ISSUE NUMBER 576

I N S I D E:
INTRODUCING: IMAGE
& MARKETING

This issue R&R debuts a new weekly
column devoted to radio station
promotional activities. The Image &
Marketing page, written and compiled by
former RKO VP and promotions veteran
Harvey Mednick, will highlight specific
creative station promotions and discuss
useful ideas all stations can benefit from.
Pius a Dateline feature on forthcoming
events of interest, and much more.
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FM LICENSES: A
WHOLE NEW BALLGAME

As the FCC set the rules for Docket
80-90 FM drop-ins, it also radically
revised procedures for FM licenses. And
some of the FM drop-in rules raised
some ire as well.

SUCCESS IN RADIO: *°°
WHAT DOES IT TAKE

Career strategist and author Dr. Adele
Scheele examines the backgrounds of
several successful radio executives to
isolate the recurring elements in Part | of
a three-part Management series.

Page 17
PEOPLE IN THE
NEWS THIS WEEK

e C.J Jones VP/GM at WXTU

e Tom Mierendorf VP/GM at WAWA &
WLUM

o Tim Lee Station Mgr./GSM at WAWA

o Bill McNulty GSM at WLUM

o Mark Zintel PD at WYNF

o Mike Fuszner PD at KKMI

o John Marks PD at KRPM

o Gary Rawn PD at KRSI & KJJO

o Al Wyntor PD at WSM

o Joel Grey PD at WENS

o Mel Diamond VP at SMN

* Bob Harrison President of Lowe
Broadcasting

o Jim Meitzer VP/GM, Bobby Hatfield
PD at WZKC

{ e Michael Hilber VP at Trans World

o Skip Broussard GSM at WQUE-AM
&FM

Page 3, 4, 6
CRS: A POSITIVE
OUTLOOK

As Lon Heiton begins an in-depth look
at the key Country Radio Seminar
sessions, he finds the country industry's
people in optimistic spirits. Also, the very
interesting results of the CRS's
groundbreaking radio survey.

Page 40, 43

USA FOR AFRICA UPDATE

WMMR/Philadelphia raises $119,000 for
African relief, WWWS/Saginaw stages a
one-man 48-hour radiothon; and a
message to Black/Urban stations from
Walt Love. The “We Are The World”
record is now moving up on all four Back
Page charts.
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MALRITE SUES TO BLOCK SALE

H&W Buys KTNQ & KLVE;
Wolt To Manage Stations

H&W Communications has

man brothers repudiated a

plans to pur
KLVE & KTNQ/Los Angeles
from K-LOVE Broadcasting
and Liberman Enterprises,
pending FCC approval. An of-
ficial price was not disclosed,
but industry sources place the
figure for the Hispanic-pro-
grammed combo at around $40
million,

The proposed transaction has
been clouded by a lawsuit filed
against the seller by Malrite
Communications Group, which
charges that the three Liber-

Cap Cities Set To Acquire
ABC In $3.5 Billion Deal

week when Capital Cities Com-
jons and ABC led
that the smaller company will
take over ABC for $3.5 billion.
While January 1 is the target
date for the merger, insiders
expect the complicated transac-
tion to take a year or more to
finalize. The new entity will be
known as Capital Cities/ABC,
Inc.
Themostdmmatxcunpaaon
the radio industry will be the
almost certain spinoff of nu-
merous radio properties in Los
Angeles, New York, Detroit,

Dallas, Houston, and possibly |

Chicago. The two groups have a
combined total of 17 radio sta-
tions in those markets, and
many will have to be sold to
comply with the FCC's one-to-a-
market rule, which prohibits

duopoly rule, barring ownership
of more than one AM and one
FM in the same market.

CROOKS EXEC. VP

-

BROADCASTING'S BIGGEST DEAL GOES DOVIN Shown sign-
ing their merger agreement, valued at $3.5 billion, are (I-r seated)
ABC, Inc. Chairman/CEO Leonard Goldenson and Capital Cities

ABC F coo

Chairman/CEO Thomas P

(tr
Frederick Pierce and C Cmes President/COQ Daniel Burke.
new radio-TV combos, and its L— =2

“Grandfather”’
Questions
Although the situation is

Colombo President
As Blair Restructures
Rep Operation

In a major restructuring of its
radio rep operations, John Blair
& Co. has tapped Christal Radio
President Chariie Colombo to
become the next President of
Blair Radio. Prior to taking
over Christal’ in 1981, Colombo
was Exec. VP of Eastman Ra-
dio.

Colombo replaces 27-year
Blair veteran John Boden, who
becomes Vice Chairman of the
Radio Representation Division,
which includes both Blair Radio
and Blair/RAR. Taking on the
additional title of Chairman of
the division is Jim Hilliard, Sr.
VP/Radio for John Blair & Co.
They are joined by the
division’s newly- Ex-
ecutive VP, former Selcom,

Inc. President Barbara Crooks.

