most from them — constitute a por-
tion of my book, specifically part of the
section dealing with Ratings Research.
However, to give you a bit of a head
start as you plow into the spring results,
I'll show you an example of a mechan-
ical, its ingredients, and then lay out some
items to look for as you scour the fine
points for answers.

Keep in mind that when you order a
mechanical from Arbitron (through
your sales rep or through Jay Billie in
Laurel at 301-982-4742), you may have
it sent to your station or held for you at
Laurel if you are going in to review
your diaries. As I mentioned a few
weeks ago in my column on how to get
your diary review date set, it’s
preferable to have the mechanical sent
to the station in advance of your trip to
Laurel. However, if you're not making
that sojourn, then at least order the
mechanical and get some of the 75% of
the ratings data not contained in the
printed reports.

Touring Your Mechanical

While a tour through the nuances of a
mechanical printout may not be as
thrilling as a cruise through the Inside
Passage of Alaska, it may be more

rewarding and allow you to keep your
job so you can afford that cruise later.
Thus, what I thought we’d do this week
is — with Arbitron’s permission and
cooperation — take you through a sam-
ple mechanical entry and see what we
can see.

Below is an example of several en-
tries, with one highlighted. Arbitron’s
explanatory guideposts help keep you
from getting lost on your tour of this
valuable document...

RAW SURVEY INFORMATION NOT FOR SALES USE
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Let me translate some of the terms.
PPDV (Persons Per Diary Value) is just
another way of saying Cume. The

Q&A

A number of you have been asking lately about how you'¢an compute Time Spent Listening
under the Birch system of listening estimates. Is the formula for TSL under Birch the same as that
used for Arbitron, or is there a difference?

Yes. Seriously, the total week TSL formula is the same as for Arbitron (multiply your station’s
M:§ 6am-Mid average quarter hour audience times 504 — the number of quarter hours in that
daypart — and divide that answer by the station’s total week cume for whatever demo you are ex-
amining). The result will be the number of quarter hours the typical listener in selected demo
spends with your station in a week, in either Arbitron or Birch’s surveys.

However, there is a Daily TSL formula that can be used when looking at Birch numbers. Take
the average qoarter hour audience for the relevant demo/daypart/station and multiply that figure
times the number of quarter-hous in the specified daypart in one day (16 for AM Drive for ex-
ample. Divide that result by the daily cume for the relevant station/demo/daypart. The final an-
swer is the number of QHs in a day (or specified daypart) the typical listener spent with your sta-
tion.

PPDV is the cume value of each diary in
a given demo/geographic sampling
unit. Thus, in the example shown in the
highlighted part of the mechanical, the
PPDV for this 36-year-old female was
1027. That means she represents just
over 1000 women 35-44. If a station
had ten such listeners, its cume among
women 35-44 would be approximately
10,000.

Also watch out for the day codes.
This can be confusing since the first day
of each diary week is Thursday, but
for the mechanical purposes the first
day of each week (day one) is noted as
Monday. Thus, the first diary day is
shown on the mechanical as day four
(Thursday), not day one (Monday).

Three Key Analyses
Let me give you some thoughts regar-
ding three analyses I've always found
helpful when breaking out a

mechanical. These items deal with the
weekly diary return, the daily diary en-
tries, and the listening-by-location data.

® Weekly Return. As you can see
under points number three and four on
the mechanical map, the weekly diary
return is coded with certain letters and
numbers, You can tally the returns for
your station by week, then compare
that result to things you may have done
strategically to affect the numbers. Did
the big TV push seem to have any im-
pact? What about the competition’s
award of a million dollars — did that
cause your diary count to drop at any
time during the sweep? By the way, to
use the weekly return data in a
definitive way, it’s helpful to know
what the overall weekly return for the
metro was, and then see how your
return compared. Arbitron will sell you
that data for another $125.

® Daily Entries. Making ‘sure not to
confuse the Monday-Thursday entries
on the mechanical, stations can learn
much about diarykeeping habits — and
their implications for station activity —
by tracking the entries on a daily basis.
For example, what percent of your
listeners recorded an entry to you on
Thursday, Friday, etc? Were there days
when you didn’t get entries but your
competition did? If so, what might ex-
plain that? How about special features
such as Paul Harvey, a countdown
show, or some syndicated special; were
there any entries on those days? Know-
ing the daily entry pattern of your cume
can help guide on-air events, promo-
tions, and marketing timing.

® Listening By Location. Noting by
key daypart what portion of your
listeners tune in, and in what locations,
can be a helpful key to on-air and
marketing activities. For example, if
PM . Drive has the highest proportion of
in-car listening to your station (which is
usually the case), then your jocks should
relate to that audience. Perhaps you
want to air some traffic-related feature.
Billboards could also be a good invest:
ment, aimed at going-home commuters,
asking them to tune to your station.

These are just some of the creative
ways mechanicals can help you gain
more insight into your spring numbers.
You'll probably think of others, but at
least go ahead and take the trip through
data contained in one of these gems. It’s
worth it to get the other 75% of the diary
data. Good hunting!
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Infroducing

AP NewsPower 120

Now you can break the AP news story you want 18 times faster.
AP has its fastest breaking news story ever. Our NewsPower 1200.

It delivers AP quality news and features at 1,200 words per
minute, 18 times faster than the standard AP Radio Wire.

Weather in a flash. Sports as soon as there’s ascore. -f"'f,

NewsPower 1200 is so fast it can move sports scores it
the moment they happen. Dow Jones averages the i
minute the market closes. State and regional stories s
the second they break.

And weather information comes to you
directly from the National Weather Service!
It delivers all the quality news
programming radio stations expect from | 5 -

AP on a system that’s been fully N
researched, designed andtested tomeet 4 ¥ 2
AP’s exacting standards— and yours. 4

And the volume
A of stories coming into
& your newsroom.

Total control,

even at this high speed. . :
- i : You can get everything :
lNewtsP;)wer 1200150 givesyou _ & that’s currently on the AP Radio Wire,
foralteontiglioneh S & & or program the selections to your requirements.

the categories of

#  The news you need, when you need it.

'Y Every hour you'll get ready-to-air summaries of
B the top news storles, if that’s what you want, in plenty
: of time for top of the hour newscasts.

» State and regional news moves well in advance
b of your busiest day parts. And AP’s highly salable
¥ features arrive in a fresh morning drive package.

Speed, selectivity and reliability —
a powerful combination.

If you're ready to get the weather faster, gain
control over your news volume, and still keep the
highest level of programming quality and salability—
you're ready for AP NewsPower 1200.

For more information call your local AP
Broadcast Executive or Glenn Serafin,

AP collect, at the Broadcast Services Division
of The Associated Press. 202-955-7214.

Associated Press
Broadcast Services.

Without a doubt.
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oin Lee Arnold and hit

a fow bars this weekend with
Willie, Merle, Crystal and Dolly.

Pick up “On A Country Road.”
You'll join over 350 stations bringing
country music lovers one of America’s
hottest syndicated music magazines.

It's three hours a week of country

music news, celebrity profiles, recorded |

live segments from Billy Bob’s country
mecca, exclusive interviews, and
concert performances. All presented
with a generous helping of country
hits and all-time classics.

Nobody knows country music bet-
ter than Lee Arnold, the Academy of
Country Music’s 1983 Deejay of the
Year. And nothing delivers the listener-
ship like his “On A Country Road.”

Plus four three-hour specials this

year: Memorial Day, with John Denver,
Lee Greenwood, and Emmylou Harris;
uly 4th weekend, with Willie Nelson
and Waylon Jennings; Labor Day, featur-
ing George Jones and Hank Williams, Jr.
And, in October, live simulcast from
Nashville of the Country Music
Association Awards.
Pick up the coun-
try music program
that'll pick up your
listenership. Pick up
“On A Country Road.”

wra, B

Call Mutual Station Relations (703) 685-2050
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-
New York | Los Angeles | San Diego
KJQY (BM) 73 84  KBZT(AC) 36 29
KFMB (AC) 55 80  XTRA(CHR) 38 29
KGB (AOR} 79 76  KIFM (AC) 29 27
KSDOFM (CHR) 52 65  KFSD (Clas) 25 286
ARBITRONRADIO | ARBITRONRADID | ARBITRONRADID =~ KspofMcHm sz 5 Kkespiom) 23 2
KSDO (N/T) 45 46  KMLO (BBnd) 28 2.4
KJQY Retakes First; KFMBFM (AC) 47 42  KEZL (FAC; 22 23
. . : XTRA-FM (AOR) 65 41 KCBQ-FM (Ctry) 3.1 2.0
WHTZ Solidly Reclaims KIIS Adds Two, Nears KFMB Stronger With KPQP (BBnd) ~ 44 40 KN \News, o A
First; WRKS Runner-up Double Digits; KABC Padres; KLZZ Bolts KYXY {AC) 38 36  KOGO (Talk) 13 15
As All Urbans Slip; Helped By Dodgers; Into Contention; KI.ZZ (AC) 15 35  XHZ(AOR) 16 12
WNEW-FM Wins AOR KLOS Takes AOR Lead KSDO-FM, XHRM Climb ~ KSONFM (Ctry) 27 31 KKOS (AC) 10 10
Race; A/C Contest As KMET, KROQ Slip )
Tightens As
WLTW Jumps A Wincer’l{aaq Sprl‘ngg’-ﬂ; Fo".“at Legend
Winter "84 Spring '8 KABC (Talk) 57 16 AC—Adult/Contemporary, AOR—Album-Oriented Rock, BBnd—Big
WHTZ (CHR) 55 72 KBIG (Easy) 4L 43 Band, Blk—Black, BM/Easy—Beautiul Music/Easy Listening, CHR—
WRKS (Urbn) 5.6 5.1 Eigy&agg)) ;Z ;'g Contemporary Hit Radio, Clas-—Classical, Ctry—Country, Gold—
WINS (News) :.? :-2 KMET (AOR) 39 3:4 Oidies, Jazz—Jazz, Misc— Miscellaneous, News—Neows, NT—
xgx,}gﬁ) 19 42 KNX (News) 3.5 3.0 News/Talk, Rel—Religious, Span—Spanish, Talk—Talk, Urbn—
WRFM(BM) 38 37 | KFWB(News) 30 29 Urban Contemporary.
WCBS (News) 46 36 (| KKHR(CHR) 26 29
WPATFM (BM) 40 36 || KMPC(Easy) 32 29
WCBSFM (Gold) 27 33 | KOST(AC) g4 22
WKTU (Urbn) 40 33 gzt gt £
WNEW (BBnd) 29 31 || KRTH(Gold) 22 26
WNEW-FM (AOR) 26 31 | KPRZ{BBnd) 23 24 :
KJLH (Blk) 22 23

WNBCCHR) 29 30 | lARM(Clry) 23 o

WAPP (AOR) 33 29 | M Ao Ly 22

ﬂg‘ﬂg)) 5 ;3 KHTZ (AC) 17 20
WABC (Talk) 22 26 KLAC (Ctry) 16 20
WBLS (Urbn) 37 26 KRLA (Gold) 21 20
WYNY (AC) 29 28 KALI (Span) 14 18
WLTW (AC) 16 24 KMGG (AC) 23 18
WADO (Span) 15 23 KTNQ (Span) 1.6 1.8
WSKQ (Span) 12 21 KWKW (Span) 13 18
WJIT (Span) 1.0 18 KLVE (Span) 2.0 1.7
WPAT (BM) 15 16 KDAY (Blk) 16 16
WMCA (Talk) 1.5 15 KNOB (Easy) 1.3 15
WBLI {CHR) 9 12 KFI(AC) 20 14
WQXR-AM & FM KACE (Blk) 20 13
(Clas) 19 11 Kﬁg (%ariz)) :11 13

K n ; 13
WNCN (Clas) 10 10 XTRA (o o b

" Our TV commercials
ONE drive people to the radio.
. Which is exactly where we want them to go.

. . That's because Creative Works specializes in award-winning tv spots that seff
For great ratings and big radio stations. With concepts that are innovative, entertaining and attention.
getting. The kind of commercials that stand cut from the crowd instead of getting

revenue, take one... RADIO ONE® .
thatis. The Adult Contemporary . lostin it.

format that is winning in i, We have some terrific concepts that you can have on the air for the fall.
markets, large and small, 2 And with our Syndi-Custom™ approach, you get custornized commercials at

N i syndicated prices.
'all‘acro:as America. Relief To find out more, call Jay Bigelow at {215) 525-6430. Once you do, we think
Is just a call away. ( you'll agree thal Creative Works is the quickest way to get people from their
tv set to your radio station.

»
Cd ~ He
' We sell radio.
Churchill Productions fceaézy @lz’/
130 E. Missouri/Suite 800/Phoenix, AZ 85014 (602) 264-3331 (=0l e @ Gladwyne, Pa. 19035 (215) 525-6430

g
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'NETWORKS

PROGRAM SUPPLIERS
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REED BUNZEL

SYNDICATION DO'S AND DON'TS

The Perils Of
Program Production

It happens all the time. An all-night jock dreams up a great idea for
an Easter music AOR countdown, or a psychologist wants to develop a
program around the latest anxieties and anguish of break-dancers. Both
are fresh ideas that have never been done before and will take the radio
world by storm. All someone has to do is put together a demo tape, send
it to every commercial radio station in the country, and then chuckle all

the way to the bank. Right?
Wrong. Misc ptions about syndicati

abound, and every year dozens of entrepre-

neursducover thehardway that pro-

gram prod mean
moreﬂmnjustcwphngaﬁeshcmcept
with a tape der and a . This

developed locally. It is rare that any syn-
dicated product will leap directly into the
national market.”

Another consideration is the value of the
parhwhrideaiuelf What seems like a
idea to one person might not make

week’s column looks at the perils, miscalcu-
lations, and blunders often inherent to in-
dependent radio production.

More Than Just An Idea
Oneo(themostfrequent misconceptions
about syndication is that it's a simple
business to enter. On the surface it appears
that producing a national radio program on-
ly takes a two-track recorder, a script,

ment from a few stations. The idea is the
foundation. And that is where the work

Norm Pattiz Tom Rounds
“Think about it as a baseball game,"” ex-
phms Jolh Felgenhum, President of MJI
“Reggie Jack makes it
look real easy to hit a home run. He just
whips that bat around, and the ball is out of
the park. The same thing is true with syn-
dication. It looks real simple to do, but the
fact is that it is a very complicated busi-
ness. If someone came up to me with the
thought of getting into the business, I'd tell
them to look into something else.”
ABC Watermark President Tom Rounds
likewise is very careful when someone ap-
proaches him with a “great idea’” for a new

cess. “‘Good ideas abound,” he says. “What
you have to do is make sure that it is more
than just an idea. Ideas in the talking stage
llwtys turn out differently once they’ve

been produced. The problem with pure
ideas is that they don’t really have any
weight or value on their own. It is the execu-
tion of the idea that has the value. Newspa-
per syndication works the same way —
most comic strips are usually born and

another person even turn his head. Mike
Carruthers, President of Strand Broadcast
Services, is very wary of most ideas that
eager, prospective producers send him.
“‘Most of the ideas we get aren’t as great as
the people think they are, This is usually
either because the show is already being
done by someone else, or it isn’t being done.
If it isn’t being done, there’s.prebably a
reason why. In most cases the person who
presents us with an absolutely original idea
is usually not the first person who came up
with it, and he probably won't be the last.”
Catch 22

Even if the station has listened to a few
demos, it still won't commit to anything un-
til it knows the program is a for-real pro-
ject. And if you don’t have the stations, it’s
awfully tough to get the advertisers.”
MJT's Feigenbaum . ““Most people
don’t realize that a lot rests on the credibili-
ty of the company, not the concept of the
show,” he comments. “No matter how ter-
rific the program is, it takes a lot of hard
work and dedication to create a good track
record. In order to be successful you have to
put all the pieces together, and make sure
you have the faith of the people you’re deal-
ing with. This includes the stations and the
advertisers, because without them you're
going to have a hell of a hard time.”
Ultimately, the key to success lies in mar-
keting. Without a skillful marketing plan

. unhlshmtﬂuwWngrmmﬂwwﬁnw

standing of the general marketing process.

““There are a lot of creative, skilled peo-
ple producing good shows,”” says Mike Car-
ruthers, “but they’re really weak at selling
and clearing them. They think ‘now that
we've got a good show we'll go out today
and get a sponsor, tomorrow we’ll clear the
stations, and by Friday we'll be on the air.’
In reality, however, it's pretty tough to go
out there and market the thing. A lot of peo-
ple jump into the business with the percep-
tion that it's going to be pretty simple, but it
isn't.”

Costly Mistakes
A certain amount of risk is involved in ev-
ery business venture, and program syndi-
cation is no different. Possibly one of the in-
itial mistakes in the industry is the miscon-
ption that syndication is the closest exit to

Producing and distributing a national ra-
dio program is a combination of many ele-
ments. Once the original concept is turned
into a viable, produced product, the real
work starts. The survival of any program
depends on advertiser support, and adver-
tiser support depends on the quantity and
quality of the stations which have cleared
the program. However, many stations
won't clear an untested product without
some guarantee that the producer has the
financial wherewithal to make it a reality.
And where does the financial wherewithal
come from? The advertiser.

Ted LeVan, President of Narwood Pro-
ductions, describes the situation: “A com-
pany might haveanidea.oritnﬁghtlmvea
program, but that is no guarantee. You

’tmtelestanadverhmunnlthewt
work of stations is lined up, and are

y orin-

Mike Carruthers Ted LeVan

not likely to sign anything if all they’ve seer
is a concept sheet of what you plan to do.

dependeat prod has combined
ty with a strong business sense, while most
of the failures result from a lack of under-

INDEPENDENT PRODUCTION

A Word To The Wise

Thinking about syndicating your local countdown show, or developing
an idea that is bound to be a big hit? Westwood One President Norm Pattiz
has a few suggestions to mull over before you dive right in:

“Creating and
should first shop that idea with the large, pr

a radio program is
very low probebility of success. If someone thinks he has a great idea for a radio program, he

that in today's marketplace has a

that are

available today. If he gets a lot of positive

“Fun
and finds a distributor who is he

should forget about it.
“Usualty the creatiy

mm«wwmmmmmmmmewmnmm Butithe
gets a negative reaction, mmmmmwumummmmmmmm

are not the people who

people who

go out and market them. Whnnuymmllkoamnowmammawewmybo

itis ly on the air, or

something that simply cannot be
because it just won't work.”

Easy Street. Feigenbaum says, “I think a
lot of people look at us and say, ‘Hey, they
must be making a fortune,’ and decide they
want a piece of the action. Unfortunately,
the route to failure lies in not understanding
that things sometimes don’t work.
Sometimes you can't find a sponsor, even if
you’ve got a great program. Sometimes you
can’t find the stations. You have to have all
the pieces in place and putting those pieces
together can be a very delicate maneuver.
You have to have a great deal of knowledge
about the business.”

Carruthers believes the first mistake a
novice can make is to get into the syndica-
tion business in the first place. “If someone
told me they decided to start their own com-
pany to market a show, I'd probably tell
them they’re making a big mistake and
wasting their time. It’s an expensive pro-
cess, and I don’t think people believe it can
be as tough as it is. They think the suc-
cessful companies just came into existence
and did real well. But their success springs
from the fact that they’re mostly headed by
marketing people — not programming peo-
ple. This is often the downfall of a lot of syn-
dication companies.”

As Murphy's Law states, “If something
can go wrong, it will,” and the syndication
busmess:saprimemmple Becauseoﬂhe

of

mmetwspltlallsplagwevenmenwstmc-
cessful program producers.

Tom Rounds believes most of the com-
mon mistakes fall into two categories. “One
is the kind of mistake people make that
work against themselves,” he elaborates.
“These include things such as setting their
sights too high, or offering a program they
can’t possibly deliver, or developing a dis-
tribution system that isn’t feasible or finan-

Continued on Page 15
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Continued from Page 14

cially practical. We’ve made all these mis-
takes with different programs, and I see
them still being made to this day. They all
end up making you your own worst enemy.
The second kind of mistakes are those
where you misjudge the market — either by
pricing the program too high or too low
against advertisers, or by coming up with a
product that is so derivative that it can’t
possibly have its own image or position in
the market.”

Do-1t-Yourself?

If a person still insists that his (or her)
idea is the best thing since sliced bread,
shrugs off the pervasive discouragement,
and ignores the odds against success, what
route is best? One of the most often-asked
questions is “‘Should I do it myself or get an
experienced syndicator to market my pro-
gram?”

“This is a ridiculous question, and we all
hear it,” Rounds continues. ‘‘An awful lot of
people want to get into syndication, but they
don’t want to deal with the business. They’ll
just say, ‘I don’t have much business judg-
ment.’ But if you're going to even begin to
think about going into this business, you
have to understand how it works. Too much
of the time sotneone who wants to go into
the syndication business just decides to hire
someone who can do the marketing.

“The people who have done well in this
business are those who have taken the time
to figure it out. They don’t pigeonhole them-
selves asa production person, or talent, or a
writer. They take the time to understand
how the whole thing works. If you’re going
to work on'a concept, you have to look at the
whole thing, not just a tiny part of it. You
have to consider all the things that go into
making it a successful venture.’

Cause And Effect

One underlying syndicator concern is the
effect that the majority of small, inex-
perienced producers can have on the entire

industry. The failure rate of such com-

panies is astounding, and the impact can be
felt long after the unused business cards are
shredded and burned. Unkept promises, un-
fulfilled contracts, and uncollected debts
can leave a bad taste with both advertisers
and stations. Meanwhile, the rest of the in-
dustry — the survivors — inherit a reputa-
tion tainted by the “fly-by-nights.”

Do these ‘“‘garage syndicators” have a
negative effect on the business? Definitely,
according to Narwood’s LeVan. ““It's unfor-
tunate, but the fly-by-night operations can
be very damaging. When a legitimate syn-
dicator goes to see an advertiser, quite
often he will run into someone — usually an
agency person — who has been burned by
these people. They profess to be offering
something that they’ll never be able to
come through with, and when that happens
they give the rest of us a bad image.”

“These people do give the business a tar-
nished reputation,”” Carruthers concurs. “‘If
somebody sends out a mailer to every sta-
tion in the country, a few stations are bound
to pick it up. Maybe they’ll even get a little
advertising support. Thirteen weeks down
the road, however, when the thing starts to
fall apart, someone is going to get burned.
Usually it’s the station or the client, and it
hurts the rest of us.”

Obviously, there are some success stories
in the syndication/program network indus-
try. As with most business situations, the
strong will syrvive. In radio, an idea and a
dime will get you a cup of coffee. But a good
idea and a lot of hard work, determination,
sweat, and perseverance can lead to re-

warding results.

Network Spots

The Radlo Entertalnment Network is offering
"That Olympic Feeling: 1984.,” a new stereo
cassette album culled from the company’s radio
program “The Olympic Minute,” which has been
syndicated nationwide since May 1983. The
cassette uses historic characters, music, and ef-
fects to recount tales of heroism and humor from
past Olympiads . .. The initial findings of the
spring 1984 RADAR Report indicate continued
reach and growth of nationai radic listening in
general — and network radio in particular. Pre-
liminary data shows that over 98% of all persons.
12+ listen to the radio during the course of a
week, and over B2% of this audience listen to
network radio. On a numerical basis, these per-
centages transiate to a total radio audience of
183 millon and a network audience of 156 million...

RKO Radio has named former Sanator George
McGovern as the network’s exclusiva political ana-
lyst tor coverage of the Democratic National Con-
vention. Each night of the convention the network
will feature 90-sacond reports on RKO One's "Pro-
ject '84." anchored by Ed Gullo, and RKO Two's
“Campeign America,” with Gill Groes . ..ABC News

is planning on utilizing multiple sateliite channels
to provide its affiliates with coverage of both the
Democratic Convention (7/16-19) and Republi-
can Convention (8/20-23). Robert Trout, who
has covered every political convention since
1936, will be in the network’s anchor booth . . .
The Sheridan Broadcasting Network will be air-
ing "Lifestyle Report,” a new special feature,
later this month (7/25-29). Host Alan Jennings
will present the lighter side of current world af-
tairs, targeted specificaily for the network's au-
dience ... On July 16 Westwood One will
simulcast the upcoming Glen Campbell special
on HBO. "Glen Campbell & Frignds: The Silver
Anniversary of the Rhinestone Cowboy” will be
transmitted in digitel stereo to more than 90 sta-

tions nationwide during the cable broadcast. The

network is aiso scheduled to simulcast an up-

coming Duran Duran concert to be cablecast on

HBO's Cinemax cabie network on August 17 . . .

York Radlo Network will be producing and dis-
fributing "“Getting Ahead,” a new weekly, live-via-
sateiite money tak show. Host of the program,
which will be targeted to the "baby boom” ener-
ation, will be Bob Potter.

comprehensive guide

to RETAIL RADIO & TV

ADVERTISING
ever published!

Includes proven
in—store systems

y to maximize
co—op funds!

* 441 tact-fitled
pages Paperback,
8 x 11

= Written by William L McGee
retail broadcast authority. and
34 contributing experts from
every aspect of the business

« Easy-to-read. non-technical
writing with 254 charts
graphs. photographs

+ Research from over 150 text
books. trade journals. and
taped interviews

= Appendix includes glossary
of terms, national directery of
retail agencies and production
houses. summary of 10.000
Starch newspaper scores
by store type

*  Invaluable whether you're
| buying, creating, managing,
selling, preducing or teaching
broadcast advert rtising, or
seiling through retailers

OFFERS AGENCIES all they need
to know to win retail accounts
Examples of successfut marketing
and advertising plans, case
histaries; award-winning
commercials

OFFERS RETAILERS a step-by-
step battle plan 10 analyze cus
tomer markets and attitudes

plan and schedule advertising to
reach specific groups, even how
10 preduce and test effective low-
€ost commercials

OFFERS BROADCASTERS an in
side look at retailers’ problems
and opportunities. Will help
statton salespeople understand
their prospect's needs and wants
and become better retail marketing
censultants — not just selters

of ime

OFFERS NATIONAL ADVERTISERS
10-25 year projections on new
retailing /diStribution forms
sacial/economic forces. and
advertising's future

OFFERS COLLEGES the first all-
In-one texthook on real-world
retailing, broadcasting, and
advertsing.

A practical, how-to encyclopedia for retailers (and anyone who works with

— or salls through — retailers) to increasa store traffic, salas, and profits.

Spécifically, you'll fearn ** How to-*

= Position the store — finding
that most profitable market niche

Establish store ad budgets
(with a quide to 44 store categorres)

+  Create effective commercials
(34 actual scripts of the best
new commercials)

#  Use new trends In retail mar-
keting, research, and analysis
to mnpont merchandising
weaknesses and seek out the
most profitable customer groups

# Capture the store's share of
the $5' billion co-op goldmme

= QOrganize pooled allowance
dealer programs and retailer
to vendor presentations

-

Adtt a broadcast schedule by
reduting newspaper ad sizes
— and actually increase reach
and frequency

Discover {and exploit) the
broadcast advertising assis
tance available to retailers
almost everywhere
Unaerstand the " 'secrets™ of
broadcast audience research
time buyng and station rate
cards, scheduling and billing
procedures

Extract better advertising from
your advertising agency (or
do 1t yourself, in-house}

Utilize vital planning tools
such as computenized
audience data and Target
Group Index

MAIL THIS NO-RISK COUPON TODAY:

Mail to: RE&ER BOOKS
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Advertising at $50 each.
O Enclosed is my check for $

ViSA/MasterCard
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* Exp. Date

Cakfornia Residents add 6% % Sales Tax
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Networks/Program Suppliers

MUSIC FEATURES

ABC
King Biscuit (DIR):

Ted Nugent/Danny Spanos (uuly 20)
Rolling Stones’ Continuous
History of Rock & Roll (Rock Net):

Pratenders (Asy 20)

Sliver Esgle (Entartainmant Net):

Lee Gresnwood (Ady 26)

Clayton Webster
Country Calendsr:
Richard Sterben (JMuly 30}
Crystal Geyle (Ady 31}
Oaborah Allen (August 1}
Steve Wariner (August 2)
Chartey McClain (August 3)
Ed Bruce (August 4)
Jorry Reed (Auguet 5}
Rare Trax:
REO (Asy 3091}
David Bowle (Auguet 1}
Sentane (August 2-3)
Retro Rock:
Woodstock Pt. 1 (Wy 30}

Continuum Broadcasting
Don & Deanna On Bleecker Street:

Boston 008 weekend (Ady 27-29)

008 mind sxcursion (Auguet 3-8}
Creative Radio Network
Gary Owens’ Supertracks:

Chuck Berry/Frank & Nency Sinatra (Ady 26)

Salute 10 Hullabeioo (August 4}

Innerview
Innerview:

Greg Kihn (Muly 23)

Husy Lewis (July 30}

Lee Bailey Productions:
Radioscope:

L.J. Reynoide/Bily Preston (July 28)
MJI Broadcasting
Rock Quiz Specisl:

Bruce Springsteen (Ady 20}
Narwood Productions
Country Closeup:

Chartie Danisls (Ady 30}

Music Makers:

Stan Kenton tribute | (Ady 30}
NBC
The Source:

Big Country Ay 27)

PFM Inc.
Guest DJ:

Steve Perry (Ady 30)

PIA (Program Services)
Rare & Scratchy Rock & Roll:

Ricky Neleon (S 27}

Spinners (August 3)

Radio International
Rock Over London:

Box Of Frogs (Juy 22}
The Foox (Ady 26}

RKO Networks
8ehind The Music (RKO 2):

Diana Ross (Wdy 23}
Roberta Flack (Jy 24}

Captured Live (PG Prod):
Genesis (Ady 27)
Checkin’ in (RKO 2):

Jetterson Starship (Ady 21-22)
Private Session (RKO 1):
Kool & The Gang (Ady 23)

Go-Go's (ly 24}

Weird Al Yankowvic (Wdy 26}
Elton John (July 26}
Corey Hert (Ady 27)

Strand Broadcast Services
Music & Memories:

Mick Flestwood/Barbara Eden (Ady 28)

€4 MoMshon/Dionne Warwick (Auguet 5}
United Stations
Great Sounds:

Johnny Deemond (Jdy 27-29)
Rick Dees’ Weekly Top 40:

oy Idol (Ady 27-26)

1-800-281-9600. Give your listeners
this number to call Ronmie Milsap,
Charlie Pride, Barbara Mandrell,

MUSIC
Radio

COUNTRY
Network

R&R/Friday, July 13, 1984

Rock, Roll & Remember:
Three Dog Night (July 27-29
Solid Gold Country:
Johnny Rodgriguez (Ady 27-20}
Weekly Country Countdown:
Larry Gatiin & The Gatin Brothers
(uly 27-29)

Westwood One
Budweiser Concert:

Desle (Ady 30-August 6}
Dr. Demento:

Mare requests (Ady 27-20}
Earth News:

Otympics preview/Cheech & Chong

uly 29-27)

In Concert:

Thompeon Twina (Ady 30-August 8)

Off The Record:
Roger Glover/ENon John/R.E.M.
(Ady 30-August 3)
Off The Record Speciais:
Greg Kihn (July 30-August 6}
Concert:
Jetirey Osbome (July 23-29)
Rock Album Countdown:
Ratt/Jetferson Starehip (Ady 27-20)
Rock Chronicles:
Los Angeles bands (dy 27-29)
m Edition:
Peabo Bryson N (A 23-20}

Star Trak Profile:
Juice Newton (Ady 30-August 6}
Superstars Rock Concert:

Genesis (Ady 27-20)

BENNETT DICTION — Following an interview session for Narwood Produc-
tions’ ‘‘The Music Makers,”” song stylist Tony Bennett chatted with company
president Ted LeVan (1) and program host Skitch Henderson {r).

NEWS & INFORMATION FEATURES

ABC

Lifelines w/ Bl Fantini:

Or. Devid Burnatesing good (Ady 16}
Everybody for president (Ady 17-20}

Rock Notes w/Pat St. John:

Roxy Music/Reinbow/Eric Mertin Band (Ady 16}
Spencer Devis/Joan Jett/Tommy Shaw (Ady 17}
Chrie DeBurgh (Ady 16-20}

All $tar Radio

Texas s00-saw massacre/test-tube baby/pick-up
in 3 bar/man who 3666 into the future/
stitchem (week of Ady 16}

Clayton Webster

Jack Carney’s Comedy Show:

Mary Dschar/Wade Bogge/Juke Brown (July 30)
Mutuel

Larry King Show:

Live from the Democratic Convention (Jdy 16-16}
Live from KCB8/San Francieco (Jily 20}
Assignment Hollywood:

Steve Bond (Ady 16)

Gienn Close (Ady 17)

en Bab

Cleaning up uranium/child support crack:
down/iuvenite Injustice?/using desd
Initietives.

people/beliot
(weoek of Juy 16}
Sound Advice:

Blaa/tape speedaicieaning tape hesds/
demagnetizing tepe heads/bulk erseing
{woek of Ady 18)

RKO One

Beat The System:
Antique junk (Ady 24}

Compliing s budget (Asdy 23}

Investing for Income or growth (Ady 26}
Trip insurance (Ady 27)

Strand Broadcast Servicee

Something You Should Know:

Owvoroed man out of synchvhe fights muthortty!
maerrying best-friend’s ex/sex on the first
date/she takes beck seet to computer/sexusi

lessons ruined his game/

w/ Ron

After The Rehearsel (wdy 16)
Under The Voicano (Ady 17-18)
New PG-13 rating (July 19}
Weskend hits & misses (Aty 20}

Progressive Radio Net
Computer Program:

Osta storageRtape measures/fioppy
drives/hard diecs (week of July 16}

fhythm method/s 34 100 0id for baby?M's
bettar by hereel (July 18-20)
Spaces & Places:
Tuning in on paychics (Ady 16-20)
Waldenbooks Report:

«~



SATURDAY, JULY 21, at 11:00 p.m. EDT, 8:00 p.m. PDT
A STEREO SIMULCAST WITH MTV

Join the Westwood One Satellite Radio Network and MTV as we bring you an exclusive
live performance by legendary British progressive rock quartet King Crimson, recorded
in Tokyo during their current world tour supporting the band’s 10th album, Three Of A
Perfect Pair. The 60-minute concert, starring co-founder Robert Fripp, Bill Bruford,
Tony Levin and Adrian Belew, features exciting performances of classics spanning King
Crimson’s decade-plus career. Don't miss this memorable event from the leader in
stereo simulcast programming.. Westwood One.

WESTHWOOD ONE

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY !
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Management

AVOIDING THE “TUNNEL VISION” PITFALL

Mining Radio’s Talent Resources

® ‘‘Old Boy’’ Hiring Fading

® Increasing Industry Cross-Pollination
® More Recruiting Of Women, Minorities
@ Be Prepared For Change -

By Gary Kaplan

I had the recent pleasure of addressing the BPA/-
BDA (Broadcasters Promotion Association/Broadcast
Designers’ Association) conference as a participant on
the “Radio: Futurecasting The Years Ahead’” panel. My
talk focused on two crucial concerns — human resources
and effective management development. For those who
were unable to attend, I'd like to share those ideas, which
provide current and future managers with serious food

for thought.

We are part of a medium reliant
on people for its success. The doc-
trine that radio is a ‘“people”
business has always been preach-
ed. Yet industry leaders have
done the people they seemingly
cherish a great disservice by not
applying sound business practices
to their careers.

“Radio should stop per-
ceiving itself as second-
rate, and it clearly should
not hire second-string
people.”

I am excited about radio’s fu-
ture and the positive impact peo-
ple can have, because it is a peo-
ple business, not an asset-based
business. Still, it is purely a busi-
ness and has to be operated and
managed like one. No longer cana
company fly by the seat of its
pants, especially if it is going to be
successful in today’s fast-paced,
sophisticated, and highly-compet-
itive business environment.

If we look at “show business”
today, we see the emphasis is
placed on the “business” part of
the term. In the past, the accent
was on the “show.” Given the cur-
rent economy, the chief
executive’s major concern must
be on the bottom line. And, in fill-
ing key positions, his main focus
must be on qualifications — not on
whether the candidate is an old
crony or a friend of a friend.

Second-Rate Perception

Radio desperately needs to take
a look at itself today — nothing in-
novative has happened from a
personnel standpoint in half a cen-
tury. The most important area
that needs to be addressed is
radio’s human resources. The fu-
ture is now, and the resources are
there; they just aren’t being tap-
ped effectively. Once and for all,
radio should stop perceiving itself
as second-rate. And it clearly
should not hire second-string peo-
ple.

Tomorrow’s radio executives
must be broadbased businesspeo-
ple who understand how to man-
age opportunities and problems in

an environment of rapid change.
The human resources process, as
it is practiced in the industry to-
day, does not systematically find
and develop this breed of ex-
ecutive in adequate numbers. Ra-
dio needs to rethink how it recruits
and retains highly-qualified peo-
ple. Radio also needs to rethink its
hiring and management develop-
ment practices. Effective human
resources management must
become of prime importance.

Yesterday’s inadequacies to the
“old boy” hiring approach were
camouflaged by the industry’s
ability to profit and grow in a
relatively stable, familiar en-
vironment. Tomorrow’s environ-
ment is neither stable nor famil-
iar, and the camouflage will
quickly fade. More than any other
factor, superior people will create
the difference between success
and failure. Making sure you at-
tract the cream of the crop will no
longer be merely desirable — it
will be absolutely essential.

If you examine the trade press
carefully, then you are frighten-
ingly familiar with the shocking
amount of job change news. The
industry is notorious for ‘‘churn-
ing” — turnover that takes place
frequently at the top. Compound-
ing this problem, when an in-
dividual is brought in from an-
other organization at the top, that
person typically does not tend to
live with existing management
members in the organization he or
she just joined. More often than
not, the second management tier
is included in the churn as well.

Execs Tired Of Moving

This constant churning, and the
insecurity it breeds, results in
even more turnover. And
younger, more dynamic people
want out because they don’t want
to deal with the unstable lives they
are forced to lead. The human cry
I hear very frequently from radio
executives — primarily in sales
and general management — is
that they are simply weary of hav-
ing to be moved from station to
station. They are tired of not
knowing from day to day if they
might be out of a job because of a
drop in the ratings.

Several factors are reshaping
the industry’s attitude toward hir-
ing. For one thing, the old boy net-
work is losing ground because the

old boys are fast disappearing or
dying out. They are being replac-
ed by a new generation who grew
up in the high-tech era, whom I like
to refer to as the ‘‘supremely
qualified” network. In fact, this
new breed tends to view the old
boy process in a negative way.
However, the radio industry
practices what I call the “finger in
the dike” school of management
development.  This de facto
d

will take a successful station ex-
ecutive in one market and trans-
fer him or her to a problem sister
outlet in another market. This ex-
ecutive uses his expertise to plug
the hole and, with a little luck and
a good ratings book, this new sta-

tion begins improving. Then
another co-owned station sprouts

“When it comes to jobs,
radio executives suffer
from tunnel vision

they tend to look only at
other radio people as
prospective candidates.”

problems. The same executive is
dispatched to yet another market
to fix that station’s leaking dike.

Gary Kaplan I

This form of executive recycling

does work — temporarily. At best,
it is a short-term solution because

o

=

hey sell price.
Packaged price deals are replacing the art of selling radio stations.
When CPM’s are the whole story, your station’s uniqueness can be
destroyed. ® When you've built up a solid reputation of results over
the years, that omnibus approach is all wrong. ft throws your
strengths in with everybody else’s weaknesses.  Blair RAR brings
back the art and skill of selling individual stations. With reps whose
station background equips them with first-hand knowledge of
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Mining Radio’s Talent Resources

those stations still need help. They
have not had adequate time to re-
cruit or promote, nor to train
and develop a successor to the
troubleshooter, who has now been
shipped to another problem outlet.

In an age where quality of life
has increasingly become more
important, this erratic mobility is
wearing radio people down. Gen-
eral managers, sales managers,
promotion executives, and pro-
gram directors are tired of being
moved because they are adept at
“‘putting out fires.” Young people
want out of the trap sprung by the
ratings bock, where points up
meat gyccess and down mean
travel.

Female Job Ghetto

This lack of a management de-
velepment process is closely tied
to human resources planning or,
as it has long been known, man-
power planning. This system in-
sures the business will have the
right number of properly qualified
and motivated employees in the
right places who can move up and
carry on future work when the
time arises.

There are many human re-
sources concepts that are not
state-of-the-art in the industry to-
day. The thinking is narrow in

scope. The same old tired bodies
are being tapped because people
rely on their own resources fill-
ing positions. As the system
evolves in this contemporary set-
ting, executive search firms and
other third party sources are be-
coming catalysts, bringing an air
of objectivity and confidentiality
to the task of locating key ex-
ecutives qualified to fit the in-
dustry’s new demands.

To an extent, one of the prob-
lems in radio industry recruiting
is that entire segments of the
labor market are overlooked: pri-

“Radio executives

are simply weary of hav-
ing to be moved from sta-
tion to station.”

marily women, minorities, and in-
dividuals from nonrelated in-
dustries. Although women have
begun to make inroads in radio —
specifically in sales — they should
continue to be brought in, And as
they earn their stripes, they
should be promoted. In addition to

sales they should be considered
for the creative side of the busi-
ness, as well as for general man-
agement. We should all be cau-
tious not to create a female job
ghetto in the sales area of any giv-
en station.

Even with the demand for more
high-quality radio executives,
there is still a great deal of
resistance within the industry to
cross-pollinate because candi-
dates do not have previous in-
dustry experience or the same
kind of management experience.
When it comes to jobs, radio ex-
ecutives suffer fromn tunnel vision,
meaning they disproportionately
tend to look only at other radio
people as prospective candidates.
If this attitude continues, the in-
dustry will be missing out on out-
standing talent.

Licensing of low-power radio
and television stations, coupled
with rapid change in pay televi-
sion, will create a demand for hun-
dreds of additional people in the
industry. But there will not be
enough senior-level broadcasting
professionals to supply the de-
mand. This means again that the
old boy approach will not be effec-
tive, and it will be even more
necessary to cross-pollinate radio

L

station leadership: Strong market dominance, listeners motivated
to buy. ® If you're ‘proud of your station’s success, and recognize
that representation should confirm, not cramp, your style, Blair RAR
was created for you. Don’t be bought en masse. Be sold, individually,

actively, in the sell-
ing environment you
deserve.

FI! “IH!t};'FEM:“: ﬂ":(ﬁ.,

ations, Not Just Numbers.

Selling

and television with executives
from other industries.
Radio Must Change

I am convinced that radio is
poised on the brink of its most ex-
citing era since the “Golden Age.”
It’s pushed there not by invention
and novelty, but by the very ad-
versity that is elevating our col-
lective national anxiety, the
economy. The question is, “What
does all this change mean to ra-
dio?” It means that radic must
change to synchronize with the
challenges and opportunities the
new realities will create in the
marketplace. .

But don’t worry. Or do worry,
depending on your perspective.
This industry is facing tough
challenges that won’'t go away
when the prime rate drops half a
point. The bottom line will force
change among even the most die-
hard traditionalists. Bankruptcy
is a powerful persuader! The op-
portunity now is to initiate rather
than react to change. And when
the change is inevitable, it is an of-
fer you cannot refuse.

