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NINE STATIONS FOR $285 MILLION

$68.3 MILLION DEAL

Ferguson Heads
Katz Station Buyout

Katz Communications has
agreed to sell its broadcast
operations to an employee
group headed by Katz Broad-
casting President Dick Fergu-
son for $68.3 million cash, pend-
ing FCC approval.

The properties include
WEZN/Bridgeport, WFTQ &
WAAF /Worcester, WZZK-AM
& FM/Birmingham, WSYR &
WYYY/Syracuse, WYAY/
Gainesville-Atlanta, WDBO &
WWKA/Orlando, KWEN/Tul-
sa, and the syndication com-
pany American Comedy Net-
work.

Metromedia Radio Sold
To Brazell Group

Setting an alltime record for a
radio group transaction, Metro-
media has agreed to sell nine
radio stations and the Texas
State Networks to an investor
group headed by Radio Presi-
dent Carl Brazell Jr. and the in-
vestment banking firm Mergan
Stanley & Co. for about $285 mil-
lion. The leveraged-buyout deal
is subject to FCC approval,
signing of a definitive agree-
ment, and completion of financ-
ing.

Stations involved include
WNEW-AM & FM/New York,
KMET/Los Angeles, WIP &
WMMR/Philadelphia, WOMC/
Detroit, WASH/Washington,
KRLD/Dallas, and WWBA/
Tampa. Metromedia will retain
WCBM/Baltimore; its sale of
KHOW/Denver to Legacy
Broadcasting is expected to
close shortly. The Texas State
Networks provide news and
sports in English and Spanish to
over 200 affiliates. The divesti-

Irwin New
WYNY GM

John Irwin will leave the VP/
GM post at Group W’s KOSI/
Denver next week to replace
Harry Durando, who resigned a
few days ago, as VP/GM of
WYNY/New York.

NBC Sr. VP/Radio Bob
Mounty commented, “John has
one of the most unique balances
of background I've seen. He's
done just about everything that
needs tobe done at a radio sta-
tion, and that brings to us a very
special opportunity. I'm de-
lighted to have him.”

Mounty added, “I do not an-

ticipate any significant changes ~

at the station. Certainly the AC
idiom today has so many shad-
ings and variations that adjust-
ments and reviews are con-
stantly in order. And again, be-
cause of John's background, [
am very comfortable with his
overseeing any format adjust-
ments, underscoring adjust-

IRWIN/See Page 6

ture of these properties all but
ends Metromedia's involve-
ment in broadcasting, which
dates from the early ’50s.
Metromedia sold its seven TV
stations last year for nearly $2
billion.

In addition to Brazell, who
will continue to oversee the sta-
tions, the new investor group
also includes other unnannounc-
ed members of the Radio Divi-
sion’s management team, and
will be organized by Morgan
Stanley & Co., which also will
take an equity position. The
company will assume a new
name at a later date.

Metromedia Chairman/Pres-
ident John Kluge said, “It's dif-
ficult to leave radio after more
than 40 years, but we have de-
cided to concentrate on Metro-
media’s substantial telecom-
munications business. The
radio stations have enjoyed
strong growth under Carl Braz-
ell’s leadership, and I'm confi-
dent the new company will
flourish under the continued
direction of Carl and his
management team.” The com-
pany retains its interests in
long-distance telephone ser-
vices, electronic pagers, and

METROMEDIA/See Page 6

Kakoyiannis Adds
WNEW GM Duties

WNEW-FM/New York VP/
GM Michael Kakoyiannis has
assumed management duties
for co-owned Big Band/popular
standards outlet WNEW. He
takes over for former VP/GM
Vicki Callahan, who left
Metromedia last Friday (3-21).

Metromedia Radio President
Carl Brazell observed, “Mike is
one of the premier performers,
not only in our company, but in
the entire radio industry. I feel
he’s eminently qualified to lead
WNEW-AM.”

Kakoyiannis has been with
Metromedia since 1972. He
served as WNEW-FM's GSM
from 1976-81, worked briefly as
GSM for the AM, and in 1982
returned to the FM AOR as
VP/GM. Prior to Metromedia,
he sold for CBS Spot Sales and
worked in sales and marketing
for Procter & Gamble.

Kakoyiannis told R&R he
plans to “evaluate the AM and
get it in the best possible
marketing and profit position.
WNEW is a very successful sta-
tion in terms of its call letters; I
just want to make it a little
more focused.”

When asked how long he ex-
pects to serve the combo, he ad-
ded, “As long as I can perform

at the level that’s expected for
both stations,” adding that he
intends to ensure that “nothing
happens to the FM. It’s also a
very succcessful operation that
has a lot of people with good
depth, so I know I can put it in
good hands while I'm running
both stations.”

Dick Ferguson

Ferguson will be President of
the as-yet-unnamed company,
which will continue to be head-
quartered in Bridgeport. No
other officer titles have been
established yet, although addi-
tional principal investors in-
clude Katz Broadcasting Sr. VP
James Morley, VP/CFO Mi-
chael Weinstein, Group VPs
FERGUSON/See Page 10

Weinhaus
VP/GM
At WMAL

WPAT-AM & FM/New York
VP/GM Fred Weinhaus has
been named to the same post at
WMAL/Washington, replacing
longtime VP/GM Andy Ockers-
hausen, who resigned to pursue
entrepreneurial plans. Ockers-
hausen had been with WMAL
since 1950.

Cap Cities/ABC President/
Owned Stations Don Bouloukos
said, “Fred proved his ability
as an outstanding broadcaster
and manager at WPAT, and I
know he will continue his suc-
cess at WMAL.”

Weinhaus told R&R, “I'm go-
ing from one great station to an-
other.” He said any other com-
ments regarding his new station
would be premature.

Weinhaus had been with
WPAT for 23 years, the last five
as VP/GM. Prior to that he
spent 11 years as GSM and the
remainder in sales. No replace-
ment has been named at WPAT.

TURNER NEW CLEVELAND VP/GM

Booth American
Ups Four To VP

Four GMs of Booth American
Broadcasting have been elevat-
ed to VP, while one new VP/GM
has come aboard the Radio Di-
vision. The newly-promoted
managers include WJLB/De-
troit’s Verna Green, WWNK-
AM & FM/Cincinnati’s Jim
Wood, WKKO & WTOD/Tole-
do’s Clyde Roberts, and
WZZP/South Bend’s Vince
Ford. At the company’s WRMR
& WLTF/Cleveland, Roger
Turner has succeeded Gordon
Stenbeck, who has left to pursue
station ownership.

John Booth II, President of

Roger Turner
hardworking group of manag-
ers who have all peformed out-

ly. 'm deli d to re-

the Detroit-based company,

said, “This is an extremely -

BOOTH AMERICAN/See Page 5




Why-'WlVK chooses to use the best:

“Their recommendations are specific,
detailed, and very effective.”

“When we chose The Research Group as
our advisors some years ago, we checked out
all the campanies in the business. . .thoroughly.
We talked to successful broadcasters we trust
all over the country and to the top people at
Katz, our representatives. The Research Group
was preferred hands down over the number
two firm, and now we’ve seen why. They
pinpoint your problems and opportunities for
improvement exactly, then they work with you
in their strategic planning meetings to give you
detailed, immediately actionable recommenda-
tions. The results? WIVK today has its highest
share ever (a combined WIVK-AM and FM
12+ share of 27.8)* That makes it the highest
rated country station in America. They work.
That’s why they’re the best.

Bobby Denton
General Manager
WIVK-AM and FM

*Spring 1985 Arbitron. 12+ AQH Share. M-S, 6A-12M, MSA.

For information on The Research Group’s services and market availability, just
send in the card below:
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Send to: The Research Group
2517 Eastlake Avenue East
Seattte, WA 98102

or, for more information, call: Larry B. Campbell, President—206/328-2993

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Teum

2517 EASTLAKE AVENUE EAST ¢ SEATTLE, WASHINGTON 98102 * (206)328-2993
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ARE RADIO’S
BEST FRIEND

In his quarterly sports
special, Richard Agata
takes a look at the
Louisvile Redbirds, the
most successful franchise
in minor league baseball —
and they owe it all to radio!
Plus Reed Bunzel
interviewing NBC's
“Sportscaster of the Year,”
Bob Costas.
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Jameson
PD At KYYS

Scott Jameson

KOMP/Las Vegas PD Scott
Jameson has been appointed PD at
Taft AOR KYYS/Kansas City. The
position had been vacant since Joe
McCabe exited in late January.
Jameson takes over April 14.

Jameson’s programming experi-
ence includes positions at KAZY/
Denver from 1983-85 and an earlier
stint at KOMP from 1981-83. Before
that, he was an air talent at
WKLS/Atlanta and WIOT/Toledo.

Jamesen told R&R, “KYYS
needs to have its great heritage re-
established. All the components
are there — it’s a Burkhart/Ab-
rams station, a Source affiliate, it's
got a great signal and call letters —
but it's kind of like a big ship that’s
strayed into Libyan waters and has
to be navigated back into Mediter-
ranean water space.

‘I'm also very excited about be-
ing associated with and sharing
ideas with the group of great Taft
PDs.

Legendary air personality/pro-
grammer Rick Shaw and longtime
WAXY/Miami staffer Kenny Lee
have been promoted. to Executive
Director of Programming and PD,
respectively, at WAXY.

VP/GM Doug Donoho comment-
ed, “Since Rick Shaw's activities
cut across s¢ many areas of
WAXY, he has certainly earned not
only the gratitude of WAXY and
RKO Radio, but deserves this pro-
motion to the unique position of Ex-
ec. Director of Programming.”

Donoho added, “Because of the
quality of his work in the past,
which has impacted so favorably
on the audience levels WAXY at-
tains, it’s only fitting that Kenny be
promoted to PD, reporting directly
to Rick Shaw.”

Shaw, who recently celebrated 25
years of broadcasting in South
Flerida, will oversee all program-

Nelson
Upped To
WZO PD

Harry Neison

WZOU/Baoston afternoon person-
ality Harry Nelson will leave the
air to become PD for the CHR out-
let. He replaces Jim Cutler, who
steps down to resume Production
Director duties. Both report to OM
Pat McKay.

McKay noted, “Jim is one of the
best production people in the whole
country, and he’s been itching to do
that again. I didn't want to move
him until I had someone who could
take over the programming, and
Harry is the obvious choice.”

McKay continued, ‘“‘We are now
a bit more rock-oriented than we
have been, similar to KEGL in
Dallas. Until now all three CHRs
(including WXKS-FM and WHTT)
have been doing basically the same
thing, and I think this will set
things apart. With WBCN the only
AOR in town, there is a bit of their

NELSON/See Page 6

Rick Shaw

ming and coordinate sales promo-
tions and fundraising events. Shaw
will also be working with engineer-
ing on new ways to improve the
station’s on-air sound.

Lee, who has been with WAXY
since 1980, will continue to oversee
the music department at the sta-
tion. He will also work more closely
with the air talent.

Nashville Independents
Form Association

At a general meeting ‘held Fri-
day (3/21) in Nashville, a group of
independent professionals repre-
senting a variety of music fields
formed a new support group asso-
ciation called the Organization of
Entertainment Independents.

Explaining the name and mem-
bership guidelines, OEI's newly-
elected Vice Chairman Carolyn
Parks said, “We wanted to make
our name as general as possible to
cover as many areas of indepen-
dent work as we could. Those eligi-
ble for membership at this point
are any independents working in
promotion, marketing, publicity,
or video. We want it to be a support
group for all independents in any
format. The only criterion is that
you must be working for more than
one client.”

The OEI stems from a series of
meetings held by independent rec-
ord promoters over the past couple
of weeks in hopes of forming a sup-
port group in the wake of the major
labels’ across-the-board cutbacks
on independent promoters. How-
ever, it was decided that rather
than a short-term alliance, an on-
going organization which could
provide longterm benefits in a vari-
ety of areas, including an insur-

ance plan, would be more useful.
Chairman of the Board Gene
Hughes told R&R, “I've always felt
people who work on an independent
basis need an organization not cnly
to make statements or to act in
times of crisis, but to continually
provide its members with support.
I prefer to call this a fellowship
which allows an exchange of ideas
while helping the business to pro-

S8,
INDEPENDENTS/See Page 10

1985 RIAA STATS

Tom Hunter

Hunter
New PD
At KBPI

WIRE/Indianapolis PD Tom
Hunter has been named PD at San-
dusky AOR KBPI/Denver, effec-
tive April 14th. No replacement has
been set at WIRE.

Sandusky National PD Jeff Satt-
ler told R&R, ““Tom has the multi-
formatted background to earry on
the hybrid tradition of KBPI. He
brings a lot to the party: great peo-
ple skills, a positive attitude, and
infectious energy.”