Simultaneously, Blair/RAR
President Jim O’Neill has mov-
ed to the parent company’s cor-

BLAIR/See Page 6

unclear, it's possible that ABC

it had to buy
thestaumsformmlllion The
Los Angeles Times reported
that Malrite had submitted a
$100,000 check with a letter
promising to pay $35 million
cash for the stations and an ad-
ditional $1 million for the stu-
dio/office building and real es-
tate.

Also named as codefendant in
the suit was Washington-based
media attorney James Gam-
mon, who is accused of advising
the Libermans to abandon the
Malrite offer. In addition to
seeking $10 million in punitive
damages, Malrite intends to
block the sale of the stations to
H&W and force the seller to ful-
fill its purported original agree-
ment.

Neither Malrite nor the Liber-
mans could be reached for com-

M regarding the litigation,

HaW/See Page 6

i Slevens

'WYSP’s

New GM

Ken Stevens

Ken Stevens is the new GM at
Infinity Radio’s WYSP/Phila-
delphia. He joins the AOR sta-
tion from his dual post as Sham-
rock Communications VP/Pro-
gr ing and VP/GM at the

may also lose “grandfathered”
waivers that have allowed it to
own AM-FM-TV combos in Los
Angeles, New York, Detroit,
and Chicago. FCC observers
differed as to whether the ABC
grandfather status would be af-
fected.

Even if the new company
chooses to dump TV stations
and keep the largest possible
radio roster, at least six radio
properties would still have to be
divested (an AM and an FM
each in New York and Los An-

ABC/See Page 6

Hamilton Takes GM
Post At KOPA-AM & FM

KMBQ & KEEL/Shreveport
VP/GM Carl Hamilton has
resigned from Multimedia to
become General Manager at
First Media’s KOPA-AM &
FM/Phoenix. He replaces Gary
Guthrie, who remains as a con-
sultant to First Media.

First Media President Glenn

.Potter told R&R, *“Cari is a real

m»gtahntwnﬂmagoodbank
ground in programming and
HAMILTON/ See Page 6

Cart Hamilton

company's WGRX/Baltimore.
Stevens succeeds former VP/
GM A. Richard Marks, who left
WYSP five weeks ago to head
newly-formed Rand Communi-
cations.

Infinity President Mel Kar-
mazin noted, “I am convinced
that under Ken’s leadership,
WYSP will emerge as a leader
in the market and meet the high
expectations that Infinity has
for the station.”

STEVENS/See Page 6

PAPER ADDS:
A New Stand

Last week R&R spoke out
about the problem of paper
adds. This week, as promised,
we are providing the details of
our new policy on paper adds
(see Page 4). We applaud the
strong stand taken by the Gavin
Report this week, and urge all
trade publications concerned
about eliminating the damaging
practice of paper adds to formu-
late firm guidelines of their own
on the issue.
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THE KIRO
PRACTICAL
APPROACH
TO NEWS
RADIO

KIRO dominates Seattle
with a no-nonsense,
businesslike approach to
serving its community with
all the news, plenty of
sports, and a willingness to
spend money 10 make
money.
Brad Woodward tells the
story.
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TRANSACTIONS

JAG Buys WLPM
& WFOG For
$9.25 Miilion

JAG Communications, headed by
WOR/New York personslity John A.
Gambiing, has agreed to purchase
WLPM & WFOG/Norfolk-Suffolk from
Tech/Ops, Inc. for $9.25 miion.
MOR-formatted WLPM has 1 kw at
1450 kHz; WFOG programs Beautiful
Music with 50 kw on 92.9 mHz &t 500
feet.

Tech/Ops is aiso in the process of
selling its other radio property,
WJYE/Buffalo. JAG Communications
also operates WLKW-AM & FM/Provi-
dence and WROW-AM & FM/Aibany,
NY.

Also pending FCC approval

¢ KOKA/Shreveport from Mmid-
America Medla to Tripte J. Communi-
cations for $1.15 milion, The Urban/
Contemporary station operates with 10
kw days/500 watts nights at 1550
kHz.

* WEZG-AM & FMiNorth Syra-
cuse, NY from 500 Broadcasting to
Lorenz Broadcasting for $1.35 mil-
tion. The AM is 2 1 kw daytimer at

1220 kHz; WEZG-FM has 3 kw on
100.9 mHz &t 165 feet. Both stations
have Easy Listening programming.

| Jones Transfers

To VP/GM At
Beasley’s WXTU

C.J. Jones has been appointed
VP/GM of Beasley’s WXTU/Phil-
adelphia, transferring from the
same position at the firm’s
WYNG/Evansville, IN property.

Beasley Exec. VP Allen Shaw
told R&R, ““C.J. has a great feel
for both the station and the mar-
ket. With the full support of the
staff and everyone at Beasley, we
feel he's gomg to take WXTU and
Country in Philadelphia to even

greater success.”