The future is coming. Changes
are going to happen and quickly.
New worlds are opening up for
radio as fast as old doors are
slamming shut. Advertising is
changing. Attitudes are changing.
Markets are changing. Manage-
ment is changing.

How do you attract the best
from other industries? How do you
train the best that you already
have? Is there a place for the *old

pros” in this brave new world?
The answer to the latter guestion
is yes and no. Yes, if savvy
veterans recognize that changes
need to be made and take ag-
gressive steps to make them. No,
if they don’t. It’s quite black-and-
white.

“We should be cautious
not to create a female job
ghetto in the sales area
of any given station.”

History suggests that, when
confronted with this opportunity,
most people choose to harden and
die bitterly rather than adapt. But
every individual must choose
which course totake. The past and
the norm need not apply to you if
you don't want. The earlier you
make your decision, the more con-
trol you have and the less trau-
matic the process. Where will you
fit in? You can be a leader. You
can be a follower. You can be a
casualty. It’s up to you.

[ Gary Kaplan presently serves as
Managing VP/Partner of search firm
Korn{Ferry international. Based in
the Los Angeles corporate offices,
he also heads the company's inter-
national entertainment specialty
practice.
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The packis growing.

Produced-and Arraqgeg_lzy Michael Jonzun a
. Available on EMJA;

‘Street

Which Los Angeles AOR outlet is about to
undergo a consultant/programming change?

™ j Who's going to be the new PD for
] @ KRBE-FM/HOUSTON? Well, if the

! rumors we've been hearing are true
[ J (and we've been doing pretty well

on this one so far), it will be someone who has

programmed the station before, more
specifically, someone who programmed the
station as a successful CHR outlet. An
announcement should be coming soon.

WCOZ/BOSTON PD ANDY CAREY has
resigned in order to return to WHYN-AM &
FM/SPRINGFIELD, MA as PD. A replacemerit
is expected to be named soon, and there's
even a rumor of a format change to CHR for
the Boston A/C outlet. Carey’s arrival at
WHYN displaces former PD DREW WILDER,
who's now looking for a new opportunity:
(203) 745-0561

MIKE JOSEPH announces his eleventh
major market licensing of the term “Hot Hits.”
KPLUS(KPLZ)/SEATTLE and Mike have struck
a longterm bargain for use of Hot Hits, but
Mike is not consuilting the station.

And speaking of Mr. Joseph, his newest
consultation project is KMFY/MINNEAPOLIS.
The station’s nickname is ““Comfy,"” which also
happens to be the name for Mike’s newly
designed MOR format. He says the format is
“specifically designed for AM stations and
targets 35-54 with a 25-44 secondary
target.” The format will be personality-oriented
and will employ some “unique twists,” mixing
some mass appeal and compatible A/C
records, creating a hybrid sound — a cross
between three basic adult formats. The airstaff
is assembled, and the format will likely kick off
in the next four to six weeks.

KUBE/SEATTLE has its first fulltime
opening since the station signed on three
years ago. MD/midday personality TOM
HUTYLER is joining KVI{SEATTLE for an
afternoon shift and a shot at play-by-play
sports. T&Rs immediately to KUBE £D Bob
Case for this rare opening.

Just who is going to become PD
WIT at ABC’s KIXK/DALLAS? We hear
C AR}E many prominent programmers have
been called, but few have been
called back — in fact, none has been called
back. Is ABC being ultracautious or just taking
its time? Either way, no decision on who will
get this prime programming siot yet.

Talk

WBAB’S DANIEL TAKES HOME A CLIO
— What the Grammy is to music, the Clio
is to commercials. Judged by advertising
and production professionals and given in
recognition of advertising excellence, this -
year's Clios were awarded in New York
City on May 22. WBAB/Long Island
Production Director Dennis Daniel proudly
took home the Clio for Best U.S. Local
Radio Campaign when the series of
commercials he wrote, voiced, and
produced for a Long Island dentist won
first prize. Shown with presenters Anne
Meara and Jerry Stiller, Daniel is enjoying
what he called “the greatest honor of my
life.”

A number of changes
at TRANSTAR's L.A.
office, as MIKE HARVEY
has relocated to the Coast
from Colorado Springs.
BERNIE ALLEN, PD for
 iean Format 41, will be leaving.
" . TOM CASEY remains as
¥ OM for both Format 41
.& and the Satellite Country
"« J Network, but has come off
Mike Harvey the air to “better serve
clientele from an administrative position.” Tom
has appointed Program Coordinators for both
formats, CRAIG HINES filling the position for
41 and ED CHANDLER for Country. Also, a
number of on-air changes, as CHARLIE COOK
leaves the Country net for a venture to be
announced shortly. Ed Chandler moves from
8-mid (PDT) to 9am-1pm while TERRY MOSS
moves from weekends to fill the slot vacated
by Ed. ALAN SPEARS joins for weekends.
DOC BAILEY is now on the air at Format 41,
transferring from Transtar's A/C net in
Colorado Springs. DAVE BOGART leaves L.A.
and 41 to take Doc's spot in the Springs. -

Continued on Page 23

< PROMISED: “* cay
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In our four years of consulting, 90% of all
our clients have shown ratings increases. Al
formats, all market sizes.

DONNA HALPER & Associates

Radio Programming Consultants

28 Exeter Street, Suite 611 Boston, MA 02116 (617) 266-5666
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EDDY GRANT

«“Romancing The Stone”

Avg. Move: + 3
Now On 187 CHR Reporters! ?97'

" FACE TO FACE
“«10-9-8” &

On 157 Stations!

QUIET RIOT

«Mama Weer All
Crazee Now”

Already On:

KPLUS WKFM KRGV ~ WRKR KSKD WERZ WOMP-FM  WCIL-FM  KHTX
WRCK  WRNO  WRQN WGUY wzyQ Q104 WAZY-FM  KBIM

WNYS WHTF WKDD WHOT-FM WZON  WQCM  WIXV KFMW Kz0Z

K104 KzZB WKDQ 13K WIGY OK100 KKQV KYYA

WKEE WOKI WzPL  KQXR 103CIR  95XIL KFYR KCDQ

98PXY WFMI wJxQ  KamaQ WTSN  wJBQ  wBMQ KGHO

Quiet Riot’s new LP “Condition Critical”
on your desk this week

DISTRIBUTED BY CBS RECORDS

- -
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WHAS & WAMZ/LOUISVILLE Station
Manager MIKE CRUSHAM has been named
GM at KRMG/TULSA. He replaces DON
BERNDT, who leaves next week to rejoin his
wife in Oklahoma City — Don had been
commuting back and forth.

FM106(WWSH)/PHILADELPHIA is
changing calls to WZGO. The station, which
had been calling itself the “Top FM 1086," will
now go by Z106.

Congrats to WQCM/HAGERSTOWN MD
WILL KAUFFMAN and Nancy Bohn, an
elementary school teacher, on their July 14
marriage.

JOHN FROST, who does middays at
KHTR/ST. LOUIS, has been given the added
responsibilities of Music Director.

CULPEPPER BROADCASTING
National PD SKIP BISHOP is bringing
A | inBILL “BIRDMAN” THOMAS to
program WPFM/PANAMA CITY.
Skip is moving to KKYS/BRYAN COLLEGE
STATION, TX to kick off that outlet’s new
CHR format. Bill leaves the PD post at
WGLF/Tallahassee.

CHUCK BECK is out as PD at
KKQV/WICHITA FALLS, TX. He can be
reached at (817) 691-4465.

( \ STORK STOPS: To WCAU(AMY

L./ 4 Philadelphia PD BOB K. and his wife

—1‘8"! Toni, a boy, Eric . . . To

2 WJIXQIJACKSON, MI PD/morning man

ROGER SINCLAIR and his wife Doty, another
Eric — this one’s Eric Alan . . . To KFMB &
B100/SAN DIEGO Advertising/Promotion
Manager JOAN HISER and husband Dan, a
son, Matthew Lee . . . And finally, Street Talk
already happily announced the parenthood of
A&M RECORDS promo rep RICHARD
PACHTER and his wife Darlene. But we didn't

GREAT KRYPTON{
WHERE THE HECK
IS SHADY VISTA

LANE? I'FE GOT

A SUPERBABY
FOR THE

PACHTERS !

see the actual birth announcement until this
week. Richard is a friend of Curt Swan, the
artist who draws “Superman.” Curt helped the
Pachters announce Sarah Grace's June 17
arrival with the illustration pictured.

Who You Gonna Call?

It was bound 1o happen. Ray Parker
Jr.'s "Ghostbusters” has lent its hit track
to a lyrical reworking by those Buzzardly
dudes at WMMS/Cleveland. We've been
trying to warn you about how fierce the
competition is in Cleveland, but this new
version of Mr. Parker’s current hit just
may be the clincher.

BUZZRARD
BRBOONBUSTERS

In a blatant attempt to put down
competing WGCL and its mascot, the
WMMS song is called “Baboon Busters.”
Cne of the recurring phrases is "'l ain't
afraid of no lip-synching baboon,”
making a return reference to last month's
WGCL-sponsored Slade concert (R&R,
6-1). And if that doesn’t do it for you,
another cheerful couplet concludes
*“'GCL, you go to hell!”

The logo reproduced above comes
from the newest in WMMS summer dry
goods, a commemorative T-shirt.
Naturally the WMMS-voiced version of
“Baboon Busters"” is pulling some heavy
phones at the station. Meanwhile, across
the street at WGCL, you just know
something's cooking. Maybe a version of
“When Buzzards Cry"?

ﬁ

- What artist has just
m finished coming off a
national Top 10 single
B with “Breakdance”?
9]

VWhat artist has just
m released her follow-up
single, ““You Were
B Made For Me’’ pro-
duced by James
Newton Howard?

IRENE
‘CAR

From the Geffen/Network
Album What A Feelin’
Her New Single:

“You
were
made
for me”..

Management: Selma Rubin

(3.

GEFFEN

RECONDS

NETWORK
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On The Records

KEN

1984: Year Of The
Soundtrack

—_—

-_— -
(The following piece was researched and written by R&R's Hurricane Heeran).

Rock music in movies goes back to 1955 with the appearance of
in « Jungle.” Chuck Berry,
Eddie Cochran, Bobby Vee and more were featured in films, and Elvis
rock movie soundtrack
came 20 years ago with “A Hard Day’s Night” by the Beatles.
“The Grady -

“Rock Around The Clock” in
Presley made a career out of it. The first big

th "

porary milestone, and ten years later
“Saturday Night Fever” opened a floodgate
of film music, with soundtracks and themes
for 12 movies charted in 1978, Some of these
films had a music culture base {“Grease,”
“Thank God It's Friday,” “FM”), but in
others (“Foul Play,” “If Ever I See You
Again,” “The Goodbye Girl”) music was
secondary to the overall plot.

1978 was a watershed year for music and
the movies, butthisyearhasseenanotable
resurgence in contemporary soundtrack
music earning radio airplay. In the first six :
months of 1984, the soundtracks of 6 4
movies have reached Breaker status on the

Blty Squier in Pper pose ‘,‘
| Billy Squier |
As Piper Club |

Bty Squier is off to his fastest start yet with
the new single “Love Me Tonite." For such an
established AOR mainstay, it seems odd that
this is Squier's first CHR Breaker, but that is |
historical fact.

BeforebeooningmAORmainshy.Biiy |

| playedhafewbmds. among them the rem-
nants of a former RCA recording group called
! the Sidewinders, out of Boston. He didn't
| recordwimmem.bminsteudmadeﬁsdemn
with his own group, Piper. Their two albums
for A&M in 1976-77 are considerably more
Pop-oriented than later Squier solo efforts, but
are stil recognizable rock ancestors of songs
like “Everybody Wants You" and “In The
Dark.”
Piperrudnoms.bmcmske"wm's Your
Boyfriend” (tater rerecorded on Squier's

SH#1LP: “Synchronicity"”

“Don't Say No" LP) and “Come My Way?"
gamered some AOR aiplay. But it was |
do a valuable ; {

(Plus A Brief Look Back)

Phil and Rick succeed with soundtracks, white
Karta shoots for a seventh "Footloose” CHR

——_—

©®JACK BEACH SET AS
®#1 CHR: "Every Breath
[ | ®#1 A/C: "Every Breath You Take" — Police (A&M)

®#1 COUNTRY: “Pancho & Lefty” — Willie Netson & Merle Haggard (Epic)

@ #1 BLACK: “She Works Hard For The Money” — Donna Summer (Msrcwy/deGmm) |
®#1 AOR TRACK: "Every Breath You Take"” — Police (A&M) (7th week)

e e

Harv Moore

' The Beatles

BARNES
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| ROCK’N’ ROLLIN'STARS, Pz, IT 7

“Interviews” [‘
l

with hidden recording pasts continues this week with WPHD & WYSL/Buf-
I falo VP & PD Harv Moore. Back in early 1965 Hary was doing mornings at

WPGCIWuMngton, when inspiration

The person inspiration struck was a local
recadmubynaneof!obbyr’oo(who
wentontobooomemeoﬂmlogenmwom-
mmmmmm'mmmp.mm
his partner Vern Slndu'ky,amembero'lﬁe
Chartbusters, whose Beatles soundalike
| "S\e'sﬂloOne"Mddentedmetop 40 the
{ previouthly.erﬂlctodHarvlobehevoicem

anovsllyreoordmoy'doonceived.

Thebuicooneeptwasa"break-h" record
(not to be confused with a “breakin™ record),
the kind of approach Dickie Goodman made
!uvms,umorennarMor(Harv)wouldposea
question which would be answered by a
snatch olapomlarsong. Poe's twist was to
malBeauessmgs,mMuawasbom"h-
terview Of The Fab Four” on American Arts
Records.

Thus died "Interview Of The Fab Four" as

cmemdesistvwwymefokdan

| aingsavariaﬁononﬂ\ehby&m.lboybu
two-chord classic "Shout,” entitied *| Feel So

Survey fame, while Harv became an institution
on WPGC until moving to Buffalo in 1975,
And “Interview Of The Fab Four,” with its
tenuous Beatles connection, now fetches
$20 or more on the collector's market (which
is fine with Harv, since he still has a few boxes
in his basement).

various R&R charts. The biggest sound-
track is “Footloose,” with 12 Breakers in
four formats, missing only on the Jazz and
Country charts,
The lineup of 1984 movie Breakers is:
“A Night In Heaven” — | (AOR)
“Against All Odds” — 5 (3 AOR, CHR,
A/C)

— -—

® J.B. STONE NAMED VP/GM FOR KJLH/ILOS ANGELES

@ RUSS WOOD BECOMES VP/GM AT KMBR & KMBZ/KANSAS CITY
©BOBBY RICH APPOINTED PD AT WWSHIPHILADELPHIA

© STEVE SANDS NAMED PD AT WJJD/CHICAGO

NATIONAL PD FOR UNITED BROADCASTING ‘l
You Take" — Police (A&M) (3rd week) I

— Police (A&M) (5th week) }

FIVE YEARS AGO TODAY |

2L DAVID MOORHEAD REGIONAL VP FOR METROMEDIA
®DON KELLY NAMED PD AT 99X/NEW YORK |
© FRANKIE CROCKER PROGRAMS KUTEILOS ANGELES ‘
© ALVIN JOHN WAPLES |
©#1 CHR; "Gold" ~ John Stewart (RSQ) |
o #1 A/C: “Shadows In The Moonlight” — Anne Muray (Capitol) (2nd week) [
o 41 COUNTRY: “Shadows in The Moonight” — Anne Mumay (Capitol)

NAMED PD AT KKTT/LOS ANGELES

— Donna Summer (Gaaﬂblm-PmyGrum)

@#1 LP: “Candy-0" — Cars (Elektra) |
TEN YEARS AGO TODAY J
@ J.J. JORDAN NAMED PO AT WHBQIMEMPHIS

®#1 CHR: "Rock The Boat" — Hues Corporation (RCA) (3rd week)
®#1 A/C: “Please Come To Boston” — Dave Loggins (Epic)
®#1 COUNTRY: “Marie Laveay

" — Bobby Bare (RCA)
®#1 LP: “Band Onﬂ\eRun"—PunMcCarmey&Wlnos(Apple/Cadtol) {4th week)

well, as Harv recounts. "It was on the market ;
lora'hotNewYomnwnute‘mdwereoeiveda Ji-
telegram from Brian Epstein informing us to

struck.

)

Q

Harv Moore eamed a cease and desist order
from the Beatles

“Beat Street” — 1 (Black/Urban)

“Breakin’ — 3 (2 B/U, CHR)

“D.C. Cab” ~ 1 (CHR)

“Footloose’” — 12 (6CHR, 2A/C, 2A0R, 2
B/U)

““Ghostbusters” — 2 (B/U, CHR)

“Hard To Hold” — 4 {2AOR, 2 CHR)

“Purple Rain” — 3 (AOR, B/U, CHR)

“Rhinestone” — 1 (Country)

“Streets Of Fire” — 4 (2A0R, A/C, CHR)

““Terms Of Endearment” — { (A/C)

“Two Of A Kind” - 1 (CHR)

“Unfaithfully Yours” — 1 (A/C)

“Up The Creek” — 1 (AOR)

“Yentl” — 1 (A/C)
(Final note: the first TV theme to achieve
Breaker status this year is the ‘“Theme
From ‘St. Elsewhere’ ™ by Dave Grusin on
the A/C chart.)

Jermaine Jackson is interviewed on “Fri-
day Night Videos™ July 13. ., “Solid Gold" for
the week of July 13 stars Christopher Cross, |

| the Go-Go’s, Human League, Biily idol, Ser- |
glo Mendes, Ronnile Milsap, Michael Martin

, Murphey, Ton| Tennllie, and Dwight Twlliey

! ...Pnuwwismmvmtvuuy.m
U\d14.A.ﬂ.llL".i80n"Amﬂrica|Bmd-

| stand" July 14 ... HBO's “Glen Campbell & |
Friends" special July 16 and 18 aiso stars |
Johnny Cash, Kris Kristotferson, Anne Mur- {

| ray, Wiliie Nelson, Kenny Rogers, and Mel

Tillis . . . Efton John I8 spotfighted on Cine-

max's "Album Flash” July 16 ., - Starring on

"Solid Gold Hits" next week are the Go-Go's

July 16, Cross and Tina Turner

July 17, Karla Bonotf ang Men At Work July

18,mHunmnguer19...
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PRO-FM
94Q
KAFM
Q105
KITS
KNBQ
WMAR
WYCR
KC101
FM106
WKFM

' Good Reasons For Llstemng‘
To Your Radio Station:

]UI
LESIAS

““All Of You”

Added To Over 105
CHR Stations

Added This Week At:
WPST WZYQ
Q106 WKHI
KSET-FM Qlol
WRQK Y94
KX104 KKLS-FM
KMGK KTRS
WKFR KKAZ

‘K107 KGHO
KQMQ KCAQ
wWGUY KDZA

KBIM

”Reach Out”

Gear Up For The

Summer Games With This

CHR
SIGNIFICANT ACTION

WFMI KHYT Qlo1
WXKS-FM  WSPK KTFM WFBG WAEV
WPHD WKFM KROK WGUY WHSL
WCAU-FM  WRCK WHOT-FM  WERZ KCDQ
Q103 WKRZ-FM  KQMQ 13FEA KBIM
WFLY WOKI ~ KHOP KILE KIST

“Somebody’s Eyes”

The Next Hit Single From
The Footloose Soundtrack

K104 KISR

7! 7 WSPK  WIXV
e WZON KGOT
OK 100

@\

Columbia Records
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v V< h Ry Ve % TR T RRS y Spawn Of Clandestine Activity |

L L 3

‘e : S &S By § el A L_, v A"A i 2 v "L About the time that furor over CIA activities reached their height in America, two sons of a CIA agent became |
- Z > ‘P hil s ’L" “ : : N AT TS famous for their involvement in foreign enterprises. One brother was IRS Records founder Miles Copeland, the other
43S : >¥ 1 v" . <p R« "v b ot was Police drummer Stewart, the youngest group member, who celebrates his 32nd birthday today. Stewart moved
VoV, o P e GONL S, Sl h - : '; 1 (V > 'r v < to England after graduating school in California and spent a year in Curved Alr before forming the Police with Sting |
~ A4 e g and Henrl Padovanl, who wasn't replaced by Andy Summers until after several months of club dates and their first ;

single, “Fall Out,” released in 1978. Stewart did some solo records under the name Klark Kent before composing last [
year's soundtrack from “Rumble Fish." |

TUESDAY, JULY 17
The Blues Defined By Life i
Near the end of her life, Elenora *Billie’" Hollday was introduced to writer (and then-nightclub singer) Maya
Angelou. Defusing horror stories about her wild lifestyle, Holiday came for dinner and ended up spending several days
with Angelou because she was, in Holiday's words, so square that she was comforting to be with. She sang blues
standards as bedtime songs to Angelou’s son Guy. Holiday sang, according to Angelou, “as if she were starved for
sex and only the boy, looking at her out of bored young eyes, could give her satisfaction.” About 8 month and a half
later, on this day in 1959, Holiday died of a heroin overdose in & New York hospital; if she had pulled through, cops
would have been waiting outside to arrest her. In “The Heart Of A Woman,"” Angelou writes, “Jazz bufts wrote long
and often boring tributes to the pulchritudinous Lady Day, her phrasing and incredibly intricate harmonics. | would
remember forever the advice of a lonely sick woman, with a waterfront mouth, who sang pretty songs to a twelve-year-
old boy.”
Birthdays: Spencer Davis 1942, Black Sabbath’s Geezer Butler.
WEDNESDAY, JULY 18
| Fought Something & Whatever it Was Won
Despite contentions that Buddy Holly's death also finished the Crickets as a commercial entity, the post-Holly t
group was fairly successful at setting up hits . . . for other people. Found on a 1961 Crickets LP are two well-known
songs, “More Than | Can Say,” the Leo Sayer/Bobby Ves hit, and “i Fought The Law.” The latter became the only top
ten hit for Bobby Fuller, who died mysteriously on this day in 1966. Fuller's death — in his car outside his Los Angeles
home — was ruled a suicide despite the fact that he had baen beaten up and had swallowed gasoline. Circumstances
of the previous six months, which had been generally pretty good, also rendered a Fuller suicide unlikely. Rumors per-
sist to this day that Fuller was killed by organized crime as an act of retaliation against somebody else.
Birthdays: Brian Auger 1939, Screamin’ Jay Hawkins 1929, Martha Reeves 1941 S
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THURSDAY, JuLY 19

When The Deep Purple Falls

Alternate title: “A Hush Falls Over Deep Purple.” It was on this day in 1976 that the final version of the world's
loudest heavy metal band (self-proclaimed) finally disbanded. By the time they broke up, Deep Purple had been
through at least seven personnel changes. Vocalist lan Gillan and bassist Roger Glover leftin 1973, right after the
band's largest hit, “Smoke On The Water.” Two years later, guitarist Ritchie Blackmore left to form Ralnbow. The final
version of the group, featuring the late Tommy Bolin as Blackmore's understudy, managed to record only one album,
“Come Taste The Band,” before Deep Purple finally split up . . . for the time being. Now, after Gillan ending a solo
career to join (briefly) Black Sabbath; Jon Lord and lan Paice playing with another former Purple singer, David Cover-
dale, in Whitesnake; and Glover and Blackmore rolling along in Rainbow, the famous fivesome is reforming, with an
album due in the near future.

Birthday: Queen's Brian May 1950.

The Swing Of Delight FRIDAY, JULY 20
Fans of Carlos Santana praise him for his economy as a guitarist, crediting him with the ability to bring out more =
emotion in a few notes than most guitarists can pull out of long, extravagant solos. Santana was born this day in 1947
in Autlan de Navarro, Mexico. He formed the Santana Blues Band around his 20th birthday and reportedly only placed
his name on the group to comply with musicians' union rules that somebody had to be listed as a group leader. The
band was another Woodstock discovery, with their first Columbia LP released by 1969 and “Evil Ways” becoming a
hit several months later. Although Santana was often credited with fusing Mexican music with Bay Area-psychedelia,
his first hits came from even more eclectic sources, two from salsa (“Evil Ways" and “Oye Como Va") and one from
Fleetwood Mac (“Black Magic Woman"). Throughout the '70s Santana experimented with both jazz-fusion (as a solo-
artist, usually with all-star sidemen) and Eastern mysticism. For his last two hits, "Winning" and "Hold On," Santana
went to Russ Ballard and lan Thomas respectively.
Other birthdays: John Lodge (Moody Blues) 1943, Van Halen's Michael Anthony 1955,

SATURDAY, JULY 21

Yoset Islam Born
Before settiing on CCR's “Bad Moon Rising" as the key song for “An American Werewolf In London," religion had !
prevented John Landis from using a couple of his early choices. Bob Dylan, then in the heart of his born-again pericd,
wouldn't let “Idiot Moon" be used in a horror movie. The other logical choice was Cat Stevens's “Moonshadow." But )
Stevens had changed his name to Yosef Islam, auctioned off his gold records, and completely disowned show
business. Born under the first of his names, Steven DImitri Georgiou, on this day in 1947, Stevens had already been
trying to work classical music and other then-odd influences to his hits as a British teen ido! when he was suddenly ex- ]
iled to a TB sanitarium for a year. When he came out, he became famous worldwide for crossing soft-rock with the
Greek folksongs that he'd been weaned on. As of several years ago, Stevens still owed A&M one album; he's asked to H
fulfill his contract with a spoken word record of the Koran, a project the label has yet to take him up on. i
i
i

SUNDAY, JULY 22
Down *Til The Up Stroke b
In the nearly 15 years since George Clinton began moving his Parli ization from hard
R&B to black rock, the spinoffs have become nearly impossible to keep track of. Clinton’s groups begat Bootsy Col- 1
lins, and Bootsy's Rubber Band spun off Roger Troutman and Zapp, which in tum ied to New Horlizons and the t
Humap Body. Clinton, who becomes 44 today, went through the multiple names first as a response to legal hassles, {
then because they became part of the group’s legend. During a period between 1980-1982 when the nth generation l
spinoffs were doing a lot better than Clinton himself, the group names were tied up in litigation again — at one point
there were two Funkadelics — forcing Clinton to record “Atomic Dog” and “Loopzilla” under his own name. He's l
i1

On 7
> A N L 5 = Ty o e O g "

AL > 1 o Columbaa Records - presently on the third single from his “You Shouldn't ‘Nuf 8it Fish" LP, "“Quickie.
Tuva Dbt n 0y Birthdays: Don Henley 1947, Chuck Jackson 1937. = — Sean Ross
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TRANSACTIONS

Continued frem Page 3

Keymarket Buys WTPA
For $3.6 Million

Keymarket Communications of Pennsyl-
vanla, a subsidiary of the Keymarket Group, has
agreed to purchase WTPAIHarrisburg from Sky
Corporatlon for $3.6 mifion, pending FCC ap-
provat,

WTPA operates with 14 8 kw on 104.1 mHz
at 950 feet, programming an AOR format.

The Keymarket Group, headed by Paul Roth-
fuss and Kerby Confer, already owns WKJN/
Hammond, LA; wWJDX & WMSl!Jackson, MS;

- WIGL & WFFX/Tuscaicoss; WSSL-AM & Fm/

Greenvlilte, SC; and WDIX & WIGL-FM/Orange-
burg, SC. Rothfuss also operates WRUS &
WAKQ/Russellville, KY.

Sky Corporation retains ownership of KSKY/
Dalas, KBCQ/Roswall, WSCY & WEZG/Syra-
cuse, WSIX-AM & FMiNashville, wWGY &
WGFM/Schenectady, and WRIV/Riverhead,
NY.

No changes are expected at WTPA following
the ownership transfer,

Page 27

Taddeo

Continued from Page 3
Murphy to back me. Every person on this

staff has worked very hard to make WLAK
a success, and I'm sharing the credit with

—

MONEY TALKS-AT WKTM — WKTM/Charleston staffers were ready for Eddie when he stopped by.
Pictured (Ir} are staffer Lona, acting PD Don Morrison, Eddie Money, Promotions Director David Mars,
MO Lee Gellins, CBS's Tim Burruss, and staffer Jeff Kent.

- i |

~)

all of them. Viacom VP/Programming Bill
Figenshu had the foresight to spot the ‘Love
Songs’ format and bring it to Chicago; obvi-
ously he knew a good thing.”

Taddeo, who begins his new post August
3, previously worked in programming posi-
tions at Philadelphia stations WKSZ,
WWSH, and WSNI. Describing his new posi-
tion, he continued, “The main thrust is in
delivering high-quality, well-programmed
cable stereo. We will introduce high-tech
audio services which far surpass the quality
attainable on FM, while providing an array
of noncommercial formats to choose from.
This service will marry the new technology
with proven radio programming princi-
ples.”

Taddeo added that WLAK has begun
looking for a new PD.

Murray
. Continued from Page 3

need a big shoehorn to fill his position! T
look forward to my new responsibilities
and am confident I can pick up where Ron
left off and continue the successes of
WHBQ."

Murray added that a search has begun
for a new GSM,

Bonneville

ed and proud to have the SRP
stations join us as partners in
the future of radio music syn-
dication.”

Cox Communications Broad-
casting Division President Wal-
ter Liss, Jr. added, “This ac-
quisition will bring together two
significant pioneers in the syn-
dication of radio music. Bonne-
ville is a fine company with a
great tradition, as is Schulke,
and we're confident the new
combined organization will
serve Schulke’s Beautiful Music
clients well.”

Capitol

Continued from Page 1
vironment in the North Ameri-
can music industry demands
new responses from Capitol to
ensure we achieve our full po-
tenfial . . . I believe the new ap-
pointments will, with renewed
vigor, enable Capitol to utilize to
best advantage the very sub-
stantial strengths of our execu-
tive leadership in the challeng-
ing circumstances which pre-
vail today.”

!
Continued from Page 1

Bazoo
Continued from Page 1

Bazoo, who begins his new
assignment in twe weeks, re-
marked, “It's been a real
pleasure working with (VP/-
GM) Bob Reich, (VP/Pro-
gramming) Dan Vallie, and
the great staff at B97, but this
was an opportunity I just
couldn’t pass up. I was very
impressed with the manage-
ment at Century. They are a
people-oriented company,
much as EZ is. They under-
stand what it takes to be a win-
ner, and we're going to make
KMEL a winner in every
sense of the word. There are
some good radio stations in
San Francisco, but KMEL will
fill the void of great radio sta-
tions.”

A replacement for Bazoo
wasn't named immediately.
Prior to joining B97, Bazoo
was MD/Assistant PD at 92q
& WMAK/Nashville, MD/As-
sistant PD for WNOE/New
Orleans, and Assistant MD at
WTIX/New Orleans.

Ciear Channel

Continued from Page 1
working with them. We’ll stilt
be operating as a unit, which
protects our employees and
gives them even more advan
tages, as far as future growth is
concerned. We have 12 proper-

ties between us, and we’re now
working on some additional ac-
quisitions.”

Broad Street, which will oper-
ate as a wholly-owned subsidi-
ary of Clear Channel, owns
WQUE-AM & FM/New Or
leans, KTOK & KJY0/Oklaho-

ma City, WELI/New Haven,
and the 47-affiliate Oklahoma
News Network. Clear Channel
already operates WOAI &
KAJA/San Antonio, KBBJ &
KMOD/Tulsa, KPEZ/Austin,
and KHYS & KTXC/Beaumont-
Port Arthur,
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For the Best in a TRAVELING BILLBOARD™ (Bumper Strip or
Window Label) cail Byron Crecelius, person to person, COLLECT

314-423-4411.

12" LP Record Cabinets
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24”-36"-48" Wide
84’ High
12-5/8"" Deep

Natural Finish Fir
Plywood & Many
Other Finishes
Available

Send for Free Catalogue

Model GS4812

MODEL WIDTH CAPACITY PRICE

GS 2412 24" 750 $180
I GS3612 36~ 1125 $220

GS 4812 48" 1500 $260
{

GRINNAN FIXTURE CO.
Save 5% By Sending Check With Order 16041 Georgetown StNE.

Minerva, OH 44657
Phone 216-862-2799




JOHN LEADER

KNOW THY NEIGHBOR

What Do The People
!Nant?_Ask ’Em!

If you want the
radio station, what’s the

crease the spot load to 18
door neighbor.

If you answered (D), go directly to Ken
Barnes’s “‘On The Records” column (you
already know what I'm going crusade for
this week, and Ken’s bound to have some

things in his column that you.don’t know).

However, if you

e guessed anything but (D),

your secretary to hold your calls,
talk.

What You Do Know
Can Hurt You

Let’s begin with a simple postulate, which
I'll refer to as “Leader’s Law” (strictly for
identification purposes, mind you): the
longer you are a member of the radio com-
munity, the more unlike your listeners you
become. Or, putting it another way, from
the very first day you work in radio, you
never listen to the medium the same way
again. You learn about radio. .. why
mingssmmdmewaytheydo...whata

largest possible number of
one thing you must NEVER
females back-to-back; ( B) run commerecials at either
minutes an hour; (D) stop talking to your next-

people to listen to your
do? (A) Play two
15 or :45; (C) in-

1f you don’t know many people outside the
radio and record business, then I strongly
recommend that you meet some. If you
don’t know your audience (or at least a few
representatives of it), how on earth are you
going to program winning radio? Through
research, you say? Okay, fine. You read
your printouts, and I'll be at the station

“The longer you are
a member of the radio
community, the more
unlike your listeners

you become.”

format is . .. the difference b an
oldie and a recurrent . . . why the recorded
promogoeslastinmeset...comecting
the call letters with music, not commercials
~andthemoreyouknow,thelentypicala
li.stenerywbecome.Andifywminkywr
next-door neighbor, the cares

across the street kicking your butt because
olwhatsmmguystoldmeatthecity
league softball game.

Whoops...seelwwtlmtoldcompeﬁtive

about power-rotation currents when he’s
listening to your station, I'd be willing to bet
you he doesn’t. But when it comes to how
your radio station sounds, your next-door
neighbor is the guy whose advice should
count, not your p i i

rogramming buddy in
Detroit or the Polysutra Records rep from
New York.

pr s blood starts to boil? I know I
sometimes come off like I'm anti-research,
but believe me I'm not. If were program-
ming again, I'd want as much of the best
research I could get my budget on.
However, what I am really against is pro-
gramming any radio station using research
only. You will have a better-sounding radio
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“Since radio stations generally take
on the personality traits of their program
directors, it is imperative 'that the PD
stay in touch with the listeners.”

station if you are personally in touch with
your audience.

Reach Out, Reach Out And
Touch Someone?

So, how do you keep in touch with those
folks? Simple. Hang out with 'em. Make
friends with them (this might be an oppor-
tune time to point out that you used to be
one of those average listeners before
You got in the business); invite them over
for dinner; go to the movies together; talk
about life, liberty, and the pursuit of a
paycheck. Don't just sit down and start
throwing out questions about your morning
team, and don’t try to explain the in-
tricacies of radio to them either. Talk to
them. Find out what they’re concerned
about, what books they’ve read, what they
watchonTV—ywknow—thekindsof
things friends talk about when they're get-
ting to know one another. Eventually you'll
get some straightforward opinions on your
station and probably every other station in

too.

“‘But, Leader, you knucklehead, I'm here
in the station 18 hours a day. When do I have
ﬁmetogowtandtalkwithabunchorthe
general public?” Coolly I reply, ‘‘Read my
column on delegation (R&R 5-19), stress-
breath, and then get out of the station at
least one afternoon a week, more if you can
swing it.” And there’s always after work
and weekends.

Since radio stations generally take on the
personality traits of their program direc-
tors, it is imperative that the PD stay in
touch with the listeners. And that may be im-
possible to do if you spend every waking
minute inside the four walls of your station.

Try it, and once you’ve regained

justments like not running six commercials
in a row four times an hour,

You're Gonna Get It!

The audience knows what it wants. As in-
dividuals they may not be able to express
their desires in the lingo of the biz, but if you
listen well enough, you'll hear it coming
back to you time and again. And if you think
this kind of interaction with the audience is
like a focus group, it is...and it isn't.
Remember, you’re not asking a lot of direct
questions; this is very unstructured

, wi a focus group run by a
trained pro is quite another thing
altogether.

“You read your
printouts, and I'll be
at the station across the
street kicking your
butt because of what
some guys told me
at a city league
softball game.”

One of the saddest things I can remember
about one program director I worked for is
that he didn’t even know his next-door

ighbor. In fact, I don’t think I ever saw

with the folks that really count, you may
just be inclined to forget the nuance of slip-
ping the powers one slot on the format clock
in favor of some really meaningful ad-

him go out socially with anyone outside the
radio and record community. It's
funny . .. the station had great
ratings . . . for a while,

NAME

ADDRESS
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st of the L.A. Times, and get some “hands-on”

seminars from R&R. Contact the R&R seminar office -
R for additional program information
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DIRECTION ‘8411

“Putting The Power Of The
Computer In Your Hands”

Dr. Lawrence Magid

Here's your chance to get up-to-date
from the syndicated computer columni
experience at his workshop. .

Make yourplansnowtobeapatoﬂh;seoond in the series of
at(213) 553-4330 for registration information. Be watching R
'84 Il is priced at $199 and includes our traditional welcoming cocktail party and buffet luncheon.

Itmore Hotel, Los Angeles |
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A Retrospective Of 1964 Thru 1970

e “For our 20-year anniversary celebration of British music in
America, this program really fills the bill.”

Joe McCoy PD, WCBS-FM/New York

e “We are all looking forward to the British Invasion. All
indications are it should be fantastic.””  jay Meyers PD, WFIL/Philadelphia

e “It’s great being different and unique . . . when everyone else is

bland it’s nice to have something special for our audience.”
Don Bishop PD, KLCY-FM/Salt Lake City

¢ “Tt absolutely fills the bill for all of our Labor Day programming

needs.”’ Tom Evans PD, KATT-FM/Oklahoma City

¢ “This special is perfect for holiday programming and should be
found money for the sales department.’’ mike Mcvay, Mcvay Media Consultants

The British Invasion is available now on the barter basis to
all markets between August 23 and September 3 (Labor Day)

CALL COLLECT (213)306-8009
NSBA Productions 400 Sunridge Street Playa del Rey, CA 90291 in Canada 416-485-9311
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Allegiance Records has signed Rodney Sauisberry,-with a single expected
momentarily and an album next month, both produced by Stanley Clarke.
Pictured (I-r standing) are Allegiance President Bill Vialenziano, label’s Bob Gaiters,
Exec. VP/GM Marty Goldrod, and Sr. VP Howard Zelener; (I-r seated) Saulsberry

=ik o

A N . . - R and writing partner Peter Brown.
Culture Club had every reason to smile after their performance in Atlanta. Pictured after the show are {-n:
Roy Hay and Boy George of the group, E/P/A VP T.C. Thompkins, and the band’s John Moss and Mikey Craig. Not Just A Cameo Role

Linda’s Australian Platinum

|

Cameo, receiving honors for their sixth gold album, were recently congratu-
lated on the success of “She’s Strange.’’ Pictured here are (I-r:) PolyGram
Sr. VP Harold Chids, Cameo manager Bunny Ransom, Cameo’s Larry
Blackmon, and PolyGram’s Jerome Gasper.

Grahame Joins EMI

While recently performing in A lia, Linda R dt was h d with a plati P ion for sales of over
70,000 on her ““What's New*’ LP. Pictured left to right are: WEA's Steve Hands, Ronstadt manager Peter Asher,
Nelson Riddle, WEA's Peter Ikin, Ronstadt, tour manager Ira Koslow, and WEA's Paul Turner.

Davis “Decoys’ Manhattan

” , . . } - EMI A ica has signed sii iter David , whose newl,
"De_t:oy, the latest album by Miles Davis, was recently previewed at a Manhattan gallery along with an exhibit of complgr,:xlll :ebzt allgz,/’m 5 dile in Azlgus{. Pi:f‘:’ll’ed Rarelace u{’standing /_,);
Davis’s original artwork. Among many on hand for the event were: {I-r) Columbia VPs Vernon Slaughter and Ray EM/’s Steve Ralbovsky, VP Gary Gersh, Pres. Rupert Perry, and (seated)
Anderson, Sr. VP/GM Al Teller, Davis, Columbia VP George Butler, Davis's wife Cicely Tyson, and Columbia’s Doug David Grahame ’ ’ . ’

Wilkins. i

So You Wanna Be In Pictures! Anderson Strikes Gold

Following a performance in Los Angeles, RCA’s Eurythmics were presented with a special collage created by  John Ande was y honored with his first goid album, for **Wild
photographer Craig Dietz. From left, A&R VP Paul Atkinson, Dietz, Eurythmic Annie Lennox, RCA’s Barbara Pepe, and Blue.”’ Presenting Anderson (center) with the award are W8 Chairman
the band’s Dave Stewart, and RCA’s Don Wardell. Mo Ostin (I} and Sr. VP Vic Faraci.

-~




i iy

R&R/Friday, July 13, 1984

Page 31

PICTURE PAGES

Scorpions Put The Bite On L.A.

Scorpions producer Dieter Dierks, Scorpions Francis Buchholz, Klaus Meine, and Rudolf Schenker, band manager
Olaf Schroter, PolyGram Sr. VP Jerry Jaffe; (back I-r} Scorpion Herman Rarebeli, PolyGram VP Len Epand, PolyGram
President Guenter Hensler, Scorpion Matthias Jabs, PolyGram VP Mel liberman, and Scorpions manager David

Krebs.
RAB Board Sets Strategy

-

NN o I

The RAB’s Board of Directors met recently to review plans for the organization. Fictured at the conference are
(seatell I-r). Taft’s Carf Wegner, Cap Cities” Jim Arcara, LIN's Richard Verne, Stuart’s Richard Chapin (RAB Board
Chairman), Group W's Richard Harris, ABC’s Ben Hoberman, Sorenson’s Dean Sorenson, Mid America Media’s Les
Smali; (standing I-r) RAB President Bill Stakelin, Outlet’s Dick Rakovan, Katz's Ken Swetz, Torbet’s Peter Moore,
Buckley’s Richard Buckley, Broad Street’s Fred Walker, Texas Coast’s David Morris, Kaye-Smith's Lester Smith,
Susquehanna’s Arthur Carlson, Doubleday’s Gary Stevens, Multimedia’s Paul Fiddick, Gannett’s Joseph Dorton,
Great Trails’s Alexander Williams, Nationwide’s Steven Berger, Frairieland’s Steven Bellinger, Sampson’s Jack
Sampson, Allegheny Mountain Radio’s Cary Simpsan, RAB VP Ben Scrimizzi, and NBC's Robert Mounty.

Il
~ ol L 3 S
Members of Krokus and an assoriment of Arista executives celebrated the goid status of the group’s “Headhunter'
LP. Shown here are (I-r): Arista’s Lou Mann, Sean Coskley, Sal Licata, Paul Yeskel, Don lenner and Jim Cawiey,
Krokus’s Fernando Von Arb, Arista President Clive Davis, Krokus's Marc Storace, band manager Butch Stone, and
Abbey Konowitch, Harry Anger and Roy Lott of Arista.