Hunter commented, “They’re a
fantastic radio station — you can
see and hear the teamwork and en-
thusiasm. When 1 flew in and lis-
tened to them, I thought to myself,

HUNTER/See Page 5

New LP Releases Up —
First Time Since '78

- The number of new LPs released
by US record companies rose by
9% last year — the first such in-
crease since 1978. Figures made
available Tuesday (3-25) by the
Recording Industry Association of
America (RIAA) show that its
member labels issued 2360 LPs
in 1985, compared to 2170 in 1984.
Seven-inch and 12-inch singles
also registered significant in-
creases. There were 2200 new
7-inch releases, compared to 1980
the year before (up 11%), and 900

MCA, Scorpio Trade
Suits Over Cutouts

Music business deals which
allegedly involved the manufac-
ture of counterfeit records and
tapes, and fraud in the sale of
albumn cutouts, were the subject of
separate lawsuits filed in federal
courts last week.

DAKINS PROGRAMS KONO

White KONO & KITY OM

Brian White, most recently an
air personality at KKBQ-AM &
FM /Houston, has been named OM
at Duffy Broadcasting’s newly-ac-
quired Oldies/CHR combo KONO
& KITY/San Antonio. White will
also serve as PD at KITY (Pow-
er-93), while John Dakins, who
recently left the PD chair at
crosstown A/C outlet KTSA, will
program KONO. Former KONO &
KITY PD Dan (Rick) Upton re-
mains as Production Director.

VP/GM Terry Rodda told R&R,
“With Brian’s background and pre-
gramming skill, fresh from being
under the wing of (KKBQ PD)

Brian White
John Lander, he’s exactly what we
were looking for. With John Dak-
ins, we have a programmer al-
WHITE/See Page 6

The first action was taken Wed-
nesday (3/19) by MCA Records in
U.S. District Court in Los Angeles.
It accused Scorpio Music, a Tren-
ton, NJ-based wholesaler, of alleg-
edly producing and marketing
counterfeit albums by such MCA
recording acts as the Who, Jimmy
Buffett, Tom Petty, and Lynyrd
Skynyrd. The company also re-
futed specific charges which it be-
lieved Scorpio would be making
about the sale of MCA cutouts to
the New Jersey firm.

‘Such action by the latter did, in
fact, occur a day later in US.
District Court in Philadelphia.
Scorpio sued MCA and several of
its senior executives, charging that
the major solicited orders for
cutout recordings in 1984, and then
defrauded the wholesaler by not
supplying what was ordered and
paid for. Among those accused was
MCA Records & Music Group
President Irv Azoff.

The suit further claimed that
these dealings involved an in-

MCA/See Page 6

12-inch releases, compared to 700
in ’84 (up 29%). The number of
album reissues rose 32% to 705,
from 535 the previous year.

RIAA labels issued 1160 new
compact discs last year, compared
to 1155 in '84. The miniscule rise
reflects the current CD manufac-
turing shortage. New releases on
cassette were also flat, decreasing
to 2395 in 1985 from 2400 in ‘84,
while reissues on cassette declined
11% to 1015 from 1135.

The RIAA has been reperting the
industry’s release patterns since
1978. That year, labels issued 4170
new LPs — a number which has
been declining steadily until now.
In singles, there were 2950 seven-
inch releases in 78, and 160
12-inchers.

Fennessy _
WWKB PD

Veteran programmer Kevin
Fennessy has been named PD at
Price Communications AC outlet
WWKB/Buffale. He succeeds San-
dy Beach, who left the station earli-
er this month.

WWKB GM Peter McCoy told
R&R, “WWKB has become more
service-oriented, as we've added a
midday talk show and Yankees
baseball; our personalities also re-
main very important to us. Kevin
has extremely good marks in full-
service AC radio, as well as a fine
touch with people. He’s aggressive,
bright, and eager, and that's exact-
ly what we needed here.’

Fennessy, who was in transit at
presstime and unavailable for
comment, brings programming
experience from San Antonio,
WHAM/Rochester and, most re-
cently, WKBO/Harrishurg.



Lennartz Directs
‘Interactive’ KLOK-FM

“This is interactive radio, in the
sense that one listener can make a
difference,” said new KLOK-FM/
San Francisco PD Mark Lennartz,
who oversees the station’s unusual
“Yes/No” telephone voting ap-
proach to music selection.

Lennartz, who joined the 25

54-targeted outlet last August after  to play? We put all kinds of songs :
three years as PD/morning manat  on — country, R&B, album cuts — 4 ™ " ’ fy
KOWL/Lake Tahoe, explained lation of all formats. We _ B -l 4 ’ "

from the other stations. Our music
is the best on the radio because the
listeners pick it.”

Added GM/PD Bill Weaver,
“Most stations use auditorium
testing or callout, but this is very
controversial: can you really allow
the listeners to decide what records

“Yes/No voting distinguishes us

Steiglitz Upped
To WSHE GSM

WSHE/Miami Local Sales Man-
ager Allen Steiglitz has been pro-
moted to GSM of the TK Communi-
cations AOR. Steiglitz replaces
Gary Eaves, who left late last year
and has since relocated to Orlando.

Steiglitz, a six-year station staf-
fer, will not be replaced as LSM.
Account Executive Sheila Mulca-
hey has been named Retail Sales
Manager, a newly-created posi-
tion.

WSRF & WSHE VP/GM Chuck
Bortnick commented, “He’s a sea-
soned veteran of South Florida
radio who's been an integral part of
our growth.”

an
don’t control what's too hard, soft,
too country, or whatever. KLOK-
FM is going away from the mood
format idea because we feel people
are ready for variety. And our
phone calls from new listeners are
increasing like mad.”

Even with strong listener re-
sponse and an encouraging Ar-
bitrend, KLOK-FM still trails the
other AC stations in the San Fran-
cisco ratings. Lennartz said,
“We're still a relatively new sta-
tion, but we’re moving up slowly
and surely. I think we can be the
number one AC in the market -
that’s our goal.”

Weaver added that he ‘has
copyrighted KLOK-FM’'s “Yes/
No” and “You Pick The Hits" con-
cepts, and plans to establish a na-
tional ““Yes/No” network for in-
terested stations around the coun-
try.

The Moody Blues have re-signed directly with PolyGram, with a new album on Polydor to be released in April. Pictured (I-r

standing) are Concerts West Management President Tom Hulett, PolyGram President Dick Asher, company VP Jim Lewis,
and Exec. VP Mel liberman; (I-r seated) group’s John Lodge, Graeme Edge, and Justin Hayward.

James Brown was presented with a platinum album for his contribution to the “Rocky IV" soundtrack during the singer's

Platinum Brown

Fairmont Hotel/San Francisco performance. Scotti Bros. Records also announced Brown's signing to a five-year contract.
Pictured (I-r) are Rock 'n’ Roll Records President Tad Dowd, Brown'’s manager David Brokaw, Scotti Bros. Industries Vice
Chairman Ben Scotti, Fairmont President Rick Swig, Brown, Brown's MC Eddie Ray, and Scolli Bros. Records President

Johnny Musso.
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NYMRAD Delight

The 11th annual Big Apple Radio Awards were presénted by the New York Mar-
ket Radio Broadcasters Association (NYMRAD) last week, recognizing achieve-
ments in radio commercials. Awards Chairman George Wolfson (ieft), WLTW
VP/GM, presents a gift to event MCs Anne Winr (right} and Garrett Brown,
voices of the Molson Beer and American Expréss radio ads. Both are apparently
overcome with sheer astonishment.

Capitol Stars Congregate

Pictured at Capitol/ EMIfManhattan's post-Grammy party are {l-r) Duran Duran's
Nick Rhodes, Kim Carnes, Freddie Jackson, Capitol President Don Zimmer-
mann, and Capitol-EM! Chairman Bhaskar Menon.

Booth American
Continued from Page 1

ward their efforts on behalf of
Booth American.”

Green, who joined the com-
pany four years ago as GM in
Detroit, previously worked in
health care/human resources
and the auto industry in Detroit.
Roberts has been with Booth for
11 years. He joined the Toledo
combo as GSM and -earlier
worked at crosstown WOHO &
WWWM. A ten-year company
veteran, Ford previously man-
aged KUDL/Kansas City. Wood
has worked for Booth since 1968,
serving as GM in Toledo before
transferring to Cincinnati four
years ago. The majority of
Turner’s 28 years in radio have
been in management. He spent
13 years with Park Broadcast-
ing in Seattle, Minneapolis, and
Portland.

Hunter
Continued from Page 3

‘If you handed me a hundred thou-
sand watts at 105.9 and KBPI didn’t
already exist, I’d create it."”

Hunter started in radio in 1976
and began his programming ca-
reer in 1978 at AOR WZOK/Rock-
ford, which he turned CHR. He pro-
grammed then-AOR WMJQ/Ro-
chester and AC WPJB/Providence
(now WWLI), and jeined WIRE in
Septemnber 1985,
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Bishop Transfers
To WSNY PD Post

After five months as PD of Jo-
sephson Communications’ Classic
Rock outlet WKLH/Milwaukee
(formerly AC WMGF), Dave Bis-
hop is transferring to WSNY/Co-
lumbus as PD. He fills the post left
vacant by former WVKO & WSNY
Station Manager Harry Lyles, who
recently became OM at WAIA/Mi-
ami.

WVKO & WSNY VP/GM Al
Fetch said, “We conducted a bor-
der-to-border and coast-to-coast
search and found the most qualifi-
ed candidate in our own company.
Dave’s experience and knowledge
of the Columbus radio market will
insure Sunny 95's continued growth
and dominance.”

Josephson VP/Programming
Steve Goldstein added, “Dave is a
natural for the Columbus position
given his programming back-
ground in the market. He’s done a
great job for us kicking off Classic

MCA

Continued from Page 3
dividual alleged to have ties with
organized crime, Sal Pisello. As a
result, the Scorpio suit was brought
under the provisions of the Racket-
eer Influenced and Corrupt Organi-
zations (RICO) Act.

Scorpio’s complaint seeks ap-
proximately $50 million in dam-
ages. MCA asks actual damages of
an amount to be determined and
punitive damages of $10 million.
Also, MCA seeks declaratory relief
from the RICO charges which it
anticipated Scorpio would (and
subsequently did) make,

Scorpio has denied the counter-
feiting charges via attorney Dennis
Eisman, who has been quoted as
saying that MCA undertook its ac-
tion “to insulate them from crimi-
nal liability"” and to move the case
venue from Philadelphia to Los An-
geles.

An MCA spokesperson said the
Scorpio charges are “made up of
scurrilous allegations, lies, and in-
nuendo,” and commented that its
own lawsuit ‘“as well as CBS
Records’ already-successful legal
action against Scorpio for illegally
importing records” - demon-
strates the defendant’s questiona-
ble business practices.

A spokesman for CBS Records
told R&R that legal action against
Scorpio in 1981 involved recordings
manufactured in the Philippines
and illegally imported into the US.
The company won a judgment
aganst the Trenton firm, he said,
and the matter was settled before
the case came to trial.

Record counterfeiting and the
penetration by organized crime of
the musi¢ business is being in-
vestigated by grand juries in three
cities. A report Monday (3-17) by
the Knight-Ridder News Service
quotes sources as saying that a
grand jury in Newark is “prepar-
ing an extensive case that will link
certain organized-crime figures to
the record industry.”

Such-criminal activity continues
tobe probed by NBC- TV’s “Night-
ly News.” The network is thought
to be preparing further reports on
the subject to follow segments
aired last month.

Dave Bishop
Hits 96 in Milwaukee, and we're
looking forward to having him re-
apply his AC expertise on our mar-
ket-leading station in Columbus.”
Before joining Josephson in Mil-
waukee, Bishop programmed full
service WBT/Charlotte for more
than three ayears. Prior to that he
was PD at WLEE/Richmond for
two and a half years, and was PD
and MD at WCOL/Columbus for
five and a half years. He has also
programmed WINW/Canton and
WCUE-AM & FM/Akron.

Nelson

Continued from Page 3
fringe we can take without sacrific-
ing our own CHR cume.”

Nelson, a former PD at WRKQ/
Boston, KSLQ/St. Louis, and
KFRC/San Francisco, and more
recently an air personality at
KBKC/Kansas City and .WAPP/
New York, said, “I've always
wanted to work with (WHDH &
WZOU VP/GM) Al Brady Law,
and I got to know Pat real well
from his days at KBEQ/Kansas Ci-
ty. With the three of us, the
creativity and experience will
make for a very healthy program-
ming situation.”

Nelson added, ‘“We're going to do
something within the CHR format
that has never been done before.
Either this will work, or we’ll be
back on the pages of this newspa-
per talking about how excited we
are about joining our next station.”

White

Continued from Page 3
ready familiar with San Antonio,
who will be valuable as our AM
programmer/midday personality.
Having both gentlemen here
makes for a good mix to assure
success.”

