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MAILOUT MIRTH

Reed Bunzel takes a serious look at
radio laugh factories in his report on the
wholesale humor vendors of syndicated
comedy.
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DETROIT RADIO INTOXICATED

Some Stations can't be categorized.
Donna Brake explores one of the most
interesting format hybrids of late,
WD TX/Detroit.
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HIGH-CUME AOR QUARTET

Steve Feinstein looks at a radio rarity,
four AOR stations that lead their markets
in cume.
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company closes Mutual deal

@ Bill Minckler PD at KSFO
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s NRBA survey shows strong station
opposition to continuous Arbitron
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at WHLY
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WDBO PD
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EASY LISTENING SPOT CHECK

Commercial compatibility is critical on
Easy Listening stations. TM Easy
Listening Director of Programming Steve
Hibbard runs down the dos and don’ts
of this vital program ingredient.
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SIGN ON THE DOTTED
LINE, PART Il

In the third part of his investigation of air
personality contracts, Dan O’Day takes a
look at noncompete clauses.
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COUNTRY TOP-RANKERS
Lon Helton continues his two-part profile
on Country stations that dominated their

markets 12-+.
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NEXT WEEK IN R&R

Our annual Year-End special-isgue,
featuring a news chronicle for 1985 and
the end-of-the-year music charts.

Newsstand Price $3.50
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Coury Set As

Geffen Promotion/
Marketing Chief

Barbis Departs; Network To Merge

Longtime label executive and
Network Records President Al
Coury is joining Geffen Records
as a senior executive responsi-
ble for promotion and market-
ing. He assumes the duties of
former promotion head John
Barbis, who has left the com-
pany.

Blair Buys Selcom, Torbet

Ending months of specula-
tion, John Blair & Co. has ac-
quired Torbet Radio, Inc. and
its Selcom Radio division, the
radio station sales representa-
tion operations of Selkirk Com-
munications Ltd. of Toronto.
Torbet and Selcom, which to-
gether represent over 300 sta-
tions, will become operating
units of Blair’s radio represen-
tation division, currently com-

prised of Blair Radio and
Blair/RAR. The sale price was
not disclosed.

John Blair & Co. President
Jack Fritz said, “Our acquisi-
tion of Selcom and Torbet reaf-
firms our commitment to the
radio rep business. Blair has ex-
panded its leadership into many
areas since its start as a radio
representative 50 years ago; but
has always maintained its dedi-

PROGRAMS WJAX-FM_

Driscoll Siatewide
VP/Programming

Mark Driscoll

Statewide Broadcasting has
hired former H&W VP/Pro-
gramming and WZPL/Indian-
apolis PD Mark Driscoll as
VP/Programming. Additional-
ly, Driscoll will direct the pro-
gramming of soon-to-be  ac-
quired WJAX-FM/Jackson-
ville, which Statewide purchas-
ed recently from Silver Star
Broadcasting.

Statewide Sr. VP/GM Mark
Schwartz commented, “Mark’s
joining Statewide is a further in-
dication of the growth plans we
are currently anticipating for
1986. Mark has long been re-
spected as one of America’s
finest programming talents and
semi-wonderful golfers. He will,
at this stage, develop the pro-
gramming for WJAX-FM, with
an eye toward other Statewide
programming opportunities' in
the near future.” L

Speculation is that WIAX-FM
will drop its Urban format in

favor of CHR, but neither
Schwartz or Driscoll would con-
firm the change or a flip in call
letters. Statewide also owns re-
ligious outlets WAPE/Jackson-
ville, WCFL/Chicago, KLTY-
FM/Dallas, and WVCG/Miami,

DRISCOLL/See Page 4

WYNF PD

Carey Curelop
WLLZ/Detroit programmer
Carey Curelop is rejoining
CBS's WYNF/Tampa as PD, a
post he held from 1983 to Janu-
ary 1985 when the AOR outlet
was owned by Taft. He replaces
Mark Zintel, who resigned.
WSUN & WYNF VP/GM
George Sosson praised
CURELOP/See Page 4

cation to radio. Now with the
additional strength of the Sel-
com and Torbet people and cli-
ent stations, we’re ready to
move ahead to a new era of in-
novation and growth for radio.”
Jim Hilliard, President of the
Blair Radio Division and Chair-
man of its Radio Representa-
tion companies, noted that
Blair’s sales units will collec-
tively have a staff totalling
nearly 270 sales and support
people in over 40 locations
across the country. “We see ex-
citing opportunities for tremen-
dous synergism which will en-
hance the sales productivity of
all the operating companies,”
he said. “Now in every major
radio market, advertisers and
their agencies can work with
Blair-owned rep companies to
place schedules on many of the
finest stations in the country.
BLAIR/See Page 4

Coury says Network will
merge into the Geffen organiza-
tion, which has been distribut-

Al Coury

ing the label in the U.S. and
Canada. Acts under contract to
Network include Gary Myrick,
Irene Cara, Moving Pictures,
and Johnny Van Zant.

Geffen President Ed Rosen-
blatt remarked, “We're thrilled
that Al Coury, who is known to -
all in the industry, has decided
to join Geffen at this time.”

Coury, onetime FPresident/
COO of RSO Records, explained
that as is customary with most
Geffen executives, he will carry
no formal title. “What I'll be do-
ing is still working and develop-
ing the acts I have on Network,
but also taking over major re-
sponsibilities in the area of pro-
motion and marketing at Gef-
fen.”

COURY/See Page 4

Wasley, Smith Head EMI
Singles, AOR Promotion

Don Wasley and Tony Smith
have been elevated to National
Singles Promotion Director and
National AOR Promotion Di-
rector, respectively, at EMI
America Records.

Wasley succeeds Jack Satter,
who joined Manhattan as VP/
Promotion last week. He comes
to the post after 21 years as the
label’s National AOR Promo-
tion Director; before that, he
served in a similar capacity at
MCA.

Smith, who has been handling
local promotion for EMI Ameri-
ca out of Chicago since April,
moves into the slot vacated by
Wasley. He was previously
responsible for the label’s
regional Midwest AOR promo-
tion for three years.

EMI America VP/Promotion
Dick Williams commented,
“Don’s experience in promotion
and artist relations make him a
natural replacement for Jack
Satter. His knowledge of, and
rapport with, our field staff will
enable him to make the transi-
tion a smooth and effective

s

Don Wasley Tony Smith

one.”” Williams continued,
“Tony Smith has been one of
our most enthusiastic and
dedicated field reps, and I look
forward to working directly
with him here in our home of-
fice.”

Wasley is a 15-year industry
veteran whose previous na-
tional promotion. experience
was at Casablanca and Ariola.
He was also VP/Artist Develop-
ment at Casablanca. Wasley
commented, ‘“This is an oppor-
tunity for me to broaden my
horizons, and I look forward to
the excitement of new fron-

EMI/See Page 4




WESTWOOD ONE z
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ONLY 85 INTERVIEW!

OFF THERECORD &4

WITH

MARY TURNER

Join Mary Turner the week of December 9 as rock radio’s most listened-
to interview program presents Pat Benatar in an hour-long Off The Record
Special. In her first national radio interview this year, the Grammy-winning
rock “n’ roll singer candidly talks about writing and recording her new Chrysalis LP.
Seven The Hard Way, the sentiment behind the album’s hit single, "Sex As A Weapon,”
Jjuggling rock n’roll and motherhood, preparing for her first toyr in more than
three years and more. To make sure you and your listeners don’t miss
Marys insightful Off The Record Special featurin g one of rock’s
most celebrated singers, contact Westwood One now
at (213) 204-5000 or Telex 4996015 WWONE.

O ———

MANAGEMENT: RICK NEWMAN & RICHARD FIELDS
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MAILBOX MAGIC

Direct mail has been hailed
and assailed. In a detailed,
in-depth look at its pros
and cons, Harvey Mednick
keeps you posted on this
promotional vehicle.
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Minckler
PD At
KSFO

KYA/San Francisco PD Bill
Minckler has added on program-
ming duties for King Broadcasting
AM sister station KSFO. Minckler
had been serving as acting PD at
the MOR-A/C AM outlet for the
past several weeks since Rick Scott
left to become Director of Pro-
gramming for Ackerley Communi-
cations.

King VP/Radio Jim Kime told
R&R, “Bill’s been with us for many
years, and now he’s returned to
where he started. Programming
these two stations is probably his
biggest challenge since he joined
the company. We're very pleased
to-have him.”

Minckler has worked with King
for eight years. He started as
Assistant PD at KYA-AM & FM,
serving as PD at KGW & KINK/
Portland for three years before
returning to KYA as PD a year
ago. Commenting on KSFO,
Minckler said, “I was conceived in
San Francisco, so I feel very close
to the situation. KSFO is represen-
tative of a lot of stations around the
country right now in that you al-
most have to be twice as good as
your FM counterpart just to stay

MINCKLER/See Page &

KLIF & KPLX/Dallas General
Sales Manager Nancy Vaeth has
transferred to the GM post at Sus-
quehanna Country sister station
WFMS/Indianapolis. She succeeds
exiting Station Manager/National
Sales Manager Kevin Aufmann.

Noted Susguehanna Regional VP
Larry Grogan, “Over the last three
years as GSM at KLIF & KPLX,
Nancy has proven to be an out-

standing leader and administrator:
We believe that she has the spirit
and drive necessary to lift WFMS
to the heights that we expect in In-
dianapolis.”

Before being named GSM for the
Dallas combo in 1982, Vaeth served
two years there as an Account Ex-
ecutive. Her background also in-
cludes two-year AE stints with
KMJQ/Houston and WEZG/Syra-

cuse. Commenting on her first
management post, Vaeth told
R&R, “Susquehanna is a great
company, and I've learned a lot in
the five years I've been with them.
This is a terrific opportunity for my
career and what I want to do.”

Grogan added that the search for
Vaeth’s replacement at KLIF &
KPLX is underway.

NRBA Poll Shows Radio Opposé's
Arbitron Continuous Measurement

According to a recent poll by the
National Radio Broadcasters’ As-
sociation (NRBA), broadcasters
are overwhelmingly against Ar-

bitron’s plans for year-round
measurement in the top 75 mar-
kets, which is scheduled to begin in
1986.

Geiger Directs Capitol
Black Promotion

Howard Geiger

Howard Geiger has been elevat-
ed to Director/Black Music Pro-
motion for Capitol. Geiger had
been Southwest Regional rep since
late 1981.

VP/Black Music Promotion
Ronnie Jones commented, “The
entire Capitol management team
can now benefit from his expertise
and enthusiasm, motivation, and
managerial skills. The R&B de-
partment is very proud to have
Howard join us in the Tower.”

NRBA’s Wendell Wood reported,
“Of the 1400 stations sent question-
naires (all in the top 75 markets),
261 responded by the deadline. Of
the 156 Arbitron subscribers that
sent back the forms; 84% voted
against the switch to Continuous
Measurement. Of the 105 nonsub-
scribers who participated, 82% felt
negatively. We've sent these
results to the Arbitron Radio Ad-
visory Council (ARAC) for their
discussion with Arbitron.”

As expected, comments from
those polled varied widely in opi-
nion as to the value of the expanded
survey schedule. “When will we
have time to experiment, to try
new formats?” asked one broad-
caster. Another commented, “The
numbers are already abused by the
buying community. This will give
them more numbers to beat us up
with.” However, one Continuous
Measurement proponent argued,
“This will curtail overblown activi-
ty set only for the ratings periods.”

Fire Ravages WDET Offices

An electrical fire broke out at
WDET/Detroit last Saturday even-
ing (11-30), destroying three ad-
ministrative offices, satellite-
transmission equipment, and over

PATTIWDBO PD

10,000 records in the station’s jazz
library. The blaze knocked WDET
off the air for 17 hours while of-
ficials assessed the water and
smoke damage throughout the

Holbrook Directs
Operations At
WDBO & WWKA

Steve Holbrook

Steve Holbrook has been pro-
moted from WWKA/Orlando PD to
Operations Director of WWKA and
its AM, WDBO. At the same time,
Holbrook upped WDBO Production
Director Bill Patti to PD at the AM.
Patti replaces David Bernstein,

who left to join WTIC/Hartford last
month.

Holbrook commented, “One of
HOLBROOK/See Page 6

facility.

GM Caryn Mathes told R&R,
“No one was hurt, but we really
had some action above and beyond
the call of duty by our OM Judy
Donlin, personality Jim Gallert,
and Engineering Assistant John
Patouhas, who slowed down the
flames with a fire extinguisher;
otherwise, the whole station would
have gone up in smoke. They ended
up crawling on their bellies to shoot
the extinguisher at the flames, and
managed to turn off the power so
that the transmitter didn’t blow
o

To let the smoke out, firemen
broke every window in the station.
“It went down to ten degrees over
the weekend,” added Mathes.
“We're all working here in our
coats and mittens.”

RETAINS FLORIDA NET POST

Gary Landis

COMPANY CLOSES
MUTUAL DEAL

Landis
Westwood
One PD

Westwood One this week com-
pleted its purchase of the network
assets of the Mutual Broadcasting
Systern from Amway Corp. for $30
million in cash and notes and
210,000 shares of common stock. In
return, Amway has agreed to pur-
chase $5 million in advertising on
either Westwood One or Mutual,
and will continue to provide satel-
lite distribution for Mutual via
Westar IV for three years.

The company also named Gary
Landis Director/Programming,
filling a similar position vacated by
the departure of George Taylor
Morris last month. Landis, who
will report to WW1 VP/Production
Brian Heimerl, most recently was
Director/Programming at the
RKO Radio Networks.

Commenting on the Mutual clos-
ing, WW1 President Norm Pattiz
said, “We are very pleased with
the results of the negotiations
which have led to the completion of
our acquisition of the Mutual Radio
Network. As successors to the Mu-
tual Radio Network operation, we
look forward to expanding our
operations into the news, sports,
and adult features entertainment
market.”

Heimerl said of Landis: “Gary
has had experience in every facet
of this business, and brings to
Westwood One a level of profes-
sional excellence that underscores
our position in the industry. He's'a
very welcome addition to the West-
wood One team.”

Landis commented, “Coming to
work at the number one network in

LANDIS/See Page 6

Poe Adds WKIS GM Duties

Bob Poe, GM of Susquehanna’s
Florida Network since 1983, has ad-
ded the duties of GM for co-owned
News/Talk station WKIS/Orlando.
He replaces former WKIS GM
Mike Gaier, who has exited the sta-
tion.

Susquehanna Regional VP
George Hyde commented, “Bob’s
promotion is a logical step in our
efforts to continue the growth in
size and stature of both the station

and the network.”

Poe said his appointment is part
of an ongoing effort “to combine
the operations” of the Florida Net-
work and WKIS. The move began
when the network, which provides
news and features to 60 stations
statewide, began to carry some
longform talk programs originat-
ing at WKIS. “What we’re really
doing is turning WKIS into a Flor-
ida superstation,” Poe explained.

“It makes guite good sense to
merge the two together. We were
cross-utilizing a lot of the staffs and
resources. We’re finding that,
together, we can make the sum
greater than the two parts.”

