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LYRICS CONTROVERSY:
OBSCENE BUT NOT HEARD?

Prince’s “Erotic City” has presented a dil-
emma to the Black/Urban and CHR sta-
tions faced with the decision to play or not
to play it. Walt Love and Sean Ross tak to
programmers, while Ken Barnes provides
an informal modern history of radio’s ob-
scenity standards.
Page 26, 44

18-24 MALES: ARBITRON’S
EMBARRASSMENT?

Jhan Hiber details Arbitron’s problems at
retrieving 18-24 male diary data, while
Steve Feinstein hears the comments of
concerned AOR broadcasters affected by
the problem.

Page 12, 36

FCC CRACKS DOWN ON
TECHNICAL VIOLATIONS

The FCC sounded a warning this week
about a number of recurring technical in-
fractions. Plus, for the Commission’s 50th
anniversary, a timeline of significant FCC
radio decisions.

Page 4

PEOPLE IN THE
NEWS THIS WEEK

# Jim Maddox PD at KJLH
@ Steve Wax consuits RCA
©® Joff Laufer AOR Director/WC at Arista
@ Bruce Schoen Arista’s National A/C
Manager
& Ron Reeger VP at WNOR
©® Greg Winston GSM at KSEA
©® Joe Woods GSM at WTIX
©® Al Roberts OM at WTOB
Page 3

WBBG: PROMOTING
OLDER LISTENERS

Nostalgia-formatted WBBG/Cleveland be-
lieves its listeners are never too oid to par-
ticipate in promotions. Partner Larry Rob-
inson tells Gail Mitchell how it all works.
Page 31

OUTPLACEMENT FOR
SMOOTHER PARTINGS
Gary Kaplan explains the use of outplace-
ment to help discharged employees leave
a company amicably and find new chal-

lenges.
Page 18

LATE NEWS BULLETIN

KMOX/St. Louis legend Jack Carney dies.
MTV buys out Turner’s Cable Music
Channel, folds it. John Lander stays at
KKBQ-AM & FM/Houston. Details in Street
Talk.

Page 22

Newsstand Price $3.50
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Taylor Appointed WJPC
Program Director

Former WRKS/New York
PD Sonny Taylor has been
named Program Director at
Black-formatted WJPC/Chica-
go. He assumes his new position
December 3.

VP/GM Charles Mootry told
R&R, “We're extremely ex-
cited and positive about Sonny
returning to WJPC, as he pro-
grammed here in the early "70s.
We believe it takes a certain
kind of PD to bring in the kind of
numbers we need in the demo-
graphic we’re looking for, and
there are very few program-
mers out there with the know-
ledge he has.”

United Promotes Five In
New Management Structure

PARRIS EXEC. VP; SCHWEIGHARDT,
ORTAL, SHUBAT, COLUMBUS VPs

Five management promo-
tions have been announced at
United Broadcasting in a move
described by CEO Jerry Hro-
blak as ‘‘a major step in the
continued new direction of the
company.”

At the corporate level, VP/
Operations Bill Parris has been
elevated to Executive VP. He
will continue to oversee
United’s nine radio properties
and its two cable TV systems.
Also, four general managers
have been advanced to VP/GM.

Bill Parris

Moving up are WKDM/New
York’s Joe Schweighardt,

Page Becomes COO,
Stevens VP At Surre y

In promotions within Surrey
Broadcasting, KAIR & KJYK/
Tucson VP/GM Richard Paye
has been elevated to VP/Chief
Operating Officer. Also, Na-
tional Director of Program-
ming John Stevens will relocate
to corporate headquarters in
Denver, assuming the new post
of VP/Programming Services.
In preparation for further ex-
pansion into larger markets,
Surrey is in the process of sel-
ling KAIR & KJYK, as well as
KYKY/St. Louis.

Paye joined KAIR & KJYK in
1978 as Local Sales Manager

. and was promoted to VP/GM in

late 1982. He said, “I’'m looking
forward to this new opportunity
with Surrey. We're definitely a
growing company.”’

In his new position, Stevens
will continue to oversee the pro-
gramming for Surrey stations
KATT-AM & FM/Oklahoma Ci-
ty and advise on future acquisi-
tions. He will now also super-
vise the consulting division of
sister company Surrey Re-
search. Most recently PD at
KAIR & KJYK, Stevens has
also programmed crosstown
KRQ & KMGX, KZZP/Phoenix,
and WYNF/Tampa. Stevens
told R&R, “‘Surrey is very much
a people-oriented company, and
I feel I'm working with some of

the best professionals in the
business. The confidence Ken
has shown makes me determin-
ed todo the best I can.”

KALI/Los Angeles’s Raul Or-
tal, KSOL/San Francisco’s Ken
Shubat, and WYST-AM & FM/
Baltimore’s John Columbus.
Columbus was also elected to
United’s board of directors.

Hroblak commented, “These
appointments reward the dedi-
cation to success and commit-
ment to excellence displayed by
Bill, Joe, Raul, Ken, and John.
United’s accelerated growth re-
quires a stronger, expanded or-
ganizational structure. Greater
roles for our corporate ex-
ecutives and our general
managers will allow us to play a
greater role in our industry.”

A 20-year broadcaster, Parris
became VP/Operations in 1981
after three years as United’s
National PD. Schweighardt
first joined WKDM in 1972 (then
WBNX) as a consultant, and
moved up to GM there in 1978.
Ortal was named GM at KALI
three years ago, having worked
his way up through the pro-
gramming ranks after starting
as a parttime announcer in 1971.
Shubat, who began his career in
1959 as an AE at CKLG/Van-
couver, has served eight years
as GM at KSOL. A former COO
for Pulaski Broadcasting, Col-
umbus came to United in 1980
as GM of WSID & WLPL (now
WYST-AM & FM).

Safir Heads KSDR, Inc.;
Firm Buying KBUC

Larry Safir has been named
President/Station Manager of
newly-formed KSDR, Inc., a
San Antonio media company
which is purchasing KBUC/San
Antonio, pending FCC ap-
proval. Upon transfer, KBUC is
slated to discontinue its Country
format for News/Talk combin-
ed with sports and information.
New call letters are also forth-
coming.

Safir told R&R, ‘‘Participat-

WWW.americanradiohistorv.com

ing in the San Antonio market
as an equity partner is a tre-
mendous opportunity. Plans are
for this to be the flagship station
for our new corporation, as we
hope to be acquiring more pro-
perties as time goes on, primar-
ily in Texas.”

A 15-year broadcaster and
lifelong San Antonio resident,
Safir served the past four years
as Sales Manager at neighbor
KCOR.

i nny Talor

Regarding possible station
changes, Mootry noted, ‘‘Sonny
feels he has the staff here to do
what he wants to do. It’s in the
areas of station philosophy and
format methodology where he
believes the problems are, and
he feels he can correct them.”

Taylor, who was unavailable
for comment at presstime, de-
parted from WRKS two weeks
ago after five months as PD; he
previously worked three years
there as Music Director. Earli-
er, Taylor programmed
WWRL/New York for several
years and was a Vice President
at PolyGram Records.

Mills
Adams
Exec. VP

Matt Mills

WRTH & KEZK/St. Louis
President/GM Matt Mills has
been promoted to Executive VP
of Adams Communications
Corp. While maintaining his
present duties, Mills will now
also be responsible for the other
Adams properties, which are
WLAV-AM & FM/Grand Rap-
ids and WKDJ & WHRK/Mem-
phis.

President Paul Brissette
noted, “Matt’s our key radio
person, and he’ll be directing all
six stations and forthcoming ac-
quisitions. He’s doing a great
job for us, and we’re putting a
lot of faith in him.”

In 1982 Mills transferred to
KEZK as VP/GM from then-
sister station WHYI (Y100)/Mi-
ami, where he served as GM.
Last year, Adams purchased
KEZK from Metroplex and
WRTH from King Broadcast-
ing, and moved Mills up to
President/GM. Mills told
R&R, ‘‘(Chairman) Steve
Adams and Paul are super nice
guys and genuine human be-
ings. It gives me a thrill know-
ing they have the confidence in
me to do the job, as well as pro-
viding ownership in all the sta-
tions and future operations.”

Mills added that for now he

MILLS/See Page 10



Why The Research Group's
Comprehensive MusicTestis the
Leader...The Only One.

The Research Group invented the process of group music testing some years ago. What makes our
patented process so special that the country’s most successful stations—whether contemporary,
country, easy listening, urban or A.C.—use it exclusively? The first secret is in the extremely
rigorous recruiting work we do, screening through advanced “high-focus target.”” The second is that
we have a wealth of experience in interpreting the data and helping stations to put it to work in
ways that pay off in the ratings. Doing music testing the way we do is extremely difficult, but that’s
why America’s most successful stations accept nothing less than The Research Group when it comes
to their music,

“At Lite-FM in New York, our whole product is music. Does it make sense
to do our music testing with anybody but The Research Group? Hell, no.
I need it done right.”

Norman Feuer
President
Viacom Radio Division

“W¢ won’t take chances with the music we play—it’s too important. That’s
why we use The Research Group’s CMTs. Their methods involve more
work, and cost somewhat more, but they’re clearly superior. With the results
we’ve had, we wouldn’t do it any other way.”

Mark Kiester
Vice President and General Manager
KEY 103/KNOW, Austin

“The key issue in music research is confidence—can you trust the data?
Only The Research Group delivers a proven music research system with
rigorous screening and validation. You can trust the information and that
means your music mix is perfectly matched to your target audience.”

Larry Bruce
Program Director
KGB-FM, San Diego

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

2517 EASTLAKE AVENUE EAST e SEATTLE, WASHINGTON 98102 * (206)328-2993
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CHRISTMAS PROGRAMMING

SEASONING PLAYLISTS WITH

Lon Helton and Ron Rodrigues explore philosophies of playing (or not
playing) Christmas records — and both add checklists of available seasonal
sounds. Meanwhile, Reed Bunzel looks at program suppliers’ holiday offer-

ings.
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Wax To Consult RCA

Steve Wax Enterprises, the company
owned by the former Elektra-Asylum Pres-
ident, has signed a consulting agreement
with RCA Records. The firm will pursue
movie soundtrack projects for RCA, and
will also advise on future artist signings.

RCA VP/USA & Canada John Ford com-
mented, “Steve will augment our ability to

attract major acts, actively pursue motion
picture soundtracks, and identify recording
projects in the rapidly-moving music indus-
try.’,

Wax formed his company in 1980 after six
years at E/A, the last three as President.
Previously he held national promotion posi-
tions at Bell and Jubilee Records.

Winston Elevated To GSM At KSEA

Greg Winston has been promoted to
General Sales Manager at KSEA/Seattle.
Prior to his promotion, Winston served as
National Sales Manager for KSEA and its
sister facility KIRO. In his new post,
Winston will continue to supervise KSEA’s
national sales efforts.

“Greg brings to the table a long list of out-
standing achievements in his former role as
National Sales Manager,” commented
KSEA VP/GM Larry Adams. ‘“He is a con-
summate professional in all aspects of sales
and marketing management. I know Greg
will rise to new heights in his new role.”
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Before accepting the NSM post last year,
Winston was an Account Executive with
KIRO Television. His background also in-
cludes a stint as Assistant VP/Marketing
with Leader Federal Savings and Loan and
five years as a Senior Sales Executive with
Xerox. Winston told R&R, ‘‘After being
with the company for five years, I’ve never
been more genuinely excited about an op-
portunity to structure an aggressive sales
team. And I'm equally as excited about the
direction of the station.”

Woods New
WTIX GSM

Former KXXY-AM & FM/Oklahoma Ci-
ty Assistant Sales Manager Joe Woods has
been appointed General Sales Manager at
WTIX/New Orleans. The position, open for
the past year, was last held by Don De La
Houssaye, who left for the GSM post at cross-
town WWL & WAJY.

Commented WTIX VP/GM David Ger-
ard, “Since Price Communications’ take-
over of the station, we have been looking for
just the right person to help build the entire
sales structure to the heights of past years.
Joe’s experience in local sales, combined

WOODS/See Page 10

Roberts Set As
OM At WTOB

Longtime television executive Al Roberts
has been named Operations Manager at
A/C-formatted WTOB/Winston-Salem.
Roberts, who has been with the radio sta-
tion for the past five years in a parttime
capacity, had previously spent 30 years at
crosstown WXILI-TV as Production Direc-
tor.

WTOB VP/GM David Plyler told R&R,
“Al has come over here and overhauled our
traffic and production departments into
very productive operations. With his hard
work, we expect to go far; he’s a very valu-
able person.”

Plyler indicated that the station will con-
tinue using the Satellite Music Network A/C
offering. Roberts begins his assignment im-
mediately.

LAUFER WEST COAST AOR, SCHOENNAT'L A/C

Arista Appoints Two

To Promotion

At Arista Records, Jeff Laufer has been
named Director/West Coast Album Rock
Promotion, while Associate Manager/Adult
Contemporary Promotion Bruce Schoen
steps up to National A/C Promotion Manag-
er.

Commenting on Laufer’s appointment,
VP/Promotion Don Ienner said, ‘“We felt
Jeff was far and away the best-suited to
take on this new and vital position. With
Arista strengthening its rock and roll
roster, Jeff will enhance our stature, giving
us the necessary aggressiveness and visi-
bility in the Western region.”’ Director/Na-
tional AOR Promotion Sean Coakley said,
“Jeff brings to Arista the right mix of
street-smart sensibility and savvy over-
view that will enable us to remain the best
AOR department in the business.”

Formerly West Coast Director/AOR Pro-

Maddox
Named PD

At KJLH

Jim Maddox has been officially appointed
Program Director for KJLH/Los Angeles.
Former PD and acting PD Eric ‘“Rico”
Reed will become Asst. PD/MD for the Ur-
ban-formatted station. Meanwhile, Ewart
Abner, head of a number of enterprises
owned by KJLH owner Stevie Wonder, will
assume the station’s managerial functions,
vacant since VP/GM J.B. Stone exited ear-
lier this year.

A longtime Black/Urban radio executive,
Maddox was most recently OM at WHRK &
WKDJ/Memphis. He was previously GM at
WBMX/Chicago and VP/GM for KMJQ/
Houston, and earlier programmed in Los
Angeles at KDAY. He told R&R, “I'm hap-
py to be back working inL.A."

TRANSACTIONS

Fosts

Jeff Laufer Bruce Schoen
motion for PolyGram, Laufer will be based
at ‘Arista’s Los Angeles office and respon-
sible for promoting label product to AOR
stations west of the Mississippi. ‘‘After
seven years with PolyGram, it's time to
move on to new artists and new people,”” he
told R&R. ‘‘I'm looking forward to working
with the great people and roster at Arista.”
Before PolyGram, Laufer spent three years
with Atlantic Records.

Regarding Schoen’s promotion, Ienner
continued, “Bruce has done an excellent
job, and I couldn’t be more pleased. His
abilities will ensure Arista’s continuing our

ARISTA/See Page 11

Reeger Upped

To WNOR VP/
Programming

WNOR-AM & FM/Norfolk OM and
WNOR-FM PD Ron Reeger has been pro-
moted to VP/Programming for both sta-
tions. Reeger will retain his morning drive
duties on the AOR-formatted FM, while
Bob Bedi remains PD of the Gold AM out-
let.

VP/GM Jack Rattigan told R&R, “Ron is
a real student of his art and an outstanding
marketer. His talent, dedication, and lead-
ership make him the equal of the best pro-
grammers in our profession.”

REEGER/See Page 10

Behan Buys KKMI For $5.5 Million

Behan Broadcasting has agreed to purchase
KKMi/Seattle from Madison Park Broadcasting
for $5.5 million, pending FCC approval.

Behan, a Tucson-based company principally
owned by Dennis Behan and Steve Jacobs,
also operates KCEE & KWFM/Tucson and
KLMR & KSEC/Lamar, CO. Madison Park, head-
ed by Richard Pratt and Daniei Nelson, retains
ownership of Seattle AM outiet KXA.

KKMI broadcasts with 81 kw on 96.5 mHz.
Kalil & Co. served as broker.

NORTHEASTERN
BUYS WWCN

Northeastern Communications will purchase
WWCN/Albany from Devine Broadcasting
Corp. for $1,150,000, subject to FCC ap-
proval. The station operates on 1460 kHz with 5
kw and airs a Country format.

Devine Broadcasting is owned by Christopher
Devine, who has no other broadcast interests.
Principals in Northeastern Communications are
WWOC/Avalon, NJ GM Larry Keene, his wife
Carol Keene, and WWOC Sales Manage;ip, ‘dwin
Rosentield.

STONER PAYS $4 MILLION
FOR WAVI & WDAO

WAV Broadcasting Corp. has sold WAVI &
WDAO/Dayton to Stoner Broadcasting for $4
million, pending FCC approval.

WAVI operates with a News/Talk format, day-
time-only, on 1210 kHz and 1 kw of power.
WDAOQ broadcasts on 107.7 mHz with 50 kw

and antenna height of 420 feet above average
terrain, with an Urban/Contemporary format.

Chairman of Stoner Broadcasting is Thomas
Stoner; President is Glenn Bell. The company
also owns KHAK-AM & FM/Cedar Rapids, IA;
KSO & KGGO/Des Moines; WAMX/Ashland,
KY; WNBF & WHWK/Binghamton, NY; WIMZ-
AM & FM/Knoxville; and WGNT/Huntington,
wV.

Owner of WAVI Broadcasting is Bud Crowl,
who has no other broadcast interests. Black-
burn & Co. brokered the transaction.

HAYS PURCHASES KEZA

Fayetteville, AR oral surgeon J. B. Hays has
purchased KEZA/Fayetteville, AR for
$1,750,000 from Hendren Communications,
Inc., pending FCC approval.

The station broadcasts an Easy Listening for-
mat on 107.9 mHz with power of 100 kw and
antenna height of 1259 feet above average ter-
rain.

Hendren Communications is owned by KEZA
President Kim Hendren and his wife, KEZA PD
Marylea Hendren, who have no other broadcast
interests. Hays also owns no other stations.

KPLS SOLD TO CARDINAL

Country-formatted KPLS/Santa Rosa, CA has
been sold by Radio 1150, Inc. to Cardinal
Broadcasting for $1.4 milion, subject to FCC
approval.

The seller is principally.owned by Bob Fenton,

TRANSACTIONS/See Page 10
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Washington Report

Government Warns Radio

About Quack Advertising

Warning about the health dangers and
economic losses caused by ‘“phony cures,
devices, and false promises,” the Food and
Drug Administration (FDA) and the Coun-
cil of Better Business Bureaus have asked
broadcasters to beware of advertising for
fraudulent health products.

In a mailing to 10,000 radio and television
sales managers, the two groups issued a
checklist of tipoffs to potentially bogus
products. The principal warning sign is a
promise of an easy cure, especially for
serious diseases. Sales managers should
also be suspicious of products claimed to be
effective against numerous “ills or those
touted as miracles and breakthroughs. Sta-
tions are advised to look into big-name en-
dorsements, demand proof for claims of
FDA approval, and ask for names, ad-
dresses, and phone numbers of doctors or
clinics mentioned in health ads.

Telemarketing Boosts NAB

Radio Membership

Drastically cutting back travel by its
regional managers and shifting to a strate-

gy of soliciting new members by telephone
has apparently paid off for NAB.

Two recent “telethons,” in which NAB
members called non-member stations in
their own states, netted 66 radio sign-ups
in Texas and 11 in Virginia. A third telethon
is planned for January.

Sr. VP/Radio Dave Parnigoni says radio
menibership now stands at about 4400 sta-
tions. That’s below a high mark of 4600 in
1981, but well ahead of the low point of 4250
reached in 1982, when Parnigoni says eco-
nomic problems caused many small sta-
tions to drop out.

Earlier this year the number of regional
managers for radio was cut from ten to
eight, and Parnigoni says those managers
have cut their travel to stations by about
50%, devoting more time to contacting a
greater number of stations by telephone.

Other Key Developments:

e Moody Bible Institute, which earlier
lost a bid for creation of a new low-power
FM service, last week saw defeat by the
FCC of its scaled-down proposal to permit
microwave or satellite feeds to FM transla-
tors, which are now required to pick up pro-
gramming off-air from an FM station or
another translator.

R&R/Friday, November 30, 1984

FINES THREA TENED

Broadcasters Put On
Notice In Five Areas

Hinting that broadcasters may be abusing technical deregulation,
the FCC has announced that its inspections are turning up too many
broadcast violations in five specific areas: EBS tests, frequency toler-
ance, unauthorized operation, directional antenna tolerance, and anten-

na tower painting and lighting.

The Commission noted that it has drop-
ped preventive regulations governing how
often to measure frequencies, what meter
readings to log, and what equipment to use
in checking modulation. It now relies on sta-
tions to stay within frequency tolerances,
and to maintain proper power and modula-
tion.

Citing the five areas “where too many
violations are occurring,”” the Commission
advised “that licensees should promptly
review the activities at their stations and
correct any violations. Should the violation
rates not decrease, we will increase our en-
forcement efforts and issuance of monetary
forfeitures for these and other violations.”

Here’s a review of the rules to be followed
in the five trouble areas:

o All stations must conduct Emergency
Broadcast System (EBS) tests once a week,
on random days, between 8:30am and local
sunset. Tests must be conducted according
to the EBS checklist given all stations by

the FCC, and results must be recorded in
the station log.

¢ The frequency must be kept within al-
lowable tolerances — 20 Hz for AM, 2000 Hz
for FM.

« Stations must broadcast in accordance
with the terms of their licenses. That in-
cludes observing specified hours of direc-
tional operation, plus sunrise and sunset
power changes.

¢ For directional antennas, base currents
and monitor currents must be kept within
the allowable 5% tolerance.

* Tower lights must be inspected once
each 24 hours, guarded by an automatic in-
dicator or alarm in the case of failure, and
be cleaned and repainted often enough to
maintain good visibility. Mechanical con-
trol devices (alarms, etc.) must be in-
spected at least every three months, and
lighting failures must be noted in the station
log.

1934-1984

Radio’s FCC Milestones

1934

1936

1938

Political broadcast rules adopted
1939

1940

1941

1943

1945

1948

1949

1950

1955

WWDC/Washington
1959

As part of this year's observance of the FCC’s 50th anniversary, the
agency recently published a chronological log of significant events and
decisions. The log provides a fascinating picture of how commercial radio
has developed since 1934. Here are just a few of the highlights:

KGIX/Las Vegas is first station ever denied renewal
Stations required to file ownership data

Allocation of channels by zones and states abandoned

Annual station financial reports required

AM licenses extended from six months to one year
Rules adopted for commercial FM broadcasting

NBC ordered to dispose of either Red or Blue Network
WSM-FM/Nashvlile becomes first commercial FM station
AM licenses extended from one to two years

FMs permitted to duplicate co-owned AM programming
Edward J. Noble purchases NBC Blue Network
AM licenses extended from two to three years

FM band moved from 42-50 mHz to 88-108 mHz

FM licenses extended from one to three years
Censoring of political broadcasts banned

Broadcast of lottery information prohibited

Third class operator license established
Ownership limit of 7 AMs, 7 FMs imposed

First subcarrier "“functional music” broadcasts begin on WPEN/Philadelphia and

Newscasts exempted from equal time rules

1961

FM stereo standards adopted
Fines authorized for rule violations

1962
AM sideband use denied

1964

Payola/plugola inquiry begun
1965

Double billing rules adopted
1966

1967

Personal attack rules codified
Misleading location IDs banned

1968

Presunrise day moved to 6am start
1969

1970

EEO reports required
1971

Cigarette advertising banned
1975

1978

1980

Third class license abolished
1981
Commercial radio dereguiated

1982
AM stereo authorized

1984

Petition for AM stereo standards denied

First communications satellite launched

Schedule of filing fees goes into effect

Minimum AM power set at 250 watts
KGLA/Los Angeles aliowed year's trial of broadcasting only classified ads

ABC gets go-ahead for multiple radio networks

Interviews, commentary exempted from equal time rule

Three-year "trafficking” rule imposed
Supreme Court upholds Fairness Doctrine in Red Lion case

Newspapers barred from same-market radio ownership
Minority ownership policies adopted

Clear channels opened for new day and night stations

Radio licenses extended from three to seven years

Three-year trafficking rule abolished

Ownership limit raised to 12 AMs, 12 FMs




Research the difference
between Coleman Research
and The Research Group,
and you’ll choose Coleman.

