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Mary Bennett VP Station Manager at 

WDTX 
Jay Stevens PD at WOUE -FM 
Ron Thompson Station Manager, 
Patty Martinez OM at KWIZ -AM 
& FM 
Shelia Shipley VP /Promotion at MCA 
Nashville 
Tom Casey OM at KCKM & KFKF 
Bruce Pollock, John Fabian, Patrick 
Byrne VPs at Durpetti 
WNYS now Classic Hits WHTT with 
Jim Pastrick PD 
KGOL now Gold KZFX 
Pam Finn PD at KWLT 
Art Schroeder PD at KYXY 
Larry Hamby VP /A &R at CBS 
Nashville 
Greg Ausham PD at WQFM 
James Riggs President of new 
Emmis research firm 
Randy Lane VP /Programming for 
WAPI -AM & FM, WABB -AM & FM 
Wild Bill Scott PD at Z -Rock 
George Harvey Director /Radio 
Operations for Family Group 
Judy Ellis GSM at WORT; Joel 
Hollander GSM at WHN 
Mike Davis PD at WZZT 
Jay Scott PD at KSMG 
Ed Levine OM at WTRY & WPYX 
Cy Bridges GSM at KIRO & KSEA 
Jay McSorley GSM at WPOP 
& WIOF 
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FINANCIAL OUTLOOK AND 
PROGRAMMING MAVERICKS 
In a provocative yet pragmatic double - 
barrelled special for NAB Convention 
week, R &R examines radio finances and 
divergent avenues of programming. 
Highlights include: 

Paul Kagan waxing optimistic on radio 
investment opportunities 
Bill Collatos offering a guide for the 
entrepreneur 
Bill Stakelin's 1987 industry outlook 
Barry Skidelsky's handy financing 
primer 
A basic guide to budgeting 
Steve Goldstein on cutting -edge 
programming 
KPWR, WDTX, 91X, KINK, KBLX, 
and KISS profiled, plus interviews with 
Don Kelly and John Sebastian 
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NEXT WEEK IN R &R 
NAB Convention coverage in detail, plus 
pictorial highlights. 

Néwsstand Price $5.00 

KLAC & KZLA Up 
Epstein To VP/GM 
KLAC & KZLA /Los Angeles 

GM Norm Epstein has been 
elevated to VP /GNI for the Mal - 
rite Country combo. Epstein, a 

25 -year broadcaster with ex- 
perience in ownership, manage- 
ment, and research, joined the 
company in January when the 
L.A. stations were acquired. 

Malrite VP /California Sta- 
tions Steve Edwards said, "In a 

relatively short period of time, 
Norm has taken the L.A. sta- 
tions and developed a winning 
team of professionals dedicated 
to being on top in the market." 

Epstein served many years 
with Los Angeles stations 

GERMAN FIRM RAISES STAKE TO 100% 

GE Sells RCA/Ariola 
To Bertelsmann 

General Electric has agreed 
to sell RCA /Ariola, including 
RCA Records, to the West Ger- 
man publishing and entertain- 
ment conglomerate, Bertels- 
mann AG. The deal is subject to 
approval by various US and for- 
eign government agencies. 

RCA/Ariola President /CEO 
Elliot Goldman called it "a very 
positive move," and described 
Bertelsmann as a company 
"dedicated to the music busi- 

Metheny 
New PD 
At KTKS 

Kevin Metheny 

Veteran radio programmer 
Kevin Metheny, most recently 
VII-1 VP & Director /Program- 
ming, has accepted the PD post 
at Gannett CHR KTKS /Dallas. 
He replaces Chuck Morgan, 
who has been named PD at 
WRQX (Q107)/Washington (see 

separate story). 
Among Metheny's program- 

ming credits are WNBC /New 
York, WEFM /Chicago, and 
KSLQ /St. Louis. He told R&R, 
"The reasons this job is so ap- 
pealing are too numerous to list, 
but I haven't been this enthused 
in years. It's too soon to say 
what's going to happen, with all 
of the programming changes at 
KEGL, my station, and of 
course with Mark Driscoll corn- 
ing in at KLTY. However, I do 
know this: KTKS has a very 
strong morning show and the 

METHENY /See Page 12 

ness on an international basis, 
and very oriented towards art- 
ists and the creative side of the 
industry." 

RCA Corp. and Bertelsmann 
merged their international re- 

cording and music publishing 
interests to form RCA /Ariola 
last year (Ariola is part of Ber- 
telsmann). The joint venture, 
with operations in 18 countries, 

RCA /See Page 12 

NAPIER TAKING EARLY RETIREMENT 

Quick Set To 
Program WCCO 

After nearly ten years at full- 
service giant WCCO/Minneapo- 
lis, Jon Quick has been promot- 
ed from Director of Marketing 
to the new position of Program 
Manager. 

Simultaneously, longtime Di- 
rector of Broadcast Operations 
Byron Napier has announced 
early retirement at the end of 
the year. 

Quick will be picking up some 
of the responsibilities now 
handled by Napier, but WCCO 
plans to fill the Director of 
Broadcast Operations post fol- 
lowing Napier's retirement. 

WCCO VP /GM Steven Gold- 
stein commented, "For some 

time, Jon has wanted to move 
into the program planning and 

implementation area. We are 
going to make use of his leader- 
ship and creativity to enhance 
WCCO Radio's present and fu- 
ture programming efforts." 

Napier remarked, "To leave 
'CCO is a bittersweet occasion. I 
cherish my 19 years here and 
the special privilege of working 
with the best group of broad- 
casters in the country. 
Through this period of new 

technology, increasing competi- 
tion, and changing tastes, 
WCCO radio has remained 
among the nation's three lead - 

QUICK /See Page 12 

GRUBBS ASST. TO PRESIDENT 

Pool VP /GM At KXOK 
Longtime St. Louis radio 

management executive Nancy 
Pool has joined Chester Broad- 
casting Corp. as VP /GM for 
News /Talk outlet KXOK 
(AM630) /St. Louis. Pool suc- 
ceeds Exec. VP /GM Ron 
Grubbs, who's been elevated to 
the new post of Asst. to the 
President. Grubbs will now 
assist Chester in future acquisi- 
tions and also head the com- 
pany's sales division. 

President Emmett Capstick 
termed the appointments cen- 
tral to the company's expansion 
plans, indicating Chester in- 
tends to purchase not only an 
FM for St. Louis but additional 
medium market properties 
around the country. "Nancy 
will strengthen our manage- 

Nancy Pool 
ment team, and we're delighted 
to have her on board," said 
Capstick. "We're also pleased 
to announce Ron's promotion, 
as he has led the sales force at 
KXOK to record heights in re- 
cent years." 

POOL/See Page 6 

Norm Epstein 
KMPC and KOST, as well as at 
XTRA /San Diego. He also code - 
veloped the Marketron com- 
puter service company. 

He said, "Normally you have 
to be with a company for a cou- 
ple years to be a VP. Malrite did 
this for me after only a few 
months. I'm impressed with the 
people in this company, not only 
by their brains and methodolo- 
gy in terms of being a major 
force in American radio, but 
they have heart and care about 
people. What's the big deal 
about being a VP? It meant 
something because these people 
mean something to me. That's 
what's important." 

Morgan PD 
At WRQX 

Chuck Morgan 
After two years at KTKS/ 

Dallas, OM Chuck Morgan has 

been named PD at Cap Cities/ 
ABC CHR WRQX (Q107) /Wash- 
ington. He replaces Randy 
Lane, who rejoins Bernie Ditt- 
man as VP /Programming for 
WABB -AM & FM /Mobile and 

WAPI -AM & FM /Birmingham 
(see story Page 9). 

Morgan, who takes over next 
week, told R&R, "We have 
some perception problems, and 
we need to give it a better defin- 
ition and bring it back to its 
former stature in the market. 
I've made no hard -and -fast de- 

cisions regarding programming 
specifics other than to know 
we're going to turn this station 
around." 

Before joining KTKS, Morgan 
programmed WKQX /Chicago, 
WOMC /Detroit, WPIX /New 
York. and WYNF /Tampa. 

WRQX President/GM Ernie 
Fears noted, "We welcome 
Chuck to the Q107 team and ex- 
pect great things from a pro- 
gram director who has been so 

successful in the past year. I 
know his knowledge and experi- 
ence will be a tremendous asset 
to our radio station." 



FORMAT 41° 
SIX ARBITRONS WITH 

FORMAT 41 STILL WINNING 

MIAMI 

JOY 107 FM (WJQY-FM) 

#2 Adults 25- 54 6.3! 
#1 Women 25 -54 8.1! 

The Miami ratings prove that Format 41" is not just a short term success. 
Transtar congratulates the WJQY staff for a great effort. And congratulations 

to all of our new Format 41' affiliates for a great first book ... 

Find out how your station can join over 400 winning affiliates 
using one of Transtar's four quality formats! 

ADULT - CONTEMPORARY COUNTRY FORMAT 41;" THE OLDIES CHANNELS" 

1 -800- 654 -3904 

- - - - - -- NMI - - - - -- - - - MIR - -- - - BEIM IMP' 41/ 
NI v "=1 MN WM MI EN O 

The Quality Satellite Network 
Spring 1986 Arbitron, AQH Share, Mon -Sun, 6A- 12M,MSA 



SIM 
OAK, altaltilla 
MAKING AM STATIONS HAPPEN! 

May 

87,000 

MINNEAPOLIS 

KDWB -AM 

June 

98,700 
July 

112,300 

"We came on -board The Oldies ChannelSM in early May and the response has been tremendous! I believe there 

hasn't been an AM station showing this much growth so quickly in this market for the past ten years. I know 

you're getting the same results in other major markets. Panstar's Oldies Channel" is a winner! Congratulations." 

Doug Brown -KDWB 
Vice President, Group Operations 
Legacy Broadcasting, Inc. 

The Oldies Channel" is available on a market exclusive basis ... 

1- 800 - 654 -3904 

Please send me more information on "The Oldies Channels "" 

Name/Title. 

Station. 

Address. 

Phone. 

Send To: 660 Southpointe Court, Suite 300, Colorado Springs, Colorado 80906 

.1IN alIMM1 NIM 1MI/a" 
AM/ - a /MI IN / - ! - _ - IIN AIM 

MI NIA =-v ""0411=1 

>_ 

The Quality, Satellite Network 
1986 Arbitrends, 18+ Cume, Monsun, 6A -12M, MSA 



Ratings 
Victory 
Headquarters 
If you want to target Arbitron 
victory come see us. Put our 90 % 

success rate to work for you. 

Marriott Suite 2905. 

MAN HIRER & ASSOCIATES 
26384 Carmel Rancho Lane, Suite 202, Carmel, California 93923 (408) 625 -3356 
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SIMON'S SOUTH 
AFRICAN 
ODYSSEY 

In an unusual column, Walt 
Love interviews Paul 
Simon on his experiences 
recording his latest LP in 

the crisis -torn atmosphere 
of South Africa. 
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1v,ß Casey 

Casey OM 
At KCKM 
& KFKF 

Bennett Promoted To WDTX 
VP /Station Manager 

WDTX /Detroit has promoted 
GSM Mary Bennett to the newly 

created position of VP /Station 
Manager of the Metropolis CHR 
outlet. 

President/GM Lorraine Golden 

said, "Mary has done excellent 

Shipley Now 
VP MCA 
Nashville 

Veteran Country programmer 
Tom Casey has been named OM 

for KCKM & KFKF /Kansas City. 

Casey, whose first day was Friday 
(9-1), succeeds Cliff Blake, who 

was transferred to PD at Sconnix 

sister station WMXJ /Miami. 
Commented VP /GM Tom Bres- 

nahan, "Our entire staff is thrilled 
to have an expert like Tom Casey 
programming KFKF. His t ck- 

ground and credentials are impec- 

cable. He's going to become a real 
important part of the Sconnix 
team." 

Casey, most recently with the 
Creative Radio Network in Los 

Angeles, told R&R, "Cliff left a 
CASEY /See Page 6 

Shelia Shipley 

Shelia Shipley has been elevated 
to VP /Promotion for MCA Nash- 

ville, moving up from National 

Director of Promotion after almost 
two years in that post. She had join- 

ed MCA in early 1984 as Promotion 
Manager following five years with 

RCA as Promotion Coordinator. 
MCA Nashville President Jim- 

my Bowen commented, "I can't 
remember being happier for some - 

SHIPLEY /See Page 6 

NEW CALLS KZFX 

KGOL 
Goes For 
Gold 

Shamrock Broadcasting has 
switched the religious program- 
ming on recently acquired KGOL/ 

Houston to AOR Gold KZFX, 

adopting the slogan "Z107, Classic 
Rock 'n' Roll Of The '60s, '70s, and 
'80s." 

The station is headed by a trans- 
planted management team from 
crosstown "Classic Rock" pioneer 
KRBE (AM) - GM John Dew and 

PD Ted Carson. Market specula- 
tion is that KRBE -AM & FM PD 
Paul Christy will be joining shortly, 

KGOL/See Page 6 

Finn 
KWLT PD 

Mary Bennett 

Pam Finn 
After three years as Operations/ 

Program Manager at AC- format- 
ted KLTE /Oklahoma City, Pam 
Finn has been hired as PD at San- 
dusky Broadcasting's San Diego 

soft AC outlet, KWLT. She replaces 
Mike Novak, who departed the sta- 

FINN /See Page 6 

work for WDTX as well as Metro- 

polis. She's an integral part of the 
Metropolis Broadcasting team as 
we continue to grow." 

An 11 -year veteran of crosstown 
outlet WNIC, where she was also 
GSM, Bennett told R&R, "I'm so 

pleased and happy that this corn. 
pany is acquiring so many new 

properties. This assures a lot of 

room for future growth. In my new 

capacity, I'll be handling many of 

the day -to-day responsibilities for 
Lorraine so she can concentrate 
more of her energies on corporate 
development and acquisitions." 

A new GSM was not named. 

MARTINEZ OM 

Thompson Station 
Manager At KWIZ 

Ron Thompson has been named 
Station Manager and Patty Martin- 
ez Operations Manager of Davis - 

Weaver Broadcasting's AC combo 
KWIZ -AM & FM /Santa Ana. 

Commenting on Thompson, who 

was most recently VP /GM at 
KHJ /Los Angeles, Exec. VP and 
group GM Bill Weaver said, "I've 
known Ron since we worked toget- 
her at KROY /Sacramento years 
ago. Ron has such a good back- 
ground and balance in sales, and is 

so creative, he's going to do a ter- 
rific job. 

"Plus, Davis -Weaver is a family 
organization. We like to take care 
of our people. Ron believes in that 
philosophy too." 

Said Thompson, "I believe the 
prospects for radio in Orange 
County have never been better 
than they are at this time. The 
Davis /Weaver group has long been 

known for its innovative ap- 
proach to radio broadcasting." 

Prior to KHJ, Thompson was 
VP /GM of RICO's WHBQ /Mem- 
phis for four years and earlier 
operated numerous stations in 

California. 

PASTRICK PD 

WNYS Moves 
To Classic 
Hits WHTT 
After four years as a CHR, 

WNYS /Buffalo has segued to Gary 
Guthrie's " Classic Hits" Gold for- 

mat and new calls WHTT. In addi- 
tion, Production Director Jim Pas - 
trick has been promoted to PD, re- 

placing exiting Jim Randall. The 
rest of WNYS's staff, including 
morning man Sandy Beach, re- 

mains intact. 
GM Ron Rice explained WHTI"s 

decision to abandon Buffalo's five - 
way CHR race and target 25+ lis- 

teners"We were still a very strong 
radio station, but with WPHD do- 

ing very well and WBEN -FM, 
WKSE, and now (AOR) WBER in 
the younger adult market, we felt it 
was time to change. We were very 
strong in teens and 18 -24s, but after 
age 24 we really didn't have much 
impact at all. 

"I'm.glad that Pyramid Broad- 
casting (which now competes with 
Guthrie stations in Boston and Ro- 

chester) decided to do this format. 
WNYS /See Page 6 

Ron Thompson 

Martinez, who is Weaver's 
daughter,-has worked in various 
capacities at KWIZ for the better 
part of 13 years. 

In promoting Martinez, Davis - 
THOMPSON /See Page 6 

POLLOCK, FABIAN, BYRNE VPs 

Jay Stevens 

Stevens 
Programs 
WQUE -FM 

After two-and -a -half years at 
WBBF & WMJQ /Rochester, PD 
Jay Stevens leaves the Gold/CHR 
combo to become PD at Clear 
Channel CHR WQUE -FM /New Or- 
leans. He replaces Kevin McCar- 
thy, who became PD at WAPI- 
FM /Birmingham last month. 

W'MKJ & WQUE VP /GM Dale 
Matteson told R&R, "Jay stood out 
to me because of his successes in 

Rochester and Lansing. But the 
great thing he brings to the table 
for us is his strong CHR experi- 
ence, which will make for a great 
marriage with (consultant) Jerry 
Clifton's Urban background." 

Stevens, who's also programmed 
WVIC -AM & FM /Lansing and was 
MD at WZPL /Indianapolis, said 
"I'm anxious to get into what is a 
highly competitive market. This 
will be the first time I've ever pro- 
grammed in a market with such a 
heavy ethnic influence, but good 
programming basics apply univer- 
sally. I think we can take the sta- 
tion to number one in New Or- 
leans." 

A replacement for Stevens was 
not announced. 

Durpetti Sets New 
Executive Committee 

Durpetti & Associates has estab- 
lished an Executive Committee, 
consisting of newly appointed VPs 
Bruce Pollock, John Fabian, and 
Patrick Byrne. Under the direction 
of President Tony Durpetti, the 
committee will be the chief policy - 
making and strategic planning 
board of the rep firm. 

Pollock will serve as VP/West- 
em Division Manager, having joins 
ed the company when it was form- 
ed last October, moving from the 
VP /Manager post crosstown at 
Eastman Radio. Fabian becomes 

Schroeder PD 
At KYXY 

Ten -year KXOA-FM/Sacramen - 
to programmer Art Schroeder has 
been named PD at KYXY /San 
Diego, starting September 22. 

VP /GM Jim Price, who' joined 
the station in July, commented, 
"Art is the key to giving us the 
ability to have the best AC in San 
Diego. He is one of the most out- 
standing AC programmers in the 
country, and has proven it by keep- 
ing KXOA the number one AC in 

Sacramento for ten years." 
Before joining KXOA, Schroeder 

worked at KGB /San Diego for four 
years as assistant MD, MD, and 

SCHROEDER /See Page 6 

VP /Eastern Division Manager, 
and has also been a Regional Man- 
ager since the company's incep- 
tion, coming over from a VP /Sales 

DURPETTI'See Page 9 

Hamby VP At 
CBS /Nashville 

Larry Hamby 
Larry Hamby has been appoint- 

ed VP /A &R at CBS Records Nash- 
ville. He was VP /A &R West Coast 
for the Epic and Portrait labels. 

In his new post, Hamby will be 
responsible for all artist signings 
and overall recording activity out 
of Nashville, reporting to Rick 

Blackburn, the division's Senior 
VP /GM. 

Blackburn commented, "One of 

our major goals here is to align 
HAMBY /See Page 6 



NEWS 

Ausham PD At WQFM 
WCMF /Rochester PD Greg Aus- 

ham has joined Shamrock Com- 
munications AOR WQFM /Milwau- 
kee as PD, starting September 25. 

MD Dana Brown had been serving 
as Assistant PD since Jerry Gavin 
exited last month. 

GM Ralph Barnes remarked, 
"Hiring Greg reinforces our dedi- 
cation to being Milwaukee's pre- 

mier rock station. His knowledge of 
music is fantastic, his track record 
is outstanding, and he performed 
very well on tests that measure in- 
telligence and ability to handle peo- 
ple and detailed work." 

Ausham, who had been at 
WCMF since January, led it to its 
first top -rated performance. He's 

WEENER COMBO NSM 

Hollander, Ellis GSM 
Emmis Broacasting's WHN & 

WQHT /New York has separated 
its former combo sales staff, 
known as the New York Radio Net- 
work under Doubleday and WHN & 

Casey 
Continued from Page 3 

great legacy and a fine airstaff, 
and all the basics have been put 
together. KFKF has come a long 
way the last few books, and I'm 
here to help it continue the upward 
climb." 

Prior to joining CRN, Casey was 
OM for the three Transtar Net- 
works, having been with the com- 
pany from the inception of its 
Country format in January 1984. 

Before Transtar, Casey spent sev- 
en and a half years with Cap Cities, 
programming KZLA /Los Angeles 
for three and a half years from 
11980 -83). He was with WBAP & 

KSCS /Dallas for the four previous 
years, the last two as KSCS PD. 

Finn 
Continued from Page 

tion a few weeks ago. 
Commented KWLT GM Tom 

Hahnke, "Pam possesses the lead- 
ership qualities and programming 
skills needed to increase K- Lite's 
current popularity in the San Diego 
market. The normal cliches don't 
apply to this young, bright pro- 
gram director." 

Pool 
Continued from Page 1 

Pool, a onetime KXOK Asst. 
GM /PD, told R&R that she has 
"always enjoyed taking on new 
challenges and bringing them to 
fruition." Having most recently 
operated her own broadcast 
consultancy, with crosstown 
WMRY as one of her five client 
stations, Pool brings 26 years of 
radio management experience, 
include 15 with nearby AOR 
KSHE, as well as stops at neigh- 
boring KGLD & KWK, WIL- 
FM, KADI, KMOX -FM, KCFM, 
and KTVI -TV. 

WAPP, into a new sales manage- 
ment structure. 

WQHT GM Stuart Layne has ap- 
pointed Judy Ellis as GSM for the 
"Hot 103.5" Urban FM. Ellis was 

Shipley 
Continued from Page 3 

one else's promotion. In my opin- 
ion, she has handled her difficult 
assignment as well as anyone ever 
has." 

Shipley will be responsible for 
national promotion of all MCA pro- 
duct to Country radio. 

Schroeder 
Continued from Page 3 

Asst. PD. He told R&R, "I'm look- 
ing forward to building KYXY into 
a successful station. 

As for possible changes at 
KYXY, Schroeder said, "My first 
step is to fully evaluate the pro- 
gramming, anaylzing the suc- 
cesses, and making the station as 
listenable as possible." 

Hamby 
Continued from Page 3 

ourselves with Southern music of 
all forms, and thus help solidify 
Nashville's posture as a total 
music center. Larry brings with 
him a broad musical perspective 
that will certainly accelerate us in 
this commitment." 

Hamby has been with CBS Rec- 
ords since 1978, when he joined as 
Director /National Promotion for 
Portrait. He subsequently held a 
number of West Coast A &R posts 
for the label and Epic. He was 
named VP /A &R in August 1985. 

Prior to joining CBS, Hamby was 
Director /Artist Development at 
Management III. 

Commenting on the appoint- 
ment, Hamby told R&R, "The 
closer you get to the equator, the 
better the music gets. I'm return- 
ing to the state I came from, and 
this is a form of music I can't wait 
to be involved with." 

Ayr 

also programmed KCPX /Salt 
Lake City, served as OM at 
KOSO /Modesto, and worked as 
Asst. PD at KDWB /Minneapolis. 
"WQFM is a heritage AOR station 
with a lot of history. Being a Mid- 
western boy, it's a great job for me. 
Dana's already got everybody stir- 
red up; the attitude at the station is 
very strong." 

RIGGS PRESIDENT 

Emmis Establishes 
Research Division 

Emmis Broadcasting has form- 
ed Emmis Research, a wholly - 
owned division of the company. 
VP /Administration James Riggs 
will become President, and direct 
the firm from Emmis's Indianapo- 

For WHN & WQHT 
previously Sales Manager for the 
N.Y. Radio Network, and her back- 
ground in the metro includes posts 
as Sales Manager and Retail Sales 
Manager at WXLO, AE at WKTU, 
and WNEW -FM. 

Layne commented, "Judy Ellis 
is one of the best assets we ac- 
quired when we took over from 
Doubleday. I am more and more 
impressed as I've gotten to work 
with her. With the Emmis re- 
sources behind her, Judy will no 
doubt be the best sales manager in 
New York." 

At the same time, WHN GM 
Rick Dames named Joel Hollander 
GSM for the Country AM. Holland- 
er moves in from nearby WRKS, 
where he was GSM. He had also 
previously served as WHN's Retail 
Sales Manager. Dames added, "I 
searched the nation for the best 
possible person to lead our revenue 

KGOL 
Continued from Page 3 

both in a programming capacity 
and to be reunited with Carson in 
mornings; they were teamed at 
KRBE -FM. 