Poe joined WKIS almost ten
years ago as a talk show producer,
moving up to Regional Sales Man-
ager and then becoming GSM of
the Florida Network.
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=
dustry veteran, Lloyd most recently

was a salesman for MCA Distributors
in Detroit.

e
Terry Metcalf

@ CURTIS LLOYD was promoted to
Southeast Regional Sales Manager for
Motown Records. An eight-year in-

Ratt Rap

Curtis Lioyd

Larry Johnson

Al!_anlic 's Ratt were awarded gold and platinum LPs for their “Invasion Of Your
Privacy™ LP following a New Jersey Meadowlands concert. Pictured (i) are

group's Robbin Crosby, Atlantic President Doug Morris, group’s Stephen Pear-
cy, Atlantic Chairman Ahmet Ertegun, and Exec. VP/GM Dave Glew.
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® ROBERT WINTERS has been ele-
vated from GM at WTMA & WSSX/
Charleston, SC to VP/GM. He is also.
now supervising operations for parent
Faircom, Inc., which also owns
WSBH/Southhampton, NY. At the
same time, THOMAS HUNT joined
WTMA & WSSX as General Sales
Manager, arriving from WXLY/North
Charleston, SC.

©® TERRY METCALF becomes GM at
WKIX & WYLT/Raleigh-Durham-
Chapel Hill, NC. He joins parent
Mann Media from Decision Data
Computer Corp., where he was Re-
gional Sales Manager.

® LARRY JOHNSON joins Jhan Hi-
ber & Associates as Sr. Research
Consultant. A veteran broadcaster/
consultant/educator, Johnson will
oversee the conduct of the firm's
Predictor perceptual research pro-
jects.

® BRUNO KRETCHMAR is elevated
to President of Chrysalis Music
worldwide, based at the company’s
London office. Kretchmar joined
Chrysalis Music earfier this year.

Coury
Continued from Page T

Discussing his move, Coury
continued, “It really came
together in a matter of weeks.
Releasing three or four albums
a year became boring to me, so
this came at a time when I was
Jlooking for new challenges. Gef-
fen is very similar to RSO in the
way it operated: an entrepre-
neurial, multimedia type of
company with records, Broad-
way shows, and movies. And
what we did at RSO was done
with a limited number of peo-
ple, which, in many respects, is
also similar to Geffen.”

Asked about the status of
‘legal action taken this past
summer by Irene Cara against
Network and himself, Coury
said, “It’s still pending, but I'm
presuming it will be settled
soon, one way or the other.”
Cara is claiming career mis-
management and is suing for
damages. Coury denies the

es.

Barbis told R&R, “I've given
Geffen Records five years of
my heart and soul. I'd like to
thank all the wonderful artists
and friends who've made it a
great time for me in my career.

Blair :
Continued from Page 1
With this acquisition, we've
positioned ourselves to be an
even tougher competitor, capa-
ble of winning a significant
share of spot and unwired net-
work radio business for our sta-
tions.”

Hilliard added that the in-
tegration of the Selcom and
Torbet operations into the Blair
organizational strycture is now
underway, noting that joint

I look: forward to a new chal-
lenge and wish everyone at Gef-
fen continued success.”

Curelop

Continued from Page 1
Curelop’s leadership qualities:
“He’s highly respected by the
staff; they'd walk through walls
for him. Carey also has a good
musical ear for the market,
likes the lifestyle, and wants to
work for a stable company in a
growth market. He led the sta-
tion to some of its highest
numbers, and bringing him
back is a sign of our commit-
ment to AOR.”

Curelop told R&R, “With
morning team Jim Johnson &
George Baier coming over and
considering recent Arbitrends
and Birches, WLLZ is going to
be very successful in 1986. I'm
looking forward to joining CBS
and working with the fine staff
at WYNF again.”

Curelop, who served as PD of
WYNF’s Country sister WSUN
from January to June of this
year, has also programmed
WABX/Detroit and KFMG/Al-
buquerque.
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ment teams have been estab-
lished and are working to as-
sure a smooth transition.

EMI
Continued from Page 1
tiers.”

Smith, who worked for Capi-
tol in Detroit before joining EMI
America, told R&R, “I've
always set my sights on a na-
tional position, so I'm ecstatic to
have this opportunity. I intend
to tackle the job with the same
enthusiasm I had as a local and
a regional rep, and then some.”

Driscoll

Continued from Page 1
as well as A/C combo WKQE &
WBGM/Tallahassee.

Driscoll noted, “This com-
pany is going to become a whole
lot bigger real fast, and this will
give me a real opportunity to be
in on the ground floor. We're go-
ing to explore our programming
options in all areas as the
months unfold.”

Driscoll’s past programming
experience includes Group PD
for Brandon Communications
and PD posts at KITE/Corpus
Christi, WLUM/Milwaukee,
KSTP/Minneapolis, WMJX/Mi-
ami, WDRQ/Detroit, WBBF/
Rochester, and WAPE in its
earlier CHR incarnation.
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Some Of America’s

Leading Stations
Gave Themselves
A Christmas Present.

The Predictor:

Stations owned by Gannett, Greater Media, Malrite,
Metroplex — and leading independents — are using The

™

Predictor™. Our clients want to enjoy the holidays buoyed
by the feeling that 1986 may be their best year yet for
Arbitron payoff. These stations are mapping strategy using
the unique insights from the “diarykeeper profile” person

who cooperates with The Predictor™ perceptual diary.

It only makes sense that if your success is measured by a
diary-based ratings service your market research homework

should be done through a perceptual diary. Telephone studies

can't offer the same insights as gleaned from the diarykeeper
types. Broadcasters from New York to Huntsville already

know this and have put The Predictor™ to work.

What'll it be? Happy holidays and Arbitron success in 19867

Or a lump of coal in your Arbitron stocking?

Call or write for details and market availability. Put The

. ™, g .
Predictor s unique advantage on your side.

JHAN HIBER & ASSOCIATES

PO. Box 1220, Pebble Beach, California 93953 (408) 625-3356

Pred
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PMT On Atlantic

Spaceship

Allantic has signed “Miami Vice" star Philip-Michael Thomas, with his first single on
his own Spaceship/Atlantic label, “Just The Way | Pianned It,” just out. Pictured
(Ir) are Atlantic Exec. VP Dave Glew, Atlantic VP/GM Black Music Operations
Hank Caldwell, Thomas, attorney Allen Jacobi, and Atlantic VP Tunc Erim.

Gold ‘“‘Secret’’ Goes Public

Paul Young’s “The Secret Of Association" LP recently hit gold, and Young got the
news after a Dallas concert. Celebrating are (I-r) Young along with Columbia’s
Michael Surlock and Jack Chase.

Minckler

Continued from Page 3

even. The great tradition, call let-
ters, and all that are there, but it
really doesn’t make any difference
anymore. What I will demand of
the station is that it be consistent
with the good things about its past
and only do that which makes
sense for the future.

“I'm restoring some things I
think were removed prematurely.
We have a very well-known airstaff
for the Bay Area and I'm letting
them do nearly anything they
want, based on their understanding
of the 35-54 target audience. We
look to recapture our consistency
day to day.”

Landis
Continued from Page 3

the radio business makes all those
years of hard work and 14-hour
days worth it. I'm delighted to be
here and look forward to the
challenges that a company of this
stature provides.”

Landis joined RKO in 1982, serv-
ing as Manager/RKO Radioshows
and Manager/Programming
before becoming Director/Pro-
gramming in 1983. He previously
worked at Wichita-based Landis
Advertising, and served as a
regional sales manager at Los
Angeles-based Watermark.

NEWS

Tillery GM, Bump GSM At WHLY

KXXY-AM & FM/Oklahoma Ci-
ty VP/GM Jim Tillery and WCMS-
AM & FM/Norfolk GSM Michael
Bump have accepted the GM and
GSM posts, respectively, at CHR-
formatted WHLY/Orlando. Bump,
who fills the station’s ten-month
GSM vacancy, has already started
work; Tillery succeeds exiting GM
Alan Rock and will take over
January 1.

Peter Starr, President/CEO of
WHLY parent Southern Star
Broadcasting Group, remarked,
“We think the combination of Jim
and Mike will probably form one of
the best management teams we’ve
ever had anywhere. Both have had
the benefit of excellent training
backgrounds, and I expect they’'ll
provide very professional manage-
ment to Y106.

Tillery, who earlier worked in
sales for ovef five years in Orlando
at WKIS, takes his new post after
18 months as VP/GM at KXXY. He
previously was GSM there, as well
as at WWLK-AM & FM/Lexington,
KY. “I regret leaving Summit, as
it’s a fantastic organization. But I
can’t think of a better place to be
than in Florida or a better person
to work with than Peter Starr. Y106
just needs a GM to organize things
and a GSM to generate the reve-
nues. PD Rick Stacy is very
qualified and has turned the station
in the right direction.” Tillery add-
ed that he’s made some recom-
mendations from within KXXY re-
garding his successor.

A 17-year broadcaster, Bump
spent six years as GSM at WCMS,

Murphy Parties With Whitney

Arista sfaged a party at the Palladium in New York following Whitney Houston's
Carnegie Hall concert. Pictured are (I-r) guest Eddie Murphy, Houston, and Arista

President Clive Davis.

Epic’s Congaing Heroes

E/P/A held a dance party for Miami Sound Machine recently in support of the

single “Conga."” Pictured (I-r) are group’s Emilio Estefan and Gioria Estefan,
E/P/A Sr. VP/GM Don Dempsey, and group’s Kiki Garcia and Marcos Avila.

C olumbus, Ohio Radio Station WBNS has
found the permanent cure for inherent
cartridge tape problems: the Harris Phase
Fixer audio time base corrector.

Why WBNS Radio’s cartridge tapes
sound better than yours

tapes sound perfect and flutter-free. There's
no high frequency loss, and phase error is
totally eliminated. After several months of
using the Phase Fixer, I must say that

Harris, once again, has a winner.”

Ron McGrew of WBNS explains. “We need-
ed this device 20 years ago. The Phase Fixer
gives us consistently clean sound on every
tape in the rack. No matter how much

repeat play and abuse they're subjected to,

Your programming may be flawless. But
performance problems develop in every
cartridge tape. Don't enter the ratings
war unarmed. The Harris Phase Fixer

gives you a competitive edge. For more

information, contact Harris Corporation,
Broadcast Group, PO. Box 4290, Quincy,

having earlier worked at crosstown
WNIS and also at WAAM/Ann Ar-
bor. “I'm delighted to be back in
Class A rock ’n’ roll; the time was
right. This company is fast on the
move to grow and add properties,
and the energy in this station is all
positive.”

Holbrook

Continued from Page 3

my goals in broadcasting is to
manage a station, and this puts me
on the right track, handling two
very separate stations. WDBO is
full-service with a heavy news em-
phasis, and in fact this year won
the Edward R. Murrow news
award for best news operation. It
does rather well for an AM station
in a market dominated by FMs.”

Holbrook will continue to pro-
gram Country WWKA, a job he’s
held since Katz bought the station
in January 1983. Before that he pro-
grammed WKSJ/Mobile from
1979-83.

Commenting on Patti’'s move,
Holbrook said, “His background in
programming has always been
with AM stations. I think it’s im-
portant that someone who comes
into a market to program an AM
station has some knowledge of AM
radio and the AM radio listener.

“’DBO is news-oriented, but we
do play music and are very aggres-
sive in that. We wanted to find so-
meone equally aggressive to main-
tain the visibility of the station in
the market.”

Patti added, “I'm very excited
about this promotion. I've worked
in Orlando about ten years and
WDBO has always been the one
radio station I've wanted to work
for. I got the opportunity to do that
about eight months ago when I
came here as Production Director,
and now I’m Program Director, so
I'm very happy about that.”

Before coming to WDBO, Patti
programmed crosstown WREM
for four years and was an air per-
sonality at WKIS for a year.

Ron McGrew
WBNS Radio

Illinois 62305. (217) 222-8200.

B HARRIS

For your information, our name is Harris.
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the hottest ticket in radio today.

Because we deliver more
listeners than any other radio net-
work in the country. And we serve
the leaders in nearly all of the top
100 markets. Including top-rated
stations in New York, Philadelphia,
Boston, Houston, Dallas, Minnea-
polis, San Diego, Phoenix and
Seattle.

Why?

Because weve got the largest,
most pervasive news staff in
the world.

Because we give you more

The AP Network is, without a doubt,

programming options than
anybody else.

Because we give you absolute
flexibility and control over your
programming mix.

And because when it comes
to avails, you run the show. AP never
requires any commercial clearances.

So when local advertisers
line up to sponsor AP reports,
you're the one who cleans up at
the box office.

For more information about
the AP Network, call Jim Williams at
- 800-821-4747, or your local AP
Broadcast Executive.




TRANSACTIONS

Aloha Deals KKUA & KQMQ For $1.9 Million

KKUA & KQMQ/HONOLULU
PRICE: $1.9 million

BUYER: Northpark Media, owned by
James Ellis, Melvin Hemmer, anq
J.M. Walrad. It also owns 82% of
KNMQ/Santa Fe.

SELLER: Aloha Broadcasting, princi-
pally owned by Barbara Dalderis, Pa-
trick Lannan, and John Lannan.
DIAL POSITION: 690 kHz; 93.1 mHz
POWER: 10 kw; 54 kw

FORMAT; A/C; CHR

BROKER: Blackburn & Co.

WGAI & WWOK/

ELIZABETH CITY, NC

PRICE: $1.4 million ($350,000 for
AM; $1,050,000 for FM)

BUYER: Ellek Seymour, who also
owns WVBS-AM & FM/Burgaw,

NC; WYAK AM & FM/Surfside
Beach, SC; WGCAI/Charleston, SC;
WLNB/Goose Creek, SC; WETT/
Ocean City, MD; WWTR/Bethany
Beach, DE; WSVS-AM & FMiCrewe,
VA (WSVS-FM is being sold); WDSC-
AM & FMIDylan, SC; and WMBL &
WMBJ/Moorehead City, NC (to be
sold). Seymour is buying WVAB/Vir-
ginia Beach, VA; WWGH/Cape Char-
les, VA; WAKS AM & FM/Varina, NC;
and WSLB/Fayetteville, NC. Seymour
recently purchased WRJY/Rich-

mond, VA and WHCC & WAQNS/
Waynesville, NC (R&R 11-29).
SELLER: Success Communications,
owned by Thomas Campbell.

DIAL POSITION: 560 kHz; 105.7
mHz

POWER: 1 kw days/50Q watts nights;

37'kw at 611 feet
FORMAT: Country; A/C

WYAI/RIDGELAND, MS; and
WZXQ/GLUCKSTAD, MS
PRICE: $700,000

BUYER: Exchequer Communica-
tions, owned by William Neville.
SELLER: Jackson Radio, which is
owned by Matthew Wiggins.

DIAL POSITION: 780 kHz; 101.7
mHz

POWER: 5 kw daytimer; 3 kw at 300
feet

FORMAT: AOR

WFLR-AM & FM/DUNDEE, NY
PRICE: $650,000 (price includes two
newspapers — Dundee Observer and
the Lake Country Weekly).

BUYER: Brian Clark Printing Co.,
owned by J. Brian Clark. ;
SELLER: Finger Lakes Radio, owned
by Donald Stork and John Clancy,
who also own WSCM & WITU/Coble-
skill, NY and WSPQ/Springyville, NY.

DIAL POSITION: 1570 kHz; 95.9
mHz ’

POWER: 5 kw daytimer; 600 watts at
600 feet

FORMAT: A/C (simulcast)

WJYW/SOUTHPORT, NC
PRICE: $600,000

BUYER: Atlantic Broadcasting, prin-
cipally owned by Fred Avent and
family. It also owns WJMX-AM & FM/
Florence, SC and WMQX/Moncks
Corner, SC.

SELLER: Rawley Communications,
owned by David Rawley, who also op-
erates WINH & WMXX/Georgetown,
SC.

