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SUMMER ARBITRON 
RATINGS ROUNDUP 

Francisco: KSOL Narrows KGO's 
KITS Beats KFRC 

Tigers Drive WJR To 13.8 
WHDH Close Behind WBCN 
KMJQ Reaches Double Figures, 

1 Slot 
WGAY Takes Over First 

Louis: KMOX Up To 21 .8; KSHE 

WMMS Stable; WBBG Big 

Complete Results Page 14 

INVASION OF THE 
FORMAT SNATCHERS 

KITS and Z100 became CHR 
stations across the nation have 

to clone those approaches. But 
calling yourself "The Flamethrower" 

turning your morning team into a Zoo 
success? John Leader thinks 

Page 32 

PEOPLE IN THE 
NEWS THIS WEEK 

Harry Lyles PD at WMJI 
Al Brady Law VP /GM for WHDH & WZOU 
Ric Hansen KNBO PD 
Rob Conrad Sunbelt Seattle PD 

Michael Fowler GSM at WKQX 
0 David Brandeburg WIRE's GSM 

Michelle Jennings, Brian Robinson 
BlairIRAR VPs 

Page 3,27 

CMA SALUTE 
Helton offers a tribute to the three 
Broadcast Personality Of The Year 

while Sharon Allen congratulates 
winning artists, and we present photos 

the event itself. 
Page 50, 55, 56 
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COUNTRY'S CONSTRUCTIVE 
ORGANIZATIONS 

R &R's CMA Week special takes a look at 

country organizations, publishers, and li- 

censing societies: how they work with and 
for radio. 

Page 58 
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RADIO & RECORDS 

WIP Appoints 
Harrington PD 

KMZQ /Las Vegas PD Mikel 
Hunter Harrington has ac- 
cepted the programming posi- 
tion at WIP /Philadelphia. Har- 
rington assumes the duties for- 
merly held by Cary Pahigian, 
who departed last month to join 
WBZ /Boston as PD. 

This is Harrington's third 
stint with Metromedia, as he 
had also programmed KMET/ 
Los Angeles and KNEW/Oak- 
land-San Francisco under the 
name of Mikel Hunter. He later 
served several years as OM /PD 
at KOME /San Jose and earlier 

Quinn PD 
At wHu 

Charlie Quinn 

After a year a ,d half as PD at 
Western Cities' KZZP /Phoenix, 
Charlie Quinn has taken the 
Director of Programming posi- 
tion at CBS's WHTT /Boston. 
Quinn replaces Rick Peters, 
who became VP /Programming 
for TK Communications last 
month. 

WHTT VP /GM David Austin 
said, "I was looking for some- 
one extremely creative with 
strong people skills, and I think 
Charlie fulfills both of those ob- 

jectives. He also has a vast 
knowledge of CHR music." 
Uniti Quinn's arrival on October 
29, MD Cyndi Bailen will serve 
as interim PD, Austin added. 

"The chance to program 
WHIT is a great challenge," 
said Quinn. "l'm sorry to leave 
Western Cities; they offered me 
the chance to come out of the 
Midwest to program KZZP, my 
first major market station. I 

really wasn't looking to make a 
QUINN /See Page 27 

Mikel Hunter Harrington 

in his career produced the 1968 

hit "I Love You" by the People. 
WIP VP /GM Hal Smith, who 

was PD of former Metromedia 
sister station KLAC while Har- 
rington was at KMET, observ- 
ed, "Michael has a broad and 
varied broadcasting back- 
ground in several formats. He'll 
bring an excitement to WIP we 
can use, as well as some mod- 
ernizing that we may need. 
Many of the formatics and 
research methods from his 
AOR experience can work 
here." Smith added that WIP 
will continue with music pro- 
gramming during daylight 
hours, opting for Talk at night. 

HARRINGTON /See Page 27 

CMA AWARD WINNERS - Alabama set a record by winning the 

CMA's Entertainer Of The Year award for the third consecutive 

year, while Anne Murray won her first -ever CMA awards, for 

Single and Album Of The Year. Pictured below are Alabama's (l -r) 

Jeff Cook, Teddy Gentry, Mark Herndon, and Randy Owen; Mur- 

ray is shown above. More photos from the CMA Awards: Page 

56. A,I_`_: -.. - 

Schoenberger 
Advances To MCA 
VP /Album Promo a 

r.lr.., 

r-r' 

John Schoenberger has been 
elevated to VP /Album Promo- 
tion for MCA Records. In his 
new position, Schoenberger will 
continue to supervise the label's 
promotion efforts to AOR radio. 

MCA Executive VP /Market- 
ing & Promotion Richard 
Palmese said, "Without a 
doubt, John is the best album 
promotion person in the busi- 
ness. He brings life to our new 
artists on AOR, and he has real- 
ly established MCA as a cons- 
tant and major force on album 
radio." 

VP /Promotion Steve Meyer 
added, "I am extremely de- 

Bolinger Signs On 
AsJQYVPIiM 

Former KOY & KQYT /Phoe- 
nix General Sales Manager Bob 
Bolinger joins KJQY(K-JOY)/ 
San Diego as VP /GM. He suc- 
ceeds Jerry Lee, who resigned 
in June to pursue outside in- 
terests. 

Bolinger had served as the 
Phoenix outlets' GSM since 
March. Prior to that he handled 
the same duties for KQYT. 
Before coming to KQYT, Bol- 
inger was GSM of RKO's 
WHBQ /Memphis. 

Commenting on his appoint- 
ment, Bolinger told R&R, "My 
association with (Edens Broad- 
casting Chairman/CEO) Gary 
Edens, (KOY & KQYT) VP/ 
Station Manager R. Michael 
Horne, and (former owner) 
Harte -Hanks has been terrific. 
But K -JOY is one of the finest 
stations in the US, and Westing- 
house is one of the best com- 

panies. I want to keep KJQY on 
top where it's been for a long 
time." Bolinger, who begins his 
new post on Monday, added that 
his replacement had not been 
named. 

John Schoenberger 

lighted with John's more -than 
earned promotion. I brought 
him to MCA because I felt he 
was the best in the business, 
and as Richard says, this pro- 
motion confirms the fact. It also 
reflects MCA Records' belief in 

the power and importance of 
AOR radio." 

Schoenberger steps up to VP 
following 18 months as Direc- 
tor /National Album Promotion. 
He previously served 12 years 
in promotion with various la- 

bels, including three years 
handling national album duties 
at Arista. 

WAPP Completes CHR 

"Big Apple" Transition 
Doubleday's WAPP /New 

York officially completed its 
transition from AOR to CHR at 
10pm last Friday evening 
(10 -5). WAPP has adopted the 
slogan "Big Hits From The Big 
Apple, 103 WAPP." 

VP /GM Pat McNally told 
R&R, "My hat is off to 
(VP /Programming) David 
Martin, (PD) Michael Ellis, 
(Assistant PD) Steve Ellis, and 
the entire staff at WAPP for a 

truly remarkable job this past 
weekend. The station sounds 
like we've been doing the for- 
mat for months. WAPP is ready- 
ing for the battle, and we ex- 

pect to see WAPP make an im- 
pact on the market in the fall 
book." 

Michael Ellis expressed his 
confidence in WAPP's chances 
for success in the CHR format. 
"We did a lot of research to 

WAPP /See Page 27 
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Washington Report 

Radio's Debate Impact 
Goes Unmeasured 

Radio's role in presenting presidential 
debates to the voting public is hard to 
gauge, partly because major polling organi- 
zations don't make distinctions between 
those who view debates and those who listen 
on radio. 

A CBS official said the CBS /New York 
Times post -debate poll in 1980 did measure 
for differences, but found only a handful of 
radio listeners in an overall sample of 500 or 
so voters. Since that number was too small 
to draw any meaningful conclusions, those 
questioned after Sunday night's Reagan - 
Mondale faceoff were not asked whether 
they'd seen or listened to the event. The 
same held true for the ABC /Washington 
Post poll, according to ABC's Robin Sproul. 

KFWB /Los Angeles interviewed a voice 
analysis expert, Morton Cooper, who said 
that, based solely on voice characteristics, 
President Reagan came across more con- 
vincingly. Political experts say that in 1960, 
radio listeners gave the edge to Richard 
Nixon over John Kennedy. But Nixon, 
plagued by illness, a heavy beard, sweat, 
and his own refusal to wear makeup, fared 
less well among those who watched on tele- 
vision. 

Australians To Hear 
Motorola AM Stereo 

Motorola announced this week that its 
system has been selected as the national 
standard by the Australian Department of 
Communications (DOC). The government's 
decision was apparently influenced by tests 
of all four competing systems, as well as the 
availability of Motorola (C -QUAM) sets 
from Pioneer, which commands 25% of the 
Australian receiver market. 

The decision was announced Monday to 
the Federation of Australian Radio Broad- 
casters. Stations have been on the air in 
Australia with all four systems for some 
time, but have been prohibited from pro- 
moting AM stereo on the air. Motorola says 
it had previously shipped five exciters to 
Australian stations, but had received an ad- 
ditional 13 firm orders in anticipation of this 
week's government edict. 

There are approximately 130 AM stations 
in Australia, a country where FM radio is 
still in its infancy. 

Neighbor Notification 
Sought For 

Short -Spaced FMs 
The FCC is seeking comments on a pro- 

posal by WRAL /Raleigh to require short - 
spaced FMs to notify all affected parties 
when they apply for a transmitter move or 
an increase in facilities. Currently, the 
burden is on the affected stations and their 
legal counsel to learn of proposed changes 
from FCC public notices. 

WRAL filed its petition for rulemaking in 
the matter in March 1983. Attorney Frank 
Fletcher of the firm Fletcher, Heald & 
Hildreth said the Commission's decision to 
put the item out for public comment now in- 
dicates it may be willing to adopt the idea. 
Comments are due November 5. 

Even if the plan is adopted, says Flet- 
cher, WRAL won't benefit. The short-spac- 
ing problem it was worried about has 
already taken effect. Fletcher estimates 
there are 300 -400 grandfathered short- 
spaced FMs. 

NRBA Radio Sales 
University In Cleveland 

NRBA will offer its first Radio Sales 
University for entry-level account execu- 
tives at John Carroll University near Cleve- 
land, November 16-18. Faculty members 
are Malrite President Carl Hirsch and 
Metroplex President Norm Wain. 

Course topics include customer needs, 
competition, tools of selling, presentations, 
and handling objections and closings. The 
price of tuition and meals (excluding hotel) 
is $150 for NRBA members and $225 for non- 
members. For further information contact 
NRBA Membership Development Director 
Jim Mackin; (202) 466 -3644. 

Golden Jubilee 
Commission on 

Telecommunications Formed 
With an eye towards celebrating the Com- 

munication Act's 50th birthday and later 
setting up a permanent institute, a group 
headed by former FCC general Counsel 
Max Paglin has organized the nonprofit 
Golden Jubilee Commission on Telecom- 
munications. Co- chairmen are former FCC 
Chairmen Dick Wiley and Newton Minow. 

The commission, to be funded by dona- 
tions, "will create a permanent and in- 
tegrated record" of the history and develop- 
ment of the industry through a "coor- 
dinated series of studies, publications, con- 
ferences, symposia, and panel sessions." 

Subsequently, the group will form the nu- 
cleus of a permanent National Institute of 
Telecommunications to serve as a forum 
"where all those concerned with telecom- 
munications can explore and exchange 
views on such issues as the legal, technical, 
and economic factors which have governed 
the growth of the industry." 

The commission and Paglin, its executive 
director, can be reached at 2101 L St. NW, 
Suite 600, Washington, DC 20037; (202) 
955-4687. 

Other Key Developments: 
Radio broadcaster -turned attorney 

John Garziglia is leaving the FCC's Hear- 
ing Branch to become an associate with the 
communications law firm Pepper and Cor- 
azzini. 

In a progress report to the FCC, Albany 
Radio says it expects to have a minority 
buyer for WALG & WKAK /Albany, GA lin- 
ed up by a November 2 deadline. Albany 
has opted for a distress sale of the proper- 
ties rather than face a hearing on charges 
of lack of candor, misrepresentation, and 
EEO violations. 

KOBS & KRRV /Alexandria, LA have 
lost a bid to have the FCC overturn a short- 
term renewal they were given for having no 
fulltime minority employees between 1980 
and 1981 in a market with a 25% non -white 
labor force. 

FCC Chairman Mark Fowler has nam- 
ed Raymond Strassburger of Times -Mirror 
Co.'s Washington office to become his Spe- 
cial Counsel/Congressional Affairs. 

Finding that WVLK -AM & FM /Lexing- 
ton, KY aired locally -produced, issue - 
oriented programming, the FCC has denied 
a second attempt by the National Black 
Media Coalition to deny the stations' license 
renewal. 

R &R /Friday, October 12, 1984 
INTERFERENCE PARAMOUNT 

FCC Sets Heavy Pre- 
Christmas Radio Agenda 
A variety of issues important to the radio industry will go before the 

five FCC Commissioners for decisions in the coming three months, the first quarter of the federal government's new fiscal year. The lineup was 
finalized last week in a meeting between Chairman Mark Fowler and Mass Media Bureau Chief Jim McKinney. 

McKinney told R&R the Commission is 
entering a period of substantial technical 
deregulation. "If there's a rule of thumb, 
we're very concerned with anything dealing 
with interference. We may hold some.and 
add some in that area. We have little in- 
terest in the quality of sound that comes out 
of a radio." In the belief that there are "lots 
of stations," the FCC takes the attitude that 
if a station does anything to harm its own 
audio quality, people "won't listen to it." 

The radio agenda for the next three 
months includes: 

Issuance, probably by Thanksgiving, of 
the final list of FM drop -in communities. A 
separate item covering applications pro- 
cessing under Docket 80-90 will come later, 
and McKinney said he hopes the Commis- 
sion can begin accepting drop -in applica- 
tions in January or February. 

Designations of renewal hearings for 
the RKO radio and television stations and 
their competing applicants. 

Consideration on October 17 of desig- 
nating for hearing the renewal application 
of KTTL /Dodge City, KS, a competing .ap- 
plication, and petitions to deny the renewal. 
The station aired attacks on blacks and 
Jews. 

Setting a date for Class 4s to go to 1 kw 
at night. 

A daytimer -regional compromise on 
evening hours for daytimers. 

The radio common carrier industry's 
challenge to the deregulation of FM SCAs. 

New rules on FM blanketing and Chan- 
nel 6 television interference. 

"We're very concerned with in- 
terference. We have little inter- 
est in the quality of sound that 
comes out of a radio." - Jim McKinney 

NRBA's request for annual, rather than 
quarterly filing of programs /issues lists. 

Enhanced protection for Alaskan AMs 
on U.S. clear channels 

Various EEO challenges to the renew- 
als of stations in Texas. 

Overhauling of rules requiring audio 
proofs of performance. 

Deregulation of auxiliary services. 
An NAB proposal to give broadcasters 

more leeway in the timing and method of 
notifying people they're on the air or being 
taped for broadcast. 

FCC Warning On Side- 
Mounted Antennas 
Sparks FM Concerns 

Large numbers of FM broadcasters have reportedly contacted the 
FCC regarding a recent public notice on its policy on side -mounted 
antennas. It's estimated that 90 % or more of FMs have antennas which 
are side -mounted on another structure, such as a television tower. 

The issue is important because antenna 
placement can significantly alter a station's 
radiated power and signal reach in dif- 
ferent directions. Placed at the top of a 
tower, an FM antenna will radiate its signal 
evenly in all directions, forming a circular 
coverage pattern. 

But side- mounting creates a clover -leaf 
pattern. Most importantly, in the outer 
bulges of the "leaves" an FM station will 
get much higher power than authorized, 
plus signal reach up to double what's been 
approved by the FCC. 

In a September 14 public notice, the Com- 
mission said: "In making allotments and in 
issuing construction permits and licenses, 
the Commission assumes that FM non-di- 
rectional broadcast antennas have perfect- 
ly circular horizontal radiation patterns. 
Actual antenna patterns shall conform to 
the ideal as closely as is practicable. The 
use of any technique or means (including 
side -mounting) which intentionally distorts 
the radiation pattern of what is nominally a 

non -directional antenna makes that anten- 
na directional, and it must be licensed as 
such." 

That notice has evidently raised fears on 
the part of many broadcasters that they 
may be forced to end their existing side - 
mounting, which could be an expensive pro- 
position. But the FCC has no apparent in- 
tention to change its policies. 

In fact, at the same time the public notice 
was issued, the Commission rejected a peti- 
tion filed in 1977 by an antenna company 
seeking to have the FCC take into account 
the pattern distortions created by side - 
mounting. 

One consulting engineer said the key 
word in the notice is "intentionally." Prov- 
ing intent is difficult, making FCC disciplin- 
ary action unlikely, he said. However, one 
Mass Media Bureau official said the Com- 
mission might investigate a specific com- 
plaint about antenna "tweaking to gain 
some advantage." 



#2 in a series: 

The difference 
between Coleman Research 

and ordinary research. 

"When the research 
is complete, 
our job is only 
half done." 

Jon Coleman, Resident 

More than sixty of our broadcast clients can agree on one thing: 
Ordinary research delivers numbers; Coleman Research delivers 
solutions that deal with today's radio reality. 
RESEARCH IS THE FIRST STEP TOWARD SOLUTIONS. 

Is your music list defined? What's your specific advertising mes- 
sage?. Is your competitor vulnerable, or are you? 

We believe the most important job of Coleman Research is to help 
you implement our research findings. 

We work with clients to interpret data and help implement a plan 
that ̀ works.' 

While ordinary research leaves you with raw data, Coleman 
Research stays with you to turn data into definite solutions. 
DO YOU NAVE A PLAN FOR 1985? 

In today's competitive environment, having information isn't 
enough...you need answers. 

Competitive radio is no place for ordinary research. lbday's 
audience tastes and preferences are complicated issues. 

The difference between an ordinary radio station and one that 
responds to the real world is an actionable plan. 

Do you have one for 1985? 
OUR LONG -TERM COMMITMENT. 

Coleman Research is committed to ongoing relationships that 
better serve long -range marketing situations. We are always per- 
sonally available to our clients to discuss immediate concerns. 

Always. 
And that's another difference between Coleman Research and 

ordinary research. 

Coleman Research 
THREE DALLAS COMMUNICATIONS COMPLEX, SUITE 212, IRVING, TX. 75039 (214) 556 -2121 
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THE PROOF 
IS TIE 
PERFORMANCE. 

In 1982, K___ chose Blair Radio as their national sales 
representative. Station billings took off like a rocket. Up 
200% in two years. 

That's performance. It takes high -powered people. 
Hard- selling, aggressive and smart. Blair Radio puts more 
of them to work per station than any major 
representative. 

We support our people 
with the latest in high - 
powered technology. 
Unmatched computer 
firepower that gets us better 
information fast. 

That's why Blair has more 
In two years, Blair Radio 

#1 stations in the top -50 boosted K___'s national sales 203%. 

markets. And we bill an average of móre dollars per 
station than anyone else. 

The best people. The best equipment. The best 
performance. The Blair tradition. 

Blair Radio 
representation: 

Year 2. 

Blair Radio 
representation: 

Before Year I. 

Blair Radio 
representation. 

BLAIR RADIO o 
Performance is the Tradition. 
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I1/ESTI1/OOD ONE PRESENTS 

A Go /den Celebration 
Hosted by Pete Townshend 
The Westwood One Radio Network is proud to join RCA's historic celebration of 
The King's 50th birthday by presenting an exclusive three -hour radio special 
featuring rare, unheard Elvis interviews and music -the sounds that gave 
birth to rock 'n' roll and changed the face of popular music. Join host Pete 
Townshend, a rock legend in his own right, the evening of Saturday, November 17 
for this momentous radio event tracing Elvis' phenomenal career, from Tupelo to 
Graceland to the Promised Land. To let your listeners experience the incredible 
influence Elvis Presley has had on every generation of rockers that followed, 
contact your Westwood One representative at (213) 204 -5000. 

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE... AND ONLY ! 
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147 Current Playlists 

stations reported a 

frozen playlist this week: 

CITI-FM/WInn peg 
KFMX/Lubbock 

KFOG/San Francisco 
WDIZ/Orlando 

WKCIO/Lesington 
WYDO/Pittsburgh 

6 stations felled to 
report this week. Ther 
rotations were frozen: 

KGON/Portland 
KWHL/Anchorage 
WAAF/Worcestar 

WCKO/Miami 
WXQR/Jacksonville, NC 

WYSP/Phliadelphia 

The following stations are 
no longer AOR Reporters : 

KSMB/Lafayette 
WAPP/New York 

When three or more tracks 
from the same album ere 

reported In medium. the 
album Itself we receive 

credit as being In hot, and 
will appear In the hot 
listings. The individual 
tracks will continue to 
receive credit as being 

played In a medium rotation. 
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MIDWEST 
Most Added . Hottest 

Huey Lewis 
John Waite 
Honeydrippers 

Chicago 
Prince 

Stevie Wonder 

CHR ADDS & HOTS 
Music Key: (DPI indicates the song is getting play during certain parts of the day and /or night (RA) indicates 

the song Was dropped from the playlist then re-added. 

R8R /Friday. October 12, 1984 

WEST 
Most Added . Hottest 
Huey Lewis 
Honeydrippers 
John Waite 
Peter Wolf 

Chicago 
Stevie Wonder 

Billy Ocean 

MIDWEST 
Parallel Two 

WKODIAkron. OH 
Man Pat4ok 
HUEY LEWIS 6 NEWS 
JOHN WAITE 
HONEYDRIPPERS (dp) 

BILLY SQUIER (dp) 

DAN HARTMAN 
Hottest: 
CHICAGO 2 -1 
PRINCE 1 -2 
PRINCE 16-8 
WHAM! 20 -12 
DIANA ROSS 24 -18 

WANGAppbtenOSRkeek 
CRAM Oak_ 

PAUL MCCARTNEY 
COREY HART 
SAMMY HAGAR 
KISS 
HUEY LEWIS 4 NEWS 
Hottest: 
CHICAGO 3 -1 RyeNCMeID 
PRINCE 1 -3 
RICK SPRINGFIELD 6-5 WHAM! 
PRINCE 23-9 BILLY SWIER 
WHAM! 18 -12 JOHN WAITE 

WKAU /AppNtonOahkosh, WI SCORPIONS 

RatelBMdWth 
INKS (pip) 

WHITRSNAKE (do) 

HONEYDRIPPERS ROGER HODGSON (pip) 

PETER WOLF SCANDAL (dp) 
LIONEL PICNIC 
KISS OP) 
Hottest: 
PRINCE 1 -1 
STEVIE WONDER 5 -4 
JOHN CAPPER?? 6 8 9-6 
WHAM! 24 -14 
PRINCE 29 -21 

WORD /Grand Rapids. MI 
Swart/Stevens 

HUEY LEWIS 6 NEWS 
HONEYDRIPPERS 
JULIAN LENNON 
Hottest: 
CHICAGO 2 -1 

MADONNA 3 -2 
RICK SPRINGFIELD 9 -6 

ROD STEWART 14 -8 

ELTON JOHN 19 -10 

WZPIJksdkMepoN6 IN 
Jlm MS.e 

DIANA ROSS 
SHEENA EASTON 
BILLY SQUIER 
JOHN WAITE 
SCANDAL 
BAND OP COLD 
DAN HARTMAN 
CULTURE CLUB 
Hottest: 
CHICAGO 2 -2 
BILLY OCEAN 9 -4 

WHAMI 18-5 
PRINCE 8 -7 
TINA TURNER 21 -10 

WJXOIJeebaL MI 

82XICOlumer, OH 
Cook/Celia 

LIONEL PICNIC 
HUEY LEWIS 6 NEWS 
CHARA KHAN 
JULIAN LENNON 
Mottest: 
CHICAGO 2 -1 

POINTER SISTERS 11-5 
BILLY OCEAN 12-8 
PRINCE 18 -11 
STEVIE WONDER 20 -14 

KIIK/Devenport IA 

Jim O'H.n 

JOHN WAITE (dp) 
DAN HARTMAN (dp) 
JULIAN LENNON 
Hottest: 
CHICAGO 2 -1 
BILLY OCEAN 10-5 
PRINCE 20-10 
LIONEL RICHIE 14-17 
CYNDI LAUTER 13 -23 

WOTZJD.ylon. OH 
Klrq/Roberuon 

PAUL MCCARTNEY 
PETER WOLF (dp) 

LIONEL RICHIE 
SHEENA EASTON (dp) 
KROKUS (dp) 
Hottest: 
MADONNA 1-1 
JOHN CAFFERTY 4 B 10 -5 

BILLY OCEAN 11-6 
PRINCE 22 -11 
WHAM! 28-22 

KMOKAM. Mime IA 
Al Weak 
HUEY LEWIS 6 NEWS 
SCANDAL 
JOHN WAITE 
FREDDIE MERCURY 
RISS (dp) 
JEFFREY OSBORNE 
Hottest: 
CHICAGO 2 -1 
STEVIE WONDER 6 -3 
DENNIS DEYOUNG 13-9 
WHAM! 21 -11 
PRINCE 25-15 

KZIOIDuluth, MN 
Berry KNSM 

HONEYDRIPPERS 
HUEY LEWIS 6 NEWS 
TORY SHAW 
JULIAN LENNON 
PAUL MCCARTNEY (dp) 

JOBN WAITE 
CULTURE CLUB 
JOE COCKER 
Hottest: 
STEVIE WONDER 2 -1 

MADONNA 5-3 
PRINCE 10 -4 

SHEENA EASTON 14 -9 
WHAM! 24 -11 

WKDQIIve. M, IN 

CHAKA KHAN 
HUEY LEWIS 4 NEWS 
3R SPECIAL (dp) 

JULIAN LENNON 
TWISTED SISTER (dp) 
KISS (dp) 

Hottest: 
CHICAGO 2-1 
MADONNA 4 -2 

STEVIE WONDER 8 -5 

BILLY OCEAN 9 -6 
PRINCE 30-10 

TIVIMAMlw 
PRINCE 
BRUCE SPRINGSTEEN 
WHAM! 
Hottest: 
STEVIE WONDER 1 -1 

CHICAGO 2 -2 
MADONNA 6 -3 
BILLY OCEAN 27-10 
PRINCE D-11 

: NEES /FOOT WAYNE 
: SCOTT DUGAN 

HONEYDRIPPERS 
HUEY LEWIS 6 Nos , 

PETER NOLP 
DAN HARTMAN 
Hottest: 
CHICAGO 2 -1 
STEVIE WONDER 4 -2 
MADONNA 7 -3 
JORN CAFFERTY 6 B 9 -6 

PRINCE 29 -11 

JULIAN LENNON (dp) 

JOHN LENNON (dp) 

Hottest: 
BRUCE SPRINGSTEEN 2 -1 

SAMMY HAGAR 11-7 
BILLY IDOL 19 -16 
DAVID BOWIE 20-17 
TOMMY SHAW 21 -19 
38 SPECIAL 24 -21 

WKMIKEIBrrreso., REI 

WelmelniCimmen 

TOMMY SHAW (dp) 

HONEYDRIPPERS 
STEVE MILLER BAND 
DAN HARTMAN 
Hottest: 
CHICAGO 3-2 
STEVIE WONDER 7 -4 

PRINCE 30-13 
WHAM! 28 -15 
HALL 6 OATES 39 -27 

ZMO Krrr sty. MO 
Colin MIN* 
JULIAN LENNON 
JOHN WAITE 
SCANDAL 
PETER WOLF 
BILLY SQUIBB (dp) 

ROGER HODGSON (dp) 

KISS (dp( 
U2 (dp) 
Hottest: 
CHICAGO 1 -1 
PRINCE 16 -9 

SHEENA EASTON 25-15 
38 SPECIAL 26-21 
CHAKA KHAN 27-22 

WVICRarrdn4 MI 
MmeniKifbMIN 
STEVIE WONDER 
MADONNA 
TOMMY SHAW 
HONEYDRIPPERS 
Hottest: 
JOHN CAFFERTY 6 B 2-i 

STEVE PERRY 3 -2 
CHICAGO 8 -3 
BILLY OCEAN 7-5 
SURVIVOR 12 -7 

Z104MedNoR WI 
UttWNUdeon 

POINTER SISTERS 
TIMOTHY B. SCHMIT 
FRANKIE GOES TO H 
HUEY LEWIS 6 NEWS 
U2 (dp) 
Hottest: 
PRINCE 1-1 
BILLY OCEAN 9-2 
PRINCE 5-3 
WHAMI 12 -5 
TINA TURNER 31-16 

nMbYYVeY1MA WI 
MIOIIe.IelK.ty 

JACK WAGNER 
CULTURE CLUB (dp) 

Hottest: 
STEVIE WONDER 5-1 
BILLY OCEAN 8-5 
SHEILA E. 9 -6 

NIGHT RANGER 13-8 
RICK SPRINGFIELD 1B -10 

KJ101OkIshoms City, OK 

BIN C.MN 

JACK WAGNER 
PETER WOLF 
JOHN WAITE 
FRANKIE GOES TO H 
KISS 
SCANDAL 
HUEY LEWIS 6 NEWS 
Hottest: 
STEVIE WONDER 7 -1 

PRINCE 10-5 
SHEENA EASTON 16-6 
CHAIA KHAN 14-10 
WHAM! 26-15 

KOFRVOkkNwme Chy. OK 
MIR.rlCoepr 
COREY HART 
HUEY LEWIS 4 NEWS 
PAUL MCCARTNEY 
NEW EDITION 
TOMMY SHAW 
HONEYDRIPPERS 
SCANDAL (dp) 
JACK WAGNER (dp) 

Hottest: 
CHICAGO 3 -1 
STEVIE WONDER 12-7 
BILLY OCEAN 15-9 
WHAM! 28 -19 
SHEENA EASTON 22 -20 

KOKO/Om ehe, NE 

TeMDdDeen 

CYNDI LACIER 
STEVE PERRY 
LIONEL RICHIE 
PAUL MCCARTNEY 
HONEYDRIPPERS 
HUEY LEWIS 6 NEWS 
PETER WOLF 
Hottest: 
CHICAGO 2 -1 
JOHN CAFFERTY 6 B 3 -2 
STEVIE WONDER 5 -4 
DAVID BOWIE 10 -5 
WHAM! 13 -7 

KZ1131PNO4le. IL 

EdW!ONelblelOrNY 

CHAKA KHAN 
PAUL MCCARTNEY 
COREY HART 
DAVID BOWIE 
Hottest: 
CARS 2 -1 
SCANDAL 3 -2 
CHICAGO 4-3 
PRINCE 5 -4 
MADONNA 9 -7 

wZOKIRoekfoed. IL 

Geoff DevI. 

KENNY ROGERS 
CHAKA KHAN 
SAMMY HAGAR 
DAVID BOWIE 
Hottest: 
MADONNA 4 -1 

STEVIE WONDER 7 -5 

BILLY OCEAN 19-8 
DENNIS DEYOUNG 18-9 

UK ($os.th R.nd. IN 

J.K. Deanne 

LIONEL RICHIE 
WHAM) 
PRINCE 
Hottest: 
STEVIE WONDER 2 -1 
SHEILA E. 12 -4 
BANANAMMA 9-5 
MADONNA 15-8 
JOIN CAFFERTY c B 27 -1 

WRONITONdo. OH 
aCNPN1IMICMell 

SCANDAL 
SCORPIONS (dp) 
JOHN WAITE 
BILLY SOUDER 
ROGER HODGSON 
JULIAN LENNON 
JOHN LENNON 
JOE COCKER (dp) 

ALPHAVI LLE 
FEE WAYBILL 
Hottest: 
DENNIS DEYOUNG 15 -9 

BILLY OCEAN 18-10 
MIAMI 20 -12 
PRINCE 26 -17 -- 

HALL 4 OATES 7T.23 

KAYIONTAN" OK 
Ilielnikepherm 
RICK SPRINGFIELD 
HUEY LEWIS 6 NEWS 
JOHN WAITE 
Hottest: 
SAM HARRIS 5-2 
PRINCE 31 -11 
WHAM! 21-13 
DENNIS DEYOUNG 28-17 
LIONEL RICHIE 39 -29 

KEYN.FM(Wichite. KS 

T.ylor/erown 

HUEY LEWIS 6 NEWS 
HONEYDRIPPERS 
MOLLY HATCHET 
SCANDAL 
JOHN WAITE 
Hottest: 
DENNIS DEYOUNG 10 -5 

BILLY OCEAN 13 -6 
PRINCE 14-7 
WHAM! 25-17 
SAMMY HAGAR 30 -23 

KKRDIWIWM. KS 

ONNr11R11111erne 

HONEYDRIPPERS 
PAT BENATAR 
CULTURE CLUB 
ROGER HODGSON 
JULIAN LENNON 
MARIA VIDAL 
HUEY LEWIS 6 NEWS 
Hottest: 
STEVIE WONDER 5-3 
ELTON JOHN 9 -7 
MIAMI 13-9 
PRINCE 19-14 
SURVIVOR 29-21 

WHOTITeensetowm. ON 

Dick Thompson 

CULTURE CLUB 
MATTHEW WILDER 
STEVE MILLER BAND (dp) 

JOHN WAITE (dp) 

HUEY LEWIS 6 NEWS 
SCANDAL 
Hottest: 
CHICAGO 2 -1 
JOHN CAFFERTY 6 B 10 -7 

ROD STEWART 11-8 
PRINCE 15 -10 
WHAMI 16 -11 

WYFMITeu ptewn, OH 

Jeff Tobin 

none 
Hottest: 
PRINCE 1 -1 

SHEILA E. 2 -2 

STEVIE WONDER 4-4 
JOHN CAFFERTY 4 B 7 -7 

ELTON JOHN 17 -!7 

Parallel Three 

KFYRIRIRwá. ND 

SrwhNH.rdU 
JULIAN LENNON 
JOE COCKER 
HUEY LEWIS 6 NEWS 

Hottest: 
STEVIE WONDER 2-1 

CHICAGO I-2 

BRUCE SPRINGSTEEN 6 -5 

POINTER SISTERS 15 -9 
PRINCE D -14 

WINO dorre tyton, IN 

JueBn111obCI11R 

HUEY LEWIS 6 NEWS 
PAUL MCCARTNEY 
TIMOTHY B. SCHMIT (dp) 

BILLY SQUIER (dp) 

FREDDIE MERCURY (dp) 

JOHN WAITE (dp) 

SCANDAL Idyl 
Hottest: 
CHICAGO 2 -1 
MADONNA 4 -2 
BRUCE SPRINGSTEEN 5 -3 
ROD STEWART 12 -6 

STEVIE WONDER 15 -7 

WSWWSbwnYpton. IN 

Sob L.rerd 

PETER WOLF 
DAN HARTMAN 
JANES STREET 
HUEY LEWIS 6 NEWS 
ROGER HODGSON 
JULIAN LENNON 
SCANDAL 
Hottest: 
CHICAGO 1 -1 
BRUCE SPRINGSTEEN 5-2 
STEVIE WONDER 8 -3 
MADONNA 9 -6 
JOIN CAFFERTY 6 B 11-7 

WCILMA(Crbe deN. U. 

Tony VielNk e 

COREY HART 
CULTURE CLUB 
SURVIVOR (dp) 

KISS (dp) 
JOIN WAITE 
Hottest: 
STEVIE WONDER 1 -1 
PRINCE 10 -2 
PRINCE 2-3 
CHICAGO 3 -4 

WHAM! 13 -7 
KOCRICedr Rankle, IA 
eery Mon 
ROGER HODGSON 
HONEYDRIPPERS 
PAUL MCCARTNEY 
TWISTED SISTER (dp) 

JULIAN LENNON 
Hottest: 
CHICAGO 1 -1 
WHAM! 7 -3 
PRINCE 13 -4 
CHAKA KHAN 23 -16 
BILLY OCEAN 27 -17 

KCMG/Colombia, MO 
DOW Mtterniek 
PAUL MCCARTNEY 
PETER WOLF 
SAM HARRIS 
HOHEW /RIPPERS 
JOHN WAITE 
Hottest: 
CHICAGO 2 -1 
MADONNA 3 -2 
STEVIE WONDER 5 -3 
BILLY OCEAN 9 -4 
PRINCE 39 -24 

YWFreo. ND 
CohrelAMeson 
HUEY LEWIS 6 NEWS 
PETER WOLF 
ROGER HODGSON 
MOLLY HATCHET (dp) 
SCANDAL 
JOHN WAITE (dp) 
Hottest: 
CHICAGO 2 -1 
MADONNA 5 -2 
JOHN CAFFERTY 6 B 15 -8 
PRINCE 24 -12 
WHAM! 28 -19 

KKXL- FMIO.nd Forke. ND 

Don Nrdln. 
LIONEL RICHIE 
SAMMY NAGAR (pip) 

38 SPECIAL 
PAUL MCCARTNEY 
CHARA KHAN (dp) 

Hottest: 
CHICAGO 1 -1 
PRINCE 2 -2 
PRINCE 31-6 
STEVIE WONDER 23 -12 
WHAMI 29 -24 

WAZY-FMIIUMYMM. IN 

SteoYKpemOw 

LIONEL RICHIE 
HUEY LEWIS 6 NEWS 
JULIAN LENNON 
SCANDAL 
JOHN WAITE 
ALPHAVILLE 
Hottest: 
CHICAGO 5-1 
MADONNA 12-2 
DENNIS DEYOUNG 11 -10 
WHAMI 24 -11 
SURVIVOR 33 -25 

KMXIIIIw.kt NE 

Time J l oo 

HONEYDRIPPERS 
TOMMY SHAW 
SURVIVOR 
HUEY LEWIS 6 NEWS 
MATTHEW WILDER 
PETER WOLF 
Hottest: 
CHICAGO 1-1 
STEVIE WONDER 3 -2 

MADONNA 5 -3 
JOHN CAFFERTY 4 B 10-6 
PRINCE 12 -7 

WHEWRIBINFORdIENNEMIREE. WI 

Pet RAREM 

JULIAN LENNON 
JOHN PARR 
FRANKIE GOES TO H 

JACK MAGIER 
Hottest: 
PRINCE 4 -1 
STEVIE WONDER 1 -2 
CHICAGO 3 -3 
JOHN CAFFERTY 6 B 6 -5 
DAVID BOWIE 14-6 

KKt3FIAiMer d CM. RD 

SkrwWP4eE 

JULIAN LENNON 
HONEYDRIPPERS 
DAN HARTMAN 
TOMMY SHAW 
Hottest: 
CHICAGO 1 -1 
RICK SPRINGFIELD 4 -2 
ROD STEWART 15-9 
DENNIS DEYOUNG 22 -13 
ELTON JOHN 24-14 

fNKOlMM . KS 
D.nnW COME 
TOMMY SHAW (dp) 

ROGER HODGSON 
JOHN WAITE (pip) 

KISS (dp) 

TINA TURNER 
JULIAN LENNON 
CULTURE CLUB 
Hottest: 
CHICAGO 4 -1 

MADONNA 6-3 
STEVIE WONDER 12 -6 

RICK SPRINGFIELD 10 -9 

PRINCE 31-24 

KKHCaloue NMI. SD 

Derr Klein/ 
CHAKA KHAN 
313 SPECIAL 
KISS 
Hottest: 
JOHN CAFFERTY 4 B 2-1 

CHICAGO 4 -2 
BILLY OCEAN 20 -11 

PRINCE 21 -16 
WHAMI 26 -19 

KWTO. MlI tMSRe & MO 

Deb IIMMrreHd 

JOHN WAITE 
PETER WOLF 
JULIAN LENNON 
Hottest: 
CHICAGO 1 -1 
JOHN CAFFERTY 6 B 14 -8 

WHAM! 19 -9 
DIANA ROSS 13 -11 
BILLY OCEAN 21 -13 

WpNWprkpReM, IL 

Mermi awl.f 
HUEY LEWIS 6 NEWS 
JOHN WAITE 
MOLLY HATCHET 
SCANDAL 
TIMOTHY B. SCHMIT 
STEPHEN STILLS 
BILLY SOWER (dp) 

U2 Idp) 
Hottest: 
PRINCE 10 -1 

STEVIE WONDER 7-4 
ROD STEWART B -5 

POINTER SISTERS 14 -9 

WHAM! 22 -13 

WSTIElMvrr Point. WI 

ReviMeTMcv 
HONEYDRIPPERS 
JULIAN LENNON 
SCANDAL 
JOHN WAITE 
BILLY SOWER (dp) 

Hottest: 
CHICAGO 1 -1 
STEVIE WONDER 6 -4 
PRINCE 20 -6 
SHEENA EASTON 18 -8 
WHAM( 21 -11 

KDWJropWA KS 
RalmERsrm8y 

JULIAN LENNON 
JOHN WAITE 
DAN HARTMAN 
SCANDAL 
Hottest: 
BRUCE SPRINGSTEEN 1 -1 

SHEILA E. 2 -2 
CHAKA KHAN 18 -5 

BILLY OCEAN 19 -6 

DAVID BOWIE 28 -12 

KFMWIW.terklO, IA 
Mork Potter 

JULIAN LENNON 
ROGER HODGSON 
HONEYDRIPPERS 
RISS (dp) 
Hottest: 
CHICAGO 2 -1 

PRINCE 26 -10 
SHEENA EASTON 14 -11 
DENNIS DEYOUNG 2S -13 

WHAM! 29 -15 

WEST 
Parallel Two 

KNMOIAIbMluereuS.nu Fa. 

SWclt/MaMrd 

NONEYDRIPPERS 
Hottest: 
CHICAGO 2 -1 
MADONNA 3-2 
BILLY OCEAN 8 -5 
JOHN CAFFERTY s B 12-7 
POD STEWART 11 -8 

KKXXRMkan9MMd. CA 

HONEYDRIPPERS W.7P 
PETER WOLF 
HUEY LEWIS I NEWS 
Hottest: 
CHICAGO 2-1 
STEVIE WONDER 3 -2 
ROD STEWART 7 -4 
JOIN CAFFERTY 6 11 -5 
DENNIS DEYOUNG 21 -14 

KOXKIMkreMN 
BenrM Knox 

MOLLY HATCHET 
SCANDAL 
HUEY LEWIS 6 NEWS 
KISS 
JOIN MAITE 
STEPHEN STILLS 
B ILLY SOUSES 
H ottest: 
STEVIE WONDER 1-1 
JOHN CAFFERTY 6 B 3 -3 
BILLY OCEAN 5 -4 
WHAMI 8-6 
ROD STEWART 15-9 

KMMBeW. IO 

DoireNnigem 

HUEY LEWIS s NEWS 
SCANDAL 
BILLY SQUIER 
SAM HARRIS 
BAND OF COLD 
JOHN WAITE 
Hottest: 
CHICAGO 1-1 
ROO STEWART 10 -5 

PRINCE 14 -9 

JOHN CAFFERTY 6 B 17-10 
WHAM! 25 -14 

KKFMIColondo Springs. CO 

FNss.y(And.rson 

CULTURE CLUB 
PETER WOLF 
BAND OF COLD 
DAN HARTMAN 
JOHN WAITE 
Hottest: 
CHICAGO 2 -1 

BRUCE SPRINGSTEEN 3 -2 

STEVIE WONDER 5 -3 

BILLY OCEAN 11 -5 
HALL 6 OATES 21-14 

KROSIRssnS CA 
KM Ves Kemp 
HUEY LEWIS 4 NEWS 
TOMMY SHAW 
STEVE MILLER BAND 
PETER WOLF 
SCANDAL 
LIONEL RICHIE 
Hottest: 
CHICAGO 3 -1 

BILLY OCEAN 5-3 
STEVIE. WONDER 6-4 
PRINCE 11-7 
TINA TURNER 14 -10 
KMOX/Remo. CA 
Corey EdtwdR 
HUEY LEWIS 6 HEWS 

JOHN WAITE 
DAN HARTMAN 
COREY HART 
MARC ANTHONY THORA 

Hottest: 
STEVIE WONDER 1 -1 

PRINCE 2 -2 
CHAKA KHAN 3-3 
BILLY OCEAN 4 -4 

SOS BAND 5 -5 

Kreoeferweno. CA 
W.tterlDoW 
PETER WOLF 
HUEY LEWIS 4 NEWS 
GLENN FREY 
HONEYDRIPPERS 
JOHN WAITE 
Hottest: 
PRINCE 3-1 
MADONNA 7 -5 
CHICAGO 9-6 
PRINCE 10 -8 

RICK SPRINGFIELD 15 -9 

KIKInfonOkdu. IS 
KanySlrMWdo 
HUEY LEWIS s NEWS 
AL JARREAS 
CARS 
BILLY SOUIER 
MATTHEW WILDER 
ROGER HODGSON 
Hottest: 
STEVIE WONDER 1 -1 

CHICAGO 2 -2 
SHEILA E. 9 -6 
BILLY OCEAN 14 -9 

WHAM! 21 -14 

KOMOMAKNANA NI 
Klute Man. 
SAM HARRIS 
MOLLY HATCHET 
HUEY LEWIS 4 NEWS 
JOHN WAITE 
SCANDAL 
LIONEL RICHIE 
Hottest: 
SCANDAL 2 -2 
CHICAGO 3 -3 
CARS 8 -4 

BILLY OCEAN 9 -5 

STEVIE WONDER 11 -6 

KLUC/W WM.. NV 
RN Ne11Ad. 

CULTURE CLUB 
38 SPECIAL 
DAN HARTMAN 
KISS (dp) 

PETER WOLF 
HONEYDRIPPERS 
STEVE MILLER BAND 
HUEY LEWIS 4 NEWS 
SURVIVOR 
Hottest: 
RICK SPRINGFIELD 6-3 
PI%% 11-5 
JOIN CAFFERTY 6 B 14 -9 

ELTON JOHN 20 -12 
WHAM! 28-20 

K0931Modeeto, CA 
Mike Novak 

HUEY LEWIS 6 NEWS 
AL JARREAD 
JOHN LENNON 
HONEYDRIPPERS 
DAN HARTMAN 
Hottest: 
STEVIE WONDER 1 -1 

ELTON JOHN 8 -2 

KENNY ROGERS 16-10 
HALL 6 OATES 20 -14 
GLENN FREY 25 -17 

KHOP/Mode.to- Stockton, CA 
Da1W K5Nm 
FRANKIE GOES TO H 

JOHN WAITE 
HUEY LEWIS 4 NEWS 

TOMMY SHAW 
Hottest: 
MADONNA 2-1 

STEVIE WONDER 3-2 

DENNIS DEYOUNG 9 -4 

BILLY OCEAN 30 -7 

PRINCE 23 -16 

KCAOIOnrrd -VRMWL CA 

FRANNIE. GOES TO H 

HALL 6 OATES 
BAND OF GOLD 
TWISTED SISTER 
B ANANA RAM 
Hottest: 
PRINCE I -1 
STEVIE WONDER 6-4 
PRINCE 9-7 
JACK WAGNER 10 -8 
HAM! 14 -10 

KSKD(SMen. OR 

Let E MICh.N 
LIONEL RICHIE 
HUEY LEWIS 6 NEWS 
SCANDAL 
JOHN WAITE 
BILLY SORER 
JOE COCKER (dpi 

TWISTED SISTER Idp) 
MOLLY HATCHET Idp) 
AL JARREAU MR) 
Hottest: 
STEVIE WONDER 7 -1 
CHICAGO 2 -2 
S MEENA EASTON 11-4 
POINTER SISTERS 10 -5 
PRINCE 30-15. 

KDON- FM/SeNw- MOnWNF. CA 
KIM CIMtt 

PAUL MCCARTNEY 
JULIAN LENNON 
JEFFREY OSBORNE 
BAND OF GOLD 
ROGER HODGSON 
BILLY SQUIER (dp) 

KISS (dp) 
Hottest: 
BILLY OCEAN 2 -1 

MADONNA 3 -2 
CHICAGO 5-4 
PRINCE 14-5 
WHAM! 19 -13 

KCPXDAM Lek. ally. UT 
A4ehrNMWr 
DAVID BOWIE 
POINTER SISTERS 
HUEY LEWIS 6 NEWS 
JOE COCKER 
PETER WOLF 
Hottest: 
CHICAGO 1 -1 
PRINCE 2 -2 
JOHN CAFFERTY e B 9 -3 

BILLY OCEAN 18 -9 

CYNDI LAUPER 28-18 

KHYTITUe.rL AZ 
Mennen CWMn 

DENNIS DEYOUNG 
BAND OF GOLD 
PETER WOLF 
EDDY GRANT 
JOHN LENNON . 

JANET STREET 
HUEY LEWIS 6 NEWS 
H ottest: 
STEVIE WONDER 2 -1 
PRINCE 1 -2 
MADONNA 5 -5 
CHICAGO 11 -9 
BILLY OCEAN 13 -11 

KROORuceon 
Kelly No.M 

H UEY LEWIS 6 NEWS (dp) 

HONLYDRIPPERS 
ROGER HODGSON 
PETER WOLF 

AL JARREAS 
Hottest: 
CHICAGO 2 -1 
ROD STEWART 10 -6 

JOHN CAFFERTY 6 B 13 -7 

PRINCE 15 -10 
ELTON JOHN 21 -13 

Parallel Three 

KeOT/AmbrsS., AK 
KAY Taylor 
HONEYDRIPPERS 
PETER WOLF 
BAND OF GOLD 
JOE COCKER 
HUEY LEWIS 6 NEWS 
Hottest: 
STEVIE WONDER 2-1 

JOIN CAFFERTY 6 8 8-4 
BILLY OCEAN 9-5 
CHAKA KHAN 11-8 
PRINCE 21 -9 

KYYAIMINNg, MT 
ChM. Fos 
CULTURE CLUB 
MARIA VIDAL 
Hottest: 
CHICAGO 2 -1 
MADONNA 3 -2 
STEVIE WONDER 9 -6 

BILLY OCEAN 21-13 
PRINCE 27 -16 

KSOZ.FMlbeamen, MT 
MNheel Hess 

HUEY LEWIS 4 NEWS (dp) 

LIONEL RICHIE 
COREY HART 
CHARA KHAN 
HONEYDRIPPERS (dp) 

Hottest: 
BILLY OCEAN 17 -6 

ELTON JOHN 16-9 
JOHN CAFFERTY 6 B 19-10 
PRINCE 26-12 
DENNIS DEYOUNG 22-13 

KCDORIOSrrMR MT 
Grp WNN.me 

HUEY LEWIS 4 NEWS 
JOHN WAITE 
SCANDAL 
DAN HARTMAN 
MOLLY HATCHET 
HONEYDRIPPERS 
JOHN PARR (dp) 

BILLY SQUIER 
Hottest: 
CHICAGO 2 -1 
MADONNA 3 -2 

BILLY OCEAN 8 -6 

JOHN CAFFERTY B 10 -7 

PRINCE 18 -9 

KTM&Cespe. WY 
Todd Cay.n.t, 

MATTHEW WILDER 
PAUL MCCARTNEY 
LIONEL PICRIC 
CULTURE CLUB 
38 SPECIAL 
PETER WOLF 
Hottest: 
STEVIE WONDER 1 -1 

MADONNA 3 -2 

BILLY OCEAN 6 -4 
ROD STEWART 7-5 
ELTON JOHN 11 -7 

KKAZIChey.nM, WY 

JON: R.mry 
CYNDI LAUPER 
COREY HART 
PAUL MCCARTNEY 
LIONEL RICHIE 
CULTURE CLUB 
38 SPECIAL 
SAMMY HAGAR 
Hottest: 
CHICAGO 3 -1 
STEVIE WONDER 11-3 
JOHN CAFFERTY 6 B 20-9 
ELTON JOHN 21-12 
PRINCE D -15 

KOHORMpien, WA 
Steve Laren 
none 
Hottest: 
CARS 1 -1 
MADONNA 7 -7 
STEVIE WONDER 11 -11 
DENNIS DEYOUNG 18 -18 
WHAM! 23 -23 

KOZEJL.wbten. ID 

.My Metall 

HUEY LEWIS 6 NEWS 
SCANDAL 
JOHN WAITE 
BILLY SWIER 
ALPHAVI LLE 
EUROGLIDERS 
Hottest:( 
WHAM! 4 -1 
SAMMY HAGAR 16 -6 
PRINCE 21 -12 
CYNDI LAUPER 25 -14 
OHARA KHAN 23 -17 

KN INueo. UT 
ONROVNbam 

CHAKA KHAN 
HONEYDRIPPERS 
DAN HARTMAN 
SAM HARRIS 
PETER WOLF 
Hottest: 
CHICAGO 1 -1 
MADONNA 2 -2 
SHEENA EASTON 3 -3 
ROD STEWART 8 -5 

BILLY OCEAN 1A -6 

KCRNIRano. NV 
Jkn O'N.M 

DENNIS DE YOUNG 
FRANKIE GOES TO H 

JULIAN LENNON 
HUEY LEWIS 6 NEWS 
Hottest: 
STEVIE WONDER 1-1 
MADONNA 2 -2 
BILLY OCEAN 8 -5 
WHAMI 17 -9 
TINA TURNER 21 -13 

KNTXIRr10. NV 
John Ctrommio 
DAVID BOWIE 
KISS 
DAN HARTMAN 
ROGER HODGSON 
JOHN WAITE 
JULIAN LENNON 
Hottest: 
BRUCE SPRINGSTEEN I 

SHEENA EASTON 7 -6 
BILLY OCEAN 18 -I0 
WHAM! 31 -20 
LIONEL RICHIE 36-29 

KMMIRoewet, NM 
Tkm Meek 
HUEY LEWIS 4 NEWS 
JOHN WAITE 
KISS 
JOE COCKER 
BILLY SQUIER 
SCANDAL 
LIONEL RICHIE 
TIMOTHY B. SCOUT 
Hottest: 
CHICAGO 3 -1 
MADONNA 6-2 
STEVIE WONDER 7 -4 
FIX% 13-8 
DENNIS DEYOUNG 15-9 

KRSP(S.IS Lake CNY, UT 

CarkwNMoN 

MATTHEW WILDER 
SAM HARRIS 
PETER WOLF 
HUEY LEWIS 6 NEWS 
TOMMY SHAW 
Hottest: 
PRINCE 1 -1 
MADONNA 2-2 
CHICAGO 4 -3 
PRINCE B -4 
BILLY OCEAN 20 -14 

SLYSNSen le M Oblepo. CA 
Tom Wetek 

JOE COCKER. 
HUEY LEWIS 6 NEWS 
ROGER HODGSON 
KISS (dp) 

AL JARREAS 
NEW EDITION 
MOLLY HATCHET 
Hottest: 
CHICAGO 5 -1 

STEVIE WONDER 3 -2 

POINTER SISTERS 9 -3 

PRINCE 31 -10 
WHAM! 26 -12 

KZOZJSan Luv Obispo, CA 
Mike Dawson 

HUEY LEWIS 6 NEWS 
INKS 
PETER WOLF 
BILLY ROSIER 
JOHN WAITE 
Hottest: 
CHICAGO 4 -1 
WHAMI 11 -6 
PRINCE 17 -9 

HALL A OATES 26 -19 
DRAGON 40-33 

KIBTlSentr Berbera, CA 

Dkk VANMme 

PETER WOLF 
NEW EDITION 
AL JARREAS 
HUEY LEWIS S HEWS 

JOE COCKER 
SCANDAL (dp) 

Hottest: 
STEVIE WONDER 2-1 
BILLY OCEAN S -4 
JOHN CAFFERTY 6 8 14 -8 

DIANA ROSS 16-11 
DENNIS DEYOUNG 26-16 

oKIWT4C1ee.. WA 
Teeter/Penh 

SCANDAL 
BILLY SQUIER 
JOE COCKER 
HUEY LEWIS 6 NEWS 
JULIAN LENNON 
LIONEL RICHIE 
JOHN PARR 
JOHN WAITE 
TIMOTHY B. SCHMIT 
FEE WAYBILL 
Hottest: 
MADONNA 3 -1 

BILLY OCEAN 2-2 
CHICAGO 4 -3 
PRINCE 14-7 
DENNIS DEYOUNG 10-9 
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PARALLELS 
Parole! 1: Selected stations in major markets that are format dominant 
and/or exert a significant national influence. 
PerMY N: Selected stations in secondary maketa that are format 
dominant and/or exert a significant local or regional influence. This 
parallel may also contain some major market stations that do not 
qualify for parallel one status. 
Parallel M: Selected stations in smaller markets that are format domi- 
nant and/or exert a significant local influence. This parallel may con- 
tain some secondary market stations that do not qualify for parallel 
two status. 
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Motown Names Salah, Sheats, Spencer 

Following a major realignment of its sales depart- 
ment, Motown Records has upped Charlie Salah to- 
VP /National Accounts. He is a 12 -year label veteran 
who first came on board as 
Regional Sales Manager before 
being promoted to National Sales 
Manager. Succeeding him as NSM 
is Ben Sheets, who has been 
with Motown for seven years in 
various sales capacities. The 
restructuring also resulted in four 
new Regional Account Sales 
Reps: Charles Arrington, Mid- Karen Spencer 
west; Ronald Daniels, West; Lisa Scott, Southeast; 
and Patrice Pinder, East. In other label activity, 
Karen Spencer moves from InternationalNideo Ser- 
vice Manager to International Manager. 

Rothstein, Bluestein Launch 
Co -op Company 

Co- operative Advertising Associates, which 
specializes in radio co -op advertising, has been 
established by President Larry Rothstein and VP 
Barry Bluestein. KBIG /los Angeles, WBMX/Chica- 
go, and KTRH /Houston are among the initial client 
stations. Rothstein is the former Co -op Sales Manager 
of WRFM /New York; Bluestein worked as Account 
Manager for WVNJ /Livingston, NJ. Co- operative Ad- 
vertising Associates is based at Park 80 West /Plaza Il, 
Suite 200, Saddle Brook, NJ 07662; (201) 368 -1615. 

Springer WB NSM 
Charlie Springer becomes Na- 

tional Sales Manager at Warner 
Bros. Records. During the past 
six years, he served as Regional 
Marketing Manager for the label, 
based out of Chicago. Before that, 
he worked for WEA as a sales rep 
and a singles specialist. 

Charlie Springer 

Fruehauf To Amaturo Chief Engineer 
Mark Fruehauf has been upped to Chief Engi- 

neer /Radio Division for Amaturo Group, Inc. He's 
been with Amaturo for four years and for the past six 
months served as acting Group Chief Engineer. 

WEA/Boston Ups Durkot 
Karen Durkot has been raised to Elektra /Asylum 

Promotion Manager for New England. She was former- 
ly a sales representative for WEA in the Boston market. 

PolyGram Appoints Four 

Derek Shulman Bill Levenson 

Derry Johnson Jr. George DeVito 
Derek Shulman and Bill Levenson have been pro- 

moted to VP /A &R and A &R Manager, respectively, of 
PolyGram Records' Rock Division. Shulman, a former 
Gentle Giant singer /manager, previously served two 
years as Director of A &R within the Rock Division after 
a term as National Rock Promotion Manager. Levenson 
had worked as Division Manager for two years, handl- 
ing duties between the label's foreign and U.S. offices. 

In other label news, Derry Johnson Jr. takes on 
duties as Regional Promotion Manager, Gulf Region, 
for the Urban Contemporary/Black Music Division. Dur- 
ing the last three years he was Director of Marketing 
for the Chicago -based independent promotion concern 
Target Marketing Incorporated. And George De- 
Vito moves from Manager /A &R, PolyGram Special Pro- 
jects to Director of the division. His background in- 
cludes the Director /A &R post for Columbia Special 
Projects and Columbia House. 

Powerdrive Records Bows 
Powerdrive Records is a new independent label 

under the direction of Chairman of the Board Robert 
Whitmore, the founder of Skyfield Music, Skyfield 
Management, and Plateau Electronics, which re- 
cently acquired Octave Electronics. Each depart- 
ment consists of independent agents: National Crea- 
tive Consultant /Executive Producer Mallory Earl, Na- 
tional Promotion Consultant Bill McGathy (former 
RCA National Album Director), National Marketing Con- 
sultant Andrew Frances, and National Public Rela- 
tions Consultant Jody Miller. The label's first signing 
is New York -based band Metrologic. 

Browning New WTAO GM 
Mel Browning has been appointed General Manag- 

er of WTAO /Carbondale, IL. He's an 11 -year radio 
veteran who began as an Account Executive with 
WEAM /Washington. Before joining WTAO, Browning 
managed WPFR /Terre Haute and WKCM /Hawes- 
ville, KY. 

KNAC Picks Pilcher 
As RSM 

Peter Pilcher has been tapped 
as Regional Sales Manager of 
KNAC/Long Beach. Pilcher's 
eight -year radio and television 
background includes work in the 
research and programming de- 
partments of NBC's "Tonight" 
and "Tomorrow" shows, and as a 
sales assistant for MMT Sales 
Inc. Pete Pitcher 

Mann Media Names Two 
Martin Seligson has been appointed Director of 

Research and Sales Development for Mann Media. 
He comes to the company following six years as GSM 
of WRAL/Ralelgh. Concurrently, Sharon Hendricks 
comes aboard as Treasurer of Mann Media division 
Adelphi Broadcasting Company, which owns WKIX 
& WYYD /Raleigh -Durham and WCOG /High Point - 
Winston- Salem- Greensboro. Hendricks was most 
recently Office Manager of WKIX & WYYD. 

RAB Board Elects Chairs, Liss 

Joseph Chairs Walter Liss Jr. 
The RAB Board of Directors has elected Joseph 

Chairs and Walter Lias Jr. Chairs is VP /Radio Station 
Group for Outlet Communications, Inc., which he 
first joined in 1975 as Manager /Business Affairs. Last 
year Liss was appointed President, Broadcast Division, 
Cox Communications, Inc. Before that he was VP/ 
GM of WPLG -TV /Miami. 

Ron Cutler produces quality . . . 

The Rick Dees Weekly Top 40 
Musical 
(Hosted by the award -winning Chuck Southcott) 

RON CUTLER 
10822 Ohio Ave. 
Los Angeles, CA 90024 (213) 475 -6182 
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4 AIR Priorities 
WEEK 

4 
CHR 

Listen to the selections listed below. Decide if each has the potential to 
attain New & Active, Top 40 or Top 25 in the R &R National Airplay 

Chart. Then call in your responses to AIR at (301) 964 -5544. Deadline for 
CHR response is 6pm, Wednesday, October 17, 1984 

TITLE LABEL 

EVERY MAN HAS A WOMAN... JOHN LENNON POLYDOR /POLYGRAM 
DON'T QUIT BOBBY CALDWELL MCA 
LOVE SONGS ARE BACK BAND OF GOLD RCA 
CENTIPEDE REBBIE JACKSON COLUMBIA 
ALL NIGHT LONG BILLY SQUIER CAPITOL 

AOR 
Listen to the Tracks listed below. Decide if each has the potential to 
attain New & Active, Top 40 or Top 25 in the R &R AOR Hot Tracks. 

Then call in your responses to AIR at (301) 964 -5544. Deadline for AOR 
responses is 6pm, Thursday, October 18, 1984 

TITLE /CUTS LABEL 

VERTICLE SMILES 
"Limelight" "Get It On" "Ride" BLACKFOOT ATCO 

AIR (Active Industry Research) is a nationwide network 1984 
Active Industry Research, Inc. 

of program and music directors who assess CHR and AOR music 

for artist managers, producers and record companies. 

TM Active Industry Research P.O. BOX 1136 COLUMBIA, MARYLAND 21044 301 - 964 -5544 





4 3 2 0 CHICAGO /Hard Habit To Break (WB) 

10 5 3 0 STEVIE WONDER /I Just Called To Say I Love You (Motown) 

6 4 4 Q MADONNA /Lucky Star (Sire /WB) 

15 10 7 0 BILLY OCEAN /Caribbean Queen (No More ...) (Jive /Arista) 

1 1 1 5 PRINCE /Let's Go Crazy (WB) 

19 12 8 Q J. CAFFERTY &... /On The Dark Side (Scotti Bros. /CBS) 

37 30 11 0 PRINCE /Purple Rain (WB) 

20 13 9 0 ROD STEWART /Some Guys Have All The Luck (WB) 

9 e 6 9 BRUCE SPRINGSTEEN /Cover Me (Columbia) 

36 29 14 a WHAM( /Wake Me Up Before You Go -Go (Columbia) 

27 20 13 0 ELTON JOHN /Who Wears These Shoes? (Geffen) 

2 2 5 12 CARS /Drive (Elektra) 

32 25 17 e DENNIS DeYOUNG /Desert Moon (A &M) 

25 22 16 0 POINTER SISTERS /I'm So Excited (Planet /RCA) 

40 33 25 0 TINA TURNER /Better Be Good To Me (Capitol) 

8 7 10 16 SHEILA E. /The Glamorous Life (WB) 

37 28 e DARYL HALL & JOHN OATES /Out Of Touch (RCA) 

35 32 24 0 DAVID BOWIE /Blue Jean (EMI America) 

22 11 1s 19 RICK SPRINGFIELD /Bop 'Til You Drop (RCA) 

30 26 23 m DIANA ROSS /Swept Away (RCA) 

34 31 27 ( SHEENA EASTON /Strut (EMI America) 

24 21 20 22 FIXX /Are We Ourselves? (MCA) 

36 31 e CHAKA KHAN /I Feel For You (WB) 

3 8 12 24 JOHN WAITE /Missing You (EMI America) 

32 ® CYNDI LAUPER /AII Through The Night (Portrait /CBS) 

29 27 26 26 BILLY IDOL /Flesh For Fantasy (Chrysalis) 

40 33 fÿ K. ROGERS w /K. CARNES & J. INGRAM /What About Me? (RCA) 

7 9 21 28 SCANDAL f /PATTY SMYTH /The Warrior (Columbia) 

I DEBUT e LIONEL RICHIE /Penny Lover (Motown) 

s 11 19 30 CYNDI LAUPER /She Bop (Portrait /CBS) 

21 19 22 31 LINDSEY BUCKINGHAM /Go Insane (Elektra) 

18 16 18 32 DONNA SUMMER /There Goes My Baby (Geffen) 

- _ 40 a SURVIVOR /I Can't Hold Back (Scotti Bros. /CBS) 

- 39 © STEVE PERRY /Strung Out (Columbia) 

l DEBUT tÿ1 CULTURE CLUB /The War Song (Virgin /Epic) 

l COREY HART /It Ain't Enough (EMI America) 

® ROMEO VOID /A Girl In Trouble (Is A...) (415 /Columbia) 

C) PAUL McCARTNEY/No More Lonely Nights (Columbia) 

e 38 SPECIAL /Teacher Teacher (Capitol) 

e SAMMY HAGAR /I Can't Drive 55 (Geffen) 

INBA eeglnson Pe9e 110 

2 1 1 1 STEVIE WONDER /I Just Called To Say... (Motown) 

3 3 2 0 CHICAGO /Hard Habit To Break (WB) 

e 4 3 Q K. ROGERS w /K. CARNES & J. INGRAM/What About Me? (RCA) 

, z 4 4 CARS /Drive (Elektra) 
9 7 5 0 R. MacDONALD f /B. WITHERS /In The Name... (Polydor /PG) 

23 9 0 LIONEL RICHIE /Penny Lover (Motown) 

12 9 7 e BARRY GIBB /Shine Shine (MCA) 

17 13 e Q BARBRA STREISAND /Left In The Dark (Columbia) 

22 16 12 0 BILLY OCEAN /Caribbean Queen (No More Love..) (Jive /Arista) 

21 1e I5 DENNIS DeYOUNG /Desert Moon (A &M) 

19 17 14 e ELTON JOHN/Who Wears These Shoes? (Geffen) 

18 15 13 0 EVERLY BROTHERS /On The Wings Of A... (Mercury/PG) 

4 5 6 13 JOHN WAITE /Missing You (EMI America) 

73 1, 83 14 LAURA BRANIGAN /The Lucky One (Atlantic) 

20 19 18 0 ANNE MURRAY w /D. LOGGINS /Nobody Loves Me... (Capitol) 

22 iD DARYL HALL & JOHN OATES /Out Of Touch (RCA) 

24 e) WHAMI/Wake Me Up Before You Go -Go (Columbia) 

23 20 19 (D MADONNA /Lucky Star (Sire/WB) 

5 8 16 19 HUEY LEWIS & THE NEWS /If This Is It (Chrysalis) 

11 10 11 20 IRENE CARA/You Were Made For Me (Network /Geffen) 

BREAKER ( PAUL McCARTNEY /No More Lonely Nights (Columbia) 

25 23 e AMERICA /Special Girl (Capitol) 

25 e SERGIO MENDES /Real Life (A&M) 

15 14 20 24 DONNA SUMMER /There Goes My Baby (Geffen) 

6 e 17 25 NEIL DIAMOND /Turn Around (Columbia) 

NIA Begins on Pegs 90 

2 1 1 0 DAVID BOWIE /Blue Jean (EMI America) 
5 4 3 0 U2 /Pride (In The Name Of Love) (Island) 

4 2 2 3 J. CAFFERTY &... /On The Dark Side (Scotti Bros. /CBS) 

7 8 5 0 38 SPECIAL/Teacher Teacher (Capitol) 

,. 9 6 0 SURVIVOR /I Can't Hold Back (Scotti Bros. /CBS) 

26 0 BOB SEGER /Understanding (Capitol) 

12 11 10 0 SAMMY HAGAR/1 Can't Drive 55 (Geffen) 

8 7 8 8 JOHN WAITE /Tears (EMI America) 

1 3 4 9 FIXX /Are We Ourselves? (MCA) 

3 5 7 10 BRUCE SPRINGSTEEN /Cover Me (Columbia) 

20 15 12 0 SCANDAL f /PATTY SMYTH /Beat Of A... (Columbia) 

37 19 13 0 TOMMY SHAW /Girls With Guns (A&M) 

30 0 ROGER HODGSON /Had A Dream (Sleeping...) (A &M) 

19 12 14 OD KISS /Heaven's On Fire (Mercury/PG) 
34 ® HONEYDRIPPERS /Rockin At Midnight (Es Paranza /Atl.) 