Dew says the decision was made 
even before crosstown KSRR (97 

Rock) moved from AOR to a CHR/ 
AOR hybrid direction. "The gap is 
even wider with their move. The 
Research Group market study 
showed that this was already over- 
whelmingly the most desired for- 
mat. The only programming that 
satisfied the needs of a tremendous 
audience was on AM at KRBE. The 
problem is it's not in stereo. and it's 
got a limited signal." 

Unlike KRBE, Z107 isn't entirely 
oldies. It plays a list of 20 currents, 
featuring three an hour. There are 
no live jocks on -air at the moment. 
The format is being introduced 
with recorded promos along the 
lines of "Tell us what kind of radio 
station you want us to be." Listener 
comments are recorded and play- 
ed back on the air. Promotional 
firepower includes full-page ads in 

both daily newspapers. A heavy TV 
schedule - 12 weeks with between 
400-600 GRPs weekly - is planned, 
along with 14 x 48 billboards. 

At last! An attorney who's been there! 15 years' programming, sales and management. 
BARRY SKIDELSKY Attorney /Consultant 

132 East 45th Street, New York, NY 10017 -(212) 370-0130 
See me at Radio '86 at the New Orleans Marriott. 

employment contracts: negotiation and drafting new buyer /lender education 
full -service assistance for stations: sale, purchase start -up or turnaround 

flat -rate new FM (Docket 80-90) package bankruptcy trustee arbitration 

Protect yourself. Call Radio's lawyer. Building a reputation for excellence 
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production and found that a former 
WHN SM fills the bill best." 

Additionally, Dames and Layne 
have appointed Ron Weener, an 
AE at crosstown WABC, National 
Sales Manager for both stations. 
Weener earlier spent several years 
as N.Y. Sales Manager for CBS- 
FM National Sales, and was also 
an AE with Hillier, Newmark, 
Wechsler & Howard. Layne com- 
mented, "Ron adds a tremendous 
amount of experience and knowl- 
edge to the efforts of both stations. 
There is no one in the country I'd 
rather work with in this position." 

Thompson 
Continued from Page 3 

Weaver President Phil Davis said, 
"I think it's one of the most 
brilliant moves Bill's made. Patty 
is very bright and capable. She's 
followed her father's example 
beautifully, and it's not surprising. 
She's been in radio stations all her 
life." 

Martinez remarked, "I'm a real 
systems person, and can suc- 
cessfully balance my family and 
career. I'm also proud to be 
associated with a company that is 
well known for having a progres- 
sive attitude about hiring and pro- 
moting women within the com- 

Commenting on the station's 
unusual format, Martinez said, 
"Basically we're doing 'Yes -No' 
radio. We take a new song and let 
them vote on records that are 
basically adult contemporary, di- 
rected toward women." 

In addition to her management 
duties, Martinez does a midday air 
shift six days a week. 

WNYS 
Continued from Page 3 

I've gotten five rallc today from 
principals at major advertising 
agencies in this area telling us the 
station sounds good and that we're 
really going to win." Rice also said 
that WHIT would back its change 
with a heavy TV schedule. 

WHIT marks the first time that 
Buffalo has had a full- fledged Gold 
outlet since WECK in the late '70s. 
AC WBUF plays considerable gold 
product but Rice indicates that 
WHIT will share only a handful of 
titles with it. Guthrie points out 
that WHTT will resemble his other 
clients, although it may be "slight- 
ly harder because that's the nature 
of the market." 

Pastrick, a Buffalo native, joined 
WNYS a year ago after a decade 
with former AOR WGRQ (now 
WRLT). 

lis headquarters. 
Emmis President Jeff Smulyan 

remarked, "This is just another 
logical extension of our involve- 
ment in the business. We do a lot of 
research at Emmis, and Jim Riggs 
has played an integral part in the 
success of every project. In my opi- 
nion, Jim has captured the spirit of 
the research needed by our in- 
dustry." 

Riggs, who's been involved in the 
planning and development of the 
facility for the past year, will over- 
see the staff of 120 interviewers. 
"This will be one of the most so- 
phisticated research facilities in 
the nation," he said. "Our primary 
motivation was to insure the credi- 
bility of the sample and to control 
the high quality of the results. We'll 
start slow, but expect to be able to 
take on a significant amount of 
work in a few months from other 
clients." 
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Climbing to number one is tough. Stay- 
ing there is tougher. Any defending Super 
Bowl team can tell you that. Suddenly, 
you're the team to beat. Other teams are 
studying your game films more than any 
one else's. They watch all your moves, they 
learn all your tricks. When the game 
comes, you better have new moves, 
because they know all your old ones. Very 
few Super Bowl winners have returned to 
win again the next year. 

The same goes for being number one in 
the Arbitron. You are the guy to beat. You 
are the one with a bullseye drawn on your 
back. The competition monitors your 
playlist, mimics your promotions, and 

steals you best ideas. Suddenly it's no 
longer a game of one -on -one. It's five -on- 
one! It's everybody else out there versus 
you. Returning as number one the next Ar- 
bitron is harder than getting there in the 
first place. 

It is with considerable pride then that 
TEXAR was the audio processor of choice 
for the #1, #2, and #3 rated stations in the 
Super Bowl of radio, New York City...for 
four Arbitrons in a row! 

What's the secret? DIGITAL CONTROL. 
Just as digital Compact Discs are replac- 
ing vinyl LPs as the medium of choice, the 
future of program audio processing also 
belongs to the digital world. The digitally- 

TCXnR 
TEXAR INCORPORATED 

616 Beatty Road 
Monroeville, PA 15146 -1502 

(412) 856-4276 
(412) 85 -MICRO 

controlled TEXAR AUDIO PRISMTM is the 
beginning of the future. The AUDIO PRISM 
delivers the modulation power for monstrous 
cumes, but with a clarity that keeps listeners 
quarter -hour after quarter -hour. An audio pro- 
cessor that makes you jump out of the dial at 
the expense of cutting your quarter -hours in 
half is NO bargain. 

Step into the future. Put the power and 
clarity of digital control to work for you. Call 
Barry Honel at (412) 85 -MICRO to arrange for 
a ten -day demo in your station. Considering 
a demo of another make of audio processor? 
Let us know! We'll make sure our delivery 
date coincides with theirs so you can hear the 
difference yourself! 

'Summer & Fall '85 and Winter & Spring '86 ARBITRON Ratings. Total Persons 12+ Share. Mon -Sun, 6A -12M. (Used with permission.) 



Give Advertisers Another Reason 
To Spend Money on Your Station! 

Family Field Guide 
with Rebecca McAnn 

The Latest Radio Resource on 
"How to Parent Successfully!" 

Written by Mothering Magazine staff. 

Interior local sponsor avail showcases 
your advertisers. 

Target Market: M/F 25 -49 
65 -2:00 min. News and Info. 
Features every 13 weeks. 

FREE Sales Kit and Tape - 
CALL NOW!! J 

NEWS 

Scott Programs KSMG 
KOB -FM /Albuquerque PD/ 

morning man Jay Scott has been 
named PD for KSMG /San Antonio, 
where he replaces the exiting Robb 
Stewart. 

The move reunites Scott with 
VP /GM Jack Collins, who told 
R&R, "Jay and I worked together 
ten years ago, so it's a special treat 
to have the opportunity to work to- 
gether again. He has the style and 
commitment to winning we've 
been looking for." 

Scott, who starts September 15, 
said, "I'm looking forward to re- 
newing my association with Jack 
Collins. KSMG has a fabulous base 
and a heckuva product. I hope I 
can contribute to its upward move- 
ment." 

Scott joined KOB-FM as PD/ 
morning personality in spring 1984. 

Harvey Directs 
Family Group 
Radio 

After nine months as Sales Man- 
ager for Family Group Broadcast- 
ing's radio and TV stations, George 
Harvey has been promoted to Di- 
rector /Radio Operations. Report- 
ing to President Frank DeTellio 
and Chairman /Managing General 

farther Sandy Wheeler, Harvey 
will oversee WKWF & WAIL /Key 
West, KAYC & KAYD /Beaumont, 
and, pending FCC approval, 
WVGN /St. Thomas, Virgin 
Islands. 

Prior to his most recent post, 
Harvey served three years as Lo- 
cal and Regional Sales Manager at 
WFTS -TV /Tampa, and before that 
held an executive sales post for 13 

years with nearby WFLA -TV (now 
WXFL -TV ). 

He told R&R, "Family Group 
Broadcasting, while a young com- 
pany, is taking a very aggressive 
stance in the purchase of both radio 
and television stations. Our goal is 
to eventually own the full comple- 
ment of properties, and in pursuing 
that goal, we are seeking out the 
best markets and stations." 

Before that he spent two years as 
the WKY /Oklahoma City PD/ 
morning talent, and four years as 
WOHO & Z105 /Toledo PD /morning 
man. His experience with KSMG 
GM Jack Collins dates back to 
WAXY /Miami, where Scott was al- 
so the PD and morning talent. 

Both KOB-FM and KSMG are 
McVay Media -consulted stations. 
At KOB -FM, 11 -year station vet 
and present Asst. PD Susan Brad- 
ley has been named acting PD. 

Bridges GSM 
At KIRO 
& KSEA 

KIRO & KSEA /Seattle, plus af- 
filiated KIRO -TV, have created a 
corporate sales and special pro- 
gramming department, designed 
to increase client exposure by 
cross -promoting on all properties. 
With the change, Sales Develop- 
ment Manager Cy Bridges has 
been upped to Corporate GSM. 

Bridges will report to John Lipp- 
man, VP /News & Public Affairs. 
Lippman commented, "Our new 
slogan is `We're working together,' 
and the corporate sales team is the 
embodiment of that promise. In 
Cy we found somebody who has a 
broad background in both radio 
and TV, someone who can ap- 
proach clients with opportunities 
that make sense from both points 
of view. We're not aware that this 
is being done elsewhere in the in- 
dustry, but we feel it's the next step 
stations will take as they aim for 
more than just numbers. Too often 
buyers are just renting eyes or 
renting ears; we're now selling 
identity and positioning." 

Bridges said, "I'm very excited 
about the potential our new cor- 
porate division has to create 
unique opportunities for the com- 
munity and our corporate clients. 
The response thus far has been ex- 
tremely enthusiastic, from clients 
and advertising agencies alike." 

Bruce Pollock 

Durpetti 
Continued from Page 3 

post at McGavren Guild in New 
York. Byrne is now VP /Central 
Division Manager, and had been 

Patrick Byrne 

the firm's Regional Manager in the 
Chicago headquarters since last 
December. Byrne previously was 
VP /Regional Manager for 
HNWH's Chicago office. 

Durpetti commented, "Bruce, 
John, and Pat have played key 

John Fabian 

roles in the rapid growth of the 
company. Their contributions have 
enabled us to overachieve our orig- 
inal goals. It is with great pleasure 
that I'm able to give them this rec- 
ognition and form our first Execu- 
tive Committee." 

Lane VP For WAPI & WABB Combos 
WRQX /Washington PD Randy 

Lane will rejoin Dittman Broad- 
casting as VP /Programming for 
WAPI -AM & FM /Birmingham and 
WABB -AM & FM /Mobile, based 
temporarily in the latter city. 

McSorley GSM 
At WPOP 
& WIOF 

After two years as WPOP & 

WIOF /Hartford's Local Sales 
Manager, Jay McSorley has been 
promoted to the newly created 
General Sales Manager's post. At 
the same time, Asst. LSM Chris- 
tine Smith moved up to ISM for the 
Mery Griffin Radio News/AC com- 
bo. 

VP /GM Albert Pellegrino said, 
"These promotions are appropri- 
ate in light of the outstanding con- 
tributions each has made to the 
success of WPOP & WIOF. Their 
leadership is reflected in the sub- 
stantial sales gains that both sta- 
tions have attained in the growing 
Hartford market." 

Group President Bernie Dittman 
told R&R, "We are delighted to 
have Randy with us again. While 
Randy will oversee the program- 
ming, he will also be in charge of 
acquisitions in a very ambitious 
way. 

"We are looking for some prop- 
erties in key markets which will fit 
within our group. He will be our 
spearhead and take us farther 
along the road of success. In recent 
months we've been aggressively 
pursuing some companion proper- 
ties and are close to making an an- 
nouncement," he added. 

Lane, who was at WRQX for just 
over a year, has also programmed 
WKQX /Chicago, and KBEQ /Kan- 
sas City. He said, "When we an- 
nounce a new acquisition I will 
most likely set up camp there to 
hire the staff and position the sta- 
tion. I look forward to rejoining 
Bernie and his small but thriving 
organization. We have some very 
exciting plans for expansion in key 
Sunbelt markets. 

"I also look forward to renewing 
my relationship with (WAPI -AM & 

FM VP /GM) Bernie Barker, who 
was instrumental in my returning 
to the company." 

Davis PD At WZZT 
Mike Davis has returned to the 

PD slot at Black Rivers Communi- 
cations' WZZT /Columbus, where 
he will also do morning drive. 

"I've mostly been in the Ohio 
market for most of my career," he 
said. "When I was here before, the 
station was number one Urban. 
They had some different philoso- 
phies going on since I left, and they 
wanted to get back to what we 
were doing before." 

Aside from previously program- 
ming WZZT, Davis has also work- 
ed at WCIN /Cincinnati; WOUB/ 
Athens, OH; and WVKO /Columbus 
during a 14 -year career. 

"I'm taking the radio station into 
more of an adult area, and getting 
the music mixture together so it's 
much more appealing to the adult 
demographics," he adds. "I'm also 
getting the station more into re- 
sponsive community involvement." 

Reach New Listeners with 
The Latest Information! 

WEATHER WORDS 
With Walt McKeown, M.S. 

This Meteorologist tells the 
rest of the weather story. 

Take your listeners beyond the Daily 
Forecast! 

If the rain falls on your audience, 
they'll love these shows... 

Colored Rain Frog Forecasters 
Tornadoes & Churches Odd Hail... 

...and more! 

65 -2:00 min. programs every 13 weeks. 

RADIO SHORTS, LTD. 
Producers and Distributors of 

Radio Programmes 
P.O. Box 4234 Arcata, CA 95521 

CALL TODAY 
707 - 822 -2665 

Low Cost Cash Market- Exclusive 
or Barter Distribution 

* MEET US AT RADIO '86 * - BOOTH 637- 
R &R FRIDAY, SEPTEMBER 12, 1986/9 



NEWS IN BRIEF 

Salvatore Sabatino Peter Van Brunt 

SALVATORE SABATINO has been 
appointed Sr. VP /Finance and Admin- 
istration for RAB. He was previously 
VP /Controller for the Equitable Relo- 
cation Management Corp. 

JOEL REISH is the new Director of 
Research for nine -station group own- 
er Entercom, Inc. in Bala Cynwyd, 
PA. He was formerly Sr. Research 
Analyst at Reymer & Gersin Associ- 
ates, Inc., where he has been replac- 
ed by Dr. RUTH HAMILL. She was 
previously Market Research Analyst 
for Frank N. Magid Associates, 
where she managed numerous re- 
search projects for TV and radio sta- 
tions. 

WILLIAM GULER has been named 
GM of the Seeburg Compact Disc 
Distributing Co., a newly formed divi- 

sion of Seeburg Corp. He was 
previously. Director /Purchasing & 

Advertising at Handleman. He 
assumes responsibility for all opera- 
tional aspects of the Addison, IL- 

based company, which supplies soft- 
ware to distributors and operators of 
Seeburg's CD jukeboxes. 

JOHNNY ANDREWS, most recent- 
ly VP /GM at KTARIPhoenix, has opt- 

ed for the same position with Keymar- 
ket Communications' recently pur- 

chased KOKEIAustin. Andrews will 

officially take over on October 1, 

1986. No replacement has been nam- 
ed yet for the slot at KTAR. 

Joe Archer Craig Allen 

PETER VAN BRUNT has been pro- 
moted to VP /Business Affairs at Dick 
Griffey Productions /Solar /Constella- 
tion Records, where he also main- 
tains his responsibility at Assistant 
General Counsel. He will now handle 
administrative operations of the com- 
pany in addition to negotiating domes- 
tic and international contracts. 

CRAIG ALLEN has rejoined KERAI 
Dallas as Music Director after a one - 
year sabbatical as an English instruc- 
tor at the Jiangsu Institute of Technol- 
ogy in the People's Republic of China. 
His duties include overseeing the sta- 

tion's Classical and Jazz programming 
as well as hosting the "All -Night Jazz" 
show and live broadcasts. 

GARY ROTH has been appointed 
Senior Attorney at BMI, a new post. 
He was a staff attorney with the organ- 
ization. Roth will continue his involve- 
ment with BMI's licensing and per- 

forming rights departments, and coor- 
dinate copyright infringement litigation 
in the Northeast. 

MICHAEL JOE REO, former after- 
noon anchor at WJBOIPortland and 
former PD /GM at WMRIRumford, ME 
has been named PD at WGUYIBan- 
gor. He replaces Rick Steele. 

PAUL FINK, last at WDOD -AM & 

FM /Chattanooga, has been named 

GM at KZOUILittle Rock. He replaces 
WAYNE COURTNEY, who became 
VP /GM at KJYOIOklahoma City last 

month. 

Levine WTRY & WPYX OM 
Eight -year WAQX -AM & FM/ 

Syracuse PD Ed Levine has joined 
Scott Broadcasting AC /AOR com- 
bo WTRY & WPYX /Albany as 
combo OM and WPYX PD. He re- 
places Rick Van Zandt, while 
WPYX MD Bob Welch has also ex- 
ited. WTRY PD John Gabriel re- 
mains, and WPYX PD Andi Turco 
stays on as afternoons /Assistant 
PD. 

WPYX was number one in the 
spring Arbitron with a 9.6 share. 
Scott Exec. VP /GM John Kelly 
called the change "an opportunity 
to move ahead." He said, "Ed has 
a great background in building and 
growing with an AOR station. Ev- 
erybody I talked to said he wasn't 
available, but I saw that as a 
challenge and went after him. He 
now has a station with the power, 
facilities, and commitment not on- 
ly to continue being number one, 
but to become an even bigger num- 
ber one." 

Levine told R&R, "I was very 
settled in Syracuse, and planned on 
being here for WAQX's tenth anni- 
versary. I'm not moving for mar- 
ket size (advancing 61 -51) - I'm 

William Guler Patrick Williams 

PATRICK WILLIAMS, noted film - 
TV- records composer /arranger, has 
launched Soundwings, his own rec- 
ord label. All of the Santa Monica, CA- 
based companys LPs are digitally re- 
corded and mastered, and focus on 
"breaking down musical barriers in the 
jazz -classical -pop fields." 

TIM MENOWSKY and JOE ARCH- 
ER will join Greenwood Performance 
Systems as VP /Southern US and VP/ 
Northeastern US, respectively. Men - 
owsky is owner and President of 
Heartland Broadcasting Co. and 
former owner of WSOVIJersey 
Shore, PA. Archer was previously 
VP /Syndicated Network Sales and 
VP /Spot Sales for KatzlChristal 
Radio in Detroit. 

BROTHER JAKE EDWARDS has 

been named PD /morning man of 

CKIS- FMIWinnipeg. He comes from 
the morning slot at co -owned CILO- 
FM(0107)!Toronto. 

IDB Communications Corp., Inc., 
suppliers of satellite transmission and 

distribution services for radio broad- 
casting, has filed a registration state- 
ment relating to an initial public offer- 
ing of 1,200,000 shares of common 
stock. Of those, 700,000 are being 

offered by the company and 500,000 
by selling security holders. The offer- 
ing will be made only by means of a 

Prospectus, and will be managed by 

Montgomery Securities. 

David Gales 

DAVID GALES has been hired to 
the newly created position of Execu- 
tive Director /Product Management at 
A &M Records. In addition to creating 
initial marketing plans, he will also 
coordinate interdepartmental strate- 
gies. He was previously West Coast 
Marketing Director for CBS Records. 

ARTHUR SCHIMMEL has been 
named President of JCI Video and 
Music, independent distributors of 

videocassettes and records. He was 
formerly VP /GM of ABC Pictures In- 

ternational 

Churchill Productions' TOM 
CHURCHILL has acquired two sta- 
tions for his Easy Listening Format: 
KMEOIPhoenix and WZEZINashvllle. 
Both discontinued use with Bonne- 
ville Broadcasting to make the 
switch. 

WAKY/Louisville has dropped the 
Transtar "Oldies Channel" for auto- 
mated B /EZ as "Beautiful 790." Pro- 
gramming will be supervised by 
MARK STRAUSS, PD of sister station 
WVEZ. In addition, WAKY AM drive 
announcer Joe Elliot switches to the 
same slot on WVEZ. 

KFXXITucson, formerly Religious, 
has adopted a B/U format as "Power 
1450." Programming will be supervis- 
ed by co- owner /veteran PD RICH 

ROBBIN. 

WTMGIRocky Mount (Raleigh) has 

not, as previously repdrted, adopted a 

"Classic Hits" format. Instead it is run- 
ning gold -based AC under PD GARY 

MITCHELL. 

JACK ISOUITH has been appointed 
Associated Director, National Album 
Promotion for Epic /Portrait/CBS As- 
sociated Labels. He will assist the 
VP /Album Promotion in promoting 
E /P /A product and will work closely 
with the company's field staff. He was 

previously National Manager, Rock 
Radio for PolyGram Records. 

PEPE LOPEZ has been named OM 
of AOR KNCNICorpus Christi. He 
was formerly PD of KLAQIEI Paso. 

D.J. BIRD has been named MD of 
WXXPIPIttsburgh. He was formerly 
with co -owned WLIR- FMILong 
Island. 

KENN BROWN has been appointed 
GM at Sterling Recreation Organiza- 
tion's KYYKILas Vegas. He was pre- 

viously GM at KRAM & KKLZILas 
Vegas. 

KRZZIWichita has changed from 
AC to Classic Rock, consulted by 
FRED JACOBS and programmed by 

BRAD FUHR. 

ANDREW REIMER hs been upped 

from GSM to GM of AOR KTYDISanta 
Barbara. He replaces Ed Hoyt, who 
leaves to become Exec. VP /GM of 

Liggett Corporation's new Fresno 
property. 

ALVIN STOWE is named PD at 

WBLXIMobile, replacing Vernon 
Wells, now PD at crosstown WGOK. 
He comes from two years in the same 

post at WFXCIRaleigh. That position 
is filled by night jock Doc Holliday, 
also formerly PD at WLLEIRaleigh. 

Boston Product Arrives At MCA 

Ed Levine 

doing it for the operation. Scott is 
historically a very well-run radio 
company." 

On WPYX, he said, "It's number 
one, but it's a turnaround in the 
sense that everyone involved - 
John, (Station Manager) Carol Ri- 
ley, (consultant) Dwight Douglas, 
the staff - thinks it can do even 
better. My goal is to beat Ted Utz's 
biggest book (a 13.4 in spring '83)." 

Both the PD and MD jobs are 
open at WAQX, as MD Amy Dahl- 
man is leaving to join Bill Hard's 
new tipsheet. Midday DJ Lorraine 
Rapp has been named interim PD. 

10 /-R &R FRIDAY, SEPTEMBER 12, 1986 

Boston delivered the "Third Stage" LP, the band's first product since 1978, to MCA recently, in the process losing a 

chance to beat John Fogerty's modern record for longest interval between albums. The new LP, including first single 
"Amanda, " will come out at the end of the month, according to MCA. Pictured celebrating the album's arrival are (l -r) MCA 

Sr. VP Larry Softers, Exec. VP Richard Palmese, Sr. VP Steve Meyer, Boston's Tom Scholz, manager Jeff Dorenfeld, 

group's Brad Delp, and MCA Music Ent. Group President Irving Azoff. 

Miami Sound Congas Minneapolis 

.. IL 
As part of E /P /A's continuing unseasonal Christmas promotion, Santa Claus accompanied Miami Sound Machine to 

WLOL/Minneapolis. Pictured (l -r) are group's Emilio and Gloria Estefan, Santa, group's Enrique Garcia and Juan Marcos 

Avila, WLOL PD Gregg Swedberg and his wife Kira, and Epic's Tom Genettl, 



It reaches beyond sight. Into the 
imagination. 200 million listen every 
week. Three and a half hours every 
day. On the road, at work, on the 
jogging path, 96% of all Americans 
sing its tune, hear its message. That's 
the power of radio. Radio advertising 
sells. How do we know? We've been 
measuring and describing radio audi- 
ences so you can turn the power of 
radio into money -for over 21 years. 
Arbitron. We know the territory. 

ARBITRON RATINGS 

< I986 ARBITRON RATINGS 
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N EWS 

RCA 
Continued from Page 1 

has been 75% owned by RCA, 
25% by Bertelsmann. It is this 
majority interest, GE revealed 
Tuesday (9-9), which it is now 
selling to the European firm for 
an undisclosed sum. 