White previously programmed
WDRQ/Detroit, KGGI/Riverside,
and WEFM/Chicago, and served
on-air at KCBQ/San Diego,
WXLO/New York, and KIIS-FM/
Los Angeles. He commented.
“Working with a heavily-weighted
ethnic situation isnt new to me.
There seems to be a void for a true,
clearly-defined CHR; the others
seem to skirt around the edges of
the format. With that strategy, we
can win big.”

Dakins (aka Chuck Roberts),
who programmed KTSA for the
past year, said, “The opportunity
to work with Brian and Duffy was
too good to pass up. The current
personnel and format are going to
remain in place. Many of our big
plans to make KONO the most visi-
ble and successful AM in the mar-
ket are still under wraps for the
moment.” Dakins earlier pro-
grammed WVBF/Boston, KCBQ/
San Diego, and KSLQ/St. Louis.
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Metromedia

Continued from Page 1

cellular telephone systems.

A 30-year broadcaster, Braz-
ell started with Metromedia in
1969 as morning news anchor at
KLAC/Los Angeles, and work-
ed his way up through the man-
agement ranks to became Pres-
ident of the Radio Division three
years ago. Brazell told R&R,
“This is an unprecedented op-
portunity. The acquisition of so
many well-established stations
in so many of the nation’s larg-
est and most attractive markets
clearly provides the foundation
for continued growth. We don’t
anticipate any changes in sta-
tion operations. We will con-
tinue to operate in the finest
tradition of Metromedia
Radio.”

Brazell, who will become
President of the new company,
said he hopes takeover can oc-
cur by September or October.
For now he can be reached
through WNEW-AM & FM.

Irwin

Continued from Page 1
ments, that might be made. We
will not go out of the basic for-
mat.

“I think John’s programming
strengths are just what the doc-
tor ordered for 'YNY, and I'm
the doctor,” Mounty concluded.

Irwin has been VP/GM at
KOSI since 1983. Prior to that he
was GM at WOWO/Ft. Wayne
for about six months. He was
PD at WOWO a year earlier,
and served fronr 19761981 as

GM of WERK/Muncie and

News Director for six years
prior to that.

COLLINS NEW LSM

Reilly Station Manager
At WTRY & WPYX

WTRY & WPYX/Albany, NY
GSM Carol Reilly has advanced to
the newly-created Station Manag-
er’s post for the Great Scott “Clas-
sic Hits”/AOR combo. She will
oversee sales, programming, and
general station matters, and will
continue directing national sales.
Following her appointment, Reilly
promoted Account Executive
Kathleen Collins to Local Sales
Manager.

Reilly joined WTRY & WPYX in
1984 from nearby WWOM, where
she was Asst. GSM/Sales Manager
for three years and an AE for 18
months prior to that. “It’s fun after

Carol Reilly

awhile to get into new areas where
you can learn, stretch, and accom-
plish,” she told R&R. I certainly
appreciate being put in that posi-
tion.” 5

RANDALL & COOKE RETURN

Kong Programs KKUA

Veteran Honolulu air personality
Kamasami Kong (aka Bob Zix),
who last programmed neighboring
AC/CHR combo KIKI & KMAI,
has rejoined AC outlet KKUA as
PD. He replaces Bob Barrett, who

will step down but remain with the
station on-air.
Additionally, former KKUA

morning personalities Kelly Ran-
dall & Dan Cooke have returned for
mornings, starting March 24. Cur-
rent “Morning Madness” hosts
Michael Qseng & Danielle Tucker,
whose show had been carried on
both KKUA and co-owned FM CHR
KQMQ, will remain on KQMQ in
the same time slot.

KKUA & KQMQ VP/GM Don
Metzger told R&R, “It’s like a dou-

BMI Hall Of Famers

ble homecoming for us. Bob was
with us last in 1980, and we felt he
was the person to lead us forward
as we split the simulcast with
KQMQ completely. And when Kel-
ly and Dan were with us last back
in spring 1983, they had
phenomenal numbers.

“Qur position as an AC leader.
targeting adults 2549, is one which
Kong will strengthen within the
community. With the split we now
feel both stations are strong
enough to go it on their own.”

Kong, just arrived at the station,
declined comment except to say,
“It’s really wonderful to be back
here. I'm not ready to let everyone
know what’s in the works.”

BMI honored its inductees into the Songwriters Hall of Fame at a recent SHF banquet. Pictured (I-r) are honoree Chuck
Berry, BMI Sr. VP Frances Preston, BMI President Ed Cramer, Buddy Holly's widow Maria Elena Holly, and Hall of Fame

writing team Felice & Boudleaux Bryant.

Warwick Wins Gold Single

Dionne Warwick was awarded a goid record for “That's What Friends Are For” following a performance at the Martin
Luther King memorial Radio City Music Hall concert in New York. Pictured (I-r) are Arista Exec. VP/GM Sal Licata, unidenti-
fied, Sr. VP Don lenner, President Clive Davis, Warwick, and VPs Tony Anderson anq Abbey Konowitch.
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DIGITAL deliver

while others deliver Fecording artists from Madonna to Kenny Rogers. . . even
promises. Why wait? the London Symphony!
DIGITALishere ... Digital increases your station’s production capacity 40%.

©® 1985Jim Long Companies, Inc

discs

and now.

At last!
The first production library
on compact disc is ready
for immediate
delivery!

Digital — The new benchmark of

superior quality.

The way you judge production libraries has
just changed forever. DIGITAL is the Rolls
Royce of this genre — the first production
library with all-new music, all recorded and
mastered exclusively for the new technology
of compact digital discs. DIGITAL's magical
qualities will transform your production.
DIGITAL i1s 1,032 tracks that will turn you on,
and energize your on-air sound. Each track
is impeccably produced by the same heavy-weight writers

that create music for blockbuster movies, top TV shows, and

DIGITAL not only helps you become a better production director,
it also makes you a faster one. The technology of DIGITAL on
compact disc is a serious time-saver, thanks to instant access
and retrieval at precise edit points. Press a key and you're there
in 2 seconds flat! No fumbling, no wasted time. Superior pro-
duction in less time! So goodbye record and tape production
libraries. . . hello DIGITAL!

Hearing is believing. The proof is in the demo, so call

1-800-858-8880.

How to get your Digital demo, T T T T T T T T T T T T e
and win a Rolls Rovce. ] ([ Yes, I want to hear a demo and register

The easiest way: Call us at 1-800-858-8880 in Texas/Alaska call collect | to win a Rolls Royce.

(214) 934-2222 and ask for the DIGITAL demo. The next easiest: Fill | Please send [ ] cassette or [[] compact disc.

out this coupon and send it today. If you'd like to own a Rolls Royce, as .
well as preview the Rolls Royce of production libraries, check the appro- | [] No, I-don’t want a demo but register me
priate box. to win a Rolls Royce.

A chance to win a Rolis Royce and the only production library with all-
new music on compact disc: There’s more than one reason to send for
your DIGITAL demo today.

NAME TITLE

COMPANY

ADDRESS

FIRSTCOM

PRODUCTION LIBRVARY A

ciry STATE zp

TELEPHONE

“Firsr Corr
FirstCom/13747 Montfort Drive/Suite 220/Dallas, Texas 75240

Complete contest rules available in writing upon request.




TRANSACTIONS

Paco-Jon Buys Richmond
Combo For $6.5 Million

WSSV & WPLZ/
PETERSBURG (RICHMOND)
PRICE: $6.5 million

BUYER: Paco-Jon Broadcasting
Corp. The President is Glenn Maho-
ne, who has no other broadcast in-
terests. For five years until his
resignation last summer, Mahone was
President of the Sherldan Broad-
casting Network, headquartered In
Pittsburgh. Mahone plans to relocate
to Richmond after closing, and will be
seeking other acquisitions.

SELLER: Eure Communications,
Wllllam L. Eure, President. Eure also
owns 65% of WDDY/Gloucester, VA.
DIAL POSITION: 1240 kHz; 99.3
MHz

POWER: 1 kw; 3 kw at 328 feet
FORMAT: Gospel/Urban Contempor-
ary; UC

BROKER: Blackburn & Co.

Reporting
Transactions

To have a radio station transaction
listed in R&R, broadcasters and
brokers should contact the R&R
Washington Bureau (202-662-7484)
as soon as details are available.

CHAPMA

WIIN & WFPG/

ATLANTIC CITY, NJ

PRICE: $5.1 milion

BUYER: H&D Wireless, a Hartford,
CT-based partnership of Joel Hart-
stone and Barry Dickstein. It also
owns WDOV & WDSD/Dover, DE;
WUHN & WUPE/PIttstleld, MA;
WSUB & WQGN/Groton, CT. They
also have interests in TV stations in
Buffalo, Birmingham, and Sioux City,
1A.

SELLER: Atiantic County Radio,
owned by Allan Roberts, who has no
other broadcast interests.

DIAL POSITION: 1450 kHz; 96.9
MHz '

POWER: 1 kw days/250 watts nights;
50 kw at 385 feet

FORMAT: News/Talk; AC

KSLE/SEMINOLE, OK

PRICE: $425,000

BUYER: 110 Broadcasters. Owners,
who have no other broadcast inter-
ests, are Elleen Howard (90%), WIil-
ilam George (5%), and Barbara
Schachter.

SELLER: Prima Medla Group, owned
by Oklahoma oifman Melvin Moran.
DIAL POSITION: 105.5 MHz

POWER: 3 kw at 300 ft.

FORMAT: AC

BROKER: Bill Whitley, Chapman As-
sociates

CID Awarded
Chicago
AM License

In an initial decision, FCC adminis-
trative law judge John Frysiak has
granted permission for CID Broad-
casting, Inc. to build a new AM sta-
tion on 1200 kHz in Chicago. The fre-
quency was opened up in 1980 when
the Commission decided to license
more stations on the clear channels.

CID's President and 55% owner is
Joseph Antelo, now Exec. VP ot
Tribune Entertainment of Chicago.
He will be GM of the new station. The
company's 45% owner and the sta-
tion's proposed VP/Business & Fi-
nance, Arthur Velasquez, is employ-
ed by PHisbury Corp. Both are His-
panic males.

In granting CID's application, Judge
Frysiak denied competing applica-
tions by two existing stations to move
to the new channel, WAWA/Waest Al-
s, W1 and WMRO/Aurora, IL.

Factors weighing in favor of CID in-
cluded its lack of other media in-
terests, proposed 100% integration
of owners into station management,
and 100% minority ownership.

SSOC

ES|

'5‘ NAB: Loews-Anatole |
e Suite 923 Atrium B

| (619) 346-0742

Brian Cobb
‘Washington, DC
(202) 822-8913

Paul Crowder
Nashville, TN
(615) 298-4986

Elliot Evers
San Francisco, CA
(415) 495-3516

...set up an appointment
during NAB to talk to our
Associate in your area.

He will discuss current

Charles Giddens Ray Stanfield
) 822 availabilities.

He will tell you if now

(816) 9413733 |

Jim Mergen

Los Angeles, CA |

(818) 366-2554 |
|

Greg Merrlll
Logan, UT I
(801) 753-80%0 |

1

Ernie Pearce |
Atlanta, GA |
(404) 998-1100

| Warren Gregory &:er Stromquist|
Sharon, CT o] ] Angeles, CA

\ (a03) 3645659 is the best time to sell. (819) 3662554

‘l .

| He will answer all |

‘\ Ron Hickman . ll;ill Whitley ]

| ¥ , RI allas, TX

G your questions. e ko207

l .1

| Randy Jeffery David LaFrance Bill Lochman Mitt Younts

’ Orlando, FL Denver, CO Kansas City, MO Washington, DC i

(303) 234-0405 (816) 941-3733 (202) 8228913 ||

K (305) 295-2572

10/ R&R FRIDAY, MARCH 28, 1986

Orlando FM, 15 Others Available

The FCC has opened an April
7-May 7 window to file applications
for 16 new FM stations, including one
in Orlando, FL, the nation's 51st larg-
est radio market.

During the 30-day window period,
applications will be accepted for Class
A (3 kw) stations on 95.5 MHz in
Lafayette, LA; Topsham, ME; New

CALL SIGN CHANGES

Columbia, SC; WDPN to WMMC {re-
quested)

Deland, FL; WELE-FM to WOCL (ef-
fective 3/14)

Des Moines; KMGK to KKXI (3/31)
Dubuque, 'A; KIYX to KOKX (3/19)
Lynchburg, VA; WJJS-FM to WXYU
(3/31)

Lynchburg, VA; WHRQ to WJJS
(3/31)

Pasco, WA; KTCW to KEYW (re-
quested)

Richmond, VA; WRJY to WANI (4/1)
Rochester, NH; WXKZ to WCYT
{3/19)

Praque, MN; Broadway, VA; on 98.3
MHz in Oraibi, AZ; on 98.9 MHz in Or-
lando; Jefferson, IA; Dwight, IL; Salis-
bury, MD; 'Grand Rapids, MI; Kings-
ford, MI; Vassar, Mi; Windsor, NC;
Upper Arlington, OH; Millersburg, PA;
and Lawrenceville, VA.