Jones commented, ‘“Running
the flagship of the Beasley group
is a great thrill and challenge for

me."” Before joining WYNG, Jones -

also worked at Beasley’'s WDMT/
Cleveland and WVSR & WTIP/
Charteston, WV. He was also Ex-
ec, YP/GM of WCSC & WXTC/-
Charleston, SC and GM for Scon-
nix Grnup Broadcasting in South

Zintel Elevated To WYNF
Program Director

WYNF/Tampa afternoon per-
sonality Mark Zintel has been ad-
vanced to PD at the Taft AOR
outlet. Zintel fills the vacancy
created four weeks ago by the de-
parture of former PD Tim Smith.

VP/GM Chris Wheat said, “We
wanted someone familiar with the
Tampa Bay market, and someone
who had experience managing
pecple. I feel comfortable with
Mark, and the staff respects him
and will work hard for him.”

Zintel joined WYNF five years
ago as MD when the station was
CHR. He worked in sales for three
years before returning on-air in
1983. “I've run the gamut of posi-
tions at the station,” he told R&R,
“and there was nothing left to do
but programming, Having done
sales gives me empathy for the
sales department. There’s nothing
laid back about this station — I'm

Marks Set
As KRPM

Programmer

&
John Marks

Veteran Country programmer
John Marks has been named PD
at Highsmith Broadcasting’s
KRPM/Seattle. He succeeds
former VP/Programming John
Lodge, who departed from the
company a few weeks ago to form
his own consultancy.

A 13-year broadcaster, Marks
most recently served over a year
with Jim Long & Partners as an
on-site consultant for KSSN/Little
Rock, while also providing assist-
ance to KAYD/Beaumont and
WKJIN/Baton Rouge. He was ear-
lier an evening air personality at
WJEZ/Chicage. Marks told R&R,
“It's a prime opportunity for me
in terms of doing the personality/
high-profile kind of radio I've
always believed in and have want-
ed to do for quite a while. High-
smith has made a major commit-
ment, and I'm excited to be a part
of it.”

not afraid to get out there, be visi-
ble, and do what needs to be done
to take care of CHR competition.'*

Zintel's 13 years of radio experi-
ence includes stops at BI7/New
Orleans, KAAY/Little Rock,
WROK/Rockiord, and Indianapo-
lis stations WNDE and WIFE.

MCcNULTY, LEE UPPED

Mierendorf Becomes
WAWA & WLUM
VP/General Manager

‘Tom Mierendorf has been pro-
moted from GSM to VP/GM at All
Pro Broadcasting subsidiary Su-
burbanaire, Inc., owner of Black-
formatted WAWA & WLUM/Mil-
waukee, Concurrently, Senior Ac-
count Executive Bill MeNulty
moved up to GSM for WLUM,
while Tim Lee stepped up to Sta-
tion Manager/GSM for WAWA.

All Pro President Willie Davis
told R&R, “‘Tom’s an experienced
broadcaster, and I felt when he
came to us that be had the possi-
bility of being promoted to GM.
Bill’s done an outstanding job over
the past several years, and was
more than ready to be promoted.
Tim's been with us for nine
months, and he's a man with a
very bright future. It's important
that we were able to promote from
within. As a young company, you
grow on good people.”

AM SETS REQUEST FORMAT

Rawn Named PD At
KRSI & KJJO

After six months as a personali-
ty, Gary Rawn has been promoted
to PD at Roy H. Park’s KRSI &
KJJO/Minneapolis. Rawn re-
places Jerry Anderson, who step-
ped down to concentrate on his af-
ternoon airshift for KJJO's “ec-
lectic rock’’ fermat. KJJO morn-
ing cohost John Antonelli has been
named MD for bath stations, while
KRSI has dropped its Satellite
Music Network CHR presentation
in favor of live ‘“‘all-request” pro-

gramming.

GM Mike Waggoner said, “Ron
and John are veterans of West
Coast and Twin Cities broadcast
wars and will be directly responsi-
ble for a new push by the compa-

"

Rawn came to KJJO after a
12-year hiatus from radio, during
which time he worked for Time-
Life, McGraw-Hill, and most
recently the Wisconsin-based
Weekly Newspapers, Inc. His
broadeast background includes a
PD stint at KAFY/Bakersfield
and on-air positions at KACY/Ox-

Grey Takes
WENS PD Post

WENS/Indianapolis has tabbed
former KMJI/Denver OM Joel
Grey as its new Program Direc-
tor. Former programmer Scott
Wheeler will remain with the sta-
tion as an air personality.

WENS GM Christine Woodward
commented to R&R, ‘The job re-
quires someone who has both the
people skills and the understand-
ing of the musical direction the
station is taking. We've found that
Joel has the qualities we were

Sald Grey “It will be great
working with both Chris and Em-
mis VP/Programming Rick Cum-
mings. The station is on track; we
just have to fine-tune some ele-

GREY/See Page 4

nard-Ventura and KEZY/Ana-
heim. “I'm very proud of the ap-
pointment,” Rawn told R&R.
“Working together with John, who
is a music expert, we're looking

..forward to making an impact in

the market.”

Wyntor  °

Upped To
WSM PD

Al Wyntor

Al Wyntor has been prombted to
Program Director for WSM
(AM)/Nashville. Wyntor is the
station’s morning personality and
was named Asst. PD a few months

ago.