DIAL POSITION: 107.1 mHz
POWER: 3 kw at 300 feet

FORMAT: Beautiful Music

BROKER: Harold Miller Jr.

KRAL/RAWLINS, WY and
KIQZ/RAWLINS, WY

PRICE: $245,000 and $250,000,
respectively

BUYER: Richard Moore, John Cor-
towski, and Roy Davenport.
SELLER: Dorothy Sterling and Clata
Peteren, respectively.

DIAL POSITION: 1240 kHz; 92.7
mHz

(PUTTING BUYERS AND SELLERS TOGETHER
FOR OVER 31 YEARS

\\

COLLEGE TOWN

NORTHERN FM in growing community - no local
CALIFORNIA competition. Asking $775,000 (approx.
2.7 times gross rev.) with $135,000 down.
Contact - Elliot Evers (415) 387-0397
JACKSONVILLE WCRIJ-AM - includes valuable real estate
FLORIDA and equipment. Asking $395,000 cash.
Contact - Randy Jeffery (305) 295-2572
MIDWESTERN Class C FM with sister AM. Profitable.

Asking $1,100,000 with $300,000 down.
Contact - Bill Lytle (816) 941-3733

ROCKY AM with Class C FM in good retail area.
MOUNTAINS Asking $1,100,000 with $250,000 down.
Contact - David LaFrance (303) 234-0405
TEXAS AM fulltimer w/ Class C FM in metro mkt.
Asking $1,800,000 with $100,000 down.
Contact - Bill Whitley (214) 680-2807
NORTHWEST Top 100 market. Class C FM with AM.

Priced at a little over 7 times projected
cash flow. Asking $3,350,000 cash.
Contact - Greg Merrill (801) 753-8090
CHAPMAN ASSOCIATES"

nationwide media brokers

For further information on buying or selling, contact Janice Blake, Marketing Director,
Chapman Associates, 1835 Savoy Drive, Suite 206, Atlanta, GA 30341 (404) 458-9226 J

4

POWER: 1 kw days/250 watts nights
until-midnight; 3 kw at 100 feet
FORMAT: A/C; Country

BROKER: Bill Lochman of Chapman
Associates

KBBB & KDXR/BORGER, TX
PRICE: $450,000

BUYER: Matt Frontera

SELLER: Phillip Spivey (79%),
Rudolph Spivey (20%), and Bill Shel-
ton {1%). Phillip Spivey retains 50%
interest in KWEY & KBXR/Weather-
ford, TX.

DIAL POSITION: 1600 kHz; 104.3
mHz at 170 feet

POWER: 5 kw daytimer; 26 kw
FORMAT: Country; A/C

BROKER: Bill Whitley of Chapman
Associates

KZEA/HEALDTON, OK

PRICE: $295,000

BUYER: Jimmy Dean Williams and
Bradley Fenton, who have no other
broadcast interests.

SELLER: TAP TCommunicalions,
which is principally owned by Richard
Parrish and family. It also has inter-
ests in KNFB/Nowata, OK and KMUS
& KRLQ/Muskogee, OK.

DIAL POSITION: 105.5 mHz
POWER: 3 kw at 300 feet
FORMAT: TBA

WFNE/IFORSYTH, GA

PRICE: $290,000

BUYER: WFNE Inc., owned by Char-
les Finney, Charles Roberts, and two
_others. Finney has interests in WJAZ
& WJIZ/AIbany, GA; WTJH/East
Point, GA; and WMJM & WFAV/Cor-
dele, GA.

SELLER: P.0.S. Radio Inc., owned by
Mark Picus, executor of the estate of
his father, Lawrence Picus.

DIAL POSITION: 100.1 mHz
POWER: 3 kw at 300 feet
FORMAT: Black

BROKER: Stan Raymond and Asso-
ciates

WJOZ/TROY, PA

PRICE: $175,000

BUYER: WJOZ, Inc., principally own-
ed by Leonard Ackerman, who also
operates WLMB/West Hartford, CT;
WECQ/Geneva, NY; and is an appli-
cant to purchase WLIS/OId Say-
brook, CT and WKAD/Canton, PA.
SELLER: Joel Clawson, an applicant
for an AM CP permit in Interlaken, NY
DIAL POSITION: 310 kHz

POWER: 500 watt daytimer
FORMAT: A/C

‘BROKER: Kozaco-Horton Company

I = ==+
Mirror Men

Geffen and WB held a party for Aerosmith in the group’s hometown, Boston, to
celebrate the new LP “Done With Mirrors.” Pictured (r-l) are Geffen’s John David

Kalodner and Aerosmith’s Steven Tyler:

Golden Future

T

MCA recently celebrated the gold status of the “Back To The Future” soundtrack.
Pictured (I-r) are music supervisor Bones Howe, film's executive producer Steven

S

or Robert Ze

and MCA Records & Music Group
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Reliable research. It seems like a simple concept, but things are not
always what they seem.

‘At Strategic Radio Research, you always get exactly what you pay for.
Fast, accurate, and reliable research. Research that uses an adequate
sample size. Research based on clean, unbiased questlons Research
tailored to fit your specific needs.

Strategic Radio Research delivers. And we deliver on time, every
time, because we do all our own research. No farming-out studies.

-~ We handle all of your station's critical research right from our own
offices, using our 90 WATS-line interviewing stations.

This is it, and it's actually pretty simple. You know your next book, -
and your job, depends on your ability to make the right decisions.
That's true whether you're planning a major format change or
considering a minor adjustment in your target audience.

Strategic Radio Research. We're the people who help you make those
decisions, through fast, accurate, and reliable research. Decisions that
make your next book a winner. With you sitting right on top.

RESEARCH

o 0

Kurt Hanson, President
211 E. Ontario
Chicago, IL 60611

{312) 280-8300

No second-rate back-up. No blown deadlines. No confusion. No kidding.

&

—
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ALL MUST COMPLY

New RF Radiation Rules Hit
Radio Stations January 1

Starting January 1 every radio station in the country
will have to start thinking about whether its signal poses a
health risk to people near its tower. That’s when the FCC
starts requiring stations to meet new standards on the bio-
logical effects of their signals, otherwise known as radio-

frequency or RF radiation.

““We think most stations will find
it a straightforward matter,” says
Bill Hassinger, engineering ad-
visor to Mass Media Bureau Chief
Jim McKinney. “It’s going to be
tough for maybe 200 to 300 that are
going to have to put some work into
it. I'm sure there’ll be some cases
where people have to make physi-
cal changes.”

Staff Exposure
“Kneotty” Problem

While the new rules cover ex-
posure of the general public to
radio and television signals, the
Commission has yet to grapple
with the much thornier issue of
how to deal with station engineers
and other employees who work on
or near towers.

“We are currently wrestling with
some very knotty problems in that
area,” says Hassinger, who can’t
predict when the Cc ission will

agree that exposure should be
avoided.

All Stations Must Certify

The new rules will most im-
mediately affect all application:
for new stations or modifications
filed after January 1. But every
station will have to certify com-
pliance with the RF standard at its
next renewal, or even sooner if a
party files a complaint with the
Commission.
High Power FM Problems

According to Hassinger, AMs
should have little problemi because,
generally, their power levels are
fairly low and their antennas are
surrounded by grassy areas. He
says the greatest trouble will be ex-
perienced by “high-powered FMs
on low towers.” Fencing and warn-
ing signs will solve most problems.
but tower changes may be needed
at some stations, especially where

issue guidelines for station person-
nel. The precise health impact of
RF radiation on humans is un-
clear, but government officials

ighborhoods have encroached on
tower sites.

Hassi says station
will be able to make RF calcula-
tions in most simple cases, but con-

sulting engineers or other experts
may have to be called in to take
measurements in more complicat-
ed instances.

FCC Bulletin Available

To obtain an FCC bulletin on the
new RF radiation guidelines, write
or call International Transcription
Services, 2100 M St. NW, Washing-
ton, DC 20037 (phone 202-857-3800).
Ask for FCC OST Bulletin #65. The
bulletin includes background infor-
mation on the RF standards; pre-
diction methods, including calcula-
tions, tables, and figures; mea-
surement procedures and instru-
mentation; and mniethods for con-
trolling exposure.

LONG ARM — The iong arm of the FBI will be reaching out to radio stations
across America next week with distribution of drunk driving radio PSAs
taped last week by NAB President Eddie Fritts (left) and FBI Director
William Webster.

NEWS BRIEFS

Tax Reform Advances
In House

Although final passage by
Congress remains in doubt, the
House Ways and Means Com-
mittee has passed a tax reform
bill that could have a major im-

TEMPORARY BROADCAST VICTORY

Senate Delays Negative Ad
Response Provision Vote

An amendment that would force broadcasters to give
free response time to candidates attacked in negative po-
litical ads was pulled off the Senate floor Tuesday (12/3)

and sent to the Rules Commiittee for study. But, by a vote -

of 7 to 84, the Senate refused to table the bill entirely.

NAB had mounted a major lob-
bying effort to get the amendment
by Sen. David Boren (D-OK) tabl-
ed, but said it was satisfied with the
final deal that sent the measure to
committee. “We’re happy with the
result,” said NAB Executive VP/
Government Relations John Sum-
mers.

Mandating free response time
from radio and television stations
is just one of numerous curbs Bor-
en is seeking on the influence of
political action committees
(PACs). Bypassing the Senate’s
committee and hearing process,
Boren offered his package on the
floor as an amendment to a nuclear
waste bill.

Foes Cite Lack Of Study
Opponents, including NAB, ar-

“At atime when we're
trying to get equal status
with newspapers, the trend
seems to be going the
other way and that
disturbs us.”

—John Summers, NAB

gued the bill should first be ex-
plored thoroughly in committee.
Sen. John Heinz (R- PA) is ex-
pected to introduce a bill similar to
Boren’s, but dropping any mention

of free broadcast time. The Rules
Committee is unlikely to take up
the issue before early 1986.

NAB was upset that it never had
a chance to testify on the free air-
time issue, which first arose in
legislation by Sen. John Danforth
{R-MO). NAB’s Summers said the
association opposed the Boren
maneuver because the airtime
matter, while crucial to the broad-
cast industry, was ‘“overshadow-
ed” by more emotional PAC-relat-
ed issues. “We want this in.a forum
all by itself,” he explained.

Response Time Issue
Here To Stay

“This question is not going to go
away,” Summers added. “It’s go-
ing to he a hot item for quite
awhile. At a time when we’re try-
ing to get equal status with news-
papers, the trend seems to be going
the other way and that disturbs
us.”

pact on radio stations.

For instance, the 10% in-
vestment tax credit on new
equipment purchases would be
wiped out effective January 1,
and writeoffs would generally
be spread over longer periods
ranging from three to 30 years.

The tax rate for corporations
earning up to $50,000 would
be set at 15%. The rate would
be 25% for those earning up to
$75,000 and 36% for corpor-
ations with taxable income
above thatlevel.

One new tax break for busi-
ness would be a deduction for
10% of dividends paid to
stockholders. However, only
80% of the cost of meals and
entertainment would be de-
ductible.

Despite President Reagan's
opposition, 401(k) pension
plans would survive, although
contribution limits would be
lowered.

‘‘First Come,

First Served’’

On Nine FMs
The FCC says it will skip
comparative hearings and
award nine FM licenses to the
first qualified applicant who
walks in the door. In all nine
cases, every application sub-
mitted was defective and re-
turned as not acceptable for fil-
ing, leaving nobody in the runn-
ing. Under new FCC rules,
such vacant allotments are now
awarded on a “first come, first

served” basis to the first qualifi-
ed applicant who files.

The FMs are available in
Bruce, MS (94.5 mHz); Wis-
hek, ND (100.3); Silverton, CO
(99.3); Pawhuska, OK
(104.9); Santa Rosa, NM
{95.9); Baraga, Ml (104.3);
Powell, WY (104.1); Elk City,
OK (94.3); and Houghton, M|
(96.3). The FCC cautions that
any new applications would be
preempted by petitions for re-
consideration by the original
applicants, who still have time
to ask for review.

In other action, the Commis-
sion announced a December-
January 13 filing window for
eight FMs in which previously
granted CPs have been can-
celled or forfeited. Those op-
portunities are in Belle Four-
che, SD (95.9); Lihue, HI
(96.9); Carrington, ND (98.3);
Lyndon, VT (98.3); Thermopo-
lis, WY (98.3); Saratoga, WY
(99.9), Goodland, KS (102.5);
and Lakeview, MI (106.3).

Other Key Developments:

® The U.S, Supreme Court
this week refused to hear Faith
Center, Inc.’s appeal of an
FCC decision denying its re-
newal applications for educa-
tional KHOF/Los Angeles and
KHOV-TV/San Francisco. The
applications were dismissed by
the FCC after Faith Center,
citing religious privacy, refused
to turn.over documents for a
Commission probe into allega-
tions of fundraising improprie-
ties at the stations.
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WHAT'S NEW

Edited by Don Waller

Du Pont, Philips Announce Optical Disc Plans

The Du Pont Company and the
fetherlands-based N. V. Philips
firm recently announced' a joint
venture which is intended to be-
come the world's largest supplier
of optical discs (ODs). The two
firms estimate the enterprise will
constitute a $4 billion world mar-
ket by 1990.

Initially, the venture will consist
of the firms’ existing optical, com-
pact, video and data disc opera-
~tions, with plans to quadruple its
CD. production capacity. Along
with prerecorded audio CDs, the
companies will manufacture and
market CDs and high-density op-
tical information storage discs
(HDODs) for the data storage and
retrieval markets, respectively, as
well as video discs for the enter-
tainment, educational and instruc-
tional markets. These CDs include
the CD-ROM (read-only memory)
discs and the CD-PROM discs, the
latter of which can be programmed

only once. Rest assured that
erasable CDs are in the works.

The CD-ROMSs are designed for
use with personal and home com-
puters and are expected to be
most useful within the business
and instructional markets. (A
single CD-ROM has the capacity
of 1500 floppy discs or nearly
250,000 typewritten pages. Mat-
Yer of fact, you could store all the
telephone directories in the U.S.
on five CDs.)

Optical Discs: Libraries
Of The Future

The storage capacity of the
high-density optical disc used with
a mainframe computer is even
more mind-boggling. A single
14-inch disc could replace 40
reels of magnetic tape, 10,000
frames of microfilm or 400,000
pages of typewritten text. By the
way, if would take a computer

200,000 to 400,000
Pages of Text

/ A Single 14" <3

Optical Disc

-

=
25,000 to 50,000
Pictures

s

=i Stqragé Capacity

5,000 to 10,000
Microfiche

40 resls of Magnetic
Computer Tape

500 14" X 17"
Chest X-rays

i

operator three hours to ready 40
magnetic tapes for reading by
computer, compared to five min-

utes for an optical disc containing
the same information.
Developed by N.V. Philips in the

late 1960s, optical discs allow you
to store audio, video and text on
mirror-finish discs in the same
digitized binary code of ones and
zeros used by computers. Using
the focusing power of a laser,
amazing amounts of digitized infor-
mation can be placed on an optical
disc in the form of microscopic
marks, mostly because ODs have
an average capacity between 10
and 20,000 tracks per inch. A
low-powered laser reads these
tracks and the digital information is
electronically converted into
audio, video or text.

Prerecorded ODs are easily
replicated through a mechanical
stamping process. Actually, all
these discs — compact audio
discs, CD-ROMs, videodiscs and
ODs — are manufactured through
similar processes; the main dif-
ference lies in what and how much
information you want to put on the
platter.