WPGW-AM & FM/PORTLAND,
IN

PRICE: $261,000

BUYER: WPGW VP/GM Robert
Weaver and Ronaid and Joyce Bran-
don. They have purchased 54.56%
of the stock in WPGW, Inc. to take
total control of the company.
SELLER: WPGW, Inc.; majority stock-
holders are Robert and Frank Bran-
don and their wives. They are uncle
and father, respectively, of buyer
Ronald Brandon.

DIAL POSITION: 1440 kHz; 100.9
MHz

POWER: 500-watt daytimer; 3 kw at
180 feet

FORMAT: AC; Country

McKay PD At KLTQ

Mike McKay has been named
PD of “Light Rock” KLTQ/Salt
Lake City, replacing Shawn Mul-
hern. McKay was most recently
host of RKO’s Nighttime America
for a year until the show was can-
celed last June. Prior to that he
was an air personality at WABC/

Ferguson

Continued from Page 1
Richard Reis and Robert Long-
well, and VP Steven Marx, as
well as all of the station GMs.

Morgan Stanley has been re-
tained by the management of
the new company to assist in ar-
ranging financing for the trans-
action, which is expected to
close early this summer. The
company also plans to give its
fulltime employees the oppor-
tunity to purchase common
stock.

Katz Communications Chair-
man/CEO Jim Greenwald com-
mented, “We're pleased that
this well-managed, exciting
broadcast company will contin-
ue to be operated by what we
consider the premier group of
broadcasters in the radio busi-
ness.” Added Katz Communica-
tions President/COO Dick Men-
delson, “Our investment has
been most successful and pro-
vides Katz additional resources
with which to intensify its com-
mitment to excellence in station
representation. There will be no
personnel changes involved in
this transaction.”

Ferguson noted, “The people
of Katz Broadcasting are grate-
ful for the opportunity to con-
tinue building what we believe
is one of the finest radio broad-
casting companies. We have an
outstanding group of profes-
sionals who've proven they
know how to build winning, pro-
fitable stations. In the Katz
tradition, this company will be
owned by its employees and will
be positioned to purchase addi-
tional properties in the near
future.”

New York for five years and morn-
ing man at WTIC/Hartford for two
and a half vears.

KLTQ President/GM Richard
EHiott said, “Salt Lake is a very
competitive market. There are a
lot of signals here — approaching
40. We need to be better to com-
pete. We conducted a nationwide
search, and we're delighted Mike
has decided to join our little com-

y.

McKay, who will be program-
ming for the first time, com-
mented, “The people at Sunrise
Media are terrific. Salt Lake City is
such a beautiful place to be and the
market is probably the most com-
petitive in the country. All in all I
couldn’t be more pleased.”

Blumhagen
Upped To
KGW GSM

Having set a number of local
sales records for the King Broad-
casting AC outlet, KGW/Portland
Account Executive Rocky Blumha-
gen has been promoted to GSM.

Said VP/GM Alan Mason,
“Rocky brings a positive, en-
thusiastic approach to the position.
Undoubtedly, he will be a key in-
gredient to the continued success of
the 62 KGW sales team.”

Blumhagen began his radio ca-
reer at crosstown KXL-AM & FM
in 1980, joining KGW as an AE two
years later. Prior to radio, Blum-
hagen toured as a professional
singer throughout Europe and the
West Coast.

Independents
Continued from Page 3

Elected as Vice-Chairmen along
with Parks were Ken Woods and
Jack Pride. Other officers are
Treasurer Roy Perry, Secretary
Tari Laes, and Sergeant-At-Arms
Bob Witte Sr.

Yearly dues for the Organization
of Entertainment Independents are
$30. For more information, contact
Tari Laes at (615) 297-9507.
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RADAR 32 is out...the results are in...and there’s
more great news for Mutual! In its first ratings report
since being acquired by Westwood One, Mutual
showed a phenomenal 25% increase in the all-
important adult 25-54 demographic. This makes
Mutual number one in audience growth and number
three overall among the 18 measured networks.
With a 51% increase in women and a number one
ranking in upper-income men, Mutual’s balance in
the key 25-54 category is unparalleled. For innova-
tion and information...it's the Mutual Broadcasting
System. MUTUAL SALES OFFICES: New York
(212) 661-8360 - Chicago (312) 938-0222 » Detroit
(313) 354-4270 - Los Angeles (213) 204-5000
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MUTUAL BROADCASTING SYSTEM
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AUDIO DATEBOOK

From the Beatles to Springsteen,
from the Bay of Pigs to the Iranian Hos-
tage Crisis, the sounds of a generation
come alive in this weekly
feed of audio cuts spotlight-
ing the unforgettable events
your listeners grew up with!

With Audio

Datebook, you have
a selection of
classic cuts from
the past 25 years
to use in morning
shows for trivia contests,
Today In History Features, news-
casts and drop-ins.

ABC Radio Networks delivers programming
L that wins big audiences—like American Top 40 With Casey Kasem,
| Paul Harvey, ABC News Coverage, Live Aid, American Country Count-
1 down, Rockline and Powercuts.

i

And now—Audio Datebook—
more programming that wins— \
from ABC Radio Networks.

For more-information about all the services
of the ABC Radio Networks, call John Axten,
Vice President ABC Radio Networks, (212) 887-5688.

r
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WASHINGTON REPORT

Senate Intrigued By Decoder
Chip Home Taping Solution

Use of a new encoding system to thwart home taping
of audio recordings emerged as a major new element in
the ongoing home taping royalty debate at a hearing of the
Senate Copyright Subcommittee Tuesday (3/25). If the
technology catches on, one senator said Congress may
have to require radio stations to air only encoded music.

Also at the hearing, the music
community for the first time un-
veiled a specific plan for exactly
how home taping royalties would
be distributed. All copyright
holders would get payments based
on amount of airplay and sales.
However, those whose works get
the least exposure would also get
additional “creative incentive
gl'a.nts."

“This seems like a
doubie, if not a triple

whammy to me.”
— Charles Ferris

CBS Demeonstrates
Coding Device
A highlight of the session was a
demonstration by officials of the
CBS Technology Center in Stam-
ford, CT of an anti-home taping
system they’ve developed (R&R
1/24/86). After listening. Subcom-
mittee Chairman Charles Mathias

(R-MD) said he could detect no dif-
ference between regular and en-
coded versions of “You Don’t Bring
Me Flowers’ by Barbra Streisand
& Neil Diamond.

CBS Inc. VP/Technology Donald
McCoy said the new process in-
volves removing a tiny fragment of
sound in the upper frequencies that
are inaudible to the human ear. A
recording device equipped with an
IC chip to scan for the ““copy code
notch” will record for no more than
20 seconds before a 25-second inter-
ruption begins.

“With interruptions of that sort.
it would effectively limit the value
of the recording,”” McCoy predict-
ed. He said chips will be ready for
mass production in a few months,
and will add no more than $5.00 to
the retail price of recorders.

Non-Copyable Music
Cheaper For Consumers
Recording Industry. Association

of America (RIAA) President Stan
Gortikov said the new process
could eventually lead to a “market-

NEWS BRIEFS

Congress Clears FCC
Stations Fee

Legislation imposing a variety of
“cost of regulation” fees on broad-
casters finally cleared Congress last
week and headed to the White House
for President Reagan’s signature.

When the fees take eftect, probably
next year, the largest single charge
for radio stations would be $6000 for
a comparative hearing. Applying for a
new FM or a major change in an ex-
isting one would cost $1800, while
the similar levy for AMs is $2000.
Selling a station will carry a $500 fee.

When first proposed by the Com-
mission last spring, the package in-
cluded a schedute of annual fees to
be paid by all broadcasters. But that
notion was quickly dropped after
strong protests from the broadcast in-
dustry.

NAB, ABES Seek 50 kw
For Class 3 Regionals

Class 3 AM stations, now limited to
5 kw of power, should be allowed to
have power as high as 50 kw as long
as nearby stations are fully protected
from interference. That's the thrust of
a rulemaking petition filed with the
FCC Jast week by NAB and the
Association for Broadcast Engineer-
Iing Standards {ABES),

The two associations also propesed
that daytimer Class 3s be granted full
nighttime operating status at the
power level they now use in the se-
cond hour after local sunset. NAB and
ABES say new international agree-
ments make the changes possible.

They warned, “The majority of
Class 3 stations continue to labor
under more than 30-year-old power
limits which have prevented them
from maximizing their operating facili-
ties and thus enhancing their ability to
compete under present-day condi-
tions in the broadcast marketplace.”

Other Key

Developments:

* FCC Chairman Mark Fowler's
legal assistant, Thomas Herwltz, will
Jeave the Commission March 28 to
become VP/Corporate & Legal AHairs
for Fox Telsvislon Statlons.

* WBSS/Pompano Beach, FL has
been ordered to pay a $10,000
fraudulent billing fine previously
issued by the FCC Mass Media
Bureau.

¢ Leonard Kahn has filed a com-
plaint with the FCC charging that
Motorola’s AM stereoc type accep-
tance should be revoked because the
firm's exciters produce signals that
violate Commission bandwidth occu-
pancy regulations.

place solution’ to the home taping
problem. Under RIAA’s plan, con-
sumers would have a choice of buy-
ing encoded recordings at a cheap-
er price, or paying an extra royalty
for nonencoded recordings that
could be copied. Gortikov resisted
repeated attempts by Mathias to
extract an estimate of what the
price differential might be.
Consumers would have still fur-
ther choices when buying equip-
ment, under the RIAA proposal.
Recording devices with encoder
chips would have no royalties add-
ed to their sale price. Non encoding
recorders would be subject to one-
time royalties in the Mathias home

“It fosters a marketplace
solution so that only
those who tape pay for
the privilege of doing
s0.”

— Sen. Charles Mathias

taping bill (S. 1739) equal to 5% of
their wholesale price, or 25% for
dual decks designed specifically
for recording.
Tape Tax Called
“Transitional’’

Gortikov acknowledged that use
of the chips is a “prospective solu-
tion” because pre-existing music
and recorders will be in use by con-
sumers for many years. During the
transition period, Gortikov said
there should be a royalty of one
penny per minute on blank tape to
compensate copyright owners.

Electronics Foes Deery

“Triple Whammy”’ Tax

Representing the consumer elec-
tronics industry’s Audio Recording
Rights Coalition, former FCC
Chairman Charles Ferris attacked
the encoding plan as unwarranted.
“The consumer ends up paying the
record companies for the right to
tape records he has already
bought. But let’s not forget that
consumers pay yet again when
they pay the tax on blank tape . . .
This seems like a double, if not a
triple whammy to me,” Ferris de-
clared.

Sen. Mathias said the encoding
process would allow record com-
panies “to distribute a copyable
recording for the home taping en-
thusiast, and offer others a less
expensive, uncopyable recording
... It fosters a marketplace solu-
tion so that only those who tape pay
for the privilege of doing so0.”

Sen. Howard Metzenbaum
(D-OH) praised the technological
advance as “‘a major step in the
right direction.” Metzenbaum call-
ed for a legislatively mandated
phaseout of the transitional tape
tax, observing. “Once somebody
sfarts collecting money, they never
stop.”

Sen. Dennis DeConcini (D-AZ)
suggested the encoding process
may only work if Congress:

¢ Requires radio stations to air
only encoded music

» Requires manufacturers to
make and sell both coding and non-
encoding recorders

* Requires record companies to
offer both copyable and uncopya-
ble product.

Who Gets How Much?

Composer and former Songwrit-
ers Guild of America President Er-
vine Drake testified that the
“music community has reached
what it believes to be a workable
and fair arrangement” for royalty
distribution:

* 2% divided equaily between the
Musical Arts Endowment and the
National Endowment for the Arts.

* 80% of the remaining pool
shared by 100% of copyright
beneficiaries, in proportion to
airplay and sales of their record-
ings.

» The other 20% in the form of
Creative Incentive Grants “to

“Once somebody starts
collecting money, they

never stop.”
— Sen. Howard Metzenbaum

those who received the smallest
share — about the lowest third” of
those who shared the 80% block.

Further, Drake said royalties for
each recording would be distribut-
ed as follows:

* 45% to the record company

* 30% to the performer or artists

* 23% shared equally by song-
writers and music publishers

*2% to union funds for musi-
cians and vocalists.

Another industry witness, RCA
Red Seal President' Bob Summer,
said the royalties would be divvied
up by a private music industry or-
ganization, limiting the govern-
ment to an oversight role.