23 18 17 iD PRINCE /Purple Rain (WB) 

10 12 n 17 KROKUS /Midnite Maniac (Arista) 

47 25 24 II0 j-' HALL & OATES /Out Of Touch (RCA) 

28 23 21 0 ELTON JOHN /Who Wears These Shoes? (Geffen) 

32 24 22 a STEVE PERRY /Strung Out (Columbia) 

29 25 20 21 FIXX/Sunshine In The Shade (MCA) r 
Chad plete'g:9s J 34 28 25 a ZEBRA/Bears (Atlantic) L 

35 a MOLLY HATCHET /Satisfied Man (Epic) 

41 32 28 0 TINA TURNER /Better Be Good To Me (Capitol) 

2 6 9 25 BILLY IDOL/Flesh For Fantasy (Chrysalis) 

3a 29 27 a EDDIE MONEY /I'm Moving On (Polydor /PG) 

,4 14 15 27 ROMEO VOID /A Girl In Trouble (Is A...) (415 /Columbia) 

24 21 23 29 DENNIS DeYOUNG /Desert Moon (A&M) 

36 30 31 Q DOKKEN /Into The Fire (Elektra) 

BREAKER a PAUL McCARTNEY /No More Lonely Nights (Columbia) 

Black /Urban 
7 1 1 0 CHAKA KHAN /I Feel For You (WB) 
3 2 2 0 STEVIE WONDER/I Just Called To Say I... (Motown) 

12 7 3 Q NEW EDITION /Cool It Now (MCA) 

14 11 5 0 REBBIE JACKSON /Centipede (Columbia) 

5 4 4 5 DIANA ROSS /Swept Away (RCA) 

18 12 6 Q TIME /Jungle Love (WB) 

9 9 7 7 JANET JACKSON /Don't Stand Another Chance (A &M) 

27 22 14 0 CHAMPAIGN /Off And On Love (Columbia) 

20 17 11 Q LEON HAYWOOD /Tenderoni (Modern /Atco) 

6 6 9 10 ALICIA MYERS/You Get The Best From Me... (MCA) 

11 10 10 11 STEPHANIE MILLS /The Medicine Song (Casablanca /PG) 

17 14 12 12 MacDONALD w/WITHERS /In The Name... (Polydor /PG) 

- 32 22 e ASHFORD & SIMPSON /Solid (Capitol) 

BREAKER 0 PRINCE /Purple Rain (WB) 

38 25 21 e TINA TURNER /Better Be Good To Me (Capitol) 

26 23 19 0 CONTROLLERS /Crushed (MCA) 

29 26 20 W VANITY /Pretty Mess (Motown) 
22 19 18 18 TEDDY PENDERGRASS /You're My Choice... (Asylum) 

36 31 28 0 STAPLE SINGERS /Slippery People (Private 1 /CBS) 

31 W JEFFREY OSBORNE/Don't Stop (A &M) 

3 8 21 PRINCE /Let's Go Crazy (WB) 

29 25 e KASHIF /Are You The Woman (Arista) 
{ 

NBA Wes on Pegs 82 

BREAKER e LIONEL RICHIE /Penny Lover (Motown) 
4 5 13 24 JACKSONS /Torture (Epic) 

33 30 27 e LAKESIDE /Make My Day (Solar/Elektra) 

32 29 26 26 MADONNA /Lucky Star (Sire /WB) 

40 36 30 FW PRIME TIME /I Owe It To Myself (Total Experience /RCA) 

- 37 34 Q GLENN JONES /Show Me (RCA) 

10 15 15 29 BILLY OCEAN /Caribbean Queen (No More...) (Jive /Arista) 

2 8 16 30 J. KENNEDY /J. OSBORNE /The Last Time I... (A &M) 

21 20 23 31 PEABO BRYSON /Slow Dancin' (Elektra) 

38 a APOLLONIA 6 /Sex Shooter (WB) 

BREAKER e E. "CHAMPAGNE" KING /Just For The Night (RCA) 

BREAKER Q SMOKEY ROBINSON /I Can't Find (Tamla /Motown) 

BREAKER a DAZZ BAND /Let It All Blow (Motown) 
32 Q WHODINI /Friends (Jive /Arista) 

BREAKER e BAR -KAYS /Sex -O -Matic (Mercury /PG) 

l DEBUT Q DENIECE WILLIAMS /Black Butterfly (Columbia) 

BREAKER E. ISLEY/C. JASPER /M. ISLEY /Look The...(CBS Associated) 

DEBUT Q FORCE MD'S/Tears (Tommy Boy) 



THE HAMMER HAS FALLEN 
IN ENGLAND. 

THE HAMMER HAS FALLEN 
ON 

maciairearne 

ARE YOU READY FOR 
THE HAMMER TO FALL 

ON YOU? 

cJUEFN. 
HAMMER TO FALL 

The next hit single from THE WORKS. 
Produced by QUEEN MACK. 



R&R /Friday, October 12, 1984 

Spotlight On New 
Birch Hierarchy 

September 11, 1984 -a date that will live in the annals of the 
radio research biz. On that date Tom Birch called to let me be the 
first to know that he had just hired three former Arbitron VPs in a 
move to bolster the strength of his organization. At the same time, he 
announced the formation of Birch Consumer Research, a new divi- 
sion of Birch Research. 

I think it's fair to say that since the 
story on the Birch reorganization broke, 
the general reaction has been that it was 
a shot heard around the ratings world. 
Reminds me of the joke about what it 
takes to get the mule's attention. Birch 
has Arbitron's attention now more than 
ever. 

I worked with Dick Weinstein (new 
President of Birch Radio), Bill Livek 
(new Senior VP for Sales & Marketing), 
and Bill Engel (now Senior VP/Director 
of Operations) during my tenure in the 
late seventies as Manager/Radio Market 
Reports for Arbitron. They are compe- 
tent executives and will add significant 
depth to the Birch management team. 

To give you a feel for what this 
dramatic Birch reorganization is all 
about, I recently talked with the new 
presidents of the key Birch divisions, 
Dick Weinstein and David Gingold 
(formerly President of Birch Radio, 
prior to Weinstein's arrival, and now 
head of Birch Consumer Research). 
Hope you find their comments and 
plans enlightening. 

Dick Weinstein 
R&R: Dick, the early speculation on 

why you've been hired at Birch is that 
it's to capitalize on your years of agen- 
cy /advertiser rapport - at Arbitron, 
Petry, Katz, etc. Is that how you see 
your mission as the new leader at Birch 
Radio - to give Birch more clout with 
the ad community? 

DW: My mission is to . keep up the 
good effort Tom and Dave have started. 
I don't see it as an agency mission any 
more than I see it as a radio mission, 
any more than I see it as a product mis- 
sion. It's a combination of all three 
things. 

R&R: But with the impetus of 
yourself, Bill Livek, and soon (VP /Na- 
tional Sales Manager) Craig Harper, 
there must be more in store for selling 
Birch to key agency /advertiser decision - 
makers? 

DW: I do see more attention being 
paid to the major agency marketplace 
than probably has been. I think there 
may have been a year or so when the 
agencies weren't sure what Birch was 
doing, but now we'll apply a lot more 

manpower and a lot more experience to 
the task. 

R&R: Do you foresee major inroads 
now against Arbitron since you fellows 
have come on board? 

DW: I think the agency marketplace 
lives on whether they believe one pro- 
duct is better than another - it's not a 
personal thing. Now that Dick Wein- 
stein, Bill Livek, and Bill Engel are at 
Birch, it doesn't mean that agencies are 
now automatically going to say "Okay, 
now I'll switch from Arbitron to 
Birch." The people are an add -on, but 
it's the perception of which product is 
better that is going to be the deciding 
factor. 

R &R: What is your feel so far regard- 
ing how the agencies/advertisers feel 
about the Birch product? 

DW: I really don't know yet. The one 
thing I do sense in my short time here is 
that they really have not had the ex- 
posure to the product, let alone time to 
pass judgment on it. 

TSA Roadblock? 
R&R: In discussions with Tom and 

David, I've gotten the impression that 
they feel the lack of Total Survey Area 
estimates is a handicap for Birch ac- 
ceptance. Any thoughts about the 
validity of that? 

DW: I'm sure that's a concern. Tom 
apparently heard from some agencies 
recently, and I think that's an objection 
that will be repeated in other places. 

R &R: What plans are there, if any, to 
deal with the TSA situation? 

DW: What we're going to do about it 
I don't know at this time. 

R &R: Despite the possible TSA hang - 
up, there still seems to be some con- 
fidence inside Birch that your firm will 
replace Arbitron, in terms of being used 
for major buys, in the next six months 
or so at some key agencies. Any 
thoughts an that? 

DW: I'd certainly like to believe that 
we can replace Arbitron in that time 
frame - at a few major shops. I just 
don't know if it will be that soon. I'm 
confident that there is an awful lot of 
good product there - between the 
number of markets we survey monthly 
(almost four times as 'many as Ar- 
bitrends is surveying), all the bloody in- 
formation inherent in our qualitative 

Dick Weinstein 

data, the county-by- county breakouts 
the cume duplication analyses - there' 
a ton of useful stuff there that can help 
the agencies use radio. It's a better pro- 
duct to illuminate how to buy and sell 
radio than what you have in the Brand 
X book. 

R &R: For the broadcasters who've 
supported or looked at Birch, what 
words of wisdom do you have for them 
about what they can expect? 

DW: The most important thing I 
want to do in the eyes of the radio 
broadcaster is remain the good guy. 
Tom built a company that was designed 
to support the station marketplace, and 
I don't want to change that at all - I 
think that is right. I especially want to 
see the stations get more utility out of 
their Birch investment, and I think utili- 
ty at this time means more agency ac- 
ceptance. That's the message I got from 
broadcasters at the RCPC. But we're 
not going to turn into an agency - 
oriented research company. We're go- 
ing to try to provide stations more 
usable data at a reasonable price. 

R &R: Sounds like an idea that may 
catch on. 

s 

Gingold: 
Consumer Research Plans 

R&R: Who do you see as potential 
customers for the Consumer Research 
division? Would radio stations be likely 
customers? 

DG: It's certainly possible for radio 
stations to be customers, but our 
primary customer base, as we see it, 
would be made up of consultants and 
other research firms in the industry. 

R &R: Do you see Birch then com- 
peting in the radio research/consulta - 
tion arena? 

DG: I think one way to describe the 
research we'd be doing is that we would 
be a vendor to the consultants. We 
would be dealing strictly in the area of 
data collection, not in consulting. Thus 
we can offer research firms and con- 
sultants the opportunity for them to use 
our data collection facility, manufac- 
ture the data through our plant, then 
turn the data over to the consultant for 
any strategic recommendations they 
may want to make to their station 
clients. 

R &R: How many phone lines will be 
dedicated to the new Consumer Re- 
search entity? 

DG: Ultimately we foresee between 
50 -100 phone stations being dedicated 
to this division, depending on work- 
load. 

R &R: What if someone calls tomor- 
row and wants to put your staff to 
work? How many lines are currently 
available? 

David Gingold 

DG: -We could put 20 interviewers on 
a project tomorrow. 

Why Now? 
R &R: Why would Birch see this as an 

opportune time to get into this field? 
DG: We see this as a natural exten- 

sion of our company. Having become 
experts in data collection using the 
telephone, it's only natural that we 
could extend ourselves into other areas 
where that expertise could be useful. W< 
can now generate types of data other 
than just radio ratings information. 

R &R: So the calling would all be done 
then out of your center there in Coral 
Springs? 

DG: We don't foresee any need to go 
outside the company's central calling 
facility here in South Florida. 

R &R: What kind of turnaround time 
are we talking about? Let's say a station 
or researcher /consultant comes to you 
and says, "We want the whole nine 
yards - you design the questionnaire, 
test the interview, field the project, and 
tabulate the data." How long from start 
to finish in that type of scenario? 

DG: Depending on what other pro- 
jects were being worked on, we think 
we could conduct a survey with 
500 -800 usable interviews of 10 -15 
minutes in length and have that data 
ready to send to the client within a 
month from start to finish. Of course 
that depends on what other projects we 
may have underway at the time. 

Plans & Ambitions 
R &R: As you look ahead, do you see 

this division being limited to radio or 
are there other options under examina- 
tion? 

DG: We see an unlimited future for 
this new endeavor. Radio is certainly 
the area of market research we have the 
most expertise in, but we do plan on ex- 
panding beyond radio into other media, 
such as TV and newspapers. We hope to 
go into the general field of consumer 
research, too, which could involve all 
sorts of things - focus groups, mall in- 
tercepts, direct mail testing, etc. 

R &R: Any final thoughts you'd like to 
convey to the readers? 

DG: First and foremost, our position- 
ing to the radio research/consulting in- 
dustry is that we are a consulting firm. 
We will serve as a data collection com- 
pany that will service consultants and 
other research organizations that would 
like to capitalize on the benefits we 
could bring to their companies. - 

R &R: If someone wants to use your 
services, what do they do? 

DG: Just call me at (305) 753 -6043. 
There you have it, readers, a look into 

the new leadership at Birch. Let's keep 
an eye on them and see what the future 
holds for this newly -bolstered team. 



The Stations' 
AMERICAS TARGET RADIO NETWORKS® 

T O R Y 

is well known that Merle 
Haggard rarely grants any inter - 
yiews, therefore, The United 
Stations is especially proud to 
present THE MERLE HAGGARD 
STORY ... the complete 
story, told in Merle's own 
words to Ed Salamon inter- 
spersed with lots of music both 
live and in- studio add up to a 
very special radio program. 

For more than two decades, 
this singer /songwriter has been 
country music's symbol of the 
working man and the winner of virtually every award in the field. All 
the while he's maintained a low personal profile at odds with his stardom. 

His story is perhaps the most interesting in country music. His humble beginnings 
include living in a converted boxcar and spending three years in San Quentin prison. 
After a pardon by Ronald Reagan, then governor of California, he began on a road 
that led to country music stardom, television and movie acting, and a command 
performance at the White House. 

AS TOLD TO ED SALAMOM 

His music is equally interest- 
ing and varied, including trib- 
utes to both western swing 
pioneer Bob Wills, and Elvis 
Presley. He has recorded with 
duet partners as varied as 
George Jones, Willie Nelson 
and Clint Eastwood, and in 
styles ranging from straight 
country to Dixieland. 

Scheduled for broadcast the 
last weekend of Country 

Music Month, October 26- 
28th ... an event that can 
be promoted all month 

long.' Available on a market - 
exclusive, swap /exchange 

basis to radio stations in the 
top 173 Arbitron rated metro markets. 

For station clearance information 
call our Washington, D.C. office at 
(703) 556 -9870. 

L. 

Produced by 
America's Fastest Growing 

Radio Programming 
Network 

New York Los Angeles Washington, D.C. Chicago 
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HIBERNETICS 
A Guide to 
Radio Ratings 
and Research 
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Ratings.... 
misunderstood, 

maligned, mysterious. 
Research ...revered, 

reviled, rebuked. 

The two most controversial areas 
in contemporary radio are thoroughly 
investigated and explained in the 
first book ever devoted exclusively to 
these volatile subjects. 

In eleven easy -to -read and under- 
stand chapters, Jhan Hiber, President 
of Jhan Hiber & Associates, one of 
the leading research companies in 
the broadcast industry today, takes 
you through the history, theory and 
practice of ratings and research. 

Order your copy now and take advantage of this 
SPECIAL PRE -PUBLICATION OFFER: 
Please send me copies at $39.95 of 
Hibemetics, A Guide to Radio Ratings and Research. 
NAME 

STATION /AFFILJATION 

ADDRESS 

cri STATE ZIP 
MASTERCARD # 
INTERBANK # 
EXPIRATION DATE 

VISA # 

EXPIRATION DATE 

Make check payable to: R &R Books / Hibemetics 
(please allow 4-6 weeks for delivery.) 
Ca. residents add 61/2% sales tax. 
HIBERNEIICS CO) R &R BOOKS 1984 
1930 CENTURY PARK WEST LOS ANGELES, CA 90067 

Rq? 
BOOKS 

R&R /Friday, October 12, 1981 

Washington, 
DC 

WGAY New Leader; 
WWDC Gains; WPGC- 
AM & FM (BM) Make 
Move; WRQX Widens 

CHR Gap 

WGAY -AM & FM 
Spr. '84 Sum '84 

(BM) 8.6 8.9 
WKYS (Urbn) 8.9 8.2 
WHUR (Blk) 7.3 7.1 
WMAL (AC) 7.2 6.6 
WRQX (CHR) 5.7 5.6 
WWDC (AOR) 4.2 5.3 
WLTT (AC) 4.6 4.7 
WPGC -AM & FM 
(AC) 3.3 4.6 

WWRC (Talk) 3.3 4.2 
WTOP (News) 4.6 4.1 
WMZQ -FM (Ctry) 3.7 4.1 
WAVA (CHR) 5.6 4.1 
WDJY (Urbn) 2.7 3.7 
WPKX -FM (Ctry) 3.0 2.8 
WASH (CHR) 2.2 2.6 
WXTR -AM & FM 
(Gold) 2.6 2.5 

WGMS -AM & FM 
(Clas) 3.2 2.3 
WYCB (Rel) 1.7 1.9 
WEZR (AC) 1.5 1.8 
WHFS (AOR) L2 1.7 
WOL (Blk) .9 1.2 

St. Louis 
KMOX Climbs; KSHE 

Takes Over Second; 
KMJM, KEZK Also Up 

Spr. '84 sum '84 

KMOX (Talk) 20.2 21.8 
KSHE (AOR) 7.2 8.8 
KMJM (Urbn) 6.2 6.7 
KHTR(CHR) 7.9 6.5 
KEZK (BM) 5.6 6.4 
WIL-FM (Ctry) 6.8 5.8 
KWK (CHR) 5.9 5.3 
KSD (AC) 5.7 4.9 
KUSA (Ctry) 3.9 4.1 
KYKY (AC) 3.2 3.3 
WRTH (BBnd) 4.5 3.1 
KATZ (Blk) 1.9 2.5 
KGLD (Gold) 1.1 2.0 
KXOK (Talk) 1.7 2.0 
KADI (AC) 1.8 1.7 
WZEN (Blk) 1.8 1.7 
WIL (Ctry) 2.0 1.6 
KCFM (Easy) 1.3 1.4 
WESL (Blk) 1.1 1.4 
WMRY (AC) .8 1.0 
WEW (BBnd) .7 1.0 

Summer '84 
Arbitron Advances ................. ............................... 

Boston 
WBCN Holds First; 
WHDH Surges To 
Second; WHIT 

Gains On WXKS- 
FM; WROR Up 

Spr. '84 Sum. '84 

WBCN (AOR) 9.0 8.6 
WHDH (AC) 7.2 8.4 
WXKS -FM (CHR) 8.1 7.5 
WBZ (AC) 7.4 7.4 
WHTT (CHR) 6.3 6.6 
WRKO (Talk) 4.7 4.7 
WEEI (News) 4.8 4.6 
WROR (AC) 3.8 4.5 
WVBF (AC) 4.4 4.5 
WJIB (BM) 4.6 4.1 
WMJX (AC) 3.5 3.1 
WHUE -FM (BM) 3.2 2.7 
WILD (Blk) 1.9 2.4 
WXKS (BBnd) 3.1 2.2 
WSSH (AC) 2.3 2.1 
WAAF (AOR) 2.0 1.9 
WBOS (Ctry) 1.4 1.8 
WCOZ (AC) 2.2 1.7 
WCGY (Gold) 1.2 1.5 
WPLM (BBnd) .4 1.1 

now WZOU (CHR). 

Cleveland 
WMMS Steady At Top; 

WBBG Vaults To 
Second; WQAL 

Overhauls WDOK 

Spr. '84 Sum '84 

WMMS (AOR) 10.4 10.4 
WBBG (BBnd) 5.6 7.8 
WZAK (Urbn) 7.3 7.4 
WQAL (Easy) 7.0 7.3 
WGCL (CHR) 6.7 7.0 
WMJI (AC) 6.1 6.4 
WDOK (Easy) 8.5 5.7 
WLTF (AC) 6.1 5.3 
WDMT (Urbn) 4.2 4.8 
WGAR-FM (Ctry) - 4.2 
WWWE (AC) 3.2 4.1 
WJW (N/T) 2.8 4.4 
WERE (N/T) 3.6 3.5 
WABQ (Rel) 1.8 2.8 
WHK (Gold) 1.5 2.2 
WJMO (Mk) 1.7 2.1 
WRQC (CHR) 2.1 1.9 
WGAR (Ctry) 3.1 1.9 
WCLV (Clas) 1.7 1.6 
WDBN (Easy) 1.4 1.3 

Detroit 
Tigers Take WJR 

Up Near 14; WRIF 
Widens AOR Lead; 

WNIC -FM Paces A /C's 
spr. '84 Sum. '84 

WJR (Mist) 11.4 13.8 
WJOI (BM) 8.4 7.5 
WJLB (Blk) 5.9 5.8 
WRIF (AOR) 5.4 5.7 
WXYZ (Talk) 5.3 5.1 
WNIC -FM (AC) 4.3 4.9 
WHYT (CHR) 4.6 4.8 
WOMC (AC) 4.2 4.7 
WWJ (News) 4.6 4.6 
WLLZ (AOR) 4.7 4.2 
WCZY (CHR) 4.1 4.1 
WDRQ (Urbn) 4.6 3.7 

WWWW (Ctry) 2.3 3.1 
WMJC (AC) 2.9 2.8 
WCLS (AC) 1.6 2.6 
WJZZ (Jazz) 2.5 2.5 
WHND (Gold) 1.2 2.3 
WCXI-FM (Ctry) 2.5 2.2 
WCXI (Ctry) 2.7 1.7 
WGPR (Blk) 1.3 1.3 
WQRS (Clas) 1.8 1.3 
WLBS (CHR) 1.3 1.0 
WCHB (Blk) 1.6 1.0 

For The Record: In last 
week's Chicago Arbltron list- 
ings, WLUP (AOR) was inad- 
vertently omitted. The station 
went from 3.4 in Spring '84 to 
2.8. Also, WLIBINew York 
should be listed with a News/ 
Talk format, rather than Miscel- 
laneous. 

San 
Francisco 

KSOL Gains On 
KGO; KSAN Opens 

Country Lead; KITS 
Beats KFRC; KFOG 
New AOR Leader In 

Congested Battle 

Spr. '84 Sum. 
KGO (N/T) 8.7 7.4 
KSOL (Urbn) 5.1 6.1 
KCBS (N/T) 4.3 4.4 
KYUU (AC) 3.6 3.9 
KABL-FM (BM) 3.0 3.5 
KSAN (Ctry) 3.0 3.5 
KNBR (AC) 4.0 3.3 
KITS (CHR) 2.4 3.1 
KIOI(AC) 2.8 3.0 
KLOK-FM (AC) 2.2 2.8 
KSFO (Easy) 3.0 2.7 
KBLX (Urbn) 2.3 2.7 
KFRC (CHR) 3.4 2.6 
KOIT-FM (Easy) 3.0 2.6 
KABL (BM) 2.6 2.6 
KNEW (Ctry) 2.8 2.5 
KWSS (CHR) 1.8 2.3 
KBAY (BM) 2.6 2.3 
KDIA (Blk) 3.0 2.2 
KFOG (AOR) 2.1 1.9 
KRQR (AOR) 2.8 1.8 
KKHI-AM & FM 
(Clas) 2.0 1.8 

KQAK (AOR) 1.4 1.6 
KMEL (AOR) 1.4 1.6 
KOME (AOR) 2.0 1.5 
KZST (AC) .4 1.4 
KSJO (AOR) 1.2 1.3 
KLOK (AC) 1.3 1.2 
KARA (Gold) .8 1.2 
KDFC-AM & FM 
(Cías) 1.2 1.2 
KEZR (AC) .9 1.1 
KJAZ (Jazz) 1.1 1.1 
KYA (AC) .9 1.1 
KLIV (BBnd) 1.2 1.0 

'84 

Houston 
KMJQ Leaps Into 

First; KIKK -FM Up; 
KXAS (ex- KILT -FM) 
Debuts Solidly; A/C 

Battle Tightens 
As KQUE On Top 

Spr. '84 Sum '84 

KMJQ (Urbn) 9.1 10.2 
KKBQ -FM (CHR) 10.7 8.9 
KIKK -FM (Ctry) 6.4 7.5 
KODA (BM) 8.4 6.8 
KLOL (AOR) 5.8 5.8 
KSRR (AOR) 7.4 5.5 
KXAS (Ctry) - 4.9 
KQUE (AC) 3.5 4.6 
KLTR (AC) 3.2 4.5 
KRBE -FM (AC) 4.7 4.4 
KTRH (Talk) 3.5 4.3 
KFMK (AC) 3.8 4.1 
KPRC (News) 3.1 3.6 
KILT (Ctry) 1.7 _ 1.7 
KKBQ (CHR) 2.2 1.6 
KLAT (Span) 1.0 1.5 
KYOK (Blk) 2.6 1.5 
KLEF (Clas) 1.2 1.4 
KCOH (Blk) 1.4 1.3 
KIKK (Ctry) .9 1.3 
KXYZ (Span) 1.8 1.3 
KNUZ (Gold) 1.0 1.2 
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You're probably familiar with the 
research method known as focus groups. 
For years now, these roundtable discus- 
sions, usually involving groups of radio 
listeners, have often proved useful to 
programmers in a variety of ways. Although 
the group concept is still recommended for 
specific situations. inherent problems 
associated with its make -up have caused 
many to seek other means of research. 

Surrey is now pleased to offer such 
an alternative. 

It's called the IFS series; short for 
Individual Focus Sessions. This approach, 
consisting of approximately the same 
number of participants as in four focus 
groups (40), involves separate, 30 -45 
minute, one -on-one interviews with each 
respondent. Compared to four focus groups, 
which can usually be completed in six 
hours by one moderator, the IFS series 
affords your station information derived 
from nearly 30 hours of interviews con- 
ducted simultaneously by two researchers. 
Other benefits provided by the IFS 
approach include: 
D Elimination of group bias and pressure. 
D Shy participants are now free to speak 

their mind without fear of intimidation. 
Respondents are supplied written 
questionnaires prior to interview. 

D Ability to provide interviews in more than 
one location. 

D Ability to tailor specific areas of investi- 
gation to each respondent's level o f subject 
knowledge. 

D Ability to make recommendations with 
greater degree of confidence. 
To find out more on how _ 

the IFS series can benefit 
you, call or write Surrey at 
your earliest convenience. 
1- 303 -989 -9980 
165 South Union 
Suite 606 
Denver, Colorado 80228 SURREY 
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R&RIFridaY, October 12, 1984 

NET WORKS 
PROGRAM SUPPLIERS 

REED BUNZEL 

CAMPAIGN '84 

A Restrictive 
Presidential 
Precedent 
As Election '84 heats up and we move closer to the first Tuesday in 

November, each of the Presidential and Vice Presidential candidates is 
criss-crossing the country, discussing the issues, exuding personality, 
and vying for as much press coverage as he or she can muster. Televi- 
sion is a strong force in the battle of political wits, but radio - and other 
media - have found themselves the target of exclusionary measures 
established by the candidates' campaigns. 

As this election year winds down, with 
less than four weeks remaining in the fight, 
both the Reagan -Bush and Mondale-Fer- 
raro camps have issued edicts which place 
limitations on close -up coverage of the 
respective candidates. Radio is banned 
from coverage of President Reagan's "rope 
line" comments; Vice President Bush has 
apparently eliminated all press from his 
plane; coverage on Mondale's plane highly 
favors TV, relegating radio to a round -robin 
pool situation; and until recently candidate 
Ferraro declared all comments issued on 
her plane were "off the record." This 
week's column looks at the "manipulation 
of the media" and restrictions on radio net- 
work coverage. 

The Restrictions Defined 
Shortly after the traditional Labor Day 

start of the presidential campaign, signals 
from all camps indicated that press cover- 
age for 1984's race to the White House was 
going to be different. 

The first indication of a coverage chal- 
lenge came, according to Associated Press 
Radio Assistant Managing Editor /News 
James Limbach, when radio was complete- 
ly excluded from covering the President's 
"rope lines" - Reagan's "unscheduled" 
off-the-cuff comments which come when he 
shakes hands along the ropes at his rallies. 
"No radio network or station can have a 
representative in there," Limbach says. 
"Originally we operated on a pool basis, 
where the networks rotated for coverage. 
One day AP would be in there, and we 
would share whatever we had with the 
other networks. Now only TV, print, and 
still photographers are allowed. I don't 
know why radio is being singled out; we're 
allowed in the press charter plane but not 
along the lines." 

Dave Cooke, Vice President/News at 
RKO, also takes issue with the President's 
exclusions. He contacted the White House 
press office, but the reply he received 
generally skirted the issue. He says, "The 
answer was basically one of 'we'll take your 
views into consideration, and will continue 
to work with your correspondents.' They 
stressed their desire to allow close -in press 
access, but mentioned no definitive action 
that would be taken, and the situation re- 
mains as it was." 

Similar restrictions issued by the other 
candidates soon followed, most of them in 
some way affecting radio coverage. 

Ron Nessen, Vice President /News at 
Mutual Broadcasting, and former Press 
Secretary under President Ford, comments, 
"All the candidates are imposing restrictions 
on press coverage, and I find it unacceptable. 

We have filed suit against the Mondale 
campaign, because they have allocated on- 
ly two radio pool seats on the candidate's 
plane, so our correspondent flies only every 
other day." 

The Restrictions Explained 
The exclusion of the press from any news- 

worthy situation automatically begs the 
question "why ?" Freedom of the press has 
long been a journalistic tradition in this 
country, with the "public's right to know" 
central to its Constitutional guarantee. Yet 
many journalists and network executives 
are worried and puzzled about these recent 
reportorial challenges. 

When AP's Limbach, supported by Mutu- 
al, RKO, and UPI, inquired of the White 
House why radio was no longer included in 
the rope line pool, the forthcoming response 
mentioned "security arrangements recom- 
mended by the Secret Service" as the key 
factor involved. Says Limbach, "This is 
ridiculous. Radio is no more of a security 
threat than anyone else. We're in the other 
pools, but not that one. We know the Presi- 
dent was shot three years ago, but it wasn't 
a radio correspondent who did it. It was 
somebody who got through the security, ob- 
viously because the Secret Service wasn't 
doing its job." 

The security explanation just doesn't 
wash, according to Nessen. "All these cor- 
respondents are accredited, investigated, 
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TRICK AND TREAT 

HALLOWEEN 
TAKES TO THE AIR 

Three years ago on Halloween night, as a benefit for UNICEF, the first 
live network radio drama to be presented in over 25 years was broadcast 
from the Magic Castle in Hollywood. Once again, in what has become an an- 
nual Halloween tradition, another radio drama will air live from Los Angeles on 
All Hallow's Eve. 

IDB Communications Group is sponsoring 
the benefit program, which will be broadcast 
from the Director's Guild of America Theatre 
at 7pm PST on October 31. This year's event 
will be transmitted via satellite to over 450 
radio stations, and will feature an exclusive 
presentation of Rey Bradbury's 'The October 

Country." The 90- minute broadcast of tales of 
the supernatural is being directed by John 
Clark, and stars Lynn Redgrave, June Lock- 
hart, Casey and Jean Kasem, and Gary 
Owens. 

For further information on the broadcast, 
call (213) 222 -1196. 

and credentialed by the White House," he 
says. "They all wear dozens of appropriate 
passes around their necks so they can be 
plainly seen. If you talk to some of the older 
Secret Service people, they'll tell you they 
used to like having a group of reporters 
around the President, because it provided a 
measure of protection. It's a horrible, cold- 
hearted thought, but if the President was 
surrounded by all those reporters, there 
was a good chance one of them would get 
the bullet instead." 

If security is the reason offered for 
radio's exclusion from certain Presidential 
coverage, what is the word from the Mon - 
dale camp on restrictions in the candidate's 
plane? "Space limitations," a spokesman 
from campaign headquarters in Washing- 
ton told R&R. 

Whether the official reason is security or 
space, Nessen feels uncomfortable with 
such limitations placed on the press. He 
comments, "During World War II, when 
President Roosevelt went off to secret 
meetings with Churchill, that was arguably 
understandable. But what the hell are we 
talking about here? We're talking about a 
guy who's out campaigning for President or 
Vice President. How are the people of this 
country going to find out what these can- 
didates believe in, if the only coverage 

Network Spots 

Broadcast Productions East has started distri- 
bution of a new feature, "Rarities In Rock," sch- 
eduled to be programmed during the upcoming 
Christmas hoïday season The one -time, two-hour 

special features rare cuts by major artists, all rare- 
ly heard on radio. "Rarities" is targeted to AOR 

stations, and is hosted by Bob Baron. For more 
information, call (516) 286 -8125. 

"A Present For Yoko" an exclusive hour -long 

music and interview special spotlighting the late 
John Lennon, is being released Monday (10 -15) 
by Westwood One. The program is hosted by 

Mary Tumor, and features a disc ussice with Yoko 
Ono about her relationship with John, the birth of 

their son Sean, and their subsequent role reversal. 
Highlighted are songs from the "Every Man Has 

A Woman" and "Double Fantasy' albums. Call 

(213) 204 -5000 for further details. 

On The Slopes" a twice- weekly, 90- second 
radio program featuring Ski Magazine editor Dick 
Needham as host, is now available to ratio statials 
through Audio Features in New York. The program 
will be distributed each Tuesday and Wednesday 
from November 13 through March 14, ut5mng the 
satellite facilities of UPI and AP. Contact Robert 
Kimmel or Alan Steinberg at (212) 889 -1327 
for more information. 

comes from an event of their own con- 
trivance?" 

Lou Giserman, News Director at UPI 
Radio Network, understands but does not 
accept the new Hiles. "I can see where the 
priorities of the PR people are," he says. 
"They have limited space, or whatever, and 
if they're going to exclude anybody I guess 
they feel television is more important. 
They're obviously going to go with whoever 
has the most coverage, so from an audience 
reach point of view they'll go with TV every 
time. I think, if space is their problem, they 
should just get a bigger plane." 

Controlling The Image 
In the eyes of most critics, the "real" 

reason behind press restrictions lies more 
in manipulation of the media and self -serv- 
ing image -building. Limbach says, "Ex- 
perience has shown us that when the Presi- 
dent is out mingling, that's when he's the 
most vulnerable. This is true with any can- 
didate who isn't reading from a prepared 
text." 

Nessen agrees, adding, "My belief is that 
every one of these restrictions all has the 
same basis: no one wants to encounter 
reporters in an unplanned and unguarded 
moment. They want to control every single 
public appearance and leave nothing to 
chance." 

Instead of carefully -planned campaign 
events, Nessen feels the real issues are best 
covered when correspondents can record 
candidates' thoughts outside the staged 
campaign performances. "The Sam Don- 
aldson approach and the Helen Thomas ap- 
proach are the right approaches," he ex- 
plains. "If the candidates are not willing to 
submit themselves to questions on behalf of 
the public in a regular, organized way, then 
reporters have the right to take every op- 
portimity they can to seek the views of the 
President - or his opponent. I'm 100% 
behind Sam Donaldson in this belief." 

Every network involved in this dispute 
agrees that the issue isn't necessarily to 
force the campaigns to rescind the restric- 
tions, especially since the election is so 
close at hand. The real issue, instead, is 
averting what might be a dangerous prece- 
dent in Presidential politics - and other na- 
tional and worldwide events as well. "The 
whole thing is just an unacceptable out- 
rage," Nessen concludes. 

The networks are getting mad as hell . . 

and they're not going to take it anymore. 
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1M MUSIC CALENDAR 
The Weekend 

OCTOBER 20 -21 

R&R /Friday, October 12. 1984 

NEWS & INFORMATION FEATURES 
OCTOBER 15 -21, 1984 

American Christian 
Countdown 
Mylon L,Fevre 

American Gospel Rock 
Countdown (SP) 
Altar Boys 

Captured Live (RKO) 
Missing Persons 

Countdown America 
wlJohn Leader (RKO) 
Darryl Hall 8 John Oates 

(SP) 

Dick Clark's Rock, Roll, 
& Remember (US) 
Ned Diamond 

Dr. Demento (WO) 
Cockroach Songs 

Gary Owens' Supercracks (CRN) 
Billy Joe Royal /Shelley Fabares 

The Great Sounds (US) 
Sy Oliver 

Guest DJ (PFM) 
Spandau Ballet 

Hot Ones (RKO) 
Dennis DeYoung 

Metalshop (MJ1) 
Motorhead 

Music & Memories (SBS) 
Shrelles'Paul Wlnchell 

Music Of The City (SI) 
They Call It Rock & Roll Part 2 

Rare & Scratchy Rock & Roll (PIA) 
Jerry Lee Lewis 

Rick Dees' Weekly Top 40 (US) 
Patty Smyth 8 Scandal 

Rock Album Countdown (WO) 
Sammy Hagar . David Bowie 

Rock Chronicles (WO) 
Videos. Videos. Videos 

Rock Over London (RI) 
General PublicrU2 debut 

Solid Gold Country (US) 
Ray Price 

Solid Gold Scrapbook (RKO) 
Creedence Clearwater Revival 

Source Special (SOU) 
Led Zeppelin Part 1 

Superstars Rock Concert (WO) 
Genesis 

Top 30 USA (CBSR) 
Top Ten Duos 

Weekly Country Music 
Countdown 
Johnny Lee 

We're An American Band (BR) 
Van Halera Peter Wolf Quiet Riot 

(US) 

The Week Of 

OCTOBER 22 -26 

Country Closeup (NP) 
Country Music Month Special Part 4 

Earth News (WO) 
Little Richard /Paul McCartney 

Honor Roll Of Rock & Roll (BR) 
Fleetwood Mac /Everly Bros /Lionel Richie 

In Concert (WO) 
V 8 T /Saxon 

Innerview (IN) 
Scorpions 

Live From Gilley's (WO) 
Best Of Gilley's Part 2 

Music Makers (NP) 
Nancy Wilson 

Off The Record (WO) 
Lindsey Buckingham /Billy ldol/Dokken 

Off The Record Special (WO) 
John Cougar Mellencamp 

Special Edition (WO) 
Kashif 

Star Track Profile 
America 

ti 

(WO) 

Country Calendar 
Gary Morns 

Dick Bartley's Solid Gold 
Saturday Night (RKO) 
Great Girl Grouos 

(CW) 

(CW) 

Rare Trax 
Blue Oyster Cult 

Silver Eagle 
Moe Bandy E. Joe Stampley 

(ABCE) 

Country Calendar 
Sylvia 

Rare Trax 
Urrah Heep 

Sound Check 
Steve Miller Band 

(CW) 

(CW) 

(RKO) 

News /Talk /Sports 

News Blimp (PRN) 
Macho men /food ingredients /dirty high - 

tech /whale watching /creative anarchism 
(10/15 -19) 

Newsline 
And Baby Makes Four I I C I S 19) 

(NBC) 

Sporting News Report (CW) 
Sugar Ray Leonard. Arnold Palmer (10'15-19) 

Lifelines w /Bill Fantini (ABCR) 
Dr Marvin Cetron Jobs Of The Future (10 15) 

Playboy Advisor (WO) 
Morning coffee run /beauty can't get 

date /virgin qualifiers /post -dank problems 
abound /refusing free professional advice 
love rollercoasterrshe hates his boorish 
family /impotence and papavarine/ 
he's non -expressive ( 10/15 -19) 

Spaces & Places (WO) 
Murder On The Roads (10/15 -19) 

Country Calendar 
Alabama 

Inside Track 
David Gilmour Roger Waters 

(CW) 

(DIR) 

King Biscuit Flower Hour (ABCR) 
Ronnie James Dio /Fastway 

Rolling Stones' Continuous 
History Of Rock And Roll (ABCR) 
The Police 

Spotlight Special (ABCC) 
Donna Summer 

Country Calendar 
Mark Gray 

Rare Trax 
Black Sabbath 

Retro Rock 
Tubes 

Rockline 
Roger Hodgson 

Sound Check 
Paul McCartney 

(CW) 

(CW) 

(CW) 

(GSN) 

(RKO) 

Country Calendar 
Wlllle Nelson 

Rare Trax 
Black Sabbath 

Sound Check 
Honey Drippers 

(CW) 

(CW) 

(RKO) 

Country Calendar 
Jim Glaser 

Rare Trax 
Uriah Heep 

Sound Check 
Dan Hartman 

Friday 

(CW) 

(CW) 

(RKO) 

OCTOBER 
26 

Country Calendar 
Roy Acuff 

Rare Trax 
Fried -Day Gefilte Joe & The Fish 

Sound Check 
Peter Wolf 

(CW) 

(CW) 

(RKO) 

ABCD = ABC Direction Net 
ABCE = ABC Entertanment Net 
ABCR = ABC Rock Net 
AGCY = ABC Youth Nets 
AMS = American Media Services 
AP = Associated Press 
ASR = AN Stw Radio 
BR = Barnett-Robbins 
CB = Continuum Broadcasting 
CBS = CBS Radio 
cBSA = CBS RadoRedio 
CRN : Creative Radio Net 
CW = Clayton Webster 
DCA = DC Audio 
DIR = DIR Broadcasting 
OSN = Global Satellite Net 
IN = Innerview 
IS = IS INC 

LBP = Lee Bailey Prod. 4) 

LW = London Wavelength 
MSS = Mutuel &oadraating rg 
ME = Multimedia Enterten,ent,0 
MJI = MJI Broadcasting, r rg 

NBC = NBC Radio - S. 
NP = Norwood Productions 
NSBA = NSBA Productions 
PFM = PFM Inc. 
PO = PG Prod. 

PIA = Public Interest Aff. 
RI = Radio International 
RKO = RKO Radio Net 

RKO1 = RKO One 
RK02 = RKO Two 
sas = Strand Broadcast 
si = Syndicate It 

SOU = NBC The Source 
SP = 'The Spirit" Productions 
IRAN = Trenton 

US = The United Stations 
WO = Westwood One 
YRN = York Radio Network 

1- s'1 "=,. 

ALL POINTS BULLETIN - For the first time in the history of this networks 
page, one United Stations staff member is missing from the photograph following 
the taping of a segment of "Hot Rocks," featuring Missing Persons. Pictured 
(I -r) are United Stations' Suzanne Berg, Lori Pinkerton, and Ed Salamon 
(missing); and other Missing Persons Dale Bozzio, Terry Bozzio, and Warren 
Cuccurullo. 

Brad Messer's Daybook (WO) 
WWI ships,Merchant Marine (10/15) 
Webster /China goes nuclear (10/18) 
Bessemer steel /AI Capone (10/17) 
Radio pager /Alaska (10/18) 
Earl of Sandwich /Yorktown (10/19) 

Computer Program (PRN) 
Ins and outs hard copy modems /networks 

(10.15 -19) 

Getting Ahead (YRN) 
Choosing Insurance (10/14) 

Health Care (PIA) 
Arthritis Awareness (10/14) 

Medscan (PIA) 
Baldness Cure (10/15) 
Micros vs. Ovens (10/18) 
Heart Attack Prevention (10/17) 
"Hydro" Bandaid (10/18) 
Celery Allergy (10/19) 

Minding Your Business (NP) 
States Survey (10/15) 
Bildisco's Bankruptcy (10/16) 
Pension Fund (10/17) 
Louisiana (10/18) 
Computers For Non- Typists /Frequent Flyers 

(10/19) 

Public Affairs (PIA) 
Retarded Citizens (10/14) 

Something You Should 
Know (SBS) 
Where To Complain (10/15) 
Aerobics For Men (10/17) 
Brainstorming (10/18- 19) 

Sound Advice (PRN) 
Tracking /skating /styli /cartridges /needles 

(10'15 -19) 

Entertainment 
Entertainment Update (CBS) 
Herbie Hancock/Ted McGinley/ 

Ted Danson /Helix /John Cafterty 
(10/15 -79) 

Rock Notes With 
Pat St. John (ABCR) 
Big Country, Thompson Twins records 

(10;15) 
Prince (10/16) 
Rod Stewart's band (10/17 -21) 

Rock Report (SOU) 
John McLaughlin /Lemmy from Motorhead 

Fee Waybill (10/15) 

Comedy 

Daily Feed (DCA) 
Take a fence 2nd debate primer/ 

Reagan TV ads /Supreme Court jesters/ 
sleaze factor (1a 15.19) 

Jack Carney's 
Comedy Show (CW) 
Military (10/15.19) 

Laugh Machine (PRN) 
Flip Wilson/Travesty, Ltd. /Shelley 

Berman /Steve Martin /Rodney Dangerfield 
(10/15 -19) 

30,000 -1 - Over 30,000 listeners entered a recent contest sponsored by 
"Countdown America" and Levi Jeans, vying for a pair of tickets to an up- 
coming Jackson Victory Tour concert. Pictured are IS INC, RKO, and advertis- 
ing representatives who are probably the only folks who did not enter the 
contest. 





Lionel Richie 
Billy Joel 
Elton John 

Tina Turner 
Barry Manilow 
Talking Heads 

Get Your Station 
"Exclusively" Involved... 

CONCERT CINEMA 
Single song concert performances, 
run just prior to the main feature . 

7 days a week, 52 weeks a year. 
Artists are demographically matched 
to specific movie audiences. 

WEEKEND CONCERT EVENTS 
(Matinee & Late show bookings) 
An extension of the artists's tour. 
The entire concert on the wide 
screen in Dolby stereo with official 
tour merchandise available in the lobby. 

MUSIC THEATRE NETWORK 

Call today, before your competition does! MTN(213) 553-4330 
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MEGA- REPS ": AN AGENCY VIEWPOINT 

Survival Through Reaction 
R &R's "mega- reps" series resumes this 

week with an agency perspective provided by 
Ted Bates's Charlie Trubia. Next week: 
Eastman's Frank Boyle refutes the "en- 
dangered species" outlook. 

"I don't care what any- 
body says. Reps aren't ac- 
tionary, they're reaction- 
ary." So maintains Charlie 
Trubia, Sr. VP /Director of 
Radio for Ted Bates, when 
discussing what prompted 
the merging rep group 
trend. 

Jockeying for market- 
place position as more na- 
tional alternatives - Ra- 
dioRadio, RKO, the 
Source, and Westwood One 
- became competitive fac- 
tors, the reps called upon 
their natural survival in- 
stincts. In order to sur- 
vive, the reps had to offer 
more customization than 
the networks. That was the 
whole purpose of a rep," 
explains Trubia. "Because 
they were so competitive, 
they said Torbet would 
never give into Selcom and 
vice versa. But by merg- 
ing, they no longer had one 
or two stations in every A Healthier Medium 
market. They had five and The general rep consen- 
six now to cover a market. sus is that the mergers pro- 
It was a reaction to the pro- ved to be a definite agency 

liferation of the major net- 
works." 

By the same token, how- 
ever, there are those de- 
tractors who believe the 
mega -reps are actually I 
"There's no differentiation 
any more between nation- 
al spot rates and your rep 
network." 

limiting alternatives and 
competition. The argumen- 
tative claim met with an 
unhesitant "that's ridicu- 
lous" from Trubia. "With 
9000 radio stations, there's 
nothing anybody is going to 
do that's going to cut down 
competition. If anything, 
it's more competitive. The 
pie is still cut up. It's a 
question of who's represen- 
ting the pie." 

advantage. Agencies can 
deal through the reps rath- 
er than going direct, mak- 
ing radio easier to buy. And 
nonwired network depart- 
ments are handling a lot of 
the agencies' work, includ- 
ing billing affidaviting. Tru- 
bia agrees somewhat with 
that assessment, but also 
declares the radio medi- 
um is healthier for the 
mergers. "It really doesn't 
make my job any easier. In 
all honesty, we're now us- 
ing the reps very much for 
the rep networks - what's 
being sold on your rep net- 
work is what used to be 
sold in spot. Maybe it's 
fewer phone calls, that's 
about it. Nothing to write 
home about. 

"But there are more na- 
tional alternatives, an ad- 
vantage to both the medi- 
um and our clients. As an 
agency we welcome more 
alternatives. With more to 
choose from, it becomes 
more competitive. You're 
given greater choice and 
more negotiables. The 
medium is alive and well; 
it's better than ever." 

Returning to the subject 
of national spot, Trubia 
noted, "You really had a 

I 

' "The pie is still cut up. It's 
a question of who's rep- 
resenting the pie." 
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shifting of dollars. Does 
that mean the basic spot is 
dead? No, because we still 
need the basic spot through 
a national rep for merchan- 
dising, for promotions, and 
isolated spot fill. 

"I don't think there's a 
spectrum of rates like be- 
fore. It used to be the local 
guy got one rate, the na- 
tional spot guy one rate, 
and the rep a lower rate. 
There was as much as a 
30% differential. There's 
no differentiation anymore 
between national spot rates 
and your rep network. 
From what I see every- 
body is paying pretty much 
the same. It's very close." 

"Static Quo" 
Although Trubia views 

the rep consolidation trend 
as a good, natural reaction, 
it doesn't necessarily mean 
the independents will be 
forced to consider the same 
alternative. "Right now 
the regular networks are in 
sort of a weeding -out pro- 
cess. You're not going to 
see more longform pro- 
gramming on the basic net- 
works. How that scene 
emerges will dictate pretty 
much what the reps are go- 
ing to do. I don't see 
everything coming down to 
two major reps or going 
back to ten like it used to be. 

"As long as the network 
scene stays static, the rep 
scene will remain just the 

way it is now. Should two or 
three national networks 
fold or the economy turns 
sour, then you're going to 
see a change in the reps 
again. A guy would be 
crazy to start a rep firm on 
his own now. But you're 
still going to have the 
creative people who go in 
and do specific jobs in cer- 
tain areas. That will 
always exist, just like the 
small agency. The adver- 
tising agency is a perfect 
parallel. You've got all 
these agencies combining, 
and yet the little boutiques 
that do a good job are still 
flourishing." 

"Reactionary reps" 
aside, I asked Trubia about 
the general future of radio 
advertising. "Funny thing 
about radio; it's the least 
reactive medium because 
it's so locally- oriented. 
While network TV reacts on 
a dime, network radio is 
small compared to the 
total. But all indicators say 
we're going to be good 
through '85, then we'll go 
back into a recession. If we 
do and interest rates go the 
other way, radio won't 
grow tremendously, but it 
won't suffer tremendously 
either." 

Charlie Trubia is Sr. VP /Director 
of Radio at New York -based Ted 
Bates Advertising. He's a 15'/- 
year agency veteran, who has been 
running the radio division for nearly 
eight years. Trubia is also one of the 
early advocates of compatible copy. 

THE RIDJO PROGRIMS SOURCE BKK 
Attention Radio Programming Professionals... Third Edition 
Put the entire radio programming marketplace at your fingertips by ordering a copy of 
THE RADIO PROGRAMS SOURCE BOOKTM Third Edition today. 

Over 300 pages with comprehensive information 
on radio programs and services 

Each listing contains a description of program, tar- 
get audience, running time, mode of delivery, and up 
to 21 other facts 

Make Check Payable to: R &R Books 
Mail to: R &R Books 

1930 Century Park West 
Los Angeles, CA 90067 

Allow 4 Weeks for Delivery. 

Please send me copy(ies) of THE RADIO PROGRAMS SOURCE BOOKTM Third Edition 
at $64.95 each. California Residents add 6 1/2% Sales Tax. 
NAME 
STATION /FIRM 
ADDRESS 

CITY STATE ZIP 
VISA MASTERCARD 

CARD M EXP. DATE 

Three indexes for quick and easy referencing: Title Index, Main Category 
Index, and Subject Category Index 

"The Sources," the complete listing of Syndicators, Networks, Distribu- 
tors, Producers, and Consultants -with addresses, phone numbers, and 
personnel 

A FREE UPDATE issued 6 months after publi- 
cation to keep you current in the fast-paced 
radio programming industry 

A publication of the Broadcast Information 
Bureau -THE RADIO PROGRAMS SOURCE 
BOOKTM supplies radio broadcast profession- 
als with the answers to their programming 
questions. 

Grown over 120 %inlessthan 2 years. 

MIRD EDITION 

en. swot. 
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Street Talk 
The hottest rumor this week is that 

MALRITE will buy WLUPICHICAGO from 
HEFTEL, although no confirmation could be 
made by presstime. If indeed the sale 
happens, would Malrite be required to sell 
WZUU /MILWAUKEE due to contour overlaps? 
Stay tuned for details. 

Also in the Windy City this week, Street 
Talk has it that former B100 /San Diego PD 

GLEN McCARTNEY has the inside track on 
the WFYR /CHICAGO programming gig. For 

now, former 'FYR PD JACK KELLY, who 
resigned late in September, is staying on at 

the station. 

Meanwile, STEVE DAHL and GARRY 
MEIER have returned to work, and on WLS - 
AM, no less. As a result, AMY SCOTT is out, 
MIKE WOLF is moved up to all- nights from 
parttime, and eight -year late -night rocker JEFF 
DAVIS has resigned to join former WLS PD 

Ric Lippincott, now programming KYUU /San 
Francisco. 

R &R's "Cub" reporter at the 
National League playoff games in 

San Diego couldn't help but notice 
a plane pulling a banner over the 

stadium which read, "In Chicago WMET Rocks 
The Cubs." 

The Detroit market will get a little more 
competitive with the Canadian CRTC's grant of 
a program content waiver to CJOM /WINDSOR. 
The station will no longer be bound by rules 
restricting FMs to no more than 50% music (at 
least 20% Canadian) and requiring at least 
40% "spoken word" programming. 

DAVID SMALL has resigned as 
President /GM of KMGC /DALLAS to enter 
broadcast ownership. David will remain on 
board until a successor is named, and plans to 
announce his acquisition soon. 

KFRCISAN FRANCISCO morning master 
DR. DON ROSE had his injured left leg 
amputated last week, ending years of 
complications he'd been suffering. The 
indomitable DDR will be back on the air in only 
two weeks, broadcasting from his house for 
the rest of the year. He said, "I have no 
regrets, and am looking forward to moving on 
to a healthier phase of my life." 

PD ROB CONRAD needs several staffers 
as SUNBELT prepares to kick off its new 
Seattle FM. Air talent, newspeople, and those 
skilled in marketing and promotion are invited 
to apply. Contact Rob at the Research Group: 
(206) 323-3771. 

While we're in the Seattle market, is 
another major contemporary outlet about to 
change PDs? 

Johnny Dark 
PD DAVE VAN STONE needs a PD. Contact 
him at (408) 866 -5886. 

Across the desert a ways, KLAVILAS 
VEGAS morning personality JACK LONDON 
has been elevated to Station Manager. 

It was incorrectly reported here last week 
that RECORD WEEK had closed its doors. The 

magazine is in fact still in business. 

POLYGRAM has upped West Coast 
Regional Promotion Manager JEFF LAUFER to 

National Album Promotion Manager. 

JAY STONE, who at one time worked at 

WXKX /Pittsburgh and New York stations 
WNBC and WXLO, has joined KLRZISALT 
LAKE CITY for mornings, while KZOZISAN 
LUIS OBISPO, CA talent MYKE KROSS 
comes aboard for evenings. 

After more than seven 
years in middays at 
WNBC /NEW YORK, 
veteran personality 
JOHNNY DARK has joined 
WHTTIBOSTON for the 
midday show. 

With CHARLIE QUINN 
exiting KZZP /PHOENIX for 
WHTT (see Page 1), 

WESTERN CITIES' National 

Congratulations to OUTLET Radio Group 
VP JOSEPH CHAIRS and COX 
COMMUNICATIONS Broadcast Division 
President WALTER LISS, JR. They are the 
newest members of the RAB's Board of 
Directors. 

KBEQIKANSAS CITY has added two 
heavyweight names to its lineup. Former 
programmer and legendary WLS /Chicago 
personality BILL BAILEY is handling noon - 
4pm, while DANCIN' DANNY WRIGHT, who 
just exited Q107 /Washington, covers the 
4 -8pm shift. 

WYDDIPITTSBURGH's new MD is DAVE 
SHEDLOCK, who will keep his 10pm -2am 
airshift. Meanwhile, TONY FLORENTINO, most 

recently of WRXTIBUFFALO, has been tabbed 
for the evening show. 

The new MD at WDMTICLEVELAND is 

midday personality ERIC FAISON. Eric takes 
over for DEAN DEAN, who recently moved up 

to PD. 
STREET TALK /Continued on Page 24 

TODD WALLACE BRAINSTORMING CONSULTATION ... 
... because there's more to radio than hot -clocks, rotations, and liners. 

It won't cost you a penny to find out more. 

T W/A Todd Wallace 
Call 1/800/528 -6082 toll -free. 

associates International: Call 
Phoenix, Arizona 602/242 -6800. 
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EASTMAN ' /7/, 
N RADIO 

.., 
proudly announces 
its appointment as - 

national sales rep for 

KIQQ 
Los An les 

George Wilson 
Vice President & General Manager 

OUTLET 
// Communications ', \\` 
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WE'RE MAKING IT HAPPEN 
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Winner of Star Search" 
The long- awaited single 

Sugar Don't Bits 
CHR NEW & ACTIVE 

Now On Over 100 CHR Stations! 

Including: 

WXKS -FM WHTX WHYT 
CKGM PRO -FM KIMN 
CKOI 93FM FM102 
WCAU -FM 195 

0100 
WMAR 
WBEN-FM 

KHFI 
KWIC 
WKDD 

KIIK 
KF95 
KKFM 

From his new album. SAM HARRIS. 

6103ML 

1 PROVES WINNER! 
A 
MOTOWN' 

41, 1984 Mot wn Record Corporation 

R &R /Friday, October 12. 1981 

FATHER GUIDO SARDUCCI is starring in Z100 /New York's sequel to the nationally- syndicated 
"lt takes a knockin' and keeps on rockin "' commercial with John Cameron Swayze. Sarducci 
maneuvers a 30 -ton steamroller into position, and then crushes a radio. "lt wasn't easy drivin' but I 

got the hang of it okay," said the Holy Roller. 

Street Talk Continued from Page 22 

Remember SCOTT JACKSON? The 
former label executive at Arista and ABC 
Records has just completed his four -year stint 
with the Army and would like to connect with 
his old friends upon his return to L.A. in the 
next week or two. Contact Scott through 
JOHN SCHOENBERGER's office at MCA: 
(818) 508 -4020. 

Eighteen -year broadcaster BRIAN 
ROBERTS, who's been morning personality at 

KUTE /LOS ANGELES since 1979, is out and 
ready to work. Call him at (818) 893-9112. 

WJFMIGRAND RAPIDS has joined the 
CHR ranks, after dropping its longtime TM- 
formatted A/C approach. The station is totally 
live under the direction of Operations Director 
DAVID MURRAY. 

After several years as an AOR, KEZY -FM/ 
ANAHEIM has switched to automated CHR. 

WSPKIPOUGHKEEPSIE afternoon 
personality BOB DAYTON is now programming 
the station. He succeeds exiting CHRIS 
LEIDE. 

KSMB /LAFAYETTE, LA has dropped 
AOR in favor of CHR, PD SCOTT SEGRAVES 
remains at the helm, and the staff remains 
intact. 

Canadian independent label SOLID GOLD 
has apparently folded, according to our 
sources at MCA, which distributed the label 
domestically. 

STORK STOP: KNTF/ 
ONTARIO, CA PD KEVIN O'NEILL 

and wife Judy welcome son 
Thomas Michael (9 -1 4). 

Chrysalis Marks Best Year Ever 

Celebrating their best year ever, Chrysalis Records personnel cruised around New York harbor on a party boat. 
Shown here are it -ri: Chrysalis VP Billy Bass, Senior VP Jeff Aldrich, Co- Chairman Terry Ellis, Senior VP Ann Mun- 
day, President Jack Craigo, and Senior VP Paul Hutchinson. 

A Million-Dollar Smile 

Julio Iglesias was greeted by CBS executives after a show in New York. Pictured from left are: Columbia Senior 
VP /GM Al Teller, CBS Records Group President Walter Yetnikoff, Julio, Mrs. Thomas Wyman, and CBS, Inc. Chair- 
man /CEO Thomas Wyman. 
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"Hot For Teacher" 
The Fourth Si iglu From 

Van Halen's 1984 

Video Now Available 
Produced by Ted Templeman Managed by Noel Monk for Van Halen 

Productions 1984 Van Ha /en Productions 
.yi 
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MAN IN AMERICA 

TO COUNT DOWN 
EVERY SONG ON IT 
--EVERY WEEK... 

FROM N40 TO #1! 

GO WITH THE LEADER 
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Jennings Upped ToBlair /RAR VP 
Blair /RAR Inc. New York Sales Manager 

Michelle Jennings has been promoted to 
Vice President, with responsiblity for day- 
to-day operation of the firm's New York of- 
fice. Jennings joined Blair /RAR in April 
from Eastman Radio, where she was an Ac- 
count Executive. 

Blair /RAR President & Chief Executive 
Officer Jim O'Neill commented, "Michelle 
did an outstanding job at Eastman, and in 
her tenure with us has proven to be equally 
effective." 

In other appointments, O'Neill announced 
that two Blair Radio executives have 
transferred to Blair /RAR. Brian Robinson 

takes the job of VP /West Coast Sales, and 
Gary Lewis becomes New York Marketing 
Manager. Lewis had been a Blair Radio ac- 
count exec and Director /Training for the 
John Blair & Co, rep firms. Robinson was 
Blair Radio's Sr. VP /GM- Midwest. 

"Gary's demonstrated excellent leader - 
ship qualities," said O'Neill. "He did a 
great job with our first sales training pro- 
gram and will be a terrific addition to our 
management team. Brian has an extensive 
station and representation background. We 
look to him to give us greater sales penetra- 
tion on the West Coast" 

Page 27 

Conrad 
Continued From Page 3 

Conrad ha§ worked the last four years in 
San Francisco as an air personality at KYA 
& KLHT, and most recently, KFRC. His 
programming background includes three 
years at KING and two at KREM /Spokane. 
"It's good to be back with friends," said 
Conrad, who will also handle mornings for 
the new station. -"How often does anyone 
have the opportunity to build a station from 
the ground up? There's a commitment from 

THE BEEF IS AT THE BEACH - FM 106 /Philadelphia PA was part of the group presenting "Where's The Beef" actress 
Clara Palter with an award from the Philadelphia Bar Association for encouraging American Senior Citizens. Clara is cur- 
rently promoting part of the "Where's The Beach" campaign to promote the Unsuit (bathing suit that lets you tan all over). 
Presenting the award (l -r) are FM106 morning man Kelly Randall, Bar Association Chairman Richard Weiner, Clara, and 
morning man Dan Cooke. 

this company to make it work, and we'll go 
after it with a lot of ammunition behind us. 
It's going to be a lot of fun, and I'm flattered 
to have been chosen." 

Hansen Continued From Page 3 

we've made in programming is to do a bit 
more dayparting, but outside of that, we're 
going full speed ahead. KNBQ has always 
been a foreground radio station and we in- 
tend to stay that way both on the air and in 
the streets." 

WAPP 
1. 

Continued From Page 1 

determine how to position 
WAPP. New York has historic- 
ally supported three or more 
CHR stations at one time. But, 
no matter how many CHRs 
New York can or can't support, 
WAPP is determined to be the 
winning station in the market, 
period. We will be the most 
mass -appeal station in New 
York." 

Quinn 
Continued From Page 1 

move, but in this is an offer I had 
to seriously consider as a career 
opportunity." 

No replacement has been 
named for Quinn, who previous- 
ly programmed WZOK /Rock- 
ford and was an air talent at 
WIFE /Indianapolis and 
WGBF /Evansville. 

The format change took place 
with the entire airstaff intact. 
Ellis indicated that WAPP was 
close to selecting an Operations 
Manager, and that the OM's 
hiring would signal the beginn- 
ing of the station's full -scale 
marketing and promotional 
campaign. 

As its final salute to AOR, the 
station aired REO Speed - 
wagon's "Roll With The 
Changes," jingled, and segued 
into Frank Sinatra's "New 
York, New York," heralding 
the new format. 

Harrington 
Continued From Page 1 

Harrington told R&R, "This 
will truly be an interesting 
challenge for me. I've done 
several formats, but I'm more 
interested in radio at large as 
opposed to a particular 
format." 

. . .,!i,G;,.,, 

CAN'T LET 00f - WSPT /Stevens Point greeted Atlantic recording artists 
Crosby, Stills & Nash backstage recently after their last show of the season. Pic- 
tured here (l-r) are WSPT PD Jay Bouley, Stills, Nash, and Atlantic rep Rick Sud- 
Woolf. 