Most broadcasters tell us there are really
only two top research companies in our
business. Here are three reasons many
choose Coleman Research: Our approach
is sensitive to your needs . . . we work with
you to develop a customized action plan
. . . and we won’t work for your
competition!

#» Jon Coleman, President

RESEARCH IS THE FIRST STEP TOWARDS SOLUTIONS.

When the research is complete, our job is only half done.

We believe our most important task is helping you implement
our research findings. So we help you create a plan that works,
based on research.

SOPHISTICATED TECHNIQUES BRING PRACTICAL SOLUTIONS.

You can’t get the answer you need unless you know how to ask the
question.

Coleman Research’s Format Search and Strategic Profile utilize
exclusive techniques such as the Vulnerability Index,© Image
Mapping®© and Audience Segmentation® to clarify your stations
position. At the same time, our ongoing national research studies
provide unmatched insights into current and future trends.

WE WON'T WORK FOR YOUR COMPETITION.

Coleman Research believes confidentiality helps establish an
on-going relationship that can better serve your long-range
marketing concerns.

Best of all, it means we’re always personally available to clients to
discuss immediate concerns in complete confidence. Always.

That’s another big reason broadcasters who research the two
leaders choose Coleman Research.

Coleman Research

THREE DALLAS éOMMUNICATIONS COMPLEX, SUITE 212, IRVING, TX 75039 (214)556-2121
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Aroma Disc: The Gift That Keeps On Giving

Love the smell of chestnuts
roasting on an open fire? How
about roast turkey with ali the trim-
mings? The scent of freshly-cut
pine? The smell of money burn-
ing? These traditional holiday
aromas can be yours with “The
Sounds and Scents of the Holiday
Season.”’

A joint effort between Environ-
mental Fragrance Technolo-

Anyone who's ever spent time
in a recording studio will appreci-
ate *'Studio Life,”" author Mr.
Bonzai's splice-of-life satire on
today's studio scene. With names
changed only to protect the guilty,
this 150-page paperback offers
some unusual takes on such well-
known industry figures as egocen-
tric voice-over artists, lounge liz-
ards looking for that contemporary
sound, temperamental studio mu-
sicians, and ‘‘stupor-stars.”

While ‘‘Studio Life’’ contains a
surprising amount of useful tech-

“Studio Life” Book Takes Surreal-
To-Reel Look At Recording Scene

nical information (‘‘anytime a cli-
ent asks for 12 tracks, you'd bet-
ter be prepared to offer some as-
sistance'’),the best moments
stem from insider humor as gener-
ated by the main characters’ visit
to an engineering convention.

Above all, ‘‘Studio Life'’ pro-
vides either multi-platinum laughs
or just plain cocktail napkin con-
versation. Priced at $7.95, the
book is published by Mix Publica-
tions. Direct inquiries to (415)
843-7901.

i ot
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,Twas the night before Christmas
and all through the stations
the Program Directors were faced with frustrations
the music bins appeared tobe bare
except for those that knew ‘‘GOSPEL AMERICA”’ J
soon would be aired! '

GOSPEL AMERICA’S CHRISTMAS CELEBRATION.
Hosted by Jon Rivers

(The voice of Powerline—over 1700 stations worfdwide)

* 3 heurradio classic
* special Christmas jingles

* 13 minutes per hour for local sales

Here’s wishing vou alka Happy Holiday>*-
For more infermation call G-H BROADCASTING today

Christmas radio will never be better.

(212) 288-5632

7 L

GOULD HERRING BROADCASTING

Y B

gies and CBS Special Products,
this holiday gift idea features an
album, which includes many of
America’'s best-loved Christmas
songs, coupled with specially-
coordinated holiday fragrances of
the Aroma Disc TM System.
The gift package is designed to
produce the ultimate holiday ambi-
ence, while recapturing nostalgic

memories. Imagine . Barbra
Streisand singing ‘'Silent Night**
while you bathe in the aroma of
newly-cut evergreens.

The LP is free to patrons of
selected department and record
stores with any $20 Aromance
purchase {equals one Aroma Disc
system or several accompanying
fragrance discs).

e

Lexicon Offers

Digital Reverberator

Stressing high performance at a low cost, Waltham, MS-based Lexicon
Inc. presents its “PCM 60"’ digital reverberator. Featuring two main reverb
programs — “‘Room"” and ‘‘Plate’” — the unit's reverberation characteris-
tics can be tailored to room size, reverb time,and bass/treble contouring so
that more than 100 distinct reverberation effects are possible.

Rotary controls set input gain/reverb mix/output level, front-panel LEDs
indicate selected functions, and a nfive-segment headroom indicator allows
for precise input-level monitoring. Additional features include a balanced/
unbalanced audio input, two unbalanced audio outputs, and an effects loop.
For further information, contact Lexicon at (617) 891-6790.

Gallup Polls Teen
Music-Buying Habits

The average U.S. teenager owns
21 albums or tapes and spends $12 a
month on new recordings, according
to a recent Gallup Poll. 98% of the
teenagers surveyed claimed to own
at least one record or tape, a figure
comparable to the percentage of teie-
vision owners In the general popula-
tion.

However, 47 % of these teens said
their album or tape collection number-
ed less than 20 recordings. Another
36 % own between 21 and 50 albums
or tapes, 10% have collections in the
51-100 range, and a hardcore 5%
said they owned more than 100 al-
bums or tapes.

The survey, reported in the Daily
Insider radio news service, was con-
ducted by telephone interviews with
502 teenagers, ages 13-18. Not sur-
prisingly, the poll found that 16-18
year-olds spend an average of $20
per month on recordings, compared

to an average of $10.65 per month
spent by those in the 13-15 age
group.

Shortwave Stereo
Station Debuts

Beginning in 1985, World Service
Broadcasting Corporation’s NDXE/
Opelika, AL will become the world's
first shortwave radio station to broad-
cast in stereo. The high-frequency
AM outlet will utilize the Kahn/Hazel-
tine AM stereo sideband system and
will operate on the international bands
between 6-20mHz.

In making the announcement,
World Service Broadcasting Chair-
man Dickson Norman said the sta-
tion intends ‘‘to provide world-class
programming that will offer a vehicle
for commercial advertisers concern-
ed with global products and ser-
vices.”
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Pro:

Motions

Lumenello New OBC President

Richard Lumenello has been appointed President
of OBC Broadcasting, Inc. He takes over the new
post after serving as GM of company-owned WSLR &
WKDD/Akron. GSM Harvey Simms moves up to VP/
Sales and OM Nick Anthony is promoted to VP/Opera-
tions for both outlets.

MCA Raises
Crawford To VP

Kent Crawford has been pro-
moted to VP/Product Develop-
ment at MCA Records. He was
most recently VP/Branch Distribu-
tion for MCA Distributing. Prior to
that Crawford was associated with
Warner Bros. Records for 12
years, rising to National Sales
Manager.

Kent Crawford

Weidel Joins WSTW

Mark Weidel has been named Sales Manager at
WSTW/Wilmington, DE. Previously, he was an Ac-
count Executive and RAB Certified Radio Marketing.
Consultant with WMMR/Philadelphia.

Walkwood Publishing Debuts

Nashville songwriter Dave Woodward has
established Walkwood Publishing Company. He will
also double as the new company’s GM. Walkwood may
be reached at PO Box 24454, Nashville, TN 37202;
(615) 320-5492.

MBI Names New Board Members

The Music Business Institute of Atlanta held its
annual board meeting and announced its newest board
members: Jim Schwartz, Schwartz Brothers
Distributors; Frank Dileo, Michael Jackson's
manager; Joel Katz, entertainment attorney; Harry
Losk, Sr. VP/Marketing for PolyGram Records;
Mickey Kapp, President/Warner Special Products;
Tom Noonan, Associate Publisher/Director of Charts,
Billboard; and Charles Janssen, Executive
VP/Education Management Coporation. Board
members continuing their terms are: Vic Faraci, Sr.
VP/Marketing, WB Nashville; and Tony Dalesandro,
President of M.S. Distributing.

Important Taps Sinclair
Steve Sinclair has-been named Label Manager for

Combat and Relativity Records. Both labels are
subsidiaries of Important Records.

Siegel Upped To WMCA LSM

Bradford Siegel has been elevated to Local Sales
Manager at WMCA/New York. He joined the station a
year ago as Retail Sales Manager. Prior to that Siegel
was an Account Executive with WTVR-TV/Richmond
and spent two years as Sales Manager of WTVE-TV/
Reading, PA. His broadcast career began in 1978 at
WBIO/Parsippany, NJ.

Feltman Elevated At RCA

Joanne Feltman has been ap-
pointed Director/Business Affairs
at RCA Records. She first joined
the label in 1979 as Manager/Con-
tract Administration, later progres- =
sing to Director, Contract/A&R Ad-
ministration. Feltman's industry
background includes five years at
Atlantic Records in the publish-
ing and business affairs depart-
ments.

Joanne Feltman

Shaw Promoted At ESP

David Shaw has been upped to VP of Edward
Shaw Productions. In his new post, Shaw will contin-
ue his responsibilities as Marketing: Directfor of ESP's
Radio Productions as well as Executive Producer of
the syndicated daily radio show ‘‘Ed Shaw's America.”

WEA Promotes Gold

Valerie Gold has been named National Video Coor-

dinator for WEA. She joined WEA earlier this year
as an Executive Secretary/Administrative Assistant.

Bridges Named MTV VP

Donald Bridges has been appointed VP/Corporate
Communications for MTV Networks, Inc. Prior to this
he was Director/Media Relations at Champion Inter-
national Corporation. Bridges first joined Champion
in 1980 as Public Affairs Manager, Southern Region.

Urgent Records Established

Urgent Records is a contemporary Christian label
created by Entertainment Industry Services, which
is headed by President Ron Deutschendorf. Its first
artist is Phillip Sandifer. Urgent is based at PO Box
2468, Canoga Park, CA 91306; (818) 703-8234.

PolyGram Picks Benko

Gregor Benko has joined PolyGram as
Manager/A&R for its Special Projects division. He
comes to the label from Tower Records, where he
worked as Operations Manager of the New York
Classical Department.

NYSBA Elects Officers

The newly-elected officers of the New York State
Broadcasters Association are: WRVH & WPUT/
Brewster-Patterson President Richard Novik, Pres-
ident; NYSBA Executive Director Joseph Reilly, Ex-
ecutive VP, WXXA-TV/Albany President/GM James
Boaz, VP; Beck-Ross Communications, Inc. Presi-
dent James Champlin, Secretary; and WGHQ &
WBPM/Kingston President/GM Walter Maxwell,
Treasurer. Also elected to serve on the Board of Direc-
tors for a two-year term were NBC Radio Network
President Randall Bongarten, WCHN & WKXZ/Nor-
wich President Matthew Cooney Jr., WABC-TV/
New York VP/GM William Fyffe, and WTEN-TV/AI-
bany President/GM Ronald Pulera.

Buckley Relocates

Buckley Broadcasting has moved its corporate of-
fices to 166 West Putnam Avenue, Greenwich, CT
06830; (203) 661-4307.

Seanote Premieres

Matt Reid and Charissa Bertocci have established
the Seanote label. its first release is Bob Thacher's
“‘Cape Code Christmastime'' b/w ‘“One More Christ-
mas." Seanote is located at PO Box 434, S, Dennis,
MA 02660; (617) 362-9087.

Aronson Joins GWSC

Group W Satellite Communications has ap-
pointed Merry Aronson as Manager/Public Relations.
She previously worked for ASCAP as Public Relations
Coordinator, a position she held for five years.

Collins Creates CBS

Stu Collins has established Collins Broadcast
Services, a consulting and audio production company.
Collins's broadcasting background covers 21 years as
a major market jock and programmer. The firm can be
reached at 174 King Henry Court, Palatine, IL 60067,
(312) 991-1522.

Republic Relocates

Republic Radio has moved into larger quarters at
900 Third Avenue, New York, NY 10022-4728; (212)
644-6577. Future plans include relocating the Chicago
and Detroit offices by year's end.

ARRA Holds Elections

The Atlanta Radio Representatives
Association’s 1985 siate of officers has been an-
nounced. They are: CBS Radio Spot Sales’ Alan
Caplan, President; CBS FM Spot Sales’ Lesley Nor-
man, VP; Weiss & Powell's Susan Weems, Secre-
tary; and Dora-Clayton Agency's Dan Haight, Trea-
surer. Directors are Southern Spot Sales’ Mary
O’Shields, Gert Bunchez & Assoc.’s Fanny Lee
Garrett, and Katz Radio's Greg Noack.

FARTH NEY

WESTWOOD ONE For the best in nationally-sponsored radio programs, concerts, sinudcasts and big event specials, call (213) 204-5000. i
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L.A. Radio’s Toto Experience

Ry

Columbia hosted a listening party in Los Angeles for Toto’s new “Isolation’” LP, with a strong turnout from L.A. radio.
Pictured {I-r back) Toto touring band member Lenny Castro, group’s Steve Lukather, Steve Porcaro and Jeff Porcaro,
KIIS PD Mike Schaefer, group’s David Paich and Mike Porcaro, KIIS-AM & FM MD Gene Sandbloom, and Columbia’s
Bob Garland; (I-r front) group’s Fergie Frederiksen and KMGG MD Al Tavera.

Williams Stars At Greek

N \‘8 b,

MCA’s Don Williams recently played L.A.’s Greek Theatre, and was joined by label executives after the show. Pictured
(I-r) are MCA Records Group President Irving Azoff, manager John Dorris, Williams, Exec. VP Richard Palmese, and
MCA Distributing’s John Allison and Rod Linnum.

&
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1-2 KENNY ROGERS
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Reeger
Continued from Page 3

Reeger joined WNOR-AM & FM in 1977 as
Music Director, moving up to FM PD in
1979 and OM for both stations a year ago.
His background also includes stops at cross-
town WMYK, WFMS/Indianapolis, and
Buffalo stations WEBR and WPHD. “It’s a
vote of trust that makes me feel even more
confident,”” Reeger said. ‘‘The company
and I work well together, and they’ve made
it possible for me to be where I'd like to be
in my career now.”

Woods

Continued from Page 3

with his ability to relate equally to clients
and salespeople, will bring a new dimension
to our sales staff.”

A former WVLK-AM & FM/Lexington,
KY Account Executive, Woods told R&R,
“WTIX is a tradition in this market, and the
station has a fine reputation with a sharp
and aggressive sales staff.”

Transactions
Continued from Page 3

who also owns KMYC & KRFD/Marysville, CA;
KCEY & KMIX/Turlock, CA; and KHSN-AM &
FM/Coos Bay, OR. Cardinal is headed by real
estate investor John Paye, RAB VP Jim Myers,
and KOIT-AM & FM/San Francisco Sales Man-
ager Bill Daisa.

KPLS operates with 5 kw days/500 watts
nights at 1150 kHz. William A. Exline, Inc.
brokered.

Also pending FCC approval.

¢ KYJC/Medford, OR sold by Matthias En-
terprises to Lindavox Partnership for
$825,000. KYJC is on 610 kHz with 2500
watts days/5 kw nights.

THE WEEKLY
COUNTRY MUSIC
COUNTDOWN

UPER WEEKENDS "

8-9 GAIL DAVIES

8-9 KRIS KRISTOFFERSON

-

15-16 T.G. SHEPPARD

NEW YEAR'S:

15-16 EARL THOMAS CONLEY

GATLIN BROTHERS'

LARRY GATLIN AND THE 29.23 JOHN SCHNEIDER

22-23 VERN GOSDIN

GOLDEN DECADE

For station clearance information call our | 29-30 MICKEY GILLEY

29-30 JEANNE PRUETT

Washington, D.C. office at (703) 556-9870.

?é, o ®
New York « Los Angeles The w Stations Washington, D.C. +  Chicago 3%‘%

AMERICA'S TARGET RADIO NETWORKS@
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DEREGULATION PANEL IN PHILLY — Phlladelphla radio and TV executlves held a Iuncheon conference recently dlscuss
ing implications of broadcast deregulation. Pictured (I-r) are WEAZ President Jerry Lee, WPHL-TV President/GM Gene Mc-
Curdy, Pennsylvania Association of Broadcasters Exec. Director Rich Waychoff, Delaware Valley Broadcasters Chairman
Michael Cascio, FCC Mass Media Bureau Chief Rod Porter, and NAB past President Vince Wasilewski.

PENDERGRASS GETS GOLD — Asylum's Teddy Pendergrass received a gold
album at home from E/A. Pictured (I-r) are E/A Chairman Bob Krasnow, Alive
Enterprises President Shep Gordon, and Pendergrass.

Arista
Continued from Page 3

strong tradition of being at the forefront
of the A/C format.” Added Director/Na-
tional Singles Rick Bisceglia, ‘I’'m so proud
of Bruce’s rapid grasp of the A/C format.
He’s a thorough professional.”

Schoen has been with Arista for five
years, starting as a secretary in the promo-
tion department before moving up to his
most recent position last year. He said,
“Don and Rick have made promotion at
Arista very exciting, and it’s great to be
part of a winning team.”

Mills

Continued from Page 1

will remain in St. Louis, but due
to his enlarged responsibilities,

LAUPER FACE TO FACE WITH EIPIA — E/P/A executives and Portrait artist Cyndi Lauper visited Epic’s Face To Face

he plans to eventually relocate

to L::ompany headqu};rters i backstage at New York’s Bottom Line. Pictured (I-r front) are E/P/A’s Judy Wilder and Lauper; (I-r center) E/P/A VP Al

Minneapolis DeMarino, Epic/Portrait VP Lennie Petze, and Face To Face's Laurie Sargent, John Ryder, and William Beard; (I-r top) FTF's
E0% Stuart Kimball and Angelo and E/P/A Sr. VP/GM Don Dempsey.

o olHEe .

DICK CLARK'S

T Betr e Tommlor * WOREA ATEL
WEEKLYTOP4O SR S O UND s
1-2 STEVIE WONDER 1-2 HERB ALPERT % 1-2 THE LETTERMEN

8-9 WHAM! 8-9 THE OSMONDS 8-9 BENNY GOODMAN

15-16 PAUL McCARTNEY 15-16 EARTH, WIND & FIRE | 15-16 BROOK BENTON

22-23 SHEENA EASTON 22-23 CHRISTMAS SPECIAL 22-23 THE CARPENTERS

29-30 I°F 84 OF 64 WrTH 29-30 CHICAGO 29-30 GUY LOMBARDO

BOY GBORGE & CYNDI LAUPER
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* NewYork «  Los Angeles TheWSIuhons %% Washington, D.C. +  Chicago

AMERICAS TARGET RADIO NETWORKS
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Arbitron’s 18-34 Male
Sample Scandal

If you are involved in managing or programming an AOR,
CHR, or Urban Contemporary station you might think it’s a scandal.
The scandal in this case refers to Arbitron’s apparent inability to
be able to obtain healthy diary return from men 18-34,and especially
men 18-24. This week AOR Editor Steve Feinstein andl take a look
at this problem and how it affects radio. Be sure to check Steve’s
column for additional broadcaster perspectives.

First I'll lay out some background on
the issue of sampling young men with a
diary. Next will be a discussion with the
chairman of the Arbitron Radio Ad-
visory Council (ARAC) regarding his
thoughts on what Arbitron is (or isn’t)
doing in this matter. Finally, Il
showcase results from studies Arbitron
has done or is currently reviewing. It’s
hoped that after reading this page and
Steve’s column that we’ll have shed not
only heat but also some light on the sub-
ject.

Diary And 18-24 Men
Don’t Mix

I don’t think there’s any credible
researcher who, when asked to design
the best way to measure listening habits
of 18-24 men, would offer the diary
technique as the first suggestion. For a
variety of reasons, the diary, as im-
plemented by Arbitron (over a seven-
e e

“The diary, as implemented by
Arbitron (over a seven-day per-
iod), just doesn’t mix with the
fellows in the 18-24 cell.”’

R T e ey
day period), just doesn’t mix with the
fellows in the 18-24 cell. In many cases
their hectic, active lifestyles, combined
with a lack of attention to a
““lIong term” project (such as a seven-
aay ary), tend to undermine whatever
best intentions Arbitron may have for
accurately measuring these folks. This
demo is more easily sampled by the
Birch technique of one brief phone call
which garners recall of listening during
the last 48 hours. As shown here two
months ago, that difference in measure-
ment styles accounts for much of the
disparity seen in AOR numbers between
the two services.

Therein lie the horns of Arbitron’s
dilemma. I'm sure that deep in the
bowels of Beltsville some dare to
whisper that the telephone is indeed
often a better way to sample the young
adult males. However, when one is wed-
ded to the diary methodology, one must

try to make lemonade out of lemons
when it comes to surveying men 18-24.
Later in this article you'll see how Ar-
bitron is attempting to improve its re-
turn rate among this difficult demo.

Giller: Not An Accurate Survey

To gather another perspective on this
issue, R&R talked with Arbitron Radio
Advisory Council Chairman Ed Giller.
He began, “I have to give Arbitron
credit for wanting to cope with this
problem, but it seems to boil down to a
dollars-and-cents issue from their per-
spective. Since Differential Survey
Treatment (DST) bolsters the listening
levels and return from ethnic males
18-34, why not use it for non-ethnic
men in the same category?”

Does Giller have any qualms about
the quality of the estimates published
pertaining to men 18-24 or 18-34?
“When you can have two or three di-
aries representing a demo within a
county, it’s just not realistic. Arbitron
has a responsibility to deliver an accur-
ate survey. If a sample cell has a low re-
turn rate, then adjusting by weighting is
not enough to insure the reliability of
the numbers. As it is now, Arbitron of-
ten does not publish an accurate survey
of men 18-24. When we ask what it can
do to get a better sample, Arbitron says,
‘Sure, we can increase sample size, but
do stations want to pay for the addition-
al sample?” We at ARAC feel that sta-
tions are already paying for a reliable
survey and that it’s Arbitron’s responsi-
bility to provide such a product.”

Arbitron’s Research Steps

What is Arbitron doing to enhance
the caliber of its estimates from men
18-24? In talking with Arbitron VP Rip
Ridgeway, some clues emerged from re-
search studies past and present.