GE acquired RCA /Ariola 
earlier this year as part of its 
purchase of RCA, then appar- 
ently decided that the record 
business did not fit into its stra- 
tegic goals. The original RCA/ 
Ariola joint venture agreement 
gave Bertelsmann certain mi- 
nority rights, including the right 
of first refusal to buy RCA's 
share. 

"It's like we won't miss a 
beat," Elliot Goldman told 
R&R. "There won't be any hia- 
tus period in terms of finding 
out who was going to take over 
from GE. There are no new 
things that need to be done. Ber- 
telsmann is totally familiar 
with everything we've been do- 
ing for the last nine months, so 
we just keep right on going. 
Basically, they've just stepped 
up from a 25% to a 100% posi- 
tion. I'm very enthused, and it 
does very well for where we're 
going " 

RCA/Ariola's annual sales 
worldwide are estimated to ex- 
ceed $800 million. Bertelsmann 
stated that the deal, if approv- 
ed, will bring its overall music 
business revenues to $2 billion 
Deutschmarks (approximately 
$1 billion at current exchange 
rates). This includes Arista 
Records, which Ariola bought 
from Columbia Pictures in 1979, 

and in which RCA acquired a 
50% stake in 1983. 

Bertelsmann's total revenues 
in fiscal 1984-85 were DM 7.4 

billion ($3.7 billion). The com- 
pany has extensive publishing 
and printing interests. In the 
US, these include Bantam 
Books, magazines such as Par- 
ents and Young Miss, a chil- 
dren's book club, and the Brown 
Printing Co. of Minnesota. 

Of the RCA/Ariola agree- 
ment, Bertelsmann Chairman 
Mark Woessner said, "Since the 
founding of our music company, 
Ariola, the music business has 
been a solid component of Ber- 
telsmann AG. With the acquisi- 
tion of the remaining 75% of 
RCA /Ariola, we have reached a 
long- sought strategic goal." 

RCA /Ariola chief Goldman 
has had previous experience 
with Bertelsmann. He was Ex- 
ec. VP /GM of Arista when the 
label was bought by Ariola, and 
subsequently became VP of the 
Ariola International Group's 
North American operations. 

Following several years with 
WCI, Goldman became Presi- 
dent /CEO of RCA/Ariola CEO 
last December, shortly before 
GE's move to acquire RCA. He 
was one of several music /enter- 
tainment industry companies 
and executives interested in 

buying the company from GE if 
Bertelsmann had passed on the 
opportunity. "Short of being 
able to do that," he cracked, 
"this is the best possible ar- 
rangement." 

Goldman, who said he be- 
came aware last week of GE's 
"serious conversations" with 
Bertelsmann, does not expect 
US government objections to 
the proposed deal. While at 
WCI, he was involved with the 
company's attempted merger 
with PolyGram in 1983 -84. It 
failed largely because of Feder- 
al Trade Commission opposi- 
tion. 

Metheny 
Continued from Page 1 

full support of Gannett to make 
this station really fly." 

Newly named KTKS VP /GM 
Al Brady Law commented, "I 
couldn't believe someone with 
Kevin's background was still 
available. Chuck Morgan has 
done a fine job, and I feel KICKS 

is in real good position to go 
over the top. Kevin can really 
make things go the way they 
should; that's about all a GM 
could ask for." 

Quick 
Continued from Page 1 

ing stations in share of au- 
dience. I'm proud to have had 
some part in making that hap- 
pen." 

Said Quick, "I've been in the 
business 16 years, and I'm only 
32, so I've been in broadcasting 
most of my life. This is a new 
level in my broadcast career. 

"It will of course be a chal- 
lenge, as it is working with any 
AM station these days. But al- 
though our audience is not as 
strong as it once was, WCCO 
still has tremendous shares and 
cume, and with continual up- 
dating and enhancing, we look 
for more good things to con- 
tinue." 

Quick joined WCCO in 1977 as 
Assistant Promotion Manager. 
He later served as Promotion 
Manager, Sports Producer, and 
Advertising and Promotion Di- 
rector, before becoming Direc- 
tor of Marketing in 1984. 

Scott PD For Z -Rock 
AOR veteran Wild Bill Scott has 

been promoted to PD of the Satel- 
lite Music Network's new 
"Z- Rock" hard rock/heavy metal 
channel. Scott is upped from MD/ 
nights at the programming serv- 
ice, which signed on Labor Day 
with WZRC /Chicago (Des Plaines) 
as its first affiliate, and he'll con- 

tinue his nighttime airshift. 
SMN VP /Programming Robert 

Hall observed, "He's the only per- 

son I talked to, among hundreds of 

PDs, who had a really good handle 
for what we're doing. He has an in- 

stinctive feel for what's going on in 

the street, loves the music, and is 

in touch with the kids. Bill doesn't 
represent what the AOR program- 
ming establishment has turned in- 

to; he's not part of the yuppie in- 

telligentsia that's running AOR to- 

day. He's more like what AOR 

rockers used to be -a rock 'n' roll 

street machine." 
"This is something different for 

me. I'm used to `show and go,' and 
this is 'show and don't go, "' said 
Scott, referring to the long hours. 
He added, "Universal rock for- 

ever!" Scott added that his long- 
time companion, Carole Trepel, 
has joined Z-Rock to serve as his 

Wild Bill Scott 

assistant and do rock 'n' roll news 
as "Boobie Bondage." 

Scott has jocked at KNAC /Long 
Beach, KROQ /Los Angeles, 
KSRR /Houston, Detroit stations 
WLLZ, WWWW, and WABX, Chi- 
cago outlets WLUP and WMET, 
WKIS /Atlanta, and KMEL /San 
Francisco. He has also programm- 
ed KASH & KSND /Eugene and 
was Assistant PD at KUDL /Kan- 
sas City. 

In addition to WZRC's affiliation, 
WZRX /Jackson, MS signs on with 
Z-Rock this week, WCXT /Hart 
comes aboard next week, and sta- 
lions in Norfolk and Quad Cities 
are expected to join shortly. 

Diamond Devotees 

Pictured at opening night of Neil Diamond's eight Madison Square Garden con- 

certs are (1 -r) CBS Records Division President Al Teller, Diamond, and Columbia 

Sr. VPs Bob Sherwood and Mickey Eichner. 



HOW THE BEST USE RESEARCH TO WORK SMART 

jrking smart doesn't come 
asy. For many it doesn't 

come at all. 
And while there's no substitute for 

hard work or hard -earned experience, 
you'll find the best broadcasters just 
aren't satisfied with traditional 
approaches to problem solving. Nor 
will they settle for easy answers. 

To them, ongoing research is 
vital. Its the lifeline for staying close 
to the listener. It increases the proba- 
bility of making the right decisions. It 
helps beat the odds. 

And one thing's for sure, generic 
research techniques simply don't work. 

That's because each market is 
unique with its own characteristics, 
competitors, and perceptions. Only 
through specialized custom audience 

research can a market be properly 
analyzed and understood. And only 
then can an inventive plan of action 
lake place. 

It's not surprising the best 
broadcasters who demand more from 
their research choose Bolton Research 
Corporation. 

You see, unlike some others. our 
objective is not to sell you a methodol- 
ogy, but rather to provide you with 
meaningful answers and a plan to 
make intelligent management decisions. 

To do this, we rely on a variety of 
research methods (telephone, audi- 
torium, diary questionnaires, or focus 
groups to mention a few). What makes 
sense is we're skilled enough to match 
the method to your needs. 

When compiled, our findings go 

far beyond a simple report. In fact, 
you'll receive at least three reports. 

One, a listing of vital information 
presented in a graphic easy -to -read 
style. Another, an Executive Report 
with results summarized. But most 
importantly, you'll receive a Compre- 
hensive Marketing Plan. It's a plan for 
action. A plan for ratings success. 

Isn't this the kind of thinking you 
want to outsmart your competition? 
And isn't that what working smart is 
all about? 

Write Bolton Research Corporation 
at 2401 Pennsylvania Avenue, Phila- 
delphia, PA 19130 or call (215)232 -2240 
for a customized program of audience 
research for your station or group. 

BOLTON 
R E S E A R C H C O R P O R A T I O N 

WERE HELPING THE BEST WORK SMARTER. 



RADIO BUSINESS 

TRANSACTIONS 

Henry Takes Omaha Pair 
For $22 Million 

KFAB & KGORIOMAHA 
PRICE: $22 million 
BUYER: Henry Broadcasting, Charl- 
ton Buckley, owner. He also owns 
KZODIDenver; KYTE -AM & FMIPort- 
land; KFXM & KUDOISan Bernar- 

dino, and KLCZ & KDONISalinas, 
CA. 
SELLER: May Broadcasting, parent 
organization of Lee Enterprises, 
Lloyd Schermer, President. Lee 

bought radio stations as part of a pack- 

age for KMTV- TVIOmaha. 
DIAL POSITION: 1110 kHz; 99.9 MHz 

POWER: 50 kw; 115 kw at 1230 feet 
FORMAT: AC 

BROKER: Ray Stanfield and Peter 
Stromquist of Chapman Associates 

WAZYILAFYETTE, IN 
PRICE: $2 million 
BUYER: RadioVision of America, 
Inc., Anthony Gazzana, President. 
SELLER: Lightfoot Broadcasting, 
Richard Lightfoot, President. 
DIAL POSITION: 96.6 MHz 
POWER: 50 kw at 500 feet 
FORMAT: CHR 
BROKER: Blackburn & Co. 

KCEE & KWFMITUCSON 
PRICE: $10 million 
BUYER: American Media, Alan Beck 
and Arthur Kern, principals. It also 

owns WALK -AM & FM /Long Island, 
NY; KSMG/San Antonio; and WMGGI 
Orlando. 
SELLER: Sun -Corn Limited Partner- 
ship, Behen Broadcasting, general 

partner. Dennis Behen, President. 
DIAL POSITION: 790 kHz; 92.9 MHz 

POWER: 5 kw days /500 watts nights; 
93kw at 2036 feet 
FORMAT: AC 

BROKER: Kalil & Co. 

KBRGISAN FRANCISCO 
(FREMONT) 
PRICE: $2.7 million 
BUYER: RadioAmerica, Inc., Daniel 
Villeneuve, President, James Ville- 
neuve, VP. 

SELLER: Crosby Broadcasting, Inc., 
Leon A. Crosby, owner. 
DIAL POSITION: 104.9 MHz 
POWER: 3 kw at 300 feet 
FORMAT: AC 

BROKER: Blackburn & Co. 

WDOS & WSRKI 
ONEONTA, NY 
PRICE: $1.5 million 
BUYER: Hastings Broadcasting 
Corp., Gordon Hastings, President. 
Hastings is the former President of 
Katz Radio and Katz TV, and recently 
opened his own broadcast firm. This 

is his first purchase. 
SELLER: Oneonta Communications 
Corp., John McGeehan, President. 
DIAL POSITION: 730 kHz; 103.9 
MHz 
POWER: 1 kw daytime; 850 watts at 

520 feet 
FORMAT: AC; CHR 
BROKER: Glenn Serafin of Commun- 
ications Equity Associates 

Reporting Transactions 
To have a radio station transaction 

listed in R &R, broadcasters and 

brokers should contact the R &R Wash- 

ington Bureau (202- 662 -7484) as 

soon as details are available. Sale clos- 
ing photos and broker news, such as 

personnel and office announcements, 
are also welcome. 

Bob Pates Frank Boyle 

4 EXCELLENT REASONS TO LIST 
YOUR PROPERTIES WITH US. 

1. We've been traveling to 40 -45 cities a year for the past 
25 years, working and talking to the key "movers 
and shakers" in the radio business. They know us and 
trust us. 

2. We're still traveling to 40 -45 cities a year. That means 
we can market your treasures to qualified prospects 
face -fo -face. 

3. We guarantee fast action because we're go- getters. 

4. Our enlightened commission structure is more in line 
with today's bigger dollar deals and the broker's 
actual contribution. 

Frank Boyle Co. 
55 Old Field Point Road, Greenwich, CT. 06830 203 -869 -4433 

RADIO /CABLE BROKERS -EXEC RECRUITING 
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TRANSACTIONS AT A GLANCE 

Transactions So Far In 1986: $1,755,097,000 
This Week's Transactions: $43,855,000 

KFAB & KGORIOmeha $22 million 

KCEE & KWFMITucson $10 million 

KSKY /Dallas $3.4 million 

KBRG/San Francisco (Fremont) $2.7 million 

WWMG & WSFLINew Bern, NC $2.25 million 

WAZYILafyette, IN $2 million 
WDOS & WSRKIOneonta, NY $1.5 million 

WWMG & WSFLI 
NEW BERN, NC 
PRICE: $2.25 million 

BUYER: Caravelle Broadcast Group, 

a subsidiary of Coastal Carolina, Inc., 

Howard Schrott, Robert Beacham 

and Rick Bernhardt, principals. It also 

owns WISP & WODWIKinston, NC, 

which must be sold to comply with the 

duopoly rule. 
SELLER: Great Southeast Broad- 
casters, Inc., and P.C. Broadcasting 
Inc., J.D. Conner, owner. 
DIAL POSITION: 1380 kHz; 106.5 
MHz 
POWER: 5 kw days; 100 kw at 957 
feet 
FORMAT: Country: AC 

BROKER: Mitt Younts of Chapman 
Associates 

WAES & WROOICHARLOTTE 
PRICE: $1 3 million cash 

BUYER: CRB Broadcasting Corp.. 
headed by Carter Burden, Ed Rogoff. 

and Jim Connor. It also owns WTCR- 
AM & FM /Huntington, WV; WAEB- 
AM & FM /Allentown, PA; and WJBR- 

AM & FM /Wilmington, DE. Pending 
FCC approval. is the acquisition for 

WFAS -AM & FM /White Plains, NY. 

SELLER: Sis Radio, Inc., owned by 

Stan Kaplan and Sis Kaplan. 

DIAL POSITION: 610 kHz: 95.1 MHz 

POWER: 5 kw days /1 kw nights; 100 

kw at 574 feet. 

FORMAT: CHR 
BROKER: Ted Hepburn Company 

20% VS. 28% CAPITAL GAINS TAX 

Oppenheimer Races 
For Deadline 
On Group Sale 

If there's any doubt that the new tax 

laws will have a major impact on radio 

transactions this fall, they were put to 

rest by word that Dick Oppenheimer 
is selling Capitol Cities Broadcasting 
Co. - in a hurry. . 

Financial advisors are urging sellers 

to complete transactions before Dec. 

31. Under the proposed tax overhaul 
bill. the capital gains tax rate rises 

from 20% to 28% on that date. 

To escape the higher tax. Oppen- 
heimer instructed his broker, Ameri- 

corn, to complete negotiations by 

Sept. 22 so the deal can be closed by 

year's end. 

Saving "A Few Million" 
In Taxes 

After 35 years in radio, ten as an 

owner, Oppenheimer said, "There are 

a lot of emotions involved. But it's a 

sound business decision, and I can't 
let those emotions run that." Capitol 
Cities stands to lose "a few million 

dollars" by delaying, he pointed out. 

Although the group will be sold in- 

tact, a market -by -market analysis - 
based on discussions with Ameri- 

corn's Tom Gammon - illuminates 

some of the considerations that go in- 

to purchasing a radio group. 

KIXL & KHFIIAustin 
The jewels of the Capitol Cities' 

group include the number two FM in 

the market, as well as the only fulltime 

AM with a religious format. Austin, the 

81st market just three years ago, is 

now 59th. 

KOKY & KZOU/Little Rock 

"The opportunities for this market 

are spectacular," Oppenheimer effus- 

ed. "I'm really high on this market, 

higher, in fact, than when we bought 

the stations (last December)." . 

The combination garnered a 16.6 

share in the most recent book, with 

the market's revenues for 1987 pro- 

jected to top $16 million. Projected 

cash flow, based on a 30% margin, 

would thus approach $840,000. 
KZOU is CHR. and plans a tower in- 

crease to 1000 feet HAAT. KOKY is a 

fulltime AM with an Urban format. 

WXAM & WOXYI 
Baton Rouge 

WOXY is the only AC in the 78th 

market, where five FM stations split 
approximately $16 million in billings. 
WXAM is scheduled to shift to a 

"Heart & Soul" satellite format by mid - 

September. 

KBFMIMcAllen- 
Brownsville, TX 

This is the top -rated English -lan- 

guage station in the 77th market, and 

has a CHR format. The market is a 

leading tourist attraction, given its 

proximity to local resort community 
Padre Island. 

Shatter Joins 

Chapman 
Ed Shaffer has left Telerep to be- 

come a broker with Chapman Associ- 
ates, where he will join broker Ernie 
Pearce to serve the Southeastern 

region from Chapman's Atlanta office. 
Shaffer's background includes broad- 

cast sales at WKRNINashvllle and 

WSB-TV /Atlanta. 
Chapman President Bill Cate said 

Shaffer "has all the tools, talent, and 

proper attitude, and I'm looking for- 
ward to working with his development 
here." 



When it's Time to Buy or Sell, 
Chapman Means Business. 

Location Mkt. size Type PRICE Terms Contact Phone 

AK Metro 2 A/F's $11,000K SOLD Elliot Evers (415) 495-3516 
NW Metro AM/FM 6500K SOLD* Elliot Evers (415) 495-3516 
SE Major FM 6000K SOLD* Randy Jeffery (305) 295-2572 
West Metro AM/FM 6000K SOLD* Elliot Evers (415) 495-3516 
MW Metro AM/FM/FM 5300K SOLD Charles Giddens (202) 822-8913 
SW Metro FM 4000K Terms Jim Mergen (818) 366-2554 
SE Metro AM/FM 4000K SOLD* Mitt Younts (202) 822-8913 
Rocky Mtn. Metro /Small 2 A/F's 3300K SOLD* David LaFrance (303) 234-0405 
SE Regional AM/FM 3000K Terms Mitt Younts (202) 822-8913 
SE Small AM/FM 2500K SOLD* Mitt Younts (202) 822-8913 
SW Medium FM 2410K SOLD* Ernie Pearce (404) 998-1100 
Mid -Atlantic Small AM/FM 2300K SOLD* Charles Giddens (202) 822-8913 
Mid -Atlantic Metro FM 2200K Terms Mitt Younts (202) 822-8913 
West Metro AM/FM 2100K SOLD Elliot Evers (415) 495-3516 
MW Metro AM/FM 2000K Nego. Peter Stromquist (818) 366-2554 
SW Small AM/FM 1850K SOLD* David LaFrance (303) 234-0405 
Plains Medium AM/FM 1800K $360K Bill Lytle (816) 941-3733 
Mid -Atlantic Small AM/FM 1800K SOLD* Ron Hickman (401) 423-1271 
SW Metro FM 1700K Cash Bill Whitley (214) 680-2807 
Rocky Mtn. Metro AM/FM 1500K $250K David LaFrance (303) 234-0405 
SE Coastal FM 1500K SOLD* Charles Giddens (202) 822-8913 
FL Metro AM/FM 1450K SOLD* Randy Jeffery (305) 295-2572 
MW Small AM/FM 1400K Terms Bill Lochman (816) 941-3733 
SE Small AM/FM 1200K $200K Mitt Younts (202) 822-8913 
MW Medium AM/FM 900K CASH Bill Lochman (816) 941-3733 
Rocky Mtn. Metro AM/FM 800K 250K Peter Stromquist (818) 366-2554 
NY Small FM 750K SOLD* Ron Hickman (401) 423-1271 
MW Small AM/FM 750K $200K Bill Lytle (816) 941-3733 
MW Medium AM/FM 725K $175K Bill Lochman (816) 941-3733 
SW Small AM/FM 700K $300K Peter Stromquist (818) 366-2554 
Rocky Mtn. Small AM/FM 650K $95K David LaFrance (303) 234-0405 
Rocky Mtn. Small AM/FM 650K $75K Greg Merrill (801) 753-8090 
MO Small AM/FM 565K $165K Bill Lytle (816) 941-3733 
TN Suburb FM 550K SOLD* Ernie Pearce (404) 998-1100 
NE Small AM/FM 500K Cash Ron Hickman (401) 423-1271 
ID Small AM/FM 480K $130K Greg Merrill (801) 753-8090 
AZ Small FM 450K $135K Jim Mergen (818) 366-2554 
KS Suburb FM 450K SOLD* Bill Lochman (816) 941-3733 
NC Small FM 350K $117K Mitt Younts (202) ' 822-8913 
IA Small AM 350K $75K Bill Lochman (816) 941-3733 
IA Small FM 300K $35K Bill Lytle (816) 941-3733 

For information on these properties, please contact the Associate shown. For information on other availabilities, 
or to discuss selling your property, contact Janice Blake, Marketing Director 

CHAPMAN ASSOCIATES, Inc., 8425 Dunwoody Place, Atlanta, GA 30338 (404) 998 -1100 
*subject to FCC approval 

CHAPMAN ASSOCIATES' 
nationwide nationwide media brokers 

See us during Radio '86 in the Marriott, New Orleans 
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RADIO BUSINESS 

RADIO, TV EXPANSION PLANNED 

Emmis `Powers' Into Major Radio Group 
By Brad Woodward 

In a world where most authors want 
to turn their novels into TV miniseries, 
Jeff Smulyan bucked convention. 
The President and founder of Emmis 
Broadcasting turned his book into 
radio. 

"Emmis was actually the title of a 

book I was writing," Smulyan remem- 
bers. "It was called The Emmis 
Region' and it was a novel about 
political intrigue that I fooled around 
with about ten years ago. 

"It was a nice name for the book 
because Emmis is the Hebrew word 
for truth. And it was a nice name for 
the company because nobody, in- 
cluding me, wanted to call it Smulyan 
Broadcasting." 

Smulyan adds with a laugh, "We kid- 
ded when we bought the stations from 
Doubleday that the real terms were 
$2 million for the three radio stations 
and $51 million to convince them to 
publish this book." 

Frustrated With 
Weak Properties 

In 1978 Smulyan, a law school 
graduate who had never practiced 
law, was running two small stations 
that he owned, along with his father 

"Everyone says we paid 
82 times cashflow for 
the Doubleday stations. 
Well, there was no 
cashflow." 

and another investor, in Indianapolis 
and Omaha. 

But the properties.could never do 
more than fill "niches" in their 
markets, Smulyan recalls with frustra- 
tion. "I really wanted to be in what I 

call the competitive radio business. I 

wanted stations that were capable of 
being at or near the top of their mar- 
kets. It was always my dream to do 
that." And he wanted to do it on his 
own. 

Jeff Smulyan 
In 1978, at age 31, Smulyan began 

dickering for a suburban Indianapolis 
FM he knew could be upgraded to a 

fully competitive facility. A contract 
was signed in 1979, and Emmis 
Broadcasting was born. 

$85,000 Investment Yields 
$11 Million 

The original partners in Emmis - 
Smulyan , Emmis Executive VP /Gener- 
al Counsel Steve Crane, and two local 
cable television operators Smulyan 
met through his accountant - put 
$300,000 into the company. This 
winter the cable folks, who had chip- 
ped in $85,000 apiece, were bought 
out for $11 million each. "They had a 

nice ride for four years," Smulyan 
observes with understatement. 

Emmis closed on what is now 
WENSllndianapolis in 1981 for $1.2 
million. WLOLIMinneapolls followed 
the next year for $6 million, from Lig- 
gett. In 1984 Emmis doubled in size 
by picking up KSHEISt. Louis and 
what today is KPWRILos Angeles 
from Century for $20 million. And this 
summer it capped the $53 million 
takeover of WAVAIWashington and 
WHN & WQHTINew York from Dou- 
bleday. 

Higher Cash Flows 
Fuel Growth 

"Basically, we increased cash flows 
in Indianapolis and Minneapolis to the 
point where we could support Los An- 

HALF OF YOUR 
JAZZ SHOW 

IS MISSING! 
Without PORTRAITS IN SOUND, You're 
Missing Half Of Your Audience And Half 

Of Your Advertisers. 
PORTRAITS IN SOUND is the perfect.com- 
plement to your jazz show ... a one -hour, 
weekly show of fine, accessible, "New Age" 
music and an exclusive artist interview with 
people like Andreas Vollenweider, Alex De 
Grassi, Paul Winter, Michael Hedges, and 
more! . !' :... . a . MP IMP 

The other half of your jazz show ... For 
more information, Call Thom Reinstein 
(209) 578 -6747. 
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geles and St. Louis," Smulyan says of 
the group's growth strategy. "It's just 
being able to buy properties, turn 
them around quickly, and generate 
sizable cash flows to service addi- 
tional debt." 