Opryland USA Group Program-
ming Director Gregg Lindahl
commented, “Because of the good
progress the station has made
since he’s been here, Al has earn-
ed the right to be WSM-AM’s Pro-
gram Director.”

Wyntor told R&R, ‘“The chance
to be on the air and program one
of America’s premier radio sta-
tions is one that doesn't come
around every day. Gregg and I
are in sync with the way we do
things, and it's deeply gratifying
to kmow he has the confidence In
what I do.”

Wyntor joined WSM a year ago
from WHK/Cleveland. Earlier, be
was on the air at WDAF/Kansas

City.

A seven-year radio veteran,
Mierendorf started his career at
peighbor WBCS, and also worked
at crosstown WOKY before join-
ing WAWA & WLUM early last
year. He said, ‘“This is something
I've worked toward for the last
five years. Though we made a
good turnaround in 1984, I don't
think we're anywhere near our
potential yet. It'li be my goal to
put us in the direction that will
allow us to reach the objectives
we've established for the sta-
tions.”

Fuszner
New PD
At KKMI

Mike Fuszner has been named
PD at A/C-formatted KKMI/Seat-
tle. The sale of the station from
Madison Park Broadcasting to
Beban Broadcasting is expected
to be completed next week, at
which time KKMI will go dark for
a few days to institute program-
ming changes.

Commenting on Fuszner's ap-
pointment, GM Ron Watson told
R&R, “We think we're lucky to
find Michael, who was one of our
top three candidates.”

Fuszner comes to KKMI after a
year as PD at WIVY/Jackson-
ville. Before that he spent four

as MD at WMJC/Detroit.

“It’s unusual to be able to come in-
to a new station and essentially put
it together from scratch,” he said.
“We’'ve done our homework and
have all the tools necessary to
reach 2549 demographics with
our modified A/C format.”

Diamond Upped
To VP/Sales
At SMN

Satellite Music Network has
promoted Mel Diamond to the
newly-created position of Vice
President/Sales, reporting direct-
ly to President/CEQ John Tyler.
Diamond had been Director7Sales
for the company.

Commenting on Diamond’s pro-
moticn, Tyler told R&R, “Mel has
done an outstanding job for us,
and this is the way we reward peo-
ple whe have done an outstanding
job. Hehasplayedakeyrolemm
creasing the sales revenue for this
company, and is largely responsi-
ble for the tremendous growth we
have experienced.”

Diamond said, “It has been a
challenge and a pleasure to
develop and work with the net-
work’s entire advertising sales
staff in building a strong, suc-
cessful division. Satellite Music
Network’s rapid expansion pro-
vides us with virtually unlimited
opportunities for further growth.”

Diamond began his career as an
Account Executive at Young &
Rubicam, and later moved to Cun-
ningham & Walsh. He became Ac-

DIAMOND/See Page 4
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Paper Adds: A Problem To Be Solved

Paper adds hurt everyone. Ra-
dio stations that report records
they’re not playing set off a
damaging chain reaction that af-
fects other radio stations, record
companies, and trade publica-
tions. Paper adds give radio sta-
tions the wrong idea about a
record’s actual strength. They
throw a wrench into record labels’
marketing and sales support plans
by promising airplay that isn’'t
there. They distort the airplay in-
formation tabulated by the trades
and affect the statistics the trades
give back to their readers, the
radio stations, and record com-

es.

With these concerns in mind,
R&R will drop from reporting
status any radio reporter found to
be practicing paper adds. The
first step will be to hold prelimi-
nary discussions with program-
mers and their station and cor-
porate management. We’re confi-
dent that most potential paper add
problems will quickly sort them-
selves out in the interests of pre-
serving the integrity of individual
stations and the industry as a
whole.

Should action be required, R&R
will base its decisions on indepen-
dently-secured representative air-
checks of radio stations in ques-
tion, checked against their report-
ed playlists.

A Privilege, Not A Right

R&R does not wish to set itself
up as a traffic cop for the industry.
We also do not wish to encourage
stations to start witch hunts
against their competitors. We
know that the overwhelming ma-
jority of our reporters practice the
strictest standards of playlist
compilation.

But we firmly believe that re-
porting, contributing to a national
airplay tabulation that has long
been regarded as the industry
standard for accurate, up-to-date
information, is a privilege, not a
right. And those that abuse the

privilege must face losing it.

R&R cannot dictate a set
number of daily plays a newly-
added record should receive. But
before a station reports a record,
we suggest that it ask itself:

1) Is this record being given ro-
tation equal to others in the same
category?

2) Is this rotation adequate to
evoke listener response?

A “no” to either question would in-
dicate that reporting the record as

WSRF
Switches To

Big Band

TK Communications’ Oldies
outlet WSRF/Ft. Lauderdale has
changed to Big Band, adopting the
slogan “Sounds Of Yesterday.”
Targeted at the 35-64 demograph-
ic, the independently-program-
med format is broadcast Monday-
Friday midnight-4:30pm. Round-
ing out the station’s offerings are
the 9am-noon “Saturday With Sin-
atra,” various ethnic programs,
and news.