One reason Americans are read-

Smudgeless
Reading Glove

plete with headlines — as "“How To

Read A} »er In Public” and

ing fewer and fewer
and magazines these days is that
no one has ever solved the prob-
fem of readers’ ink-stained hands.
‘Untii now, that is.

Marketed as the "“Great Ameri-
can Sunday Newspaper Reading
Glove,” ‘this latest example of
good ol” American know-how is ac-
tually two white nylon gloves,
upon which are printed such rele-
vant newspaper articles — com-

“Where Sunday Smudge Is Most
Likely To Strike." Developed by
Dartmouth, MS-based Miit Pond
Associates, this idea whose time
has come carries a suggested re-
tail price of $9.95.

Incidentally, there is no truth to
the rumor that R&R plans to offer
these .gloves as a subscription in-
ducement to readers of ten years
or longer . . .

W2y KKHR FM

UTRADIO 93

(T~

[ i

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.
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MICHELOB'S ROCK TODAY

ROCK TODAY promised to make your station the first with the very latest! And we delivered at 140 stations from coast-to-coast!

Stations like WNEW, WLUP, WMMR, KRQR, WAAF, KTXQ, WKLS, WYNF, WIYY, WPLR, and KGB are the very first to break the very latest,
the very hottest rock news and music with MICHELOB’S ROCK TODAY!

MICHELOB’S ROCK TODAY first aired on July 4th and what a revolution it has been!
ROCK TODAY is making it happen because on the same day it’s produced, it’s beamed down to your station by satellite.
Sixty minutes of superstars and super sounds, produced to fit your format and ready to rock the airwaves!

Newsbreaking headlines! Exclusive, in-depth interviews! All heard for the first time on your station, so you really break the news!
You don’t have to roll yesterday’s news. Join the 140 stations who ROCK TODAY!

For further information contact MJI Broadcasting Affiliate Relations (212) 245-5010

STARS ON ROCK TODAY

FROM THIS WEEK’S SHOW BACK TO SHOW #1
GEDDY LEE/RUSH ¢ ROGER DALTREY © X * MARSHALL CRENSHAW e LITTLE STEVEN VAN ZANDT ® BRUCE SPRINGSTEEN
BONQ/U2 * BILL WYMAN  PHANTOM, ROCKER & SLICK ® PREFAB SPROUT ° SAGA * THOMPSON TWINS
JOHN PAUL JONES/LED ZEPPELIN ¢ JOE LYNN TURNER ¢ MR. MISTER « TRIUMPH » TODD RUNDGREN ¢ JANE WIEDLIN
STEWART COPELAND/POLICE ¢ NICK LOWE ¢ JOHN WAITE * AUTOGRAPH ® MARTHA DAVIS/MOTELS ¢ QUARTERFLASH"
LONE JUSTICE ¢ CRAIG CHAQUICO/STARSHIP ¢ LOVERBOY * THE HOOTERS ® GODLEY & CREME ¢ JOHN BUTCHER AXIS ¢ KISS
BLASTERS * AC/DC ¢ STEVIE RAY VAUGHAN ¢ THE OUTFIELD © NIK KERSHAW ¢ BON JOVI e PHIL COLLINS ¢ EDDIE KENDRICK
DAVID RUFFIN ¢ EDDIE & THE TIDE ® DEEP PURPLE ® CHEAP TRICK ¢ RAY DAVIES/KINKS * JOHN OATES/HALL & OATES
R.E.M. * ADAM ANT » MAMA'S BOYS ¢ ELLIOTT EASTON/CARS * SQUEEZE * GEORGE THOROGOOD * CARLY SIMON ¢ JOHN PARR
FRANK ZAPPA ¢ JEFF BECK ® KATRINA & THE WAVES ® WEIRD AL YANKOVIC ® COREY HART ® PAUL YOUNG
NICK MASON/PINK FLOYD ¢ NILS LOFGREN ¢ NIGHT RANGER ¢ NEIL YOUNG ¢ MICHAEL DESBARRES/POWER STATION
TEXTONES ® HELIX ¢ JOHN CAFFERTY /BEAVER BROWN ® MOTLEY CRUE ¢ KENNY LOGGINS * SUPERTRAMP ¢ BILLY SQUIER
"TIL TUESDAY * BOB GELDOF * SAMMY HAGAR

666 Fifth Avenue, New York, NY 10103 Telephone (212) 245.5010
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PRO:MOTIONS

Quinn E/P/A Product
Manager/East Coast

PROS ON THE
LOOSE

Max Hunter — Nights KMET/Los
Angeles (818) 994-7060

Andy Kahn — 9pm-Midnight
KSND/Eugene (503) 741-0802

R.G. Jones PD/afternoons
WKLC/Charleston (304)
744-4392 & (304) 346-9211

Rick Kaempfer — PD WPGU/
Champaign (217) 333-2016

Jim Leven — PD KREO/Santa
Rosa (707) 578-4062

Rod Lewis — Production Director
KSND/Eugene (503) 344-2036

Bill Miller — Mornings WPOC/
Baltimore (301} 695-6329

Mike Newman — MD/mornings
KSND/Eugena{503) 343-9511

John Piccilio — Operations Man-
ager/afternoons WPHD/Buffalo
(716) 834-5537

Tommy Rivers — PD.LASER 558
(612) 561-5903

Alan Rock — VP/GM WHLY/Or-
lando (305) 644-3414

Wayne Shayne — PD KSND/Eu-
gene (503) 485-2073

Diarmuid Quinn

Diarmuid Quinn has been nam-
ed Product Manager/East Coast
for EpiciPortrait/Associated La-
bels. Quinn will be responsible for
coordinating marketing strategies
for East Coast E/P/A artists. Quinn
has aiso served as Manager/Col-
lege Marketing for CBS Records
since 1984. Prior to that, he was
Account.Service Representative in
the New England Branch. L

Atlantic Taps Schreiber

Renee Schreiber

Renee Schreiber has been pro-
| moted to Manager of Artist Refa-
] tions/Television for Atlantic

Records. She rejoined the label in
May following a four-year associa-
tion with the Bee Gees’ Barry
Gibb. Schreiber had previously
worked in Atlantic's Artists Rela-
tions Department between 1977-
80. Her background also includes
stints with Screen Gems Televi-
sion, Capitol Records, and RCA
Records.
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Westar Debuts

Barbara Moore and Tommy
DeVito have established Westar
Records and Westar Music, Inc.
Moore, President of MEG (Moore
Entertainment Group), will serye as
President. DeVito, a 38-year music
industry veteran who sang with the
Four Seasons, will be Executive
Producer. Among Westar's artists
are Tommy Bell and Kay Rives.
Music arranger and co-producer
Bill Shostak has also joined the
new company, which has offices
on both the East and West Coasts.

Blumer Segues To RCA

Lee Biumer

Lee Blumer has been appointed
East Coast Publicity Manager for
RCA Records. Blumer most
recentty operated her own public
relations company. Her back-
ground also includes posts as Di-
rector/Artist Development at ABC
Racords and in-house publicist for
Chick Corea.

Breen Director Business
Affairs, Capitol

Kevin Breen

Capltol Records has promoted
Kevin Breen to Director/Business
Affairs. Breen joined the label in
1981 as a member of the legal de-
partment. He left Capitol for a time
work for the firm of Margolis, Bur-
rill and Besser. Breen returned to
Capitol’s law department in 1984,

Hesser Heads
BIA Marketing

Broadcast Investment Anal-
ysts, Inc. has tapped Michael
Hesser to head its marketing
department for “Investing In

* Radio,” a market-by-market guide

to the radic industry. Hesser is
one of the original founders of
Sunbelt Communications, Ltd.
He will coordinate the marketing
and sales efforts from his office,
located at 550 Price Avenue,
Suite 8, Redwood City, CA
94063; (415) 366-1781.

GSAA Moves Offices

Gulf State Advertising Agency
has moved to 3410 West Dallas,
Houston TX 77019-3892 or P.O.
Box 6733, Houston 77265-
6733. The telephone number is:
(713) 521-1010.

RRBA Elects New Officers

Radio s
Association announced the elec-
tion of its new officers. Jack Pai-
vino of WVOR is President; Jim
Meltzer of WZKC is VP; and the
Secretary/Treasurer is Peter
Coughlin from WCMF.

Nationwide Changes

Nationwide Radio consulting
firm has announced the following
promotions and changes: Tom
2arecki was promoted from Pro-
gramming Strategist to Director/
Station Consuiting, Kathy Coll-
beth was upped from Office Man-
ager and Research Assistant to
Programming/Research Coordina-
tor; Martha Carlstrom is Adminis-
trative Assistant; and Debbie Lu-
cas is Research Assistant

Jobete Taps Averback

Joey Averback

Joey Averback has joined Jobe-
te Music, Inc. as West Coast Pro-
fessional Manager. Before coming
to the company, Averback was
President of Window Music. He
also served a stint as West Coast

/A&R at Elektra/Asyl
Records.

Signature Sound Formed

CHANGES

Kevin McDonald, independent
promotion rep, has relocated to
319 Em St., Northampton, MA
010860; (413) 586-4316.

Cindy Jo Hinkelman has lefther
post at Drake-Chenault as studio
engineer to form a new jingle com-
pany called ‘‘Signature Sound.””
“Signature Package” is her debut
package. For more information,
call: (818) 760-8047.
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JHAN HIBER

RATINGS AND RESEARCH

Arbitron Diary Return Dilemma

The Arbitron diary — and the reliability of the data it
projects — is being challenged on two fronts. First there
are the professional researchers such as those on RAB’s
GOALS Committee. Then there’s Birch, the Avis of the

radio ratings business.

What's all the fuss about?
Basieally, the issue is the consist-
entdecline in the number of usable
diaries received by Arbitron. Let’s
examine the diary return issue and
the most recent figures that bear
on this matter. We’ll also look at
steps Arbitron is taking to reverse
the diary return decline.

A Mid-’60s Methodology

Keep in mind that the basic diary
is a product of industry research
conducted in the mid-’60s. The
challenge for Arbitron is to con-
tinually update this technique so it
can still measure radio listening in
the ’80s.

What are some of the problems
that make it difficult for the
20-year-old methodology to per-
form this task? According to a re-
cent Arbitron presentation, the
problems are:

« Nonconsenting homes: A smal-
ler portion of homes designated to
be sampled in any market are
agreeing to be surveyed. This is
especially true among those house-
holds not listed in the relevant
telephone directories.

« Diaries not returned: There is
a steady decline in return rate
among both the listed and nonlisted

“As the charts on this
page indicate — and as
Birch will gladly point out —
Arbitron diary return
problems are longterm
and consistent.”

“Expanded Sample Frame” as-
pect of the sample.

» Diaries returned but not usa-
ble: Diaries may not be usable ow-
ing-to early or late return, diary
security questions, or incomplete
information.

The charts on this page, compil-
ed by Arbitron, point out the declin-
ing trend in consent, response rate,
and diary return. As you can see,
less than half (47.9%) of the diaries
that people do agree to keep are re-
turned in a usable fashion.

Areas Of Concern

In response to competitive pres-
sures and inquiry from the GOALS
Committee, Arbitron has identified
two major categories as causes for
concern. The first is respondent
materials. This includes placement

WEEK IN REVIEW/

monthly.

Arbitron, ARAC Meet
Arbitron officials met this week with the Arbitron Radio Advisory Coun-
cil. The agenda of the Scottsdale, AZ session was certain to inciude a
discussion of Arbitron's recent Continuous Measurement announcement.
ARAC members are unhappy the Council wasn't consulted regarding the
significant survey expansion in the top 75 markets.

Birch To Launch TSA

Birch Research President Tom. Birch told broadcasters during a re-
cent speech that his firm would soon begin to measure Total Survey Areas.
Sources at Birch speculate the TSA coverage could be put into effect with
the fall '86 sweeps in all markets where the metros are currently measured

letters sent to potential diarykeep-
ers, the actual diaries, and any
follow-up letters or material. There
are concerns that people who are
on the go may not want to
cooperate with a seven-day diary.
There’s also the literacy factor —
those unable to easily read the Ar-
bitron material are less likely to
return a usable diary. Finally,
there’s the growing competition for
a person’s attention: Many direct
mail pieces are being sent out from
a wide range of sources.

The second major area of con-
cern is the quality — or lack
thereof — of the telephone contacts
made by the Arbitron interviewers.
These interviewers often work un-
supervised so the quality of those
households supposedly consenting
to keep a diary may be in question.
Likewise, there’s the problem of
people being bombarded at home
with telephone pitches. Perhaps
they’re resistant to going along
with yet another “telephone pitch.”

Improvement Plans

Since it’s in Arbitron’s best in-
terests — and perhaps radio’s — to
see higher diary return, it’s only
fair to ask what the ratings giant
has up its sleeve. During a recent
presentation to the GOALS Com-
mittee, Arbitron announced that
the following steps are under con-
sideration:

* More follow-up calls to diary-
keeping homes. It’s hoped that
more reminders will prompt the
return of more usable diaries.

« Personalized placement and
follow-up letters. Instead of form
letters addressed to potential
diarykeepers, Arbitron is exploring
the optlon of having more precise,
per d corresp This
falls in line with the firm’s aim to
target better returns from noneth-
nic 18-24 males.

* Better interviewer training.
Arbitron plans to increase by 50%
the amount of training each local
market’s interviewers receive. The
hope is that more i and
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professional placement or follow-
up with diarykeepers will lead to
better return.

o Arbitron is also studying new
recruitment sources. Concurrent-
ly, the company is testing a tele-
phone application method to re-
place the current system of recruit-
ing through blind newspaper ads.

e

Obedient Software Corporation

Computerized Music Logs Without A Computer!
FORMAX MISIC SYSTEM ™
“STATE OF THE ART

Details call collect Doug Blair (31R) 653-556R7
1007 Naperville Road, Wheaton, IL 60187

S0 FAR"™
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o While the ratings firm ad-
dresses the interviewer issue, it's
also focusing on better rewards for
better performance. Its steps in-
clude a continuation of incentive
programs, a new performance-
based compensation program, and
animproved performance-oriented
pay program for the firm’s WATS
center  interviewers. Lastly, the
field coordinators in Maryland,
who supervise the local inter-
viewers, will undergo a new com-
pensation structure some time next
year.

As the charts on this page in-
dicate — and as Birch will gladly
point out — Arbitron diary return
problems are longterm and con-
sistent. Perhaps the steps outlined
above will make inroads toward.

halting the diary return slide. The
problem, however, may be more
deeply rooted.

Arbitron may need to face up to
more drastic and expensive mea-
sures. These might include sampl-
ing just one person per household,
a significant diary redesign, or an
acknowledgement of the biases in-
herent in the seven-day diary. Let’s
keep an eye on future consent, re-
sponse and return rates, and see if
the problem is solved. If the in-
termediate steps Arbitron pro-
poses don’t stop the slide, then
tougher decisions will have to be
made. The viability of the Arbitron
diary — and perhaps radio’s rat-
ings themselves — may be in jeo-

ly.
Next Week: 1985 in review.




Headliners For The
Radio Advertising Bureau’s
1986 Managing Sales Conference
February 1-February 4

Denis Waitley Arthur G. Gunther

Sales Consultant President, Pizza Hut

..-':Mi s Ry
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Westheimer
Sales Motivator Therapist & Radio Personality

Zig Ziglar Dr. ‘ uth

Advance Registration for Members: $345 (before Jan. 1)
Call Lorraine Hamill 1(800) 232-3131




REED BUNZEL

SECOND-OLDEST PROFESSION

Laugh Your Jocks Off

Comedy and radio have been enjoying a professional
affair ever since the first broadcaster decided that laughs
were cheap. During the golden age of the industry, one-lin-
ers, punchlines, and stand-up routines were a staple of net-
work radio’s diet. Then along came contemporary broad-
casting, with tight playlists, consultants, fearful program
directors, and increased competition. The pressure was
on: get those numbers up, and do it any way you can. Get a
few laughs — buy them if you have to.