In fact, until a major refinancing this 
winter, the original $300,000 invest- 
ment was the only equity ever put into 
Emmis. The refinancing bought out 
the cable operators, paid off the 
group's original bank loan, and left 
"about $15 million" in seed money for 
the Doubleday purchase. 

In the process, Morgan Stanley 
and Cigna Insurance each got 
"roughly 10 %" of Emmis. "Friends, 
relatives, and employees" bought in 

for another 10 %. Smulyan, who is 
President, has 60% of the company, 
and Crane owns 9 %. 

Game Plan 
Execution Credited 

Emmis is perhaps best known in the 
industry for its stunning turnaround of 
KPWR. After shedding a lagging AC 
format for a hybrid mixture of urban 
and CHR music, KPWR stormed out 
of the gate last winter with a 4.4 share 
in its debut book. This spring KPWR 

powered up to second place in the 
market with a 6.0, even edging past 
CHR powerhouse KIIS. A similar ap- 
proach was unveiled last month at 

WORT /New York. 
"It all revolves around good people 

putting together a game plan and ex- 

ecuting it," Smulyan says of the 
group's turnaround success record. 
"We've got great people. All of our 
managers are shareholders in the 

SEEKS RADIO 
PROPERTIES 

TM Reports 
Earnings Of 
$1.7 Million 
For the first six months of 1986, TM 

Communications reported earnings 
of $1,763,116, or .22 per share, on 
revenues of $8,275,116. During the 
first half of last year, the company had 
earnings of $28,060, a penny per 
share, on revenues of $3,589,840. 

TM President /CEO Pat Shaughn- 
essy attributed the record perform- 
ance to a major Coca-Cola production 
completed in May, "as well as a 

steady contribution from our Produc- 
tion Services Division." TM went 
public last October, and its stock last 
week closed at 2 7/8.'. 

Shaughnessy said one of TM's 
prime goals for the rest of 1986 is ac- 
quiring additional turnaround radio sta- 
tions or "companies in other in- 
dustries with which we are familiar." 
He explained, "With a strong balance 
sheet from the sale of TM Program- 
ming, we are now ready to make 
these acquisitions." 

Other goals are increasing business 
in film, video, sound and live produc- 
tion, and turning around the corn - 
pany's radio stations, KHAT -AM & 
FM /Lincoln, NE. TM is in the process 
of acquiring KNSSICarson City and 
WLPRIMobile. 

"Once you've done New 
York and Los Angeles 
you're not dying to go 
back and do smaller 
markets." 

company. Their future's tied to it." 
Another Emmis strength, in Smul- 

yan's view, is its lack of "sacred 
truths." New ideas are debated vigor- 
ously from within, and no effort is 
made to "impose our will on any mar- 
ketplace." He explains, "We don't 
want to be locked into a niche; we 
want to be flexible. That's one of the 
most important things any broadcast 
group needs these days." 

TV Purchases Predicted 
The next step, says Smulyan, is 

"making sure we're as comfortable 
with seven stations as we were with 
four, and seeing if we can realize what 
we think is tremendous potential in 

New York and Washington. KPWR 
has just sort of exploded, and now it's 
time to generate the kind of cash 
flows those numbers can generate." 
Emmis is also launching its own re- 
search firm (see Page 6). 

LISTENERS 

CALL MACHINE 

Camiolo 
Markets Instant 
Phone Research 
Outgoing WHAT /Philadelphia VP/ 

GM Art Camiolo is test- marketing in- 

teractive telephone technology that 
allows a station to conduct instant 
research of its own audience. 

The system lets a station program 
up to eight questions into an automat- 
ic- answering device, offering callers 
yes /no or up to ten multiple choice op- 

tions. The audience is invited to call a 

toll -free 800 number to participate, 
responding to the recorded questions 
by touch -tone phone commands. The 
system, developed by New Jersey - 
based SpiTech Corp., provides a 

printout of the tabulated responses. 

Tested At WWDB 
Camiolo says he used the technolo- 

gy successfully for a year, often get- 
ting hundreds of calls daily, when he 

was also VP /GM of WHAT's former 

sister station, Talk- formatted WWDB. 
Although the station often polled its 

audience on issues, Camiolo says, 
"What we got the most out of were 
programming questions. For me it was 
a real source of information about our 
listeners." 

In addition to his stint at WHAT & 

WWDB, Camiolo has served as VP/ 

GM at WIFIIPhiladelphia and WIOOI 
Philadelphia. He spent ten years at 

WMMRIPhiladelphia, where he rose 
to GSM. He will exit WHAT when the 
station is acquired by Mainline Com- 
munications later this month. 

Smulyan continues, "Next year we'll 
look at everything. If we see some- 
thing we just can't live without in the 
next six months we'll try to figure out a 

way to do it. We certainly are not done 
in radio, but beyond that, we'll proba- 
bly go into television. We're big 
believers in over- the -air broadcasting. 

"While radio's our first love, there 
are only so many things you can do in 

radio. The problem is once you've 
done New York and Los Angeles 
you're not dying to go back and do 
smaller markets." Top priority markets 
for expansion are Chicago, Houston, 
and Atlanta. 

Radio Strong Despite 
Soft Economy 

Smulyan foresees a mild economic 
downturn ahead, but remains bullish 
about radio, particularly if the industry 
goes after a greater share of ad dol- 
lars and aggressively fights its image 
as a secondary medium. Smart broad- 
casters will control costs and learn to 
live with single -digit growth, he con- 
tends. 

Smulyan also sees no end to the 
escalation in station prices. Some of 
the most highly leveraged deals may 
collapse in a recession, he concedes, 
but "the multiples have really never 
changed dramatically. Everyone says 
we paid 82 times cashflow for the 
Doubleday stations. Well, there was 
no cashflow." 

He points to Los Angeles as an ex- 
ample of why higher station prices are 
often justified. "When we bought L.A. 
it was roughly a $180 million market 
with what we call 23 viable players. 
Today there are probably 19 viable 
players, and it's a $250 million mar- 
ket. 

"We are basically confident about 
the future. The fact that the economy 
may not be spectacular doesn't mean 
we're not very optimistic about the 
future of radio in the next ten years, 
because we are." 

CBS Lures 
New Spot 
Advertisers 

CBS Radio Representatives has 

launched a new campaign, "The Great 
American Radio Challenge," to attract 
new business to the national spot 
radio marketplace. 

The company is making a limited of- 
fer to new or infrequent users of na- 

tional spot. They'll get spot packages 
at "an attractive rate," combined with 
free, customized research studies of 

the campaigns' effectiveness. Partici- 
pation is restricted to one advertiser 
per product category. 

"It is no secret that 1986 has not 
been the Year of Spot Radio," CBS 
Radio Representatives VP /OM Ed 

Kiernan conceded. "However, the 
benefits of using spot cannot be 
allowed to be minimized in this 
climate. The ability to identify and 
reach specific target audiences 
without incurring tremendous expend- 
itures cannot be emphasized enough 
in today's economy." 



Don't Hiss Off 
Your Listeners! 

GOLDMINE e delivers perfectly pristine 
digital versions of the 100 hardest-to-find and 
most -frequently- requested titles. These are 
clones, not copies. A compact disc library* of 
matchless value designed only for those who 
prize quality ... and here's the best part: ab- 
solutely no tape hiss because there's no tape. 

Aè -° e° _ 9C--.6r -6&06- ki -th 
GOLDMINE Volume 

ACE /' "How Long" 
ADAMS, BRYAN /"Straight From Heart" 
ALPERT, HERB / "This Guys In Love" 
ASSOCIATION /"C hensh" 
BACHMAN TURNER. O.D. /'Taking Care Of Business" 
BADFINGER /"Day After Day' 
BEATLES/ "Michelle" 
BEATLES /"Here Comes The Sun" 
BEATLES /"Something" 
BEATLES/ -And I Love Her " 
BEATLES /'"Here, There. Everywhere" 
BEE GEES/ "How Can You Mend " 

BEE GEES /"To Love Somebody" 
BLUE OYSTER CULT /"Dart Fear The Reaper" 
BOONE, DEBBY /"You Light Up My Life" 
BOX TOPS / "The Letter" 
BROOKLYN BRIDGE /"Worst That Could Happen" 
BUCKINGHAMS / "Kind Of A Drag" 
BUFFALO SPRINGFIELD /" Fa What It's Worth" 
BYRDS /"Tum Tum Turn" 
CHICAGO /'"I've Been Searching So Long" 
CHI 'LITES /"Oh Girl" 
CLAPTON. ERIC/ "After Midnight" 
CLARK, DAVE FIVE / "Because" 
CLASSICS IV /"Traces" 
CLASSICS IV/"Stormy" 
CLIMAX / "Precious And Few" 
COCKER. JOE/ "You Are So Beautiful" 
COCKER /WARNESP'Up Where You Belong" 
COLE. NATALIE /"I've Got Love" 
COLE, NATALIE /'This Will Be" 
CREAM /"Sunshine Of Your Love" 
CROSBY. STILLS N&Y /"Suite Judy Blue Eyes" 
DELFONICS / "La La Means I Love . 

DEREK/DOMINOS/"Layla" 
DESMOND DECKER /ACES /Israelites" 
DYLAN, BOB /"Lay Lady Lay" 
FIFTH DIMENSION /"Wedding Bell Blues" 
FLACK, ROBERTA/ "First Time Ever I Saw . . 

FOUNDATIONS / "Baby, Now That I've Found 
FOUR SEASONSr'Big Girls Don't Cry" 
FOUR SEASONS /"December. 1963" 
FOUR TOPS / 'I Can't Help Myself" 
FRIENDS OF DISTINCTION / "Grazing In The Grass" 
GAYE. MARVIN /"Heard It Grapevine" 
GAYE, MARVIN /"Let's Get It On" 
GAYE. MARVIN / "What's Going On" 
GENESIS / "Folk)` You, Follow Me" 
GERRY /PACEMAKERS /'"Don't Let Sun Catch You . 

GRASSROOTS / "Sooner Or Later" 
GRASSROOTS /"Midnight Confessions" 
GUESS WHO / "These Eyes" 
HARRISON, GEORGE / "My Sweet Lad" 
HOLLIES /"He Ain't Heavy" 
HERB. BOBBY/ "Sunny" 
HUES CORP /"Rock The Boat' 
JAMES. TOMMY/"Mony Mony" 
JAMES, TOMMY /"Crystal Blue Persuasion" 
JAY /AMERICANS / "This Magic Moment" 
JOHN. ELTON /"Daniel" 
JOHN, ELTON /"Your Song" 
JOHN, ELTON /"Tiny Dancer" 
KEITH / "98.6" 
KJNGSMEN /"Lowe Louie" 
LOGGINS 8 MESSINA /"Danny's Song" 
LOVIN SPOONFUL / "Daydream" 
MARMALADE / "Reflections Of Life" 

MASON. DAVE / "We Just Disagree" 
McCARTNEY, PAUL /"My Love" 
McLEAN, DON / "American Pie" 
MEL 8 TIM / "Backfield In Motion" 
MIDLER, BETTE /"The Rose" 
MILLER, STEVE BAND /"Fry Like An Eagle" 
MONKEES/"Daydream Believer" 
MOODY BLUES / "Nights In White Satin" 
NILSSON /'"Without You" 
O'JAYS /"Love Train" 
ORBISON, ROY / "Oh Pretty Woman" 
PAYNE. FREDA/"Band of Gold" 
PRESLEY, ELVIS / "Suspicious Minds" 
PRESLEY, ELVIS /'"Kentucky Rain" 
PRESTON /SYREETA / "Wi h You I'm Born 
PROCOL HAREM / "Whiter Shade Of Pale" 
PUCKET GARY / "Young Girl" 
RIGHTEOUS BROS / "Soul 8, Inspiration" 
RIGHTEOUS BROS /"You've Lost That Lovin 
ROYAL. BILLY JOE /"Cherry Hill Park" 
RUFFIN, JIMMY /"What Becomes Of The Broken 
SIMON, CARLY/"That's The Way I've " 
SIMON 8 GARFUNKEL /"Bridge Over Water" 
SPANKY /OUR GANG / "Like To Know You" 
SPINNERS /"I'll Be Around" 
SPIRAL STAIRCASE / "Morse Today Than Yesterday" 
STOOKEY. PAUL /"The Wedding Song" 
STYLISTICS / "You Are Everything" 
THREE DOG NIGHT /"Joy To The World" 
THREE DOG NIGHT /'"One " 
TURTLES / "Happy Together" 
WELLS. MARY /"My Guy" 
YOUNGBLOODS/"Get Together" 

*Goldmine -CYJ is a limited edition for which we will gladly refund the total purchase price of S500 if you are 
. not absolutely satisfied, Please call (800) 247 -3303 or (505) 247 -3303 TODAY 

"WE'RE HERE TO HELP!" 
The Programming and Marketing Strategy Team 

In Canada, call Randall -English, Drake Chenault's exclusive representative - (416) 898 -4848. 



ppIsìte 
Howard Stern 

Howard Stern and Rick Dees have 
nothing in common -except huge 
audiences. Howard's three -hour 
show of outrageous humor, overly 
frank opinions, surprising interviews 
and Rock & Roll have tripled ratings 
in the country's toughest market. 
And Rick Dees' top 40 show has 
attracted well over300 stations since 
t hit the air less than three years ago, 
aking it the fastest- growing syn- 



attract 
Rick Dees 

dicated top 40 show on radio. 
And now both of them are available 

exclusively from DIR: The National 
Howard Stern Show, starting Sep- 
tember 6th. And the Rick Dees' 
Weekly Top 40 Countdown Show, 
effective January 1st. So cal ur DIR 
representative (212) 37 50 and 
get the kings of "pu n" and 
"countdown" radio wor for 
The results will be very 



WASHINGTON REPORT 

KOB GETS AUTHORIZATION 

Synchronous AM Transmitters 
Gaining In Popularity 

Ever since the FCC last year okayed the first experi- 
mental use of a synchronous AM transmitter at KROL/ 
Laughlin, NV, an increasing number of AM stations have 
shown an interest in the innovation. KOB /Albuquerque 
recently received the nation's second experimental 
authorization, and another half -dozen requests are pend- 
ing at the Commission. 

What the stations are lining up 
for is a chance to build a second 
transmitter and antenna locked on- 

to their frequency, which simul- 
taneously broadcasts their signal 
into a new area or someplace 
where the main signal is weak. 

While experimental uses are now 
being allowed, regular use of syn- 
chronous AM transmitters is under 
consideration in the FCC's current 
AM improvement proceeding. 

"We don't know if it's 
going to work." 

-Art Schreiber, KOB 

KOB Targets Santa Fe 
KOB VP /GM Arthur Schreiber 

says his station will locate its new 
190 -watt transmitter in Santa Fe, 

which KOB covers during the day 
but not at night. KOB recently lost 
a 45 -year battle with WABC /New 
York, forcing the New Mexico sta- 
tion to cut back its nighttime sig- 
nal. 

Schreiber explained, "We lost 
Santa Fe when we lost the case in 
the Supreme Court with WABC. We 
had to pull back our pattern to pro- 
tect WABC at night. We're just try- 
ing to get back what we lost." 

Schreiber expects to have the 
synchronous transmitter operating 
by October 15, and estimates the 
cost of the project at $75,000. He 
cautioned, "We don't know if it's 
going to work," and said use of 
dual transmitters will produce a 
"no-man's land" in between where 

$53,000,000 

Doubleday Broadcasting Company, Inc. 

August 1986 

has sold 

WHN-AM 
( New York City 

WAPP -FM 
(New York City) 

and 

WAVA-FM 
(Arlington/Washington, D.C.) 

tu 

Emmis Broadcasting Corporation 

The undersigned initiated this transaction and acted as financial advisor 
to Doubleday Broadcasting Company. Inc. 

WERTHEIM & CO., INC. 
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neither signal is receivable. "We 
hope that will be in a very sparsely 
populated area," he adds. 

Schreiber called the extension of 
coverage "more of a service ele- 
ment. We're not going to make a 
helluva lot of money on it." 

WORC Eyes 40% 
Coverage Boost 

However, at least one other ap- 
plicant views synchronous trans- 
mission as a way to increase 
revenues. "We feel this makes 
sound business sense," says 
WORC /Worcester, MA PD Mark 
Ericson. In fact, the station is fully 
expecting to put $250,000 into the 
expansion. WORC's directional 
pattern and use of AM stereo help 
drive up the cost. 

WORC plans to locate its extra 

transmitter 25 miles away in Dud- 
ley, MA. "A lot of the towns in that 
area are in the metro as defined by 
Arbitron, and this will get us into 
many of those communities," Eric- 
son explains. He estimates a 
30-40% boost in WORC's potential 
audience if its application is ap- 
proved. 

Like Schreiber at KOB, Ericson 
is worried about a "funny phasing 
effect somewhere in the middle," 
and also hopes it will fall over "a 
lot of trees." 

Fortunately, WORC has some 
experience in the area. According 
to Ericson, one of station's owners 
is a partner of Arnold Lerner, own- 
er of WLLH /Lowell, which has had 
grandfathered 1 kw synchronous 
transmitters for many years in 
both Lowell and Lawrence, MA. 

"Underbrush" Deregulation 
Survives Court Challenge 

The U.S. Court of Appeals last week ruled that the 
FCC acted properly when it threw out half a dozen so-call- 
ed "underbrush" regulations on station business prac- 
tices. 

The ruling involved the Commis- 
sion's decision in January of 1985 to 
delete rules regulating: 

Ratings distortion 
False. misleading, and decep- 

tive commercials 
Nonperformance of sales con- 

tracts 
Concert and "scare" promo- 

tions 
Conflicts of interest involving 

selection of sports announcers 
Promotion of a station's non- 

broadcast interests, or use of a sta- 
tion for personal benefit in other 
businesses. 

Elimination of the rules had been 
appealed by a public interest 
group, the Telecommunications 
Research and Action Center 
(TRAC). TRAC charged that the 
FCC ignored the public interest. 

and improperly failed to get public 
comment before acting. 

But the court concluded "that the 
FCC has provided a rational ex- 
planation for its conclusion that 
elimination of the six policies at is- 

sue here would be in the public in- 

terest." 
According to the court, all six 

problems "are either addressed by 
the more general FCC rules, or can 
be better addressed by market 
forces or other agencies with great- 
er expertise in regulating business 
practices." 

In agreeing with the FCC that no 

public notice or comment period 
was required, the court noted that 
the six guidelines were merely gen- 
eral Commission policies, not codi- 
fied in either FCC regulations or 
federal law. 

NEWS BRIEFS 
FCC Okays $10,000 

KTTL Settlement 
The FCC law judge presiding over 

the controversial KKTLIDodge City, 

KS (now KCMS) renewal has approved 

a settlement agreement in which own- 

ers Charles and Nellie Gabbs aban- 

don their claim to the station (R &R 8/8) 

in return for a $10.000 payment. 

KCMS has been dark for several 

months. 
The license will be awarded to Corn- 

munity Service Broadcasting, a coali- 

tion of local citizens who filed against 

the KTTL renewal after the station aired 

bigoted religious programs expressing 

hatred for blacks. Jews, and either mi- 

norities. 
Judge John Frysiak said the settle- 

ment is in the public interest because it 

will end a local controversy. reduce 
burdens on both the Commission and 

the competing applicants, and speed 

introduction of a new broadcast voice 

in the Dodge City listening area. 



One Time Only! 

Atlast! 
The truth about the 
ARB diary keeper! 

Coleman Research ends 
speculation about diary keepers. 

These issues were addressed in the 
study: 
1. Who actuallyfills out diaries? 
2. How diary keepers differ from 

"normal" people. 
3. Differences between heavy and light 

radio users. 
4. Impact of direct mail on diary 

keepers. 
5. Differences between Arbitron and 

Birch listeners. 
6. Techniques that increase time spent 

listening. 

For years, broadcasters have speculated 
about faceless diary keepers and the 
best ways to manipulate their listening. 

Everything from huge cash giveaways 
to 1/4 -hour sweeps have been tried. Yet, 
until now, it has been next to impossible 
to determine whether any of these 
efforts have been effective. 

Now, Coleman Research has undertaken 
a monumental multi -stage study 
analyzing the behavior and attitudes of 
the Arbitron diary keepers. 

The surprising findings lay to rest 
many of the myths surrounding diary 
keepers. ..and suggests that indeed, they 
can be affected by radio stations. 

The results of this major study will be presented by Coleman Research 
at the Radio Programmer's Conference in New Orleans, September 11, 
1986, 10:30 a.m. only, at the Meridien Hotel, Ile deFrance I room, 
across the street from the New Orleans Marriott. 

Coleman Research a recognized leader 
P.O. Box 13829 Research Triangle Park, N.C. 27709 (919) 790 -0000 



'THE BEST 
CONTEST. 

T h E ° B E S T 
Ready for the best 
ratings, the best sales 

CONTEST and the best image your 
station ever had? Plus an unbeatable 
way to best the competition? Call us 
for details and exclusive market rights. 
Or see us at the NAB in New Orleans, 
Booth 541. Radioactivity Promotions, 
(404) 266 -1977, 3954 Peachtree Rd. NE, 

Suite 201, Atlanta, GA 30319. 

WI 
P R O M O T I O N S / I N C . 
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SIGNS OF THE TIMES 
Focus On Growth 

During 1985 and 1986 
the corporate buzz- 
word seemed to be 

"restructure." Everyone 
from the mighty General 
Motors to AM daytimers 
were restructuring in some 
form. 

It would appear that American 
business was surely "structured" 
for something - but the "some- 
thing" was for another time. Com- 
plicating the lives of radio and 
record businesses even further: 
while all of us were restructuring, 
the radio industry grew in its value 
and brand new investor -type 
players came to the market place. 

That sent us all scurrying to re- 
structure the "restructure." 

The record companies watched 
the high level of new and different 
activity in radio as they began 
their great climb towards greater 
profitability, and though buy and 
sell wasn't part of their activity, 
"restructure" certainly was. 

From job promotions and 
changes in "key players" to the 
change in the relationships with the 
"independents," the record com- 
panies were restructuring with an 
eye to "working better" with radio 
in an even closer label -to-station 
relationship. Video philosophy was, 
and is, changing 1 if not restructur- 
ing) to put more emphasis and re- 
sponsibility on radio - bringing 
artists and their product into the 
ear of the public. 

These have been exciting times. 
Before I pass on to you some of the 
material we have worked hard to 
put together to help you in your 
business, I want to mention our 
perception of the key to the reasons 
for restructure: 

In these economic times it seems 
we have been trained to manage 
with the first 10 to 12 percent of our 
annual increase as inflation! And 
now, looking at 1987 and a 2 -3% in- 
flation factor, if you promise your 
bank, owner, or corporation a 15% 
increase you are actually promis- 
ing 12 percent in "real dollars." In 
fact, if inflation is 3 percent and 
you promise 15 percent increase to 
your people, that could equate to a 

CHARTING THE COURSE - 1987 

22 percent increase in 10 percent in- 
flation days, when you were asked 
to do only 12 -15 percent. It requires 
a brand new thought process to get 

to those "real -dollar" increases.. . 

Radio Advertising Bureau President William Stakelin offers a national 
economic forecast for 1987 and suggests how this overall forecast can 
affect the radio industry. 

PRIMER ON FINANCING 
Attorney Barry Skidelski looks into the basic types and sources of radio 

station financing. 

GUIDE FOR 
THE ENTREPRENEUR 
T.A. Associate's William Collatos explores entrepreneurship in the 

radio industry and discusses how increasing sophistication of broadcast 

financing has led to greater options for radio entrepreneurs. 

AN INTERVIEW 
WITH PAUL KAGAN 
Investment counselor and broadcast financial advisor Paul Kagán offers 
his expert opinions in this examination of the many investment 

possibilities available in today's radio industry. 

BASIC BUDGET 
FROM START TO FINISH 
The fourth quarter is almost here, which means it's time to start the long 

budget process. This step -by -step guide takes a basic look at how to 

develop a healthy station budget 

and the every day muscle reaction 
is to act as if inflation were there. 
But it's not! 

The market is not going to drive 
you ... it's all in your ability to op- 

erate in a zero-inflation market. We 
aren't trained to do this and if you 
look around at most of the restruc- 
turing in the business world, most 
of the changes are designed to 

BY DWIGHT CASE 

í 
manage in a world where there is 

no inflation during your growth. 
To get you started with your fi- 

nancial planning, the first section 
of this special R&R supplement 
presents a national economic fore- 
cast prepared by the Radio Adver- 
tising Bureau. It takes a brief look 
at how different industries will fare 
in 1987, and discusses the impact on 
your business of inflation, interest 
rates, and the recently overhauled 
tax codes. 