OLYMPICS OF ANOTHER KIND! - WPLJ /New York drew a record crowd at the Queens Festival '84 in the nearby 
borough of Queens (where else ?). The break -dancing exhibition featured the Dynamic Dolls. The Dynamic Breakers are 
shown here perform.o . front of the New York World's Fair Unisphere. 

CAMOUFLAGING MARE EASY? - KIIS -FM /Los Angeles air personality Rick Dees (I) and Asst. PD Mike Schaefer (r) almost didn'( recognize the well - "camouflaged " Warner Bros. promo rep Chris Crist (center) recently when he dropped off Rod Stewart's latest LP "Camouflage." 
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On The Records 
R&R/Friday, October 12, 1984 

-A 
KEN BARNES 

SCARY ENTERTAINMENT FROM GHOST TO GHOST 

Haunting Halloween Hits 
Putting together a list of records appropriate for the forthcoming 

Halloween holiday is a scary prospect. I thought of having someone 
ghostwrite it for me, but the spectre of actually paying anybody sent 
shivers down my spine. So, realizing that in the year of "Ghostbusters," 
a Halloween list was a grave necessity, I undertook to dig up some 
suitably -themed records. The following list is not intended to be 
definitive by any means, but it may be a helpful basic roster. I've sub- 
divided it into appropriate topics for greater ease in reference. Most of 
the songs are available, although you won't stand a ghost of a chance of 
finding a few of these moldering obscurities. 

Musical Halloween Treats 
(And A Few Tricks) 

GHOSTS 

"Ghost" - Fleet-wood Mac 
"Ghost Riders In The Sky" - Outlaws, 

Ramrods 
"Ghost Writer" - Garland Jeffreys 
"Ghostbusters" - Ray Parker Jr. 
"Ghosts" - Dan Fogelberg 
"Haunted House" - Gene Simmons (not 

the Kiss bassist, though he should have 
done it as a solo record) 

"Spooky" - Atlanta Rhythm Section, 
Classics IV 
"The Ghost In You" - Psychedelic Furs 

Anything produced by Phil Spectre 

The Last Word 
On Colored 

Vinyl ( ?) 
I don't want to run this subject into the 

ground, and the Production Department will 
cut my knees off if they have to reproduce one 
more colored vinyl record in black and white, 
so I've been looking for a way to finish this bur- 
ning issue off. And, thanks to a letter from 
distinguished archivist, United Stations VP, 
and former guest columnist Ed Salomon, I 

think I can do it. Ed's conclusive observations, 
in slightly abridged form, follow: 

OK - I can't keep quiet any more on the 
subject of colored vinyl 45s. They go way 
back - back to my baby DJ days when I was 
playing my orange vinyl 78s of "Old Mac- 
donald Had A Farm," etc., over and over. 

The first colored vinyl 4 5rpm records go all 
the way back to the very first 45s, which were 
issued by RCA in March 1949. In order to at- 
tract attention to the new speed, RCA issued 
six different series to appeal to all types of 
music fans. Most of the series were records 
that had originally been issued on 78rpm. 

Type Of 
Series Music Vinyl 

47 -0000 Children's Yellow 
48 -0000 Country Green 
49 -0000 Classical Red 
50 -0000 Sepia (R &B) Orange 
51 -0000 Ethnic Black 
52 -0000 Pop Blue 

Before long all series changed to black vinyl 
when the Korean War caused a shortage. 

You1/ never get around to listing all the col- 
ored vinyl records. (I have) at least two or 
three hundred different ones. Even the ones 
that aren't good to listen to make great 
Christmas tree decorations. 

DEVILS (And Other Diabolical Records - 
in theme, not execution) 
"Dancing With Mr. D" - Rolling Stones 
"Daytona Demon" - Suzi Quatro 
"Devil In A Fast Car" - Sheena Easton 
"Devil In Your Heart" - Beatles 
"Devil Or Angel" - Bobby Vee, Clovers 
"Devil With A Blue Dress" - Mitch 

Ryder, Bruce Springsteen 
"Devil Woman" - Marty Robbins 
"Devil's Gun" - C.J. & Co. 
"Running With The Devil" - Van Halen 
"Sympathy For The Devil" - Rolling 

Stones 

Numerous devilish tracks from heavy 
metal bands 
MONSTERS, VAMPIRES, ETC. 
"Dinner With Drac" - Zacherle 
"Drac's Back" - Red Lipstique 
"Monster" - Steppenwolf 
"Monster Mash" - Bobby Boris Pickett 

(plus numerous follow -ups, including 
"Monster's Holiday," "The Monster 
Swim," and so forth) 
"The Blob" - Five Blobs (early Burt 

Bacharsch composition) 
SPIRITS 
"Spirit In The Dark" - Aretha Franklin 
"Spirit In The Night" - Bruce Spring - 

Steen, Manfred Mann 
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"Spirit In The Sky" - Norman Green- 
baum 

"Spirit Of Radio" - Rush 
"Spirits Having Flown" - Bee Gees 
"Spirits In The Material World" - Police 
Anything by ... you guessed it ... Spirit 

TRICK OR TREAT 
"Trick Of The Light" - Who 
"Trick Bag" - Meters 
"Treat Her Like A Lady" - Cornelius 

Bros. & Sister Rose 
Anything by Cheap Trick 

WITCHES & WARLOCKS 
"Black Magic Woman" - Fleetwood 

Mac, Santana 
"Broomstick Cowboy" - Bobby 

Goldsboro 
"Rhiannon" - Fleetwood Mac 
"Season Of The Witch" - Donovan 
"Sisters Of The Moon" - Walter Egan 
"The Witch" - Rattles 
"The Witch" - Sonics 
"The Witch's Promise" - Jethro Tull 
"Which Way You Going Billy" - Poppy 

Family 
"Witch Doctor" - David Seville 
"Witches' Song" - Marianne Faithful' 
"The Wizard" - Uriah Heep 

ONE YEAR AGO TODAY 

MARTY GREENBERG NAMED PRESIDENT OF DUFFY BROADCASTING 
BILL HULSTON VP/GM AT CFNY/TORONTO 
BOB GARRETT NAMED PD AT KHTRIST. LOUIS 
TONY ANDERSON MOTOWN NATIONAL DIRECTOR R &B PROMOTION 
#1 CHR: "King Of Pain" - Police (A &M) 
#1 AIC: "All Night Long" - Lionel Richie (Motown) 
#1 COUNTRY: "Lady Down On Love" - Alabama (RCA) (2nd week) 
Al BLACK: "All Night Long" - Lionel Richie (Motown) 
#1 AOR TRACK: "Love Is A Battlefield" - Pat Benatar (Chrysalis) (2nd week) #1 LP: "Live From Earth" - Pat Benatar (Chrysalis) 

FIVE YEARS AGO TODAY 
SI$.KAPLAN ELECTED NRBA PRESIDENT 

DICK ASHER DEPUTY PRESIDENT/C00 OF CBS RECORDS GROUP 
#1 CHR: "Rise" - Herb Alpert (A &M) 

k1 AIC: "You Decorated My Life" - Kenny Rogers (UA) (2nd week) 
#1 BLACK: "Knee Deep" - Funkadelic (WB) (3rd week) 

#1 COUNTRY: "Last Cheater's Waltz" - T.G. Sheppard (WB /Curb) 
#1 LP: "In Through The Out Door" - Led Zeppelin (Swan Song /Atlantic) (6th week) 

TEN YEARS AGO TODAY 
RAY ANDERSON NAMED VP/PROMOTION AT UA 
JOHN LUND APPOINTED WNBCINEW YORK PD 

N1 CHR: "I Honestly Love You" - Olivia Newton -John (MCA) (5th week) 
#1 AIC: "My Melody Of Love" - Bobby Vinton (ABC) 
#1 COUNTRY: "I See The Want To In Your Eyes" - Conway Twitty (MCA) 
#1 LP: "Not Fragile" - BTO (Mercury) (3rd week) 

MISCELLANEOUS GHOUL -AIDS 
"Ain't Superstitious" - Jeff Beck Group 
"Blue Mask" - Lou Reed 
"Superstition" - Stevie Wonder 
"The Mask" - Roger Glover 
"Voodoo Chile" - Jimi Hendrix 
Anything by Halloween or Pumpkin 
Anything by Twisted Sister or Kiss or ear- 

ly Alice Cooper, just for image's sake 
Timely Thematic Albums 

"Eilvira Presents Vinyl Macabre" 
(Rhino) 

"Frankenstein & The All-Star Monster 
Band" (Mystery /Allegiance) 
"Monster Bash" - Dug Deep & The 

Skeletones (Australian import) 
"The Screaming Lord Sutch Story" 

(European import) 

Hope these help as you hunt for haunting 
hits to hype the Halloween holiday. If you 
find any frightful omissions, I'll save 
them for next year. 

In Memoriam: Steve Goodman 
Steve Goodman, the composer of "City Of 

New Orleans" and a singer /songwriter of 
exceptional wit and perception, died at 36 
late last month after a 15 -year battle with 
leukemia. A new version of "New Orleans," 
first recorded by Goodman in 1971 and a hit 
for Arlo Guthrie the following year, was 
climbing the Country charts as he died. In a 
further irony, Goodman, a lifelong Chicago 
Cubs fan who went so far as to record in 
1981 a single called "A Dying Cub Fan's 
Last Request," when it looked as if the 
team would never win another pennant, 
passed away just before the Cubs clinched 
the National League East this season. 

Goodman recorded 11 albums, including 
"Santa Ana Winds," just released on his 
own label, and wrote extensively for others, 
notably Jimmy Buffett and the Nitty Gritty 
Dirt Band. I can't recall another performer 
who bore the burden of a fatal disease with 
more grace, humor, and courage. 

Steve 

Goodman 



BARBRA STREISAND 
"LEFT IN THE DARK" 

WXKS -FM 34 -29 
WBLI 
WCAU -FM deb 34 

PRO -FM 30 -26 
195 30 -27 
Q105 26-20 
WHYT 

KIMN 
Q103 
FM 102 

XTRA 
W BEN -FM 30 -21 

K104 27 -23 
WPST deb 37 

WBBQ 37-25 
WFMF 30-26 
KZZB 32-21 
KTFM 27-21 
Z98 11-6 
WHOT deb 35 
K093 22-16 
WOAY 39-32 
WQCM 27-22 

FREDDIE MERCURY 
"LOVE KILLS" 

WXKS-FM PRO-FM 
WPHD WHYT 
WBLI XTRA 
WCAU-FM KPLUS 

REBBIE JACKSON 
"CENTIPEDE" 

BLACK /URBAN Chat t:O 

OK100 23 -14 
95XIL 34 -30 
WJBQ 30 -26 
QI04 21 -17 

KBIM 29 -24 
KIST 30 -26 A/C Chart : Q 

Added This Week: WKHI 
WKEE KILE 
WNOK -FM WBNQ 
KMGK KWTO -FM 

Z93 deb 19 

WXKSFM deb 39 
CKOI on 
WCAU -FM deb 39 
PRO -FM on 
94Q 30 -22 
93FM add 
I95 add 32 

SCANDAL 
FEATURING PATTY SMYTH 

"HANDS TIED" 

67 ADDS 
Out Of The Box 

Including: 

WNYS 
WPHD WKTI 
WCAU-FM KHTR 
94Q KWK 
KBEQ KMJK 

WHYT on 
K104 34 -31 

WZKS add 
WZYQ deb 38 
OK100 27 -18 
WCGQ add 
KIST deb 40 
Q100 
WERZ 
WKEE 
WKRZ -FM 

WBBQ 
KZZB 
WJZR 
WOKI 
WRQN 
KQMQ 
95X1L 
WJBQ 
WJAD 
Z102 
WHSL 
KHTX 

COLUMBIA RECORDS r®I 



Jeff Morgan WNVZ: "Culture Club can do no wrong with us. Top 5 Phones 

immediately! `The War Song' is a smash!" 

°..tex. ' 

Smokey Rivers - WAVA: "Culture Club declares war on Washington D.C.; 

huge phones!!" 

Mike Preston - KS103: "After 4 days, the most requested song in San Diego!" 

Pamela Steele - KAFM: " `The War Song' is already the #2 most requested 

record in Dallas. Dallas wants Culture Club!! " ti 
a 

Bill Todd - WNYS: "The new Culture Club is pulling the hottest phones yet in 

Buffalo!" 

Guy Zapolean - B94.- "This song has more hooks than a tackle box. The record 

4 is already approaching #1 in our Top 8 at eight!" 

Mark Shands - 195: "Instant Top 5 phones, immediate sales breakout all over 

town!" 

Bill Tanner - WASH: "My fastest -building request record this quartera . 
Glenn Kalina - WCAU: "Strong early phones, already a Philadelphia favorite!" 

. ,. . . 

Greg Rolling - B97: " #2 most requested, Top 10 singles sales after 

2 weeks!" 

Gregg wedberg - WLOL: "Top 5 phones after 4 days of play!" 
°:_ .:, 

Steve Kingston - 8104: "Home run! Boy George is the Barry McGuire of 

the 80,s! 

OiSTF2iBì1T. E!) BY CBS RECORDS 
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Datebook 
MONDAY, OCTOBER 15 

Roots #1 

It was Mis week in 1969 that New York concert promoter Richard Nader staged the first of his oldies revival 
concerts of the type spotlighted in the film, "Let The Good Times Roll." While oldies shows were (and still are) 

responsible for keeping a lot of careers going, one artist who wasn't all that enthusiastic about them was Rick 
Nelson. By the time this day in 1971 rolled around, Nelson had already scored a chart comeback with "She 
Belongs To Me." When he tried to perform new material at a Nader -produced show, Nelson was booed, prompting 
him to write the anti- nostalgia "Garden Party." 

Birthdays: Tito Jackson 1956, Richard Carpenter 1945. Barry McGuire 1937 

TUESDAY, OCTOBER 16 

Ballet Lessons 
Gary Kemp recently told the British managzine Smash Hits, "If we'd all been born 80 years ago, we'd all be liv- 

ing in Paris and sitting in front of canvases ... just as the artist likes his studio, his paints, and his canvas, we like 

being down here with our machines." Spandau Ballet's guitar and keyboards man turns 25 today, roughly a year 

after 'True" gave them their first top three CHR hit in America. "True" was also a #1 A/C hit. Spandau first perform- 

ed in November 1979; within a year, they had their first UK hit with the synth -disco record "To Cut A Long Story 

Short." 

Other birthday. Bob Welr 1947. 

WEDNESDAY, OCTOBER 17 
B &D On The Charts 

Barbra Streisand's first duet hit, with Nell Diamond on "You Don't Bring Me Flowers," came about as a result 
of the same production room antics that brought Boz Scagga and Rita Coolidge together to sing "We're All Alone" 
on some ambitious radio stations. (Or, in a few cases, Linda Ronstadt and Elvis Presley duetting on "Love Me 
Tender.") The next one, "No More Tears (Enough Is Enough)," was a little more deliberate. Barbra and Donna 
Summer debuted on the R &R CHR chart on this day in 1979 on their way to #3. Streisand's latest collaborators on 
"Left In The Dark" are Rick Derringer and two E Street Band members; Summer's duetting has thus far been 
limited to gospel star Matthew Ward. 

Birthdays: Gary Puckett 1942, Jim Seals 1941. 

THURSDAY, OCTOBER 18 

Roots #2 

One of the longstanding axioms of pop performance is as follows: when nothing else works, try "Johnny B. 

Goode." Chuck Berry, author of some of the most performed songs in rock history, celebrates a birthday today, 

although, in keeping with Berry's legend status, the exact year of birth remains unclear, with the prime contenders 

being 1926 or 1931. In 1955, he met Muddy Waters, who's credited with bringing him to Chess, where he serv- 

ed as the buffer between the label's first generation of blues artists and Chess's subsequent R &B stable. Even 

though he hasn't recorded since 1979's "Rock It" LP, Berry turns up on the charts every few years via covers. 

Peter Tech managed a minor chart item last year with a reggae "Johnny B. Goode." 
Other birthday: Gory Rlehrath (REO Speedwagon) 1949. 

FRIDAY, OCTOBER 19 
Ain't But The One Way 

On this day in 1979, it finally became official. The Detroit -based AI Hudson & The Soul Partners, who'd been 
kicking around throughout the '70s without a hit record, finally got one and decided to change their name anyway. 
On the heels of "You Can Do lt," Hudson's group suddenly became One Way Featuring Al Hudson. Hudson and 
company were perennials on the R&B club circuit in Detroit under the tutelage of the late Al Perkins, former PD of 
WJLBIDetrolt. The name change apparently helped. One Way came up with a series of three Black/Urban hits, 
"Pop It," "Push," and "Pull - Fancy Dancer Pull," before going top five in the summer of 1982 with "Cutie Pie." 
Earlier this year, One Way squeezed off two hits with "Lady You Are" and "Mr. Groove "; former lead singer Alicia 
Myers is doing OK herself with the #8 Black/Urban hit "You Get The Best From Me." 

Birthdays: Jeandle C. Riley 1945. Peter bosh 1944, Woody (Madness) 1960. Jim Reeves would have been 
49. 

SATURDAY, OCTOBER 20 
Petty Cashes In 

Regardless of what's being written about R.E.M., the Church, and others right now, the sound originated by 
the Byrds isn't being revived this year because it never really went away. Tom Petty faced the "Byrds soundalike" 
charges when he first appeared on record in 1976. Having Roger MCGuinn cover "American Girl" probably helped 
that image. Petty was born on this day 31 years ago in Gainesville, FL; his first band, Mudcrutch, sent him to Los 
Angeles to troll for a recording contract for the group. It took nearly tour years for Petty to finally score one and 
another year for the Heartbreakers' debut album to emerge from obscurity in 1977. "Southern Accent," the first 
Petty LP in two years, is due soon. This one will feature more vocals from Stevie Nicks along with contributions by 
Eurythmic Dave Stewart and the Band's Robbie Robertson. 

SUNDAY, OCTOBER 21 
Mann Act 

Manfred Mann's hits have always come from unlikely sources. At this time last year, the Ian Thomas- penned 
"Runner" gave Mann his first CHR hit in seven years. He was born Michael Lebowitz in Johannesburg on this day 
in 1940. In 1963, the Mann -Rugg Blues Band, formed along with partner Mike Hugg a year ago, became Man- 
fred Mann, and by the next year they had their first British hit with "5- 4- 3 -2 -1," the first of two themes that Mann 
contributed to the TV series "Ready Steady Go." Besides becoming one of Bob Dylan's best -known interpreters, 
Merin was one of the first to cover Bruce Springsteen. His first attempt, "Spirit In The Night," became a minor chart 
item in early 1976; it fared a little better as the follow -up to "Blinded By The Ught" a year later. 

Other birthdays: Charlotte Caffey (Go Go's) 1953, Steve Cropper 1941, Elvin Bishop 1942. 

- Sean Ross 
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He was involved in the most exciting and 
explosive period ever in radio history. 
ROCKING AMERICA is his story of that 
era. 

At WABC he attracted the largestaudience of any 
station in radio history, and changed the sound of radio 
in America forever. Now, Rick Sklar, the man whose name 
was synonymous with "Top 40" radio recalls those chart 
topping years at WABC, and the development of 
Contemporary Hit Radio. 

First hand and entertaining, ROCKING AMERICA is 
filled with anecdotes of madcap promotional stunts; 
all -out ratings'wars; surprising stories of how top hits 
were chosen and aired; and the rise of the supergroups 
and superstars whose early records Rick Sklar played 
and turned into gold. 

With implications for what is happening in the industry 
today, Sklar draws a parallel between the explosion of the 
"Top 40" format and the boom in the recording industry 
then, to the impact of music video, the current rise in 
popularity of all -hit radio, and the accompanying growth 
of the recording industry now. 

These people have already read 
ROCKING AMERICA -Join 
them! 

"Without question, Rick Sklar is 
the Dean of Contemporary 
Radio Programmers, and the 
man most responsible for 
making the term 'Top 40' a 
household word. This book rep- 
resents a remarkable compila- 
tion of facts and anecdotes, and 
is a chronicle of the evolution of 
what today's programmers call 
'Contemporary Flit Radio.' The 
man who set the standard for 
'Top 40' has written the fas- 
cinating autobiography of the 
most respected programmer 
ever to walk into a radio station." 

-Michael L Eskridge, 
President, NBC Radio 

"For years the term 'Top 40' and 
the name Rick Sklar were synon- 
ymous. They both meant the 
best in rock music. If you are 
fascinated by the world of 
music, its stars, its jungle war- 
fare, its fights for survival, then 
read Rick Sklar's autobiography 
of the rise of rock radio in 
America." 

. -Clive Davis, President 
Arista Records 

"Having been involved with 
making rock & roll records be- 
fore and during the rock & roll 
explosion of the 60s, it is most 
fascinating to read Rick Sklar's 
account of this exciting period 
from the radio programmer's 
point of view." 
-Ahmet M. Ertegun, Chairman 

of the Board, A tlentic Recording 
Corporation 

with photographs and 
year -by -year playlists 

Rick Sklar is a vice -president of 
ABC Radio and is a consultant 
for ABC -TV's music video pro- 
grams. He has been program 
director at New York radio sta- 
tions WINS, WMGM, and at 
WABC, which he built into "the 
most listened -to station in the 
nation." An adjunct professor of 
communication arts at St. 
John's University, he has also 
lectured at radio symposia at 
Cornell University, The New 
School, New York University, 
Princeton, Yale and UCLA. 

MAIL THIS NO -RISK COUPON TODAY: 

Mail to: R & R Books 
1930 Century Park West 
Los Angeles, CA 90067 

O Yes, please send me copies of ROCKING AMERICA at 
$15.50 each. 

D Enclosed is my check for $ 

VISA /MasterCard 

Interbank - 
(MasterCard Only) 

Exp. Date 

California Residents add e' "°4 Sales Tas 

NAME 

FIRM 

ADDRESS 

CITY /STATE /ZIP 

L 
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JOHN LEADER 

Quit Cloning Around 
If format conversions continue at their present rate, every radio 
station in America should be CHR by August 16, 1985. Naturally, 
the editors of R &R are more than a little worried about this (with 

the notable exception of Joel Denver) , but I understand that Feinstein, 
Mitchell, and Rodrigues are working on a "Q -Zoo" kind of morning show 
act which ought to be ready well before next August. 

All kidding aside, CHR is back ... and 
it's back with a vengeance. Stations that 
have floated between unsuccessful formats 
for the past few years are converting to 
CHR faster than you can say "Hot Hits," 
the two words being leased on a first -come- 
first -served basis by consultant Mike 
Joseph. When stations without listeners 
change formats, it's not too surprising, but 
when major market, format -dominant sta- 
tions decide to hop on the CHR bandwagon, 
we've got ourselves a trend even People 
magazine might notice. 

Why this is happening has been discussed 
thoroughly in past issues of this very 
publication. How it's happening is the bone 
upon which I'm poised to pick this week. 

And Now Ladies 
And Gentlemen . . . 

I remember the last format resurgence of 
CHR; it was the late '60s. Of course we all 
called it Top 40 then, and the magic words 
weren't "Hot Hits," they were "Boss 
Radio." Thanks to Bill Drake, almost every 
Top 40 station in the country started off the 
hour just like this "And now ladies and 
gentlemen, (insert joch name here)." New 
music was "hitbound" ; two oldies back -to- 
back were separated by a "double golden" 
jingle; and who could ever forget that great 
feature "number one then (tympani) and 
number one now ?" And did I mention the 
acapella "more music" jingles? 

As the "Drake Format" successfully 
worked its way through the RKO -owned 
stations, fake Drake formats popped up 
one -to-a- market from coast to coast. Where 
the competition wasn't so tough, the 
pretenders did pretty well in the ratings, 
which further fueled the rush to copy "the 
format that's gonna save our radio 

station." But lots of stations found that co- 
pying what worked so well elsewhere didn't 
always mean success. How come? Because 
those stations were simply - copies. 

Deja Vu 
I think we're doing it again. There's no 

doubt stations are converting to CHR all 
over the country, which is fine (within 
reason), but in our rush to duplicate the en- 
viable successes of KIIS /Los Angeles, 
WHTZ /New York, and lots of others, let's 
not punch out a thousand "all new, all hit" 
stereo clones. 

Is there a "Q -Zoo" in your market yet? 
Did you miss your chance to order the KIIS- 
FM jingle package because your new CHR 
competitor beat you to it? Does your morn- 
ing news lady have a great laugh? Do you 
play lots and lots of "continuous hot hits," 
or are they "nonstop musicjams ?" 

IN 
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I'm not trying to tell you everything you 
do on your radio station should be 100% 
original, but I would encourage any pro- 
grammer to know why something is being 
done the way it is before incorporating it in- 
to his /her station's sound. I'm worried that 
the big stations are getting cloned piece by 
piece without regard to the programming 
decisions behind those individual pieces. 

"In our rush to duplicate the enviable successes 

of KIISILos Angeles, WHTZINew York, 

and lots of others, let's not punch out 

a thousand `all new, all hit' stereo clones." 

- 
Think John Lander is a great morning 

man in Houston? Like the way he handles 
his "Q Zoo "? Fine, but don't leap home to 
Lufkin and rename your morning show 
"The Zoo." Better you should go to Houston 
and buy Lander lunch; ask him why he des 
certain things the way he does in the morn- 
ing show. Listen to several days in a row. 
Make notes. If you know programming, 
you'll figure out why things are happening 
- even if the reason is simply to entertain. 
that's important to know. And renaming 
your morning show "The Zoo" doesn't 
guarantee "entertainment." You've got to 
understand the concept. 

On The Bright Side 
I think all this renewed activity in a for- 

mat that embraces a wide variety of music 
styles and lifestyles is great. It's encourag- 
ing young radio professionals to develop 
their on -air personalities, something that 
bodes well for the future. I just hope all 
these rapid converts to CHR will be able to 
find programmers willing to experiment 
rather than simply copy the big guys. You 
think Scott Shannon got to be a famous pro- 
grammer by copying Bill Drake? I rest my 
case. 

ROCK TRAX 
ELECTRONIC RADIO PRODUCTION LIBRARY 

First 45 Days Out, And Already On These Key 
Stations: 

KMET 
KGB 
K BPI 

Z93 
WDVE 
WQFM 

Los Angeles 
San Diego 
Denver 

Atlanta 
Pittsburgh 
Milwaukee 

W1VEW-FM 
W HYT 
WGRQ 

WMMR 
B104 
W ZOU 

New York 
Detroit 
Buffalo 

Philadelphia 
Baltimore 
Boston 

and dozens more. 

The most amazing radio production library of our times 
features 271 separate examples of what happens when 
high tech becomes high impact. Promos, logos, i.d's, beds 
for commercials -from one to seventy seconds - like no 
one has ever done them before. Digitally remastered and 
available on Ampex 456 Grand Master tape, ROCK 
TRAX is offered on a market exclusive basis. Discover the 
sonic edge of ROCK TRAX by requestng a demo im- 
mediately! 

BROWN BAC- PRODUCTIONS 
482 SOUTH JASMINE STREET 
DENVER COLORADO 80224 

(303)380-924I5 



FEATURING THE HIT SINGLE: 

COOL IT 

** MCA-5515 ** 

I THE BUZZ 
IS ON! 
Z-100 York City 

SCOTT SHANNON 
"An old- fashioned 
home run!" 

94 -Q Atlanta 
JIM MORRISON 
"Instant cross -over. 
Top 10 sales in three 
weeks. Play this record!" 

FM -102 Sacramento 
RICK GILLETTE 
"Everything we look for 

in a hit record.. hooks, 
melody and sales!" 

KMEL San Francisco 

RICK BAZOO 
"Becomes mass appeal 
each time it's played." 

Q -105 Tampa 
MASON DIXON 
"This one's over 
the wall!" 

Z -106 Philadelphia 
STEVE DAVIS 
"Cross -over sales and 

requests. It's going to 

be big!" 
WAVA Washington DC 

SMOKY RIVERS 
"Top 5 phones after 
one day on the air. 
Bet on this one!" 

WBBQ- Augusta 
BRUCE STEVENS 
"Debut top 10 in 
_- ...ecParch the 

THEIR DEBUT aft 
MCA ALBUM: L1' 

.MU RECORDS 

DELIVERING THE 

MUSIC OF THE 80'S 

Management and Direction: BILL DERN, 

RICK SMITH, STEVEN MACHAT 

K- 106 -Birmingham 
MICHAEL ST. JOHN 

"Strong mass app eal. 

A giant cross -over hit!" 

WBBQ- Augusta 
BRUCE STEVENS 
"Debut top 10 in 

our research the 
first week!" 
Q -105 Tampa 
MASON DIXON 
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The most 
comprehensive guide 
to RETAIL RADIO & TV 

ADVERTISING 
ever published! 

Includes proven 
in -store systems 
to maximize 
co -op funds! 

441 fact -filled 
pages. Paperback, 

81/2 x 11. 

Written by William L. McGee, 
retail broadcast authority, and 
34 contributing experts from 
every aspect of the business 

Easy -to-read, non -technical 
writing with 254 charts, 
graphs, photographs. 

Research from over 150 text- 
books, trade journals. and 
taped interviews. 

Appendix includes glossary 
Of terms, national directory of 
retail agencies and production 
houses, summary of 10.000 
Starch newspaper scores 
by store type. 

Invaluable whether you're 
buying, creating, managing, 
sellinging or teaching 
ïdcastt a vertising, or 
selling through retailers. 

OFFERS AGENCIES all they need 
to know to win retail accounts. 
Examples of successful marketing 
and advertising plans: case 
histories; award -winning 
commercials. 
OFFERS RETAILERS a step-by- 
step battle plan to analyze cus- 
tomer markets and attitudes: 
plan and schedule advertising to 
reach specific groups; even how 
to produce and test effective low - 

cost commercials. 
OFFERS BROADCASTERS anin- 
side look at retailers' problems 
and opportunities Will help 
station salespeople understand 
their prospect's needs and wants 
and become better retail marketing 
consultantg - not just sellers 
of time. 
OFFERS NATIONAL ADVERTISERS 
10 -25 year projections on new.- -- 
retailing /distribution forms; 
social /economic forces. and 
advertising's future. 
OFFERS COLLEGES the first all - 
in -one textbook on real -world 
retailing, broadcasting. and 
advertising. 

A practical, how -to encyclopedia for retailers (and anyone who works with - or sells through - retailers) to increase store traffic, sales, and profits. 

Specifically, you'll learn " How to:" 
Position the store - finding 
that most profitable market niche. 

Establish store ad budgets 
(with a guide to 44 store categories). 

Create effective commercials 
(34 actual scripts of the best 
new commercials). 

Use new trends in retail mar- 
keting. research, and analysis 
to pinpoint merchandising 
weaknesses and seek out.the 
most profitable customer groups. 

Capture the store's share of 
the $51/2 billion co -op goldmine. 

Organize pooled allowance 
dealer programs and retailerr 
to vendor presentations. 

Add a broadcast schedule by 
reducing newspaper ad sizes - and actually increase reach 
and frequency. 

Discover (and exploit) the 
broadcast advertising assis- 
tance available to retailers 
almost everywhere. 

Understand the "secrets" of 
broadcast audience research; 
time buying and station rate 
cards; scheduling and billing 
procedures. 

Extract better advertising from 
your advertising agency (or 
do it yourself, in- house). 

Utilize vital planning tools 
such as computerized 
audience data and Target 
Group Index. 

MAIL THIS NO -RISK COUPON TODAY: 

Mail to: RER BOOKS 
1930 CENTURY PAPK WEST LOS ANGELES. CA 900ó7 

Cl Yes, please send me copy(ies) of Building Store Traffic with Broadcast 
Advertising at $50 each. 

Enclosed is my check for S 

VISA/MasterCard 
Interbank - 
(MasterCard Only) 

NAME 

FIRM 

ADDRESS 

CITY /STATE /ZIP 

L.__ 

Exp. Date 

California Residents add 6 % Sales Tax 

R8R/Friday, October 12, 1984 

$: 

$ 

BRAD MESSER 

Brad's Secret Plan Exposed 
We all have our little ways of occasionally 

getting out of work. Y'know how, in the news- 

room, you can slide a bit by giving the wire copy 

the of rip 'n' read treatment? Well, among col- 

umnists, one equivalent of that is to lift excerpts 
from subscribers' letters. Reprinting incoming 

mail is a fine way to circulate diverse ideas, air 

criticisms, get readers' names in ink ... and 
ha ha ) requires virtually no effort. That was my 

Secret Plan. 

It has failed. I outsmarted myself. "Fast - 
draw artist shoots self in foot!" 

The first letters have arrived in response to 
"Brad's (Low Cost) Reader Survey" (R &R 9- 

211, telling me what changes should be made in 

the format and content of the weekly today -in- 

history material below, so that what we print 
will best suit the needs of the majority of users. 

This column was going to consist of excerpts 

from the first batch of responses, but in reread- 

ing my Survey column to check the precise word- 

ing of one of the questions, I'm dumbfounded 
to see that I wrote, "Your letter will remain con- 

fidential." 
I must have been out of it that day! Secret 

Plan to avoid work, down the tube. Karma? 
Poetic justice? 

So much for my easy way out. 
The sincere and serious intent of "Brad's 

Low -Cost Reader Survey" remains intact, even 

if letters can't be excerpted, so if you haven't 
mailed in your comments yet, please do. Each 
vote has a lot of clout. You'll get a personal re- 

sponse to your letter and your preferences will 

be built into the Calendar. 
Your letter will be kept (arrrghhh! I confi- 

dential. 

Uncle Sam's Civilian Ship Shortage 
MONDAY, OCTOBER 15 - When we entered World War One, the Navy was so far under strength that, on 

this date in 1917, the U.S. government was forced to requisition all privately -owned oceangoing ships to transport troops 

and materials to Europe for the duration of the war. Are we better prepared today? Frank Brainard, Curator of the United 

States Merchant Marine Museum, says, "We're right down to the same situation again! There are only two American - 

flag passenger ships in active deep -sea service today." 
Radio pager marketed 1950. First anti- Vietnam draft card burning 1965. Millions demonstrated against the war on first 

National Moratorium Day 1969. President Gerald Ford introduced "WIN buttons" (Whip Inflation Now) 1974. 

Richard Carpenter 39. Jim Palmer 39. Penny Marshall 41. Linda Lavin 47. Lee Iacocca 64. 

Webster's Handwritten Dictionary 
TUESDAY, OCTOBER 16 - Noah Webster, born on this date in 1758, grew up to be a teacher who wrote 

his own textbooks. His spelling and grammar books were America's #2 and #3 best -sellers ... outsold only by the Bible. 

Webster is best remembered for spending 25 years creating his massive dictionary, which was written completely by hand. 

According to Elliott Hoffman, Director of the Noah Webster Foundation, "If you look it up in Webster's today, you're 

using the same basic dictionary of American English that Webster created and published in 1828." 

Tremont House hotel, first in U.S. with interior plumbing, opened in Boston 1829. John Brown raided Harper's 

Ferry federal arsenal in Virginia (to get guns for slave uprising that never happened) 1859. China became fifth nuclear 

power 1964. 

Gallus Day: "if today is dry, so will be spring." Suzanne Somers 38. Angela Lanabury 59. 

Scarface Up The River 
WEDNESDAY, OCTOBER 17 - America's most famous gangster, "Scarface" Al Capone of Chicago, 

ran rackets that brought in $300.000 a week during the Prohibition Era. He is suspected of having ordered up to 500 mur- 

ders, and his gang wars took an estimated 1000 additional lives, but the only thing Capone was ever convicted of was tax 

evasion. On this date in 1931 he was sentenced to 11 years in prison. He was paroled eight years later, when he was 40, and 

retired to Miami Beach, where his mind steadily deteriorated from advanced syphilis. (For example, he went fishing in his 

swimming pool.' Capone died at age 48 (1947) heavily in debt. 

RCA (Radio Corporation of America) incorporated 1919. German refugee Albert Einstein arrived in USA 1933. TV 

premiere of "Hollywood Squares" 1966. OPEC oil embargo announced 1973, created gas lines nationwide. 

Jim Seals 42. Evel Knievel 46. 

USA Buys Russian America 
THURSDAY, OCTOBER 18 - A big chunk of what's now the United States used to be owned by Russia. 

Russian America had forests, minerals, and fishing resources, all of which were overseen from the capital city New Arch- 

angel. On this date in 1867, Uncle Sam formally closed the deal to purchase Russian America; the capital city was renamed 

Sitka, and the whole territory was christened Alaska. Sitka National Historic Park Chief Ranger Gary Candleria (candul- 

REE'al says, "About the equivalent price that we paid for Alaska back in 1867 flows through the Alaska pipeline several 

times over in any given day." The price of $7.2 million was less than two cents an acre. 

Sandblasting machine patented 1870. First long -distance commercial telephone line (New York -Chicago) 1892. "Perry 

Mason" radio program premiere 1943. 

George C. Scott 57. 

Sandwich Named For Hungry Gambler 
FRIDAY, OCTOBER 19 - The word "sandwich" first appeared in print in 1744. It was named for English 

nobleman John Montague, the Earl of Sandwich, who was so addicted to gambling that he insisted his chefs prepare food 

that could be eaten conveniently without having to leave the gaming tables. 

The Seige of Yorktown ended with England's surrender in 1781, the last major engagement of the American Revolution. 

One of the year's better meteor showers is predicted this weekend. with up to 70 shooting stars possible in peak hours after 

midnight, high in the Southern sky. 
Peter Tosh 40. Peter Max 45. Jack Anderson 62. 

Tomorrow (10.20) Mickey Mantle 53. Dr. Joyce Brothers 56, Art Buchwald 59. Sunday 110 -211 Manfred Mann 44. 

Michael Landon 47. 



The Music and Entertainment 
Industry Divisions of the 

United Jewish Appeal- 
Federation of Jewish 

Philanthropies Campaign 
is honoring 

Nei /Austrian 
Chairman of the Board 
and Chief Executive Officer of 
SHOW TIME/ THE MOVIE CHANNEL INC. 

at its 19th anniversary 

dinner/dance 

Saturday, 
October 27th, 1984 
at 7:00 PM 
Sheraton Centre 
Imperial Ballroom 
53rd Street & 
Seventh Avenue, 
New York City 

If you plan to attend, 
make your reservations 
now. Due to the high 
demand for tickets 
priority will be given to 
the purchasers of tables. 

For further information 
and reservations please call: 
Jack B. Baer, 
UJA- Federation Campaign 
(212) 980 -1000, 
Ext. 113/114 



FOLLOW THE RCA LEADERS! 

POINTER SISTERS 

Produced by Richard Perry 

"I'm So Excited" 
... HEADED FOR TOP TEN! 

CHR CHART: (ID BB:® 

DARYL HALL 
&JOHN OATES 

"Out Of Touch" 
CHR CHART: e BB: 

KENNY ROGERS 
"What About Me ?" 

Featuring The Performances of 

KIM CARNES* and JAMES INGRAM ** 
CHR CHART: ® BB: I`r/ BLACK /URBAN: NEW & ACTIVE A/C CHART: 

DIANA ROSS 
"Swept Away" 

CHR CHART: BB: 0 

BAND OF GOLD 
"Love Song" 

NOW ON OVER 40 CHR STATIONS! CIIR 
SIGNIFICANT ACTION ADDED THIS WEEK: BB:CD 

WCAU -FM WERZ WNOK -FM WZPL KCAQ WJBQ 
Z93 KWIC KSET -FM KF95 KDON -FM KGOT 
Q100 WQID KTFM KKFM KHYT 

*Kim Carnes Appears Courtesy Of EMI America Records, A Division Of Capitol Records Inc. 

* *James Ingram Appears Courtesy Of Owest Records 
RCA 
Records and Tapes 
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JOEL DENVER 

PROMOTION IS VITAL 

Prospering On AM: 
Tips From Survivors 

There was a time when AM was king, reigning over virtually all 
commercial music programming. That's not the case today, as FM has 
put the squeeze on many AM stations, forcing them into non -music for- 
mats. Many AM outlets survive quite well broadcasting news, religious, 
and foreign language programming. But there is a dwindling number of 
holdouts that are staying alive by playing CHR music. How do they do 
it? 

To explore this subject, I spoke with a 
number of AM CHR programmers to learn 
about their facilities, the problems 
associated with being on AM (regardless of 
format), and to glean some solid sugges- 
tions. You'll find their thoughts stimulating. 

It's Tough Out There 
Everyone agreed that it is difficult to 

compete on AM. In fact, it's become so dif- 
ficult that WTSN /Dover just announced a 
switch to A /C. Jim Sebastian, a native of 
the area, gave me a short WTSN history 
lesson. "In 1956, WTSN became the first 
station in the immediate region to play Top 
40 music, and it has been that way until 
now. I started out as a 7pm- midnight jock in 
1973, became PD in 1975, and have been at it 
ever since. When I was growing up, WTSN 
was the station to listen to. 

"We're moving from CHR to A/C to help 
us survive. It's kind of sad to see this hap- 
pen since WTSN has been an institution. We 
exposed a lot of new music. FM just cut into 
us, grabbing a lot of the younger demos. 
That left us catering to a particular type of 
25+ listener, so we're changing direction. 
There are a lot of people who grew up with 
WTSN, who have continued to listen. They 
will continue to do so through the change 
because we feel comfortable to them," 
reasoned Jim, 

Economic Impact 
When ratings dwindle, so do the dollars. 

As evidence, WTSN now signs off at mid- 

night for economic reasons. And 
KCBN /Reno has had to partially automate, 
as four -year PD Jim O'Neal explained, 
"The market has really become very 
fragmented. When I arrived there were on- 
ly five music signals. Now there are upwards 
of 16 places to hear music. There are some 
that aren't being fully utilized at this point, 
but it's only a matter of time. All are doing 
at least some type of cume exploitation. 
KCBN is partially automated in middays 
and evenings, using jocks from FM sister 
station KRNO for voice tracks. It's tough to 
be CUR on AM. But it's just tough being on 
AM, period." 

Outgrowing The Signal 
Another downside of being on AM is that 

many markets have expanded beyond the 
signal reach. "This is not an easy assign- 
ment, especially being just outside of 
Houston," said KILE /Galveston PD Dave 
Parks. "Until the FMs in Houston began 
playing CHR, we were doing a pretty good 
job of holding our own. Now, with KKBQ- 
FM and KRBE -FM, it's tough for our 
limited signal. But no matter what our for- 
mat, we'd be going through this problem. 
Even the weather is a problem for KILE's 
limited signal. Would you want to listen to 
AM during a heavy thunderstorm ?" 

Jim O'Neal added, "With our being a Class 
IV AM, 1kw day and 250 watts at night, on 
1230 kHZ (the most crowded AM frequency), 
the market has literally outgrown our cover- 
age area. I'm proud that since the population 
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now covers Reno, Sparks, Carson City, and 
beyond, KCBN is still getting its share. You 
can't get ratings where you can't be heard. 

So we fight on two levels - in the metro and 
the l'SA." 

Continued on Page 38 

AM Stereo: The Big Promise 
Still No Big Prize 

f 

AM stereo was ballyhooed by many as the answer to AM's problems. A 
lot of broadcasters responded to the new technology by purchasing AM 
stereo transmitting equipment. While AM stereo sounds remarkable, it hasn't 
caught on yet. Why? Many point a guilty finger at the equipment manufac- 
turers. 

"The proliferation bf AM stereo," predicted 
WTSN's Jim Sebastian, "wit be key to the 
band's success. We've got the same problem 
FM had a few years ago. Think back to the 
days when FM converters were being install- 
ed in people's cars. It's taken about 15 years 
for the conversion process to take place; only 
in the last seven years have most markets 
begun to feel FM radio's impact." 

Jim also addressed the notable lack of en- 
thusiasm with whicti AM stereo receiver 
manufacturers have promoted their product. 
"The big problem is that it lies in AM broad- 
casters' hands. Sony can't sell product unless 
there is a reason. If there are no AM stereo 
signals, then there is no public demand and no 
reason to dump millions of dollars into 
marketing these compatible system 
receivers." 

Just Like FM Quad 
KILE's Dare Parks is doubtful of the effects 

AM stereo would have on the band's future. 
"AM stereo will end up in the same boat as FM 
Quad. Everyone seems real hot on it right 
now, but there aren't a lot of receivers on the 
market. In fact, I've never seen an AM stereo 
being used other than for demonstration pur- 
poses I don't even know anyone who owns 
one." 

In Roswell, NM, AM stereo is virtually 
unknown to the consumer, according to KBIM 
MO Ray Seale. "If I didn't tune in to hear KFI or 
read about it in the trades, I wouldn't know 
about it either." WFBGIAltoona's Tony Booth 
remarks, "I'm a strong believer in AM radio. 
The whole reason FM works is that we were 
simply outpromoted. I don't see AM stereo 
turning the tide immediately, and it will even 
out eventually. But it's hard to say when that 
day will come." 

Here Are The Players 
The people whose job it is to make AM stations perform well possibly have 

one of radio's toughest programming jobs. Let's meet our panel of AM ex- 
perts. 

WLSIChicago Operations Manager Steve Casey 
Frequency: 890 kHz, Power: 50kw 

WFBGIAltoona PD Toriy Booth 
Frequency: 1290 kHz, Power: 5kw around the clock 

WTSNIDover PD Jim Sebastian 
Frequency: 1270 kHz, Power: 5kw around the clock 

KBIM/Roswell MD Ray Seale 
Frequency: 910 kHz, Power: 5kw day; 500 watts night 

KILEIGalveston PD Dave Parks 
Frequency: 1400 kHz, Power: 1 kw day; 250 watts night 

KIST /Santa Barbara PD Dick Williams 
Frequency: 1340 kHz, Power: 1 kw day; 250 watts night 

KCBN /Reno PD Jim O'Neal 
Frequency: 1230 kHz, Power: 1kw day; 250 watts night 

Steve Casey Jim Sebastian Jim O'Neal 

Dave Parks Dick Williams Ray Seale Tony Booth 
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Improving The Product 
"Energy AM" is the slogan PD Dick 

Williams has adopted for KIST /Santa Bar- 
bara. And the station does have a lot of 

energy. It's up and exciting, with some 
dayparting. "KIST is what I call 'Gourmet 
Radio,' offering the latest hits, some news, 
and editorials. We've really got it all. With 
our Energy AM approach we've worked 
hard to let people know they can tune us in 
and hear those hits. We're not ashamed of 

being on AM; we're making the best of it." 
Williams makes the best of it by being ac- 

tive in the market. "Just last Saturday we 
did a remote from Wherehouse Records. 
Each day during the noon hour we send our 
folks out for appearances and on- the -spot 
remotes at restaurants and ice cream 
parlors. We have ten mobile units, and each 
of the jocks has a two-way radio in his car, 
so we can really cover the market when 
something is going on." 

WFBG /Altoona programmer Tony Booth 
agrees that staying on top of the market in 

an aggressive manner gives listeners more 
of a reason to tune in AM. "We're really for- 
tunate because part of our success is the 
airstaff's longevity. Because this market is 
small, we're well-known by everyone. We 
try and make WFBG really big- time -sound- 
ing. We're not timid about promotions and 
community involvement." 

While KBIM /Roswell MD Ray Seale says 
the station has no signal problems, he 
is beginning to feel FM's impact. "Some 
people will listen to the Country station, 
KCKN, just because they are on FM. AM 

can do very well by keeping listeners in- 

formed and entertained. As a result, we've 
added a bit more information. We're also 
very public service- oriented. We do lots of 

remotes, and stage fun events like a recent 
breakdance contest in conjunction with 
Coca -Cola and the Boys Club. That went 
over big." 

Jim O'Neal has been hitting the streets as 
well. "It's been the key to turning things 
around for us. We've been broadcasting live 

from the state fair, as well as doing more full - 

blown remotes in morning and afternoon 
drive. We've also backed this up with 
bustards. Nothing beats call- letter rein- 
forcement from listeners' cars, and with an 
AM, you've got to have a button. Right now, 

about 90% of the buses have our calls on 

them, which has caused a lot of people to 

check us out for the first time in years." 
"The most critical thing is to present a 

fuller entertainment package on AM than 
you might on FM," suggested WLS Opera- 
tions Manager Steve Casey. "There are 
plenty of well- executed music stations on 

FM; far more than on AM. Whether we as 
broadcasters were smart to let that happen 
is another issue. But that's the reality of the 
situation." 

Dave stressed concentration on the local 
Galveston community. "We're very busy in 

our own backyard with promotions and 
advertisers. Being out in the public is the 
best answer. Happy hours, album and 
money giveaways get us out of the studio 
and onto the streets. Thus, my jocks have a 
face listeners can associate with the voice. 
We carve out any niche we can and go for 

it." 

The Quality Difference 
Jim Sebastian recalled, "FM really 

began to come into its own for CHR around 
1978. Face it. Hearing your favorite songs in 

stereo on FM is an obvious choice. We are 
simply set to better serve those older demos 
still listening to us. The changes we're mak- 
ing are more of an evolutionary nature, 
especially in the music. But v'e are still go- 

ing a be a fur< Ft?fiori to .âteri to." 

Ray observed, "A lot of people are mov- 

ing into this area from larger communities 
where FM is dominant. We often hear corn - 

ments that they like KBIM's music, but 
wish it was on FM. That day has got to be 

coming soon. We just try to be the best AM 

possible, which it's hoped will hold off any 
frontal assault from an FM CHR." 

Contemporary Hit Radio 

Staying With CHR 
Dick believes staying with CHR is the 

way to go. "Stick with it. Too many people 
got scared by FM, like KHJ. They made a 
huge mistake by going Country. If you've 
been a successful CHR, then stick with it. 

The format is back stronger than ever. I 

find people still making the switch from FM 
to AM, but it will only happen if you're of- 

fering the product they want to hear." 
"It's hard to hold our local listeners," 

Dave confesses. "If we weren't CHR, I'm 
not sure we'd have much of an audience at 
all. There was a time when we considered 
going A /C, but in the end decided that 
wasn't the answer. No matter what format 
we're doing, we're still on AM in Houston's 
shadow. I'm an optimist. We have to stick it 
out." 

"The best thing to do, if you're program- 
ming an AM station, is keep a high per- 
sonality profile," recommended Jim Sebas- 
tian. "I also advise letting go of the CHR 
format if you're on AM, and it makes sense. 
Don't hold on for your own ego, because 
you're not doing the station or yourself any 
good." Tony underscored that sentiment. 
"If you don't have a facility that covers the 
market, then you've got to go with a format 
other than CHR." 

While WLS has no signal problems, Steve 
is feeling the competitive circle tighten. He 
believes CHR on AM will work, with certain 
limitations. "An all -music AM CHR will not 
work in a competitive situation. Listeners 

using AM are still looking for talk and infor- 
mation, excluding those listeners who don't 
have a choice. And in today's environment, 
it's false thinking to believe an AM CHR can 
be number one in the active 12 -24 demos. 
FM is a better medium to deliver a mostly 
music format, and we've educated the 
public to this over the years." 

Keeping The FM Wolf At Bay 
Steve outlined his thoughts on keeping 

WLS-AM a viable CHR outlet. "There are 
no quick and easy ways to get people to 
come back to the AM band. In the case of 

WLS, it takes two forms - promotions and 
personalities, which we push extremely 
hard." In conjunction with its bumper 
sticker campaign, WLS will give away 100 

Disneyland trips, with escort/morning man 
Larry Lujack, and $1000 bills. 

"We also take advantage of simulcasting, 
which at the time was done to help the FM. 
From its inception, WLS-FM had faltered 
under various calls and formats, including 
Disco. When we began simulcasting, it gave 
our FM instant credibility, especially since 
we were featuring Larry Lujack. When we 
hired Steve Dahl and Garry Meier for WLS - 

FM, it was to attract additional cume. It 
worked. As we move to make WLS-FM 
more music -intensive, Steve and Garry's 
programming, which is mostly talk, fits 
better into the WLS -AM framework. Our 
AM has to be more than just music." 

The consensus is that FM CHR stations 
pose a problem for its AM counterparts. But 
through community involvement, promo- 
tion, image, and personality, the problem 
isn't necessarily insurmountable. As Tony 
summed it up, "They've (FM stations) 
tried it before, and they'll try it again. But 
to beat us they would have to outpromote 
us, and that would be pretty damn hard to 
do. I welcome competition because it 
makes the adrenalin flow. I figured MTV, 
with a 93% market penetration, would have 
a negative impact. They haven't, so I'm 
very confident of the future. If we ever suf- 
fer serious losses on AM, I still have our FM 
facility, which would become a format 
switch candidate. After all, I'm not going 
down without a fight." 

Who's Left? 

Out of the 242 CHR reporters, 

there are only a handful of remaining 
AM stations - 18 to be exact. They 

account for 7.4% of our weekly 
sample. While there are many AM 

CHRs across the country which 
aren't represented here, these are 

the outlets R &R charts each week: 
CFTRIToronto 
CHUM/Toronto 
CKGMIMontreal 
WLS (AM)/Chicago 
XTRAISan Diego 
KIMN1Denver 
WFBGIAitoona 
WZONIBangor 
KRG VIMcAIIen- Brownsville 
KILEIGalveston 
KFYRIBismarck 
KIKIIHonolulu 
KHYTITucson 
KOZEILewiston 
KCBNIReno 
KBIMIRoswell 
KRSPISalt Lake City 
KIST/Santa Barbara 

Motion 
Jim Prewitt has left middays at 93FMIHouston 

and is available at (713) 583 -2268 ... For the 

record, Mark Thompson is not doing mornings at 

KRBE-FMIHouston as previously reported. The 

morning team of Weaver Morrow & PD Roger 

W.W.W. Garrett remains on board ... J.T. 

Stevens is now doing parttime at 0107/Washing- 

ton from WEZSIRichmond ... Tom Peace 

moves from WSGN to KXX1061Birmingham for 

9am -noon, and Marc Chase from WMJJ is doing 

6 -10pm at the station ... Commander Hutch 

segues from WZPLIIndlanapolis to WGCLI 

Cleveland . 94TYXIJackson MD Wayne Scott 

is replaced by Andy Martin ... 930 /Syracuse 
parttimer Gary Dunes moves up to evenings, 

replacing Steve Stiles who exits for evenings at 

WRXTIBuffalo ... Lori Thompson leaves over- 

nights at.KHTRISt. Louis for middays at KITS /San 

Francisco. Former KITS personality Christopher 

West exits to join TV -20 as host of the "Dance 

Party" music show. 
Dave Fleetwood leaves the MD /middays gig at 

WKHIIOcean City to do middays at WTSWIWIIm- 

ington ... James Brown becomes Music Coor- 

dinator at KZZBIBeaumont, retaining his on -air 

shift ... Chuck Geiger exits KBOSIFresno to 

become Production Director /middays at KWSSI 

San Jose ... Steve Larson leaves his MD /PD 

duties at KGH01Hoquiam to do the MD /afternoon 

drive slot at KORRICaIlispell ... Wayne Som- 

mers is now doing nights at WBEN- FMIBuHelo 

.. WPLJINew York welcomes Willie B. Goode 

to weekends from WHTT- FMIBoston. WPLJ was 

also honored by the presence of Cousin Bruce 

Morrow, who was a recent guest on Jim Ker.'s 

morning sliow. 

Jim Conlee adds OM /PD duties to his midday 

shift at KWNKISImi Valley ... Mike Bradford 

moves West from 1'106 /Atlanta to mornings at 

KMGXIFresno ... Chuck "The Mover" Morgan 

returns to WJBQIPortiand for mornings ... At 

WMJYIL0ng Branch, NJ mornings are taken by 

PD B.J. (Bill) Johnson, afternoons are filled by 

MD Bill Louis, middays are hosted by Scott 

Munn, and nights /news are handled by Donna 

Roger, late of WNEWINew York ... New lineup 

at WKSFIAsheville: K.C. will do mornings; Dawn 

is doing middays, PD /MD John Stevens is on PM 

drive, Brother Bill is doing evenings, and Pat Gar- 

rett is working overnights. New weekend people 

are Mike Jackson, Michael Lane, and Joe Scar- 

borough ... KZZEIFt. Smith signs on with a 

100kw CHR format under the direction of PD 

John O'Dea. 

A QUIET RIOT IN SACRAMENTO! - KWOD /Sacramento MD Mr. Ed recently dropped by Tower 

Record Store to show Pasha recording group Quiet Riot his condition and to check out their latest 

LP, "Condition Critical." Shown here !I.r) are Mr. Ed, Quiet Riot's Kevin Dubrow, Pasha's Gait Lee, 

Quiet Riot's Frankie Banali, Carlos Cavazo, and Rudy Sarzo. 



Multiple Choice Was Never 
This Easy! 

Pick The Hits: 

MATTHEW WILDER 
"BOUNCIN' OFF 
THE WALLS" 
Now On Over 125 CHR Stations! 

B) MOLLY HATCHET 
"SATISFIED MAN",ZYQ WDBR 
AOR Tracks: e & Cross in' At: WSQV KFMW 

KISR KGHO 
Q101 KBIM 
T94 SLY96 
WHSL OK95 

WPHD WRCK WFMI WRQN KS KD 
WHYT KWIC WKDD KEYN-FM WZON 
KPLUS WZLD WGRD KQXR 103CIR 
WERZ WANS-FM WJXQ KQMQ WOAY 

C) SURVIVOR 
"I CAN'T HOLD BACK" 
AOR Albums: 0 AOR Tracks : Scow Brojhers 

191 CHR Stations 79% CHR Chart: e 
ID)_ ALL OP THE ABOVE 

IN R &R THIS WEEK. 
REO Speedwagon - "I DOWANNA KNOW" 

The Jacksons - "Body" 
Distributed by CBS Records 
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NASHVILLE CA TS - In good spirits after a Bon 

Jovi concert are (I -r) Jon Bon Jovi, WKDF /Nash- 
ville Assistant PD David Hall, and drummer Tico 

Torres. 
HOW SUITE IT IS - Honeymoon Suite stopped by WOUR /Utica, where (l -r) promoter Bruce Moser, 

Warner Brothers rep Jeff Criden, Promotion Director Jerry Kraus, and the band's Derry Grehan and 

Johnny Dee were captured for posterity. 

BEST BODS, BARE NONE - After a summer - 

long search, WWTR /Ocean City found the best 

bodies on the beaches of Maryland and sent 

them to Hawaii for a week. Showing their East 

Coast tans are (1 -r) PD Richard Remsberg and 

the winners. 

LIMO HOP TO SEE SHE BOP - WPDH /Pough- 
keepsie gave a listener a limo ride to a Cyndi 
Lauper show. Standing behind Sales Manager 
Stan Beinstein are (Pr) the winner, Lauper, and 

MD Pam Brooks. 

WANTED: WOMEN - When Ratt asked KLPX/ 
Tucson to round up some local talent of the 
female persuasion for a "Wanted Man" video to 

be shot in the area, the station was only too hap- 
py to put out a casting call. Drooling selectively 
over the 300 photos received are former PD 
Michael Berger and morning man Kris Winston. 

WHERE THE OY MEETS - KROQ /Los Angeles 
personality Wild Bill Scott (left) and KSRR /Hous- 
ton night rocker Garth Hemp (right) got together 
with the Kosher Club's Oy George recently for a 

little nosh. 

LIVE FROM PITTSBURGH, IT'S ... - WDVE /Pittsburgh's morning team of Jim 

Roach and Steve Hansen celebrated their 1000th broadcast by recreating a live 

remote of a 1 940's big band broadcast. Direct from a swanky hotel in downtown 
Pittsburgh, an audience of 1500 enjoyed a ballroom orchestra, Lawrence 
Welk's original bubble machine, and the mellifluous tones of guest announcer 
Don Pardo. Pardo (left) and Roach are pictured at the festivities, which received 
extensive coverage by local media. 

DAKOTA RELOCATES TO SCRANTON - WEZX /Scranton hosted the world premiere party for Dakota's album. From 

left, Dakota's Bill Kelly, a listener, the band's Jerry Hludzik, PD Shawn Waters, MCA's Frank Felice, Sales Manager John 

Kane, and Promotion Director Dave London. 

HELPING JERRY'S KIDS - The crew at WHMD /Hammond helped raise S 7500 for the Muscular Dystrophy Association. From left: Promotion Director Tony Clyburn, Traffic Director Jayne Chauvin- Thornton, staffers Gail DeLaughter and Steve Train, and Assistant Sales Manager Jim Stanga. 

SIMPLE MINDS SPARKLE IN THE CITY OF LIGHTS - At a postconcert recep- 

tion for Simple Minds are (I -r) KMET /Los Angeles morning driver Cynthia Fox, 

ABM National AOR Director J.B. Brenner, and the band's Jim Kerr. 
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by 

MOLLY HATCHET 
Satisfied Your Audience 

First Week 

From The Forthcoming 

f ©4 4ITICOGN 

BREAKERS. 

BREAKER 

This Week 

9 9 

Album "THE DEED IS DONE" 

WANNA KNOW WHAT'S NEXT? 

by 

REO SPEEDWAGON 

From The Upcoming 

Next Week's 

BREAKER 

M©17 4a&CNRI 
BREAKERS. 

Album "WHEELS ARE TURNIN' " 

Both Bands' Best Ever! 

GUA RANTEED 
L1OO 4 412QCM 

Distributed by CBS Records 
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STEVE FEINSTEIN 

GUERILLA AIR TACTICS 

Slamming Your 
Competitors On Your Air 

I'm ashamed to admit that I have a perverse fascination I've been 
hiding for years. No, it's nothing to do with small animals or leather -clad 
dominatrices. My guiltiest pleasure is relatively mundane, I'm afraid. I 

enjoy hearing of radio stations that mention competitors on the air. 
What's odd is that I disapprove of the 

practice. I think it's puerile, strategically 
unsound, and worst of all, of little or no in- 

terest to the audience. But sometimes what 
repels you also fascinates you at the same 
time, and maybe the "forbidden fruit" 
aspect of mentioning your competition on 
the air makes the subject interesting. 

Enough with my psyche. Onto some AOR 
battles where one or both of the participants 
engages in a peculiar form of cross -plug- 
ging. 

Philadelphia 
WMMR /Philadelphia PD George Harris 

claims the spoofs on rival WYSP that his 
morning man John DeBella does are all in 

fun, and not malicious. The barbs are 
meant to "be educational, to reposition the 
other station, and bring to the fore and ex- 
ploit a negative or irritant. 'YSP's making 
mistakes, and I just don't let people get 
away with their mistakes. If they had great 
personalities and their music was right in 

place, I'd probably never mention them." 
What does Harris consider mistakes? 

When 'YSP shifted jock Steve Sutton from 
his morning slot to middays, DeBella refer- 
red to Sutton as the "highest paid midday 
announcer in the city." Explanation: Har- 
ris wanted to draw out that 'YSP was flip- 

ping Sutton, a former 'MMR jock who 

jumped ship for presumably big bucks, 
after only six months. Harris interprets 
'YSP switching morning and midday per- 
sonalities as a sign of ratings failure. 

Other 'MMR jabs include transforming 
' YSP's "Rock Hits" slogan into "Schlock 
Hits," and calling 'YSP "WMMR's Farm 
Team," an allusion to the fact that four of 

'YSP's fulltimers, as well as PD Michael 
Picozzi, have worked on 'MMR. Harris 
doesn't reserve his tactics solely for 'YSP 
- WIOQ becomes "Low IQ" instead of the 
familiar 'IOQ, and its wakeup man "Har- 
vey In The Morning" is disparaged as 
"Hardly In The Morning." 

'YSP PD Michael Picozzi says he isn't the 
least bit perturbed by DeBella's bits. "I just 
can't pay him enough to do that," he quips. 
"The best thing for my morning show is for 
him to tell their cume that Anita is back on 
in the mornings." 

Noting 'MMR's slogan of "For 16 years, 
the home of rock 'n' roll in Philadelphia," 
Picozzi says that "'MMR's strategy seems 
to be talking about how great they once 
were, and how we're just a ripoff. But by 
talking about us, they give us credibility. If 
they have to tell their audience that we're 
no good, then there's somebody over there 
worried about us." 

'YSP itself has been known to throw a few 
salvos itself. It had a character called 
"Tragically Hip" who mocked 'MMR, and 
when Sutton was forced to sit out a 90 -day 

no- compete clause in his 'MMR contract, 
'YSP did bits on "W -M- Dinosaur" and Sut- 
ton being "in jail." Since then Picozzi has 
begun to turn the other cheek. He no longer 
retaliates because "I'd rather use my air- 
time to talk about myself instead of some- 
one else." 

Kansas City 
KKCI /Kansas City PD Frank Hanel says 

when morning man Randy Miller talks 
about "K- WIMP," a fictitious station in- 

DON'T FORGET THE MOTOR CITY - This article wouldn't be complete without WAIF'S Mark Pas - 

man and WLLZ's Lee Arnold offering a few broadsides. Their comments commence on Page 44. 

tended to suggest rival KYYS, he's "just 
trying to create talk on the street, like 'Hey, 
those guys aren't afraid to talk about other 
stations." Miller's also been known to play 
recordings of KYYS's newswoman Frankie 
on his "Name That Goon" feature. 

Hanel wouldn't allow these shenanigans if 

KKCI weren't the underdog to KYYS. "If 
our cume were up to par with theirs, I 
wouldn't see the need for it. When you're on 
top, you defend. When you're coming up, 
you do skirmishes and attack from the 
side." 

KYYS gets into the fray itself. During the 
spring, its morning team declared mock - 
war on other stations, including KKCI, and 
pretended to send artillery tanks out to 
bomb them. A "Mr. T" -style character also 
harangued listeners not to dare listen to the 
other stations. 

PD Joe McCabe no longer throws any 
barbs at KKCI, since "we've beaten them 
and they're not trending up. There was a lot 
of button -pushing going on when new sta- 
tions like KKCI and (CHR) KZZC entered 
the market, and we just wanted to do some- 
thing to stand out and let people know that 

COPYCAT CLAIMS 

Seattle: Who's (On) First? 
There's a battle brewing in Seattle between two veteran, strong -willed 

PDs: KISW's Beau Phillips and KZOK's Phil Strider. An allegation of 

plagarism came first from Phillips, who claims KZOK has followed KISW's 

lead in these areas: 
Running the syndicated "Metal Shop" 

after KISW had been producing its own ver- 

sion for over a year. 
Aping KISW features such as an oldies 

show and all- request programming. 
Becoming involved in Seafare, a hydro- 

plane race that KISW had been doing for five 

years, 
KISW has kicked off "Rocktober" the last 

five years with a live remote from the Space 

Needle tower. KZOK has announced plans to 

do the same. 
Phillips is borrowing a device from WHTZ 

(Z100)INew York to draw attention to what he 

feels is KZOK's mimickry. Z100's "Xerox Re- 

port," in which listeners report other stations 

allegedly ripping off ideas from Z100. will 

become KISW's "Clonebusters Hotline." The 

beauty of the produced montage, says Phil- 

lips, is that you acknowledge your competitor 
as having ripped you off, without having to suf- 

fer the sour grapes consequences of saying it 

yourself. Listeners do it for you; they carry the 

sentiment, you provide the medium." 