Syndicated comedy is the hooker
of the morning show. No jock
wants to admit he pays for it, but
without it he’s often frustrated.
Staying on top is the name of the
game, and a relationship with a
professional service can provide
the winning edge.

“Any successful morning jock
has to have something the other
guy doesn’t have,” says Joy
Grdnic, half of All Star Radio’s
Stevens & Grdnic comedy team.
“With all the funny announcing
teams and morning zoos springing
up all over the country, comedy
has become quite popular. These
guys need something that will
make their station sound different,
and the old needle-drop routines
just don’t cut it. That stuff was
made for a different medium,
while our material is designed
strictly for radio.”

Ron Stevens (the other half of the
team) believes the album cut has
its place on radio, but maintains
that place is not within the tight
structure of a morning show. “A
well-produced bit that sounds like it
was made especially for the station
is going to relate to the radio show
and continue the pacing, much as
another song or even a good com-
mercial does,” he explains.

Time Sharing

If comedy is so vital to the morn-
ing show, why doesn’t the jock do it
all himself? Three possible an-
swers: He isn’t very funny; his
jokes are already spread too thin;
or he just doesn’t have the. time to
prep. “It usually boils down to the
time factor,” comments Andrew
Goodman, President of the Ameri-
can Comedy Network. “The morn-
ing man can only do so much. He
has so many different respon-
sibilities and so many different
things tugging at him that he
doesn’t have time to do everything.
Anybody who has done a morning
show knows how difficult itis to get
everything done, and that’s.where
we come in.”

Goodman adds that the jock
usually has a good grip on local
issues, but has neither the time nor
resources to concentrate on the na-
tional mindset. Meanwhile, the
syndicator out of necessity has to
focus on national topics and shy
away from regional material.

Thus, as long as both parties
respect the other’s territory, all
sides get covered and no one steps
on the other’s toes.

Roger Wilkerson, President of
Comedy Writer, maintains that a
lot of jocks and programmers see
syndicated product as an intrusion
on their turf. This can lead to a
“we don’t need you” attitude,
which ultimately works against the
comedy producer. “A lot of people
think that we’re out to replace
them,” he says. “They get very

defensive and start thinking they "

can do better. In some cases they
can do a great job, but because of
their attitude they don’t under-
stand that a service isTeally only a
mound of material they can pick
and choose from.” Wilkerson says

John Dryden

that comedy services, like the
government, are ‘“only here to
help.” -

Supply On Demand

So what sort of product is in
greatest demand? “We’ve had a lot
of response from our parodies,”
says Joy Grdnic. “These can be
either a parody of a commercial,
song, newscast, or anything else as
long as it is fast-paced, well-
produced, and blends in with what-
ever the station is-doing.”

Stevens concurs, adding that
parodies work -well because the
‘“negative attitude about commer-
cials is so universal,” he says. “We
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all think we don’t like them, and
they’re easy to make fun of.” Ste-
vens adds that local and regional
parodies should be a part of the
DJ’s terrain, but preproduced pro-
duct from a syndicator can really
do a good job on the national level.

Andrew Goodman

ACN’s Goodman admits that
parodies do get a lot of enthusiastic
attention, but notes the popularity
of interactive bits — prerecorded
material that the jock can produce
himself into. “Listeners react posi-
tively to stand-alone bits like
parodies,” he says, “but they real-
ly seem to respond to the interac-
tive conversations. The jock re-
‘mains the star in a well-written,
well-performed sketch, especially
if it sounds like it was conceived
and produced at the station.”

On another front, DC Audio Pres-
ident John Dryden has found suc-
cess with topical satire. His “Daily
Feed” is best described as an
adaptation of old Firesign Theatre
humor, treading on thin lines of po-
litical humor and sexual innuendo.
“The bottom line to radio comedy
is entertainment,”™ he says. “All

Joy Grdnic & Ron Stevens

Stevie Wonder was the featured guest on a recent “Live Album Party”
produced by NBC Radio Entertainment. The program, fed live via satellite
from Motown’s Hitsville Studio in Los Angeles, focused on Wonder's “In
Square Circle” album, and included a surprise visit from Herbie Hancock.
Pictured after the broadcast (I-r, seated) are NBC’s Rona Eliiot, Stevie
Wonder, and Herbie Hancock. Standing (I-r) are NBC’s Frank Cody,
Cathy Lehrfeld, Bruce Briggs, and Andy Denemark.

you have to do is make people
smile. They don’t have to laugh out
loud — although it’s nice if they do
that a couple times a week. You on-
ly have to leave them with the feel-
ing that they just heard something.
funny. It doesn’t have to be a Hen-
ny Youngman one-liner with a set-
up and punchline, only something
that strikes an emotional chord.”
Eleven Secret
Herbs & Spices

Unlike sex, when comedy is bad
it is truly bad. But, again like sex,

Roger Wilkerson

everyone seems to think he’s
good at it. This can be excruciat-
ingly painful or embarrassing to
the audience that ends up laughing
at, instead of with, the jokester.
What, then, are the keys to good
comedy?

Variety is the spice of life, says
Wilkerson: “People want to hear
fresh, really funny material. They
don’t want to hear something
they’ve heard 50 times before, or
even something they’ve heard on a
Steve Martin album they may have
at home. A lot of jocks are begin-
ning to realize this, so they either rip
off someone like David Letterman
or try to write like him. But what
these people don’t seem to under-

stand is that Letterman has 13 very
talented people writing for him. It’s
not as easy as it looks.” -

Topicality is also critical to
writing good comedy. Goodman
believes good material comes from
current thoughts or events, issues,
or things that listeners can relate to
and poke fun at. “Without getting
too heavy about it, there is a world
view just begging to be laughed
at,” he elaborates. “You take a
lock at things around you and say
‘something is wrong here,” and
whatever wrong there is can be
righted by comedy. For instance,
the Ford Arrowstar commercial
uses the song ‘Age Of Aquarius’ —
the anthem of the antimaterialistic
generation — to sell cars to those
same people. Something is wrong
with that, and that’s what comedy
needs to poke fun at.”

The element of surprise is also
important in the payoff, Dryden
adds. “You have to get the
listeners involved and evoke a
response,” he explains. “You have
to send them down one track and
then switch them very quickly so
they get caught off guard. When
they can see the punchline or
payoff coming right at them, they
feel cheated and the piece loses its
impact.”

Any comic will tell you that the
fine line between success and
failure is timing. This is just as true
in radio comedy, and Ron Stevens
believes the good comedy writer
should remember the element of
time. “Setting a time limit is very
important,” he emphasizes. “The
fledgling writer would be smart to
copy the structure and rules of the
radio commercial. It should be
brief, it should be linear, it should
only try to convey one idea, and it
should have a distinct payoff at the
end. Listeners are generally
passive receivers of comedy, and if
it gets too deep or complicated
they’re going to get bored and tune
out.”

And that’s the last thing you
want them to do.
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When you join

The American Comedy Network
you put a team
of highly-talented
writers, performers,
and producers to work
for your morning show.
Each week, we'll
provide enough material
S0 you can count on
having something funny,
topical, and memorable
to offer every morning.
But we won't stop there.

’ We'll send you a
confidential newsletter
every week with tips
on how to localize
our features and make

them work in your

morning show.

You’ll be able to

contribute your ideas

and help us shape

our service to your
‘ unique needs.

And we'll call you
regularly to make sure
we're delivering

what we’ve promised.

We know how hard

it is to do a creative,
funny, and topical
program every day.
ACN has been producing
comedy for a national
audience for over

2 years, but our people
have more than 30 years
morning show experience
among them.

That’s why we're
confident yowll find

our service worthwhile.

120 stations—including
45 of the top

50 markets—are already
working with ACN
every day.

We’re ready to make
your morning show

a lot more fun

for your listeners . . .
and for you.

So don’t leave us alone!

For a Free Demo, Call or Write Today:

American Comedy Network
"Park City Plaza

Bridgeport, CT 06604

(203) 384-9443

The Proven Way to Win in the Moming



December 9-13
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Daily Feed (oCA)

Last summit story/Reagan speaks again/

MUSIC FEATURES

GENERAL
INFORMATION

l The Week of

-

| The Weekend

December 14-15

December 16-20 Ed Busch Talk Show™ (AP)

—

American Country Portraits(BRE)
Mandrell Sisters.

Christian Countdown
America

Twila Paris

Countdown To Christmas (NBCE)

Billy Crystal/perfect album sides

Dick Clark’s Rock, Roll,

(CCA)

& Remember (us)
George Harrison
Dr.Demento (WO)

Requests/ Weird" Al

Don & Deanna On
Bleecker Street €B)
Turties/Buckinghams

Entertainment

Coast-To-Coast {CBSR)
Connie Selleca/Gregory Hines/

Christopher Cross
Gospel Line (Sh
Good shepherd
Great Sounds (Us)
Teresa Brewer
Musicat! (WO)
Great MGM musicals
Musical Starstreams {MS)
Kay Gardner
Music Of The City (Sl
Temptations

On The Radio (NSBA)
Julian Lennon

Playback (Sh
Feature year: 1971

Power Cuts (GSN)
Roger Daltrey/Twisted Sister (1 2/15)

Rock Around The World (BRE)
Bryan Adams/Men At Work/Wham!

Rock Over London (Rl
Alarm

Rock Week (WO)

Pete Townshend/Mr. Mister

Solid Gold Saturday Night(USR2)

Creedence Clearwater Revival

Street Beat (BRE)
Kool & The Gang
Super Goid (TRAN)

Top 20 from 18 years ago (12/14)

Superstars Rock Concert  (WO)
Supertramp

That's Love (W0)
Ray Charles/Lou RawlsPatty Duke

Top 30 USA
Hit TV themes

(CBSE)

Weekly Country
Music Countdown (us)
T.G. Sheppard

Country Closeup (NP)

Christmas special

Country Today (M3

Crystal Gayle

Earth News (Wo)

Dan Aykroyd/Nicholas Gage/Michaet Douglas/
Nicholas Rowe

Encore With

William B. Williams WO0)

1940: Tommy Dorsey

Innerview (IN)

John Parr

Live From Gilley's (WO)

Mickey- Gilfey

Metalshop:

Kiss

Off The Record (WO0)

Cars/Rush/Phantom, Rocker & Slick
Oft The Record Special {WO)
Phil Coltins
Rockline {GSN)
Twisted Sister (12/16)
Solid Gold Country us1)
Feature year: 1970 (12/16)
Stars in the news (12/17)
Janie Fricke (12/18)
Winter's greatest hits (12/19).
ENis Christmas collection (12/20)
Special Edition (W0)
Billy Ocean
Star Trak (wo)
Sting/Billy Joel/Kook & The Gang/

Dire Straits/Steve Perry
Star Trak Profile (wo)
Olwvia Newton-John P1. 2

Chinese MX sale/time travel agent/
unavoidable friends

Hyper-profit system/off-price shopping (12/7)
Being funny/do-it-yourself/super handyman
(12/8)

buyer beware

United Spots Of America (ASR)
Lunch with Dick-& Deedeetakem & steal/ |
Barton B.W. Banana/H&R Schiock

#37 818,

Laugh Machine {PRN) Computer Program (PRN)
Steve Martin/Monty Python/ ‘Computers on planes/windows/
Henny Youngman/Groucho Marx/ literacy/programming
Gallagher/George Carlin
Party Drop-ins {ASR) Health Care (PIA)
Party cooking with Walter Cronkite/ PMS: Fact of fiction? (12/8)
| was a teenagé Menudo/price tag
collection/party pooper scooper/Rocky IV
SB U nido) News Blimp (PRN)
Pk Hlamingos/Car phones/violent fans/
cigarette warnings/stage fright cure
Radio Hotline {ASR)
Dreamer/what's going on down there?/
Dr. Bader's Ie] You
Should Know (SBS)
Creative Christmas gifts [12/9-10)
Secrets men keep (12/11)
Stevens & Grdnic's Compulsive shopping (12/12)
Comedy Drop-ins (ASR)
You weren't there/are you insane?/
honey, 'm home/are you insured?/ Sound Advice (PRN)

Oxide agitators/tape backing/choosing &
storing tapes

Waldenbooks Review (WO)
Nancy Friday/"Healing The Wounds"/
Judy Came/Betty Roliin

NORWAY JOSE — Dick Clark chats with Warner Brothers recording act
A-Ha about their recent hit “The Sun Always Shines On TV" for a recent
segment of United Stations’ “Countdown America.” Piclured (I-r) are
Clark and A-Ha's Mags, Pal Waaktaar, and Morten Harket.

HOOKER BY CROOK — CBS RadioRadio and “Entertainment Coast-To-
Coast" interviewer Sue Steinberg recently caught up with William Shat-
ner on the set of “T.J. Hooker.” Shatner spoke of his role in the upcom-
ing film “Star Trek IV,"” as well as the move of “Hooker” to late-night net-
work TV.
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NETWORK PEOPLE

¢ Mutual Radio Network has pro-
moted part-time News Editor Rob
Schaefer to full-time News Editor.
Schaefer's responsibilities will include
dealing with a world-wide corps of cor-
respondents, gathering news tape,

preparing material for broadcast, and
wiiting, editing and broadcasting Mutual
newsfeeds to affiliates. Schaefer joined
Mutual in March from NBC Radio
News, where he was a radio engineer.

show.

—

BELZER SELTZER — Richard Beizer, host of DIR Broadcasting's “Al-
most Live With Richard Belzer,” shades his eyes from the brilliance of
guest stars Robin Williams and Joe Waish during a recent segment of the
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Write on station letterhead to: \
CHEEP LAFFS
1111 W. El Camino Real
Suite 109-212
Sunnyvale. CA 94087

ABC = ABC Direction Net (212) 887-7777
AP = Associated Press (202) 955-7200
ASR = All Star Radio (213) 850-1169
BRE = Barnett-Robbins (818) 788-2331
CB = Continuum Broadcasting

{212) 580-9525
CBS = CBS Radio (212) 975-4321
CBSR = CBS RadioRadio (212) 975-4321
CRS = Creative Radio Shows

(818) 787-0410

CW = Clayton Webster (314} 726-0906
DCA = DC Audio (202) 638-4222
DIR = DIR Broadcasting’4212) 371-6850
GSN = Glopal Se(;l}\@ll

3) 652-8738
ley.Prod. 1218)/256-2778
LW = Loridon Wavelengih

(014} 961-7600
MBS = Mytyal Broadcasfing

{703) 685-2000

MJI = MJtBroadcasting{212) 245-5010
MS = Mugical Starstrearis

(418) 388-0622 |
NBC BT Radlo (212} 664-4444
NBCE = gc Radio Entéfiagment

2) 664-44447

NP = Narwood Productions:

(212) 7656-3320°
NSBA = NSBA Network (213) 306-8009
PRN = Progressive Radio Network

(212) 685-9400
PIA = Public Interest Affiiates

(312) 943-8888
Rl = Radio Interational (212) 696-2350
SBS = Strand Broadcast (213) 3181666
I = Syndicate It (818) 841-9350
TRAN = Transtar (213) 460-6383
US = The United Stations (212) 575-6100
WRN = Weedeck Radio Network

(213) 462-5922
WO = Westwood One (213) 204-5000
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RECRE

MANAGEMENT

YOU GET WHAT YOU PAY FOR

The Search For Leadership

A growing number of broadcast acquisitions
are commanding substantial sums of money;
ie., KJOI/Los Angeles and KMJQ/Houston.
These escalated prices have certainly created
some industry buzz. But they have also resulted
in something else new owners must face — the

management challenge.