Next comes a "Primer On Fi- 
nancing." Many experts insist that 
now is the time to buy into radio, 
and this article outlines some of the 
sources for obtaining financing for 
new station purchases. Following 
this is an intermediate look at "Un- 
locking The Secrets" - an examin- 
ation of the prospects of broadcast 
entrepreneurship in today's favor- 
able investment climate. 

As favorable as the investment 
arena might be, many potential 
media mavins are hesitant to enter 
the fray. To dispel any doubts and 
boost confidence in both radio vet- 
erans and newcomers, financial 
whiz Paul Kagan offers his candid 
opinions in an exclusive R&R inter- 
view. 

Finally, as in years past, we of- 

fer some simple guidelines and 
template forms to assist you in de- 
veloping your budget for the corn- 
ing year. 

It's going to be tough - but the 
recording and radio businesses 
are led by people who are proven to 
be brilliant and resilient. It's our 
hope that your 1986 is a banner 
"real dollar year." 

CRITIQUES ... 
TALENT DEVELOPMENT.. 

POSITIONING STUDIES . 

STAFF MOTIVATION ... 
RESULTS! 

DONNA HALPER & Associates 
Radio Programming Consultants 

28 Exeter Street, Suite 611, Boston, MA 02116 (617) 266 -5666 
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It's a perfect week- 
end complement for 
your weekday morning 
show. Actually, it fits any 
daypart. It's not a count- 
down. It's a wacky, weekly 
4 hour show featuring 
John Lander playing a 
steady flow of the nation's 
biggest hits complete 
with celebrity interviews 
and a cast of warped 
characters. The great 
part is your listeners get 
to hear themselves on 
the air by calling the toll 
free 1 -800 D- I- N- G -B -A -T 
line. 

\- 9 out of 10 
people think 

John Lander's 
Hit Music USA 

is the most 
fun you 

can have 
without 
wearing 
clothes 

- 
Call 
today 
and 
reserve 

this hit show in your 
market... and watch the 
ratings go crazy! John 
Lander's Hit Music USA 
is available on a swap/ 
exchange basis to radio 
stations in the top 170 
Arbitron -rated metro 
markets. 

For station clearance 
information call United 
Stations Programming 
Network Affiliate Rela- 
tions in Washington, D.C. 
at 703 -276 -2900. 

For national sales 
information call United 
Stations Programming 
Network in New York at 
212 -575 -6100. 

UNSTATIONS 

á New York 

Please join US in our hospitality suite 
# 3830 at the New Orleans Marriott. 

Washington, D.C. Chicago Detroit Dallas Los Angeles London 



CHARTING 
THE COURSE 
1987 Industry Outlook 

BY BILL STAKELIN Trying to make valid 
economic forecasts 
these days is like 

trying to spin floss into gold. 
It's a good trick if you can 
do it, but no one can. The 
radio business, like many, 
has been caught in a gener- 
al economic downturn 
which the best economists 
can almost explain - but 
no one can make a reliable 
forecast about the future. 

Everyone thought disinflation 
would lead to a strong economic 
rally, but Commerce Department 
figures show that the national econ- 
omy expanded at barely a 1.1% an- 
nualized rate during the second 
quarter of 1986. No one really ex- 
pects it to expand beyond 3% real 
growth for the rest of the year. We 

will continue to feel the effects of 

disinflation as prices rise slowly 
during the next six months. 

Split Personality 
To a certain extent, the economy 

is schizophrenic. On the one hand, 
sectors such as services, housing, 
construction, and even retail are 
enjoying slow but steady growth - 
which should continue. On the oth- 
er hand, we have a recession in 
manufacturing and agriculture 
and a depression in oil and gas. 

Inflation this year should set an 
annual mark of about 4%, with con- 
sumer prices rising 3.5% by year's 
end. We can expect average wage 
increases of 5 %. Interest rates will 
hover in the 10-11% range and will 
not rise substantially before the 
first quarter of next year. 

Retail is one of the heartiest sec- 
tors of the economy in spite of a 
record high consumer debt (now 
19% of the average after -tax in- 

come). Slower income growth will 
begin to cut into consumers' will- 
ingness to part with more and 
more of their disposable income, as 
evidenced by the slowdown in non- 
automobile credit and the smallest 
advance in revolving credit in 
nearly a year. 

Retail Up Slightly 
Retail sales should rise about 3% 

during the second half of 1986. For 
_example, the cost of buying a new 
home will increase between 6 and 
7% by the end of the year. Food 
prices are on the rise again, and 
should post nearly a 4% price hike 
by year's end. Imported automo- 
biles cost 10% more than they did a 

year ago, and another 7% price in- 

crease is projected for 1987. 

Car sales have bounced up and 
down for more than a year, and 
auto manufacturers are continuing 
their special deals and rebates. 
Clothing prices. which shrank in 
the first half of 1986, will be pushed 
higher as we move into the strong- 
est clothing season. 

Major shakeouts and market 
share battles taking place in a vari- 
ety of key sectors will affect the 
radio industry. Computer makers 
and retailers will continue to ex- 
perience a shakeout. Expendi- 
tures, which are off by 50% , will re- 

main soft. 
Banks, savings and loans, and 

other financial institutions are 
struggling to maintain market 
share or struggling to compete 
with new interstate competitors. In 

the short-term, all the players will 
need radio ads. 

Airline fare wars and mergers 
should provide opportunities for ra- 
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dio expenditures in the top 50 mar- 
kets and other regional hubs. 

Merger -Mania Continues 
Mega- mergers and market 

share battles are also affecting 
small market broadcasters, as 
large chain stores consolidate op- 

erations and drive Mom & Pop 
stores - usually regular radio ad- 
vertisers - out of business. When 
the pool of genuine local clients 
shrinks, the advertising decisions 
for chain store outlets are no longer 
made locally but by distant agen- 
cies. The criteria these agencies 
use are not necessarily applicable 
to small market circumstances. 

The Radio Advertising Bureau is 
addressing this situation directly 
through our Small Market Advi- 
sory Committee. However, the fo- 

cus of our effort is the support of the 
only real way to develop new busi- 
ness: aggressive work at the local 
and regional level by interested 
radio broadcasters. Only by work- 
ing with local retail managers and 

educating the players within the 
client organization can stations and 
the RAB win greater dollars for 
radio and avoid the sad fate of 

weekly papers and second-place 
dailies. 

When prices are falling or mere- 
ly flat, as they will be for most of 

1986, people do not rush out to buy. 
Many economic decision makers, 
particularly small business people 
who are working on increasingly 
smaller margins, park their money 
in banks or put it in the money 
markets rather than make finan- 
cial commitments that may cost 
less tomorrow. 

Caveat Emptor 
On Main Street, USA, retailers 

are looking very carefully at the 
spending of advertising dollars by 
scrutinizing each expenditure and 
delaying campaigns as long as pos- 

sible in the hope that prices will 

continue to stagnate and possibly 
fall. 

In a period of disinflation, where 

priçes are rising slowly and the 
cost of business stagnates, many 
national advertisers are retrench- 
ing and standing down from major 
national commitments. At the 
same time, many national adver- 
tisers have been the subjects of 
mergers or acquisitions which de- 
layed or deleted ad budgets. 

In practical terms, we can ex- 
pect slow growth in the spot mar- 
ket for the next few years. The only 
hedge against this for radio sta- 
tions is improvement of their sales 
skills. This means investing time 
and money for training, and posi- 
tioning themselves as marketing 
resources for local clients. Becom- 
ing a vital resource for local clients 
is the best bet for strong radio 
growth in the next few years, since 
we cannot expect automatic orders 
from agencies. We also cannot 
cling to our previous assumptions 
about the contribution of national 
spot dollars to our P &Ls. 

Compared to other ad media, ra- 
dio should do fairly well by the end 
of 1986. Radio will match the 
growth of spot television and out- 

pace the revenue growth of nation- 
al TV, newspapers, and maga- 
zines. We have become used to 
three years of strong double -digit 
revenue growth during a period of 
relatively low inflation. This will 

not be the case in 1986, and we do 
not expect this rate of revenue 
growth in the future. 

Prediction Perils 
If anyone could come up with an 

accurate prediction of short-term 
economic performance in the cur- 
rent environment, he would im- 
mediately become a leading can- 
didate for a top Washington job. 
On the basis of figures from the 
first six months of 1986, RAB 
estimates that radio revenues 
will increase 8% by year's end to 
approximately $7.1 billion. Net- 
work revenues should close out 

Continued on Page 33 
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ED MILARSKY RICH (DIC4 ÍÑE MAN 
SANDY GASMAN NEIL McINTYRE 

REMN COMMUNICATIONS CORP. 

SPECIALISTS IN RADIO SYNDICATION 

2 WEST 45TH STREET, NEW YORK, NY 10036 (212) 302 -9120 



The Sound of the Town 
That Set Music 

On 
Its 

rs 
The soulful sound that first came out of 
Detroit in the sixties seems to own a per- 
manent place on the charts. 

Now, every week, for three solid hours, your 
listeners can cruise to the infectious rhythms 
of MOTOR Cal( BEAT, a new guaranteed rat- 
ings- grabber from US. 

MOTOR CITY BEAT will include a focus on 
a different star or topic each week, with 
track after track of Detroit's best. Between 

the tunes the artists will tell their stories in brief 
capsule form. Each show will also highlight 
a year in the history of the Motor City's music. 

We'll play every one of your favorites: Diana 
Ross, Wilson Pickett, Michael Jackson, Stevie 
Wonder, Mitch Rider and The Detroit Wheels 
and scores of other superstars. 

So don't spin your wheels. Call today and 
rev up your ratings with the hottest new 
show around! 

MOTOR CITY BEAT is available on a swap /exchange basis to stations in the top 170 

Arbitron -rated metro markets. 

For station clearance information call United Stations Programming Network Affiliate 
Relations in Washington D.C. at (703) 276 -2900. 

For national sales information call United Stations Programming Network in New York 

at (212) 575-6100. 

Please join US in our hospitality suite #3830 at the New Orleans Marriott. 

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London 



 

MON EN MATTERS 
Primer On Financing 

laying quarterback 
to help make a ra- 
dio station transac- 

tion can take many shapes 
and forms. These include 
educating the parties con- 
cerned, negotiating or oth- 
erwise solving sticky prob- 
lems, or simply serving as 
a catalyst. Each of these 
carries the common goal of 
getting everyone involved 
in a prospective deal to 
work together towards a 
mutually beneficial ar- 
rangement. A large part of 
this, in turn, requires the 

.aicceptance of a "team" 
concept before success can 
be achieved. 

Surprisingly, the element most 
often missing in the "team" con- 
cept is a basic understanding of fi- 
nance. Anyone considering a deal, 
whether it is buying a broadcast 
station or otherwise, would be well 
advised to study the vast world of 
financing. Some of the questions 
they should ask are "What's out 
there?" "Where do I go to get it ?" 
"How do I get it ?" and "What will 
it cost me ?" 

Sources And Types 
Of Financing 

There are two basic types of fi- 
nancing: equity and debt. Equity, 
in finance, refers to the rights of 
the owners. For example, the dif- 
ference between fair market .value 
and debt is called the owners' equi- 
ty. More simply, it's the money the 
owners or investors put into a deal. 

Equity traditionally came (and 
continues to come) from the pock- 
ets of the owner -to-be who pro- 
motes the deal, plus private inves- 
tors he or she may persuade to par- 
ticipate. A growing number of ven- 
ture capital firms and SBICs are 
willing to do broadcast deals, but 
they often require a heftier return 
than do private investors. 

Debt largely comes from institu- 
tions, such as banks and insurance 
companies, and is usually charact- 
erized as secured. Unsecured debt 
is an endangered species. Every- 
one wants to be protected, and 
lenders protect themselves and 
backstop repayment by use of se- 
curity agreements, mortgages, 
personal guarantees, and a slew of 
what are called "restrictive coven- 
ants." 

The latter encompass a variety 
of promises a borrower agrees to 
make part of the deal. Often he 

may not incur further debt, file a 
petition in bankruptcy, make capi- 
tal expenditures (e.g.: for new 
equipment) in excess of a stated 
amount, or allow certain financial 
ratios to fluctuate past specified 
limits. Practically speaking, these 
covenants are used by lenders 
more as warning flags than as 
grounds for default I which could 
lead to an acceleration of the entire 
debt or foreclosure). 

As more institutional lenders 
recognize that cash flow (now hard 
assets) are key elements in broad- 
cast financing, the number willing 
to do broadcast deals increases. 
Loans are often done on a 4-5 multi- 
ple of cash flow basis. Many lend- 
ers, however, are not willing to do 
turnarounds, stand- alones, start- 
ups, or small deals. Their costs for 
small and large deals can be the 
same; but, obviously, the larger 
deal promises a far greater return. 

The larger deals, and to a lesser 
extend the smaller ones, attract a 
growing number of investment 

bankers, financial consultants, and 
other money finders who - for a 
fee - will help package a deal to 
acquire or refinance a station. An- 
other source not to be overlooked 
includes attorneys and accountants 
who may have clients or know of 
people looking for deals to get in- 
volved with. 

What they all have in common 
are the obvious concerns about 
ability to repay and security. In 
short, they need to feel comfortable 
with you and your deal. Experi- 
ence has shown that if you have a 
solid track record, a personal stake 
in the deal, a complimentary team, 
a good game plan, good prospects 
for growth, and a reasonable pur- 
chase price, you'll get your money. 

Creative Financing 
Requirements of investors and 

lenders often impede an easy 
structuring of a deal. Creative fi- 
nancing, which refers to a number 
of techniques, can solve many 
financing problems. 

Consider an old marketing 
phrase: "your price, my terms." 
Sometimes it makes sense to give a 
seller his asking price (or even 
more) if you are able in return to 
receive certain valuable conces- 
sions. 

Foremost among these is "sell- 
ing paper," the common name for 
a promissory note, whereby the 
buyer promises to pay to the sell- 
er a specified amount of principal 
and interest. This can reduce or 
eliminate the upfront cash needed 
for a down payment, and allow its 
use for capital improvements Or 
otherwise. 

"Subordination" is another use- 
ful technique. This refers to the hi- 
erarchy among creditors, by which 
some are entitled to a priority in 
payment. Priority is largely fixed 
by law, but may be modified if the 
parties so agree. A purchase 
money mortgage (a form of seller 
paper) normally has priority over 
a bank loan, but this conflicts with 
the bank's desire to be in first posi- 

BY BARRY SKIDELSKY 

tion. Consider persuading the seller 
to not only take back seller paper 
but also to subordinate (or make 
himself junior) to the bank; if you 
do you'll make the bank happy 
enough to finance the balance you 
need. 

Another useful technique, ap- 
pealing with greater frequency, is 
a "moratorium" of principal and/ 
or interest. Simply a deferral of 
payments, this would allow a new 
station owner to build up the prop- 
erty, avoiding cash outlays at the 
time he can least afford them. In- 
terest moratoriums, usually one or 
two years in duration, are more 
common than those of principal; 
and, in a sense, are in everyone's 
best interests. 

Batting clean-up in the "gang of 
four" most well -known creative fi- 
nancing techniques is "assump- 
tion." A buyer can further reduce 
his upfront cash needs by agreeing 
to assume (or take over) certain 
obligations of the seller. Make sure 
any assumption is limited to ex- 
pressly stated liabilities, unless you 
like the idea of being on the hook 
for unknown or undisclosed liabili- 
ties. 

Last, although not per se a finan- 
cing technique, a buyer may find it 
useful to add to his deal a consult- 
ing agreement and/or covenant 

Continued on Page 33 

Barry Skidelsky is an attorney 
and broadcast consultant who spe- 

cializes in radio, providing business 
and legal counsel on a wide range 

of matters. A member of the New 

York, Washington, DC and Federal 
Bars, Barry has 15 years' experi- 

ence in radio programming, sales, 

and management. He can be 
reached at 132 East 45th Street, 
New York, NY 10017; (212) 
370 -0130. 
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MONEY MATTERS 
Continued from Page 31 

(promise) not to compete. In es- 
sence, these devices act as inter- 
est -free loans. Although treated as 
ordinary income to the seller (tax- 
ed at a higher rate than capital 
gains), it may nonetheless be desir- 
able to him as an icing-on-the-cake 
annuity that also lowers his tax bite 
today. 

Tax Considerations 
The difference in tax rates be- 

tween ordinary income and capital 
gains may take on less significance 
under the proposed federal tax re- 
form. Still, although rates will be 
lower, almost no one who is inform- 
ed about pending changes thinks 
business stands to benefit very 
much. 

Many folks think that, despite 
lower rates, the total tax bill for 
business will rise. The proposal 
calls for elimination of the invest- 
ment tax credit, limiting deduc- 
tions (including that for interest 
payments), and diminishing depre- 
ciation benefits by, among other 
things, requiring longer writeoff 

periods. Arguably better than a 
stick in the eye, these proposed 
changes all suggest that there's no 
better time to do a deal than now. 

"Don't get caught in the 
chicken -and -egg dilemma 
of which comes first: the 
money or the deal. Shop 
your financing now, 
because once you do 
find a good deal it won't 
be available long - and 
you'd better be able to 
move quickly." 

Compounding the situation is the 
proposed FCC fee schedule, which 
will reinstate fees for applicaion 
fillings, hearing, grants, and re- 
newals. A result of Gramm -Rudd- 
man and related federal cuts, the 
fees will make shoestring deals 
more difficult and creative financ- 
ing techniques increasingly neces- 
sary to do a deal. 

Right now the prime rate (the 
rate which banks charge their best 
and biggest corporate customers) 
is at 8% - its lowest in recent 
memory. You may remember a 
time not very long ago when it was 
in the low 20s. As the prime rate 
rises, your cost of buying money in- 
creases. 

Prime Cuts 
Your loan, of course, will not go 

at prime. A bank will seek to 
charge you a floating rate, which is 
the sum of its prime rate (calcula- 
ted daily) plus a fixed premium of 
at least one or two percentage 
points. That's in addition to any 
costs associated with getting the 
loan (distinguish a gross loan and 
net proceeds received), such as a 
finder /broker commission, ap- 
plication fees, or origination points. 
Depending on the parties and pro- 
perty involved, there may be some 
room to negotiate these costs. 

Floating rates are the opposite of 
fixed. Thus, the lender covers itself 
in anticipating of rising rates. A 
borrower hopes rates will not rise 

International Tapetronics Corporation /3M 

The World Leader 
In Cartridge Machines 

are installed in radio stations around the 
world each year than all other manu- 
facturers' cartridge machines combined 
... and for good reason. For almost two 
decades, ITC equipment has maintained 
the standard of excellence in reliability, 
audio quality, and long -term cost effec- 
tiveness: hacked by ITC's legendary 
status as the industry's service leader. 

International Tapetronics 
Corporation /3M's professional audio 
products include the most complete line 
of cartridge machines featuring state -of- 
the -art microprocessor based logic for 
increased operational flexibility, 
reliability and easy maintainability. 

99B Cartridge Machines, "The Best,- 
offering the patented ELSA auto- 
matic cartridge preparation feature 
which includes azimuth aligning for 
maximum phase response 
performance 

DELTA Cartridge Machines, "ibday's 
Most Popular Cartridge Machines'` 

OMEGA Cartridge Machines, 
"Aftifrdable Performance line 
(:an Trust- 

SEE US AT BOOTH #121 AT 
RADIO '86 CONVENTION IN 
NEW ORLEANS ON 9/10- 9/13/86! 

combining quick erasing and spike 
locating into one simple step 
ScotchCart®II Broadcast Cartridges, 
reel -to -reel audio performance 
and five times the average life of 
its nearest premium cartridge 
competitor 
The FB -1 Interface converts an ITC 
cartridge machine into a potentially 
profitable telephone information 
service 

3M's vast financial and technological 
resources have combined with ITC's 
proven commitment for delivering 
uncompromising product quality to 
insure that when newer technology 
emerges, it will come from International 
Tapetronics Corporation /3M, "The 
Leader in Reliability and Service.- 

Call today for more information and 
ask about ITC's new lease purchase plan. 
In the U.S., call toll -free 800 -447 -0414, 
or collect from Alaska or Illinois 309- 
828 -1381. In Canada, call Maruno 
Electronics, Ltd. 416- 255 -9108. 

International Tapetronics Corporation /3M 
2425 South Main Street 
P.O. Box 241 

Bloomington, Illinois 61702 -0241 
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fast or quick enough to hurt him; 
and, as an aditional protection, he 
may seek to netotiate a "cap" or 
ceiling on the frequency and limits 
of any rate increase. 

Other tax issues, details of which 
are beyond the scope of this article, 
include these basic concepts: ex- 
clusions, deductions, basis, or- 
dinary income, and capital gains. 
More advanced tax matters con- 
cern how an operator can best get 
profits out (e.g.: avoiding double 
taxation), how a seller can cut 
taxes on the sale (e.g.: like -kind 
exchanges or corporate liquida- 
tion), and the several tax benefits 
associated with sales to minorities 
(e.g.: Internal Revenue Code sec- 
tion 1071 allows for non -recognition 
of gain from a sale that effectuates 
FCC policies). Of course, state and 
local taxes vary widely. 

Depreciation (a non -cash ex- 
pense, allowing for wear and tear 
or obsolescence) is of particular 
importance, because as a buyer 
writes off the assets, he increases 
equity and cash flow or operating 
profit. 

A broadcast station buyer would 
be well -advised to negotiate with 
the seller an allocation of the pur- 
chase price to the various assets. A 
buyer wishes to maximize depreci- 
ation benefits and a seller wishes to 
avoid a tax bill for "depreciation 
recapture." This amounts to a veri- 
table no-no on taking tax benefits 
twice for the same thing. Work this 
out with your attorney and accoun- 
tant, and make the negotiated 
allocation withstand IRS challenge 
by use of an independent appraisal 

Suggestions 
Clarily your objectives. If you 

are after ego satisfaction, tax loss 
to offset other income, apprecia- 
tion, current earnings, or a com- 
bination of these, do your home- 
work Learn as much as you can, 
talk with people, ask questions. 
Assemble a complementary team 
that offers synergy. This includes 
making friends with attorneys, 

lenders, or investors before you 
find your deal. Don't get caught in 
the chicken-and-egg dilemma of 
which comes first: the money or 
the deal. Shop your financing now, 
because once you do find a good 
deal it won't be available long - 
and you'd better be able to move 
quickly. 

Economic Outlook 
And Industry 
Forecast 
Continued from Page 28 

the year with a strong 14-15% 
overall showing. The spot market, 
after six sluggish months, is even 
with 1985 and should dose out the 
year marginally ahead of last year. 
Local radio revenues should pace 
the growth of all advertising, with 
increased revenues in the 7.5 -8.5% 
range. 

Too often, radio managers get so 
wrapped up in budget goals they 
forget that radio's growth is as 
much a function of the overall 
economy as it is a by- product of ef- 
fective management. Even with a 
changing tax climate and mega - 
mergers affecting clients, agen- 
cies, and radio with the effects of 
deflation, radio's growth this year 
will be more than double that of the 
GNP, and will surpass the rate of 
inflation by an equal margin. 

The stations which will pace the 
industry in revenue growth will be 
those which control their inven- 
tory, invest in staff training, and 
maintain rate stability and integri- 
ty. Genuine sellers and consultants 
will win out over order -takers and 
rate negotiators in the forthcoming 
period of economic uncertainty. 
Taking the steadiest course will 
mean keeping the clients' interests 
in mind, promoting radio as a me- 
dium first and as your "brand" 
second, and training your sales 
staff to use consultant sales techni- 
ques so they can offer retailers 
more than just spots. 

WHO SAYS WE'RE 
FUNNY? 

"With guys like you helping me, we'll stay on top!" 
-Scott Shannon 

Z -100, New York 

"Zesty and original comedy!" 

-The Greaseman 
DC -101, Washington 

FAN FACTORY 
Wacky corn- mercials, celebrity call -ins 

and much more . . . 

50 Stations Cleared in Six Weeks! 
Call for demo (800) 782 -0700 

ProMedia 321 Rider Ave., New York, NY 10451 (212) 585 -9400 
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FINANCIAL FORE 

UNLOCKING 
THE SECRETS 

Entrepreneur Guide 
Entrepreneurship in 
the radio industry 
has come of age. 

The superstars of today are 
no longer determined by 
the records they pick but by 
the stations they buy. The 
credit for this change in foc- 
us belongs to the growing 
cadre of entrepreneurs who 
are applying their consider- 
able talents to stations 
which they own rather than 
merely manage. Their suc- 
cess is perhaps best evi- 
denced by their ability to at- 
tract increasingly large 
sums of money and their 
aggressiveness in compe- 
ting with the long -standing 
major operators for acqui- 
sitions, particularly in large 
markets. 