Michigan Broadcasters Formulate Formats

919‘33\

A

At the Specs Howard Fro Radio Conference at Central Michigan University, nine panelists discussed “'Formats . .
What’s Hot And What’s Not."’ Pictured {i-r): WWWW/Detroit PD Barry Mardit, R&R Account Executive Jeff Gelb,
WOMC/Detroit PD Steve Goldstein, WVIC/Lansing PD Bill Martin, WLLZ/Detroit PD Joe Urbeil, Specs Howard
School of Broadcasting staffer Dick Kernen, consultant Paul Christy, WTRX/Flint PD Johnny Burke, and Media
Strategies President Fred Jacobs.

Say Yes!

Atco’s Yes recently played three shows in the New York City area, com-
pleting its US tour and preparing to conquer European lerritories. Shown
backstage at @ New York date are fI-r): Atlantic's Richard Steinberg, Atlan
tic Exec. VA/GM Dave Glew, Yes's Jon Anderson and Yes manager Tony
Dimitriades.

The Politics of Re-Flex

a
Re-Flex recently played Los Angeles as part of their first nationwide tour t0
support their debut album, “‘The Politics Of Dancing.”” Among those
celebrating after the show (l-r sitting): Re-Flex’s Paui Fishman, Caprtol’s
Micheile Peacock, band members Baxter and Roland Kerridge, (standing i-r)
Capitol’s Maureen O’Connor, the band’s Nigel Ross-Scett, Capitol VPs Don
Grierson and Ray Tusken, Capitol’s Susan Epstein, Re-Flex manager Tony
Brinsley, and Capitol’s Mark Carothers.

Atlantic Records recently kicked off a celebration to commemorate the
release of Orion Pictures” "*Beat Street, " and the first volume of its accom-
panying soundtrack. Shown at the introductory activities are, from left:
Atlantic VP/GM Dave Glew, Cotillion President Henry Alfen, fim co-
producer Harry Belafonte, Atlantic/Cotillion VP/GM Hank Caldwell, and
Atlantic Sr. VP Vince Faraci.

MCA's Vinyl Solution

@ =
: i PL anl
Linyl Vinyl/MCA recording artists Robit Hairman and Annie G recently
visited Los Angeles to meet the MCA steff and celebrate their respective
releases, Hairman’s mini-album *‘Resident Alien’’ and Annie G’s 12’ single
‘“Nuclear Love."” From left: Hairman, MCA VP Richard Palmese, Annie G
band’s Roger Kieier, Linyi Vinyl head Lionel Conway, MCA VP Jheryl Busby,
Annie G, and MCA Dist. VP Harold Su/man.
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A REVIEW OF EVENTS

Poe Convention
Grows Again

___Each year Bobby Poe’s Pop Music Survey Convention has grown in

~size and depth, and this year’s event was the largest ever. Over 650
broadcasters and record company executives registered for the 13th an-
nual gathering (6-22, 23), held at the Atlanta Airport Marriott Hotel.

While some might
be superstitious of the
number 13, this
year's Poe conven-
tion took on an up-
beat, positive mood
from the very start,
as all panels were
well-attended. Gone
were the dour faces of
record executives be-
moaning a soft retail Irving Azoff
market, and there was an expression of
bright excitement and enthusiasm for the
business on the faces of the many program-
mers I chatted with.

At the awards banquet was a special pre-
sentation to singer Michael Jackson, reci-
pient of the first annual Neil Bogart Mem-
orial Award. The award was presented by
Camel Records President Bruce Bird, and
accepted by Michael’s manager, Frank
Dileo. Michael appeared on videotape to ex-
press his thanks for the award and the sup-
port he’s received.

Azoff Keynote Address

Setting the tone for the weekend was
MCA Records Group President and VP/
MCA, Inc. Irving Azoff. After poking fun at
such label notables as Bruce Bird, Frank
Dileo, Clive Davis, Bob Krasnow, Mo Ostin,

enjoy success at CHR. When you speak of
artist development you must speak about
multiformats, but the road always must
pass through CHR.”

Commitment To Rotation

Regarding the increased length of today’s
CHR playlists, Irving noted, “You've all
found that 40-tecord playlists did not
destroy ratings, but increased the core au-
dience and stimulated listeners. You've
made a great start, but there's more work
to be done. Don't be fooled by store reports.
Get your own feel for the streets. Commit to
rotation, stay with a record, and com-
municate. Let us know what's going on in
your market.”

Summing up his thoughts, Irving stated,
““We need to go out and find talent, develop
new talent, and our old standbys. This is
the lifeblood of our industry. If we don’t
recognize this responsibility we could soon
be out of business. There is a new surge of
power. Don't surrender your part in it.”

PDs See Format Thrive

The first meeting was the Major Market PD panel moderated by
WHYT/Detroit PD Gary Berkowitz and WHTX/Pittsburgh PD Todd Chase,
who were once arch-rivals in Providence at PRO-FM and JB105. The
panelists included Ralph Wimmer, WMAR/Baltimore; Bob Hamilton,
KRTH/Los Angeles; Pat McKay, KBEQ/Kansas City; John Shomby
KAFMIDallas; Bob Travis, WGCL/Cleveland; John Lander, 93FM & 79Q
(KKBQ)/Houston; Jim Richards, XTRA/San Diego; Pat Holliday CFXX/
Detroit; Guy Zapoleon B94/Pittsburgh; and Cat Michaels, Z95
(WZUU) Milwauke. (See Picture Below)

CHR Thrives

The programmers began by talking about
the state of CHR, and it was generally agreed
the format is healthy and thriving. Discussion
first centered on the awareness that oldies
are still regarded as less of an essential to the
format than ever. Bob Travis commented,
““As long as hit product is made available, the
format will stay strong. If we go back to play-
ing lots of oldies, we're in trouble. It's easy to
find the hits, but it's harder to find the right
stiffs to play between the hits to round out
your station. Oldies don't qualify, as they're
too burned to give a lot of rotation.”

Pat McKay countered, “KBEQ does play a
few oldies an hour; two are recurrents and
the other two are in the 'Oh wow, | haven't
heard that in a while’ category.”

John Shomby advised, “We are 90% cur-

rent, and the rest date back to no older than
1980. We're capitalizing on the listeners’

need to concentrate on the present and
future. Living in the past is dangerous.”

“An active focus” is how John Lander
termed the direction of CHR. "We are now
the active sources for music, while AOR has '
become narrow and conservative. If you |
need a wider variety than AOR offers, then
you go to MTV. Oldies represent a very, very I
small portion of my playlist.” ‘

Crossovers Continue .
The discussion next turned to the increase
in the number of Urban crossovers. Cat
Michaels said, "No matter what it sounds
like, if it fits the station, Urban crossovers

' should be played. Todd Chase agreed, “A hit

is a hit, and it's important to recognize this
fact to be a successful CHR.” John Lander
added, “The time to add them is something
that needs to be determined by market
pressures; there is no formula.”

Promotion VPs Pleased With Crossover

Akd

I had the pleasure of moderating the VPs Of Promotion panel.  with pop sales, the results are great. But
Again, the theme centered on the impact of CHR, increased Urban you've got to make the,lransition in short
crossovers, and how the two businesses of radio and records were now S ok the'npone Woee! dsvalyn natlondl.
working more cohesively than in years past. Panelists included “We just did a blitz with Jermaine
Elektra’s Mike Bone, Capitol's Walter Lee, Arista’s Don Tenner, jackson and Ray Parker at all levels
PolyGram’s Bob Edson, Atlantic’s Vince Faraci, Epic’s Walter Win- simultaneously, and it's paid off well for
nick, Geffen’s Johnny Barbis, A&M’s Charlie Minor, MCA’s Steve Continued on Page 34

Baskor Menon, Ahmet Ertegun, and Walter
Yetnikoff, Irving settled into the theme of
his keynote address — artist development.

Irving seized the opportunity to impress
upon those present that there must be a con-
tinuing commitment to artist development
because “the entire music industry, not

record industry, needs superstars and
legends to survive. Any of you who wonder
why career building is your concern, think
about it. Adding a record isn’t enough . . .
you must commit to a solid rotation. You
must allow an artist time enough to dev-
elop, grow, and become part of the excite-
ment of today. This is our duty and respon-
sibility, for we cannot allow any portion of
our industry to stagnate,”
Heavy Praise For CHR

Targeting on what have been key
elements in the turnaround of the business,
Irving heaped praise upon CHR for its part.
“There is currently a new and exciting
energy running through this industry; we
can all feel it. The sleeping giants are
awakening. Let’s learn from the past; let's
not get caught again. The tremendous
growth of CHR has been the most powerful
contributor to this new excitement. Back
when the Top 40 format was introduced, it
was to provide listeners with the best: the
very best pop, the very best R&B, the very
best rock — appealing to all d -aphics.
The key was that the songs were hits."”

“In this day of multiformats — CHR,
AOR, Country, A/C, Black/Urban Contem-
porary, and video music, name the artist
who attained superstar status that didn’t

Meyer, and WB’s Rich Fitzgerald.

Walter Winnick said, “CHR has reversed
itself from the tired old remakes and upper
demo profile it had. These stations are sell-
ing records again, which should be making
their own cash registers ring in the sales
departments. CHR is the most exciting
thing to the record business in years.
Thankfully, a lot of CHR stations are paying
attention: to the clubs and concert activity
again.”

Critical Timing

‘‘Crossovers are making a big
comeback,” said Bob Edson, “‘as CHR has
opened itself up to play the hits of all types.
The old-time R&B is now giving way to mul-
tiformat hits done by black artists with
dance and rock overtones. When the time is
right we go for the crossover, and we must
have the promotional and marketing ma-
chinery ready to react.” Vince Faraci
noted, “Every city has some key retail
outlets which tell us, and hopefully the pro-
grammers, when it’s time to begin crossing
records over,”

““Timing is key,” added Rich Fitzgerald.
““The marriage between sales and airplay is
critical in crossing records over. When you

have full-blast Urban airplay combined

{I-+) Faraci, Edson, lenner, Lee, and Bone.
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Weeks Adds & Moves
WXKS-FM 37-30 KZZB add
CKOIl add KXX106 31-27
WCAU-FMon WBCY 35-32
B94 30-27 WJZR 26-22
Q107 add WNOK-FM 37-32
WASH add-27 WZLD 38-33
940 28-19 WANS-FM 37-29
Z93 3428 WZYP deb-32
KAFM add WOKIi deb-39
93-FM on WHHY-FM deb-24
195 deb-28 KTFM 32-29 ‘
B97 27-23 WKDD add
WGCL add WZPL add
WCZY 3733  WKFR add ,
WHYT 3128 21042623 :
KBEQ 31-30 KJ103deb33
Q103 on WHOT-FM 3735
KIIS-FM deb-40 KMGX 27-19
KMJK deb-38 KHYT add-38
FM10228-26 WGUY 40-38
KS103 36-32 WQCM deb-37
KITS on WKHI add ;
KPLUS deb-38 WISE deb-31
KUBE deb-30 WCGQ 37-34
KNBQ deb40 Q1042623
WFLY deb35 WYKS add
WMAR deb-38 WAEV 20-15
"WYCRadd©  WGLF 1512
WTIC-FM 28-24 WHSL deb-34
FM 1063731 WAZY-FMadd
{ WSPK deb-38 WSPT add ;
| WKRZ-FM 37-32 KFMW add =~
WHTF34-22 KCDQ 40-37
WBBQ 1813 KCAQ deb-35

»
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GIVE US A "“REBEL YELL''! — Q105/Oxnard’s former air personality
“Famous"” Amos was caught backstage after the Billy Idol concert being per-
suaded-to say the name of Billy’s latest album “Rebel Yell."” Caught backstage
(clockwise) are band member Judy, bandmember, Billy idol, guitarist Steve
Stevens, Amos.

WHICH ONE’S THE DISC JOCKEY? — WVSR/Charleston recently asked one
of Ringling Brothers circus apes, named Chi Chi (i), to guest-hast the morning
show with personality Mr. T.J. (r). Chi Chi's trainer looks on.

A FINE, FINE PROMOTION — Z93/Atlanta, in conjunction with MCA Records,
gave away 93 “Hit Packs" Including Tony Carey's first release on MCA, “A
Fine, Fine Day." Winners and registrants were eligible for the grand prize draw-
ing for a $1600 stereo system, a trip for two anywhere Delta fiies in the U.S.,
and a Z93 shopping spree. Shown (I-r) with justa few of the 40,000 entries are
MD Chris Thomas, PD John Young, and MCA’s Frank Turner.

THEY DON'T LOOK LIKE DISC JOCKEYS — WOMP-FM/Wheeling per-
sonalities were happy to be the masters of ceremonies at the English Leather
Calendar Girl Pageant. The regional winner goes on to Las Vegas for the national
finals, which offer $10,000 in cash and prizes. Pictured in their Sunday best
(I-r) are_Ken Siburt, PD Dwayne Bonds, Ted DeSelding, John Stoner, Steve
Crowe, and John Cline.
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Medium Market PDs ook
To The Future |

The Medium Market PD session was moderated by KX104/Nashville
VP/Programming Michael St. John and WBCY/Charlotte PD Bob Kaghan.
Panelists included Burbank Broadcasting Group PD and K104/Erie programmer
Bill Shannon, Ray Williams of Z102/Savannah, and WABB-AM & FM/Mobile

VP/GM Randy Lane.

This group of broadcasters took a serious
look to the future in their discussion. Many keyed
in on having management as one of their goals.
Randy Lane talked about making the transition
from progr ing into 1r t. “After pro-
gramming a number of major market stations, I
stepped down from WKQX/Chicago, the third
largest market, to Mobile, which is around
market number 80. But by working closely with
sales and staying active and interested in all
aspects of the station, I was able to learn how a
station functions. I've now been able to use these
skills as a mediumn market manager. As a PD I
think you are the best salesperson on the staff, as
you understand the product better than anyone.”

Budgetary Blues

The subject of budgets came up, and Bill
Shannon told of his relationship with upper
management. “Burbank President Larry Garrett
and I will set up a promotional budget for each
operation. We also take a long look at salaries
together. If you can find a way to become more in-
volved in the budgetary process, it will put you
much closer to becoming a manager or owner.”

Offering a contrasting view, Michael St. John
pointed out, “Many small market owners don’t
want outside opinions in the areas of budgets.
Some will give you a dollar, expect a miracle, and
change to boot.” Noting his relationship with his
GM, Ray Williams said, “I've learned so much
from Jerry Rogers. ‘‘He’s a man who believes in
getting all of the small details right — to dothe job
not just for the sake of doing it, but to do it profes-
sionally.”

On the subject of programming and sales
relationships in the never-ending battle over pro-
motions, Bob Kaghan observed, “We're in the
business of selling spots, not promotions, as many
salespeople would have you think. Why? Because
it’s easier to sell spots when you offer a promotion

Randy Lane and Michael St. John.

in return. If you can, convince your management
that having a limited number of units will allow
your station to sound hot, have big numbers, and
make each spot net more dollars without having
to overdo promotions and remotes.”

Then Bob changed the direction of the
meeting to focus on playing records and not repor-
ting them. “‘Although I don’t agree with it, I can
see why it is done. It’s because of programmers
being too cautious and not willing to commit to the
title.” Bill Shannon told those present, “If it’s

good enough to play on your radio station, then”

you should have the guts to report it. If it doesn’t
make it, then own up to it. Be willing to take the
heat.”

From the floor, RCA National Singles Promo-
tion Manager Susan Wax said, “RCA only
releases a couple of records a week, and when we
chase them we generally spend a minimum of six
weeks’ effort in securing airplay. If you end up
alone on the record and we come back and tell you
it’s okay to take it off, it’s because we’ve taken it
as far as we can on a national basis. If you choose
to continue playing the song, there isn’t a record
company anywhere that wouldn’t keep supporting
that airplay. When we tell you the national push is
over, I think that’s honesty.”

Continued from Page 32

us,” remarked Don Ienner. “I like to hit
everything at once if possible, but it all
depends on the sound of the record.”

From the floor, KIIS/Los Angeles Assis-
tant PD Mike Schaefer said, “We pay close
attention to ethnic crossovers because of
our market. Unfortunately, the Black sta-
tions in L.A. aren't real influential in cross-
ing some things over, so a lot of it has to do
with how it sounds to our ears.”

Retail Research

Capitol's Walter Lee talked about the pro-
blems of getting sales reports from retail.
“There are so many stations requesting this
information, and everyone wants it a dif-
ferent way, that many stores need to have
someone specifically for this job alone.
Retail gets frustrated when radio doesn't
play records that are selling.”

MCA'’s Steve Meyer told the audience,
“We've been reestablishing ourselves at the
radio level this past year and we’ve done
that with new management and improved
product. Now we’re working with retail to

] Promotion VPs Pleased

help them understand the importance of the

profile of each radio station in their market.

If a piece of product sells out and they tell a

station, ‘no product,’ they've got to tell them
why. Did it sell out or is it a no-stock situa-

tion?"”

Charlie Minor advised programmers how
A&M insures market coverage. “To make
sure product is in the area, especially in
smaller markets, I will send five singles
to every key account the station looks at to
see if we’ve got something going on.”

Other subjects of interest included how
radio was miffed at having to go through
Pepsi to get Jacksons tickets for giveaway.
Programmers also expressed concern over
MTV's exclusivity windows. It was in-
dicated that the exclusivity would insure
the flow of videos, but Mike Bone disagreed. -
“I personally don't think this has anything
to do with the flow of product, because the
record companies aren’t going to stop mak-
ing videos. It’s a bit unfair to discuss this
without someone from MTV present, but I
feel it was purely a competitive decision to
stay at the forefront and to increase its
market share.”
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SING YOURSELF TO HAWAIl — WLS-AM & FM/Chicago really made their
listeners work hard for a trip to Hawaii. To quality, listeners were asked to write
and tape a song about why they would like to go to Hawaii. Ten winners and
guests, along with air personalities Steve Dahi (if and Garry Meier (r), wound up
in Maui br ing live by the ide.

A s e

. .
TURN TO YOU? — KIIS-FM/Los Angeles morning man Rick Dees {r) en-
countered Go-Go Belinda Carlisie (!} when she visited the station to play her new
A&M single “Turn To You.”

ANYONE FOR FROG? — WWSC/Glens Falls, NY asked listeners to write in and
relate why they wanted to win the “Giant Frog in A Plastic Bag.” Needless to
say, the winner had an original reason; sad to say, we don’t know what it was.
Shown with the Frog (I-r) are PD Bob Barrett-and afternoon man Steve Tefft,

CHUNG ON YOU — KSKD/Salem, OR PD/MD Len Mitchell {center) caught
Wang Chung’s Jack Hues (r) and Nick Feldman () backstage to find out if he
could join the Geffen recording group on their tour. Len will happily remain in
radio with his autographed Wang Chung LP.
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Air Personalities Bring Out Smiles

Put 300 radio and record people in a
room, add lots of sarcasm and wit from
some of America’s best air talent, and
you’ve got an idea how much fun the Air
Personalities panel was. Moderated by

94Q/Atlanta MDY/ afternoon personality

Jeff McCartney and Q105/Tampa Opera-
tions Manager/afternoon drive personali-
ty Mason Dixon, the lineup included
Z100/New York PD Scott Shannon and
Ross Brittain, WBCY/Charlotte morning
maniacs John Boy and Bill James, and
Q105 morning personality Cleveland
Wheeler, plus ABC’s Rick Sklar as guest
speaker. The audience was treated to air-
checks from each personality, and Rick
brought along a tape of some hilarious
bloopers, some of which hadn’t been heard
in years.

s 20 N
(I-r) Rick Sklar, Mason Dixon, Cleveland Wheeier, John Boy,
Billy James.

Scott Shannon told how he and partner Ross use
modern technology to prepare their shows. “Ross
and I write our show on our own personal computers,
and we spend about two hours aday in the production
room working on bits and recording characters. Us-
ing the p S, we can i our written
material to each other while at home.”

Cleveland offered advice on being a strong air
personality. “You must do what the community ex-
pects of you, versus the industry standards. You've
got to use emotions to touch people, and that’s
something I don’t hear enough of on morning shows
around the country.”

Paper Adds Fuel Radio/Record Hotbox

Traditionally one of the more exciting
panels, this year’s Radio/Record Hotbox
didn’t disappoint anyone. Moderated by
B97/New Orleans PD Nick Bazoo and
WXKS-FM/Boston PD Sunny Joe White,
the roster featured KTFM/San Antonio
MD Joe Nasty, Columbia Diector/National
Singles John Fagot, WMAR/Baltimore
MD/Assistant PD Jim Payne, Q107/Wash-
ington MD Mary Taten, WB National CHR
Promotion Director Stu Cohen, Arista
Director/Singles Promotion Rick Bisceg-
lia, Z100/New York MD/Assistant PD
Michael Ellis, WAVA/Washington PD
Randy Kabrich, Atlantic Director/Singles
Promotion Sam Kaiser, PolyGram Na-
tional Promotion Director Joe Grossman,
and A&M VP/Promotion Rick Stone.

(1) Nasty, Fagot, Payne, Taten, and Cohen.

To get things started, Sunny Joe took on the sore
subject of paper adds, asking those on the panel their
feelings on this subject. Joe Grossman stated,
“Paper adds exist and it’s a fact of life at some sta-
tions. Some stations will list a record a week before
playing it. Although we don’t like it, and it’s bad,
there is little we can do. It’s harmful if retailers buy
product based on that paper airplay. It’s almost silly
to try to stop something that’s been going on for 20
years. It’s not going to stop and that’s the way it is;
work within the system,”

Sam Kaiser, not taking as hopeless an outlook on
the subject, added, “The practice is misleading to
stations who watch these paper-add stations. Paper
adds mislead the record companies which put their
marketing plans behind the airplay. The artist and
song don’t get a fair shot. A lot of people just bow to
the pressure.”

“I personally don’t like paper adds, because they
help no one,” said John Fagot. “But in this industry
where you have to have a certain number of adds
each week, paper adds are something we find a
necessary thing. I don’t see this stopping anytime
soon because it’s a game of stats. When it comes
down to the crush on a week when we need them,
we’ll go out and get the paper adds.”

Sunny Joe suggested, “Maybe it’s time we
reevaluate our charts and the way we do things.”
Z100/New York MD Michael Ellis responded, “Paper
adds are dishonest and unethical, and we won’t make
them. It’s also unethical to play records and hold
back reporting them, What bothers me is the number
of stations that are reporting paper adds and_how
they affect the national charts.”

Mary Taten noted, “Paper adds are a problem,
but you've simply got to know how certain stations do
music. That way you know a two-point move at one
station means more than a ten-point move at
another. It means taking R&R each week and finding
out for your purposes which stations are reliable and
which aren’t. This is up to radio to do.” Todd Chase
agreed, “The most important pages of R&R are the
Parallel pages. If you want to know what’s really go-
ing on, you've got to look at the quality of call letters and
what they are doing with the records.” Rick Bisceglia
suggested, “We need to think about which stations are
adding records versus the number of stations adding
each week. ”

Addressing the problem of paper adds and what
they mean to the national charts as a true reflection
of airplay, I explained that a diligent effort is made to
maintain a daily ear to every R&R CHR reporting
station. When there are complaints about a radio sta-
tion’s policies in the areas of paper adds, or being in
the CHR format, the PD or MD is made aware of the
feedback. R&R does not condone paper adds or lunar
rotations; I personally believe a record should get
three or four plays a day when added. I have to rely
on the honesty of the reporting stations, and if sta-
tions are found to be making paper adds, they will be
dropped as reporters — no matter how large the
market.

Nick Bazoo supported the need for accurate
reporting, saying, “When I put a record on, I want
everyone — including the stores — to know we've ad-
ded it. Those new records will get played four or five
times a day. It's so misleading to get involved in the
paper add game. You blow your credibility, as well
as the station’s.”

CHR radio programmers are upset about record
company priorities and the heat they take when the
top priority doesn’t fit as well as a record of a lower
status. “The promotion reps have turned into record
deliverers instead of promoting music,” charged
Sunny Joe. “They simply promote the company’s
priorities instead of what’s good.” Randy Kabrich
noted, “I realize we are all in this together, and if I
add a record by Ratt instead of the Robin Gibb, Lmay
not be in line with the record company priorities. But
Your number one priority is your own station.”

John Fagot responded, “We've got objectives
and so does radio; this is a good example of when our
goals don’t mesh.” Stu Cohen concluded, “We have a
lot of records we believe in each week, and it’s
hoped the cream will rise to the top. We have our own
priorities based on the individual profiles of the sta-
tions we are promoting. We will be happy if you add
our first or third or tenth priority. If we are pro-
moting it, then we believe in it.”




Energy Update

New poll shows
majority of Americans
favor nuclear energy

the use of nuclear energy, according to a
recent survey.

Based on interviews with a representative sample
of 1500 adults across the country, the survey was con-
ducted between May 19 and June 4 by Cambridge
Reports, Inc., a nationally known opinion-research firm
based in Cambridge, Massachusetts.

The 54% majority in favor of nuclear energy includes
22% who “strongly favor,” and 32% who “somewhat
favor” the use of nuclear energy as one element in
an overall energy plan for the U.S. Forty-one percent
are evenly divided between being somewhat or
strongly opposed.

An even stronger 58% majority said they would
approve of using more nuclear energy in the years
ahead “if additional supplies of electricity are needed.”’

Nuclear electricity remains the fastest growing major
energy source in the country. In the first three months
of 1984 (the latest time for which figures are available),
the use of nuclear power was up 18% over the same
period in 1983.

F ifty-four percent of the American public favor

Information about energy

America can count on today
U.S. COMMITTEE FOR ENERGY AWARENESS
Washington, D.C. 20013
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TO PLAY OR NOT TO PLAY

The Pros And Cons
Of CHR Crossovers

The new records by Prince, the Jacksons (with Mick Jagger), and
Ray Parker Jr. can try an AOR programmer’s soul. Can AOR afford to
play records by artists with such strong CHR images? Or can AOR af-
ford not to play these records if it intends to keep pace with CHR? Few
PDs are sitting on the fence when it comes to this issue, as you’ll see

when we get opinions from those in both camps,

Pro

Commitment To Innovation

WBCN/Boston PD Oedipus gives the
green light to performers he feels are on the
cutting edge of contemporary music.
“That’s how you expand your audience
base. Otherwise, I don’t see how you can
possibly grow and move into the future.
You'd be ignoring artists who are influenc-
ing rock ’n’ roll.”

He's echoed by WAPL/Appleton PD
Wayne Shane. “Prince is so innovative
This could be what ‘Rock Of The 80s’ is real-
ly all about. By playing it we're saying to
the audience, ‘This is a side of rock 'n’ roll
that maybe you haven’t heard, but that
you'll like.””

Talk-Of-The-Town Artists

Prince and Michael Jackson’s high media
profiles also compel AORs to play them,
reasons Oedipus. ‘“These are the artists
that everybody’s writing and talking about.
Listeners are seeing Prince on MTV,
they’re hearing about Michael and Mick on
‘Solid Gold,” they’re going to hear about
Ray Parker Jr. because the ‘Ghostbusters’
film is so huge. If you ignore these artists,
listeners will go elsewhere to hear their

Arin Michaels, KLAQ/El Paso PD, con-
curs. “The Jacksons’ record was a must be-
cause Michael Jackson is the hottest thing
in the world right now. Regardless of
whether or not people like it, they want to
hear it 'cause of the buzz. We should be
there first, play the hell out of it, and then
get off it if we find it’s not a safe record.”

The Jagger Quotient

WAPL is playing the Jacksons’ record
primarily because of Mick Jagger's pre-
sence. “I felt Jagger and Jackson getting
together was noteworthy and warranted

airplay,” says Wayne. In fact, he admits
that he probably wouldn't play the Jack-
sons’ record if Jagger weren't on it, and
notes that “a year from now we won't be
playing the Jacksons or Ray Parker.
They're almost novelty records.” Arin also
feels “Mick Jagger made it OK. He validat-
ed that record for our audience.”

——‘/ B EEEEEEEN— -

Oedipus

Arin Michaels

Narrow Music Doesn’t
Finish First
Oedipus observes, “‘Stations that won’t
play these and other artists like Cyndi
uuperandumoareumllynotthetop
stations in their markets. I don’t know how
long they can continue along the track of the
18-24 male demo,”
AOR: Still An Alternative Choice?
As it leans more in CHR’s direction mu-
sically, how can AOR still sound distinct
from CHR? “You play some of the same
hits, and then you have that extra edge by
Continued on Page 40

JACKSONS

VICTORY
inciuding:
State Of Shock/Wait/ Torture

Be Not Always/The Hurl
-

I A

Here's a quick three-week scan of
how many of R&R’s 173 AOR reporter
stations have elected to play the three
crossover records in question

(Figures refer to single raleasas.)
629 716 TH3
Ray Parker Jr. 31 40 46
Jacksons 72 58 47
Prince 83 89 87

Con

Why Not?

While allowing for market-by-market dif-
ferences, Beau Phillips, KISW/Seattle PD,
calls CHR crossovers on AOR “a huge mis-
take. The worst thing you can do is to water
down your station’s image. If listeners
punch you up and get Led Zeppelin one time
and Prince the next, it causes decision-
stress. You may pick up some females, but
you risk blowing off your core and relegat-
ing your station to just another choice on
the dial. I live by the 80/20 rule — get 80% of
your numbers from the 20% of your listen-
ers who are ultra-into your station.”

Chuck DuCoty, WIYY/Baltimore PD:
“Part of the magic of an AOR station is
what you don’t hear. That works two ways.
First, an exclusive cume listener to our sta-
tion isn't looking to hear Ray Parker,
Prince, or the Jacksons on WIYY.

“‘Second, a CHR listener cuming us as a
mood listener isn’t coming over for those
records either. He gets plenty of them every

- Is AOR Colorblind?

| The crossover records in question are all
| by black performers. Is an artist's race a con-
| sideration when an AOR decides whether or
| not to add a record?

“The decision to not stray too far from your
base isn't made according to any color boun-
| dary,” says Beau Phillips. "I didn't piay
Cyndl Lauper or Nena, either, and not
| because we're avoiding girls with orange hair
or German women. It has to do with the
I sound of the song, not the artist’s color.”
\

Using Rod Stewart as evidence that color
is not the question, Chuck DuCoty says,
“It's an issue of musical style. ‘Infatuation’ is
also a song that's just not texturally right for
my station.”

| Chuck notes he didn’t hear. Urban stations
playing Def Leppard, and says he'd like to

| hear an AOR mix of Prince's “When Doves
Cry" with real drums instead of synthesized
percussion.

\SEEING IT IN BLACK AND WHITE TERMS |

Oedipus, on the other hand, feels that an
artist’s race does make a difference in AOR
To i , he q why
rhythmic, dance-oriented records by white
artists such as Peter Wolf and David Bowie
have done better on AOR than the Jacksons
or Ray Parker Jr. Pointing to “State Of
Shock” by the Jacksons with Mick Jagger,
he claims, “You can find Stones songs like
‘Miss You' and ‘Emotional Rescue’ that are
more disco. When Mick does one with
Michael, what's the difference?”

“You can't force crossovers by black ar-
tists down an AOR audience’s throat,”
Oedipus observes. “They've got to be inte-
grated gradually.” He proposes that many
AORs’ refusal last year to play Michaet
Jackson or Prince perpetuated their au-
diences’ nonacceptance of black artists.

Chuck DuCoty

Beau Phillips

Furthermore, Oedipus notes that a number of
Urban stations are able to play white artists,
such as Culture Club, Duran Duran, and |
Kenny Loggins.

70 minutes on the CHR across the street.
Why should he come to us to hear Prince on-
ly once every four and a half hours?”

What about the loyal AOR listener who
wants to hear these songs out of curiosity?

*“He'll be crosscuming with CHR to begin
with and will continue to even if an AOR
does play them,” Chuck figures. ‘‘Mean-
while, you risk blurring your image in the
marketplace, and that's a serious blow to
the radio station.”
Sound And Quality Considerations

Beau and Chuck have various reasons for
voting “‘nay” on the records in question.
Chuck feels “the Prince is a good record,
but that synthesized drum sound is too
much in the forefront for us. It just doesn’t
sound like the texture of the rest of the rec-
ords we play.”

Beau admits, “If the Jacksons/Jagger
record was an absolute stone mother, then
we'd probably have to address it. Personal-
ly, I don’t hear that song as being so over-
whelmingly great that I can't ignore it.”

Chuck agrees. “I think CHR is going to
come off it pretty quick. It's a whole lot of
nothin’ that goes nowhere. And just because
Mick Jagger is singing with the Jacksons
doesn’t make it mandatory for an AOR
radio station to play the record. I'm not
even sure that Mick Jagger is that impor-
tant of an artist with the majority of our
cume in 1984, The last couple of Stones
records were not that good and frankly
didn't do that well for us,”

As for “Ghostbusters,” he quips, “I'd
rather play the original — Huey Lewis &
The News' I Want A New Drug.’ "'

Innovation
If these records are boldly innovative
Continued on Page 40
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KEEP A CHANGING MARKET FROM
CATCHING YOU BY SURPRISE.

If you know radio, you know it's important to keep up with

the way the market changes. Your audience is often on the
move, and new trends in listening habits and-programming
preferences can change between rating periods. Those
trends are of prime importance to you and sometimes getting
information from quarterly reports isn't fast enough. That's
why Arbitron Ratings developed ARBITRENDS,* the com-
puterized ratings tool for the eighties.

ARBITRENDS delivers a radio market report from our
computer to yours. All you do is pick up the phone, turn on
your IBM® XT, and you're ready to catch up on the latest
audience trends. ARBITRENDS is a first in radio marketing.
It's a technological breakthrough that can give you a picture
of your market in a shorter time than ever before, so you can
make up-to-the-minute business decisions.

And ARBITRENDS does most of the work for you, helping
to turn the numbers into information you can actually use.
You get user-selectable report formats that let you pick the
specific demographics, dayparts, and estimates you need
to study. That's the power, precision and efficiency
of ARBITRENDS.

So don't let the ratings catch you by surprise. Call Arbitron
Ratings at (212) 887-1300 and find out about the P
major new trend in radio. It's ARBITRENDS,
the radio resource of the eighties.

ARBITRON RATINGS ©

GS ARBITRON RATINGS COMPANY
a Contror Data Company -

©1994 Actitron Ratngs
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CHEZ CHEZ LES FEMMES PLATINUM —~ KMET/Los Angeles was awarded a
platinum disk for Pasha/Epic’s Quiet Riot. From left, Epic local rep Lori Holder-
Anderson, MD Sue Steinberg, Pasha National Promotion Director Lyn Corey-
Benson.

THE WELL-BALANCED DISK JOCKEY — WX QR/Jacksonville, NC evening guy
Mark Lapidus uses his unicycle during a station-sponsored March Of Dimes Walk-
americathon. 800 walkers and runners helped raise over $26, 000.

NUGENT GETS CRASH COURSE — KLOL/Houston personality Crash Collins
(left) shows Ted Nugent his trophy for a first place finish in a celebrity three-
wheeler competition.

FROM A REMOTE LOCATION . . . — Pictured yukkin® it up during a WYSP/Phila-
delphia remote broadcast are (I-r) Production Director R.D. Steele and moming
star Steve “Steveski” Sutton.
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The Pros And Cons

Of CHR Crossovers

Pro

Continued from Page 38

going deeper on an album than a CHR
will,”” says Oedipus. “‘Being an alternative
also comes from your disc jockeys, your
promotions, and the spirit of the radio sta-
tion.”

As for listeners who might -object that
their favorite station is selling out, Arin
feels that only “a small, active portion of
the audience will object. They’ll still listen
to us because we’re the only ones that gear
into them.” Wayne adds, ‘“‘We'll still be
pounding metal that the CHRs won't.”

Oedipus proposes that a station perceived
as a music leader confers credibility on
records outside of the mainstream. “By
mixing them with mainstream music, the
station defines what rock ’'n’ roll is,” he
says.

WBCN is now the lone AOR in Boston.
Would its strategy change if it faced direct
AOR competition again? ‘“We'd keep play-
ing (crossovers),” claims Oedipus. “We'd
emphasize the white-boy rock a little more,
but still position the other station farther to
the right by playing everything they would,
plus a little more.”

The Sound Is Right

How do programmers select which cross-
overs will fit on a rock and roll station?
Some ears detect a bit of historical continui-
ty in the Prince record. Oedipus hears a
“searing guitar influenced by Jimi Hen-
drix,” and Wayne says “it sounds the way
Hendrix would be going if he were still
alive. AOR can be too paranoid about art-
ists like Prince. I remember a lot of Top 40
stations wouldn’t play Hendrix because
they felt he was too offensive.”

Wayne's impression of the Jacksons’ rec-
ord is that ““‘State Of Shock’ sounds like a
Stones track to me. It has an earthy, gutsy
sound, as opposed to something like Duran
Duran’s ‘The Reflex,’ which I'd classify as
light.”

Broadening

Crossovers lend depth to a rock station’s
music mix, say programmers in the “yea”
camp. “You couple them with your Motley
Crues and Van Halens, and it adds soul to a
radio station,” Oedipus reports. “We try to
reflect 360 degrees of rock 'n’ roll and ex-
pand our base to include listeners who want
more than constant white-boy rock all the
time. We want to be as broad as possible
without getting thin.”’

Wayne adds, “You hear complaints
that everything on the station sounds the
same. I worry that AOR isn't showing
enough textures. That’s why playing some-
thing different sounds good, whether it's
Stevie Ray Vaughan, Van Stephenson, or
Prince.”

What, Me Worry?

“You can play it safe too long,” cautions
Wayne Shane. “We've got to guard against
worrying about every move we make. If
you're not able to take chances with your
Tadio station, it'll die of boredom.”

“We have to let loose; throw off our
binders and blinders,” advises Arin Mi-
chaels. “This is 1984. People are changing
and aren’t that close-minded anymore.”

Con

Continued from Page 38

steps toward a fusing of rock and pop, why
aren’t all AORs keeping up with this new
devel t? “Just b is
breaking new ground doesn’t mean it be-
longs on AOR,” states Chuck. “We have to
maintain our link only with the cutting edge
of new music that’s AOR product. Earth,
Wind, & Fire broke new ground, but AORs
that played them hurt themselves.”

Beau proposes that ‘‘every format has its
innovators. Pm sure there are artists
breaking new ground in country, too. But in
a market with over 40 signals, my station
can’t be all things to all people. There are
going to be certain records I have to suck it
in and ignore, at least until ’'m more confi-
dent my core listener wants to hear them.”

Icons Of Popular Culture

Are these more than just records; are
they a part of mass culture that a contem-
porary radio station can’t ignore? Chuck
remembers, ‘“Saturday Night Fever’ was
an event in the '70s, comparable with the
Michael Jackson phenomenon today. But
stations that played the Bee Gees probably
hurt themselves in the long run, while sta-
tions that didn’t reinforced their image.”

Even if the Michael Jacksons and Princes
are part of the youth audience’s collective
consciousness, Beau warns of “a burnout
factor when every station in town is beating
these records to death. That’s why an AOR
station’s gold category is more effective
than ever. With eight stations playing the
same hits, I'd rather be playing an alter-
native.”

The Way To Broader Numbers?

How can a format trying to have mass ap-
peal not play mass appeal records? Beau
replies, “Is AOR supposed to be a mass ap-
peal format? I'm not going after the glory
of the 12+ share. We're looking to own 18-28
males, and usually the more of these kind of
currents you play, the higher percentage of
teens you get.”

Chuck says he gets good demos without
crossovers, thank you. “We're #1 in 25-34
adults in Baltimore (TSA; winter 84 Ar-
bitron), so we're not limited to only 18-24
males, We don’t just bang out three-chord,
ca-chunga-chunga heavy metal. We play as
many crossovers as we can, as long as
they’re right for our defined sound.” He
cites Mike Reno & Ann Wilson's ‘“‘Almost
Paradise” and the Thompson Twins’ ‘“‘Doc-
tor Doctor’’ as compatible crossovers.

AOR'’s Got Its Own Pizzazz

Can AOR have musical sizzle if it doesn’t
play the Jacksons and Prince? “AOR
doesn't lack for musical excitement in its
own genre. The Cars and Huey Lewis bave
crossover material, and they started on
AOR and then moved over to CHR. I don’t
think any record is more exciting on CHR
than the Bruce Springsteen ison AQR. It'sa
crossover hit in its own right, but he’s our
artist, and our position in the marketplace
makes it known that we'll be deeper into the
album than a CHR."”

Keeping It Perfectly Clear

Chuck offers an overview worth thinking
about. “AOR can learn from Top 40's de-
cline. It was a clearly defined format, and ~
then it reached out in directions it really
shouldn’t have. When Top 40 played album
tracks or started leaning A/C heavily, it
hurt its base. I fear the same thing happen-
ing with our AOR brethren, We've got to
maintain that clearly defined position, and
sometimes that means passing on a hit
record that-isn’t right for your sound.”
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CALENDAR ¢~
Radio’s Oddest

Hallway Decoration

irst you take off all your clothes except

your shorts, then stand very still while

someone goops a lot of wet plaster all
over you — even your face. The plaster hardens,
is removed, and presto! There's a mold of your
body. While you’re off to the shower, fiberglass is
smeared around inside the plaster mold to create
a full-size and very lifelike statue.

That won’t ever happen to me, but it did
happen to an artsy character known as Goldie
Glitter, whose fiberglass likeness has long been a
conversation generator at Metromedia Square in
Hollywood. It is a gen-u-wine art object worth
major bucks.

During my days at KMET, the statue of
Goldie was a fairly reliable indicator of how
frisky the staff was feeling that day. One could
never know when Goldie would be surreptitions-
ly decorated in defiance of all the memos forbid-
ding same. Suddenly Goldie would be wearing a
baseball cap imprinted with competing call let-

ters, or a necktie featuring a nekkid woman, or in
his hand there would be a cigarette or an imita-
tion joint. (Scientific tests proved no one ever
wasted a real joint on ol' Goldie.) He was fes-
tooned with stick-on stars when another good
Book came in. Decorative liberties were occa-
sionally taken with Goldie’s shorts.

Other stations are content to plod along with
funny notices and forged memos on the bulletin
board, but the rockers at The Met had a unique
additional emotional outlet. Goldie, the
ridiculous (and ridiculously expensive) statue,
was always good for a smile.

I just made a quick phone call. The Met
confirms Goldie still exists, and thus continues as
radio’s oddest hallway decoration and barometer
of staff friskiness. My source confirms that there
are still strict rules against decorating the statue.
The source additionally confirms that those rules
are still being broken.

District Of Columbia

MONDAY, JULY 16 — The District of Columbia was established as the federal government’s home base in 1790.
DC now has a population of 640,000 — greater than that of Vermont, Wyoming, Delaware and Alaska — but its residents have

~ no Congressmen or Senators of their own.

Qkiahoma City installed the world's first parking meters in 1935, not to raise money but — in the days before off-street
parking — to force an hourly turnover in downtown parking spaces.

The first atomic bomb was tested in 1945. Apollo 11 blasted off in 1969 and deposited the first man on the moon four days
later.

Bess Myerson 60. Ginger Rogers 73.

Atomic-Powered Town

TUESDAY, JULY 17 — The first town to derive electrical power from a nuclear reactor was Arco, Idaho,
located sixteen miles from a remote Atomic Energy Commission research center. The AEC test hegan on this date in
1955. Mayor Chick Jones says, ‘They hooked into the Arco line unbeknownst to everyone in town and lit the town for approx-
imately three days. We did not know it until after it happened.”™

Uncle Sam formalized the purchase of Florida from Spain in 1821. Disneyland opened in 1955.