Managers are now deal-
ing with situations where
enormous dollar grossing
and cost control skills are
the difference between life
and death for a - growing
number of properties. For
example, if you had a com-
pany with a market value of
$50 million, which grossed
$20 million and dropped $6
million to the bottom line,
you would probably be com-
pensating your chief execu-
tive officer somewhere in
the $200,000 range, with a
healthy perk package on
the side. In case you
haven’t realized, that’s
about where some of the re-
cent or proposed sale ac-
quisitions are going to put
the present manager.

Resist Temptation

What does this mean to
the new owners? It means
the traditional hiring prac-
tices in our industry can no
longer be relied upon as the
primary source for filling
key management positions.
They should put traditional
methodology aside and re-
sist the temptation to only
call on their buddies.

After all, where did CBS
go when it needed a new
chief operating officer? The
company went to a major
consumer package goods
company — Pillsbury. And
didn’t RCA go to the ARCO
pump when its vast com-

THE MAHLMAN COMPANY

munications empire started
to knock and ping? Al-
though very few broad-
casters think of going out-
side the industry confines
for managerial talent, it
does work. One example is
Verna Green, GM of WILB/
Detroit. She was spirited

By Gary Kaplan

might be able to recom-
mend an associate in adver-
tising, marketing, or man-
agement with the skills you
require. And business col-
leagues can also double as
sounding boards, giving you
the opportunity to clarify
the situation without the
pressure of making a dollar
or assignment commit-
ment.

Using a professional
search firm has numerous
advantages. For one thing,
the search person comes to
the table free of any precon-

“Traditional hiring practices can

no longer be relied upon as the
primary source for filling key
management positions. Resist the
temptation to only call on buddies.”

away from a professional
human resources position.

The Alternatives

If you decide to take a
peek outside of broadcast-
ing’s confines, there are
two viable alternatives: (1)
people you respect and
know personally, who work
in nonrelated fields, and (2)
professional search firms.

People you know and re- -

spect are generally going to
be sympathetic to your
situation. By virtue of your
relationship, they have a
basic understanding of your
needs and can serve as a
valid research tool. As you
explain your dilemma, they

ceived notions. So he can
objectively assist you in
outlining the criteria for
finding the best individual
to fill the position.

Here’s another benefit
you should bear in mind:
This is what these profes-
sionals do for a living. They
have amassed a host of pro-
cedures and techniques to
ferret out information
which might otherwise go
unnoticed. Furthermore,
the search process provides
a far wider talent pool from
which to select candidates.
The skilled recruiter will
conduct a comprehensive
survey of the marketplace
and contact persons who

By concentrating our
efforts in this area we are
able to deal directly with

RADIO’S BLUE-CHIP
BROKER

the top, where your interests
are best served.

ONESTONEPLACE BRONAVILLE,NY 10708 (914) 779-7003

Gary* Kaplan currently
serves as President of Gary
Kaplan & Assoclates, which
is active in broadcast recruit-
ing. During the last five years
he was Sr. Partner with a ma-
jor international executive
search firm. All in all, Kaplan
has 20 years' experience as
apersonnel professional.

are not considering a job
change.

Get In Step

As a general rule, search
firm fees range between 30-
35% of the first year’s total
compensation, withthe norm
being 33% % . Those figures
may sound shocking but
consider this. If you elect to
doit yourself, it will cost you
many times that sum by the
time you factor in your time,
travel expenses, and hotel
accomrnodations — not to
mention the cost of making
an inadequate hire,

The state of broadcast-
ing, particularly radio, is
undergoing one of the most
critical periods in its often-
challenged history. Mega-
listener properties in all
markets across the country
are going for mega-dollar
prices. And leadership’s
role and responsibilities are
greater than they ever have
been, prompting the need

for talented, multi-faceted
managers.

It’s time for radio to
travel the path which has
proven so successful for
many major corporations.
The industry should take a

“The industry
should take a
more professional
approach to
identifying the
leadership of the
future.”

more professional ap-
proach to identifying the
leadership of the future.
Whichever recruiting tech-
nique is used, the goal is the
same — to find the best and
the brightest.

New for 1986/

DISCOVERING
TOMORROW

A fascinating 2-minute daily feature looking
into technology and inventions that will
shape our future.

A free barter show sponsored by Toyota,
hosted by the venerable Lew Irwin.

Jim Brown Productions, Inc.
(213) 392-8743
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MAIL CALL

'HARVEY MEDNICK

Directions For Direct Mail

Next time you're trying to spark conversation at a ga-
thering of promotion people, say, “What do you think
about direct mail?” Very few areas in our end of the busi-
ness generate such mixed feelings. There are a slew of
questions, and they have an accompanying slew of an-
swers. Even Fred Bergendorf, KNX/Los Angeles’s long-
time Promotion Manager and former President of the
BPME, called to ask a few questions on the subject. If you
follow the “unsolicited-question” formula, there must be
many who are interested in this technique and how it could

work for your station.

Whe’s Out There?

There are several suppliers in-
volved with the syndication of
direct mail promotions. Their
ideas and methods vary, but not
greatly. We spoke with five practi-
tioners in the field in order to pro-
vide a good cross-section of philos-
ophy and technique. In order of
programs run and time in the field
they run like this:

» Unidyne, out of San Diego, has
been active in this area of promo-
tion since 1981 with 200 programs
run.
« Women At Work, a Boston-
based organization, has ‘been in
direct mail since 1982 and has
mounted 35 campaigns.

Hlene Falber

» Boom Media, a division of the
Richmond-based broadcast consul-
tancy Ott & Snead, started up last
year, although it has dabbled in
direct mail since 1980, with five pro-
grams to its credit.

(2 wks)

® Chuck Olsen VP at Watermark

(3 wks)

ONE YEAR AGO TODAY

@ Steve Scott PD at KHTZ/Los Angeles

@ Cos Cappellino VPIGM at KKBQ-AM & FM/Houston

@ Scott Alexander PD at WBZZ/Pittsburgh

@ Michael St. John GM of WYHY/Nashville

@ Stephen Anthony PD at CKGM/Montreal

@ Randy Rahe VP/GM of WCOL & WXGT/Columbus

@ John Mitchell GM of WXKS/Boston

@ #1 CHR: "The Wild Boys" — Duran Duran (Capitol)

@ #1 AIC: “No More Lonely Nights" — Paul McCartney (Columbia)

@ #1 BJU: “Operator” — Midnight Star (Solar/Elektra) (2 wks)

@ #1 Country: “Why Not Me” — Judds (RCA/Curb) (4 wks)

@ #1 AOR Track: “The Boys Of Summer” — Don Henley (Geffen)
@ #1 LP: “Building The Perfect Beast” — Don Henley (Geffen)

FIVE YEARS AGO TODAY

@ Chuck Brinkman PD at WFFM/Pittsburgh

®Bert West VP/IGM of KRLA/Los Angeles

®Paul Palmer VP/GM of KFMB & B-100/San Diego

@ James McQuade VP/GM of WCBS/New York

@®Nancy Widmann VP/GM of WCBS-FM/New York

@ #1 CHR: “Lady” — Kenny Rogers (Liberty) (5 wks)

@ #1 AIC: “Lady” — Kenny Rogers (Liberty) (3 wks)

@ #1 BIU: “Celebration” — Kool & The Gang (De-Lité} (3 wks)

@ #1 Country: “Smoky Mountain Rain” — Ronnie Milsap {RCA) (3 wks)
@ #1 LP: “The River" — Bruce Springsteen (Columbia) (6 wks)

TEN YEARS AGO TODAY

@ Scott Owens PD at WGLF/Talahassee
@ Bobby Cole PD at KYA/San Francisco
® #1 CHR: “That's The Way | Like it" — KC & The Sunshine-Band (TK)

@ #1 AIC: “My Little Town' — Simorf & Garfunkel (Columbia)
@ #1 Country — “Secret Love” — Freddy Fender (ABC/Dot). (2 wks)
® #1 LP: "Hissing Of Summer Lawns” — Joni Mitchell (Asylum)
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« Marty Wall successfully assist-
ed AM Communications with a pro-
gram it ran for Q107/Washington,
and there are growth plans in this
area.

* Harris Marketing Group, a
Dallas-based company, has run
programs for stations in Allentown
and New Orleans. It should be
noted that many stations have put
together their own programs in-
house and enjoyed varying degrees
of success.
Now You Know

The Players, How

About The Game

‘What are we talking about when
we use the term direct mail? We
are speaking of a print piece, con-
taining a variety of prizes to be of-
fered on the air, and a response
mechanism. The material is mail-
ed to the home of a targeted reci-
pient.

To use an example with which
we are all familiar, think about the
Publisher’s Clearing House sweep-
stakes program. The object of this
program is to get you to read the
print pieces and buy magazine sub-
scriptions. by enticing you with
sweepstakes entries for gigantic
prizes. In the radio arena there are
two basic print techniques — cus-
tom and syndicated programs.
Let’s take a look at them in-
dividually.

Custom/Semi-Custom

In the custom camp is Women At
Work and Boom Media. (Before
you get the idea that WAW is a
militant feminist organization, the
name came about because Presi-
dent Ilene Falber was dating an
Aussie when - it was founded
and she was a big fan of the group
Men At Work.) Ilene worked at an
agency which did a lot of retail
business and designed a variety of
direct mail programs. Partner Cin-
dy Detz had been Sales Manager at
WVBF/Boston, and together they
recognized the opportunity to apply
this outside promotion technique to
radio.

Said Ilene, “The first thing you
have to do when you get into direct
mail is an extensive image investi-
gation. The piece must look like the
station. You also have to isolate the
goal of the piece: Is it cume, quar-
ter-hour, market research, or some
combination? That done, there are
other things to bear in mind. The
call letters must be prominent, the
piece must tatk about your pro-
gramming, music-related ques-
tions should be included, and your
prize structure should relate to
your target audience and stay
within your established budget.”

At Women At Work they advo-
cate one grand prize and one offer-
ing each day (Mon-Fri) for six
weeks. Obviously, custom design
allows you to relate the piece more
closely to the format of the sta-
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tion. However, if this is not a-
critical factor, then you might give
consideration to a semi-custom or
syndicated program which has all
the tested success factors already
present. The main virtue of the
syndicated effort is that you stand
little chance of compromising the
efficacy of the promotion by pro-
ducing an ineffective print piece
which may have some key ele-
ments missing.

Getting It Out

As far as distribution is concern-
ed, there are two basic methods,
each with its own advantages and
drawbacks. Boom r d
mailing to every household in the
metro. As Rick Ott said, “‘By doing
this you reach inside the household
of nonlisteners and invite them,
with the prize incentive, to sample
the station and become active lis-
teners.” Ott also feels that direct
mail, because it enters the home
and physically interacts with the
recipient, is a very aggressive way
of reaching your audience.

On the other hand, Unidyne’s Bill
Alfredo and Ilene Falber feel that
you do the most good when you tar-
get your mailing by hot zip codes or
demos. Although you increase your
mail costs because of the sorting
involved, you also reduce the num-
ber of pieces you need to send out.

Name Or Number

Here's the third and last great
differential in technique: Do you
send out a name response card
which, when returned by the recip-

Continued on Page 24

DATELINES

1986

February 1-4

Radio Advertising Bureau's

6th Annual Managing Sales Confer-
ence

Amfac Airport Hotel, Dallas

February 2-5

National Religious Broadcasters' 43rd
Annual Convention
Sheraton Washington,
DC.

March 6-8

Country Radio Broadcasters’ 17th
Annual Country Radio Seminar
Opryland Hotel, Nashville.

April 13-16

National Association of Broadcasters’
64th Annual Convention

Dallas Convention Center, Dallas

April 13-17

National Public Radio Annual Conven:
tion

Town and Country Hotel, San Diego

May 14-17

American Association of Advertising
Agencies' Annual Meeting
Greenbrier, White Sulphur Springs,
wv

May 21-25

American Women in Radio and Televi-
sion’s 35th Annual Convention
Westin Hotel Galleria, Dallas

June 1115

Broadcast Promotion and Marketing
Executives/Broadcast Designers -As-
sociation’s Annuai Seminar

Loew's Anatole, Dallas

Washington,
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Directions For Direct

Continued from Page 22

ient, activates their participation?
Or do you send out tickets with
numbers on them and call them out
at random? The name method en-
sures you active involvement,
since the cards returned indicate
interest.

Names also have the advantage
of being recognizable by family
and friends. Said Rick Ott, “People
who fill out activator cards are also
the same as those who fill out a
diary; they have the diary mentali-
ty.” And who knows? One of them
might receive a diary. Numbers
require keeping' a ticket handy to
check every time you hear the con-
test announced on the air. Accord-
ing to Dene, ‘“Names seem to
generate more winners. Numbers
do not seem to engender any sense.
of familiarity.”

To Liquidate Or Not
To Liquidate

From the sales perspective there
are these two options. You can in-
clude coupons in the print piece as
both Bob Harris and Women At
Work do, or you can invite adver-
tisers to supply prizes. Another
wrinkle is that you charge adver-
tisers to be in the print piece and
then when their prize is won you
buy it from them for cash.

For an advertiser to participate
in one of those bulk-mailed ‘“Val-

Rick Ott
packs” costs about three to four
cents each. If you charged an ad-
vertiser two cents each to appear
in 100,000 direct mail pieces, you'd
net $2000. You then give away his
gift (let’s say a trip to Europe for
two) and buy it for $2500. You've
then spent $500 net for a $2500 prize
which he was able to advertise for
half the cost of a normal program.
Rick Ott is dead set against cou-
poning, saying, “It’s not in keeping
with the theme of the promotion.”
Taking the opposite view is Marty
Wall, who responds, “It’s a no-lose
situation that must® be seif-
liquidating. This way the sponsor,
the listener, and the station profit.”

IMAGE & MARKETING

Mail

Nuts And Bolts

To.further complicate your deci-
sion to get into direct mail, here
are a few additional nuts and bolts:

« Expect thie piece to cost be-
tween 25-30 cents each, including

tage.

« Budget 10-12 weeks for plan-
ning and execution before mailing.

» Think in terms of a minimum
of 100,000 pieces and be prepared to
mail to the entire market.

» Consider playing the game for
6-10 weeks and don’t be concerned
with burnout.

* Make sure the entire station is
committed to the promotion. With-
out total dedication the promotion
does not have as great a chance of
success.

* Be prepared to go for a while
without a winner and remember
that the exact nuniber of winners is
indeterminable.

Pros And Cons

I guess you have gotten the mes-
sage by now that there are many
different ideologies, methods, and
techniques when it comes to direct
mail. To synthesize all of the
variables into a pro-and-con list
isn’t easy, but here goes:
Pro

1) By mailing to exact demos you
reach your target with little waste.

2) By mailing to the entire mar-

Bob Harris

ket you get into nonlistener house-
holds.

3) By self-liquidating the promo-
tion, you amortize your costs.

4) By using a response card, the
direct mail material is a vital re-
search piece.

5) By using numbers you are cer-
tain the piece and your call letters
stay in the home for the duration of
the promotion.