The increasing sophistication of 
broadcast financiers has vastly in- 
creased the financing options for 
radio entrepreneurs. Further, the 
increased pace of activity in station 
trading, particularly in larger 
markets, has expanded the num- 
ber of opportunities entrepreneurs 
have to enter the acquisition fray. 
The level of success experienced 
by both senior bank lenders and 
equity sources is creating an ever - 
enlarging pool of capital available 
to experienced, successful radio 
managers. Because of the availa- 
bility particularly of equity capital, 
it is much easier for successful 
general managers to pursue entre- 
preneurial situations without sacri- 
ficing their lifestyles and without 
requiring substantial personal 
capital resources. 

Timing in the radio business is 
everything, and in terms of capital 
availability there has never been a 

better time than the present for en- 
trepreneurs seeking to purchase 
their first properties or add to ex- 
isting groups. 

Requirements 
There are four key requirements 

to accomplishing the objective of 
owning and operating your proper- 

ty 
A proven record of success in 

managing one or more stations in 
markets comparable in size to the 
one in which you are acquiring 
your station(s); 

The confidence to move from a 

corporate environment to a new 
company with a limit on financial 
resources and primary responsibil- 
ity for all decisions; 

For The 

The tenacity to pursue poten- 

tially complex and frustrating 
transactions to their conclusion 
and to review seemingly endless 
numbers of deals to find the right 
one; 

The patience to wait for the 

right deal, which is not necessarily 
the first one. 

Financial skills and resources on 

the entrepreneur's part are not a 

requirement for acquiring a sta- 

tion. When available, financial re- 

sources can improve an entrepren- 
eur's position in a deal. However, 
for those individuals who have not 

been able to amass significant 
wealth, venture capitalists stand 
ready to provide 100% of the equity 
financing necessary to consum- 
mate a transaction. They can also 

provide the necessary investment 
banking skills to arrange the bal- 

ance of the financing. Also, trans- 
actions which allow the entrepren- 
eur to move from the corporate to 

the entrepreneurial world without 
sacrificing salary or relocating are 
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not unheard of. 
All of these requirements are 

equally important in pursuing an 

ownership position. Each plays an 
integral role in the drama of estab- 
lishing a network of contacts to find 
deals, having the discipline to pass 
on opportunities, and knowing 
when the right opportunity comes 
along. Venturing in this fashion is 
not for everyone. However, if you 
candidly assess your individual 
skills and accomplishments and 
align yourself with knowledgeable, 
successful partners, your chances 
of succeeding are quite good. 

Triple Layers 
The majority of radio transac- 

tions involve three layers of financ- 
ing: senior debt, subordinated 
debt, and equity. The sources of fi- 
nancing are also fairly common. 
Banks and, to a lesser extent, in- 

surance companies like to provide 
senior debt; individuals and ven- 

ture capitalists typically provide 
subordinated debt and equity ; and 

sellers can provide any and all 
three types of financing. The 

choice of which lender to use and in 

which capacity is usually dictated 
by the dynamics of the transaction 
and the objectives of the entrepren- 
eur. For example, it is generally 
easier to finance a small transac- 
tion (under $1 million) with the 
seller acting as a lender than it is to 

try attracting a bank lender. 
It is also generally easier to ac- 

quire equity financing in small 
transactions from individuals than 
from professional venture firms 
simply because of the size. For en- 

trepreneurs who wish to enlarge 
their companies with additional ac- 

quisitions, an early affiliation with 
a traditional banking source is ex- 

tremely valuable inasmuch as it 
establishes a track record with that 
lender - which should justify addi- 
tional support for acquisitions. 

Similarly, growth- oriented entre- 
preneurs are best advised to affili- 
ate themselves with a professional 
venture capitalist when raising 

BY BILL COLLATOS 

equity funds. Unlike many individ- 
ual investors, venture firms tend to 
take a long -term perspective and 

have the resources to provide addi- 
tional capital when necessary to 

further the development of a com- 

pany. Moreover, professional in- 

vestors are not subject to the < 
uncertainties involved in personal 
portfolios which are tailored to 

meet estate or personal liquidity 
needs, and which typically lack the 

level of expertise and industry 
knowledge available from a ven- 

ture firm with a long history of in- 

vesting in this industry. 

Bank Financing 
The availability of bank financ- 

ing and the sophistication of bank 
lenders has increased dramatical- 
ly during the past five years. Al- 

though still considered a special- 
ized practice, lending to the broad- 
cast industry has gained increas- 

ing acceptance both among the 
major money center banks and, 
more important, regional commer- 
cial banks which are typically the 

best sources of senior debt financ- 

ing for entrepreneurial companies. 
Most banks which have taken a 

serious interest in lending to the 

broadcast media have created 
special lending groups which 
devote 100% of their time to this in- 

dustry. Accordingly, they are 
familiar with the cash flow lending 
concepts and collateral values rep- 
resented by media properties. 

It is extremely important when 

financing a transaction to choose a 

bank which has a history of lending 
to the broadcast media, and one 
which has had a positive experi- 

Continued on Page 36 

Bill Collatos is a General Partner 

of TA Associates, 45 Milk St.. Bos- 

ton, MA 02109; (617) 338 -0800. 



THE 
TRAVEL- HOLIDAY 

MAGAZINE 
"The Radio Show 

That Roams The Globe" 

Hosted By Syndicated Columnist Elaine Viets 

A daily 90- second travel feature presenting the world's most interesting and 
exotic destinations. 

An insider's view on where to go, what to do, where to stay, great dining, plus 
travel bargains on airline and hotel packages. 

The perfect sales tool to attract advertisers that do not normally use local 
radio...travel agents, tourism bureaus, airlines, hotel chains, car rental 
companies, tour operations, etc. 

Cross -promoted to listeners via full page ads in 1)-avel- Holiday Magazine 
reaching over 2,800,000 adults each month. 

Available Free...No Barter Spots and No Spins! 

For Market Availability Contact: 

Clayton Webster Corporation 
7711 Carondelet 

St. Louis, MO 63105 
(314) 725 -5070 

AR. 



The undersigned initiated this transaction and acted 

as financial advisor to both parties. 

WERTHEIM & CO., INC. 

UNLOCKING THE SECRETS 
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ence (to avoid major swings in 

lending practices occasioned by 
problem loans in a portfolio). It is 

also important to tailor the size of 

your banking relationship to the 
immediate and future needs of 

your company. Too small a loan in 

a large bank will not attract suffi- 

cient attention and response from a 

loan officer. Too large a loan for a 

small bank may attract too much 
attention from senior management 
and constrain your ability to grow 
by limiting your borrowing rela- 
tionship with that bank. It is not 

necessary to choose a bank geo- 

graphically proximate to the sta- 
tion being acquired. However, if a 
suitable banking relationship is 

available nearby, it may be help- 
ful. 

Banks like to lend for periods of 

from five to ten years on a revolv- 

ing credit and term loan basis in 

which the lender can borrow for 

one to three years without prin- 

cipal payments (revolving credit) 
and amortize the outstanding bal- 

ance at the end of that period over 

the remaining life of the loan (term 

loan), typically five to eight years. 
Bank lenders generally want to be 

"Generally speaking, the 

less sophisticated your 
equity investors are and 

the more developmental 
your acquisition is, the 
harder it will be to obtain 
bank financing." 

secured by the stock and assets of 

the acquiring company. With re- 

spect to lending parameters, you 

can anticipate bank loans of be- 

tween five and seven times trailing 
cash flow defined to be net income 
after adding back income taxes, 
depreciation, interest, and man- 
agement fees. 

In situations where there is no 

cash flow, banks traditionally lend 

50-60% of the purchase price of the 

facility and provide an additional 
working capital line to fund oper- 

ating losses. More aggressive fi- 

nancings can be obtained if your 

company has additional collateral 
in the form of personal guarantees 
or other stations to provide to the 
bank. Pricing for bank loans will 

fall in the range of prime to prime 
plus 2 %, and generally should in- 

clude fixed -rate pricing options for 

loans above $3-5 million. The time 
frame necessary to procure bank 
financing can be as short as three 
weeks, but usually takes 30 to 60 

days from the date of the original 
loan application to a closing on the 

transaction. It is wise to pursue a 

lending commitment as soon as 
possible after the seller has agreed 
to a purchase and sale agreement. 

The risk in obtaining bank finan- 
cing is significantly mitigated by 
the choice of your equity investor. 
To the extent that your equity 
sources are venture capital firms, 
the chances are extremely high 

that a bank financing on reasona- 
ble terms can be obtained in short 
order. Generally speaking, the less 
sophisticated your equity investors 

$ 13,000,000 

Houston FM Communications, Inc. 

has sold 

KGOL-FM 
l .ake Jackson/Houston) 

tu 

Shamrock Broadcasting Company, Inc. 

AuRu ft 1986 
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are and the more developmental 
your acquisition is, the harder it 

will be to obtain bank financing. 

Seller Financing 
In those situations where bank 

financing is difficult or impossible 
to obtain, the immediate alterna- 
tive is to consider seller financing. 
Seller financing also plays an im- 

portant role in transactions where 

the seller will consider taking a 
subordinated piece of paper as par- 
tial compensation for a sale. 

The most common situation in 

which sellers provide senior finan- 

cing involves the sale of smaller 
properties or highly developmental 
stick purchases which are too ag- 

gressive for the traditional bank 

lender. The negotiation of terms 
for seller financing generally in- 

volves a shorter payback than 

traditional bank terms and typical- 
ly includes a fixed rate of interest 
as opposed to floating rates. Fur- 
ther, sellers are usually more will- 

ing to lend a higher percentage of 

the purchase price than banks. 
Sellers also tend to be less sophisti- 

cated in the documentation of their 
loans, but by the same token can be 
far more difficult to work with be- 

cause of this lack of sophistication. 
Most entrepreneurs should avoid 

senior seller financing wherever 
possible. The differential in rates 
relative to those offered by a bank 
generally does not warrant the ad- 

"Radio entrepreneurs 
commonly look to two 
sources of capital for their 

equity: traditional venture 

capital firms and private 

individuals who are 

enthused about the idea 

of owning a radio station." 
-Bill Collatos 

tion. But the limitation on senior 

debt can force an early prepay- 
ment of a seller note when it pro- 

hibits further leveraging of a high- 

ly successful asset to finance the 

acquisition of additional stations. It 

is extremely important when 

structuring a seller note to antici- 

pate the growth of your company 
and provide for the ability to con- 

tinually leverage the cash flow be- 

ing used to service the seller note. 

If properly structured, such an ar- 

rangement can provide the mutual 

benefit of collateral protection to 

the seller and additional leverage 

capacity for the buyer. 

Equity Financing 
Radio entrepreneurs commonly 

look to two sources of capital for 

their equity: traditional venture 

capital firms and private individu- 

als who are enthused about the 

idea of owning a radio station. Pub- 

lic offerings, limited partnerships, 
and corporate investors have play- 

ed a limited role in providing equi- 

ty funds for entrepreneurs. The 

tradeoff for an entrepreneur con- 

sidering using private capital ver- 

sus professional investment capital 

is a combination of availability, 
relative equity shares, and the in- 

vestor's value added. Private in- 

vestors are sometimes willing to 

provide a leer equity participa- 
tion for an entrepreneur than what 

might be available from a profes- 

sional venture firm. 
Unfortunately, as with most 

things, you get what you pay for. 

The additional equity points, if any. e 
available from a private investor 

are typically traded off against a 

lack of sophistication by such an in- 

vestor as well as the uncertain fu- 

ture associated with a private in- 

vestor's capital needs and capital 

resources. There are endless 
stories of radio managers who 

think they have found a financial 

angel, venture into the acquisition 

process. and watch their financing 

collapse at the point of acquisition 

-- or find that their first station will 

be their only station because of 

their equity partner's limited re- 

sources or lack of interest. 
In some cases. specifically small 

transactions, private equity 
sources may be the only available 

source. However. in larger tran- 

sactions and for companies wish- 

ing to expand their operations be- 

yond the first station. private equi- 

ty sources should be avoided. 

In choosing a venture capital 

source as your equity partner. the 

most important consideration 
should be that firm's track record. 

As much as your track record will 

be indicative of your likelihood of 

success in an operation, you should 

look to the venture capitalist's 

track record as an indication of 

their likelihood of successful in- 

vestment with you. A venture firm 

with a long standing commitment 
to the industry and With a history of 

successful investments will not on- 

ly have a more serious commit- 

ment, but should also have greater 
willingness to provide additional 

capital and the patience to work 

through the inevitable rough spots. 

Continued on Page 39 

ditional aggravation of dealing 
with former owners whose inter- 

ests are always to cash in their 
notes at the earliest possible mo- 

ment, and who do not have the so- 

phistication of an experienced 
commercial lender. 

Subordinated seller financing 
represents a wholly different op- 

portunity, and can be an attractive 
means of partially funding a pur- 

chase. Most third party subordin- 
ated lenders require returns of be- 

tween 18 -25 %, while sellers typical- 
ly require returns more represen- 
tative of senior loans. Accordingly, 
these notes can represent relative- 
ly cheap financing. However. sell- 

er- subordinated financing can also 
present a severe constraint on a 
company wishing to grow rapidly. 

Sellers often subordinate their 
loans to a maximum level of senior 
debt and require a minimum level 

of equity investment to ensure the 
collateral protection of the seller 
note. The equity requirement 
would be present in any transac- 



ANNOUNCING 
GENERATION II 

The music scheduler 
that responds 

to today's 
programming demands 

Generation II Solves Programmers' 
Toughest Scheduling Problems In Ways 
You Never Thought Possible: 

Increased categories for more flexible scheduling 
Eliminates hand scheduling with twofers, 
threefers, blocks ... now you let the computer 
do it 
Automatic category changes improve daypart 
control 
Keeps your inventory fresh by automatically 
resting and reintroducing your songs 
Can't lose control of your format because 
Generation II is so easy to understand and 
modify 

RadioWare's Carl Barringer 
is the foremost expert on 
music scheduling systems. 
Barringer pioneered the first 
music scheduling system for 
microcomputers and has 
refined music systems for 
MTV and many top stations 
during the past six years. 

Generation IT has already been purchased by 
major broadcasters. Join the smart broadcasters 
like Jim Herron, WCLR, Chicago; Phil Redo, 
WMJX, Boston; Steve Perun, KBEQ, Kansas City; 
Don Hagen, WCXR, Washington, D.C. ; and 
Howard Freedman, KIKK, Houston who have 
already purchased Generation II. 

Generation II will be available until October 1st at 
pre - introductory prices. Call, or write for more 
information or your free demo disk. Or preview 
Generation II at the RPC in New Orleans. 

Radioware 
Software Specialists for Radio 

P-0. Box 36385 
Dallas, Texas 75235 

(214) 350-7216 



Republic 
Radio Sales 

Growing in the best tradition 

Since becoming a Katz Radio Group Company 
Republic Radio Sales has: 

Doubled its sales staff across 
its 13 sales offices 

Tripled its research staff, expanding its research 
systems and sales support services 

Quadrupled its client roster 

Joined the No.1 billing unwired rep network 

Acquired full resources of the 
Katz Radio Group 

Republic Radio Sales 
A Katz Radio Group Company 

One of The Best 
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Venture Partnership 
Equally important is choosing a 

venture partner you like. The ven- 
ture capital industry, like the radio 
business, is based on personal rela- 
tionships and taking on a venture 
partner is a long -term commit- 
ment. Pick someone with whom 
you have a rapport, who is suppor- 
tive, and who can provide knowl- 
edge and help as your company 
grows. A true venture investor will 
not only provide money but will 
add value to the investment 
through this kind of participation. 

Since a venture partner may also 
be your investment banker, it is 
important to determine his level of 
knowledge and experience in struc- 
turing deals. The acquisition of ra- 
dio properties and particularly the 
negotiation of purchase and sale 
agreements and the structuring of 
financial packages mandates an 
above -average level of expertise in 
the financial arena and in radio 
business knowledge. Bad advice or 
a poorly negotiated purchase and 
sale agreement can materially af- 

feet the ultimate financial position 
and flexibility of a young, growing 
company. 

It is imperative that the best 
possible advice be obtained early 
in this process of structuring a 
company. You should also ascer- 
tain your partner's commitment to 
long -term growth and his financial 
wherewithal to support such 
growth. In the increasingly com- 
petitive market for purchasing ra- 
dio stations, brokers and sellers 
are acutely attuned to a buyer's fi- 
nancial wherewithal. Your finan- 
cial partner's ability to address 
these issues and history of success- 
fully completing transactions with 
brokers will fundamentally deter- 
mine the broker's willingness to 
deal with you. 

The Typical Deal 
The question a venture firm is 

asked most often is, "What is the 
typical deal?" The only honest an- 
swer is that there is no typical deal. 
A professional venture firm is con- 
cerned with the return on dollars 
invested, achieving liquidity, and 
the risk inherent in the transaction. 
In each investment, the venturer 
looks for a reasonable risk/reward 

"There has never been a 
better time than the 
present to be an 
entrepreneur. By the same 
token, the margin for error 
in purchasing radio 
stations, particularly 
turnarounds, is shrinking. 
Therefore, it is important 
to pick the optimal time for 
yourself as well as the 
right opportunity to buy." 

-Bill Collatos 

trade-off and structures the tran- 
saction to meet this goal. Further, 
each transaction includes a 
number of variables, such as 
relative dollar contributions by the 
parties who found the deal and the 
"sweat equity" contribution of the 
entrepreneur. These factors and 
the venturer's return requirements 
are factored into the decision of 
whether to invest and on what 
terms. 

THESE 2 ITC 
CART MACHINES 
ARE IDENTICAL 

DELTA I STEREO 

THIS ONE CAME FROM ALLIED 

It was delivered promptly 
The service and follow thru 
were more than expected 

It was priced right 

DELTA I STEREO 

THIS ONE DID NOT 

(Internat,onal Tapetron cs Corporation /3M) 

ATLANTA, GA LOS ANGELES, CA 
(404) 964 -1464 (818) 843 -5052 

CHICAGO, IL RICHMOND, IN 
(312) 794 -0224 (317) 962 -8596 

DALLAS, TX SEATTLE, WA 
(214) 423 -8667 (206) 838 -2705 

ALLIED 
Broadcast Equipment 
P.O. BOX 1487 RICHMOND, IN 47375 

Most entrepreneurs feel uneasy 
negotiating with an equity partner 
because they believe they will get 
the short end of the stick. However, 
it is not in the entrepreneur's or the 
venture capitalist's interest to en- 
ter into a transaction in which eith- 
er party feels disadvantaged. Be- 
cause of this leveling influence, 
most transactions fairly reflect the 
respective parties' needs and con- 
tributions. 

The entrepreneur's usual second 
concern is, "How will the venture 
firm treat me once the deal is clos- 
ed?" The best answer to this ques- 
tion is found by asking other en- 
trepreneurs currently working 
with that firm about their experi- 
ences. The importance of experi- 
ence, commitment, and long -term 
perspective should never be under- 
estimated when choosing your ven- 
ture partner. 

The Trust Factor 
The other necessary ingredient 

in your relationship with your equi- 
ty partner is trust. Acquiring the 
first property and subsequently 
building a group inevitably in- 
volves periods of high stress and 
anxiety. It is fundamental to the 
success of the company in periods 
such as this that the entrepreneur 
and the venture capitalist have a 
solid working relationship and 
basis for trusting one another in 
order to maximize the opportuni- 
ties that generally occur in these 
periods. 

Choosing the right venture part- 
ner is probably the second most 
important decision you will make 
(the first being what stations to 
buy). It is much easier to disen- 
gage from a bank lender or subor- 
dinated lender than from your 
equity partner. Accordingly, care- 
ful thought and real diligence 
should be applied to choosing this 
layer of financing. 

Doing The Deal 
The key ingredient to finding and 

consummating the purchase of a 
station involves being plugged into 
the network of bankers, brokers, 
and venture firms. Finding the right 
acquisition is obviously the prere- 
quisite to forming your company: 
Anything that can be done to ex- 
pand the number of opportunities 
you see is valuable in accomplish- 
ing that goal. Friends in the busi- 
ness are also a valuable source of 
leads. In situations where you are 
concerned about exposure, it is 
possible in working with venture 
firms to establish a mutual level of 
interest and have the venture 
capital firm act as the go-between 
with brokers and sellers to limit 
your exposure. 

It is extremely important to be 
realistic in your search and deal 
criteria. Normally, you only get 
one chance at this ownership 
game; if you fail the first time, it is 
unlikely that somebody will back 
you a second time. Therefore, pick 
opportunities where you know you 
can win. Be persistent in looking 
for the right deal, not the first deal. 
Lean on your professional relation- 
ships for help. Assuming you have 
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picked your professionals (law- 
yers, bankers, and venture part- 
ners) with care, take advantage of 
their experience in reviewing deals 
and identifying the right opportuni- 
ty. I mentioned earlier the need for 
tenacity and patience. These two 
credentials will be tested continual- 
ly as you look for the right deal. If 
you have adopted a long -term 
game plan with a reasonable objec- 
tive, you should be able to find an 
acquisition. 

Once you have identified the 
right opportunity, it is important to 
rely on your professionals once 
again. Most entrepreneurs have 
not negotiated many purchase and 
sale agreements or the necessary 
financial packages. This is the 
point at which your equity partner 
can add real value to a deal in help- 
ing to negotiate the best possible 
agreements with the seller and the 
financing sources. This is also a 
very frustrating period for most 
entrepreneurs accustomed to con- 
trolling their own destinies. 

If you are buying from your pre- 
sent employer, it may be even 
more difficult to find yourself on 
the other side of the table. In these 
situations, it is even more impor- 
tant to let someone else be the bad 
guy in order to preserve your rela- 
tionship with the seller. Although 
there are no guarantees, most 
deals that get to this point ultimate- 
ly close. The risk of losing a deal by 
letting someone else influence the 
negotiating process is not great, 
and is worth taking when you con- 
sider the risks in signing a pur- 
chase agreement or financing a 
package with mistakes that could 
cost you money after the deal 
closes. 

Once a transaction has closed, 
make it a point to keep your banker 
and equity investors informed 
about your progress or lack there- 
of. If you have chosen your finan- 
cial partners correctly, problems 
will not alarm them and they may 
have a solution. You should expect 
a good venture capital partner to 
help in the search process for addi- 
tional acquisitions and to act as a 
sounding board for you. A good in- 
vestor will attempt to challenge 
you with new approaches and ideas 
and help with problems either from 
his personal experience or through 
contacts in the industry. Most of 
all, a good investor will help with 
the development of your company 
when you ask for help. The greater 
the level of trust and personal rap- 
port you have with your investor, 
the more you will get from the rela- 
tionship. 

There has never been a better 
time than the present to be an en- 
trepreneur. By the same token, the 
margin for error in purchasing ra- 
dio stations, particularly turna- 
rounds, is shrinking. Therefore, it 
is important to pick the optimal 
time for yourself as well as the 
right opportunity to buy. Pursuing 
an ownership position is not neces- 
sarily the best career objective for 
everyone in the radio business. The 
winner of this race is usually not 
the swiftest but the most diligent 
and best prepared. 

And when you win, nothing is 
more rewarding. 
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NVSME N s OPPORTUN 
Interview With Paul Kagan 

Sorne folks call him an 
investment guru. 
Some say he's broad- 

casting's greatest financial 
friend. His supporters turn 
an E.F. Hutton -esque ear to 
everything he says, while 
his critics say he's too posi- 
tive and optimistic. He is 
quoted on the national net- 
work news, cited in numer- 
ous print stories - in- 

cluding the Wall Street 
Journal - and hired to pre- 
sent financial presentation 
to Wall Street investors who 
want to learn more about 
getting in on the media. 

His name is Paul Kagan, and he 
is the presiding emperor of Paul 
Kagan Associates. At 48, the 
former journalist -securities anal- 
yst -Radio Advertising Bureau edi- 

tor now makes his home - and his 
living - in Carmel, California. 
There, in a contemporary low -rise 
office building on Clock Tower 
Place, he and his associates watch 
the market, analyze media trends, 
and publish some two dozen finan- 
cial newsletters. R&R caught up 
with the busy media mavin one Fri- 
day afternoon last month and di& 

cussed the current financial atmo- 
sphere in the radio industry - and 
projections for the future. 

The Rising Financial Tide 
R&R: We've heard a lot recently 

about the rapidly rising values of 
radio stations. In basic terns, how 

are stations valued for sale or pur- 
chase in the private market? 

PK: Stations are valued on the 
basis of how much cash flow they 
can produce. The key elements of 

this evaluation are the market's 
billing, the station's share or pro- 
jected share of billing - which 
yields the operating margin of the 
station, and the number of years 
you expect payback. 