Lucy Amaz 33. Dishann Carroll 49. Donald Sutherland 50. Phyllis Diller 67. Art Linkletter 72.

Wrong Way Corrigan

WEDNESDAY, JULY 18 — Forty-six years ago yesterday, American pilot Douglas Corrigan, who had been
denied a permit to attempt & solo transatlantic flight, took off from New York on what he said was a crosg-country flight 1o
California. Forty-six years ago today he landed in Dublin, [reland, and claimed he had not noticed he was flying over water
rather than land. He explained he must have flown “the wrong way™ b his pass had malf d. He b
famous as *“Wrong Way” Corrigan.

The Telstar satellite relayed the first live transatlantic television signals in 1962,
Joe Torre 44. Dick Button 55. John Glenn 63.

Dr. Coult’s Laughing Gas

THURSDAY, JULY 19 — 'Way back in 1814, when rifles and pistols were all single-shot muzzle-loaders
and flintlocks. S-muel(}o]twnsbom As a young man he i d the repeati lver and built two proto-type models, one
of which exploded when tested. To raise capltal to refine his deugn and continue e his firearms experiments, he went o the road
as “'Doctor Coult,” giving laughing gas d ions and passing the hat for donations. Colt's six-shoote I 1k
rmade him rich and became known as “the gun that won the West.”

The Summer Olympics began in Moscow in 1980, boycotted by the United States and sixty-four other nations in protest of
the Russian invasion of Afghanistan.
ke Nastase 38. Vickie Carr 42. George McGovern 62.

Man On The Moon

FRIDAY, JULY 20 — Two American space anniversaries: astronaut Neil Armstrong made the first footprint on
the moon in 1969, In 1976 Viking-] Ix the first spaceship to reach another planet, touching down on Mars and relaying
back the disappointing information that there are no Martians . . . although there was brief excitement at the Jet Propulsi
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NEW MUS |G

SEMTNAR

SUNDAY AUGUST Sth.
8:00 pm

Showcase at the Ritz

ASM arusts DIFFORD &
TILLBROOK,

MONDAY AUGUST 6th,

€d Rosenblatt. Gel'en Recargs.
Morerator

Lenny Wamaker, Waftier Bros

Rabert Summer RCA

Marty Sco. Jem Group

10 be amnounced

NEW VISUAL DIRECTIONS IN
MUSKC

Gala Sparrow Warner Amex/
MTV. Moderator

Jefl Sien Naked Eye

Annabe! Jankel, Cucurnber

Beth B B Movies

More 10 be annpunced

DJ's and REMIXERS

ALTERWATIVE TALENT AND
BOOKING WORNSHOP

Ruth Poisky, Bind Dates/
Nancetena, Moderator

Frank ey, Venture

Bnbw Startup, The Eastaide

theaamm Ceremony
Catht Gohn, | Bearmy/KUSF
Gary Tovar Golden Voiee

Paul Baswell, The Agency/SST
Frank Roceio, Peppermnt

AT THE N.Y. HILTON
AUGUST 6, 7, 8, 1984

3:00 pm

BREAK DANCE
EXHIBITION

Choreographed by Julie Fraad
with Kid Terrific, XTRD,
Magmificient Force. Body
Mechamc

800 pm

Showtase at Inng Plara
featunng DANSE SOCIETY

(Ansta}
THE SISTERS OF MERCY.
(WEA)

BILLY BRAGG 1G0"
TUESDAY AUGUST
Tth,
10:30 am-12:00 pm
INDEPENDENT LABELS:
Fighing (or a Larger Share
Steve Piotnicki. Profle
Records Moderalon
Joel Webber UpRoar
Marly Thau Acme Musc
Monica Lynch, Tommy Boy
Records

Aaron Fuchs Tutf Oty Records
l‘.amy Jacnnsm Stregtwise

Marn Scnhclev Prelude
Records

Barry Kobrn Imporant
Gary Davis. Rocshwre Records
Bil Hine, Emgrma Records
TALENT AND BOOKING
PUBLICITY
MUSICIFILIG VIDED:
A Menage a Trois?
m;ramdm. AT -
Galdberg. Modern
Regords/Parartiount Pietures
More 1o e announced
1:30 pm-3:00 pm
ARTIST MANAGEMENT
Ron Gokdstein, Island Records.

Moderaior
Ciitt Burnstewn, Def Leppard
Julianna Knepoler, Nina Hagen
Row Tnling. Malgnal

Dave Massey, Wang Chung

Paul McGuiness. U2
Bob Singerman, SI\W Momt
RHYTHM RADIO: The

Progressive Aiematve
Walt Love, Rlacwo & Records,

WEDNESDAY AUGUST 8th
10:30 am. 52:00 pm
VIDEQ PROGRAMMING: New
Access (0 the Audince
Tony Sideman, Bilboasd
Moderalor
Stepharve Shepherd.

5
Kewin Wende. NY Hot Tracks
Dawi Beniamin, Fn_Nite Videa
THE FUTURE OF FOP RADIQ
Joti Denver Rarcio &
Recoras, Modesaior
Puck Peters WHTT
Sanny Joe While WXKS
Buck McWilliams WZUU
Larty Berger. WPLJ
dm
Bruce Stevens WBBGQ
More lo be announced
BANCE MUSIC MARKETING
AND PRONDITICN
Steve Stotl. RGA Recards
Brad LeBeau Pro-Motion
Wz Wiklanson, (mporte 12/
Disca Nel
dett GO, AZM Records
Jeny darvis Flonda Black
rd Poal
Alan Rotinson, WARD
Denms Wheeer, This Beai's

Workarg
WORLD FUBLISHING ARD
SUB-PUBLISHING: An
Instructonal Semwnar
Mare to be znnounced
1:30 pM-J:00 pimy
CROSS OVER PROMOTION:
Malung the Mega-Hits
Jerry Jatie Pulygram.
Moderatof

Do lenne, Amuneoﬂrﬂs

Watter Winmck, Epre Recors

Daruel Glass Ghrysalis Records

Haroks Chids Podygram

NEW MUSIC RADIO

Robert Haber, CMI Moderator

had Max. 97X (San Dego)

Jane Davis, WRAS (Atianta)

Dave Finsten. WHFS (Wash. DC)
WKSF

Lounge/Night Galery ‘Moderator Necheal Plen. IRS
Patar Wght Scotty Andrews, V103 More to be anncunced
3:00 Pm-4:30 pm Joe "Bumerbat” Tamburo, INTERNATIONAL LICENSING:
PRESS WOAS Profts an Pk, A Mock
John Rockwedl, M.V Times, Lynn Toliver, WZAK Negonanon.

Mgoerator Graham Armstrong, WBCH Mu'c:sneo : mmed
Robert Chrsstgau, Vilage Voiie Brute Batey, WILD
ik Oroecs, Bocton Rk Sonny Taylor, WRICS MARKETING
Andy Secher Hi mmer et Wyalt, WUSL More {0 be announced
Roberl Paimer, N Y Times INTERNATIONAL 3:30 pm-5:00 pm
Ken Tucker Phi. Inguirer MARKETING: Breking PRODUCERS
Wayne King, The Record Artsts Argund the World, Gary Gersh, EMI Records.
Guy Amsten, thnce Entertane: RETAIL AND DESTRIBUTION Moderator
Nelson George. Bill Purss Solomon, ower Reconds. Rupert Hne

- Lisa Rabmson, synd wuum.s erator Coniny Plank
Kurt Loder, Rolhng Stone 3:30 pm-3:00 pm Adngn Sherwood
Mere Ginsberg, MTV, NY Tak AKR: Prclang Them Up and Arthur Baker
ADA PROMOTION: AOR Facko Trning Them Down Michas! Jonzun
and Record Micheal Leon. ASM, Moderatar Richard Burgess
ClaseuerCbseEmuqn’ Simon Potts, Ansta Retonds e Rodgers
Steve Fersiein. Rado and U Trevor o, ZTT

Recards, Moderator Hancy Jetiies, ABM Reconss 8ob Cleamountain
Boh Bittens, WHCN Je'RDg‘emrf:soa'- Potyder ALBUM RADIO
Mark Didia, WYSP J Steve Smuth, Asbum
Gharbe Kendall, WNEW.FM Mee Rosenblan. MCA Records Network, Moderator
Mg Harnson, KMET Cory Robiuns, Profile Records Bob Kranes WACN
Bil Botet, Eprc Records Casol Chixts, Geffen Recorts Dave Logan, KFOG

2n Coakdey: Ansts Records Bruce Garfield, Capitol Records Alzn Sneed, WKLS
Marke Babineau, Geflen TRADE ASSOCIATIONS Whke Hamson, KMET
Beth Rosengard, {ndependent More 10 be anficuited Andy Denmar. The Source
STTEOF THE ARTISTS' SPECIAFY LABELS AND CHARTING THE HITS

G CONTRAC. DISTRIBUTIOR Rodney Burbeck, Music
e WGHTCLUBBING AROUND ‘Week, Moderalor
nounced THE WORLD. Martin Feely, BHIboard
BALE N MARRETME Mo tobe SR Ken Bamés, Radic and
5:20 pm aaEl Records
THE ARTISTS PANEL. ALTERNATE PERSPECTIVES:
Winkd Swmms, mnnn Lou Reed a0 pm
m'“m“" “swd“ Afrikz Bambaata WORLD SPRNING
Mary Lu Badeau. Wamer Daryl Hall, Hal and Qates EXPOSITION,

Bros. ) me Mel o % ml:ne Rtz TALK
Rowena Harri Sctwender B-52' MI
:mmmmm Morg pangists to be DAVE VAN TIEGHEN
Harwk Caldwed, Aantic e Ciosing Party al Patatise
Ruben Rodnguez. Island Cotd Rz at Garage ROBEAY GORL
Bert Goieman, lommy Boy e D T TE AR ek
Lo o el BT L

u X .
Siaughter, Columba FLAG (S5T) e
—
PLANS FOR NMSS ARE FIRM WITH  WHO REGISTER BY JuiY 20ih Al rogisiants raveling fo e Sem

REGISTRANON AND CLUB WEEK-

OUR STROMGEST LINE-UP OF
SHOWCASES AND SPEAKERS
EVER! WATCH YOUR MAIL FOR THE

REMEMBER, REGISTER NOW TO
INSURE YOUR [NCLUSION IN THE
NEW MUSIC SEMINAR DIRECTORY
LUSTINGS, THE “BIBLE” OF THIS
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DO YOU PLAY SINGLES . . . OR SONGS?

The Case For Cuts

To win, ya gotta play da hits, right? The guy walking into his first
gig fresh from broadcasting school knows that much. But what are the
hits? Are they the small discs with the big holes that arrive on your desk
every day? Or are they songs the public ( your listeners) react to in the
most positive manner — which in the long run mean ratings for you as
well as sales for the record companies?

The purpose of playing music in the first’

place is to entertain your audience. The
question of the day, then, is: Just what songs
do you put on the radio? Should your selec-
tion of music be restricted solely to records
that have been deemed “singles” (by the
Great Singles Deemer in the sky), or if you
are going to play “X” amount of songs in
current rotation, do you go out and find the
best “X” songs you can — regardless of
vinyl size? (Isn’t this what AOR went
through a number of years ago? I'd ask
Steve Feinstein, but he can’t remember
back that far.)

Country radio has traditionally been ex-
tremely singles-oriented. Very few stations
would ever dream of playing an LP cut —
even from a top name. It’s my personal
opinion one of the unspoken, underlying
reasons for this is that, up until a couple of
years ago, the albums put out by even the
superstars contained only a few good songs,
the rest being filler. An artist figured to put
out only three singles in a year anyway, so
three or four top-flight songs would be care-
fully selected; favors or publishing deals
determined the other six or seven cuts on
the album. This has radically changed the
past few years as the more discriminating
buyer has become hesitant to plunk down
his $8.98 for anything less than top-notch
overall quality. Many albums now contain
seven or eight songs that could be released
as “‘singles.” As this has happened, a num-
ber of Country radio stations have started
to include album cuts in their music mix. In
the year I have been at R&R, I've noticed
that not only has the number of stations
playing album cuts increased dramatically
(to the point where approximately 40% of
R&R reporters are playing tracks), but the
number of cuts each station is playing has
also been on the rise. Today’s discussion
features Gary Briggs, MD of WPTR/Alba-
ny, NY and Bob Mitchell, PD at KCKC/San
Bernadino for the past 18 years.

KEKE

f

Bob Mitchell

Iot of chaff!

BILLINGS BATTERINGS — Pictured above is the KGHLU/Billings entry in the “Combine Demo-
lition Derby,” if you can believe that. Yes, the derby did feature a number of combines chas-
ing one another around an arena. OM Lee Rogers said the event actually outdrew a number of
major-act concerts held in the area recently, attracting more than 10,000 fans — and that's a

Recently, Bob Mitchell conducted an au-
dience research project, part of which dealt
with listeners’ perceptions of the music
played on KCKC — and the role of album
cuts. “The respondents said they appreciat-
ed the fact that we played selected cuts
from newly released albums,” Bob told me.
“In followup phone calls, we found their
decision to buy an album was greatly in-
fluenced by being familiar with more than
one song; hearing more than just the single
gave them a better ideas as to the quality of
the entire album.”

Programming LP cuts since 1981, KCKC
now plays an album cut every other
hour. In addition, it has a weekly fea-
ture previewing an entire album, care-
fully executed to make home taping unde-
sirable. A combination of solicited phone
responses for the most popular songs dur-
ing this hour and Bob's own “gut feel” as to
which cuts should be on the-air make up the
album tracks library each week.

The selections aired on KCKC are pri-
marily by well-known artists, with no more
than two cuts from each album available for
airing. An average of 15 cuts per week are
in the studio, resulting in each cut getting
played a little less than once per day. Sel-
dom — if ever — will Bob move an album

playing them,” Bob cautioned. “T will only
take a track I feel is a very good song by one
of today’s popular artist — one I feel people
will enjoy. This provides variety to their
musical diet; the secret is in using cuts by
currently effective artists. One must keep
in mind that the basic responsibility of a PD
or MD is to play music by artists which will
maintain excitement and overall interest in
the radio station.” Along this line, Bob feels
one of the problems in album cut selection
is that “there are very few PDs or MDs who
can listen to an album and pick out a cut
that is a good addition to their station.” Bob

with readily recognizable product, such as
recurrents or extremely familiar currents.
Pass It On

Bob feels a responsibility to provide feed-
back to labels as to which cuts are garner-
ing favorable audience reaction. “We owe
them more than they owe us,” he said.
““While the people creating the music are in
it to make money, they’re really providing
radio with excellent quality music to keep
listeners listening; that keeps us in busi-
ness. The labels need input from the people
and they can get it through radio.”

also advised surrounding the album cut .

cut into any kind of singles rotation. “There
is usually a sufficient amount of current
singles available for airplay. The problem
you face is having enough time to provide
an honest amount of exposure to a current
single (for charting purposes).”

As at all stations, Bob’s current rotation
is designed to give specific amounts of ex-
posure to single records. Moving up the ro-
tation of an album cut — even one that will
not be released as a single — might cause
problems in other areas. Bob pointed out,
“By bumping a single I could be play-

“NPTR

AM 154 - YOUR COUNTRY FREND

ing in a good rotation in favor of an album A
cut, I may end up ignoring some singles T i
that could be very successful if only given L ;‘
the opportunity.” \ &
The Dilemma ‘
Playing the best available songs from an
album is well and good, but what is the ef-
tect on the sound of your station when the
cut you have been playing once a day for
two months comes out on a 457 Bob feels it’s l Gary Briggs

the minimal exposure a track gets that is its

key to longevity upon becoming a single.
“‘We treat it exactly as we would a new re-
lease,” Bob said. ‘“The infrequent exposure
does not burn the record for us. The only
way it might be affected is that movement
through light to medium to heavy rotation
may be accelerated due to the familiarity
that’s built up. The life of the record may be
shortened a week or two, but more impor-
tantly, the effectiveness of the record (dur-
ing its life) is not appreciably diminished.”’
Placement And Selection

When deciding what cuts you're going to
play, make sure they are good songs.
“Don’t play album cuts just for the sake of

WPTR is one of the more aggressive “al-
bum cut players,” often having tracks in
its heavy or medium current rotations,
sometimes even playing an album cut in-
stead of the single released by the label.
“I've done this,” Gary Briggs told me, “In
instances where I didn’t like the single but
wanted to be there with the artist — and
there wasn’t enough older product to take
up the slack. Also, when it becomes evident
a song will never be released as a single —
and I feel my listeners are missing out on a
great song — I go ahead and play it in what-
ever rotation it warrants — including
heavy.”

"

One of the potential dangers in playing an
album cut in current rotation is figuring out
what you’re going to do when the label re-
leases that particualr song as a single. This
can really be a problem if the album has
been out awhile and you’ve already featur-
ed what you consider to be the best stuff.
Many who are against playing album cuts
believe you don’t want to go three months
(the average life of a single) without having
the new single from Alabama, Conway,
George Jones, or the Oak Ridge Boys on the
air. Gary discounts this, saying, “Since we
primarily play cuts by major artists, we
have enough oldies in rotation to get us over
any period when we may not be playing the~
current single. We never go long periods of
not having songs by those major artists on
the air, and I doubt the listeners are even
aware the ‘new single’ is out, let alone the
fact we’re not playing it. So they’re not go-
ing to miss the ‘new single.””

Gary mentioned earlier he’s not afraid to
Pop a cut into a high rotation, but he is also
aware of the “‘physical realities” of squeez-
ing in a lot of product (single, oldies, and
tracks) by core artists. ““As a general rule I
will only have two songs by an artist in a
current rotation at any one time,” Gary
said. “This usually means I'm playing the
latest single and the hottest track from the
album. I'm trying to expose the music in the
album to help people decide if they want to
buy it. This way listeners don’t have to wait
until the third single to make that decision.
We also get more reaction from the LP
tracks. It appears that once the cut starts
kicking in, we begin getting requests for
other songs on the album.”

Presenting The Tracks

WPTR showcases album cuts in a few dif-
ferent ways. When an LP by a superstar
comes in, a jock might air songs from it as
often as once per hour, selecting among
tracks Gary has designated. The jocks also
choose from other cuts in the studio on a
one-per-shift basis. In addition, the station
features an artist each weekday evening,
playing cuts from the latest album as well
as oldies by that artist. As the new tracks
gain exposure, listener response deter-
mines the rotation; they either remain in
the slow LP cut rotation or move up with
the current singles. Gary points out that
“the listeners don’t know if a song is a
single or an album cut; they Jjust know
whether or not they like it. If they demon-
strate to us they do like it, we step it up in
rotation. Simple as that. When playing a
track, we always mention the album the
song is from. As a programming point, wé
do this so listeners interested in buying a
song know it’s an LP they’re looking for;
they don’t waste time or become upset
searching for a 45 that doesn’t exist.”

Playing The Unknown

Many PDs resist airing album cuts be-
cause of the “unfamiliarity factor” they re-

Continued on Page 44
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Nashville
This Week

VOA’s Warm Reception

Here’s one way to beat the summer heat — think cool! And while
you’re thinking cool, think back to last February (it was definitely cool
then) and the Charlie Daniels Band’s Volunteer Jam. With that in mind
I'm sure yowll also remember that Volunteer Jam X was made
available to Voice Of America’s 42 language services which broadcast-

out the world.

According to Judith Massa, VOA Music
Editor and worldwide English broadcaster,
they’ve received hundreds of letters from
around the world. “We didn’t receive a
single unfavorable response,” she said.
“Generally, our listeners praised the
music, complained that the broadcast
wasn’t long enough, and begged for more
music next time.”

In fact, a listener from Poland wrote:
“Jam X session in Nashville was wonder-
ful. I hope Charlie Daniels will fulfill his
dream: brother-hood through music. I wish
him luck and all my best.”

Massa said that 200 of the letter writers
would receive complimentary Charlie
Daniels Band T-shirts. These winners were
selected in a random drawing by Daniels on
a recent visit to VOA. Daniels also
volunteered to personally sign a reply to
each letter writer

VOA PD Eugene Pell said: ‘“Having read
a lot of it, I guess the message is really
there in one word...MORE! The au-
dience wished there had been more on this
occasion. They certainly want more in the
future. And I hope that a future collabora-
tion is going to enable us to do that.”

In case you were wondering, the moral to
this story is that wanting MORE . . . is also
cool!

Gatlin Disturbed By Visitor
While Larry Gatlin was hospitalized at
Southern Hill Medical Center undergoing
treatment for hepatitis, a stranger came to
visit and Larry had to have him escorted
from the room.

The “visitor” was Gary Charles Smith

+ (31), a federal parolee from the Danberry

Correctional facility in Connecticut. He was
on a travel pass from the Danbury facility
and was on his way to Marietta, GA.

Gatlin said, “A man called my hospital
room identifying himself as Dr. Gary
Smith, saying he had met me at a Houston
Livestock Show and Rodeo and that he was
a good friend of my good friend Henry Can-
non and Minnie Pearl. He said he was in
town visiting a patient and would like to
drop by to see me. I said all right.”

But when Smith began asking unusual
questions about his health, Larry realized
he was an imposter and asked him to leave.
The hospital administrator escorted Smith
from the room. Gatlin was, the police said,
“disturbed at the invasion of his privacy.”

Gatlin is now recuperating at home.

Skaggs Hams It Up

Ricky Skaggs says he’s had his picture
taken with a lot of different folks, but during
a recent publicity photo session he found
himself trucking out to a Madison, TN pig
farm a layout. “That was an interesting
first,” deadpanned Ricky, who wmilingly
obligated a dozen porkers as they nosed
their way in front of the lens of New York
photographer Leonard Kamsler.

Rumor Dept.: Word around town is that
the Welk Music Group may buy Combine
Music . . . Also heard that Gaylord put in a
bid for Acuff-Rose Publishing.

Just thought you’d like to know!

Case For Cuts

Continued from Page 42

present. Gary counters this by saying, “The
only tracks we air are those by easily recog-
nizable, major artists. That way, someone
tuning in during the middle of the song will
most likely know the artist, if not the song.”

According to Gary, another prime reason
to play album cuts is for balance. “Many
times the singles represent a commercial,
repetitious sound. If the overall nature of
the singles out is too much of one thing, I'll
use album cuts to fill certain needs. I'd
rather have an LP cut from a big star to fill
a gap than a new record by an unknown art-
ist. But,” Gary added, “I don’t play cuts at
the expense of developing talent. I have 65
songs, six or seven of which are from al-
bums. So there’s plenty of room for the new
artists.”

Besides playing the best songs available
and providing a variety of music for the lis-
tener, there is another benefit for the radio
station that plays album tracks. Gary feels
“‘playing LP cuts gives us a kind of forward
direction or forward momentum, in terms
of audience perception, by always putting
today's country music up front. It also gives

us the look of a leader — the first with the
newest.” .

Editor’s Comments

1 suppose my comments should be prefac-
ed with the disclaimer that, if you haven’t
already noticed, I'm pretty much a propon-
ent of playing carefully selected tracks —
especially those not going to be released as
singles. I often feel so much good music is
lost b a song is not d d commer-
cial enough tobe a 45. The PDs/MDs have an
advantage over most people in that they
don’t have to buy albums, so they needn’t
spend a fortune to find these juicy morsels of
music, like a Mel Tillis/Willie Nelson duet or
a great song by Sylvia that appeared only on
a James Galway album. Granted, we may
be talking of only a small percentage of pro-
duct here, but in these days of increased
competition, why not maximize the music
— your most important product — to its
greatest potential? The only way the vast
majority of your audience is going to hear a
lot of this music is if you put it on the radio.
It’s possible that album cuts could add that
programming dimension which will distin-
guish your station from the crowd, particu-
larly if you're an AM searching to recap-
ture lost audience. As mentioned at the
outset, AOR was built this way. Perhaps
AM stations who are playing tons of burned-
out oldies will consider using album tracks
as an alternative. I'd be interested in your

-comments.

y of the start of the

d the 50th annh

KING OF SWING SALUTE — Merle Haggard

Bob Wills live daily concert broadcasts over KVOO from Cain’s Ballroom in Tulsa by giving a free
show there in the same midday time slot. The Hag's show was also carried live by KVOO. Celebrat-
ing the day were (I-r) Johnny Lee Wills, brother of the late Bob Wilis; Larry Shaeffer, owner of

Cain’s Baliroom; Eldon Schamblin, one of the

original Texas Playboys and now playing with

Haggard's Strangers band; Merle; Tiny Moore, a former Texas Playboy now also with the Strangers;
Billy Parker, KVOO OM; and Jim Haisey, who books Haggard.
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DANIELS WOWS YOA — Charlie Daniels met with Voice of America correspondents to follow up VOA
broadcast of his Volunteer Jam X. Pictured (I-r) are VOA/Ukraine’s Peter Fedynsky, Hindi VOA broad-
caster Jawahar Kalsi, VOA/Indonesia's Hetty Badroen, VOA/Poland’s Rose Nowotarska, VOA Music
Editor Judith Massa, VOA Spanish broadcaster Marta Cantella, and Daniels.

Country Music’s Top Ten
Proudly Welcomes
WXTU-FM /Philadelphia

ean Park Blvd., Santa Monica, CA 90405 (213) 392-8743
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RAZ-2ING WEEP — Razzy Bailey had all kinds of help when in Pittsburgh to do a stint as guest DJ at
WEEP, Hanging around lending moral support are (l-r) PD Bill White, Asst. PD Dave Anthony, and
personality John Gallagher. .

Pl
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RON RQODRIGUES

All-Star Baseball
Promotions ¥ X

Last Tuesday’s All-Star baseball contest marked off the midway
point in the major league season. So I thought it was time to highlight
some of the promotions that A/C stations have been coordinating with

the sport since the season began.

Even nonflagship stations and outlets
that don't broadcast America's pastime can
and do employ baseball promotions. Check
the accompanying story for other summer
promotion ideas too.

Padres Patter

KFMB/San Diego ties in with the Padres
on several levels: It does a variation of the
aforementioned Home Run Inning. The sta-
tion also programs a baseball talk show be-
fore and after home games but avoids typ-
ical “jock talk’’ by centering on mass ap-
peal topics. Many Padres players are avid

L2 ' . ~

I

76KFMB

listeners of the station, highlighted one
moming when Steve Garvey and teammate
Kurt Bevaqua invaded the Hudson & Bauer
show for three hours. KFMB also has sever-
al musical groups on retainer to sing topical

songs about the team. The tunes will often
out-request regular playlist items.

2ICFEMB

Hot Stove Party

Before the season began, WCCO/Minne-
apolis joined the Minnesota Twins in the
Metrodome to pay tribute to loyal sup-
porters with their “Hot Stove Party.” The
gathering brought together 'CCO clients,
personnel, listeners, and Twins players.
Events included a special ceremony induct-
ing Harmon Killebrew into the Hall Of
Fame, batting practice by WCCO personali-
ties, and autograph signings. WCCO broad-
cast live from the event. Shown hosting

the Hot Stove Party are WCCO morning
personalities Charlie Boone and Roger
Erickson.

Olympic Exercise

At another minor league park, KHOW/
Denver sponsored a game featuring the
American Olympic team (Team USA) and
the Japanese team in Mile High Stadium,
During the game, the station awarded a
grand prize of a trip for two to the Summer
Games in L.A. KHOW’s Sluggers took on
the team from a local TV station prier to the
main event.

Beach Boy Baseball

Going to a doubleheader at Portland’s
Triple-A Civic Stadium doesn’t necessarily
mean you'll be seeing two games. Follow-
ing a regular game featuring the Portland
Beavers, a team of musicians, namely the
Beach Boys, will take the field and perform
for fans. The group, which does similar
stints for major league teams, is doing the
concert for the first time in a minor league
park, which holds 25,000 fans.
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Home Run Inning

One of baseball’s most enduring on-air
promotions is the “Home Run Inning’
Once a particular inning is selected, the
play-by-play announcers will select a con-
testant for each batter. The listener will win
$10 for a base hit. up to $100 when the player

hits a home run. In the case of KNBR/San
Francisco, the entrant will win a car if the
batter hits a grand slam. Shown are KNBR-
Giants announcers David Glass and Hank
Greenwald.

Opening Celebrations

WWWE/Cleveland celebrated baseball's
opening day this season in a very big way.
The station staged its fifth annual Opening
Day Parade’'with 55 lively units, totaling
some 1500 participants. Paraders were re-
presented by all major schools and civic or-
ganizations. Also included were majer local
television personalities. The march ter-
minated at Cleveland’s Municipal Stadium
where WWWE began its 12th year of play-
by-play team coverage.

Error-Free Promotion

WAEB/Allentown made light of the Phil-
lies’ mistake-prone style early this season
by giving away baseball gloves with holes
in them! If-order to win the novelty mitts,
listeners were required to predict the num-
ber of errors the Phillies would commit in a
designated game. Station officials said
although the team was quite potent on of-
fense, it was having a difficult timé winning
games because of its fielding ineptitude.
VP/GM Mike Kirtner said he hoped the pro-
motion would ‘“‘ridicule” the team into bet-
ter performances. In addition to the gloves.
listeners also received tickets to Phillies

A Brave Loss

What happens when a nearly two-decade
love affair between a station and a baseball
team is suddenly terniinated? That's the
problem WSB/Atlanta faced this year when
tempestuous Braves owner Ted Turner
switched the team'’s play-by-play affiliation
to crosstown WCNN (which is'not part of
the Turner empire, despite heing the flag-
ship station for CNN Radio). WSB PD Walt
Williams said personnel at his station took
the loss hard, but the station continues to
promote the Braves — albeit not as ag-
gressively. ‘“WCNN's highly-directional
nighttime signal leaves many holes in su-
burban Atlanta,” sai#Williams, “and WSB
will broadcast the scores of games in
progress twice an hour at night for the
benefit of those who can’t receive the
Braves station.”” WSB continues to employ
Braves play-by-play announcer Skip Caray
for morning drive sportscasts. He added
that the station will go after the team’s
broadcasts again when WCNN’s one-year
contract expires in October. Sighs Wil-
liams, “Even though we don't have the
Braves now, we’ll still live and die by
them.”

games.

Aside from baseball, A/C radio is having
fun with lots of other summertime promo-
tions. KNOW/Denver will hold bimonthly
backyard barbecues at listener hemes. To
qualify, members of the audience send In
photos of their “Bar-B-Que Crew." The win-
ning photo’s participants receive a complete
barbecue dinner hosted by KHOW personali-
ties, while the station broadcasts live from
the winner's home. In addition, each winner
receives four round trip tickets to California

. EZ 104/Charlctte gave its listeners a
chance to see Lionei Richie in concert — in
Kansas City. The station drew names begin-
ning at 7:15am on specified dates. Listeners
then had 30 minutes to call in and claim their
prize. The station gave away four pairs of air-
plane/concert tickets . . . KYXY/San Dlego
hosted its fifth annual “Family Nignt at Sea
World." Listeners were invited first for din-
ner, then to watch the aquatic fun plus a
gymnastics exhibition by Kurt Thomas . . .
WYNY/New York advertised its “97 Great
Ways To Enjoy New York Absolutely Free”
with 24,000 subway cards. Riders were in-
vited to write to the station for a free list of ac-

SUMMER PROMOTIONS

Ten Of Our 97 Great Ways To Enjoy New York.
Absolutely Free.
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tivities. WYNY had a press run of 260,000
pamphlets as a result of the huge response.
'20,000 of the requests came from out-of-
towners visiting the city . . . Several stations
reported Fourth of July spectaculars:
WLVV/Charlotte sponsored a beach party,
BBQ, and fireworks show;, WELI/INew Haven
staged its second annual 4th of July celebra-
tion, with a concert featuring Kenny Rankin
& Jesse Colln Young and fireworks. More
than 150,000 were expected to attend.
AWSIPittsburgh brought back the Turtles,
the Assoclation, Spanky And Qur Gang,
and Gary Puckett.
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Score One For
Minority Ownership

Recent years have been harsh on proponents of Affirmative Action.
Supreme Court decisions have ranged from the ambivalence of Bakke,
which allowed race to be taken into consideration in some cases, to the
recent Stotts ruling. That decision told women and minorities that they
weren’t exempt from “last hired, first fired” policies (and perhaps cast
a chill over all Title VI programs.) In a recent departure from the
generally depressing news for minorities looking to break into white-
dominated areas, the U.S. Court of Appeals recently upheld the minority
preference shown to Waters Broadcasting in its four-year battle with
West Michigan Broadcasting for the license of WCXT (X105)/Hart, MI.
This week, R&R's Sean Ross asks Nancy Waters about her case and be-
ing the black owner/GM of a general market station.

The Litigation Story

“My problems were really litigation, not
running a radio station,” says Waters. The
former Administrative Assistant to the
Speaker of the Michigan House of Repre-
sentatives had never been in a radio station
or had any noncivilian interest in radio
before friends encouraged her to apply with
them for a new FM frequency in predomi-
nantly white Hart, 40 miles from her
Muskegon home. First to file for the fre-
gquency was Oklahoma-based Gaylord
Broadcasting, which dropped out after
Waters filed as a solo in December, 1979.

After two months as the sole applicant for
the frequency, Waters was joined by locally-
based Western Michigan. Two other groups
which joined the fray withdrew, but Waters
and Western Michigan went all the way to
U.S. Appeals Court after one decision by a
judicial review board in Western
Michigan’s favor, and others by an admin-
istrative law judge and the full FCC, which
ruled for Waters.

At stake in Waters’s case was the statu-
tory and constitutional legality of minority
preference. Western Michigan argued that
FCC policies are meant to give blacks and
other minorities media representation only
in those cities with substantial minority
populations. In the Hart area, estimated by
Waters to have a ten percent minority popu-
lation, Western Michigan argued its local
status was stronger than Waters’s claim to
the frequency as a minerity owner.

In its May 25 decision, the appeals
court unanimously affirmed the FCC rul-
ing. Judge J. Skelly Wright, who wrote the
opinion, stated that the Commission's poli-
cies were meant to remedy scant minority
ownership of broadcast facilities around the
country, not merely to give minorities

voices in their own communities. (This was
consistent with FCC Commissioner Henry
Rivera’s contention that the latter interpre-
tation represented a return to “separate but
equal” segregation of minorities.) As with
the Bakke case, Wright found that minority
status was a permissible consideration
when used as one in a mix of factors.

Despite the increasingly low Supreme
Court regard for Affirmative Action,
Waters is confident that she will be allowed
to retain ownership of the AOR-formatted
station she turned on last September. “We
always thought that if there was any case
that was going to go up to the Supreme
Court, it would be this one. But in view of a
strong 61 FCC vote and the unanimous
Court of Appeals decision, we find it very
unlikely that the Supreme Court will hear
this case.”” Western Michigan has 90 days
from the date of decision to appeal to the
highest court. Officials for the competing
group have thus far declined comment in
the local press when asked about their fu-
ture plans.

“Until I built the station last fall, I was
very cautious because I knew I could lose
everything.” Now, Waters says she feels
safe pumping more money into her station,
despite the possibility of further battles.
“It’s become a moot point for us. I think the
burden is oh Western Michigan . . . so that
just ends the case completely now.”

Black Applicants and FCC Policy

Waters’ case eventually became a rally-
ing point for black broadcasters. At cne
point the Nationa! Association of Black
Owned Broadcasters filed a brief to in-
tervene, citing the bearing of Waters’ battle
on other prospective black broadcasters.

MEETING OF THE MD’s — Tommy Boy’s Force MD’s showed up at WKTU/New York to visit
the station’s Kelly Monahan. Shown (-1} are MD's TCD and Dr. Rock, Monahan, group’s Jesse
D, Tommy Boy's Bert Coleman, and MD's Mercury, Trisco, and (kneeling) Stevie D.

cond from right.} o 0°

ks 3
NEWCLEUS JAMS ON 93 — Sunnyview’s Newcieus brought a copy of its new “Jam On it”
single to WZAK/Cleveland. Group members are shown here flanking WZAK’s Jeff Charies (se-

1

But Waters says she had not intended to
make her race an issue in her application
for WCXT.

“Until Western Michigan raised the local-
ity issue, I was saying that I should get the
license because I was the best qualified to
serve the community,” states Waters. But
once locality became a factor, ‘‘we had to
say that, all other things being equal, the
FCC usually gives the license to the minori-
.

Waters complains that the FCC’s prior
emphasis on local owners made it inordin-
ately difficult for would-be minority own-
ers. “The biggest problem I had was that
most of the new frequencies are in rural
areas which are usually white. I think a per-
son should get more credit for early filing
than someone who files behind you.

“The current system is the surest way to
keep a minority from getting a frequency if
you're going to let localism be the criterion.
All that somebody has to do is put a group
together locally and file behind you and
then you’ll never get a license. All the fre-
quencies in urban areas are gone and have
been gone for years and years and years. So
what's left for minorities are only those fre-
guencies in rural areas and new communi-
ties.”

The Economic Climate
For Black Owners

Commissioner Rivera has previously
claimed that the problem for black ap-
plicants was not just finding frequencies
but also gaining venture capital for new sta-
tions. Waters adds, “‘Capital is a problem
and will continue to be, especially as in-
terest rates go up. I was very fortunate be-
cause I'd been a business person and had in-
vested money; also, my husband is an at-
torney. I didn’t have those types of prob-
lems that other people would’ve had.

“I think that even whites have trouble
with finding meney to build a station. Ilook-
ed at what my equipment costs were from
the time I filed, and am just shocked at how
much they have gone up. If I had been able
to build that station in 1980 instead of late
1983, it would have been much more eco-
nornical.”

Since her legal victory, Waters says,
“I've had two or three blacks contact me
because they had read about the new Dock-
et 80-90 drop-in frequencies; they are more
excited than ever about the chances of own-
ing a radio station.” But she adds, “I don’t
think you’re going to see a big rush to file
for them because it’s still very expensive

“1 always say to these people, ‘Make sure
that you have enough money and resources
— a good loan or a good bank or stockhold-
ers — to help you pay your bills for a year.
With a 100-kw station, I was very fortunate
to be able to draw advertising from all over.
If I'd been at just 3 kw, it would have been
very difficult for me to survive the first
year.”

X105’s Sheer Hart Attack
Despite the fact that X105’s 100-kw signal
covers Muskegon and Grand Rapids, which
both have larger black populations than
Hart, Waters elected to put AOR on her sta-
tion instead of Black or Urban Contem-

porary.
“] had gotten some very good advice
from Richard Culpepper (owner of Black-

formatted WKWM/Grand Rapids) before I
decided my format. He was very heipful in
guiding me on equipment, dealing with and
hiring employees, etc. When we started
talking about what the music should be, he
said, ‘It’s going to be very difficult to pay
your bills with this type of format. Adver-
tisers don’t think there’s a real market out
there. If they do, then they don’t think your
listeners have money to buy things.’

“I had strong feelings on music from the
beginning. What I wanted to know was if
this station would make money. Can it pay
its bills, and what type of format will ac-
complish that? When I had a feasibility
study done back in 1979, I was asked my
preference and I said it didn’t matter.
Whatever I like I can play on my record
player when I get home.”

A Matter Of Expectations

Despite vociferous complaints that AOR
is a racist format for its exclusion of most
black artists, Waters was determined to run
an AOR station without crossovers from
any other formats. “We had the highest
compliment paid to us recently by a
WLAV/Grand Rapids listener who said,
‘You are a pure AOR station. You don’t play
a lot of things that might be CHR.’

“I know that Culture Club was popular
and maybe should be played, but never on
an AOR station. And while lots of people
call up requesting them, there’s no way that
we'd ever play Boy George.”

Asked if she’s had problems with people
wheo expect her to own a Black or Urban sta-
tion, Waters says, ‘‘People are more sur-
prised that I'm a woman running a station.
Men think there must be someone else, es-
pecially at an AOR station that is generally
geared toward maybe a macho-type image
and where the biggest share of listeners
might be males.”

Despite this, Waters says business has
been good. The week she was interviewed,
WCXT had seven remotes scheduled, five of
which were paid. She has no complaints
about the reaction of community members
or potential advertisers. “I had a very
strong management background. The one
thing that clients can all relate to is
business and management. All of our cli-
ents are white because they are thé ones
who own the businesses in this area."™

And after a four-year struggle in which
her race did become a legal issue, Waters
can still add, “I haven’t seen being black as
any problem at all for me.”

Action

KJLHILos Angeles announcer Candida
Mobley was emcee at an annual pro athlete
fashion show to raise money for the National
Association for Sickle Cell Disease. Among
those scheduled to be pressed into service as
models: L.A. Lakers Byron Scott and Larry
Sprigs, L.A. Raider Dokie Willlams, and L.A.
Rams Otls Grant and Richard McTheny.

The Michael Jackson lookalike contests just
kasp rolling. WKND/Hartford held its version on
June 30 at the city’s Weaver High School . . .
WILD/Boston held its “Summer Sizzler Party” on
June 18 with lve app by Cherrelle,
Starpoint, Funk Deluxe, Bryan Loren, and an
autograph-only visit by the Earons.
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Imagine radio in the nation’s number one market standing
still for a day-long portrait!! I have compiled the most com-
prehensive profile of NEW YORK RADIO ever made
24 stations, 66 personalities . . a four-hour composite
all the dayparts. Taped in mid-June. Please send a check
for $15.00 to cover the cost of tapes to:

! Rick Kaplan |
i 208 West First Street, Bloomsburg, PA 17815
S e —

OMEDY

Hundreds reriewed again!
Free sample!

L s “Phantastic Phunnies g
\ espociod!
:ng" Highly Respecled:

‘Quick-quip,’ Topical Humor!! introductory month’s 500
topical one-liners and ‘BONUS'"...Just $2.00!! Phantastic
§ Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240.

Hllarious!  Original!

ence builder!

.

—
NS 2w ELECTRIC WEENIE

RADIO’S MOST RESPECTED

DJ GAG SHEET SINCE 1970

BOB KNICKMAN, WYKS, “Station only biys one
service and that's the WEENIE!"

