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HOW DOES RADIO
GET INVOLVED

Full instructions on how you
can get your station to be a
part of the Hands Across
America project.

COKE ANNOUNCES
AWARDS PROGRAM
Stations are eligible for
awards as Coca-Cola USA
sponsors a recognition
program to reward
broadcasters for their
creativity.

STATE DIRECTORY

A list of Hands Across
America State Directors, their
addresses, phone numbers
and assistants. A great aid in
maximizing your involvement
w.t' sthe program.

UNITED STATIONS
RADIO NETWORKS
LEAD THE WAY

United Stations Radio
Networks are producing daily
news/information updates as
well as two major specials to
heighten participation in the
project.

TECH SPECS

Daily satellite program feeds
are available to all
participating stations from
USRN. Here are all of the
details you need to get
hooked up.

GET TO KNOW
YOUR LOCAL BOTTLER

Coca-Cola bottlers are
embarking on an active public
relations and promotion

THE MISSION

In Association with The Coca-Cota Company

United Stations Radio Net-
works and Coca-Cola USA will
be supporting daily program-
ming over the Coca-Cola Hands
Across America Radio Network
with two special broadcasts.

A one-hour program will be
distributed via satellite and disc
in early May. The special will
span all radio station formats.

The program will heighten
listener awareness on the local
level, creating a national obses-
sion to join the line on May 25.
Celebrities from among the
more than 1,000 who have en-

Let’s Fill The Line

‘There's no shortage of excite-
ment about Hands Across
America. The mental image of
over 6,000,000 Americans gath-
ering together on Sunday, May
25th and linking hands to form
an unbroken line stretching
from coast to coast is as stag-
gering as it is awe-inspiring. It
is an enormous undertaking

We Can Make It Happen

Hands Across America is a
natural for radio. It's very sim-
ply a human chain forged of
city-length links. No medium
has more consistently mobilized
the community than radio. And

ple to fill those vast areas, and
in many cases we will have to
bring them in from outlying
areas. As you begin to plan pro-
miotional programs related to
the event, make filling the line
your first creative priority. This

Two Special
Broadcasts Support
Daily Programming

dorsed the project will share
stories of their own commit-
ment and discuss the impor-
tance of individual participa-
tion.

Three Hours Live

In addition, United Stations
and Coca-Cola USA will pro-
duce a live, three-hour program
on the May 25 culmination of
Hands Across America cam-
paign — the day America joins
hands in spirit as well as in fact.

Beginning at 1pm Eastern
Daylight Time, this special is
destined to become the most lis-
tened-to radio program in
history.

The three-hour program will
also transcend format bound-
aries. Co-anchored in New York
and Los Angeles. the special
will feature some of the enter-
tainment world's biggest stars
as in-studio guests. Interviews
with celebrities in other parts of
the country, along with hve

here’s another outstanding is particularly important if yur  gramic sound picture of the
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power for one of the most press- stations on a non-exc
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AII Of The Elements For
Success Are In Place

Back in 1976, as a symbol of
unity during the nation's bicen-
tennial celebration, Marvin
Rosenbloom, a young Chicago
attorney, had the vision of an
unbroken line of Americans
stretching from coast to coast.
While his vision was commend-
able, his execution proved un-
successful

Last Sepiember flush with
the amazing results of “‘We Are
The World” and “Live-Aid.”

ner and decided to make it hap-
pen for the hungry and home-
less here in our own country.
Marvin told Ken it didn't hap-

Pictured (I-r}: Nick Verbitsky, Tony Tortorici (Coca-Cols USA Direc-
tor of Public Affairs), Ken Kragen, and Dick Clark.

Lily Tomiin Pete Rose
“Miltions and millions of
Americans go hungry
every day . . . | hope | can
count on your support for
just one day.”

—Bill Cosby
“Hands Across America is
an immediate opportunity
for each American to take
direct action.”
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February 21,

., Dear Radio Executives:

mnniunom

We ncoa-C USAh-vebeol emonpe wmet
program it n the history of our Compmv ppoﬂ one of the worthiest programs

ever conceiveds Hands Across Americs-

happen- Radio can

But we need the rallying power of radio to help us make it

make the difference. Radio can

nof:counuyspea nesuhovnumu uleu(oml nate. The bene
America’s ngry and omeless-

One
ficiaries of this great project will be not only i
the more than six million people who

peneficiarics will be every American,
will share the thyill of participating it the line on M8Y 25.

it must succeed- And § can ou, all the
a system will moblliu behm d this

This project will succeed
heritage, $tr¢ trength and emotion of the Coca-Cola

magnificent activity.

this country at its beste Amenum dpll"l Americans:
radition of making

cross America is
cochoh u\d radio i to continue a2l
pen.. .making ing things better.

in this sectiots we have told you of the daily pwmm;. ,pecnll and other
exciﬁn;ﬁe- opportunitics ties for every radio sudo merica. Wear® asking YU
tojoinus on th cocl-Coh Hands Across Americs rics Radio Network-

me as close

The USA for r Africa omnﬂ-l tion has the inte sﬂtv u\dexperﬁset com
0 . They are going ¢ o doit with our help.- .and we are

in histoty that ev everyone will want t0 be a part of.
_smack in the middie of it

8r. Vice-P
reaiden Bria
t, The Coca-Co! l: G. Dyson
Company

Pres:
1dent, Coca-Cols USA
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NRBA: THE MERGER
VOTE PROSPECTS

On the eve of the NRBA Board vote on
the NAB merger issue, Brad Woodward
sizes up the situation and forecasts
struggles ahead for key NAB radio posts.
Page 12

A PRESCRIPTION FOR
MUSIC ON AM

United Broadcasting's Blil Parris has
some candid but hopeful words for AM
broadcasters.

Page 23

RATINGS RISE FOR
JAZZ IN L.A.

KKGO has boosted its ratings to their
highest level ever. The contributions to
this achievement are profiled by Barbers
Barnes.

Page 50

IN THE NEWS THIS WEEK

® Gerry House does momings at KLAC

® Andy Bickel PD at KLZZ-AM & FM

® Nick Marnell Station Manager at
KNUS & KBPI

® Chris Miller OM for KQZY's new AC
format

@ Philly World now MCA custom label

® Chris O'Kelly VP at SunGroup

® Pam Wells PD at WHRK

® KAAM goes MOYL

® Robert Russo GSM at WWKB

® Duffy buys KONO & KITY

. ® Merill Lynch Media Partners formed

@ Mid America to sell off stations
Page 3, 10

A LOOK AT THE
COUNTRY BOOK
Lon Helton checks out the ratings of a

dozen hot Country markets for a concise
analysis of their results.
Page 51

MARKETING MUSIC TODAY
Kicked off iast week with Chrysalis
President Jack Craigo’s interview, Adam
White examines marketing in the record
industry, talking this week with RCA's
Michael Omansky and PolyGram's
Harry Anger.

Page 35

BEATING THEM ALL
IN BEANTOWN

WBZ and WHDH are leading the AC
pack in Boston, and they're both on AM
to boot. Senior Associate Editor
Hurricane Heeran takes a look at the
top-rated tandem.

Page 47

MARKETING RADIO TODAY

There's a new breed of consultant on the
horizon — the marketing/promotion
speciaiist. You'll meet one of them,
Margie Poole, in Harvey Mednick's
column this week.

Page 28

NEXT WEEK IN R&R

R&R looks at new technology: CD
appiications for radio and the latest
sateliite developments.

Newsstand Price $5.00
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CBS DISTRIBUTES WEINTRAUB LABEL

FEBRUARY 21, 1986

Chrysalis Sets Glass
As VP/Promotion

Chrysalis Senior Director/
National Promotion Daniel
Glass has been: elevated to VP/
Promotion. In the post, bhe
oversees the label's entire pro-
motion staff, including eight
regional managers,
and the video

Chrysalis VP/Marketing
Rick Debbis, |
appointment, commented,
“Damny is p skilled strategist
and motivator, and also a
streetwise and radio-astute
closer. As Chrysalis moves into
its most fertile period of product
releases, he's the right man in

Greenberg Heads Revived UA

At presstime. it was announc-
ed that United Artista Records.
rumored recently to be on the

brink of revival, will be distri-
buted by CBS. Mirage Records
cofounder/President Jerry
Greenberg will serve as Presi-
dent of the label. UA is a sub-

fate of Mirage and its acts. in-
dustry sources indicate that
Mirage's distributor Atco and
sister label Atlastic will pro-
mote and market Shannon, the
System, Charlle, Gary Moore,
and other Mirage artists, many
of whom have just-released pro-
duct out. Mirage may survive
as a logo on future releases by
these artists, but will apparent-

Van Stone
Nationwide
Group PD

A gna .

Dave Van Stone

KWSS/San Jose PD Dave
Van Stone has been elevated to
the new position of Group PD
for parent Natienwide. He'l
continue to program the San

Jose CHR, while supervising
the programming of the group's
14 other stations.

Nationwide VP/Radio Steve
Berger told RAR, “"Dave's con-
tinwed to demnonstrate his skills
at programming and arganiza-
tion, and so bis reward is to
oversee all our properties in the
area of music, programming,
and talent. He'll also be called
on to evaluate possible acquisi-
tions for the company.”

VAN STONE /'See Page 4

Jerry Greenberg

lyoeasel.ofuncuonasllahel
. Weintraub commented, *

association with CBS is one in

dent) Walter Yetnikoff's belief
in the new UA means it is al-

the talents of a first-rate record
man."”

Discussing Greenberg, Wein-
traub added, ‘‘His ability to
GREENBERG See Page 4

NBC NETS DIVESTED

GE Seeks Waivers
On NBC Stations

General Electric has asked
the FCC for walvers allowing it

toretain five NBC radio stations

for 18 months after it completes
its $8.8 billion takeover of NBC's
parent, RCA, this summer or
fall.

The stations, which must be
divested if GE is to keep televi-
sion outlets in the same mar-
kets, are WKYS/Washington,
WNBC & WYNY/New York,
and WMAQ & WKQX/Chicago.

In November Cap Citles/ABC
had no trouble winning similar
waivers to hold cnto seven ma-
jor market stations for an extra
18 months after its January

merger.
NBC also raised the prospect

Singleton
MCA VP

Promotion. In this newly-creat-
ed post, he’s responsible for the
national promotion of all the
Iabel’s releases to B/U and jazz
radio.

Commenting on the appoint-
ment, MCA Sr. VP/Black Music

& Jazz Jheryl Bushy said. ‘"The

SINGLETON 'See Page 4

NOTE FROM

to which operation of the
= NBC“%I,“: THE PUBLISHER
quires or 3
e s ownereiie of . RAdiO’S
tions in the largest markets.”
If divestiture of stations hyrts Helping
the networks’ ability to serve “Handsn

the public. GE said. the 18-
month waiver period might be
needed to line up buyers for the
nets as well as the stations.