R&R: Is this recent rise in sta- 

tion prices a result of stations final- 
ly being valued at their real worth? 

PK: No. Stations have not been 
undervalued. In fact, they have 
been fairly valued as long as I have 
been in business - but on a private 
market basis. On a public market 
basis they are always undervalued 
- with a few exceptions. 
- R&R: R&R: Why are publicly -owned 

stations undervalued when their 
private counterparts are not? 

PK : Because the public stock- 
holder is treated like a minority 
stockholder - as he should be 
treated on any given day as long as 
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he has hope that on a certain good 
day he will be treated pro rata as 
a majority stockholder. 

R&R: On what do you base this 

philosophy? 
PK: If I buy stock on the public 

market I'm only buying a fraction 
of an interest -in a company. I 
should not be expected to pay the 
full value of that companyés stock 
on a private basis. If I did, the only 

upside I would have left would be 

time. For instance, if the station 
was worth ten times cash flow and 
its public stock was trading at ten 
times cash flow and I paid ten 
times cash flow, the only thing I 

could do would be to wait until the 

cash flow grew. 
R&R: Then what makes for a 

good investment? 
PK: Investors like to have turna- 

round opportunity. You like to buy 

something below what you think 
it's really worth because you want 
to have the bargain element on 

your side. Public stockholders can 
be seen as being disadvantaged 

because they are minority stock- 
holders. When they sell they have 
to sell at a discount: but they're 
more advantaged because they're 
able to buy a bargain. 

Industry Complex 
R&R: How complex is the pro- 

cess of station evaluation? 
PK: You can break every valua- 

tion down to its tangible or intangi- 

ble assets - but when you put a 

ballpark value on the station you're 

really putting a multiple on the 
cash flow, to be generated over 
future years. 

R&R: Are these multiples appli- 

cable in industries other than 

broadcasting? 
PK: You can apply multiples to 

any business where you have char- 
acteristics similar to those found in 

radio stations. This obviously in- 

cludes all other media, like TV and 
cable. You can also apply it to 

bottling companies, fast food 

businesses - wherever you have 
some form of exclusive franchise. 

BY REED BUNZEL 

If you have a franchised geograph- 
ical location it's a lot like frequency 
in the radio business. The multiple 
evaluation is applicable where you 

have a long track record of proven 
cash flow and are not stabilized - 
but growing. All these things lend 

themselves to high -end multiple 

ranges. 
R&R: Is the increase in station 

prices, then, solely a result of high- 

er multiples or are there other fac- 

tors that have increased the value 

of radio facilities? 
PK: Again, stations are not and 

were not undervalued in the pri- 

vate market, because the private 
market value is the value of the 
property. What we're seeing now in 

the marketplace as prices rise is 

the effect of multiples of the cash 

flow in relation to a substantial de- 

crease in interest. Multiples are re- 

ciprocal of interest rates - what 
you'd multiply together to get 100. 

If your interest rate is 12 %, as it 

was two years ago, the multiple 
would be eight. So, when 'interest 

Paul Kagan - 

rates fell from 12 to 8% , the multi- 

ples increased respectively. 
R&R: But when the prime rate 

was up around 20% we didn't get 

multiples of five, did we? 

PK: In 1980 when interest rates 
were so high the multiples never 
got down to fives, but we did see 

some sixes and sevens and eights. 

There is a floor in the multiples be- 

cause people like a business so 

much they will buy it anyway. 

Multiplication Tables 
R&R: Can you offer a simple ex- 

ample of how the multiple- times- 

cash flow calculation works over 

time and can increase a station's 

valuation? 
PK: When you have a station 

that's doing 32 million, and its mul- 

tiple is eight, it's worth $16 million. 

If, two years later its cash flow has 

grown from $2 to $3 million and the 

multiple has grown from 8 to 10, the 

station will have grown from $16-30 

million and you might say "God - 
radio station prices are really go- 

ing up." That's what it might seem 
like, but in this particular case all 

that happened was management 
dragged 50% more cash flow out of 

it and increased the multiple on it. 

Sure, the value of the station went 

up, but it isn't any secret or 
mystery how it happened. 

R&R: Do such elements as fluc- 

tuations in the national economy 

have any affect on station values? 

PK: You needn't go too deep into 

national economics because the 

record book shows that the radio 

industry's values are relatively im- 

pervious to economic changes over 
a long period of time. You can pret- 
ty much bet that the values of radio 

stations in the aggregate are going 

to trail upward over the years, be- 

cause the gross national product 
trails upward. 

R&R: So there is a connection? 

PK: Spending on radio stations is 

tied to spending in general. We 

Continued on Page 42 
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know that radio billing as a percent 
of local retail sales in each market 
on average is rising, and as long as 
you believe the American economy 
is going to trend upward at 8-10% a 
year - and I think it does - you're 
also going to see radio billing's trail 
up like that. 

Economic Effects 

R&R: But radio's economic pro- 
gress is not directly tied into ad- 
vances and declines in the national 
economy? 

PK: Radio is not a business that 
has a secular pattern of choppi- 
ness. It does not have to worry 
about going into a long -term funda- 
mental decline, unless the whole 
economy is going to go into the 
tank indefinitely. Even during the 
great depression it didn't. If you 
take a look at the 1930s you'll find 
tremendous plunges, like when the 
banks closed in 1933 - but then 
they work their way back up. 
We've never had in the past 100 

BIG BAND CHR JAll 
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years of Phis country a period of 

longterm economic waste in which 
people just twirled in the wind and 
wondered if life would ever be good 
again. 

Panicked Vs. Dispassionate 
R&R: Then why was there so 

much economic panic during the 
'30s? 

PK: If anybody had been able to 
be dispassionate and look at the 
darned graphs they would have 
realized they were working their 
way out of it. We are beset and 
plagued by analysts and reporters 
who are constantly telling us things 
are worse than they are. Things 
are going great and we're told it's 
the end. Things are going rotten 
and we're told it will only get 
worse. Our print media, our elec- 
tronic-media - including radio sta- 
tions - never get on the air and say 
that things are better than we think 
they are. If someone is optimistic 
then they paint you as Pollyanna 
and claim you're an evangelist. 
People want to be told there's 
trouble ahead. 

"The ten -year trend will 

show that interest rates 
will ultimately trail up 

a little higher. We're 
seeing low interest rates 
now, and they'll certainly 
trail up - but they're not 
likely to become Banana 
Republic interest rates 
again." 

-Paul Kagan 

R&R: How do you explain this 
attitude? 

PIC: I have gone into consulting 
sessions and have told the com- 
panies "You're doing great, and 
you're going to do better next 
year." When I say this manage 
ment responds, "You're wrong - 
we're doing terrible. Things are 
troublesome." The reason for this 
is they want to drive the troops to 
work harder. Businessmen are 
shrewd, and they want to drive 
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their troops so they can top their 
numbers. If I come in and say "you 
guys are doing well and next year 
you'll do 12% better," they become 
frightened that the guys will be- 

come complacent. So management 
instruct the media to tell the people 
what's not so, in order to make 
them make what we want to hap- 
pen. 

R&R: Is this a sort of conscious 
"self - fulfilled prophecy ?" 

PK: No. Human nature "says 
let's paint the gloomy picture so 

we'll all work harder to make it 

turn out better." I understand this, 

but I don't want to participate in 

such a rationale. I'm going to stick 

to my guns and tell you it's going to 

get better, and I'm going to end up 
being right. Look at the charts. I 

predict that the radio business will 

gradually get better over all the in- 

tervening years, and I will be right. 
Those who are predicting death 
and destruction over the long range 
are going to be wrong. They'll be 
right in any given year and I'll be 
wrong in any given year - but my 
methodology will get you more 
value over a long period of time. 

The Foresight Saga 
R&R: Do you think a fatal flaw 

of the business mind is a reluctance 
to look past next year's growth? 

PK : You should definitely have a 
five-year picture. You should have 
a ten -year picture. We all have to 

live with year -to-year projections; I 

have to know if my business is up 

this year, and how much. But I 

don't manage a station on a day-to- 
day basis; I'm an evaluator - an 
appraiser. Values are based on an 
8-10 year head -way. Any given 
year I may get tripped up, and I 

don't want to lose my job because I 
didn't know this year was going to 

be up or down. I've got to deliver 
the goods over a long period of 

time. It's a shame that a sales 
manager has to predict what this 
year's business is going to be, 

because there are so many ele- 

ments that you don't control. 
R&R: Over a ten -year trend, 

then, what do you foresee happen- 
ing to the radio financial picture? 

PK: I'm much more philosophic- 
al about this than are a lot of peo- 

ple, and I've had a good chance to 

see secular trends. My guess is that 
the multiple range will hold at 10X; 

it's sort of sacred - give or take a 
point. The ten -year trend will show 

that interest rates will ultimately 
trail up a little higher. We're seeing 
low interest rates now, and they'll 
certainly trail up - but they're not 
likely to become Banana Republic 
interest rates again like during 
Jimmy Carter's administration. 
This is why the multiples will hold: 
as long as interest rates don't get 
out of line the multiples will stay 
steady. A 10% interest rate implies 
a 10X multiple. 

Growth Or, Consequences 
R&R: So you expect to see con- 

tinued growth? 
PK: Growth is the key word 

here. Everyone's always wonder- 
ing if we're going to grow any- 
more, or if we've reached the top. 
My answer is yes ... you're going 
to grow plenty. 

R&R: Are there any elements in 

the radio industry itself that might 

alter that growth over time? 
PK: We have no indication in 

1986 that there is any major funda- 

mental change at work in the radio 
business to drastically alter the 
margins people are making on 

their stations or the multiples that 
people will pay to buy them. 

R&R: Back in the late '70s many 
people criticized radio for being too 

static. Have we come out of the ra- 

dio doldrums into a period of indus- 

try vitality? 
PK: Radio is more dramatic re- 

cently than it has been. On an indi- 

vidual station basis radio is proba- 

bly more dynamic than it has been 
at any time since the Jack Benny 

era before TV. The reason for this 
is that there is a combination of old 

and new talent in the radio industry 
that is tinkering with the program- 
ming, tinkering with selling, and 
tinkering with operating and budg- 
eting. I say tinkering because the 
business is so established and ma- 
ture that you don't throw it all out 

and start over again. You figure 
out ways to mold it into slightly dif- 

ferent shapes. By tinkering with 

these things, by probing, testing, 
and advancing the technology and 
the science and the art of running 
radio stations, today's manage- 
ments are dragging more revenue 
and cash flow out of it. They're get- 

ting more blood out of the stone 
than the caveman ever thought 
possible. 

Squeezing The Stone 
R&R: What new techniques have 

they found to do this? 
PK: First let me emphasize that 

I'm talking about a station basis, 
not a total basis - because the 
total revenues available to the in- 
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dustry aren't that much bigger. 
They grow in a much more pedes- 
trian way. But within that universe 
there are new ways of perceiving 
your market share: you can come 
into radio today and say "I see in 

this market there are 10 or 12 good 

radio signals or facilities to own 

and I will buy one of them. It may 
only have a 2 share, but I have ev- 

ery chance to get a 10 share of the 

profits." You can do that today - it 

is not so static that you can't think 
of a format or bend a format and 
run the station differently so you 

cannot get into the top ranks. There 
are many such success stories. 

R&R: Do you feel the situation is 

right for the entrepreneurial - 
minded investor? 

PK: There is most definitely an 
entrepreneurial atmosphere, now 

more than ever. The reason for this 
fundamentally is the business is ac- 

cessible to it. You can come into 

any established market and make 
a splash. The establishment is vul- 

nerable to new blood; this isn't a 
disaster for the establishment, but 
they do have to keep on their toes. 

R&R: What factors are attrac- 
ting the entrepreneur to the mar- 

ketplace? 
PK: Entrepreneurs need a fav- 

orable financing market - and 
they've got it. They need low inter- 

est rates, money available, a pub- 

lic window open - and that will not 

be available all the time. The equi- 

ty window closes periodically when 

times get bad. You have those bad 
years, and you don't want to sell 

stock and you can't sell stock. 

Right now we're in a period where 
anybody can sell stock - unfortun- 

ately. But it is an opportunity for 

entrepreneurs to go out and raise 
money to buy radio stations. 

The Changing Picture 
RAR: How have changes in FCC 

regulations aided in this changing 
picture of radio transactions? 

"There is most definitely 
an a ntrepreneural 
atmosphere, now more 
than ever. The reason for 
this fundamentally is the 
business is accessible to 

it. You can come into any 

established market and 

make a splash." 

-Paul Kagan 

PK: The FCC rules allow you to 

turn your stations over more quick- 
ly and to own more stations. The 
combination of these three ele- 

ments has made radio more dy- 

namic today than in the past 18 

years. 

R&R: When the FCC decided to 

abolish the 7 -7 -7 rule and go for 
12 -12 -12 instead, who benefitted 
most: the established radio group 
operator or the newcomer? 

PK: There's always impact from 
every decision, but I felt when the 

FCC did it my first impulse was to 

say it was going to encourage the 
formation of new companies. Some 

people said "Oh, no ... big com- 

panies will come right in and snap 
up all the properties." Well, big 

companies don't operate like that 
because they're not good at mak- 
ing acquisitions. They're so big and 

old that they don't know how to 

start all over again. A big company 
almost always has to start a new 

company, and it doesn't know how 

to do that - so new companies 
start up. It's definitely an entrepre- 
neurial decision. 

R&R: Do you think we're going 
to see some mega- groups cropping 
up in the near future? 

PK: Yes - but you will sooner 

see a new guy go to 40 or 50 stations 

than you will see the oldest and big- 

gest companies do that. Eventually 
you're going to see everybody do it, 

because if it's do-able they'll all 
figure out a way to do it. 

R&R: Is it a good idea for some 
of the larger groups - and even the 
smaller investor - to infuse their 
companies with cash by going pub- 

lic? 

PK: Capitalizing a company in 

the public marketplace is good. But 

what price you capitalize it at can 
be bad, and it's simply an evalua- 
tion issue. If a company brings a 

stock to the public at $10 a share 
and that's all it's worth, it's no big 

stock to own. But if you can per- 

ceive that it's worth $10 a share and 
they're bringing it out at $8, 7, or 6, 

the better off you are to buy it. 

The Price Is Right 
R&R: How does the average in- 

vestor know what is a good price 

and what is bad? 

PK: The average investor can't 
make that valuation decision. It 

should be made for him by the un- 

derwriter, who should be required 
to say in the prospectus that "the 
private market value of these sta- 

tions, if sold, would be $10 a share. 
Thus we are offering it at $10 a 

share." If they said this you 
wouldn't have so many people go- 

ing public so easily. But if the un- 

derwriter and the company recog- 
nize that the public deserves a dis- 

count because it's a minority 
stockholder, the stock should be 

marked down. The underwriter 
would also say "management's not 

going to sell private so you're not 

going to get $10 tomorrow, but you 

know if he did sell private that's 
what you'd get so why don't you 

buy it ?" 
R&R: What should the potential 

investor look for when investi- 

gating stock? 
PK: The biggest discount. I 

would rather buy a company sell- 

ing at 60% of private market value 
than 80 %, with some exceptions 
since there are some companies 
you don't mind paying a premium 
for. But the discount is important, 
because we're constantly asking 
management the key question: 
"What are you doing for your 

stockholders ?" We know your 
stock is worth $70 a share, but it's 
only selling at $40 a share - so 

what are you doing to close the 
gap? The idea is to go for the dis- 

count, and then try to close the gap. 
If management isn't doing any- 

thing to close it then we have new 

problems - such as why isn't man- 
agement exercising its fiduciary 
responsibility? 

"Companies will go private 

only when for a long period 

of time there is no public 

window. We're right now in 

a good -sized public 
window - probably the 

best we've ever seen in 

the modern era." 

Blue Light Special 
R &R: Why are some stocks of- 

fered at discounts far less than 
what they are really worth? 

PK: There are a variety of rea- 

sons why stocks sell at 50-60% of 

their private market value. One 

reason might be that they suffer 
from general economic conditions, 
where people devalue all stocks in 

the market and then you're subject 
to whatever else is going on on Wall 

Street. Maybe the public thinks the 

earnings are important and a par- 
ticular company may have low 

earnings at the moment so the 

stock is driven down. Or possibly 

some news has happened - such 

as with Turner Broadcasting. 
R&R: Let's use TBS as an exam- 

pie. How have recent events ad- 

versely affected that company's 
stock? 

PK: Turner stock is being de- 

valued tremendously in the mar- 
ketplace because of large losses 
run up in the Goodwill Games and 
the purchase of the MGM library. 
That's how you get a big discount. 

Another example is CBS, which 

trades at a big discount for still an- 

other reason - there are lots of 

people who want to keep the price 
of the stock down. Certainly Loew's 
is not interested in promoting the 
price of the stock. CBS manage- 
ment has not made a move to try to 

buy any more of the stock back; 

that would have raised it. They've 
tried cutbacks to try to increase 
earnings, but they haven't cut 

enough to offset a weaker earnings 
picture - so their earnings are still 

low enough that, in combination 
with the fact that the key director 
in the company is accumulating 
the stock and has no incentive to 

raise it, it keeps CBS down. 
R&R: Since some companies are 

so undervalued in the public mar- 

ketplace, is there any incentive for 

them to go private? 
PK: Companies will go private 

only when for a long period of time 
there is no public window. We're 

right now in a good -sized public 

window - probably the best we've 

ever seen in the modern era. The 

best one I saw before was 18 years 
ago. As long as the discounts are in 

the 30-35% range and you're selling 

stock to the public at 60-75% of prig 
vate market value, you'll see that 
window open. As soon as the dis- 

counts widen to 50% of private 
market value, management will 

say "I wouldn't sell stock at these 
prices." 

R&R: So a company will go pri- 

vate generally when the stock is so 

low that they can afford to buy it 

before someone else does? 
PK: Technically you could say 

that companies will go private as 
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eep a close watch 
on your listeners. They're 
about to do something ex- 
traordinary. They're going 
to multiply ... just as soon 
as you begin airing the new 
United Stations Program- 
ming Network AOR show, 
ROCK WATCH, starring 
OEDIPUS, the reigning mon- 
arch of on -air AOR person- 
alities, and Billboard's 1985 
Program Director of the 
Year. 

Every week, OEDIPUS 
will take listeners on a 
3 -hour trip to the heart of 
AOR, via R &R's Top 30 
tracks. He'll even take them 
behind the scenes to hear 
brief, insightful comments 
directly from the top 
artists. 

It's a show with such 
phenomenal drawing 
power it was already 
cleared by some of the 
nation's leading AOR 
stations before USP even 
officially announced its 
introduction including 
WBCN- Boston, 
K ROCK -New York, 
KOME -San Jose, and 
WYSP- Philadelphia. 

So don't wait another 
second to reserve this 
AOR show in your mar- 
ket. Call today. And re- 
serve the one program 
that can count down 
the top tracks with the 
top AOR artists ... and 
multiply your listeners 
... and ensure their un- 
divided attention from 
now on. 

Please join US in our hospitality suite #3830 at the 
New Orleans Marriott. 
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basis to stations in the top 
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For station clearance in- 
formation call United Sta- 
tions Programming Net- 
work Affiliate Relations in 
Washington, D.C. at (703) 
276 -2900. 

For'national sales infor- 
mation call United Sta- 
tions Programming Net- 
work in New York at 
(212) 575 -6100. 
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long as the discounts are large 
enough for them to take advantage 
of it. Managements of companies 
won't spend too much to buy their 
own stock; they only want a big 
bargain. They want a bigger bar- 
gain than they're willing to give the 
public. Managements are willing to 
buy their stock at 50% of private 
market value, but they want the 
public to buy it at 70 -75 %. 

The Price Peak 
R&R: Let's shift gears a bit and 

talk about individual station invest- 
ments. Do you feel $45 million is a 
lit to spend for a radio station? 

PK: In order to get a decent re- 
turn on your investment when you 
spend $45 million on anything, you 
expect to have a cash flow of $4.5 

million sometime in the next two 
years. If it's growing very rapidly 
sometimes you can do it in three 
years. It all hinges on the $4.5 mil- 
lion, since it relies on the l0X multi- 
ple. If you don't see $4.5 million of 
cash flow until you're five years in- 

to it, it was too much to pay. But if 
that $4.5 million comes in at 2 -3 

years, it may have been expensive 
- but it will work out. 

R&R: What is the calculation for 
projecting whether a station will be 

able to pull in large enough reve- 
nues over the next few years to jus- 
tify a high price tag? 

PK: The way you do it is by do- 

ing a very quick rough value. Us- 
ing KJOI /Los Angeles as an exam- 
ple, we see that ad revenue in the 
Los Angeles market in 1987 is pro- 
jected at $304 million. You simply 
take the station's share of the mar- 
ket, which in the spring ARB was 
5.2, and multiply it times the $304 

million and you get roughly $15 

million. You assume a station 
should be able to do at least a third 
of that in cash flow, so that's $5 mil- 
lion. With a 10X multiple, that 
makes $50 million - and that's 
why the station is valued at $45 

million. 

R&R: So the station could be 
worth conceivably more than $45 

million - yet some skeptics say 
that was a ridiculous price. Why? 

PK: How do we know that's the 
highest price anybody will pay? 
You say "skeptics said that was a 
high price to pay." This invokes 
one of my favorite phrases of the 
press: "Some people say ... " The 
first thing I want to ask you is who 
are these people? Not by name, but 
what type of people are they? Are 
they market competitors, are they 
brokers? Or are they losing bit- 
ters? Are they angry, dissatisfied, 
disappointed? Anyone with a nega- 
tive frame of mind is going to say 
$45 million is too much money. 

"Over the years I've 
prided myself on not being 
so cynical that I would 
prevent myself from seeing 
the upside. Sure - I'm 

cynical about a number of 
things; you've got to be 
careful and prudent. But I 

also see the positives 
when the skeptics don't." 

-Paul Kagan 

R&R: They also realize they're 
not ever going to have $45 million - 

PK: Let's be kind - they're 
capital poor. They are people who 

do not recognize the multiple 
ranges. They are people who are 
too conservative to go out and 
reach for properties, or people who 
don't have the vision to take a sta- 
tion that much higher. These are 
the skeptics. In point of fact, all 
people who have generally been 
skeptical that stations are reaching 
peak prices have always been 
wrong. Net -net -net, these people 
are usually wrong people. 

R&R: Then they're wrong when 
they say that KJOI will never be 
resold for more than $45 million? 

PK: Look at it this way: billings 
in L.A. are going to go to $414 by 

1990. If KJOI only maintains its 
share, guess what's going to hap- 
pen. Money doubles over ten years 
at 7% - it's fact. If everything is 
copacetic and it grows at 7% a year 
and margins are held and shares 
are held, guess what - KJOI is go- 

ing to be a $90 million radio station 
in ten years. 

And you want to know what else? 
At that point another writer for 
R&R is going to come to me and 
ask me if I think $90 million is a lot 
to pay for that station. And I'll just 
pull out this interview from 1986 

and say "my case rests." It isn't 
that hard to get KJOI to $90 million. 
Just run it at 5% of the billing in 
L.A. and a 33% margin, and we're 
going from $45 -$90 million. 

Keep It Simple . . . 

R&R: This station valuation 
business sounds pretty simple . . . 

why can't anyone do it? 
PK: Because of the skeptics 

we've been talking about. Try and 
convince them to think the way I'm 
thinking. Try to get them to believe 
it. The world is made up of cynics 
and believers. Over the years I've 
prided myself on not being so cyn- 
ical that I would prevent myself 
from seeing the upside. Sure - I'm 
cynical about a number of things; 
you've got to be careful and pru- 
dent. But I also see the positives 
when the skeptics don't. 

R&R: Is it difficult to convince 
the financial institutions? . 

PK: They already believe it. 
R&R: But only recently? 
PK: Yes. And I take some of the 

credit for making it happen. We've 

been writing about this now for 17 

years, and I've been working this 
side of the street. I couldn't con- 
vince the lending instituions of this 
at first, but about five years ago 
they made the turn - for their own 
reasons. It had to do with what they 
were lending against. What cus- 
tomers they had. The Oklahoma 
bank disaster of 1982 was the final 
kick for the banks to come into 
broadcasting and media heavily, 
because they realized that they'd 

"Radio has a whole new 
life; it's a new era of 
finance radio that should 
not be taken lightly. It 

should be exploited to its 

fullest by the creation of 
new companies and new 
stocks. The radio industry 
should be proud of itself." 

been seeing these good results in 
radio and television. They realized 
that, unlike oil - which was their 
biggest industry at that time - 
media was not drilling dry holes. 

R&R: The banks were looking 
for a safer place to put their 
money? 