Strider's account differs from Phillips's, and 

he has a few charges of his own: 
"Metal Shop" was ordered before he got 

there, and subsequently cancelled by Strider. 

KZOK runs "Flashback," which Strider 

considers quite different from KISW's "Electric 

Lunch" oldies show. He also claims KISW has 

begun tò incorporate Flashback -style drop-ins 

and actualities in its oldies show. 
Request programming isn't the exclusive 

domain of any station. 
As for the hydroplanes, "Hydroplanes 

are a national sport. No one owns Seafare, 

and in fact, over the years other stations have 

also sponsored boats," says Strider. "KISW 

spent a lot more money on their vehicle than 

we did, and their boat didn't start for one race 

and died in the water at the other. Ours placed 

fourth in both heats." 
KZOK's broadcast from the Space Nee- 

dle will be an obvious fake, says Strider, paro- 

dying KISW's to "show that we can do a better 

fake than they can do a real one." 
KISW has appropriated KZOK slogans 

such as "home of rock 'n' roll," " bitchen," and 

"Americas Radio Station." (Phillips says he's 

only used " bitchen." never the other two, and 

that "bitchen" originated at KISW years ago.) 

KISW has a character named "Roxannne 

Rolls," which Strider says was used some 

time ago by a KJET (KZOK's AM) jock. (Phil- 

lips says the character is simply named "Rox- 

anne." and that he never listens to KJET.) 

The charges and countercharges continue, 

and you'd need Sherlock Holmes to sort it all 

out properly. Though the fingerpointing may 

seem a bit petty, it also illustrates the intensity 

of the AOR war being waged. In the spring, 

KISW was up 3.7 -4.7, and KZOK was down 

3.7-3.2. 
Phillips adds, "I'd be. foolish to do the 

'Clonebusters' bit unless I were absolutely 

sure that I'm correct, and that the listeners 

agree." 
Strider vows, "It's not going to happen over- 

night, but I intend to become the market 

leader, no matter who I have to beat, although 

I'd prefer to see both of us cut into CHR in- 

stead of throttling each other. The listeners will 

be the final judge." 

KKCI is a bad imitation of us. We stopped 
when we felt that KKCI had been sampled 
and that listeners' loyalty had returned to 

KYYS." 

Cincinnati 
WSKS(96 Rock) /Cincinnati images itself 

as a scrappy David fighting the Goliaths of 

the market, AOR WEBN and CHR WKRQ 
(Q102). 'SKS PD Paul Fredrics says, "We 
subscribe to the Burger King -Wendy' s-Mc- 
Donald's school of advertising. We're out to 
make noise." 'SKS isn't afraid to mix it up 
with other stations in order to create a big 
bang. 

Until recently, the station ran liners nam- 
ing 'EBN, saying that 'SKS talks less and 
plays more music. That pales next to its 
latest stunt, though. 'SKS MD Marty Ben- 
der attempted to foil Q102's Mystery Box 
promotion. Though the box was on the roof 
of a coliseum, Bender somehow got inside. 
Using a two-way radio, he and his morning 
partner called Q102 live on 'SKS's air' and 
attempted to claim the prize by identifying 
the contents of the box - Bender. Q102 was 
covered by contest rules stating that the 
box's contents were mythical. Bender was 
arrested for disorderly conduct, and the 
station received TV and newspaper cover- 
age. Incidentally, 96 Rock's morning team 
gives out the clues to Q102's continuing 
Mystery Box contest, then tags them by 

saying "you can call them to win $10,000 or 
call here to register to win $1 million," 
referring to a giveaway cosponsored with 
sister AM WLW. 

Fredrics feels Cincinnati listeners are 
conservative and particularly slow to 

switch. "Unless you really get their atten- 
tion or tell them exactly why they should 
switch, they're not going to do it. We're not 
on top yet, and we've got to make enough 
racket and point out things to the public. It 
creates a buzz." 

96 Rock's message, says Fredrics, is that 
"we're playing a lot of good rock 'n' roll, 
talk less, and have great contests. WEBN 
talks a lot more, they're not as good as they 
used to be, and we're an alternative." 

Recently- appointed 'EBN PD Tom Ow- 
ens has continued his station's policy of ig- 

noring the attacks, reasoning that "if you're 
a well-established market leader, you can 
only build awareness of your competitor's 
product by mentioning them." 

He can understand the #2 station going on 

the offense, though. "It can let the listener 
know that you're similar to the station 
you're comparing yourself to, and if they 
like them, perhaps they'll like you. It can 
also play off of people's tendency to support 
the guy who's #2 and trying harder. You 
reach a point of diminishing returns after a 

while, though. Even Avis stopped selling be- 

ing #2 after a point." 
Owens also says he's seen some research 

suggesting irritation with the underdog's 
attacks. Comments like "I don't -like the 
way 96 Rock (WSKS) puts down WEBN" 
suggest a backlash. Attacks on the leader 
may be perceived as implying that its lis- 

teners' preferences are suspect. In other 
words, if you condemn the station that I've 
always listened to, you're calling me a dum- 
my. 

Continued on Page 44 



You don't have to be a fortune -teller to see what's ahead for 
R HOD 

Just look at 
ROGEwhat's 

already behind him: 

30 million Supertramp album 
sales worldwide. As the band's 
guitarist and keyboard player on 
albums like the multi -platinum 
U.S. milestone Breakfast In Amer- 
ica. As well as lead singer and 
co- writer of hits like "It's Raining 
Again" and "The Logical Song:' 

Now listen to his first solo album: 
IN THE EYE OF THE STORM 

(SP -5004) 

The single: 
"Had A Dream 
(Sleeping With The Enemy)" 

(AM 26781 

FIRST WEEK 

#1 Most Added 
Album and Hot Track! 

THIS WEEK 
Album 

Hot Track 

The sound 
of the future: 
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Produced by 
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Slamming Your 

Competitors On Your Air 
Continued from Page 42 

Another risk is that a background listener 
may hear a set of calls and think he's listen- 

ing to the station being spoofed, rather than 

the station poking fun. Owens notes, "Con- 

fusion tends to benefit the leader." 

Detroit 
There's no room for error around WLLZ/ 

Detroit PD Lee Arnold. When a booking 

mixup meant that rival WRIF wouldn't be 

able to present a free Night Ranger concert 
it had announced, Arnold took to his air with 

scathing editorials denouncing WRIF by 

name, every other hour for three days. 
Usually, Lee's the perfect gentleman. 

"Under normal circumstances, I would 

never talk about the competition by name 
on the air. But this was a unique opportuni- 

ty to reposition them as something other 
than the wonderful, upstanding WRIF ev- 

erybody knew of. I wanted to put the words 
`WRIF' and 'liar' next to each other. Usual- 
ly, the bad things I have to say about my 
competitor aren't so heinous that it's worth 

saying their call letters." 
To avoid burnout, Arnold switched to 

making indirect references to the incident. 
"Now, we remind people of what WRIF did 

through positive statements about our sta- 

tion, like 'WLLZ Rocks ... No Lie," ̀The 

station you can count on,' and 'You can 
believe it's going to happen. "' 

As brash as Arnold may seem some- 

times, he does not advocate talking about 
your competitor when you're on top. "The 
last thing your audience tunes into your sta- 
tion for is to hear your opponent harangued. 
They want entertainment. Why remind 
someone that these people exist? Why say 
something about them that causes some- 

body to tune over there and find out what 
you're talking about? To tell your listener 
that your competitor is bad is telling him 

something he already knows. He knows 

you're better, that's why he's listening to 

you." 
Don't think WRIF PD Mark Pasman is 

walking around with his tail between his 
legs over the Night Ranger no-show. The 
free outdoor show went on as scheduled, ex- 

cept with Greg Kihn appearing, and WRIF 

didn't make any shameful apologies on the 

air. "Concerts get postponed, changed, 

moved everyday. We didn't feel it deserved 
more than a casual mention of a foul -up in 

scheduling. We never addressed the alleged 

problem, because we didn't feel it was a 

major problem. Nobody except the people 

at WLLZ was all that upset over it." 
WI,Ig's on -air references to his station as 

being "old and tired" don't alarm Pasman, 
either. "Anybody who listens to us knows 

we're anything but. It's like hearing sour 
grapes. We're just going to make good radio 

and let the listeners decide for themselves." 
Pasman disputes many of the criticisms 

Arnold has made about WRIF. "We've al- 

ways done all of the things Arnold is at- 

tempting to say he's now bringing to the 

market for the first time. We've been the #1 

station on the street, put on free concerts, 
supported local music, and done great pro- 

motions." 

"You're spinning 

your WLLZ, Arnold" 

O 
O 
o 

"Detroit's tired of hearing 

the same old WRIF" 

O 
O 

Mark Pasman Lee Arnold 

New York 
We turn to New York now, where over in 

CHR -land, Scott Shannon and WHTZ 

(Z100)/New York have been riding WPLJ/ 
New York and PD Larry Berger unmerci- 
fully, accusing "Larry Booger" and 
"WIMP Radio" of copying programming 
ideas and being generally wimpy. 

While acknowledging the brilliance of 

Shannon's bits, WNEW-FM /New York PD 

Charlie Kendall's policy "is never to 

acknowledge that anybody else is on the 

dial." The only situation in which he sees 

some merit in on -air attacks is "if you're 

behind. When you're coming from nowhere, 

you have nothing to lose by mentioning your 

competitor." 

Over 40 AORs are already 
"Standing In The Line Of Fire" 

WNEW-FM, WBCN, DC101, KZEW, KAZY, WBRU, 

WPDH, WWTR, WHFS, KLBJ, WZEW, KMOD, KUFO, 

KTCL, WIZN, WDST, WMVY, WYLR, WTBQ, WJLK, 

WNCS, WFNX, WMGX, WTOS, WGLU, KSQY, 

KORX, KBLE, WPGU, 
KFMU, KLWD, KMTN, 

KKKY, KCBW, KFMH, 

KVNM, KAOI, KRW, 
KNAC, KMET, WBAB, 
AND MORE EVERY DAY 

THE NEW GARY 
U.S. BONDS ALBUM, 
featuring 
"Standing In The Line Of Fire," 
produced by Little Steven. tAk 

THE GREASEMAN COMETH - DC 101 /Washington morning maniac Greaseman. a presidential 

contender himself, models a costume he borrowed from his Uncle Sam. The event was a voter 

registration drive held at a local record store. 

SEGUES 

Michael T. Parker replaces the ex- 

iting Gary Steele as PD of KRIXI 

Brownsville, where Richard "Ace" 
Brooks is upped to MD ... WDEKIDe- 

Kalb PD Ward Holmes exits, as the 

station becomes CHR under new PD 

Lou White from 0100 /Allentown. You 

can reach Ward at (815) 758 -4835 
.. WCPZ/Sandusky ups Randy Hugg 

to PD and Kevin Young to MD, as ex- 

PD Bob Bedi leaves to program WNOR- 

AM /Norfolk. 
Dave Shedlock is WYDDIPitts- 

burgh's new MD ... Assistant PD Tom 

Scheppke gets the nod as KISSISan 

Antonio MD ... WKQQILexington MD 

Curt Mathies resigns and is replaced 

by Rob Ellis ... Steve Funk is the MD 

at KOZZIReno, where Bruce Van Dyke 

has exited morning drive. 

Craig Phillips exits WPYXIAIbany 

where parttimer Dave Scholz is upped 

to evenings ... Jo Carenza moves to 

WQBKIAlbany overnights from part- 

time . Brian Wilson moves to 

KFMGIAlbuquerque afternoons from 

KMODITulsa. 

Marie Lucidi resigns as Promotions 

Director of WYSPIPhiladelphia. 
Janet Merriam takes over morning 

news at WCMFIRochester as Chris 

Shirer leaves ... Barry Cassell 

becomes News Director at WCPZ, as 

Judy Cramer leaves for WTVNIColum- 

bus. 
KBCOIBoulder's new address is 

4801 Riverbend Road, Boulder, CO 

80301. The phone number is unchang- 

ed. 

PANAMA RED(BEARD) - During Van Helen's 

recent Texas tour, KTXQ /Dallas passed out 

Q -102 "Panama" hats. Pictured (l-r) are 

Q -102's Redbeard, and Q-crew members Cyn- 

thia and Pamela. 



80186 

Alphaville 
Sure to be big in the U.S.A. 

Presenting Alphaville's first single, 
commercial and promo 127 

0 -86947 DMD 741 

4LRE49y 4 Ntlit5,6 WITERN4110I14-4 ri13! 

iN AIiAÌl: 
789665 

Produced by Colin Pearson and Wolfgang Loos 
Management by Heinz -Gerd Luetticke 

GERMANY #1 HOLLAND #2 
GREECE #1 ITALY #2 
PORTUGAL #1 NORWAY #3 
SOUTH AFRICA #1 SPAIN #3 
SWEDEN #1 AUSTRIA #4 
SWITZERLAND #1 ENGLAND #8 
BELGIUM #2 FRANCE #8 

On Atlantic Records and Cassettes 
W 1984 Née KG riiogC rp0A W C 

- 

C 

..+ 
r L.-, .. 



Page 46 

Black/Urban 
Radio 

WALT LOVE 

WQKS Virginia's 
Superstation 
u ...... . .................. 

Radio stations in Williamsburg, Virginia operate in the double sha- 

dows of big city signals from two sides. However, in the spring Arbitron 
12+ ratings, WQKS (Kiss 96) cast some shadows of its own in both Tide- 

water, where it climbed 2.1 -3.4, and Richmond, where the station zoom- 

ed 1.9 -6.7. This week, Sean Ross talks to the architects of that dual mar- 

ket rise, WQKS GM Al Miller and PD Steve Crumbley. 

The End Of "Better Hit Music" 
NCM Broadcasting, the radio arm of North 

Carolina Mutual Insurance, signed WQKS 
on in fall 1982. Consulted by Donna Halper, 
Kiss 96 was one of a handful of stations imple- 
menting certain elements of seminal Urban 
rocker, WXKS (Kiss 108) /Boston, and using 
WXKS's slug -line, "Better Hit Music." At 

its inception, WQKS was a CHR station that 
was fast on black records. 

Crumbley, who'd witnessed the success 
of WXKS as PD of crosstown WILD, came 
onboard as PD in February 1983 and began 
the station's evolution from hard rock to 
"Hardrock." "Donna and (WXKS PD) Sun- 
ny Joe White are very good friends," he 
said. "It did pick up that flavor and 
developed from there. 

"In Boston, the black population is 20%. 

An Urban station has to play a lot of CHR 
product to survive. WQKS used the same 
theory and the 'Kiss 108' style down here. 

"Tidewater is 49% black; Richmond is 
51 %. So the format had to be adjusted to deal 
with the population. We still play Laura 
Branigan, Men At Work, 'Drive' by the 
Cars; there's still the blend. But the music 
percentages have been balanced to deal 
with the market." Unlike many Urban sta- 
tions, WQKS keeps crossover songs in its 
gold library. 

WQKS /Wiilica rg 

Music Samples 

Morning Dire, 94484 

GLADYS KNIGHT & PIPS 

"You're Number One (In My Book)" 
STANLEY CLARKE "Heaven Sent You" 

DONNA SUMMER "There Goes My Baby" 

JACKSONS "Torture" 
MTUME "You, Me & He" 
PEABO BRYSON "Feel the Fire" 
PATRICE RUSHEN 

"Get Off (You Fascinate Me)" 
CHUCK BROWN & SOUL SEARCHERS 

'We Need Some Money" 
MADONNA "Lucky Star" 

Afternoon, 8 -31.84 

BROTHERS JOHNSON 

"You Keep Me Coming Back" 

JANET JACKSON "Young Love" 

BOBBY KING fIALFlE SILAS '`Close To Me" 

PATRICE RUSHEN 
"Get Off (You Fascinate Me)" 

DAN HARTMAN "I Can Dream About You" 

JACKSONS "Torture" 
SHANNON "My Heart's Divided" 

RALPH MACDONALD wIBILL WITHERS 

"In The Name Of Love" 

Legitimacy Without Money 
Fine- tuning the music was especially im- 

portant to Crumbley in the spring, as Kiss 
96 did not spend money on promotions. 
Citing Kiss 96's success as proof of its legiti- 
macy, Miller said, "The increase is a very 
real situation; no audience was bought 
through any extra hype or promotional give 
aways." 

Crumbley comments, "Of course, I want- 
ed to spend money, but without a budget, 
we strictly had to go with programming. 
We put an emphasis on a good, clean Urban 
sound and providing updated music. There 
was a lot of audience participation because 
we didn't have a media budget. We got in- 
volved in visible remotes, helping organiza- 
tions and churches, and so forth." 

Smack Dab In The Middle 
The aforementioned audience participa- 

tion becomes a lot more difficult when 
you're juggling two traditionally separate 
constituencies 90 minutes apart. Crumbley, 
who bills WQKS as "the superstation" for 
"Williamsburg- Norfolk -Richmond," gives 
"100% credit" to his staff for their ability to 
relate to two mentalities. "One thing Donna 
and I worked out from the beginning is that 
we should have a staff that lives in both 
cities. Madonna Monet, who does the 
'Mellow Madness' show that's boomed for 
us at night, has lived in Richmond all her 
life. Midday personality Rocky Nelson 
knows Tidewater inside and out. He was 
formerly with WOWI /Norfolk and now lives 
in Newport News. I live in Williamsburg, as 
does another announcer, and combined, you 
get a total insight on what's going on all 
around." 

Promotionally, WQKS neatly handled 
major summer festivals that took place in 
the two markets separately. Crumbley ex- 
plained, "Richmond has 'June Jubilee,' which 
is when the whole city's in a party state; a 
week earlier, Norfolk had 'Harborfest,' 
which is its equivalent. We told people, 
'Hey, we're here in Norfolk this week, but 
hang on Richmond, we'll be there to party 
with you next week. "' 

Another potentially sticky situation hit 
when Warner Brothers gave WQKS a "Pur- 
ple Rain" premiere for Tidewater only. "It 
put us in a situation," says Crumbley, 
"where we did not want Richmond to feel 
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eft out. So we tied in with Ray Bentley 
(known up and down the mid- Atlantic coast 
for his late night movie commercials), who 
had 'Purple Rain' in his Petersburg 
theatre. Usually we try to make sure we 
keep equal things happening on both sides." 

In a double market situation, even the 
smallest promotional item is fraught with 
logistical considerations. Other outlets can 
ask winners to come down to the station to 
pick up prizes; WQKS has to depend on the 
mail (and on having winners get their tick- 
ets at the box office) for prize distribution. 
The station has two toll-free 800 -number re- 

quest lines, which Miller describes as an 
improvement over individual numbers for 
Richmond, Petersburg, Norfolk, and 
Hampton Roads that previously were also 
used as request and business lines. 

The multiple logistics burden also ex- 

tends to news. Miller says, "Our first com- 
mitment is to local news. That puts a heavy 
burden on ND Kevin Hall, who must decide 
which area to service first with a fast - 
breaking story." Crumbley adds that cover- 
ing Richmond "gives us an advantage for 
Virginia news over Norfolk stations be- 
cause we have an inside connection rieht in- 

to the Capital." 
One result of doing a double local presen- 

tation is that, at least for Crumbley's 
listeners, the two metropolitan areas are 
becoming one. He says, "Concert promot- 
ers and business people will tell you that 
suddenly you're finding people going from 
Richmond to Norfolk daily because of the 
station. They're virtually combining the 
two cities together." 

Richmond Vs. Norfolk 
\Whether or not WQKS manages to turn 
Ribhmond and Tidewater into a megalopo- 
lis, the two markets remain vastly dif- 
ferent, both radio-wise and psychographic- 
ally. According to Crumbley, "Richmond is 
a very conservative town, whereas Norfolk 
is cosmopolitan and moving." 

The Norfolk/Hampton/Newport News/ 
Chesapeake /Virginia Beach /Suffolk 
metroplex, because of its heavy military 
concentration (12 different installations 
represent all four major services), is, ac- 
cording to Miller, "a much more transient 
area. You've got many more lifestyles hav- 
ing an impact on Tidewater." 

WQKS does indeed play to its Norfolk - 
based military constituency. "There are 
thousands and thousands of military per- 
sonnel who haven't seen their families for a 
while," says Miller. "And some of these 
naval ships that are coming in are larger 
than some of the cities." 

Ratings Rankings 

NORFOLK/HAMPTON 
Station Spring '89 Fall '83 Spring '84 

WOKS 2.3 2.1 3.4 

WOWI 7.0 7.8 4.8_ 

WRAP 4.3 5.2 3.9 

WMYK 5.5 3.5 6.9 

RICHMOND 
Station Sprng '83 Fall '83 Spring '84 

WOKS 2.5 1.9 6.7 

WPLZ 9.5 9.2 9.2 

WANT 4.0 5.1 3.4 

WKIE 2.5 3.3 0.8 

Crumbley adds, "We did a big thing when 
the Kennedy came back from Beirut. 
That's the biggest boat I've ever seen in my 
life - 6000 people. When it pulled in we 
staged a big welcome for three days, an- 
nouncing, 'Kiss 96 welcomes our military 
home. "' 

Trying To Love Two 
Lodged somewhere between all the mili- 

tary personnel in Tidewater are 38 radio 
signals, including at least five Black /Urban 
outlets. At the beginning of the spring book, 
Norfolk lost one Black outlet and gained 
one. Josephson's WNOR went to an 
Oldies /AOR format, trading places with 
Benns's K94 (WMYK). K94, a tight - 
playlisted, crossover -oriented Urban sta- 
tion, is Tidewater's other major success 
story, debuting with a 6.9 share ( virtually 
double its AOR performance), and taking 
significant bites out of WOWI and WRAP. 

WMYK, says Steve, has "done a good job 
of monitoring us and seeing what's happen- 
ing. They've made approaches to our staff, 
who I thank for being loyal and staying with 
us. I commend WMYK for doing a good job 
in everything they're shooting for. They've 
filled a void for the people who wanted the 
Urban sound but lived in that part of town 
where we can't be heard." 

The success of WMYK and the signal den- 
sity of the Tidewater area will probably 
make the going a little slower for WQKS. 
Crumbley is realistic yet confident. "In 
Virginia Beach, where a third of the rated 
audience is, our signal doesn't penetrate as 
well. So K94 and WOWI are going to have an 
advantage on us there. When you hit Nor- 
folk, Hampton, or Newport News, where all 
three of us have signal parity, tests show 

Continued on Page 48 
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WQKS -Virginia's Superstation 
Continued from Page 46 

that the public prefers WQKS. But giving up 
Virginia Beach to get Norfolk, Richmond 
and Petersburg is fine. We'll take that." 

Signal considerations also played a role in 
WQKS's Richmond success. Although 15 
miles farther out of the market than its 
prime competitor WPLZ (Magic 99) /Pet- 
ersburg, WQKS reaches some of the 
predominately white suburbs in Henrico 
County where WPLZ reportedly has signal 
problems. 

Black /Urban 
Radio 

Miller states, "I think Richmond is a sim- 
ple matter of less competition and filling a 
void that was there. Basically WPLZ had 
been the only Urban FM in the market 
(since 1981) and still does a very credible 

job. What Steve did was to give the listeners 
an alternative. Magic 99 kept its audience 
but did not grow." 

Steve Crumbley, PD 

Toward A "Created" Audience 
One of the most interesting things about 

the Richmond and Tidewater books is that 
WQKS was able to make gains despite very 
successful Urban FMs on both sides and 
well -budgeted CHRs in each city (WNVZ /- 

Norfolk and WRVQ /Richmond), both of 
which are aggressive with black product. 
Of those four stations that might be 
primary competition for WQKS - WNVZ 
and WMYK in Norfolk, WRVQ and WPLZ 
in Richmond - all either gained or remain- 
ed stable. 

Both Crumbley and Miller seem to think 
that WQKS, because of its new alternative 
status, picked up a lot of AM listeners who, 
until now, had not been sufficiently enticed 
into moving to FM. Miller concurs, "We 
picked up some of the AM audience who 
potentially might have gone to WPLZ; 
some of the people who were going from 
AM to FM to scan around the dial came by 
us because we cover some areas that WPLZ 
doesn't. As far as Norfolk goes, we took part 
of the audience from WOWI and WRAP. Of 
the Urban audience that decided to make a 
change, part went to WMYK and part to 
WQKS." 

Broadcasting to even one market 45 miles 
away is a serious challenge. (Imagine, for 

instance, a Baltimore station whose pri- 
mary target was Washington, DC.) Having 
shown respectably in the fall, does Miller 
think that WQKS can be number one in 
either of its markets? "Being first obvious- 
ly would be nice, but being realistic, it's not 
in the immediate future. It could happen 
eventually with an aggressive promotional 
budget and visibility. 

"One thing we worked out from 
the beginning is that we should 
have a staff that lives in both cities." 

"What my sales staff sells is the sound of 
the station. Coming up through broadcast 
sales, I've never had the ratings to sell; this 
is a first for me. I'm of the school that sells 
the product and the audience without get- 
ting into a ratings battle. Besides," says 
Miller, "when WQKS pitches a new client, 
we can offer them the potential of two very 
substantial markets." 

V103 -WXYV Joins The Afram Expo 

Pictured are RCA recording artist Evelyn "Champagne" King and WXYV PD Roy 
Sampson, who toast the Summer Afram Expo Festival at V -103's Champagne 
Press Party, which was held at the exclusive Brookshire Hotel, Harborplace. 
Evelyn was the featured entertainment, hosting one of the largest ethnic 
festivals in the United States. The Expo drew 100,000 people. 

KASHIF AT THE GERSHWIN - Pictured backstage at the Gershwin Theatre on Broadway after performing as a special 

guest for Gladys Knight 8 The Pips is Arista recording artist Kashif (center), along with (1 -r) Barry Mayo, VP/GM, WRKS 

New York; Clive Davis, President, Arista Records; Don lenner, Arista VP; and Arista Exec. VP /GM Sal Licata. 

ERNIE ISLEY, CHRIS JASPER, MARVIN ISLEY 

"Look The Other Way" 
r.. .................................................... 
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THE STARSTATION FORMAT 

Beaming In On SMN 
With satellite dishes sprouting up like mushrooms after a rainstorm, 

plucking programs out of the sky is becoming commonplace. And since 
most network and syndicated programming is currently beamed down, 
will these new satellite -delivered music formats replace their manually - 
delivered, automated counterparts? 

U you ask Satellite Music Network VP/ 
Programming George Williams or PD Rob- 
ert Hall, they're quick to reply "yes." Laun- 
ched three years ago, SMN's A/C "Starsta- 
lim" format now reaches 145 affiliates. The 
company also markets fulltune program- 
ming for CHR, Nostalgia, and Country 
radio. Client stations pay a monthly fee and 
two minutes per hour. Although the format 
is best suited toward small and medium 
markets, the company is making forays in- 
to larger cities and claims to be close to 
landing a New Orleans affiliate. 

state 
Describing Starstation's sound, Williams 

said, "it's a state of the art A/C format with 
a strong base of recurrents and currents. 
We often lean into the pop-CHR bag when 
we feel it has appeal 25-49. And we feature a 
strong oldies base as well 40% of the music 
programming is from the '60s and '70s." 

As opposed to Transtar," interjected, 
Robed, "which I feel is a flipcard format, 
we have a much more warm, personality 
approach. In those medium and small mar- 
kets, it's very important to have that 
human element there. Our guys on the air 
do personality- oriented radio throughout 
the day. Philosophically, we are foreground 
radio." 

Local Approach 
George listed the ways his personalities 

can interface with a station: "There are 
five -second windows around the hour, 
where they can insert liners written by the 
local stations. They could say anything a 
local jock could, including generic promos, 
PSAs, or references to local events. Of 
course, they have to be written and record- 
ed in advance." 

Added Hall, "One unique service we pro- 
vide allows our people to prerecord weather 

'%recasts and time checks. And if, for ex- 
, there's an immediate need for a 

jock to report on a natural disaster or an 
overturned truck on a major interstate, our 
station could call the Chicago studios and 
have the on -air jock send a special feed 
down the line to be used locally. It's a ser- 
vice that's used frequently." 

Responsible Programming 
The operator of a Starstation affiliate 

pointed out in a recent column that the local 
outlet can make the format sound as good 
or as bad as it wants. Both managers 
agreed. 

"The station," reminded George, "has 
just as much responsibility for making 
itself sound as good as it did when program- 
med locally. The station still has a respon- 
sibility to its community to provide all the 
services it had before. We stress to our new 
affiliates that we're not a turn-key opera- 
tion. We can provide some things that they 
can't - such as major market disc jockeys 
and a major market sound, but they still 
have that local obligation. You have good 
operators and bad operators; fortunately 
and otherwise, we have both types on our 
network." 

Robert related a common occurrence. 
"PDs often panic when we come into their 
station because they feel they'll soon be out 
of a job. But the opposite is true. A good PD 
is every bit as important when working a 
satellite format. He still has to execute 
many elements such as spot loads, promo- 
tions, and public service." 

Music Monitor 

I wondered how difficult it was trying to 
program music that suits the tastes of 140 

markets, rather than just one. Replied 
George, "I feel that in A /C, tastes are 
generally homogenized. So programming 
music from a national standpoint is not that 
different from local programming. Howev- 
er, our sound might be a little more contem- 
porary than many traditional A/C stations. 
I listen to KVIL quite a bit out of my Dallas 
office, and we can be musically compared 
to that station. You'll hear us play 'Tor- 
ture' by the Jacksons or 'She Bop' by Cyndi 
Lauper. Cyndi was recently on the 'Tonight 
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SPAN HOUR - Shown is a typical format hour on Starstation. The local service windows are 
the prerecorded announcements done in the voice of the announcer on the air. Local (op- 
tional) slots are filled with a three- minute record if It isn't covered locally. 

Show' and brought the house down with her 
performance of that song. Records like that 
are melodic and transcend teen appeal; they 
represent a new wave of A/C programming. 
Also, since most of our stations are in medi- 
um and smaller markets, we can afford to 
be broader in our musical approach." 

Nose For News 
Robert reminds his affiliates of the im- 

portance of local news as well. "We provide 
national news, but there are plenty of win- 
dows for local inserts. We don't even mind 
stations covering up our newscasts. A good 
operator will take some of the overhead 
that is saved, and invest it in a newsperson. 
And it also doesn't mean SMN has to be car- 
ried at all times. We encourage stations to 
develop their own morning show, and about 
a quarter of them do. Or you could have a 
strong morning and afternoon show and on- 
ly have a need for SMN in middays, over- 
nights, on the weekends, .or when a per- 
sonality is on vacation." 

Music 
Monitor 

Here's a sample hour of SMN's Starstation 
music. Songs marked with an asterisk () 
are played during breaks, and are usually 
covered with spots. 

"Turn Around" - Nell Diamond 
"Watching The Wheels" - John Lennon 
"I'm Still Standing" - Elton John 
"I Just Called To Say ... - Stevie Wonder 
"Think About Me" - Fleetwood Mac 
"I'm So Excited" - Pointer Sisters 
"Wishing You Were Here" - Chicago 
"I Gotta Try" - Michael McDonald 
"Homeward Bound" - Simon & Garfunkel 
"Love Will Keep Us Together" - Captain & Tennille 
"Caribbean Queen" - Billy Ocean 
"All Time High" - Rita Coolidge 
"Fallin In Love" - Hamilton, Joe Frank & Reynolds 
"Real Life" - Sergio Mendes 
"Please Don't Go" - K.C. 

Progress 
WOSRIBaltimore's new lineup wakes up with 

Barry Michaels, and continues with MD Libby 
Fox., middays, and PD Steve Cochran in the 
afternoons. Following evening person Jennifer 
Steele is Teddy Black from WRDWIAugusta and 
Larry Davis overnights . WGRIBuffalo midday 
man Joe Galuski is now Assistant PD. New MD 
there is Tom Langmyer ... WRMMIAtlanta 
weekender Vanessa Hines moves into the morn- 
ing news slot, joining Tom Roberts's morning 

Joe Galuski Tom Langmyer 

show ... Johnny Doyen pins KFMKIHouston 
middays ... Kris Boyd now handles promotions 
at WDAE & W101 /Tampa ... The voice of Univ. 
of Maryland football is Johnny Holliday on 

... Crosstown, Wendy 
Rieger segues from WMAU's "Morning Edition" 
to join WLTT news ... Laura Seaton becomes 
PD at KIDD /Monterey from Transtar . Randy 
Shane joins KOILIOmaha as MD from KVUUICOI- 
orado Springs. 

The new Marketing Director at WRVRJMemphls 
is Carol McCullough ... Ron Hazard is the new 
host of WRKAILoulsvllle's oldies show. Joining 
the station on weekends is Kevin Triplett from 
W W KKIFt. Knox ... Tommy Charles comes out 
of retirement to do production at WIVvlJackeon- 
ville ... WATDIMerahville PD Cathy Doran 
takes on a weekend airshift at WPJBIProvldence 
... Dave Fuller shifts to evenings from over- 
nights at WHNNISaginaw ... Changes at 
WCHVICherlotteaville: Tom Graves takes on 
sports from WJMAIOrange, VA; Rob Rushla 
moves to evenings from overnights, which Judy 
Randolph now assumes from her former week- 
end post ... Belated congrats to KKLVIAnchor- 
age MD Chris Owens and wife Judy on the early 
September arrival of their baby girl ... More baby 
news from K99/Great Falls, where Keith Ed- 
wards and wife Sandy have a new daughter, Sara 
Ruth. 
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Deano Does L.A. 
Shannon Shines In Shreveport 
Crider Duke Of Paducah 

Broadcast Personalities Of The Year 
As part of R&R's expanded CMA Week coverage, we're again profil- 

ing the three individuals receiving the Country Music Association's 
prestigious "Broadcast Personality of the Year" award. Each year, as part of its national telecast, the CMA honors an outstanding personality 
representing small, medium, and large markets. 

An interesting sidelight to this year's award winners: all three of the re- 

cipients are now at different stations than they were when nominated. For 
two longtime radio vets the job changes meant a "return home," while for 
the third the switch represented a move up in market size and the achieve- 
ment of a long- sought -after goal. 

So here they are - presented so you can get to know more about them 
than just names and call letters - Deano Day, Lee Shannon, and Kent 
Crider. 

LARGE MARKET BROADCAST PERSONALITY OF THE YEAR Deano Day 
"Uncle Deano" - as he's known to thousands of fans in both 

Los Angeles and Detroit - is celebrating his 27th year in radio this month. The anniversary is marked by his return to Detroit, where he spent 1971 through 1983 on the air at WDEE, WCAR, CKLW -FM, and WCXI - the station to which he's returning. 
For Deano, it all started "at a tiny sta- 

tion in Crookston, Minnesota - KROX to 
be exact - in 1957. I was enrolled in a 
broadcasting course at the Brown In- 
stitute (a Minneapolis broadcasting 
school), but was only halfway through 
the course when I was offered an airshift 
at KROX. When I left, Mr. Brown told 
me that if I became successful, I could 
tell people I went to Brown Institute. He 
also told me that if I didn't hit it big, no 
one there would admit knowing me." 

S7KLAc 
AM COUNTRY STEREO 

At this point, I imagine Mr. Brown has 
often referred to Deano as one of his 
most prized pupils - especially in the 
sales literature. Of course, Deano has 
had his discouraging moments along the 
way, as when he got a job offer (while 
still at KROX) from KFGO /Fargo. The 
KROX GM told him, "You don't have 
the voice for radio, you're not gonna 
make it in Fargo, it's a big town. You'll 
go there and won't make it and by that 
time this job will be filled. I think it's a 
bad idea." Obviously, Deano didn't 
listen and went off to Fargo. 

Deano's first taste of Country radio 
came in 1971 at KLAC /Los Angeles. Af- 
ter a number of years as a self -styled 
"screaming rock jock," Deano heard 
the station was going Country and beg- 
ged the management to keep him on be- 
cause he "loved country music." It 
wasn't long after that, however, that 
Deano began a mutual love affair with 
the city of Detroit. His twelve years 
there resulted in almost legendary 
status - exemplified by his continuing 
to hear from many of the Motor City 
faithful on a regular basis during the last 
two years he spent at KLAC. As of Oc- 
tober 1, Deano was back on the air at 
WCXI. 

"I'm really looking forward to getting 
back to Detroit. I still have my farm 
there - plus a couple of tractors and a 
150 -year -old restored farmhouse. My 
wife Martha and I both love it there - it 
really is going home for both of us." 

For a complete explanation of what 
Deano does on the air, refer back to the 
September 2, 1983 issue of R&R (I know 
you store all back issues religiously). 
For those of you without extensive files, 
Deano blends a high percentage of lis- 
tener calls with a number of novelty 
songs that you will not hear on any other 
station in the world ( until, that is, his 
new syndicated show gets off the ground 

in the next few months) while mixing in 
the hits. 

Deano Day takes audience involve- 
ment to new heights; he's the most in- 
volved personality I've ever seen in the 
business - regardless of format. That 
seems to be the key for Deano: involve- 
ment. Both on and off the air he has a 
great relationship with his listeners. 
This is epitomized by his recollection of 
how he got the moniker "Uncle Deano." 

"About 11 years ago, a little boy in 
Detroit called me and said he was going 
to a Cub Scout banquet, but he didn't 
have anyone to go with since his father 
had passed away. I told him I would go 
along and he could introduce me as his 
uncle. He called back the day after the 
event to say thanks and say how grateful 
he was to his new 'Uncle Deano.' The 
regular listeners picked up on it, and 
I've been Uncle Deano ever since." 

For a guy who's been in the business 
as long as Deano has, he reacted like a 
kid at Christmas when talking about 
winning the CMA award. 

"This is the highlight of my career. To 
be recognized by the CMA is the culmin- 
ation of everything I've worked for all 
these years. The award from the CMA is 
the one I wanted before I get out of this 
business - not that I'm planning on 
leaving - but this is the one that means 
everything to me. I've been everywhere 

- from the smallest market to one of the 
biggest - and this award tops it all off." 

As for advice to others, Deano told me, 
"You can't let the business get to you - 
you can't let any one thing break you. 
I've known an awful lot of people who 
have been really good, but something 
will happen to them - a bad break or 
getting fired or something - and they'll 
say 'the hell with this.' Especially with 
young guys, they won't keep plugging 
away till they make it. They'll figure 
they can make more money selling in- 
surance so they'll bail out. I think we 
lose an awful lot of good people this way. 
We need the good ones to just hang in 
there." 

MEDIUM MARKET BROADCAST 
PERSONALITY OF THE YEAR 

Lee Shannon 
Lee Shannon is the first two-time winner in the history of the 

CMA air talent awards, having won the small market award for his 
work at WCCF /Punta Gorda, FL in 1980. Now "back home" at 
WQIK /Jacksonville, Lee's award comes for his air work while at 
KWKH/Shreveport. 

Lee's career spans the last 26 years, 
starting at a 100 -watt radio station in 
Falls City, NB, KTNC - "Keep The 
News Coming." Following stints in 
small Missouri towns, Davenport, and 
Wichita, Lee started an all -night Coun- 
try show in Youngstown in 1964. In 1968, 
he went to WIRE /Indianapolis, where 
he spent the next 121 years as a person - 
ality; in the latter years he was MD as 
well. In the summer of 1980, Lee "re- 

fkA 

( 

AM 1320 
tired," buying a motel in Punta Gorda 
and doing mornings at a local station, 
the aforementioned WCCF. 

Continued on Page 52 
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MEDIUM MARKET BROADCAST PERSONALITY OF THE YEAR Lee Shannon 
Continued from Page 50 

Describing his air work, Lee said, "I 
do a lot of information. Besides the 
regular news, sports, and weather, I pre- 
sent stuff about the artists, the stars, the 
songs, the songwriters. Just little bits 
and pieces I find interesting. I've found 
over the years that country music listen- 
ers also enjoy these tidbits." 

He must be doing something right, as 
he has been a top five finalist in the CMA 
Personality awards in 1974, '76, '78, '80, 
'82, and, of course, 1984. On winning the 
award, Lee was obviously honored, but 
also offered a unique perspective. 

"I was a finalist in 1982 and really 
didn't think all that much about it. As a 

matter of fact, I probably didn't send in 
as good an aircheck as I could have. It 
wasn't until I received the letter inform- 
ing me I wasn't among the finalists that 
I realized how much I really wanted it. 
To be in the top five is very special in 
itself, but to win is just a tremendous 
thrill.,, 

With a career spanning 26 years, Lee 
has seen a tremendous number of 
changes in both Country radio and coun- 
try music. 

"The one thing that's troubled me over 
the years is the lack of personality jocks 
coming up through the ranks," he said. 
" Tight -formatted radio has killed the 
golden goose. Jocks just don't get the ad- 

lib training they once got - it's getting 
to be a lost art." 

The music has changed dramatically 
over the years too, but Lee sees the cur- 
rent trend as coming full circle. 

"For a time it seemed some of the art- 
ists who weren't country were cutting 
songs that sounded more country than 
some of the so- called country artists. 
People like Ricky Skaggs, George Strait, 
and John Anderson have helped bring it 

back around." 
Like so many in radio, Lee was great- 

ly influenced by one of his first contacts 
in the business, a man named Ned Ar- 

thur. It was Ned who, upon hearing Lee 

say he wanted to get into radio, took him 
to a store, bought him a tape recorder so 

he could read the newspaper into it, and 
then critiqued his performance. Ned's 
early influence is reflected to this day in 
Lee's approach to his airwork. 

"Ned told me to always keep a smile 
in my voice. He said that even on days 
when I went to work feeling terrible, I 
had to keep it bright because the au- 
dience didn't want to know that I felt 
bad. He was right when he said they can 
tell if you don't have that smile in your 
voice." 

Gl,nsc.esc 

CMA's Award Winning DJs 
The CMA's DJ of the Year Awards were initiated in 1973 to recognize 

American country music disc jockeys for their contributions to the industry. 

Personalities in small, medium, and large markets are nominated by the 

CMA's entire membership. Those receiving at least five nominations are 

listed on a second ballot, which is sent to members in the DJ and audio /video 

categories, who pick the finalists. The winners are selected by a panel of 

anonymous judges, composed of leaders in the broadcasting industry, who 

review the finalist's airchecks. Below are the winners in years past. 

Announces a new full- service 
Country Consultancy 

Charlie Cook 
Vice President /Country 

Executive Offices: 
24650 Center Ridge Rd., Suite 340 

Cleveland, OH 44145 
(216) 892 -1910 

West Coast Offices: 
324 Bayview Drive 

Hermosa Beach, CA 90254 

(213) 374 -1027 

Small Market Medium Market 

1973 Mike Hoyer Bill Mack 

KWMT WBAP 
Ft. Dodge Ft. Worth 

1974 Dale Eichor Billy Parker 
KWMT KVOO 

Ft. Dodge Tulsa 

1975 Skip Nelson Billy Cole 
KWMT WHO 

Ft. Dodge Des Moines 

1976 Jay Diamond Marty Sullivan 
WKYQ KRMD 

Paducah Shreveport 

1977 Shannon Reed Tiny Hughes 
KWMT WROZ 

Ft. Dodge Evansville, IN 

1978 Len Ellis Larry James 
WWE WBT 

Valparaiso, IN Charlotte 

1979 Terry Slane Dugg Collins 

WGTO KZIP 

Cypress Gardens Amarillo 

1980 Lee Shannon 
WCCF 

Punta Gorda, FL 

1981 Jack! West 
WGTO 

Cypress Gardens 

1982 Al Snyder 
WNVL 

Nicholasville, KY 

1983 Stan Davis 
WVAM 

Altoona 

Bob Cole 
KOKE 
Austin 

Tim Wilson 
WAXX 

Eau Claire, WI 

Tim Williams 
KOKE 
Austin 

Rhubarb Jones 
WLWI 

Montgomery 

Lare. Market 

Charlie Douglas 
WWL 

New Orleans 

Grant Turner 
WSM 

Nashville 

Hair! Hensley 
WSM 

Nashville 

Lee Arnold 
WHN 

New York 

Bill Robinson 
WIRE 

Indianapolis 

Jack Reno 
WLW 

Cincinnati 

Bill Bailey 
KENR 

Houston 

Larry Scott 
KRLD 

Dallas 

Lynn Waggoner 
KEBC 

Oklahoma City 

Chuck Morgan 
WSM 

Nashville 

Jim London 
WPKX 

Washington, DC 



FALL HITS 
MEMO 

0 JOHN ANDERSON "She Sure Got Away With My 

Heart",, from the album "EYE OF A HURRICANE" Headed for #1! 

0 JOHNNY LEE "You Could've Heard A Heart 

Break , -,y, from the album "WORKIN' FOR A LIMN' " zs,s 

EMMYLOU HARRIS "Pledging My Love" 
from the album "Profile II The Best Of Emmy ou Harris",,,E; 

NITTY GRITTY DIRT BAND "I Love Only You ",,, 

their biggest record to date from the critically acclaimed album 

"PLAIN DIRT FASHION 

EDDIE RABBITT "The Best Year Of My Life" 

from the album of the same name, 

HANK WILLIAMS JR. "All My Rowdy Friends 

Are Coming Over Tonight ,, 
from his soon to be gold album "MAJOR MOVES ", Hank Williams Jr. on MTV - 
his music on his terms 

FRIZZELL & WEST "It's A Be Together Night",,,,, 

® from the album "GOLDEN DUETS "15 < 

Look for new records from: CONWAY TWITTY "Ain't She Something Else "; 

T.G. 
VID FRIZZELL 

Owner 
THE FORRESTE 

CRYSTAL GAYLE, 

R SISTERS. 
DA 

DJ's please visit PINKARD & BOWDEN's hospitality suite- Andrew Jackson Hotel, 

Room 104 
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YOU 
DID IT! 

A CMA Award 
Ajudgement or final decision based on 
the level of development that which could 

not have been achieved without the 
support of radio. 

CONGRATULATIONS TO 

ALABAMA 
Entertainer Of The Year 

THE JUDDS 
Horizon Award 

When you have talent like our 
artists, support from radio 

and commitment from RCA 
...how could you miss? 

RCA thanks you radio and is very proud of 
our CMA Award winners! 

RCA 

R &R /Friday, October 12, 1984 

SMALL MARKET BROADCAST 

PERSONALITY OF THE YEAR 

Kent Crider 
Until recently, Kent Crider's resume consisted of a single 

station; Ills entire five -year radio career had been spent at WKYQ/ 
Paducah. All of this changed in the last month, however, as Kent 
fulfilled a lifelong dream when he went to work for WSM /Nashville. 

Kent's chosen profession seems to 
have been a foregone conclusion from a 
very early age. 

"I've always been a country music 
fanatic. Plus, I've always had this 
fascination with radio - ever since the 
seventh grade when I took a cassette 
recorder and read stuff fron the news- 
paper into it - playing radio. My mother 
was a big fan of country music, so we 
always watched it on TV - especially 
the Porter Wagoner TV show. I never 
missed one of his shows. Growing up lov- 
ing country music was kind of tough, 
especially after I started to drive. Coun- 
try wasn't cool back then for someone in 
high school, and I caught a lot of grief for 
the country tapes I kept in the car - that 
kind of stuff." 

Because of his love for radio and coun- 
try music, it was natural for him to get a 
job at a Country radio station. He 
started out doing weekends and then 
overnights at WKYQ, before moving to 
middays a couple of years ago. From the 
beginning, Kent decided he was going to 
be as involved in country as he could be. 

"I went to a couple of CMA Weeks af- 
ter I got into radio, and went to a couple 
of luncheons where they presented the 
DJ awards. I noticed that the CMA peo- 
ple were an organized, helpful group of 
people, so I joined the CMA. I've called 
them a number of times in the mean- 
time, looking for help or asking a ques- 
tion, and they have always bent over 
backwards to help me out. I felt it was a 
real honor just to belong to the CMA - 
so winning their award is just an incredi- 
ble feeling of accomplishment." 

Many times, personalities in smaller 
markets are able to use winning the 
award as a help in moving to a larger 
market. Kent didn't wait for the award, 
having a master plan of his own - one 
that came together all at once. 

"You talk about an incredible couple 
of weeks!" he began. "I'm 26 and had 
pretty much decided I needed to move 

out of Paducah by the time I was 30. I 
made a goal for myself, figuring if I 
hadn't gone on to a bigger market by 
then I would get out of radio and do 
something else." 

As it turned out, Kent's goals were 
reached four years early. "It seems like 
everything dumped on me at once," he 
said. "I got the job at WSM and was told 
I.had won the CMA award all within a 
week and a half! Everything I had hoped 
for all happened within weeks. It was 
just great!" 

I asked him how getting the job at 
WSM came about. 

"Working at WSM has always been a 
goal of mine. I called (0M) Gregg Lin - 
dahl one time and was told they didn't 
have any openings, but I asked if he 
would mind listening and critiquing an 
aircheck if I sent him one. I told him I 

wanted to work in Nashville and would 
appreciate a few pointers and some help 
getting pointed in the right direction. 
Within a few days of his getting my tape, 
he wrote back with some hints and said 
to stay in touch. Later on, I sent him a 
copy of the tape I submitted to the CMA 

for this competition, and a few weeks 
later got a call to see if I was interested in 

talking to them about a position they had 
open. Everything worked out, and here I 
am!" 

Kent looks at going to WSM as a 
chance to polish his air work under the 
tutelage of people like Gregg and AM PD 
Al Wyntor. While growing up, Kent 
listened to Ralph Emery on WSM, and 
patterned some of his artist informa- 
tional approach after Ralph's. His on -air 
approach is one of "talking with the au- 
dience and not at them," and he really 
believes in personalities - especially in 
smaller markets - being involved. 
"I've always tried to go out and support 
all of the people who support the radio 
station - trying to give a little back to 
the listening community." 

Country Music's Top Ten 
Join Our 600 Affiliates 

For America's Hottest Countdown 
Sponsored By. Toyota Trucks 

131 Ocean Park Blvd., Santa Monica, CA 90445 -013 )-392 -8743 
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Nashville This Week 

SHARON ALLEN 

The "Songwriter" Premiere 
CBS Records and Tri Star Pictures kicked off Country Music Week festivities Sun - 
evening with the premiere of "Songwriter," starring Willie Nelson and Kris 
ltofferson. Produced by Sidney Pollack and directed by Alan Rudolph, the film 
ars Lesley Ann Warren, Rip Torn, and Melinda Dillon. Nelson and Kristofferson 

.te the original score with additional music by Larry Cansler. It's always terrible 
n someone gives away the punch line before you hear the joke, so with that in mind 
list tell you the film will begin showing throughout the rest of the country this 
tend. 
Sllowing the premiere, CBS hosted its annual Bits & Pieces: Marlboro Country Music just an- 
featuring a show by Epic artist Keith Stegall. pounced that Merle Haggard will step in for Barbara 

Mandrell, who is unable to perform on her fall Marl- 
boro Tour dates. Haggard and fellow Marlboro head- 
liners Ronnie Milsap, Ricky Skaggs, and Lee Green- 
wood will be joined on the tour by Janie Fricke, 
George Strait, and Louise Mandrell ... The ABC -TV 
episode of "Hardcastle & McCormick" that stars 
Larry Gatlin will air Sunday night October 21 ... Lee 
Greenwood is set to be a celebrity commentator on a 
music segment of "Star Search" taping November 8 
in Los Angeles ... George Jones just opened his own 
booking agency, Country Gold Talent. George's 
responsible agent is Brenda Sherrick at (615) 
292 -5816. All questions regarding George's bookings 
should be directed to the new agency. 

And The Winners Are ... 
Congratulations to this year's CMA Award 

winners: 

Entertainer Of The Year: Alabama 
Female Vocalist: Reba McEntire 
tale Vocalist: Lee Greenwood 
local Group: The Statiers 
estrumental Group: Ricky Skaggs Group 
most Duo: Julio Iglesias & Willie Nelson 
Istrumentalist: Chet Atkins 
Winn Award.: The Judds 
kgle: "A Little Good News" - Anne Murray 
tom: "A Little Good News" - Anne Murray 
hog: "Wind Beneath My Wings" (writers: 
Larry Henley, Jeff Silbar) 

Exiled 
lay of you are already involved in Exile's 

"GlaSe One More Chance" contest, but for those of 
you *aren't, here's what's going on. During the 
mad(October, a nationwide Exile "Give Me One 
Mon Sauce" radio promotion will send a lucky 
gtaadprize winner and a guest to Las Vegas. The 
winnes rill receive round trip airfare to Las Vegas, 
threeaghts at the Riviera Hotel, a welcoming bottle 
of champagne, a complimentary cocktail show in the 
Versaiaftoom, and One More Chance" to do .. . 

whatever, in the gambling capital of the U.S. 
The 8- market promotion was designed by Jim 

Kemp, Rich Schwan, and Mary Ann McCready of 
CBS in conjunction with the Dick Gary Group of 
Venice, CA. 

Another Movie On The Horizon 
Roy Clark and Mel TiMs will begin filming their 

new movie "Uphill All The Way" in Texas this 
month. The Melroy Productions film is being direct- 
ed by its screenwriter Frank Dobbs, who says the 
film will be along the lines of "Blazing Saddles," only 
more realistic. 

Tiflis and Clark coaxed Burl Ives out of retire- 
ment to appear in the film with them. It is slated to be 
released next fall. 

GIBBS LINES UP WITH WB - Pictured at the signing of 
Terri Gibbs to Warner Bros. are (l -r standing) WB/Nashville 
GM Eddie Reeves, Sr. VP Nick Hunter, and Top Billing VP 
Dan Goodman; (Pr seated) WB Exec. VP Jim Ed Norman, 
Gibbs, and producer Steve Buckingham. 

It looks as if Terri Gibbs is about to be signed to a 
baseball team, but actually she is signing her new 
contract with Warner Bros. Records. Jim Ed Nor- 
man and Steve Buckingham will be producing Gibbs 
with a new album due for release in early '85 ... the 
Kendails are beginning work on their next album 
with their previous (Ovation Records) producer 
Brien Fisher ... If you're programming a gospel 
show you may be interested in Vern Gosdin's "If 
Jesus Comes Tomorrow, What Then ?" The album 
features new gospel songs as well as gospel classics 
.. George Jones will be performing a benefit show 

at Music Village on October 13 to help raise money 
for the Jay Lash Liver transplant fund. Lash, a 
30-year-old LaVergne, TN resident, is suffering from 
a liver disorder and must receive a liver transplant 
within the next few months in order to live. The 
Music Village show will also be recorded for a live 
album to be released in early '85. 

Country News 
Next Week's Guest 

RICKY SKAGGS 
131 Ocean Park Blvd., Santa Monica, CA 90405 (213) 392 -8743 

Page 55 

A special thanks 
to the DJ's 
for your friendship 
and support! 

Because of you .. . 

the good times 
keep getting better. 

RAllY 
BAILEY 

.MCA RECORDS 

cf%ßer&iíaCrowytatr HAI NALSEYRINC. 

32257 
Aonwoco 

,5A MiuquA /AIM. 
9275 SUNSET IGYIrrAm WI/9C I t9I Ili 663 3863 

LOS Ar,con cu.an.A 900u 
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CMA Awards Ceremonies 1984 

Ray Charles at the piano is joined by Oak Ridge Boys (l -r) Joe Bonsall, Duane Allen, William Lee Golden, and Richard Sterban. 

Female Vocalist Of The Year Reba McEntire. 

Ricky Skaggs accepts the Instrumental Group Of The Year 
award on behalf of his band. 

Waylon Jennings performs. 

Willie Nelson accepts his half of the Vocal Duo award; his duet 
with Julio Iglesias was the prizewinner. 

The Judds, Naomi (left) and Wynonna, won the Horizon Award. 

Ronnie Milsap and Brenda Lee were among the many celebri- 
ty presenters. 

P&P/Friday, October 12, 1984 

Longtime collaborators Kenny Rogers and Lionel Richie duet on- 
stage. 

Dolly Parton opened the festivities. 

Loretta Lynn performs a tribute to the late Ernest Tubb. 

Gathered onstage were Oak Ridge Boys' Richard Sterban, Janie 
Fricke, B. J. Thomas, and Ricky Skaggs. 
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RADIO & RECORDS 

CONSUMER'S GUIDE TO NASHVILLE 

COUNTRY SUPPORT GROUPS LICENSING ORGANIZATIONS 

MUSIC PUBLISHERS 



1 

Over 80% 
of America's 

Country music 
is licensed by 

BMI. 

We got our 8000 by ou 100Y 
It's an achievement we're proud of. And one we've worked hard for. 
As Country's most dedicated, most active licensing organization, we've always 

believed in the music, the writers and the publishers 100%. That's why we're honored 
that so many of Country music's music -makers believe in us, too. And that's why we 
intend to keep on giving you what we always give you ...100 % . 

0 

Wherever there's music, 
there's BMI 

BMI 
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Music City, U S A 
Consumer's Guide 

To Nashville 
As the eyes of the 
country music 
world turn to Nash- 

ville this week, R&R takes this op- 
portunity to recognize many of the 
people, organizations, and associ- 
ations who contribute to country's 
success - both as a musical form 
and as a thriving radio format. 

Radio stations that play country 
music are uniquely served by a 
variety of ancillary organizations, 
all of which are dedicated to pro- 
moting the growth of country 
music and preserving the tradi- 
tion which sets country apart from 
other musical forms. These organ- 
izations all contribute to the pro- 
motion and general understanding 
of country music, working toward 
an overall appreciation of both the 
format and the stations which pros- 
per from it. 

In this special edition, we take a 
look at three different entities that 
are involved in continuing this 
general appreciation of country - 
trade associations, publishing 
companies, and licensing organi- 
zations: 

Trade Associations: These 
organizations serve to enhance 
country's image while providing 
myriad services to those institu- 
tions which utilize and profit 
from country music. The associa- 
tions featured in these pages in- 
clude the Academy of Country 
Music, the Country Music 

Association, the Country Music 
Foundation, and the Nashville 
Songwriters Association. 

Publishing Companies: The 
role of music publishers as a 
whole has changed in recent 
years, and the role of country 
music publishers has changed 
even more. Publishers of country 
music are much more directly in- 
volved with the radio stations of 
this genre than are publishers of 
other forms of music. To examine 
the many and varied roles of coun- 
try publishers, and to examine the 

relationships between publishers 
and songwriters, artists, pro- 
ducers, record labels, and Coun- 
try radio stations, we surveyed 
four major publishers of country 
music: Acuff -Rose, Combine Mu- 
sic Group, Warner Bros. Music, 
and Welk Music Group. 

Licensing Organizations: 
Through the years the relation- 
ship between licensing organiza- 
tions and radio has at times been 
adversarial. The cause for this ap- 
parent conflict has often stemmed 
from a general misunderstanding 

of the role and purpose of these in- 
stitutions, which is to ultimately 
provide just compensation for 
those who supply Country radio 
with its most basic product - the 
song. In this section we look at 
ASCAP, BMI, and SESAC. 

The aim of this R&R special is 
to promote an overall understand- 
ing of the various elements which 
contribute to the strength of coun- 
try as a musical form and as a 
radio format. Each of these in- 
dividual organizations tends to 

have a better understanding of 
Country radio than the stations 
have of the organizations. Our 
goal is to acquaint you with these 
allied associations, so you can bet- 
ter utilize their services which are 
available to help you do your job 
even better. We're all in this 
together, and as we understand 
one another better, we all con- 
tribute to the overall success of 
those involved with country. As 
one segment prospers, the others 
are sure to benefit. 

AT LAST: 
A FULL -SERVICE 
SYNDICATION AND 
CONSULTING COMPA_\ Y 

RUN BY RADIO PEOPLE 
FOR RADIO PEOPLE .. . 

BPI FIRST BEGAN SERVING RADIO STATIONS IN 1959 AS PART OF THE INTERNATIONAL GOOD 
MUSIC COMPANY. NOW, UNDER NEW OWNERSHIP AND MANAGEMENT, BPI HAS REDEFINED 
SYNDICATION AND CONSULTING SERVICES TO BE MOST RESPONSIVE TO THE NEEDS OF RADIO 
STATION OPERATORS. LES SMITH, BOB ENGLISH, BEAU PHILLIPS AND JOHN SHERMAN HAVE 
ASSEMBLED A CORPS OF SUCCESSFUL RADIO PROGRAMMERS AND MANAGERS ... WINNING 
BROADCASTERS WHO UNDERSTAND THE PROBLEMS YOU FACE EVERY DAY IN A COMPETITIVE 
RADIO ENVIRONMENT ... AND WHO OFFER SOLUTIONS CONSISTENT WITH PROVIDING A COM- 
PETITIVE SOUND FOR A POSITIVE BOTTOM LINE RESULT! TESTED AND PROVEN MUSIC SYSTEMS, 
POSITIONING AND MARKETING STRATEGIES, SALES AND STATION PROMOTION PLANNING ARE 
ALL PART OF THE BP /MENU, AND OUR ANNOUNCED FORMATS OFFER SUCH WINNING PERSONAL- 
ITIES AS CHRIS LANE OF L.A. AND PHI1. HARPER OF SEATTLE. IF YOUR STATION DESERVES THE 
HIGHEST QUALITY, MOST SALEABLE PROGRAMMING ... AND SUPPORT PERSONNEL TO ENRICH 
YOUR PROFIT RETENTION ... YOU DESERVE TO BE A BP /WINNING STATION! CALL BP /TODAY AT 
800- 426 -9082 ... OR COLLECT AT (206) 454 -5010... TO LEARN HOW BP /WILL HELP YOU WIN. YOU 
MAY LEARN HOW TO KEEP WINNING FOR YEARS TO COME! 

BROADCAST PROGRAMMING INTERNATIONAL 
PO. BOX 2027 BELLEVUE WA 98009. 206-454 -5010 TOLL FREE 800- 426 -9082 



THOKS TO RADIO, RETAIL ® THE;ENTIR. 
INDUSTRY FOR/A GREAT YEAR 

LOOK FOR OUR NEW SINGLE: 

E 

FROM THE MC P MCA -%496 OA GREATE HITS, VO . 2 
!` f 

DELIVE'lNG TH= MUSIC F THEf S 



Page 62 KEY TO THE CITY RSR /Friday, October 12, 1984 

Country's 
Associations 

Spreading The Word 
Country radio is for- 
tunate to be uniquely - 
served by a num- 

ber of organizations founded to 
promote the very music these sta- 
tions have chosen to play. In addi- 
tion, these associations under- 
stand that Country radio is the 
primary purveyor of the musical 
genre, so they act as ready sup- 
port arms, willing and able to 
assist both stations and in- 
dividuals. Our Country Music 
Week special focuses on four of 
these associations. 

The Academy of Country Music 
and the Country Music Associa- 
tion are designed to enhance the 
image of country music among 
the populace on one level, while 
serving in a supportive role to 
both the country music industry 
and the Country radio industry on 
another. The Country Music Foun- 
dation is dedicated to chronicling 
the history while preserving the 
tradition of country music and its 
people. The Nashville Songwriters 
Association has as its primary 
goal the support and education of 
those who provide Country radio 
and country music with its very 
foundation - the country song. 

These organizations are more 
than willing to serve Country 
radio. Get to know them and the 
services they provide. 

Academy 
Of Country 
Music 

The Academy of 
Country Music, lo- 
cated in Los Ange- 

les, is one of the few organi- 
zations outside of Nashville 
dedicated to the advance- 
ment of both the country 
music and Country radio 
industries. Founded in 
1964, the ACM set its course 
in its charter, which states 
its "first and foremost pur- 
pose is to enhance and pro- 

mote country music 
throughout the world." 

Radio stations around the 
world, in return, are an ever - 
increasing, supportive arm for 
country music and the academy. 
The ACM supports Country radio 
members by providing informa- 
tion on artists and events which 
can be used by the stations and 
their personalities. 

The academy's major event, 
and primary country music im- 
age- builder to the general public, 
is its annual awards show. 
Celebrating its 20th anniversary 
in 1985, the show annually honors 
the top artists of the preceding 
year. The academy also honors 

ACM /See Page 64 

Country 
Music 
Association 

The Country Music 
Association has 
been in the "busi- 

ness" of supporting Coun- 
try radio and country mu- 
sic for the past 27 years. In 
that time, it has seen the 
number of stations pro- 
gramrning country music 
grow from fewer than 100 

fulltime Country stations to 
over 2300 fulltimers, plus 
another 700 or so who pro- 
gram it on a parttime ba- 
sis. Radio membership in 
the organization has grown 
to the point where some 
70% of the top -rated Coun- 
try radio stations in the 
United States are members 
of the CMA. With that kind 
of growth, it's obvious that 
Country outlets have found 
membership in CMA a use- 
ful tool and an important 
part of their successful op- 

erations. 

Since its inception, the CMA has 

held the belief that radio is the 

backbone of country music. Thus, 

broadcast personalities and per- 

sonnel have always been a top 

priority at CMA. 
CMA/See Page 64 

Country 
Music 
Foundation 

The Country Music 
Foundation devel- 
oped and created in 

1964, has a wide variety of 

programs through which it 
conveys the history of 

country music to the public 
while acting as a source of 

information for Country 
radio. The answer to al- 
most every question about 
country music - including 
its history, styles, celebri- 
ties, executives, trends, 
roots in other cultures, and 
specific recordings - can 

CMF /See Page 65 

Nashville 
Songwriters 
Association 
International 
By Deborah Evans 

t all begins with 
a song." That's 
the motto of the 

Nashville Songwriters As- 

sociation International, 
and could very well be the 
slogan for Country radio. 
In reality, both share a 

common foundation - the 
music. Founded in 1966 to 

promote songwriters and 
NSAI /See Page 66 
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ACM 

Continued From Page 62 
Country radio by presenting its 
coveted "Hat" award to the 
"Country Radio Station of the 
Year" and to the "Disc Jockey of 
the Year." 

Another facet of the academy, 
designed as a forum in which 
Country radio can participate, is 
the ACM monthly newsletter. The 
academy provides space for 
member stations and air personal- 
ities to publicize contests, con- 
certs, specials, and community 
events in which they participate. 

The ACM also sponsors the Mar- 
ty Robbins Memorial Golf Classic. 
Marty was voted the "Artist of the 
Decade" in 1970 by the Academy, 
recognizing his contributions to 
country music throughout the 
1960s. When the country com- 
munity lost Marty to an untimely 
heart attack, the academy wanted 
to show its appreciation by promo- 
ting an annual event bearing his 
name. The golf tournament was 
the result, with all proceeds - 
which last year totalled $10,000 - 
going to the American Heart Asso- 
ciation. 

The Academy stands ready to 

help in any way it can - all you 
have to do is make contact. The 
ACM offices are at 6255 Sunset 
Blvd., #915, Hollywood, CA, 90028. 

CMA 

Continued From Page 62 

Programming Tools 
To increase the country music 

audience, the CMA provides 
member stations with a number of 
tools to aid in programming Coun- 
try stations. Many new Country 
outlets have been able to sign on 
with a working knowledge of the 
country music industry obtained 
through various CMA publica- 
tions. In addition, Country stations 
are able to augment their presen- 
tation through other services pro- 
vided to radio members by the 
association. 

These member benefits current- 
ly include special rates on in- 
surance, the monthly Close Up 
magazine, the Broadcast Hand- 
book, ticket availability to the an- 
nual Awards Show, custom ser- 
vices, access to the CMA radio 
survey, and updated reference 
guides. Here's a look at the in- 
dividual services available to 
CMA members. 