Doubleday To Sell
WHN, WAPP, WAVA

bo WHN & WAPP/New Yerk
and CHR WAVA/Washingtoa,
Werthelm & Ce., 2 New York in-

wﬁchmexpeded!oexceeda
combined $50 WHN &
WAPP are slated to be sold as a

Hands Across America IS
starting to accelerate, and
we're proud to be working with
Coca-Cola, United Stations, and
the Hands Across America folks
to make it a reality. Watch this

YT




Why KKDA chooses to use the best:

“Lots of companies do research. We don't just
need research, we need great strategy and there
is only one company to go to for that.”

‘“At K-104 FM in Dallas our ratings have
improved tremendously since we started working
with The Research Group three years ago. Then,
we had a pretty decent 12+ share in the Ss—but
we really weren’t growing and we were ‘neck and
neck’ with our format competitor.

Today, thanks to our partnership with The
Research Group, we’re up to an 8.7 share 12+.
This is the second book in a row in which we’ve
had the highest market share in the station’s
history. We’ve out-distanced our competitor, who
is down to a 2.0 share 12+, which is their lowest
share ever. And our last four books in a row have
been the highest in the station’s history.

The most valuable thing The Research
Group offers is a clear direction for the station—
a specific strategy based on the research. We
have a great team of people at K-104 and
we’ve all benefited from working with The
Research Group. They are responsive to our
needs—and always there to help us when we
need to act quickly.

The Research Group is more than good
researchers—they’re strategists who know how
to win.”

Michael Spears Chuck Smith
Vice President Station Manager
of Programming KKDA-FM
KKDA-FM

*Fall 1985 Arbitron, AQH Share, M-S, 6A-12M, MSA

EXC

RSN %

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY ¢ SEATTLE, WA 98101 ® (206) 624-3888
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SURVEY WARS:
BIRCH STRIKES
BACK

The bettie between

AORChart ... ................ 88
BlackUrban Chart ............. 88
CHRChart ................... 88

wide pact was concluded Friday
(2-14) with MCA Records & Music
Group President iIrving Azelf.
“We're really looking for MCA to
cross us — that was the major
reason for the deal,” he said.

pop promotion people in the busi-
ness, and I feel the hookup will be
very fruitful for both compardes.”
Eugene Wilde is Philly World's
primary artist, having gone to 11
onh R&R's B/U chart twice in 1985

e |

For The Record’

In last week's Hands Across
America story, the Coca-Cola ex-
ecutive identified ss Brian Dyson
was actually Manager of Public Af-
tairs Tony Tortoriel

try. Plus, he's a very funny guy.”
House commented, “This is

probably the only job I would have
HOUSE ‘See Page 10

|
Philly World To MCA
In Custom Label Deal

MOYL Format

Marnell Appointed
Station Manager
At KNUS & KBPI

period he expects to last the rest of
the year.

FORMAT FLIPS FROM EASY

Miller Becomes OM
At AC Convert KQZY

Wwiol. PD Ciwris Miller
has been named OM at Westing-
house’'s KQZY /Dallas, which swit-
ched from Beautiful Music to soft
AC last Sunday. Miller. who begins
his pew post March 3, had pro-
grammed Gansett's highly suc-
ceasful AC since 1982,

KQZY VP/GM Ted Jordan com-
mented, ‘“We were looking for
someone with a
beckground who was experienced
in research. Clwis has not only

research background as well.”
Jordan referred to KQZY's new
format as verv soft AC. not uniike

SunGroup
Sets O’Kelly
As New VP

of his catiber. O'KELLY/See Page 10

L2
S

Chris Miller

Transtar's Format 41, “1t’s similar
in flavor to the Transtar format,”

Bickel PD
At KLZZ

After a six-month stint as PD of
full-service WIBC/Indianapolis,
Andy Bickel has been named PD of
AC KLZZAM & FM/San Diege,

People were telling us that
if anybody could do the job., it's An-
dy Bickel.

“This is a tough market. KFMB

everywhere you turn we've gol
tough competition. That's why we
need a guy like Andy just to stay
even with them.”

Geerge Johis had been handling
the station’s programming. Shadek
., “George is still on
board with us. He works for SBI,
the corporate entity. as a program-
ming consultant. George is 50 suc-

%

Wells PD

“] have a staff of very positive
and creative individuals. Now my
task is to keep them motivated —
not to maintain the 15th spot. but to



. Continued from Page 1 s,ng,
Continued from Page 1
Menendez Visits Arista Music a TG Sk sl MCA Fias, oty te the
top of the black music market is
due in n6 small part to Emie’s

contributions over the past two
years. I'm thrilled to be able to

others.

MCA was one of three companies
with which Philly World was
discussing a custom label deal, ac-
cording to Pelullo. Commented

RCA/Ariole Exec. VP Jose visked with of the Anists Music Publishing Group in Beverly Hils to dis- mmm“m‘: m:‘mmﬂmm&e
cuss the role of music g in the RCA/Aricla joint venture. Pictured (I-r) are Prols Manager Frank " it the e
Potrone; General PM Chris Mancini, Menendez, Arista Music President Billy Meehel, Arista Music's John Bakd, PM Ron prices being offered, hottest aepifituelito smerge
Handler, and Meshel's assistant John Young. overshadowed any longterm  from the City of Brotherly Love
commitments we could maketo  and budding superstar Eugene

Pty €08 WA

Van Stone, who was VP/Pro- Nt OWicor G

at Western Cities —
(KWSS's former owner), has o o et & b s
also KMIJ & | STmTmme
KLUC/Las Vegas and KNST & et emen
KRQQ/Tucson (both now Na- A S e Sy -
tionwide properties). He said E:_‘?::-_
“I believe we have some of the et ATl
finest young progr in
the business, which will ob- fo e
viously make my job a lot e
easier. They all kmow their e o 4 AL, PO RS
markets and will continue to S e AN SN, ABLA MBS,
have local autonomy. I'l be g — -
ayﬂ to help when they T
” Thaliy Oowster ADEINOS SO0
Along with KWSS and the Las e
Vegas and Tucson by
tionwide owns WPOC/Balti- e oo Bt
mere, WGAR-AM & FM/Cleve- s vt PoAR e oo e S Qe
land, KZZP-AM & FM/F
WNC1/Columbus, KZAP/Sac- T
X ; rameate, WKZL/Wiastoa- P e
. e Yo o Saleom, and WBJWAM & FM/ | SSimioem e
The AP Network s, without adoubt, _ Because we give you abssokate o Ermeemian
the hottest ticket in radio today. flexibility and control over your A T s e OC
Because we delver more programming mix. , Greenberg e ey vy
kisteners than any other radio net- because when it comes, Continued from Page 1 e e L
work in the country. And we serve  to avaits, you run the show AP never . Sy =
the leaders in allof the t requires any commerdal dearances. dhr“‘?‘:hn;:‘ S rm——s
100 markets. top-rat So when local advertisers .mu.mm record in creative. e iodi
stations in New York, Philadelphia,  line up to sponsor AP reports, ly packaging product will serve e N
Boston, Houston, Dallas, Mnnea-  you're the one who deans up at the new label well.” e
poks, San Diego, Phoenix and ﬁleboF;'ofﬁce. z Greenberg, who had headed —e e
Seattle ‘ more information about Mirage since 1900 and served as TR A i
Why? the AP Network, call Jim Wilkams at President of Atlantie for seven --_;:-;-.---___;-v__z'-_,,
Because we've got the largest, 800-821-4747, or your local AP years previously, said, “Jerry [ Bebinm re o 1enComn Rot il
most pervasive news staff in Broadcast Executive. Weintraub has been a trendset- e e Rk et o
the world. ter in the music business. I am G o A & Aot 1420 Contry P
Because we give you more ; extremely excited about this e P o
Press i Arwarirs A A
M Amﬂ' Picture and Television e Pt The 1 ADR. Bocs Poga. Sreen.
3 " ors. Most Added. Natione! Aspiay30. Poarelsts.
- & without Gongs R e
> ﬂ:’;r“’f:'mhm A by of Marte-Herka Communicesons, i
with offices in a

N _— New York as well.
4/ReRFRIDAY, FEBRUARY 21, 1986




. WHY DID #1 KVIL-FM, DALLAS ]
CHOOSE TRANSTAR’S SUPER GOLD ,
FOR THEIR SATURDAY NIGHTS?

BEFORE
SUPER GOLD

~ (Adults 25-49) f

WITH ‘
SUPER GOLD E
(Adults 25-49) ||

FAMPA WIQI-I\ 7.6 19.3
LOVISVILL WRKNA-I\ 4.6 17.7
RANSAS Gy W AN 3.6 13.2
SAN ANTONIO KRONO-ANT 4.8 11.3

SENTTT NNTHEEN! 1.6 6.5

PITTSBURGH WEAE-AN 4.2 9.6
ORI AHON A €Y KETE-ENT 4.4 7.9
INDEANAPOLIS WP\ 2.1 5.5

GREENSBORO WANTAG-EN | 23.4
BUFEFALO WEHR-AN : H E |

Over 200 stations have discovered how to turn their Saturday nights into a winner. ,
Has yours? |
J

’ Call today to reserve Super Gold for your market . . .

1-800-654-3904
(In California 1-800-962-4653)

{All Arbitron numbers are AQH share, Sat.. 7-Mid., MSA)




© NAN HELLER has been appointed
Director/Sales, Western Region for
both One Radic

and the Mutual Brosdcasting Sye-
tem. She previously heid the position
of Ssles Mansger st RKO Radio-
shows priot_0 joining Westwood One
as Director/New Business Develop-
ment in January 1985.

Tony Prendait Jack Thcyor

NEWS IN BRIEF

© ELROY R.C. SMITH has been pro-
moted from PD to VP/Programming at
Urban outiet WILD/Boston. At the
same time, five-year GSM MONTE
BOWENS advanced t0 VP/Sales.
while four-year Account Executive
CYDNEE THOMPSON stepped up 0
Local Sales Manager.

James Jazzes Warner Bm.

mmtmmmmwwm Wamer Bros. Records. m-llmd-
with Devid is

bum, &

for release this spring.

Shown at the signing ere (I} Wamer Bros. Chairnan Mo Ostin, James, and

Warner Bros. President Lenny Waronker,

Atlanuc Storm Crowd Gathers

Several Atiantic-affiiated artists joined the staff at WBLS/New York to celebrate

the first anniversary of the station's “Quiet Storm™ program. Shown (I-r) are Is-

Iand artist Durell Coleman, Mirage/Omni artist Jean Carn, Atiantic VP/GM Black

Music Hank Caldwell, and Philly World artist Eugene Wiide (now with MCA under

the new Philly World custom label dea).