WSRF & WSHE VP/GM Chuck
Bortnick told R&R, ‘“We went to
Golden Oldies from Country a cou-
ple of years ago. We figured the
move would make a good combo
sell. It worked for a while, but
didn’t pan out the way we-ex-
pected. The music was still cater-
ing to a younger audience who
didn’t listen to AM. There were
other stations playing Big Band
and getting good audience shares;
we felt the market could support
another one.” In terms of public
response, Bortnick added, “Au-
dience and advertiser feedback
have been good.”

Concurrent with the format
switch, 30-year broadcasting
veteran Hal Tunis has been ap-
pointed WSRF"’s Local Sales Man-
ager. No call letter or further staff
changes are planned.
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an add would be inappropriate
and misleading.

We trust that exposing the situa-
tion publicly will be sufficient to
clear up much of the paper adds
problem. We’re happy to see the
Gavin Report agrees with us
about the seriousness of the issue,
and once again we urge other con-
cerned trade publications to at-

H&wW
Contiunued from Page 1

but Gammon told R&R that
Malrite had no contract to buy
the stations. “Not a chance.
Malrite submitted a check to
their broker, but I don’t know if
it ever got to the Libermans.
There was no agreement that a
$100,000 check be sent. You
don’t bind a $36 million deal
with $100,000. In its complaint to
the court, Malrite said that a
couple of days before it sent an
offer, there was an agreement
to sell the station that was so
specific — over the telephone —
that the court should specifical-
ly enforce it. And yet two days
later, Malrite sent an offer to
the Libermans subject to ...
several basic conditions that
Malrite had yet to satisfy itself
about. It was never accepted —
nothing in writing was signed
by the Libermans. The com-
plaint is composed of gossip.”
If and when the sale to H&W
is completed, plans are for
H&W to move its mainland cor-
porate headquarters from In-
dianapolis to Los Angeles, and
company President Ken Wolt
will assume the President/GM
duties for both stations. Finan-
cial headquarters for H&W will
remain in Honolulu along with
majortiy partner Cecil Heftel
and Executive VP Christopher
Heftel, who expressed ‘“great
enthusiasm for the deal.”

New Owner Confidence

K-LOVE coprincipal Elias
Liberman noted ‘“confidence
and pleasure in the new owners,
and their dedication to serving
the Hispanic community’”
(which accounts for about 30%
of the overall market popula-
tion).

“From our point of view,”
Wolt said, “moving into a
broadcasting community the
size of Los Angeles has a
tremendous amount of poten-
tial, I look for all pieces to be in
place by early summer so that
we can relocate our headquar-
ters.” In addition to the day-to-
day duties at KLVE & KTNQ,
Wolt retains responsibility for
H&W outlets WLUP/Chicago,
WZPL/Indianapolis, and
WLLT/Cincinnati. Heftel also
owns KSSK & KULA/Honolulu.

KTNQ operates with 50 kw on
1020 kHz, while KLVE has 37 kw
on 107.5 mHz at 5800 feet above
average terrain. The stations

.are the exclusive Spanish-lang-
‘uage outlets for Dodgers and
Angels baseball and Rams and
Raiders football.

tack the problem. It’s also in the
best interests of record companies
to make sure that adds on their
records are meaningful. Once this
problem is cleared up, the benefits
to everyone from honest playlist
reporting will become obvious.

K

. DIAMOND

Continued from Page 3

count Supervisor at Ted Bates in
New York, then moved to Metro-
media as Director/Marketing
Development. He joined RKO
Radio in 1979 to help build the
RKO Radio Network, and subse-
quently moved into cable televi-
sion. Diamond joined Satellite
Music Network in April 1984.

Harrison Named Lowe
Broadcasting President

Bob Harrison has been ap-
pointed President of the Broad-
cast Division of the Lowe Group of
Companies, supervising opera-
tions at WHIM/Providence;
WCNL-AM & FM/Claremont,
NH; and WCOU & WAYU/Lewis-
ton, ME.

Lowe Group President Perry

Hilber New
VP/Sales At
Trans World

Cleveland radio sales veteran
Michael Hilber has been promoted
to VP/Director of Sales for Trans
World Broadcasting, overseeing
sales development for Urban-for-
matted WZAK/Cleveland and
Contemporary Christian outlet
WHLO/Akron.

Trans World President Xen
Zapis remarked, “Michael's ex-
perience and enthusiasm have
turned WZAK into one of Cleve-
land’s top-billing stations. I'm
confident he will continue to pro-
duce the great results we've all
come to expect from him.”

Before joining WZAK in 1982,
Hilber worked in sales at WGCL/
Cleveland for nine years. “Start-
ing a brand new facility is some-
thing I've always wanted to do,”
he said. “If the reaction to WHLO
follows the same positive reaction
to WZAK, I will be overjoyed.”