The 1984 Broadcast Handbook 
is published by the CMA specific- 
ally for member radio stations 
and contains exclusive articles by 
top broadcasters on program- 
ming, promotion, and sales It also 
contains several reference guides, 
such as equipment manufacturers 
and FCC offices. 

The radio survey offered to 
members is a complete listing of 
all full and parttime Country radio 
stations in the U.S. and Canada. 
Information includes call letters, 
wattage, address, telephone num- 
ber, frequency, station manager, 
and other pertinent data. Addi- 
tionally, the only available Coun- 
try radio station mailing label ser- 
vice can be obtained exclusively 
by CMA members. 

Country radio stations may 
request special promotional kits, 

Sometimes the smaller tree 
bears more fruit. 

For Over 53 Years 

COUNTRY MUSIC 
ASSOCIATION 

as well as help with record service 
and artist contacts. Reference 
guides, which are updated month- 
ly, include lists of publishers, 
publications, record company per- 
sonnel and artist/label/agent/man- 
ager and producers. 

Close Up magazine, published 
monthly, is a tool used by stations 
and personalities to keep up with 
industry happenings, both in the 
United States and internationally. 
A special section of the magazine, 
"Factfile," is written with the on- 
air personality in mind and is a 
daily compilation of country music 
industry birthdays and facts, as 
well as special events in world his- 
tory. 

All the above services are pro- 
vided in addition to the seminars 
and programs sponsored by the 
CMA to facilitate communication 
and continuing education among 
industry professionals. These pro- 
grams are the essence of the sec- 
ond part of the CMA's role - im- 
proving the perception of country 
music. 

From the very beginning, the 
CMA has worked to sell country 
music to Madison Avenue - en- 
hancing country music's image 
among those responsible for mak- 
ing radio time buys by putting 
forth a special effort to improve 
the perception of the Country 
market by major advertising 
firms throughout the country. The 
CMA has gone to bat on behalf of 
Country radio innumerable times, 
convincing these agencies that 
radio buys in any given market 
aren't complete unless a Country 
station is included. Along these 

lines, Richard McCullough, the 
1984 President of CMA, as well as 
President of J. Walter Thompson, 
has spearheaded a concerted ef- 
fort to prove the strength and ef- 
fectiveness of the Country mar- 
ket. 

Another official CMA function is 
the Talent Buyer's Seminar, an 
annual event for buyers and 
others who are involved in coun- 
try music. The showcases and 
forums which are part of this 
seminar help expand the regis- 
trants' knowledge of the trends 
and techniques affecting the pro- 
motion of live performances. 

Additionally, in response to con- 
cern with expanding the market 
for country music in Europe, 
CMA opened an office in London 
and sponsored a massive public 
opinion survey. The results should 
initiate a push overseas with 
country product. 

The CMA also plays a major 
role in the presentation of two 
events instrumental in improving 
the public's perception of country 
music and its artists. Each Oc- 
tober, the association presents its 
annual awards show, playing to a 
tremendous nationwide network 
television audience. 

Another CMA activity is acting 
as cohost for the annual Interna- 
tional Country Music Fan Fair, 
which drew 20,000 participants in 
1984. 

Finally, as its ultimate salute to 
those who bring country music to 
millions of fans through Country 
radio, the Country Music Associa- 
tion recognizes outstanding broad- 
cast personalities each year in 
small, medium, and large mar- 
kets with its "Broadcast Per- 
sonality of the Year" award. The 
personalities receiving the award, 
representing excellence in the 
broadcast medium, are recogniz- 
ed on the CMA award show during 
the telecast. 

The CMA is always ready to 
help you in your efforts to present 
country music to the people or sell 
Country radio to advertisers. Its 
address is PO Box 22299, Nash- 
ville, TN 37202. 

NATIONAL COUNTRY 
"CURB SERVICE" PROMOTION 
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be found in the familiar 
barn -shaped building at the 
heart of Nashville's Music 
Row. Information, how- 
ever, is just one of the 
many services offered by 
the Foundation to the radio 
industry. 

The CMF is the world's largest 
and most active research and ex- 
hibition center dedicated to a form 
of popular music. It was chartered 
by the state of Tennessee in 1964 
as a tax-exempt educational or- 
ganization, and the Country Music 
Association was instrumental in 
its inception by setting up its 
Board of Directors and charging 
them with the responsibility of 
establishing a ball of fame and 
museum. The CMF's current 
Board of Trustees is composed of 
distinguished leaders in the field 
of country music. The Country 
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Country 
Music 
Foundation 

Music Hall Of Fame and Museum 
is the best -known of the Founda- 
tion's four components, but the 
other three - the Library and 
Media Center, the Programs Divi- 
sion, and the Education Depart- 
ment - are of special interest to 
radio. 

Foundation Library 
And Media Center 

If you're planning a country 
music trivia contest, or an event 
that deals with the history of coun- 
try music, the Foundation Library 
and Media Center can help you. 
Just dial the Research Center's 
number, (615) 256-1639, for assist- 
ance. Through its staff, collec- 
tions, and facilities, the Library 
and Music Center provides con- 
sultation and research services to 
writers, journalists, film, televi- 
sion and record producers, and 
others who have a serious interest 
in country music. Since 1970 the 
Foundation Library and Music 

Center has been assisting the 
record industry with projects such 
as record remastering and 
original research, as well as help- 
ing film and media production 
companies in selecting film loca- 
tions, providing appropriate 
musical instruments and cos- 
tumes, and editing book manu- 
scripts and movie scripts. 

The Library's collections in- 
clude 110,000 recordings, 17,000 
photographs, 4000 pieces of sheet 
music, 1000 films, 550 video tapes, 
4000 books, and 2500 multi-issue 
and bound volumes of more than 
425 periodicals. In short, if you 
have a question, the Library and 
Media Center probably has the 
answer, and it's all just a phone 
call away. 

Among the Center's ongoing 
programs is an oral history pro- 
ject. Since 1970, the Foundation 
staff has conducted taped inter 
views with numerous key figures 
both celebrities and executives 

Music C 
Radionetwork. 
Wheze else could 
voubeara 
aollinthedead 
of the 
night? 

Live interviews with country music's brightest stars. That's just one 
reason that Music Country Radio Network Is the hottest night -time 
radio program from Maine to California and everywhere in between. 

Live, via satellite, every night from 10 p.m. 'ti16 a.m. Eastern 
Standard Time -MCRN offers country's best music and biggest names. 
Plus news from the Associated Press, weather and sports. There are 
even toll-free listener lures! 

If you're looking for bright programming that'll boost ratings_ 
and cut expenses, we've got a great night crew for you... 
Charlie Douglas, Bill Berlin, Kyle Cantrell, and Bennie Ray. 

Talk to Jeff Lyman at (615) 889 -6595 or Glenn Serafïn 
at (202) 965 -7214. They'll turn you on to the radio show 4. 
that's keeping America up. _ n1 1iP 

important to the development of 
the industry and its music. if you 
need background for a special pro- 
gramming event, the Library and 
Media Center may be of assist- 
ance. Some of the interviews re- 
main sealed, and the use of others 
is restricted, but the Library is 
always available during business 
hours to discuss your needs. Other 
ongoing programs at the Library 
and Media Center include audio 
restoration services, reference 
and research consultation ser- 
vices, and collections manage- 
ment and conservation. 

CMF Programs Division 
The Programs Division of the 

Country Music Foundation in- 
cludes the Country Music Founda- 
tion Press, the Friends of Country 
Music membership program, and 
product development. The Foun- 
dation Press issues country 
music -related publications, in- 
cluding a quarterly newsletter; 
books; and the Journal of Country 
Music, a lavishly -illustrated 
magazine published three times a 
year which features the best 
scholars and journalists writing 
about country music. These publi- 
cations are not only informative 
and interesting, but are a valuable 
resource for all country music and 
broadcast professionals. Some 
back issues are available; for 
subscriptions ($15), write Country 
Music Foundation Press, 4 Music 
Square East, Nashville, TN 37203. 

The Programs Division also 
develops and markets additional 
unique merchandise for country 
music: 

The Official Country Music 
Calendar: Every significant date 
in the history of country music is 
recorded in the sixth annual Of- 
ficial 1985 Country Calendar. 
Items such as the first Grand Ole 
Opry broadcast, Hank Williams's 
first recording session, and Elvis 
Presley's first "Ed Sullivan 
Show" appearance are included, 
as are full-color pictures of major 
country stars such as Willie 
Nelson, Dolly Parton, Barbara 
Mandrell, and Waylon Jennings. 
You can keep track of important 
dates in country music history and 
use the calendar as a guide as well 
as a source in planning special 
promotions for your station or its 
advertisers. For those of you who 
might like to offer the calendar to 
your audience, per-inquiry mar- 
keting agreements may be avail- 
able exclusively in your market. 
The calendar is great for on -air 
contests, and gifts for clients and 
advertisers, and large orders may 
be personalized with your 
station's logo. Calendars may be 
ordered from the Country Music 
Foundation Press, 4 Music Square 
East, Nashville, TN 37203, at a 
cost of $6.95 each - plus $1.50 for 
postage and handling. 

Merchandise: Unique country 
music merchandise such as 350 
classic country albums and cas- 
settes, dozens of books and photos, 
assorted country "wearables," a 
large assortment of souvenir 
glassware, posters, and even a 
shower curtain, are included in 
the Country Music Hall of Fame's 
new 28 -page gift catalogue. 

The extensive album /cacvtte, 
book, and photo listings are ar- 
ranged in alphabetical order by 
artist. The country music pro- 
grammer can find significant 
recordings by such greats as Roy 
Acuff, Eddy Arnold, Flatt & 
Scruggs, the Carter Family, 
Johnny Cash, Patsy Cline, George 
Jones, Bill Monroe, Kitty Wells, 
and Ernest Tubb. Compilation 
albums of bluegrass, Cajun, and 
western swing are also available, 
along with collections of banjo and 
fiddle music, and country corn - 
edy. 

Hardcover and paperback book 
offerings include biographies, in- 
struction manuals, guides, cook- 
books, histories, and photo collec- 
tions, while the photo lists include 
8 x 10 black- and -white glossies of 
numerous country music stars, all 
suitable for framing. 

Apparel: Sixteen different 
styles of T- shirts, ranging from a 
sleeveless "muscle shirt" to long - 
sleeved "baseball jerseys," are 
offered in a range of popular col- 
ors with a variety of illustrations, 
including Elvis Presley's "solid 
gold" Cadillac, Minnie Pearl's 
hat, and a 1947 jukebox. 

Country shower curtain. One 
of the most popular items in the 
catalogue is the country shower 
curtain with the lyrics of ten 
favorite songs hand- silkscreened 
on high quality vinyl. 

All items are available in the 
Museum's gift shop, and a com- 
plimentary catalogue can be 
ordered from Country Music Hall 
of Fame Museum, Department M, 
4 Music Square East, Nashville, 
TN 37203. 

Future plans at the Foundation 
include the development of syn- 
dicated country music radio pro- 
gramming, and the production of 
a number of :10 or :20 complimen- 
tary spots for Country stations. 
The Program Development Divi- 
sion is also continually searching 
for new outlets in distributing its 
educational programs through 
various media - including radio. 
The staff is always open to ideas 
for better serving country radio 
stations and the music industry. 

Country Music 
Hall Of Fame 

The next time your station 
books a Nashville tour or is one of 
the many Country stations to send 
contest winners to Music City, you 
may want to contact the Founda- 
tion first. Staffers will be able to 
help you arrange a trip to the 
museum for your group. When- 
ever going to Nashville - espe- 
cially first timers - it's not a bad 
idea to make your first stop the 
Country Music Hall of Fame and 
Museum. The background and in- 
sight into country music available 
at the Museum will enable you to 
enjoy the Grand Ole Opry and all 
Nashville's other country music 
attractions all the more. 

You and your station's contest 
winners or tour group will get a 
behind -the- scenes look at the 
country music industry and more 
than 50 years of its fascinating 
history. Colorful costumes, rare. 
photos, musical instruments, and 

CMF /See Page 66 
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recordings by major artists are 
displayed; you'll see Hank Wil- 
liams's only television ap- 
pearance, learn how to write hit 
songs, and watch clips of major 
country music films. 

One of the Museum's largest 
and most entertaining exhibits ex- 
plores the multi- faceted career of 
superstar Dolly Parton. Held over 
through 1985, this very popular ex- 
hibit traces Dolly's life from her 
birth in the hills of East Tennessee 
to her latest film, "Rhinestone." 

One of the most fascinating ex- 
hibits in the Museum is RCA's 
Studio B. This is where many of 
country's hottest artists recorded 
their hits, and a multi -media ex- 
hibit provides an intriguing, fast - 
paced introduction to the history 
of Music Row and the Nashville 
sound. Special participatory tours 
allow visitors to discover all 
aspects of this historic studio, take 
part in a "mixdown" session, and 
play instruments used by studio 
musicians. 

If you are coming to town with a 
group of winners, discounts are 
available for groups of 15 or more, 
and knowledgeable tour guides 
are provided to station groups at 
no extra charge. To make ar- 
rangements, contact the Opera- 
tions Department of the Hall of 
Fame and Museum at least three 
weeks in advance. The address is 
4 Music Square East, Nashville, 
TN 37203. 

NSAI 
Continued From Page 62 

their achievements, NSAI 
has become the most via- 
ble link between those who 
make the music and those 
who play it. 

Through a variety of seminars, 
showcases, and special projects, 
NSAI has increased the visibility 
of the songwriter in the music 
community. Initiated by Eddie 
Miller and some fellow song- 
writers, the organization was 
originally called the Nashville 
Songwriters Association, adding 
"International" to broaden its 
base and to let people know it 
represented more than just Nash- 
ville songwriters. 

Maggie Cavender has been Ex- 
ecutive Director of NSAI since 
1968. "I became involved first by 
offering my services for PR - I 
was doing some of that at the 
time," Cavender remembers. As 
her involvement gradually in- 
creased, she was asked to act as 
the executive director several 
days a week, which evolved into a 
fulltime position when it became 
clear the work required that corn - 
mitment. 

Currently, the organization has 
approximately 3500 members 
worldwide. Two different mem- 
bership categories are offered. 
Active membership is for song- 
writers with at least one composi- 
tion contractually signed to a 
publisher associated with a licens- 
ing organization: ASCAP, BMI, or 

INTERNATIONAL 

SESAC. Associate membership is 
open to unpublished songwriters 
and to people in the industry who 
aren't writers but are interested 
in the craft. 

NSAI is corporately structured 
with a board of directors elected 
to two-year terms. Don Wayne is 
the current President; Vice Presi- 
dents are Woody Bomar, Del Bry- 
ant, John E. Denny, and Tom 
Long. Buzz Cason is Treasurer, 
Debbie Hupp Secretary, and Jerry 
Chestnut Sergeant At Arms. 

NSAI sponsors various func- 
tions throughout the year aimed at 
promoting songwriters and their 
work. Each year on the Sunday 
that kicks off Country Music Week 
festivities, NSAI sponsors a din- 
ner to induct new members into 
the Songwriters Hall of Fame. In 
March, it sponsors a three day 
seminar which draws together 
professionals and amateurs from 
all over the country for panel 
discussions, critique sessions, and 
a special showcase. During the 
summer, NSAI sponsors a one- 
day seminar and showcase. NSAI 
also sponsors workshops all over 
the country to provide hopeful 
songwriters the opportunity to 
meet with someone in the industry 
and learn about the business. 

Help For Radio 
It's easy to see what NSAI offers 

songwriters. But what does it offer 
Country radio? The answer is its 
lifeblood - the song. By helping to 
improve the quality of the song 
and lyric - which many agree is 
the inner strength of country 
music - the NSAI is ultimately 
helping Country radio by making 
its product as strong as it can 
possibly be. In addition, NSAI has 
recently initiated a project in con- 
junction with Warner Bros. Rec- 
ords that will bring the songwriter 
and the disc jockey closer togeth- 
er. Together they're issuing 
biographies of the songwriters on 
select singles in hopes that air per- 
sonalities will incorporate some of 
these informational bits into their 
record raps. NSAI writes the bios, 
has them printed, and then cut in 
6' by 6' squares to fit the single 
sleeves. Warners then ships the 
single with the bio. Crystal 
Gayle's "Me Against The World" 
is the first release shipped with 
the new bio enclosed, and it pro- 
files writers Pat Bunch, Mary Ann 
Kennedy, and Pam Rose. 

The idea for this project origi- 
nated in the NSAI Professional In- 
volvement Committee, following a 
survey which revealed radio 
would use information about the 
writer - if they had it. Now, 
thanks to NSAI and Warner Bros., 
radio will have the chance to shed 
some light on the unsung heroes of 
the industry. 

Another link with the radio com- 
munity is the workshops held 

throughout the country. "Wher- 
ever I go to do these workshops, I 
end up doing a radio interview," 
Cavender says. "The people who 
listen to Country radio and many 
of those in it are often fledgling 
songwriters." Of course, song - 
writing disc jockeys are nothing 
new to country music. Waylon 
Jennings, John Conlee, T.G. Shep- 
pard, and Bobby Bare are all 
former jocks who have become 
songwriters /artists. 

NSAI is not the only organiza- 
tion to serve songwriters, but 
Cavender feels it's a service 
organization that is more of a 
brotherhood. It works in conjunc- 
tion with the Songwriters Guild to 
obtain better copyright legislation 
and is also connected to the licens- 
ing organizations. ASCAP, BMI 
and SESAC all have members on 
the NSAI board; these three are 
the only corporate members of the 
organization. 

With a prestigious background 
and even more planned for the 
future (such as a panel during the 
Country Radio Seminar) the 
Nashville Songwriters Association 
International plans to continue its 
efforts in bringing the songwriters 
the credit they so richly deserve. 
With the help of Country radio, it's 
a sure bet it'll keep reminding the 
industry that marketing, promo- 
tion, and public relations are im- 
portant but ... "It all begins with 
a song." 

Deborah Evans is the Assistant 
Bureau Chief of R&R's Nashville 
office 

Thank you, DJ's for making 1984 our best year ever.1 
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You Put the 
Blue in Me 
Hangin' 
Around 
I Wonder 
Who's Holdin' 
My Baby 
Tonight? 
When the 
New Wears Off 
Of Our Love 
Give Me Back 
That Old 
Familiar Feeling 
Forever You 
Pins and 
Needles 
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A Publishing 
Primer 

From Pen To Performance 
By Reed Bunzel and Lon Helton 

In the operations of 
the music industry, 
the term "publisher" 

is a bit of a misnomer. 
Whereas in the literary 
world a publisher is re- 
sponsible for the actual 
printing and publishing of a 
work, the role is much dif- 
ferently - and obliquely - 
defined for the recording 
business. The music pub- 
lisher wears many hats, 
spreading his energies 
over many varied areas of 
the industry. In the general 
scheme of operations the 
publisher is often overlook- 
ed, yet he or she has an im- 
portant role in the creation 
and production of music 
product - and in the suc- 
cess of every radio station. 

Each publisher has a particular 
operational style, approaching the 
business in a manner that distin- 
guishes it from any other. Recog- 
nizing this fact, R&R examined a 
cross -section of publishers in 
Nashville, examining the business 
for similarities and differences in 
methods, practices, and opera- 
tions. 

The Publisher Defined 
"My view is that a publisher 

does everything except write the 
song," says Bob Kirsch, Manager/ 
Nashville Division at Welk Publish- 
ing. "The initial step is finding a 
few good songs, pitching them to 
the artists and producers, and 
doublechecking your efforts by 
making sure all your songs are 
being listened to. You have to 
make sure you're on the right 
track. The publisher has a respon- 
sibility to pitch the right song to 
the right artist, but it is also 
necessary to follow up, for what- 
ever reason, to offer some help 
with promotion after the record is 
produced." 

The music publisher's role gen- 
erally splits between writer and 
artist development, according to 
Tim Wipperman, VP /GM of 
Nashville Operations at Warner 
Brothers Music. "Music publish- 
ing is a dual- faceted role, begin- 
ning with developing the songwrit- 
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ers who write the songs which we 
then take to other artists," he 
says. "This is the old -line role that 
publishers have traditionally 
always done. Now, however, we 
are also becoming development 
companies for artists and record 
companies. It's our function to 
take some of these young writer - 
artists who are just beginning 
their careers, put them in the 
studio with more experienced 
writers, and develop them. Ulti- 
mately, the role of publisher is 
really that of a developer of 
talent." 

Artist development and publish- 
er packaging is an important 
aspect of the job today, primarily 
because the role of the record 
company has changed. "The en- 
tire business has changed to the 
point where publishers have had 
to assume much of the job that the 
record companies used to per- 
form," Wipperman continues. "In 
the old days they would take in 
young talent and help develop it. 
Today, when a publisher goes to 
the record company, he has to 
have the complete package - the 
song, artist, management, pub- 
lishing - before you go in the 
door. The artist has to be ready to 
go, ready to record, ready to go on 
tour. Record companies just don't 
have the dollars, nor time, to 
develop artists the way they used 
to." 

Image is also vital, possibly 
more so in Country than any other 
format. Wesley Rose, President of 
Acuff -Rose Music in Nashville, be- 
lieves that the publisher must have 
a keen music sense - somewhat 
akin to a gut feeling -- when selec- 
ting the songs it will pitch to art- 
ists and producers. "The publish- 
er's number one role is to find 
writers that fit the catalogue's im- 
age," he comments. "There is a 
uniqueness about publishers just 
as there is a uniqueness in writers 
- everyone gets a little different 
message when hearing a song be- 
cause every person is different 
and each person's taste is a little 
different. You can never say any- 
one is completely right, but the 
publisher has to do what he feels is 
right, regardless of trends or what 
anybody else is doing." 

Every publishing company, of 
course, has its own direction and 

PUBLISHING /See Page 70 
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image. Some target more for the 
traditional listener, while others 
seek out the more contemporary 
cut that appeals to a younger. or 
possibly crossover, audience. In 
general, however, most publish- 
ers make an outward attempt to 
make every writer as multi- 
faceted as possible. Wipperman 
explains, "I try to get everyone to 
write as broad a range of song as 
they can. Country radio will go six 
months and everyone will say it's 
getting too cosmopolitan - then 
the books will come in. The sta- 
tions will then decide to fill in 
some holes in the demographics, 
so the music will change. It all va- 
cillates back and forth." 

A Song's Life 
Common myth depicts the suc- 

cessful songwriter as a gifted 
musician who sits down at the 
piano, plinks out a few notes, 
scribbles some words on paper, 
and in five minutes creates the 
great American melody. While 
this may work in slick Hollywood 
cinematic imagery, nothing could 
be further from actuality. Except 
for a few inspirational moments, 
songwriting is a careful, conscious 
process of combining thoughts 
and music. Many successful songs 
have been written on the run by 

Bob Kirsch, Welk Music Group 

bathtub geniuses and barroom 
novices, but a hefty percentage of 
today's product is carefully 
crafted by professional staff 
songwriters and artists. 

Most publishing organizations 
maintain a permanent slate of 
songwriters whose job is creating 
good music with a high commer- 
cial appeal. Writer and publisher 

Wesley Rose, Acuff -Rose 

work hand in hand, keeping close 
tabs on which artists and pro- 
ducers are looking for new 
material. Both parties follow the 
new composition from initial con- 
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cept to rough demo, and are 
mutually involved in the entire 
process. Johnny MacRae, Vice 
President of Combine Music, ex- 
plains: "We have our own staff 
writers, and they regularly go 
through a general screening pro- 
cess. After one of our writers 
finishes a song, we'll put it down 
on a rough demo, with maybe just 
a piano or guitar or a background 
voice or two. We then take these 
tapes, sit down, listen to them 
carefully, and determine which 
songs we feel are good enough to 
be recorded. The songs that pass 
this step are then recorded in our 
24-track studio, complete with 

"More and more artists don't 

want to be categorized, and 

many of them are victims of get- 

ting hundreds of songs that 

sound just like their last hit single. 

We try to match the good songs 

with the good artists." 

- Bob Kirsch 

musicians and vocals and what- 
ever else might be needed to make 
it presentable." 

MacRae says that most writers 
do not consciously tailor songs to 
individual artists, but do make a 
point of understanding each 
artist's particular style. "We don't 
say 'write a Conway Twitty song,' 
or 'write a Janie Fricke song.' 
We're just looking for a good song, 
because a good song will usually 
find its way onto vinyl." 
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Welk's Kirsch agrees, adding, 
"What we do is match up our 
songs with the artists, not the 
other way around. More and more 
artists don't want to be categoriz- 
ed, and many of them are victims 
of getting hundreds of songs that 
sound just like their last hit single. 
We try to match the good songs 
with the good artists, giving them 
some good material they can 
adapt. We look for a good song, 
pitch it to the artist, and trust his 
judgment to adapt it to his own 
personal style." 

How do publishers and writers 
select which songs they're going 
to pitch to the artists and pro- 
ducers? MacRae comments, "Ev- 
ery two weeks we have a writers' 
meeting, where all the staff 
writers take a look at the cut sheet 

the list of artists and producers 
who are scheduled to cut. We then 
play any new demos we've got, 
then everyone lists the songs 
we've got that each individual ar- 
tist could possibly do. This list is 
then narrowed down to about four 
or five we feel would be best for 
each producer or artist." 

Simply getting an artist or pro- 
ducer to agree to listen to a song 
means very little in the long run. 
The point when the song is pitched 
is when the job really begins. Says 

Kirsch, "Once a song is pitched 
you have to follow it up. You have 
to make sure the song is in the 
ballpark, you have to get it listen- 
ed to, you have to get the artist in- 
terested in it. Even after a record- 
ing deal is worked out you have to 
keep following it, to see what the 
record company intends to do with 
it; whether it's going to be the last 
cut on the album or released as a 

"We have kind of an unwritten 
rule that the people on the pro- 
fessional end don't write. That 
creates a real conflict. The pub- 
lisher generally fulfills every fun- 
ction except writing the song, 
and it would be difficult to ask 
the writer to do it all." 

-Bob Kirsch 

single. The fact is, until a song is 
put down on vinyl you can't con- 
sider it finished." 

While it appears that the rela- 
tionship between publisher and 
writer is closely -knit, with both 
parties sharing equally in the 
benefits of recording a song, they 
usually remain separate entities, 
each performing his /her own du- 

Tim Wipperman, Warner Bros. Music 

CONGRATULATIONS TO ALL 
CMA NOMINEES AND WINNERS! 

ty. Kirsch continues, "We have 
kind of an unwritten rule that the 
people on the professional end 
don't write. That creates a real 
conflict. The publisher generally 
fulfills every function except 
writing the song, and it would be 
difficult to ask the writer to do it 
all." 
Publishers And Promotion 

Obviously the publisher and 
writer have a hefty financial stake 
in the success of any of their prop- 
erties, and it's in their own best in- 
terest to accist that success in any 
way possible. As any program 
director well knows, the most 
prevalent method of spreading the 
good word in radio is the pro- 
moter. What role does or should a 
publisher have in promoting the 
final product, once a song is 
recorded and released? Should the 
publisher climb on the promotion 
bandwagon, or can too many 
cooks spoil the soup? 

"We support the record if we 
believe in it," says MacRae of Com- 
bine's policy. "If someone comes 
in and cuts a spec song on a noth- 
ing label, and it's not a good 
record, it would be a waste of time 
to promote it. But if the label is 
small, and they're really trying, 
and they've got a good -sounding 
record, and we think it's got a shot 

"Our promotional efforts involve 
getting a record played in the 
various markets that record 
companies might not be able to 
get it played in. Because of our 
knowledge of the stations that 
are out there, and because we 
know a lot of disc jockeys, we 
work on it." - Wesley Rose 

we'll support as if it were a ma- 
jor label. If any record is good 
we'll generally support it; we'll 
hire independent promo men, 
whatever we need, as long as it 
makes business sense to support 
the record. We're always very 
supportive of all the labels." 

Since success is directly related 
to airplay performance and rec- 
ord sales, visibility of new product 
is of prime importance. "Our 
general rile is to promote the 
record to make a hit out of it," 
says Rose. "Our promotional ef- 
forts involve getting a record 
played in the various markets that 
record companies might not be 
able to get it played in. Because of 
our knowledge of the stations that 
are out there, and because we 
know a lot of disc jockeys, we 
work on it. This way, if we work on 
the record, and if it has the stuff, it 
gets the airplay. Once you get the 
airplay, you find out if your gut in- 
stinct was right or wrong, because 
the listening public starts buying 
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- or not buying, as the case may 
be. Public opinion is the final 
result here, because radio gives us 
the exposure we couldn't ever buy 
- especially in this country." 

Promotion is often fraught with 
hype and exaggeration, but Rose 
believes this approach has difficul- 
ty in the country market. Instead, 
he feels that Country stations rely 
on strict honesty in promotion and 
record service. "Country normal- 
ly operates on personal relation- 
ships, because everyone knows 
each other and no one is about 
to lie or con the other guy. Nor can 
anyone sit back and gripe that they 
can't get a song played - what 
with so many stations in so many 
markets. But, you really have to 
go out and do a job - being honest 
with yourself and with the radio 
people. You can't hype. If you lie 
to a fellow, it's almost impossible 
to get anything else on. You can't 
walk into a station and say 'I've 
got 72 stations on this record,' be- 
cause the PD can pick up the phone 
and find out what the story really 
is. Besides, that kind of promotion 
is stupid." 

Pop And Country 
Because of the differences be- 

tween country and pop music, it is 
only fitting that their respective 
publishing industries also share 
some differences. In some ways 
Nashville's music industry is 
similar to that in Los Angeles and 
New York, but in others it seems 
as if they are distant cousins. Art- 
ist attitudes, label relations, and 
overall practices follow a path 
that is often discordant with those 
in the world of rock. The music 
publishing business is no excep- 
tion. 

Wesley Rose cites the high visi- 
bility in promotion as a significant 
disparity. He says, "The biggest 
difference between country and 
pop music publishers is that the 
country publishers get directly in- 
volved in the promotion of the 
record, while in the other fields 
they don't. The pop people want 
publishers to donate dollars so 
they can get independents. Coun- 
try works a lot differently. I guess 
the way they do it in pop is a little 
faster, and what they're really 
looking for is to get their hands on 
everything. That isn't as impor- 
tant in country." 

At Warner Brothers, Wipper- 
man believes differences and 
similarities depend largely on in- 
dividual company policy. "A lot 
depends on the kind of company. 
About 60-65% of what we do is 
country, but our theories and 
operations are the same as we ap- 
ply to pop. There are others, how- 
ever, who do things totally dif- 
ferently. Publishing as a whole is 
done differently in L.A. than in 
Nashville, necessitated by geogra- 
phy and attitude. A lot of pop art- 
ists are developed and then sign 
deals with big publishers - but in 
essence they have their own pub- 
lishing operations. This doesn't 
happen as much in country." 

Another difference, Wipperman 
says, is the receptive attitude 
country artists have toward re- 

"We're all in this business for the 

same ultimate reason - to make 

money. The more I know about 
a radio station's needs, and the 

more they know about ours, the 

better we can help direct the wri- 

ters to create the kind of material 

that fits those needs." 

-Tim Wipperman 

cording songs written by someone 
else. "There is more opportunity 
in country for a publisher to get 
songs cut by outside writers," he 
continues. "In the pop field, be- 
tween 15-20% of the chart acts are 
available to pitch songs to. These 
are the artists who will accept and 
record outside material, while the 
other 85% are self -contained. In 
Country, the ratio is different. You 
can pitch between 40 and 50% of 
the artists." 

Combine's MacRae agrees, but 
warns that country may soon be- 
come more like pop music in this 
regard. "Country is probably the 
only field left where you have the 
opportunity for so many artists to 
record your songs," he says. "Of 
course, there are some people we 
obviously can't get to, and it helps 
if the writer is here in Nashville 
rather than somewhere else. Still, 
it's getting tougher in country to 
find other acts who aren't in some 
way affiliated with their own pub- 
lishing company." 

Johnny MacRae, Combine Music 

Communication Is The Key 
Most radio stations tend to over- 

look the music publisher in day-to- 
day operations. After all, the only 
visibility most publishers ever 
receive is a brief mention on the 

label or album cover, and they're 
often viewed as the recipient of 
half of the annual fees collected by 
the three licensing organizations. 
Despite this forced anonymity, 
however, many publishers would 
like to develop and maintain a 

closer relationship with the sta- 
tions that play the music. 

Research and development is a 
key factor in this relationship. 
"The publishers are the people 
who, in the beginning, help for- 
mulate the material the stations 
are going to receive in the end," 
explains Wipperman. "If we could 
communicate regularly with the 
stations, and if they would let us 

know what their needs are, it 
would make it easier for us to give 
them the material - and the art- 
ists - that would make them suc- 
cessful in their business. 

"I would love to see a better 
relationship between publishers 
and radio stations," Wipperman 
concludes. "We're all in this 
business for the same ultimate 
reason - to make money. The 
more I know about a radio 
station's needs, and the more they 
know about ours, the better we 

can help direct the writers to 
create the kind of material that 
fits those needs. If we don't know 
the demographics they're looking 
for, and if we don't know their 
operations and limitations, we 
can't help at this end. This is 
where the seeds get planted, and if 
we understand the internal work- 
ings of radio we can provide the 
stations with the kind of product 
that will make them successful. 
Communication is the key." 

Communication is the key. The 
process of setting the notes down 
on paper to getting them on the air 
is a long and tentative one. Estab- 
lishing a good, cooperative rela- 
tionship between all parties in- 

volved along the way can make 
the process move more swiftly, 
and aid in creating more quality 
product that everyone will 
ultimately prosper from. 
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_ Writers, Rights, 
And Royalties 
A License To Play 

The relationship be- 
ween radio stations 
and music licensing 

organizations has long been one of 
periodic misunderstanding. Radio 
stations tend to view the annual 
logging procedures and fee collec- 
tions as an inconvenience (at 
best) and an intrusion (at worst) ; 

while the music licensers have 
possibly failed to appreciate some 
of the sensitivities inherent to the 
broadcast industry. For two indus- 
tries which have similar goals, the 
situation tends to perpetuate ten- 
tative dissonance and /or mis- 
trust. 

Through mutual appreciation 
and cooperation, these two en- 
tities can better work together to 
ensure both a strong radio in- 
dustry and prosperity for the 
writers and publishers who ul- 
timately create the product. This 
section takes a look at the three 
music licensing organizations 
which affect Country radio: 
ASCAP, BMI, and SESAC. R&R 
contacted all three to find answers 
to some of the many questions that 
radio stations have asked them- 
selves (and others) over the 
years. Each of these three fea- 
tures examines some of the more 
pertinent issues, and do not at- 
tempt to relate the whole licensing 
story. 

Vince 
Candilora 
Executive Vice President 

SESAC 
Our primary objec- 
tive at SESAC - 
the Society of Eur- 

opean Stage Authors and 
Composers - was to devel- 
op a system whereby a 
songwriter would know 
how much he might expect 
to earn from a song before 
he actually earns it. With 
ASCAP and BMI, which 
use surveys run by outside 
organizations apart from 

Page 73 

eludes radio and TV sta- 
tions, nightclubs, and 
others who in any way per- 
form their works. ASCAP 
is much like a kind of clear- 
inghouse, where the rights 
are handled in a central 
manner, and through 
which, with one license, 
stations can obtain all the 
rights. 

Literary License 
What ASCAP provides, in a 

single license, is the right for radio 
stations to perform all of the 
works in ASCAP's repertory. 

ASCAP /See Page 75 

Edward 
Cramer 
President 

BMI 

the licensing organizations 
themselves, a writer has 
little way of knowing how 
his song is going to do. 
Maybe after he has estab- 
lished himself and has re- 
ceived a lot of statements 
he can possibly predict, but 
all surveys have some in- 
herent problems. 

SESAC /See Page 74 

David 
Hochman 
Director/Radio Licensing 

ASCAP 
ASCAP, the Ameri- 
can Society of 
Composers, Au- 

thors, and Publishers, 
serves the writers and pub- 
lishers who - as the mem- 
bers of the association - 
are its owners. By enabling 
them to license their works 
through us, these members 
don't have to individually 
police the tens of thousands 
of users throughout the 
country. This number in- 

BMI. Three letters 
that most of you 
see continually on 

records and (though not 
nearly as often as it 
seems), on the letterhead 
when you get the annual re- 
quest to send us a list of all 
the music you've used dur- 
ing a specific two- or three - 
day period. We call this 
process logging. For those 
of you who may not know, 
BMI stands for Broadcast 
Music, Inc., the largest 
music licensing organiza- 
tion in the world. Nearly 
73,000 writers and publish- 
ers currently have chosen 
to affiliate with BMI to 
license their works. 

BMI, which started almost 50 
years ago, is a non-profit-making 
organization. All revenues deriv- 
ed from licensing of radio and 
television stations, hotels, night- 
clubs, colleges and universities, 
and all other places where music 

BMI /See Page 76 
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Vince 
Candilora 

SESAC 
Continued From Page 73 

Survey Methodology 
The biggest problem of all is the 

time factor involved in completing 
a survey. ASCAP and BMI have to 
take all of the station tapes or 
logs, stack them up, identify the 
pieces of music, then figure out 
how many times each song was 
played. They then look at the sum 
total of all license fees collected, 
which varies from station to sta- 
tion and market to market. Be- 
cause each license fee is based on 
a percentage of each station's 
gross income, this can take 
months. 

Then they divide this one astro- 
nomical figure of the money they 
have collected, into the other 
astronomical figure of credited 
performances, to find what the 
credit value is per performance. 
This is then multiplied by the total 
performances, and they come up 

"SESAC's methodology is quite 
different. Our idea was to ed- 

ucate the writers and provide a 

simple system to calculate 
royalties. The other systems 

practically force the writer to hire 

a CPA to decipher how much 

they're earning." 

with just how much the song earn- 
ed. This final sum is then split 
50-50 between the writer and pub- 
lisher. 

SESAC's methodology is quite 
different. Our idea was to educate 
the writers and provide a simple 
system to calculate royalties. The 
other systems practically force 
the writer to hire a CPA to deci- 
pher how much they're earning, 
so we decided the simplest way to 
do it was to use the popularity 
charts in the trades. Our system 
has always been based on a chart 
of 100, because this is traditionally 
what the trades have kept track 

Most broadcasters feel they 
are doing the writer a favor by 
playing the record, and the wri- 
ters are truly appreciative and 
grateful. But by the same token, 
the writers have created a pro- 
perty that the station is using to 
make a profit." 

of. Not only is this system much 
simpler, but it also more fairly 
represents some of the smaller 
artists. 

Broadcast Relations 
Our relationship with the broad- 

caster has always been a little ten- 
tative. They tend to look at all of 
us - ASCAP, BMI, and SESAC - 
the way the rest of us look at the 
LRS. I know the law says I have 
to pay my taxes, but I don't want 
them to further annoy me by try- 
ing to make me understand what 
they do with the money. Most 
broadcasters feel they are doing 
the writer a favor by playing the 
record, and the writers are truly 
appreciative and grateful. But by 
the same token, the writers have 
created a property that the station 
is using to make a profit. Many 
stations don't believe they are us- 
ing SESAC music, so we have to 
record the station and go in and 
show it to them. 

SESAC licenses are based on 
two factors: the advertising rates 
of the station, and the size of the 
market. We take the station's 
highest one -minute rate, and work 
that against the size of the market 
they operate in. It is a matrix 
system of a rate structure, rang- 
ing anywhere from $350 a year to 
$7200 a year. We work it this way 
because the 1909 copyright law 
speaks of public performance for 
profit. Although the new copyright 
law has taken out the wording "for 
profit," compensation is directly 
related to financial profit. If one 
station is making a larger profit 
than another, it should pay more. 
Our general license with night- 
clubs is based on the same thing - 
seating capacity. Anyone who 
plays music as part of his busi- 
ness, with a few limitations, is 
subject to a license fee from all 
three organizations. 

FRANCES PRESTON, BMI (NASHVILLE) 

Where The Money Goes 
As a licensing organization, we represent the performing rights of our affiliated writers 

and publishers. It would be virtually impossible for a radio station, nightclub, ballroom, televi- 
sion station, or concert hall to go to each individual writer and seek permission to play each 
song, and then agree on a fee to be paid. It would be impossible to even reach all the writers 
and publishers of the songs played in any one given day on a radio station. Therefore, the 
writer and publisher assign to us the performing rights, which we license to the users of the 
music. All this stems from the Federal copyright law, which states that a copyrighted piece 
of music cannot be used in a public performance without permission of the copyright owner 
or his agent. 

There is no question that a lot of 
broadcasters, and other music- however, that only a few songwrit- 
users, resent having to pay us a ers fit this picture; for the most part 
license fee. But what most people songwriting is this person's living, 
do not realize is that behind each and they never go near a television 
song there is a songwriter and a station. They write the songs, and 
publisher who are making a living Cs the compensation for it is basically 
off these songs. Critics often get F the performance rights money and 
confused because some songwrit - a few cents from the sale of each 
ers are also artists, and appear to X "' record. If people were to unders- 
make a lot of money. Artists sell a tand that there is no great amount 
lot of records, tour all over the of money to be made by the song - 

country, do guest shots on TV and writer, they wouldn't be so hesitant 
appear in the movies. The truth is, ' to pay the fees. 

Why should someone choose 
SESAC? Mainly because we will 
be better for you at whatever point 
you are in your career as a song- 
writer. If you are a young song- 
writer and you need the personal 
attention, we get out and try to get 
tunes cut. The others can't do that 
because of the amount of writers 
they serve. If they did it for one, 
they'd have to do it for all. So it 

would behoove a new writer to be 
with SESAC. 

We're the small guy, so we know 
we have to do more. Since we are 
dealing with a lot of young writ- 
ers, it is not our intention to grow 
anywhere near the size of ASCAP 
or BMI, because then we would 
not be able to provide the good ser- 
vice that we do with the writers. 
Our feeling is that ASCAP and 

BMI don't have to go into the 
bushes to find the young writers, 
because they've got enough to last 
them a long time. But we do go 
after them, and we enjoy it. We 
are only what our writers and 
publishers are, only as strong as 
our repertory. If we help the 
writer grow, we in turn have to 
grow. 

CAROLYN PARKS 
PROMOTION COMPANY 

P.O. Box 150546, Nashville, TN 37215 (615) 297 -0019 
Specializing In R &R Reporting Stations 

New Single: Years After You From the New Album: Blue Highway óE 



R &R /Friday. October 12, 1984 

Licensing 

David 
Hochman 
Director1Radio Licensing 

ASCAP 
Continued From Page 73 

Under the copyright law of the 
United States, performing rights 
of any song are granted exclusive - 
ly to the copyright owners, nor- 
mally the writers and publishers 
of the song. Without an organiza- 
tion like ASCAP, a radio station, 
or any other bulk user of music 
that wanted to perform a lot of dif- 
ferent compositions, would have to 
go around and obtain licenses 
from hundreds of thousands of in- 
dividual people and companies. 
ASCAP simplifies this process by 
letting a radio station, in one 
license and for the payment of a 
single fee, obtain the right to all of 
the works that are written and 
published by our 50,000+ mem- 
bers. 

"ASCAP provides a blanket lic- 

ense, which gives stations the 

right to perform whatever works 
in the repertory they choose, in 

return for payment of a fee. The 
quantity of use, the nature of 
use, is irrelevant to the fee." 

ASCAP provides a blanket 
license, which gives stations the 
right to perform whatever works 
in the repertory they choose, in 
return for payment of a fee. The 
quantity of use, the nature of use, 
is irrelevant to the fee. It is much 
like a library card - you pay your 
fee and you take out what you 
want. In turn, from the fee we col- 
lect, we pay 50% to the writer and 
50% to the publisher. 

Rates And Revenue 
The fee itself is a percentage of 

revenues based on the rates paid 
by advertisers for a spot on the 
station. Stations report their 

'The ASCAP Radio Department 
is responsible for seeing that 
every station is properly licensed 
and pays its fees. Most stations 
do not resent the licensing or- 
ganizations; the overwhelming 
majority of broadcasters under- 
stand that ASCAP serves a very 
real and legitimate purpose, and 
without us it would be total 
chaos. Remember: copyright is 

property." 

revenues to ASCAP, and pay a 
1.725% license fee on that 
revenue; the amount a radio sta- 
tion pays directly varies by the 
amount it takes in. A large station 
in a large market pays a lot more 
money than a small station in a 
small market. The idea behind 
this is, of course, that the value of 
the music - which is used to at- 
tract the listeners and enables the 
stations to sell their time to adver 
tigers - is in direct relation to 
what those advertisers are willing 
to pay to reach that audience. 

ASCAP's distribution of radio 
monies is based on a random sam- 
ple survey of uses on radio. We 
have an outside statistical firm 
that tells us which radio stations 
to tape, for how long, and at what 
hours. We tape 60,000 hours of 
local radio broadcasts each year, 
and have a department of experts 
who analyze the tapes and deter- 
mine which compositions were 
performed, who the appropriate 
parties are, and what the payment 
should be. 

The payment is also based on 
the value of the performances; a 
performance on a big station that 
pays ASCAP a lot of money is 
worth more to the writer than a 
performance on a small station 
that pays a low fee. We are re- 
quired by our consent decree to 
pay out money to our members 
based on the sources of the in- 
come. A performance on CBS-TV 
network, for instance, is going to 
be much more valuable than a 
performance on any radio station. 
The more money we are paid, the 
more we must pay our members. 
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VINCE CANDILORA, SESAC 

Explaining The Copyright Law 
In the music industry today we have a higher -educated writer than we saw perhaps in 

the mid -'50s, where a composer was thankful for anything he got. Today's writers fire a lot of 
good questions, and they want to know exactly what all their rights are. The five rights that a 
composer or songwriter receives via the copyright law are: 

The right of performance. 
The right of mechanicals (re- 

productions, such as records and 
cassettes). 

The right to synchronization 
(the right to synchronize the music 
with a visual effect). 

Print rights (the right to sell 
sheet music or songbooks). 

The right of adaptation (the 
right to change a song, such as for 
a commercial). 

These five rights are granted by 
the Federal copyright law and are 
given directly to the copyright 
owner - the songwriter. 

Every writer enters the music 
business with all these rights. He is 

not a singer, or an artist - just a 

writer. He typically puts these 
songs down on a tape and takes 

them to a music publisher, who 
listens to it. If the publisher likes 
what he hears and wants to make a 

deal, he will generally tell the 
songwriter, "Okay, here's the 
business arrangement: You will 
sign over to me the mechanical 
right, the synchronization right, the 
print right, the adaptation right, and 
50% of the performance right. In 

return I agree to pay you 50% of 
the money that I earn in mechani- 
cals, synch, print, performances, 
and you will affiliate with either 
ASCAP, BM, or SESAC. They will 
pay you your writer's share di- 
rectly." 

The writer receives his share 
straight from one of these three 
organizations, and can choose only 
one of them. You can't sell the 
same horse twice. 

If you take a successful writer, 
who may be an artist as well, he 
says to himself "why should I share 
50% of my total royalties with a 
music publisher? What is his job? 
He doesn't pitch the song to me as 
an artist." The nature of our busi- 
ness forces these people to open 
their own publishing companies, so 
they can collect 100% of the 
royalties. What we have is song- 
writers going into the publishing 
business who really shouldn't be in 

it. 

This trend seems to be less evi- 
dent in country, which is really an 
interesting area. Country today has 
a great deal of artists who don't 
write. They also have the loyalty of 
the fans and greater longevity, 
compared to the whims of pop - 
particularly in the last 5 years. 

Radionomics 
The ASCAP Radio Department 

is responsible for seeing that 
every station is properly licensed 
and pays its fees. Most stations do 
not resent the licensing organiza- 
tions; the overwhelming majority 
of broadcasters understand that 
ASCAP serves a very real and 
legitimate purpose, and without 
us it would be total chaos. 
Remember: copyright is proper- 
ty. You can't use somebody else's 
property without their permis- 
sion, and without paying for it. 

There is a small group of stations, 
a minority, who would like to use 
other people's property without 
paying for it, and who resent it 
when we come around and say 
"you've got to pay." However, 
most of the broadcasters in this 
country are not thieves; they 
understand that music is proper- 
ty, that it belongs to somebody 
else, and they have to pay for it. 

Music is the most economical 
form of programming for radio 
stations. The reason that the over- 
whelming majority - probably 

over 95% - of the radio stations in 
this country program music as 
their primary offering to the 
public is because it is so cheap. If 
broadcasters would reflect for a 
minute about it, they would agree 
that costs for programming music 
are really low. Stations pay more 
to carry sports events that occupy 
5% of their broadcast time than 
they spend on music for three or 
four years, which occupies 95% of 
their broadcast time. Music is a 
real bargain for these stations and 
they're all getting a good deal. 

Thanks to all of you in radio 
... for your calls and letters 
. .. and your understanding 

IGene Hughes I 

p.s. I'll be back on the 
phone with you soon. 

THANKS FOR 
YOUR SUPPORT! 

GENE WATSON 

Gene Entp., 
800 16th enue South 

Nashville, TN 37203 

OCTOBER LP RELEASE TO AL i 

mrCnrA 

"Heartaches, Lotte & Stuff' Public Relations 
150316th Ave. s. 

MCA Nashville, TN 37212 
16vi 

Nashville, 
TN 30 

,l c n ; IN CONCERT INTERNATIONALINC 
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SESAC 
Continued From Page 73 

Survey Methodology 
The biggest problem of all is the 

time factor involved in completing 
a survey. ASCAP and BMI have to 
take all of the station tapes or 
logs, stack them up, identify the 
pieces of music, then figure out 
how many times each song was 
played. They then look at the sum 
total of all license fees collected, 
which varies from station to sta- 
tion and market to market. Be- 
cause each license fee is based on 
a percentage of each station's 
gross income, this can take 
months. 

Then they divide this one astro- 
nomical figure of the money they 
have collected, into the other 
astronomical figure of credited 
performances, to find what the 
credit value is per performance. 
This is then multiplied by the total 
performances, and they come up 

" SESAC's methodology is quite 

different. Our idea was to ed- 

ucate the writers and provide a 

simple system to calculate 
royalties. The other systems 

practically force the writer to hire 

a CPA to decipher how much 

they're earning." 

with just how much the song earn- 
ed. This final sum is then split 
50-50 between the writer and pub- 
lisher. 

SESAC's methodology is quite 
different. Our idea was to educate 
the writers and provide a simple 
system to calculate royalties. The 
other systems practically force 
the writer to hire a CPA to deci- 
pher how much they're earning, 
so we decided the simplest way to 
do it was to use the popularity 
charts in the trades. Our system 
has always been based on a chart 
of 100, because this is traditionally 
what the trades have kept track 

Most broadcasters feel they 
are doing the writer a favor by 

playing the record, and the wri- 

ters are truly appreciative and 

grateful. But by the same token, 

the writers have created a pro- 
perty that the station is using to 

make a profit." 

of. Not only is this system much 
simpler, but it also more fairly 
represents some of the smaller 
artists. 

Broadcast Relations 
Our relationship with the broad- 

caster has always been a little ten- 
tative. They tend to look at all of 
us - ASCAP, BMI, and SESAC - 
the way the rest of us look at the 
LRS. I know the law says I have 
to pay my taxes, but I don't want 
them to further annoy me by try- 
ing to make me understand what 
they do with the money. Most 
broadcasters feel they are doing 
the writer a favor by playing the 
record, and the writers are truly 
appreciative and grateful. But by 
the same token, the writers have 
created a property that the station 
is using to make a profit. Many 
stations don't believe they are us- 
ing SESAC music, so we have to 
record the station and go in and 
show it to them. 

SESAC licenses are based on 
two factors: the advertising rates 
of the station, and the size of the 
market. We take the station's 
highest one -minute rate, and work 
that against the size of the market 
they operate in. It is a matrix 
system of a rate structure, rang- 
ing anywhere from $350 a year to 
$7200 a year. We work it this way 
because the 1909 copyright law 
speaks of public performance for 
profit. Although the new copyright 
law has taken out the wording "for 
profit," compensation is directly 
related to financial profit. If one 
station is making a larger profit 
than another, it should pay more. 
Our general license with night- 
clubs is based on the same thing - 
seating capacity. Anyone who 
plays music as part of his busi- 
ness, with a few limitations, is 
subject to a license fee from all 
three organizations. 

FRANCES PRESTON, BMI (NASHVILLE) 

Where The Money Goes 
As a licensing organization, we represent the performing rights of our affiliated writers 

and publishers. It would be virtually impossible for a radio station, nightclub, ballroom, televi- 

sion station, or concert hall to go to each individual writer and seek permission to play each 

song, and then agree on a fee to be paid. It would be impossible to even reach all the writers 

and publishers of the songs played in any one given day on a radio station. Therefore, the 

writer and publisher assign to us the performing rights, which we license to the users of the 

music. All this stems from the Federal copyright law, which states that a copyrighted piece 

of music cannot be used in a public performance without permission of the copyright owner 

or his agent. 
There is no question that a lot of 

broadcasters, and other music - 
users, resent having to pay us a 

license fee. But what most people 

do not realize is that behind each 

song there is a songwriter and a 

publisher who are making a living 

off these songs. Critics often get 
confused because some songwrit- 
ers are also artists, and appear to 

make a lot of money. Artists sell a 

lot of records, tour all over the 
country, do guest shots on TV and 

appear in the movies. The truth is, 

however, that only a few songwrit- 
ers fit this picture; for the most part 

songwriting is this person's living, 

and they never go near a television 

station. They write the songs, and 

the compensation for it is basically 

the performance rights money and 

a few cents from the sale of each 

record. If people were to unders- 

tand that there is no great amount 

of money to be made by the song- 

writer, they wouldn't be so hesitant 

to pay the fees. 

Why should someone choose 
SESAC? Mainly because we will 
be better for you at whatever point 
you are in your career as a song- 
writer. If you are a young song- 
writer and you need the personal 
attention, we get out and try to get 
tunes cut. The others can't do that 
because of the amount of writers 
they serve. If they did it for one, 
they'd have to do it for all. So it 

would behoove a new writer to be 
with SESAC. 

We're the small guy, so we know 
we have to do more. Since we are 
dealing with a lot of young writ- 
ers, it is not our intention to grow 
anywhere near the size of ASCAP 
or BMI, because then we would 
not be able to provide the good ser- 
vice that we do with the writers. 
Our feeling is that ASCAP and 

BMI don't have to go into the 
bushes to find the young writers, 
because they've got enough to last 
them a long time. But we do go 

after them, and we enjoy it. We 

are only what our writers and 
publishers are, only as strong as 
our repertory. If we help the 
writer grow, we in turn have to 
grow. 

Iv? 

CAROLYN PARKS 
PROMOTION COMPANY 

P.O. Box 150546, Nashville, TN 37215 (615) 297 -0019 
Specializing In R &R Reporting Stations 

New Single: Years After You From the New Album: Blue Highway v s 
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BMI 
Continued From Page 73 
is performed publicly (less ad- 
minstrative costs of about 16 per- 
cent) are returned to its writer 
and publisher affiliates - the 
creators of the music enjoyed by 
your audiences. 

"This is all very good," you say. 
"So why do I have to go through 
the hassle of logging, which I find 
time -consuming and annoying ?" 

Logging In 
To answer this question, and 

others, let's look at logging as a 
two-way street that benefits ev- 
eryone. As a station you only log 
two or three days a year, but you 
derive benefits all year long. 
Simply stated, BMI provides a 
valuable service to you. Music 
cannot legally be performed 
without obtaining permission. A 

"The BMI license frees you from 

a potential mind -boggling amount 

of paper work by providing blan- 

ket permission to use any or all 

of over 1.3 million composi- 
tions." 

program director, music director, 
or air personality would find it im- 
practical, if not impossible, to 
track down each individual copy- 
right proprietor - the writer, for 
example, who has the rights to 
songs - to secure the appropriate 
permission. The BMI license frees 
you from a potential mind- boggl- 
ing amount of paper work by pro- 
viding blanket permission to use 
any or all of over 1.3 million com- 

positions. The station, in turn, 
receives immediate, unlimited, 
hassle -free access to the cream of 
the charts, and at the same time 
the creator derives income from 
performances of his or her copy- 
righted works. And it all comes 
down to the log. 

BMI affiliates are paid only 
when their works are performed, 
and they are paid on a per -per- 
formance basis. Some time ago 
BMI determined that the United 
States broadcast universe is 
representative of the entire U.S. 
universe of music use. In essence, 
what is happening on radio is like- 
ly to be happening in all other 
music -using locations. The owner 
of a country nightclub, for in- 
stance, is presenting his patrons 
with what is new and current in 
the field. So is the music director 
at the local Country music station. 
BMI's key to this universe of 
music use - the number of times 
each title is performed - is the 
log, the annoying, time- consum- 
ing chore every station periodical- 
ly faces. 

Stations are asked to provide 
BMI with a log, a composition -by- 
composition picture of what has 
been broadcast, for two or three 
days of their annual air output. 
The log, by the way, has nothing 
whatever to do with the station's 
license fee, which is based upon a 
percentage of advertising reve- 
nue. The on -air personality or 
music director logs the music be- 
ing played so that BMI has a writ- 
ten record of what songs have 
been performed and, from that 
sample, can determine what 
writers and publishers are to be 
compensated for the use of their 
works. 

Station Cooperation 
Naturally, BMI depends on the 

cooperation of stations to provide 
logs. Networks furnish us daily 
logs of all music performed, but 

Edward Cramer, BMI 

because there are so many broad- 
casting stations, it is impossible to 
keep track of everything each and 
every one of them plays each day 
of the year. Instead, a scientifical- 
ly- chosen representative cross 
section of stations is logged each 
quarter. More than 70,000 hours of 
radio air time is analyzed by BMI 
every three months. 

The personnel at BMI do not 
know which stations have been 
asked to log until after the logging 
period is over. The selection is 
made by an independent account- 
ing firm. The results of these 
samplings are then fed into BMI's 
state -of- the -art computer complex, 
which arrives at an accurate in- 
dication of the monies due the 

writer and publisher of a work. 
BMI, too, depends on cue sheets 
covering the music used on televi- 
sion and in feature films, and has 
access to information similar to 
that used by more than 100 region- 
al TV Guides. The logs, plus all 
these other sources, are an 
assurance that all writers will 
receive proper compensation. 
This includes the newcomer, 
whose song is just breaking, as 
well as the country veteran with a 
string of favorites. 

A Constitutional Right 
At the base of this entire process 

is the copyright law and the U.S. 
Constitution. Copyright was con- 
sidered of such importance that 
our Constitution makes a provi- 

sion for it in Article I, Section 8. 

Congress has the power to "pro- 
mote the progress of ... useful 
Arts, by securing for limited 
times, to authors ... the exclusive 
rights to their respective 
writings." In other words, then 
creator of a song is granted a right 
for a limited time for the purpose 
of promoting the art of country 
songwriting, not for the sole bene- 
fit of the writer, but for the benefit 
of everyone who loves music. This 
is an extraordinary notion - the 
creation of a property right for the 
prime purpose of benefitting the 
public at large. Put another way, 
the songwriter who earns per- 
formance money today lives to 

write the music you're going to 

use on your air tomorrow. 

Country Music's 
YEAR END REVIEW 
This 3 hour Music Special recaptures all the highlights of 
1984 with over 20 of Country Music's greatest artists 
including Alabama, Ricky Skaggs, Janie Fricke, Ronnie 
Milsap, Exile and more... End the year with the highlights of 
'84 and the artist's reflections on where Country Music is 
going in '85. 

Elvis 
THE COUNTRY SIDE 

Although he would become the "King of American Rock 
and Roll," his basic roots were in Country and Gospel music. 
These roots are the basis for a two-hour music special, 
"Elvis, The Country Side." This birthday celebration features 
the hits that placed high on the national charts plus 
memories from today's superstars who were influenced by 
his talent 

CASH /BARTER 

FOR DEMO AND COMPLETE INFORMATION, CALL 

"THE CREATIVE RADIO NETWORK" ® 1-800-392-9999 or 818-787-0410 
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Agnes... 
Is HOT! 

The hottest, most contemporary - 
sounding CHR jingle package avail- 
able today is not the Flasher, the 
Masher, the Crasher or the Slash- 
er ... but simply ... AGNES. 

And she cooks, too! 

I CONTINENTAL RECORDINGS 
210 South St., Boston, MA 02111 
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PROGRAMMING 

BROADCAST 
MUSIC SERVICES 
We have the most complete 
Country Oldies library in the 
United States. We will record 
your station's library on 
state -of -the -art cart audio 
equipment for less than you 
can record them in- house. 
Call Imlay for your sample cart 
and pace guoto. 

(501) 741 -4055 

Fiar Lrsr 

PROFESSIONAL SERVICES 

No matter what your market size, 
we'll make you sound great!!! 

Call (617) 426.3131 

7R 1 MARKETPLACE ADVERTISING 
Payable In advance. Orders must be typewritten and accompanied by check. 

One -inch minimum: additional space up to six inches available in Increments of 

one -Inch. Rates for R 6 R Marketplace (per inch): Per Insertion 

1 Time $50.00 
81nsrdons $45.00 

Will include logo or other line art oc ads 13 InsrHOn. $40.00 
of two inches or more If carnermready 28 Insertions $35.00 
art provided. 005m. Rates AtN4N. 

Additional 610.00 per week charge for 
Blind Boo ads. 

Deadline for Marketplace ads FRIDAY NOON. two weeks in advance of pub- 
lication date. Marketplace ads are nomcommissionable. 

Submit ro- Marketplace 
RADIO & RECORDS, 1930 Century Park West 
Los Angeles, Calif. 90067 (213) 553 -4330 

We specialize in contemporary original packages that 
sound as up -to -date as the music you play. From A/C to 
CHR to COUNTRY, we produce great music. Prices from 
original packages start at $5,000; customized re -sings 
from just just $3,000. For demo cassette call or write: 

t h 11 * N, 615 E. Pike, Seattle. WA 98122 

SOI K dL (206) 323 -6847 

Call Out Research 
For TheTRS -80® Model Ill 

"How Tor" Manual & Softwear 

Parwood Associates 
14716 - 26th Ave NE Seattle, WA 98155 

COMEDY 

Contemporary 

leMIDY 

Hundreds renewed again! 

Free sample! 
Write on station letterhead to 

Contemporary Comedy 
5804.D Twinang 
Dallas. TX 75227 

DIAL 
HUMOR, CONVERSATION, CALLS, CALENDAR 8 MORE 

"I cant stop getting offers Wig; DiS -Log.. 

John Potter. 0.92. 

Write on station letterhead or phone 
(804) 270 -7206 9AM.5PM E51 

FREE SAMPLES. 

10918 Fownoore Ave. 
Richmond, VA 23233 

KNOCKERS1 
The only pre-recorded comedy service in the world. Guests for your 

snow, gags: comedy news reports; skalds. gimmicks, features. exclusive 
material. ' 

Na Free Samples. Your KNOCKERSI sample cassette costs 55 and gets 

you slaved right away with top-quality professional material. Catalog includ- 

ed w °h tape. Send $5 to KNOCKERS./ 
BOY 153 La Grange, IL 60525 

ti 'i ELECTRIC WEENIE 
Af RADIO'S MOST RESPECTED 

'N 
4. `-' DJ GAG SHEET SINCE 1970 

RICA DEES, KITS -FM: "Tom, you reef'', ere The 
' 

,,,,,,,,,:"4" 
H 1a1 

' 
Beat. Really look forward to the arrival of The 

tóa 
r ii Weenie, such a shot M ree arm for our Monolog i _. Team!" %'° -q FOR FREE SAMPLES WRITE 

r yß!6 
he Eleetr Weenie, P.O. Bee 25-866 

Honolulu, Howell 96825 (808) 395-9600 

()liners . 
FREE SAMPLE ISSUE 
of radio's most popular humor service 
For sample, write on station letterhead to: 0'L ¡hers 

1 237 Armacost Ave., Suite 6 -R Los Angeles, CA 90025 

Disk Jockey Comedy 
25 pages of original comedy material each month ... !' 

everything from funny commercials to ridiculous TV 
& Movie reviews to Soap Operas and much, much 
more. For FREEBEE. write: HYPE, INK.. 7805 Sunset 
Blvd.. #206, Los Angeles, CA 90046. 

"Phantastic Phunnies 
/s Nlgmr Repacted! RRerloua! alylnI! 

: l Proven wwldwmaaudlncebullder! 

'Ouick- quip,' Topical Humor!! Introductory month's 500 
topical one -liners and'BONUS'...Just $2.00!! Phantastic 
Phunnies, 1343 -A Stratford Drive. Kent, Ohio 44240. 

FEATURES 

indicate COUNTRY or 
CONTEMPORARY Formar 

Free Sample Of 
RADIO'S DAILY 
ON -AIR 
PREPARATION 
SERVICE! 
Airshift ready music 
notes, star facts, 
calendar, more! 

Terry Marshall's 

ilk 17 5E6249N 
Entertainment News For Radio 

CHRAOR AC 
Call for a free trial subscription 

(415) 564 -5800 

poor (announcer's name)$ 

Almanac 
Your Own staff of writers and researchers deft all 
for you. Concise stories. timely quotes, celebrity 
profiles. meaningful facts. sports anecdotes. fresh. 
relevant material. Fora Free Semple -- P.A.N.A.. 
P.O. Box 65152. San Diego. CA 92118. 

EQUIPMENT 

Scotchcart Audiopak 
4 Aristocart Fidelipac 

Sales Reconditioning 
BROADCAST CARTRIDGE SERVICE 

Brochure: 1714) 898 -7224 

INCREASE 
SALES 

RESULTS 
The radio and record industries 
are big markets to cover with a 

limited sales force. 
So why not put R &R Marketplace 

to work for you? 
It's a sure way to generate 

qualified sales leads. 

Just Call 

(213) 553 -4330 
for more information. 
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Opportunities 
Openings 

NATIONAL 

Personalities, announcers Er 
PD's needed. All formats, loca- 
tions, market sizes. TErR to: 

RM Z.OWfi 45, CC)l 
8796 S. Hidden Oaks Drive, 
Saft Lake City, UT 84121. 

No cells. EOE 

NATIONAL... 
The Radio Placement Leader 

We have jobs for: 

Programmers News People 
Announcers Production Pros 

Male & Female...All size markets...Coast -to -Coast 
NATIONAL makes the presentation for you! 
For complete details and registration form enclose $1 

postage & handling. r OU 111 

Let NATIONAL 
h81 

ATIONAL BROADCAST TALENT COORDINATORS 

Dept. R, P.O. Box 20551, 
Birmingham, AL 35216 

Act Nowl 1205) 822 -9144 

Producer /Writer 
Nationally- syndicated Country music series 
looking for experienced producer /writer. Ex- 
perienced in location music recording, 
scheduling, budget management, script dia- 
log, all phases of production. Send resume 
to: THE LINEAR GROUP, P.O. Box 18267, 
Asheville, NC 28814. EOE M/F 

r 

Openings 
Group with Country, Rock, Contemporary stations accepting 
tapes for future jock openings. Community Service Broad- 
casting, 811 Broadway, Mt. Vernon, IL 82884. EOE M/F 
(10-12) 

'CA based radio drain seeks air talent, sales & engineering for 
future openings. T &R: Lisa Schlitz, Box 220, Arroyo Grande, 
CA 93420. EOE No calla /beginners. (10 -12) 

Tokyo Cable Radio needs experienced Jazz, A/C & News an- 
nouncers. T &R: Rick Bellaire, KTYO, Wakaba Royal 605, 
Shinjuku -ku, Tokyo, Japan 180. (10 -5) 

EAST 
WTSN -AM need. Ultimo A/C personality Five day week, ex- 
cellent benefits. Three years experience. T &R: Jim Sebastian, 
Box 400, Dover, NH 03820. EOE M/F 110 -12) 

0C104 FM needs ND, T &R: Dave Allen, PD, Box 1850, 
Ocean City, MD 21842. EOE M/F (1412) 

wanted 
a Play -By -Play announcer for major East 

Coast basketball power. Outstanding op- 
portunity for right person. Send tape & re- 
sume now to: Basketball Network, P.O. Box 
4353, Hamden, CT 06514. 