Ridgeway discussed with me two
studies (one released last December, the
other to be circulated internally any
day now) that show the difficulties his
firm faces in trying to boost return rates
from young adult males. The study re-
sults released last year showed mixed re-
sults when DST incentives were used in
non-ethnic households. In the top 20
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Arbitron Promotes Christine Mueller
Christine Mueller, formerly Manager of Arbitron’s Advertiser/Agency Radio sales in Atlanta,
has been promoted to National Accounts Manager. Mueller, in radio sales before joining Arbitron,
will work out of the New York Arbitron office overseeing the company’s presentations to radio-
oriented agencies/advertisers on using Arbitron’s services. Her appointment is effective immediate-

Birch Adds Baton Rouge

Birch Radio VP/Sales & Marketing Bill Livek tells R&R his firm will soon start monthly
ratings sweeps in Baton Rouge. The December startup means that Birch will now survey 97 mar-
kets on a monthly basis (Arbitron is currently surveying 23 markets with its monthly Arbitrends ser-

Greater Media Adds Research Directors

‘Greater Media stations in two markets have recently added new Research Directors. John
Stonis has been appointed at WPEN & WMGK/Philadelphia, while Ben Lipsman has joined
WM]X/Boston. Stonis and Lipsman were both formerly on the professional staff of Jhan Hiber &

Southeast Media Research Moves

Southeast Media Research has moved the firm’s headquarters, according to President Don Ha-
gen. Effective immediately, the perceptual research company may be reached at P.O. Box 40542,
Washington, DC 20016-0542. The new telephone number is (703) 534-3003.

markets, Arbitron typically got a return
rate of 46% from non-ethnic households
with men 18-34 as one of the family
members.

When the premium (cash incentive
for completing/returning the diary) was
upped in a portion of the test sample
from the standard 50 cents to $2 per
person, the return rate among such
households jumped to 54%. When the
top DST premium of $5 was allocated
to another part of the test group, return
rose also — this time to 61%. In other
words, implementing the DST levels of
premiums did indeed have dramatic
impact among non-ethnic households
with young males.

Only one problem, though. While re-
turn from these households did show
notable improvement, return from the
men 18-34 themselves decreased 2%.
Thus, it was time for Arbitron to go
back to the drawing board.

According to Ridgeway, another test
was fielded in 21 markets, aiming espe-
cially to get a feel for how standard vs.
Expanded Sample Frame (those with
unlisted phones) diarykeepers might
compare in terms of return rates. Al-
most 20,000 households are involved in
this test, with over half being of the ESF
variety. Three premium levels are being
tested: 50 cents, one dollar and $1.50
per person. In addition, the following
variables are also being examined to see
if they might explain sample return dif-
ferences or problems:

1. Household size. Does it make any

difference in single person homes vs.

multiperson households?

2. The number of diaries placed per
household. Is there a correlation be-
tween the number of placed diaries in a
home and the dedication to completing
and returning those booklets?

3. Finally, at the time of diary place-
ment, mentioning or not mentioning
that a cash premium accompanies the di-
ary as a incentive for filling it in and
returning it to Beltsville. Currently di-
arykeepers are unaware, until they get
their booklets, that they’ll receive any
cash incentive to comply with the sur-
vey. Perhaps laying this out front will
interest more young men to pay atten-
tion to the diary when it arrives and fill
it in and return it properly.

Ridgeway told me the results of this
recent series of tests will be circulated
internally at Arbitron very soon. It will

be interesting to see what data comes
out of this significant project.

Suggestions For Improvement

Perhaps Arbitron’s internally-
conducted tests will offer some clues as
to how the firm can alleviate the sample
shortfall it now faces. In the meantime,
until those results are released for in-
dustry-consumption, Ed Giller had two
thoughts about the young males pro-
blem that are worth passing along.

Giller’s first proposal, one which has
been discussed with Arbitron at Ad-
visory Council meetings, is that Ar-
bitron move to the single-person-per-
household measurement technique. “I
don’t know if they have tested this ap-
proach (as opposed to the
everyone-12+ system now in use), but
most researchers I've talked to feel this
method would offer better control of
sample placement and return,” stated
Giller. According to Ed, Arbitron’s
response in the past has been that this
methodology would be more expensive
than the current system. Are broad-
casters ready to pay more for the ser-
vice?
e

‘“‘Implementing the DST levels
of premiums did indeed have
dramatic impact among non-
ethnic households with young
males.”’

e ———————a—
The second idea voiced by Giller had

to do with tracking sample return over
the life of the 12-week sweep. He said,
“From what I can see, they have made
no real effort to monitor diary return by
demo by week. If they could establish
baselines of acceptable return levels,
then flag demos in a market that seem-
ed to be lacking in returns, there could
still be time to place additional sample
in hopes of avoiding a drastic
shortfall.”

Both of these ideas merit further
thought and investigation. While Ar-
bitron has to consider its bottom line
when trying to cope with the males
18-24 (and the impact on formats such
as AOR) the firm may also want to
think about an equally sobering line —
that consisting of stations getting ready
to sign up with Birch in order to get
reliable young adult male estimates.



WESTWOOD ONE PRESENTS

ELTON JOHN

DBaI(

SR ESTI Su

Elton John, the Westwood One Radio Network and Showtime Entertainment have a special Holiday gift lined
up for you the evening of December 23 at 8:00 PM Eastern and Pacific—the exclusive national stareo
simulcast premiere of the memorable Wembley Stadium concert Elton and his band performed on the first leg
of their Breaking Hearts tour. Join us for an hour and forty-five minute rock 'n’ roll extravaganza featuring
classics spanning Elton’s career, from “Your Song” to “Sad Songs” and “I’'m Still Standing.” For detai s on

the digital stereo satellite delivery of this unforgetable performance, contact your Westwood One representa-
tive at (213) 204-5000.

SHOWTIME @
Excilemeny

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!
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OH WELL ... NOEL

Network Yuletide News

Chestnuts roasting on an open fire . . . in a one-horse open sleigh . . .
all is calm, all is bright . . . laughing all the way. That’s right, folks —
the turkey leftovers are all gone, and now ’tis the season to be jolly.
Time to get ready for the Grinch, 17 different TV interpretations of ‘A
Christmas Carol,” office parties, eggnog, and the trivia buffs asking
that inevitable question: ‘‘Just what is the name of that horse in ‘Jingle

L- /
= X

x”

Bells,” anyway?”’

Christmas and radio enjoy a very symbi-
otic relationship. No occasion has gener-
ated more variations on one theme than the
Yuletide season, and no medium yields it-
self to the event better than radio. Also, no
holiday evaporates a station staff quicker
than does Christmas, leaving the GM and
PD scrambling for replacements and sub-
stitutes for a skeleton crew. This week’s col-
umn takes a look at some automated
station-sitters, those longform blocks of
seasonal programming which allow the
late-night weekend jock to spend a few
hours at home assembling a mail-order tri:

cycle.

A Christmas Package

The Music Director Programming Serv-
ice in Indian Orchard, MA is once again of-
fering its ‘‘Christmas Programming Pack-
age,” a series of 163 Christmas songs on
five 10" reels. The Yule package contains
16 new cuts,and the entire collection has
been resequenced for better artist separa-
tion and proper rotation. Music Director
GM Budd Clain says the library is designed
for those stations which either have an old
or miniscule Christmas music collection.
He comments, “Often at the last minute,
programmers find themselves digging out
an old pile of scratchy Christmas albums
that have been used for decades. This pack-
age is ideal for those stations, and for the
PD who doesn’t have any Christmas music
in his library.”

Each of the five reels is 1% hours in
length, available for cash, and may be
played as desired throughout the holiday
season.

AP TO Z — WHTZ/New York GM Dean
Thacker recently signed a contract with AP
Network News while (counterclockwise) PD
Scott Shannon, ND Claire Stephens, and
AP’'s Lee Perryman looked on.

PURPLE REIGN — The ABC Rock Radio Network recently broadcast an international, live-via-
satellite press conference with PolyGram’s Deep Purple. Pictured (I-r) are Deep's Roge_ar Glov-
er and Jon Lord: WIYY/Baltimore’s Chuck DuCoty; and Purple’s lan Paice and lan Gillan.

12 Hours Of Christmas

Kris Stevens Enterprises has announced
that it is again issuing ‘““The 12 Hours Of
Christmas” during this holiday season. The
special, which debuted in 1977, is designed
to appeal to audiences in all formats, offer-
ing ‘‘comedy, kids, nostalgia, stories of how
Christmas is celebrated around the world,
and all of the traditions that make Christ-
mas such a very special time of year.”
“The 12 Hours Of Christmas” is packaged
in a 12-album stereo set and provides 120
minutes of commercial time for local spon-
sors, It’s offered for cash and designed to be
run in separate blocks or as one 12-hour
feature.

An American Christmas

Now available through Otis Conner Pro-
ductions in Dallas is ‘““An American
Christmas,”” a 12-hour collection of
Christmas music arranged in association
with the Saturday Evening Post archives.
The program has been developed to run in
block or stripped-out format, and each hour
is completely self-contained, including 50
minutes of music.

“Joy Of Christmas”

Public Interest Affiliates and Malrite
Communications have joined forces to pro-
duce and distribute the market-exclusive
“Joy Of Christmas.” The 30-hour package
of seasonal music is recorded with major
market talent for total automation, or with
standard scripts for local talent at live-
assist stations. “Joy Of Christmas” is of-
fered on a barter basis, with four national
and four local avails per hour. It comes
completely customized with each station’s
call letters or positioning statement and is
programmed to accept local and network
newscasts. Camera-ready artwork and a
‘complete sales package to assist local sales
and promotion round out the package.

Christmas In The Country

Weedeck Radio Network is distributing
the 12-hour “Christmas In The Country”
special, a blend of country artists’ holiday
memories and musical favorites. Hosted by
Chris Lane, the program is available exclu-
sively to one station per metro and is de-
signed to run either as a 12-hour sweep or in
individual hour-long segments. ‘‘Christmas

In The Country” is available for cash and
formatted for six two-minute commercial
stops per hour, providing stations with 144
minutes of local time to sell.

A Beatles Christmas

Distributed by London Wavelength, ‘“The
Beatles Christmas Special” combines ex-
clusive live BBC recordings of the Beatles
with rare Christmas messages to the
groups’ fan club members for a two-hour
holiday radio special. Many of the featured
Christmas messages were originally press-
ed only on “flexi-discs’ and are considered
by audiophiles to be collectors’ items. Other
material comes from original BBC sessions
recorded in the mid-’60s, including live per-
formances of songs never released on disc.
““The Beatles Christmas Special” is cleared
to air the last week in December on a
market-exclusive, barter basis.

“Christmas At Our House

Drake-Chenault is once again distributing
its “Christmas At Our House” holiday spe-
cial, 12 hours of seasonal music program-
med into 30-minute blocks, These blocks
can be run as an entire package or divided
into 24 segments. The special features
traditional Christmas music woven around
short vignettes, which discuss topics rang-
ing from how to prepare dinner for 20 guests
to the various ways the holidays are
celebrated around the world. “‘Christmas
At Our House” is offered on a cash basis.

Network Spots

e The ABC Radio Networks recently began
offering expanded news and sports programming
to its 1700 affiliates, as follows:

Information Network: A new :60 “Headline
Summary” is now being fed for station use at the
bottom of each hour to augment the five-minute
newscast at the top.

Rock Network: ABC News has introduced
“Newsbrief,” an hourly :60 newscast in PM drive.
Affiliates will also have one more full-length news-
cast in AM drive, as well as a new :60 segment
covering entertainment news.

FM Network: Stations can now use an optional
:60 headline summary in addition to the regular
hourly newscast, which has been trimmed to two
minutes.

Entertainment Network: Newscasts are now
being fed at the top of the hour, and the :60 “Up-
‘date” is being fed closer to the top, as well.

Direction Network: Affiliates will now receive
network newscasts 24 hours a day, 7 days a
week.

Contemporary Network: Stations may now
have the option of taking “News In Brief,” a :60
summary of top stories. This is in addition to
newscasts 24 hours a day, 7 days a week. Call
(212) 887-5291 for more information.

¢ Narwood Productions in New York is pro-
ducing a special “Nat King Cole Tribute” as a
two-part segment for its “Music Makers” program.

Host Skitch Henderson will share memories and
reflections with many of Cole's longtime friends
and associates. Guests on the “Tribute” include
Nelison Riddle, Ralph Carmichael, lrving Gor-
don, Jule Styne, and Mel Torme.

Also, Narwood has signed Jim Cameron as
host of “Minding Your Business,” the daily short
feature researched from the pages of INC maga-
zine. Cameron has served as writer and producer
of the program since its debut in 1982. Contact
Narwood at {212) 755-3320 for details.

e “Star Quiz," the music trivia program produc-
ed and distributed by MJI Broadcasting, is con-
ducting a nationwide, grand-prize giveaway
through the end of 1984. Grand prize for the
giveaway: a state-of-the-art Jensen video cas-
sette recorder. For ‘more info call (212)
245-5010.

e “Elvis: The Legend Of A King,” the updated
RKO Radio special, is now available for broadcast
during the week of the King's 50th birthday
{1/5-14) through Associated Broadcasters, Inc.
The three-hour show includes over 30 songs
taken directly from original discs and CDs, and
features background comments from Vester
Presley, JD Sumner, Minnie Pearl, and Dee
Presley. AB Inc. reserves a total of six minutes for
national sales, giving stations 18 minutes to sell
on the local level. Call {415) 827-2382 for addi-
tional details.



RECORDING STUDIOS. L. A

WITH

PAT BENATAR

Your listeners aré the stars every Sunday night at
11:00 PM (EST) for an hour of music and talk-free call-in conversation.

Feel the heat on December 2nd with Pat Benatar
featuring songs from her sizzling new album “Tropico.”

B Hosted LIVE, in stereo by Lou Simon.
ammesssarcsme - SONsored by Levi Strauss & Co.
Produced by PG. Productions for RKO.

For radio’'s hottest, most promotable program call (212) 764-6702.
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Beat The System

Real Fakes (12/4)

Real World 101 (12/6)

Mindgames

Boy & His Dog (12/3)

Sympatico (12/4)

Woman-To-Man Talks (12/5)

Blunders (12/6)

Other Woman (12/7)

Playboy Advisor

Her father left home/tapering passion/
hypnosis and smoking/long-
distance romance/how good is walking?/
how much sex?/she prefers loneliness/
she plays victim/she wants good time/
he moved in

Smart Money

Bank Money Market Funds (12/3)

Woops Fallout (12/5)

RKO1)

(RKO1)

(WO)

(RKO1)

Saving On Long Distance (12/7)

Rocknotes w/Pat St. John (ABCR)
Michael Ochs (12/3-7)
Stevie Nicks (12/8)

Laugh Machine (PRN)
George Carlin/Joan Rivers/Skip Stephenson/
Henny Youngman/Robert Kiein/
Flip Wilson/Steve Martin/
Rodney Dangerfield

Radio Hotline (ASR)
Just sinking/wrong number/listen to your
mother/punk/what a day

Stevens’ & Grdnic’s Comedy
Drop-ins (ASR)
Teenage warehouse/Das Love Boat/

pain reliever/Robert Young/Earl & Pearl

Brad Messer’s Daybook
Neon/killer fog (12/3)

Tobacco Road/WPA (12/4)

First fraternity/Walt Disney (12/5)
Halifax explosion/highest bridge (12/6)
Death needle/photosynthesis (12/7)

Computer Program

(WO)

(PRN)

Rock Repo rt (SOU) Com:ut:ir e/r:wploymenlta/:‘lideo text/furniture/
Eurythmics/Ilron Maiden/Zebra Ed Ban ngho‘;’norrovsv J
Screen Scenes (sou) i (l)‘::/ho e h?wl (AR)
Night Of The Comet (12/3) J = 2';‘;’) gometists/govalnmant
Wi

Sucergini(1z24) “Cod" father/pet care (12/2)
Cal (12/5) 3
Missing In Action (12/6) Minding Your Business (NP)
Weekend Hits & Misses (12/7) Logical Boat Co./IRAs (12/3)

Computer Translator (12/4)

Trivial Pursuit (12/5)

ng In Search Of Excellence (12/6)

Keeping Retirement Flexible (12/7)

Something You Should
News Blimp (PRN) Know (SBS)
New rock groups/contemporary corporate Practical Parenting (12/4)

fools/sick buildings/heavenly marriages/ Eérly Tax Tips (12/5-6)
CPR for canines First Aid (12/7)

Sound Advice (PRN)
Newsline Extra (NBC) Car radios/c.:ar speakers/car tape units/
Video Music: The New Bonanza installation

PROGRAM SUPPLIERS KEY ME = Multimedia Entertainment

ABCD = ABC Direction Net
ABCE = ABC Entertainment Net
ABCR = ABC Rock Net
ABCY = ABC Youth Nets
AMS = American Media Services
AP = Associated Press

ASR = Al Star Radio

BR = Barnett-Robbins

€8 = Continuum Broadcasting
CBS = CBS Radio

CBS8R = CBS RadioRadio
CRN = Creative Radio Net
CW = Ciayton Webster

DCA = DC Audio

DIR = DIR Broadcasting

QSN = Giobal Satellite Net

IN = innerview

18 = IS INC

LBP = Lee Baliey Prod.

LW = London Wavelength
MBS = Mutual Broadcasting

MJI = MJI Broadcasting

NBC = NBC Radio

NP = Narwood Productions
NSBA = NSBA Productions
PFM = PFM Inc.

PRN = Progressive Radio Network
PQ = PG Prod.

PIA = Public interest Aff.
RCP = Ron Cutler Productions
Rl = Radio International

RKO = RKO Radio Net

RKO1 = RKO One

RAKO2Z = RKO Two

8BS = Strand Broadcast

S| = Syndicate It

SOU = NBC The Source

8P = "The Spirit" Productions
TRAN = Transtar

U8 = The United Stations
WO = Westwood One

YRN = York Radio Network

' w4 10
DECEMBER 8-9 DECEMBER 10-14 DECEMBER
American Christian Country Closeup (NP) Behind The Music (RKO2)
Countdown (SP) Reba McEntire Bob Seger
R ASHEr Country Music Radio Checkin’ In (RKO2)
American Gospel Rock Magazine (CRN) Ricky Skaggs
Countdown (SP) Deborah Allen/Rafe Van Hoy
Morgan Cryar Earth News (WO) Hot Qnesk (RKO)
The Countdown (WO) Cars/Ric Ocasek/Harry Dean Stanton/ Jstmanerdackson
Eugene Wilde/Kool & The Gang G Dea(n) Smcme"s e [EHE Private Session (RKO1)
ary Owens’ Supertracks Cars
czlu r;itdtwndAmerlca (RKO) Dionne Warwick/Ray Stevens
wiJohn Leader ‘
REO Speedwagon In Concert (WO) Rockline (GSN)
Dick Clark’s Rock, Roll Golden Earring/Blackfoot Don Hentey
& Remember (us) Innerview (IN) Sound Check (RKO)
Osmonds Molly Hatchet Pointer Sisters
Don & Deanna On Live From Gilley’s (WO)
Bleecker Street (CB) Terri Gibbs :
" Music Makers (NP) 1 1
Dr. Demento (WO) Nat King Cole Tribute DECEMBER
Bear iguenis Off The Record (WO)
The Great Sounds (US) Bryan Adams/REO Speedwagon/John Parr Behind The Music (RKOZ)
EeanyjGogdman Special Edition (Wo) fckiSpringtield
Bar-Ki
3 lllle:tat[z:st Uiy e Checkin’In (RKO2)
= Star Trak Profile (WO) Charlie Daniels
Hot Rocks (us) euiMcCariney Private Session (RKO1)
Thomas Dolby John Catferty
Metalshop (MJI) (] i Sound Check (RKO)
W.ASP. David Bowie
Music & Memories (SBS) DECEMBER L
Marvelettes/Frank Bonner ' R
- .
Rare & Scratchy Rock & Roll (PIA) Dick Bartley’s Solid Gold = = 1 2
Br Saturday Night RKO
e i G DECEMBER
Rick Dees’ Weekly Top 40  (US)
WHAM! Silver Eagle (ABCE) Behind The Music (RKO2)
Rock Album Countdown  (WO) peivjLecitovds B e
Bryan Adams/REO Speedwagon Checkin' In (RKO2)
Super Gold (TRAN) Gus Hardin
Rock Chronicies (WO) Beach Boys
Ciassic Rockers Private Session (RKO1)
Jack Wagner
Rock Over London (RI)
Eurythmics 1 F Sound Check (RKO)
9 Kool & The Gang
Solid Goid Country (US)
Kris Kristofferson DECEMBER .
Source Special (SOU) ‘ 1 3
Hall & Oates Live From The Record
Plant (RKO) DECEMBER
Top 30 USA (CBSR) Toto
Crazby, ST Nach Behind The Music (RKO2)
Rolling Stones’ Continuous Al Jarreau
Weekly Country Music N
Countdown (us) History Of Rock And Roll (ABCR) Checkin’ In (RKO2)
Gail Davies IWast20bvearsiAgoToday g John Anderson
Private Session (RKO1)
WHAM!
OO NNSRNENNNEEONUERRRENNOSNUURRRUROURRORRRRRRRRARRRERRENERNANRENNND
Sound Check (RKO)
2B PLASTIC CARD -
PROMOTIONS : 14
% | DECEMBER
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MOST PHENOMENAL SUCCESS STORY IN RADIO PROMOTION HISTORY
BOOST RATINGS ¢ SELL MORE TIME ¢ INCREASE PROFITS IMMEDIATELY

Advertiser funded, 2B Plastic Card Promotions are virtually
“cost-free”. . . the sponsor(s) foot the bill. Unique in continuity
effect. 2B Plastic Card Promotions maintain listener and spon-
sor involvement from book to book to book. Many stations
have continued and profited from 2B Plastic Card Promotions
for years. Work best for bold stations who want to go all out to
win. Phone for complete information.

2B SYSTEM CORPORATION « BROADCAST PROMOTIONS DIVISION

2 30105 Stephenson Hwy., P.O. Box 106
o Madison Heights, M1 48071 313/588-7400
llllllllllllllllllllllIllllllllllllllllllllllllllllllllllllllllll'

Behind The Music
Hall & Qates

Checkin’ In
Reba McEntire

Private Session
Thompson Twins

Sound Check
Elton John

(RKO2)
(RKO2)
(RKO1)

(RKO)

L

AND THE WINNER IS . .

Higgins, and Buckingham.

0

oj:

¥

. — Lindsey Buckingham recently selected the
winner in United Stations’ American Music Award contest on
Clark’s Rock, Roll, & Remember.’’ The contest, sponsored by Trident, will
send a winner and guest to see the annual awards show in Los Angeles in
January. Pictured (I-r) are Ted Bates' Fran Weinberg, United Stations’ Jim

““Dick

2463 Glyndon Road

YL AJIWOD

The First Electronic Humor Service

For more details call the 24 Hour Smurt Abuse Hotline, in New Jersey

Venice, California 90291

Please dial slowly . .

(213)305-7216




R HEART

MCA-52497

PRONOUNCED

JE'-FREE-AH ...

From the MCA LP, MCA-5524
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Management

HUMANISTIC TERMINATION — PART II

The Outplacement Option

Even as you read this, a

manager somewhere faces

an impending employee termination or layoff. You only
need to read R&R’s front page or other trades to realize
our industry deals with this issue on a day-to-day basis.

Whether a voluntary, forced, or
economic measure, termination
has evolved from the ‘‘uncere-
monius boot out the door” to a
more humanistic, supportive ap-
proach. And, as touched on last
month, management can show its
support by offering the services of
an outplacement firm.