FOR FREE SAMPLES WRITE
== The Electric Weenie, P.0. Box 25-866

RADICACTIVI

lr@j; Honoiulu, Hawail 96825 {808) 395-9600

Write on station letterhead to

Contemporary Comedy
5804-D Twineing
Dallas, TX 75227

— oL E@)e—

HUMOR, CONVERSATION, CALLS, CALENDAR & MORE
“The WORLD'S GREATEST Joke Service!” Al Hamikton KEBC
FREE SAMPLES.
Write on station letterhead or phone: 10918 Foxmoore Ave
(804) 270-7206 9am-5pM EST Richmond, VA 23233

O’Lihers % ad

FREE SAMPLE ISSUE
of radio’s most popular humor service ’,.
For sample, write on station letterhead to: O (4 l”ers

1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025

=K NOCKgRS"!=

The only pre-recorded comedy service in the world. Guests for your
show; gags: comedy news reports: sounds: gimmicks; features; exclusive
i material.
No Free Samples. Your KNOCKERS *) sample casselte costs $5 and gets
you started right away with top-quality professional material. Catalog includ-
edwiinlape.  Send $5 to KNOCKERS*!
Box 153 La Grange, IL 60525

DISK JOCKEY COMEDY

10 years and 200 jocks later, HYPE, INK continues to

supply the world's Top DJs with the most original
comedy material available. For FREEBEE, write HYPE,
INK., 7805 Sunset Bivd., “206, Los Angeles, CA 90046.

fgf MARKETPLACE ADVERTISING

RADIO & FECORDS

by check. One-inch minimum; additional space up to six inches
available in increments of one-inch. Rates for R&R Marketplace

inchi:
(perinch) Per Insertion

1Time $50.00
6 Insertions $45.00
13 Insertions $40.00
26 insertions $35.00

Volume Rates Avaliadle

Additional $10.00 per week charge for Biind Box ads.
Wil include logo or other line art on ads of two inches or more
if camera-ready art provided. Deadline for Marketplace ads is
Friday noon, two weeks in advance of publication date.
Marketplace ads are non-commissionable.
Submit to: Marketplace

RADIO & RECORDS 1930 Century Park West

Los Angeles, Calif. 90067 (213) 553-4330

Payable in advance. Orders must be typewritten and accompanied X

The New Age Of FM Radio Is Here. BROADCAST CONSULTANTS

{ YOUR OWN Frequency Searches...
RADIO STATION | Rulemaking Petitions... &
mRousHoocreTso-90 | Applications... 2\8,3090
Ve e | Costructio.. “/4
OVER THE COUNTAY. FOR | and Equipment...

Call Our FCC Docket 80-90 Number Todayy  Keith E. Lamonica & Associates }
I

EMPLOYMENT/INSTRUCTION

10,000 RADIO, TV JOBS |

Over 10,000 Radio & TV jobs are published every year. Up to' 98% of
the nationwide openings can be found in THE AMERICAN RADIO JOB

MARKET weekly paper.

2. The most current and complete radio and television job publication in
Amenca

3. Subscribed to by nearty every major broadcast school, ir. coleges,
colleges and universtties.

4. Complete listings for DJs, Program Directors. News people, Salesmen.
Engineers, Production Directors.

5. Allmajor, medlum & small markets.

6. Al formats: AOR, COUNTRY, MOR. CHR. BEAUTIFUL MUSIC. NEWS,
TALK.

7. Many openings for those men and women with fittle experience.

8. Money Back Guarantee.

Rates: One week $6.00. SPECIAL 6 weels $14.95—you save $21.00!

Hmezicarn Radio ®
JOB MARKET

6215 Don Gaspar. Dept. R. Las Vegas. NV 89108

Radio’s most complete personality biweekly;
Current artist Bio & update, record facts, daily

calendar/almanac, trivia, etc. Send for sample on
ALL AIRSHIFT READY! station letterhead:

Box 20093R, Long Beach, CA 90801

L SERVICES

SERVICES THAT WORK!

We're unique in that we consult both stations
and individual broadcasters:

For Stations For Announcers & PDs
o Formats * Aircheck/Resume
* Sales & Program Refinement
Seminars * Aircheck Analysis
L ::;ngk kel * Employment Counseling
* Jingles * Shouts

Free details/call or write today.
3954 Peachtree Rd., Suite 202
Atlanta, GA 30319

MC 4 =
VISA (404) 266-1977

Money Back
Guarantee

PERSONALITY

INFO-BITS

FOR MODERN AIR TALENTS. THERE'S NEVER BEEN A SHEET
LIKE IT. AT LAST A SERVICE FOR THE 1980s! FREE SAMPLE:
INFO-BITS, % KFMB, SAN DIEGO, CALIFORNIA 32138. GREAT

SHOWS EVERYDAY!!

W arw e

PROGRAMMING

cr® THE BASEBALL AMERICA
o™ REPORT &
A new radio feature that will take an inside look at baseball, from
the major leagues to the minor leagues, and the colleges. De-
signed for morning and afternoon drive time Monday-Friday.

For demo and details:
Dave Chase. P.O. Box 2089, Durham, NC 27702 ‘]\
Toll Free: 1 (800) 672-9604

»>The Adult/CHR Format
igf of the 80's (18-49)

* Over 2000 Major Hits, Past & Present
* Lifestyle Vignette Features

* Major Artist Interviews and Promos

* Top Flight Jingle Package

* Regular Monthly Updates

* A Total Blend Created By Professionals

Reasonably Priced for All Size Markets

For Demo, Call: 617-227-9789
Al Hit Radio, 214 Hanover St., Boston, MA 02113

STRAIGHT 7ALK

STRAIGHT TALK about radio and a PERSONAL PRO-
FESSIONAL:CRITIQUE by a top LA pro could get your
career off the ground. Send resume, cassette of your
show and $15 for CRITIQUE and your copy of STRAIGHT
TALK to Sea Cove Publishing, 2063 Via Concha, San
Clemente, CA 92672

INCREASE
SALES
RESULTS

The radio and record industries
are big markets to cover witha
limited saies force.

So why not put R&R Marketplace
to work for you?
it's a sure way to generate
qualified sales leads.

= Just Call
{213)553-4330

for more information.

RADIO & RECORDS
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Opportunities

.Openings

Free listings under this “National” heading are
ONLY for recognized Group Owned
Stations in more than one region. All others
must run display.

AEEEEEEEEEEEN

Muslic Expert Needed

To creatively Classify style and sound of 7,000-
plus hits of the past 25 years. Write to SONG-
SEARCH, c/0 DATA METHODS, 1 Bluehill Plaza,
Peari River, NY 10965, or call (914) 735.8333.

aEEEEEEEEEEEEE
NATIONAL...

The Radio Placement Leader
\N'e have job_sfur:

* Programmers * News Pe_op/e
| ® Announcers ¢ Production Pros |

Male & Female, . All size markets. .Coast-to Caast
NATIONAL makes the presentation for youl

For complete details and registration form enclose $ 1
postage & handling

1n
Let l\L@TloNAL help youi:

BRDADCAST TALENT COORDINATORS
Dept A, 2.0 Box 20851, Birmingham, AL 35216
(2061822-3144

Act Nowl

GROUP OWNER

To sign on a new high-power Contemporary
format. Medium market FM this summer.
Immediate openings for one air talent and
one newsperson. Very good money for very
good talent. Respond to: Radio & Records,
1930 Century Park West, #729, Los Angeles,
CA 90067. EOE M/F

1f radio is more than a job. if you get off
on great jocks, great promotions, and
great radio this job is for you.

Need PROGRAM DIRECTOR and JOCKS.
Must be willing to become part of a radio
famity, devote Iots of time and energy.
Must sound outrageous on air, bé cour-
ageous off!

If you're looking for a fat cat “'gig" don’t
apply. If you have the desire to work
harder than ever before, be a part of a
team and win a competitive market . . .
APPLY NOW. DON'T WASTE TIME.
Immediata Openings.

Cassette & resume to:
Eric Rhoades

Color 95 FM

307 W. 200 South #5002
Salt Lake City, UT 84101

WHGB “"Muskc Of Your Life’" for central PA is looking for an
L Bir P lity ta handle drive shift. Call
Stephanie: (717) 238-8122 {7-13)

WWDB is Interviewing for full & partlime news anchors and
parttima talk-show host. Minimum one year vxperiance. T&R:
Betty Berneman, ND. WWBD, Philadelphia, PA 19131. EOE
1713)

WAMK full service A/C has Immediate full & parttime positions
for jocks, news and featura producer. T&R: Bob Ugi, 2BB Lin-
wood §t., Brockton, MA 02401, (7-13)

Announcers. fast growing powerhouse has fultime openings
for expedienced personality, T&R: Sean Casey, WALF-FM/AM.
Box 230, Long Isiand, NY 11772, EOE (7-13)

Futurs fulltime A/C opanings for 97WK. C&R: Dann Whittaker,
Box 6624, Wheeling, wv 26003. EOE M/F (7-13)

Morning personallty with knowledge of oldies for WASY,
Portland, Maine. T&R: John Manzi. Box 601, Gorham, ME
04038. (207) 839-2513 ECE M/F (7-8}

Announces neaded to fill afternoon drive position on grest sta-
tion. T&R: WLBR. Box 1270, Lebanon, PA 17042, (7-6)

Full service AN A/C has openings for parttimers, possible
fultime. T&R: WKBR. 155 Front Streset, Manchester, NH
03102 {7-64

Openings

GL WL

WGIR/Manchester, Affirmative Action em-
ployer and news. leader, seeks top-norch News
Director. Duties include co-anchoring four-hour
morning drive news block, supervision of seven-
person staff, and field reporting. Superior writ-
ing skills a must. State-of-the-art ENG and stu-
dio facilities in a prosperous community. Excel-
Ient- fringe benefits. Salary. open for qualified,
stable candidate. Three to five years® experience
required. No phone calls. Send T&R and nar-
rative to: Bob Frisch, GM, WGIR/WGIR-FM,
Box 610, Manchester, NH 03105. EOE

m A Knight Quality Group Station
EEEEEEEEEEE

Major market New England MOR
station is looking for two personal-
ities to join our airstaff. Mature,
warm & personable with knowledge
of music from the '30s, ‘40s, '50s, &
‘60s. cassette aircheck, salary his-
tary, resume & references to: 81
Dunster Rd., Jamica Plain, MA
02130. EOE M/F

Regional news leeder seeks o continua to set the pace. If you
are & pacesatter wha can deliver solid news, send T&R: Box
900, Wolfebora, NH 03894. EQE M/F {7-6|

SOUTH

S - .
1 TOP10
SUNBELT MORNINGS AT
LEGENDARY, LONG TIME LEADER ]

I Has rare opening for a fresh, creative mnrningl
A/C-CHR sound. Rush tape, resume, salary
requirements to: Radio & Records, 1930 Cenl
Jtury Park West, #734, Los Angefes, CAJ|
lQOOGT. EQE

KSET-95 accepting T&R's for possible future opanings. Strong
productian & must. No Calls. Cat Simon, 4180 N. Mesa, El Paso.
TX 79902. EQE M/F (7-13)

Copywriter wentad for Ortando soft A/C. Throee years minimum
axperience. Resume & sample: David Sousa, WUYQ-FM. 2001
Mercy Dr, Orlando, FL 32808. EQE M/F (7-13)

Creative copywriter needed for Montgomery’s top-fated sta-
tion. T&R: Don Markwell, WLWI, Box 4999, Montgomery, AL
36195. EQE MYF (7-13)

Growitg aroup owner has two openings. Nesd experienced
CHR ¢ommunicetor, Plus mature individual for AM. T&R: John
Raymond, KIXY/KQSA, City Hal Plazs, San Angslo, TX 78903,
(7-13)

MEDIUM MARKET
Looking for creative morning man. Also an-
nouncer/MD to train to take over the PD pos-
ition within the year. Copywriter opening also.
T&R to: Radio & Records, 1930 Century Park
West, #732, Los Angeles, CA 90067 EOE

KVOP has opaning for experienced AM/Fi1 ND. T&R: Grag All-
en, KVOP, Box 1420, Plsinview, TX 79072. EGE M/F (7-13}

WBAM:FM has opening for PD/an-air talent. Experlence, lesder-
ship, anthusiasm, and production. No cails. T&R: Bob Brennan.
GM. 4740 Radio R, Montgamery, AL36116, EOE M/F (7-13)

Openings

100 kw CHR-FM now has immediate opening for 8 fulitime sir
talent. T&R: Q99, 1856 Lakeland Dr. Building D, Jackson, MS
39218.(7.13)

Top-rated Contemporary station in fun medium markat, is look-
ing for personaiity orientsd jocks. Expenence’ needed. T&R:
Chris Ling. Box 3008, Bryan, TX 77805. (7-13

crextive copy : specisiiat needad
at Texas Gulf cosst combo. Resumes & samples: KRYS, 702
Mec8ride Ln. Corpus Christi, TX 78408. (7-!3)

Wast Taxns ratings winnor to bo sales (sader. Madium market
station seeks sales Mansgement, Experience preferred. Resu-
:na: General Manager, Box 12030, Lubback, TX 73452 EOE
7-13)

News Anchor/Reporter

Can you dig it up, go out and get it, and bring it back
alive? 1f you're young and hungry to be the best you
can be, or weathered and ready to settle down with
2 quality-conscious news operation in a wonderful
Sunbelt city, we want to hear about you. T&R and
writing samples to: News Director, WLVV, Inc. 5237
Atbermarle Rd. Charlotte, NC 28212

O — m— s

Aggressive ND neaded for new A/C FM in central Louisiana.
Contact: Roger Cavaness, KISY, 92 W. Shamrock, Pineville. LA
T71360. EDE F/M (7-64

WDBO News Radio 58 needs drive-time 8nchor, storyteller.
Writer who knows radio news. T&R: Wayne Weinburg, ND, S.
tvanhoe, Orlando, FL 32804-6485. EQE (7-6)

Magic 96 FM looking for parttima, experienced ar talent. TER:
Jobn Jenking, WMJJ, 530 Beecon Parkway, #800, Birm-
ingham. AL 35209, {7-6

News Director
100,000-watt Sunbelt FM seeks dedicated
female journalist to anchor morning drive
and interact with morning personality. En-
ergy and personality a must! T&R to: Tom
Collins, WKZL, P.O. Box 11967, Winston-
Salem, NC 27106. No calis please.

PD/aftermoon talk host being sought by WPLP, N/T Radio.
Resurme: Vanaasa Radclitfe. Box 570, Finslias Park. FL 33565
EOE M/IF (7-8)

Neodad laat week. Sales Manager & Account Executive for ma
jor group. Resumas: WWOD/WKZZ, Box 1380, Lynchburg, VA
24509, {804} 384-1211 EOE MF (7-6)

EE S B S e
MORNINGS
We're looking for a morning drive entertainer
who can use the phone, communicate Gn an
adult level and become the #1 jock to wake
up our city. Send T&R and salary require-
ments to: Radio & Records, 1930 Century

Park West, #727, Los Angeles, CA 90067,
EQE M/F

P s R e

WNOX & KIX95 FM/Knoxville has an opening for experienced,
aggressive radio Account Exscutive. Good list, pay and bene
fits, Call (815) 637-9900 EQE M/F (7-6)

Contempaorary FM has fulttime for air personality & pro-
duction. T&R: WJHR, Box 1742, Jackson, TN 38301. EOE M/F
(7-6

Florida powerhouse noads up-tempoe CHR entartainar to cook in
Daytona/Qrlando/Jacksonville. T&R: Randy Van Halen, WNFI-
FM, BO1 West Granada, Ormand Baech, FL 32074. EOE M/F
176

WQXY/FM100 weekond awing talent neadsd. AI.?O future
openings for A/C format. T&R: Chuck Dees, PD, Suita 2420,
One American Pleza, Baton Rouga. LA 70825. EOE M/F {7-8)

SW Florida A/C looking for adult communicator. T&R: Paul Con-
1ad, FM 104, Box 189, Cape Coral, FL 33910, (7-8¢

Rare Major Market Opportunity

For Proven Creative Air Talent

Mornings . . . middays . . . available NOW at KMGC . . . MAGIC
102.9 FM in Dallas/Ft. Worth. If you're seeking a long term associa-

tion with a successful group broadcaster in the country’s hottest
growth market this is it!! Tapes & Resumes TODAY (overnight)

Openings

Regional A/C in Cantrel Indlena looking for top-notch air per-
sonplity for future opanings. C&R: Derryl Parks, WIOU, Box
2208, Kokomo. IN 46902. EOE M/F (7-13}

AMFM faciities seeke Contiuity Diractor with creativity, pro-
duction skilis, and Management ability. T&R: Station Manager.
WAXX/WAYY. Box 8000, Eau Claire. Wi, 54702, EOE {7-13)

KLO Radio needs an sxperencad ND. Apply only it committed
10 excallance. T&R: Box 1430, Ogden, UT 84402, EQE M/F
713

RG]

Is looking for the afternoon personality that
can conquer Grand Rapids. We have one of
the best morning shows in the country and
need an afterncon show to equal it. Brand
new downtown facility and equipment, great
money for the right personality, a great work-
ing environment, and a people-oriented
company make this a rare career opportuni-
ty. No card readers; personalities only for
this 25+ CHR, 50,000 watt FM. T&R to: hm
Owen, K1.Q, 60 Monroe Center, Grand Rap-

ids, MI 49503. EOE M/F

100,000 wart A/C looking for fulltime air parsonalities, Good
company, great benefits. T&R: Ken Carson, WHNN, Box 96,
Saginaw. Mi 4B80B. EOE M/F {7-13}

Now sccepting T&R's for futura nawe opaning. Solid company,
great city. Send to: Perry St, John, WKTY/WSPL, Box 1 148,
LaCrosse, W 54602-1148, (7-13)

WOQHK has an immediste for Country midday jock.
T&R: John Curry, WQHK, Box 8000, Fi. Wavne, IN 46896.
EOE W/F (7 -1

WHBC needs a crestive. matwe and COnversational air per-
zonsiity, Talk show and/or sports interest 8 plua. Experience no-
cessary. T&R: Box 9917, Canton, OH 44711, (7-13)

e e ey |

i LEGENDARY MIDWESTERN i
50 kw AM 1

lSeeks a true communicator strongin one-to-

I one talk, interviewing, and playing the hitstll
Only winners need apply! T&R to: Radio &I

IRecords, 1930 Century Park West, #726,I
Los Angeles, CA 90067. EQE M/F

l—; L 1 L1} _l

14WSEAM seeks parttime alr-talent. T&R: Dave Winston. Box
17786, Saginew. MI 48805, EOE M/F (7-6)

Moming naws snchor Tor A/C AM & Essy FM glong the shores
of sunny Lake Ere. Experienced only. T&R: Bruce Scott,
WFUN/WREQ, Box 738, Aghtsbula, GH 44004, EOE M/F (7-6)

CE wonted at AM/FM In Chicsgo suburbs. Directional AN,
eutomation, satellite knawledge: prefered. WIVS/WXET, 300
Commeece Dr., Crystal Lake. (L 80014. EOE M/F |7-6

WKAU/Appleton-Oshkosh. CHR, needs killer momingman &
1alented newsperson. Rush T&R: Ran Ross, PO, 1785 Bloch
Rd., Kaukauma, Wi 54130, EOE M/F (7-6!

Future part & fultime st CHR. T&R: Chris Caine,
WAHC, Box 707, Nesnah. W 54956. No calls. EOE M/F (7-6
100kw A/C leader in mid-Michigan looking for poilshed par-
sonalities. Great company, T&R: Ken Carson, WHNN, Box 96,
Saginaw. MI 48608. (7-8)

MANAGER
Highty successful Midwest medium market
station seeks pfoduct-oriented manager.
Outstanding opportunity for mature profes-
sional with successful track record as pro-
grammer who is ready to make the move
to full management position. Candidates
must possess superior leadership admini-
stration and people skills. Respond to: Radio
& Records, 1930 Century Park West, #730,
Los Angeles, CA 90067, EOE

Redio dovelopment assistant needad. Sales & fundraising ex-
perience praferred. Resume & roferences: WWIN-FM, 9201
Petarsberg, Evansville, IN 47711, (7-6)

Radic snnouncer naeded, Background m Classical music & two
years @xperiance. T&R: WNIN-FM, 9201 Petersburg.
Evansvills, IN 47711. (7-6)

Aggresive broadcest group looking for creative & enargatic PD
for MW contemparary Country lsader. T&R: Dan Kieley, KYKC,
1704 S. Cleveland, Sioux Falls, SD 57103. EOE M/F (7-6)

WECS seeking overnight talent. Good production siilis. Two
years experience prefarad. T&R: CHff Blake, 5407 W. McKinley
Ave., Milwaukes, Wi 53208, EOE M/F (7-61

On-air PD neaded for suburbe, sutomation & satellite
knowledge helpful. T&R: Rick Bellsirs, WIVSIWXET, 300 Com-

marce Dr., Crystal Lake, IL 80014, EOE M/F (7-8)

—-—
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~ Opportunities

1

Openings

Five station market leader needs sports/D.J combo immediately.
T&R: Brian Bruns, KODY, Box 1085, North Platte, NE 69103,
EOE M/F (7-6}

TOP 15 MARKET
A/C STATION

In Midwest will have opening soon for midday

shift or afternoon drive. Please send aircheck|
and resume to: Radio & Records, 1930 Cen-
tury Park West, #733, Los Angeles, CA
90067. ECE

WEST

aduht for FM Con-
temporary. We've got the bucks to match your talent. Rush
T&R: Box 38583, Colorado Springs, CO 80937. EOE M/F (7
-13)

KLCY-FM needs personality with friendly, adult, smooth, con-
cise and city-wise dekivery. Good production. T&R: Don Bishop,
312E. So. Temple, Salt Lake City, UT 84111. EQE {713y

Moming talent needed at market leader immediately. Rush
T&R: Carter B., KWHL, 9200 Lake Otis Parkway, Anchorage,
AK 99507. EOE M/F (7-13)

Los Angeles metropolitan FM needs sxparienced ithree to five
years major market) afternoon news anchor, T&R: Box 917,
3610 W. 6th St. Los Angeles, CA 90020. (7-13)

Dowe Communications accepting applications. N. California
major. Send resume. Programmers, Sales, Managers. Ken
Dowe, 4412 Mockingbird Parkway, Dallas, TX 75206. (7-13)

KOME ia seeking ¢ moming . Must have at least two
Ysars rock radio experience. C&R: Pat Evans, PD, KOME, 1245
S. Winchester Bivd., San Jose, CA 95128. EOE M/F (7.13)

| TOP-NOTCH MORNING TALENT |
WANTED
Funny, relatable, team player willing to meet
their audience and win them over. Tape, re-
sume, photo, and press clippings to: Radio & |
Records, 1930 Century Park West, #735
Los Angeles, CA 90067. EOE M/F J

KLUC looking for one cooking moming shaw. Up-tempo CHR,
market leader. T&R: Bill Kelly, Box 148085, Las Vegas, NV
89114. EOE M/F (7-6)

KGON looking for exparienced air-talent. T&R: Dave Ervin, PD,
Box 22125, Portland, OR 97222. No calls. EOE M/F (7-6)

Parttime air personality/communicator with five years
minimum. Modern Rock format. KROQ, Raymond, 117 S. Los
Robles, Pasadens, CA 91107. No calls. EOE M/F (7-6)

KHYT looking for creative news personality/PSA

humorous
Director. T&R/photo: Sherman Cohen, Box 26040, Tucson, AZ
85726. (802) 623-7501. ECE M/F (7-6)

ISIMIN

America’s hottest CHR is
seeking America’s most tal-
ented personality. KIMN/Den-
ver is accepting tapes for fu-
ture openings and continuing
our search for the best mid-
day talent in the country. You
should be warm, natural, re-
latable, creative and con-
cise. This is a great opportun-
ity to join an outstanding
company and be part of the
most talented airstaff in Amer-
ica. T&R to: Doug Erickson,
5350 W. 20th Ave., Denver,
CO 80214. NO CALLS
PLEASE. EOE M/F

Top 26 southem CA FM needs killer with a quick

Openings

e ——————————————
MAJOR CALIFORNIA MARKET
Has fantastic opportunities for program and|
news director.in an Adult/Contemporary for-
mat. Must be energetic and motivated, with|

exceptional management qualifications. Excel-
lent benefits. Submit resume and tape to:
Radio & Records, 1930 Century Park West,
#7386, Los Angeles, CA 90067. EOE

Looking for AM news personality. T&R: Dan Wiliams, 1245
Charnelton St., Eugene, OR 97401. (503) 344-1457 (7-6}

Fomolas encouraged! Looking for bright, energetic air talent
with strong production skills. No beginners. T&R: Todd Ryan,
KBSN, Drawer B, Moses Leke, WA 98837. EOE M/F (7-6)

Weekond & vecation fll-in people needed immediately. T&R.
Doc Phillips, KFKA, Box K, Greenley, CO 80632. (303)
356-1310 EOE M/F (7-6)

Positions Sought

Currently working at WBWB. Previous intemship at KHTR.
Seeking medium markat airshift or small market programming
opportunity. Hard working family man. DAVE: (812) 333-6766
(7-13)

Good voics, bright personality, trained and experienced. Young
and serious about building a career as DJ or Nawspersan. Will
travel. BOB EMER: (312) 673-1263 (7-13)

On the 8th day God created a strange person that wakes up at
4:308m to be humorous at € in your ADI. ROGER WILKO: (614)
237-5454 (7-13)

English eccentric workacholic with proven numbers fooking for
good station to snhance talents. Five year experiance CHR &
AIC. WIll relocate. DON: {303} §74-4340 (6-29)

12 year pro: Toledo, Atlanta & Daytona/Orlendo. Great momn-
ings. Currently PD & AM drive seeking top 50 market. DAVE:
1216) 369-1159 (6-29)

Hot female jock, four years experience with fantastic produc-
tion. Research, music & more. Top 100, any format. KARYN
KAST: (309) 452-2254 (8-22)

check, heck, de: heck, job-? (206)
3567-6935 (7-13)

DJ and/or Sports Director

Seeking a position in a small or medium mar-
ket where I can be an asset to you. Talented,
reliable, conscientious, dedicated profession-
al. One year small market experience. Great
attitude for team working environment. For
T&R call Ron Goodman (213) 202-1249.

==
Positions Sought

CHR, personality-oriented adult pro looking for gaod opportuni-
ty with other pros with PD possibilities. Eest & South. DAVID
CARLISLE: (304) 766-8460 after 8 pm est {7-13)

Scotte, please beam me back to the Narth. Looking for gig in
ML, IN, IL, OH. Major market experience. A/C, CHR. TIM: {314}
364-2514(7-13)

Six year pro looking for A/C CHR gig, especially West. Good
pipes, good production, hard worker. WALLY: {717) 334-3101,
11am-8pm est. (7-13)

Olcies DJ to move into medium market Oldies, A/C or
CHR station. Trivia Buff. Will travel. ROCKIN' ROBIN: {312)
577-5771 (7-13)

Award winning production/copywriting. Twelve yesrs ex-
Perience. Most formats/daypart. Currently Country and South.
Stable & dependaable. KEITH: (904) 371-6306 (7-13)

Nesd Ssles or tratfic heip? Colloge graduate with experience
seeking position. Quick learner and hard worker. Prefer work in
East. NANCY: {617) 934-0706 (7-13)

Production wiz, utility person will go anywhere. MIKE: (805)
526-8869 (7-13)

Major market veteran. Driveshifts st several of North America’s
most succeasful AOR's. Looking for airwork and/or programm-
ing. Qualified. JIM BAUER: (416) 459-1257 (7-13)

Looking for firat PD slot. Have done sales & airshift. Parttime
Phoenix last tivee years. Teach broadcasting. GREG THOMAS:
(602) 993-3697 daya (7-13)

Talk Pro, 27 years broadcast experiance. lssue orianted. No
screamer. Good pipes and references. Serious inquiries 1o:
1814) 221-2775 (7-13)

DAVE MATTHEWS in the moming. KAY/little Rock,
F- ., ¥-100 & Q- Besch, Orlando.
CHR-medium or major market. Proven. (904} 237-4855 (7-13)

| want 10 work 30 hours » day. eight days a week for your sta-
tion. No matter where it is, My workaholic nature can be yours
by calling TERRY: (215) 846-3037 (7-13)

Like money in the bank, a bright, crestive enthusiastic person.
Prefer music announcing. Wil relocate. BRUCE: (717)
647-4454 (7-13)

Former WGST/Atlanta, SPD/Toledo, Q-102/Daytona Beach.
Presently PD/mornings. Looking for top 50 market mornings.
MACY: (216) 369-1159 {7-6)

God's gift o radio-great voice/personsiity to match (humble
100.) Looking for an Urban/CHR challenge. WAYNE: (614)
594-5321 (7-6)

Leading in the morming, we're humorous, relatable, outrageous,
we don't bite and we can make you a markst leader t0o. PAT:
1919) 323-1415 (7-6)

Parttime air-talent desires fulltime. Excellent voice qualities.
CHR prefered. GINA T.: {305) 949-2566 (7-6)

East cosst rocker nesds new doors to open. Looking o enter-

Eight year news veteran seeks advancerment. Dependsble
award winner with ND experience who loves 1o dig. TERRY:
{703) 433-0047 momings only {7-13)

BiLL CISZCZON Is my name, sports brosdcasting is my game.
Hoping small or medium market will lead to fame. For quick re-
sults call: (219) 259-0341 (7-13)

Major market personelity seeks fresh chaliengers. Have worked
Denver, Phoenix, national network. No wimps please. MARK-
IN-THE-DARK: {802) 897-2800 (7-13)

1love country music. Why hire DJ who only tolerates it? Music
announcer, newacaater who will relocate anywher ICHAEL:
{717 299-9779.

ND currantly employed in CA pursuing cereer advancement into
medium/major market. Will relocate for right opportunity. RICK:
(209) 781-6005 (6-22)

Take me. I'm yours! Young, enthusiastic college gred, result-
oriented with references. GINO: (302) 856-1998 (7-13)

Female MD/DJ seeking ig in far NW. Six years experience. Fed
up with playing same ten songs. Team player and down to
serth. (812) 5326217 (7-13)

DJ for rentl Some security required. Great voice, production, st-
titude. Available now for medium merket. MARK: (B1 3
997-4305 or 474-5064 7-13)

H you desie sports s over years of radio experience,
¥'m your man. Willing to DJ combo. MARK DIDTLER: (312)
232-2629 (7-13)

CHR and A/C. 15 years experience, good production, depend-
able, aveilable now. greater Cincinnati, SCOTT: (513) 5793
7-13)

Attantion Michigan. Five vear pro with grest voice. Have work-
©d A/C, AOR, and Country. High quality production, consistent
on-air style. SCOTT: (616) 527-4198 (7-13)

wit to work momings. T&R: KGGI, Box 991, Riverside, CA
92502. EOE M/F (7-6)

Top-rated CHR needs crestive announcer/MD. Hard work, good
bucks, no beginners. T&R: Bill Cody, KTRS, 251 W. Firat,
Casper, WY 82601. EOE M/F (7-8)

Moming communicator for small market NM. Country
full-service station. T&R: Don Chatham, KGAK, 401 E. Loai
Ave. Gellup, NM 87301. EOE M/F (7-6)

dedicated sesks position with PBP
opportunities in medium to large market. MARC: {507)
354-6341, after 4 pm (7-13)

Futurs cosmetologist still looking for weekend on-air gig. Ex-
callent news and sports voice also. FRANK BUTERA: (415)
223-1534 (7-13)

Enhance your station’s sound with this mature, creative pro-
duction/copywiting specialist. Not cheap, but then quality
seldom is. SAM: (217) 672-8269 (7-13)

tain 8t market AOR/CHR. FRANK: (201)
322-4593 (7-6)

HARMON & HOLIDAY, top morning team in Lansing, ready 1o
move. We generata ratings, revenue & street talk. For appoint-
ment call: (517) 887-6576 (7-6}

Versatile Broadcaster
Has AM DJ experience. Just graduated from
broadcasting school with training in all facets

of radio. | could and would like to be an as-
set to your station!
Contact Jay Gale (216) 731-8974

PD currently smployed, seeking similiar or OM position with Ur-
ban station in SE. BILL HUNT: (317) 266-4141 or 4720 N. Post
Rd., Indianapolis, IN 46226. (6-15)

Major market personality of the year finalist. KIRK RUSSELL
seeks contemporary station W/NW. {408) 378-3483 (7-6)

SHAWN BURKE. formerly of KYKY/St. Louis & WNBC/New
York is available. (314) 469-7148 (7-6)

Looking for fiest Job, DJ/news, trained at Midwestern Broad-
casting School. Chicago SW suburbs prefered. TIM: (312}
5537790 (7-6)

Experience & numbers, CHR or A/C, PD/airshift. MARTY: {314)
921-4471 (Major market Country considered 100} {7-6)

18 yeors in Country, all phases, plenty of major market ex-
nce . . . very well qualified. Good voice, production & at-
titude. R.T.: {313) 346-8800 or (616) 781-3054 (7-6) .

Haed working, dedicated DJ/news/PBP. Looking for fulltime
position in PA or NJ. One year communications experience. AL:
(412) 948-8721 (7-6)

Pro, 26 years experience in broedcast & shortwave. Excellent
ained voice. Looking for a permanent home BM or MOR.
Serious only. JOHN: {919) 471-6894, after 3pm edt (7-6)

AM drive personality. Friendly sntertaining A/C pro. Over 12
. Cur-

years. Modi jor markets.
rently in far West. (213) 306-8430 (7-6)

The only decent jock of beating Roneid Raagan in the
fall is available now. Let's win your market in Novembar. {419)
798-5097 (7-6)

Positioné Sought

V'm a CHR/personality fanatic who knows his musicl 3 % years
experience & counting. B.S. in Business Administration.
Medium markets call ERIC: (208} 345-7687 (7-6)

PD for hire. Excellont track record, results orientad. Team

player, energetic & hard working. NE prefered. JOHN: {703}
885-8044 or 949-8271 (7-6)

Thomas C. Bloniarz appointed Account Executive WKQX
101/Chicago.

Arnold Raskin appointed Account Executive WABC 77/
New York from WVNJ/Newark.

| mEcCORDS |

Chris Palmer appointed Sales coordinator, Nashville Divi-
sion, Warner Bros. Records.

Joan M. Weisen appointed Manager, Talent Contracts,
Business Affairs, RCA Records.

_]7NDUSTRY J

Colleen O’Brian appointed Account Executiva Welss.
Powell/Los Angeles.

Karen Hendren appointed Account Executive Weiss Powell/
Los Angeles.

Todd Wright appointed Account Executive Weiss Powell/
Dallas.

Patricia Foley eppointed Director, Management Informa-
tion Systems Katz Brosdcasting/bridgeport.

Miscellaneous

Middie of the road, Adult Country and Contemporary station
seeks record service. Contact: KFIZ, 254 Winnebago DR, Box
1167, Fond Du Lac, WI 54935. (414)921-3770 (7-13)

Going iva Country station in New Haven needs service from all
labels. John Saville, WSCR, Denslow Hill AD, Hamden, NH
7-13)

A/C, Country service needed. Wally Daniels, WGTY, Box 280,
Gettysburg, PA 17325, (717) 334-3101 (7-6)

Dates appearing at the end of each listing
signity first week jisted.

R&R Opportunities
Advertising

Radio & Records provides free (24 words or
3 lines) listings to radio stations and record
companies in Openings. Free listings of the
same length are also available to individuals
seeking work in the industry under Positions
Sought. All other advertising must run display.
Changes must be mailed in on company let-

terhead.
Deadline

To appear in the following week'’s issue, we
must receive your ad by Thursday 12 noon
{PST) prior to issue date.

Display Advertising

Display: $30 per inch per week (maximum 35
words per inch). Includes border
and logo.

Blind Box: $45 per inch per week (maximum
35 words per inch). Includes
border, box number and pos-
tage/handling.

Payable In Advance

Display & Blind Box advertising orders
must be typewritten or printed and accom-
panied by check mailed to our office in ad-
vance.

For Opportunities you may place your free
listings by phone only on Wednesday,
Thursday & Friday 9am-5pm (PST) (213)
553-4330 or mail to: R&R Opportunities,
1930 Century Park West, Los Angeles, CA
90067. -

_——>_L
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National Music Formats
Added This Week

TM Programming

Cal Casey (214) 634 8511

Stereo Rock

PETER WOLF “'Lights Out*
SCANODAL HPATTY SMYTH “The Warrior™
FACE TO FACE "10-9.8"

™ A/C

TEDDY PENDERGRASS "Hold Me™
POINTER SISTERS “Jump {For My Love}"

T™ Country

MERLE HAGGARD “Let's Chase Each Other Around

The Room™
OAK RIDGE BOYS “"Everyday”
GLEN CAMPBELL “Faithless Love™

BPI

John Sherman/Bob English (206) 624-8651
Aduit Contemporary

BARBARA MANDRELL & LEE GREENWOOD
“To Me”

JULIO IGLESIAS & DIANA ROSS “All Of You”
RAY PARKER JR. “Ghostbusters™

Country Living

LEON EVERETTE “Shot In The Dark™
KENNY ROGERS "Evening Star”

————— e T

Peters Productions, Inc.

Debbie Welsh (615} 565-8511
Country Lovin’

MERLE HAGGARD "Let's Chase Each Other Around
The Room"
RONNIE McDOWELL "l Got A Million Of "Em”

The Great Ones

JULIO IGLESIAS & DIANA ROSS “All Of You™
BARBARA MANDRELL & LEE GREENWOOD
“To Me"

RITA COOLIDQE "Something Said Love”
CRYSTAL GAYLE “Turning Away"

STYLE COUNCIL "You're The Best Thing™

—————————

Concept Productions

Dick Wagaer (916} 782 7754

CHR

FACE TO FACE “10-9-8"

PETER WOLF “Lights Qut”

JULIO GLESIAS & DIANA ROSS "All Of You™
SAMMY HAGAR "Two Sides Of Love”

NIGHT RANGER "When You Close Your Eyes”

Drake-Chenault

Bob Laurence (818) 8837400
XT-40

PETER WOLF "Lights Out" .
SAMMY HAGAR “Two Sides Of Love™

Contempo 300

TEDDY PENDERGRASS “Hold Me™
RAY PARKER JR. “Ghosthusters”

Great American Country

ATLANTA “Pictures™

MERLE HAGGARD “Let's Chase Each Other Around
The Room™

RONNIE McDOWELL "I Got A Million Of "Em*

——————

Satellite Music Network

George Williams (214) 343-9205

The Starstation

TINA TURNER "What's Love Got To Do With k"
GLENN FREY “Sexy Girl"

Country Coast-To-Coast

OAK RIDGE BOYS “Everyday”
BARBARA MANDRELL & LEE GREENWOOD
“To Me"

Rock America

EDDY GRANT "Romancing The Stone”

SERGIO MENDES "Alibis"

PETER WOLF “Lights Out"

Q0-60’S "Turn To You™

PEABO BRYSON “If Ever You're in My Arms Again™

ﬁ

Century 21

Greg Stephens (214) 934-2121

The Z Format

BILLY SQUIER “Rock Me Tonight”

PETER WOLF “Lights Out”

SLADE "My Oh My"

CHRIS DeBURGH "High On Emotion”

SAMMY HAGAR “Two Sides Of Love”

NIGHT RANGER "When You Close Your Eyes”

The A/C Format

STYLE COUNCIL "You're The Best Thing"
COYOTE SISTERS “Straight From The Heart
{Into Your Life)"

Super-Country

KEITH STEGALL "t Want To Go Somewhera™
GARY MORRIS “Second Hand Heart”
CONWAY TWITTY "l Don’t Know A Thing About
Love (The Mcon Song})”
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Media General
Broadcast Services

Bob Dumais (90 1)320-4433

ACtion

BARBARA MANDRELL & LEE GREENWOOD
“To Me"
CRYSTAL GAYLE "Turning Away"
BRUCE SPRINGSTEEN "Dancing In The Dark™
ROBIN GIBB “Boys Do Fall In Love”

.. MANHATTAN TRANSFER "This Independence"

Your Country

LEON EVERETTE "Shot In The Dark"
OAK RIDGE BOYS "Everyday”
MERLE HAGGARD "Let's Chase Each Other Around

Rit Rock

RATT “Round And Round™
GO-GO'S "Turn To You"
PETER WOLF “Ughts Out"
SLADE “My Oh My"

GLENN FREY "Sexy Giri"
JOHN WAITE “Missing You"

e .

Radio Arts

John Benedict (618) 841-0225
Country’s Best

OAK RIDGE BOY "Everyday”

SYLVIA “Love Over Old Times"

VERN GOSDIN “What Would Your Memories Do”
RICKY SKAGGS "Uncle Pen"

BARBARA MANDRELL & LEE GREENWOOD
“To Me"

Soft Contemporary

COYOTE SISTERS ““Straight From The Heart
{into Your Life)"

BARBARA MANDRELL & LEE GREENWOOD
“To Me”

STYLE COUNCIL "You're The Best Thing™
NEIL SEDAKA “"Rhythm Of The Rain"

Sound 10

JOE JACKSON “Happy Ending”

STYLE COUNCIL “You're The Best Thing”

JAMES INGRAM “She Loves Me (The Best That

| Can Be)"

BARBARA MANDRELL & LEE GREENWOOD

“To Me"

COYOTE SISTERS "Straight From The Heart

{Into Your Life)™” —

-ﬂ

Transtar

Chick Watkins (303) 578-0700
Adult Contemporary

LAURA BRANIGAN "Self Control”

Country

Tom Casey (213) 460-6383

JOHN CONLEE "Way Back™
KENDALLS “My Baby's Gone™
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MOST ADDED -

SOS BAND (26)
Just The Way You Like It (Tabw/CBS)

PRINCE (74)
When Doves Cry (WB)

BREAKERS.

“Breakers" are those newer records that have the greatest level of
station activity on any given week.

LIONEL RICHIE
Stuck On You
67% of our tions on it. Heavy 11/0. Medium 31/4. Light 10/2. Extra Adds
0. Total Adds 8, WAMO, wko WHUR, WANT, KDKO, KDIA. Heavy: WDIA, WHRK, WGCY,
WZEN-FM, WATV, WJMI, WJAX, WANM, WVKO, WLUM. Moves 37-25 on the Biack/Urban
chert.

LILLO THOMAS "'Your Love's Got A Hold On Me™* (Caitol) 44/

Potations: Hoavy 3/0, Medium 19/0, Light 22/7, Extra Adds O, Total Adds 7. WUSL. &ma,wcn WRDW, WATV, WKXi, WDAO,
Heevy: wwmmwuwmmmwmm&wmxmvmwmc
293, WGV, wroo.mw WPLZ, WAAA, WKWM.

TYZK "Jammin’ In 41/3

Rotations: Heavy 110, Medium 24/0, Light 1673, Extra Adda 0, Total'Adds 3, WAMO, KRNB, WKWM. Hoeevy: WNOO, Medhm:
wwumwxwwuwc.awcmwmwm WJLB, WZEN-FM, KACE, KJLH, XHAM, WKND, Z93, WPEG, WJAX,
WPDQ, KICB, KOKA, WANM, WTLC, WWWS, KDKO, KDIA.

RICHARD "‘DIMPLES" FIELDS *'Your Wie Is Cheatin’ On Us" (RCA) 41/2

Potetions: Heavy 7/0, Medium 15/1, Light 19/1, Extra Adds O, Total Adds 2, WAAA, KDKO. Heevy: WAOK, WYLD-FM, KDAY.
wavmxmwwmwwum WDIA, WGCI, WJMO, KJLH, XHRM, WATV, WPEG, WOIC, WOMG, WPDQ.
KJCB, WANT, WWDM.

KOOL & THE GANG “'Straight Ahesd"’ (De-Lite/PolyGram) 39/

Rotations: Heavy B/0, Medum 24/0, Light 10/1, Extra Adds 0, Totat Adds 1. wmmwwmwveena,mx.mo,
Voo, WANIN.FM, WILD, KNG, WOLA, WEDR, WBMX. WZAK, KDAY, KJLH, XHAM, KSOL. KNOW, , WIOU,
WLOU, WPLZ, KOKA, WDAO, WLTH, WWWS, KUKQ, KHYS. Debuts st number 38 on the Black/Lirban chart.