0100 /Allentown, hot CHR looking for bright midday per- 
sonality. Solid production & team work needed. T &R: Bryan 
Toft, WQQQ, Box 190, Easton, PA 18042. EOE M/F 110 -12) 

50kw CHR needs midday lock T &R: Jack Gillen, WKHI, 2301 
Coastal Hwy., Ocean City, MD 21842. 110 -121 

111811111110101111111111812MISMIIMINIIIIPICI 

Leading medium market NC FM in upstate New 
York seeking experienced full and parttime 
personalities for future openings. Tapes, resume 
& salary requirements to- Radio & Records, 
1930 Century Park West, #814, Los Angeles, 
CA 90067. EOE M/F 

SMNIMINESMIIMISIOMESIOSIMI 

100kw FM /6kw AM looking for announcers who want to dig 
in & win. No beginners. T &R: T.R. Murphy, 93KJF, Box 89, 
Cadillac, MI 49801. EOE M/F (10 -121 

EXCELLENT 
RADIO 
BROADCASTING 
OPPORTUNITIES 

The Radio Marti Program of the Voice of America has immediate openings 
and excellent opportunities in Washington D.C. for experienced radio 
professionals, as News Editors, Feature Writers, and News and Sports 
Broadcasters for our Spanish -language station. All candidates must have 
recent experience in writing, editing, or broadcasting in Spanish for radio, 
know/edge of Cuba, and must be bilingual in both Spanish and English. 
The salary range is from $19,000 to $40,000, depending upon experience, 
qualifications, and current salary. Applicants should clearly indicate the 
position for which they are applying. Candidates for broadcaster positions 
should also include a recent aircheck in Spanish 
All positions are fulltime permanent with the U.S. Government, and 
offer a wide range of benefits, inc /udir, i health and life insurance and sick 
and annual leave benefits. 

Interested applicants should submit a Government application form 
(Standard Form 171), available from a regional office of the U.S. Office 
of Personnel Management, or by writing to: 
USIA /Radio Marti Program 
Attention: RRLA 
4076th Street, S. W 
Washington, D.C. 20547 

Voice of America 

The Radio Marti Program of the Voice of America 
is an equal opportunity employer. USIA 

Openings 
NYC metro area station looking for dedicated air staff for 
future considerations. T &R: PD, c/o New Jersey 1510, 251 
Millbrook Ave., Randolph, NJ 07889. (10 -12) 

Pan & fuftlme enchar /reporter with on -air experience needed 
immediately. Strong delivery & writing skills a must. T &R: 
Shawn Marsh, WJLK, Asbury Pk., NJ 07712. FOE M/F (9 -21) 

Video DJ needed for upcoming music video show. Radio/TV 
knowledge preferable. T &R /b &w photo: Box 750, Cam- 
bridge, MA 02138. EOE (10 -121 

WZOZ103FM 
Adult CHR in upstate New York college 
town needs evening air personality and 
copywriter. Must be hardworking and 
dedicated. Cassettes and Resumes to: 
Joe Moss, WZOZ, Box 1030, Oneonta, 
NY 13820. No calls please. EOE 

WKSN seeking solid performer for A /C, PM drive /production. 
Great working conditions on picturesque Chautauqua Lake. 
T &R:Dana Ross, Box 1199, Jamestown, NY 14702. EOE M/F 
(10-5) 

Fulltkne opening for air personality. T &R: Curt Hansen, WEBE 
108, Box 108, Westport, CT 06881. EOE M/F (10 -51 

Country AM /FM has immediate PM drive opening. T &R: Greg 
Price, WCVR, Box 249, Randolph, VT 06060. EOE M/F 
(10 -5) 

The Jersey shore's top CHR has immediate opening for f ull- 
time overnights. Parttimers also needed. T &R: Y107, Box 
580, Long Branch, NJ 07740. EOE M/F (10 -5) 

WPLR is looking for perttkna help with 3 -5 years AOR ex- 
perience. Join the family. T &R: Eddie Haskell, 1294 Chapel 
St., New Haven, CT, 08511. EOE M/F (9 -14) 

Dominant Country station in upstate NY needs experienced, 
creative & warm morning pro. T &R: Steve Resnick, WENE, 
Box 151, Endwelt, NY 13780. EOE M/F (10 -5) 

Morning entertainer for top -rated CHR. T &R: Joe Baily, 
WSPK, Box 1703, Poughkeepsie, NY 12601. No phone calls. 
EOE M/F (10 -5) 

\ 
WHCN needs a production director. If you 
can write, create concepts, and produce, 
apply to Daniel Francis Hayden, Program 
Director, WHCN, Inc., 1039 Asylum Ave., 
Hartford, CT 06105. Good salary and stable 
company. EOE 

Afternoon drive anchor / !rest reporter needed immidiatety for 
AM /FM in college town. Minimum one year experience. T &R: 
Pat Turner, Box 885, Morgantown, WV 28505. EOE M/F 
11051 

WROW.Is looking for future personalities. Need excellent pro- 
duction & desire to join community. T &R: Lee Philips, 341 
Northern BL, Albany, NY 12204. EOE M/F (10 -51 

Z -108 le looking for up -tempo midday personality for Philadel- 
phia's hottest CHR. Knowledge of city a plus. T &R: 555 City 
Line Ave., Bala Cynwyd, PA 19004. EOE M/F (1451 

W WSE1WJTN has present & future openings. A/C mornings, 
production & studio engineering. T &R: PD, Box 1139, James- 
town, NY 14702- 1139.110 -51 

Top-rated station needs relatable communicator. T &R: Bar- 
bara Evans, WILQ, Box 1178, Williamsport, PA 17703. EOE 
M/F (10 -51 

Adult CHR In collage town needs midday personality/PD. 
C &R: Joe Moss, ZOZ -103, Box 1030, Oneonter, NY 13820. 
EOE M/F 110 -5) 

News personality needed for New England top -100 market. 
Muet be a creative digger. T &R/samples: Mark Ericson, 
WORC, 8 Portland St., Worcester, MA 01608. EOE M/F 
110-6) 

Malec SE rock station seeking top talent for unusual & ex- 
citing announcer position. Strictly confidential. T &R: Box 
11788, Lexington, KY 40578. No calls. EOE M/F (10-5) 

CHIEF ENGINEER 
Growing group broadcaster needs experienced, motivated 
chief engineer. Talented in all areas of radio operation for 
successful AM /FM combo. Excellent benefits and additional 
opportunities. Reply in confidence to: American Media, Inc, 
P.O. Box 230, Patchogue, NY 11772. EOE 

Openings 
SOUTH 

Extrodkrry turnt needed for revolutionary adult format. 
T &R: Bob Linden, Star108, Box 20107, San Antonio, TX 
78220. 110-12) 

83WMFD has an opening for midday personality. Stable posi- 
tion with good company. T &R: Don Holmes, Box 6307, Wilm- 
ington, NC 28403. EOE M/F (10 -12) 

wiTB Is seeking ait personality for MOR radio. Great produc- 
tion. T &R/references: Roger Bald, 2015 38th Ave, Vero 
Beech, FL 32980. (10-12) 

MEDIUM MARKET 
FLORIDA STATION 

Seeking bright, energetic, mature jocks and 
newspersons with CHR or A/C background 
for expected opening in near future. Send tape 
& resume to: Radio & Records, 1930 Century 
Park West, #808, Los Angeles, CA 90067. 
EOE 

Rare opening for PM driva & heavy production. Must be a 

one -on -one communicator. T &R: Angel Morris, WAEV, Box 
727, Savannah, GA 31402. EOE M/F (10 -12) 

Morning entertainer needed ASAP. Rush C &R /references: 
Lon Patrick, OM, 4908 N.W. 34th St.,Gainesville, FL 32805. 
(804) 375 -2200 EOE M/F (10-12) 

Personality weNtwtders needed! Join a winner, work hard, 
you will be rewarded) Contact: Kelly Jay, Rock100, Box 473, 
Abilene, TX 79604. EOE M/F 110 -12) 

Help) Our evening Jock was stolen by Chicago. Need a great 
air personality. T &R: Robb Stewart, WRAL, Box 10100, Ra- 
leigh, NC 27605. EOE M/F (10 -12) 

KZ103 north Mississippi's top CHR in search of fresh blood. If 
you're serious about radio, T &R: Mike Grace, PD, Box 808, 
New Albany, MS 38852. EOE M/F (10 -12) 

News anchor needed as pert of morning team. one year ex- 
perinea. T &R: Lon Patrick, OM, 4908 N.W. 34th St., Gaines- 
ville, FL 32605. No cells. EOE M/F (10-12) 

WRVR Memphis FM, A/C needs 7- midnight personality yes- 
terday. T &R: Jim Robertson, PD, 5904 Ridgeway Pkwy., 
38119. No calls. EOE M/F 110 -12) 

Need appanente with experience /education in broadcast 
advertising, promotion, copywriting & production. T &R: 4166.- 

Schweitzer), WINK, Box 331, Fort Myers, FL 33902. tOE 
(10-121 

Shouldn't news entertain? If you're a news entertainer for the 
baby boom generation, send T &R: Bob Linden, Steil 06, Box 
20107, San Antonio, TX 78220. (10 -12) 

KJ-97 top Country station accepting T &R for future open- 
ings. A/C approach, pros only. Johnny O'Neil, 6222 NW I -10, 
San Antonio, TX 78201. EOE (10-12) 

AOR has an immediate midday opening & future nighttime 

opening. Females encouraged. T &R to Net Lamp, 5613 Villa 

Dr., Lubbock, TX 79452. 110-121 

Morning news anchor for CHR station. Are you a personality 
plus? If so, send T &R: Margaret Mehearg, Box 2744, Mont- 
gomery, AL 38196. EOE 110 -12) 

EXPERIENCED MORNING MAN 
PERSONALITY 

For Easy Listening 35 +FM format on Florida's 
East Coast. Send tape & resume to: Radio & 

Records, 1930 Century Park West, #807, Los 
Angeles, CA 90067. EOE 

Country KANI seeks taons for news, sports, sales & on -air in 
small market near Houston. T &R: Box 350, Wharton, TX 
77488. EOE M/F (10 -5) 

WCKN, 100kw rock & roller in Greenville /Spartanburg has an 
immediate opening for talented morning personality. T &R: 
Gary Jackson, Box 650, Anderson, SC 29822. (10 -5) 

SE Florida Country FM seeks several fulhime announcers. 
T &R: Tom Michaela, 2221 Front St., Melbourne, FL 32901. 
EOE M/F (10-5) 

Immediate opening for midday slot at top -rated Country FM. 
Female preferred. T &R: Russ Reynolds, WYCQ, Box 106, 
Shelbyville, TN 37160. EOE M/F (10 -5) 

PLEASE NOTE: 

You may place your ad la the Oppor- 
tunities section by mall or phone. All 
Openings, Positions Sought and Changes 
are free of charge. Simply call us at 
(213) 553 -4330 with your Information, 
or mail It to Radio & Records, 1930 Cen- 
tury Park West, L.A., CA 90067. Please 
be sure to let us know when you have 
found a position or filled your opening. 
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Opportunities 
Openings Openings 

Local 
Sales Manager 
Important radio group operator needs LSM 

in its largest (top 10 market). We want 
someone who can play the agency game, 
but who also has provable record in selling 
key accounts direct. 

We have big ARB numbers but if you sell 
format that is hard to sell, we'll be more 

impressed. 
Its about 80,000 dollars a year or more. 
If you do well, you can manage a station 
for us in not too many years. We're in the 
Sunbelt, if that matters. Reply to: Radio & 

Records, 1930 Century Park West, #810, 
Los Angeles, CA 90067. Equal Opportunity 
Employer 

Peke tre- want. & wdtora era yaws if you're prof..- 
.100.1 looking fps home in broadcasting. Immediato opening 
for PM drive. Wirt Colo: 14091 842 -2210 110-61 

Sports Dkmtp /rvswser wanted ASAP. TBR: Greg Allen, 

KVOP, Box 1420, Plainview, TX 79072. EOE M/F 18061 

296-2771110-5/ 

Mejc 96 FM hoe opening for experienced sir talent. T8R: 
John Jenkins 530 Beacon Pkwy, Ste. 800, Birmingham, AL 
36208. EOE M/F 110 -61 

FLORIDA STATION 
Searching for production director with good 
voice, strong studio and copywriting skids, 
ail slpai0r agalizasmel ability. Send resume 
aicl sample production tape Io: Radio & Records, 
1930 Century Park West, #809, Los Angeles, 
CA 90067. EOE 

Mean market NC hoe opening for AM drive announcer /PD 
Sam productor required. T8R: John Scott, Box 7, Huts 
Mb, AL 35804. No calls. 110-51 

1005w County FM seeks good air personality with produc- 
tion ddb. Females encouraged. TBR: Gary McKanney, Box 
430, Ruston, LA 71270. EOE M/F 110-51 

KLLS (CLASS) San Antonio, 
Full- service A /C, needs a production 
director to head up our production 
department. Please send your tape 
and resume to: Cat Simon, 8401 Data- 
point Drive, #900, San Antonio, TX 
78229. NO PHONE CALLS, PLEASE! 
EOE 

New 100kw FM in Fayetteville ira row aef5ng in ell Breen. 

'MR: Chip Davis. PO, WGSS, Box 1606. Lumberton, NC 

28359. EOE 51/F 110-51 

WFMI needs kli. AM drive & heevy CHR personality for 
8-midnight. Greet production a plus. TSR: Charlie Fox, 53 S. 

Mein, Winchester, KY 40391.110-51 

Wanted: Strong on-ea/production prep. TBR: Russ Cimber, 
KRZI, Box 8093, Waco, TX 78710. EOE WE 110-51 

Waned: Kale have time sir personalty. Great production & 
willingness to get involved a must. TSR: Mike Wllis, 2334 Air - 

Bon IL, Columbia, SC 29169. EOE M/F 110-51 

Mud pod.eouMng female anmumr to work with male in 

AM drive. T&Rlphoto: Brock Boulette, WYN -FM, Box 222. 
Jaüaan. MS 39205. EOE MIE 16211 

OUTRAGEOUS MORNINGS 
Top 10 AOR, major corporation, big bucks. 
If you can do it the way H. Stern, S. Dahl, 
Creasman or Moby do it, we want you. No be- 
ginners please! Send tape and resume to: 
Radio & Records, 1930 Century Park West, 
#805, Los Angeles, CA 90067. EOE M/F 

Continuous Count FM has immediate opening. Strong pro- 
duction e must. T&R/photo: Steve Dolbe, Box 789, Decatur, 
AL 36802. EOE M/F 110-61 

This poled be your fker Joint Overnight opening. T8R: B.J. 

Odem, WJRO, 3181 NW 13th St., GSnesviho, FL 32809. 
Calls welcome. FOE M/F 110.51 

MIDWEST 
Need B -10pm rocker for top CHR in Appleton /Oshkosh. TBR: 
Chris Caine, WANG, Box 707. Neenah, WI 54966. FOE M/F 

110 -121 

WFX2 b locking for prtOme Sr personal. TBR: Kim Travis. 

Box 357, Plncomnine, MI 481550. EOE M/F 110.121 

AM DRIVE NEWS 
ANCHORIREPORTER 

Wanted for Midwest state capital. Good pipes. 

solid reportorial skills and experience a must! 

Ability to ad lib important. Up to $16K tor 

RIGHT person. Tapes and resumes to Radio & 

Records, 1930 Century Park West, #811, 
Los Angeles, CA 90067. 

Talented, mime an of pipes with pefeee.W A/C attitude 
needed. Upper MW applicants only. T&R:Jon Dahl, EWES, 

29 NE 7th St.. Rochester, MN 55904. 110 -121 

FWlflme announcer needed In northern Michigan. Good pro- 

duction e must. TSR: Box 286. Petoskey, Mi 49770.110-121 

Wanted: Afternoon drive for medium market CHR. Strong 
production a must. TSR: Brien Kets, Z100, Box 24. Eau 

Claire, WI 54702. 17151 835 -1007 110.121 

Om of the NM A/C'S. Futée openings' TM: Bob Visas. Box 

7093, Lafayette. IN 47903.110-121 

AIC -CHR Personalities 
Top -rated group expanding staff. Strong A /C- 

CHR personalities will receive excellent pay 

and benefits, PLUS a chance to grow with ex- 

pansion group. Aircheck cassette /resume to: 

Radio & Records, 1930 Century Park West, 

4/803, Los Angeles, CA 90067. EOE M/F 

KOFM 104 
Oklahoma City's hottest CHR 
needs good personalities now! 
Send tape & resume to: Mike 
Miller, KOFM, P.O. Box 14806, 
Oklahoma City, OK 73113. 
EOE M/F 

Openings 

OPERATIONS 
MANAGER 

For aggressive Easy Listening station. 
Prefer MOR or A/C experience. Send 
resume, salary history, -management, 
philosophy to: John Krogstad, WSWT- 
FM, P.O. Box '1135, Peoria, IL 61614. 
EOE 

wiba 
Someplace Special 1310 

Program Director - WIBA/Madison 
Current PD leaving fa top 20 market We're locking for 

creative people manager fa lading adut station WIBA 

is full -service, fultime, A/C at 1310 Idtr with 5kw. Heavy 

emphasis on news, spats, personalties, local involve- 

ment. PD supervises large airsaff, promotion directa, 

production director, production efgiaa. Emotive level 

position with appropriate salary. Excellent banks Iran 

group 041W. Leta. tape and rearm Caton Jim Woth- 

ington. PresiGM, WIBA -AM, P.O. Box 99, Madison Wis- 

consin 53701. 

FM Country roder looking for personal. for 7 - midnigh 
W M. Muet be dependable S nive a good attitude. TSR 

KODY, Box 94, Bismarck, NO 58502. EOE M/F 110-51 

MORNING PERSONALITY 
Are you a warm, friendly and funny communi- 
cator? This is an excellent opportunity to join 
a winning Contemporary FM station. T &R and 
references to: Rado & Records, 1930 Century 
Pak West, #813, Los Angeles, CA 90067. 
EOE 

WBNO bee ere Mlkla night opening. TBR: Mika Justin, Bo 

8, Bloomington, IL 81702. No calls. EOE M/F 11061 

Chicago metro A/C now accepting applications for futur 
opening. TSR: Jim Holly, Z- 107/WZVR, 1000 E. 80th PI . 

Merrillville, IN 46410. No beginners. EOE M/F 110-61 

108.6 KCI /Keno C. is looking for en AOR MD /PM drive . 

Frank Hanel: 1818) 531-3400 110-51 

Top-med contemporary .etten needs personal. /production 
pro. TBR: WTAO. Box 389, Murphyeboro, IL 82966. EOE 

M/F 110-61 

artdme pug. hAtIrne openings. We play Country B Iota 

of it don't elk much. Scott Fredricks: 15171 869 -8381 

110.61 

WEST 
NC t prars9W needed for evening shift at station in the 
Rockies. TBR: Tom Fricke, KUBC, Box 970. Mpmw, CO 

81402. EOE M/F 110-121 

Openings 
Future opening for experienced Production Director et top- 

rated A/C outlet in Monterey. No Calla. TSR: Scott O'Brien, 
1900 Garden Rd., Sta.l00, Monterey, CA 93940. EOE 

110 -121 

KLVC wants N- energy PM drive CNR personal.. TBR: Bill 

Richarde, Box 14805. Lae Vegas, NV 89114. EOE 110 -121 

KNYT is aeerchkm for PM drive with good production. T88/ 
photo: Sherman Cohen, Box 28040, Tuecon. AZ 85728. EOE 

110-121 

News Director needed for top-rated AM 8 FM. TBR: KWIK, 

Box 998. Pocatello, ID 83201. EOE M/F 110-121 

AM drive news anchor needed for new FM station. 11200 per 

month. TBR: Brad Orchard, Box 2830, Bekerefield, CA 

93308. EOE M/F 110 -121 

Top -rated 100kw CNR needs aggressive, one -to-one female, 

7- midnight announcer. Possible future PD or MD. T&R /photo: 

Rodger Alen, Box K, Greeley. CO 80632. EOE M/F 110 -121 

Teks large PO/AM drive needed, San Diego M.O.Y.L. outlet 
with new studios. TSR: KMLO, Box 100, Vise, CA 92083. 
110 -121 

Radio wmer/producr/yobover warned perttime. If you can 

do it all send TSR/writing semples: PO, KSRF, 1425 5th St., 
Sente Monica, CA 90401. EOE M/F 110.121 

A/C needs permed. for taBJmuslc format. Production a 

muet. Talk iviudos psychics, mycologists, etc. TBR: Radio. 

751 N. Fairfax, Hollywood, CA 90046110 -121 

Afternoon night positions at top-rated Country killer In 

NW's most beautiful city. TSR: Chris Adams, KGEM, Box 

5278, Boisa, ID 83705. 12081 344-3511 EOE M/F 110 -121 

Salesman needed for A/C nation. Two years experience pre- 

ferred. Resume 8 references: Dean Burm, KRSN, Box 1178, 

Los Alamos, NM 87544. EOE 110-121. 

Future operems at AM/FM combo in medium market. TSR. 

880 Rood Avenue, Grand Junction. CO 81501. EOE 110-51 

Tdeted midday pro wanted for top-rated CHR. Fanales en- 

couraged. TBR: Bill Cody, KTRS, 251 W. 1st, Casper, WY 

82001. No calls. EOE M/F 110-51 

Weekend 8 vacation filin people needed immediately. TBR: 

Doc Philips, KFKA, Box K, Greeley, CO 80632. EOE M/F 

110-61 

KUZZ/KKXX needs Chef Engineer Send resume to: Mal 

Owane, 1208 N. Chester. Bakersfield, CA 93308. No cells. 

110-51 

KKHR looking for energetic, creative news talent for pert- 

dma/fiIIJn work. No Beginners. TSR: Jim Chanavey, KKHR/- 

CBS, 6121 sunset Blvd., Los Angeles. CA 90028. 110 -51 

KHOP, 60kw FM needs excellent weekend pertlime air talent. 
Possible future fuihime. TBR: David Kreham, Box 3839. Mo- 

dean), CA 95352. FOE M/F 110 -61 

Ale talent for midday wanted. Enjoy skiing 8 rafting in central 

OR. Three years experience a mut. TBR: Charlie Wolff, 
KBND, Box 6301, Bend, OR 97708. No calls. EOE 110 -61 

Anchorage's top dut merlon seeks mature, personable en- 

er. News experience e must. TSR: KHAR, Box 111588, 

Anchorage. AK 99511.110 -51 

KWIK/96 the has first opening in nine year. for ND. Need 

herd working pro to handle two estions. TEA: Rich Terry, 
Box 998, Pocatello, ID 83201.110 -61 

Im edlete opening for voice B humor. evenings at growing 
100kw FM taking oven the market. TSR: Coned Stockton, 
KMCO, Box 104, The Dalles, OR 97058. No beginners. EOE 

M/F 110-51 

DISC JOCKEY 
ASSIGNMENT - JAPAN 

Osaka FM Broadcasting Co. is seeking skilled 

American applicants for a position in Japan 

starting March 1, 1985 for one year. West 

Coast applicants preferred. 

Place of work: Osaka City 

Working hours: M -F. 40 Ins per week. 

Salary: S30,000 U.S. a year (paid in yen) plus 

round trip airfare and furnished apartment. 

Qualifications: Minimum of 5 years broadcasting 

experience. Knowledge of modem and pop music 

of U.S. and Europe. 

Applicants requested to send demo tape of on -air 

performance with resume and picture. (Tapes can- 

na be returned). Successful candidates will be in- 

formed of personal interviews to be held in Los 

Angeles. 
Deadline Oct. 31. 

One Inch Video Productions, Inc. 
4710 W. Magnolia Blvd. 
Burbank, CA 91505 

For More Information Call Miss Young 
(818) 760-6900 
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Opportunities 
Openings 

1:4W 
Home of Quality Rock & Roll 

We have an IMMEDIATE opening for a 
great 6pm -1Opm announcer. Foreground 
communicator with production back- 
ground desired. Also considering tapes for 
possible morning drive opportunity. HEAVY 
PRODUCTION SKILLS aid PHONE EXPERTISE 

ARE A MUST! 

Cassette airchecks only along with re- 
sumes to: 
Dave Logan 
Program Director 
900 North Point San Francisco, CA 94109 

Reporter /anchor for AM /FM. One year experience, BA & 
strong news commitment prefered. T &R: ND, Box 2222, 
Wisconsin Rapids, WI 54494. EOE M/F 110 -5) 

Ad Ix CHR PD /morning person needed yesterday. Greet op- 
portunity in beautiful eres. T &R: John Stall. Box 1918, Red- 
ding , CA 96001. EOE M/F (10 -5) 

Wanted: Sales Manager & sales person for new 50kw FM in 
Bakersfield. Experience prefered. T &R: Cal Shields, 5883 Do- 
verwood Dr.. Culver City, CA 90230. 110 -51 

Positions Sought 
Northern jock seeks Southern hospitality in Pensicola area. 
Call JOHN BRYANT: (207) 839 -6346 110 -12) 

B.S. Business/Marketing & CHR, A/C air talent at top stations 
in P3 market. Also production, sales & remotes. Availiable 
December. DAVE: 1503)482- 3434110 -12) 

Air traffic talent. Three years experience, clear voice & ready 
to move. Like CHR & Country. JANET YACKLE: (7121 
362 -2033 19 -281 

Assistant MD midday personality AOR & CHR. Seven years 
experience. Willing to relocate. JEFF or KELLIE: 1601) 
232 -4351 110 -12) 

MATTHEWS & MORRIS In the morning are spending their 
mornings at home. Would rather spend them at your station. 
TREY: (615) 366 7352 110 -121 

Experienced small market announcer looking to move to East 
Coast, mid -Atlantic region preferred. Have experience in all 
major facets. TERRY: 19131 528 -4766 )t0.12) 

Ready to unleash me into your 18 -34 demos? AOR lady with 
five years experience looking for medium /major market 
rocker. Will relocate. JAN: 12061 893 -2615 (10 -121 

News jock) Entertaining, hard -hitting delivery & excellent 
writing skills reedy to help your ratings climb. MIKE (2191 
456 -5198, evenings. 110 -121 

Reporter /anchor looking for a change. Nine years experience, 
strong authoritative delivery. Will consider smell market if op- 
portunity is right. (3191 386 -8977 110 -121 

PROMOTIONIPROGRAMMING 
PROFESSIONAL 

Young. energetic yet experienced promotion. 
programming professional (currently in top 15 

market), looking for the right station in a medium - 

sized market. If you've got the position. I've 

got the potential. Reply to: Radio & Records, 
1930 Century Park West, #812. Los Angeles, 
CA 90067. 

DAVE MATTHEWS In the morning WHFM, KAAY, 
0102 /Daytona Beach -Orlando. Proven CHR & A/C numbers. 
Medium or major markets only. 19041 687 -3717 (10 -12) 

Jock with five years experience looking for a new challenge. 
Prefer CHR but will consider all offers. Availiable yesterday. 
RICH STEVENS: (305) 583 -DUCK 110.121 

Research- orented programmer Current major market PD. 
Former small market GM. Consulting background. Seeking 
new programming challenge. (3121 381 -4888 110 -12) 

Indianapolis jock looking for PD job in Indiana region. Prefer 
A /C, Oldies, or Country. Nine year vet & team player. DAVE: 
131 7) 898 -5875 110 -121 

Experienced, creative, knowledgable medium market MD /an- 
nouncer seeks similiar position M New England. T &R 
availieble. STAN: (6171 252 -4715 110 -12) 

Recant OR Stete grad seeking entry-level position news /air 
talent, willing to relocate. ROB CONAHEY: 1050 Lockhaven 
Dr. NE, Salem, OR 97303. 1503) 393 -4367 110-121 

Positions Sought 
LEE GORDON over three years experience. AM drive & MD a 

specialty. One -to -one approach. (817) 699 -0614 (10 -121 

Sportatalk announcer ten years radio experience looking for 
fulltime. Would love baseball PBP. LONNIE SWONGER: (512) 
993 -8387110 -121 

Avalllable for en on -alr /production position in L.A. /Orange 
County. Currently Production /Traffic Director KTHO & KZFR/- 
Lake Tahoe. JOYCE: 1714) 630- 9227110 -12) 

Warted "Alive," catch him now, don't let hint escape. He'll 
do anything to improve your station. Call now. RALPH 
MOORE: (212) 623 -6368 (10 -121 

Announcer with three years experience looking for nighttime 
position. $12,000 per year minimum. JOHN: 17121 
362- 7602110 -121 

Friendly, funny, four -year pro great production & character 
voices. Looking for CHR m S /E. (703) 978 -6609 110 -121 

Hot young jock looking for AOR to give all 200% of my talent. 
Will relocate anywhere for any gig. DON:1213) 542-3263 
110 -121 

Up -tempo small market PD looking to move onward & up- 
ward. Airshift & strong production, A /C, Country, CHR, AOR 

& Oldies, prefer MN /WI. MIKE: (8161 747- 8465110 -121 

CHRIS CONNER 16 years with WNAP /Indianapolis as PD /air 
talent. Desire personality oriented broadcast group with an 
opening for a top flight air talent 13171 253 -1460 110 -121 

I can do It all & I went to do it for you in the Albany area. l'm 
your man! Call JIM: 15181 346 -0442 110 -121 

I want to grow with you. Two years parttime A/C & Country. 
Looking for fulltime in small market. Prefer NE. Will consider 

all offers. MIKE: (6071 748 -1252 (10 -12) 

Have mike will travel Experienced AOR /CHR /Jazz jock, pro - 
dution wizard. Killer numbers, great humor, looking for team 
feel. South preferred. JOHN STUART: 1904) 932 -7639 
(10 -12) 

Eight years Country, A/C drive. Billboard air personality 

finalist. Looking to move up, MW /W preferred. MIKE HUBER: 

16121934-2414110-12) 

Looking for a warmer climate 10 years working in MW, CHR 
& AOR southern California area. Relocating by November. 
MIKE REED: 1515) 286-4609 110 -121 

Young woman going crazy. Does news /reporting talk host. 
Now reporting for newspapers. TV & radio. Need one fulltime 

job. ANGELA: (2131727- 1117(10 -121 

Indlanapolls jock looking for PD job in Indiana region. Prefer 
Country, A /C, or Oldies. Nine -year vet & team player. DAVE: 
(31 71 898 -5875 110 -121 

PD for sale! Great track record with strong experience in 

music, promotions, research, & people motivation. Hurry, 
quantity is limited) McCARTHY: 14141 482 -4268 110 -121 

Spinning my urar in broadcasting. Can do TV announcing, 
copywriting, editing, commercials, news, sales & jockl Ac- 
cepting opportunities. BILL WOODS: 13121 276 -2938 
110 -121 

Joe Pyne was my hero. Talk show host stuck in other formats 
too long seeks fulltime talk gig. ANDY BUDNICK: 19041 
744 -5750 110 -51 

I'm tired of being automan. Gotta rock live to survive. DAVID: 
(2171 875 -1880 110 -51 

BOB BRILL. 11 -year pro is looking for news /sports position. 
Have excellent reputation & prefer L.A. area only. 1818) 
361 -2478 110 -51 

SMILING BARRY SCOTT. Why does he smile so early in the 
morning? Call today to find out. Smooth, entertaining & hu- 
morous without risk. 12121 221 -3703 (10 -51 

CAL SHIELDS. Former PD /OM at KACE /L.A. seeking position 
where 14 years of experience can be maximized. 12131 
215 -9811 110 -51 

Warm, talented. positive, dedicated, unemployed & starving 
six -year pro wants to join your winning team. Will relocate for 
right gig.- STEVE: (5031 778- 2293 110 -51 

Call me if you're looking for an experienced eight-year 
veteran. I've programmed, produced, played & prepped all 
formats, STEVE THOMAS: 16011 234 -9361 (10 -5) 

Serious talkhost avallaSe. Issue -oriented, humorous, intelli- 
gent, educated & good ratings. Formerly KEX /Portland. ED 
ANDERSON: 12061892 -6491110 -51 

Four -track pro from Phoenix seeks production / airshift. Five 
years on -air experience & have own studio. Medium markets 
considered. BRUCE ARTMAN: 18021 997 -8155 110 -51 

Young energetic A/C afternoon drive /MD is looking to make 
switch back to CHR /AOR. MARK: (6011 842 -2926 110 -51 

Mornings have never been wilder than McCAY's morning 
zoo. Humorous voices & personality for CHR /AOR. 1408) 
270 -0706 (10 -51 

TOM MCGUIRE. Successful 15 -year medium & major market 
pro as air person, PD & promotion. Top 100 markets only. 
13191 332 -7810 (10 -51 

Hot experienced female ready to explode on your CHR. GINA 
T 13051949- 2566110-5) 

Positions Sought 
Versatile performer seeks fulltime on -air job. Currently work- 
ing parttime in medium market. DAVE MURDOCK: 13051 
275-6054 (10 -51 

Serous about news? Award- winning pro seeks executive 
news slot in NE or mid -South. Eight years experience, one in 
public relations. RANDALL BARGAR: 13041475-4712110-5) 

Two-men PBP team seeks new assignment. 17 years combin- 
ed football, basketball & college bowl experience. RANDY: 
(4191 734 -4792, after 2pm cdt. 110 -51 

Jock looking for a new challenge. Prefer CHR, but will consi- 
der all offers. Five years experience. RICH STEVENS: (305) 
583 -3825 110 -51 

Morning specialist looking for MW medium CHR that's not 
afraid to win & have fun! Excellent numbers among women & 
little animals. WAYNE: (5021 827 -8490 110 -5) 

Experienced, usuel, smooth, creative & witty delivery. Good 
on phones & excellent references. JACK: (7151 845 -7772 
110 -5) 

LEE GILLETTE. Midday /production pro is out at WGCL /Cleve- 
land. Will relocate. 12161 651 -3710 110 -51 

ENTRY LEVEL POSITION 
EMERSON COLLEGE GRAD 

Seeking an entry level position in radio. Wealth of ex- 

perience in TV & radio. Exceptional knowledge of broad- 

casting industry. Complete and thorough experience/know- 

ledge in music industry. Will consider all inquiries. Music 

Director and /or airshift desirable too. Will consider most 

anywhere. California, Fast or Northeast preferably. No 

Country or News formats, please. Available now! Highly 

organized, reliable and motivated! Call or write: Mr. Mark 

c/o 19 Lyon Road, Chestnut Hill. MA 02167 (617) 

322 -5646. 

Scott Shannon style CHR programmer seeks aggressive com- 
pany needing top programming, promotion, ratings & 
revenue. Ten years experience. MIKE: (6161 547 -5581 
(10 -5) 

Adult personality looking for PD /airshift in NW. Family man, 
12 years experience & available immediately. RICH: 1707) 
442 -4665 110 -51 

Experienced newscaster wants to relocate to small /medium 
market on East coast. Hard working writer has organized & in- 
telligent delivery. EDDIE: (6171 544 -2214 110 -5) 

This unemployment just Isn't working. Entertaining personali- 
ty needs station to display his wares .. where are you? 15 
years experience. (7021 871 -7595 110 -5) 

College grad wants fulltime position. Major market internship 
& 1% years experience in medium market. TOM: 19131 
357 -0912 (10 -5) 

Currently employed Urban /CHR air personality available im- 
mediately. PD, MD & on -air slot considered at major /medium 
markets only. TERRY TROUYET: (301) 542 -4127 110 -51 

Four years experience in AOR /Oldies /Country/Progressive. 
Versatile, enthusiastic, licensed & persevering broadcast grad. 
Prefer S /MW. JANET: (5021 895 -5208 (10 -5) 

1 have the education & experience, all I need is the job. Prefer 
East. NANCY FLAHERTY: 265 West St., Duxbury, MA 
02332. 110-5) 

Announcer /sportscaster with eight years CHR, four years 
PBP southern Rockies. West coast. Leave rnessages: (3031 
651 -116719 -14) 

Bright, positive & solid five -year pro seeking position with 
stable company. Winning attitude a must. DON: 13161 
278 -2366. after 3pm cst. (10 -51 

Announcer has 2% years programming & production ex- 
perience at small /major market CHR. Will relocate to A /C. 
TOM: 16121 823 -1439 (10 -51 

New York, I'm coming home) Four years Country/Rock copy- 
writing, production & remotes experience. Prefer upstate 
market. DAVE ELLIS: 18131 369 -2625 110 -5) 

Changes 

RADIO 
Denise Novelli named Account Executive K-BEST/San 
Diego. 

Craig Sandler appointed Account Executive WYSP /Phila- 
delphia. 

AI Williams named Account Executive WYSP /Philadel- 
phia. 

Marge McDowell appointed Account Executive KJOI/ 
Los Angeles. 

Bob Koontz appointed Account Executive KJOI /Los An- 

geles. 

Mary Pat Conroy named Account Executive WPOR/ 
Portland, ME 

Changes 

RECORDS 
Barry LeVine appointed Director, Point -of- Purchase De- 
partment CBS Records /New York. 

Patty Mahon appointed Associate Director, Product Plan- 
ning Columbia Records /New York. 

Michelle Suzette Dutiel appointed Field Merchandiser 
WEA Records /Miami. 

INDUSTRY J 

Dan Allison appointed Account Executive Tuesday Pro- 
ductions /San Diego. 

Wendy Garfield -Ferris promoted to Publicist Kragen & 
Co. /Los Angeles. 

Nancy Marcussen appointed Administrative Assistant 
Kragen & Co /Los Angeles. 

Marilyn Ellis appointed Administrative Assistant IRTS/ 
New York. 

Guy Lay appointed Account Executive Republic Radio /Chi- 
cago. 

Miscellaneous 
CHR record service needed. Contact: Dave Fezler MD, WK- 

TY, 704 La Crosse St., La Crosse, WI 54601. 

(6081782-6430 (10 -12) 

WEGX. new 50kw NE regional needs A /C, CHR record ser- 

vice. Box 102.7, Manchester, VT 05451. Contact: Steve An- 

thony 1802) 362 -4800 or 362 -1027 110 -121 

KAPE needs Jazz service front all independent labels for con- 

temporary Jazz product. 3900 Martin Luther King Dr., San 

Antonio, TX 78220. (10 -121 

We need record service) Dean A. Reali, WBKT, Hartshorn 
Drive, Brockport, NY 14420. 17181637- 9630 110 -12) 

Tokyo Cable Radio needs Jazz & A/C service. Rick Beilairs, 

KTYO, Wakaba Royal 605, 1 -22 Wakaba, Shinjuku -ku, Tok- 

yo, Japan 160. 

KTSJ /New Haven needs CHR record service. Contact: Bill Elliot, 
71 Bay Path Way, Branford, CT 06405.1203)481-7245 (9-21) 

Country & Gospel record service needed. Contact: Mike St. sC 

Jonn, WAXI, Route 4, Box 20, Rockville, IN 47872, (3171 569- 
2028 19 -211 

Dates appearing at the end of each listing 
signify first week listed. 

R&R Opportunities 
Advertising 

Radio & Records provides free (24 words or 

3 lines) listings to radio stations and record 
companies in Openings. Free listings of the 

same length are also available to individuals 
seeking work in the industry under Positions 

Sought. All other advertising must run display. 

Changes must be mailed in on company let- 

terhead. 

Deadline 
To appear in the following week's issue, we 
must receive your ad by Thursday 12 noon 
(PST) prior to issue date. 

Display Advertising 
Display: $30 per inch per week (maximum 35 

words per inch). Includes border 
and logo. 

Blind Box: $45 per inch per week (maximum 
35 words per inch). Includes 
border, box number and pos- 
tage /handling. 

Payable In Advance 
Display & Blind Box advertising orders 
must be typewritten or printed and accom- 
panied by check mailed to our office in ad- 
vance. 
For Opportunities you may place your free 
listings by phone only on Wednesday, 
Thursday & Friday 9am-5pm (PST) (213) 

553 -4330 or mail to: R &R Opportunities, 
1930 Century Park West, Los Angeles, CA 

90067. 
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National Music Formats 
Added This Week 

Satellite Music Network 
George Williams (214)343 9205 

The Starstation 
CYNDI LAUPER All Through The Night" 
PAUL McCARTNEY "No More Lonely Nights" 

Country Coast- To-Coast 

TOM T. HALL "P.S. I Love You" 
CHARLY McLAIN "Some Hearts Get All The Breaks" 
ATLANTA "Wishful Drinkin '' 
BARBARA MANDRELL "Crossword Puzzle" 

Rock America 

SHEENA EASTON "Strut" 
CHAKA KHAN "I Feel For You" 
PAUL McCARTNEY "No More Lonely Nights" 
HONEYDRIPPERS "Sea Of Love" 
PETER WOLF "I Need You Tonight" 

Media General 
Broadcast Services 
Bob Dumals (901) 320 -4433 

ACtion 

PAUL McCARTNEY "No More Lonely Nights" 
CYNDI LAUPER "All Through The Night" 
COREY HART "It Ain't Enough" 
BAND OF GOLD "Love Songs Are Back Again" 
STEPHEN STILLS "Can't Let Go" 
CHAMPAIGN "Off And On Love' 

Your Country 
HANK WILLIAMS, JR. 
"All My Rowdy Friends Are Comin' Over Tonight" 
JIMMY BUFFETT "When The Wild Life Betrays Me" 
KATHY MATTEA "That's Easy For You To Say" 

Hit Rock 

LIONEL RICHIE "Penny Lover" 
CULTURE CLUB "The War Song" 
PAUL MCCARTNEY "No More Lonely Nights" 

Radio Arts 
John Benedict 1818) 841.0225 
Country's Best 

BARBARA MANDRELL "Crossword Puzzle" 
GENE WATSON "Got No Reason Now For Going Home" 
REBA MCENTIRE "How Blue" 

Soft Contemporary 

NEIL DIAMOND "Sleep With Me Tonight" 
DAN FOGELBERG 
"Sweet Magnolia & The Traveling Salesman" 
HONEYDRIPPERS "Sea Of Love' 

Sound 10 
AL JARREAU "After All" 
DAN FOGELBERG 
"Sweet Magnolia & The Traveling Salesman" 

TM Programming 
Cal Casey .214. M1.ì4 6511 

Stereo Rock 

HONEYDRIPPERS "Sea Of Love" 
PETER WOLF "I Need You Tonight" 
TOMMY SHAW "Girls With Guns" 

TM A/C 

PAUL McCARTNEY "No More Lonely Nights" 
BILLY OCEAN "Caribbean Queen" 
WHAM! "Wake Me Up Before You Go -Go" 

TM Country 

CHARLY McLAIN "Some Hearts Get All The Breaks" 
JOHN CONLEE "Years After You" 
REBA MCENTIRE "How Blue" 
MICHAEL MARTIN MURPHEY "Radioland" 
LOUISE MANDRELL "Goodbye Heartache" 

Century 21 
Greg Stephens (214) 9342121 

The Z Format 

HONEYDRIPPERS "Sea Of Love" 
PETER WOLF "I Need You Tonight" 
ROGER HODGSON 
"Had A Dream (Sleeping With The Enemy)" 
HUEY LEWIS & THE NEWS "Walking On A Thin Line" 

The A/C Format 

PAUL McCARTNEY "No More Lonely Nights" 
AL JARREAU "After All" 
DAN FOGELBERG 
"Sweet Magnolia & The Traveling Salesman" 
HONEYDRIPPERS "Sea Of Love" 

Super- Country 

MARK GRAY "Diamond In The Dust" 
GENE WATSON "Got No Reason Now For Going Home" 
CRYSTAL GAYLE "Me Against The Night" 
B.J. THOMAS "The Girl Most Likely To" 

Concept Productions 
Dick Wagner 1916) 782 -7754 

CHR 

HONEYDRIPPERS "Sea Of Love" 
PETER WOLF "I Need You Tonight" 
ROGER HODGSON 
"Had A Dream (Sleeping With The Enemy)" 
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BPI 
John Sherman /Bob English 206) 6248651 

Adult Contemporary 

JULIO IGLESIAS 'Moonlight Lady" 
PAUL McCARTNEY "No More Lonely Nights" 
DAN FOGELBERG 
"Sweet Magnolia 8 The Traveling Salesman" 

Modern Country 

JUDOS "Why Not Me" 
WAYLON JENNINGS "America" 
BANDY & STAMPLEY "The Boys' Night Out" 
EDDIE RABBITT "The Best Year Of My Ufe" 
JOHN CONLEE "Years After You" 

Peters Productions, Inc. 
Debbie Welsh (619) 5658511 

Country Lovin' 

CHARLY MCLAIN "Some Hearts Get All The Breaks" 
GEORGE STRAIT 
"Does Fort Worth Ever Cross You Mind" 
BUTCH BAKER "Thinking About Leaving" 
EDDIE RABBITT "The Best Year Of My Life" 

The Great Ones 

NEIL DIAMOND "Sleep With Me Tonight" 
PAUL McCARTNEY "No More Lonely Nights" 
AL JARREAU "After All" 

Drake -Chenault 
Bob Laurence (818) 883.7400 

XT-40 

DIANA ROSS "Swept Away" 
CHAKA KHAN "I Feel For You" 
LIONEL RICHIE "Penny Lover" 
38 SPECIAL "Teacher, Teacher" 

Contempo 300 

CYNDI LAUPER "All Through The Night" 

Great American Country 

GEORGE STRAIT 
"Does Fort Worth Ever Cross Your Mind" 
EDDIE RABBITT "The Best Year Of My Ufe" 
HANK WILLIAMS, JR. 
"All My Rowdy Friends Are Comin' Over Tonight" 
BARBARA MANDRELL "Crossword Puzzle" 
WAYLON JENNINGS "America" 

Transtar 
Chick Watkins (303) 578 -0700 

Adult Contemporary 

GEORGE JONES "She's My Rock" 
DOLLY PARTON "God Wpn't Get You" 
BELLAMY BROTHERS "World's Greatest Lover" 

Country 
Tom Casey (213) 460 -6383 

BANDY & STAMPLEY "The Boys' Night Out" 
EDDIE RABBITT "The Best Year Of My Life" 
JOHN CONLEE "Years After You" 
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Black /Urban 
BREAKER® 

PRINCE 
Purple Rain (WB) 

76% of our reporting stations on it. Rotations: Heavy 34/8, Medium: 16/1, Light: 9/6, Extra Adds: 
2, Total Adds: 17 including WVEE, KNOK -FM, WYLD -FM, WGCI, WJLB, WZEN -FM, WNHC, KQXL, 
WXOK, KJCB, WJJS, WDAO. WKWM, WWWS, WVOI. Moves 32 -14 on the Black /Urban chart. 

LIONEL RICHIE 
Penny Lover (Motown) 

73% of our reporting stations on it. Rotations: Heavy 14/4, Medium 25/3, Light 17/10, Extra Adds: 
2, Total Adds: 19 includng WXYV, WRKS, WDJY, WAOK, KMJQ, WYLD -FM, WTMP, WDRQ, KMJM, 
KJLH, WFXC, WWDM, WOKS, WVOI. A most added record. Debuts at 23 on the Black/Urban chart. 

DAZZ BAND 
Let It All Blow (Motown) 

70% of our reporting stations on it. Rotations: Heavy 5/1, Medium: 22/1, Light 27/9, Extra Adds: 2, 
Total Adds 13, WAOK, KRNB, WEDR, WBLZ, WDMT, WNHC, WRDW, WATV, WPDQ, KIIZ, 
WQQK, WANT, WANM. Debuts at 35 on the Black /Urban chart. 

EVELYN "CHAMPAGNE" KING 
Just For The Night (RCA) 

70% of our reporting stations on it. Rotations: Heavy 3/1, Medium 31/3, Light 22/5, Extra Adds: 0, 
Total Adds 9, WUSL, WHRK, WEDR, WZEN -FM, WRDW, KQXL, WQQK, KHYS, WVO1. Debuts 
at 33 on the Black /Urban chart. 

E. ISLEY, C. JASPER, M. ISLEY 
Look The Other Way (CBS Associated) 

68% of our reporting stations on it. Rotations: Heavy 3/1, Medium 18/4, Light 31/17, Extra Adds: 2, 
Total Adds 24 including WXYV, WAMO, WDJY, WHUR, WEDR, WDMT, WZAK, WDRQ, WJLB, 
KJLH, XHRM, JET94, WPDQ, WQQK. A most added record. Debuts at 39 on the Black /Urban 
chan. 

BAR -KAYS 
Sex-O-Matic (MercurylPolyGram) 

61 % of our reporting stations on it. Rotations: Heavy 6 /0, Medium 24/3, Light 19/7, Extra Adds: 0, 
Total Adds: 10, WDAS, WHRK, KNOW, WFXC, KIIZ, WPLZ, KHYS, WVKO, KDKO, KUKQ. Debuts 
at 37 on the Black/Urban chart . 

SMOKEY ROBINSON 
I Can't Fond (Tamla/Motown) 

61% of our reporting stations on it. Rotations: Heavy 13/0, Medium 18/1, Light 18/3, Extra Adds 0, 
Total Adds 4, KDAY, Z93, WFXC, WKWM. Moves 36 -34 on the Black /Urban chart. 

NEW & ACTIVE 
a DENIECE WILLIAMS "Black Butterfly" (Columbia) 47/18 

Rotations: Heavy 6/3, Medium 21/6, Light 29/9, Extra Adds 0, Total Adds 18 including WWIN -FM, WILD, WDAS, WUSL, 
WAMO, WHUR, WHRK, WZAK, XHRM, KSOL, KQXL, WXOK, WWDM, WWWS. Heavy: WDIA, WYLD -FM, WJMI. Medium: 
WRKS, WAOK, WONT, WZEN -FM, KACE, KDAY, WNHC, WAN, 293, WJAX, KJCB, WBLX, KAPE, KOKA, WANM. Debuts at 38 
on the Black/Urban chart. 

DARYL HALL & JOHN OATES "Out Of Touch" (RCA) 48/12 
Rotations: Heavy 5/0. Medium 21/2. Ught 20/10. Extra Adds 0, Total adds 12, KYOK, WYLD -FM, WBMX, KMJM, KJLH, WRDW, 

WPEG, WBLX, WOOK, WTOY, WWDM, WTLC. Heavy: WDJY, WZAK, JET94, WJAX, KUKQ. Medium: WWM -FM, WXW, WAMO, 
WHUR, KRNB, WDIA, WTMP, WBLZ. WOK), XHRM, KSOL, KNOW, KQXL. 291 WFXC, KIR, KOKA, WOKS, WVKO. 

APOLLONIA 6 "Sex Shooter" (WB) 46/6 
Rotations: Heavy 15/0, Medium 18/2, Light 13/4, Extra Adds O. Total Adds 6, WHRK, JET94, WFXC, WJMI, KITZ, WVKO. Heavy: 
WAOK, KKDA -FM, KYOK, WDRQ, WZEN -FM, KDAY, XHRM, KSOL, WAN. WPEG, WQMG, KJCB, WQQK, WWWS, KUKQ. 
Medium: WXYV, WDAS, WUSL, WVEE, KNOK -FM, WDMT, WZAK, WJLB, WRDW, KNOW, WENN. KAPE, WEHS, WWDM, 
WOKS, WKWM. Moves 38 -32 on the Black/Urban chart. 

FORCE MD'S "Teen" (Tommy Boy) 44/10 
Rotations: Heavy 9/0, Medium 14/2, Light 20/7, Extra Adds 1. Total Adda 10, WVEE, KMJQ, WBMX, WJLB, XHRM, KNOW, 
KHYS, WWDM, WDAO, WWWS, KUKQ. Heavy: WILD, WRKS, WAMO, WZEN -FM, KACE, KDAY, KJLH, WNHC, WPEG. Medium: 
WDAS, WUSL, WDIA, WDMT, WKND, WKXI, WQQK, WANT, WEAS, WTLC. Debuts at 40 on the Black/Urban chart. 

JUNIOR "Somebody" (London/PolyGram) 44/5 
Rotations: Heavy 2/0, Medium 20/0, Light 22/5, Extra Adds 0, Total Adds 5, WHRK, KMJM, KNOW, WKXI, KHYS. Heavy: WEDR, 
KSOL. Medium: WILD, WBMX, WGCI, KACE, KDAY, XHRM, WNHC, WPEG, JET94, WFXC, WQMG, WPDO, WLOU, WPLZ, 
WANM, WOKS, WAAA, WWWS, KDKO, KUKQ. 

MADONNA "Lucky Star" (Sire/WB) 42/0 
Rotations: Heavy 2210, Medium 19/0, Light t /O, Extra Adds O. Total Adds O. Heavy: WILD, WDAS, WUSL, WAMO, WDJY, WYLD- 
FM, WIMP, WGCI, WBLZ, WNHC, KNOW, KQXL, Z93, JET94, WJAX, WJJS, WQQK, K94, WORL, WPLZ, WWDM, WOKS. 
Medium: WWIN -FM, WRKS, KKDA -FM, KNOK -FM, KACE. KDAY, WXOK, WPEG, WFXC, WQMG, WJMI, WBLX, KHYS, WANT, 
WTOY, WAAA, WVKO, WKWM, WLUM. Remains at 26 on the Black /Urban chart. 

JERMAINE STEWART "The Word Is Out" (Arista) 40/9 
Rotations: Heavy 4/0, Medium 11/4, Light 24/4, Extra Adda 1, Total Adds 9, WDAS, WAMO, WVEE, KDAY, WRDW, WQMG, 
WJAX, WPLZ, WVKO. Heavy KYOK, WDMT, WLOU, WOKS. Medium: KKDA -FM, WZAK, XHRM, KNOW, WWDM, WKWM, 
wwwS. 
PHILIP BAILEY "Photogenic Memory" (Columbia) 38/4 
Rotations: Heavy 4/0, Medium 22/0, Light 12/4, Extra Adds 0, Total Adds 4, WRDW, KNOW, Z93, WTOY. Heavy: KMJQ, WAN, 
WJAX, KOKA. Medium: WAMO, WAOK, KYOK, KRNB, KDAY, XHRM, KSOL, WENN, WPEG, WFXC, WQMG, WPDO, KJCB, 
WBLX, WQQK, WPLZ, WEAS, WANM, WDAO, WWWS, KDKO, KUKQ. 

RJ'S LATEST ARRIVAL "Harmony' IGoiden Boy /Quality) 38/3 
Rotations: Heavy 3/0, Medium 14/0, Light 21/3, Extra Adds 0, Total Adds 3, WAOK, WZEN -FM, WTOY. Heavy: WAN, KOKA. 
WWWS. Medium: WDAS, WAMO, WEDR, WDMT, WZAK, XHRM, WPEG, WPDQ, WQQK, KAPE, WWDM, WDAO, WTLC, KDKO. 

QAL JARREAU "After AN" (WB) 35/34 
Rotations: Heavy 1/1, Medium 7/7, Light 23/22, Extra Adda 4, Tptal Adds 34 including 1/MIN-FM. WXYV, WILD, WDAS. 

WUSL, WAMO, WHUR, WAOK, WVEE, KNOK -FM, WEDR, WIMP, WGCI, WDRQ, KDAY. 

K. ROGERS w /K. CARNES & J. INGRAM "What About Me?" (RCA) 35/7 
Rotations: Heavy 3/0, Medium 15/O, Light 18/8, Extra Adds 1, Total Adds 7, WAOK, WDIA, KMJM, KSOL, Z93, WPEG, WTOY. 
Heavy WQMG. KOKA, WANM. Medium: WWIN -FM, WXYV, WVEE, KKDA -FM, KRNB. WHRK, WYLD -FM, WTMP, WZAK, 
KACE, WNHC. KQXL, KDKO, KUKQ. WOKS. 

RODNEY SAULSBERRY "I Wonder" (Allegiance) 35/4 
Rotations: Heavy 4/0, Meditan 16/2, Light 14/1, Extra Adds 1, Total Adds 4, WDAS, WJLB, KDAY, WTOY. Heavy: KMJQ, KITZ, 

WEAS. KOKA. Medium: WWIN -FM, WILD, WAMO, WAOK. KKDA -FM, WEDR, WZAK, XHRM, KSOL, WENN, WPDQ, KHYS, 
WAAA, WWWS. 

GRANDMASTER MELLE MEL & FURIOUS FIVE "We Don't Work For Free" (Sugar HMI) 35/0 
Rotations: Heavy 5/O, Medium 15/O, Light 15/0, Extra adds 0, Total Adds O. Heavy: KWG, KYOK, WGCI, WZEN -FM, WPEG, 
Medium: WXYV, WDAS, WAMO, WAOK, WJLB, XHRM, KSOL, WNHC, KNOW. WAN, WQQK, KAPE. WEAS, WTLC, KDKO. 

WHODINI "Friends" (Jive /Arista) 34/1 
Rotations: Heavy 18/0, Medium 10 /O, Light 8/1, Extra Adds 0, Total Adds 1, KNOW. Heavy: WAMO, WAOK, WVEE, KNOK -FM, 
WBLZ, WDMT, WZAK, WDRQ, WJLB, KDAY, KJLH, KITZ, WQQK, WDAO, WWWS, WVOI. Medium: WILD, XHRM, KSOL, WNHC, 
WPLZ, WANT, WQKS, WAAA, WKWM, KDKO. Moves 37 -36 on the Black /Urban chart. 

BEAU WILLIAMS "You Are The One" (Capitol) 32/3 
Rotations: Heavy 1/0, Medium 14/0, Light 17/3, Extra Adds 0, Total Adds 3, WZEN -FM, KQXL, WBLX. Heavy WANM. Medium: 
WAOK, KRNB, WDIA, WTMP, WZAK, WXOK, WENN, WJMI, WKXI, KJCB, KAPS, KOKA, WWDM, WWWS. 
KURTIS BLOW "8 Million Stories" (Mercury/PolyGram) 32/0 
Rotations: Heavy 7/0, Medium 14/0, Light 11/O, Extra Adds 0, Total Adds 0. Heavy: WDAS, WVEE, WZEN -FM, XHRM, WPEG, 
WPDQ, WWWS. Medium: WUSL, WAMO, KNOK -FM, WDIA, WIMP, WGCI, WDMT, KDAY, KSOL, JET94, WKXI, KOKA, WWDM, 
KDKO. 

DREAMBOY "I Promise (I Do Love You)" (Qwest/WB) 31/5 
Rotations: Heavy 2/O, Medium 14/O, Light 15/5, Extra Adds O. Total Adds 5, WILD, KMJM, KQXL, KJCB, WAAA. Heavy: KNOK- 
FM, WZAK. Medium: KKDA -FM, WIMP, WDMT, WDRQ, WJLB, KDAY, XHRM, WOMG. WPDO, WBLX, WOOK, WWDM, WKWM, 
WWWS. 

MOST ADDED o 

AL JARREAU (34) 
After All (WB) 

E. ISLEY, C. JASPER, M. ISLEY (24) 
Look The Other Way (CBS Associated) 

LIONEL RICHIE (19) 
Penny Lover (Motown) 

SLAVE (19) 
Ooohh (Cotillion /Atco) 

DENIECE WILLIAMS (18) 
Black Butterfly (Columbia) 

R&R/Friday, October 12, 1984 

HOTTEST 

CHAKA KHAN (60) 
I Feel For You (WB) 

STEVIE WONDER (51) 
I Just Called To Say I Love You (Motown) 

NEW EDITION (36) 
Cool It Now (MCA) 

REBBIE JACKSON (28) 
Centipede (Columbia) 

PRINCE (25) 
Let's Go Crazy (WB) 

MR. T "Mr. T's Commandment" (Columbia) 27/1 
Rotations: Heavy 0/0, Medium 8/0, Light 19/1, Extra Adds 0, Total Adds 1, KJLH. Medium: KYOK, WNHC, WPEG, JET94, WKXI, 

WQQK, KAPE, KOKA. 

MTUME "C.O.D. (I'D Deliver)" (Epic) 26/15 
Rotations: Heavy 3/1, Medium 8/5. Light 14/8, Extra Adds 1, Total Adds 15, WUSL, KKDA -FM, KYOK, WDIA. WTMP. 

WGCI, KDAY, KNOW, WXOK. WJMI, KJCB, WBLX, WQQK. WPLZ, KAPE. Heavy: WAOK, KOKA. Medium: KRNB, WDMT, WNHC. 

FAT BOYS "Jallhouse Rap" (Sutra) 25/6 
Rotations: Heavy 2/0, Medium 8 /1, Light 15/5, Extra Adda 0, Total Adds 6, WAMO, WHUR, KRNB, WDIA, WEDR, WANM. Heavy: 
WRKS, WZEN -FM. Medium: WDAS, WUSL, WVEE, WDMT, WZAK, XHRM, WPEG. 

O'BRYAN "Go On And Cry" (Capitol) 25/6 
Rotations: Heavy O /O, Medium 8/0, Light 17/6, bars Adds 0, Total Adds 6, WKXI, KJCB, WLOU, KOKA, WOKS, WKWM. Medium: 
WDAS, KKDA -FM, WZAK, KJLH, XHRM, WBLX, KAPE, WWWS. 

SIGNIFICANT ACTION 
RICHARD "DIMPLES" FIELDS "Jazzy Lady" (RCA) 24/5 
Rotations: Heavy 1/0, Medium 13/1, Light 10/4, Extra Adds 0, Total Adds 5, WILD, WAMO, WAOK, KMJQ, WPEG. Heavy: WAN. 
Medium: WWIN -FM, WXYV, WIMP, WGCI, KJLH, WKND, WPDQ, K94, WEHS, KOKA, WAAA, WTLC. 
DIVINE SOUNDS "Changes (We Go Through)" (Specific) 24/3 
Rotations: Heavy 3/0, Medium 6 /1, Light 16/2, Extra Adds 0, Total Adds 3, WDAS, WJJS, WTLC. Heavy: KMJQ, KYOK, KOKA. 
Medium: WAOK, WZAK, WAN, WOOK, WWWS. 
GOODIE "Because Of You" (Total Experience /RCA) 24/2 
Rotations: Heavy 1/0, Medium 10/0, Light 12/1, Extra Adds 1, Total Adds 2, WXYV, WANT. Heavy: WJAX. Medium: WDIA, 
WJLB. WPEG, WQMG, KAPE, WEAS, KOKA, WANM, WTLC, WWWS. 
WHODINI "Five Minutes Of Funk" (Arista) 24/2 
Rotations: Heavy 8 /0, Medium 1310. Light 5/2, Extra Adds 0. Total Adds 2, WYLD -FM, WPEG. Heavy: WRKS, KYOK, WZEN -FM, 
KDAY, KIIZ, WANM. Medium: WXYV, WDAS. WUSL, KKDA -FM, WJLB, KMJM, WRDW, KNOW, WENN, WJMI, KHYS, WWDM, 
WOKS. 

CULTURE CLUB "The War Song" (Epic) 23/4 
Rotations: Heavy 0 /0, Medium 10/0, Light 13/4, Extra Adds 0, Total Adds 4, Z93, KJCB, KOKA, W W WS. Medium: WHUR, KRNB, 
WDIA, WRDW, KQXL, JET94, WFXC, WJAX, WANM, KUKQ. 
BRONNER BROTHERS "Self Conscious" (Neighbor) 22/3 
Rotations: Heavy 0 /0, Medium 5/0, Light 17/3. Extra Adds 0, Total Adds 3, WAMO, WVEE, WTLC. Medium: WAOK, WTMP, 
WZEN -FM, WENN. WQQK. 

BRENDA LEE EAGER "Watch My Body Talk" (Private I /CBS) 21/5 
Rotations: Heavy 0/0, Medium 5/1, Light 16/4. Extra Adds O, Total Adds 5. KMJQ, Z93, WPDQ, WWDM, WAAA. Medium: WAOK. 
KRNB, WNHC, KOKA. 

BLOODSTONE "Bloodstone's Party" 1T-Neck/CBS) 21/2 
Rotations: Heavy 1 /0, Medium 5/0, Light 15/2, Extra Adds 0, Total Adds 2, WJJS, WANM. Heavy: KOKA Medium: WAMO, 
WAOK, KKDA -FM, KSOL, WOOK. 

pin SLAVE "Ooohh" (Cot Iion/Atco) 19/19 
Lao Rotations: Heavy 3/1. Medium 8/5, Light 14/8. Extra Adds 1, Total Adds 15, WUSL, KKDA -FM. KYOK. WDIA, WTMP, 
WBMX, WGCI, WDRQ, WZEN -FM, KDAY, WNHC, WJAX, WBLX, WWDM, WANM, WTLC, WWWS. 

aTOM BROWNE "Secret Fantasy" (Arista) 19/16 
Rotations: Heavy 1/1, Medium 1/0, Light 15/13, Extra Adds 2, Total Adds 16, WILD, WVEE, WHRK, KMJM, WZEN -FM, 

KACE, KSOL, WLOU. WBLX, WQQK, WPLZ, KAPE, WAAA, WDAO, WWWS, WVOI. Medium: WDRQ. 

EUGENE WILDE "Gotta Get You Home Tonight" (Phifly Works /Atco) 19/3 
Rotations: Heavy 4/0, Medium 6/1, Light 9/2, Extra Adds 0, Total Adds 3, WDMT, WPDO, KITZ. Heavy: W WIN -FM, WILD, KNOK- 
FM. WZAK. Medium: KKDA -FM, WNHC, WBLX, KHYS, KAPE. 
AMUZEMENT PARK BAND "No" (Atlamic) 18/1 
Rotations: Heavy 2/0, Medium 2/0, Light 14/1, Extra Adds 0, Total Adds 1, KMJM. Heavy: WDMT, WZAK. Medium: XHRM, 
WKWM. 

FM RICK JAMES "You Turn Me On" (Gordy /Motown) 17/14 
Rotations: Heavy 0 /0, Medium 7/6, Light 10/8, Extra Adds 0, Total Adds 14, WWIN -FM, WDAS. WUSL, WHUR, WVEE, 

KKDA -FM, WIMP, WBMX, XHRM, KSOL, WBLX, WPLZ, WANM, WOKS. Medium: KRNB. 

TERRI WELLS "I'm Giving All My Love" (Philly Worid /Atco) 17/4 
Rotations: Heavy 0 /0, Medium 7/0, Light 913, Extra Adds 1, Total Adds 4, WXYV, WTMP, KITZ, KHYS. Medium: WDAS, WUSL, 
KRNB, WDIA, WPDQ, WLOU. WAAA. 