THIS NOTE IS LEGAL TENDER

FOR ALL DEBTS, PUBLIC AND PR

’#&5’5‘14579%!“
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© TONY PRENDATT was promoted
tom AR to Di AR
Urban/Black Music at PolyGram Rec-
ords. An experienced administrator
and musicien, Prendatt most recently
heiped coordinate the label's “King
@ KSRR/Houston has reorganized its
sales department following the deper-
twe of GSM Terry Rodds, whose
responsibilities are being divided be-
tween two people: National Sales
Manager Bob Hogan becomes Sales
Manager, and Pat Reedy, formerly
head of New Business Development,
becomes Nstional Sales Manager.
Both have been with the AOR station
for five years.

© JACK THAYER, former President/
NBC Radio Division, has been named
Special Consultant at the Unked
Stations Radio Networks. Thayer
will work directty with US Exec.
VP/GM Bill Hogen in marketing, pro-
gramming, and affilate operations. He
previously was VP/GM st WNEW/New
York, and aiso served as President of
the Radio Network Assoclation.

®JACK GILLEN is leaving WKHI/
Ocean City, MD, where he was for
aimost eight years, o become GM at
Wolfson Brosdcasting's WSBY &
WQHQ/Salisbury, MO, a Goild/Tak-
AC combo. Before leaving the CHR
outiet. he appointed night rocker J.J.
McKAY as PD. McKay previously pro-
grammed WASA/Hawe De Grace,
MO.

ORICK MCcGEE becomes PD at

MCA Makes Sharp Move

Former Hall & Ostes/Christine McVie guitarist Todd Sharp, who recently signed

with MCA Records, visited the Universal CRy offices of the label to discuss

plans for his debut aibum, “Who Am |.” Pictured (i-r) are MCA VP Thom Trumbo,

zumwmmau.m.mmmmmmw |
love .

Atlantic Weicomes Martin Solo

C g the release of Marllyn Martin's first 80io album are (-1} Atlantic Exec.

Country WCAWIC
ton, WV. Most recently

programming
for Keymerkst in Columbie, SC, -

McGee hes also worked in Litte Rock
and Sen Antonio.

© GEOFF BYWATER, Director/West
Coast Operations for Manhattan Rec-
ords, has added on responsibilities as
Director of Ssles. He will work closely
with the Capitol sales force on behalf
of Manhattan and Biue Note.

O VICTOR MARRERO is the new
General Manager at Spenish-format-
ted daytimer WYOU/Tampa, moving
up from GSM.

© BENNY SPRINGER, BOB MARTIN,
and BILL CLIFTON have been named
GM, PD, and MD, respectively, at
“Light Rock” outiet KLTO/E! Paso,
which two weeks ago ended CHR as
KSET-FM.

VP/GM Dave Giew. Chairman Ahmet Ertegun, Martin, and Atlantic President Doug
Morrts.

Sparrow Distributes Denlece’s Gospel

Sparrow Records has signed a8 pi Music
House for contemporary gospel releases by Columou pop/R&B artist Deniece
Wiliams. Pictured foNlowing the signing are (I-r) Sparrow President Bily Ray
Heamn, Willams, ‘s Brad and Sp ‘s Sr. VP B Heamn
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.?l ALBUM OF ORIPINAL WRITTEN FOR
MOTION PICTURE OR A mm& BES] COUNTRY SONG
GLASS: SATYAGRAHA BACK O THE FUTURE DESPERADOS WAITING FOR A TRAIN
Phikip Glass John Colla. Chris Hayes. Huey Lewss. Sean Hopper Guy Clork
WEBBER: REQUIEM BEVERLY HILLS COP FORTY HOUR WEEK (FOR A LIVINT
Andrew Lioyd Webbert Howk_ Keith Forsey.* Harold Faltermeyer* Bave Loggins, Don Schiitz
Daon Sernbelo. Richard Theisen

PERLE: SERENADE NO. 3 FOR MANO AND HIGHWAYMAN
CHAMBER ORCHESTRA A PASSAGE TO INDIA Jimmy Webb
George Perie Mawrice Jorre** 1 DON'T KNOW WHY YOU DON'T
STARER; VIOLIN CONCERTO SLELMO'SHRE - WANT ME
Robert Starer John Pant John, Richard Morx, Jay Graydon, Crowol
Stephen A LOST IN THE TONIGHT
WITNESS (N THE STILL OF THE NIGHT)

TRUSTEE AWARD
George Gershwin, o Gershwin "GEMA 1PRS “"SACEM




l‘ TRANSACTIONS I

Duffy Buys KONO
& KITY For $11 Million

KONO & KITY/
SAN ANTONIO

POWER: 5 kw days, 1 kw nights; 100
kw at 450 feet

FORMAT: AC; CHR

BROKER: Americom Medis Brokers

WEAW/EVANSTON, IL

PRICE: $1.2 milion

BUYER: Ppinet Communications,
owned by Welter Kotaba.

SELLER: Forus C. v
owned by Lee Hegue (50%), Simon
Rosen (25%), and Lind Carl Voth
(25%).

DIAL POSITION: 1300 kHz
POWER: 5 kw

FORMAT: Religious/Ethnic
WROD/DAYTONA BEACH,
FL

PRICE: $1.2 milion, including a
$100.000

SUYER: LaPaz Brosdcasting, heid by
Anthony deHero Weich and his wife
Shirley. Weich is a former GM of
KRL

Raymond

hoids KWLO & KFMW/Waterico, IA
and KVGB-AM & Fil/Greet Bend, K8.
DIAL POSITION: 1050 kHz; 104.9

mz
POWER: 1 kw daytimer; 1 kw at 480

feet
FORMAT: CHR (simuicast)

/

MIDDLE
ATLANTIC

SELLER: Deytone Beach Radio Lid.
DIAL POSITION: 1340 kHz
POWER: 1 kw daylimer

FORMAT: Nostaigie
BROKER: R.A. Mershell & Co.

WKAUKAUKAUNA, Wi
PRICE: $500,000

BUYER: Quina Martin
SELLER: WinCom

which is spinning off the stalion (see
sbove).

DIAL POSITION: 1050 kHz
POWER: 1 kw daytimer

FORMAT: CHR

BROKER: Bleckbumn & Co.

Mid America | ALl SIGN CHANGES
To Sell Radio, ,
. Boulder, CO KBVL to KHIH (effective 3/1)
Tv P’ope’t’es Denton, TX KWRP to KWDC (2/12)
Citing a “window of opportunity” Hartlord, CT WMLB to WGAB (3/1)
comprised of “muitiple economic and indio, CA KRCQ to KGOF (3/1)
fiming factors,” Mid America Medis Jacksonvile, FL WRXJ 1o WKTZ (2/12)
hes 10 seoll its seven radio sta- Oceanside, CA KEZL 1o KGNG (requested)
tions, including WIRE & WXTZAndi- Panama City, FL WKSD to WLTG (requested)
snspolis, KBEZ/Tuisa, WIRL & Phoenix KOPA-FM %0 KSLX (2/5)
WSWTPecrls, KRVR/Devenport, Pritsburgh WHYW 10 WMYG (3/168)
WKANKankek: and & Pri WEAN 1o WWAZ (3/1)
FM under construction. Turlock, CA KCEY o KYES (3/1)
Chairman Reva Smell © W R WNEF 10 WNCK (2/13)
name the potentisl buyers, saying
“We're in the midet of
e g, comey s e i
Ao o, House wom Page's 1 MEEHNG3 00 what we're going o
wy wil handie adio divest Continued do and who we're going to replace
=il o left WSM and Nashville for. Alotof  himwith.”
my friends have said for a long On the air at WSM since 1951,
Merrill Lynch time that [ belong in L.A. For what  “The Waking Crew” is a live show
Idoand for what Iwant todoIjust  broadcast from the General Jack:
Medila Partners ccuido'tps it up. I's the right  son Showboat in the Opryland
company, age, city, and the  theme park between 7:459am each
FOIMOd right g morning. It comes complete with a
WSM GM Tem Cassetty said, live band, backup singers, and a
Former ABC executives Eion Rule  “We hate to see him go, of course,  studio 3 added
and Mertin Pompadur wil head new-  but we wish him all the best. Geery  that there are no plans to
ly-formed Merril Lynch Medie Pert  gut ane heck of a good offer and  the format of the show, that it's on-
ners, a limited media partnership for  with his .LA'sthe lyamatter of who the new host will
in radio/TV/cable.  piace for him tobe.” Regarding the  be.

A minimum $5000 investment is re-
quired 1o perticipete in the pertner-
ship, which will reportedly seek ac-
Quisitions of 6-8 radio stations, 4-5 TV
staions, and 4-5 cable systems in
markets 26-100.

PUTTING BUYERS AND SELLERS TOGETHER
FOR OVER 31 YEARS

AM/FM located in Top 50 market with healthy
economy. Asking $2.2 million on terms.
Contact - Mitt Younts (202) 822-8913

CALIFORNIA

AM/FM and FM, 45 miles apart. Excellent
growth markets. Asking $1,875,000 with
$285,000 down for all three, or may be

purchased separately.

Contact - Elliot Evers (415) 495-3516

Fulltime AM in major market suburb.
Asking $1,825,000, good terms.
Contact - Bill Whitley (214) 680-2807

Metro market Class IV AM with Class C FM.
Asking $1 million with $300,000 down.
Contact - Peter Stromquist (818) 366-2554

ROCKY
MOUNTAINS

ot

AM with Class C FM, well equipped, located
in attractive marketplace. Asking $1,100,000

with $250,000 down.

Contact - David LaFrance (303) 234-0405
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[CHAPNIAN ASSOCTATTES

For further information on buying or selling, contact Janice Blake, Marketing Director,
Chapman Associates, 8425 Dunwoody Place, Atlanta, GA 30338 (404) 998-1100

“We know we've got a huge tal-
ent in Gerry. We have him here for

comedy bits for Barbara Man-
drell’s new stage show.

Bickel
Continued from Page 3
Bickel's radio history iricludes
Communicatioas National PD
while WBT/Char-
lotte. He has also worked as a pro-
gramming consultant, and for a
short time, he was GM for a small
station.




The Weekly Rock *n’ Roll Classics
Program That Delivers The Music
_And Lifestyle Memories of the Sixties
To Today’s Radio Listener!