NATIONAL ASSOCIATION OF BROADCASTE|

NEW YORK DELEGATION — Three dozen broadcasters from New York State were in Washington jast week. In
addition to carrying out their fifth annual "Call on Congress" lobbying visits, they attended NAB meetings that in-
cluded a briefing by FCC Mass Media Bureau Chisf Jim McKinney.
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WHAT'S NEW

Edited by Don Waller

CRESCENT CITY’S CONTRIBUTIONS

“| Hear You Knockin’”
Tells It lee it Was

For the better part of three dec-
ades, New Orleans functioned as a
virtual hit factory. From such pre-
rock giants as Roy Brown and Pro-
fessor Longhair to such future
rock ‘n’ roll Hall of Famers Fats
Domino and Little Richard and
’60s soulmasters like Allen Tous-
saint and the Neville Brothers, the
Crescent City's tradition surpasses
amost any other metro in America.

While certainly no single New Or-
leans record company developed
into anything rivaling Berry Gordy's
accomplishments with ‘Motown in
Defroit — which is one reason New
Orleans's contributions tend to get
overlooked — a recently published
book by Jeff Hannusch (aka Al
most Slim), entitled "l Hear You
Knockin'= The Sound Of New Or-
leans Rhythm and Blues” (Swaliow
Publications, $13.95), should set
the record straighter.

Basically, the 375-page paper-
back is an oral history; a collection
of interviews with 31 of New Or-

leans’s major music makers. Includ-
ed are piano players, bluesmen,
singing soul sisters, one-hit won-
ders, and behind-the-scenesters
ranging from session hit men to ear-
ly record moguls (Ace's Johnny
Vincent and Minit's Joe Banas-
hak) and DJs (Vernon Winslow
aka "Doctor Daddy-O"). Hannusch
has a workmanlike style, but his
ability to extract an apparently end-
less supply of anecdotes from his
subjects, most of whom haven't ex-
actly been overexposed in the first
place, makes for entertaining if not
engrossing reading.

Along with the rare photos and
regrettably incomplete discography
there's a lot of great stories here.
What's more, they'll make you want
to play the records mentioned.
Write to Swallow Publications at
P.O. Drawer 10, Ville Platte, LA
70586. Doncha just know it

WOICE TECH

—vs. Jingles——

Features

&OICE TECH

Jingles

Versatility

Stereo Imaging
Saturation
Turnaround Time
Audience Recall

Price
L

maximum
(use inside promos, over segues,

for contests, etc)

incredible
new and fresh
very quick
high

inexpensive

one dimensional
(only sound good going
into music)
mundane
over-saturated
slow
declining
very expensive

The research is quite clear .

VOICE TECH

. . jingles aren't working for radio

That's why smart radio statlons (like WBBM-FM, K5103-FM, WBSB, KRXY,
WCAU-FM, WPXY, WNOR-FM, WHRK, WQFM, CIRK and many more) are
switching to VOICE TECH at an unprecedented rate.
Get the most amazing vocal creations ever on a buy-out basis . . .

Call for your demo today!

RCWN BAG PRTINK

STICNS

: 24 S

EUDCRA

vCCDh CCLC. 8C11C

STREET
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Marketing at (612) 333-0471

Surf 'N’ Sound

Now you can surf, swim, or even skinny-dip to the accompaniment of
your favorite songs with the “Aqua Tunes” waterproof radio pouch. Man-
ufactured by Denver-based Product Masters, the see-through sack
holds your personal stereo flat against the small of the back, fitting snugly |
around your waist by means of an adjustable belt.

Volume, tone, and tuning controls remain easily operable through the
soft, transparent package. For further information, contact Potential

ials In

- Office
“THumor

For years the phrase “executive
humor" was looked upon as at
least a contradiction in terms on
the order of “jumbo shrimp" or
“military intelligence.” Now a re-
cent survey shows that a sense of
humor can mean a significant in-
crease in an executive's dollar
value.

As reported in the Wireless
Flash radio news service, Robert
Half, who conducted the survey
for Working Woman magazine,
found that 84% of the U.S. ex-
ecutives polled feel employees
with a sense of humor do a better
job. What's more, employees with
a sense of humor are viewed as
being more creative, less rigid,
and more willing to embrace new
ideas. Half notes that one doesn't
necessarily need to be a clown to
be The Boss (or else every MBA
program would require classes tith-
ed, “The Bottom Line On One-
Liners"), but an ability to look at life
from the lighter side is essential.

After all, even more important
than the ability to laugh at oneself
is the ability to chuckle over the
boss's jokes. That can make a BIG
ditference come raise and promo-
tion time. Funniest thing we've
ever heard . .

CONCERT PULSE
LW TW ARTIST

ZZ TOP

RUSH

KENNY ROGERS -
ALABAMA

JOHN C. MELLENCAMP
PAT BENATAR
AEROSMITH

HEART

LOVERBOY

11 10 JANK WILLIAMS JR,
13 11 RATT

--12 WILLIE NELSON

12 13 DAVID COPPERFIELD
15 14 DIO

10 15 MOTLEY CRUE

14 16 KISS

16 17 TWISTED SISTER

17 18 THOMPSON TWINS

18 18 SQUEEZE

19 20 NIGHT RANGER

CONO B OWH -
©WOND GO EWN =

The CONCERT PULSE is a weekly
computerized report ranking each arfist by
their average box office gross reported per
venue. Courtesy of POLLSTAR, a publication
of Promoters’ On-Line Uistings. (800) 344
7383, or in Calfornia, {209) 2242631

S ape &Y arel

Sam? ‘L»m&. Mhumﬂ

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411




It’s Saturday night. The lights are dimmed. The radio is
turned up. And millions of peopie tune in to the biggest

oldies party in America—a party that joins music fans
from all over the U.S.

And there’s nothing like the music. There’s nothing
like the excitement. There’s nothing like the weekend
fun of a SOLID GOLD SATURDAY NIGHT.

SOLID GOLD
SATURDAY NIGHT
starring Dick Bartley.

The original, and the

most successful, live

music request call-in

show in the U.S.—

featuring five hours of

non-stop party music

from the Golden Age

of Top 40. Where

every Saturday night,

thousands of fans from Baltimore to Hawaii call the toll-
free hotlines to request their favorite hits from the 50,
60’s, and 70’s.

The man who brings it all together is host Dick
Bartley, America’s leading authority on vintage rock,
playing the original stereo recordings of the cladsics—
many of which are rare collector’s items from our own

RADIO NETWORKS

New York Washington, D.C. Chicago Detroit

spectacular library. That library of thousands of
selections is indisputedly the best, most complete stereo

_ collection of oldies in the nation.

The party goes on all night with listener participation,
trivia, quizzes and incredible hits. And each week Dick
spotlights a different artist, group or theme from the
Golden Age of Top 40. In fact, it’s not unusual for the

superstars themselves to call in
and join the fun.

In short, there’s
nothing like the
music . . . the loyal
following . . . the
drawing power of
SOLID GOLD
SATURDAY NIGHT.

So, come on! Join
the more than 250

affiliates nationwide that air the
leading live oldies call-in show in America. SOLID
GOLD SATURDAY NIGHT.

SOLID GOLD SATURDAY NIGHT is transmitted live,

in stereo, via satellite, and is available on a barter basis.

For national sales information call (212) 575-6133.
For clearance information call (212) 575-6100.

Dallas Los Angeles London




WE'VE GONE

THE Q102 MORNING 200 WKRQ CINCINNATI

(Pictured from left to right) James “Squirrel” Stadtmiller—Account Executive/Air Personality,
Scott Shively—News Director, Chris O'Brien—Air Personality, Jim Fox—Operations Manager/Air Personality.

Our affiliation with the ABC FM Radio Network provides us with services
we can use— every morning! Comedy cuts, entertainment news,
pertinent actualities and correspondent reports from ABC’s exclusive
Young Adult Newscall...and now AUDIO DATEBOOK—classic cuts from
each day in history. ABC FM understands the unique programming
services that fit our specific needs—and they deliver.

For More Information, Call
Gloria Briggs, Director
212-887-5652




PRO:MOTIONS

Elektra Ups
Pellegrino, Steinberg

4 u

Tony Pellegrino

A

Peter Steinberg

Elektra Records’ National Single
Sales Manager Tony Pellegrino
has been promoted to East Coast
Regional Marketing Manager. The
ning-year WEA veteran has also
served as single specialist/special
projects coordinator at the WEA
Philadelphia branch. Succeeding
Pellegrino as National Single Sales
Manager is Peter Steinberg. He
joined the label in 1984 as an as-
sistant to the VP/Sales.

PROS ON THE
LOOSE
Ed Chandler — PD/middays

Transtar Country Network (818}
764-7695

Pattl Cheeks — Assistant PD/MD
WJXQ/Lanslng (904) 788-2599

George Federick — Nights
KLSC/Denver (303) 777-8654

Roger Pipar — PD KXJX/Des
Molnes (515) 627-5959 or (515)
279-8630

Stacey Ruben — Ovemights
KVEG/Las Vegas (702) 734-7956

Melanie Woodward — News Di-
rector KOSOfModesto (209) 545-
3732

L.R.S. Names
Kelly, Blumenthal

Karen Kelly

Karen Kelly has been appointed
National Director of Video Promo-
tion for L.R.S. Records. The four-
year label veteran mest recently
served as Western Video Promo-
tion Director/Tour Publicist/Tour
Coerdinator. Kelly will continue her
Tour Coordinator duties. In addi-
tion, Lorl Blumenthal comes
aboard as National College Promo-
tion Director. Before this she log-
ged experience in the pubiicity de-
partment at Elektra Records, as an
intern at A&M, and as a promotions
representative for Columbia Pic-
tures.

Hamilton Handles WLIF
Co-op Sales

Frederic Hamliton Jr. has been
tapped as Co-cp Sales Coordinator
at WLIF/Baltimore. Bafore accept-
ing this post, he was Exec. VP at
advertising agency Griffin, Hamil
ton & Thompson, In¢. Hamilton's
career includes stints as Media Dr-
rector for Mathls, Burden & Char-
les, In¢. and VP/Media Director at
Griffln, Gottenkieny & Daly, Inc.

NYRN Promotes Two

The New York Radio Network,
the joint sales division of WHN &
WAPPI/New York, has upped Dav-
ina Greenspan to Retail Sales
Manager and Rae-Carole Fischer
to National Sales Manager. Fischer
joined NYRN as an AE in 1985,
moving over from neighboring
WNBC. Before coming to NYRN as
an AE, Greenspan held similar
posts at crosstown WBLS and
WKHK.

Suite Beat
Bows Chameleon

The Suite Beat Music Group has
established a new subsidiary label,
Chameleon Records. The label's
first release is “Poison Love” by
Biood On The Seddle. Chameleon
may be reached at (213) 973-
8282.

Ferris Joins
Wolfe Company

Wendy Ferris

The Wolfe Company, Inc. wel-
comes Wendy Ferris as Director of
Public Relations. Prior to joining the
firm, she heid a similar post at Kra-
gen and Company; before ihat
Ferris served as West Coast Direc-
tor of Public Relations for ASCAP.

Schlesinger New
Allied Artists VP

L¥ &

e
Bob Schlesinger

Bob Schlesinger has been ap-
pointed VP/Marketing for Allied
Artists Records. His background
includes an intemship at Los An-
geles’s Original Sound Studio and a
period as partner/owner of BAM
Management.

MCA Promotes Sobo

Morley Beth Sobo

Morley Beth Sobo has been up-
ped to Manager/Product Services
at MCA Records. She was previ-
ously Coordinator/Product Serv-
ices. Before that Sobo spent two
years as Art Coordinator for CBS
Records/West Coast.

Manhattan Taps Gold

Jack-Gold

Jack Gold, whose record-busi
ness career dates back to 1957,
has been named Song Consultant
to Manhattan Records. He's a for-
mer Columbia VP/ASR who, prior
te his retirement from CBS in 1982,
worked with Johnny Mathis, Bar-
bra Strelsand, and Gladys Knight,
among others.

Friedman Creates Firm

Carol Friedman has exited as
Eloktra/Asylum's Creative Director
to form her own company, which
will speciaiize n full-scale visual
services for recording artists, Fried-
man may be reached at (212} 925-
4951,
West Shifts To IVE

Former KMGG/Los Angeles per-
sonality and current media consul-
tant Randy west has signed with
International Video Entertain.
ment to develop and implement ra-
dio advertising and prometional
campaigns,

CHRONICLE

Born To:

® Christal Radlo/New York Re-
search Manager Art Salisch and
wife Laura, a second daughter,
Elizabeth Brooke, February 22.

® WOUR/Utica GM Jeft Chard
and wife Kathy, their first child,
Jennifer Alyssa, March 13.

® KKLT/Phoenix PD Sam Church
and wite Paula, daughter, Emma
Grace, February 12.

® EM| Records Assistant to the
President Cialre Paul-Cook and
husband Steve, son Devon Char-
les, March 10.

Married:

® KESl/San Antonio Assistant PD
Jim Robinson to Ann Cherkis,
March 3.

® KAAK/Great Falls PD Ted
Rose to Diane Lindgren, on the air,
March 21.