MIDWAY "Set It Out" (Personal) 17/2 
Rotations: Heavy 2/0, Medium 7/0, Light 17/1, Extra Adds 1, Total Adds 2, KNOW, WQMG. Heavy: WVEE, WJLB. Medium: WEDR, 
WDMT, WZAK, WDRQ, WPEG, KIIZ, WKWM. 

DETROYT "Physical Lover" (Tabu /CBS) 17/1 
Rotations: Heavy 0 /0, Medium 6/O, Light 1111, Extra Adds 0, Total Adds 1, WPEG. Medium: KKDA -FM, KNOK -FM, KJLH, KJCB, 
WOOK, KOKA. 

BROTHERS JOHNSON "Lovers Forever" (A&M) 16/7 
Rotations: Heavy 0 /0, Medium 4/3, Light 11/3, Extra Adds 1. Total Adds 7, XHRM, WXOK, WPEG, KJCB, KAPE, KOKA, KDKO. 
Medium: WWIN -FM. 

BOBBY WOMACK & PATTI LABELLE "It Takes A Lot Of Strength To Say Goodbye" (Beverly Glen) 
15/3 
Rotations: Heavy 3/0, Medium 6/0, Light 6/3, Extra Adds 0, Total Adds 3, KJCB, WOKS, WVKO. Heavy: W WIN -FM, KRNB, WDIA. 
Medium: WHRK, WJMI, KAPE, WANM, WDAO, WWWS. 
PRETTY POISON "Nightime" (Svengali) 15/2 
Rotations: Heavy 0 /0, Medium 8/0, Light 7/2, Extra Adds 0, Total Adds 2, WKXI, KJCB. Medium: WWIN -FM, WXYV, WAOK, 
WVEE, WDIA, WDRQ, WJLB, KMJM. 
TONY COMER "Don't Give Up" (Vidcom) 14/1 
Rotations: Heavy 1/0, Medium 7/0, Light 6/1, Extra Adds 0, Total Adds 1, KHYS. Heavy: WEAS. Medium: WDIA, WEDR, WZEN- 
FM, WAN, WENN, WPEG, WWDM. 

C.L. BLAST "50/50 Love" (Park Place) 13/1 
Rotations: Heavy 1/0, Medium 4/0, Light 8/1, Extra Adds O. Total Adds 1. WBMX. Heavy: WATV. Medium: KRNB, WZAK, WENN, 
WEAS. 

JOHNNIE TAYLOR "Shoot For The Stars" (Beverly Glen) 13/0 
Rotations: Heavy 1/0, Medium 5/0, Light 7/0, Extra Adds 0, Total Adds 0, Heavy: KACE. Medium: WILD, WAOK, KRNB, KJCB, 
KOKA. 

PENNYE FORD "Change Your Wicked Ways" (Total Experience /RCA) 12/5 
Rotations: Heavy 0 /0, Medium 2/1, Light 9/3, Extra Adds 1, Total Adds 5, WVEE, KMJO, KJLH. WNHC, WOOK. Medium: KRNB. 

MARY LOVE "Save Me" (Mirage /Atco) 12/3 
Rotations: Heavy 0/0, Medium 3/1, Light 9/2, Extra Adds 0, Total Adds 3, WDIA, WEDR, WDMT. Medium: KRNB, WEAS. 

KOKO -POP "I'm In Love With You" (Motown) 12/2 
Rotations: Heavy 0/0, Medium 6 /0, Light 5/1, Extra Adds 1, Total Adds 2, WJLB, WKWM. Medium: KNOK FM, WZAK, KJLH, 
WRDW, WJMI, WDAO. 

JOYCE KENNEDY "Stronger Than Before" (A &M) 11/10 
Rotations: Heavy 2/1, Medium 1/1, Light 7/7, Extra Adds 1, Total Adds 10, WILD, WHUR, WVEE. KKDA -FM, KMJO. KDAY, KJCB, 
KAPS, KOKA, WOKS. Heavy: KNOK -FM. 

RANDY HALL "A Gentleman" (MCA) 11/8 
Rotations: Heavy 0 /0, Medium 1/1. Light 9/6. Extra Adds 1. Total Adds 8, WXYV, WVEE, WZEN -FM, WJMI, KJCB, WBLX, 
WWDM, WWWS. 

HERBIE HANCOCK "Metal Beat" (Columbia) 11/5 
Rotations: Heavy 0 /O, Medium 1/1, Light 9/3, Extra Adds 1, Total Adds 5, WDJY, WAOK, KYOK, KACE, WQQK. 
KRYSTOL "After The Dance Is Through" (Epic) 11/1 - 
Rotations: Heavy 1/0, Medium 2/O, Light 7/0, Extra Adds 1, Total Adds 1, WNHC. Heavy: KMJO. Medium: KJLH, KAPE. 

BONNIE POINTER "Premonition" (Private I /CBS) 10/10 
Rotations: Heavy 0/0, Medium 2/2, Light 7/7, Extra Adds 1, Total Adds 10. WAOK, KRNB, WDIA, KMJM, WZEN -FM, WNHC, 
WJAX, KJCB, KOKA, WTLC. 

TWILIGHT 22 "Street Love" (Vanguard) 10/3 
Rotations: Heavy 0 /0, Medium 6/1, Light 4/2, Extra Adds 0, Total Adds 3, KJLH, WJAX, KHYS. Medium: WVEE, XHRM, WANM, 
WTLC, WWWS. 

PRINCE w /SHEILA E. "Erotic City" (WB) 10/1 
Rotations: Heavy 8/1, Medium 2/0, Light 0 /0. Extra Adds 0, Total Adds 1, WVKO. Heavy: WAMO, WHRK. WZAK, WDRQ, WJLB, 
KDAY, KIIZ. Medium: WILD, WDMT. 
PALMERFORCE TWO "Street Wars" (Pandisc) 10/0 
Rotations: Heavy 1/O, Medium 1/0, Ught 8/0, Extra Adds 0, Total Adds 0, WEAS. Heavy: KYOK. 
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Black /Urban Regionalized Adds & Hots Stations are listed by region. 
Hots are listed In order of 
their airplay activity. 

EAST WDASIPM1IIadalphia WDJYIWaehington,DC 
Joe Tamburro Dan O'Neil 

WWINfMIB.Mlmpre 
EASroN 

KNth Newman LIONEL RICHIE 
AL JARREAU CHAMPAI AL GN N 

J U 

JAMES 

E 
WILLIAM 

S 

LSeERRY 
LISA 

DESTSLJ 
e 

LILLO RRICKJ 

M5 DEN.. NS LIARS GOES TO H 

NEREIERAxCOCK Hottest: BLACK MAMBA 
WONDER SOUNDS Hottest JACKSON REBBIE 

STEVIE 
ALLEN 

WO 

Hottest: KHAN CHEM KHAN 
PRINCE 

EUGENE WILDE 
ROSS 

NKSOx 

HALL OATES 

altimore PRINCE WHURIWashington,OC 
Roy Sampson 

WAMOIPixsburgh Libby Lawson 
LIONEL RICHIe Aibn Hanison 1S MARIE L Y, JASPER 6 I 

TEMNA 

GRANDMASTER MELLE SL JARREAS 
TEENA MARIE 
RANDY HALL AL JARREAU RICK JA/TES JADE SERIES. STEWART 
SLAVE DENIECE 
BOBBY BROOM 

WILLIAMS DENIECE WILLIAMS 
AL JAR 

WELLS 

FAT 

[ALEP, 
VALENTINE 

REPOS I 

GOODIE RERU 
RICHARD O. FIELDS BOTS 

ONE ON ONE BROTHERS BILLY OCEAN NATIVE Hottest: NEW Hottest: 
CNAEA KHAN NE EDITION WHODINI STEVIE ALIW MYERS CONTROLLERS 
PRINCE 

WONDER 

VANITY RA. 
JANET JACKSON JEFFREYSOSBORNE 
JEFFREY OSBORNE 

WILDNO.ton 
Elroy R.C.51mih 

RICHARD D. FIELDS 
GLENN JONES 
DREAMBOY 
AL JARREAD 
DENIECE WILLIAMS 
TOM BROWNE 
JOYCE USSERY 
Hottest: 
ALICIA MYERS 
NEW EDITION 
CHAU KHAN 

WHIODINI 

W KNOINaMOrd IA 

JordanlMOLwn 

none 

MITME 
SOS B 
STEVIE WONDER 
NEW EDITION 
CEARA KHAN 

WNHCINew Hat. 
James Jordan 

PENN. FORD 
BONNIE POINTER 

aTOLRO 
REA AL 

PRINCE 
SLAVE. 
LAKESIDE 

JAMES 
Hottest: 

NEW EDITION 
CHAU KHAN 
JACKSONS 
REBBIE JACKSON 

WRRSRMW'York 
TaytedOWWlarone 

LIONEL RICHIE 
STYLISTICS 
FBI CREW 
NEW 
JEFFREY 

IT 
OOSSBORNE 

Hottest: 
ALICIA 
TINA TURNER 
NEW BITION 

DIHI 
KURTIS BLOW 

WUSLIPMIadelpma 
WyatUBU9ga 

EVELYN KING 
LAKESIDE 

WONDER 
DENIECE WILLIAMS S 

UR8 
TEENA MARIE 
RICE ES JAM 
AL JARREAS 

PRINCE 
D EARGE 
TIME 
CHAIM 

A JERMAINEJACKSON 

SOUTH 
WAOKIAIIanta 
Larry 'Tinsley 

AL JARREAS 
HERBIE HANCOCK 
KENNY ROGERS 
SLAVE 
LIONEL 
RICHARD D. FIELDS 
ASS BAND 

RONNIE POINTER 

BILLY OCEAN 
CHAN. KHAN 
REBBIE JACKSON 
STEVIE WONDER 
NEW EDITION 

WVEE/Allanta 
Scotty Andrews 

PRINCE 
AL JARREAS 
SLAVE 

K JAMES 
JOYCE KENNEDY NEDY 
FORCE 
SERRAINE STEWART 
RANDY HALL 
TOM BROWNE 
BONNER BROTHERS 

BILLY OCEAN 
STEVIE WONDER 
CHAKA KHAN 

NEW D ON 

MIDWEST 
WSMXIChIcago 
Lee Michaels 

RONK 
TEENA MARIE 
SLAVE 
HALL OATES 

RICK 
JEFFREY ORNE 

JAMES 
FORCE D'S 
C.L. BLAST 
TEMPTATIONS 
SMOKE CITY 

AN STEP HIE MILLS 
SOS BAND WOAD/Dayton 
DIANA ROSS LanMOd Stephens 
KENNEDY A OSBORNE 
CAROL LYNN TONNES p 

WGCUChlcegom 
DENIECE WILLIAMS 
AL JARREAU 

Graham Armetrerp TOM BOWNE 
JASPER 6 I 

BOBBY BROOM 
HAROLD 
FORCE N 
JIMMY SCOTT 

PRINCE 
STEVIE WONDER 
NHODINHA I 

CRA HAN 
IME 

WV/OD/Columbus 
Lyleslbnes 

PRINCE 
APOLLONIA 6 

AL 
BAR- KAYSAU 
CONTROLLERS 
JOT 

: 

INK STEWART 
E 

JANET JACKSON 
TIME 
BILLY OCEAN 
PRINCE 
LEON HAYWOOD 

AL JARRUU 
SLAVE 
PRINCE 
MTUPIE 
SOS BAND 
STYLISTICS 

BOB JAMES 

STEVIE WONDER 
STEPHANIE MILLS 
NEW EDITION 
SMOKEY ROBINSON 
CHA. KHAN 

WBLZICIncinnail 
Brian Castle 

DA. BAND 
CHAMPAIGN 
ROD STEWART 
JANET JACKSON 
STEPHANIE MILLS 

PRINCE t 
BILLY 
STEVIE 

PRINCE 
KHAN 
WONDER 

WZAKICleveleed 
Lynn Tolliwr 

NIECE WILLIAMS 
ISL., JASPER 6 I 

STAPLE SINGE. 
NEW GUYS ON THE IT 

PRINCE 
E WONDER 

WOOD INI 

NNR.JONES 
PARK 

WDMT/CIebnd M 
D ean RVlus 

JEFFREY 
E, JAS 

O 
BOB MARLEY 

e 

DAZE BAND 
UZU MATSUI PROJE 

L 
EUGENE WILDE 
MARY LOVE 

APILIZEPIENT PARK 
MTUNE 
SOS RAND 
WHODINI 
STEVIE WONDER 

WJLBIDetrolt 
James Alexander 

FORCE MD'S 
ISLET, JASPER 6 I 

ROBO POP 
READY FOR THE NOR 
RODNEY SAULSBERRY 
PRINCE 
Hottest: 
RA ER AN 

NEW EDITION 
PRINCE 

MBODINI 

WDROIDetrdt 
Stese Kerrie 

AL JARREAU 
ISUY, JASPER R I 

LIONEL LIONEL 

APOLLLMIA 6 
CHAM KHAN 
NEW 

PRRINCEITION 

WKWMIOrand RaPds 
Frank Orant 

PRINCE 
ISL., JASPER B I 

KO KO POP 
YAM 

SHORE? ROBINSON 
STEVE 

EGYPTIANELOVER 
CHINA KHAN 

WOO READY 
JEMEsNE 

WTLCIIndian.pols 
Jay Johnson 

AL 
BONNEREBROTHERS 

BONNIE 

DENIECE WILLIAMS 
TWIN IMAGE 

POINTER 
DIVINE SOUNDS 
WEST STREET MOB 
CHOPS 
HALL OATES 
SLAVE 
Hottest: 
STEVIE WONDER 
JANET JACKSON 
NEW 
U KHANE 

DIANA ROSS 

WLUMIMIIweukee 
Susie AUedn 

JEFFREY OSBORNE 
BRYSON 

Hottest: 
STEVIE 

PRINCE 
NEW EDITION 
TIME 

W W WSISagin.w 
Kermit Crockett 
PRINCE 

CULTURE 

WILLIAMS 
CLUB 

TOM BROWN 
LILLO THOME AS 

LRJARREAD 
EIDDO 
NEW HORIZONS 
FORCE MD'S 
SLAVE 
Hottest: 
PRINCE 
KURTIS BLOW 
GLENN 

LAKESIDE OR 

KMJMISL Louis 
Ron Atkins 

JEFFREY 
OS BORNE 

AMUEEMENTEPARK 
DREAMBOY 

OATES HALL 
JUNIOR 
JAZZY J 

BONNIE 

KENNY 

POINT 

ROGERS 

ER 
LIONEL 

Hottest: 
EDITION 

CHAU K 

STEVIE wONDER 
ALICIA 
WONDER 6YMARWICK 

WZENFMHSt. Louie 
Rod King 
PRINCE 
LILLO THOMAS 
EVELYN KING 
BONNIE POINTER 

TEEMUBRWILLIAMS iWNE 

LATEST 
RANDY HALL 

AR0.Zv 

Hottest: 
STEVIE WONDER 
PRINCE 
ALICIA MYERS 
NEW 

80 Reporting Stations 
78 Current Reports 

The following stations reported a frozen list 
this week: 

WKND/Hartford 
K94/Norfolk 

CHAU KHAN 

W VOVTOIedN iA 

Meas Myrick 

LIONEL ICHIE 
PRINCE 
CAMEO 
EVELYN KIN 

G ARREAU 
TOM BROWNE 
BOBBY BROOM 
ISLE., JASPER 6 I 

Hottest: , 

PRINCE 
CHAIM KHAN 
STEVIE WONDER 
KENNEDY OSBORNE 
WEODINI 

WRDWIAUguNa 
Charron Logan 

CHERRELLE 
PHILIS BAILEY 

SrTHANGERS SINGERS 
JASPER 6 I 

HALL 4 

EVELYN 
JERMAINE ARTeWART 

BILLYSTEVIE 

WONDER 

CHAIM 
OCEAN 

KENNEDY OSBORNE 

KNOW /Austin 
Ken Rush 

SOS RAND 
WHODINI 
BAR-KAYS 
LIONEL RICHIE 
KACNY 

BAILEY 
JUNIOR 
ISLET, JASPER 6 I 

MIDWAY 
MTUME 
FORCE MO'S 

PRINCE 
REBBIE JACKSON 
CHAIM KHAN 
BILLY OCEAN 
NEW EDITION 

WXOE/Baton Rouge 
Al Walleu 

DENIECE WILLIAMS 
MTUNE 
PRINCE 
JEFFREY OSBORNE 
BROTHERS JOHNSON ON 
NEW EDITION 
Hottest: 
STEVIE WONDER 
REBBIE JACKSON 
CEAKA KHAN 
NEW EDITION 
JANET JACKSON 

KOSLR.ten NWge 
Gerard Raine 

NIECE WILLIAMS DENIECE 
JARREAV 

EVELYN KING 
CYNDI LAUPER 

EAU WILLIAMS 
DREAMBOY 
Hottest: 
STEVIE WONDER 

KSONS 

A ROSS DIANA 

KK0A- FMIDallas 
Terri Avery 

TINA TURNER 
RICK JAMES 
GLENN 

KENNEDY 
MIME 
NENCLESS 
JEFFREY OSBORNE 

OHIO HPLAYERS 
PRINCE 

SOS 
STEVIERWONDEF 

WFXCOUrham 
Alvin Stowe 

LIONEL PICKLE 
ISLET, JASPER 6 I 

PETER VP 
BAR -KAYS 

MARC 

AL JARREAS 
SMOEBY ROBINSON 

ANTHONY THOM 
OLLONIA 6 

OSAKA KHAN 
STEVIE WONDER 
NEW 

JACKSON 
PRINCE J NCE 

KNOKFMIFL Wonh 
Kennyeyrd 

PRINCE 
SOS BAND 
TERNA MARIE 
ONE WAY 
AL JARREAU 
BOR. BROOM 

WHODINI 
PRINCE 
VANITY 
SOS BA 

R STEVIE WONDER 

WOMGIGreansROro 
Doc Foster 

JERMAINE STEWART 
IANNE REEVES 

MIDWAY 
AL 
LIONEL PICNIE 

RARRIS JACKSON 
KENNEDY 
STEVIEWONDE 

ORx¢ 

VANITY 
R 

SOUS' ROBINSON 

WPDOIJOCksonvlNe 
ScNtlJ.cksCn 

EUGENE WILDE 
JEFFREY OSBORNE 
LILLO 

ARE 
DAMELVIN 

ISLET, JASPER 6 I 

BILLY OCEAN 

JANET 
S 

LEON HAYWOOD 

HIIZIKiliont 

BEE. John 

SOS ARRRHAD 

JEFFREY 
BAND 

CSBORNE 

CONTROLLERS 

WELLS 
GLENN JONES 
TERRI 
EUGENE 

EDITION 
EN LD 

E NEW 

CR NUAN 
R JACKSON 

CLOtNI H AKA KHAN 
PRINCE 

K JCBILaleyette in 

Beatrice Evans 

PRINCE 
BONNIE 
BROTHERS 

POINTER 
JOSNSON 

AL 
VALENTIN8UBOS, 
MISMO 

KENNEDY 
DREAMBOY 
CULTURE CLUB 
PRETTY POISON 
OMACK A LABELLE 
Ninon./ 
CHUCK MANGIONE 
RANDY HALL 

Hottest: 
CHAMKHAN 
PRINCE 
REBBIE JACKSON 
ALICIA MYERS 
DIANA ROSS 

WLOUILOUisvllle 
Tony Fields 

K YOKMOUaton 
O' BRIAN N 

Steve Nedgewood GLENN JONES 

JEFFREY OSBORNE BROwe 
SLAVE 
HALL 6 OATHS PRINCE 

WATVIBIrmlrlgNam MTUME SOS BAND 

KERRIE HANCOCK 

DAZI BAND 
JASPER 6 I EGYPTIAN LOVER 

Hottest: JECKYLL HYDE 
WAVIE WONDER HARE MAN 
IN KHAN CYNDI UUPEE 

REBBIE JACKSON 
PRETO BRYSON KMJOIHOUaion 
CONTROLLERS Jim Snowden 

Ron January JANET JACKSON 
nOne 
Hottest: 

WJJSILYnchbur9 KHAN 

Lad Oohs 
NNEuRN 

ER 

DOCNNA SUPONER 
BILLY OCEAN 

WEDIIIMIamI 
Jackson/Jones 

JASPER 6 I 

DAZZ BAND 

AL 
LOVE 

AR EAÑ 
EVELYN KING 
KASHIF 

FAT BOYS 

PRINPRINCE 

KHAN - 

PHANIE MILLS 
EDITION NEW 

ALICIA MYERS 

W PLZIPNersburg 
Mirdy Jay 

JERMAINE STEWART 
GLENN JONES 

RICRICK JAMES 
TOM 

R -RAYS 

CHAKA KHAN 
TINE 
RALPH 
MADONNA 

MACDONALD 

ASHFORD 6 SIMPSON 

KMy'SIPOM ANhur 
WBLXIMObile MarkPetry 
B.J. Tayler 

TINA TURNER 
AL 

J SREA 
TONY 

OATES I HALL 
BEAU WILLIAMS 

KING 
AMS 

SLAVE mJA 
JAZZY JAY 

ISLE?, JASPER 6 I E S 

TOM B OWT6L JUNIOR 
RANDY 

Hottest: 
TERRI 

est. 
CHAU KHAN 
STEVIE WONDER 
PRINCE 
TINE 
REBBIE JACKSON 

WOOKINeshville 
Fred Nanny 

BILLY OCEAN 
STEVIE WONDER 

ALICI AYMYERS 
OSBORNE 

WANT /Richmond 
Kirby Carmichael 

EVELYN KING GOODIE 
RICHIE 

ISLLET,A.Ji JASPER 6 I DA. BAND 
TOM BROWNE Hottest: 
NTUME STEVIE WONDER 
HERBIE HANCOCK PRINCE 
HALL TES DIANA ROSS ROSS S 

CONTROLLERS CHAM KHAN 
PENNYFORD ALICIA MYERS 
NEW EDITION 

WTOYIRNnoke 
KURTIS BLOW Scats Morris 

STEVIE WONDER 
MADONNA IMAGE 
NNODINI IECE WILLIAMS 
CHAU KHAN PHILIP BAILEY 

RS'S LATEST RIV 
WYLDFMINew OMUna H 

KENNY DM/ Spencer 'A 
GERS 

TINA IT 

HALL OATES RODE. SAULSBERRY 
PRINCE 
LIONEL CHIE CHAIM KHAN 

E 

WONDER WHODINI 
ROSS Hotte DIANA 

JACKSON 
NEB 

EDITION 
BIE JACKSON CHAA AEK E 

STEVIE WONDER 
EISan Anbnio DIANA ROSS KAP 

PRINCE MIKEKeily 

KNeNorfolk 
Bruce Dowdy 

DIVINE SOUNDS 
PRINCE 
ROD STEWART 
TEDDY PENDERGRASS WORUOrIUMo 

WENNIBIrmingham LIONEL BLOODSTONE Fed Janes 
MkM1.N Star BRENDA u¢ EAGER 

PRINCE KIDS 
NE INCEE GLENN JONES WONDER R 

FORD 
BILLY OCEAN AL JARREAU 

escee, JASPER A 

R 

RICHARD D. emcee aDS 

PRINCE t JOYCE KENNEDY KRNR.FMIM.IPhis 
STEVIE WONDER : MN N Jnnw 
DIANA ROSS FEINCE 
RESOLVE STEVIE WONDER LILLOMA THOMAS 
STEPHANIE MILLS JACERONS 

DAZ BTHO REBBIE J ACKSON 
Z93ICMYIwton GRANDMASTER recce 

RONNIEYPOINTER 
Marc LMM AUTUMN 

Hottest: 
SMOKET ROBINSON Car Nayne PRINCE 

ROGERS STEVIE WONDER ONDER 
PHILIP BAILEY APOLLONIA 6 CHAD KHAN 
AL JARREAS /FI'UME 

ISLE., JASPER 6 I RANDY HALL 
CULTURE CLUB 

EAGER 
LUB Hottest: 

BRENDA LEE NEW 
RIIJ NACKSON 

NEW EDITION CRAM KHAN 
CHAM KHAN TIME 
TEDDY FERASS 

MENUDO 
REBBIE JACKSON ckson 
ONE 

Tommy Marshall 

WPEGIChaMNle O'BRIAN 
Mike Rossi PRETTY POISON 

KLOCKWIEE 
VAL INI 

BROS. JUNIOR MANGIONE 
CHOPS ONE ON ONE 
DETROIT Hottest: 
RICHARD RICHARD D. FIELDS 
BROTHERS JOHNSON 
HALL 6 OATES CIA MYERS 
KENNY ROGERS ROBINSON SN OS 
AL STEVIE WONDER 
KLOCKMIZE 

DIANA RRMS WJAXIJecAaenrille ul 

TION 
M 

Chris TUrnTurne: 

CRA 8 BONNIE POINTER 

NEW 

REBBIE JACKSON 
TIME TWILIGHT 22 

JEANNINE 
JET90 IChattancoga Hottest: 

Tew.RT 

Rich Phillips K RINGFISLD SP 
TINA 
TIC 

TURNER 
APOLLONIA 6 CHAMUAN 
ISUY, JASPER 6 I INCE 
BOB MA CHICAGO 

ñIAM 
STEVIE NTID WONDER 
NEW 
REBBIE JACKSON 
LEON HAYWOOD 

DIANA ROSS 
CONTROLLERS 

WDIAIMemphie 
Bobby O'Sar 

KENNY 
MARY LOVE 

ROGERS 
ILLO THOMAS 

MTUMe 
BONNIE POINTER 
FAT 
B ttest 
STEVIE WONDER 
TINA TURNER 

EMOKEY ROBINSON 
BARRIE J ACKSON 

WHRKIMemphla 
Maddox/Smith 

BAR -RAYS 
APOLLONIA 6 

TOMMY TATE 
EVELYN KING 
D ENIECE NILLIANS 
JAllY A Y 
JUNIOR 
TOM NNE 
Hoff., 
STEVIE 

JACKSON 
PRINCE 
BILLY OCEAN 
MTUME 

Hottest: 

CHUCK MANGIONE 

BILLY OCEAN 
STEVIE WONDER 
PRINCE 
CRAM 
DIANA 

KHAN 
C ROSS 

LIONEL RICHIE 
JOYCE KENNEDY 

JARREAD AL 
BROTHERS JOHNSON 
N T ME 
TOM BROWNE 
Hottest: 

DIANA ROSS 
LAKES 

O50EEY ROBINSON 
CHAKA KHAN 

WENS/Savannah 
D on Jonas 

PRINCE 
CHOPS 
JESSE JAUS 
ote 

Hottest: 
NEW N 

AORSHFRD 6S SIMPSON 
JACKSON 

STEVIE WONDER 

WEST KACEILOS Angelas 
MIIIHRSWiggina 

KDKOIEnglewmd ENA MARIE 
Garbs Lando GLENN JONES 

HANCOCK 
TINA TURNER 

BE 

BAR YS 
BROWNE 

AZAR 
BROTHERS JOHNSON 

LACE 

CHAMPAIGN PRINCEt 
TINA B 
ASHFORD A SIMPSON 

N¢M EDITION 

Hottest: FORCE MO'S 
STEVIE 

CORD Mx 

WONDER STEVIE WONDER XMRMIS.n 01.90 ;e 

REBHIE 

KHAN 
JACKSON KJLHM1OS Angelas 

Out Lindsey 
NEW EDITION Rico Read 
STAPLE SI SISTERS 

TWIN 
KDAYILOS Angeles CIRCUIT BROTHERS JOHNSON N RIR iCXIE JASPER 

¿ 

aok Patterson 
KPLSHIF DENIECE WILLIAMS 
H ALL 6 

JRTES 
STRUT PRINCE 

TEENA ISLE?, JASPER 6 I RICK 
TWILIGHT 22 OY MORGAN DVE AT WORE 
CARS FORCE x 

O JOYCE KENNEDY PENNYE FORD SCRITTIP LITTI 

RODNEY s 

O 
ER MYERS 

MTUME 
LSB Hottest: 

CARDN 
STEPHANIE MILLS 

XAU N DESPOT 
HORIZONS WONDER NEW 

BEVERLY CASON 
114IIODENI AL JARREAU 

APMAN PRINCE 

RH 
STERART KUKOIPtroenla 

SO ¢YROBINSON Rick Nuhn 

KOKAIShrevepon 
B.B. Davis 

TIME 
ORGAN 

Oe'BRIAN 
LILLO ROMAS 

BROTHERS 
BONNIE POINTER 

JOHNSON 
CULTURE 
TINA 

CLUB 
TURNER 

JOYCE KENNEDY 
DENISE 
CHUCK MAOGIONE 

WONDER 
E TEJACKSON 

CHAM KHAN 
CONTROLLERS 
MDR,. JACKSON 
W WDMISumpIHR 
Kevin Flemming 

LIONEL PICHIK 
WILLIAMS 

HALL A OATES 
AL JARREAU 
SLAVE 
BANANARAMA 
FORCE MD'S 
RANDY HALL 
B FENDA 

Hottest: 

LEE EAGER 
CHOPS 

CRAKE K 

STEVIE WONDER 
NEW EOITION 

JACKSON 
TINE 

[¢ 

WANMITNIehaasee 
Jae Bullard 

PRINCE 
JANES RICK 

WEST STREET OB 
FAT BOYS 
BLOODSTONE 
HARO DA 
HAROLD MELVIN 
SLAVE 

CHAIM KHAN 
DIANA ROSS 
JACKSONS 
JANET JACKSON 
SOKEY ROBINSON 

WIMPRampa 
Dave Midhaels 

LIONEL 
JAPES RICK ES 

LILLO THOMAS 
MTENE 
AL JARREAS 
TERRI WELLS 
SLAVE 

STEVIE WONDER 
DIANA ROSS 
NEW EDITION 
CRAM KHAN 
REBBIE JACKSON 

WOKS/Williamsburg 
Store Crumbl0y 

LIONEL 
AL ñR xce REAU 
STAPLE SINGERS 
PRIME TIME 

IEJOYCE KENNEDY 
O'BRIAN 

JAMES 

TWIN IMAGE 
Hottest: 
PEBBLE JACKSON 
CHA 

¢ 
KHAN 

NEW EDITION 

STEVIE WONDER 

WAAAIWInNOnSabm 
Eric 51. James 

DENIECE WILLEWS 
TOM B Yxe 
DREAMBOY 
LEON LOVE 
TYZIK 
LIONEL RICHIE 
BRENDA DA L EAGER 

STEVIESONDER 

RA ROSS 

NEW 
JACKSON 

EDITION 

ONE ON ONE 
WRECKIN' CREW 
Hottest: 
PRINCE 
WHODINI 

NVEDITNeR IOO 

CHAIR EHAN 

R -KAYS 
PRIME TIME 

AL JARREAU 

CHAUAEKHANDeR 

IN NCE 
NEW EDITION 

DIANA ROSS 

KSOLISan Mateo 
Bernia Moody 

RICK JANES 
DENIECE WILLIAMS 
TOM 
MTRONNE RA 

KENNY RocERS 

AN UTANA ROSS 

NEW EDITION 
CHAM KHAN 
REBBIE JACKSON 
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NATIONATAIRPLAY/30® 
October 12, 1984 

0 DAVE VALENTIN /Kalahari (GRP) 
O WYNTON MARSALIS /Hot House Flowers (Columbia) 

6 O PAT METHENY /First Circle (Wa) 
O HANN CRAWFORD /Down On The Deuce (Milestone /Fantasy) 

2 5 JIMMY McGRIFF /Skywalk (Milestone /Fantasy) 
a 6 SADAO WATANABE/Rendezvous (Elektra) 
3 7 MODERN JAZZ QUARTET 1984 /Echoes (Pablo) 

O RICHARD ELLIOT /Initial Approach (ITI /Allegiance) 
_a 0 GROVER WASHINGTON /Inside Moves (E(ektra) 
n CD CHUCK MANGIONE /Disguise (Columbia) 
s 11 ROB McCONNELL & BOSS BRASS /All In Good Time (Palo Alto) 
le ® CABO FRIO /Just Having Fun (Zebra) 
13 13 KEVIN EUBANKS /Sundance (GRP) 
21 m AZYMUTH /Flame (Milestone /Fantasy) 

15 ZOOT SIMS /Quietly There (Pablo) 
5 16 CHET BAKER TRIO /Mr. B (Timeless /Zebra) 
15 17 LES McCANN /HOUSTON PERSON /Road Warriors (Greene St. /2001) 
re 18 RAMSEY LEWIS & NANCY WILSON/The Two Of Us (Columbia) 
26 DIANNE REEVES /For Every Heart (TBA /Palo Alto) 
27 CCD BRUCE FORMAN w /BOBBY HUTCHERSON /Full Circle (Concord) 
22 ® TITO PUENTE & HIS LATIN ENSEMBLE /EI Ray (Concord Picante) 
17 22 MEL TORME & GEORGE SHEARING /An Evening At Charlie's (Concord) 
zo 23 HEATH BROTHERS /Brothers & Others (Antilles /Island) 
Is 24 KEITH JARRETT /Changes (WB) 
25 25 TIMELESS ALLSTARS/Timeless Heart (Time(ess /Zebral 

STACY S. JIMMY ROWLES/Tell It Like It Is (Concord) 
I DEBUT ) ® DAN SIEGEL /Another Time, Another Place (Pausal 
I DEBUT ) C) CAL TJADER/Good Vibes (Concord Picante) 

29 29 BOBBY McFERRIN/The Voice (Musician /Elektra) 
DEBUT le e DON SICYLER /Music Of Kenny Dorham (Uptown) 

I DEBUT ) 0 

Black /Urban stations contributing to Jazz: 
WKND /Hartford, Melone McClean; WGIV /Charlotte, Hal Harrill; WJAX /Jacksonville, Chris: 
Turner;KJCB /Lafayette, Beatrice Evans; WVLD -FM /New Orleans, Dell Spencer; WGCl/Cht 
cago, Graham Armstrong; WDMT /Cleveland, Dean -Dean Rufus; WVOI/Toledo, Mass My- 
rick; XHRM /Sen Diego, Duff Lindsey. 

NEW & ACTIVE 
ANDREAS VOLLENWEIDER "Pace Verde" (Columbia) 12/2 
Rotations: Heavy 3/0 Medium 2/0, Light 6/1, Extra Adds I , Total Adds 2, WGBN, KCSC. Heavy: WMOT, WKSU, KUOP. Medium: 
WBEE, KLCC. 

PAULINHO da COSTA "Sunrise" (Pablo) 12/2 
Rotations. Heavy 4/0, Medium 6 /0, Light 2/1, Extra Adds 0, Total Adds 1, WYRS. Heavy: WBEE, KJZZ, WFSS, KRM, Medium: 
WxW, WJZZ, KTCJ, KRVS, WVPE, KLSK. 

NuDIRTY DOZEN BRASS BAND "My Feet Can't Fall Me Now" (George Wein /Concord) 11/7 
Rotations: Heavy 3/1, Medium 3/2, Ught 2/1, Extra Adds 3, Total Adds 7, WRTI, WMOT, KADX, KMCR. KCRW, KPLU, 

KLCC. Heavy: KUHF, WUSF. Medium: WBGO. 

JOHN SCHOFIELD 'Electric Outlet" (Gramevislon) 10/4 
Rotations: Heaw 1/0, Medium 2/1, Light 51. Extra Adds 2, Total Adds 4, WRTI. WNOP, KMCR, KXPR. Heavy: KCRW. Medium: 
KLCC. 

PETE PETERSON & COLLECTION JAZZ ORCHESTRA "Jazz Journey" (Pausal 10 /1 
Rotations: Heavy 4/1, Medium 4 /0, Light 2/0, Extra Adds 0, Total Adds 1, WBFO. Heaw: KUHF, WNOP, WBBY. Medium: KTCJ. 
KADX, KPLU, KLSK. 

IVAN CONTI "The Human Factor" (Milestone /Fantasy) 10/0 
Rotations: Heew 2/0, Medium 5/0, Light 3/0. Extra Adds 0. Total Adds 0, Heavy: WYRS, KTCJ. Medium: KSAR, WJZZ, KCSC, 
K JZZ, ELSE. 

FREE FLIGHT "Beyond The Clounds" (Palo Alto) 9/9 
Rotations: Heaw 0/0, Medium 2/2, Ught 3/3, Extra Adds 4, Total Adds 9, WLOO, KMHD, KCRW, KUOP, KPLU, KRVS, KLCC, 

KRML. KXPR. 

RALPH MacDONALD "Universal Rhythm" IPolydor /PolyGraml 9/4 
Routions: Messy 211, Medium 5/3. light 2 /0, Extra Adds 0, Total Adds 4, KERA, KUHF, KKGO, KLSK. Meow: WJZZ. Medium. 
WBEE. WW1. 

PEPPER ADAMS "Live At Fat Tuesday's" (Uptown) 9/3 
Rotations: Heavy 01, Medium 6 /2, Ught 2/0, Extra Adds 0, Total Adds 3. KUHF, WUWM, KLCC. Medium. WDET, KADX. KMCR, 
WHRO. 

JAZZ MONTEREY "Highlhea 1958 -1980" (Palo Alto) 8/8 
Rotations: Heavy 1/1, Medium 1 /1, Ught 2/2, Extra Adds 4, Total Adds 8, WMOT, WIAN, KJAZ, WFSS, KRVS, KLCC, KKSN, 

KXPR. 

ELEMENTS "Forward Motion' (Antilles/Island) 8/1 
f 05.600.: Heavy 2/0, Medium 3/0, Ught 3 /1, Lure Adda O. Total Adds 1, WEBS. Heavy: WMOT, WNOP. Medium: KJZZ, KWMU. 
KIFM. 

JOE PASS "Live At Long Beach City College" (Pablo) 8/0 
Rotations: Heavy 4/0. Medium 2/0. Light 2/0, Extra Adds O. Total Adds 0. Heavy: WBBY, ELIOP. KPLU, WVPE. Medium: 
KMHD, KWMU. 

QWAYNE JOHNSON TRIO "Everybody's Painting Pictures' (Zebral- 7/7 
Rotations: Heavy 1 /1, Medium 1 /1, Ught 1/1, Extra Adds 4, Total Adds 7, KERA, KMHD, KJAZ, KPLU, KLCC, KRML, 

KIFM. 

PAT METHENY GROUP FIRST CIRCLE 

ECM 

Highest debut ever 
on R &R's National 

Jazz Chart 
#6 -0 

Featuring the cuts: 

'THE FIRST CIRCLE" AND "END OF THE GAME' 
Edited versions available on 12" pro 

tage ECM Records GmbH 

MOST ADDED 
GROVER WASHINGTON 114) 

Inside Moves )Elektra( 
WYNTON MARSALIS (131 

Hot House Flowers (Columbia) 
PAT METHENY 110) 

First Circle (WB) 
FREE FLIGHT 19) 

Beyond The Clouds (Palo Alto) 
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HOTTEST 
DAVE VALENTIN (221 

Kalahari (GRP) 
WYNTON MARSALIS (17) 

Hot House Flowers (Columbia) 
PAT METHENY 1161 

First Circle (WB( 
SADAO WATANABE 112) 

Rendezvous (Eldora) 

BOBBE NORRIS & LARRY DUNLAP "Hoisted Sels" (Palo Algol 7/7 Rotations: Heavy I /I, Medium 0/0, Light 3/3, Extra Adds 3, Total Adds 7. WFAE. WL00, KMHD, KJAZ. WFSS, KRML, KXPR. 

BUDDY DeFRANCO "Mr. Lucky" (Pablo) 7/3 
Rotations: Heavy 1/13, Medium 5/3, Light 1/0, Extra Adds 0, Total Adds 3, WBFO, WUWM, WYBC, Heavy: KXPR. Medium: KCSC, KLSK. 

GEORGE SHEARING w /DON THOMPSON "Uva At The Cafe Carlyle" (Concord) 7/2 Rotations: Heavy 2/1, Medium 4/1, Light 1/0, Eure Adds 0, Total Adds 2, KJAZ, WVPE. Heavy: WUWM. Medium: WYRS, WaBY, WHRO. 

PUTTIN' ON THE RITZ "Steppio' Old" (Pause) 7/1 
Rotations: Heavy 2 /1, Medium 3/0, Light 2/0, Extra Adds 0, Total Adds 1, WVPE. Heavy: WBGO. Medium: WBBV, KBEM, KLSK. FRANK SINATRA w /QUINCY JONES ORCHESTRA "LA. Is My Lady" (Owest/WB) 7/1 Routions: Heavy 2/0. Medium 4/0. Light Oro, Extra Adds 1, Total Adda 1, WNOP. Heavy: WBEE, WBBy. Medium: WJZZ, WKSU, «MHO, KPLU. 

EARL KLUGH "Night Songs' (Capitol) 6/4 
Rotations: Heavy 1/1, Medium 1/1, Light 2/0, Extra Adds 2, Total Adds 4, WBGO, KSAR, KBEM. WVOI. 
ERNIE WILKINS "Montreux" (Steeplechase) 6/3 
Rotations: Heavy 1/1, Medium 3/1, Light 2 /1, Extra Adds 0, Total Adds 3. WGBN, WNUR, KLCC. Medium: WKSU, KPLU. 
EUGEN CICERO TRIO "Spring Song" ITlmeless/Zebra) 6/2 
Rotation: Heavy 1/0, Medium 2/1, Light 3/1, Extra Adds O, Total Adds 2, WGBN, KLON. Haas, WBBY. Medium: WMOT. 
PHIL WOODS & CHRIS SWANSEN "Piper At The Gates Of Dawn" (Sea Breeze) 6/2 Rotations: leery Oro. Medium 2/0, Light 3/1, Extra Adda 1. Toul Adds 2. WBFO, WKSU. Medium: KPLU, KLCC. 
HERB ALPERT "Bullish" IA &MI 6/1 
Rotations: Heavy I/O, Medium 2/0, Light 2/0, Extra Adds 1, Total Adda 1, KCSC. Heavy: KTCJ. Medium: VE.00, WVOI. 
GENE BERTONCINI & MICHAEL MOORE "Close Ties" (Omnisound) 5/3 
Rotations: Heavy 0/O Medium 1/1, Light 3/1, Extra Adds I, Total Adds 3, WHOP, WFSS, KXPR. 
GEORGE CROMARTY "Wind In The Heather" (Dancing Cat/Windham Hill) 5/2 
Rotations: Heavy 0/O, Medium 1/1, Light 4 /1, Extra Adds O. Total Adds 2, WUWM, WFSS. 
KAZUMI WATANABE "Mobo 2" (Gramavialonl 5/2 
Rotations: Heavy 2/0. Medium 0/0, Light 1/0. Extra Adda 2, Total Adds 2, KMCR, KRVS. Heavy: KERA, KCRW. 
BILL EVANS /SHELLY MANNE w /MONTY BUDWIG "Empathy' 1Vervel 5/1 
Rotations: Heavy 1/1, Medium 3/0, Light 1/0, Extra Adds 0. Total Adds 1, KLON. Heavy: WBBY, KCRW, KLCC. 
JIMMY SMITH & WES MONTGOMERY "Dynamic Duo" (Verve) 5/1 
Routions: Heavy 3 /1, Medium O/O. Light 2 /0, Extra Adds 0, Total Adds 1, KLCC. Heavy: WYRS, WKSU. 

Regionalized Adds & Hots 
Printed Adds are first ten provided by station. Hots are printed in order 

given by reponer. ' symbol denotes commercial station. 
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The following stations called in a frozen 
playlist this week: 

WBEE /Chicago 
WDET/Detrolt 

KWMU /St. Louis 
WVLD /New Orleans 

KJZZ/Seettle 
WMGI /Gainesville 

The following station fail d to report a new 
playlist for two consecuti e weeks and was 

not used in this w ek's date: 
WEAA /Baltimore 

The following s ations failed to report this 
week; therefor their playlists were frozen: 

WKND /Hartford 
WUSF /Tampa 

MIDWEST ..aa 

SIMPO L. 
srr 

1/el ItaleZNY 

.. .a, 

.. 

,.. 

.z 

WEST 
,a, 

uc'" " "' .a ,«. -... 

a 

a.a. 

a.... _ 

.sW.. ̂ r a.M 1 I 

e 
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...a.. 
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r.. 1..... m. ,,...," ew. ....o. 

56 Reporting Stations 
47 Current Reports 
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r , 
Three Twn 
Weeks w.»., Woo. 

s 1 1 0 WILLIE NELSON /City Of New Orleans (Columbia) 
11 7 2 © JOHN SCHNEIDER /I've Been Around Enough To Know (MCA) 
9 5 3 © EXILE /Give Me One More Chance (Epic) 

12 9 4 0 JOHN ANDERSON /She Sure Got Away With My Heart (WB) 
t5 11 7 © JOHNNY LEE /You Could've Heard A Heart Break (Full Moon/WB) 
17 14 10 0 LEE GREENWOOD /Fool's Gold (MCA) 
25 21 14 0 EARL THOMAS CONLEY /Chance Of Lovin' You (RCA) 
19 17 13 0 JANIE FRICKE /Your Heart's Not In It (Columbia) 
18 1e 11 Q RONNIE MILSAP /Prisoner Of The Highway (RCA) 

21 1s 15 0 DON WILLIAMS /Maggie's Dream (MCA) 
16 15 12 EMMYLOU HARRIS /Pledging My Love (WB) 

31 25 19 ® A. MURRAY with D. LOGGINS /Nobody Loves Me Like You Do (Capitol) 
20 18 16 a STATLERS /One Takes The Blame (Mercury/PG) 

1 2 8 14 CONWAY TWITTY /I Don't Know A Thing About Love (WB) 
29 24 18 ® MICKEY GILLEY/Too Good To Stop Now (Epic) 
4 4 6 16 ALABAMA /If You're Gonna Play In Texas (RCA) 
e e 5 17 GARY MORRIS /Second Hand Heart (WB) 

33 26 22 0 WHITES /Pins And Needles (MCA /Curb) 
24 22 zo e) MOE BANDY /Woman Your Love (Columbia) 
4o 32 25 a GEORGE JONES /She's My Rock (Epic) 
34 27 23 a LOUISE MANDRELL /Goodbye Heartache (RCA) 
35 28 24 a MICHAEL MARTIN MURPHEY /Radio Land (Liberty) 
39 31 26 e DOLLY PARTON /God Won't Get You (RCA) 
41 33 30 a NITTY GRITTY DIRT BAND /I Love Only You (WB) 
38 30 28 TOM T. HALL /P.S. I Love You (Mercury/PG) 
32 29 27 a RAY CHARLES (with B.J. THOMASI /Rock And Roll Shoes (Columbia) 
- 47 36 ff/ JUDDS /Why Not Me (RCA /Curb) 
- 42 35 a WAYLON JENNINGS /America (RCA) 
3 3 9 29 L. GATLIN & THE GATLIN BROS. /The Lady Takes The... (Columbia) 
43 3e 34 C) BELLAMY BROTHERS /World's Greatest Lover (MCA /Curb) 

41 37 a EDDIE RABBITT/The Best Year Of My Life (WB) 
14 20 31 32 DAN SEALS /The Wild Side Of Me (Liberty). 
- 48 42 a GEORGE STRAIT /Does Fort Worth Ever Cross Your Mind (MCA) 
so 46 38 0 CHARLY McCLAIN /Some Hearts Get All The Breaks (Epic) 
46 43 39 C) DAVID FRIZZELL & SHELLY WEST /It's A Be Together Night (Viva) 

2 8 17 36 BARBARA MANDRELL & LEE GREENWOOD/To Me (MCA) 
13 12 29 37 VERN GOSDIN /What Would Your Memories Do? (Compleat /PG) 
48 45 41 a ATLANTA /Wishful Drinkin' (MCA) 

44 a HANK WILLIAMS JR. /All My Rowdy Friends Are Comin'... (WB /Curb) 
46 Q BARBARA MANDRELL /Crossword Puzzle (MCA) 

7 10 21 41 RICKY SKAGGS /Uncle Pen (Epic) 
50 45 a STEVE WARINER /Don't You Give Up On Love (RCA) 

BREAKER i MARK GRAY /Diamond In The Dust (Columbia) 
BREAKER JIMMY BUFFETT/When The Wild Life Betrays Me (MCA) 
BREAKER a) VINCE GILL /Turn Me Loose (RCA) 

5 13 32 46 EDDY RAVEN /I Could Use Another You (RCA) 
BREAKER m REBA McENTIRE/How Blue (MCA) 

DEBUT II. Q MOE BANDY & JOE STAMPLEY/The Boy's Night Out (Columbia) 
lo 23 33 49 OAK RIDGE BOYS /Everyday (MCA) 

DEBUT 10. a GAIL DAVIES /Jagged Edge Of A Broken Heart (RCA) 

NATIONA!AIRPLAY /50 
October 12, 1984 

Total 
Reports /Adds Heavy Medium 

152/0 125 22 
151/0 124 20 
150/0 120 24 
152/1 118 20 
155/1 100 46 
149/2 100 42 
155/1 73 79 
153/0 74 73 
151/0 83 59 
154/1 70 73 
142/2 82 44 
154/3 56 85 
144/2 74 58 
127/0 79 32 
155/2 44 98 
128/0 77 35 
115/0 74 29 
143/3 46 66 
122/1 55 49 
147/1 21 96 
126/0 31 74 
138/4 24 81 
141/3 18 93 
144/10 9 95 
133/2 21 81 
98/2 42 42 

139/12 24 71 
138/14 14 79 
119/0 64 35 
140/7 15 83 
141/14 9 70 
95/1 43 29 

117/9 14 64 
118/6 8 62 
120/7 11 63 
88/0 29 41 
75/0 26 35 

101/5 10 55 
107/13 10 45 
116/18 4 44 
81/0 33 26 

100/12 6 49 
104/19 2 49 
95/9 3 48 

103/11 3 44 
52/0 16 20 

102/35 2 32 
83/22 0 26 
51/0 12 19 
75/14 0 30 

Light 

5 
7 
6 

14 

9 
7 

3 
6 
9 

11 

16 
13 
12 

16 

13 
16 
12 

31 
18 
30 
21 
33 
30 
40 
31 
14 

44 
45 
20 
42 
62 
23 
39 
48 
46 
18 
14 

36 
52 
68 
22 
45 
53 
44 
56 
16 
68 
57 
20 
45 

BREAKERS® 
MARK GRAY 

Diamond In The Dust (Columbia) 
On 67% of reporting stations. Rotations: Heavy 2, Medium 49, Light 53. Total Adds 19 including WIXL, KRRV, KMML, KLLL, KISS -FM, WQYK, WWWW, WBCS, KOMA, K102, KYAK, KJOT, KVEG, KNIX, KSAN. Moves 49 -43 on the Country chart. 

VINCE GILL 
Turn Me Loose (RCA) 

On 66% of reporting stations. Rotations: Heavy 3, Medium 44, Light 56, Total Adds 11, KRRV, KPLX, WFMS, WDGY, K102, KRKT, KYAK, KUUY, KWJJ, KFTN, KIGO, Heavy: WTVY, KYXX, WCUZ. Moves 48 -45 on the Country chart. 

R &R /Friday, October 12, 1984 

MOST ADDED 

JOHN CONLEE (50) 
Years After You (MCA) 
REBA McENTIRE (35) 

How Blue (MCA) 
DEBORAH ALLEN (35) 

Heartache And A Half (RCA) 
CRYSTAL GAYLE (33) 

Me Against The Night (WB) 
GENE WATSON (32) 

Got No Reason Now For... (MCA /Curb) 
MOE BANDY & JOE STAMPLEY (22) 

The Boy's Night Out (Columbia) 
KENDALLS (21) 

I'd Dance Every Dance With... (Mercury/PG) 
MEL TILLIS (19) 

Slow Nights (MCA) 
MARK GRAY (19) 

Diamond In The Dust (Columbia) 
B.J. THOMAS (18) 

The Girl Most Likely... (Cleve. Int. /Col.) 
BARBARA MANDRELL (18) 
Crossword Puzzle (MCA) 

HOTTEST 

JOHN SCHNEIDER (89) 
I've Been Around Enough To Know (MCA) 

WILLIE NELSON (74) 
City Of New Orleans (Columbia) 

EXILE (62) 
Give Me One More Chance (Epic) 

JOHN ANDERSON (49) 
She Sure Got Away With My Heart (WB) 

ALABAMA (34) 
If You're Gonna Play In Texas (RCA) 

CONWAY TWITTY (33) 
I Don't Know A Thing About Love (WB) 

JOHNNY LEE (29) 
You Could've Heard A... (Full Moon/WBI 

RONNIE MILSAP (28) 
Prisoner Of The Highway (RCA) 

ANNE MURRAY with DAVE LOGGINS f27) 
Nobody Loves Me Like You Do (Capitol) 

STATLERS (21) 
One Takes The Blame (Mercury/PG) 

MOST ADDED 8 HOTTEST list those songs achieving the 
most adds nationally. and the songs reported 'hottest' 
compiled from all our reporters The number in paren- 
theses Immediately following the songs In Most Added & 
dottest Indicate the total number of Country reporters 
adding the song this week or noting that the song Is 

among their five hottest. 

The information shown on the National Airplay 50, Breakers, New & Active and Significant Action, Is current. The results shown are based on reports taken front 
our reporters on Monday, 10 -8 -84. 

REBA McENTIRE 
How Blue (MCA) 

On 65% of reporting stations. Rotations: Heavy 2, Medium 32, Light 68, Total Adds 35 including 
WIXL, CHOW, WEZL, KHEY, KLLL, KYXX, WUSQ, WONE, WDAF, WTSO, WMIL, WIL, WTHI, 
KJOT, KKCS, KUGN. Heavy: KASE, WMC. A Most Added Record. Debuts at number 47 on the 
Country chart. 

JIMMY BUFFETT 
When The Wild Life Betrays Me (MCA) On 61 % of reporting stations. Rotations: Heavy 3, Medium 4.8. Light 44, Total Adds 9, WOKQ, WILD, WKLO, KSSN, WFMS, KECK, KCJB, WWJO, KYAK. Heavy: KISS -FM, KKYX, KSOP. Moves 47 -44 on the Country chart. 

HANK'S PICKS For Week Of Oct. 13th 
COLLEGE PROS 
UCLA over WASHINGTON STATE 
TEXAS over OKLAHOMA 
ALABAMA over PENN STATE 
BOSTON COLLEGE over TEMPLE 
NEBRASKA over MISSOURI 

Last Week 60% Correct 

WASHINGTON REDSKINS over DALLAS COWBOYS 
L.A. RAIDERS over MINNESOTA VIKINGS 
SEATTLE SEAHAWKS over BUFFALO BILLS 
MIAMI DOLPHINS over HOUSTON OILERS 
SAN DIEGO CHARGERS over KANSAS CITY CHIEFS 

Each week of the '84/'85 football season, Hank will pick the winners of 10 college and pro games. The object is to guess the correct percentage of winners Hank picks from all 145 games ( i.e., 50%, 75%, 87 %). One entry per person. Only radio station personnel are eligible. Remember, your entry should be sent to Hank's Picks, C/o Radio & Records, PO Box 171116, Nashville, TN 37217, postmarked no later than October 15, 1984. Last Week To Enter! 
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NEW & ACTIVE 

aMOE BANDY & JOE STAMPLEY "The Boy's Night Out" (Columbia) 83/22 
Rotations: Heavy 0, Medium 26, Light 57, Total Adds 22 including WYRK, WAJR, WIXL, WFNC, KXAS, KLLL, WCMS, 

WKIX, WMNI, WITL, WTHI, KIK -FM, KUUY, KEIN, KSOP. Debuts at number 48 on the Country chart. 

GENE WATSON "Got No Reason Now For Gain' Home" (MCA/Curb) 77/32 
LAN Rotations: Heavy 0, Medium 18, Light 61, Total Adds 32 including WGNA, CHOW, KASE, WEZL, WESC, KIKK, WUSQ, 

WONE, WDAF, WXCL, KIOV, WWJO, KRST, KIK -FM, KVEG, KCKC. 

GAIL DAVIES "Jagged Edge Of A Broken Heart" (RCA) 75/14 
Rotations: Heavy 0, Medium 30, Light 45, Total Adds 14, WIXL, WNYR, KRRV, WXBQ, WFNC, KIKK, KISS -FM, WWWW, KWMT, 

WFMS, KIOV. KUUY, KKCS, KSOP. Medium: WSNO, WTVY, KRMD, KEBC. Debuts at number 60 on the Country chart. 

KEITH STEGALL "Whatever Turns You On (Epic) 75/11 
Rotations: Heavy 3, Medium 21, Light 51, Total Adds 11, WESC, KIKK, WUSO, WSLR, WGEE, WFMS, KECK, WTHI, KIK -FM, 

KWJJ, KFTN. Heavy: WYNK, KXYL, WOKK. Medium: WSNO, KMML, WPAP, WOW, WKSJ. 

PMJOHN CONLEE "Years After You" (MCA) 74/50 
Rotations: Heavy 0, Medium 14, Light 60, Total Adds 50 including WOKO, WIXL, KMML, KASE, WEZL, WSOC, WLWI, 

WPAP, WONE, WTSO, KTTS, WIL. KVOO, KYAK, KYGO, KVEG, KSOP, KCKC. 

EVERLY BROTHERS "On The Wings Of A Nightingale" (Mercury/PolyGram) 65/14 
Rotations: Heavy 1, Medium 24, Light 40, Total Adds 14, WIXL, WNYR, WPAP, WKIX, KBMR, WMNI, WWWW, WFMS, KECK, 

KOMA, KEIN, KWJJ, KSOP. Heavy: KISS -FM. Medium: WSNO, KIKK. 

KATHY MATTEA "That's Easy For You To Say" (Mercury/PolyGram) 60/4 
Rotations: Heavy 4, Medium 21, Light 35, Total Adds 4, WILD, KSO, KIOV, KEIN. Heavy: WTVY, KISS -FM, WPAP, KKYX. Medium: 

WSNO, WEZL. 

QDEBORAH ALLEN "Heartache And A Half" (RCA) 57/35 
Rotations: Heavy 0, Medium 9, Light 48, Total Adds 35 including WGNA, WIXL, WNYR, WSOC, KHEY, WESC, WWOD, 

KKYX, WTSO, WXCL, KVOO, KEIN, KTOM. KCKC, KGA. 

SAWYER BROWN "Leona" (Capitol /Curb) 55/12 
Rotations: Heavy 0, Medium 12, Light 43, Total Adds 12, WBGW, WKYG, WNYR, CHOW, KMML, WTVY, WPAP, WMNI, WONE, 

KWMT. WITL, KIOV. 

KEITH WHITLEY "Turn Me To Love" (RCA) 51/9 
Rotations: Heavy 1, Medium 11. Light 39, Total Adds 9, KMML, KHEY, WESC, WSLR, WCXI, WAXX, KUGN. KIGO, KWMT. Heavy: 

KFDI. Medium: WYII, WPAP, KRMD, KSOP. 

SIGNIFICANT ACTION 

JUDY COLLINS with T.G. SHEPPARD "Home Again" (Elektra) 45/5 
Rotations: Heavy 0, Medium 20, Light 25, Total Adds 5, WESC, WCMS, WTOD, KUGN, KEIN. Medium: WSNO, KMML, WITL, 

KIGO, WXBQ. - - - 

JOHNNY RODRIGUEZ "Rose Of My Heart" (Epic) 37/11 
Rotations: Heavy 1, Medium 5, Light 31, Total Adds 11 including KASE, WSOC, KHEY, WCMS, WRAF, KEBC, WTOD, KVOO, 

KUGN, KTOM. 

CRYSTAL GAYLE "Me Against The Night" MB) 34/33 
um Rotations: Heavy 4, Medium 6, Light 24, Total Adds 33 including WSNO, WYRK, KASE, WNOX, WLWI, WCXI, WCUZ, KFDI, 

KUZZ, KCKC. 

MASON DIXON "Gettin' Over You" (Texas) 34/17 
Rotations: Heavy 2, Medium 7, Light 25, Total Adds 17 including CHOW, KRRV, WEZL, KPLX, WFNC, KSO, WITL, KEBC, WXCL, 

KMPS. 

JUICE NEWTON "Restless Heart" (RCA) 34/12 
Rotations: Heavy 0, Medium 7. Light 27, Total Adds 12 including WOKO, WPOR, KASE, WTVY, WCMS, KKYX, WAXX, W WJO, 

KUUY, KCKC. 

NARVEL FELTS "I'm Glad You Couldn't Sleep Last Night" (Evergreen) 31/6 
Rotations: Heavy 0, Medium 9, Light 22, Total Adds 6, WWVA, KEAN, WESC, KWMT, WITL, KEBC. Medium: WVAM, WYII, 

KMML, WTVY, KHEY. 

B.J. THOMAS "The Girl Most Likely To" (Cleveland International /Columbia) 30/18 
Rotations: Heavy 1, Medium 5, Light 24, Total Adds 18 including WYNK, WSOC, WTVY, WLWI, KKYX, WIRK, KSO, WTSO, 

KVOO, KRWQ, KCKC. 

WILLIE NELSON & HANK WILSON "Wabash Cannonball" (Paradise) 24/5 
Rotations: Heavy 0, Medium 4, Light 20, Total Adds 5, KHEY, KBMR, KOMA, WTOD, KCKC. Medium: KLVI, WCXI, KFDI, KRSY. 

KENDALLS "rd Dance Every Dance With You" (Mercury/ PolyGram) 21/21 
Rotations: Heavy 0, Medium 3, Light 18, Total Adds 21 including WSNO, WSOC, WTVY, WPAP, KRMD, WIRK, WCXI, KEBC, 

KUZZ, KSOP, KMPS. 

R &R /Friday, October 12, 1984 

ROY CLARK "Another Lonely Night With You" (MCA/Churchill) 21/10 
Rotations: Heavy 0, Medium 5, Light 16, Total Adds 10, WGNA, KHEY, WCMS, KKYX, KEBC, KITS, KUGN, KQIL, KMPS, KGA. 

JOEY SCARBURY "The River's Song" (RCA) 21/4 
Rotations: Heavy 0, Medium 5, Light 16, Total Adds 4, WCMS, KKYX, KTTS, KUGN. Medium: WBGW, KXYL, WPAP. 

KIMBERLY SPRINGS "Old Memories Are Hard To Lose" (Capitol) 20/3 
Rotations: Heavy 0, Medium 3. Light 17, Total Adds 3, KHEY, WOW, KFDI. Medium: WGNA, KRMD, WCXI. 

MEL TILLIS "Slow Nights" (MCA) 19/19 
Rotations: Heavy 0, Medium 3, Light 16, Total Adds 19 including WSNO, KMML, WSOC. WTVY, WPAP, KRMD, WCXI, WCUZ, 

KUZZ, KRSY. 

SUSAN RAYE "Put Another Notch In Your Belt" (Westexas America) 19/3 
Rotations: Heavy 0, Medium 1, Light 18, Total Adds 3, KMML, KOIL. KSOP. Medium: KRKT. 

GARY WOLF "Gettin' Into Tennessee Tonight" (Mercury/ PolyGram) 18/1 
Rotations: Heavy 0, Medium 0, Light 18, Total Adds 1. KHEY. Light: WVAM, WIXY, WYII, WSM, KKYX, KRMD, KBMR, KFGO, 

KTTS. 

STALKER & BERG "Heaven In My Heart" (Viva) 16/3 
Rotations: Heavy 0, Medium 2, Light 14, Total Adds 3, KHEY, WPAP, WTOD. Medium: WYII, KXYL. Light: WVAM, WTVY, KKYX. 

KBMR, KOMA. 

RONNIE DUNN "Jessie" (MCA) 16/1 
Rotations: Heavy 0, Medium 2, Light 14, Total Adds 1, KHEY. Medium: WPAP, WOW. Light: WVAM, WSNO, WYII, KITS, WTOD, 

KVOO, KRKT. 

MERLE HAGGARD with JANIE FRICKE "A Place To Fall Apart" (Epic) 15/15 
Rotations: Heavy 0, Medium 2, Light 13, Total Adds 15 including WSNO, WXBQ, WGTO, WTVY, WMC, KRMD, WIRK, WCXI, 

KYGO, KNIX. 

BUTCH BAKER "Thinking 'Bout Leaving" (Mercury/PolyGram) 14/8 
Rotations: Heavy 0, Medium 1, Light 13, Total Adda B. WTVY, WPAP, KRMD, WIRK, KBMR, KSO, KITS, KGA. Medium: KFDI. 

MALCHACK & RUCKER "Just Like That" (Revolver) 14/4 
Rotations: Heavy 0, Medium 1, Light 13, Total Adda 4, WTVY, KOMA, WTOD, KIGO. Medium: WYII. Light: WBGW, KRRV, WGTO. 

KKAI, KQII. 

ZELLA LEHR "All Heaven Is About To Break Loose" (Compleat /PolyGram) 14/0 
Rotations: Heavy 0, Medium 1, Light 13, Total Adds O. Medium: KSOP. Light: WOKO, WYII, WFNC, KIRA, WFGO, KIOV, KTPK, 

KJOT, KFRY. 

CARL JACKSON "She's Gone, Gone, Gone" (Columbia) 11/9 
Rotations: Heavy 1, Medium 2, Light 8, Total Adda 9, KXYL, WGTO, WFNC, WLWI, WCMS, WCXI, KECK, WOW, KWJJ. 

FLOYD BROWN "Kiss Me Just One More Time" (MCA) 10/0 
Rotations: Heavy O, Medium 2, Light 8, Total Adds O. Medium: WYII, WYNK. Light: WVAM, WSNO, KRRV, WCMS, WOW, KRKT, 

KRSY, KIGO. 

SHOPPE "If You Think I Love You Now" (American Country) 9/5 
Rotations: Heavy 0, Medium 2, Light 7, Total Adds 5, WOKK, WLWI, WCXI, KTTS, KVOO. Light: KRRV, KRMD, WAXX, KRSY. 

JOHN ARNOLD BAND "How We Gonna Know If It's Love" (Compleat/PolyGram) 8/5 
Rotations: Heavy 0, Medium 0, Light 8, Total Adds 5, KXYL, WAXX, KVOO, KFDI, KRSY. Light: WSNO, KBMR, KTPK. 

COUNTRY ALBUM TRACKS 
Cuts are listed In order, with the first cut receiving the heaviest airplay. 

ARTIST /Song Title (Label) A /bum Title 

JANIE FRICKE /Another Man Like That (Col.) The First Word In Me 

GLEN CAMPBELL/Letter To Home (Atlantic America) Letter To Home 

NELSON & KRISTOFFERSON /How Do You Feel... (Col.) Songwriter Soundtrack 

WRIGHT BROTHERS /Eight Days A Week (Mercury/PG) Easy Street 

GEORGE JONES /Learning To Do Without Me (Epic) You've Still Got A... 

TOM JONES /I'm An Old Rock 'N' Roller (Mercury/PG) All The Love's On... 

KENNY ROGERS/Crazy (RCA) What About Me 

DAN SEALS /In San Antone (EMI America) Rebel Heart 

LOUISE MANDRELL/This Bed's Not Big Enough (RCA) /'m Not Through Loving... 