From The INNOVATORS Of Satellite Delivered Radio Programming

GLOBAL SATELLITE NETWORK
(818) 906-1888




NRBA VOTE LOOMS

WASHINGTON REPORT

Split Decision Seen Favoring NAB-NRBA Merger

The proposed “unification” of NAB and NRBA into a
single association was set to go to a vote of the NRBA
Board this week (2/21) in Ft. Lauderdale. While most ob-

equal stature.

Even after this week's board
vote, NRBA will have to submit the
merger to its membership for a
vote. NAB must get similar ap-

formation of a search committee to
look for a replacement, “if neces-
sary,” for Exec. VP Peter Fer-
rara, who joined WBMW /Washing-

tom last month.
Coutinuing NRBA Services
Meanwhile, NAB VP/Radio
Dave Parnigeai says three NRBA
programs will definitely be kept
after the merger:

service, a sales university for
entry-level account executives. will
nw.likelybecam“wdlmdertln

though any other board member,
including the 12 who will join from
NRBA, are free to jump in prior to

© WATH/Atheas, OH President
Dave Palmer

* KHOM & KTIB/Hewma, LA
VP Ray Saadi

“The real battle is shaping
up in the race to replace
Brown as Radio Board
Vice Chairman.”

Kizer 1987 Joint Chairman?
As things now stand, the logical
successor to Ted Snider as Joint
Board Chairman in 1967 is Peter
Kizer, formerly of Evening News
Association, now with Broadcast

C i of America,

1989,
Even though the election is four
months off, there are already five
candidates for Vice Chairman, al-

hfiald

. He's p ly Vice
Chairman of NAB's TV Board, and
is running for TV Chairman in
June.

NEW/S BRIEFS

Snider Slams
Smokeless Tobacco
Ad Ban

NAB is “deeply disturbed and greet-
ly disappointed” with the ben Con-
gress has imposed on broadcast ad-

g of b pro-
ducts, NAB Chairman Ted Snider said
in a statement last week. He blasted
Congress for "singling out radio and
television for a discriminatory and

Snider maintained thet it & product
may be legally sold, all media should
be allowed to advertise that product in
& responsible manner.”

Praising broadcasters for their pub-
§c service efforts over the yeers,
Snider seid. “We are always there
when needed. Time and agein we
prove our Qood citizenship, locally
and nationally. It is time this is recog-
nized and time full credit is given, and
time to deal with the real issues.”

Sniger suggested legisiators
“should be as concerned with First
Amendment rights of free speech as
they are with solving the issue of

Two Daytimers Win
Fulitime Status

Two daytime-only AMs have recent-
ly been granted what deytimers every-
where long for — permission 10 oper-
ate 24 hours a day.

KAPS/AM. Vermnon, WA will be
allowed to switch from 1470 to 680
kHz and broadcast fulltime. Because it
will bring more new service 1o several
areas, KAPS won out over Northwest
indian Women Brosdcasters, which
had filed & mutually exclusive appiice-
tion 10 build & new AM on the frequen-
cy in Portiand, OR.

WBZY/New Castie, PA will aben-
don 1140 kHz, where it has 5 kw day-
time-only, 1o move up the band to
1200 KHZ, with 10,kw days and 1 kw
nights. A law judge denied a compet-
ing sppiication by WHCB/MDetrolt,
which is already fulltime, 10 take over
the new channel and boost daytime
power t0 50 kw. WBZY won out be-
cause, compared 10 Detroit, New
Castie hes little local nighttime ser-
vice.

News Fellowships,
Scholarships Available

RTNDA is accepting applications
through April 15 for two programe 10
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aid working broadcast reporters and
journalism students through the Ra-
dio-Television News Directors Foun-
dation (RTNDF).

Those aiready working in radio or
TV news can apply for two feflowships,
which pay $1000 in educational ex-
penses, plus a free trip to the RTNDA
convention in Sait Lake City, August
26-29. One of the fellowships is for
those with ROTC or military experi-
ence, and an interest in covering
military or defenge affairs.

Students can apply for seven schol-
arships (six undergraduate and one
graduste) of $1000 eech. Winners
'will aiso go 10 the RTNDA convention,
sl expenses paid.

For more information contact
RTNOA Exec. Director Ernie Schultz
ot (202) 737-8657.

KAYL Cash Contest
" Wins NRBA

Promotion Award
NRSA hes conferred its 1965 “Best

KAYL gave clues on-air to heip the
audience locate 12 individusis who
helkd cash prizes up to $99. “Retail
managers reported being asked as
many as ten times a day if they had
the KAYL cash,” reports Sales Man-
ager Bob Ketchum. “Potential clients
that never kistened to the station found
their customers did. We had people all
over town asking their doctor, their
minister, their shoe store cClerk, their

BROADCAP Gets
$200,000 Minority
Training Grant
NAB's Broadcast Capital Fund
(BROADCAP) has won a $200,000
orant from the U.S. Commerce De-
pertment to heip train minority broed-
cast entrepreneurs. Over the period
of a year, BROADCAP and the inter-
racial Council for Business Opportuni-

ty will hold workshops in ten cities.

*The focus of the workshope will be
ical, hands-on training, based on

of the Best” radio p award on
KAYUStorm Lake, IA for a three-
encouraged listieners 10 ask retallers,
"Do you have the KAYL mystery
cash?”

BROADCAP's five years of financing
and servicing minority entrepreneurs
in the broadcast fieid,” said BROAD-
CAP Chairman and Berkshire Broad-

Since being set up eight years ago.
nonprofit BROADCAP has funneled
$7.5 milion into minority purchases or
start-ups of 20 radio and TV stations.

Meanwhile, Knight-Ridder Broad-
casting President/CEO Daniel Gold
has been named to the BROADCAP
board of directors.

Other Key
Developments:

1717 K St. NW, Suite 615, Washing-
fon, DC 20008; (202) 859-8510. A
seventh person will be added to the
association’s staff when the move is
complete.

¢ The license renewal of KNHC/Se-
attle, operated by the Sesttie Public
School System, hes been designated
for hearing ageinst & competing appl-
cant, the Jack Siraw Memoris! Foun-

casting P Don




Again —
All Predictor Clients
Score Arbitron Gains!

The success story continues. Every station that used The Predictor™
to help map strategies for the fall sweep saw their Arbitron shares
climb. This follows unanimous gains also in the Spring survey.
Average 12+ share growth has been approximately 25%.

Why the success? Because The Predictor's revolutionary
customized perceptual research diary taps the mindset and opinions
of the Arbitron “diarykeeper profile.” No other strategic research
does this. Thus, if you want to succeed in a diary-based ratings
system you'd be wise to use the industry’s only diary-based market
research. Then you can find out how your programming and
marketing are perceived by the “diarykeeper profile.”

We are conducting two Predictor™ studies each week. Thus, please
call Larry Johnson or Jhan Hiber soon to discuss details, market
availability and timely scheduling. Join the leading groups, and
stations from New York to Huntsville, that are going to score in 86
with The Predictor™ Add your station’s chapter to The Predictor™
success story!

JHAN HIBER & ASSOCIATES

26384 Carmel Rancho Lane, Suite 202, Carmel. California 93923 (408) 625-3356



WHAT'S NEW

Rockin’ Behind
The Iron Curtain

While a lot of garage bands have been accused of rushin’ the tempo,
real Russian rock 'n’ roll bands have been sent to Siberia since Elvis the

First was as & sign of " () decadence” in the late
‘50s

However, as prophesied by Bobby Marchan & the Clowns in their
ace Ace recording of 1957, the sons and daughters of Mother Russia

will be “Rockin’ Behind The iron Curtain™ after all. it seems those krazy
kats kurrently boss jocking at the Kremiin recently opened the first Soviet
Union recording studio, specifically set up to record home-grown rock ‘n’
roll — which Pravda will no doubt claim 10 be & Ukrainian invention.

Forty of the local three-chord wonders have aiready signed up to use
the Moscow-based “Rock Studio,” which ia financed by the Ministry of
Cuitwre (!) and the Young Communists which, aslong with Guiag. Sputnik
& the Tractors, Vodka On The Rocks, or the Boracht Belters, sound ke
fitting names for budding red rockers themseives.

Edited by Don Waller

How To Play Winning “Telephone Tag”’

“Telephone Tag” — that seemingly
endiess cycie of calis and returned
calis that are missed — is an ali-to0-
familier pastime among those of us in
this thing we_lke to call the com-

in, and you do want that person fo call
you back, you should fist leave a
detailed message, explaining what
subject of the call. Second, inciude a
time span when youl definitely be

Be apeciic. Third, tell the

L are-
cent issue of the Lake Forest, IL-
the following “tips for winning tele-
phone tag,” as practiced by the Big
Enchiladas:

It the person you want to talk to ien't

person taking the message that & fai-
ure 10 reply will be assumed 10 mean
an agreement or consent.

Now if you don't want the other per-
ty to call back, you should ask for &
specific ime when that person will be

Boasting barium ferrite ceramic
magnets with nearly 20 pounds of
pull, the Magna Clean enables you
0 wipe windows both ineide and
out at the same time. The magnets
hold the unit's outside and inside
Ccleaning pads together through the
gless, allowing you 10 wipe away
dirt and grime with the inside ped
while the outside pad mirrors your
motion.

The Magna Clean works with or-
dinery iquid window Cleaner and in-
cludes a safety retriever line o pre-
vent the outside pad from faling,
Meanuring 4% x 5%,” the unit is
priced at $29.95. (A $34.95 ver-

Magnetic Window Cleaner

Own Your Own Pool Treadmill

“pool Weedmill” in the privacy of

your own home. This 7 x 12-foot

sbove-ground indoor pool fits eesi-

ly in your gerage or basement, giv-

ing you the convenience of home
and the

around your waist and sitach this

with temperature-gauge thermo-
static control, vacuum hose and
hendle, three-foot-high acrylic win-
dows, and & top around the pool 1o
prevent spilis.

SIGRATIIRES

T

The Hottest Stereo Production Library In Existence

Exclusive To ONE FM Per ADI
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FROM

available 80 you can try again. Next,
find out it that person can be paged.
Finally, ask for the person taking the
message to relay the information to
your secretary (it you're lucky enough
10 have one), thereby eliminating the
number of players — namely, the bos-
308 = in the game.