6) The print medium affords
your advertisers a chance to show
their prizes in the piece.

7) The promotion generates rat-
ings increases.

Con

1) The promotion is only effec-

tive if your product is right. Don’t

use direct mail if you're introduc;
ing a new format.

2) When selecting mailing lists,
be aware that younger-demo lists
have a high attrition rate.

3) The reponse rate is generally
46%, higher than the 24% for or-
dinary direct mail, but still con-
tains a lot of waste circulation.

4) You are at the mercy of a lot of
variable systems: the postal ser-
vice, mailing houses, and list sup-
pliers.

5) You have a low winner-to-so-
licitation ratio, so be prepared to
air a lot of winner promos.

6) The promotion has a finite life-
span; three times seems to be the
max.

7) The promotion is not easy to
mount, sell and manage.

Final Thought

In my view, direct mail promo-
tion is very exciting. It contains all
of the elements a promotion person
thrives on: a complex print piece
with high circulation, a sales and
merchandising effort to secure
prizes, a market-blanketing mail-
ing effort, and constant motiva-
tional interaction with all depart-
ment heads and personalities. But
there are equally offsetting dan-
gers as well, so be sure to consider
all the factors very carefully before
embarking on a direct mail cam-
paign.

business.

Direct Mail Promotions From
BOOM MEDIA SERVICES Includes:

® Complete consultation regarding contest design and theme, /
mailing profile, client involvement, and on-air execution. v

® Customized production, including copywriting, photography, : '\
artwork, printing, labeling, and mailing.

® Top-notch graphics and excellent service — the best in the

\ Call or write for free brochure: How To Make Direct Mail Promotions Work For You.

'MEDIA SERVICES

;%300 Turner Rd. Suite 514
Richmond, Va. 23225
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DAN O'DAY

NON-COMPETE CLAUSES

Contracts — Part Three

Two key issues often arise with “‘covenants not to
compete.” The first is content. Most non-compete clauses
offered by radio stations say, in effect, that if you leave
the station’s employ for any reason, you may not work for
a specified length of time. A typical clause might prohibit
the jock from working within a 50-mile radius of the sta-
tion for the 12 months immediately following his or her

termination.

I can understand a station wan-
ting to protect itself from being
raided by its competitors, from
having its best talent lured away.
But why in the world should a sta-
tion want to prohibit a jock from
getting a job elsewhere in the
market if the jock is terminated
against his will?

On the one hand, the station
fires the air personality because
of lack of audience response, or
“poor ratings.” The jock, they
say, just wasn’t cutting it. Then
they turn around and say that dur-
ing his tenure at KKED, the guy
has become too well known and
too popular to allow him to work
for the competition.

My opinion: If you sign a non-
compete clause that bars you
from working in the area even if
they fire you without cause (e.g.,
change of format, change of
ownership, change of manage-
ment), you're setting yourself up
to get screwed. (I tried to think of
the legal term for that and failed.)

Here’s some language from a
“standard contract” offered by a
chain of small market stations in
New England: “The Employee
agrees that he will not for the next
one year after such employment
ceases or terminates for any
reason enter the employment of,

“All too often the jock is
handed the non-compete
clause after accepting
employment and reporting
for work. Is that legal?”

or render any services to, any
other person, partnership,
association or corporation engag-
ed in the business of operating a
radio station located within a
radius of 35 miles from the prin-
cipal place of business or
transmitter of the Employer or
any affiliate of the Employer (em-
phasis mine).”” Not only is a ter-
minated employee prohibited
from getting another job in town;
the poor guy can’t even look for

work in any town that’s located
within 35 miles of any of his
former employer’s sister stations!
In this particular case, a map was
attached to the contract, showing
the locations of the four cities in
two states in which the chain’s
radio stafions are located.

The second issue concerns when
you are asked to sign the covenant
not to compete. All too often the
jock is handed the non-compete
clause after accepting employ-
ment and reporting for work. He
or she simply is told, “Sign this.”
Is that legal?

“Well,” says broadcast at-
torney Barry Skidelsky, ‘“‘one of
the elements for a contract to be
binding and enforceable is con-
sideration. One could make an
argument that this was a post-

employment commencement con-
dition for which no consideration
was given.” In other words, if
you're asked to sign such an
agreement without receiving
anything extra in return, you
might be able to argue in court
that such a contract is not en-
forceable.

“When a station hands
you a contract to sign,

it’s simply making an offer
that is open to
negotiation.”

I know a jock in the Southeast
who was handed what he believed
to be an unreasonable non-
compete agreement to sign. He
said, “I'll have to have my at-
torney look this over for me.”” He
never signed the agreement, and
the station never asked him about
it,

Radib Stories

This one comes from Westwood One’s Frank DeSan-
tis, recalling his days as Music Director of KZOZ/San Luis

‘Obispo, CA: .

“l was on the air. Our sales
manager stopped by while | was
doing my shift and wanted to know
how come KSLY — our main com-
petitor — was giving away Boz
Scaggs albums while we weren't.

“Naturally, | didn't take that too
well. | said, ‘Number One, | don’t
know why they're giving away Boz
Scaggs albums. Number Two, get
the hell out of the studio. I'm doing
my shift; | don’t want to hear about
this right now."

“He was a big, ex-Marine type.
He got right up to my face and said,
‘Hey, you.don't talk to me like that.’

" said, 'Yeah, | do. When I'm on
lhe air and you're in the studio, |
can tell you exactly what to do,’
and | pushed him, saying, ‘Get
away from me.’

“The next thing | knew | was be-
ing dragged out of the studio into
the hallway and was in a brawl with
the guy ... while a record was
spinning in the studio. He had me
down on the floor, choking me.
Luckily the program director came
along and pulled the guy off me. If it
hadn't been for my PD, the record
would've run out on the air and |
would've gotten my face beat in."”

| NEED YOUR INPUT. Letters,
comments, and cassette airchecks
are -welcome. Due to the large
volume of mail, bowever, | regret
that | cannot critique most of the
tapes | receive.

Miscellaneous.

There are other areas of interest
that can be covered in your
employment contract: Show pro-
motion, purchasing of support
materials and subscriptions,
budget for support staff, et
Regardless of the details of your
contract, remember three things:

1. You do have an employment
contract (even if it’s not in written
form).

2. When a station hands you a
contract to sign, it’s simply mak-

ing an offer that is open to negotia-
tion.

3. It is possible to have a con-
tract that pleases both parties. To
quote attorney Skidelsky, “The
best deal is one in which both par-
ties walk away happy in a mutual-
ly satisfactory arrangement, a
win-win situation.”

NEXT: A look at an actual con-
tract that contains some surpris-
ing provisions which would please
any air personality.

FINDING NEW AIR TALENT

A Novel Approach By KQKQ

‘“Where are the new air personalities going to come
from?” That’s a question asked by programmers in
every market. KQKQ/Omaha, a CHR station, has turned
this problem into an annual promotion. Program Direc-

tor Jerry Dean and Operations Manager Mark Evans

recently filled me in on some of the details.

DEAN: We have a contest that
we’ve done for the last five years
called “SUPERMOUTH,” where
we go out and solicit people to try
out for the radio station. It's like a
talent contest.

EVANS: It’s open nationwide.
Our third winner was a girl who
was going to school in Santa
Clara, California; her parents live
in Omaha. We had an audition
from a guy in Australia.

We open up our telephone line
and have someone standing by to
tape the calls. They have 30
seconds to give their name and
say why they want to be our
Supermouth. They say, “I can tell
a really mean joke,” or . . .

DEAN: Rapping was very big
this time around; we had a lot of
rappers.

EVANS: Right now we’re get-
ting ready to pick our fifth winner.

We’re down to about 98 quarter-
finalists. We’ll bring about 20 into
the studio, and we’ll give them
each about 15 minutes on-the-air
to do their thing.

R&R: What criteria do you lis-
ten for in the 30-second tape?

DEAN: Originality, mostly; be-
ing able to talk and make yourself
clear. The thing that’s really sur-
prised me about this is that these
people are so good and they
haven’t had any radio experience.
All the winners we’ve had have
been given jobs on our FM station
or on our smaller AM station. The
first Supermouth we had, Hot
Scott, is doing afternoon drive for
us now. One fellow who was a
Supermouth for us worked on our
AM station and is now working in
Beaumont, Texas. So these people

have started new careers from
this promotion; it’s been amazing.

R&R: What does the prize pack-
age consist of?

Evans: This year’s is the big-
gest we've ever had. It’s about
$50,000 in cash and prizes. They
get an on-air job for a year. Most
of the time we’ve been putting
them in at 10-2 at night. They get
$20,000, a new car to drive for a
year, an apartment, a thousand-
dollar clothing wardrobe, movie
tickets, a big screen TV, and a
T-bone steak every day for a year
from one of our local grocers.

R&R: If somebody were to win
and not want the gig, would they
be allowed to just take the prizes?

DEAN: No, they have to work at
the radio station!

EVANS: But it’s not work for
them; that’s the greatest thing.
Maybe after you've been in the
business for a few years, it
becomes work. But if you
remember what it was like when
you first got in the business, it was
a fantasy land. And that’s what it
is for these people.

DEAN: One of the nice things
I've found with the people we’ve
had is that they aren’t jaded
toward radio. They don’t have all
these learned bad habits; they
don’t have tunnel vision.—They
don’t think like radic people; they
think like normal people, and that
really comes across on the air.
They just get on and are natural,
they’re themselves, they’re not
contrived, they’re not trying to
sound like they think a disc jockey
should sound.

R&R: How easy is it to install in
them a feeling of professionalism?

EVANS: We usually have them
sit in for two or three weeks until
they get the feel of running the
board and everything. We go over
the basics with them, and we’ll
critique their airchecks for a
while. But I think sometimes we
format ourselves too much.
Some of the things they get away
with, we programmers might
think, “That’s bad,” but to the
people listening out there, I think
there’s something appealing
about that naivete.
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MACHINE

Who'll be the new KFRCISAN
FRANCISCO PD? No decision’s been
announced yet, but all bets are on longtime
staffer DAVE SHOLIN, who certainly
deserves the nod in light of his tenure there
and knowledge of the Bay Area. The folks at
the Gavin Report don't seem to consider the
post as a conflict of interest for their Top 40
Editor/partner, although the Big 610 might
feel otherwise. And that rumor about the
Gavin being sold appears to be, from what
the Gavin people tell us, about as likely as
finding King Tut in the executive suite of the
Transamerica Pyramid.

it looks like KSHE/ST. LOUIS has attempted
to patch up fast week’s blowout with CAMEL
RECORDS and NIGHT RANGER (S.T.
11-29). KSHE's run a retraction of morning
man J.C. CORCORAN's blistering comments
about the band, and has followed each of
However, Camel Prez BRUCE BIRD refused
comment on KSHE'’s efforts.

But right as KSHE's wicky stick-it became
unstuck, it appears that a New York station
has incurred the wrath of a local promoter for
purportedly jumping the gun on a ticket sale
announcement. We hear the station may be
sued by the promoter for allegedly commenting
that “(He) has a ridiculous ego problem . . .
when he stops playing with himself, we'll get
back to reality . . . he gives ticket buyers a
hard time.”

Continuing with the Christmas spirit,
WSTF/ORLANDO MD/personality MICHAEL
LOWE got in trouble after an incident
involving a child’s request to hear “Rudolph
The Red Nosed Reindeer.” Lowe told the kid
that Star 101 wasn't playing seasonal songs
yet, but committed the faux pas of muttering
an obscenity while still on the air. The facts
hardly compare to the remarkable UP! story
which had Lowe suggesting Rudolph be
killed, calling Santa a nasty name, and singing
a parody of “Rudolph,” describing methods
of disposing of the holiday hero. Nonetheless,
GM BARBARA VARDIN made an on-air
apology and immediately suspended Lowe.

Persistent rumors surrounding LORIMAR
and DIR BROADCASTING seem to be

{ unofficially correct. DIR execs were in L.A.

this week fashioning a reported $10-12
million deal for the company's sale, but could
not be reached for comment. A Lorimar
spokesperson issued the standard “no
comment” when pressed about the
impending acquisition.

STREET TALK

Right at deadline, Street Talk heard that
former WCI Exec. VP ELLIOT GOLDMAN will
join RCA in an executive capacity.

After nine years with WPHD/BUFFALO,
OM/afternoon man JOHN PICCILLO has left
for a new challenge (see “Pros On The
Loose,” Page 14.) That means 'PHD VP/GM
HARV MOORE is searching for a
replacement.

WRIF/DETROIT has settled on a morning
show to replace JIM JOHNSON & GEORGE
BAIER, who are headed to rival AOR WLLZ.
Midday vet KEN CALVERT will be teamed
with actor/comedian JOE NIPOTE, who
appeared in “Happy Days' and “Meatbalils II."”

To heck with morning teams, trios, and
zoos — AOR KQDS/DULUTH has hired a
50-person local comedy troupe called
“Colder By The Lake” to handle its AM drive
slot for an initial 13-week period. Of course,
not all 50 are on the air at the same time
every morning (they work in rotating pairs);
the in-studio crew is usually two performers,
an engineer, and a producer. But the troupe
does handle the news, weather, sports —
everything — themselves, as well as
contributing skits, parodies (“Mesabi Vice”), -
and character voices.

Back in Detroit, WLLZ personality BOB
BAUER is camping out at a shopping center
parking lot, and he’s gonna stay put until a
30-foot “WLLZ For Meals” truck is filled with
food donated for the local needy. Bauer is
also broadcasting his afternoon show from
the site. The truck was already 25% full after
only four days.

Now that NETWORK is merging with
GEFFEN (see Page 1), will Network GM
JOHN BRODEY be joining AL COURY at his
new Geffen post?

And the rumor which has STEVE
POPOVICH moving to Nashville as
POLYGRAM chief appears closer to reality.
Word on the street is there's only one major
hurdle to jump before Steve becomes Music
City bound.

LARRY KING is also moving . . . to a new
time slot, that is. In order to maximize
revenue potential, his show is being pushed
up one hour to a new 11pm-3am (EST) shift
sometime in February. That leaves the
network with an extra hour to fill during the

graveyard shift. Any ideas?
Continued on Page 28
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STREET TALK

Continued from Page 26

KMOXIST, LOUIS 9am-noon host ARNIE
WARREN, who replaced the late Jack Carney
last February, has resigned to rejoin his family
in Florida. Taking over the prestigious shift in
early January will be KCMO/KANSAS CIFY’'s
MIKE MURPHY. Until then JACK BUCK and
RON MORGAN are alternating in that slot.

Also on the talk front, WXYT/DETROIT
host SONYA FRIEDMAN is joining
KABC/LOS ANGELES for Mon-Tues
afternoons and will replace Dr. TONI GRANT
on TALKRADIO, starting Jan. 6.

As many as 40 radio stdtions and all 14
West Virginia TV outlets will stage a five-hour
telethon Saturday night (12-7} to raise funds
for victims of November’s devastating floods.
Originating from the state capital in
Charleston, the broadcast will feature live
entertainment, a look back at news coverage
of the disaster, and appearances by daytime
drama personalities Kim Zimmer and Kristie
Tesreau (“Guiding Light”) and Brian Taylor
(“Loving™).

Compact Disc players are surely this
year's hottest Christmas gift, and in a timely
move, CAPITOL has launched plans to open
a CD manufacturing facility in Jacksonville, L
next fall. With an annual projected production
schedule of seven million discs, the Jabel

Former WYNY/NEW YORK airwave ace
DAN DANIEL has returned to neighbor WHN
for afternoons. Daniel was an original WMCA
“Good Guy” and worked at '"HN back in '73.
No one has left 'HN, by the way; the shifts
have been shortened. And who'’s pitching
around the talk about WHN picking up the
WMET call letters to tie in with Mets
baseball?