Broussard
Named GSM At
WQUE-AM & FM

KZKC-TV/Kansas City Account
Executive Skip Broussard has
been named General Sales Man-
ager at WQUE-AM & FM/New
Orleans, filling the vacancy
created recently when former
GSM Paul Rogers became GM at
WFYV/Jacksonville. The move
marks Broussard’s return to New
Orleans, where he earlier had
worked as GSM at WTIX and as
an AE with WNOE.

VP/GM Bill Stoeffhaas com-
mented, ‘“‘Skip was the obvious
choice because of his background
in the market. He has so many
friends here and he’s a great
salesman. I feel Skip will do a
super job as the number two man
in the station.”

Broussard’s background also in-
cludes terms as GM at WHB/Kan-
sas City and as owner/President/
GM at WMOB/Mobile. He as-
sumes his new duties April 1.

Lowe said, “What Bob gives us is
the experience and the maturity to
develop not only our facilities but
also our management team into a
very fast-growing, fully diversified
broadcasting entity.”

A 25-year broadcaster, Harrison
most recently spent 13 years with
WHJJ & WHJIY/Providence, the
last five as GSM. “I've known
Perry for quite some time,” he
told R&R, “and he finally made
me an offer I couldn’t turn down. I
hope we can make his company
very successful.”

Harrison added that one of his
first assignments is to spearhead
daytimer WHIM's FCC applica-
tion for an available Docket 80-90
FM frequency in the Providence
area.

GREY
Continued from Page 3

ments.” Prior to his two and a half
years at KMJI, Grey held an on-
air post at crosstown KOAQ.

Woodward also announced that
Gary Rozynek has been named
Local Sales Manager, while Mar-
tha Sakai became Promotions Di-
rector.
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Ratings Council
Rejects Arbitrends
Demo Plans

But Arbitron Set To Expand

Based upon its continued oppo-
sition to Arbitron’s monthly Ar-
bitrends data, the Arbitron Radio
Advisory Council this week passed
a resolution unanimously declin-
ing to endorse any ion of

demographics: 12-34, 18-34, 25-54,
35-64, and 35+.

Regarding the continuing dis-
cussions on redesigning the Ar-
bitron book, ARAC unanimously

Arbitrends demographics.

However, Arbitron Sales/Mar-
keting VP Rhody Bosley respond-
ed to R&R, “We expected this
from the Council, and it will have
no impact on our plans. We will
probably introduce expanded
demographics with the fall re-
ports . . “We are certainly moving
in that direction.” Covering 25
larger markets, the planned new
Arbitrends research will include
information for five additional

recor ded that the redesign
include neither information on a

NEWS

ABC
Continued from Page 1

geles, and an FM each in De-
troit and Dallas). If Cap Cities-
ABC loses the grandfathered
combo waiver and decides, as
seems likely, to keep its max-
imum number of TVs, the must-
divest radio total would reach
15.

Another two stations might
have to be spun off in Dallas if
the new company decides to re-
tain the daily Ft. Worth Star-
Telegram. The FCC's cross-
ownership rule prevents forma-
tion of any new same-market

station’s ethnic
tion (which Arbitron had ider-

ed adding),
“brand-loyal” or exclusive listen-
ers beyond the information cur-
rently available.

. spaper-broadcast b
e tions.
nor research on
HAMILTON

Continued from Page 1
t. We’re most fond

ARAC also ly made
it clear to ARB that it supports the
redesign of the book, but that such
support is tendered as long as the
ratings firm fulfills its commit-
ment that the changes will be at no
cost to subscribers.

NEW COUNTRY FORMAT

Meltzer Named VP/GM,
Hatfield PD At WZKC

Former CHR outlet WHFM/Ro-
chester went dark last Monday
(3-18) for a week in order to
prepare its March 25 Country
debut with new call letters WZKC
(KC99). As part of the changes, it
was formally announced that Jim
Meltzer has been named VP/GM,
while Bobby Hatfield has joined
KC99 as PD from his program-
ming post at crosstown Country
outlet WNYR.

Regarding the appointments,
Josephson Communications Pres-
ident Ed Christian told R&R,
“I've known Jim for many years,
and have watched his turnaround
and buildup expertise at his last
three stations. In giving birth to a
brand new radio station, we felt
Jim was certainly the qualified
management candidate.”

Regarding Hatfield, Christian
continued, “We were very im-
pressed with the job Bobby was
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doing with an AM Country
station.” He added humorously,
“We convinced him it would be all
over for him the day we went
Country on FM!”

Most recently Meltzer was VP/
Director of AM Stations for the
Mid America Media broadcast
group, where he worked for nearly
five years. “The opportunity-to
virtually build a station from
scratch, using the time-tested ex-
pertise of the Josephson Group, was
too good to pass up,” he said. “KC99
provides an irresistible challenge,
and I'm very happy we've been
able to lure Bobby across the
street.”

Hatfield, who will handle a short
midday airshift, spent a year at
WNYR after programming
KOMA/Oklahorna City for 14
months. He said, “After working
with three AM stations, I look for-
ward to an FM. The excitement
level here is unbelievable.”

of Gary and hate to lose him,
but wish him every success in
his new ventures.”