Relieving Guilt

What is outplacement? Para-
phrasing Univance VP Brad Taft,
outplacement is a management-
retained consulting service that
assists in the smooth, orderly ter-
mination of employees. Each side
benefits. The station or company
reaps minimized costs, reduced
liability, and positive internal/ex-

ternal public relations. The em-
ployee, on the other hand, par-
ticipates in a comprehensive
career development/planning and
job search training program,
which facilitates a smooth, quick,
and efficient transition to another
position.

Outplacement is a relatively re-
cent management phenomenon.
An outgrowth of general manage-
ment and organizational develop-
ment consulting, it dates back to
the mid-late ’60s. At that time
such consultants were called in to
study a company’s organizational
chart and recommend needed
structural changes. These
changes frequently prompted the

recruitment of new people and the
unfortunate displacement of for-
mer company executives. In a
sense it was an outlet for relieving
guilt and, in keeping with the al-
truistic spirit of the times, gave
management an opportunity to
“do a good turn.”

Selecting The Firm

QOutplacement should not be
confused with retail career
counseling firms. The former
works solely on a company re-
tainer, with the company sponsor-
ing individuals through the pro-
gram. In addition, outplacement
services are accountable to both
the individual and the company.
The latter, comprised of both a
sales and consulting staff, works
strictly with individuals attracted
through newspaper ads. Once a
person responds (‘“send in your
resume for a free evaluation”), a

The high—performance
computer system for
cost-conscious radio stations.

budget.

This high-performance, low cost, in-house
computer system brings automated record
keeping within reach of any radio station—for
better informed, more competitive, more

profitable operation.

Jefferson-Pilot Data Systems

Executive Plaza

501 Archdale Drive
Charlotte, NC 28210
704/525-3901

TS III

Now, computerize your accounts receivable,
traffic scheduling, general accounting, and
sales management without blowing your

DARTS lI| features the proven IBM/PC
computer, and human-engineered software
anybody can use—and is backed by personal,

professional JDS support to help you get the

Computer systems
for broadcasters,
by broadcasters.

most from your system.

Call Sandy LaCasse collect, 704/525-3901.
Find out how DARTS Il can help you comput-
erize your station, at a price you can afford.

Jeffersan
Pil0
Data Systems

By Gary Kaplan

salesman follows up with a ‘‘come
in, let’s chat’’ phone call. With too-
good-to-be-true guarantees ring-
ing in his head (‘‘go through our
program and within 60 days you
will have a job paying a higher
salary”), the applicant signs on
the dotted line and is shuttled to
the counseling staff, which usually
works out of a different location.
Thousands of dollars and 60 days
later, the individual usually winds
up with no job and the aftertaste of
an empty hard sell in his mouth.

I also recommend that you
avoid those establishments offer-
ing a potpourri of services, which
include corporate outplacement,
retained outplacement, and in-
dividual career counseling, or
claim the ability to provide out-
placement and executive search.
Though this is a definite gray
area, a true outplacement com-
pany does not become actively in-
volved in recruiting for positions
nor accept a finder’s or placement
fee.

Four-Phase Process

Typically, the outplacement
process consists of four phases:

e Pre-Termination — Before
the actual termination takes
place, an outplacement consultant
first discusses the details of the
upcoming termination with man-
agement. They review a variety of
topics: the reasons why, legal con-
sequences, severance allocations,
how to handle the termination in-
terview, remaining staff’s mor-
ale, the terminated employee’s
strengths and weaknesses, public
relations, the expedient return to
a normal work routine.

¢ Information Gathering — The
formal outplacement program be-
gins with this stage. Immediately
following the termination inter-
view, the employee is taken to the
next room for a meeting with the
outplacement consultant. During
one or more sessions the employee
freely vents his feelings and
frustrations. This move defuses
any anger that might fester and
spurs positive action toward an ef-
fective job search plan.

At that point, the outplacement
candidate must complete a bio-
graphical assignment that covers
employment history and accom-
plishments. Then there are psy-
chological tests that evaluate
skills, behavior, interests, and
values.

s Marketing — The second half
of the formal outplacement pro-
gram concerns itself with develop-
ing a good marketing strategy for
the individual. Included are res-
ume writing, cover letter com-
position, interviewing techniques,
compensation negotiation, utiliz-
ing executive search firms and/or
employment agencies (depending
on the situation), networking
development, responding to ad-
vertisements, targeting a selec-
tive list of companies. The bottom
line is getting the person to com-
mit to a specific schedule in terms
of mailings, telephone calls, and
interviews.

¢ Follow-up — This is the most
vital phase. The client touches
base with the consultant, provid-
ing a weekly or bi-weekly pro-
gress report. It is important that
the client stay movitated and on
course. The individual may either
contact the consultant by phone or
in person. This follow-up con-
tinues until the client secures

another position or drops out.
Some firms even conduct a review
of the new job 90 days after em-
ployment has started.

Costs

Most outplacement firms
charge a one-time fee that approx-
imates 10-20% of the employee’s
ending compensation. That figure
includes both salary and any
bonuses/commissions. Compa-
nies are either billed when the
employee starts or finishes the
formalized portion of the pro-
gram. There are some firms
which will also charge for out-of-
pocket expenses (resume prepar-
ation and printing, mailing costs).
Group outplacements are also
conducted. These are a mixture of
group seminars and some one-on-
one supplemental counseling. In
this instance, fees vary according-
ly. Individual practitioners, on the
other hand, may charge hourly
rates.

One important note: Since out-
placement is a company-sponsor-
ed support system, the cost should
not come out of the terminated
employee’s pocket. It should be
over and above what he is being
offered by way of a separation
agreement. If the employee in-
directly perceives that he is
basically paying for outplace-
ment, he may resent the service
and undermine its intent.

Benefits

Outplacement can benefit both
the employee and manager. From
an employee’s viewpoint, the trau-
ma generally associated with ter-
mination is minimized, trans-
forming a negative experience in-
to a positive one. The individual
feels better about himself, know-
ing he has a support group to offer
advice and answer questions. The
transition period between jobs is
devoted to an effective, targeted
job search that will net a com-
parable or higher level position in
a shorter period of time. Addi-
tionally, 70% of executives enroll-
ed in outplacement graduated to
jobs of higher salary and/or
responsibility.

For management, the chief ad-
vantages lie in cost savings and
reduced liability. By keeping the
employee on the payroll (known
as “bridging pay”’), the company
saves the lump sum that would
normally cover severance, bene-
fits, and unemployment insur-
ance. Outplacement is also cost ef-
fective: Organizations make the
decision to discharge a non-
productive employee sooner, sav-
ing money and removing a poten-
tial threat to employee morale.

Outplacement may also be
viewed as preventive medicine
against wrongful discharge. Pre-
termination planning reduces
potential suits based on sex, racial
discrimination, age, and compen-
sation. And the number of grudge-
holding employees who trade
company secrets to the competi-
tion is lessened. Outplacement
spawns positive PR both inside
and outside the organization:
employee morale and productivi-
ty are improved; the general
public views the company as one
that cares, thereby enhancing the
recruitment of prospective em-
ployees.

Next Time: Avoiding wrongful
discharge suits
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Put A

C D Under Your

Christmas Tree!

A Special Contest For Radio

“Make No Mistake, He’s Mine”

1. In this duet, which singer has the opening line of the song?

2. What is the precise opening and closing line of the single?

3. Who are the producers of this single?

What is this single’s record number?

How many times is the phrase “He’s mine” sung in the single?

9. How many times is the word “Love” sung in the song?

10. How many times is the phrase “There in his arms”

sung in the song?

11. What is the 4th (fourth) line in the song?

12. What is the time on the single D] label?

13. At the end of the song, who wins the man?

Which vocalist sings the line “Deep in the night?”

What is the stanza and the first line of the verse that is sung
as a duet (or harmony) in “Make no mistake he’s mine?”

What is Kim Carnes’ counter line to Barbra Streisand’s line,
“Don’t include him in your dreams?”

Name:

Station:

Address:

City:

_Zip:

Telephone:

“Emotion”

6 Compact Disc Players

MAIL YOUR ENTRY TO: BARBRA STREISAND CONTEST
c/o Radio & Records
1930 Century Park West—L.A., CA 90067

All Entries Must Be Received By

DECEMBER 14, 1984

r OFFICIAL CONTEST RULES ]

1. NO PURCHASE NECESSARY.

2. All entries must be received by December 14, 1984. Enter
as many times as you wish, but each entry must be majled separately.
Grand Prize winners will be determined in a random drawing from
among all entries received by the closing date which answer all 13
questions correctly. The decision of CBS shall be final on alf matters
relating to this contest.

3. This contest is open only to programmers at radio stations in the
United States of America. Empioyees, independent contractors,
agents or representatives of CBS Inc., CBS Records, Radio and
Records, and/or their affiliates or subsidiaries, and members of their
Tamilies, are not eligible.

WWW. americanradiohistorv.com

4. This contest Is VOID WHERE PROHIBITED BY LAW. All Federal,
state, and local laws and regulations apply. All applicable taxes on
prizes are the sole responsibility of the prize winners.

5. There shall be six Grand. Prizes, which shall consist of one
Compact Disc player. The estimated retail value of the Grand Prize
is approximately $500.00. The number of Compact Discs awarded
will depend on the number of correct entires received. The estimated
retail value of each Compact Disc is $12.98. The odds of winning
a prize depend upon the number of entries received. NO SUB-
STITUTION OF PRIZES IS PERMITTED. ALL GRAND PRIZES WILL
BE AWARDED.

6. By entering this contest, each winner agrees that CBS may use
his or her name and/or photo in connection with publicizing the
contest results without compensation, and grants CBS all rights to
such use.
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to press Tuesday night
(11-27), late word arrived
that a Wednesday morning
press conference would
outline the details
surrounding the closing of

old CABLE MUSIC
CHANNEL. Although firm details
were hard to. come by, we heard MTV had
purchased the service from Turner for an
undisclosed price, and that the channel would
cease operations Friday (11-30). One thing
was certain, the closing of the Cable Music
Channel so soon after its much-heralded debut
caught a lot of people, including most of the
channel’s staffers, by surprise.

Legendary KMOXI/ST. LOUIS air personality.
JACK CARNEY died Tuesday (11-27) of an
apparent heart attack. Carney, who was
scheduled to begin his vacation next week,
had been taking scuba lessons and was
striken while diving. One of the original
WIL/St. Louis “Good Guys,” Carney later
worked at KSFO/San Francisco. He joined
KMOX 13 years ago and had phenomenal
ratings in the 9am-noon slot. When applied to
Jack Carney, the word “irreplaceable” is
no overstatement.

When GANNETT takes
over KKBQ-AM & FM/
HOUSTON next week
(12-3), PD/moming man
JOHN LANDER will still be
with the station. Although
rumors had been flying that:
John was about to exit with
VP/GM PETE SCHULTE for
“an equity situation,”

S Gannett inked John to a
John Lander lucrative deal to remain as
PD and morning “Zoo Keeper.” However, look
for Mr. Schulte to exit when the ownership
switch occurs. He's not disclosing his next
assignment, but you can bet it'll be a good
one. So, who will manage Gannett’'s two new
Houston properties?

KYW/PHILADELPHIA VP/GM NELSON
COHEN was all set to become VP/AM Radio
Operations for parent GROUP W (R&R
11-16), but he’s apparently had a change of
heart. Rather than move to New York, he’ll
move across the hall instead and become
assistant to the General Manager of KYW-TV,
PAUL YATES.

Our condolences to SARAH DAVENPORT
of Atlanta’s OL’ BEAR PROMOTIONS on the

|
\
|
t
h
ola
3
\
|
|

loss of her mother.

Just as R&R was going

TED TURNER's one-month-

R&R/Friday, November 30, 1984

WASH/WASHINGTON GSM RENIE
FREEDMAN and National Sales Manager PAUL
WILENSKY resigned abruptly last week. They
gave “no reasons I'd care to discuss,” said
VP/GM JIM SMITH, who praised both as
“excellent salespeople,” and said a new GSM
will be named shortly.

HARRIS denies anything is up and
MOTOROLA isn't talking, but the two
companies appear to be negotiating a Harris
withdrawal from the AM stereo wars. Look for
a formal announcement in a few weeks.

After being on the market for more than a
year, BILLBOARD PUBLICATIONS has been
sold to BOSTON VENTURES (an investment
firm) and a management group headed by
Billboard magazine Group Publisher JERRY
HOBBS. Also involved is SAM
HOLDSWORTH, copublisher and cofounder of
the subsidiary publication Musician magazine.
The company, which consists of Billboard,
Musician, Interiors, Amusement Business &
Photo Weekly, and American Artist magazines,
reportedly changed hands for a figure in the
$40 million range. Publisher BILL
LITTLEFORD, whose family founded Billboard
in 1894, plans to retire at the end of this year,
but remain on the board of directors.

The WZGO (Z106)/PHILADELPHIA
morning team of KELLY RANDALL & DAN
COOK will be with the COX outlet for at least
the next three years. The duo just inked a new
36-month, six-figure contract, and despite
offers to move on, they’ll be staying, thank
you.

WAPP/NEW YORK is making “apple
turnovers” with new additions to its “apple
corps,” including B96/Chicago afternoon driver
GARY SPEARS, who's joining the station for
nights. And even though he was denying it last
‘week, will BOBBY OCEAN, currently doing
9am-noon and promos at WAPP, opt to make
New York his home?

Former WAPP/New York
programmer JOE KRAUSE is
writing a broadcasting textbook for
Focal Press. The book will highlight

radio’s practical side, and that's where your
station comes in. If you'd like your call letters
included, send Joe a care package with your
station’s logo, any pictures of your control
room you might have, and any other
promotional goodies worth looking at. Joe's
address is: 705 Robbinann Drive, Pontiac, Ml
48054. Do it soon; the book will be out next
spring.

Continued on Page 24

“I'd feel slighted if Todd didn't use me as a reference. When | was in charge of Golden West Broadcasters'FM division,
we enjoyed both our success and our relationship with Todd Wallace and his organization. | was most impressed with his
customized consultation services and the way he worked with our staff to bring about very satisfactory Results.”

To find out how Todd Wallace can help you . . . call Toll Free 1-800-528-6082.

Todd Wallace i

associates

Victor lves, President, KMJK Radio/Portland

International: Call Phoenix, Arizona 602-242-6800

WWW_americanradiohistorv.com
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Street TaIk

Continued from Page 22

WSLR & WKDD/AKRON VP/GM
RICHARD LUMENELLO has taken on the
added title of President of CBC
BROADCASTING, which bought the stations in
October for $8.9 million. CBC is owned by
retired Boston oilman ALBERT KENEB, who'’s
also buying WHLI & WKJY/LONG ISLAND for
$5.5 million under a different corporation,
LONG ISLAND BROADCASTING.

KLSY & KJZZISEATTLE PD CHRIS
KOVARICK has confirmed that KJZZ will drop
its fulltime Jazz format in favor of a partially-
simulcast A/C adaptation of KLSY’s current
format on December 16. Radio changes in the
marketplace. including more jazz/fusion music

As WBCY/CHARLOTTE
seeks a new PD

to replace BOB KAGHAN (now at
Z98/Tampa), WBCY personality FRED STORY
is calling the shots as interim PD.

First it was DON IMUS.
Then it was SCOTT
SHANNON. So who's the
latest addition to the VJ
lineup of Warner-Amex’s
new VH-1 “‘video hits”
network? Another
legendary New York radio
personality — FRANKIE
CROCKER. We hear

FROM THE

GEFFEN ALBUM
BREAKING HEARTS
PRODUCED BY

CHRIS THOMAS

AVAILABLE ON

LP (GHs 24031),
CASSETTE (M5G 24031)

AND COMPACT Disc
(2-24031)

MANAGEMENT:

JOHN REID ENTERPRISES LIMITED

PHOTOGRAPHY: KiM-HARWOOD

on FM, were cited as the main reasons for the
KJZZ switch. No mention was made about a
change of calls, but should KJZZ give those
letters up, you can bet they wouldn't stay idle
for long.

Continuing a gradual programming overhaul
that’s been underway for some time, WOR/
NEW YORK is shifting evening host BERNIE
MELTZER to the 3-6pm weekday slot. He
replaces “Good Afternoon, New York,” an
entertainment-oriented magazine whose
cohost, JOHN R. GAMBLING, will now be
paired with his dad, JOHN A. GAMBLING, on
WOR'’s morning show.

The new late-night voice on
WJMK(MAGIC 104)/CHICAGO belongs to
AMY SCOTT. Amy last worked at crosstown
WLS-FM.

WKSJ/MOBILE Asst. PD/MD BILL
JONES has been upped to PD while keeping
his MD duties. WAYNE GARDNER, who has
been OM/PD for the Country outlet, remains
as OM, but adds some group responsibilities
within. CAPITOL BROADCASTING. Upped to
Director of Marketing at the station is BILL
-HENDRICH.

Diane Thompson’s promotion to News
Director at KHJ/Los Angeles last week
displaced former KEARTH & KHJ ND LORI
LERNER. Lori, who won a slew of awards for
her news work with the RKO outlets, is now
available at (213) 452-1936.

Speaking of KHJ, there had
been a rumor running around that
“Car Radio” might give way to AL
HAM’s Music Of Your Life now that
KPRZ has announced its intention to give up
MOYL for a simulcast with KIIS-FM. Well, KHJ
insists no such change is being considered,
and that must be true. Why? Because KMPC
has signed an agreement with the MOYL folks
to add their music to KMPC'’s already
extensive library, which effectively “locks out”
the format from any other L.A. station. Nice
move.

MERGING
TRAFFIC

Frankie won't be the last

Frankie Crocker New York jock to sign up
for VH-1's January debut, either. More to
come.

Longtime KTFM/SAN ANTONIO MD JOE
NASTY has relinquished his music
tesponsibilities to concentrate on his afternoon
show. Midday personality STEVE OWENS is
the new KTFM MD.

HARVE ALAN, who recently vacated his
assistant programming post at WBAB &
WGBB/LONG ISLAND to enter the PD ranks
at WQLX/GALION, OH, is back at WBAB.
However, even a bad experience with his first
PD job has not dampened Harve's spirits. He's
looking for another small/medium programming
job and can be reached at (516) 293-7947.

KIDO & KIDQ/BOISE VP/Operations LON
DUNN tells Street Talk that KIDO will be
switching from MOYL to A/C shortly. KIDQ will
remain AOR.

JAY HAMILTON has been named PD for
KOOZ & KQDI/GREAT FALLS, MT. Jay
crosses the Continental Divide from his
Operations Manager’s slot at KLCY & KYSS/
Missoula, MT.

Look for AOR WAAL/BINGHAMTON to
move in a more hit-oriented direction over the
next few weeks.

Congratulations to consultant/station owner
JOHN ROOK on the addition of “Grandfather”
to his impressive list of accomplishments.
John's son and daughter-in-law, David and
Rhonda Rook of Virginia Beach, became the
parents of Mathew David Rook on November

12.
his wife Kathy, a daughter, Heather

Marie . . . To KLOL/IHOUSTON PD
JOE DENTON (DENTON MARR) and his wife
Jamie, a girl, Ember . . . To WRXL/
RICHMOND overnighter RICK MAYBEE and
his wife Kathy, a little boy “Maybee,” Colin
Scott.

STORK STOPS: To KYYA/
BILLINGS MD CHARLIE FOX and

OUR EXPANSION

INCLUDES THE ADDITION OF
THE BEST IN THE BUSINESS

ROBERT H BlERNACKl—Vuce President
ROBERT M STE'NBERG—Vlce President

When confidentiality, integrity and experience are important...
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ool Noo SGork AVERS

G -779-7005

Brokerage Appraisals




THIS IS THE
MOST RESPECTED
MUSIC CHART
IN AMERICA!

st TR "':ﬂ""'*ﬁ

| THIS IS THE ONLY

MAN IN AMERICA

TO COUNT DOWN

EVERY SONG ON IT
--EVERY WEEK...

~ FROM#40TO#1!

ey

- FOR MORE INFORMATION ON AMERICA’S LEADING COUNTDOWN
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On The Records

KEN BARNES

OBSCENE BUT NOT HEARD

Radio’s Changing
Standards Of Obscenity

Prince’s “Erotic City” has revived the age-old issue of how far
lyrics can go on radio (see Walt Love’s column for radio views). Some
say that Prince and Sheila E. are singing ‘‘We can funk until the dawn”’
17 times during the song, but if so, that’s the first time I've heard “‘funk”

rhyme so clearly with “‘duck.”

Anyway, ever since rock & roll began
(and long before), questions of censorship
and community standards have plagued
radio. Little Richard could get away with
“Good golly Miss Molly, you sure love to
ball” in 1957 thanks to a general lack of
familiarity with the idiom (when Marvin
Gaye sang ‘“You Sure Love To Ball” in 1974,
the sexual connotations of the term were
better known but Black radio didn’t par-
ticularly care about them by then). On the
other hand, on “The Battle Of New
Orleans” in 1959, Johnny Horton really
“gave the British . . . well” out of concern
for public sensitivities to language.

The standards have obviously shifted
since then. As an informal guide, I (with
considerable help from R&R’s Hurricane
Heeran and Sean Ross) assembled a
nondefinitive Radio Obscenity Timeline,
covering some of the censorship controver-
sies of the recent past.

Date Artist/Title Word In Question

1961 Jimmy Dean/Big Bad John hell (of a man)
This descriptive line was amended to “a
big, big man.”

1963 Kingston Trlo/Greenback Dollar damn

When the “damn” about a greenback
dollar was‘edited out, listeners were able to
use their imaginations to fill in the blank.
1966 Lou Christie/Rhapsody In The Rainmaking

love

1967 Van Morrison/Brown-Eyed Girlmaking love

Lou and Van ran into trouble for their
amorous activities and underwent lyrical
surgery. Maybe the problem was location
(Lou in a lightning and thunderstorm in his
car, Van in the green grass behind the
stadium), because as far back as 1959,
Floyd Robinson had an uncensored top 20
hit called ‘“Makin’ Love.”

Relessed 85 3

Public Service because
Stuart Scharf, Bob Dorough,
Spanky and Owr Gang and
Mercury Racords

i, In Cooparationwith the Now Yerk Urban Coalition,

Damnbusters Spanky & Our Gang go for of-
ficial respectability
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The Kingston Trio: just plain folk, just plain
speaking

1967 Rolling Stones/Let’s Spend The Night
Together night

Ed Sullivan asked Mick to spend some
time together instead.

1967 Mitch Ryder/Sock It To Me Baby sock it to me

A powerful Dallas station banned this
because the title was ‘‘a sexual expression
used by Negros.”” Three months later

Steve Miller: It’s funky in the city

R&R/Friday, November 30, 1984
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Who do they think they are?

Aretha Franklin’s ‘‘Respect’’ propelled the
phrase into popular currency, and by 1969
even President Nixon was using it on
“Laugh-In.”

1968 Spanky & Our Gang/Give A Damn damn
The damn broke with this gne, helped by

the song’s being the official slogan for New

York City’s urban renewal, with strong of-

ficial backing.

1969

But even post-Spanky, Joe South felt it
prudent to sing “and they don’t give a . . .
na na na na na,”’ etc.

1969 Beatles/The Ballad Of John & Yoko Christ

Joe South/Games People Play damn

John Lennon, who’d snuck a background
chorus of “tit tit tit tit” onto “Girl” in 1965,
told the world the Beatles were bigger than
Jesus in 1966 and found out that maybe
they’d slipped a little when an outcry
developed over this song’s ‘“Christ, you
know it ain’t easy’’ line.