Kenswil, Fenslon

MCA Names

Carol Fenelon

Lawrence Kenswil has been ele-
vated to Director/Business and Le-
gal Affars at MCA Records. He
was previously Associate Director/
Business and Legal Aftairs. Kenswil
joined the label two years ago from
the law firm of Mitchell, Silberberg
& Knupp. Succeeding him in his
most recent post is Carol Fenelon.
She most recently served as an
associate at the San Francisco-based
taw firm of Orrick, Herrington & Sut-
clitfe.

CHANGES

Monique Smolonsky, Editeri-
al Assistant for CBS Records/New
York, has been promoted to For-
eign Language Editor.

Barbara Rose Aglietti, tor-
mer Executive Secretary at CBS
Records/New York, rejoins CBS as
Product Coordinator.

Roy Coates, former Customer
Service Representative for CBS
Music Theatre International/New
York, joins CBS Records/New York
as Product Goordinator.

Stacy Banet, Natonal Dance
Club Promotion Director for 1.R.S.
Records/New York, adds East
Coast Publicity Coordinator to her
responsibilities.

Stevie Burk, former Sales Man-
ager at KIRK & KRYL/Kirksvilie,
joins KKLT/Phoenix as AE.

New This Week:
WNYS

WMMS

WRCK
WBEN-FM K104
95XIL

WCKN
99KG

from Canada’s 5x platinum album Afien Shores ‘@
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When It Feels

This Good,

Once Is Not

Enough.

“Feel It Again”
By Honeymoon Suite

From Their
Album

The Big Prize

This Week’s Summary:
| CHR NEW & ACTIVE
121/34

44 Up Moves
18 Debuts
34 Adds

Track ©

Produced by Bruce Fairbairn
Management: Stephen Prendergast/Head Office Management
© 1986 Warner Bros. Records Inc.
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After a few months of peace and
quiet, CBS was back at the center of the
rumor mill early this week. One report
had oil baron MARVIN DAVIS eyeing the
company, while another said LOEW’S
CORP., which already owns 11% of
CBS, wants to take control. Chairman
TOM WYMAN responded that CBS is
not engaged in any negotiations, and
plans to continue its path as an
independent enterprise.

An enormous fire destroyed the
10,000-sq. ft. building housing KUPL-
AM & FM/PORTLAND's four transmitters,
knocking the Country combo off the air.
A nearly-new FM transmitter is the
suspected “culprit.” PD BILL BRADLEY
reports, “The phone call telling you it's
on fire does not prepare you for what
you see when you get there. But the
whole market has shown incredible
support. Listeners have called in offering
to send in contributigns. Our jocks are
working regular shifts answering phones,
which have been ringing off the hook.
We want to maintain touch with the
listeners.” While both stations are
expected back on next week, the AM
will be at reduced power because the
equipment controliing its directional array
literally melted.

After two decades with WJR/
DETROIT, we understand VP/GSM JIM
LONG is being promoted to
President/GM for Cap Cities-ABC sister
station WPRO-AM & FM/PROVIDENCE
.. . And advance congratulations to
WGCIAM & FM/CHICAGO GSM ABE
THOMPSON, who's moving up to
VP/Station Manager. Details on both
stories next week.

BIRCH has reset the timing of its
quarterly surveys, moving up each
sweep one month to more realistically tie
in to the actual season cycle. March-May
will now constitute the spring survey,
June-August will represent summer, etc.
As a result, Birch's quarterly reports will
arrive a month earlier than Arbitron’s.

Meanwhile, ARBITRON is
considering conducting customized
station qualitative research for
subscribing stations as a new service.
The idea involves “re-interviews” of
diarykeepers, which could give stations
detailed profiles of their listeners. Look
for a decision by August.

Industry watchdogs are sniffing for
clues to the new name for the
METROMEDIA radio group when CARL

A LITTLE BIT O’ SOLE — WXLP/Quad Cities Asst.
PD/afternoon man Gene Olson (above) felt sorry for
former Philippine “Queen’ Imelda Marcos, who had
to skip town and leave behind her 3000 pairs o’
pumps. So, in tongue-in-shoe fashion, Gene asked
his well-heeled listeners to send in their orthopedic
offerings. In five days, folks forked over a five-foot flo-
tilla (1500 palr) of waffle-stompers, work boots, and
wingtips, from which a select sample will head for Ha-
wali. The AOR outlet laced up national publicity, and
local charities will walk away with a ton of extra foot-
wear.

BRAZELL & Co. complete their leveraged
buyout (see Page 1). “We have a name
selected but haven't announced it yet,”
said Carl. “We're searching to make sure
it's available in all 50 states before we
announce it.” Could it be
METROPOLITAN? After all, that was
Metromedia’s original name when
Chairman JOHN KLUGE joined the
company back in 1959.

Word on Wiishire is that former L.A.
GM GORDON MASON is coming down
from the “mountain of 'JOI” to become
Executive Director of the SOUTHERN
CALIFORNIA BROADCASTERS

* ASSQCIATION. Ratification of Gordon's

appointment is expected next week,
which will place BOB LIGHT, a longtime
SCBA resident, into the organization’s
political arena with a nice, longterm
contract.

Across town, DEAN
GOSS has indeed left his
morning show on RKO
oldies outiet KRTH/LOS
ANGELES for the same
shift on crosstown AOR
KMET, where he'll be
teamed with DENISE
WESTWOOD and
newsman PARAQUAT
KELLY. Taking over for
Dean at KRTH on an

Dean Goss
interim basis is JAY GARDNER (might
ROBERT W. MORGAN get the

Continued on Page 20

WESTWOOD ONE

TO AIR DATE TIME
PeosrAM DIRECTORS PRI, 4-18 75 M.
FROM ‘AREA CODE NUMBER

S1B-3804- SO0 -
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FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE .. .AND ONLY
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GIVAERS

DEBUT
*8T0 *2

The first hit single from the
flinal motion picture soundtrack

{E COUNCIL

and more.

Yduced by Clive Langer
and Alan Winstanley
except "Absolute
Béginners” and "That's

Motlyation” produced by
David Bowie, Clive Langer
afll Alan Winstanley

g

k
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&
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©1986 EMI America Records, a division of Capitol Records, Inc,



“ROUGH
BOY"”

_CHR BREAKERS

TRACK

: ©

©1986 Warner Bros. Records Inc.
.
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Continued from Page 18

permanent slot?). Meanwhile, KRTH-AM
& FM PD PHIL HALL has hired
WTIC/Hartford's DAVE MICHAELS as
Creative Services Director for the
combo, which leaves 'TIC PD DAVID
BERNSTEIN seeking someone who likes
to make big productions out of things.

Newly-appointed FAIRWEST VP/
Programming REID REKER (R&R 3-21) is
taking over as PD at AC outlet KEY103/
AUSTIN, and will set up shop for his
consultancy work from there. “it makes
sense to be at a station so we can put
our ideas to practical use,” says Reid.
But, oops! KEY103 is a MCVAY MEDIA-
consulted station! So it looks like a
consultant will be consulting a consuitant.
Maybe a consulting firm shouid buy the
station . . . but probably only after a
thorough consuiltation.

JULIAN LENNON found himself
backed up in traffic en route to a
Concorde flight for an NBC Live Album
Party broadcast March 20. So his taxi
driver drove along the shoulder of the
road to attract police attention (and an
escort). Instead, a cop gave him a ticket,
and J.L. missed his plane. But thanks to
the assistance of NBC London Bureau
Chief FRED KENNEDY, a live
Transatlantic broadcast was wired up at
the last minute with host DAN NEER in
N.Y. and Lennon in London. NBC even
managed to hook up phone call capability
for its listeners, making the whole event
a real “close call.

MICHELLE WALKER, a parttime DJ
on WDTXIDETROIT, found herself out of
work after winning a trip to Daytona
Beach from competitor WCZY-FM.
Michelle told the local paper that her
bosses LORRAINE GOLDEN and JIM
HARPER gave her the choice of
accepting the prize and being off the
team or declining the gift and staying on.
“| asked when I'd work again,” she said,
explaining she hadn't been on 'DTX for
two weeks. “I was told they didn’t know.
| decided not to remain on their team if it
meant being on hold.” Said Jim, “it's
quite common and well-known that
employees at one station do not accept
prizes from another station. It will be
interesting to see if she’s going to end
up working over at WCZY."”

To heck with “The Price Is Right” —
professional contest players can make
more money on L.A. AOR radio. Drive
away one of KLOS's Porsche 944s
(they're giving away #1-1 now), or try
KMET'’s current key-song promotion, the

“Million Dollar Minute.” The winner gets
60 seconds in a bank vault to carry out
up to $1 million in cash.

WXRK/NEW YORK has a neat
“Easter Sunday Acoustic Extravaganza”
(make that Eggstravaganza) planned.
Over 20 New York-area musicians,
including SUZANNE VEGA and TOM
PAXTON, will be playing live in the studio
on VIN SCELSA’s Sunday (3-30)
morning show.

A tip of the hat to KLOL/HOUSTON's
“Rock 'n’ Roll Auction” that raised
$13,000 for the RONNIE LANE
FOUNDATION, which helps distribute
information on developments in research
on Multiple Sclerosis.

Who are the gainers in the latest L.A.
ARBITREND? New Urban KPWR (Power
106) climbed 1.9-2.6, while “Format
41" KIQQ rose again 3.2-3.9. AOR
KLOS slipped 4.4-3.4 and CHR KIS-FM
dipped 8.5-8.0 but it's still #1 and back
to giving away up to $5K a day.

Are you a “gut-slamming” talk host?
"You know who you are,” says KFYl/
PHOENIX PD TOM LEYKIS, describing
his idea of a good talent. Latest to come
aboard is former WWDB/Philly PD/PM
driver STAN MAJOR, who's now
handiing 9-noon.

And speaking of good news talkers,
one of America's best-known personality
newscasters/morning sidekicks is coming
out of a year's sabbatical. JIM REIHLE,
remembered well for his years with Bill
Tanner at Y100/Miami and WASH/
Washington, can be contacted at (406)
287-5608.

The new morning man at KKLI/
PORTLAND is none other than TOM
PARKER, who made it “big” in San
Francisco at KFRC, KYUU, K101, and
KGO-TV after starting his career in the
City of Roses at KGW.

Hopes for a speedy recovery to
WGRD/GRAND RAPIDS MD SEAN
STEVENS, who's in the hospital for back
surgery. Sean'li be back in action in a
few weeks.

And get-well wishes to FRED
KELLY, who's recovering in Nashville’s
St. Thomas Hospital from a heart attack
he suffered March 20. Fred is married to
independent promoter BARBARA
KELLY.

IKE MONEY IN THE BANK

B

1554 Pinecreck Wai' + Woodstock, GA 30188 'EALENTMASTFRS

It's the way many of today’s

leading broadcast executives are
describing the quality of talefit
available from TALENTMASTERS. For

more information, write the Atlanta |

offices or call (404) 926-7573.
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JHAN HIBER

The Next Generation
Of Research

The last few years have seen a dramatic increase in
the sophistication of radio programming, marketing, and
selling. As the sophistication has increased, the need for
accurate, action-oriented research has also increased. To-
day, telephone perceptual studies, focus groups, and mu-
sic tests are not only commen but considered mandatory
by most major broadcasters. However, in spite of the
growth in the use of radio research and the multiplication
of techniques, research has not responded to the growing
complexities of modern broadcasting.

Research continues to examine
listeners’ perceptions of stations
and look at the differences between
radio stations in a broad sense.
This type of general, broadbrush-
stroke information was sufficient
when there were fewer radio com-
petitors. With one Top 40, one Adult
Contemporary, a rock. and a Coun-
try station in a market, differences
between stations were large; the
“big picture” was sufficient to for-
mulate better programming and
target marketing.

Now most markets have several
stations in each format. For exam-
ple. a single market can have three
or four AC stations, each attempt-
ing to appeal to a slightly different
audience. There is an urgent need
for research to be more specific,
concrete, and action-oriented.

The next generation of- research
must address areas that have not
been examined at all or inade-
quately. Advertising is rarely in-
vestigated in market research.
Music trends are generally ignor-
ed. And personality has been given
little attention. Let’s look at a few

of the issues, which should be the
focus of the next generation of
market research for radio.

Marketing And Advertising

Advertising can represent a
large percentage of station opera-
tion. Yet, in spite of the large dollar
amounts spent, less is understood
about effective advertising than
most other aspects of radio. To
make the most efficient use of the
advertising dollar, stations must
know how much money to spend,
where to spend it, and what to say.

The next generation of advertis-
ing research must answer these
questions:

o Is it better to buy a few expen-
sive prime time commercials or a
larger number of less expensive
commercials? Can we buy around
prime time?

» Do we need 30-second commer-
cials? When are 15-second com-
mercials as effective?

o Is it possible to spend too much
money on advertising?