CHH-LITES ““Gimme Whatchs Got" (Private /CBS) 37/3

Potations: Haevy 9/0, Medium 16/1, Light 11/1, Extra Adds 1, Total Adds 3, WXYV, WDAS, KDKO. Heevy: WAOK, WDIA, WGIV,
wr:awcncwuxxm WANM, WTLC. Medium: WWIN-FM, WVEE, KMJQ, WJMO, WZEN-FM, XHAM, KSOL, WATV,
WX, WPDQ, WPLZ, KHYS, WWDM, WAAA, KDIA.

KOKO-POP * msm«' (Motown) 37/1

Potations: Heevy 1/0, Medium 14/0, Light 22/1, Extra Adds O, Total Adds 1, WTLC. Heevy: WAMO, Medum: WWIN-FM, WVEE,
WCIN, WZEN-FM, KACE, KJLH, XHAM, 293, WPDQ, WLOU, WOOK. WWWS, KDKO, KUKQ.

LUTHER VANDROSS “"Make Me A Bellever (Epic) 37/1
Rotations: Hesvy 11/0, Medium 18/1, Light 8/0, Extra Adds 0, Voumy,mo.u-w;wmu,wun,wnw.wv WKXI,
. WOKS, WDAO, WTLC. Medkun: WWIN-FM, WHUR, W, :

XHAM, WNHC. WENN, WOMG, WLOU, WBLX, WPLZ, KHYS, WAAA. mnwummmm4
MICHAEL JACKSON “‘Farewell My Summer Love™ (Motown) 37/0

Rotsdona: Heavy 16/0, Medium 13/0, Light §/0, Extre Adds O, Total Adds 0. Heavy: WILD, WAMO, KRNB, XHRM, WATV, WOMG,
oA WKX), WPDQ, WBLX, KHYS, WANM, WOKS, WLTH, WTLC. Medium: WUSL, WDJY, WHUR, WDIA, WCIN, W.LB, WZEN-

. 3 Hoida #1 number 34 on the Black/Urben chert.

V| BAR-KAYS ""Dirty Dancer’” (Mercury/

m:bhwv‘ﬂ,mm.Mlm.mmo,Yﬂm|A.WM,WV.W.WGCI,W.WGN.
WMWMWKXIWJAXWMTWWWKWWWS.M 3 9

WNOD, WWDM, WAAA,

ORUSADERS “’'Dead End” (MCA) 36/1
Rotations: Heevy 1/0, Medium 18/0, Light 18/1, Extra Adds O, Total Adds 1, WHUR. Heavy: WIX1. Medium: WWIN-FM, WVEE,
WEDR, WJMO, KACE, KJLH, XHRM, WGIV, WPEG, WJAX, WPDQ, WLOU, KOKA, WWDM, WAAA, KDIA.
v S0S BAND “‘Just The Way You Like t"* (Tabu/CBS) 31/26

Rotations: Heavy 0/0, me,uwzmosxmmnnrowmnwuwusgummwsmwom,
WWDM, WANM, WAAA, WDAO, WLTH,

KMIM, XHAM, KNOW, WPEG, WJMI, WKXI, WJAX, WPDQ, WLJS, WBLX, WPLZ,

WICWM, WTLC, WWWS, KDIA, KUKQ. Medium: KOKA.

MARCUSMIu.Eﬁ "My Best Friend’s Girtfriend”” (WB) 31/3
Meavy B/0, Medium 11/0, Light 16/3, Extrs Adda O, Total Adde 3, WZAK, KMJM, WDAO. Heevy: WAMO, WVEE,

wmoxmmcmmm ! , WENN, 283, WBLX, WOOK, KHYS, KUK

SHANNON “’My Heart's Divided™* (Mirage/Atco) 30/8

mmnnmnm Ught 12/8, Extra Adds O, Total Adds

mwvw.mmw WVEE, WCIN, WDMT, WZAK

WOKS, WAAA, WDA

RANDVMAI.L"IWMWM You (Jamie’s Girl)"” (MCA) 28/8

Rotations: Heavy 170, Medium 4/0, Light 21/8, Extra Adds 2, Total Adds 8, KKDA-FM. WKNO, KNOW, WENN, WPDQ, WLOU,

WOKS, WKWM. Heavy: K mmwsclwuxmwm

Adds 8, WWIN-FM, WGPR, WZEN-FM, WATV, WPDQ, WLOU.
KDAVMKWMWJMKEB.MWM

KLEEER C. 28/4
Rotations: Heavy 8/0, Medium 9/0, Light 11/4, Extra Adds O, Totsl Adds 4, WAMO,
WILD, WVEE, WCIN, WJMO, KJLH, WOIC, WANM. . Medium: WWH! WWAOI(KNOK—NMAKM

WLTH, WKWM.

HUGH MASEKELA ““Don’t Go Lose It Baby" (Jive/Arista) 28/2

Frotmtions: Heevy 1/0, Medium 100, Light 16/1, Extra Adds 1, Total Adds 2, WDJY, WOKS, Heavy: WILD. Medium: WEDR,
WEMX, WGPR, KJLH, XHRM, WKND, WNHC, WKXI, WWWS, KUKQ.

JANICE MARIE JOHNSON “"Love Me Tonight™ (Capitol) 26/3

Potations: Heavy 1/0, Medum §/1, Light 1672, Extrs Adde O, Total Adds 3, WWWIN-FM, WZEN-FM, WPDQ. Hesvy: W.MI. Medum:
KRNB, WJMO, WGPR, KJLH, WKNO, WNOO, KJCB, WWWS,

SIGNIFICANT ACTION

onnassus&maoss Al Of You'" (Columbia) 24/
Rotations: Heevy 2/1, Medium 372, uonul,ammt nuua.u wmomn WBLZ, XHAM, WKNO, WATV,

wav,wm.wmw-.x WPLZ, WANM. Heavy: KOKA. Medium: KUKQ.

mamms‘rm Mmmm"(MDW'I

Potations: Heavy 210, Medum 12/0, Light 9/, Extra Adds 0, Totel Adds 1, WGPR. Heavy: W.JAX, KOKA. Medum: WRKS, WDAS,

WOIA, WEDR, WZAK, WATV, WENN, WGIV, WPEG, WOOK, WAAA, WTLC. |

RAMSEY LEWIS ““The Two Of Us’’ (Columbie) 22/6 .

“Mw- Heavy 0/0, Medium 3/1, Light 19/5, Total Adds 6, WGCI, WZEN-FM, WIMI, WAAA, WDAO, KUKQ. Medium: WGIV,

mmwuumsmum"w.mmm"nt:mzzs

Rotations: Heavy 30, Medum /1, Light 10/4, Extra Adds O, uums,wnwvm WIOU, WIAX, WANT. Heavy: WDJY,

WHUR, WPLZ. Medium: WWIN-FM, WXYV, WYLD-FM, WPEG, WOIC, WWDM, WDAO, WTLC.

NUANCE 1/VICKI LOVE “‘Tske A Chance"’ lml Brosdway/lslend) 22/4

Rotwtions: Heevy 3/0, Medium 10/1, Light 7/1, Extra Adds 2, Total Adds 4, XYV, WAMO, XHAM. WOKS. Heevy: WOAS, WGPR,

WULB. Medium: WUSL, WZAK, WORQ, KDAY, WLOU, WBLX, WPLZ, WAAA, WKWM.

GEORGE HOWARD *‘Steppin’ Oul”ﬂ"lNPduAlw ) 22/3

Rotations: Mesvy O/0, Medium /1. ucnm Extra Adde 1, Totsl Adds 3, WXYV, WKW, KDKO. Medhum: WWIN-FM, KACE,

WX, WLOU, WOOK, WPLZ, WANM, WL

DEBBIE DEB * Mnnlmum"l&nnwbwlma

Aotations: Heavy 1/0, Medium 710, Light 12/1, Extra Adde 2. Total Adds 3, WRKS, WPLZ,WOKS. Heavy: WANM. Medium: WEDR,

WCIN, WENN, WPEG, KOKA, WAAA, WTLC.

CAROL LYNN TOWNES "99%" [Pobydor/PotyGram) 21/7

fotations: Heevy 00, mw.ucnzn.ammqrwm1 WYLD-FM, WIMO, WGPR, WLOU, WOKS, WWWS,

- KDIA. Medium: WILD, WRKS, WCIN, KACE, XHAM, WKND, WJTT, WOMG,

SPINNERS *‘(We Have Come into) Out Time For Love’ (Athmkl 21/3

Potations: Heavy O/, Medium 8/0, Light 18/3, Extrs Adds O, Total Adds 3, KANS, WZEN-FM.

XHAM, WGIV, WNOO, WBLX.

IAMO, WZEN-FM, KACE, WKXI, Haavy: WXYV,
WNOO, WOOK,

WATV, Medium: WCIN, KDAY,

BAR-KAYS (14) TINA TURNER (46)

Dirty Dancer {(Mercury/PolyGram)
J. IGLESIAS & D. ROSS (12)
All Of You (Columbia)
RICK JAMES {12)
17 (Gordy/Motown)
0'JAYS (12)
Let Me Show You (How...) (Phil. Int./CBS)

What's Love Got To Do With It (Capitol)
JOCELYN BROWN (30)
Samebaody Else’s Guy (Vinyl Dreams)

Breakin' {There’s No Stoppin’..
JACKSONS (28)
State Of Shock (Epic)

BONNIE POINTER ""Your Touch™ (Private /CBS) 20/8
Aocations: Heevy 110, Medum B/1, Light 14/4, Extra Adds O, Total Adds 6, WZEN-FM, WLOU, WWDM, WAAA, KUKG. Heevy:
KOKA. Medium: KDAY, WKXI, WJAX, KDIA.
STACY LATTISAW & JOHNNY GILL “'Block Party” (Cotilion/Atco) 20/3
Rotationa: Meavy 1/0, Medium 9/0, Light 10/3, Extra Adds O, Total Adds 3, WAMO, WKND,
WRKXS, WDIA, WZAK. KMJUM, KDAY, WJAX, WPDQ, WBLX, WOOK.
DISCO 3 “Fat Boys™ (Sutra) 20/2

Rotations: Heavy 2/0, Medium 8/1, Light 8/1, ‘Extra Adde O, Total Adds 2, XHAM, KUKQ. Heavy: WRKS, WDAS, Medium: WMBX,
wmm WKND, WNHC, WKXI, WPDQ, WOOK, WWWS.
YARBROUGH & PEOPLES ""Bs A Winner” (Total E A) 19/9
Rotetions: Heevy 0/0, Medum 7/1, uw!m.:nv-mo,twmn.mu,wm.&m,ww,xm,m,
WWDM, WANM, WDAO, Medium: WOIA, WGCI, XHRM, WJAX, KOKA, WWWS,
DEELE "' Surrender’” (Solulml 1 L]
Rotstions: Heavy 2/0, Medkum 4/1, Light 12/4, mmo.uume.m.wm,xmu.www,wom,m;wvu,
WJAX. Medium: KDAY, KNOW, WBLX.
BRYAN LOREN “Do You Really Love Me'" (Philly World/Atco) 1815
Rotations: Heavy 0/0, Medium B/1, Light 13/4, Extra Adde O, Totsl Adds B, WWIN-FM, WDAS,

WLOU, Heavy: KNOW, Medium:

KDAY, WPEG, WDAO, KDIA.

CHANGE “'it Bums Me Up’’ (Atientic) 17/8

Rotations: Heavy 171, Medium 772, Light &/8, Extra Adds 0, Total Adds B, WHUR, WZAK. XHAM. WATV, WPLZ, WWDM, WOKS,

WDAO. Medium: WJMO, KDAY, WNOO, WLOU, WWWS.

GRIFFIN "“Thwvow Down’ 14

Rotations: Mmmm Light 1173, Extra Adds O, Total Adds 4, WATV. WMI, WKXI. WPDC. Medium: KKDA-FM.
KNOW, WOOK, WWWS.

E!)DlE x:nnmcxs ""Surprise Attack’”” (Comer Stons) 161

Meevy 0/0, Medium 4/0, Light 12/1, Extra Adds O, Total Adds 1, WLOV. WLOU. Medium: KJLH, WATV, WENN, WTLC.
SUTTONS “Live it Up (hwﬂt Up)" (nouhh)
mﬂa- Heavy 5/0, Medium 5/0,

xwqu

PA111 AUSTN Shoon The Moon"” (OwesUWB) 16/4
Rotstions; Heavy 110, maunuo, uwm.m-mo Total Adds 4, WZAK, WJAX, WLTH, WTLC. Heavy: KDAY. Medium:
WWIN-FM, KACE, WGIV,
SUTTONS “Kraazy" lﬁoc“o) 15/4
Rotations: Heevy 1/0, Medum 2/0, Light 12/4, Extra Adds O, Totsl Adds 4. WPEG, WKXI, WWDM, WAAA. Heavy: WENN.
Medium:

WZEN-FM,
BEAT MASTER * lJpSuvleo"(TolmwM)‘l

oﬁm‘ WANT. Hoavy: WEDR, WENN, WGIV, KOKA, KDKO.

3/0, Medium 4/0, Light 8/1, Extra Adds O, Totss Adds 1, WAMO. Heavy: KKDA-FM, WZAK, WZEN-FM. Mediom:

Rotations: Heavy

WATV, WPEG, WDAO, WKWM.

J. BLACKFOOT 1 Stood On The Sidewalk And Cried” (Sound ‘l'ounlAlod-neo) 15/0

Totations: Heevy 1/0, Medium 7/0, Light 7/0, Extra Adds O, Total Adds O. Heevy: WDIA WDAS, WEDR,

KACE, KJLH, KHYS, WAAA.

WILLIE CLAYTON ““What A Way To Put it"" (Compiaat/PelyGram) 16/0

Rotations: Heavy 0/0, Medium 6/0, Light 10/0, Extra Adds O, Total Adds 0. Medium: WGCI, WGIV, WOIC, WKXI, WBLX.

FORCE MD'S ““Lst Me Love You™ (Tommy Boy) 16/0

Rotations: Heavy mnwmwwmorwmommwﬁmmmmw&

KMUQ, KJILH, wav | WOOK, KHYS, KOKA, WAAA.

TERRI WELLS ““1'll Be Around™ (Phily World/Atco) 15/0

Rotations: Heavy m,mm,ucnm,amuo-o,r«umo

WDAS, WEDR, WKXI, WAAA, WWWS.

O‘JAYS mMoShow You (How Much 1 Realty Love You)"* (Phil. Intarnational/CBS) 14/12
Rotations: Heavy 0/0, Medium 2/1, Light 12/11, Extra Adds 0, Totsl Adds 12, WCIN, WKND, WGIV, WPEG, WKXI, WJAX,

WBLX, WPLZ, KOKA, WAAA WDAO, WLTH, WDIA.
SUN ""Legs (Bring The Wolf Out Of Me)"* (Air City) 14/3
fotationa: Heevy OO, Medium 4/0, Light 10/3, Extra Adds O, Totsl Adda 3, WJMI, WLOU, KUKQ. Medium: WATV, WKXI, WOAO,

Heavy: WPEG, WANM, Medium: WWIN-FM, WXYV,

KOKO.

BRONNER BROTHERS “'I'm Not That Bad A Man To Love™ (Neighbor) 14/1
Potatons: Heevy 170, Medium 5/0, Light 8/1, Extra Adds O, Total Adds 1, WILD, Heevy: WPEG. Medum:
WAAA, WTLC.

DAMARIS *'You Stopped Loving Me’* (Columbis) 14/1

Rotations: Heavy 1/0, Medium 5/0, Light 8/1, Extra Adds O, Total Adds 1, WWDM. Heavy: WOIC. Medium; WPEG, WKXI, KJCB,
KOKA, KDKO,

DAN HARTMAN “'I Can Dream About You'* (MCA) 14/1

Rotations: Heavy 4/0, Medium 5/0, Light 8/1, Extra Adds O, Total Adds 1, WHUR. Heavy: WAMO, WDJY, WEDR, WOMG.
Medium: KKDA-FM, WBLZ, WVKO, WLUM.

BETTY WRIGHT * On.supUp Two Steps Back’* (Beckat) 14/0
mu—wm.mm 'Light 80, Extra Adda 0, Total Adds O. Heevy: WEDR. Medium: WIHC, 293, WICXI, WBLX,

NOD STEWART “Infatustion” (W8) 13/1
Rotations: Heevy 30, Medium B/0, Light 4/0, Extra Extra Adds 1, Totsl Adds 1, WBLZ. Heavy: WVEE, KACE, WOKS. Medium: WZAX,
283, WOIC, WVKO, WLUM

BARBARA MITCHELL *'} Don’t Want To Know Why"’ (Caphol) 1310
Rotations: Heevy 2/, Medum /0, Light 8/0, Extra Adds 0, Total Adds 0. Heavy: WVEE

WEDR, WGIV, WWDM,

KJLH. Medium: WDAS, KJCB, WWWS.

NONA HENDRYX “To The Bone’’ (RCA) 12/2
Rotations: Meavy O/0, Medium 8/0, Light 772, Extra Adds 0, Totsl Adds 2, WDAS, WAMO, Medium: WDIA, WGIV, KOKA. WDAO,

WTLC.
BEAU “Don’t Say No* (Capitol) 12/2

Rotations; Heavy 0/0, Medium 8/0, Light 3/1, Extra Adds 1, Total Adds 2, WXYV, WGPR. Medium: KACE, KJLH, WATV, WENN,

WX, KJCB, WANM.
JUmE MORRISON “To ** (4th & Broadway/lslend) 12/1
Heavy 1/0, Medium 1/0, Light 10/1, Extra Adds O, Totel Adds 1, WKWM. Hoevy: WOIC. Medum: WEDR.
AMOUR mmvswu. *"Lot’s Make Love Tonight* (Broccoll Rabe) 12/0

‘Heavy 0/0, Medium B/0, Light 7/0, Extra Adds O, Totsl Adds O, Medium: WWIN-FM, WUSL, WVEE, WPEG.
JOVCE KENNEDY & JEFFREY OSBORNE "“Last Time | Made Love™ (A&M) 11/10
Rotations: Hesvy 1/1, Medium 272, Light 7/8, Extra Adde 1, Totsl Adds 10, WWIN-FM, WXYV, WHUR, WDIA, WPEG, WA,

WOOK, KOKA, WWWS, KDIA,

MENUDO “Hf You're Not Here (By My 8ide)”” (RCA) 11/8

Rotations: Heevy 1/0, Medium 4/2, Uight 6/4, Extra Adds O, T Totsl Adds 6, WDIA, WYLD-FM, WOOK, WTLC, WLUM, WWWS.

Heavy: WAUSL. Medium: WILD, KDAY.

STARPOINT **Am ) Stil The One’’ (Elektra) 11/6

Rotations: Heevy 1/0, Medium 3/1, Light 7/5, Extrs Adds O, Total Adds 8, KRNS, WJMO, WOKS, WDAO, WLTH, WWWS. Heevy:
WILD, Medium: WHRK, WBLX.

EGVH’IAN LOVER * Ewpt Egypt” (Fresk Beat) 11/4

KD“ mon,u-unm Light 82, Extra Adde 1, Totsl Adds 4, KKDA-FM, WLB, WZEN-FM, WPLZ. Madium: WORO.
PRETTY TONY “Fix kt In The Mix”* (Sunnyview) 1

m mw,mmuww,m-mo 'rouuao Heavy: WORQ, WALS, WATV, KOKA, WKWM. Modim:

10/1
mmm.mw,uwm,m-mo.runen WAMO, Medium: WWIN-FM, WGIV, WANM.
mmm.mw.uvnm,mmhrwm‘,mm;m WGPR, WATV, WANM.
m;mm.mw.uww.wmo,numo.mmm Madium: WZEN-FM.

“Lovin’ Your Good Thing Away™ IMC“I 10/0

ELEANOR GRANT *
Rotations: Heevy 1/0, Mediusm 2/0, Light 7/0, Extre Adds O, Totsl Adds 0. Heavy: Medium: WOIC, WWDM.

— UMMM

P
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Black/Urban Regionalized Adds & Hots

EAST -

WXYV/Baltimore
Roy Sampsan

SUGAR HILL GANG
SKOOL BOYZ
CRI-LITES

NUANCE

EARONS

OSBORNE & KENNEDY
GEORGE HOWARD
BEAU WILLIAMS

TEDDY PENDERGRASS
OLLIE § JERRY
WOMACK & WOMACK
TINA TURNER

WWIN FM/ Baltlimore
Koith Newman

OSBORNE & KENNEDY
BRYAN LOREN
SHANNON

JANICE MARIE JOHN

TINA TURNER
PRINCE

WILDiBoston
Elroy R.C. Smith

SHEILA E
MM

ALICIA MYERS
BRASS CONSTRUCTIO
BRONNER BROTEERS
505 BAND
JACKSONS
JACKSONS
Hottest:

PRINCE

PATRICE RUSHEN
OLLIE & JERRY
TINA TUANER
KASHIF

WKND/Hartford
Jorden/McLean

IGLESIAS & RO3S
SCHNNIE TAYLOR
RANDY HALL
LATTISAW & GILL
G'JAYS

JOHNNY GUITAR WAT
Hottest:

PRINCE

RASHIF

OLLIE & JERRY
JRCKSONS

PEABO BRYSON

WNHCINew Haven
James Jordan

none
Hottest:

LATTISAW & GILL
PRINCE

TEDDY PENDERGRASS
BRASS CONSTRUCTIO
TINA TURNER

WRKS/New York
Taylor/Quartarone

JECKYLL & HYDE
DEBBIE DEB
CERRONE

JAY NOVELLE
PATRICE RUSHFRN
Hottest:
PRINCE

D1sco 3

CYNDI LAUPER
PATRICE RUSHEN
OLLIE & JERRY

WDAS/Philadslphia
Jos Tamburro

YARBROUGH & PEOPL
NONA HENDRYX
CHI-LITES

BRYAN LOREN
Hottest:

PRINCE

LARESIDE

WUSL/Philadelphia
Wysit/Buggs

€.
BROTHERS JOHNSON

OLLIE & JERRY
GRANDMASTER MELLE

WAMO/Pi

wDJY! DL

Allen Harrison

RICK JAMES

ONE WAY

LIONEL RICHIE
MTUME

BROTHERS JOHNSON
BLOGDSTONE
TYZ2IK

KOOL & THE GANG
SROOL BOYZ
YARBROUGH & PEOPL
JERMAINE JACKSON
BILLY OCEAN

wy

LATTISAW & GILL
EVELYN KING
IGLESIAS & ROSS
NUANCE

ANITA BAKER
PRIME TIME
VALENTINE BROS,
KLFEER

SWITCH

NONA HENDRYR

O TRAIN

BEAT MASTER
BAR-KAYS
Hottest:

PRINCE

JACKSONS

KQKO pop

RAY PARKER JR.
GRANGMASTER MELLE

Dan O’Neit

JERMAINE JACKSON
LIONEL RICHIE
BROTHERS JOHNSON
BAR-KAYS
JACKSONS

PRINCE

HUGH MASEKELA
Hottest:

DURAN DURAR
OLLIE & JERRY
PRINCE

JACKSONS
JOCELYN BROWN

WHURM ashinglon. DC
Libby Lawson

BAR-KAYS

LIONEL RICHIE
JERMALNE JACXSON
IGLESIAS & ROSS
CHANGE

JAMES INGRAM
ANITA BAKER

DAN HARTMAN
OSBORNE & KENNEDY
CRUSADERS
Hottest:

KASHIF

CHUCK BROWN
TINA TURNER
PRINCE

TIME

SOUTH

WAGK/Atlanta
Larry Tinsley

none
Hottest:
PRINCE

TINA TURNER
WOMACK 3 WOMACK
PATRICE RUSHEN
JACKSONS

WVEE/Atianta
Scatty Andrews

none

Hottest:

PRINCE
GRANDMASTER MELLE
ROCKWELL

WOMACK & WOMACK
TINA TURNER

WKWM/Grand Rapids
Frank Grant i

MIDWEST

WGCHChlcago
Graham Armsirong

BAR-KAYS
CHUCK BROWN
ROGER

O'BRYAN
ALICIA MYERS
STANLEY CLARKE
505 BAND

DAVE GRUSIN
RAMSEY LEWIS
FRANK SINATRA
Hottest:
PRINCE
JOCELYN BROWN
TINA TURNER
PATRICE RUSHEN
WOMACK & WOMACK

WBMX/Chicago
Les Michasls

none

Hottest:
CHERRELLE
PATRICE RUSHEN
JOCELYN BROWN
LJ REYNOLOS
DENIECE WILLIAMS

WBL2/Cincinnati
Brian Castle

RICK JAMES

ROD STEWART
[GLESIAS & ROSS
fottest:

PRINCE

TINA TURNER
ROGER

PEABO BRYSON
SHEILA E

WCIN/Cincinnati
Sid Kennedy

WINDJAMMER

HAROLD MELVIN
0'JAYS

JAMES INGRAM
BRYAN LOREN
JOHNNY GUITAR WAT
YARBROUGH & PEOPL
SWITCH

Hottest:

PRINCE

ROGER
TEDDY " PENDERGRASS
TINA TURNER

OLLIE & JERRY

WZAKiCieveland
Lynn Tolliver

RICK JAMES
CHANGE

ROGER

RUN D.M.C.
DEELE

PATTI AUSTIN
FATBACK
AMUZEMENT PARK
REAL EYES
Hottest:
PRINCE

TINA TURNER
RJ'S LATEST ARRIV
JACKSONS

TIME

WOMTICloveland
Kelly/Doan

none
Hottest:

PRINCE

WORLD FAMOUS SU
ART OF NOISE
GRANDMASYTER MELLE
CHERRELLE

WJMO/Cloveland
Rod See

CAROL LYNN TOWNES
FRESH BAND
STARPOINT

TIME

Hottest:

PRINCE

TINA TURNER
PATRICE RUSHEN
JOCELYN BROWN
WOMACK § WOMACK

WVKOIColumbus
LylesiJanes

WOMACK & WOMACK
VALENTINE BROS .
SKOOL BOYZ
Hottest:

TINA TURNER
JOCELYN BROWN
PRINCE

RAY PARKER JR.
JACKSONS

WDAO!Dayton
Lankiord Stephens

SO5 BAND

STARPOINT
O'JAYS

DEELE

CHANGE
YARBROUGH § PEOPL
FREDERICK LINTOR
MRARCUS MILLER
LILLO THOMAS
FATBACK

RAMSEY LEWIS
DELLS

Hottest:

JOCELYN BROWN
PRINCE

TINA TURMER
PATRICE RUSHEN
ART OF NOISE

WDRQDetroit
Steve Harris

805 BAND
GRANDMASTER MELLE
Hottest:

BILLY OCEAN
JERMAINE STEWART
JOCELYN BROWN
PRINCE

SHEILA E

WGPRIDelroit
Joe Spencer
SHANNO|
CAROL
DELLS
LILLO THOMAS

BEAU WILLTAMS
DEELE

PUMPRIN

LOLEATTA HOLLOWAY
BRYAN LOREN

MCGEE

Hottest:

ROCKWELL

JOCELYN BROWN
PRIRCE

TINA TURNER

RAY PARKER JR,

¥
LYNN TOWNES

WJILBIDelroit
James Alexander

BLOODSTONE
EGYPTIAN LOVER
NEWCLEUS

RAY PARKER JR,
Hottest:

JOCELYN BROWN
SHEILA E
NEWCLEUS

PRINCE

RJ'S LATEST ARRIV

WLTH/Gary
Dana Huskisson

O'JAYS

PATTI AUSTIN
STARPOINT

505 BAND
Hottest:

PRINCE

TINA TURNER

ART OF NOISE
WOMACK & WOMACK
JOCELYN BROWN

BAR-KAYS
GEORGE HOWARD
MCGEE

RANDY HALL
SOS BAND
TYZIK

JUNIE MORRISON
Hottest:
PRINCE

DENIECE WILLTAMS
CHERRELLE
JOCELYN BROWN
PRETTY TONY

WTLCiIndianapolis
Jay Johnson

505 8AND

PATTI AUSTIN
KORO POP

MENUDO

Hottest:

PRINCE

ROGER

OLLIE §& JERRY
TINA TURNER
BRASS CONSTRUCTIO

WLUMMilwaukee
Susle Austin

MM

KASHIF

PETER WOLF
Hottest:
FRINCE

RAY PARKER JR.
JACKSONS
NEWCLEUS
_OLLIF & JERRY

WWWS/Saginaw
Kermit Crockett

STARPOINT

SOS BAND

B0BBY KING
BAR-KAYS

CAROL LYNN TOWNES
OSBORNE & KENNEDY
O'BRYAN

MENUDO

CHOPS

JOHNKY GUITAR WAT
Hottest:

PRINCE

ROCKWELL
LAKESIDE

ART QF NOISE
TINA TURNER

KMIMISH, Louls
Ron Atkins

PRINCE
YARBROUGH & PEOPL
MADONNA
MARCUS MILLER
ROSE ROYCE
EARONS
JACKSONS

SOS BAND
JACKSANS
Hottest:
PRINCE
JOCELYN BROWN
DEBARGE

WZEN-FMIS1, Louis
Rod King

EGYPTIAN LOVER
BONNIE POINTER
SPINNERS

KLEEER

JANICE MARIE JOHN
RUBY ANDREWS

RUN D.M.C,
YARBROUGH & PEOPL
JERMAINE JACKSON
RAMSEY LEWLS
SHANNON

Hottest:

JOCELYN BROWN
PRINCE

TINA TURNER

ME
JACKSONS

WVOIToledo w
Maxx Myrick

none

Aottest:
PRINCE
CHERRELLE
TINA TURNER
JOCELYN BROWN
ONE WAY

WROW/Augusta
Charlotte Logan

BRASS CONSTRUCTIO
BILLY OCEAN
LILLO THOMAS
VALENTINE, BROS,
RICK JAMES
Hottest:

PRINCE

CHERRELLE
DENIECE WILLIAMS
PATRICE RUSHEN
JOCELYN BROWN

KNOW/Austin
Ken Aush

PRINCE

RANDY HALL
S0S BAND
RICK JAMES
LOLEATTA HOLLOWAY
Hottest:
PRINCE

OLLIE & JERRY
ONE WAY
SHEILA E
TINA TURNER

WATV/Birmingham
Ron January

IGLESIAS & ROSS
DAVID ASTRI
CHANGE
SBANNON
GRIFFIN
SPINNERS
SKOOL BOYZ
LILLO THOMAS
BILLY OCEAN
Hottest:
PRINCE
JACKSONS
RAY PARKER JR,
IME
TINA TURNER
WENN/Birmingham
Michaal Star
JAMES INGRAM
RANDY HALL
FORMULA FIVE
Hottest:
PRINCE
CAMEQ
JACKSONS

TINA TURNER
PATRICE RUSHEN

293/Charleston
Barry Kaye-

_BRUCE SPRINGSTEEN

GRANDMASTER MELLE
RAY PARKER JR.
STANLEY CLARKE

WaIV/Charlatie «
Hal Hareiti

KASHIF

BAR-EKAYS

RISSE

SHEILA E
IGLESIAS & ROSS
LENNY WELCH
DELLS

0'JAYS

Hottest:

OLLIE & JERRY
SKOOL BOYZ
RICHARD D. FIELDS
BRASS CONSTRUCTIO
PRINCE

WPEG/Charlotte
Mike Rossi

OSBORNE & KENNEDY
S0S BAND

KIDS AT WORK
0°JAYS

DELLS

SUTTONS
REANNA COLEMAN
Hottest:
PRINCE

TINA TURNER
OLLIE & JERRY
ONE WAY

SHEILA B

WNCOIChattanooga
J Reilly

HAROLD MELVIN
NotteBt:
PRINCE

JOCELYN BROWN
KASHIF

ART OF NOISE
O'BRYAN

WJITT/Chaitanocogh
Rich Phlilips

RICK JAMES
IGLESIAS & ROSS
ROBIN GIBB
BAR-KAYS
Hottest:

PRINCE

OLLIE & JERRY
JACKSONS

RAY PARKER JR.
ONE WAY

WOICICotumbis
Mickey Arnolct

none

Hottest:

PRINCE

JOCELYN BROWN
TINA TURNER

RJ'S LATEST ARRIV
SHEILA E

KKDA-FMiDallas
Terri Avery

SOS BAND
ANITA BAKER
EGYPTIAN LOVER
RANDY HALL
RICK "JAMES
RAY PARKER JR,
Hottest:
PRINCE
JACKSONS

HE

GRANDMASTER MELLE
TEDDY PENDERGRASS

KNOK-FMIFt. Worth
Kenny Byrd

none

Hottest:
PRINCE
JACKSONS
JOCELYN BROWN
ONE WAY

TINA TURNER

WGMG/Greensboro
Shelly Bynum

none
Hottest:
ROCEWELL
JOHNNY MATHIS
OLLIE § JBRRY
PRINCE
JACKSONS

KMJQIHousten
Jim Snowden

none

Hottest:
GRANDMASTER MELLE
SHELLA E
JACKSONS

MTUME

TINA TURNER

WIMIiJackson
Carl Haynas

BAR-KAYS
BROTHERS JOHNSON
RICE JAMES

ROGER

JAMES INGRAM
RAMSEY LEWIS
JERMAINE JACKSON
GRIFFIN

§0S BAND

TIME

TINA TURNER
MICHAEL JACKSON
RAY PARKER JR.
CHERYL LYNN

WK Xl Jackson
Tommy Marshall

BAR-KAYS

KLEEER

0'JAYS

S80S BAND

CHUCK BROWN
GRIFFIN

LILLO THOMAS
SUTTONS

JIMMY CASTOR
OSBORNE & KENNERY
DELLS

ROSE ROYCE
Hottest:

PRINCE

TINA TURNER

OLLIE & JERRY
DENNIS EDWARDS
'TEDDY PENDERGRASS

WJIAX Jacksonvllle u
Chris Turner

CHUCK BROWN
505 BAND
DEN1ECE WILLIAMS
EVELYN KING
BAR-KAYS
PATTI AUSTIN
ROSE ROYCE
O'JAYS
Hottest:
PRINCE
SHEILA E
JACKSONS
TINA TURNER
KASHIF

WPDQ/Jacksonville
Marc Little

GRIFFIN

JANICE MARIE JOHN
S0S BAND
IGLESIAS. & ROSS
SHANNON

RANDY HALL
Hottest:

PRINCE

TINA TURNER
MICHAEL JACKSON
OLLIE & JERRY
JACKSONS

KJCBiksfayette 1
Beatrice Evans

TIME

Hottest:
PRINCE

PATRICE RUSHEN
ROGER

OLLIB & JERRY
TINA TURNER

WLOU/Louisville
Tony Fields

EMOTIONS

DAMARIS

CAROL LYNN TOWNES
SHANNOR

LATTISAW & GILL
ONE WAY

ART OF NOISE
RANDY HALL
BONNIE POINTER
EDDIE XENDRICKS
SUN

Hottest:

PRINCE

PATRICE RUSHEN
CHFRRELLE
GRANDMASTER MELLE
TINA TURNER

WJJSiLynchburg
Lad Golng

CHOPS

505 BAND
VALENTINE BROS,
SKOOL BOYZ
EVELYN KING
Hottest:

FRINCE

RJ*S LATEST ARRIV
JCCELYN BROWN
PATRICE RUSHEN
OLLIE & JERRY

KRNB-FM/Memphis
Meivin Jones

ONE WAY

YARBROQUGH & PEOPL
DEELE

STARPOINT

JAMES INGRAM
ROGER

JuIicy

LILLO THOMAS
TYZIK

TIMMY THOMAS
SPINNERS
Hottesk:
PRINCE
PATRICE RUSHEN
JOCELYN BROWN
TINA TURNER
DENNIS EDWARDS

WDIA/Memphis
Bobby O'Jay
HENUDO

CHUCK BROWN
TIMMY THOMAS
OSBORNE ¥ KENNEDY
Hottesk:

JOCELYN BROWN
STANLEY CLARKE
PRINCE =
PATRICE RUSHEN
DIVINE SOUNDS

WHRKMamphis
Regina Harrls Jones

none

Aottest:
PRINCE

TINA TURNER
JACKSONS
JOCELYN BROWN
NEWCLEUS

'WEDR/Mlami
JacksonlJonas
nane

Hottest:

PRINCE

TINA TURRER
WOMACK & WOMACK
PATRICE RUSHEN
JERMAINE JACKSON

‘WBL X/Mobile
Sonny Love

0'JAYS

CON FUNK SHUN
50S BARD
PRETENDERS
FATBACK
IGLESIAS & ROSS
Hottest:

PRINCE
JACKSONS

ROGER

CAMEO

TEDDY PENDERGRASS

WQOK/Nastwille
Frad Harvey

KIDS AT WORK
JACKSONS
JERMAINE JACKSON
DENIECE WILLIAMS
MENUDO

ROGER

OBBORNE & KENNEDY
Hottest:
GRANDMASTER MELLE
PRINCE

JOCELYN BROWN
PATRICE RUSHEN
JACRSONS

WYLD-FM/Naw Orleans
Brute Bailey o

CAROL LYNN TOWNES
STYLE COUNCIL
ROSE ROYCE
DELLS

MENUDO
Hottest:
PRINCE

SWITCH

OLLIE § JERRY
S5K00L BOYZ
DIVINE SOUNDS

WPLZ/Patersburg
Hardy Jay

CHANGE

RICK JAMES

RAY PARKER JR,
BROTHERS JOHNSON
TIME

DEBBIE DEB
IGLESIAS & ROSS
EGYPTIAN LOVER
505 BAND
VALENTINE BROS.
0'Jays "
Hottest:
JACKSONS

PRINCE

CHUCK BROWN
TINA TURNER
GRANDMASTER MELLE

KHYS$/Port Arthur
Mark Patry

none
Hottest:
PRINCE
DENIECE
JOCELYN
O*BRYAN
POINTER SISTERS

WILLIAMS
BROWN

WANT/RIchmond
Kirby Carmichasl

RICK JAMES
BAR-KAYS
LIONEL RICHIE
VALENTINE BROS.
CHUCK BROWN
SUTTORS
Hottest:

PRINCE

OLLIE & JERRY
TiNA TURNER
JOCELYN BROWN
TEDDY PENDERGRASS

WTOYIRoanoke
Scott Morris

DURAN DURAN
EVELYN KING
RICX JAMES
BILLY OCEAN
VALENTIRE BROS,
Hottest:
PRINCE

TINA TURNER
OLLIE & JERRY
TEDDY PENDERGRASS
JOCELYN BROWN

KOKA/Shraveport
B.B. Davis

DELLS

0'JAYS

OSBORNE & KENNEDY
DENIECE WILLIAMS
K1DS AT WORK
KRYSTOL

ROSE ROYCE
Hottest:

PRINCE

TENA TURNER
QLLIE & JERRY
JACKSONS

ROGER

WWDM/Sumpter
Kevin Flamming

S0S BAND
O'BRYAN

JUICY
YARBROUGH & PEOPL
JAMES INGRAM
CHANGE

DEELE

DAMARYS
BONNIE POINTER
LEON HRYANT
SUTTONS
Hottest:
PRINCE
JACKSONS

OLLIE § JERRY
TINA TURNER
RICK JAMES

WANM/Tallahasses
Jos Bullard

IGLESIAS § ROSS
JAMES INGRAM
ROGER

YARBROUGH & PEOPL
WINDIAMMER

PRIME TIME

505 BAND

EARONS

FATBACK

BAR-KAYS
Hottest:

PRINCE’

RI'S LATEST ARR1V
DENNIS EOWARDS
TINA TURNER
JERMAINE JACKSON

WOKS/Wllllamsburg
Steve Crumbiey

RICK JAMES
STARPOINT
BROTHERS JOHNSON
CHANGE
VALENTINE BROS.
CAROL LYNN TOWNES
JAMES INGRAM
DEBBIE DEB
NUANCE

RANDY HALL

HUGH MASEKELA
Hottest:

RAY PARKER JR.
PRINCE

TINA TURNER
SHEILA E
JACKSONS

Page 53

Stations are listed by region.
Hots are listed in order of
their airplay activity.