1971 Rolling Stones/Bitch bitch
A breakthrough of sorts for this pleasant
pejorative, mostly on AOR.
1973 Pink Floyd/Money bullshit
“Don’t give me that goody-goody
bullshit”’ became just plain “bull” on the hit
single.
1973 Lou Reed/Walk On The Wild Side head

Although “giving head” was not as
commonly-comprehended a concept at that
time, Lou’s verse to that effect was excised
from the single for safety’s sake.

1973 Rolling Stones/Star Star starfucker

The title was changed to protect the inno-
cent, but the refrain ran intact on countless
AORs in a breakthrough of sorts.

® #1 LP: “90125" — Yes (Atco)

fgf( ONE YEAR AGO TODAY

® ALLAN WILSON NAMED VP AT WAIT/CHICAGO

©® DIANE SUTTER NAMED VP/GM AT WWWS & WTKN/PITTSBURGH

© DANA HORNER BECOMES VP/GM AT KLSY & KJZZ/SEATTLE

@ #1 CHR: “Say Say Say” — Paul McCartney & Michael Jackson (Columbia) (3rd week)
@ #1 AIC: “Say Say Say” — Paul McCartney & Michael Jackson (Columbia)

® #1 COUNTRY: “Tell Me A Lie" — Janie Fricke (Columbia)

@ #1 BLACK: "Time Will Reveal” — DeBarge (Gordy/Motown) (3rd week)

® #1 AOR TRACK: “Owner Of A Lonely Heart" — Yes (Atco) (3rd week)

FIVE YEARS AGO TODAY

© BOB PITTMAN NAMED DIRECTOR/PAY TV PROGRAMMING FOR WARNER/AMEX
® JOE WADE FORMICOLA -NAMED PD OF KENR/HOUSTON

® #1 CHR: “Babe” — Styx (A&M) (3rd week)

® #1 AIC: “Ships” — Barry Manilow (Arista) (2nd week)

® #1 COUNTRY: “Broken Hearted Me"” — Anne Murray (Capitol) (2nd week)

@ #1 BLACK: “Move Your Boogie Body" — Bar-Kays (Mercury/PG)

® #1 LP: “The Long Run" — Eagles (Asylum) (7th week)

TEN YEARS AGO TODAY
® CRAIG SCOTT NAMED NATIONAL PD FOR PLOUGH
® #1 CHR: “Kung Fu Fighting” — Carl Douglas (20th) (2nd week)
® #1 AIC: “Cat’s In The Cradle” — Harry Chapin (Elektra)
® #1 COUNTRY: “i Can Help” — Billy Swan (Monument/CBS) (2nd week)
@ #1 LP: “It's Only Rock & Roll” — Rolling Stones (Rolling Stones/Atlantic) (2nd week)

1974 Elton John/The Bitch Is Back bitch

There was a bit of reluctance on some sta-
tions’ part to mention the title, but Elton’s
commercial clout put ‘bitch” in the
mainstream for good (almost).

1975 bullshit

*All this bullshit coming down’’ came out
of the single version.

1976 Manfred Mann’s Earth Band/Blinded By
The Light douche

Viewed by some as a little douche coup to
get feminine hygiene products on the radio,
it was actually a problem of enunciation, a
slurred rendition of ‘“deuce,” as the label
hastened to point out by printing the lyrics
on the sleeve.

Isley Bros./Fight The Power

1977 Steve Miller Band/Jet Airliner funky shit

Steve didn’t want to “get caught up in any
of that funky shit goin’ down in the city,”
and I don’t recall any significant protests
about his phraseology.

1978 Who/Who Are You fuck

Using the term as an emphatic exclama-
tion (“‘who the fuck are you”), the Who fail-
ed to encounter much trouble at AOR,
though the single edit omitted that section.

1982 Pink Floyd/Not Now John fuck off

The Floyd, on the other hand, provided a
“clean’ edit after initial controversy arose
at AOR.

1984 Laid Back/White Horse bitch
Years after Elton, when Hall & Oates
(“It’s a bitch girl” in “Rich Girl”’) and Rod
Stewart (‘‘Ain’t Love A Bitch”) had sailed
past the censors, this Danish act was often
edited for rhyming ‘‘bitch’ with ¢rich.”
1984 Prince/Erotic City fuck
Achieving wider multiformat airplay
than past offenders, Prince’s innovation
may have been employing the once-
forbidden term as a verb in its original

meaning.
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Prince gives up the funk

Of course there are many more instances
of outrage, and there will be many more to
come (no reference to “Relax’” by Frankie
Goes To Hollywood intended). Artists will
always try to test the lyrical limits, for
reasons of mischief or sincere freedom of
expression, and radio will, as always, have
to make the decisions. Have a ball!
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AOR TRACKS: |BREAKERS| &
AOR ALBUMS:|BREAKERS| &
FROM THE ALBUM

“SIGN IN PLEASE”
AUTOGRADH
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Rﬁ Datebook

MONDAY, DECEMBER 3
Concert Tragedies

The Cincinnati Who concert, in which 11 died on this day five years ago, is rock history's second most infamous
concert. We'll cover the champion later this week, and there are plenty of other disastrous concerts that occurred on
this day. This is the 13th anniversary of the Montreux Casino's burning down during a Frank Zappa concert; 18 mon-
ths later, Deep Purple parlayed that event into ""Smoke On The Water.” On this day in 1976, Bob & Rita Marley and
others were wounded by gunmen apparently trying to stop them from playing a “Smile Jamaica” concert two days
later. On the same day, in a much more frivolous vein, the 40-foot infiatable pig from Pink Floyd's "Animals” LP broke
its wires in London and cruised to 18,000 feet before landing in Kent.

Birthdays: Andy Wllllams 1928, Ozzy Osbourne 1948, Mickey Thomas 1949.

TUESDAY, DECEMBER 4

Jukes Box Hero

Bruce Springsteen has the luxury of consistency; the rest of the Asbury Park crew has gone through some
changes. John Lyon, who's 36 today, first billed his group on record as Southside Johnny & the Asbury Jukes. On
their last two LP’s, the word “Asbury” has been deleted, which still isn’t as streamlined as their earlier, simpler name:
the Jukes. Monickers before the Jukes began recording were Southside Johnny & The Klid (the kid being Steve Van
Zandt), and the Bank Street Blues and Blackberry Booze Bands. The constants have been Lyon, his nickname
(derived from his love of Chicago blues), and the group’s soul influences. Their musical bent has ranged from '50s and
early '60s R&B on early albums to '80s funk on last year's “Trash It Up" to straight-ahead rock on this year's “In The
Heat."”

Birthdays: Freddy Cannon 1940, Chris Hillman 1942, Gary Rossington 1952. Dennis Wilson would have
been 40.

WEDNESDAY, DECEMBER 5
Chariots Roll On

Before “'American Graffiti” and “Saturday Night Fever,"” soundtracks usually consisted of one vocal track and a lot
of incidental music. For that reason, most song titles referred to film scenes (i.e., “Mr. Z Throws Dealer Off Bridge”),
and didn't make a lot of sense to anybody who hadn’t seen the movie yet. On this day in 1981, the now-famous
Vangelis theme from “Chariots Of Fire” first made it onto R&R’s CHR page on its way to #4 five months later. Since
the pop success of the all-instrumental “Chariots” LP apparently hadn't been anticipated, the original single was issued
under the name “Titles” (which more than a few DJs called it on the air before the song was reissued with a more
precise title).

Birthdays: Jim Messina 1947, John Cale 1940.

THURSDAY, DECEMBER 6

Altamont’s 15th

Even before Altamont, this was a pretty significant date for Rolling-Stones fans. December 6, 1965 was the date
of the Stones RCA Studio/Hollywood sessions that yielded *'19th Nervous Breakdown" and “"Mother’s Little Helper.”
Although it wouldn't figure into Stones trivia for another 17 years, that was also the day that Smokey Robinson & The
Miracles released their version of “Going To A Go Go.” The day before Altamont had been the first anniversary of the
release of “Beggar’s Banquet.” The Bay Area free concert in all its horror, including the stabbing death of Meredith
Hunter, was preserved on film. The Maysles Bros. documentary “Gimme Shelter” opened this day in 1970.

Birthdays: Dave Brubeck 1920, Jonathan King 1944.

FRIDAY, DECEMBER 7

Beat Master

Tom Walits, who hits 35 today, has the #1 song on the Jersey Shore. Although it didn’t do anything when Elektra
released his version four years ago, “Jersey Girl” emerged from the fiip of Bruce Springsteen's “Cover Me" to
become the #1 song at WMJY/Long Branch. (It also eventually hit New York's Z100 along with its A-side.) Waits
claims he was bom in a moving taxi; he was living in a car when he made the transition from nightclub doorman to
nightclub performer. Besides mentoring (and dating, for awhile) Rickle Lee Jones, Waits is also known for duets with
Bette Midler and Crystal Gayle (on the “One From The Heart” soundtrack).

Harry Chapin would have been 42 today.

SATURDAY, DECEMBER 8

The Strong Survive

Now that Thelma Houston is making a surprise comeback with “You Used To Hold Me So Tight,” her ex-duet
partner Jerry Butler can't be that far behind. The pair were together near the tail end of both their tenures on Motown.
By that time, Butler had already been recording for 21 years. Like Curtls Mayfield, Butler's partner first as an im-
pression, then as a writer/producer, Butler went from group to solo and from iove ballads to R&B anthems. Butler was
also one of the artists who helped define Chicago R&B. His most successful collaborators were, oddly, Philly’'s Gam-
ble & Huff, who produced his best-known LP, “The Iceman Cometh.” Butler's last big R&B hit was 1977's “I Wanna
Do It To You,"” before he left Motown and formed his own Fountaln label. Butier is 45 today.

Birthdays: Gregg Allman 1947, Sammy Davis Jr. 1925, Jim Morrison would be 41 today.

SUNDAY, DECEMBER 9

Walk Under Ladders

Joan Armatrading, like Donna Summer and many others, graduated from a production of “Hair.” Born in the
West Indies on this day in 1950, Joan met her first songwriting partner, Pam Nestor, in a British repertory staging of
the musical; the two issued a UK LP together in 1972 before splitting. Armatrading reemerged in 1 975 on A&M with
a series of LPs, sometimes backed by Fairport Convention members, sometimes by Albert Lee, and occasionally
piaying acoustic. That changed radically last year when Armatrading finally had a moderate hit with “Drop The Pilot”
and a follow-up, “(l Love It When You) Call Me Names,” (mockingly) saluting sadomasochism.

Other birthdays: Redd Foxx 1922, Donny Osmond 1957 —Sean Ross:




o y Manutactured and Marketed by
PolyGram Records

.......................
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Air Personalrties

Exposing The
‘Connection’ Myth

ne of the more annoying myths of radio is that to make it to a ma-

jor market, you’ve got to have a ‘“connection.” “It’s who you

know, not what you know.” I’ve always felt the people who say
that speak either from ignorance or from a sour-grapes attitude. For-
tunately, both of those conditions can be corrected if the person in ques-
tion is willing to take an honest look at himself.

This subject was brought to mind by a let-
ter I recently received from a disc jockey:
““When I first started out in radio in 1973, I
was running ‘American Top 40’ at a sta-
tion in the Southwest. I idolized the PD. So
when I mentioned that the ARB people had
gotten in touch with me about doing the
diary bit during the book, I was thrilled at
all the attention I got from the PD and GM.
The PD told me to get four diaries. They
paid me a whole $75 for the books, and the
PD said he would help me in the hunt for
jobs.

“I thought, boy, have I made a great con-
nection; what I made was nothing but $75.
The PD and the GM and the sales manager
took the books and did their thing. The
ratings came back, the station was Number
One, and the PD was off and flying.

“If I had known then what I know now
about the value of the ARB book, boy, would
I have done things differently; I would have
pushed for more assistance from these big
shots in the job hunt. I love working in radio
and would love to be in Santa Barbara doing
music and an airshift, but not being a
superstar and not having those all-
important connections, I sit in this one-
horse town, trying to figure out how to score
a job and get back out West.

““You could be a fantastic jock, but if you
don’t know the right people, your tape can
end up sitting in a box in the corner of a
PD’s office. I think I got the raw end of the

Airchecks On
Soundsheets

Doc Elliot, the small market radio consuitant
in Wilmette, IL, looked for a unique way to cir-
culate his aircheck when seeking his first pro-
gramming position in 1981. He didn’t send out
cassettes or reels; he mailed out his own
soundsheets! Doc recommends soundsheets
owing to their uniform sound quality, ease of
storage with the resume, and low mailing
costs.

“The material on the soundsheet,” explains
Doc, “was taken directly from an on-air skim-
mer and edited onto a master tape, which was
sent to Evatone's for processing. | expect there
are very few PDs who heard the soundsheet
who do not remember it to this day. | believe it
opened doors that would have been closed if
not for its uniqueness.”

The most recent price sheet | saw from
Evatone indicated a minimum order of 500 for
under $300. If you're interested, give Evatone
" acall at (813) 577-7000.

“There are no short cuts. The
straight line that virtually every
successful radio personality fol-
lows begins in a small market with
long hours and low pay.”

deal back in ’73, when I thought I was mak-
ing the right connections at the beginning of
my career. I still think you need to know the
right people to get in the door. But in know-
ing the right people, you have to know how
to use and con them (as they did to me) in
order to start up that ladder.”

No Short Cuts

MY REPLY: What you're telling me is
you learned the hard way that there is no
honor among thieves. You helped your PD
and GM to cheat their competitors and
defraud Arbitron, and you made only $75 for
your efforts. For you, crime didn’t pay . . .
at least, not enough.

I don’t know of a program director
anywhere who would hear an aircheck of a
“fantastic jock” — one who was perfect for
the PD’s station and who could fill an
available airshift — but would refuse to con-
sider hiring the guy just because the jock
didn’t “know the right people.”

In geometry class, we were taught that
the shortest distance between two points is
a straight line. There are no short cuts. The
straight line that virtually every successful
radio personality follows begins in a small
market with long hours and low pay, passes
through one or more medium markets, and
culminates in a major market (or wherever
it is the particular personality is aiming his
or her career toward). Some personalities
travel along that line more quickly than
others, but they all make the journey.

Who You Meet
‘Radio is a ‘“‘people” business. But in this
industry, it’s not Who You Know; it’s Who
You Meet. Here are some ways in which
you meet people who might later help you
career.

You meet the people you work with. If
you impress a co-worker with your ability,
enthusiasm and professionalism, that co-
worker is likely to remember you when he
or she moves up to a position of authority —
whether at your station or in another
market.

your ass out of bed for an hour.’

"Energetic” = a lot of work . . . and low pay

"5 years experience required” =

It May Not Be Much,
But It’s All Hours

Letter from Karyn Kasi, K106/Beaumont, TX: “In your R&R article of
November 2, you forgot one key thing that makes jocks feel like second-
class citizens: the hours! Besides not being able to enjoy ‘normal’ activities
like movies, dinner, dates, and happy hours, we night and overnight jocks are
made to attend staff meetings in the middle of our ‘nights.’ We aiso are called
at home at all hours about the dumbest things — and are the recipients of the
words, ‘Oh, did | wake you???’ too many times! Certainly compromises could
be reached. If the entire airstaff is awake at 5pm, then why not have a meeting
at 5pm instead of noon? | had one PD who said, ‘Oh come on. You can drag

"Anyway, enough bitching. As for job hunting, the most important thing is not to sell
yourself short. | stuck with a horrible situation so that | could wait for the right offer. | sat down
with learned people to help assess my worth in radio dollars. That helped me turn down the
$200-a-week jobs in surprisingly large markets — jobs with no future. Patience paid off, and
after a year of looking | got six good offers in a three-day period.

“t found out that many PDs do read the cover letter. Most important, | thanked the person | was
writing to for his or her time. If t were shuffiing through hundreds of tapes, | know I'd appreciate a

thank-you.”

Karyn Kasi’s Glossary for Radio Help Wanted Ads
“Young” = low pay “Hungry” = low pay
“Sunbelt, palm trees, coastal, away from the snow” = low pay

"T&R& photo” = lots of remotes and iow pay
they'll take 2%z years experience if you'll take low pay

You meet the people you compete with. If
you treat your competitors, on a personal
level, as hated enemies, they aren’t likely to
have much respect for you, either. But if
you give them a tough yet fair fight for the
ratings, you’ll probably find them friendly
once you’re both out of the market.

You meet people you send airchecks to.
Many jocks have been turned down for
specific jobs but still impressed the PD
enough to be remembered at a later date.
By the way, I've found it’s as important to
be courteous when refusing a job offer as it
is when trying to land one. My first radio
gig came from an ad I placed in the trades.
After I had accepted a good-sounding job of-
fer and moved across the country for it,
E=—8— SEoss e e e =

“I don’t know of a program dir-
ector anywhere who would hear
an aircheck of a ‘fantastic jock,’
but would refuse to consider hir-
ing the guy just because the jock
didn’t ‘know the right people.” ”

several more offers were forwarded to me. I
wrote to each of those stations, explaining
that I had found employment, thanking
them for their interest, and expressing the
hope that perhaps someday we could work
together.

Well, one month later my new employers
laid off the entire airstaff, and I was out in
the cold. (And having moved from Southern
California to Virginia in winter, I do mean
cold.) But I had saved those other letters of-
fering employment, and I decided to con-
tact those stations to see if they still had any
openings. The first person I called was the
general manager of a station in Florida,
and — to my shock — he remembered me
instantly. Why? ‘“You're the only person
who’s ever been courteous enough to write
back to me after taking a job elsewhere,”
he said. What I thought of as a simple com-
mon courtesy made such a strong, positive
impression on a stranger that it ended up
helping me land a job!

“In this industry, it's not Who You
Know; it's Who You Meet.”

e N w—
You meet people at industry conventions.
You meet people in other markets by
visiting their stations. No matter how small
your station or how large the one you visit,
if you introduce yourself to the station’s
PD or GM and say, “I'm on vacation from
Little Town, Massachusetts, where I work
at W___, and I thought perhaps someone
could show me a little of your operation,”
the odds are you'll be greeted warmly. It’s
called Professional Courtesy. (If you arrive
tape-in-hand, however, you'll be perceived
as a job-seeker and might not be so amiably
welcome.)

Mutual Aid

Here’s another personal example of a
‘“connection’’ I made in this business —
without trying. I had lost a job and needed a
place to make a new aircheck. I introduced
myself to the evening jock at a nearby
small market station. He let me use the sta-
tion’s production room. We became friends.
The tape I made there landed me a good job
in another market. A couple of years later,
my friend was looking for work. Although it
wasn’t public knowledge, I knew there was
about to be an opening at a competing sta-
tion in my market. I steered my friend
toward that station, he was hired as a jock,
and soon he was promoted to program
director. He since has moved up to the PD’s
chair in two major markets. If I were ever
to look for work as a jock, I guess I could
consider him to be a good ‘‘contact” or
“connection’’ — but only because, early in
our careers, we treated each other kindly
and fairly . . . and with a genuine, mutual

respect.
e e—————————"

| NEED YOUR INPUT. Letters, comments
and cassette airchecks are welcome. Due to
the large volume of mail, however, | regret that
| cannot critique the tapes | receive.
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GAIL MITCHELL

WBBG: Big Band, Ballads
... And Much More

Two months ago this column charted the aggressive promotional and
marketing growth of Easy Listening KODA/Houston, which recently signed
amultiyear broadcast rights agreement as the Oilers’ flagship station begin-
ning in 1985. This month we’'ll flip the format coin and chat with another
promotion-oriented outlet, Nostalgia-formatted WBBG/Cleveland.

“The idea that our listeners are too old to play the promo game is
hogwash. We can develop a cult or enthusiasm in the listeners similar to
that of the AOR stations when they were at their height.”

Larry Robinson minces no words when it
comes to WBBG/Cleveland. He and Larry
Pollock are principal partners of the station
and FM A/C sister WMJI. 'BBG’s three-
year-old “Big Bands, Ballads, And Much
More” format notched a 5.6-7.8 improve-
ment on the Arbitron summer ratings ruler,
which, according to Robinson, marks *‘30
months as the number one AM in town.”
Though WBBG’s slogan certainly maps out
its musical territory, its ‘“much more”
catch-phrase can also be applied to the sta-
tion’s extensive promotional push.

- ; .

Big Band Limo Style

Community Communication
Through focus groups, callouts, and other
research supervised by Marketing Director
Judy Cerne, WBBG has found its listeners
do like ticket giveaways, contests, dinners,
and limos. Associate Promotion Director

Terry Wascovich relates that one of the sta-
tion’s most popular events is the weekly
“WBBG Big Band Sunday Brunch,” featur-
ing Harry Hershey & The WBBG Big Band,
Russ Morgan, and other stage bands. Now
entering its third year, the brunch averages
7-800 people and has attracted such notables
as Ohio Governor Richard Celeste, Buddy
Rich, and local media/sports celebrities.

There are big band dinner/dances, a
steady stream of on-air contests like the
“Big Band Getaway to London,” as well as
live broadcasts from the convention center
(home/flower shows, etc.) and local res-
taurants. Co-sponsorship of civic, arts, and
charitable events (e.g., MDA Dance Mara-
thon, All-American City Award Festival)
round out WBBG’s total marketing strate-
gy. In fact, on Thanksgiving the station, in
conjunction with WMJI, kicked off the
“Food For Families” campaign drive.
Through a series of station-hosted events,
food and money is provided to over 260
charitable organizations in the greater
Cleveland area. During last year’s food
drive, the station auctioned Cabbage Patch
dolls and raised $7000.

Although it may seem like quantity is the
name of the 'BBG game, ‘‘the things we
participate in are quality, either communi-
ty-involved or good for the arts,” notes
Robinson. ‘“We won’t just do a store opening
or something that might be a listener tur-
noff. It feels good to get involved in some-
thing that’s good for the people.”

winners, and (in front) Kate Armstrong.

BACKSTAGE BANTER — When WBBG/Cleveland sponsored Engelbert Humperdinck's concert
at the Front Row Theatre, two lucky contest winners were on hand for the performance and a
backstage chat; pictured (I-r} are WBBG morning host Tom Armstrong, Humperdinck, the contest
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Sales promotion represents another bot-
tom-line WBBG consideration that stations
strapped by limited promotion budgets can
also put to effective use. By developing
good client relationships, a station can tie
these clients into station promotions or tie

o TR
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Jim Davis

itself into its clients’ promotions. It’s a two-
fold benefit, Cerne emphasizes. “We're
bringing in revenue for the station and ob-
taining the promotional exposure we’re
looking for, with no cash expenditure on our

and loved as “Frankie” Singing with Tommy
Dorsey and his band, he became a scream-
ing success. Young girls swooned at the
sound of his voice. Frenzied bobbysoxers
mobbed him. Psychiatrists called it “mass

© hypnosis.” [ But by 1950, Sinatra’s lifestyle
turned public opinion against him. His vocal
cords began to fray from overuse and his
career disintegrated. It wasn’t until his stun-
ning portrayal of Maggio in “From Here To
Eternity” that he began his sensational

A SINATRA SAMPLER — Giving listeners a taste of what they'll hear.

Larry Pollock
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He was christened Francis Albert Sinatra,
but by the time he was 19, he was knou'n

comeback.[] Today he is known as
- “The Chairman of the Board.
Or “Ol’ Blue Eyes” And
on WBBG Radio you
can hear him sing songs
from his early days and
songs of today. From
“Night and Day” to “My
Way.” On WBBG's Big
Band Grandstand. As
we bring the music of
your life to life.