While WHDH/BOSTON did catch Red Sox
baseball (see last week’s S.T.), it should be
noted for the record that neighbor WMEX has
Bruins hockey, not "HDH.

Sad to report the death of ten-year
WFMS/INDIANAPOLIS PD HERB ALLEN,
who suffered a heart attack November 25. A
30-year broadcaster, Allen's career included
programming WNEU/Wheeling, WHEC/
Rochester, and WEAM/Washington.

Our condolences also go out to the
friends and family of WGEEIGREEN BAY AE
PAT O’HARA, who recently passed away.
Pat had been with the station for 32 years.

WCCC (AM)/HARTFORD has switched to
Country from CHR. WCCC-FM PD DAVID
GROSSMAN will be overseeing the AM

should deal a major blow to the temporary CD  programming and has named BRIAN ILLES as
WKSE 4-1 WTIC-FM add 32 shortage. AM MD. The station also needs Country
WBEN-FM 18-9 WTLQ add record service.
WNYS 27-25 WNOK-FM add
LROhd ool e ‘oo Foll Royoe. Last Frday (11260 in  For an dsa that can b
one more Rolls Royce. Last Friday q in or an idea that can be customized to
glll())(];‘; 6211-818 yl%z(lda(;ld London, a High Court ruled in favor of Elton other markets, we go to Philadelphia, where
k. a and lyricist BERNIE TAUPIN in their lawsuit WYSP is helping promote “So The Story
WCAU-FM add KJ103 add against UK music publisher DICK JAMES. Goes,” an area all-star recording to raise
They were awarded approximately $7 million  money for the homeless. “PHILADELPHIA
PRO-FM add WRQN add in unpaid royalties on songs published by FOR PHILADELPHIA” is the organization
94Q add KMGX 13-11 Dick James Music between 1967-75, behind the event, composed of 30 local
WXKS-FM 29-27 KYNO-FM add including “Rocket Man,” “Crocodile Rock,” bands and various Philly celebrities. They're
and “Goodbye Yellow Brick Road.” eager to see the idea spread, so for more
%%{?r 12%-1176 gg&?{ Zd‘é T info, call 'YSP at (215) 668-9460.
v €|
FM102 deb 25 WHSL add With the departure of WPTF &
KITS 22-18 99K G add WQDR/RALEIGH VP/GM. BILL IRWIN, WQDR If you're looking for the folks at
KMEL 5-4 KZOZ Station Manager LAUREL SMITH has been KMODITULSA, you'll find ’em 30 floors up in
add named acting GM for 'QDR, while WPTF PD  a downtown skyscraper until a new office
KPLUS add
a BRYAN MCINTYRE has been appointed area can be found. The station was
acting GM for 'PTF. WQDR PD MIKE RYAN  evacuated when asbestos was found in the

The new single from the Paisley Park
album Romance 1600, as featured in
the film “Krush Groove.”

-

says the FM Country outlet is looking for
morning talent.. . . and WLOL/MINNEAPOLIS
needs a PM driver, since DENIS PRIOR's
packed up for KEYN-FM/WICHITA.

walls of an adjoining bank vault. KMOD can
still be reached at its old phone number, and
of course, the staff is trying to adapt
asbestos they can.

WINDHAM HILL ARTIST INTERVIEWS

I —

£

ALONG WITH MUSIC & CONVERSATION WITH THE CREAM OF THE
Produced, Written artl Arranged by Sheila E. and Prince NEW AGE CROP. HEARD ONE HOUR, ONCE A WEEK, NATIONWIDE ON,

Marketed by Warner Bros. Records Inc.
| Management: Cavallo, Ruffalo & Fargnoli

| ©1985 Warner Bros. Records Inc.
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KEN BARNES

MOTORCYCLES ROAR BACK

Cycle Dramas & Pop Choppers

While the automobile song (or car tune) has been part
and parcel of pop music from “Maybellene” to “Freeway
Of Love,” the motorcycle has been more of an outcast. But
two current bike-themed records have stirred up some ac-
tion and put cycles back in the race.

“Motorcycle Girl” by the Cruza-

dos and “Leader Of The Pack” by
Twisted Sister not only concern
motorcycles, but they feature those
actual engine-revving ambient
sound effects that mark a hot cycle
song.
Early motorcycle records took a
fairly schlocky form on such discs
as “Black Denim & Motorcycle
Boots” by the Cheers (surely one of
the lamest Leiber/Stoller songs
ever waxed) and “Bad Motorcyle”
by the Storey Sisters. Paul Simon,
singing under the guise of Tico &
The Triumphs, had a minor early-
sixties hit called ‘“Motorcycle,” but
it took the Beach Boys and the
Shangri-Las to give the genre a
kick-start.

Bob Dylan in his motorpsychodel_ic
period. Note Triumph T-shirt

Motorbike Melee

The Beach Boys wrote “Little
Honda” in 1964 as part of a con-
scious design to keep up with any
teenage fad that might spring up.
They or Capitel weren’t sure that
the Japanese motorbike craze was
worth risking a single on, so it was
left as an LP and EP track and the
song was loaned to the Hondells, a
group of Hollywood session singers
quickly formed to promote “Little
Honda.”

The Hondells’ version was a hit,
despite competition from Pat
Boone (of all people), and allowed
them to make two albums of cycle
songs (or is that song cycles?) like
“My Buddy Seat,” “Two Wheel
Show Stopper,” and “Honda Beach
Party” and pose with Hondas on
the covers. (They also cut an ex-
tended version of the Honda theme
song of the time, “You Meet The
Nicest People On A Honda,” writ-
ten by Mike Curb, who wrote and

A modern motorcycle cruz

produced several hot rod/cycle in-
strumentals as well.)

A brief brand-name battle flared
as Yamaha tried to get into the act
with such immortal records as “Go
Go Yamaha” by the Spats (previ-
ously best-known for their classic
food song “Gator Tails & Monkey
Ribs”) and “Yum Yum Yamaha”
by Carel Connors, who went on to
cowrite the theme from “Rocky’
and other film themes. Honda
countered with “Honda Bike” by
the Wheels, while Kawasaki prov-
ed too much of a challenge to enter-
prising songwriters and languished
without a record of its own.

Pack Trouble

None of these motorbike cash-ins
was a hit, however; it was left to
the Shangri-Las in the fall of 1964 to
launch another key cycle style: the
motorcyclist as outcast/hero.
“Leader Of The Pack,” with its
outlaw biker spurned by his girl-
friend’s family, leading to a spite-
ful exit followed by a fatal crash,

Lou Reed believes in helmet safety
laws

was the first and most memorable
of many melodramas by this ulti-
mate girl group (see separate
story), and spawned a few im-
itators, too. Mast notable were
“Daddy You Just Gotta Let Him
In” by the Satisfactions, about
“one of Hell’s Angels” on the run
from the cops; and 1969’s “‘Condi-
tion Red” by the Goodees, which

The Hondells: You meet the nicest sweaters on a Honda
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was a pure “Pack” ripoff and was
actually an out-of-time hit of sorts.

Steppenwolf’s “Born To Be
Wild” and even Bruce Spring-
steen’s “Born To Run” borrow
something of the Shangri-Las’
outlaw rider mystique. Of many in-
strumentals built around motorcy-
cle movies (exploiting a similar
theme), Davie Allan & The Ar-
rows’ “Blue’s Theme’’ and
“Theme From ‘Wild Angels”’ were
the biggest.

An early detour on Carol Connors’s
“Rocky” road to success

Other stray cycle songs include
“Motorcycle” (rhymed with
“pickle”’) by Arlo Guthrie,
Sailcat’s 1972 hit “Motorcycle
Mama,” “Motorcycle Irene” by
Moby Grape, and the British '70s
hit “Motorbikin’”’ by Chris Sped-
ding. Bob Dylan, who was later put
out of commission by a motorcycle
accident, sang ‘‘Motorpsycho
Nightmare” on an early LP. And
Lou Reed’s Honda commercials
are not the work of some bike no-
vice: One of Reed’s first recorded
performances was a song called
“Cycle Annie,” as sung by the
Beech Nuts. And his most recent

The Spats get ready for a Yamaha
vs. Honda rumble with the Hon-
dells

albums have included motorcycle

narratives, “Bottoming Out” on
“Legendary Hearts” and the title
track from “New Sensations.”
Motorcycle songs may be rare,
\biit the Cruzados and Twisted Sis-
“ter records prove that, as with any
cycle, they’re bound to come
’round again.

LEADER OF THE PACK

The
Shangri-Las:
Queens of
teenage
melodrama

After a couple of obscure flops
{and, according to legend, a Bea-
tles tribute called “What's Wrong
With Ringo" as the Bon Bons), the
Shangri-Las hooked" up with pro-
ducer Shadow Morton and the
Jerry Leiber/Mike Stoller label
Red Bird. Their first record in sum-
mer '64 was "Remember,” and its
seaguli-fuelled nostalgia made it an
instant hit.

“Leader Of The Pack,” cowrit-
ten by Morton and the famous
team of Jetf Barry & Ellie Green-
wich, was next, and set the stan-
dard for mock-opera teenage mel-
odrama once and for alt. This trag-
ic tale paved the way for “Give Us
Your Blessings” {runaway teenage
lovers in fatal car crash, first done
by Ray Peterson); “Out In The
Streets” (reformed outlaw lonely
for his old gang); “Past Present &
Future” ({lovelorn trauma set to
Beethoven's “Moonlight Sonata”);
and another monster hit, “I Can
Never Go Home Anymore” (teen-
age runaway returns home just
after mama dies of a broken heart).

Melodramas were their strong
suit (aside from the delightfully
jivey “Give Him A Great Big Kiss"),
and the creative inspiration of their
writers ran out about 1966. But for
those two years, sisters Mary &
Betty Weiss and Marge & Mary
Ann Ganser (give or take a Gan-
ser) established an unforgettable
legacy of music and image. Get
the picture?

Shangri-Las Still
Pack A Punch

Twisted Sister's new, rather reverent version of
“Leader Of The Pack” not only suggested a survey of past
motorcycle songs (see main story), but gave me an ex-
cuse to remember (walking in the sand) the Shangri-Las,
that most dramatic of girl groups.

Dee Snider has a bone to-pick with
the Shangri-Las

Probably because their rendi-
tions were so vivid, the Shangri-
Las were not often covered. “Re-
member” is the most popular, with
Aerosmith and Loulse Goffin
among the most recent covers.
“Give Him A Great Big Kiss" was a
favorite of the New York Dolls and
Tracey Ullman recently cut i,
while an obscure B-side called
“Paradise” (written by Harry Nil-
sson) was later recorded by both
Bette Midler (brilliantly) and the
Supremes. But before Twisted
Sister's new “Leader In The
Pack,” the only significant ver-
sions I'm aware of are Annie Gold-
en's from the “Leader Of The
Pack” Ellie Greenwich tribute cast
LP and a parody by a group called
the Roadies called “Packer Of.
The Leads.”

Correction Corner

First to catch me on a ridiculous
omission in my “singing comedi-
ans” column was Tammy L. Par-
ker, Asst. PD at KRRG/Laredo,
who reminded me of Tracey Ull-
man’s “They Don’t Know” and
subsequent records. Tracey hasn’t
done a whole lot of comedy in the
States, but she’s guested or starred
in any number of specials and
series in the UK.

And what seems to be the author-
itative scoop on why Eric Clapton
named his Cream song “Badge”;
Q102/Lincoln Creative Director

|

Steve Graziano explains that in
George Harrison’s book *“I Me
Mine,” he describes writing the
song with Clapton, coming to the
bridge and writing “bridge”” on the
paper before starting to inscribe
the lyrics. Clapton, reading the pa-
per from the opposite side, thought
it said “badge.” Graziano goes on
to wisecrack, “I’d photocopy the
page, but we all know how Mr.
Harrison feels about copyright
violations.” But KYOS/Merced PD
Richard Perry went ahead and
sent me a xerox of the page any-
way, and that’s the way it reads.
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Osmosis 85

Apparently Donny Osmond was more than a little bit rock-'n"-roll. The rest of his family resurfaced as country

artists (the other Osmonds in 1982 with “l Think About Your Loving” and Marie recently with “Meet Me In Mon-
tana”), but Donny has waited eight years to start to work on a CHR comeback. His next LP has contributions from a
number of outside acts, including one song from Culture Club. (It may or may not contain the song Osmond and
Billy idol threatened to cut together.) He's also a coauthor of Jack Wagrfer’s “Too Young,” which is somewhat
odd considering Osmond had a 1972 hit with somebody else’s “Too Young." His first hits (“One Bad Apple” and
“Sweet And Innocent”) are nearly 16 years old, more than 2% years older than Osmond was at the time. He'll be 28
Monday.

MONDAY, DECEMBER 9

1967/Jim Morrison is clubbed during an argument with a New Haven policeman. When he begins ranting
about the incident on stage later, police halt the show, and nab Morrison for disturbing the peace and resisting
arrest

1983/R&R names jts #1 songs for the year: “Every Breath You Take' (CHRJ, “King Of Pain” (AOR Tracks),
“Never Gonna Let You Go” {A/C), “Islands In The Stream” (Country) and “Billie Jean™ (B/U).

1984/The Jacksons “Victory” tour ends in Los Angeles at Dodger Stadium. The final show is 1 hour and 45
minutes; by the last days of the tour, itis finally possible to buy tickets as one would for any other concert,

Birthdays: Joan Armatrading 1950, Steve Askew (Kaja) 1957, Redd Foxx 1922, Rick Danko (Bandy 1943.
TUESDAY, DECEMBER 10

1967/Those who knew Otis Redding describe him as a competent pilot, thus adding some mystery to his
death (along with four members of the Bar-Kays) in a plane crash near Madison, Wisconsin.

1971/Frank Zappa is shoved into the orchestra pit duting a London concert by an audience member who “did
it because my girlfriend said she loved Frank.”

1976/Billy Idol’s Generation X plays its first concert at London’s Central Art School.

1976/Boney M’'s “Daddy Cool” is released in America — one of the few markets the German group wiil never
successfully crack — along with an LP cover that shows the band’s females lying on top of &ach other in their
lingerie.

1982/Delco.chooses Motorola AM stereo for use in GM cars, thus marking the first clear endorsement for any
of the four competing systems.

Birthdays: Johnny Rodriguez 1952, Waiter Orange (Commodores) 1946, Ralph Tavares 1948
WEDNESDAY, DECEMBER 11

1957/Jerry Lee Lewis secretly marries his third wife/third cousin Myra Gate Brown.

1964/Sam Cooke is shot to death under mysterious circumstances in Los Angeles.

1972/Genesis plays its first American concert at Boston’s Brandeis University.

1982/Record executive Jerry Sharell, known for his love of Frank Sinatra, appears-as a Sinatra soundalike on
the soundtrack of a TV movie, “Cry Far A Stranger.”

1982/The Jam plays its final concert at Brighton, England.

Birthdays: Nikki Sixx (Motley Crue) 1958, Booker T. Jones 1944, Brenda Lee 1942, Jermaine Jackson
1954.

THURSDAY, DECEMBER 12

1970/Black advocacy group Blacks, Inc. files charges against Little Richard in Miami Beach, claiming that he
kept $250 he'd raised in the group's name. Little Richard counters that he was waiting for a r