Travelers
Tips (Pt. 2)

To refieve that familier nagging pain in
your ears caused by air wavel, the
American Physical Finess Research
institute suggests you avoid alcohol
consumption prior 10 and during flights.
worst forms of iiquid courage, as their
consumption causes the nose and
throat linings 1o swel, thereby increes-
ing pressure on your inner ears. Mean-
while, a prefight precaution: i you ex-
perience more than & minor popping in
your ears when riding in a descending

"

of Promoters’ On-Line m {800) 344-
7383, o in Caorrs. (209) 224-2631

SUPERSPOTS
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Pettit WLIF NSM

WLIFBaltimore has appointed
Robert Petih as Nalional Sales
Manager. He joined the station in
1983 88 an AE. Prior 10 thet, he
was GSM at WNAV/Annapolis for

Katz Names
Watson, Mazzarella

Katz Communications, Inc.
weicomes Brisn Watson as Man-
ager/Corporste Benefits. Watson
was most recently a Trust Officer
at CitiCorp. In other company ac-
tivity, Peg Maxzzrerela has besn
pr d 0 Director/Manag: "
Accounting Systems. She joined
the compeny In 1974 and was
promoted to Associale Director of

ud g Y

in 1979,

PROS ON THE
LOOSE

Rick Beckeit - Mornings
WAAY Hunteville (818) 453-
6811

Jim Bislkamp — News Director
KIOA & KMGK/Des Moines (515)

Angeles (818) 762-5812.

Gene Gramt — Assistant PO
WEZ/Boston (617) 568-1883

John Qrappons — Assistant PO
WRCN/Long lslend {516) 288
2564

Wait Jackson -~ Mornings
WOSA/Balimore (301) 828-1146

Rick Jemes — PD KIOC/esu-
mont (409) 899-9373

Alan Lawson - PO WORX/Bal-
timore (301) 881-5383

Ken McCartney - Momings Y97
(KYRK)YLes Veges (702) 451-
1806

Jay Robbins ~ Afternoons
KKYX/San Amonio (512) 884-
4831

Chuck Roberts — PO KTSA/San
Antonio (512) 646-8921

Nic Serstion - PD/Momings
KDXWSalt Lake Chy.(801) 628-
06498

Lauer Joins Capitol

Capiiol Records has named
Dorene Lauer East Cosst Direc-
for/Media & Artist Reistions. She
was most recently & Sr. AE at the
H d Blum Org and
belore that she wese Manager/
Fress Relations at MTV and VH-1.

Mauresn O'Conner

Capitol Records' East Coast Di-
rector/Media & Artist Relations
Maursen O'Connor has relocated
10 the label's Hollywood headguer-
ters. Her new title ls West Const
Direcior/Media & Artist Relations.
She has been with Capitol for 12
yoars. o]

Janie Hoffman

Janie Hoftman has jGined MCA
Records as Aseocisle Direcior/
Astist Development & Publicity.
For the past two years she was a
principal with entertainment man-
agoment fim Fizgeraid-Hertley
Co.

WHBQ Appoints
McDonald, Venters
WHEBQ/Memphis has promoted

with radio saies in Memphis since
1970. Also st WHBQ, Wonda
Venters has been appointed Oi-
rector/Retall Seles. Her back-
ground includes radic and news-
paper advertising, sales. and man-
agement.

CHRONICLE

Born To:

® KUBE/Seattie PD Sob Case and
wife Leanne, daughter Shelby Ellz-
abeth, February 8.

© KFREFresno PO Bob Michel
and wite Anne, son Robert An-
drew, February 7.

@ KFMQ/LiIncoin MD Sob ANen
and wife Susan, deughter Alexan-
dria, February 8.

® WING/Dayton PO Barry M-
chaels and wite Terri, son Brien
Christopher, January 22.
Married:

©® KiS8/8an Antonio Assistant PO

Tom Scheppke %0 Belen Antoi-
neftte Puleo, December 28.

Donald Gotimer has been nam-
od VP/Finance, CBS Records Op-
erations (U.S.). He moves up from
Controller, Operations (US.). a
poet he'd heid since 1884. Before
that he spent 24 years with Gen-
orsl Electric in a variaty of assign-
ments, including VP/Finance.

Conners New WRKR LSM

Chariotte Conners has been
tapped a8 LSM for WRKR-AM &
FMMacine's Miwaukee sales of-
fice. Prior 10 joining the sistions,
she heid & similar post at WBCS-
AM & FiMAlilwsukes. Conners's
AE background includes stops
at KOAX/Dadas, KNUSMDelss,
and WEZWMiwaukes.

HNWH Appoints
Shelby, Johnson

Hillier, Nowmark, Wechsier &
Howerd has appointed Clarence
Johnson Regional Manager of its
St. Louis office. He comes %0

WMCFMMomphis, Sales Man-
ager of KKYK/Litle Mock, and AE
st KXXY/Okishoma City. Beverly
Sheiby hes been named Regi

CHANGES

Suzanne Johneon, formerty in
sales at KITN-TV/Minnespolis. joins
KMFY & WAYL/Minneapols 88 AE.

Manager of the HNWH Chicago of-
fice. She spent the past twee
yoars 88 an AE st KYUUISan Fran-
cleco. Prior 10 thet, she was a
Broadcast Supervisor & Media Oi-
rector at Cunningham & Walsh
and a Media Director at Dancer,
Fitzgeraid & Sample.

Matt Wong, formerly with
KCBS/San Francisco, joins KYUU/
San Franciaco 88 AE.

Joff Dreher, tormer Account
Manager at Willam Hoelsken
Co./San Ramon, CA, joins KYU/
San Francisco a8 AE.

M‘:"“?r o33
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NAVARRE AND
HOT PINK RECORDS
PRESENT

FEATURING

PRINCE

| PEPEWILLIE
| ANDRE CYMONE

By now you've heard all the space shuttie
jokes, but when KRLA/LOS ANGELES
moming man EMPEROR BOB HUDSON
quipped on-air that the tragedy was linked to
“freebasing Tang,” he and sidelick BUCK
BUCHANAN were immediately suspended,
then fired. “| shouldn't have said it,” admitted
Bob. “I never worked for a nicer guy then (PD)
MIKE WAGNER,” he added, speculating that
the decision to terminate the tandem was a
corporate one.

DC101/WASHINGTON is stil feeling the
heat over moming man GREASEMAN's bit
about MARTIN LUTHER KING (see last
week’s S.T.). University students are
continuing to picket the station, and Channel
20 TV has reportedly aiso withdrawn its
account from the AOR station.

While it's true that LIONEL RICHIE and
manager KEN KRAGEN did part compeny
Feb. 5, Dally Variety reports that on
Valentine’s Day (appropriatety enough) the two
met in LA. and have since resumed their
working relationship.

After over 20 years as Chicago's top
moming personality, WGN's WALLY PHILLIPS
is opting to get a iittle more sleep. Later in the
year (perhaps this summer) he’l drop his
wakeup duties for a different shift. His
replacement? PM driver BOB COLLINS, wha's
been doing more and more AM fill-in. A 'GN
spokesman said Wally's (understandably) “a
little tired’* of getting up so early every day.

Across town, STEVE DAHL & GARRY
MEIER are expected to start aftemoons on
WLUP Monday (2/24). Chicago papers say
owner HEFTEL is looking to buy an AM in
town to house the duo . . . Meanwhile, JOHN
LANDECKER has left momings at AOR WCKG
for evenings at WLS (AM) (he worked there in
the mid-'70s before leaving for Toronto and
then retuming to Chicago at the Loop in '83

. . remember his legal snafu when ‘LS tried
to biock him?). So WCKG has shifted JOHN
FISCHER to momings and upped parttimer
RAY SHERMAN to nights for now, but PD
DON DAVIS is accepting T&Rs.

"1t looks ke a piece of pasta,” reported
KOIT-AM & FM/SAN FRANCISCO VP/GM
CHUCK TWEEDLE, describing the AM's
456-foot tower, which collapeed during last
weekend's 115-mph windstorms, which also
briefly knocked neighbor KYA off the air.
Chuck praised KOIT's “top-drawer"” Chief
Engineer MICK RUSH, who, with the volunteer
aid of seven competitor CEs, had the AC
outiet running again in only five hours.

KMET/LOS ANGELES has changed MDs,
with JUDY McNUTT-FREEDMAN replacing
PAM EDWARDS. Judy's reunited with PD
LARRY BRUCE, for whom she was once MD
at KGB/San Diego . . . At KSRR/JHOUSTON,
ex-KDKB/PHOENIX PD WARREN WILLIAMS
has been named MD . . . And former
WXRT/Chicago MD JOHN MRVOS has left
ARISTA's ASR depertment for a simiar post at
EML

Tak about musical chairs! The black music
upheaval among the majors just won't quit.
The latest is that ROWENA HARRIS has left
as POLYGRAM's VP/Urban-Black Promotion.
She joins a lengthening list of execs exiting in
recent weeks: CORTEZ THOMPSON (WB),
MICHAEL KIDD (RCA), VERNON SLAUGHTER
(COLUMBIA), and BOB GOODING (QWEST).
New to key posts are RUBEN RODRIGUEZ
(COLUMSIA) and ALONZO MILLER (MCA),
and we're also waiting word on who'l get the
top EMI AMERICA black music AR post to
work alongside recently recruited (from
Columbia) Director of Promotion MICHAEL
JOHNSON.

The legal volleys between UNITED
STATIONS RADIO NETWORKS and IS INC.
have become so complicated that we'll skip
the prefiminaries and provide highlights at the
end of the match. For the record, “Countdown
USA" is on the air, and there’ll be an appeal
hearing later this spring. Film at eleven.

Was that HARRY LYLES (ex-Station Mgr.
at WVKO & WSNY/Columbus) being fitted in a
Versace jacket? Word is he'll fly south to rejoin
hig former boss STEPHEN JOOS as PD at
WAIA/MIAML.

If you're applying for that vacant
B97/NEW ORLEANS CHR PD job, you'll need
EZ COMMUNICATIONS’ new phone number
(703-591-1000) to reach VP/Programming
DAN VALLIE. He's moved to the same new
building which now houses B108/
WASHINGTON: 10800 Main St., Fairfax, VA
22030.

In Country news, KWJJ-AM & FW/
PORTLAND PD BOBBY SHERMAN has
stepped down but will continue doing
aftemoons for the Country outiet. MD MARK
ANDREWS is now interim PD . . . SAM
WEAVER's the new MD/evening man at
WUSN/CHICAGO, joining from crosstown
WJPC. NIKKI COURTNEY's moved
from evenings to middays, replacing DON
WADE, who left for WLS . . . And J.J.
JACKSON, a 12-year vet of WQXI
(AMYATLANTA, is now doing momings at
KSON-AM & FWSAN DIEGO.

Continued on Page 18

Reliable, accurate research.

211 E. Ontario
Chicago, I 60611 (312) 280-8300
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“WEST END GIRLS"”
THE FIRST SINGLE FROM THE ALBUM PLEASE

OUT OF THE BOX:

| CHR NEW & ACTIVE |80/79
AND ONE OF THE “MOST ADDED” CHR

AND FIRST WEEK AOR

ACTION INCLUDES AS SEENON
WSHE, KBCO, 91X, WDHA, - ™
WSKS, WZEW, KRQU, | f/][
KVRE! |
WUSIC TRLEVISION

ACTIVE ROTATION



When It Feels
This Good,
Once Is Not
Enough.