WBBG 1260AM

The Raobinson
Broadcasting
Company

part. One way we like to develop a promo-
tion is to have all three aspects combined in
an event — the client, a charity, and the sta-
tion. We do this very effectively with our
MDA Dance Marathon. ‘Sales promotion’ is
in many cases more important to the sta-
tion than some of the civic and charitable
efforts.”

However, Robinson strongly believes
WBBG’s promotional and resultant ratings
success is intertwined with the music.
“Big Band alone would be too constricting.
We have followed Al Ham’s lead; he’s
brilliant. But through research we have
tailored and finetuned the music to local
taste. We'll play music from any era (Ron-
stadt/Riddle, Streisand . . . ) as long as it

Larry Robinson

fits our 35+ target demo. The music means
so much to this group. It brings back happy
memories and provides some R & R from
daily life. It’s also fascinating to see how
many of our younger listeners appear in the
ratings books and at our dances.”’

The music’s familiarity goes hand-in-
hand with the air personalities, who work
under the guidance of PD Jim Davis. The
jocks are well-known in the market, all hav-
ing been on the air during the big band era.
One, morning host Tom Armstrong, cele-
brated his 40th anniversary in Cleveland
radio this year.

As Larry Robinson concludes, ‘““The big
differences between us and other Big Band
stations are our promotions and research.”
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One Last Flip
Through The Foto File

1984 has gone by in a flash (if you’ll pardon the pun), and it only
seemed appropriate to make one final stab at the old foto file to see if
there were any must-see shots lingering. As luck would have it, I found

some.

As we get into 1985, make plans to take
pictures at as many of your promotions as
possible. Invest in an easy-to-operate 35mm
camera, and keep a good supply of black &

white film on hand. Not only do your shots
look great in R&R, but they make a great
scrapbook which might come in handy
when it comes to closing a sale.

centerfold.

BEAUTY & THE BEAST MEAN PRIZES — Thousands of entries poured in for WKHI/Ocean
City's "Beauty & The Beast” contest. Grand prize winners Mr. & Mrs. Jim Long received a
night on the town, limo, flowers, and a dinner fit for a beast . . . er, king. Shown (I-r) are Mrs.
Long, PD Jack Gillen, Mr. Long, and the beauty, Debi Johnson, the October 1984 Playboy

IS IT ME? — KPKY/Pocatello, ID recently spon-
sored a month-long promotion honoring the
Jackson'’s Victory Tour. Prize winners received
all kinds of Jackson paraphernalia; one received
a trip to the Los Angeles concert with KPKY
jocks Larry Kaye and Rich Terry. Shown here is
Idaho Governor John Evans, who managed to
nab a T-shirt on the promotion’s last day.

PERRY DOES DALLAS — Steve Perry recently
visited Dallas to promote his new single “Strung
Out.” In the process of getting unraveled are (I-r)
Columbia's Michael Scurlock, Steve Perry, and
KAFM/Dallas VP/Programming John Shomby.

TAKE A CHICKEN TO SCHOOL — KIMN/Den-
ver sponsored a “Back To School Safety” cam-
paign, and set the KIMN Chicken on the loose to
walk Denver area children to school during the
first two weeks of September.

EYEEOWWW! — The Thompson Twin's Alan-
nah Currie couldn't resist tugging on Tom
Bailey’s tail during a rousing visit to Q100/Allen-
town. The band is currently touring the East
Coast in support of their LP “Into The Gap.”
Shown (i-r) are Q100 PD Bryan Geronimo, and
T-Twins members Tom Bailey, Joe Leeway, and
Alannah Currie.

WE LOVE YOU BRUCE! — KSKD/Salem, OR recently sent 21 listeners to the Bruce Springsteen
concert held in nearby Tacoma. Since the concert was in another town, KSKD awarded a concert
package for each winner, which included tickets, transportation, meals, and an overnight stay at the
Tacoma Dome Hotel. Pictured in the foreground are KSKD’s PD Len E. Mitchell and copywriter Dora
Hatley; in the background are the winners getting ready to hit the road!

1 PROMISE NEVER TO SAY IT AGAIN — After I-100/Daytona Beach morning man Dr. Johnny Fever

poked excessive fun at the small town of Bunnel, FL, it seems the town had the last laugh. Here he's

shown cuffed and shackled for a free trip to the pokey after making a recent public appearance. The

:tunt brought in tons of publicity for the station, Johnny, and cell #6, where he spent a few fun-filled
ours.

ALL THIS AND A PAYCHECK TOO! — B94/Pittsburgh recently had the pleasure of judging

the “Sexy Girl” contest in a promotion for MCA recording artist Glenn Frey'’s latest single. Pic-
tured here in front of the 12 finalists (I-r) are MCA rep Mike Rose, former B94 PD Guy Zapoleon,

morning man Don Jefferson, and MD Bruce Kelly.
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CAN YOU SAY GENERAL HOSPITAL? — Out on a promotional tour,

“General Hospital” star Jack “Frisco Jones”

Wagner dropped In at KS103/San Diego. Shown (I-r) are MD/Assistant PD Mike Preston, Wagner, WB's National Second-
ary rep Sue Emmer, Operations Manager Dave Parks, and WB local rep Kenny Swink.

MILE HIGH JACKSONS — After recently playing at Denver’s Mile High Stadium, a couple of the Jacksons welcomed local
radio reps backstage for a visit and a look at Michael’s pet llama. Pictured (I-r) are Lorraine Avina, Tito Jackson, Russell
Avina, Marlon Jackson, and KDZA & KZLO/Pueblo PD Rip Avina.

Bits

¢ A Porsche For You — KEGL/Dallas is giving
away three Porsche 944s. Listeners tune in early for

Motion

WZOU/Boston promotes David Marz to Promotions
Coordinator in addition to his weekend duties . .. Gary
Spears, who's been doing afternoons at B96/Chicago since
it hit the air in May 1982, moves to nights at WAPP/New
York. Replacing Gary is Joe Bohannon from WGCL/Cleve-
land, and new to overnights is Carla Box from across town
at WBMX, replacing Tony Taylor ... WFMl/Lexington
welcomes Tim Smith from WRXT/Buffalo to do mornings

. WAZY-FM/Lafayette promotes night-rocker Steve
Louizos to Muslic Director.
KCMQ/Columbia, MO PD Dave McCormick moves into

" sales, so morning man Andy Tuttin becomes PD while mid-

day personality Mitch Baker, just moved up from evenings,
becomes MD . . . WLOL-FM/Minneapoiis welcomes part-
timers Paul Westby, from KELO/Sioux Falls, and Eric
Olsen, from Z104/Madison . . . 99KG/Sallna brings John
McKay in to do noon to 3pm from WREN/Topeka as ‘‘Sue’’
moves on. In addition, Bob Singer is now doing 9am to noon
aiong with his Production Director duties.
KDON-FM/Salinas, CA PD Kirk Cliatt announces the
returm of Scott Summers to the air. Scott, who last worked
at KIDD/Monterey was sidelined for six months with eye sur-
gery . . . C.J. Stone exits KFIV-FM/Modesto to do 1-5pm at
KPKE/Denver ... New to the OK100/ithaca News
Director’s slot is Rob Pondisclo from WDOS/Oneonta, ND,
replacing Mike Dunn, who scored a job with the Voice of
America/Washington . . . Scott Waiker becomes Produc-

tion Director at KMEL/San Francisco, coming from the same |

position at B97/New Orleans.

WWW americanradiohictory com

the ‘“Key Song,” then call in when the song is played
to try for $97 and a key which will possibly rev the
engine of one of the cars. The giveaway events are
held at major shopping malls, and the contest is
scheduled to last about two months.

¢ A Promotion Stunt For You — KSET-FM/EI
Paso morning man Bill Clifton stripped at local beef-
cake house ‘“‘Foxy’s’ to win a $10 bet. He got to meet
lots of women and now many of them are part of his
“active audience” in the morning!

* Biggest Cash Giveaway Of The Decade! —
98PXY/Rochester gave away $5098 in a month-long
contest that became the ‘‘biggest cash contest the
market has seen in ten years,” according to PD Tom
Mitchell. Using “Eye Of The Tiger” as its theme
song, 'PXY kept listeners tuned in for a whole month
before the song was finally played. An award worth
waiting for!

¢« Know Your Rock Star — KAY107/Tulsa re-
cently sponsored the “Rick Springfield Trivia Quiz.”
Listeners had to answer five trivia questions regard-
ing the artist’s musical history. Five sets of prizes
were given away during the five-day contest. Two big
winners got to meet Rick as well as attend the sound-
check, dress rehearsal, and concert,.

¢ Ride The Concert Cruiser — 98PXY/Rochester
regularly sends its listeners to concerts in surround-
ing bigger cities aboard the ““98PXY/Rochester Con-
cert Cruiser.” The staff visits shopping malls
throughout the city, registering names to be an-
nounced over the air for the trip, the tickets, and all
sorts of freebies! Listeners must listen for their
names, and once they’re announced, they have nine
minutes and eight seconds to call in.
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STEVE FEINSTEIN

LOW DIARY RETURNS FROM 18-24 MALES

Is AOR Getting A Fair
Shake From Arbitron?

AOR'’s biggest problem isn’t in the areas of programming, sales, or
competing formats. Rather, it’s a chronic situation that foils the best-
laid plans of many AOR stations while leaving them feeling helpless to
ao anyuning apout it — poor Arbitron dlary returns trom the tormat’s

core demo, 18-24 year-old males.

The amount of in-tab (usable) diaries
Arbitron receives from that cell is often far
less than the percentage of 18-24 year-old
males in a market’s general population
would dictate. (See accompanying box for
examples.) When a cell is under-
represented in in-tab diaries, Arbitron’s
weighting procedure compensates by mak-
ing each diary received from a member of
that cell represent proportionately more
people. This presumably makes- ratings
statistically valid despite the low amount of
diaries returned.

Nonetheless, many AOR programmers
and managers argue that the extra cume
value accorded each diary results in scores
that fluctuate from book to book. The
following comments and war stories come
from AOR decision-makers who express
their frustration at what they feel is Ar-
bitron’s inability or unwillingness to rectify
this problem and others. For a further ex-
planation, as well as views from an Ar-
bitron representative and the chairman of
the Arbitron Radio Advisory Council, see
Jhan Hiber’s Ratings & Research column in
this issue.

Ken Stevens
VP/Programming,
Shamrock Communications

“The whole diary system isn’t conducive
to getting returns from 18-24 males. An
average 18-24 male logging his radio listen-
ing every day with exactitude is out of sync
with his active lifestyle. He’s too busy, and
filling out a diary is too time-consuming
and tedious for the grand remuneration of
50 cents. The complex instructions in the
diary make it even less likely for him to fill
it out.

“As people who spend an awful lot of
money with Arbitron, broadcasters are
looking for answers as to why there can’t be
a level of diary returns from 18-24 males

comparable to other demos. I've heard a lot
of Arbitron’s reasons and what’s being
studied, but the bottom line is the problem
hasn’t been solved. I believe it’s hurting
AOR.

“The average agency buyer relies on that
report as a bible and isn’t interested in a
particular book’s margin of error or in how
weighting the sample may work to the de-
triment of a radio station.”

Y ——————— ___]
Tom Owens

PD, WEBN/Cincinnati

“Arbitron’s developed a system for deal-
ing with this problem but they just haven’t
told anybody about it. It’s called ‘Indif-
ferential Survey Treatment.’ It means
they’re indifferent to the problem.

“A participation premium for non-ethnic
18-34 males would be a good place to start,
and perhaps representation of group-
quarters living situations might be in order.
1 don’t know if any further weighting is the
answer — the section on statistical limita-
tions already looks like a Stephen King
novel.

“It’s not a question of achieving a
methodological advantage for AOR, it’s
just a matter of better replicating the listen-
ing preferences of the market overall.”

Seth Mason
GM, WXRT/Chicago

“By placing more emphasis on each in-
tab diary, undersampling may sometimes
actually help a station if the fewer diaries
returned happen to come from heavy users
of that station. But fluctuations up and
down are going to hurt your business in the
long run. The advertising community will
feel more comfortable using a station that
performs more consistently.

18-24 MALE IN-TABS

l

Swing Low Sweet Diary Returns

county and demographic.

correct percentage.

Men 18-24 As % Of 12+ Pop.
(Desired # Ot Diaries)

New York 6.4 (262)
Los Angeles 8.1 (275)
Chicago 7.5(243)
San Francisco 7.3 (201)
Philadelphla 7.3 (201)
Detroit 7.2(182)
Boston 7.7 (183)
Houston 8.4 (172)
Washington 7.2 (144)
St. Louis 7.0(147)
San Diego 11.3 (168)
Cleveland 6.8 (125)

diaries.

As Jhan Hiber often notes, the first pages you should read in an Ar-
bitron report are pages two and three. That's where you'll find crucial infor-
mation regarding the amount of in-tab diaries used in the sample, both by

Arbitron generally receives fewer diaries from 18-24 males relative to the cell’'s percentage
of the overall population. You can verify this by comparing the figures below, expressed as both
percentages, and, in parentheses, actual numbers of diaries. All figures refer to metro survey
areas in the summer '84 survey. Note that whether the in-tab sample is too low or too high com-
pared to a cell’'s actual percentage of the total 12+, the sample is always weighted to match its

Men 18-24 Diary Returns: What Should Be vs. What Is

% Ot in-Tab Dianies From 18-24 Men Shortfall By %
{Achieved # Of Diaries) {# Ot Dianes)
6.2 {252) -4% (-10)
6.9 (234) -15% (-41)
5.4 (176) -28% (-67)
6.8 (186) 7% (-15)
5.3 (147) -27% (-54)
6.1 (155) -15% (-27)
6.1 (144) -21% (-39)
7.0 (143) 17% (-29)
6.0 (121) -16% (-23)
6.3 (132) -10% (-15)
5.3 (80) 529 (-88)
5.9 (108) -14% (-17)

As you can see, in every market the in-tab sample from 18-24 males fell short of the cell's
percentage of the population. The most egregious example was San Diego, where although
18-24 males constitute 11.3% of the 12+ population, only 5.3% of the in-tab diaries came from
that cell. The cell's in-tab fell 52% short (88 diaries) of constituting a proportionate amount of

L)

“Another problem is group-quarters liv-
ing, such as college dormitories and
military installations. Stations that have
listeners in those settings are also under-
sampled and underrated in that respect.

“If you leave yourself completely at the
whim of quantitative numbers, you're in a
tough spot. You have to talk to people about
Birch, whose methodology more accurately
rates 18-34 men, and qualitative studies like
Scarborough and Quantiplex if you’re in a
market where they’re available.

“Arbitron hasn’t been put under enough
pressure to take some of the money they’re
making and solve the problem. Maybe it
means finding out where the 18-24s are once
they’ve received a diary and making more
calls to remind them to return the diary.”

S T R T S Y TR
Bill Sommers

VP/GM, KLOS/Los Angeles

(Bill is the Arbitron Radio Advisory
Council’s representative for AOR stations
in markets 1-50. In light of the Council’s
policy to have the Chairman be its sole
spokesperson, Bill’'s comments here are
made from his position as VP/GM of
KLOS.)

“We're getting shorted on the 18-24
return. Arbitron admits it’s undersampling
non-ethnic 18-24 males. When a project they
did treated that demo exactly like ethnic
respondents, they received a response rate
that was as good as ethnic returns.”

s ———————
George Sosson

VP/GM, KRQR/San Francisco

“In the summer ’84 book, KZST/Santa
Rosa, a station based in Sonoma County
north of San Francisco, went from below a
.5 share in the spring to over a 4 share in
men 18-34. This happened because the
person-per-diary values for 18-24 men in
Sonoma County went from 1300 to 6400.

“Luckily, we were able to convince
advertisers that a small station doing that
well in the San Francisco book was a fluke.
It’s more likely to happen in the summer
book when the total sample base is smaller.
Had it been a fall book, it could’ve hurt us.

“AOR stations across the country have to
unite, as the ethnic stations did when they
leaned on Arbitron to make changes. Ar-
bitron had a problem getting young black

Continued on Page 37

Ken Stevens

Bill Sommers

George Sosson
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Is AOR Getting A Fair Shake From Arbitron?

Continued from Page 36

males to fill out diaries; they addressed the
problem and fixed it. They now have an
acknowledged problem reaching non-ethnic
18-24 males; let’s fix this one.”

Jeff Pollack

President
Jeff Pollack Communications

“When a small amount of diaries are
weighted so heavily, it puts AOR at a con-
sistent disadvantage. Birch shows AOR ina
much more favorable light because its
methodology reaches 18-24 males much bet-
ter. I'm not satisfied with Arbitron’s answer
that a Differential Survey Treatment for
young males doesn’t work. Broadcasters
have to exert a collective force to stress the
priority of correcting this imbalance.”

Jack Rattigan
VP/GM, WNOR-AM & FM/Norfolk

“We have many military bases here with
thousands of potential 18-34 listeners who
aren’t surveyed. Along with not surveying
dormitories on college campuses, it’s unfair
to AOR and all formats that program to
males under 35.”

Dave Lange
Operations Manager
WSHE/Miami

‘“Undersampling doesn’t affect your
average persons as much as your cume, 1
believe. We’ve all been defining our pro-
gramming more narrowly, superserving
segments of the audience. Since cume is a
function of mentions in diaries, it becomes
more difficult to build up a steady cume
when there are only 10 or 15 diaries used to
represent upwards of 70% of a station’s au-
dience. The fewer diaries out there, the less
odds you have of getting mentioned.

‘“Perhaps a way to get a better sample is
for Arbitron to apply its ‘Cluster Plus’ pro-
gram that determines what kind of people
live in a given area. That could isolate high-
density areas for 18-34 males, and Arbitron
could buy more samples for these areas.”

jpeesss s e
Dwight Douglas

President
Burkhart/Abrams/Michaels/
Douglas & Associates

“In up to 8% of the markets we’'ve
studied, we’ve seen anywhere from 25-50%
fewer diaries than there should be repre-
senting that part of the population. The real

SEGUES

Fred Brennan replaces the exiting
Skip Isley as WYFE/Rockford MD, and
Kurt Wallace joins 'YFE from KGLD/St.
Louis for mornings . . . At WRKI/Dan-
bury, Bruce Goldsen steps down as
MD to concentrate on programming Sis-
ter AM WINE. Mark Devine will serve as
WRKI's Acting MD.

Ben Manilla leaves WLIR/Long Is-
land mornings, which will be handled by
MD Larry ‘‘The Duck’’ Dunn. Ben can
be reached for producing radio features

'DIZ DASHES DIXIE — WDIZ/Orlando competed
in the 1550-mile Dixie Dash Road Raily from
Orlando to New Orleans and back, helping to
raise $5000 for the Central Florida Leukemia
Society. Pictured are (I-r) WDIZ PD Rad Messick,
chief navigator Susan Davis, Promotion Director
Mick Dolan, and EMI America Regional Promotion
Director Chris Hensley.

and documentaries at (212) 228-1494

WAQY/Springfield overnighter
Michael Scott is replaced by parttimer
“Nick Danger’’ . . . KWHL/Anchorage
morning man John Frost steps down to
become an Account Exec at crosstown
KENI, whose GM is none other than
John’s dad, Jack Frost.

After serving as PD and then MD of
WRXT/Buffalo, Dino Matela is available
at (716) 838-1687.

TOT ROCKER — Only child iabor laws prevent
this babe in the arms of KMET/Los Angeles per-
sonality Billy Juggs (left) from hitting the rock 'n
roll road. Also looking out for the rock prodigy’s
welfare at an in-store appearance is Y&T's Dave
Meniketti.

effect is to make AOR look unstable when
we’re trying to get reliable trending infor-
mation. When you see an AOR lose half its
18-34 men and you find that there were only
10 in-tab diaries, that’s a problem.

“Once you use a different methodology
for one cell, you're obligated to use that pro-
cedure to correct deficiencies in other pro-
blem areas. However, until the requests for
18-24 male avails is great enough at the
agency level for buyers to start questioning
results because of lack of sample, I think
it’s a problem we’re going to have to live
with.”

BT e ST S TR T TR |
Lou Mellini

GM, KILO/Colorado Springs

“When we dropped 14.5-8.4 in spring ’83,
the undersampling of 18-24 males was so

bad that Arbitron couldn’t use its ‘Aid’
policy. We were rebated money because Ar-
bitron was so below its target in-tab. There
were 26 in-tab diaries from 18-24 males;
there should have been 59 if the amount of
diaries for the cell had been proportionate
to its percent of the population.

“We lost advertising revenue, and are no
longer subscribing to Arbitron. We now use
Birch, and aren’t having any trouble with
our rep firm or national sales, which are the.
best ever.

‘“Arbitron was initially supposed to be a
programming tool. They forced the issue
years ago and made it into a selling tool. If
that’s going to be the case, it’s got to be
more accurate. Not just in weighting the
diaries statistically, but in retrieving them
in the first place.”

Letters . . .

to remain anonymous:
Dear Bill:

I'm writing to you in your capacity as the
AOR rep on the Arbitron Radio Advisory Coun-
cil.

In a recent survey our station’s share fell
dramatically. Upon closer examination of the
book, we found the person per diary values for
men 18-24 to have changed radically from
the previous survey.

Bill, our format is in the same position ethnic
stations were a few years ago. Arbitron simply
can't measure young men -and consequently
AOR stations get unusual weighting.

Your Letters

As the Arbitron Radio Advisory Council’s representative
for AORs in top 50 markets, Bill Sommers brings every letter
he receives to the council's meetings. Here’s an excerpt of a
letter he received recently from a general manager who wishes

He Reads

AOR stations must stand together to force
Arbitron to offer special measuring techniques
for young white males as it now affords ethnic
diary keepers.

If this isn't done, AOR will continue to be
hurt unfairly.

I'm available to help in any way | can.

Voice your concerns about the undersampl-
ing of non-ethnic 18-24 males by writing to

Bl Bill Sommers

VPIGM
KLOS
3321 South La Cienega Blvd.
Los Angeles, CA 90016

BLOODHOUNDS — KKDJ/Fresno’s third annual
Breakfast Club Blood Bank Radiothon turned out
1065 donors, twice last year’'s amount. Shown in
the heart of KKDJ’s studio are (I-r) morning duo
Don DeWolf and PD Don Fischer, both of whom
stayed on the alr for 36 hours.

FIND YOUR WAY BACK (STAGE) —
WKLS/Atlanta gave away a guitar belonging to
the Jefferson. Starship’s Craig Chaquico. Pictured
backstage are (I-r) 96 Rock’s Kelly Kincaid, a fan,
the winner, Chaquico, and afternooner Kaedy
Kiely.