Hamilton joined KMBQ &
KEEL 18 months ago, transfer-
ring from sister stations KAAY
& KLPQ/Little Rock. He
noted,” This is all possible be-
cause of the way I was manag-
ed by Multimedia President
Paul Fiddick for all of these
years. I was ially in-
trigued to join First Media, as
they have a unique way of oper-
ating their facilities. All of their
stations are winners.”

No replacement was named
for Hamilton, who has also been
PD at WCIT/Lima, OH; VP/
Operations (for WCOL &
WXGT/Columbus; PD at
WROK & WZOK/Rockford; and
Executive VP/GM of WGBF &
WHKC/Evansville.

STEVENS
Continued from Page 1
During his 14 years with
Shamrock, Stevens climbed
from a parttimer position at
WDIZ/Orlando to VP/GM. He
was named VP/Programming
in 1978, and became WGRX
VP/GM last year. He said, “In-
finity and 'YSP have all the
tools to make radio in Philadel-
phia more interesting than it’s
been in some time. Our goal is
to move up, and that includes
moving past WMMR.”

BLAIR

Continued from Page 1
porate staff. No replacement
for him has been announced at
Blair/RAR.

Hilliard said the changes
“will measurably strengthen
our top management team. We
have an all-star lineup manag-
ing Blair’s Radio Rep Division.
Our radio rep companies deliv-
er national sales for more #1
stations in the Top 50 markets
than any of our competitors.
And we bill more per station
represented than anyone in the
rep business.”

Hilliard added, “However, we
want to be #1 in every important
measurement of radio station
representation. I believe an-
nouncement of these key execu-
tive appointments will be read
by the competition as notice
that we intend to challenge on
all fronts.”

Still more divestitures may
flow from other farflung cable
and publishing holdings of both
groups, and from a new rule
limiting one owner to 12 TV sta-
tions reaching no more than
25% of the American public.
The combined reach of the
pair’s 12 TV properties is al-
most 28% , meaning at least one
TV outlet will have to go.

More Big
Mergers Predicted

Chemical Bank VP and noted
financial observer Stewart
Cahn told R&R, “Capital Cities
is an outstanding company and
should be congratulated on its
selection of such an outstanding
company as ABC to have a
marriage with. I think it’ll be an
excellent marriage for both
parties and the surviving com-
pany will have an even greater
impact in the broadcasting
community.”

Cahn said the new 12-12-12
ownership limit paved the way
for merger. “There will con-
tinue to be concentration of
properties similar to Taft’s ac-
quisition of Gulf,” he predicted.
“This is only the second. There
will be more because broad-
casting companies, if they have
the capital to do it, would cer-
tainly want to have more than
21 properties when they can
have a total of 36. It's only
natural that the FCC rule will
create more concentration of
communication companies in a
few hands.”

ABC Safe From
Hostile Takeover

Cap Cities Chairman/CEQ
Thomas Murphy approached
ABC Chairman/CEQO Leonard
Goldenson with the merger plan
in December. Reportedly, Gold-
enson accepted because of his
respect for Murphy and Cap
Cities, and a desire to protect
ABC against a hostile takeover
bid, which had been rumored
for months because ABC stock
was trading for far less than its
actual value.

Goldenson, 79, will be Chair-
man of the new entity’s Execu-
tive Committee, while Murphy
will serve as Chairman/CEOQ of
the combined company. ABC
VP/COO Frederick Pierce will
be Vice Chairman of the Board
and Chairman/CEO of ABC,
Inc. Cap Cities President/COO
Daniel Burke will have the
same titles in the combined
company.

Cap Cities will pay $118 cash
for each of ABC’s 29.1 million
shares of common stock, plus
one-tenthof a warrant (option to
buy at a fixed price) to pur-
chase Cap Cities common stock.
The warrants raise the price
per share to $121, putting the
value of the entire transaction
at $3.5 billion. Cap Cities will
help finance the deal by selling
18% of its 16 million outstanding
shares to Berkshire Hathaway,
Inc. for $517 million when the
merger occurs.

Trading -in the stock of both
companies was temporarily
suspended Monday morning
(3-18) prior to the merger an-
nouncement. When trading re-

ABC — 5AM, 7FM, 5 TV
*Radio divestiture prospect

* WABC-AM-TV & *WPLJ/
New York

WMAL & WRQX/Washington
* WRIF & WXYZ-TV/Detroit

* KSRR/Houston

* KTKS/Dallas
*KABGC-AM-TV & *KLOS/
Los Angeles

* WLS-AM-FM-TV/Chicago
KGO-AM.& TV/San Francisco

Cap Cities — 6 AM, 6 FM, 7 TV
* Divestiture prospect

* KLAC & KZLA/Los Angeles
* WPAT-AM & FM/New York
(Paterson, NJ)

* WJR & WHYT/Detroit

* WBAP & KSCS/Dallas
WKHX/Atlanta

WKBW-AM & TV/Buffalo
WPRO-AM & FM/Providence
WPVI-TV/Phitadelphia
KTRK-TV/Houston
WFTS-TV/Tampa
WTNH-TV/New Haven
WTBD-TV/Durham-Raleigh, NC
KFSN-TV/Fresno, CA

sumed, ABC stock shot up by
$32 a share (to $106) while Cap
Cities stock rose $7.50 a share
(to $184).