By Jon Coleman

* What types of messages will
motivate listeners to try our sta-
tion? Does the message -vary by
different age groups or listeners to
different formats?

+ Can outdoor be a cost-effective
alternative to television in certain
situations?

Personality

Music research has reached a
high level of sophistication. Time
and again music research has
demonstrated its value in aiding
broadcasters in determining the
songs that listeners like and dis-
like.

An equally important element of
radio is personality. However, per-
sonality has been virtually ignored.
Research measures the awareness
of personalities, but it does not help
in determining the best approach
for personality on a radio station.
Research tells us that humor is im-
portant, but it does not tell us what
is funny.

The next generation of personali-
ty research must answer these
questions:

¢ Is a specific disc jockey right
for our station?

* Should he be alone or should we
put him together with a team?

o When is a “morning zoo’' right
for a particular station?

¢ Can we test humor bits like we
test songs?

 Is some humor too blue or too
corny for my listeners?

W

Jon Coleman

|
|

]

Jon Coleman is President/- |
founder of Coleman Research, |
Inc. His 11 years’ experience in
radic research and marketing in-
cludes work with Frank N. Magid ‘
Associates. From there he went
on to found Audience Develop-
ment, Inc., a subsidiary of TM Pro-
ductions. A year later he estab-
lished The Media Associates, |
which handled both radio and TV
stations; in 1980 Audience Anal-
ysts was created from The Media
Associates to exclusively serve
radio stations. In 1983 the name
Audience Analysts was changed !
to Coleman Research.

« What is the listener reaction to
laugh tracks and how often should
they be used?

¢ What is the listener reaction to
preproduced character bits?

e Are phone bits funnier than
preproduced bits?

Trends In Musie

Some people believe that radio is
very good at reacting to changes in
music tastes. Unfortunately, radio
stations more often react to
changes slowly and inappropriate-
ly. Consequently, many radio sta-
tions fail to be fully in synch with
its listeners’ tastes. Determining
the future of every format depends
on being able to anticipate chang-
ing trends in music.

The next generation of music re-
search needs to answer these ques-
tions:

« Do formats really die? What is
the future of Easy Listening, Coun-
try, and every other format?

«Is a change in music tastes
temporary or permanent? Is it a
trend or a fad?

* Where is my format going?

o If my listeners’ music tastes
are changing, will I need to change
formats, or can I evolve?

Sales

Advertising, personality, and
music trends are only three of the
areas that research has not ad-
dressed adequately. There is one
area, however, that research has
not touched. Except for rating ser-
vices, radio sales has been virtual-
ly ignored. Yet, research can help

sales as much as it has helped pro-
gramming.

Radio serves two customers, the
radio listener and the radio time
buyer. Over the years we have
learned much about the radio lis-
tener. Isn’t it time we learned as
much about the radio buyer? The
next generation of sales research
must answer these questions:

« How do advertisers perceive
different radio stations?

* What kinds of services are time
buyers looking for?

* Should I put my money into
time buyer cruises or into qualita-
tive audience research?

« How can we make radio adver-
tising more effective for our cus-
tomers?

Conelusions

Research continues to ask the
same questions and come up with
the same answers. Within the re-
search business, it has been the
methodology that has been the
focus of change. Research compa-
nies have changed the methods by
which they ask the same old ques-
tions, rather than closely examin-
ing the needs of radio stations and
developing ways of addressing the
demand for more sophisticated in-
formation.

There are literally hundreds of
questions in programming, mar-
keting, and sales where we need
more specific and concrete an-
swers to take radio to the next level
of sophistication. The next genera-
tion of research requires that we
answer these questions.

IT

O =

' Local. Flexible. Complete.

Every week we will supply your station with all the necessary ma-
terials and information to construct your very own "network-style”
weekly music interview/profile special hosted by your own station’s
air talent and today’s hottest and brightest music artists. Each
week your station could be rolling out the red carpet for such super
performers as Huey Lewis, Whitney Houston, Journey, Lionel
Richie, Hall & Oates, Michael Jackson, Phil Collins, Starship,
Wham!, Tina Turner — a virtual Who's Who from the music world!

U HOST IT is flexible and local. You title the show, and program the music that
fits your station. We have inventively formatted U HOST IT for both CHR and
uptempo AC stations. For your demo and exclusively in your market, call our
National Sales Office:

M@@SA“‘

Post Office 22
Boston, Massachusetts 02168

Tel. (617) 449-0835

MUSIC NETWORK or in Los Angeles (818) 880-6105

RaR FRIDAY, MARCH 28, 1986/23




= BOORMELE ey

FALL "85

Arbitron Demographic Rankings

345) THE PROGRAM DIRECTOR’'S HANDBOOK, Bob Paiva The
author strips away mystique and misinformation to provide a wealth of practi-
cal information and thoughtful examination of the program director’s functions,
the creative, the administrative, and the profit-making responsibilties, as well

asspecial talents required for success. 162pp.(P) $9.95

341) ANINSIDERS GUIDE TO ADVERTISING MUSIC. Walt Woodward
An excellent reference for advertising music professionals which goes right to
the heart of the jingle industry. Detailed, informative, and insightful, it covers
how and why music works inadvertising, when and how to use it, and all crucial
elements of production for quality radio and TV campaigns

126 pp.(H) $14.95 Optional cassette $5.95 extra

Philadelphia

WMMR Sweeps All Aduit Demos; WUSL Retains Teen Control, But Sinks In Older
310) HOW TO MAKE AND SELL YOUR OWN RECORD, Diane Sward Demos; WKSZ Grows in Older Adult Demos; WSN! Posts Gains With All Adult Demos.

Rapaport This brand new edition offers technical information, practical tips, SumFa 1217 SumFa 1834 SumFa 1849 SumFa 2554
and business guidance for self-production of record and cassette releases. '85 '85 Rank 'g5 '85 Rank '85 '85 Rank '85 '85 Rank
Every aspect of a recording project is covered, from planning and budgeting

through sales and promotion. Includes sample forms and worksheets as well as 1 1 WusLiBY) I SR 10 WMMR LS VMMR
advxcz onraising r:oney and negotiating cofnracts. 167pp.(P) $12.95 2 2 WCAU-FMI(CHR) 2 wusL 3 2 WMGK 2 2 WMGK
3 3 WMMR(AOR) 5 3 woa 2 3 wusL 6 3 WSN

306) THE PLATINUM RAINBOW. Bob Monaco, James Riordan  The best 4 4 WYSP(AOR) 3 4 WDAS 6 4 WSN 8 4 WioQ
book on approaching the music industry rationally and realistically, it includes 6 5 WDAS (B/U) 4 5 WMGK 5 5 WIOQ 11 5 WKSZ
sect‘lons on self-promotion and finding a manager, producer, agent. Complete 5 6 W2GO (CHR) 9 6 WSNI 4 6 WDAS 5 6 WEAZ(B/EZ)
.:na‘ysnl‘; of rehe;rsalst,}:he dsmi;e' the j;xllg k,);llle de;o or hn;;ster, ;tudxo p:re%alr;; 8 7 WPST(CHR) 6 7 WYSP 13 7 WKsZ 7 7 KYW
o e L FRecicl 2288, el :g;c:(l"; o 7 8 WMGK (AC) 7 B  WCAU-FM 10 8 KYW (News) 9 8 WXTU

’ 9 9 WSNI(AC) 10 9 WKSZ(AC) 9 9 WYSP 3 9 WwusL
161) 1985 PROFESSIONAL AUDIO BUYERS GUIDE, SIE Publishing 18 10 WIOQ (AOR) 8 10 WZGO 12 10 WXV 4 10 WDAS

This audio product reference yearbook profiles thousands ot products from
scores of manufacturers. It is Indexed both by brand and generic names for in-
stant accessibility, including model numbers, pictures, features, technical
specifications, and retail prices for comparison. 178pp.(P) $14.95

131) HOW TO BUILD A SMALL BUDGET RECORDING STUDIO FROM
SCRATCH. F. Alton Everest Presents the information needed for design,
construction, and operation. The emphasis is on budget studios suited to effi-
cient production of audio/visual, radio, television, and film material stressing
function, economy, and good sound quality. Includes 12 tested designs.
336pp.(P) $11.95

Detroit

WJLB Now Top Choice Of 18-49, Runner-up With Teens And 18-34; WHYT Now Teen
Champ; WRIF Leads With 18-34, Slips In Other Demos; WDTX Makes Good Debut
With Teens And 18-34.

120) CRITICAL LISTENING COURSE. F. Alton Everest This invaluable Sum Ko L1217 Sum'Fai 118:34 Sumpa 1849 Sum b :5 £4

course specifically addresses the important nuances of the audio world. The 85 '85 Rank 85 '85 Rank 85 '85 Rank 85 '85 Rank

106 page training manual with ten pre-recorded lessons on cassette tapes lead 2 % WHYT (CHR) 1 1 WRIF 2 1 wJLB 1 1 WJR

you from basic to advanced listening techniques in increasing progression. 1 2  WJILB(B/) 2 2 wlB 1 2 WRIF 5 2 WNIC =

Topics include estimating frequency, frequency band limitations, sound level 3 3 WCZY-FM(CHR) 5 3 WLLZ 4 3 WNIC 3 3 wisB

changes, components of sound quality, frequency response irregularities, 5 4 WLLZ (AOR) 3 4 WNC 5 4 WCZY-FM 6 4 WCZY-FM

various types of distortion, reverberation effects on speech and music, signal 4 5 WRIF(AOR) 4 5 WCZY-FM 8 5 WLLZ 8 5 WOMC

e 3129.95 - 6 WDTX(AC) 6 6 WHYT 3 6 WIR(Misc) 4 &  WIOI(BEZ)

104) RECORDING STUDIO HANDBOOK. John Woram A complete 8 7 WNIC(AC) 8 7 WKSG (Gold) 9 7 WHYT 2 7 WRF

handbook dealing with every major aspect of recording technology, including 6 8 WGPR(BI) 10 8 WOMC (AC) 10 8 WKSG 1 8 WKSG

transducers, compressors, tape recorder alignment, mike techniques, limiting 10 9 CJOM (AOR) 13 9 WJZZ (Jazz) 6 9 WOMC 8 9 WLTI

and expanding, noise and noise reduction, signal processing, magnetic re- 11 10  WMJC (AC) .10 WDTX 18 10 WLTI (AC) 8 10 WWWW (Ctry) o«
cording, and recording consoles and techniques. 481 pp.(H) $39.50 =

Boston

R & R BOOKS

IN ASSOCIATION WITH |

MIX BOOKSHELF

WBZ Now On Top Of 25-54 Demo; WBCN First With Young Adults, Second Choice Of
Older Adults; WXKS Places Second in 18-34 & 18-49; WSSH Achieves Good Adult
Growth.

Please ship books to: SumFa 1217 SumFa 1834 SumFa 18-49 SumFa 2554
'85 '85 Rank "85 '85 Rank '85 '85 Rank '85 ’85 Rank
) R . o 1 1 WHTT (CHR) 1 1 WECN 1 1 WBCN 1 wez
NAME 4 2 WZOU(CHR) 2 2 WXKS 2 2 WXKS 1 2 WBCN
2 3  WXKS (CHR) .3 WZLX (Gold) 9 3 WBZ(AC) 2 3 WHDH
ADDRESS = - 5 4 WAAF (AOR) 5 4 WROR 3 4 WROR 8 4 WSSH
3 5 WBCN (AOR) 7 5  WMIXI(AC) 10 5 WSSH (AC) 3 5 WROR
- . ——— 7 6 WROR(AC) 6 6 WVBF 4 6 WVBF 5 6 WVBF
LAl 8 7 WLD(BU) 4 7 WHTT 8 7 WHDH (AC) 6 7 WXKS
9 8 WVBF (AC) 16 8 WILD -8 WX 13 8 WBOS
PRIC
Send orders and BOOKA L E | |16 9 WBOS(Ctry) 3 9 WAAF 5 9  WMIX 10 9 WJB(BEZ)
payment to = . : | | 11 10 WHIY(AOR 13 10 WSSH(AC) 6 10 WHTT 13 10 WRKO (Tak)
R&R aooxsp el =
1930 Century Park W.
L Houston-Galveston
Subtotal o 5
P inUS ) KKBQ-FM Now Leads With Teens, Steady Second With Young Adults; KMJQ Maintains
e o Chlrpddentpodd D L Dominance With 18-34 and 18-49, Slips to Second With Teens and 25-54; KFMK Grabs
Pl T EICAD et A Older Adult Crown, Grows In Other Demos.
1Y ioraaiie o ety R andling, perBook | smte SumFa 1217 SumFa 1834 SumFa 1849 SumFa 2554
| '85 '85 Rank 'g5 '85 Rank '85 '85 Rank '85 85 Rank
TOTRL 2 1 KKBQFMI(CHR) 1 1 KMIQ 11 KMQ 4 1 KFMK
. 12 KMIQ(BY) 2 2 KKBQ-FM 4 2 KKBQ-FM 11 KMIQ
[ ENCLOSED CHECK OR MONEY ORDER 3 3 KRBEFM(CHR) 5 3 KSRR 6 3 KFMK 2 3 KKKFM
CBILLTO: [ VISA [ MASTERCARD [J AMERICANEXPRESS AR KSHR|(AOF) 5 2 LR 2 SR KU g O e
e e 2 i 6 5 KYOK(BU) 3 5 KLOL 3 5  KKKFM 5 5 KKBQ-FM
| 5 & KLOL(AOR) 8 6 KFMK (AC) 7 6 KSRR 3 6 KLUR
= - = | 9 7 KLT-FM(Clry) 6 7 KIKKFM 10 7 KODA 6 7 KLT-FM
SRESITCASDY E{DATE ] 7 8 KKKFM(Ctry) 7 8 KRBEFM 5 8 KLOL 8 8 KTRH
| 8 9 WLTR(AC) 9 9 KLT-FM 8 9 KLT-FM 10 9 KSRR
SIGNATURE R - o | - 10 KXKX (Span) 10 10 KODA (B/EZ) 11 10 KTRH (News) 9 10 KQUE (AC)
|
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FROM LOS ANGELES
TO LONG BRANCH . . .