ABOUT FACE — Shown awarding the same
model Fender guitar that David Gilmour plays is
WBLM/Portland PD Jose Diaz (right). A mystery
riff contest qualified entrants for the Gilmour
giveaway.
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HIBERNETICS

A Guide to
Radio Ratings
and Research
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Here's what you get in simple, easy to read and useable form:
Chapter 1

Radio Research Overview

— a history of research
Chapter 2

Focus On Focus Groups

— Definition, use, do-it-yourself
Chapter 3

Telephone Studies

— strengths/weaknesses, do’s and don’ts
Chapter 4

Other Market

Research Techniques

— Mail, in-person, when/how to

Chapter 5
A Look Inside Arbitron
— Intro and production

Chapter 6
The Almighty Diary
— evolution, longevity, history
Chapter 7

Diary Analysis
— how to get the other 75% of information
Chapter 8

Quarterly Measurement
— how to succeed, history and problems

Chapter 9
Birch Radio
- background, methodology, comparison with ARB
Chapter 10
Sales Research — akey to better revenues
Chapter 11
Sales Breakouts
— computer options, types of breakouts

r Order your copy now and take advantage of this
SPECIAL PRE-PUBLICATION OFFER:

Please send me copies at $39.95 of
Hibernetics, A Guide to Radio Ratings and Research.
NAME
STATION/AFFILIATION
ADDRESS
ary STATE Zp
MASTERCARD # __ ==
INTERBANK #
EXPIRATION DATE
VISA #
EXPIRATION DATE
Make check payable to: RGR Books/Hibernetics

(please allow 4-6 weeks for delivery.)
Ca. residents add 6'2% sales tax.

HIBERNETICS © RER BOOKS 1984
1930 CENTURY PARK WEST LOS ANGELES, CA 90067

BOOKS

CALENDAR

Two Free Samples

Since the mention here of a couple of firms
offering services to radio talk shows and news
departments, two more companies have con-
tacted me to ask that their services be mention-
ed. I'm pleased to do it because radio people
need to know about available resources.

Broadcast Interview Source says its “Ra-
dio Talk Show Guest Directory” lists “‘groups
that welcome radio talk-show contact,” and of-
fers a free copy to anyone with a talk show.
Spokesman Mitchell Davis says BIS makes its
money by selling the directory for $25 to people
in public relations, and by selling ads in the di-
rectory’s Yellow Pages. I estimated around 450
public affairs sources, companies and public in-
terest groups listed alphabetically from AT&T
through- War Control Planners. Davis says a
new edition will be published next Spring.
(Broadcast Interview Source, 25000 Wisconsin

12 to 15 short features every weekday. Each
story cites its source and a phone number for the
spokesperson or person the story is about. In the
sample day they mailed (11-15) were: who’s be-
ing dropped from the new Social Register,
ghostbusters at a pizza factory, Swift and Com-
pany’s Butterball Turkey Hotline, Pilgrims
didn’t celebrate Thanksgiving, a proposal to li-
cense would-be parents, emotional effects of
ending a love affair, exercises for pets, the Ep-
cot Poll on women and the Presidency, Glam-
our magazine’s opinion poll on ex-Miss America
Vanessa Williams, plus 13 Thanksgiving-relat-
ed feature story ideas and contact numbers.
Maggie Dugan says anyone’s welcome to a free
two-week mailing by calling (415} 974-1622.
Subscriptions start at $40 monthly for college
stations and individuals, ranging up to $75 for
stations in big markets. (Rip 'n’ Read, 88 First

Ave. NW Suite 930, Washington, DC 20007;  St. Suite 302, San Francisco, CA 94105).

{202} 333-4904.)

The “Rip 'n’ Read’ service of San Fran-
cisco pores through some 200 newspapers, mag-
azines, and other print sources, rewrites the
more interesting stories (heavily tending toward
“upbeat and offbeat”’), and mails its subscribers

London Killer Fog
MONDAY, DECEMBER 3 — The world’s worst air pollution hit London in 1952. People were heating their
homes with coal. The smoke mixed with fog and formed sulphuric acid in the air. People couldn’t breathe: some of them
used World War I1 gas masks when they went outside. The acid smog was so thick that cars had to use their headlights dur-
ing the day. By the time the London Killer Fog completely dissipated two weeks later, the normal death rate had been ex-
ceeded by 4000. The Killer Fog of 1952 inspired England to pass its first pollution-control laws.
Illinois 21st state 1818. First neon sign 1910 Paris. 786 students arrested Free Speech sit-in UC Berkeley 1964. First

Several people have called to ask for my
evaluation of the various competing mailout fea-
ture services, but I've kept my personal opinion
secret and my mouth shut about that. We all
have different standards and needs.

I successful human heart transplant in 1967. Eleven died in crowd crush at Who concert Cincinnati 1979.

Longest Airplane Ride
TUESDAY, DECEMBER 4 — A little Cessna-172 took off from Las Vegas on this date in 1958 and didn’t
land until February Tth. It was the world’s longest airplane flight. Bob Timm and John Cook, with continual midair re-
fueling, stayed up 64 days and 22 hours, a little over two months.
Manila paper patented 1843. George Hormel (first to can ham) born 1860. Play *“Tobacco Road™ opened NYC 1933,
#2 longest-running non-musical stage drama (#1 is ““Life With Father”). Works Progress Administration shut down 1942:
WPA had provided 8 million federal jobs since 1935. Brightest fireball meteor over Europe 1974, 10,000 times brighter than

full moon.
The late Dennis Wilson of the Beach Boys would have been 40. Fugitive financier Robert Vesco 49.

Is Disney In Cold Storage?
WEDNESDAY, DECEMBER 5 — Walt Disney was born in 1901, about a dozen years after Tom Edison

made the first primitive movies. Disney’s first movie job was lettering theater slides that sold No Smoking or Coming Soon
To This Theater. When he was 27, Disney created the first cartoon with sound, which was also the first Mickey Mouse car-
toon (1928). Walt Disney died just after his 65th birthday in 1966. A lot of people have heard that Disney had himself froz-
en, in hopes that doctors in the future could thaw him out and bring him to life again. The rumor is wrong. Disney was cre-
mated and his ashes are resting at Forest Lawn in Burbank.

Phi Beta Kappa formed 1776. Folding chair patented 1854. Stilson patented “‘screw wrench” 1876. Numbers first
used on football uniforms 1908. Prohibition ended 1933. Black bus boycott began Montgomery, AL 1955.

Jim Messina 37. Little Richard (Penniman) 52.

Largest Accidental Explosion
THURSDAY, DECEMBER 6 — Two ships collided in the harbor at Halifax, Nova Scotia 67 years ago and

created what has been called the largest manmade explosion prior to the atomic bomb. One ship was loaded with explosives
and ammunition for World War 1. The Halifax disaster of 1917 claimed an estimated 2000 lives and left only two buildings

standing on shore.

The original St. Nicholas (Archbishop of Myrna) died in 342. Christmas celebrations outlawed Massachusetts Bay
Colony 1659. Royal Gorge suspension bridge (world’s highest: 1053 feet above Arkansas River in Colorado) completed
1929. 300,000 at Rolling Stones concert Altamont, California, in 1969.

Steve Alaimo 44.

Texas “Death Needle” Execution
FRIDAY, DECEMBER 7 — Two years ago a convicted murderer in Texas became the first condemned man
to be executed by lethal injection. The legislator who wrote the law, Ben Grant, says Texas adopted the so-called death
needle partly because of the belief that it is “'less inhumane and not as much of a circus sideshow"" as the electric chair.

Delaware first to ratify Constitution 1787. Japanese attacked Pearl Harbor 1941.

Johnny Bench 37. Ellen Burstyn 52. Ted Knight 61.

Tomorrow {12-8) Gregg Allman 37, Flip Wilson 51, Sammy Davis Jr. 59. Sunday (12-9) Donny Osmond 27. Dick
Van Patten 56, Redd Foxx 62, Kirk Douglas 68. Thomas “Tip"” O’Neill Jr. 72.
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What I Played On My
Christmas Vacation. . .

It seems to be a well-held assumption that most programmers don’t
like to play Christmas music during the holidays. Gee, I assumed that
holiday songs were an integral part of Americana, just like apgle pie and
the Chicago Cubs. (Well, for you Padres fans, two out of three ain’t bad!)

I, for one, like holiday music. Here in Cali-
fornia, where the nearest snow is two hours
away at the resorts, you need everything
else you can muster to remind you that
Christmas is near. Busy shopping centers
just don’t do the trick. A spot-check around
the country indicates that most A/C sta-
tions will indeed deck the halls with silver
bells — but sparsely.

Christmas Survey

With Nat King Cole’s ‘“Christmas Song,”
playing in the background, WSB-FM/Atlan-
ta PD Donna Brake said her station will use
a holiday jingle package to introduce that
Christmas feeling. The selections it does
use is very contemporary. ‘‘And,” explain-
ed Donna, “by the time we hit the week
before Christmas, we’ll play one per hour.
On Christmas Eve, two per hour. We also
have a locally-produced Saturday night
oldies show, and I'm sure we’ll spotlight
some of the rock 'n’ roll Christmas songs on
the 22nd.”

WTIC/Hartford PD Tom Barsanti is ad-
mittedly not a *‘big lover of Christmas mu-
sic.” But he will begin phasing in some pop
selections right after Thanksgiving. “We’ll
fit one in per airshift at the beginning,” said
Tom, ‘“but around two weeks before
Christmas, we’ll increase the pop selections

to once per hour, and play a traditional
selection once-per shift.”” By a week in front
of Christmas, WTIC will get to two per hour
until Christmas Eve, when it'll go very
heavy.

The station will also broadcast a call-in
talk show whereby kids can speak with San-
ta (played by one of the station’s air person-
alities), a popular item. It’ll also air a high
mass on Christmas Eve, and run some syn-
dicated holiday material on Christmas Day.
Toward New Year’s, Tom runs another
feature that unites listeners with faraway
friends and relatives, again in a talk show
format.

At music-oriented WKJJ/Louisville, PD
Leigh Jacobs said he will begin running
some holiday tunes after Thanksgiving. As
with the other stations, the rotations begin
light, but they’ll get heavier as the 25th ap-
proaches. ‘“‘And,” added Leigh, “I don’t
know exactly how much music I'll be play-
ing, because I wait to see how the season
feels. I notice that some Decembers are just
more ‘Christmasier’ than others. In any
case, the frequency of play will hit four per
hour by Christmas Eve.”

KNBR/San Francisco PD Ron Reynolds
said his station produces an elaborate,
11-hour special that runs twice on Christ-
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OH, HOW TRADITIONAL — The KHOW/Denver staff turned pilgrim-for-a-day this Thanksgiving,
as they hosted “Dinner On The Mayflower” for lucky listeners. Little did the winners realize that
their feast was on a Mayflower moving van! Shown below in front of the truck are KHOW GM
Tom Durney, midday personality Lynn Woods, winner John Roberts, midday talent Tab Allen,
evening host The Boogieman, PM driver Danny Davis, winner Kim Roberts, morning team of Hal
Moore and Charley Martin, and Promotion Director Deb Dowling.

mas Day. ““It allows us to have all our per-
sonalities on the air, but they still get the
day off. Aside from Christmas songs that
are clustered two-to-three each, the person-
ality will read a vignette lasting from 30
seconds to four or five minutes. There, they
can share holiday memories or relate
stories. Our morning duo Frank Dill and
Mike Cleary will read the Christmas Story
from the Bible, for example. Other person-
alities will read selections such as ‘One
Solitary Life,’ ‘The Night Before Christ-
mas,” and ‘Yes Virginia, There Is A

Christmas.” Another personality, C.J.
Bronson will share memories of her Minne-
sota days where there always was a white
Christmas.”

Ron said that KNBR will play some
Christmas selections in the early part of the
month only on weekends, finally crossing it
over to weekdays around the 17th. The sta-
tion will favor contemporary selections by
contemporary artists. “I'm sure,” said
Ron, “that we’ll be playing material from
Kenny Rogers and Dolly Parton’s new

AR AR A QAR AR AR AR AR Ao AR

“My Favorite Things"” — Diana Ross & Supremes (Motown)

Xmas Music Checklist

If you're still hunting for the right Christmas tunes to program, here's a list
of suggestions that'll get you started. They're separated according to
whether they lean more contemporary or traditional. Of course, many of
these selections are recorded by more than one artist. Those shown
generally represent the most popular version. Thanks to the Green Book for

many of the entries.

Contemporary
“Blue Christmas" — Elvis Presiey (RCA)

“Child Of Winter" — Beach Boys

“Christmas Celebration” — B.B. King (UA)

“Christmas Is A Time To Say | Love You" — Billy Squier (Capitol)
“Christmas Song” — Nat King Cole (Capitol)

“Christmas Waltz” — Nancy Wilson (Capitol)

“Feliz Navidad” — Jose Feliclano (RCA)

“Frosty The Snowman" — Jackson 5 (Motown)

“Frosty The Snowman" — Ronettes (Various)

“Green Christmas” — Stan Freeberg (Capitol)
“Have Yourself A Merry Little Xmas"” — Barbra Streisand (Columbia)

e “) Believe In Father Christmas” — Greg Lake (Atiantic)
‘I Saw Mommy Klssing Santa Ciaus’ — Ronettes (Various)

“I Won't Be Twisting This Xmas” — Guldo Sarduccl (WB)
“I'l Be Home For Christmas” — Al Martino (Capitol)

“Jingle Bell Rock” — Bobby Helms (MCA, UA)

i

“Jingle Bells” — Smokey Robinson & The Miracles (Motown) &
“Litle Drummer Boy" — Joan Jett (Boardwalk)

“Little Saint Nick” — Beach Boys (Capitol)

“Merry Christmas Darling” — Carpenters (A&M)

“Merry_ Christmas, Happy New Year” — Chambers Bros. (Capitol)
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“Night Before Christmas” — Gladys Knight & Pips (Buddah)

“No Room At The Inn” — Staple Singers (Fantasy)

“On This Christmas Night' — B.J. Thomas (MCA)

“Please Come Home For Christmas"” — Eagles (Elektra) Ll
“Rockin’ Around The Christmas Tree” — Brenda Lee (MCA, UA)

“Rudolph, The Red Nosed Reindeer” — Gene Autry (Columbia)

“Santa Claus Is Coming To Town" — Crystals (Various)

“Sleigh Ride” — Ronettes (Various)

"Snoopy’s Christmas’ — Royal Guardsmen (Laurie)

“Step Into Christmas” — Elton John (MCA)

“Winter Wonderiand” — Andrews Sisters & Guy Lombardo (MCA)
“"Wonderful Christmas” — Paul McCartney (Columbia)

"“Adestes Fideles (Oh, Come . .

Traditional
.} — Jackie Wilson (Brunswick)

“Away In A Manger” — Nat King Coie {Capitol)

“Christ Is Born” — Perry Como (RCA)

“Deck The Halls — Roger Williams (MCA)

“Do You Hear What | Hear?" — Bing Crosby (Capitol)

“God Rest Ye Merry Gentlemen' — Ella Fitzgerald (Capitol)

“Hark The Herald Angels Sing” — Judy Garland (MCA)
"Joy To The World” — Mormon Tabernacle Choir {Columbia)

'.EC : X

“Little Drummer Boy" — Harry Simeone Chrale (MCA)

“0 Come O Come Emanuel“ — E. Ormandy & Phlla. Orch. (Col.)
“Oh Holy Night” — Joan Baez (Vanguard)

“Oh Little Town Of Bethlehem” — Frank Sinatra (Capitol)

“Oh Tannenbaum” — Leontyne Price (London)

“Silent Night Holy Night" — Phll Spector & Guests (Various)

“Silver Bells” — Johnny Mathls (Columbia)

“Twelve Days Of Christmas” — Ray Coniff Singers (Columbia)
"“We Wish You A Merry Christmas” — Perry Como (RCA)
“White Christmas” — Bing Crosby (MCA)
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GET OUT THE SINGING DOGS!

"Tis The Season To
Play Christmas Songs

Thanksgiving is over and visions of sugar plums (and all those neat
toys you’ll be getting) are dancing in your head. It’s time to pause a mo-
ment from the busy task of hanging your Christmas stockings from the
mantle with care to decide just what you're going to do about playing

Christmas music this year.

To help us along this year, we’ve enlisted
the aid of two good little radio elves. Pro-
viding the cold-weather view on the finer
points of Christmas music programming is
WYRK/Buffalo PD Ken Johnson, while
KNIX/Phoenix General Program Manager
Larry Daniels offers the pros and cons of
‘“‘White Christmas’’ where it’s 90 degrees on
Christmas day.

When Do You Start?

OK, we already know that stores are
dressed for Christmas right after
Thanksgiving, although a couple around
here have moved the starting date up to
Halloween. At any rate, Ken starts
Christmas music the Monday after

Ken Johnson Larry Daniels
Thanksgiving — at the rate of about one
every other hour. Much of what he does
with the music is flexible and dependent
upon local weather conditions. “If it's a lit-
tle colder or snowier, I'll bump up the fre-
quency a bit,” he says, ‘“and conversely,
play a touch less if it’s unseasonably
warm.” (Read: less cold — Ed.) “Otherwise,
we’ll move up the frequency on a weekly
basis as Christmas Day approaches.”

Larry Daniels mentioned that the
theories of programming Christmas music
fall into two camps. “One view is that you
start playing Christmas songs early, to put
people in the Christmas spirit. The other
theory is to start playing them late, because
by Christmas they’ll be sick of hearing
them.”

Both approaches are complicated by the
fact that people hear so much Christmas
music in other ways — from TV, and
especially in stores. How does that effect
the listeners’ tolerance level for what they
hear on the radio?

Larry’s feeling follows along the line of
the second theory. ‘“We wait ’til the first
week in December to begin, and then play
only about one per shift. We don’t start to
heavy-up until December 15th or so. The
real problem is, how many good Christmas
songs are there? How many times can you
play ‘Rudolph, the Red-Nosed Reindeer?’
Fortunately, we’ve gotten in a lot of great
new Christmas music over the last three
years.”

Ken sees the product shortage as a reason
why there isn’t enough Christmas or sea-
sonal music on radio stations. ‘It gets over-
looked by a lot of programmers,” he says.

“I’ve never heard a listener make the com-
ment, ‘You played too much Christmas mu-
sic this year.” The public doesn’t seem to
tire of it.”
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Part of reinforcing that perception, how-
ever, is having plenty of music on hand to
play. Ken agrees, adding, “If you're only
playing 40 or 50 tunes, then you’ll burn 'em
out. You need a good variety of contempor-
ary-sounding Christmas music, and enforce
the rotations you set up.”

One way of assembling a big seasonal
playlist is to include Christmas songs by
“non-format’ artists. The theory behind
this idea is the same one many apply when

Continued on Page 42

® The Hits Of Christmas 9

To augment all the new Christmas releases you've been getting in the
mail, here’s a list of songs available to play. Thanks to the Green Book and
Ken Johnson, who points out, “It's not a complete list of all Christmas songs
ever recorded by country artists, but it should serve as a guideline for any
contemporary Country station when planning Christmas programming.”

Christmas In Dixie Alabama 1982 RCA
Po’ Folks Christmas Bill Anderson 1968 Decca
Ding-A-Ling The Christmas Bell  Lynn Anderson 1970 Columbia
Jolly Old St. Nichotas Eddy Arnold 1962 RCA
A Trucker's Christmas Lee Arnold 1976 Kirshner
Jingle Bell Rock Chet Atkins 1961 RCA
Here Comes Santa Claus Gene Autry 1947 Columbia
Rudolph The Red Nosed Reindeer Gene Autry 1949 Columbia
Peace On Earth... Razzy Bailey 1982 RCA
It's So Close to Christmas Bellamy Bros. 1981 wB
| Saw Mommy Kissing Santa Claus Jimmy Boyd 1952 Columbia
Fall Softly Snow Jim Ed Brown & H. Cornelius 1977 RCA
There's No Place Like Home Glen Campbell 1968 Capitol
Merry Christmas Darling Carpenters 1970 ASM
The Little Drummer Boy Johnny Cash 1959 Columbia
That Christmassy Feeling Johnny Cash & Tommy Cash 1972 Columbia
Rudolph The Red Nosed Reindeer Chipmunks 1960 Liberty
Christmas Wouldn't Be... Roy Clark 1982 Churchill
The Christmas Song (Chestnuts...)Nat King Cole 1946 Capitol
The Christmas Dream Perry Como 1974 RCA
Home For The Hulidays Perry Como 1959 RCA
I'i Be Home For Christmas Perry Como 1961 RCA
White Christmas Earl T.Conley 1983 RCA
Do You Hear What | Hear Bing Crosby 1963 Capitol
| Hear The Bells On... Bing Crosby 1956 Decca/MCA
White Christmas Bing Crosby 1947 Decca/MCA
Jingling Brass Danny Davis & Nashville Brass 1970 RCA
Yes Patricia, There Is A Santa... Jimmy Dean 1965 Columbia
Christmas For Cowboys John Denver 1975 RCA
Please Daddy John Denver 1973 RCA
Have Yourself A Merry..../

We Wish You A Merry Christmas John Denver & The Muppets 1979 MCA
Old Time Merry Christmas Dave Dudley 1970 Mercury
Feliz Navidad Jose Feliciano 1970 MCA
Please Come Home For ChristmasFreddy Fender 1977 Dot/MCA
Sweet Baby Jesus Larry Gatlin 1982 Columbia
Grandma Got Run Over By A...  Elmo & Patsy 1984 Epic
Lonely Christmas Call Mickey Gilley 1976 Playboy
Live At Gilley's Christmas Medley Mickey Gilley 1981 Epic
Look Around You... Bobby Goldsboro 1968 UA
Nuttin’ For Christmas Barry Gordon 1955 MGM
Goin’ Home For Christmas Merle Haggard 1982 Epic
it We Make It Through December Merle Haggard 1973 Capitol
Christmas Is Tom T. Hall 1979 RCA
Natividad (The Nativity) George Hamilton 1970 RCA
Light Of The Stable Emmylou Harris 1984 Warner Bros.
Little Drummer Boy Emmylou Harris 1980 wB
| Believe in Santa Claus Freddie Hart 1973 Capitol
Jingle Bell Rock Bobby Helms 1957 Decca/MCA
Christmas Is Holy (Not A Holiday) Ferlin Husky 1967 Capitol
A Marvelous Toy Irish Rovers 1970 Decca
A Holly Jolly Christmas Burl lves 1964 Decca/MCA
Barefoot Santa Claus Sonny James 1966 Capitol
My Mom And Santa Claus George Jones 1962 UA

“People who listen to Country radio today
didn’t necessarily grow up with it, so their
Christmas favorites-can be from other for-
mats, especially when it comes to the class-
ics. Included in this category, of course, are
Bing Crosby’s ‘White Christmas,’ Nat King
Cole’s ‘The Christmas Song’, and even some
of the fun things by the Chipmunks.”’

To many people, these classics are tradi-
tional Christmas songs, regardless of one’s
musical background. People are very com-
fortable hearing them on the radio, regard-
less of the format of the station they hear
them on. Ken feels that another factor ena-
bling Country stations to play the classics is
that they “blend well with today’s contem-
porary country music. They really don’t
sound out of place.”

As for KNIX, Larry says, “We normally
don’t play Christmas songs by non-format
artists. If we do, it’s only on the day before
Christmas and on Christmas Day. That in-
cludes Bing’s ‘White Christmas’ and Nat'’s
‘The Christmas Song.’ We play those
classic songs by country artists. When the
classics are covered by country stars,
there’s usually very little — if any —
change in style from the original, so I'm
happy using those. We feel more comforta-
ble playing the Christmas classics by art-
ists who are our artists — the ones we play
year 'round.”

Ken differs here, too, adding, “I play the
country covers in addition to the classics by
the original artists. We’ll play ‘White
Christmas’ by Bing and by Mel Tillis. Be-
cause we preprogram the music, we con-
trol how it’s rotated, and we’ll-use the class-
ics by the original artist a little more fre-
quently than the cover version.”