WAAA/Winston-Salem
Eric St. James

RICHARD D, PIELDS
RAMSEY LEWLS
BONNIE POINTER
SUTTONS

S05 BAND
0'JAYS

O 'BRYAN
Hottest:
PRINCE

TINA TURNER
OLLIE & JERRY
JOCELYN BROWN
PATRICE RUSHEN

WEST

KDKO/Englewood
Carlos Lando

CHI-LITES
GEQRGE HOWARD
LIONEL RICHIE
LUTHER VANDROSS
RICHARD D, FIELDS
SMOKEY ROBINSON
Hottest:

PRINCE

TINA TURNER
OLLIE & JERRY
JOCELYN BROWN
KASHIF

KACE(Los Angeles
Mlller/Wiggins

KLEEER

tiottest:

PATRICE RUSHEN
PRINCE

JOCELYN BROWN
RJ'S LATEST ARRIV
TINA TURNER

KDAYfL9s Angoles
Jack Patterson

none
Hottest:
PRINCE

JACRSONS

KJLH/Los Angeles
Stone/Chappet

none
Hottest:
PRINCE

BOBRY WOMACK
SWITCH

ANLTA BRKER
OLL1E & JERRY

KDlAjOakland
Jeft Harrison

CAROL LYNN TOWNES
508 BAND

OSBORKE & KENNEDY
LIONEL RICHIE
Hottest:

PRINCE

STANLEY CLARKE
TEDDY PENDERGRASS
OLLIE § JERRY
RICK JAMES

KUKQ/Phoenix
Rick Nuhn

BOBBY GLOVER
GIRLS

RAMSEY LEWIS
BOBBY KING
BONNIE POINTER
505 BAND

DISCO 3
Hottest:

PRINCE

WORLD FAMOUS SU
LAKES IDE

OLLIE & JERRY
ONE waY

XHRM/San Diego
Dutt Lindsey

S0S BAND
BAR-XAYS
DISCO 3
NUANCE

DEELE

CHANGE
IGLESIAS & ROSS
Hottest:
PRINCE
PATRICE RUSHEN
SHEILA E
OLLIE & JERRY
JACKSONS

KsOL/San Mateo
Bernie Moody

none
Hottest:
PRINCE

OLLIE & JERRY
JOCELYN BROWN
JACKSONS

RAY PARKER JR,

78 Reporters
63 Current Reports

Due to the 4th of July holiday, the
following stations reported a frozen
playlist this weelk:

WNHC/New Haven
WVO0Ii/Toledo
WAOK/Atlanta
WOIC/Columbia
KNOK-FM/Ft. Worth
WOQOMG/Greensboro
KM JQ/Houston
WHRK/Memphis
WEDR/Miami
KHYS/Port Arthur
KDAY/Los Angeles
KJLH/Los Angeies
KSOL/San Francisco

Thesae stations failed to report this
week and their information was frozen:

WBMX/Chicago
WVEE/Atlanta
KJLH/Los Angeles

*(J) Indicates Jazz Reporter




NATIONAAIRPLAY/30.

ek July 13, 1984
MILES DAVIS/Decoy (Columbia)
DAVE GRUSIN/Night-Lines (GRP)
SPYRO GYRA/Access All Areas (MCA)
STEPS AHEAD/Modern Times (Musician/Elektra)
PLAYBOY JAZZ FESTIVAL/Playboy Jazz Festival {Musician/Elektra)
WOODY HERMAN BIG BAND/World Class (Concord)
PAT METHENY w/C.HADEN & B.HIGGINS/Rejoicing (ECM)
DON SEBESKY/Full Cycle (GNP Crescendo)
PONCHO SANCHEZ/Bien Sabroso! (Concord)
SONNY ROLLINS/Sunny Days & Starry Nights (Milestone/Fantasy)
McCOY TYNER/Dimensions (Musician/Elektra)
GENERATION BAND/Call Of The Wild (Palo Alto)
ART PEPPER/Artworks (Galaxy)
KENNY PORE/Inner City Dreams (ITI/Allegiance)
TYZIK/Jammin’ In Manhattan {Polydor/PG)
EAST COAST OFFERING/East Coast Offering (MCA)
MAKOTO/Makoto (Qwest/WB)
BRANFORD MARSALIS/Scenes In The City {Columbia)
CAL COLLINS/Milestone (Pausa)
AL COHN/Standards Of Excellence (Concord)
JOHN HICKS/John Hicks (Theresa)
14 CARMEN McRAE/You're Looking At Me (Concord)
["DEBU » €9 A TRIBUTE TO MONK/That's The Way | Feel Now (A&M)
[DEBUT p» €@ KITTYHAWK Fanfare (Zebra)
29 €D DENNY ZEITLIN/Tidal Wave (Palo Alto)
28 @ JORGE STRUNTZ & ARDESHIR FARAH/Fronters (Milestone/Fantasy)
2a 27 CARLA BLEY/Heavy Heart (ECM)
18 28 KENT JORDAN/No Question About It (Columbia)
25 29 JOHN ABERCROMBIE & JOHN SCOFIELD/Solar (Palo. Alto)
20 30 COUNT BASIE & HIS ORCHESTRA/88 Basie Street (Pablo)

Black/Urban stations contributing to Jazz:

WKND/Hartford, Melonae McClean; WGIV/Chariotte, Hal Harrill; WJAX/Jacksonville, Chrisi
Turner;KJCB/Lafayette, Beatrice Evans; WYLD-FM/New Orleans, Brute Bailey; WGCI/Chi-
cago. h A g; WDMT/C d, Dean-Dean Rufus; WVOI/Toledo, Maxx My-
rick; XHRM/San Diego, Duff Lindsey.
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R&R/Friday, Juiy 13, 1984

MILES DAVIS (22)

GENERATION BAND (11)
Decoy (Columbia)

Call Of The Wild (Palo Alto)

ART PEPPER (9) DAVE G_RUSIN 17
Artworks (Galaxy) Night-Lines (GRP)
STEPS AHEAD (14)

SPECIAL EFX (9)

Special EFX (GRP)
HEATH BROTHERS (7)
Brothers & Others (Antilles/Island)
MICHAEL HEDGES (7)
Aerial Boundries (Windham Hill)
A TRIBUTE TO MONK (6)
That's The Way | Feel Now (A&M)
TOM GRANT (6)

Heart Of The City (Pausa)

Modern Times (Musician/Elektra)
PLAYBOY JAZZ FESTIVAL (11)
Playboy Jazz Festival (Musician/Elektra)
WOODY HERMAN BIG BAND (6)
World Class (Concord)

SONNY ROLLINS (6)

Sunny Days & Starry... (Milestone/Fantasy)
DON SEBESKY {6)

Full Cycle (GNP Crescendo)

KITTYHAWK (6)
Fanfare (Zebra)
8. OSKAY & M. O’'DOMHNAILL (6)
Nightnoise (Windham Hill)

The following station called in a frozen
playlist this week:
KTCJ/Minneapolis

‘NEW & ACTIVE

SPECIAL EFX *“Special EFX’' (GRP) 14/9

Rotations: Heavy 0/0, Medium 5/3, Light 4/1, Extra Adds 5, Total Adds 9, WBFO, WMOT. WBBY. WIAN, KKGO. KMCR,
KJZZ, KUOP, KWMU. Medium: KERA, WMGI.

HEATH BROTHERS *'Brothers & Others’’ (Antilles/Island) 10/7

Rotations: Heavy 3/2, Medium 2/0, Light 2/2, Extra Adds 3, Total Adds 7, WBGO, WLOQ, WBEE, WDET. KLON, KJAZ,
WNUR. Heavy: WMOT. Medium: KERA, WIAN.
TONI TENNILLE ““More Than You Know'' (Mirage/Atco} 9/2
Rotations: Heavy 2/0, Medium 4/1, Light 2/0, Extra Adds 1, Total Adds 2, WLOQ, WBEE. Heavy: WUWU, KKGO. Medium: WMOT,
KMHD, WMG!
DAVID BENOIT ““Waves Of Raves’’ (AVI) 9/1
Rotations: Heavy 4/1, Medium 30, Light 2/0, Extra Adds O, Total Adds 1, KUHF. Heavy: WEAA, KKGO, KMHD. Medium: WMOT,
WLOQ, KXPR.
/ FRED LIPSIUS “'Distant Lover(s) {ITl/Allegiance) 8/5

Rotations: Heavy 0/0, Medium 5/3, Light 3/2, Extra Adds 0, Total Adds 6, KERA, KADX, KLON, KWMU, KXPR. Medium:
WIAN. KLCC
KAZUMI WATANABE ““Mobo 1* (Gramavision) 8/4
Rotations: Heavy 1/0, Medium 3/2, Light 4/2, Extra Adds 0, Total Adds 4, WEAA, WBBY, WKSU, KXPR. Heavy: KCRW. Medium:
WDET
BOB RAVENSCOFT JAZZ TRIO ““Trio ‘83" (Pro Indie) 8/0
Rotations: Heavy 2/0, Medium 3/0, Light 3/0, Extra Adds O, Total Adds O, Heavy: WBFO, KKSN. Medium: WFAE, WHRO, KLCC
MICHAEL HEDGES '’ Aerial Boundries’’ (Windham Hilll 7/7
Rotations: Heavy 0/0, Medium 1/1, Light 3/3, Extra Adds 3, Total Adds 7, WOET, KADX, KKGO, KMHD, KUOP. KPLU, KLCC.
ARCHIE SHEPP *'The Good-Life’* (Varrick} 7/4
Rotations: Heavy 3/1, Medium 2/2, Light 1/0, Extra Adds 1, Total Adds 4, WEAA, WBFO, WKSU, WNUR. Heavy: KADX, KJAZ.
BILL KIRCHNER NONET ““Infant Eyes’* (Sea Breeze) 7/1
Rotations: Heavy 0/0, Medium 4/0, Light 3/1, Extra Adds 0, Total Adds 1, WBEE. Medium: WGBH, WKSU, KMHD, WUSF.
TOM GRANT “"Heart Of The City”* (Pausa) 6/6

Rotations: Heavy 3/3, Medium 1/1, Light 0/0, Exira Adds 2 Total Adds 6, WEAA, W.ZZ, KKGO, KPLU, WMGI, KKSN.
v BILLY OSKAY & MICHAEL O'DOMHNAILL **Nightnoise’ (Windham Hill) 6/6

Rotations: Heavy 0/0, Medium 0/0, Light 44, Extra Adds 2, Total Adds 6, WDET, KADX, KKGO, KJZZ, KUOP, KLCC
THELONIOUS MONK *‘Blues Five Spot”’ (Milestone/Fantasy) 6/3
Rotations: Heavy 3/1, Medium 2/1, Light /0, Extra Adds 1. Total Adds 3, KGO, KMHD, WNUR. Heavy: KJAZ, WUSF. Medium:
KXPR
LOU ROVNER ““Small Big Band’’ (ITWAllegiance) 6/3
Rotations: Heavy 1/0, Medium 1/0, Light 4/3. Extra Adds O, Total Adds 3, WBFO, WBBY, KJZZ. Heavy: KPLU. Medium: KUOP.

The Legend
Continues . . .

MILES
DAVIS

“Decoy”

COLUMBIA RECORDS

STEVE SMITH/VITAL INFORMATION “*Orion’* (Columbial 6/0

Rotations: Heavy 1/0, Medium 4/0, Light 1/0, Extra Adds O, Total Adds O, Heavy: KJZZ. Medium: WDET, KMHD, KPLU, KXPR.
ABBEY LINCOLN “‘Talking To The Sun’’ (Enja) 5/4

Rotations: Heavy 3/2, Medium 1/, Light 1/1, Extra Adds O, Total Adds 4, WEAA, WBFO, WDET, WKSU. Heavy: WBGO.
JERRY TACHOIR QUARTET "‘Canvas’’ (ITl/Allegiance) 5/4

Rotations: Heavy 0/0, Medium 2/1, Light 1/1, Extra Adds 2, Total Adds 4, WMOT, WBEE. KMCR, KJAZ. Medium: KJZZ.
WINDOWS ““Windows"’ (ITl/Allegiance) 5/3

Rotations: Heavy 0/0, Medium 0/0, Light 4/2, Extra Adds 1, Total Adds 3, KMCR, KWMU, KLCC.

A. BATISTE, J. CARTER, J. HAMILTON, D. MURRAY “Clarinet Summit** (India Navigation) 5/2
Rotations: Heavy 2/0, Medium 0/0, Light 2/1, Extra Adds 1, Total Adds 2, KJAZ, KXPR. Heavy: WDET, WKSU.

MICHAEL URBANIAK & LARRY CORYELL “‘Facts Of Life' (Love) 5/1

Rotations: Heavy 3/0, Medium 1/0, Light 1/1, Extra Adds 0, Total Adds 1, WBFO, Heavy: WIAN, KJZZ, KLCC. Medium: KMCR.
CATHERINE/ESCOUDE/LOCKWOOQD *“Trio** (Gramavision) 5/1

Rotations: Heavy 2/0, Medium 2/1, Light 1/0, Extra Adds 0, Total Adds 1, WBBY. Heavy: WDET. WKSU. Medium: KLCC.
STEVE DOUGLAS “‘King Cobra’’ (Fantasy) 5/0

Rotations: Heavy 2/0, Medium 1/0, Light 2/0. Extra Adds O, Total Adds 0, Heavy: WLOQ, KMHD. Medium: WIAN.

KAZU MATSUI PROJECT t/ROBBEN FORD ‘‘Standing On The Outside’* {Lakeside) 5/0

Rotations: Heavy 2/0, Medium 3/0, Light 0/0, Extra Adds O, Total Adds O, Heavy: WJZZ, WMGI. Medium: KTCJ., KJZZ. XHRM.
JILL McMANUS ‘“Symbols Of Hopi* {Concord) 5/0

Rotations: Heavy 1/0, Medium 2/0, Light 2/0, Extra Adds O, Total Adds 0, Heavy: WUSF. Medium: KPLU, KWMU.

RON CARTER & JIM HALL “’Live At Village West"* (Concord) 4/4

Rotations: Heavy 1/1, Medium 1/1, Light 1/1, Extra Adds 1, Total Adds 4, WDET, KMHD, KJAZ. KLCC.

TOMMY FLANAGAN ""Thelonica’* (Enja) 4/3

Rotations: Heavy 1/1, Medium /0, Light 2/1, Extra Adds 1, Total Adds 3, WEAA, WBFO, WKSU

CHICO FREEMAN “"Morning Prayer” (india Navigation) 4/3

Rotations: Heavy 0/0, Medium 2/1, Light 1/1, Extra Adds 1, Total Adds 3, WEAA, WBFO, KCRW. Medium: WKSU

JOE WILLIAMS *’Everyday | Have The Blues" {Savoy) 4/3

Rotations: Heavy 0/0, Medium 1/0, Light 2/2, Extra Adds 1, Total Adds 3, WBFO, KADX, KCRW. Medium: WMOT

PHIL WOODS, CECIL PAYNE, DUKE JORDAN “'8ird’s Night"’ {Savoy) 4i3

Rotations: Heavy 2/2, Medium 2/1, Light 0/0, Extra Adds O, Total Adds 3, KADX, KLON, KUOP. Medium: WDET.

PEPPER ADAMS ‘‘Pure Pepper’’ (Savoy) 4/2 -
Rotations: Heavy 1/1, Medium 0/0, Light 3/1, Extra Adds 0, Total Adds 2, KADX. KLON.

ILLUSION “‘llusion’” {ITi/Allegiance) 4/2

Rotations: Heavy 1/0, Medium 1/0, Light 1/, Extra Adds 1, Total Adds 2, KJZZ, KPLU. Heavy: WHRO. Medium: KTCJ
CLAUDIO RODITI w/KENIA ““Red On Red’’ (Greene Street/2001) 4/2

Rotations: Heavy 2/0, Medium 1/1, Light 0/0, Extra Adds 1. Total Adds 2, KUHF, WMOT. Heavy: WBGO. KPLU.

LARRY FLAHIVE TRIO “Standard Flay’’ (Sea Breeze) 4/0

Rotations: Heavy 0/0, Medium 20, Light 2/0, Extra Adds 0, Total Adds 0, Medium: KLON, KUOP.

LEE RITENOUR “‘Banded Together" (Elektra) 4/0

Rotations: Heavy 0/0, Medium 1/0, Light 3/0, Extra Adds 0, Totel Adds 0, Medium: WEAA

Regionalized Adds & Hots
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717" NATIONASAIRPLAY/50| [uaddiinsdik
JUIy 1 3’ 1984 ) OAK RIDGE BOYS (56}
= - =T Everyday {(MCA)
Wb il RemortsiAdds Heavy  Medium  Ught RICKY- SKAGGS (50)
s 3 1 1 DON WILLIAMS/That's The Thing About Love (MCA) 156/0 141 14 7 Eggcxlen?\rl\s(:p(%l
8 5 4 o RONNIE MILSAP/Still Losing You (RCA} 155/0 117 33 5 | Could Use Another You {RCA}
1410 3 € T.G. SHEPPARD/Somewhere Down The Line (WB/Curb) 155/0 117 43 1 LARRY GATLIN & GATLIN BROTHERS (48}
10 7 7 €@ JUDDS/Mama He's Crazy (RCA/Curb) 15072 108 29 13 |  TheLady Takes The Cowboy... (Columbia)
2 2 2 5 EARL THOMAS GONLEY/Ange! In Disguise (RCA) 145/1 104 25 16 E MA“DREEI':D&Mt :sﬁ:cgil)uwooo (a4)
20 12 11 @ NITTY GRITTY DIRT BAND/Long Hard Road... (WB) 153/1 84 63 6 CONWAY TWITTY {43}
6 &4 5 7 EDDIE RABBITT/B-B-B-Burning Up With Love (w8) 143/0 106 27 10 | Don't Know A Thing About Love (WB)
1@ 11 10 @ BELLAMY BROTHERS/Forget About Me (MCA/Curb) 154/1 82 64 8 - MERLE HAGGARD (33)
3 9 6 9 LEEGREENWOOD/God Bless The U.S.A. {MCA} 142/0 108 22 12 Lat’s Chase Each Other Around... (Epic)
21 13 12 (D DOLLY PARTON/Tennessee Homesick Blues (RCA) 154/0 78 67 9 GARY MORRIS (29}
s a 8 11 JANIE FRICKE/If The Fall Dor’t Get You {Columbia} 144/2 99 30 15 5?:;2,:';;‘1)2:;"( ‘2"7")‘3‘
27 1a 16 & BARBARA MANDRELL/Only A Lonely Heart Knows (MCA} 154/7 62 81 17 Tonight I'm Here With Someone Else (WB)
1 1 3 13 ANNE MURRAY/Just Another Woman In Love (Capitot} 133/0 90 30 13 VERN GOSDIN (26)
25 19 17 ) GEORGE STRAIT/Let's Fail To Pieces Together (MCA) 150/0 70 69 17 What Would Your... {Compleat/PG}
29 21 19 ) DEBORAH ALLEN/I Hurt For You (RCA} 152/1 39 95 18
30 22 20 @ HANK WILLIAMS JR./Attitude Adjustment (WB/Curbi 144/3 53 76 15
17 15 14 17 MICHAEL MARTIN MURPHEY/Disenchanted {Liberty} 133/0 62 56 15
19 17 16 18 MEL TILLIS/New Patches (MCAI) 131/1 70 17 14
31 27 22 (O CHARLEY PRIDE/The Power Of Love (RCA} 145/5 30 9 27
35 20 25 €9 WAYLON JENNINGS/Never Could Toe The Mark (RCA} 149/6 27 96 26
a2 25 23 €) JIM GLASER/You're Gettin’ To Me Again {Noble Vision) 148/1 26 91 31
22 20 18 22 JOHN ANDERSON/I Wish | Could Write You A Song (WB) 128/0 59 48 21 DON WILLIAMS {86}
39 31 26 € JOHN CONLEE/Way Back (MCA} 148/6 19 98 31 That's The Thing About Love (MCA)
28 26 24 24 WHITES/Forever You {MCA/Curb} 127/0 39 63 25 LEE GREENWOOD (61}
49 35 30 € KENNY ROGERS/Evening Star {RCA} 141/8 22 83 36 God Bless The U.S.A. (MCA)
33 20 27 €3 KENDALLS/My Baby's Gone (Mercury/PG) 12471 28 72 24 JUDDS (55)
_ 13 35 €D CRYSTAL GAYLE/Turming Away {WB) 141/6 16 72 53 'é”:';“LaT':fo;C‘{;‘é(‘)’l‘ﬁg,c(‘m
45 38 35 €0 GLEN CAMPBELL/Faithiess Love {Atlantic America) 141/9 12 &4 45 Angel In Disguise (RCA}
48 42 13 €D RONNIE McDOWELL/I Got A Million Of 'Em (Epic) 136/2 T 85 40 EDDIE RABBITT {35)
37 33 31 €9 MARK GRAY/f All The Magic Is Gone {Columbia) 125/4 20 68 37 B-B-B-Burning Up With Love (WB)
41 37 32 € CHARLY McCLAIN & MICKEY GILLEY/The Right Stuff (Epic} 133/2 13 83 37 HANK WILLIAMS JR. (34)
25 23 21 32 MOE BANDY & JOE STAMPLEY/Where's The Dress (Columbia) 119/2 42 51 26 Attitude Adjustment {WB/Curbj
+ & 13 33 STATLERS/Attanta Biue (Mercury/PG) 101/1 60 27 14 0 Ano‘;:':‘%’:x::‘l‘nvl_‘:\:‘e' _—
_ a2 €& MERLE HAGGARD/Let's Chase Each Other Around The Room (Epic) 128/33 9 46 73 RONNIE MILSAP {34
1 - 45 10 € REBA MCENTIRE/He Broke Your Memory Last Night {MCA) 118/7 10 71 37 $till Losing You (RCA)
al € 0AK RIDGE BOYS/Everyday (MCA} 120/56 7 37 76 T.G. SHEPPARD (34)
a7 43 33 @ ATLANTA/Pictures (MCA} 116/7 5 65 46 Somewhere Down The Line (WB/Curb}
0 136 34 38 SHELLY WEST/Somebody Buy This Cowgirl A Beer (Viva) 99/2 11 64 24 DOLLY PARTON (29}
7 14 28 39 EXILE/N Don’t Want To Be A Memory (Epic) 79/1 22 30. ——— 27 Tennessee Homesick Biues (RCA)
@ BARBARA MANDRELL & LEE GREENWOOD/To Me (MCA} 106/44 6 34 66
a3 43 ) KATHY MATTEA/You've Got A Soft Place To Fall (Mercury/PG} 96/3 2 43 51
— 50 46 @ GENE WATSON/Little By Little (MCA} 88/9 3 53 42
43 40 27 43 KEITH STEGALL/| Want To Go Somewhere (Epic} 75/1 [ 42 27
- 47 @ LEON EVERETTE/Shot In The Dark (RCA} 105/22 o 37 68 MOST ADDED & HOTTEST list those songs achieving the
48 @ SYLVIA/Love Over Old Times (RCA} 102/19 1 34 67 most adds nationally, and the songs reported "hottest”
@ RICKY SKAGGS/Uncie Pen (Epic} 77/50 3 22 52 compm‘m from all our repartars, The number In paren-
3 16 20 47 CONWAY TWITTY/Somebody’s Needin® Somebody (WB} 51/0 16 15 20 L s
@ EDDY RAVEN/i Could Use Another You (RCAl} 82/29 7 21 60 30dIng the sang this week Or Noting that the song Is
& LARRY GATLIN & GATLIN BROS/The Lady Takes The Cowboy...(Col.} 66748 2 20 © 44 among tneir five hottest
@ GUS HARDIN/How Are You Spending My Nights (RCA) 79/2 o 32 47
ERS. BROADCASTERS ’
MERLE HAGGARD

Ler's Chase Each Other Around The Room (Epic)
On 82% of reporting stations. Rotations: Heavy 9, Medium 46, Light 73, Total Adds 33 including
WPTR. WHN, WNYR, WCOS, WLWI, WCMS, WOYK, WUBE, WHBF, WIL, WTOD, KVOC, KUGN.

KNEW, KSON. A Most Added Record. Moves 42-34 on the Country chart. J * . .
oin CMA and Receive the Following:
OAK RIDGE BOYS . : .
o Everyday (MCA} 1) Nominote and vote for broodcost personality of the year.
n 76% of reporting stations. Rotations: Heavy 7, Medium 37, Light 76, Total Adds 56 includi ; : : ; :

WRKZ, WMZQ, WXBQ, K'?Lr"l?, KISS-::OMn,SKRMD,yWOVK,|I‘2TJV, WlllgE‘ WDGSYT(XXVT KV(I)r‘(‘):Iulgl'.r"zg. 2) Monfhly magaZIne CLOSE-UP Wlfh SpECIal Or‘I’IC|ES, InTer-
KVEG, KGA. A Most Added Record. Debuts at numbar 36 on the Country chart. views, trivio, calendor of events.

BARBARA MANDRELL & LEE GREENWOOD 3) Detoiled and up-te-date lists of artists, manogers, record

To Me (MCA} omponi
vovr;g%%v:;;poa;r(\gus;atms:i I:&:;tior:}:‘:\?avy 6. Meadium 34, Light 66. Total Adds 44 including 4) (;/ Tp fmes Ozd ] 0 OTher_S k
b b , X E. . WHOO, WUSN, KJJY, KRRK. WIRE. WMIL, K102, ote 1O re
KYGO, KUGN, KGA. A Most Added Record. Debuts at number 40 on the Country chart. Show g qUEST IEKERI0 tha Onnuol CMA AWGrdS
Lﬁﬂ“%f)’ﬁ“.ﬁcm 5) Special major medical and disability insurance programs
On 67% of reporting stations. Rotations: Heavy 0. Medium 37, Light 68, Total Adds 22 including underwritten by Lioyd’s...And more. _
WCAD. WSEN, WWVA, KASE, KHEY. KLRA, WAMZ, WQYK, WONE, WOHK. KEBC, KRST. Membershi
KYAK, KWJJ. KFTN. Moves 47-44 on the Country chart. CMA Membership
P.0O. Box 22299-R B5 3
SYLVIA . PG
Love Oveuigt (RCA) Nashville, TN 37202 7

On 65% of reporting h Rotati Heavy 1. Medium 34, Light 67. Total Adds 19 including

WPTR, WVAM. WNYR., WILO. WXBQ. KLRA, WOKK, WSLR, WBCS. KCJB, KEBC. WHBF,
KUGN, KVEG. KFTN. Moves 49-45 on the Country chart.
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NEW & ACTIVE

EDDY RAVEN “‘) Could Use Another You’’ (RCA) 82/49

Rotations: Heavy 1, Medium 21, Light 80, Total Adds 49 including WYRK, WWVA, WYNK. WSOC, KPLX, KISS-FM, WSIX,
WONE, WFMS, WXCL, KFDI, KYGO, KUGN, KNIX, KCBQ. Debuts at number 48 on the Country chart.

GUS HARDIN “How Are You Spending My Nights’* (RCA) 79/2

Rotations: Heavy O, Medium 32, Light 47, Total Adds 2, WMNI, KKAL. Medium: WBGW, WKYG, WTVY, KKYX, KRMD, WTQR,
WITL, KTTS, KVOO, KFRY, KTOM, KSOP. Debuts at number 50 on the Country chart.

74 RICKY SKAGGS ““Uncle Pen" (Epic) 77/60

Rotations: Heavy 3, Medium 22, Light 52, Total Adds 50 inciuding KIX108, WWVA, KASE, KXYL, WFNC, WMC, WCMS,
WQYK, WTQR, KXXY, WTOD, KTPK, KVEG, KCKC, KGA. Debuts at number 48 on the Country chart.
KIMBERLY SPRINGS *’Slow Dancin’ ** (Capitol) 74/6
Rotations: Heavy 0, Medium 20, Light 54, Total Adds 8, WCOS, WAMZ, WKIX, WUSN, KEBC, KXXY. Medium: WAJR, WWVA,
WEZL, WLWI, KRMD, WTOD, KQIL, KEIN, KTOM.

LARRY GATLIN & GATLIN BROTHERS ‘‘The Lady Takes The Cowboy...’’ (Columbia) 66/48
Rotations: Heavy 2, Medium 20, Light 44, Total Adds 48 including WPTR, WHN, WWVA, KASE, WYNK, KHEY, KKYX,
KTTS, KVOO, KFOI. KU2Z, KNIX, KMPS. Debuts at number 49 on the Country chart,

REX ALLEN JR. “Dream On Texas Ladies’’ (Moon Shine) 61/11

Rotations: Heavy 0, Medium 14, Light 47, Total Adds 11, WCAO, WIXY, WILQ, WGTO, KLRA, WOKK, KWMT, WHBF, KFOI,

KUZZ, KQIL. Medium: KKYX, WUSQ. WITL, KSOP.
CONWAY TWITTY "I Don’t Know A Thing About Love’* (WB) 50/43

Rotations: Heavy 1, Medium 10, Light 39, Total Adds 43 including WPTR, WXKW, WNYR, WSOC, WGTO, WNOX, WAMZ,
KISS-FM, WIRK, WMNI, KSO, WBCS, KNIX, KW.JJ, KMPS
LIONEL RICHIE *’Stuck On You’’ (Motown) 50/16
Rotations: Heavy 2, Medium 11, Light 37, Total Adds 16, WVAM, WOKQ, KPLX, WTVY, KLRA, WHOOD, WSLR, WUSN, WLLR,
WCUZ, WXCL, KJOT, KYGO, KUGN, KMAK, KFTN.
JOHNNY CASH ““The Chicken In Black’’ (Columbia) 49/8 i
Rotations: Heavy 0, Medium 13, Light 36, Total Adds 8, WGNA, CHOW. WWWW, WFMS, WTSO, WHBF. KUGN. KRSY. Medium:
WSNO, WLWI, WUSN, WCXI, WGEE. KLAC, KTOM.

SIGNIFICANT ACTION

/ VERN GOSDIN **What Would Your o”* {C ) 46/26

Rotations: Heavy 1, Medium 7, Light 38, Total Adds 28 \ncludlng WWVA, KRRV, KMML, WENC, KISS-FM, WCMS, KTTS,
KTPK, KUGN, KVEG
. KAREN BROOKS “*Tonight I'm Here With Someone Else’’ (WB) 42/27

Rotations: Heavy 0, Medium 3, Light 39, Total Adds 27 including WVAM, WEAO, KHEY, WOKK, KRMO, WXCL, KTTS,
KUZZ, KUGN, KGA.
CRAIG DILLINGHAM ‘*1984°* (MCA/Curb} 42/10
Rotations: Heavy 0, Medium 8, Light 34, Total Adds 10, WIXL, WPOR, WIXY, WKKQ, KEBC, KIOV, WTOD, KTPK, KWJJ, KETN.
RONNIE DUNN *‘She Put The Sad In All His Songs’’ (MCA/Churchill} 42/2
Rotations: Heavy O, Medium 16, Light 26, Total Adds 2, WYNK, WKKQ. Medium: WSNO, WYIl, WTVY, KIKK, KKYX, WITL,
WTOD, KRSY.

GARY MORRIS ‘‘Second Hand Heart'* (WB) 36/29

Rotations: Heavy 1, Medium 5, Light 30, Total Adds 29 including WXKW, WBGW, KSSN, WTGR, KIOV, KTPK, KRKT,
KKCS, KYGO, KCKC, KCBO.
GARY WOLF “You Bring The Heartache...”” (Mercury/PolyGram) 36/3
Rotations: Heavy 0, Medium 7, Light 29, Total Adds 3, WCMS, WAXX, KUGN. Medium: WBGW, WSNO, WYII, KRMD, WUSQ,
KBMR, KIGO.
TOM T. HALL “"Famous In Missouri’’ (Mercury/PolyGram) 36/2
Rotations: Haavy 1, Medium 12, Light 23, Total Adds 2, KECK, WTOD. Heavy: KQIL. Medium: CHOW, WYII, WEZL, WUSQ,
KWMT, KEIN, KSOP.
BOXCAR WILLIE “Luther’’ (Main Street) 33/5
Rotations: Heavy O, Medium 4, Light 29, Total Adds 5, WQYK, KEBC, WHBF, KRWQ, KTOM. Medium: WSNO, WOKK, WITL, KFDI.
Light: WUSN.
DAVID FRIZZELL ‘*When We Get Back To The Farm’’ (Viva) 29/14
Rotations: Heavy 0, Medium 4, Light 25, Total Adds 14 including WVAM, CHOW, KISS-FM, KKYX, KRMD, WIRK, WAXX, KFGO,
WTOD, KVOO.

MEL McDANIEL "“All Around The Water Tank’* (Capitol) 29/9

Rotations: Heavy 0, Medium 4, Light 25, Total Adds 9, WGNA, WCMS, KRMD, WTQR, WCX), KUUY, KUGN, KRWQ, KCKC.
JOE SUN "‘Bad For Me"* {AMI) 28/2

Rotations: Heavy O, Medium 5, Light 23, Total Adds 2, KRMD, KWMT. Medium: WPTR, WSNO, WLWI, WIRK, KQIL. Light: WAXX,
WHBF, KGA.
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DAN SEALS ““The Wild Side Of Me" {Liberty) 26/23
Rotations: Heavy O, Medium 4, Light 22, Total Adds 23 including WPTR, WVAM, WKYG, KMML, KHEY, WQYK, KSO,

WFMS, KRKT, KMPS.

SAVANNAH "“My Gidl"* {Mercury/PolyGram) 25/6

Rotations: Heavy D, Medium 4, Light 21, Total Adds 6, WYIl, WX8Q, WTVY, WTOD, KRMQ, KIGO. Medium: WXKW, CHOW,

WLWI. Light: WOW.

RONNY ROBBINS *‘Those You Lose’* {Columbia) 25/4

Rotations: Heavy 1, Medium 8, Light 16, Total Adds 4, WYII, WAMZ, KECK, KRSY. Heavy: KISS-FM. Medium: KMML, WMC,

WXCL, KTTS, KTOM, KSOP.

NARVEL FELTS ““Let’s Live This Dream Together’’ (Evergreen) 25/4

Rotations: Heavy O, Medium 3, Light 22, Total Adds 4, WGNA, WSOC, KTPK, KRWQ. Medium: KMML. WLWI, KSOP. Light: WKIX,
KTTS, KGA.

MERLE KILGORE “‘Just Out Of Reach’’ (WB} 26/2

Rotations: Heavy O, Medium 6, Light 19, Total Adds 2, WBGW, KXXY. Medium: WTVY, WLWI, WOW, KVOO, KQIL. KIGO. Light:
WYNK, KBMR.

MIKE CAMPBELL ““You‘re The Only Star..."" (Columbia) 24/2

Rotations: Heavy O, Medium 3, Light 21, Total Adds 2, WYII, KEBC. Medium: KRMD, KVOO, KWJJ.

SIERRA “Love Is The Reason’’ (Awesome) 24/1

Rotations: Heavy 0. Medium 6, Light 18, Total Adds 1. WLWI. Medium: WBGW, WSNO, WY1l KMML. KISS-FM. Light: KTTS,
WTOD, KRSY, KCUB.

JACK GREENE “'Dying To Believe’" (EMH) 19/1

Rotations: Heavy 1, Medium 3, Light 15, Total Adds 1, WVAM. Heavy: KSO. Medium: CHOW, WTVY, WCXI. Light: WIXY, WMNI,
KVOO, KTOM.

VICTORIA SHAW ‘“Needing A Night Like This’* (MPB) 15/1

Rotations: Heavy 0, Medium 2, Light 13, Total Adds 1, WTOD. Medium: WBGW, WYI. Light: KISS-FM, KRRK, KIDV, WTHI, Q92,
KRSY, KTOM.

KENNY ROGERS ‘‘Midsummer Nights* (RCA) 14/1

Rotations: Heavy 1, Medium 9, Light 4, Total Adds 1, WCUZ. Heavy: WAMZ. Medium: WPTR, WTVY, WCMS, KKYX, KWMT,
WOW, KTTS, KSON.

DONNA FARGO “’‘My Heart Will Aiways Belong To You'’ (Cleve. Int. One) 12/1

Rotations: Heavy 0, Medium 3, Light 9, Total Adds 1, Q92. Medium: WLWI, WCXI, KFGO. Light: WWVA, WFNC, KKYX, KTTS,
KFDi.

SANDY CROFT ‘“Easier’’ (Capitol} 11/3
Rotations: Heavy 0, Medium O, Light 11, Total Adds 3, WGNA, WSNO, KRWQ. Light: KHEY, KRMO, KBMR, KVOO, KMPS.

LEON RUSSELL "“Good Time Charlie’s Got The Blues’’ {Paradise) 11/3
Rotations: Heavy 1, Medium O, Light 10, Total Adds 3. CHOW. KFGO, KUGN. Heavy: KISS-FM. Light: WSNO, WKSJ, WOW, KFDI,
KRWQ, KTOM.

LANG SCOTT “It’s Baen One Of Those Days’’ (MCA) 10/5

Rotations: Heavy 0, Medium 1, Light 9, Total Adds 5, WGNA, CHOW, KISS-FM, WLWI, KFDI. Light: KSSN, KBMR, WOW, KTPK,
KV0O.

BUTCH BAKER ’‘Burn Georgia Burn...”” {Mercury/PolyGram) 10/4

Rotations: Heavy 0, Medium 1, Light 9, Total Adda 4, WPTR, WOKK, 092, KIGO. Light: WKSJ, KRMD, KSOP.

RAZZY BAILEY “Knock On Wood’’ (MCA) 8/8
Rotations: Heavy 0, Médium O, Light 8, Total Adds 8, WNYR, WGTO, KLRA, KSSN, WSIX, WRNL, KRWQ, KRSY.

COUNTRY ALBUM TRACKS

Cuts are listed in order, with the first cut recelving the heaviest airplay.

ARTIST/Song Title {Label) Album Title
HANK WILLIAMS JR./All My Rowdy... (WB/Curb)  Major Moves
GEORGE JONES/Learning To Do Without Me (Epic)  You've Still Got A Place...
ALABAMA/If You're Gonna Play In Texas {RCA) Roll On
HANK WILLIAMS JR./Country Relaxin’ (WB/Curb) Major Moves
CONWAY TWITTY/Bad Boy (WB) By Heart
GARY MORRIS/Baby Bye Bye (WB) Faded Blue
GARY MORRIS/Faded Blue (WB) Faded Blue
HANK WILLIAMS JR./Mr. Lincoln (WB/Curb) Major Moves

REBA McENTIRE/Poison Sugar (MCA) Just A Little Love
NITTY GRITTY DIRT BAND/Cadillac Ranch (WB) Plain Dirt Fashion
MEL TILLIS w/ WILLIE NELSON/Texas On A Saturday Night (MCA)New Patches
NITTY GRITTY DIRT BAND/High Horse {WB) Plain Dirt Fashion
JOHN ANDERSON/Red Georgia Clay (WB) Eye Of A Hurricane
JOHN ANDERSON/Eye Of A Hurricane (WB) Eye Of A Hurricane
LOUISE MANDRELL/Goodbye Heartache (RCA)/’m Not Through Loving You Yet

...Opened an-office in London
to help promote, provide close
contact, and expand Country
Music in the European

. Marketplace?

YOU KNOW THAT CMA:

COUNTRY MUSIC
ASSOCIATION

For information on joining, write to:
Country Music Association

P. 0. Box 22299-R
Nashville, TN 37202
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Adu t/ Contemporary

Continued from Back Page

No records qualified for A/C Breaker status this weel.

MADONNA *‘Borderiine’* (Sire/WB) 76/5

Rotations: Heavy 20/0, Medium 47/2, Light 9/3, Total Adds 5, WCLR, WISN, WBT, WGOW, WCKQ. Heavy: WTAE, WMYX, KGW,
KEZR, WAEB, WSFM, WPJB, KRBE-FM, WLAC-FM, 2WD, 3WM, KRAV, KMJJ, WWNR, WCHV, KEEZ, WHNN, KRNO, KRSB,
KALE. Medium: GRSS, WPIX, WLTT, W101, WARMSB, WLTF, WMJ, WOMC. KUDL, KS94, KMJI, KKLT, B100, KFMB, KJR,
WICC, V100, WIVY, WKJJ, WEZS, WNAM, WHBC, WING, KRNT, WTRX, WENS, WFMK, KOIL, WMHE, KBOL, KFI, KWAV, KIXI-
FM. KKPL, WTKO, WSKI. WTNY, KORQ, WSKY, WKYX, WVBS, WCIL, KWEB, WBOW, KISN. Due to heavy airplay, moves 19-17
on the A/C chart.

BILL MEDLEY *’I Still Do’* (Planet/RCA) 74/5

Rotations: Heavy 10/0, Medium 41/2, Light 23/3, Total Adds 5, KBEST, KEZR, V100, WHHY, WSNY. Heavy: WSB, WING, WMGN.
KBOI, KSL, WWNR, WEIM, WKNE, WCIL, KKJO. Medium: WBEN, WRMM, KVIL-FM, WHB, KGW. WRIE, WGY, WKGW, WAFB, WET.
WMAZ, WRVR, WRVA, WHBY, WHBC. KRNT, 3WM, WMHE, KIXI-FM, WTKO, WSKI, WTNY, KORQ, WSKY, WCHV, WGSV,
WAGE, WKYX, WJBC, KCRG. KFSB, KEEZ, WHNN, WJON, WBOW, KTWO, KRNO, KQSW, KALE.

GENESIS ‘'Taking It All Too Hard"* {Atlantic) 73/7

Rotations: Heavy 8/0, Medium 50/2, Light 15/5, Total Adds 7, WHB, WCCO, KKLT. KEY 103, WTRX, 3WM, WTKO. Heavy: WAEB,
WAHR, WAVE, WSNY, WMGN, KWAV, WEIM, KRSB. Medium: WFBR, WSB-FM, 97AIA, WARMS8, WLTF, WMYX, KOST, KEZR,
KJR, WGY, WKGW, WAFB, KRBE-FM, WVLK, WMAZ, WRVA, WHBC, WFMK, KOIL, WMHE, KBOI, KPPL, KKUA, KFI, KIXI-FM_
KKPL, WWNR, WKNE, WSKI, WTNY, WSKY, WCKQ, WCHV, WGSV, WAGE, WKYX, WCIL, KEEZ, KWEB, WHNN, WJON, KKJO.
WBOW, KTWO, K99, KRNO, KQSW, KALE. Due to heavy airplay, debuts at number 25 on the A/C chart.

W4 RAY PARKER JR, “Ghostbusters'’ |Arista) 72/19

Rotations: Heavy 10/0, Medium 34/6, Light 28/13, Total Adds 19, GRS5, S7AIA, W101, WHB, WISN, KHOW, WIVY
WVLK, WRKA, WHBC, 610TVN, KRNT, WENS, WMGN, WTKO, WNGS, WJBC, KKJO, KFQD. Heavy: WTAE, WAEB, KFI, WSKI,
WTNY, WCHY, WKYX, WJON, K99, KISN. Medium: KVIL-FM, KKLT, KGW, V100, WPJB, WKGW, WHHY, WNAM, WTRX, KOIL,
3WM, WMHE, KBOI, KPPL, KWAV, WWNR, WEIM, WWPA, KORQ, WSKY, WCKQ, WGSV, WCIL, KEEZ, WBOW, KRNO, KQSW,
KRSB.

RITA COOLIDGE **Something Said Love’ (A&M) 62/12

Rotations: Heavy 1/0, Medium 33/6, Light 28/7, Total Adds 12, WRMM, WCLR, WARM98, WISN, WAEB, KEY 103, WING,
3WM, WWPA, KCRG, KKJO, KALE. Medium: WCCO, KHOW, KGW, WMAZ, WRVA, WHBY, KRNT, WMGN, WMHE, KUGN, KSL,
KIXI-FM, WWNR, WEIM, WSKI, WTNY, WSKY, WCKQ, WCHV, WGSV, WAGE, WKYX, WJBC, WCIL. KEEZ, WJON, KRNO,
KQsSw.

BARBARA MANDRELL & LEE GREENWOOD "'To Me’' (MCAJ 59/10

Rotations: Heavy 1/0, Medium 29/3, Light 29/7, Total Adds 10, KFMB, WBT, KOIL, 3WM, WMHE, KKPL, WTNY, WVBS, KWEB,
KISN. Heavy: KSL. Medium: WFBR, WCCO, WRIE, WMAZ, WRVA, WING, KRNT, KUGN, KIXI-FM, WWNR, WEIM, WSK), WSKY.
WCKQ, WCHY, WGSV, WAGE, WKYX, WJBC, WCIL, KCRG, WJON, KKJO, KTWO, KQSW, KALE.
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MOST.ADDED -

HUEY LEWIS & THE NEWS (24)
If This Is It (Chrysalis)
BILLY JOEL (23)
Leave A Tender Moment Alone (Columbia)
COYOTE SISTERS (22)
Straight From The Heart (Morocco/Motown}
JAMES INGRAM (21)
She Loves Me (Qwest/WB)
RAY PARKER JR. (19)
Ghostbusters (Arista)
JULIO IGLESIAS & DIANA ROSS (17)
All Of You (Columbia}
STYLE COUNCIL (17)
You’re The Best Thing (Geffen)

PEABO BRYSON (90)
If Ever You're In My Arms Again (Elektra)
ELTON JOHN (90)
Sad Songs (Say So Much) (Geffen)
LIONEL RICHIE {90)

Stuck On You (Motown)
MIKE RENO & ANN WILSON (64)
Almost Paradise (Columbia)
LAURA BRANIGAN (43)

Seif Control (Atlantic)
POINTER SISTERS (38)
Jump (For My Love) (Planet/RCA)

TINA TURNER ‘“What's Love Got To Do With It"* (Capitol) 58/5

Rotations: Heavy B/0, Medium 32/2, Light 18/3, Total Adds 5, WMYX, KKLT, WAEB, WGY, WSNY. Heavy: 97AIA, KKUA, KF,
WEIM, WWPA, WCKQ, WCHV, KEEZ. Medium: WFBR, WSB-FM, KVIL-FM, W101, KOST, WICC, WMJJ, WMAZ, WEZS, WHBC.
WEMK, WMGN, WMHE, KWAV, KIXI-FM, WWNR, WSKI, KORQ, WSKY, WKYX, WNGS, WCIL, WJON, WBOW, KRNO, KQSW,
KRSB, KISN, KALE.