FROM MIAMI TO MARQUETTE . . .
FROM SALT LAKE TO SOUTH BEND . . .

In the past 90 days CONCERNED STATION MANAGEMENT
in more than 25 markets signed WEISS & POWELL, INC.
as their National Representative.

Management at stations with specialized sales needs in SMALL, MEDIUM and
SELECTED MAJOR MARKETS have recognized that Weiss & Powell’s
“PARTNERSHIP” approach best suited their national sales needs.

If your current Representative is not communicating regularly, (not working as a
Partner), or if your share of National dollars is just not acceptable, it could be that
they are being forced to spend their time with their client stations in the top 50
markets, where their major income potential lies and their selling
and negotiating demands are.

For the first time a Major National Representative has been positioned to give its total
commitment and resources to stations in small, medium and selected major markets.
To stations with SPECIALIZED SALES NEEDS.

As an Interep Company, Weiss & Powell, Inc. offers tremendous resources, young
- and aggressive sales people, a full office line up. Participation in the industry’s
quality unwired spot network. Outstanding radio sales promotion and research
materials. The industry’s most effective new business development department. A one
hundred percent commitment to Radio! |

You have a new option . . .

NEW YORK BOSTON CHICAGO DETROIT ATLANTA DALLAS ST. LOUIS LOS ANGELES SAN FRANCISCO PORTLAND SEATTLE

Please call or write Ralph C. Conner, President
(212) 818-8950
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Federal Express To Distribute

Hands Across America Record

“Hands Across America,” the official anthem
of the coast-to-coast human chain introduced to
the U.S. during the March 28 Good Friday
simulcast, has been released as a single by EMI-
America.

To make the song available for promos and
other Hands related events, Federal Express has
donated their services and is overnighting the
single to 500 key R&R reporting stations
nationwide.

Jim Mazza, President of EMI- Amerlca who
provided the record to Federal Express said, “All
of us at EMI-America are delighted to be a part
of this once-in-a-lifetime experience. And we
couldn’t think of a better, and faster way to get
the record in the hands of program directors than
by Federal Express.”

Celebntues Record Raduo Updates

Starting this Monday, March 31, United
Stations Radio Networks will begin supplying
daily news-and-information updates to the
thousands of stations that have affiliated with the
“Hands Across America Coca-Cola Radio
Network.”

Stations will find these reports extremely
useful in keeping listeners aware and involved in
the progress of the hlStOl’lc event taking place on

May 25th. Film Stars Kathleen Turner, Glen

Close, Christopher Reeve and Susan Anton

recently visited the USRN studios in New York to

add their support for the project by recording updates.

Ohio Hands Office Opens
Ohio Governor [
Richard F. Celeste adds
his name to the
thousands of Ohioans |
backing Hands Across '
1

America. Governor
Celeste was joined by
singer Judy Collins at
the official inauguration
of the ‘“‘Hands” office in |
Columbus on March
12th. ‘
|

SN |
Te mate s padge Qo et 4 e
| 18 ]

Food Industry Back

Hands Across America

Safeway Stores and Famous Amos Cookies
have given their support to the 4000 mile human
chain stretching from the New York to Los
Angeles on May 25th.

All bags of Famous Amos Cookies sold
between March and the event will include an
invitation to “Join Wally (Amos) in Line.”
Famous Amos is also providing counter sign-up
cards in all Famous Amos Cookie stores along the
Hands Across America route.

Beginning in April, Safeway Stores will
include information about Hands Across America
on 62,000,000 grocery bags used in their 2000-plus
stores nationwide.

To join the Coca-Cola Hands Across America Radio Network call 212-764-3900

For public relations information call Coca-Cola USA at 404-676-5077 or Hands Across Ame!

rica 213-556-1812




SPORTS ON RADIO

i  RICHARD AGATA

BROADCASTING TRIPLE-A CHAMPION REDBIRDS BASEBALL

WAVG: Louisville’s Slugger

WAVG is fighting a tough
ratings battle in Louisville.
The AC-formatted AM
(WAV 970) is pitted against
WHAS and WRKA, both of
which can throw a mean
fastball. But WAVG has a

power hitter in its program-
ming lineup — the Louis-
ville Redbirds.

When the Henson Broadcasting
Co. purchased the station in 1981, it
simultaneously announced the
Redbirds would be coming to Lou-
isville, and that WAVG would be
carrying their broadecasts. Since
teaming up, WAVG has watched
its ratings steadily improve, while
the Redbirds have won three AAA
minor league baseball champion-
ships, including two in a row.

Station Manager Ed Henson says.
“At night in the spring book, we've
been in the top three or four every
year we've had the Redbirds.” The
latest Arbitron shows WAVG up
from 5.5-6.8, 12+. “We're real ex-

“Phil Donahue should be
glad A. Ray Smith didn’t
become a talk show
host. Frankly, you
wouldn’t want to put a
lot of team owners or
presidents of businesses
on the radio.” .

—Ed Henson

cited because now that Arbitron is
doing continuous measurement.
we'll finally get a summer book. So
it's going to be interesting to see
how baseball does in the summer.”

A Major League

Broadcast

“From day one,” continues Hen-
son, "‘our approach has been that
the Louisville Redbirds were going,
to be a major league product, and
we wanted a major league broad-
cast.”” To ensure this WAVG, to-
gether with the encouragement

S 2L

I'm a Louisville Redbirds listener!

Jim Fregosi

“If you're talking about
any one feature, radio is
very important to
whatever success we've

enjoyed here.”
—A. Ray Smith

says, “It's a pattern set by the ma-
jors.” Metzler, a radio veteran of
nearly 40 years, used to call the
plays of the Knoxville Smokies. He
recalls, “That was a real bus ride
through the mountains league.’”
Describing the Redbirds, he notes,
“They are, without question, the
most successful minor league fran-
chise in the country, ever.”

WAVG added to last year's suc-
cess by joining forces with Delta
Airlines to pull off a unique promo-
tion. The Redbirds are the St. Louis
Cardinals’ affiliate, so WAVG con-
ducted continuous registration at
the ballpark to send four people to
New York in June for a Mets-Card-
inals game. Four more people
were then dispatched to Minnesota
for the July AllStar game. And,
finally, four more fans were flown
to St. Louis for the October World
Series against the Kansas City
Raoyals.

Mr. Smith Comes
To Louisville

Radio’s role in the Redbirds’ suc-
cess is best expressed by club own-
er A. Ray Smith. He says, ‘“No
question about it. If you're talking
about any one feature, radio is very

"The Louisville Redbirds
are without question the
most successful minor
league franchise in the

country, ever.”
—Art Metzler

important to whatever success
we've enjoyed here.” In fact, the
outspoken Smith even has his own
radio call-in show on WAVG.

A WINNING TEAM — WAVG and the Redbirds have shared a cozy nest in Louisville
since 1981, when the Henson Broadcasting Co. purchased the station and announced
its affiliation with the ball club that same night. Pictured above is a bumper sticker co-
promotion; in the center photo are (I-r} Redbirds President A. Ray Smith, WAVG Sports
Director/play-by-play man Art Metzier, and Redbirds Manager Jim Fregosi; below is the
newly-renovated and always packed Cardinal Stadium.

“Phil Donahue should be glad A.
Ray Smith didn’t become a talk
show host,”” adds Henson. “Frank-
ly, you wouldn't want to put a lot of
team owners or presidents of busi-
nesses onl the radio.” But Smith is
decidedly different. The quick-

Continued on Page 28
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and support of Redbirds President
A. Ray Smith, employs two an-
nouncers at home and on the road
for every game.

WAVG does two pre-game and
two post-game shows. Art Metaler,
WAVG Sports Director and Red-
birds play-by-play anriouncer,




Continued from Page 27

witted owner brought his Spring-
field Redbirds to Louisville after
the city had gone for ten years
without a baseball team. “The
chief thing that’s really made him
successful,” says Henson, “is the
city was really crying for
baseball.”

“We have promotions almost ev-
ery weekend,” says Smith. “We
copied the Dodgers all the way.
Most of our promotions are based

SPORTS ON RADIO
WAVG: Louisville’s Slugger

“We integrate ourselves
within the community
problems . . . it's just
part and parcel of being
one big family.”

“From day one our
approach has been that
the Redbirds were going
to be a major league
product, and we wanted
a major league
broadcast.”

—Ed Henson

Another ingredient of the win-
ning formula in Louisville is Jim
Fregosi, the field manager. Frego-
si toiled 11 years at short stop for
the Los Angeles and California
Angels. He was often the teams’
only all-star before being traded to

—Art Metzler the Mets for Nolan Ryan. Ironical-

LOUI SVI LLE ly, it was with Ryan’s help that

Fregosi, as manager, led the Ang-

on radio communication; we put els to their first Western Division
great emphasis on it.” Although i crown in 1979. But since it’s base-

Smith champions the Redbirds’ big
league approach toradio coverage,
his opinion of most radio play-by-
play is less than flattering. “In gen-
eral it’s lousy. But there are some
good ones. It runs the gamut from
bad to outstanding. In the major

Competitor

5 /e P~
(kom peli ter)
1. one who competes, as a business rival 2. he who

strives to be the best, through intelligent use of IDB
satellite transmission facilities

leagues it’s mediocre; in the minor
leagues it stinks.”

One Big Family

Metzler, who’s been with WAVG
since 1959, believes success is owed
to the fact that Smith “has couched
his whole operation in the context
of a big family.” The announcers
make public appearances with the
ballplayers at hospitals, and “we
try to make ourselves as visible as
possible.

“We integrate ourselves within
the community problems, if we
can. It's just part and parcel of be-
ing one big family. I think the fans
recognize that we are the station
with the broadcast. No matter
what type of promotion we do, we
tie in our call letters with the Red-
birds.”

ball’s rule that managers are hired
to be fired, the Angels did just that
with Fregosi. Then Smith hired
him, and the Redbirds found them-
selves a skipper with bona fide cre-
dentials. In fact, the Sporting News
named him AAA Manager of the
Year for 1985. -
Record-Breaking
Attendance

The Louisville Redbirds have set
four of the top five attendance rec-
ords in minor league baseball his-
tory — and in as many years. The
best year was 1983 when over one
million fans helped the Redbirds
break by nearly 400,000 the previ-
ous record set in 1946 by the San
Francisco Seals. “WAVG does an
outstanding job in publicizing our
ball club,” comments Fregosi,
“and they really help our atten-
dance.”

Renovating Cardinal Stadium
(named for the University of Louis-
ville’s Cardinal football team and
not the Redbirds’ parent club) has
also boosted attendance figures.

Continued on Page 31
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IDB
SATELLITE
INTERCONNECT

IDB Communications has brought the competitive advantage of / CALL MOTOR
satellite technology to hundreds.of radio stations. In 1986, IDB R I PRV O
will transmit more than 2,000 Major League baseball games for 22
flagship radio stations. IDB offers uplinking from 41 American and
Canadian cities plus the radio industry’s largest fleet of transport-
able uplinks — smart radio stations call IDB to get the edge on
their competition ... 213-870-9000, ask for Peter.:

IDB-Communications . . . the only way to go is up!

lemmenar mamaaEH=

3 Vi Y e (904) 254-6760 M
jdbj IDBCOMMUNICATIONS TURN SUNDAY INTO

ROU MOTOR RACING NETWORK'
. it e SR MONEY-DAY .2 Soouacn onon o
.4 10525 W. Washington Boulevard @ Culver City, California 90232-3380 ® 213-870-9000 Telex: 277458 ]
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From Seattle Mariners