Stockholders Have

Final Say

The deal has already been
approved unanimously by the
boards of both companies, and
will be presented to stockhold-
ers for approval at meetings in
June. Authorization will also be
needed from the FCC and other
regulatory agencies.

In a joint statement, Gold-
enson and Murphy said, “By
combining our substantial
strengths, we can provide our
audiences, customers and the
general public the best services
possible. We believe we are
creating the premier communi-
cations, information, and enter-
tainment company.” They
pledged that “the news and in-
formation services of the com-
bined company will continue to
be fair and objective and will be
fully supported in the best tradi-
tions of a free press.”

While the merger was gener-
ally well accepted, ABC station
and network employees imme-
diately began speculating how it
will affect them. They were re-
portedly promised their bene-
fits will remain at current levels
for at least the next three years.
Other factors that could come
into play are the inevitable
spinoffs, and Cap Cities’ reputa-
tion as a non-union company
that operates with an extremely
trim staff.

ABC revenues were approxi-
mately five times those of Cap
Cities in 1984. But Cap Cities,
with a reputation for running a
lean operation, returns a higher
profit. ABC posted revenues of
$3.47 billion in 1984, with per
share earnings of $6.71. Cap
Cities’ per share earnings were
$10.40 on revenues of $950 mil-
lion. Cap Cities’ smaller size
has already prompted jokes
about “Jonah swallowing the
whale.”

.




ANOTHER WINNER!

Back in 1977 we made a commit-
ment 10 fransform 50,000-watt WOKQ
into an effective radio station.

Today that commitment has paid
off and the Fuller-Jeffrey Group has
another winner.

WOKQ eamed a #1 ranking in the
premieredition of Atbitron’s brand new
Portsmouth-Dover-Rochester, New
Hampshire-Maine Market Ratings Book*

ROBERT F. FULLER, PRESIDENT

KPOP

WOKQ continues to deliver the
right audience at the right time to
insure cost effective results.

Its regional audience stretches
from Maine and Vermont through New
Hampshire down to Boston,

WOKQ provides New England
withan adult sound, an award winning
news team, and weather information
second 10 none.

A SERVICE OF:

THE
GROUP

e

CCY

Call us today and we'll deliver
stable, quality, upscale adult radio for
your advertising dollar.

If you are a regular WOKQ adver-
tiser then you already know all this.

But if you are not, there’s never
been a better time to see for yourself
why “nothing succeeds like WOKQ
and success!” )

*Source: Arbitron. Spring 1984, Portsmouth-Dover-
Rochester. NHME Metro: Toial persons 2+, Adults
184, 1849, 2549, 2349, 2534, 3564,

J. ). JEFFREY, SENIOR VICE PRESIDENT

KQ
AOSEVILLE-SACRAMENTO » ROSEVILLE-SACRAMENTD o PUEBLO-COLORADO » ANKENY-DESMOINES o DOVER-PORTSMOUTH s LEWISTON-PORTLAND
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80-90 GUIDELINES IN PLACE

FCC Votes Massi

- — e ——— -

Comparative Hearings For 80-90 Drop-Ins; Daytimers Get FM

Daytimers won a partial

victory and license specula-

tors lost big last week as the FCC adopted its long-awaited
processing guidelines for FM drop-ins under Docket 80-90.

Key elements are:

« Granting of licenses through
canpemﬁve)mrings.raﬂrerﬂmn
a lottery system that would have
been faster but sure to attract
thousands of tors.

« A _conditional credit for some
daytimers applying for FMs in
spokesmeninnnediately criticized
the credit for undermining their
preferences.

« Random selection of the order
in which 80 FM channels in 689
communities will be thrown open
to applications.
window Filing
System Adopted

At the same meeting, the FCC
junkeditsenﬁrep:mtorhandl—
ing FM applications of all types,
rq;lacingitvmhasystﬂnithw
will be faster and result in fewer

h ] will be
ically to the first qualified appli-
cant on a “first come/first served”
basis after the window closes.

TOpreparetorthetransiﬁonto
clamped an immediate 30-day
treeze on all FM applications. The
mlyareepﬁonsaremwormaior
change applications filed in re-

to previously published “A”
or “B” cutoff lists, or responses to
minor change applications already
on file by March 14.

Docket 80-90 has proven itself to
be a sluggish creature whose
movenmtsamdifﬁculttopredict.
However, the “best case” timeta-
ble from agency officials for up-
coming action includes an April lot-
tery for picking the channel se-
for applications accep-
tance.andopeningmewindawtor
the first channel in June. FCC offi-
cialsexpectanaverageotfwrap—
plimﬁmsperassignment.aMpre-
dict it could take three years to
award all 684 licenses up for grabs.
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