GLENN FREY “Sexy Girl'* (MCA) 49/5

Rotetions: Heavy 2/0, Medium 24/2, Light 23/3, Total Adds 5, WPIX, WSB, WAEB, WWNR, WVBS. Heavy: WAHR, WHHY.
Medium: 2WD, WEZS, WRVA, WAVE. WLTE, WMHE, KIXI-FM, WEIM, WSKI, WSKY, WCKQ, WKYX, WNGS, WCIL, KFSB, KEEZ,
WJON, KRNO, KQSW, KRSB, KALE.

/ COYOTE SISTERS *'Straight From The Heart’* (Morocco/Motown) 48/22

Rotations: Heavy 0/0, Medium 16/9, Light 32/13, Total Adds 22, WFBR, WRMM, WARMBSB, KFMB, KEY103, WBT, WAHR,
WRVA, WNAM, KRNT, KOIL, WMHE, KBOI, KWAV, KSL. KIXI-FM, WTNY, WCHV, WJBC, KKJO, WBOW, KRNO. Medium: KGW,
WMAZ, WEIM, WSKI, WSKY, WCKQ, WJON.

STYLE COUNCIL “You're The Best Thing’’ (Geffen) 46/17

Rotations: Heavy 0/0, Medium 17/5, Light 29/12, Total Adds 17, WPIX, WCLR, KGW, WICC, WKGW, WAHR, KBOI, KIXI-
FM, WWNR, WEIM, WKNE, WWPA, WJBC, WCIL, KKJO, WBOW, KRNO. Medium: WLTT, WMAZ, KRNT, WMGN, WMHE, KWAV,
WSKI, WSKY, KWEB, K99, KQSW, KRSB.

THOMPSON TWINS ““Doctor! Doctor!*’ (Arista) 39/0

Rotations: Heavy 10/0, Medium 20/0, Light 9/0, Total Adds O. Heavy: WAEB, KEY103, WMHE, WSKI, WWPA, WCKQ, WCHYV,
WKYX, KQSW, KISN. Medium: KVIL-FM, 97A1A, WHB, V100, WPJB, WIVY, WNAM, WHBC, WENS, WMGN, KWAV, KIXI-FM,
WWNR, WINY, KORQ, WSKY, KFSB, WBOW, KRNO.

W4 JAMES INGRAM “She Loves Me’* (Qwest/WB) 37/21

Rotations: Heavy 0/0. Medium 10/6, Light 27/15, Total Adds 21, WCCO, KFMB, WKGW, WAHR, WVLK, WMAZ, WHBY,
WNAM, WTRX, KOIL, KSL, KIXI-FM, WTKO, WGSV, WKYX, WVBS, KWEB, KKJO, WBOW, KTWO, KQSW, KALE. Medium:
WRVA, WSKI, WSKY, WCIL.

INDUSTRY ‘‘What Have | Got To Lose’’ {Capitol} 36/0
Rotations: Heavy 0/0, Medium 16/0, Light 20/0, Total Adds 0. Medium: WSB-FM, WCCO, KGW, WMAZ, WMGN, 3WM, WMHE,
KWAV, WWNR, WSKI, WCKQ, WCHY, WAGE, WCIL, KRNO, KALE.

NEIL SEDAKA ‘‘Rhythm Of The Rain’* (Curb/MCA) 33/11
Rotations: Heavy 0/0. Medium 1.1/2. Light 22/9, Total Adds 11, WAHR, WNAM, WING, KKUA, WWNR, WWPA, WCHV, WAGE,
KWEB, KKJO, WBOW. Medium: KHOW, WMAZ, WRVA, KSL, WKNE, WSKI, WSKY, WCKQ, KQSW.

SIGNIFICANT ACTION

HUEY LEWIS & THE NEWS “If This Is It'* (Chrysalis) 24/24
Rotations: Heavy 0/0, Medium 7/7, Light 17/17, Total Adds 24, WFBR, KGW, WICC, WAHR, WVLK, WTRX, WMGN, KOIL,
WMHE, KPPL, WEIM, WSK), WSKY, WCKQ, WCHV, WGSV, WKYX, WCIL, KEEZ, WJON, WBOW, KQSW, KRSB, KALE.

J.D. SOUTHER 'Go Ahead And Rain’* (WB) 21/6
Rotations: Heavy 0/0, Medium 6/2, Light 15/4, Total Adds 6, WHBC, WTKO, WAGE, WJON, KKJO, K99. Medium: KOST, KUGN,
KSL, weka

JIM GLASER “You're Gettin’ To Me Again’’ (Noble Vision) 21/5
Rotations: Heavy 0/0, Medium 1/0, Light 20/5, Total Adds 5, WING, WTKO, WKYX, WBOW. KTWO. Medium: WEIM

ROTATION BREAKOUTS

Total
Reports/Adds

Heavy  Medium Light

© PEABO BRYSON 1270 110 15 2
© LIONEL RICHIE 1280 103 22 3
© ELTON JOHN 124/1 102 21 1
4 MIKE RENO & ANN WILSON 113/0 %0 22 7
© SERGIO MENDES 11172 71 3 5
6 LAURA BRANIGAN 107/1 722 30 s
7 ALAN PARSONS PROJECT 106/0 62 35 9
© POINTER SISTERS 99/2 60 35 4
© JOHNNY MATHIS 102/1 60 33 9
@ JUICE NEWTON 101/1 43 50 &
® JULIO IGLESIAS & DIANA ROSS 108/17 17 65 26
® TEDDY PENDERGRASS 106/9 23 63 20
® DAN HARTMAN 96/0 39 50 7
@ BILLY JOEL 103/23 2 64 27
15 DAN FOGELBERG 77/0 25 41 11
16 CYNDI LAUPER 75/0 25 42 8
® MADONNA 76/5 20 47 9
@ MICHAEL JACKSON 81/4 22 5 6
19 ALABAMA 791 30 38 11
€ CHRISTOPHER CROSS 88/1 13 59 16
21 JOE JACKSON 7000 23 40 7
) DAVE GRUSIN 79/3 11 51 717
23 DENIECE WILLIAMS 58/0 15 34 9
@ PAUL ANKA 84/6 6 51 27
€® GENESIS 737 8 50 15

F *‘(We Have Come Into) Our Time For Love’’ (Atlantic) 20/8
Rotations: Heavy 0/0, Medium 2/1, Light 18/7. Total Adds 8, WAHR, WNAM, WTRX, WWNR, WKNE, WKYX, KEEZ, WJON.
Medium: WEIM.

BRUCE SPRINGSTEEN ‘‘Dancing In The Dark’’ (Columbia) 20/2
Rotations: Heavy 6/0, Medium 9/1, Light 6/1, Total Adds 2, WTAE, K99, Heavy: WAEB, KRBE-FM, WAVE, KPPL, WSKI, WWPA.
Medium: WFBR, WMHE, KWAV, WTNY, WSKY, WCHY, WNGS, KISN.

KARLA BONOFF “’Somebody’s Eyes’* (Columbia) 17/7
Rotations: Heavy 0/0, Medium 5/1. Light 12/6, Total Adds 7, KJR, WHBC, WEIM, WWPA, WAGE, WCIL, WJON. Medium: WMHE,
KWAV, KIXI-FM, WCKQ.

JOE JACKSON “"Happy Ending” [A&M) 16/15
Rotations: Heavy 0/0, Medium 3/3, Light 13/12, Total Adds 15, WAHR, WVLK, WRVA, WEIM, WKNE, WSK), ‘WSKY,
WCKQ, WCHV, WKYX, WCIL, KEEZ, WJON, KKJO, KQSW.

HUEY LEWIS & THE NEWS “"Heart Of Rock & Roli’* {Chrysalis) 16/2
Rotations: Hoeavy 3/0, Medium 7/1, Light 6/1, Total Adds 2, WENS, WWPA, Heavy: WAEB, KRBE-FM, WAVE. Medium: KGW, KJR,
2WD, WSKI, WTNY, WKYX.

ROBIN GIBB *‘Boys Do Fall In Love’’ {(Mirage/Atco)} 15/5
Fotations: Heavy 0/0. Medium 9/2, Light 6/3, Total Adds 5, 97AI1A, WICC, V100, KFI. WCKQ. Medium: WFBR, WAEB, WSNY,
WMGN, WSKI, KEEZ, WJON.

W4 \RENE CARA *'You Were Made For Me"* (Geffen) 14/14
Rotations: Heavy 0/0, Medium 0/0, Light 14/14, Total Adds 14, WCCO, WKGW, WNAM, WHBC, WTRX, KKUA, WWNR,
WEIM, WKNE, WWPA, WSKY, WCHV, WAGE, KQSW.

/ STANLEY CLARKE ""Heaven Sent You'’ (Epic) 13/12
Rotetions: Heavy 0/0, Medium 1/1, Light 12/11, Total Adds 12, WAHR, WTRX, KKUA, WEIM, WSKI, WSKY, WCKQ,
WGSV, WAGE, WKYX, WCIL, KEEZ, KQSW.

LEON RUSSELL ““Good Time Charlie’s Got The Blues’’ (Paradise} 12/3
Rotations: Heavy 0/0, Medium 5/0, Light 7/3, Total Adds 3, WMHE, WEIM, KQSW. Medium: WCCO, WMAZ, WTKO, KCRG, KEEZ.

JACK WAGNER "All § Need" (Qwest/WB} 10/10
Rotations: Heavy 0/0, Medium 2/2, Light 8/8, Total Adds 10, WAHR, WMAZ, WEIM, WTKO, WSKI, WSKY, WCKQ, WAGE, KKJO,
KQsw.
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128 Reporters
108 Current Reports

The following stations reported no adds
or changes in rotation this week:

Y97/Pittsburgh
WSB-FM/Atlanta
WAFB/Baton Rouge
WMJJ/Birmingham
KORQ/Abilene
WLTF/Cleveland
KRAV/Tulsa
K108/Sacramento
KUGN/Eugene

The following stations did not
report this week and therefore
their playlists were frozen:

WRIE/Erie
3WS/Pittsburgh
WPRO/Providence
KFSB/Joplin
WFMK/Lansing
WHNN/Saginaw
KRBE-FM/Houston
2WD/Norfolk
WEZS/Richmond
WAVE/Sarasota
KMJJ/Las Vegas
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IALBUMS

— o - @ TINA TURNER/Private Dancer (Capitol)

Total
e July 13, 1984 171 REPORTERS TS it e mowtons
1 1 2 @ BRUCE SPRINGSTEEN/Born In The U.S.A. (Col.) “Dancing...” (141) "Cover Me" (120) “Bom* (58) 770~ 765- 5- 0=
2 2 1 2 CARS/Heartbeat City (Elektra) “Drive’’ (145) “’"Magic’’ (88) “It's Not The..."”" (52) - 168- 156— 12+ 2-
s 3 3 3 JEFFERSON STARSHIP/Nuclear Furniture (Grunt/RCA) “No Way...” (123) “Layin’...” (121) ““Sorry...”" (20) 158= 126- 32+ 1-
~ 1w 7 @ JOHN WAITE/No Brakes (EMI America) “"Missing You'’ (167) 158+ 104+ 52— 7+
; s & © RATT/Out Of The Cellar (Atlantic) “Round And Round”’ (126) *’Back For More"* (35) 142+ 104+ 36- 6+
e s &« 6 ROD STEWART/Camouflage (WB) “Infatuation’’ (130) ’Bad...”’ (34) "‘All Right...”" (12) 141-107- 34+ 4+
e 7 s 7 CHRIS DeBURGH/Man On The Line (A&M) *’High On Emotion’* (144) 146- 76— 70- O0-
o s o ( STEVE PERRY/Street Talk (Columbia) “She’s Mine"’ (108) *’Strung Out"* (25) 134- 86+ 48- 7+
24 20 13 € HUEY LEWIS & THE NEWS/Sports (Chrysalis) “If This Is It"” (92) “Walking’’ (45) “"R&R"" (16) 135+ 48+ 82+ 28+
= _ 22 (O ELTON JOHN/Breaking Hearts (Geffen) **Sad Songs (Say...)"’ (87) *’Restless’’ (63) 126+ 55+ 65+ 23+
- 1 @ COREY HART/First Offense (EMI America) *Sunglasses At Night”” (121) 122+ 57+ 63- 5-
% 28 17 (O TWISTED SISTER/Stay Hungry (Atlantic) **We’re Not Gonna Take It"* (123) 125+ 35+ 85- 11+
s 29 2 (® BOX OF FROGS/Box Of Frogs (Epic) ~Back Where | Started’’ (120) *‘Two Steps..."”" (10) 132+ 23+ 105+ 14—
1 12 14 SCORPIONS/Love At First Sting (Mercury/PG) St Loving You'’ (93) “‘Big...” (16) “Leaving"” (12) 109- 44- 65+ 3-
« « s 15 STREETS OF FIRE/Soundtrack (MCA) *"Deeper & Deeper’’ (96)"’| Can Dream...”" (13) 705- 50- 55- 2+
© 10 18 O WHITESNAKE/Slide It In (Geffen) “Slow ‘n’ Easy’’ (107) “‘Ain’t No Stranger* (11) 7170+ 41+ 65- 7+
27 22 1w (® TONY CAREY/Some Tough City (MCA) *The First Day Of Summer’ (115) 115= 37+ 78- 5-
_ 2 = O PRINCE/Purple Rain (WB) *"When Doves Cry"* (87) “’Let’s Go Crazy"’ (46) 102+ 71+ 29- 6-
_ a m @ NIGHT RANGER/Midnight Madness (Camel/MCA) When You Close...” (102) “'Sister Christian* (11) 777+ 27+ 76+ 25+
- 3 x € GLENN FREY/The Allnighter (MCA) “Smuggler’s’’ (85) “Sexy’’ (35) *Better’’ (11) 7119+ 18+ 96+ 23-
w0 12 1 21 RUSH/Grace Under Pressure (Mercury/PG) ~Body"* (62) “’Red Sector’’ (32) "Distant’* (27) 98- 41— 54= 5-
_ - 2 ¢® DIO/The Last In Line (WB) The Last In Line’* (104) "Mystery** (10) 106+ 20+ 78+ 16-
8 22 20 23 VAN HALEN/1984 (WB) “Panama’’ (80) 90- 51- 39- O0-
o 1 16 24 STEVIE RAY VAUGHAN/Couldn't Stand The Weather (Epic) “Cold Shot"” (56} “Voodoo...”(54)“Couldn't...” (35 107— 25— 81— 16+
13 1 10 25 RUSS BALLARD/Russ Ballard (EMI America) **Voices" (86) . 971- 30- 61- 1-
s ¢ 15 26 BILLY IDOL/Rebel Yell (Chrysalis) *“Eyes Without A Face”* (70) 77- 48- 29- ‘1=
6 15 23 27 THOMPSON TWINS/Into The Gap (Arista) * ’Doctor! Doctor!’’ (80) 82- 44- 38+ 1+
w7 2 2 28 ZZ TOP/Eliminator (WB) “’Legs’’ (67) 68- 38- 30+ O0-
3% 34 @ BILLY SATELLITE/Billy Satellite (Capitol) ~Satisfy Me’* (85) 90+ 13+ 73+ 7-

_ _ s € FASTWAY/AIl Fired Up (Columbia) o “TellMe”’ (77) 85+ 10+ 66+ 9-
s 2 20 31 R.E.M./Reckoning (IRS/A&M) *So. Central Rain (I'm Sorry)” (70) “*Pretty...”” (17) 81- 16- 64- 8+
1 1 1 € ANDY FRASER/Fine Fine Line (Island) **Fine, Fine Line’* (79) 86= 6- 79+ 7+
2 24 27 33 LITTLE STEVEN/Voice Of America (EMI America) "L os Desaparecidos’’ (69) »Qut Of The...”” (10) 77- 14-- 62- 1-
1 16 25 34 RED RIDER/Breaking Curfew (Capitol) **Young Thing, Wild Dreams” (61) 65- 18- 47- 0=
12 13 23 35 CHICAGO/Chicago 17 (WB) **Stay The Night’* (52) 59- 27- 32- 2=
- - 3 @ XXilied OLYMPIAD/Official Music (Columbia) “Nothing's Gonna Stop You Now*’ (61) 62—~ = 53- 1-
@ ADRENALIN/American Heart (Rocshire) *Far Away Eyes’’ (65) 68+ 3+ 54+ 18-
@ ELVIS COSTELLO.../Goodbye Cruel World{Columbia) **The Only Flame In Town"’ (55) 60+ 15+ 45+ 3-
2 m 3 39 PSYCHEDELIC FURS/Mirror Moves (Columbia) “The Ghost In You*’ (39) 48- 20- 26- 2=
Better Be...” (29) “Queen’ (25) “What's Love”-{15) 60- 12+ 47- 4=

_— HONEY MOON=T | f

—SUITE

Their et abum features the rack “New il Nuw

© 1 Wane s ok i

BREAKERS.

BILLY SATELUITE
Bilty Satellite (

34-29 on the Albums chart.

ANDY FRASER
Fine Fine Line

Moves 33-32 this week on the Album chart.

Capitol
53% of our reporters on it. 90/7 including adds st KROY, KISW, WOOS, WLVQ, KMOD. Moves

50% of our reporters on k. 86/7 including adds at WOOS, WIOT, KWXL, KKDJ, KQWB-FM.

mm—mmammumwnmso%mmmmm.
ww/wm1mm;mw.1mlwm1mmm
mm,mm.wmnmnw.




»

“Dancin’
On The Edge”

featuring

e e s d | “Gotta Let Go”
Number One [EEX.Yaill Hot Track I

CRAIG MARTIN, KZOK— “ﬁg /%ﬁg has all the right moves on her second
album . . . much better production and stronger material . . . the blonde
bombshell will keep things hot this summer.’

TED EDWARDS, KGB—' ‘M %ﬁ’g has a better idea this time around .
a much improved presentation in every respect.”

BRIAN MILLER, KLPX— M %&”ﬁ sounds like a bona fide hit with
‘Gotta Let Go.” Top Five requests, and moved to Heavy after one week.”

RON GARRETT, KRQR—‘‘The é fg’ %yﬁ album kicks butt! If you 7
don’t play it, it’s your loss!™ PoyGram ecors
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Delivers
The Goods

“CONDITION
RITICAL”

16 July 1984

Prescribed Tracks Include:

“CONDITION CRITICAL”

“SIGN OF THE TIMES”

“PARTY ALL NIGHT”

“MAMA WEER ALL CRAZEE
NOW”

m Produced by Spencer Proffer
Distributed by CBS Records

R&R/Friday, July 13, 1984

MOST ADDED -

BRUCE SPRINGSTEEN (165)
HUEY LEWIS & THE NEWS (28) . TeaRa jroa o
Sports (Chrysalis) i
Heartbeat City (Elektra)
_ GEORGE CARLIN (26) JEFFERSON STARSHIP (126}
Carlin On Campus (Eardrum/Penthouse) Nuctear Furniture (Grunt/RCA}
 NIGHT RANGER (25) ROD STEWART (107}
Midnight Madness (Camel/MCA) Camouflage (WB)
GLENN FREY (23} RATT (104)
The Alinighter (MCA)} Out Of The Cellar (Atlantic)
EL_TON JOHN (23) JOHN WAITE {104)
Breaking Hearts (Geffen) No Brakes (EMI America)

GREG KIHN BAND/Kihntagious (Beserkley/E-A) 53/6 (56/3)

Adds: KAZY, WDHA, WOWE, WTKX, KFIV-FM, WMGM. Hots: 11 include WXRT, KFOG, KSJO, WLAV. Mediums: 38
include WBCN, WYSP, WLUP, WRIF, KBCO, KGON, KISW, KZOK.

MAMA'S BOYS/Mama’s Boys (Jive/Arista) 52/3 (55/9)

Adds include WYSP, WCCC. Hots: 8 include KKCI, KRQR, KSJO, KZOK, KISS, KXZL. Mediums: 42 include WBAB,
WHJY, WKLS, KLOL, WRIF, KUPD, KZAP, KGB, WTPA, WPLR, WAAF, KNCN, KLAQ, WAPL, KQDS, WLAV, KEZO,
WIOT, KFMG, KFIV-FM, KWFM.

JACKSONS/Victory (Epic) 51/4 (59/1)

Adds: WXRT, KCAL, WPDH, KZ0Q. Hots: 23 include WBCN, KROQ, WZZ0, WIMZ, WKDF, WLAV. Mediums: 27
include WAPP, KFOG, WPLR, WFYV, WQMF, WZXR, WAPL, KGGO, KQDS, KREM.

INXS/The Swing (Atco) 50/13 (39/7)

Adds include KGB, WTPA, KLAQ, WKQQ, KFIV-FM. Hots: 13 include WXRT, KBCO, KKDJ, KTYD. Mediums: 28
include WBAB, WMMR, WYSP, WMMS, KFOG, WHCN, WPLR, WPDH, WAQY, WIMZ, WLAV, WYFE, WIOT, KREM.
GHOSTBUSTERS/Soundtrack (Arista) 48/9 {44/12)

Adds: WKLS, WTPA, WDHA, WKZL, WXKE, WWCT, KREM, WRKI, WBYG. Hots: 17 include WMMR, WLUP, WMMS,
WZZ0, WKQQ, WLAV. Mediums: 25 include WNEW-FM, WSHE, KBCO, 91X, KFOG, WIMZ, KXZL, WAPL.
LITA FORD/Dancin’ On The Edge (Mercury/PolyGram) 43/11 (37/10)

Adds include WHJY, DC101, KKCI, KOME, WDHA, WOWE, WIMZ, KMOD, KKDJ. Hots: 1 KLPX. Mediums: 35
include WBAB, WDVE, KZEW, WYNF, WMMS, KLOS, KUPD, KRQR, KSJO, KISW, KZOK, WTPA, KNCN, KLAQ,
KFMG.

SLADE/Keep Your Hands Off My Power Supply (CBS Associated) 43/8 (38/5)

Adds: WRXT, WAAL, WAPI, WZXY, KMJX, WXKE, KSMB, WIQB. Hots: 11 include DC101, WRIF, WAAF, WYFE,
KILO. Mediums: 29 include WBCN, WYSP, WKLS, WSKS, KSHE, KMET, KISW, WZZ0, WTPA, KGGO, KRSP.
DIFFORD & TILBROOK/Difford & Tilbrook (A&M) 39/1 (38/6)

Adds: WLUP. Hots: 9 WBAB, WLIR, WXRT, KBCO, KQAK, WQBK, WDHA, WMGM, KTCL. Mediums: 29 include
WBCN, WNEW-FM, WMMR, WZZ0, WPLR, WPDH, WAQY, KQDS.

KICK AXE/Vices (Pasha/CBS) 38/8 (39/9)

Adds: WYSP, WHUJY, KZEW, KKCI, WXKE, WIOT, KMOD, KOMP. Hots: 6 include KMET, KZOK, CFOX, CITI-FM.
Mediums: 30 include WDVE, WYNF, KSHE, KUPD, KSJO, WTPA, WAAF, KNCN, KLAQ, WIMZ, WKDF, WLVQ,
WFBQ, KFMG.

LOU REED/New Sensations (RCA) 37/15 {26/10)

Adds include DC101, WKLS, KGB, KRQR, WPDH, KFIV-FM, KREM. Hots: 6 KBCO, KROQ, 91X, KQAK, WDEK,

KSPN. Mediums: 23 include WBAB, WNEW-FM, WMMR, WXRT, WTPA, KFMG.

BANGLES/All Over The Place (Columbia) 34/9 {25/4)

Adds: WLUP, KZOK, WAAL, WTKX, WWCT, KREM, WMGM, WHMD, KWHL. Hots: 4 KBCO, 91X, KSPN, KTCL.
Mediums: 24 include WBAB, WNEW-FM, WMMR, WXRT, WPDH, WAQY, KKDJ.

v CHEQUERED PAST/C Past (EMI America) 33/10 (25/10)

Adds include WDVE, DC101, KGB, KSJO. Hots: 2 KNCN, KWFM. Mediums: 25 include WIYY, WMMR, WKLS,

KZEW, KRQR, KZOK, WFYV, KEZO, KILO, KKDJ.

GO-GO’s/Talk Show (IRS/A&M) 31/2 (30/5)

Adds: KROY, WDHA. Hots: 3 WBCN, KMET, WMGM. Mediums: 27 include WBAB, WNEW-FM, WPLR, WKQQ,
KQDS.

GEORGE CARLIN/Carfin On Campus (Eardrum/Penthouse) 30/26 (3/3) X

Adds include WBAB, WPYX, WZZ0, WHCN, WKQQ, WIOT, KFMG, KILO. Hots: 0. Mediums: 7 KGON, CHEZ-FM,

WFYV, WYFE, KOMP, KEZE, KOZZ.

CYNDI LAUPER/She's So Unusual (Portrait/CBS) 30/3 (29/3)

Adds: WFYV, WRKI, KFMX. Hots: 10 include WLIR, WCKO, KCAL, 91X, WPDH. Mediums: 19 include WBCN, KMET,
WHCN, KQDS, WLAV.

HOWARD JONES/Human’s Lib (Elektra) 27/4 {29/9)

Adds: WYNF, WTPA, KLBJ, WQDR. Hots: 8 include WHJY, WLUP, KBCO, KROQ, 91X, WQMF, KSPN. Mediums: 19
include WBAB, WYSP, KMET, KREM.

GENESIS/Genesis (Atlantic) 24/4 (22/2)

Adds: WMMR, KMJX, KSMB, KLYV. Hots: 7 WSKS, WMMS, KFOG, WIMZ, WYFE, KILO, WHMD. Mediums: 15
include KMET, WAAF, KRSP.

SPLIT ENZ/Conflicting Emotions (A&M) 22/4 (16/5)

Adds: WQBK, WOUR, KREM. KFMF. Hots: 6 KBCO, CHEZ-FM, CITI-FM, K97, KSPN, KTCL. Mediums: 16 include -

WBAB, KFOG, WPDH, KWFHhi.

BRONZ/Taken By Storm {Bronze/lsland) 22/2 (21/2)

Adds: WCKO, KWHL. Hots: 1 WRIF. Mediums: 19 include KZEW, KGB, KSJO, KZOK, WYFE, KWFM.
RUBBER RODEO/Scenic Views (Mercury/PolyGram) 18/1 (18/4)

Adds: WGIR. Hots: 2 WBCN, WLIR. Mediums: 15 include WHJY, KBCO, WPDH, WAQY, WAAF, WIMZ.

NEW & ACTIVE — Records bullding In airpiay and coming closest to charting. Numbers

indicate total reports/total adds; for example, 40/20 means 40 reports and, of those,

20 added It this week. Figures In parentheses are last week's data. Checked records -
are those that were among the week's most added.

HOT TRACKS — Complles track airplay data from all reporting stations. Covers songs from all configurations,
Jnciuding albums, EPs, and 45s. Includes four-week trend of chart movement. Also listed Is present week's
number of reports in hot and medium rotations, and total adds. Symbols represent more (), less (-), or
equal ) number of reports in each rotation compared to last week’s flgures. Records showing significant up-
ward momentum are bulieted.
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0T TRACKS

“BREAKERS.

e B

Total

171 REPORTERS Total  Hot Maedium  Adds

_ w s © BILLY SQUIER/Rock Me Tonite (Capitol) 157+ 112+ 45- 2-
1 1 1 2 BRUCE SPRINGSTEEN/Dancing In The Dark {Columbia) 147—- 138- 3= 0-
2 1w 7 © JOHN WAITE/Missing You (EMI America) 157+ 103+ 52- 6-—
2 e 3 4 CARS/Drive (Elektra) 145= 115+ 30- 3-
1 1 10 € SCANDAL featuring PATTY SMYTH/The Warrior {Col.) 148+ 70+ 77— 3=
, s & 6 RODSTEWART/Infatuation (WB}) 130- 106- 24—~ 2+
s 4 o« 7 CHRIS DeBURGH/High On Emotion (A&M) 144~ 74— 70— O-
, 2 2 8 JEFFERSON STARSHIP/No Way Out (Grunt/RCA) 123- 105- 18+ =
s & 3 @ RATT/Round And Round (Atlantic) 126- 95+ 30- 2-
20 19 13 { JEFFERSON STARSHIP/Layin’ 1t On... (Grunt/RCA) 121+ 65+ 56+ 4-
18 15 12 BRUCE SPRINGSTEEN/Cover Me (Columbia) 120+ = 50+ 7+
] PETER WOLF/Lights Out (EMI America) 135+ d4f+ 87+ 29-
_ _ 2 (® SAMMY HAGAR/Two Sides Of Love (Geffen) 130+ 27+ 93+ 24—
v » 1 O STEVE PERRY/She’s Mine (Columbia) 108+ 73+ 36— 10+
s 2 17 (D COREY HART/Sunglasses At Night (EMI America) 121+ 57+ 62- 6-
27 25 19 (O TWISTED SISTER/We're Not Gonna... (Atlantic) 123+ 35+ 83— 11+
5 13 1a 17 QUIET RIOT/Mama Weer All... (Pasha/CBS) 119- 35- 84+ I+
1 n 1 (O TONY CAREY/The First Day Of Summer (MCA) 115+ 37+ 78- 5-
2 2 21 & WHITESNAKE/Siow 'n’ Easy {Geffen) 707+ 39+ 64— B+
+ 7 1 20 CARS/Magic (Elektra) 88— 76- 12+ O=
51 35 29 BOX OF FROGS/Back Where | Started (Epic) 120+ 22+ 94+ 12—
s 3 8 22 FIXX/Deeper & Deeper (MCA) 96- 46— 50- O-
a1 % 23 € PRINCE/When Doves Cry (WB) 87- 70+ 16— 3~
- & a2 €D DIO/The Last In Line (WB) 104+ 19+ 77+ 14—
~ 53 38 NIGHT RANGER/When You Close... (Camel/MCA) 102+ 21+ 744 24—
s 32 0 €9 SCORPIONS/Still Loving You (Mercury/PG} 93+ 35- 58+ 3-
% 2 an €9 ELTON JOHN/Sad Songs (Say So Much) (Geffen) 87- 50+ 37— I-
@ 28 27 28 VAN HALEN/Panama (WB) 80- 47= 33- 0-
_ _ s € HUEY LEWIS & THE NEWS/Hf This [s It (Chrysalis) 92+ 28+ 57+ 40+
w0 12 15 30 RUSS BALLARD/Voices (EMI America) 86- 29- 57— I1-
w 16 2 31 THOMPSON TWINS/Doctor! Doctor! {Arista) 80— 44- = 0=
s o 20 32 BILLY IDOL/Eyes Without A Face (Chrysalis) 70- 46- 24— 0-
& 21 22 33 ZZ TOP/Legs (WB) 67- 38- 29+ O-
- _— s € GLENN FREY/Smuggler’s Blues (MCA) 85+ 8+ 71+ 21—
w 2 3 € BILLY SATELLITE/Satisfy Me (Capitol) 85+ 12+ 69+ 6-
_ & a0 € FASTWAY/Tell Me (Columbia) 77+ 10+ 58+ 9-
w % « @ BRUCESPRINGSTEEN/BornInTheU.S.A. (Columbial  58= 37- 27+ 4+
s 43 .01 O ANDY FRASER/Fine, Fine Line {lsland) 79+ 6- 72+ 7+
0 20 a3 39 LITTLE STEVEN/Los Desaparecidos (EMI America) 69— 11- §7- I-
2 w 35 40 R.E.M./So. Central Rain ('m Sorry) (IRS/A&M) 70- 12— 58— 3=
s 52 as (@ RUSH/Body Electric {Mercury/PG) 62+ 20- 39+ 7-
o 1 2 42 RED RIDER/Young Thing, Wild Dreams (Capitol) 61— 17- 44- 0O=
s so 4 (B CARS/It's Not The Night {Elektra) 82+ 29— 22+ 6-
42 39 4 44 BRUCE SPRINGSTEEN/No Surrender (Columbia) 50- 26- 24+ 3-
¢ ELTON JOHN/Restless (Geffen) 63+ 710+ 46+ 37+
1 17 s 46 CHICAGO/Stay The Night (WB) 52— 26— 27- =
s a7 47 47 LOVERBOY/Nothing's Gonna... (Columbia) 67— 9= 52— 1-
- - e (@ ADRENALIN/Far Away Eves (Rocshire) 65+ 3+ 51+ 17-
57 59 - @ STEVIE RAY VAUGHAN/Cold Shot (Epic) 56+ 11+ 44+ 16+
s 3 30 50 STEVIE RAY VAUGHAN/Voodoo Chile (Epic) 54- 10— 44— T1-
_ & s2 @ ELVIS COSTELLO.../The Only Flame... (Columbia) §5—  13= 42+ 2-
- & s & MAMA’'S BOYS/Mama We're All... (Jive/Arista) 51— 94+ 41— 3-
4 m 3 53 ROGER GLOVER/The Mask (21/PG) 50- 8- 42- 0-
w 0 4 54 JACKSONS/State Of Shock (Epic) 47— 21— 26- 1+
_ s s3 55 HUEY LEWIS & THE NEWS/Walking On... (Chrysalis) 45— 712- 32- 71-
@ RAY PARKER JR./Ghostbusters {Arista) 46+ 17+ 23+ 10-
2 24 46 57 PSYCHEDELIC FURS/The Ghost In You (Colurmnbia) 39- 15- 23- -
@ PRINCE/Let’s Go Crazy (WB) 46+ 13— 32+ 9-
s s+ ss 59 KENNY LOGGINS/I'm Free (Columbia} 44— 16— 27- 4+
« = . & BRUCE SPRINGSTEEN/Bobby Jean {Columbia) 36— 244 11- 4+

MOST ADDED -

HUEY LEWIS & THE NEWS {40}
If This Is It {Chrysalis)
ELTON JOHN (37)
Restless (Geffen)
LINOSEY BUCKINGHAM (33)
Go insane (Elektra)
HELIX {31}

Rock You {Capitol)
PETER WOLF (29}

Lights Qut (EMI America)
SPANDAU BALLET (25)
Only When You Leave {Chrysalis)

5-__“

BRUCE SPRINGSTEEN (138)
Dancing In The Dark {Columbia)
CARS (115)

Drive (Elektra)

BILLY SQUIER (112)
Rock Me Tonite {Capitol)
ROO STEWART (108}
Infatuation (WB)
JEFFERSON STARSHIP (105)
No way Qut (Grunt/RCA)
JOHN WAITE (103}
Missing You (EMI America)

L s - =t o s o . o SR

NIGHT RANGER
When You Close Your Eyes (Camel/MCA)
60% of our reporters on it. 102/24 including adds at WNEW-FM, WOVE,
0C101, 'KSRR, KZAP, WPYX, WZZO, WAAF, KLAQ, WKQQ, WLAV,
WFBQ, KEZO. Moves 38-25 on the Hot Tracks chart,

HUEY LEWIS & THE NEWS
M This Is It (Chrysalis)

54% of our reportars 6n it. 92/40 including adds at WIYY, WHJY, WSHE,
WSKS, KBPI, KGON. WPYX, WHCN. WPOH. KNCN, WLVQ, KKOJ. Moves
659-29 on the Hot Tracks chart.

LITA FORD “Gotta Let Go’* (Mercury/PolyGram) 42/11 (36/9)
Adds

include WHJY, DC101, KXCI, KOME, WOHA, WOWE, WIMZ, KMOD, xXKOJ. Hots 1 KLPX.
Madiums: 34 include WBAB, WDVE, KZEW, WYNF, WMMS, KLOS, KUPD, XRAQR, KSJO, KZOK.
INXS “'1 Sand A Message” {Atco) 41/13 (28/7) .

Adds include WYDD, KGB, WTPA, KLAG, wKOQ, KFIV-FM. Hots: 10 include WAPP, KROQ,
KOAK, KKDJ. Madiums: 22 include WBAB, WMMR, WYSP, WMMS, XFOG, WPLR, WPDH, WAQY.
WIMZ, WLAV, WYFE, WIOT
LOU REEO “I Love You, Suzanne™ (RCA) 36/15 (23/9)

Adds include DC101, WKLS, KGB. KRQR, WPDH, KFIV-FM. KREM. Hats: 8 KBCO, KROQ, 91X.
KQAK, WDEK, KSPN. Mediuma: 22 inciuds WBAB, WNEW-FM, WMMR, WXRT, WTPA, KFMG.

W BRUCE SPRINGSTEEN *’Pink Cadillac”* (Columbia) 36/10 (33/1)

Adds includa WIYY, WDVE. WEBN, WAQY. KEZO, WIOT, KILO. Hots: 18 include WMMS, KYYS,

KRQR, WTPA, WPLR, WFBQ. Mediums: 20 include WKLS, WLUP, WZXR, KREM.

OIFFORO & TILBROOK “'Picking Up The Pleces”” (A&M) 38/1 (35/6)

Adds: WLUP. Hots: 8 WBAS, WLIR, WXRT, KBCO, KQAK, WQBK., WOHA, WMGM. Medioms: 27
includa WBCN, WAPP, WNEW-FM, WMMR, WZZO, WPLR, WPDH, WAQY, KODS.

W RATY “‘Back For Mare” (Atlantic) 36/14 {22/7) .

Adds inciude WKLS, KBPI, KDKB, KGON, KZAP, KQDS, KMOD. Hots: 13 include WOVE, WHJY,
WEBN, KLOS, KMET, KRAR, KiSW, WAQY, KNCN, KX2ZL. KFMG. Madiums: 20 includa WBAB, KZOK,
WPDH, WYFE.

GLENN EREY "’Sexy Girl”” (MCA) 35/5 (28/6)
Adds: KKCS, KMET, WDHA, WCKN, KOWB-FM. Hats: 7 WMMS, WTKX, KIDQ, KREM, WBYG, WCPZ,
KSPN. Mediums: 27 include WBAB, WLUP. WZZ0. WIMZ, WOOS, KQDS.
SLAOE "My Oh My (CBS Associated) 34/8 (28/7)
‘Adds: WRXT, WAAL, WAPL, WZXY, KMJX, WXKE. KSMB, WIQB. Hots: 8 CHEZ-FM, WAAF, WYFE,
CITHFM, KIDQ, KILO. Madiums: 26 incude WYSP, WKLS, WEKS, KMET, WZZO, WTPA, KGGO, KRSP.
ROO STEWART "'Bad For You'' {WB} 34/4 (28/6)
Adde: KSHE, WAQY. WXKE, KFTy-FM, Hots: 17 incude KMET, KUPD, KRQR. WTPA, WPDH, WFYV,
WAPL. Madiums: 18 include KBCO, KGON, KFOG. KZOK. WOMF, KEZO, KILO.
LINOSEY BUCKINGHAM “‘Go Insane”’ {Elektra) 33/33 (0/0}

Adds: WBAR, WYSP, WXRT, WMMS, KBCO, WAPL, Hots: 1 WKQQ. Mediums: 16 WMMR,
WKLS. KLOL, KAZY, KBPI, KLOS, KFOG, WZZO, WOOS,
HELIX *"Rock You" {Capitoll 31/31 (0/0)

Adds include WBAB, KLOL, KMET, WAQY, KLAG. WAPL. Hots: 0. Madiums: 22 includa WHJY,
WKLS. XZEW, KBPI, KZOK, WTPA, WHON, WLAY, WYFE, KWFM.
BANGLES “'Herg Takes A Fall” (Columbial 31/8 (23/4)
Adds: WLUP, KZOK. WAAL, WTKX., WWCT, WMGM, WHMD, KWHL. Hots: 3 KBCO, 81X, KTCL.
Mediums: 22 include WBAB, WNEW-FM, WMMR, WXRT, WPDH, WAQY. KKDJ.

SPANOAU BALLET “'Only When You Leave’’ (Chrysalis) 29/25 {3/0)
Adds inchude WBAB., WNEW-FM, WMMS, KGGO. Hots: 3 91X, KQAK. WLAV. Medums: 17
inchuda WTPA, WPDH, WZXR, KREM.
HONEYMOON SUITE “'New Gid Now'* (WB) 28/23 (5/0)
Adds inciude WBAB, KZEW, WMMS, KLAQ, KQDS, KILO, KKOJ. Hots: 2Q107, CFOX. Mediums:
18 includa KLOL, KBPI, KZOK. KGGO. WLAV, WYFE, KMQD.
GD-GO's "Tum To You'' (IRS/A&M) 28/2 (26/4)
Adds; KROY, WDHA. Hots: 3 WBCN, KMET, WMGM. Mediums: 24 nclude WBAB, WNEW-FM, WPLR.
WKQQ, KODS.,
STEVE PERRY *Strung Out” (Columbia) 25/2 (22/1)
Adds: KOME, KTYD. Hots: 10 include WHJY, KZEW, KSRR, KSHE, WHCN, KFMG, Mediums: 16 include
KQRS, KMET, KZAP, WPLR, KMOD.
VAN STEPHENSON "'What The Big Girls 0o’ (MCA) 24/5 (18/4)
Adds: WKLC, KLBJ, KWFM, WRUF, KOZZ. Hota: 2 include WMMS. Medums: 21 include WOVE,
DC101, KBP1, XOK8, KUPD, KROR, KZOK, WAQY, XQ0$, KILO.
GENESIS **Taking it All Too Hard"” {Atiantic) 24/4 (22/2)
Adds: WMMR, KMJX, KSMB, KLYV, Hots: 7 WSKS. WMMS, KFOG, WIMZ, WYFE, KILO, WHMD.
Maodiuma; 16 include KMET, WAAF, KRSP, '

KICK AXE "“On The Road To Rock'’ (Pasha/CBS) 23/6 (22/8)
Adds: WYSP. KZEW, KKCL, WXKE, KMOD, KOMP. Hots: 3 KMET, CFOX, CITHFM, Mediums: 19 inchuda
WDVE, WYNF, KSHE, KUPD, WTPA, WAAF, KLAQ, WIMZ, WFBQ, WFMG.
CYND! LAUPER *‘She Bop™ {Portrait/CBS) 23/4 {19/3)
Adds: WFYV, WRKI, KFMX, KSPN, Hots: 7 WLIR, WCKO, KCAL, 91X, WDHA, WPDH, WMGM.
Mediums: 14 include KMET, KQDS.
CHEQUERED PAST **How Much Is Too Much™ (EMI Americal 22/8 {13/5)
Adds: WDVE, DC101, XGB, KMEL, WKLC, KLBJ, WXKE, WWCT. Hots: 2 KNCN, KWFM. Mediurna: 14
include WMMR, WKLS, KSJO, KZOX, WFYv. KEZO, KiLO.
GREG KIHN BANO “*Rock’’ (Besarkloy/E-A} 21/6 {17/3}
Adds inchude WDHA, WOWE. WTKX, KFIV-FM, WMGM. Hots: § KFOG, KMEL, KROR, WDEK, KSPN.
Mediums: 12 inchude KBCO, WPOH, KREM.

JEFFERSON STARSHIP “Sony Me. Sorry You" (Grumt/RCA) 20/10 {10/0)

Adds include KSJO, KQDS, XMOD. Hots: 8 include KSHE, KRQR, WAPL, WLAV, Mediums: §
include WMMS, WIOT.

MOST ADDS — A numerical listing of the most addea records
of the week.

MOST HOTS — A numerical listing of the records receiving the
most hot rotation reports.
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