NITTY GRITTY DIRT BAND /High Horse IWB) Plain Dirt Fashion 

DAVID FRIZZELL/Country Music Love Affair (Viva) Solo 

JOHN ANDERSON /Red Georgia Clay (WB) Eye OfA Hurricane 

JOHN ANDERSON /Eye Of A Hurricane (WB) Eye Of A Hurricane 

ALABAMA /Rock On The Bayou (RCA) River Rat Soundtrack 

HANK WILLIAMS JR. /Country Relaxin' (WB /Curb) Major Moves 

MEL TILLIS w/WILLIE NELSON/Texas On A Saturday Night (MCA) New Patches 

RADIO'S DAILY ON -AIR 
PREPARATION SERVICE 
Twice each month, Galaxy sends you the in- 

formation you need to go on the air fully pre- 
pared. Reliable information in airshift -ready copy 
... plenty of it, fully indexed, useable and 

Every Stopset The Artist Notes 
Every Break The 'Record Facts 
Every Record The Birthdays 
Every Artist The Events 
Every Hour The History Highlights 
Every Airshift The Showbiz Notes 
Every Day The Fun Facts & Trivia 
Every Format The Personality 

current. Artist and Record notes on the music 

you're playing today. Calendar birthdays, im- 

portant events and light, bright history highlights. 

Fun facts & information on the TV and Movie 

stars your listeners want to know about. Snappy 
news and trivia bits. Plus quick updates on the 
radio profession. . . 

Galaxy is all you need to be prepared! 
Send for a free sample issue ... Write: 

EGALAXY 
Box 20093 Long Beach CA 90801 



MOST ADDED 

Rabe McEntire (MCA) 
Crprei Conde MSI 
Jahn Con., NCR) 

HOTTEST EAST 
Jon Schroeder IMCAI 

WU. Nelson (Columbia) 

MOST 400E0 

Rebe McEntire IMCAI 
John Conies MCA) 

MIDWEST HOTTEST 

John Schneider (MCA) 
WI.. NePon (Columbia( 

MOST ADDED 

John Col.. IMCAI 
Deborah Allen (RCA) 

SOUTH HOTTEST 

John SchneiGe IMCAI 
We ...Goo (Columbiel 

MOST ADDEO 

John Conlee (ACA) 
Deborah lb. (RCA) 

WEST HOTTES1 

John Schneider OVICA, 

WPM Neleon (Cdumeen 

R&R/Ftiday, October 12, 1984 Page 89 

Regional Adds & Hots 

EAST 
WSHAEN 
Abonv. NY 

cen PATIO 

r=.11 P'"fr.tn 

rea'11t171.11p 

=IOU MM.. 

11'11' 

WPTI. 
Alenne.HY 

J010. MALI 

WITTY OMIT DOM 

WXKW 
PA 

...Mr. AL GAM 

r'Mar710 MMUS *Mt., 
MO. LILL. 

WAS 
Alloona, PA 

ree.m 

SPOOFS 
IMISmon, 

r" "rL no 

70. SCMMICalt 

WCAO 
141.non, 

cwt. sus 
MATRA MM. 

gAnt 

VS 

noun IM) 
PlaL TISZA 
ilsataM 
JOAN MAMMA 

AIM 

VeMO 

Man mmalt. 
AMOY rinLa7 

=rVIITY 
r117.:=. 

MOW, 
on MIMIFAMMOIMMF, 

S peer liarn, 
.pnc 

E MS 

=L. M.. 

WV 

onve mum 

r" er...'" 
"*'"e'Varns 

WIXLEM 

r.n.e've= 
Emer."17. 
am. um. 

eeer.sen"r1 'LL 

urn rn:as 

Non. = =Slum 
mamas nun 

W1011 
P n... WV 

=Re: rieeee' 

=veer 
mime Insre 

WITU 

=en.. 

WEEP 
ofterte. PA 

Geer.. err, 

ear Goo 
noo erone G onox,..: Gee 

WPM. 

...um 
n u. nu. u won. 
=onus 

P... NY 

ee.IL tiael 

rZer.oren= 

WIXT 
SiSO? 11d. MA 

Symms,. 
,orty um. 

mot oinot. 

at. 
onts ..r moms 

Wis..M. DC 

WHOSciM. D.C. 

CHOW 
WOSHO ONT 

am; cam. 
saw. sow 

Aux. 

LILL ,x7:: 
r"%sr 
wwvA 
W-I., Wo 

non sum 

IlattOM 

SOM1 ONMItren 
woo 

pee 
"mum me 

men 0000 

woo 
%MOM* PA 

156 RePo... 
139 Clerent Report. 

lb fob*. Melons reported S frozen 
playlet GP week 

WCAO/Baltrnore 
OTPK/Topeke 

The following melons IOW to report 
Ode week .nd therefore their pleykrts 

Wen frozen: 

WI1N/New Vol 
WIXV/East Lonneradow 
WPAZ(VVG.G75.1, OC 

WVAPA/Ahoone 
WIREAntfteepoli. 
PiLL11/Devenpont 
NONIFJCIncinnen 

6.130/Fargo 
WANIZ/Loadrville 
WICSJ/Moblle 

WZ7X/Binnineheen 
KLRA/Uttio Rock 
KCIIRRocson 
KFRY/Freeno 
I(VOC/Ceeper 

MIDWEST 
.02 W.% WOGS 

9T ATLMan 
MITI. Mali. 

... 
=-..:Nr 

......., . -... 

...N.... .......... 
z..,.' --;:-.. - ... - ..... 77.7r,;.... 

7°,11: 7"....7., T.'"1.... ...x ... 
K EPIS 
mans.. NO 

rall171.1'.177.""L 

KFOO WINKS F... Tom 10. IN 

=..; .... : 
= nu. 

......... WKW 

011 

.....7."= any mu. oon 

JCPC 0.0.. Flint 1. = FFIAT ruelLnas. 
oar nut. 
mm.. .s. son., 

non sw wasnon 
.'I.,1 

KCJII. 
Wm.. 

env num6 T.. mu. a 

717717.11.; .M. TKOs OH 

WSEM Tort109.4. 
KW. n =us min A En = 7 .. := 

Chits. IL ...am . .......... 
eneee:T"',,,"' 

awn .0 nunie nu. ...0......4. 

2.....,.... ..... r...== ---- ...r.... ,,...,.... .... N.- .... met.. RIXT ....... 00W.n... OX ',....=. 
MOSES ........ 
7.7... 

7r..... 
WC. STPKFhl 

na nwn 

Fl. W... IN 070MW Top. 101 

W.R. on. . ...... 
110.541070, OH 

'"eneerf ="6.7= men. 
'X.?? A V00 

= 100"Ano.. 107, 00 .."'. 
a"sol.: 

==, 
'oarojIrr.''' 

....77.;......... 

sc. Gomm 

=I= sus 

raZora.n.to 

WM. 

rum m 4, pee 

WLI.A 

non., 

WC.A.10 
070,0 RailS, IO 

enren,.. Fans. 

^ - - 
1.00 000100 

eron== EMPSonm CISK ON 

un =manse KESSAASEM 
*10007110 

WOWS.. 
Onne, NO 

usu. Emu 

- 
- ( 

*ICE Plot. 

N - 
WOO" Ku CS. MO 

nns 

Int 

nnai Imus 

ltra atiM111 
.CtilMAY PNITIV 

Intl. RUM. 

WCXIFSI 

CARL Arne. 

ear... CAVA 

inn v.... 

WITS. 

..onlannv 

- e 

KIOVEM 
SO 

n - 
- .01.^' 

SOUTH 
VIGTO 

Mrining.n. FL 

,C,P/STAL GAIL 

WKS.. 
Monno, AL 

7Zenn 

Danyl.KY 

=en:, 

WTTY 
Dothan. AL 

MLLVALt attla 

WILLIE 11140. 
ILIA 

MKS. 
H 01004 TO 

eeserZer 
sus wriT 

KXASEM 

a 
HAMM STA)MLAY 

IMTLCP 7.1.106 

LO7.001IMM MAIM 

* TATUM 
NOM:I PIL:An 

sun 
KW, 
El Pro, TX nannuTleve 

smut. RIM 
X.I.71131.0 

IpplUppxy 

MIMI MAP 
mgra 

OM. anInLa 

KSSM 

earsief.e'.1.11 
=1.' a pra.. 14011. 456 (9. ENIC 

10IIMINLL @MI 

XI. WIWI.. 
.=%ffnenea 

WOKK 

= =us 

W.SEM 
Ilork. VA 

AMARA OVAILMM.1 

DIMOV:LILLI 

e 

TZWAY 
7.00V [MGT 

NOY CLAM 

= = 
COMM MI, 
LAM GAISM 
ALAIMO 
P ILL.11.:1011 

WEST 

KNKT 
Allmns 

,= GILL 

07. 

VOrt 

KRST.1 
roopueftwo 

001000, Cl 

SIM.. NIT 

MIA 'IL= MaDle M.Mare 

1MM ...1.1 JR 

371114=n"L IDettart 

= lam AM MM. 
fIr KOK, 

Se. le 

AOM 

.13117 MA.LL GRAY m. menu 
=mu.. mu 

=e'en:son 

KY. =Ma 

=Pr= 
=KL., 

K VOC 
CMS.. 
17... 

ViCE GZLL 
MIOY M.AMIS. 

MMLOU RIMS 70 LIM 
GOMM 70.117 

WY 

MIMI SILL 

GAIL OWE= 
rat remmo, 

KKAL EiFeV= 
AnoTo CA OILL.V 

JAIII MOM 

j.10071=0/ 
!MOM LIM 

KL2 

MOM 10/1:111. 

..1Z MLMM 
IA7MI MILO. 

=t 
1.00FW 
00.00.00 

= "v= 
Fun nMun 

Eng. OP 

eeera"m= unto= 

MY smogs 

wart inn.tv 

r.e.= 
p.m 

Fr.. CA = = 
NM 'MIS 

RICKY AKIGS 

WILLI. mom t au 
K EAY 
Funs CA 

meun 

EsonS CO Phoon. 01 
IOUS 

[MAW 
Mat OM 

Son... CA son sus,, CA 

=.7ersen 
moss 140413 

1.711. 
17.1. MS, VP, 

MM. MIT IMPTILI2 MARIA Nu.. mu. ...ray La. LAMM 00.1.14 
MINA, MTV, 

ilotaM L.Tierrlatt PA71.1 
TAM VOW 071.1 

KSAN 
KTOM sono.neiscs 

..ALT.' G enre. o. Game, G 

K EW 
run soon. 

Out PAIS, MT VINCE GILL !OM, MORICAMI 
MacyLL iss arum. wrt, 

moms, ono.. JOIN SCIMALOVI 
ono cmuire. 

JONI GMedr =Ir.. OCZnIrf:r 
PealITIP. VIII.. AMMO 

KMPSAMPIA 
CMAGE FO SU.. WA 

REP. 
Ansa KS01.1 sum oust 

SIN .6 CPS IT 
O 00 04110M 10, 

nAviT, nu 
alleCt GILL nov cum FAIL VAVIL. = YOY MAMMY Z...., 

MAI WI WM MOM 

voinomoxisca 

KRCS KIM.. C........ CO 'AP. An.. ... 
:Mt GMT, Mat 

wanst AMIN. CM.. GAN .......7. IMP 
fan. Mal. =1;Marram 
J ae MIMIC.. FOXMOMM011 
FLOW LI. 
MO PILLS/Ma =1,7,.... 

ourr 
visa au. Puoins0 mu nu. amen urn 

noun :71= 
. ...""no=" KCKC nensa moos 

San sneuraino, CA to ease 

aun. am was. SL AnNens 
erce=rune 

Kny 
TZTT. oAT. ren. runs 

von nu, 
eSenor=ss. "". 

unman un. mu 7. AMMIIISM 
MIL 

ILLIZ IMAM La DM MUM/. 
7CM1 AMMO NAM COMA PILM 
Rattan u m us. KCSO KCUS 
n ue San DM. CA Tun. A. = 

erox 
ode.. TX 

:" "r4F: 

Panarna FL 

rUI.TL=A:M17 
MALY um.. 

MLA TMOGANO" 

= ln. 

WKIX 
..104001.1. NC 

= 
A111 MAIOLV 

a.ana. 
073 

FORA., M 
fir{:1"71.= 

WSW 
linnmond, VA 

Tn. CUM Mt 
7004 

K." 
San AnkM10. TX 

FROMM 
.17..ORM 

MI. MR. 

AMMttli1La 
I.t.tAt : 

=Irma 
M. MAMMA 

10.10.14. 
LA 

we. 

=":= 
muse 

VAILL 
11/.1. 11MAG 

VILISOSS 
W.S.Mr, VA 

.11. 
MGALL 

°AROMA ALL. 

NILM 
=OIL MIA. 

WTOMFAI 
wieneemme. 

[MM. SVGA 

'AXPOPRAV 
701M AMMON 
;IMF WILLIAMS 



MIDWEST 

R &R /Friday, October 12, 1984 Page 91 

A/C Regional Adds & Hots 
EAST 

Parallel One 

Andy Stan. 
JULIAN LENNON 

ORLY SAM 
ICK SPRINGFIELD 
TERMS STILLS 

KENNY 
STEVIE WONDER 
CHICAGO 

WEGEMElsburg 

Hottest: ROD scssART 
slytyrs NOSS. .. MANGO 
CHIGGO 7. COCKER 

Essen' RoGERs RM. EGG. 
CAM DEBORAH ALLEN 
LIGEL MGM JULIAN LENNON 

WTMINGloral 
Tom Barsanli 

PAUL MOCARMET 

STEVIE WONDER 

RAGE MEDONALD WEEDER. 
ANNE NORGE 

ELTON JOHN 
STEVIE WONDER 
CEICEGO 

ANSE MURRAY 

PureGIGGIs 

ñ.,lén.i.a.^ SEES. MST. 
STEMS STIL. 

attest. Hottest: 

STEVIE WONDER 

none 

s:mE...u Tom Mu., STEVIE WONDER 

DENNIS 

JULIO IGLESIAS 

nottest: SGT. WIDER 
WERGIonMellm. VT 

CHICAGO BILLY ()CMS Ermes Stebbins 
LAMA SMOGS 

DE xIaon.x " roox ..I.m CULT.. CLUB 

Ana.,v Nranrnu,.i^ 

nW.NR 
NEIL DIAMOND 

AL JARRBAU RICE SIMIEGIMELD 
GEORG ALLEN 

BMII COOP 

MGM ROGERS 
SERGIO MIMES 
AMERICA 
JUDY COLLINS 

BERET GIBE 
MERLE BROTHS. 
MGM DEMING 

WROMMIGHorne 
TEEMING.. Carman... 

SYNYENEMNovin. NY lsyCrosSwell 

AL 7ARREAD GE FOGGERG 
Ewes, CHUCK MANGIONE ImANI 
GPS EGO OF GOLO AL YARNED 

LAURA ERAPIGE REMIT ROGEPS CAPS 
BILLY OCEAN 

LAURA ERASINx 

all 

Mt 
PAUL MUMMY 

BILLY OCEAN 
CRIGOO 

LI.SL RICH. 

Parallel Three : gPeg,I;, °°".P' 

ó RbTw.u::^ x 

ROGER HOEGOP 

C,o. w:WIIb,INS,mII 
TERa 

a NE 

C'ET.FIE NO 

DONNA SUMER 

PAUL MCCARTNEY 

STEVIE WONDER 
CEICAGO 
BARBRA STREISAND 
LIONEL MGM 
JULIO IGLESIAS 

NxcDn;miw:n" D'c 

AL JAMMU 
PAUL NCCARTEM 

J OHN MITE 
STEVIE .NOES 
CAPS 
CSIGGO 
MESS ROGERS 

Parallel Two 

KENNY ROGERS 

BARB. STREISAND 
BILLY OCSAN 

SAUL MCCARTNEY 
AL GRIMAU 

STEVIE WONDER 
CHICAGO 
POGTER SISTERS 
PENNY ROGERS 
BILLY OCEAN 

Parallel One 

Bens 

CARS 

WAELUAUGown 
Mael Memnon 

COREY BART 
STEPHAN STILLS 
BOttestt 
STEVIE .1406R 
MERLE BROTHERS 
BARRY OHM 
ANNE MURRAY 
JULIO IGLESIAS 

P.m.^°Ii e,e.a m^ 

PAUL MCCARTNEY 
AL JAAREAU 

STEVIE WONDER 

WM, ROGERS 
SALMI MACDONALD 

B ILLY OCSAS 

VISOMMTIGton ,Wv 

Brij, ccEAN 
STEVIE WRIER 
GLEE MCDONALD 

CRICAGO 

G ANG 
W Rie,zx. 

AL JARREAD 
SHAKIN STEVENS 
BOBBY VINTON 

CARS 
SERGIO PENDES 
LIONEL RICHLs 
STEVIE WONDER 

The following stations failed to report 
this week and therefore their playacts 

were frozen: 

WPIX /New York 
V 100 /Charleston 
WPJB /Providence 

WMJJ /Birmingham 
WLAC -FM /Nashville 

WKNE/Keene 
WKJJ /Louisville 

WGLNIMISUED 
Las WON. 

CAM 
CHICAGO 
STEVIE MEDEA 
REMO BRYSON 
LIONEL RIGIE 

Osm Ws. 

MIR Fag 

STEVIE WONDER 
CSICAGO 

MADONNA 

WCCOMAInneasoNs 
.nny Lung 

DM FOGELBERG 
NEIL DIMOND 
PAUL MCCAIPMET 
RAM THE DRAGON 
DEDORM ALLEN 

MM/St. Louie. 
MonsanMsisrmann 

RIG Johnson ° 

LIONEL RICSIE 
oDIPTER SISTERS 

AMERICA 
SERGIO WEIRS 

PAUL MCARTNEY 
JULIO IGLESIAS 

GICAGO 
KENNY ROGERS 

BILLY OCEAN 

ANIMA.. 
" 

CHEW LAUPER 
DAN FOGELBERG 
STERNER STILLS 

RALPH MCDONALD NEIL DIAMOND SEMI Hottest% Hottest: BILLY OCEAN 

CHICAGO 
11E14 DIAMOND 

ñáSEi NII 
RM BARBRA AND 

.ng: EAR IMMTILlas 
OW I 

Parallel Two SERGIO MENDES 

" 
a 

IRENE CARA 
NSMWEIMN 

D 
LAURA BAGMAN 

SI. 
DIA 

S ERIR 
T.. Age 

STEVIE WONDER oS 

ó` Rl.,a .00II.I.« IG,E MANI 

CYNDI LAGER CAEN 
AMERICA CHICAGO NEIL DIAMOND CHANPAIGN 

DEBORA...LEN BAND OP 

=.:C7' JULIAN LEMON 
euIRWVnIOxl SPOILS WI.ICR " RICK SPRINGWELD 

EDDIE POINTER SISTEPS DEEGAN ALLEN 
STEVIE WONDER 
DONSA WMER « .udNWl n 

NRwx upara 
OMMIS =YOU. CARS Botts., 

CASS 

WPAGGIMison 
ME Rana 

J ULIO IGLESIAS 
SotteMt 
FERNY ROGEPS 
STEVIE NONCE. 
BARRY GIBS 
CIIICAGO 
BILLY OCEAN 

.w;Iea PENIR n 

B ILLY OCEAN 
MADONNA 

STEVIE WONDER 
BARBRA STMISAND 

IMBDISSASER 

STEPHEN STILLS 

BARRY GIBE 

BILLY OCEm 

B RSEIJoNlin, MO 
Don CaMentet 

RAISE THE DRAGON 

STEVIE WONDER 

RICHIS 
BARRY GIBS 
E VERLY BROTHERS 

NWI.IeT.N 
BM VMS 

.CYNDI GORES 
AL JAMB.° 
OG rOGEGERG 

!MGT ROGRE 
BAREM STREIEGO 
STEVIE PONDER 
CHICAGO 

G EMMING, MN 
Nue LOGE 

GICAGO 
DONNA SUMNER 
mADONNA 
BILLY OCEAN 

RALPH wuJw* AGE MURRAY KENN! .GERS 
p n KENNY DDU IRENE CARA Carson/Molten, 

RxelsAp 
HALL I Tae WMAGAMINIGOSIGINI LAM. BRAEMAR Roam moms. 

aeR Mand MOM roIrE ER 
REEL DIGG0 

AMERICA iu,Weinnn 
E DEBORMI ALLEN 

E.EVISIppg. MIME SISTERS Hottest. 

MGT EOGERS STEVIE WHOM EotteMs PAUL MCCARTNEY RIMY EDGERS w all 
N PR6sxp WOW/DGell BERET MEE SEMIS CR 

xIS L xEIW 

NryR,ge,sRx RERR RDR W.F. 
STEVIE WAGE RtxEx WINCGnn WFLFMInuW. CRCAw SISTERS 

PAOL 
MANI 
DENNIS M.G. eW.ageS Dom 
NEIL p 

MIMEOS X141011:;: RS Parallel Three 
CMG. 

TINA TIMMER 

LIONEL RICE. CRICADO 

ceR 

x DI. xD.DR 

`1°°^' xxxRONxg 
LASSA 

MNANAPANA 
HUEY LEWIS . NEWS m wonDU.oR 

ae OW 

EGG., Hotfoot s 

STEVIE GROG PAUL WCARTNEY STEVIE WONDER 
GIGS* ROD STEUART LIONEL R/CHIE 

GERICA MAW 
MAIO 

POINTER S.M. ..ttvrt. Hotter, EVE., BROSHERS LEAAR 
ANNE IMPEAy MANI CARS srsols WONDER FA., AGEAABBAy LIONEL RIG. 

CHICAGO 
KENNY EWERS WCIL/Cerbondale. IL CMG Tsylor LIGEL RICE. 

ANNE MCNEAL LIONEL RICHIE wall MEG n 
SAMBA STREISAND .. 

POINTER sISTEPS 

WISrualln.DR« 
DWC 

OCEAN 

GICAGO 
IRENE GM Hottest: CHICAGO BILLY OCEAN 

FEN, pomm ELTON PORN 
GIG,. MIRE NURSAy 
RALPH MCDONALD 
BARBRA STREISAND 

WEST 
S ougS 

MIIMMIEGG 
WRISeallie 
GREG. RUGG 

AWAVSMINGY 
IMeMel 

MIEW/MooR ROE, 
Parallel Three 

ETWMCespor 

L «x« .'° NEIR ,I'o 

H ottett Hottest: DEBORAH ALLEN ...ER SOD.. Hottest.: CMG.. MLL 4 OATES ,RyETAL GAMs STEPPER STILLS 

Parallel One 
STEVIE 

°E" Mae Ford «' " Ig 

Dom, Dom 

CHICAGO REMY MCERs GM. GEE 

ROV/P.11. MADONNA ENERGY BROTEERS MEP. MCI... 
Mark so°Npe Parallel Two Mn^' g« 

ANNE MURRAY " 

RALPH MCDONALD 

MADONEA ANOWGrimr 
ROGERS NIwo,. 

. 
IE MIME ROGERS 

wIOnlM.R. E RNIMMMGE Ga 
p ms NEIL 

Mom Narald 
. 

RAGE MACDONALD C.I.A. 
STEVIE WONDER AMEN MACDONALD COREY BART ROMER HODGSON LIONEL M.I.6 RALPB MACDONALD AL JARREAD CAM Bottom, D SWIRLY 

«M Jg"vR`"a" 

Hottest: NEG. KELV/Anchoram BARBRA STREISAND ,,I.L.,L,.:,,,,., 

gcwin" xW.ro.I. 
BILLY OGEE EGEYDRIPPERS 

Ean 
a... 

m 
aas"Rwo 

MENG 

REMY MG. 
LIDST RIaIE áo,. 

LIONEL RICHTE 

CAM Botter, ERNIE ROEDER 

m °Ye«" 
x CH ICAGO 

STEVIE 

POINTIM SISTERS PAUL MCCARTNEY 

GIRDER SISTERS 
E 

NEIL DIAMORD G. KLIMA,' ammo o 
REM. ROGERS 

CHICAGO 

mums cARA AL JARREAu 
CgI LEIx 

wLIw 

L METE 
gRAAIR RTVx 

an 
Rr.wS ROSTIMe MG I LEWIN/ MGM 

JACK RAGES 

KERGRIG 
,Ia.,P,.SW 

Ra BILLY OCEAN LIDREL RICEEE pER KENNY MGM 
CHICAGO 

BotteM: 
MEMO 0.00. EMORY ROGERS MI Mallon DONNA SUMER 
SERGIO DUENDES RALPH MCDONALD RALLE °DAD,. 

B ARRY GIBE 

AL JAMMU 
COREY EAST 

BARBRA STPSISAND 
MUNI 

TiR..N.R 
AGE GAME 
R 

CARS 
STEVIE WONDER 

LIONEL Matte 
B ALL 

,v geNa 

GSM LAUPER 

S TEVIE 
CHICAGO 
LIONEL PICRIC 

DEVOLING 

HUEY LEMS a NEWS 
cARS 
STEvlis WIDER 
JOEN MITE 
BILLY OGAN 

Ma rlemMaTIO 

STEPHEN FITILIS 

B ILLY OCEAN 
STEVIE WONDER 

Angel.. MANI 
CAPS 
CHICAGO 

KryWFlbx 

BAND ME GOLD 

L111.1011.1 Hottest: 
STEVIE .1.0 

STEPHEN STILLS CEICASO 
NEIL DIMOND BARRY GIBS 

H ottest: CAM 
STEVIE 

°CP usPSR.S CHICAGO 

BILLY OCEAN 
KENNY MG. 

PAUL MCCARTNEY 

LAURA BILANIGAN 
MADONNA 
ELTON JOHN 

PAUL MCCARTNEY 
DIANA .95 
BARBRA STREISAWD 
CHICAGO 
AGM ROGERS 
MANI 

ANNE MURRAY 
E LTON 701411 

133 Reportare 
119 Currem Reports 

The following stations reported no adds 
or changes in rotation this week: 

KFMB /San Diego 
WMYX /Milwaukee 
WSFM /Harrisburg 
W WOM /Albany 

3WM /Toledo 
KALE /Tri- Chies, WA 

SOUTH 

Parallel One 

omxuw., :Iw 
REIM MCCARTER,. 

STEVIE WIDER 
RALPH MACDONALD 
MEER GM 

CHICAGO 
KEGS ROGERS 

WNINGIRG 
Gmg 'Modena 

HONEYDRIPPERS 
NEIL 
SOFFmFI 

BARRY GIBS 
BARBRA STREISAND 

WsaRYIANnE 
NnR.R,.R. 

SN 
PAUL NCCARTNEY 
EVERLY 

CAPS 

BA RRE GIBS 

C RAM PIG.. 

EGO Or GOLD 
JOHN GREG 
Eof test, 
MEWS IMMUIR 
CARS 
NACCOPA 
GICAGO 
KENNY ROGERS 

R ogue W.W. MGR 

BONEYDRIPPERS 
ESTER IIDLE 
BUSVIVOR 
TIMM. B. SCRIMS 

CSICAGO 
STEVIE MOW( 

S ILLY WEAN 
ROD STIGART 

cñ I óíw1 

DAN FOGELBERG 
JULIAN LEMON 
BARRY MSS 
Botteett 
MANI 
CHICAGO 
BILLY OCEAN 
STEVIE NO.. 
CARS 

n.é.mlui%., 
PAUL MCCARTNEY 
AL JARREALI 

CABS 
GORE WAITE 
ANNE MURRAY 
NEIL DIMOND 
KENNY ROGERS 

Parallel Two 

CMIsAlm 

STEMEN STILLS 
PAUL MCCARTNEY 

ROGER BODGE. 
CEMPAIG 
BAND OP GOLD 

STEVIE WONDER 
CHICAGO 
FENNY ROGERS 
DONNA SUMER 
SILLY OCEAN 

WARMING Hoge 
AN.ENIO.RRR. 

PAUL WCARTGY 
AL JAME. 
SAM Or GOLD 
COREY BART 

STEVIE MEDEA 
KENNY ROG. 
LAIGA BRAHMAN 
LIONEL RICHIE 
AGSM STREMGD 

xaea...S.II,n 

JULIO IGLESIAS 
AL JARREAD 
PAUL MCCARTNEY 

SILLY OCEAN 
HALL s OAT. 
MAMMA 

BARBRA STREISAND 

WRECICS.RWW 
RebhRRD.x.. 

IRENE CARA 
DENNIS DEEMING 

MURRAY JACK WAGNER 

L IONEL RICHIE 

Ountinotonliellone 

PALM MCDONALD 
SEEM ROGERS MIKE SPRI.SMEN 
TEDDY PENDERCEMS BALL OATES 

..« Rund Parallel Three 
PAUL MCCARTNEY 

CARS 
STEVIE WONDER 
ULM MACDONALD 
FENNY ROGERS 
LAURA MAHICAN 

WARREIDGDIM 

DEBORAH ALLEN 
ROGER HODGSON 
NEIL DIAMOND 

KENNY ROGERS 
ANNE MGR. 
AMERICA 
g Lpon Los. 
LIONEL EICSIE 

KORGAGana 
Dean Tay. 

STEPHEN STILLS 
ROGER HODGSON 

STEVIE WONDER 
ABM MURRAY 

CHICAGO 

WEETIAshoTIM 
Roo Boarkshire 

SUSSES 

FGEEMINTRE Hottest: 

K G! KENNY ROG. 
B ARBRA STEMS/MO BARBRA STREISAND 
EDLYM' L10.161. PICRIC 
TIM 

STEVIE WONDER 

MANI 

.nPxWURIu.KR 
CNICAGO 

BILLY OCEAN GIGGIGOE 
DINING GYM,. 

R RiRN 

ELT. JOG 
MANI 

CHICAGO 

WFlYlaWlna. 
WOG.. 

CHICAGO 

BILLY OCEAN 

J. CramlortI 

SERGIO MOMS 
EGEYDRIPPERS 
POINTER SISTERS 
ROO EMMET 

STEVIE WONDER 
CARS 
CRICAGO 
RALPH MACDONALD 
massy MG. 

sl..l.,wn 

STEVIE GOER 
CHICAGO 
KENNY RACERS 

LIONEL 

RWRRN,EPpI. 
sa.. gull., 

SERGIO MENSES 
ELTON JOBS 
MIAMI 

BILLY JOEL 
E RDDE LEAD., 

LIONEL RICHIE 

WINOMontgunG 
Phil Morton 

PAUL MCCARTNEY 
HALL OATES 

STEVIE WONDER 
CHIGGO 
LAURA BRASIGN 
LIONEL PICRIC 
ELTON JOSS 

JULIAN LENNON 
HONEYORIPPERS 
Room HODGSON 
SE. DIAMOND 
BANS OE GOLD 

BILLY OCEAN 

WCNVIEharlotteorMe. VA 

Thomas M Tam. 

RICE SPRINGFIELD 
N EIL DIAMOND 
DEBORAH ALLEN 

JULIAN LENNON 

MEAT GIBS 
BILLY OCEAN 
SALOME 

WOSTIMMerMIM 

DEBORAN ALLEN 
COREY BART 
RONEYDRIPPERS 

O BLEABB 
REMY ROGUES 
STEVIE AMMER 
CHICAGO 
RALPH MCDONALD 
BARBRA STREISAAD 

WAGHILMIMIR. VA 
Mau Parlor 

MIL DIAMOND 
JULIAN .NNON 

GICADO 
STEVIE NORMA 
B ILLY OCEAN 
B M. MBE 
ANNE MURRAY 

Fronk Carroll 

PAUL MCCARTNEY 
SONEYDRIPPERE 
STEVE MILLER BAND 
CEARA MAN 

GICAGO 
STEVIE WONDER 
MADONNA 

^,k. 
RICK SPRINGIMEM 

CHICAGO 
STEVIE WHIG 
KENNY ROGERS 
PELEE MCDONALD 
BARRY GIBS 

TINA MGM 
DAN HANGAR 

CHICAGO 
STEVIE WHOM 

SWIEMorMY 
RIchamlumIAGE 

COREY MRS 
PACE MCCARTNEY 
GLEG PREY 

EILLY GEAR 
GEMS DEMUR° 

WEIDEMIGnond 

HONEYDRIPPEPS 

. n 
JAWlnng~n C ARS 

JOIM LEMON 
RM./MIEN OATES Hottest: 
Flattest: MIME ROCA. MICA.' 

DONNA SUMER 
7.11 MITE 

Lou O NILLxOUAx 
Dean 

p 
,.Rc 

BANS Or GOL 

Mu Bishop. LIONEL RIME 

CM), WIPER METH MACDONALD NOttt: 
Hottest, CARS STEVIE WONDER 

GICADO CHICAGO 

KENNY ROG. CAPS 

Mr Limbo/ 

CuLTDRE CLUB 

NEIL DIAMOND 

STEVIE WONDER 

IRENE CAM 
SAL,. MACDONALD 

Note: WGR /Buffalo and WVOR /Rochester 
have discontinued reporting. 
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October 12, 1984 
Q DAVID BOWIE /Tonight (EMI America) 

159 REPORTERS 

"Blue Jean" (153) "Neighborhood" (78) "Dancing" (16) 

Total 
Reports 

155- 

Hot Medium 
Rotation Rotation 

126+ 29- 

Total 
Adds All 

Rotations 

0= 
3 3 2 © J. CAFFERTY &... /Eddie & The... ( Scotti Bros. /CBS) "On The Dark Side" (141) "Tender Years" (25) 146- 131- 15+ 1- 

4 0 U2 /The Unforgettable Fire (Island) "Pride" (156) "Unforgettable" (29) "Wire" (28) 157- 107+ 50- 0- 
6 0 TEACHERS /Soundtrack (Capitol) 'Teacher" (147) "Understanding" (29) "Interstate" (43) 154+ 106+ 47- 2- 

2 1 3 5 FIXX /Phantoms (MCA) "Are We" ( 105) "Sunshine" (90) "Less Cities" (19) 145- 107- 37+ 2+ 
15 9 7 0 SURVIVOR /Vital Signs (Scotti Bros. /CBS) "I Can't Hold Back" (141) 141= 110+ 31- 1- 

1 2 5 7 BRUCE SPRINGSTEEN /Born In The U.S.A. (Columbia) "Cover Me" (98) "Born" (42) "Bobby Jean" (21) 126- 102- 23+ 2= 
6 7 9 0 SCANDAL f /PATTY SMYTH /The Warrior (Columbia) "Beat" (106) "Hands Tied" (23) "Warrior" (22) 132- 72+ 59- 2- 
4 5 8 9 JOHN WAITE /No Brakes (EMI America) "Tears" (1 19) "Missing You" (21) 126- 65- 61- 0= 
10 11 11 m SAMMY HAGAR /VOA (Geffen) "I Can't Drive 55" (1 18) "Two Sides" (10) 120- 71+ 48- 4- 

31 HONEYDRIPPERS /Volume One (Es Paranza /Atl.) "Rockin' " ( 121) "Sea Of Love" (57) "Woman" (10) 140+ 39+ 91+ 37- 
31 17 16 ® TOMMY SHAW /Girls With Guns (A &M) "Girls With Guns" (126) 130+ 38+ 90- 4- 

30 ROGER HODGSON /In The Eye Of The Storm (A &M) "Had A Dream" (133) 137+ 25+ 107+ 29- 
14 14 14 14 PRINCE /Purple Rain (WB) "Purple Rain" (96) "Let's Go Crazy" (26) 101- 81- 20- 0= 
- - 26 HALL & OATES /Big Barn Boom (RCA) "Out Of Touch" (99) 106+ 64+ 41- 6- 
12 12 12 16 KROKUS /The Blitz (Arista) "Midnite Maniac" (100) 108- 50- 58- 1- 
23 19 18 m KISS /Animalize (Mercury /PG) "Heaven's On Fire" (1 10) 110- 35+ 75- 1- 
26 21 19 VARIOUS ARTISTS /Every Man Has A... (Polydor /PG) "I'm Moving On" (102) "Every Man" (23) 117- 22+ 95- 2- 
7 10 13 19 BILLY SQUIER /Signs Of Life (Capitol) "All Night" (60) "Can't Get" (37) "Rock Me" (19) 96- 50- 46- 0- 
25 20 20 ELTON JOHN /Breaking Hearts (Geffen) "Who Wears" (96) 99- 57+ 42- 2- 
29 25 24 ® STEVE PERRY /Street Talk (Columbia) "Strung Out" (94) 94+ 53+ 41- 5+ 
28 26 25 ® ZEBRA /No Tellin' Lies (Atlantic) "Bears" (109) 112+ 18+ 93- 5- 
9 13 17 23 HONEYMOON SUITE /Honeymoon Suite (WB) "New Girl Now" (70) "Burning In Love" (42) 93- 37- 56- 2+ 
34 29 28 C) TINA TURNER /Private Dancer (Capitol) "Better Be Good" (88) 89+ 64+ 25- 4- 
6 8 10 25 BILLY IDOL/Rebel Yell (Chrysalis) "Flesh For Fantasy" (85) 86- 56- 30 +_ 1= 

11 15 22 26 CARS /Heartbeat City (Elektra) "Hello Again" (59) "Drive" (29) "It's Not" (25) 92= 38- 52+ 8+ 
24 22 27 27 DENNIS DeYOUNG /Desert Moon (A &M) "Desert Moon" (92) 93- 49+ 44- 0- 
16 16 21 28 ROMEO VOID /Instincts (415 /Columbia) "Girl In Trouble" (88) 88- 37- 51- 0- 

40 a JETHRO TULL/Under Wraps (Chrysalis) "Lap Of Luxury" (90) "Under Wraps" (10) 97+ 11+ 80+ 22- 
36 30 32 !< DOKKEN /Tooth And Nail (Elektra) "Into The Fire" (91) 91+ 10+ 81+ 2- 

5 6 15 31 LINDSEY BUCKINGHAM /Go Insane (Elektra) "Go Insane" (58) "Loving Cup" (20) 78- 37- 41- 4+ 
21 18 23 32 DAVE EDMUNDS /Riff -Raff (Columbia) "Something About You" (74) 77- 20- 57- 0- 
19 23 29 33 DIO /The Last In Line (WB) "Mystery" (70) 72- 17- 54- 1- 
- 36 36 © BLACKFOOT /Vertical Smiles (Atco) "Morning Dew" (82) 86+ 4= 79+ 7+ 
17 27 37 ® PETER WOLF /Lights Out (EMI America) "I Need You Tonight" (61) "Crazy" (10) 73+ 22= 44+ 14+ 
33 32 33 36 IRON MAIDEN /Powerslave (Capitol) "2 Minutes To Midnight" (70) 70- 10+ 59- 1- 
22 28 35 37 HUEY LEWIS & THE NEWS /Sports (Chrysalis) "Walking" (42) "Found A Home" (19) "If This" (12) 65+ 22- 38+ 16+ 
27 37 38 © TWISTED SISTER /Stay Hungry (Atlantic) "I Wanna Rock" (44) "We're Not Gonna" (17) 59+ 17+ 39- 7- 
37 35 34 39 ROD STEWART /Camouflage (WB) "Some Guys Have" (60) 62- 27- 34- 4+ 
L DEBUT 0 COREY HART /First Offense (EMI America) "h Ain't Enough" (69) 71+ 11+ 53+ 22= 

But I can see you 

your brown skin shinin' in the sun 
you got your hair combed back, 

and your sunglasses on, baby 

and I can tell my love for you 

will still be strong 

After the boys of summer have gone.. . 

(IF FEN 

BREAKERS® 
JETHRO TULL 

Under Wraps (Chrysalis) 
61% of our reporters on it. 97/22 with adds at WKLS, KSRR, WQFM, KGB, KLBJ, WLVQ, 
WLAV, WFBQ, KWXL, KTYD. Moves 40 -29 on the Albums chart. 

BLACKFOOT 
Vertical Smiles ( Atco) 

54% of our reporters on it. 86/7 with adds at WMET, WLLZ, WCKN, KMOD, KWFM, WQBK, 
WGIR. Moves 36 -34 on the Albums chart. 

NEW 8 ACTIVE - Records building In airplay and coming closest to charting. Numbers In- 
dicate total reports /total adds; for example, 40/20 means 40 reports and, of those, 20 
added It this week. Figures In parentheses are last week's data. Checked records are 
those that were among the week's most added. 

AOR ALBUMS - Compiles album airplay data from all reporting stations. Includes four - 
week trend of chart movement, plus cuts IIsted numerically by airplay. Current singles 
are BOWED. Also listed Is present week's number of reports in hot and medium rota- 
tions, and total adds. Symbols represent more ( +), less 1 -), or equal 1 =) number of 
reports in each rotation compared to last week's figures. Records showing significant up- 
ward momentum are bulleted. 
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THE RADIO 
PRc3GR1 MS 
SOURCE 
B ODK Thad Edition 

Attention Radio Programming 
Professionals . . . 

Put the entire radio program- 
ming marketplace at your 
fingertips by ordering a copy 
of THE RADIO PROGRAMS 
SOURCE BOOKTM Third 
Edition today. 

Over 300 pages with comprehensive 
information on radio programs and 
services Each listing contains a 

description of program, target 
audience, running time, mode of 

delivery, and up to 21 other 
facts Three indexes for 

quick and easy 
referencing: Title Index, 

Main Category Index, 
and Subject Category 

Index "The Sources" 
the complete listing of 

Syndicators, Networks, 
Distributors, Producers, and 

Consultants -with addresses, phone 
numbers, and personnel A FREE UPDATE issued 6 
months after publication to keep you current in the 
fast -paced radio programming industry A publica- 
tion of the Broadcast Information Bureau -THE 
RADIO PROGRAMS SOURCE BOOKTM supplies radio 
broadcast professionals with the answer to their pro- 
gramming questions. 

Grown 
over 
120% In 
less 
than 2 
years. 

THE 

f'1DIO PROGRAMS 
SOURCE BOOK. 

THIRD EDITION 

dJ6iON Of RATIONAL V,CEOCtt.ViNCMCitS(tN, 

Please send me copy(ies) of THE RADIO PROGRAMS SOURCE BOOKTM Third Edition at $64.95 each. California Residents add 6 1/2% Sales Tax. 

NAME 
STATION /FIRM 
ADDRESS 
CITY STATE ZIP 
O VISA E MASTERCARD 
CARD # EXP DATE 

Make Check Payable to: R &R Books 
Mail to: R &R Books 

1930 Century Park West Los Angeles, CA 90067 
Allow 4 Weeks for Delivery. 

fl 

R &R'Friday, October 12. 1984 

MOST ADDED 
HONEYDRIPPERS (37) 

Volume One (Es Paranza /Atlantic) 
ROGER HODGSON (29) 

In The Eye Of The Storm (A &M) 
JETHRO TULL (22) 

Under Wraps (Chrysalis) 
COREY HART (22) 

First Offense (EMI America) 
TIMOTHY B. SCHMIT (21) 

Playin' It Cool (Asylum) 
VAN HALEN (21) 

1984 (WB) 
JOAN JETT (18) 

Glorious Results Of A... (Blackheart/MCA) 

MOST HOTS 
J. CAFFERTY & THE BEAVER BROWN... (131) 

Eddie & The Cruisers (Scotti Bros. /CBS) 
DAVID BOWIE (126) 

Tonight (EMI America) 
SURVIVOR (110) 

Vital Signs (Scotti Bros. /CBSI 
U2 (107) 

The Unforgettable Fire (Island) 
FIXX (107) 

Phantoms (MCA) 
TEACHERS (106) 

Soundtrack (Capitol) 
BRUCE SPRINGSTEEN (102) 

Born In The U.S.A. (Columbia) 

NEW & ACTIVE 
TIMOTHY B. SCHMIT / Playin' It Cool (Asylum) 61/21 (43/21) 
Adds: include WNEW, WDVE, WXRT, WMMS, KQDS, KLYV, KQWB, KFMQ, KOZZ. Hots: 5 KINK, KLBJ, WTKX, KMOD, KSPN. Mediums 44 include WBAB, WHJY, WQFM, KAZY, KRQR, WTPA, WAQY, WOUR, WIMZ, WRXL. RICKIE LEE JONES /The Magazine (WB) 61/5 (62/0) 

Adds: WSHE, KDKB, WCKN, KMOD, WBYG. Hots: 14 include WXRT, KBCO, KINK, WDHA, WPDH, KIDQ, KPOI. Mediums: 45 include WBAB, WLUP, WZZO, WCMF, WAQY, WOUR, KLBJ, KLAQ, WIMZ. pin CYNDI LAUPER /She's So Unusual (Portrait/CBS) 55/16 (46/17) 
LAM Adds include WIYY, KKCI, KCAL, WTPA, WHEB, WKDF, WTUE, KGGO. Hots: 12 include CHUM, WMMS, WPDH, K97, KOMP, WRKI. Mediums: 40 include WBCN, WMMR, WLUP, KROQ, WPYX, WFYV, WIMZ, KMJX, WIOT. a JOAN JETT /Glorious Results Of A Misspent Youth (Blackheart/MCA) 51/18 (38/37) Adds include WHJY, KSRR, WLLZ, WRIF, KRQR, KLBJ, KNCN. Hots: 5 include WBCN, WLIR, WPDH, WXCS. Mediums: 35 include WBAB, WNEW, WMMR, KLOL, WNOR, KMET, KGB, WZZO, WIMZ, WAPL, WTUE. WHITESNAKE /Slide It In (Geffen) 48/6 (53/2) 

Adds: KLBJ, WWCK, KATT, WIOT, KQWB, KOZZ. Hots: 15 include WHJY, KZEW, KSRR, WYNF, WEBN, WRIF, WQFM, KGB. Mediums: 32 include WDVE, KTXQ, KLOL, WMET, KDKB, KLAQ, WIMZ, KKDJ. MICHAEL FURLONG /Use It Or Lose It (Atlantic) 47/4146/12) 
Adds: KSJO, WRXL, KQWB, KAWY. Hots: 3 KZEW, WYER, KOZZ. Mediums: 43 include WDVE, WHJY, WMET, WEBN, WMMS, KGB, KRQR, KOME, KLAQ, WQMF, KISS. 
KEATS /Keats (EMI America) 45/6 (46/2) 
Adds: WLLZ, WCCC, WAQY, KMJX, KTCL, KOZZ. Hots: 4 include WLUP, KSJO, WCPZ. Mediums: 36 include WIYY, DC101, WKLS, WYNF, WQFM, KBCO, KINK, WLAV. Q EUROGLIDERS/This Island (Columbia) 43/15 (33/14) 

Adds include WHJY, WLUP, WRIF, KGB, KLBJ, WZXR, KQDS, WWWV. Hots: 6 WXRT, WOUR, WQBK, WXCS, °1r KUFO, KSPN. Mediums: 31 include WBAB, WDVE, WMMS, KBCO, KROQ, WFYV, WTKX, KILO. JANEY STREET /Heroes, Angels, & Friends (Arista) 34/5 (29/10) Adds: WNEW, WLLZ, WTPA, WPLR, WWTR. Hots: O. Mediums: 30 include WBAB, WHJY, WMMS, KBCO, WZZO, WAQY, WOUR, KNCN, WIMZ, WTUE, WLAV. Q VAN HALEN /1984 (WB) 29/21 (6 /0) 
Adds include WPYX, WTPA, WAQX, WOUR, KLAQ, WIMZ, KICT, WRKI, WIQB. Hots: 3 WEBN, WRIF, WSKS. Mediums: 15 include WYNF, KISW, WCKN, KQDS, WIOT, KILO. 

GENERAL PUBLIC /All The Rage (IRS /A &M) 29/8 (22/5) Adds: WXRT, WDHA, WCMF, WAQY, WBYG, KFMQ, WCPZ, WZZO. Hots: 7 WLIR, KBCO, 91X, KQAK, KFMF, KTCL, KTYD. Mediums: 17 include WMMR, KROQ, KQDS, KKDJ. In JOHN PARR /John Parr (Atlantic) 28/14 (0/0) U. Adds include WQFM, KOME, WAAL, WPLR, WLAV, KEZE. Hots: 2 KYYS, KILO. Mediums: 21 include WDVE, KLOL, WYNF, WMMS, KGB, KISW, WCMF, WOUR, WLVQ. 
BAXTER ROBERTSON /Vanishing Point Two (RCA) 28/2 (28/4) Adds: WQBK, WHMD. Hots: 1 WLAV. Mediums: 27 include WEBN, KBCO, KAZY, KROQ, KOME, WCMF, KLBJ, WOOS, WWCK. 
FAST FORWARD /living In Fiction (Island) 27/3 (29/6) Adds: WBAB, WTUE, WZZQ. Hots: 2 CFOX, KFMF. Mediums: 22 include WHJY, KLOL, WEBN, KGB, WPYX, WTPA, KNCN, KLAQ, WLVQ, KEZE. Q AUTOGRAPH /Sign In Please (RCA) 23/14 (11/11) 

Adds include KGB, WPYX, WTKX, KICT, WIQB, KWXL. Hots: O. Mediums: 16 include WIYY, KZEW, WRIF, KSHE, KISW, WAQX, KLAQ, WSKS, KIDQ. 
WILD LIFE /Soundtrack (MCA) 22/2 (24/9) 
Adds: CHOM, WMMS. Hots: O. Mediums: 20 include WBAB, WHJY, KZEW, KLOL, KMET, KROQ, WOUR, KLBJ, KLAQ, KQDS. 
DRAGON /Body And The Beat (Polydor /PolyGram) 20/2 (21/2) Adds: WLLZ, WQBK. Hots: 7 include KROQ, KQAK, KPOI, WIZN, KFMF. Mediums: 12 include KAZY, 91X, WPDH, WAQY, KLBJ, WGIR, KTYD. 
STONE FURY /Bums Like A Star (MCA) 19/7 (12/7) Adds: WQFM, KGB, KRQR, KNCN, WIOT, KFMG, KWFM. Hots: 0. Mediums: 16 include WBAB, KZEW, WYNF, KOME, WTPA, KLAQ, KISS. 
HELIX/Walkin' The Razor's Edge (Capitol) 19/2 (19/2) Adds: WOUR, KFMG. Hots: 5 WLLZ, WQFM, CFOX, KILO, K97. Mediums: 13 include KRCK, KGB, KISS, KATT, KEZE. AZTEC CAMERA/Knife (Sire /WB) 17/5 (15/7) 
Adds include WZZO, CHEZ, WQBK, KFMF. Hots: 4 WXRT, KBCO, WHMD, KTCL. Mediums: 13 include WLIR, WMMR, WLUP, KQAK, WTPA, KKDJ. 
QUEENSRYCHE /The Warning (EMI America) 16/4 (14/1) 
Adds: WQFM, KODS, WZZQ, KWXL. Hots: 1 CITI. Mediums: 12 include WHJY, KZEW, WLLZ, KISW, KLAQ, KISS, KFMG. 

i 

AOR ALBUMS - Complies album airplay data from all reporting stations. Includes four -week trend of chart movement, plus cuts listed numerically by airplay. Current singles are BOLDED. Also listed Is present week's number of reports In hot and medium rotations, and total adds. Symbols represent more ( + t, less ( -I, or equal t =1 number of reports in each rotation compared to last week's figures. Records showing significant upward momentum are bulleted. 

i 
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R &R /Friday, October 12, 1984 

159 REPORTERS Total Hot Medium 
Total 
Adds 

2 1 1 0 DAVID BOWIE /Blue Jean (EMI America) 153- 123+ 30- O- 
5 4 3 0 U2/Pride (In The Name Of Love) (Island) 156- 107+ 49- 0- 

4 2 2 3 J. CAFFERTY &... /On The Dark Side (Scotti Bros. /CBS) 141- 130- 11+ 0- 
17 e 5 0 38 SPECIAL/Teacher Teacher (Capitol) 147+ 100+ 47- 0- 
11 9 6 0 SURVIVOR /I Can't Hold Back (Scotti Bros. /CBS) 141= 110+ 31- 1- 

- 26 0 BOB SEGER/Understanding (Capitol) 132+ 52+ 76+ 36- 
12 11 10 O SAMMY HAGAR/I Can't Drive 55 (Geffen) 118- 68+ 49- 4- 
s 7 8 8 JOHN WAITE /Tears (EMI America) 119- 57- 62- 1- 
1 3 4 9 FIXX/Are We Ourselves? (MCA) 105- 86- 19- 0- 
3 5 7 so BRUCE SPRINGSTEEN /Cover Me (Columbia) 98- 83- 15$- 2+ 
20 15 12 G) SCANDAL f /PATTY SMYTH /Beat Of A... (Columbia) 106- 60+ 46- 2- 
37 19 13 0 TOMMY SHAW /Girls With Guns (A &M) 726+ 37+ 87- 5- 

30 ® ROGER HODGSON /Had A Dream (Sleeping...) (A &M) 133+ 24+ 105+ 27- 
19 17 14 0 KISS /Heaven's On Fire (Mercury/PG) 110- 35+ 75- 1- 

3a 0 HONEYDRIPPERS /Rockin' At Midnight (Es Paranza /Atl.) 127+ 31+ 83+ 36- 
23 18 17 0 PRINCE/Purple Rain (WB) 96+ 75+ 21- 4+ 
10 12 11 17 KROKUS /Midnite Maniac (Arista) 100- 46- 54- 0- 
47 26 24 0 HALL & OATES /Out Of Touch (RCA) 99+ 62+ 37- 4- 
28 23 21 0 ELTON JOHN/Who Wears These Shoes? (Geffen) 9s+ 56+ 40- 3- 
32 24 22 m STEVE PERRY /Strung Out (Columbia) 94+ 53+ 41- 5+ 
29 25 20 21 FIXX/Sunshine In The Shade (MCA) 9o+ 46= 43+ 5- 
34 28 25 ® ZEBRA /Bears (Atlantic) 109+ 18+ 90= 6- 

- 35 ® MOLLY HATCHET /Satisfied Man (Epic) 112+ 11+ 92+ 28- 
41 32 28 e) TINA TURNER/Better Be Good To Me (Capitol) 88+ 63+ 25- 4- 

7 6 9 25 BILLY IDOL/Flesh For Fantasy (Chrysalis) 85- 56- 29= 0- 
38 29 27 0 EDDIE MONEY /I'm Moving On (Polydor /PG) 102+ 17+ 85- 3- 
It 14 15 27 ROMEO VOID /A Girl In Trouble Its A...) (415 /Columbia) 88- 37- 51- 0- 
24 21 23 28 DENNIS DeYOUNG /Desert Moon (A &M) 92- 49+ 43- 0- 
36 30 31 C) DOKKEN /Into The Fire (Elektra) 91+ 10+ 87+ 2- 

4o 0 PAUL McCARTNEY /No More Lonely Nights (Columbia) 90+ 22+ 63+ 29- 
37 36 ® DAVID BOWIE /Neighborhood Threat (EMI America) 78+ 34+ 43+ 11- 

41 ® JETHRO TULL/Lap Of Luxury (Chrysalis) 9o+ 11+ 74+ 20- 
9 13 19 33 HONEYMOON SUITE /New Girl Now (WB) 70- 31- 39- 0- 

18 16 19 34 DAVE EDMUNDS /Something About You (Columbia) 74- 79- 55- 0- 
1 DEBUT ® JULIAN LENNON /Valotte (Atlantic) 81+ 10+ 52+ 79+ 
56 38 38 a BLACKFOOT /Morning Dew (Atco) 82+ 3= 77+ 6- 
26 22 29 37 DIO /Mystery (WB) 70- 14- 55- 1- 
35 33 33 38 IRON MAIDEN /2 Minutes To Midnight (Capitol) 70- 10+ 59- 1 

15 20 32 39 BILLY SQUIER/All Night Long (Capitol) 60- 29- 28- 7+ 
13 10 18 40 LINDSEY BUCKINGHAM /Go Insane (Elektra) 99- 35- 23- 2= 
48 35 37 41 ROD STEWART /Some Guys Have All The Luck (WB) 60- 27- 32+ 5+ 

53 OD CARS /Hello Again (Elektra) 59+ 22+ 35+ 79+ 
59 m COREY HART /It Ain't Enough (EMI America) 69+ 11+ 51+ 23- 

- - 58 0 PETER WOLF /I Need You Tonight (EMI America) 61+ 18+ 34+ 23+ 
I DEBUT m HONEYDRIPPERS /Sea Of Love (Es Paranza /Atl.) 57+ 19+ 31+ 31+ 
- se 49 Q STEVE MILLER BAND /Shangri -La (Capitol) 60+ 8+ 57+ 3- 
50 47 43 47 BRUCE SPRINGSTEEN /Born In The U.S.A. (Columbia) 42= 27- 13+ 5+ 
54 4e 46 48 RICKIE LEE JONES /The Real End (WB) 59- 13+ 44- 5 +' 
- - 5s m NIGHT RANGER /Interstate Love Affair (Capitol) 43+ 16+ 24+ 10- 
- 80 51 Q TWISTED SISTER /I Wanna Rock (Atlantic) 44+ 10+ 30= 8= 
33 41 42 51 WHITESNAKE /Love Ain't No Stranger (Geffen) 43- 14+ 28- 6+ 
- 52 44 52 BILLY SQUIER /Can't Get Next To You (Capitol) 37- 20- n= 2- 

so ® FRANKIE GOES TO HOLLYWOOD /Two Tribes (Island) 48+ 9- 30+ 21+ 
DEBUT . e) CYNDI LAUPER /AII Through The Night (Portrait /CBS) 52+ 11+ 37+ 21+ 

- - 56 ® HONEYMOON SUITE /Burning In Love (WB) 42+ 14+ 26+ 10+ 
48 42 45 56 RED ROCKERS /Eve Of Destruction (415 /Columbia) 46- 7- 39- 0- 
59 43 47 57 RATT/Wanted Man (Atlantic) 40- 10- 29- 1- 

sz 58 MICHAEL FURLONG /Use It Or Lose It (Atlantic) 47+ 3- 43+ 5- 
DEBUT m FEE WAYBILL/You're Still Laughing (Capitol) 47+ 2= 34+ 26+ 
DEBUT Q HUEY LEWIS & NEWS /Walking On A Thin... (Chrysalis) 42+ 8- 28+ 21+ 

MOST ADDED 
JULIAN LENNON (791 

Valotte (Atlantic) 
HONEYDRIPPERS (36) 

Rockin' At Midnight (Es Parana /Atlantic) 
BO8 SEGER (36) 

Understanding (Capitol) 
HONEYDRIPPERS (31) 

Sea Of Love (Es Paranza /Atlantic) 
PAUL McCARTNEY (29) 

No More Lonely Nights (Columbia) 
MOLLY HATCHET (28) 

Satisfied Man (Epic) 
ROGER HODGSON (27) 

Had A Dream (Sleeping With The...) (A &M) 

MOST HOTS 
J. CAFFERTY & THE BEAVER BROWN... (130) 

On The Dark Side (Scott Bros. /CBS) 
DAVID BOWIE (123) 

Blue Jean (EMI America) 
SURVIVOR (110) 

I Can't Hold Back (Scotti Bros. /CBS) 
U2 (107) 

Pride (In The Neme Of Love) (Island) 
38 SPECIAL (100) 

Teacher Teacher (Capitol) 
FIXX (86) 

Are We Ourselves? (MCA) 
BRUCE SPRINGSTEEN (83) 

Cover Me (Columbia) 
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L BREAKERS. 
PAUL McCARTNEY 

No More Lonely Nights (Columbia) 
57% of our reporters on it. 90/29 including adds at: WGRQ, WXRT, WQFM, 
KSHE, KLBJ, KNCN, KMJX, KKDJ, KOMP. Moves 40 -30 on the Hot Tracks 
chart. 

JETHRO TULL 
Lap Of Luxury (Chrysalis) 

57% of our reporters on it. 90/20 includind adds at WKLS, KSRR, WQFM, 
KAZY, KGB, KZOK, WFYV, WLVQ. Moves 41 -32 on the Hot Tracks chart. 

BLACKFOOT 
Morning Dew (Atco) 

52% of our reporters on h. 82/6 with adds at: WMET, WLLZ, WCKN, 
KMOD, KWFM, WQBK. Moves 38 -36 on the Hot Tracks chart. 

JULIAN LENNON 
Valotte (Atlantic) 

51% of our reporters on it. 81 /79 including adds at WIYV, WNEW, W MMR, 
KTXQ, WSHE, WLUP. WLLZ, KAZY, KRCK, KOME. Debuts at #35 on the 
Hot Tracks chart. 

NEW & ACTIVE 
V& TIMOTHY B. SCHMIT "Playin' It Cool" (Asylum) 49/18 132/18) 

Adds include WNEW, WXRT, WMMS, WRXL, KODS, KEZE, KWFM. Hots: 3 KLBJ, WTKX, KSPN. 
Mediums: 35 include WBAB. WHJY, KAZY. KROR, WADY, WOUR, WIMZ, WKDF, KFMG, WGIR, wwwv. 

EUROGLIDERS "Heaven (Columbia) 42/15 132/131 
LdM Adds include WHJY, WSHE, WLUP, WRIF, KGB. KLBI, WZXR, KQDS. Hots: 6 WXRT, WOUR, 
WOBK, WXCS, KUFO, KSPN. Mediums: 30 include WBAB, WOVE, WMMS. KBCO, WTPA, WCMF, 
WAQX, WFYV, KILO. 

KEATS '"Tum Your Heart Around" (EMI America) 40/6 138/11 
Adds: WLLZ, WCCC, WAQV, KMJX, KTCL, KOZZ. Hors: 4 include WLUP. KSJO, WCPZ. Mediums: 31 include DCt01, WKLS, WYNF, WMET, WQFM. WKLC, WOUR, WFYV, WIMZ, WRXL, KODS, KWFM. 
GENERAL PUBLIC "Tenderness" (IRS /A &M) 29/8 (22/51 
Adds: WXRT, WOHA, WCMF. WAQV. WBYG, KFM), WCPZ, WZZQ. Hots: 7 WLIR, KBCO, 91X, KOAK, KFMF, KTCL, KTYO, Mediums: 17 include WMMR, KROQ, K005, KKOJ. WIOB. 
U2 "The Unforgettable Fire" (Island) 29/7 (25/24) 
Adds: WBAB, KLOL, KROR, WAQX. WIZN, KTCL. KOZZ. Hots: 15 include WSHE, KAZY, KOAK, WHCN, WAPL. Mediums: 14 include KODS. KICT, KFMQ. 
JANEY STREET "Say Hello To Ronnie" (Arista) 29/4 (26/81 
Adds. WNEW, WLLZ, WTPA, WPLR. Hon: O. Mediums: 26 include WBAB, WHJY. WSHE, WMMS, WZ20, WAQV, WOUR, KNCN, WIMZ, WTUE, KODS, WLAV. 
IM JOHN PARR "Naughty Naughty" (Atlantic) 28/14 116/10) EIM Adds include WQFM, KUPD. KOME, WXKE, WLAV, KEZE. Hots: 2 KYYS. KILO. Mediums: 21 include WOVE. KLOL, WYNF, WMMS, KGB, KRQR, KISW. WLVQ. 
U2 "Wire' (Island) 28/8 (24/241 
Adds: WNEW, WHJV, 91X, KGB, WPDH. KILO, WYER, KSOY, Hots: 13 include WBAB, WMMR, WSHE, KYYS, WTPA, KKDJ. Mediums: 12 include DC101, WKLS, KTXO, WPYX, KLAQ, WLVQ, KODS. Q VAN HALEN "Hot For Teacher" (WB) 25/21 (0 /01 

Adds include KSHE, KRCK, KZOK, WPYX, WKLC. WTPA, WAQX, WOUR. KLAG. WIMZ. WIOT. KICT, KZEL. Hots: 0. Mediums: 14 include WYNF. KISW, KQDS, KILO. 
JOHN CAFFERTY & THE BEAVER BROWN BAND "Tender Years" (Scotti Bros. /CBS) 25/13 113/41 
Adds include WIYY, WGRQ, WHJV, KMET. WTPA, WOUR, KILO. Hots: 13 include WBAB. KTXO, WYNF, KYYS, WAQV. Mediums: 11 include WDVE, WDHA, WAQX. 

TALKING HEADS "Burning Down The House" (Sire /WB) 24/3 (25/21 Adds: WBCN. KBCO. WHES. Hots: 9 include WXRT, KOAK, WCMF. Mediums: 14 include WNEW, KTXO, WLUP, WOUR, WLVQ, WLAV. KZEL. 
BAXTER ROBERTSON "Green Light" (RCA) 24/1 (24/31 Adds: WNW. Hots: 1 WLAV. Mediums: 23 include WEBN. KBCO. KAZY, KEPI, WCMF, KLBJ, WQMF, WOOS, WVVCK, KFMG, KILO, KWFM. 

DSCANDAL FEATURING PATTY SMYTH "Hands Tied" (Columbia) 23/11 (14/3) 
Adds include WBAB. KZEW, WNOR, WMMS. WRKI, WGIR, Hots: 6 include KMET, KS-10, KMBY. Mediums: 16 include WIYY, WMMR, WKLS, KOME, WKOF. KEZE. 

FAST FORWARD "What's It Gonna Take" (Island) 21/3 123/51 Adds: WBAB, WPYX, WTUE. Hots: 1 CFOX. Mediums: 18 include WHJY. KLOL, WSHE, WEBN, KGB, WTPA, WCMF, WADY, WAQX, KLAG, KEZE. 

inAUTOGRAPH "Turn Up The Radio" (RCA) 19/12 (8/81 Adds include WIYY, WOVE. WHJY, KYYS, KGB, WTPA, KISS, KICT, KEZE. Hots:0. Mediums: 13 include KZEW, WRIF, KSHE, KISW, WAQX, KLAO. 
STONE FURY "Break Down The Wall" IMCAI 19/7 111/61 Adds: WQFM, KGB, KRQR, KNCN. WIQT, KFMG, KWFM. Hots: 0. Mediums. 16 include WBAB, KZEW. WYNF, KOME, WTPA, KLAG, KISS. 

JOAN JETT "I Love You Love Me Love" (Blackheart/MCA) 19/6 114/141 Adds: WSHE. KLAQ, WTKX, WWTR. KSPN, KZOQ. Hots: 3 include WPDH, WXCS. Mediums: 12 include WMMR, WHCN, WOOS. 
FIXX "Less Cities, More Moving People" IMCAI 19/4 (16/41 Adds: WBCN, KROO, WPDH, WORK. Hots: 14 include KMET, KGB, KOAK, WAPL. Mediums: 5 include 
KROH, WTPA, KWFM. 

NEW & ACTIVE - Records building In airplay and coming closest to chart- 
ing. Numbers Indicate total reports /total adds; for example, 40/20 
means 40 reports and, of those, 20 added It this week. Figures In paren- 
theses are last week's data. Checked records are those that were among 
the week's most added. 

HOT TRACKS - Compiles track airplay data from all reporting stations. 
Covers songs from all configurations, Including albums, EPS, and 45s. In- 
cludes four -week trend of chart movement. Also listed IS present week's 
number of reports In hot and medium rotations, and total adds- Sym- 
bols represent more I +1, less 1 -1, or equal 1 =1 number Of reports In each 
rotation compared to last week's figures. Records showing significant 
upward momentum are bulleted. 

MOST ADDS -A numerical listing Of the most added records of the 
week. 

MOST HOTS -A numerical listing of the records receiving the most hot 
rotation reports. 
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