“Feel It Again”
By Honeymoon Suite
From Their

Forthcoming Alboum
The Big Prize

WXKS-FM  WRCK WJ)AD
WNYS wWTLQ wCGQ
WPHD wBBQ Q104
CKOIl WKQ8 wzZyp
CFTR WNOK-FM WHSL
CHUM WOKI wVBS
WMMS KTUX KQCR
KPLUS KIIK KKLS-FM
Q100 - WHOT WDBR
K104 0OK100 KOZE
WAMX KFMN 0OK95
TRACK @
ALBUM BREAKER
CHART DEBUT
_ Produced by Bruce Fairbairn
y Stephen F Mead Office M.

© 1986 Warnee Bron. Recardh nc 0
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STREET TALK

Continued from Page 16

ERLE YOUNKER has resigned as
Station/Marketing Manager at KFWBILOS
ANGELES. Look for other top-level changes at
the GROUP W al-Newser ip the very near
future.

From our Wall Street bureau comes news
that WESTWOOD ONE's announced a stock
spiit. Shareholders of record on Feb. 26 will
receive one additional share of stock for every
share heid, payable March 12.

Heartfelt condolences to the family of
TICKER FREEMAN, who passed away Jan.
31 of cancer. Ticker spent 28 years as Dinah
Shore's arranger, and composed such songs
as "So Dear To My Heart” and “You'll Always
Be The One | Love.” He's survived by his wife
Esther and four sons, including WESTWOOD
ONE Talent Coordinator BARRY FREEMAN. In
lieu of flowers, donations may be sent to the
AMC-Cancer Research Center, 1600 Pierce
St., Lakewood, CO 80214.

RadioPhites, the N.J.-based association of
radio professionals/enthusiasts that publishes a
monthly journal, is readying its annual confab
for L.A. March 20-23. For more info, call
(213) 461-1235.

Congrats to WMMS/CLEVELAND, which
for the seventh straight year won Roling
Stone's “Radio Station Of The Year” award.
Might as well retire the damn thing and give it
to ‘em permanently.

WOTX/Detroit will debut a half-hour
Sunday. The show features radio critics GARY
GRAFF of the Detrok Free Press and M
McFARLIN of the Detrokt News in a “Siskel &
Ebert-At The Movies™ approach in reviewing
abums. It seems the pair are notorious for
disagreeing, so PD JMM HARPER thought it'd
be a spicy way to do what no one else in
town was doing.

How smart is Education Secretary
WILLIAM BENNETT? The Reagan cabinet
expert on Rock ‘'n’ Roll was recently given &
pop quiz by WCLY/WASHINGTON's JEFF
BAKER and DAVID BURD. Bennett passed on
the first poser (name the five original Rolling
Stones). He did remember that Little Eva first
sang “Locomotion” but didn't know who wrote
it (Goffin/King). Asked to name one Pat Boone
hit, Bennett came back with “Aprll Love” and
“Ain't That A Shame.” Just a half-point shy of
his prize, Bennett was then required to list two
songs by Gary U.S. Bonds. He could only
come up with “New Orleans,” but that was
good enough to win a free lunch.

L.A. iisteners were surprised to heer two
previously departed KJLH talents back on the
air last weekend. LEVI BOOKER, who bills
himself as “Levi Who Loves You,” rejoins the
B/U outlet for momings: DOUG GILMORE,
who exited as PD several weeks ago, is back
for weekends. STEVE WOODS, who'd joined
KJLH for momings last fall, moves to late
middays.

BOB LEACH, 12-year GM at WRUF-AM &
FM/GAINESVILLE, FL, died of a heert attack
last Sunday (2/16) at age 60. He'd been with
the stations since 1946. WRUF is a

.commercially-icensed combo staffed by

students at the U of F. A acholarship fund in
his name s being estabiished.

Best wishes for a speedy recovery to
RCA VP/A&R PAUL ATKINSON, who was
rushed to New York's Mt. Sinal Hospital last
week (in the middie of AR meetings!) for a
blood clot in his left leg. He should be out by
the weekend.

I
On April 5, the GLOBAL SATELLITE
NETWORK will introduce “Reelin’ In The

Hours,” a three-hour rock 'n' roll classics show |
hosted by GEORGE TAYLOR MORRIS.

Two more major market AOR PD
openings: ALEX DEMERS, 11-year PD at adult
AOR WIOQ/PHILADELPHIA, will be leaving
shortly to open a consultancy. His first client is
WGRX/BALTIMORE, whose PD, ALAN
LAWSON, has exited.

Aloha to former CHRYSALIS Nat'l
Director/Singles-West Coast JASON
MINKLER, who's here today and gone to Maui
as FM101/LAHAINA’s newest Account Exec.

Get-well wishes to KSO/DES MOINES PD
JARRETT DAY, who recently underwent
surgery. He' be recuperating for about six
weeks . . . and hopes for a speedy recovery
go to WWJ/DETROIT's longtime news ace
BYRON MacGREGOR, who's been
hospitalized with a tom esophagus.

Congrats to KKBQGHOUSTON VP/
Programming JOHN LANDER and PATTY
HAMILTON, who tied the knot after going
steady for seven years. -

WINDHAM HILL has moved its promotion
and publicity office from Seettle to the ASM ot
in L.A. VP/Promotion JEFF HEIMAN,
MARGARET JOHNSTONE, and MIKE
CARLSON can now be reached at (213)
469-2411. Also, BOB DUSKIS has relocated Ly
to N.Y. as East Coast regional rep. He'l
answer your call at (718) 797-4121.

David wins a round from Gollath,
as Ri-104/PROVIDENCE hes hired DONNA
HALPER to consult, letting go BURKHART/
ABRAMS, who'd been assisting the CHR for
several years.

Winners of the British Record industry
Awards presented Tuesday (2/11) in London
included DIRE STRAITS, ANNIE LENNOX,
TEARS FOR FEARS, and PHIL COLLINS.
Yanks honored in the UK equivalent of the
Grammys were BRUCE SPRINGSTEEN and
HUEY LEWIS. And ELTON JOHN and WHAM!
were cited for their contributions to exports;
i.e., their tours of Russia and China,
respectively.

Y97/PITTSBURGH Production Director
BiLL ROGERS is forming his own company,
PRODUCTION DEPT. in L.A. (714)
775-5742. That leaves a good opening in
Steeltown. T&R to YS7 PD JAY CRESSWELL.

That Burger King campaign offering
$5000 to the first person over 16 to spot
“Herb" didn't figure on a 15-year-old to see
him first. Well, KHTZRENO OM/moming man
JOHN CHOMMIE made a scene on-air about
the kid losing the money, 80 much 8o that
senior B.K. officiale ended up taking John, the
loser, and winner to lunch, and then handed
the kid a check for $5K. John should never
have to buy 8 Whopper again.
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RATINGS AND RESEARCH

Continuous Measurement:Round Three

You say you’re getting tired of the ongoing ‘‘Rocky”
saga? Well, I have another one for you. It’s the continuous
measurement battle between Arbitron and Birch, now go-
ng into round three. Unlike “Rocky,” however, this strug-
gle is likely to continue indefinitely.

Round one began six years ago.
That’s when Birch launched an ex-
pansion of its monthly surveys. Ar-
bitron rang the bell for round two
last year by throwing this haymak-
er: continuous measurement in the
top 75 markets. The increased Ar-
bitron survey frequency begins this
year and concludes in 87 with 48
weeks of surveys.

Like any good contender, how-
ever, Birch isn't lying down for the

“Birch has doubled the
length of its sweeps.
Four weeks per month
will be the basis for all
Birch ratings estimates.”

be from mixed survey periods.
There may have been only two
survey weeks during some months,
weekly measurement during
others. Effective with the spring
sweep, however, all Birch survey

sweep priority, then offer windows
of vacation time for which your air
talent can bid.

Don’t forget the sales staff. Per-
haps some awkward but advertis-
er-useful sales promotions were

D 2

plugged in during non-sweep
weeks. Now that clutter will in-
trude on a survey period. Does
your sales staff even know the sur-

“Unusual events or
special station hyping
can be mitigated over
the longer four-week
survey period.”

hardball.

Let's hope *“‘hardball” doesn't
lead to a low blow that hurts the in-
seem to be improving the situation,
let’s also hope better radio re-
search and ratings will emerge.

Next Week: Tips on preparing for
the crucial spring sweeps.

\WEEK IN REVIEW

fective immediately.

Birch Signs Dancer-Fitzgerald-Sample

Birch Radio has announced the signing of Dancer-Fitzgeraid-
Sampie for national use of Birch radio estimates. The DFS decision is of-

Sam Michaeison, VP/Buying Director for DFS, stated, “We have ev-

ery intention of using Birch Radio a8 an important part of our spot radio

buying process. Birch's monthly and quelitative reports in particular offer

Information that has, in the past, been unavailabie or available only on &

kmited basis. We would hope that radio stations and their representatives
would support Birch Radio in the future.”

Elen Birch VP A \gency Seles, toid RAR,

a from DFS is & great way 10 start the new yeer. Their

(thenno:' ded those L moi'iwrmlesam
The changeover is being phased ~ ment). Was sample size tripled priority — then
in now. According to as well? No. The statisticians and Bh'dl'smovetotr'ulyeatim-
. it will be d by the m s gt Arbitron dis- e mnumu:g
il beginning of the all-impor- covered overall reliability re- Among
wm survey. If you're a  mained the same even though the items to keep in mind are:
Birch subscriber and aren't sure  survey was extended. bal | g you adjust your 1 ad-
when your market did/will get the ~ ancing and weighting at the end of  \ertiging to cope with the longer,
¢t weekly t an Arbitron or Birch survey will continuous survey cycle? What
you may want to contact your rep  usually make up forany radicalre- o0 hudgets?
fox k- *As you plan important pro-
Reliability Impact Marketing, Programming  cramming or promotional
Since Birch is able'to survey ev- Implications Jou can't concentrate them in a
ery week you might assume the Here’s another short-term item blitz. What's your game
firm would have doubled its sam-  Birch subscribers or analysts plan now?
ple at the same time. Wrong, quar-  should keep an eye on. When dur-
ter-hour breath, Birch i taking the ing this quarter did Birch change "t 800Ut Jock leave or vaca-
tworweek data base and spreading  its weekly survey system in your
that sample over four weeks. market? It's possible that when ‘What was once easy to schedule
Some of you might wonder about  some metros receive their rolling ' under the previous two-week sur-

. tually, all is well. In its former two-

monthly average reports, or over-
all quarterly report, the data may
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vey regime now becomes more
complicated. You'll have to set a

endorsement of our service is most gratitying.”