Jingle Bell Rotation

How one places these Christmas songs in
the clock requires some thought, too. As
Larry points out, “There isn’t a lot of new
current stuff that comes out in December,
so we put Christmas songs in the slots
where limited rotation currents normally
go. Closer to Christmas, when you're play-
ing three or more per hour, we’ll pull an
oldie and do different things to keep things
in balance.”

Ken operates essentially the same way,
adding, “I vary it from hour to hour — I
won't always replace the same exact cate-
gory with a Christmas tune.”

Ken also makes an age distinction bet-
ween pieces of product. “With current mu-
sic, you've got to adjust your rotations to
give them more exposure. Because it’s new,
it will automatically freshen your sound
over the holidays. It also helps keep the sta-
tion sounding more contemporary than
when you're playing a high percentage of
the older music.” Regarding standards,
Ken also said, ‘‘Some Christimas songs may
well have more impact and be more popu-
lar than your hottest current records, be-
cause people are really up for them.”

Besides dealing with classics and their
covers, Ken mentioned, “You have to as-
sess your Christmas library each year and
decide what’s relevant and what’s not. How

Continued on Page 42



You Want Hits...You Got ’Em!

MARK GRAY
‘‘Diamond In The Dust’’..
R&R ® BB® CB®

This diamond continues to shine and it’s headed for the top.
Produced by Bob Montgomery & Steve Buckingham

B.J. THOMAS
““The Girl Most Likely To'...
R&R® BB® CBD

Continues to be the record most likely to . . .
Produced by Bob Montgomery

LACY J. DALTON
‘“If That Ain't Love'..

R&RIGEEL4NEs517 BB® CB@

Lacy is back on the air and your listeners couldn’t be happier!
Produced by Marshall Morgan & Paul Worley

DAVID ALLAN COE
@ ‘“She UsedTo Love Me A Lot'..
B\ R&RECEEIEETI <06 BB@  CB®

& Immediate adds on this Coe smash. Bound to be his biggest single ever!
Produced by Billy Sherrill

RAY CHARLES (with WILLIE NELSON)

‘“‘Seven Spanish Angels’...

JUST RELEASED. You asked forit. . . you got it! An instant
radio classic.

Produced by Billy Sherrill

'\ Columbia Record
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Nashuille
This Week

SHARON ALLEN

Coe’s 10th Anniversary

David Allan Coe celebrated his 10-year anniversary on Columbia
Records with a special benefit concert in Nashville. The show was
dedicated to the memory of Steve Goodman, who died in September of
leukemia. Goodman authored Coe’s first chart classic, “You Never
Even Called Me By My Name, ” as well as “City Of New Orleans,” a
song by Willie Nelson that just topped the charts.

Coe plans to dedicate his next Columbia
album, “Darlin’, Darlin’,” set for January
release, to Goodman.

The concert was also a benefit for Dream
Makers, Inc., a two-year old nonprofit
organization that fulfills the dreams of
mainly leukemia-stricken children.

To salute David Allan Coe, CBS presented
Coe with a giant 40 x 48-disc plaque listing
on its Columbia label all the albums Coe has
released since his association with the
company.

Coe’s three-hour concert was recorded
“live”’ for a mid-1985 release.

(L-R) Actor Ed Geldart, Roy Clark, Mel
Tillis.

Uphill All The Way

For Your Entertainment, here’s a shot
from the movie ‘‘Uphill All The Way,”’ star-
ring Roy Clark (as Ben) and Mel Tillis (as
Booger).

The movie, written and directed by
Frank Q. Dobbs, provides many laughs
over the antics of Booger and Ben, two flim-
flam men who just can’t get their act
together. Set in 1916, the film is based on a
little-known but true story about the first
time the U.S. Army attacked in a motorized
vehicle. Two cavalrymen and a madcap
posse chase Booger and Ben through the
small towns and mountainous areas of the
Texas Big Bend Country, one of the most
scenic areas of the state.

Also starring are Burl Ives and Glen Camp-
bell, with Trish Van Devere.

Bits & Pieces: Larry Gatlin will tape a
special segment of the TV show ‘Family
Feud” on December9 . . . Gary Morris just
signed with the Jim Halsey Company for
exclusive worldwide agency representa-
tion ... The Country Music Foundation
released its 6th annual Country Calendar.
You can keep track of significant events in
the history of country music, from the date
of the first Grand Ole Opry broadcast to the
date of Hank Williams's first recording ses-

(L-R) David Alian Co
Rick Blackburn, CBS’s Jim Carlson
(with plaque).

sion. The Official 1985 country Calendar
may be purchased from the Country Music
Foundation Press, 4 Music Square East,
Nashville, TN 37203 . . . Allen Frizzell is the
first artist signed to an exclusive manage-
ment pact by Pete Drake, who has formed a
new division at the Drake Music Group in
Nashville solely for the purpose of develop-
ing the careers of country music artists . . .
Dolly Parton is planning to star in a TV
movie next year, based on the life of flam-
boyant cosmetics queen Mary Kay ...
Now, let’s talk about names in novel places.
Hallmark cards recently introduced a new
chocolate series greeting card that iden-
tifies the Oaks as ‘‘The Oak Fudge Boys” in
the cover text.

What's New

Columbia’s new artist Carl Jackson isn’t
exactly a newcomer to the music scene.
Prior to his pursuit of a solo career,
Jackson played lead guitar with Glen
Campbell’s band for 12 years.

You can also hear his vocal and in-
strumental contributions on recently
released or upcoming product for Steve
Wariner, Steve Earle, Roger Miller,
Alabama (“Roll On”), and Glen
Campbell’s “‘Faithless Love.

Jackson began §
playing banjo at the
age of eight, perform-
ing with his father in
his native Louisville,
Mississippi. He went
on the road with Jim
& Jesse at age 14.
During that five-year
stint he met and p
literally grew up with
many of his contem- Carl Jackson
poraries at bluegrass festivals across the
country, i.e., Ricky Skaggs, Emmylou Har-
ris and the Whites.

Now, at age 31, Jackson has chosen the
Lefty Frizzell standard, ‘‘She’s Gone, Gone,
Gone,” for his debut.

Just thought you'd like to know!

Country News
Proudly Welcomes
KMAK /Fresno, CA ®
WKYG /Parkersburg, WV

131 Ocean Park Blvd., Santa Monica, CA 90405 (213) 392-8743

Christmas

Continued from Page 40

viable is it, approaching Christmas 1984, to
be playing Christmas songs by Dave Dud-
ley or Bobby G. Rice — tunes from the late
’60s or r.arly '70s? For some traditional sta-
tions it might make sense to use songs by
Sonny James and Ferlin Husky. But pro-
grammers who don’t presently play any
records by these artists must ask them-
selves how much sense it makes to play
Christmas songs by these artists. The ex-
ception, of course, may come in the few
Country standards. We don’t play much
Buck Owens on the station, but we will play
‘Santa Looked A Lot Like Daddy.’ Same ap-
plies to ‘The Christmas Guest’ by Grandpa
Jones. Just as you hone your oldies library
every year, you have to determine what
still has impact to your Christmas library.”
Continuous Christmas

Both WYRK and KNIX turn into Christ-
mas carolers on the eve of the big day, but
at varying times and for different reasons.
“KNIX starts at 6pm Christmas Eve and
goes 'til noon the next day,” said Larry. ‘At
that point we start to taper off until we're
back to normal by midnight Christmas
day.”

R&R/Friday, November 30, 1984

Ken puts a title on the package and sees
an advantage to going a little longer.

“Our format is Continuous Country, so we
call it Continuous Christmas. From noon on
Christmas Eve day to midnight Christmas
Day we run solid Christmas music. We keep
it going until midnight because many peo-
ple are relaxing from all the activity and
are in a mood to sit back and just enjoy the
music. It’s done the same way as our
regular format — three in a row.”

While the subject of playing Christmas
music merits thought, it’s obviously not life-
and-death for your station. As Ken asked,
“During the holidays, how much time at
any one interval do people have to spend
with radio? The average person is so involv-
ed with shopping, family, friends, and all
the other out-of-routine Christmas activi-
ties, that he probably doesn’t spend as
much time with your station as he normally
might.”

Overall, the best thing to do is what your
listeners will do — get into the spirit and
have some fun, even if it means satisfying
the thousands of phone calls from little old
ladies and out-of-school kiddies who beg,
“Pleeeese, just one more time, play ‘Jingle
Bells’ by those fabulous Singing Dogs.”
Woof woof woof, woof woof woof, woof woof
woof woof woof!

[ ] L
The Hits Of Christmas
New Baby For Christmas George Jones 1960 Mercury
The Christmas Guest Grandpa Jones 1970 Monument
(All | Want For Christmas Is) My... Spike Jones & City Siickers 1948 RCA
Shake Me | Rattle (Squeeze My...)}Cristy Lane 1977 LS
Rockin’ Around The Christmas... Brenda Lee 1960 Decca/MCA
Please Come Home For ChristmasJohnny Lee 1981 Elektra
‘A Christmas Tribute Bob Luman 1977 Polydor
Shadrack, The Black Reindeer Loretta Lynn 1974 MCA
To Heck With Old Santa Claus Loretta Lynn 1966 Mecca/MCA
Christmas Is Just A Song.. L. Mandrell & R.C.. Bannon 1982 RCA
Sing Silent Night C.W. McCall 1977 Polydor
Christmas Cheer Charlie McCoy 1974 Monument
Old Toy Trains Roger Miller 1967 Smash
It's Christmas Ronnie Milsap 1983 RCA
Medley: Silver Bells, Il Be Home
For Christmas, Winter Wonderland Anne Murray 1981 Capitol
Pretty Paper Willie Nelson 1966 RCA
Rudolph The Red Nosed Reindeer Willie Nelson 1979 Columbia
White Christmas Willie Nelson 1979 Columbia
We Need A Little Christmas New Christy Minstrels 1966 Columbia
Colorado Christmas Nitty Gritty Dirt Band 1983 Liberty
Thank God For Kids Oak Ridge Boys 1982 MCA
Together This Christmas Kenny O'Dell 1975 Capricorn
Pretty Paper Roy Orbison 1963 Monument
Christmas Shopping Buck Owens 1968 Capitol
Santa Looked A Lot Like Daddy Buck Owens 1965 Capitol
One Of Everything You Got B.Owens/S.Raye 1971 Capitol
Jingle Bells Johnny Paycheck 1968 Little Darling
Blue Christmas Elvis Presley 1957 RCA
It Every Day Was Like Christmas Elvis Presley 1966 RCA
Christmas In My Hometown Charley Pride 1970 RCA
Let It Snow, Let It Snow, Let ... Chariey Pride 1982 RCA
They Stood In Silent Prayer Charley Pride 1968 RCA
Sleigh Ride Boots Randolph 1969 Monument
Christmas Time's A-Coming Jerry Reed 1983 RCA
An Oid Christmas Card Jim Reeves 1962 RCA
Snowflake Jim Reeves 1966 RCA
Holidays Are Happy Days Bobby G. Rice 1973 Metromedia
Country
Sajo Del Reeves 1968 United Artists
Christmas Everyday Kenny Rogers 1981 Liberty
Winter Wonderland D.Rowland/Sugar 1981 Elektra
Jingle Bells... St. Nick 1981 WB
Katey's Christmas Card John Schneider 1981 Scotti
Little Drummer Boy H.Simeone Chor. 1958 20th Cent.
Jingle Bells Singing Dogs 1959 RCA
Santa Claus Is A Texas Cowboy R.Sovine/Girls 1974 Chart
| Believe In Santa's Cause Statler Bros. 1978 Mercury
A Letter To Santa Claus Hank Snow 1974 RCA
Christmas Cannonball Hank Snow 1967 RCA
Nestor The Long-Eared... Hank Snow 1975 RCA
Blue Christmas Nat Stuckey 1967 Paula
Silent Night Joe Sun 1981 Elektra
God Bless The Children B.J. Thomas 1979 MCA/Songbird
White Christmas Mel Tillis 1981 Elektra
Silver Bells T. & Glaser 1981 Elektra
Where Is The Christ In... Slim Whitman 1980 Epic
Littte Drummer Boy H. Williams,Jr. 1981 Eiektra
One Happy Christmas Tammy Wynette 1970 Epic
Shake Me | Rattle (Squeeze Mé...)Marion Worth 1963 Columbia
Candyland Faron Young 1978 Gold Dust
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FILL IN THE CAPTION — Upon first seeing this photo, a number of captions came to mind, none of which could be
reprinted here. So you're left to your own imagination as to what in the world WDAF/Kansas City PD Moon Mullins (i} is do-
ing with the latest Steve Wariner single. | guess you had to be there, but Steve got a big laugh out of it, while MD Don
Crawley appears to be mildly amused.
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Q102 ZOO — This really isn’t Q102/Winchester, VA following in the footsteps of CHR stations and their huge morning
teams. But it is what happens when Bandana stops by a station to promote their record or concert date. Shown in the front
row are Q102's Rick Gaines, Bandana's Lon Wilson and Tim Menzies, Q102's Bert Morris, and Jerry Ray Johnston and
Joe Van Dyke of Bandana. In the back are Jerry Fox of Bandana and Q102 PD Steve McNee.
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IT'S WORKING ... — Thanks to stations like KZUN & KFIV/Modesto, which teamed up in a promotion with the city’s
cable outlet to raise money for the United Cerebral Palsy Association. At the presentation are Dale Kelley, Rock 102 per-
sonality; Ken Bern and Kristina Dennis, Capitol Cities Cable; Paul Von Gottfried, UCP Executive Director; and KZUN PD

Ed Nickus.
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TWO OF THE WORLD’S FAIR-EST — We're talking, of course, about Lane Brody (second from left) and WNOE/New
Orleans personality Cindie Brooks (right). After checking out the World's Fair, Lare, along with Thom Bresh (left), stopped
by the station to see Cindie and PD Ron Harper (second from right).

wWWwW.americanradiohistorv.com
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—ATTENTION=

PROGRAM DIRECTORS

BEAUTIFUL AND TALENTED
YOUNG WOMEN
LIKE THIS ONE

ARE

LOOKING FOR YOU!

There are thousands of talented and beau-
tiful young women who will be entering
the ALL-AMERICAN MUSIC PAGEANT, ™
seeking their chance to be discovered and
launch an entertainment career. Radio
stations all over America will have the
opportunity to help some local girl enter
this nationwide beauty and talent compe-
tition. National sponsors will have co-op
advertising dollars to spend in conjunction
with this pageant. Call today to find out how
your station can participate. Toll free infor-
mation line: 1-800-523-1954.

THIS IS YOUR CHANCE TO
LAUNCH THE CAREER OF
TOMORROW’S /| SUPERSTAR!

AN
med
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SYLF
PAGERNY
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AMERICAN BEAUTY SEARCH™
IN COOPERATION WITH

OPRYLAND U.S.A.e

THE NATION’S ONLY MUSICAL THEME PARK
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Black/Urban
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Suggestive Song Lyrics
— Here We Go Again!

In the 30-0dd years since a black colloquialism for sex gave rock and
roll its name, two things have been constant. Black music will always
have racy lyrics and the most controversy. And each year’s protagonist
will be a little racier than the year before.

Until this year, the controversy’s ac-
celeration had been gradual. Now, Prince’s
“Erotic City”’ has refueled the debate over
playing songs with suggestive lyrics. One
artist’s phenomenal popularity, a hard-to-
edit track, and 17 apparent uses of the word
“fuck” have put some programmers in a
difficult position where they face com-
plaints whether they play ‘‘Erotic City” or
not. The surprise is that a few who initially
thought ‘‘Erotic City” was far too graphic
to program have been airing the song
unedited and received less listener
resistance than expected.

Since early October, “Erotic City,” has
peen played by at least 25% of R&R’s
Black/Urban reporters. That appears to set
a new modern record for a nonrLP B-side
that was never meant to be promoted to ra-
dio. At several of those stations, including
KIIZ/Killeen and KDAY/Los Angeles,
“Erotic City”’ has hit number one. This
week, R&R spoke to a cross-sample of those
reporting the song to see how they’re handl-
ing this inflammatory situation.

Lynn leliver

North Coast Controversy

“Without breaking the law,” says
WZAK/Cleveland PD Lynn Tolliver, ‘“my
obligation is to play what the people want to
hear. When an artist is as important as
Prince, you can’t avoid playing most things
that he puts out because people want to hear
it. Even when groups say some of the music
is in poor taste, you really don’t have much
choice if you want to keep your station on
top‘,,

Tolliver says he initially switched from
an uncensored version of ‘“Erotic City”’ to
an edit in response to complaints from
several community groups. The bowdleriz-
ed version of the song, he says, got ‘‘four to
five times the number of complaints’ that
the unexpurgated song drew.

“People would call me,” Tolliver says,
“and tell me, ‘You're not playing the real
version of that song. We want to hear the
real version.’ ”’ As of presstime, WZAK is
playing ““Erotic City”’ unedited.

That’s not likely to make Rubie Mec-
Cullough very happy. McCullough is Ex-
ecutive Director of a Cleveland settlement
house, the Harvard Communijty Services
Center. McCullough’s battle with WZAK
over song lyrics goes back to at least last
December when she objected to Prince’s
“Irresistible Bitch” and another song the
station was airing. McCullough, whose
center runs a tutoring service, day camp,
and other community services in the black
community, says ‘‘Erotic” was brought to
her attention by concerned parénts.

As a result, HCSC was one of the groups
that initially pressured WZAK about airing
“Erotic City.” ‘“We worked with coun-
cilmen and seniors in the neighborhood. We
had one sponsor (exert pressure on the sta-
tion) ; there were even teenagers that were
opposed to the song. That was the coalition
we had,” McCullough told R&R.

“If they’re playing it again, then we’ll
(pressure WZAK) again. We want that song
off. Edited or unedited, we found it not con-
ducive to good listening.”

McCullough disputes Tolliver’s claim
that pulling “Erotic City’’ would be com-
mercially untenable for WZAK. ‘Curtis
Shaw (GM of crosstown WJMO) told me he
wouldn’t put those records on his station for
anything in the world, and WJMO’s not out
of business.

“I’'m 60 years old and 50 years ago you
didn’t have songs like that. These days you
have divorce and shacking up and people
on dope because not enough people care.”
Does McCullough hold songs like ‘“Erotic
City”’ directly responsible for moral decay?
“It doesn’t help. We could be utilizing the
time we use to play dirty records to teach
some of our people to read and write so they
can get jobs.”

Tolliver responds, “When I was being
raised, (my parents taught me) you were
not to repeat something if it was deemed
bad. You’ll eventually come across
something that will have an effect on you,
but if you’ve been raised properly, you’ll be
able to deal with it.

“Radio and TV have obligations to enter-
tain, not to babysit or teach. Those jobs
are for schools, teachers, and parents, who,
to me, have fallen short of their responsibil-
ities.”

Erotic Country

In Cleveland, always a strong market for
Prince, public sentiment may be with the
uncensored version. Those playing ‘Erotic
City” in other parts of the country seem to be
divided evenly between edited and unedited
versions.

““This is the Bible Belt; we have to play it
edited,” says KKDA-FM(K104)/Dallas MD
Terri Avery. K104 took the song’s 12" mix
and essentially edited out most of the vo-
cals. Farther south at KI1Z/Killeen, PD Bill

PTA PETITION UNDERWAY

Rating Symbol For
Records Ahead?

National PTA spokesperson Tari Marshall
says her group is petitioning the record com-
panies and the RIAA for either a rating
system or some sort of album-cover warning
on sexually explicit lyrics.

“Ironically,” says Marshall, "it all began
with a Prince album. A local PTA member and
his wife liked the Prince songs they heard on
the radio and bought the LP. They heard
some very descriptive lyrics on the rest of
the album and their 12 and 7-year-oid child-
ren came running from the next room to hear
it.

“The risque lyrics were omitted on the LP
jacket. These people thought some sort of
warning should be put on the album to warn
parents that explicit lyrics are contained
within.

“We've asked record companies to put
together an evaluation board of some sort.

Critics have been describing Prince’s act and lyrics a X-rated for
years. Now, if the national Parent-Teacher Association has its way, there
may be an actual ratings symbol on artists’ records.

Maybe they could put something like, ‘This
album contains strong language.’ We're just
asking the industry to be responsible and
police itselt on its own; we're not trying to
force it.

“The PTA is not making an attempt at cen-
sorship,” Marshall asserts. “We just want
to take the element of surprise out of buying
arecord. We're also trying to tell parents to
take a more active role in knowing what their
children are buying."”

Although some labels might be uncomfort-
able with the PTA's proposal, one has
already offered its assistance. “Word has
responded and supports our position,” says
Marshall. “But they did mention that being a
gospel label, they weren't in a position to
help much.”

St. John told R&R he wasn’t even planning
to play the song until his music director
brought him an unexpectedly smooth edit.
In Detroit, radio stations promoted the
beginning of the *“Purple Rain’ tour as
“Prince Week” or the “17 Days Of
Prince.” Here, other Prince songs such as
“Head” and ‘‘Lady Cab Driver” made it on-
to the radio unedited, but the two leading
B/U outlets both did edits on “Erotic.”
WDRQ used the 12’ and its club-style mixer
to put together an airplay version. WILB
PD James Alexander says his station spent
six hours assembling an acceptable edit.

“It was a lot of effort,” Alexander de-
clares. “In any other city I probably
wouldn’t have done it.”

Indeed, most of those who did edit “Ero-
tic City”’ have war stories about the amount
of time and effort needed to reconstruct the
song. K.C. Jones, PD of WVKO/Columbus,
had to edit the song five times to get his pre-
sent airplay version. WAMO/Pittsburgh
painstakingly substituted instrumental
music from the intro so that the vocals ap-
pear to drop out at the appropriate times.

Some of those contacted say they didn’t
have the facilities to do an elaborate edit.
And a few PDs said they simply felt that
heavy editing was too contrary to the na-
ture of the song.

In the Southwest, most stations have
managed to get away with playing the song
unexpurgated. All four of Los Angeles’
mainstream B/U outlets use various edits,
none of which eliminate the word ‘‘fuck”
entirely (or, in some cases, at all). KUKQ/
Phoenix, which got complaints when it
played ‘“Head” several years ago, has been
playing “Erotic City” unedited with far less
opposition than had been anticipated.
XHRM/San Diego MD Duff Lindsey, whose
CHR competition KS103 is also playing the
song uncut, conceded, “You can’t edit it.
(Sitting it out) is like not playing a Beatles
record in 1965.”

Erotic CHR
McCullough complains that songs with

controversial lyrics seem to be confined to
Black/Urban radio. Tolliver responds,
“Rock groups have been into drug lyrics,
devil worship, and all sorts of stuff for
years. These civic groups keep getting on
our case, but say nothing about what hap-
pens on CHR and AOR stations.”” (Cross-
town WMMS is one of two AORs reporting
the song at presstime.) ‘“These groups need
to quit listening to so much Black radio and
hear what the rest of the world is doing.”

Thus far, only four CHRs have crossed
“Erotic City,” all in California. (Several
CHRs are playing Prince’s “Darling Nikii.”
The song refers to masturbation, and accord-
ing to Tolliver, drew more complaints than
the language in ‘‘Erotic City.”

KKHR/Los Angeles PD Ed Scarborough
became one of the first CHR programmers
to play “Erotic City,” but only after receiv-
ing assurances from Warner Bros. that the
lyric in question was ‘funk,” no<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>