Arbitron Reissues Car Registration Data

The fall 1985 Arbiron reports saw the first-ime inclusion of car reg-
isration data broken out by mejor manufacturer. Unfortunately, many of
the figures contained on page 4C in the fall books are iIncorrect, affecting
58 markets. Arbitron has issued a client service bulletin alerting sub-
scribers 10 the correct figures. if you did not receive the client service
bulletin, please call your Arbitron rep 10 89 if your market was one of the
58 involved.
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The temperature won't be dropping after Labor

Day any more. Because HOT ROCKS. United Sta-
tions Programming Network's phenomenally suc-

cessful summer series isn't just for summer any
more. Starting April 5. 1986. by popular demand.
HOT ROCKS will be igniting the air waves

every week to the end of the year.

HOT ROCKS. Where the most impor-
tant contemporary artists of the
moment discuss the tours. the
scenes. the tunes—and the
stories behind them. Each
weekly show spotlights a differ-
ent artist or group 1n a
90-minute format that features
interviews and a steady flow

of the music that propelled
them to the top.

You get them while
they're hot . ..
because we don't believe in

New York Washington D C

o)

Chicago

NN

putting HOT ROCKS in the can months ahead of
schedule. Instead. we produce this consistently
high quality show around the hottest
artists in contemporary music and
air it while they're sizzling

HOT ROCKS. Now feeding the fire
every week until the end of the
year. Available on a market

exclusive. swap exchange basis to
radio stations in the top 170
Arbitron rated metro markets

For national sales information call
our New York office at (212)
575-6150

For station clearance information call
The United Stations Programming Network
at (703) 556-9870 to reserve this program
package in your market

Produced using digita mpact discs

Detroit Dallas Los Angeles Lordon
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OPEN LETTER TO THE INDUSTRY

Opportunity For AM Radio,

By Bill Parrls

The FCC has before it a notice of proposed rulemaking
that should be endorsed by all broadcasters. A rulemaking
to abolish the prohibition of AM/FM program duplication
could be a strong catalyst toward the revitalization of AM

broadcasting.

As Executive VP of United
Broadcasting Company (a group of
nine radio stations, including four
AMs). 1 have had our progranr
ming department engaged in ongo-
ing AM listening research for the
past year. I feel our goal is now
close — the design of a totally new

However, in broader perspec-
tive, the FCC is. based on products

could arrest and potentially
reverse the negative AM listening
trends of the past decade.

development. Adoption of the non-
duplication rule necessitated crea-

concentrated
ages 12-44. FM stations, with
superior music transmission
technology and without the
high percentages of
programming

“While overall radio
listening has increased
only 3% in the last
decade, the AM
audience share has
trended from 62% of all
listeners ten years ago
to only 28% by spring

“A rulemaking to abolish

report was 6.9, It was zero in the '85

i

A further examination of the

occurred.

Indeed. a randorn selection of
major US. markets from the
spring 1985 “Radio USA Report’
reveals that in the combined au-
dience cells of 12-4, only 5.1% of
the average quarter-hour listeners
are on the AM band in Washington,
DC; 10.1% in Baltimore; 11.6% in
New York: 13.6% in Los Angeles,
and only 12.6% in San Francisco.

United Broadcasting Exec. VP
B Parris first joined the company
in 1971 a3 the all-night talent on 1

WYST-AM & FM). Diractor/Opera-
tions and Stiation Manager of
WLYT/Cleveland (now WRQC),

sulting service. B Parris Pro-
gramming, between 1973-77.
He was named United's Exec. VP
in 1084,

listening trends of the
past decade.”

music AM formats targeted to a
youth audience occupled compara-
tive market ranks ranging from

number one to number four of all

Let’s meet in Atlanta. .

On February 28th at the Downtown Hilton & Towers,
I't be sharing a distinguished panel at a NAB
small market radio acquisition seminar, where
you can learn from experts what you need to know
in order to be a successful owner/investor. For
more information, call NAB Radio at 202-429-5420.

To reserve an appointment for a free confidential
discussion of how “the attorney who's been there”
canhelpyou.callmenowin NYC at212-370-0130.

] BARRY SKIDELSKY

HOT | Attorney/ Consultant
SPOTS

Production Music Library

Dynamic beds & effects in oil styfes.

Heard on meny fine sietions inchksding:

KNX cos angeiss. WGN Chicago. WRKS New York.

Call or wirtte Jim Hegarty for a demo snd informetion.
414-248-3707

Digi-Tran Productions, 433 Walworth $t., Lake Geneva, Wi 53147

Full service assistance in station purchase, sale,
start-up or turnaround. Also contract negotiation
and drafting; and, arbitration of disputes. More.
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NETWORKS/PROGRAM SUPPLIERS

|

. Blue i’late Special
' From North American

REED BUNZEL

WINTER CARNIVAL #

Pre-Season Program

| What's the dish of the day? "Blue Plate Special,” of
9 course, from North American Network. The Washington-
| based program supplier has whipped up a varied collection
| of unusual and concise news stories hosted by Jim Reed,

who explores issues and events of contemporary interest.
= The wide range of topics includes history, people. politics.
rom o reV'ew education. books, science. heaith, law, art, and business.
. — L. NAN Communications Director  other stiractive way to increase kis-
Annette and Johnny slipped off the chairlift and snow- nette in quiet fascination as she Tom “NAN'S and ratings with in-depth
plowed through 20 inches of fresh powder. A cold mountain ~ Perused the latest network news. public. affairs news programs are age of news they
breeze seeped down the sleeves' of Annette’s parka as softer then the customary news  can find nowhere elee.”
Johmny adjusted his goggles for his next downhill run. SMN Unoovers casts. w?r.":.'.'..mwm u’:": cnd ur: satotte
Miles of steep slopes stretched out before them. Relationshi S news and program drectors s fackties, ree of charge.
“Ready?" he asked a3 he gHP-  joge " With that he was gone in a P
ped his poles and edged toward the iy of smow dust, leaving An-  Satellite Music Network is ad-
dropodf. dressing the growing challenge of
“Ready for what?"" she mumbi- f}""“".“h"g' R";h‘?‘ "’"1: MUSica En FlOI' FI’OII‘I
ed tentatively. Speaking tionships.” Tt
w " :90 being dis-
Your e slkom emon.” v 2 i s e i CyD Productions
P oo i 2" he st SMN's “Country Coast-To-Coast,”
R A e “StarStation.” and “Stardust” for- ~ What may well be the  “Musica En Flor" was develop
e mats. The program, hoetedby Dal-  first Spanish-language mu-  ©d for full or parttime use. and is
“Of course not. I only came up las-based counselor/therapist Ken g format, “Musica En aimed at a wide 1849 demo. NAN
here to read the Networks page in Rudkin. explores problk lving 5y ] . President David Gleason says
peace.” she said as she pulled the tactics, verbal communications nor',mb&nmuwd *“The format, an adult contempor-
latest issue of R&R from a gargan- techniques, and how to relate ina DY Miami-based CyD Pro-  ary program service based on the
tuan pocket. number of interpersonal situations. ~ ductions to American radio best of current and standard Span-
"But you said ., " to Speal:;g of gelauon— s, T fd f, con ;:: a lmuldc lppe‘alls without
e DLl S ships.” He is a licensed counselor mnﬂzcl;ard I Pt il raphic distinctions.” He adds
aken gk lhe: 5 ofarmieyirack and a clinical member of the Dal- /\MeriCan countries in Mar-  (hgt its success in Latin America
ow. Spanish music. ‘Golf Diges. las Association for Marriage and  Kets ranging from 30,000 to  “proves its effectiveness in reach-
ah Bl'uo Plate‘ Spec_ual.“and a new Family Therapy, and maintains a  seven million, is being tar- ing listeners in even the most com-
: ?; ot'lul‘tll:;onshlpsm la private practice in the Dallasarea. geted in the US to those Petitive situations.”
tionships afler today, " Johany He hosts “Person To Person.” & markets with large Hispan- ,NAN, customises song roations
: A 4 daily radio feature on KRLD/Dal- | v to each station's needs, using a
scowled. “T'll see you down at the N ic populations. computer system which studies the
subscriber's news, public affairs
and other program
! ming. The format can also accom:
] [ ] modate regional or local hits to fit
BS RadioRadio S S
SWING TIME

Makes Rock
Connection

On the heels of last summer’s “Spirit Of Summer”
series, CBS RadioRadio is venturing into AOR with “Rock
Connections,” its first album rock program. The 15-week,
21-hour series is hosted by Mike Harrison and is targeted
to a 25-34 demo by capturing the eclecticism of the for-
mat’s first 20 years. The show debuts over the Memorial
Day weekend (5/24-26) and concludes Labor Day weekend

Golf Digest
Helps
Handicaps

(8/30:9/1). ed from the magazine of the
RadioRadio VP/GM Rebert Kip- %08 Alrplane, Lod Zeppelin, Bruce ; name.
“will not be a history of rock series. tom. Yes, Rolling Stenes, Beatles, m":-‘" W”‘ﬁ:ofxgcwmmw School Director Andy Nusbaum
The full flavor of AOR radio, com- Deers, and Grateful Dead. This ommm"‘“""’“‘m‘"m_mu,'" oolthe! 4 the series of easy-toun-
plete with the sense of relationships Music will be “connected” with | 4, .., lay-by-pity ””""www" mm""“"'m" derstand lessons, based on test-
between air personalities and per- Commentaries and interviews with Trumpy covered the lopeiied action of the “Louisians Hayride.” proven methods taught by the in-
formers that has characterized it @ Wwide variety of artists, pro- The brosdcast begen at 4pm ET with 8 one-hour pregame show, hosted structors of the GD Schools. Each
over the years, is tremendously ap-  ducers, and personalities. While | 5y Sran Martin and festuring the hopes, hype, end hoopls of Super Bow! taped lesson offers helpful tips
pealing to longtime AOR listeners the show covers the last two de- woek. Following the game Trumpy anchored the seeson’s final segment about various aspects of the game
and to the core of new fans — and  ¢ades of AOR music (1966-88), spe- of “NFL Live," & double-length, two-hour call-i show that included lock- such as warmup and practice tech-
advertisers — the format aitracts. Cial emphasis will be focused on or room interviews and [ niques, bunker play, putting,
We have taken the fiavor of heri- the “‘golden years” of 1909-73. One note: Bob Trumpy is credited with challenging an NFL ref’s cel just course , and swing tempo.
tage AOR and placed & in a con- _ “Rock Connections” is produced prior to haifiime, noting & mistake which eventually led 10 8 Chicego feld So, get out your clubs, wash your
temporary setting.” for CBS RadioRadio by a Breadcast | . gosl. The three points were aflowed 10 stand, but NFL officisls spoke with sharpen your pencil, and
of the program’s content Intermatiomal in association with Trumpy off-air before the third querter began and praised him for catching head out to the links.
Gesdphene Cassmunications, and their mistake. He wes reportedly the only game announcer 10 do 8o. Don't forget your pink siacks and




Major League Baseball Productions and PIA,
America’s Largest Independent Talkradio Syndicator

proudly present:
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for run through the World Series.

% Fed on SATCOM 1-R twice daily, Monday-Friday.
% Saturday and Sunday Feeds for weekend coverage.

* Complete Coverage of all the games—the plays
and players—the stories and stars.

* Morning Feed custom-made for source of actualities
during A.M. Drive Sportscasts or Pre-Game shows.

% Afternoon Feed—BASEBALL TODAY—can run as
15 minute stand-alone program, or be cut-up for
feature packages in sportscasts.

% Weekend Feeds contain both BASEBALL TODAY
and actuality package.

* YOU MAKE THE CALL ON HOW TO USE IT ALL!

% THE DEAL: BRNS is available on a market exclusive,
barter basis. SEE ATTACHED CONTRACT FOR
SPOT REQUIREMENTS.

% BRNS offers you BRNS PLUS—a direct hotline for
special requests and story suggestions.

% BRNS offers you special All-Star, Playoff and
World Series Coverage.

% Technical services provided by IDB.

PUBLIC INTEREST AFFILIATES

* 243 W Institute Place 12 West 3457 St,
Chicago, IL 60610 New York, NY 10001
312/943-8888 212/714-9550




NETWORK FEATURE FILE | oS & NFORMATION FEATURES

MUSIC FEATURES

| The Weekend I The Week Of-

March 1-2

American Audiophile (AA)
Mussorgeiy's “Pictures ot an Exhtbinon™
Christien

King Biscuit Flower Hour  (DIR)

Aobert Pant

Musical! (Wo)

Bob Mope/"A Star Is Born™/most expeneve
Hollywood musscals

Solid Gold Saturday Night  (US)
Magrum Opus (Long Hite Of Rock ‘N Roly
Spin Radio Conert sPn
Corcle Jerks .
Spin Radio Underground  (SP)
Josus & Mary Chan

Portralts {BRE)
Bartra Stremand/Otvis
Stroet Bost (BRE)
Bty OceanvAshiord & Simpeon
That's Love (WO0)
Stacy Kesch/Dervece Willame/Selly Field
Top 30 USA (CBSR)
Grestest Gt Groups

©cw

Innerview o)
Jumes Young

Live From Giltey's (WO)
B8.J. Thomes

Oft The Record (Wo)
Pete Townshend/Ozzy Osboune/

Oft The Record Special (W0)
Shootin’ The Bresze (wo)
Roy Ayers/Gep Band/Lushus Dasm

Solid Goid Country use)
Merch Calender (3/3)
‘Arimale™ in County music (3/4)

Feshure your: 1977 (3/8)

Country questions? (3/8)

Michey Giley birthdey sehse (3/7)
Speciel Edition (wo)
Whitney Houston

Stor Trak (WO)
Owe Sirats/Mariyn Martn/Fredte Jackson
Stor Trak Profite (WO)
Pointer Sisters )

February 24-28
| GENERAL I COMEDY
INFORMATION -
Ed Busch Talk Show (AP Comedy Show With
Oo-t-youss!f cer Dick Cavett ©cw)
-——vnu—umn-nmu “Restarents”
Nutriion/bong (:
Laugh Machine (PRN)
ComputerProgram PR | | e o
pedng 2 Herery YoungmenvB Cosby /Emo Philps/
©NpS In home applances
Party Drop-ins (ASR)
'.hh o "r Party $hoss pounds sway houss party/
| cormipert "“ .". xwmz
MAM.I Radio Hotline (ASR)
m Things | BheTm on 1he radio/most powerks
“::"’"m 1orce in the uverse/what77? warming
M”___“" . Stevens & Grdnic’s
Sporting NewsReport  (CW) Comedy Drop-ins (ASR)
‘Mchaly/NY Peopie next door/l Need youwbehind the dig
A | Ihlul mvmc‘\lﬂ 100/ JON't CIre DESINeNage warehouse
|mm:unum Unhted Spots.Of America  (ASR)
1988 Kentucky Derboy. Y. Burumm of e e s oy
- noediss tourtst ¥
Waldenbooks Review Wwo)
Jane Brody/"The Postponed Generstion”/
“The Storyteer”

NETWORK PEOPLE

© Satolite Music Network has ap-

mwmmnmkhvmwso
months as & on-gir

trol of Corporate Payrol.

© Associsted Press has named Ron-
ald Price Broadcast Executive for
mmmu Price will be re-

ity on “Country Cosst o Cosst." Prior

PRODUCTION
VALUES

Everyone talks about it. No compromise promos. Breathtaking logos.
Sounds that capture the mind. For most radio stations it's just been talk.
But for the leaders, it's been action. STARFIRE™, VOICE TECH™, and
ROCK TRAX™, have revolutionized major market production values for
stations like Z-93, WHYT, WMMR, WBBM-FM, WQXI, WAPP, KMET,
Q107, WDVE, WSHE, WCAU-FM, KBPI, KZZP, KYYS, WNEW-FM, Y108,

WZOU, B-97, WNOR-FM, B104, WLUP, WZPL, WTIC-FM, WHRK, KWSS,
WLVQ, B-95, KOME, Hot 105, KAFM, WQFM, KQRS, KHIT, WCMF,
KAY107, KDLZ, WHJY, Y106, KPOP-FM, WBAB, KOMP, WRAL, KQKT,
KWFM, CIRK, CKMF, CHFM, SAFM, and many more. To find out what
high production values are all about, alt'you have to do is listen to a demo

of ROCK TRAX™, VOICE TECH™, or STARFIRE™,

BROWN BAG PRCIDUCTICNS

4134 S EUDCRA STREET
ENGLEWCCD COLC. 8811C

(3C3) 756-99-49

¥

for all AP ser-
vices to radio and television stations
and cable television systems in the
two states. Prior 1o joining AP, he was
an AE at WACT-AM & FW/Tuscaloo-
sa, AL for five years. Before that he
was News Director/Reporter at the
same station.
Also at AP, Rick Mossing has been
named Broadcast Executive for lowa,

and South Dakota. He will

be ible for marketing AP ser-
vices in these thvee states.

® Eric Weiss has been named Direc-
tor/Business Affeirs at Mutual Radio

He will be for alt
business and legal matters pertaining
to the Mutual Broadcasting System.
Weiss joined Mutual in 1084 as a
Staff attorney and was promoted to
General Attorney in 1985.

WEARABLE

SPREMIUMS

YOUR TNIRB COAST mm TIoN!

lfﬂlMﬂﬂ Slliﬁll“SSﬂﬂMl S, "Il.'

2542 ELM STREET= DALLAS.TEXAS 75226

(214)939-0636 s TEXAS TOLL FREE: 800-441-0714
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HARVEY MEDNICK

MARGIE POOLE COMMENTS

The Promotions/Marketing Consultant, Part |

The last decade has seen an increase in the import-
ance of the broadcast consultant — from casual, individu-
al program advice to a full array of companies speciali-
zing in nearly every area of our industry: sales, engineer-
ing, ratings, research, and now, promoﬁon and market-

from his days with WLS/Chicage,
uh&mm:upuﬂuhty
with parent Belo Broadcasting.
Recalis Margie, ‘‘Belo gave me the
freedom to grow. I had the chance
to bring our ‘Rockworld’ promo-
tion to St.Louis and put it on for

ed prepare me for what I'm doing
Meet Margie now.”
j Operaung Philosoplly

positions herself as one
who concentrates on medium to
larger-market stations. I like my
clients to think of me as an acoes-
sory or service. I feel I'm qualified

ONE YEAR AGO TODAY

@ Dick Rakovan VP/GM of WFYR/Chicago

©Tim Kelly PD st KLOS/Los Angeies

©Deve Michasis PD st WZOU/Boston

© Staniey Cohen VP st WINZ-AM & FSiemi

© Tim Sulliven President/GM of KEZY-AM & FWAnsheim

@ #1 CHR: “Can't Fight This Feeling” — REO Speedwagon (Epic)

@ #1 AC: “Careless Whisper” — Wham! (Columbia} (5 wks)

© #1 B/U: “This Is My Night" — Chaka Khan (WB)

© #1 AOR Track: “Just Another Night” — Mick Jagger (Columbia) (3 wie)
@ #1 LP: “She's The Boss™ — Mick Jagger (Columbie)

FIVE YEARS AGO TODAY

® Jock Forsythe VPfPromotion st Chryssills

O BN Ford PD st WKHK/New York

O KILT-FMHouston drops AOR for Country

®#1 CHR: “Woman™ — John Lennon (Geffen) (3 wks) -+~

@41 AC: "Woman" - John Lennon (Geffen)

® #1 BAJ: “Don't Stop The Music™ - Yarbrough & Peoples (Mercury/PG)
@41 LP: “High Indelity” — REO Speedwagon (Epic) (2 wks)

TEN YEARS AGO TODAY

© Sammy Alano for Ariola

oDon VPIGM of Cap

@11 CHR: “Theme From S.W.A.T." — Riwthm Heritage (ABC) |

@4 AC: “Theme From SW.A.T." — Rhythm Heritage (ABC) (2 wks)
© 11 BAU: “Sweet Thing™ — Rutus (ABC) (3 wha)

on “Good H d..." =W, & W. Naison (RCA) (2 wke)
O H LP: “Comes Alive™ — Peter Frampion (ASM)
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Margie Poole

know that I need to be at each sta-
tion once a month,” she says. “I'd
rather conserve funds (for the cli-
ent) and make station calls on a
quarterly basis, with the telephone
taking up the slack.” Margie tries
to custom-tailor responses to indi-
some situations which are 8o simi-

marks, “You know, I never reali-
zed how much I needed this (your
services).”

As for Margie? She summed it
all up this way, “The future of ra-

at (214) 368-3704.)

to service this since my
roots are in Dallas, which has al-
ways been a highly competitive
market.”

What's the value of having a pro-
motion/marketing consultant?
Margie responds, ‘“‘Stations need
.nin-ll!mpanmwfnhashma—
jority of the responsibility in the

promo/marketing area. However,
they are usuall