PK: There are very few dry 
holes in the radio business, and as a 
result the banks could have more 
confidence. As a result, in the ensu- 
ing years you're seeing a tremen- 
dous influx of those people believ- 
ing in the underlying value of these 
properties. They used to take per- 
suading, but they don't anymore. 

Outside Influences 
R&R: Since you publish so many 

media -oriented newsletters, do you 
see any other industry affecting ra- 
dio's growth over the next 5-10 

years? 
PK: Radio in most cases is well- 

insulated from other media - and 
car radio is the key. So are beach 
radio, stadium radio, mountain ra- 
dio. But the danger is that cable TV 

systems selling advertising will 

sooner compete on a small town 
level with radiò than with TV. So 

radio has to be conscious of cable 
rate cards and the cable pitch. A lot 
of radio guys don't worry about ca- 
ble, and I don't blame them for at 
least one reason: cable's sales 
pitch is TV. They're not really sell- 

ing against radio - but the rate 
card is going to be a radio rate 
card. Ultimately radio will have to 

worry about it. Cable is a neighbor- 
hood thing - it's a small town sys- 
tem, and radio people should keep 
that in mind when they do their 
planning. I'm not saying it's going 
to wipe out radio; but when we do 

our cable system evaluations we 

assume that the system's revenues 
from advertising are going to be 
equal to a radio station's revenues 
in that market. That's very signifi- 
cant to radio people who haven't 
thought about it: each cable sys- 
tem represents an additional radio 
station in the market in terms of 

billing. 

R&R: Do you think the environ- 
ment is right for either the private 
or public investor to get into the ra- 

dio business? 
PK: I've mentioned the banks 

and how popular radio and TV are 
to them - especially TV. Because 
of the current environment in the 
financial markets and regulatory 
markets, there is more opportunity 
to capitalize radio than there ever 
has been. I'm talking about the 
public markets, junk bonds, bank 
loans - all the various permuta- 
tions of capital. We're seeing the 
formation of new radio companies, 
and we're seeing the public market 
accept radio in a way that has not 

occurred before. Radio was no- 

where four years ago in terms of 

capital, and we're exactly opposite 
that today. 

R&R: Are you suggesting that 
radio is on a strong upswing? 

PK: I'm suggesting that radio 
has a whole new life; it's a new era 
of finance radio that should not be 
taken lightly. It should be exploited 
to its fullest by the creation of new 

companies and new stocks. The ra- 
dio industry should be proud of 

itself and should take advantage of 

this opportunity because it's some- 
thing that wasn't there a couple 
years ago. The radio industry has 
opportunities today that must not 

be missed and must not be under- 
estimated. We can go on to new 
peaks that people might not realize 
are available. 

This week we're cruising Alaska. 
IDB Communications specializes 

in satellite delivery of audio program- 
ming. This week, for the Loop FM 
98/Chicago, IDB is transmitting live 

the Steve Dahl and Garry Meier 
Show from the Royal Princess, cruis- 

ing the Alaskan Inside Passage. Come 
cool off with us at our hospitality 
suite in the New Orleans Marriott 
suite 2628. 

Whether your remote broadcast 
is from across town or around the 
world, call IDB. 

IDB COMMUN (CATIONS 
GROUT? INC. 

10525 West Washington Boulevard 
Culver City, California 90232 -3380 
213-870 -9000 Telex: 277458 
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Nothing boosts 
listener awareness, 
loyalty and ratings 
like personality. 

And no other 
network, service or 
programming aid 
gives your station as 
much personality as 
the Wireless Flash. 

Maybe that's why 
more than 700 stations 
around the globe receive the Flash. 

Or why most of our subscribers 
consistently pull high numbers in the 
book. 

Or why so many group 
have signed on for our 

twice -a -week programming service. 
Ratings, personality and listener loyalty. It's 

WIRELESS FLASH 
Find out more. 

yours in a Flash. 

IMI IM IUM EOM= IN NM MM1MN MOM= INf 
YES! At no obligation, let me see how 
Wireless Flash can add zip, zing and personality to our 

1 station. Please send a two -week sample of the Wireless 
I Flash so I can use it free and judge its programming 
1 merits first hand. 
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Copley Radio Network A 
Box 190,San Diego, CA 92112 
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THE BASIC- = BUDGET 

From Start To Finish 
fanning a budget is 
much more than 
taking last year's 

figures, tacking on a mod- 
est increase, then heading 
to the Bahamas for two 
weeks' vacation. Fortun- 
ately, few managers would 
actually follow this method. 
They realize that the budget 
is a business road map for 
the coming year and work- 
ing without one would be 
tantamount to asking a con- 
tractor to erect a new build- 
ing without plans. 

A budget is much more than a fi- 

nancial breakdown of expenditures 
and revenues. It is a diagram of 
your understanding of your busi- 
ness, your awareness of your em- 
ployees and product, and your per- 
sonal and professional financial 
acuity. It is a reflection of your un- 
derstanding of your particular 
market, your station's position 
within that market, the internal 
stricture of your station, and your 
commitment to all of the above. 
The budget is the highway from 
your expected revenues and your 
projected expenses to your needed 
cash flow. 

The budget process can take 
many forms, but it typically begins 
at one of several starting points: 
revenue projections, expense pre- 
dictions, or sometimes an increase 
in profit that makes you back into a 
budget. 

Developing The Budget 
There are as many ways to de- 

velop a budget as there are sta- 
tions, and no one method can be 
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said to be the ultimate. Still, to aid 
you in your own budgetary pro- 
cess, R&R has developed a pair of 
organizational tools to assist you 
through this annual process. The 
first of these is a week -by -week 
budget calendar, outlining the 
most common steps involved in the 

three-month budgetary effort; the 
second is a collection of station 
management budget forms to use 
as a template or guide when deter- 
mining how to break down your 
own departments. 

The budget calendar outlines 
the individual steps involved with 

developing your budget. Without 
firm weekly goals the budget pro- 
cess can be dragged out beyond 
any point of efficiency and individ- 
ual elements can be overlooked or 
relegated to secondary status. The 
suggestions offered in this calendar 
should not be considered hard -and- 

fast rules; they simply give an idea 
of different factors to consider ( and 
when) when budget decisions are 
in process. 

The budget forms are printed 
to give a quick idea of what many 
cost-conscious corporations are al- 

ready doing. You can copy them, 
adapt them to your own usage, or 
completely ignore them - which- 
ever best suits your needs. 

Keep in mind two important 
points: 1) For budgetary purposes 
(at least), we are assuming that 
everyone in the management 
structure reports to someone else. 
and 2) in every case monetary in- 

creases are real -dollar increases 
(adjusted for inflation). 

Week One 
Begin to collect data on finan- 

cial projections for the coming 
year. Consult your banker, cham- 
ber of commerce, stock broker, 
financial advisor (if you hale one), 
and financial publications and 
newsletters. 

Have your bookkeeping or ac- 
counting department start compil- 
ing an historical growth pattern for 
all departments within your corn - 

panY 
Build a basic market scenario 

on employment and sales pro- 
spects, looking primarily at busi- 
ness fluctuations for the next 15 

months. 
Compile all economic projec- 

tions and data into an personal re- 
port that you can understand. 

Week Two 
Begin to calculate revenues. 

Alert your sales manager(s) and 
your rep to begin estimating reve- 
nues for the coming year - based 
on actual expectations, not a 

Continued on Page 50 

KEEP YOUR STATION FRESH FOR THE FALL SWEEP 
Daily mapping of your morning show is one of 60 

Shane Media Services recommendations. 

A FREE Arbitron checklist 
helps you focus on long 
listening with targeted power 
records, call letter 
identification in your TV spots, 
effective pre -selling of upcoming events. 

111' 

1111 

111111 11111.- 

SHANE MEDIA SERVICES 

There are 56 additional 
checkpoints. 

If you didn't get your free Checklist 
at RADIO 86, write to Shane Media 

Services on your station letterhead today. - 

6405 RICHMOND AVE SUITE 311 
HOUSTON. TX 77057 

713/952 9221 
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STEREO MUSIC REALL Y 
HUMS! BUT MONO? 
HO -HUM. 
It's no secret why the first four letters of 
"monotonous" are ... well, you know. 
Mono music on AM is pretty ho -hum -- for 
audience and advertisers alike. 
But Motorola C -QUAM® AM Stereo can put the 
excitement back in your signal. Help build 
listenership. Attract ad revenues. Get things 
really humming at your AM station! 
So why wait? 

GO STEREO WITH CONFIDENCE 
... GO MOTOROLA C -QUAM 
AM STEREO! 
You're in good company when you 
choose C -QUAM AM Stereo. 

Over 425 stations broadcast in C -QUAM 
AM Stereo. 
More than 40 models of C -QUAM AM Stereo 
receivers are currently available. 
4 manufacturers are committed to providing 
C -QUAM AM Stereo decoder IC's to 
receiver manufacturers. 
5 manufacturers are committed to supplying 
C -QUAM AM Stereo broadcast equipment. 
3 countries have made C -QUAM AM Stereo 
their national AM Stereo standard. 

Best of all, millions of listeners -- millions -- can 
enjoy C -QUAM AM Stereo every day! 

MOTOROLA STAYS TUNED 
TO YOUR NEEDS. 
With Motorola C -QUAM AM Stereo you can 
depend on: 

Expert installation and complete technical support. 
The C -QUAM HELPER HOTLINE, a direct line to 
our technical and marketing support group. 
Ongoing promotional and sales assistance to 
help maximize return on your C -QUAM AM 
Stereo investment. 
Motorola integrity and total dedication, from 
the inventors of C -QUAM AM Stereo. 

For details on the Motorola C -QUAM AM Stereo 
system -- particularly its worldwide support, growth 
and our current promotion- -call our C-OUAM AM 
Stereo Sales /Marketing Center (collect) at 312 -576 -0554. 
Ask for Steve Kravitz. 

Tir s hearing 
the same 
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hum-drum? 
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Vi' Mo 
aBOTH #llgDO6, a 

New Or en. 
See 

eev ex/t 9 new C-QUAM AND ASK ABOUT 
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C.OUAM' IS A REGISTERED TRADEMARK OF MOTOROLA. INC 



THE BASIC BUDGET 

DEPARTMENT -BY- DEPARTMENT 
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Christmas wish list. This break- 
down should be worked out ac- 
count-by-account, including esti- 
mated dollar amount and date of 
contract. 

Contact (or have someone con- 
tact) every account you contracted 
with during the last twelve months 
(those groans are coming from 
the sales department, but ignore 
them) and determine their pro- 
jected activity for the coming year. 

Be prepared to discover that 
your revenue projections fall short 
of your projected needs. It happens 
all the time! 

Week Three 
Determine where the differ- 

ence between your revenue needs 
and your projections will come 
from, how you will get it, and when 
it might occur. 

Examine ways to boost sales. 
Hire more salespersons, eliminate 
a few if you have too many, organ- 
ize a sophisticated telemarketing 
system - anything that may boost 

your revenue. 
Compile a set of figures based 

on your new projected revenues 
and run them against last year's 
expenses. Hold those results. 

Week Four 
Balance a yellow legal pad in 

your lap and meet with the ac- 
counting department. Work with 
them to calculate rent, utilities, 
and other expenses based on all ex- 
isting commitments. Budget these 
from the bottom up. 

Since your revenue could well 
be smaller than these commit- 
ments, subtract the first from the 
last to determine your financial 
discrepancies. 

Disregarding your revenue 
projections and last year's reali- 
ties, run a new set of numbers -a 
dream list - based on what you'd 
really have to spend to become #1 

in your market. 

Week Five 
Isolate key items on this dream 

list and add them to your list of ex- 
isting commitments. 

Once again examine your reve- 
nue projections and calculate the 
difference. 

Determine how much of a pro- 
fit you intend to (or must) make 
next year. 

Using the same revenue pro- 
jections compare last year's actual 
"committed" list with this year's 
projected LLcommited + impor- 
tant" list. 

Decide which of these three 
budgets will meet your needs and 
expectations, based on what you 
determine your revenues and ex- 
penses will really be. Determine 
which figures have to be adjusted, 
how much revenue has to be raised 
over last year's figures, and which 
costs have to be cut. 

Week Six 
Carefully study all sets of 

figures, decide on your strategy, 
then submit your budget to head- 
quarters or top management. This 
is the "first cut" at your budget. 

Meet with every department 
head and get an itemized "wish 
list" from each of them. This list 
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should have no restrictions and 
should be received by you before 
the start of Week Seven. 

Weeks Seven -Eight 
Lay each departmental budget 

alongside your submitted budget to 
examine similarities and differ- 
ences. 

Calculate where any differ- 
ences between them occur and de- 
cide what, if anything, can be done 
about these discrepancies. 

Meet with the general sales 
manager and your rep and discuss 
any possibilities for increasing rev- 
enue in the coming year. 

Week Nine 
Your first -cut budget should 

now be back on your desk, accom- 
panied by miles of red ink and an 
assortment of disbelieving com- 
ments. Interpret these manage- 
ment directives and act according- 
ly. 

You are now in the home 
stretch. Break your budget down 
into all departments so you know 
where every dime is going to go. 

Determine which person(s) in each 
department will be responsible for 
spending it. 

Meet with all department 
heads and explain the budget. Ask 
for questions, then ask them to sign 
off on it. 

Week Ten 
After all department heads 

have approved their part of the 
budget, consolidate all the depart- 
mentals and check them against 
the five -year growth plan you had 
the accounting department pre- 
pare during Week One. 

Decide if you are comfortable 
with revenues and expenses based 
on the economic report you pre- 
pared during Week One. 

Week Eleven 
Take one final look at the budg- 

et. Book it and prepare it for sub - 
mission/approval. 

Week Twelve 
Submit the budget to headquar- 

ters or management and take the 
afternoon off. 

All Your Oldies on Compact Discs 
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At last ... all your music can 
sound cleaner, clearer and 
punchier. 

GoldDiscs® are superior to 
ordinary CDs because every 
song's a research -proven hit. 
Century 21 CDs eliminate 
"flip sides" and "fillers" that 
tune -out listeners. 

GoldDiscs® feature Auto - 
Segue° indexes that trigger 
the next song for smooth, 
hands -free music blends. 

Be first in your market to 
find out about GoldDiscs° for 
CHR, AC, oldies or MOR. 
Hear 'cm yourself at Marriott 
Suite 1730 or Booth 608 at 
Radio '86 in New Orleans. 
Or call Century 21 in Dallas 
for details: (800) 582 -2100 
toll -free or (214) 934 -2121 
collect . cet cen nu ury 

P 2 ROGRAMMING, INC. 

4340 Beltwood Parkway, Dallas, TX 75244 -3225 
12141 934 -2121 or toll -free (800) 582 -2100 



QUICK! 
NAME THE ONLY 
COUNT DOWN 
THAT STARTS 

WITH #1: 

The answer of course: Countdown 
America, the one countdown 
that features the most popu- 
lar songs hosted by America's `°`' 

premier personality, Dick Clark. 
When Dick counts down the hits, you ` 

can count on the ratings, be- 
cause this show's got all the 
ingredients of a blockbuster.' 

First you've got the week's most popu- 
lar songs -the songs your. listeners have 
helped propel to the top of the charts./,i 
Then there's the excitement and 
unparalleled drawing power of 
of the countdown,format. 
Plus exclusive inter,- 
views with the most- 
popular artists on re- 
cord week, after week, 

New York 

after Week. Be- 
cause no one 
who's climbing the charts 
is willing to miss out on the opportunity 
of stopping by to talk with the best -loved 
personality in radio. 

The most popular songs...the most suc- 
cessful `format...interviews with top art - 
ists.,.and Dick Clark himself. It's a win- 
ningcombination that simply has no com- 
petition. 

So get #1 working for 
your station. Call today. 
Countdown America is 

transmitted via satellite or 
disc and is available to radio 

stations on a free swap /ex- 
le change basis. 

For national sales information call (212) 575 -6133. 
For station clearance information call (212) 575 -6100. 
Please join US in our hospitality suite # 3830 at the 

New Orleans Marriott. 

Washington, D.C. Chicago Detroit Dallas Los Angeles London 
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reasons why MJI Broadcasting is so good. 

Joshua Feigenbaum 
President 

Ramona Rideout 
Promotions 

John Fox 

Producer 

Lies' Sourer 
Engineer 

Julie Talbon 
Executive Vice Presiden l 

General Manager 

Dave Schulps 
Vice President/ 

Production 

Jim Green 
Associate Director / 

Production 

Richard Joseph 
Engineer 

Patti Goluzzi 
Affiliate Relations 

Manager 

Raj Bahndur 
Producer 

Dan Wolkoff 
Affiliate Relations 

Administrator 

M(RaWOCAST/NG / 

Steve Syarto 
Engineer 

Bonnie Bordins 
Producer 

Gary Krontz 
Vice President/ 

Affiliate Relations 

Howard Davis 
Account Executive 

Abbe Harris 
Affiliate Relations 

Manager 

Laura Shaw 
Engineer 

Jane Borko 
Director of 

Administrative 
Services 

Lori Pinkerton 
Vice President/ 

Production 

Jayne Lipman 
Vice President/ 

Marketing 

Carol Cruickshank 
Affiliate Relations 

Manager 

Gay Hazle 
Administrator 

Eric Sheffield 
Affiliate Relations 

Administrator 

Lynn Grossman 
Administrator 

Sandy Stott 
Production 

Administrator 

Marta Gidej 
Traffic Manager 

Karen Krenitsky 
Executive Assistant 

Victor Garbarini 
Producer 

Mark Snider Len Belzer 

Producer Producer 

Laurie Sayres 
Producer 

Our people. 
It takes quality people to make quality programs. 

ROCK QUIZ THE COMEDY HOUR COUNTRY QUIZ STAR QUIZ 

TRIVIA QUIZ METALSHOP MICHELOB'S ROCK TODAY 

COUNTRY TODAY LIVE FROM LONDON STAR BEAT 

666 Fifth Avenue. New York, NY 10103 Telephone (212) 245 -5010 



PRO:MOTIONS 
WLS & WYTZ Up 
Krawetz, Agase 

Bruce Krawetz has been ap- 
pointed LSM at WLS & WYTZ/Chi- 
cago. Formerly National Sales Man- 
ager, Krawetz spent three years 
prior to that as an AE at WLS -AM & 
FM. Succeeding him as NSM is 
Paul Agase, a WLS AE since 
1982. Before that Agase held a 
similar post at crosstown WIND for 
18 months. 

Blair /L.A. Relocates 
Blair Radio's Los Angeles office 

is now based at 11111 Santa Moni- 
ca Boulevard, Suite 1800, Los An- 
geles, CA 90025; (213) 444- 
3600. 

On The Scene 
Enlists Randall 

Cindy Randall has been ap- 
pointed Director /Affiliate Relations 
at On The Scene Productions, 
Inc. She was most recently with 
publicity firm Solters/Roskin/Fried- 
man. 

HNW &H /L.A. Moves 
Hillier, Newmark, Wechsler & 

Howard's Los Angeles office is 
now headquartered at 10880 Wil- 
shire Boulevard, Suite 2215, Los 
Angeles, CA 90024; (213) 470- 
7178. 

PROS ON THE 
LOOSE 

Scott Alexander - Afternoons 
B941Pittsburgh (412) 571 -2526 

Pat Banks - Mornings WXRII 
Norfolk (804) 490 -1864 

Bob Bedi - OM WNOR -AM & 
FMINorfolk (804) 484 -8070 

Joe Benson - OM KOTE & 
KKZZILancaster, CA (805) 273- 
1767 

Steve Daniels - Nights KKTX/ 
Longview. TX (214) 663 -4000 

Mark James - Afternoons KFIVI 
Modesto (209) 634 -3383 

Mike Murray - Afternoons 
WEORIGoldsboro, NC (919) 734- 
2245 

Roger Peterson -- Mornings 
KCAOIOxnard, CA (805) 984- 
3469 

Jim Randall - PD WNYS -AM & 
FM /Buffalo (716) 691 -4074 

Randi Rhodes - Middays 
WAPPINew York (718) 278 -0926 

Keith Richards - PD /Midday 
KAKS/Amarillo. TX (806) 352- 
1380 

J.D. Ryan - Middays KTSA/San 
Antonio (512) 654 -5502 

Rands Rhodes - Nights WAPPI 
New York (718) 278 -0926 

John Schoenberger - VP /AOR 
Promotion MCA Records (818) 
894.2138 

Jim Stacy - PD /Afternoons 
WZZPISouth Bend, IN (219) 256- 
1836 

Tim Smith - PD WKLC /Char- 
lesion, WV (304) 345 -0475 

Mark Steven Williams - PD 
WCIIILouisville (502) 893- 9367 

Rob Williams - Morning News 
Anchor KTSA & KTFM /San Anto- 
nio (512) 656 -6789 

Lorick New Rockbill Sr. VP 

Blake Lorick 

Blake Lorick moves from VP /Pro- 
gram Development to Sr. VP at 
Rockbill, Inc., a music /entertain- 
ment marketing firm. He joined the 
company in 1984. Before that he 
gained over ten years' experience 
in marketing and advertising 
through account management posi- 
tions at Wells, Rich, Greene and 
Leber Katz Partner, as well as op- 
erated his own ad agency and con- 
sulting firm, Starcom Group. 

Wind River To Denver 
The Wind River Group, a broad- 

cast consulting /design and publish- 
ing firm, has relocated from Broom- 
field, CT to 909 Elm St., Denver, 
CO 80220; (303) 388 -6121. 

CHANGES 

Linda Harper, former adminis- 
trative assistant at Mooney /Smith 
law offices /Salt Lake City, joins 
KMGR /Salt Lake City as administra- 
tive assistant. 

Scott Evan Assyia, former Ti- 
tle Analyst /Tenneco Oil, appointed 
Director /Business & Media Rela- 
tions at Hit Video USA. 

Linda Lerner, former AE at 
WHLI & WKJY /Hempstead, joins 
WINS /New York as AE. 

Sandra Abrams, former Senior 
Research Analyst at Telerep /New 
York, joins WINS /New York as AE. 

Lauren Podesta, former AE at 
WGCH /Greenwich, joins WINS/ 
New York as AE. 

Elise A. Calcagnini, former 
weekend reporter at WMMW /Mer- 
idan, joins WLIA/Old Saybrook as 
news anchor /reporter. 

David Eimen, former AE for 
McCaw Communications, joins 
KAYI Tulsa as AE. 

Mary Hart Gerber, former 
Marketing Associate /Retail Consul- 
tant with Retail One /Portland, joins 
WOOD /Grand Rapids as AE. 

Joyce Lapinsky, former Assis- 
tant Director, A &R at Motown, joins 
Chappell /Intersong Music Group as 
Professional Manager. 

Interep Moves 
The Los Angeles Interep com- 

panies have moved to 10880 Wil- 
shire Blvd., Suite 1215, Los An- 
geles, CA 90024. New phone 
numbers are: Durpetti & Associ- 
ates (213) 475 -5513; HNWH Ra- 
dio (213) 470 -7178; Major Mar- 
ket Radio (213) 474 -5311; 
McGavren Guild Radio (213) 
470-3383; Weiss & Powell (213) 
475-0033. 

Concurrently, McGavren Guild's 
Denver office relocates to 10200 
East Girard Ave., Bldg. C, Suite 
247, Denver, CO 80231. 

Pisano To Priority /PRI 
Alyssa Pisano comes aboard at 

Priority /PRI Records as Product 
Manager. Pisano was most recently 
Administrative Assistant to A &M 
Records Chairman Jerry Moss. 

Geffen & Assoc. Moves 
Jo-Ann Geffen & Associates 

has relocated to 3151 Cahuenga 
Blvd. West, Suite 235, Los An- 
geles, CA 90068; (213) 874- 
1300. 

MCA Taps Greene McElwee Segues 
To Opryland 

Mike Greene 

Mike Greene has been named 
Director /Classical Sales for MCA 
Distributing. He accepts the newly 
created post after six years with 
CBS Records Distribution, the last 
three as Midwest Marketing Man- 
ager for CBS Masterworks. 

New Detroit Christal Office 
Christal Radio new Detroit ad- 

dress is 3310 W. Big Beaver Road, 
Suite 110, Detroit, MI 48084; 
(313) 649 -3230. 

B.J. McElwee 
The Opryland Music Group wel- 

comes 22 -year record industry vet 
B.J. McElwee as Director /Market- 
ing, Promotion & Distribution for its 
as yet unnamed label. McElwee 
has worked with the Monument, 
MGM, ABC, and Ariola labels. He 
also served as VP /Sales for ABC's 
country operation in Nashville from 
1973 -75 and was VP of ABC Rec- 
ords in L.A. from 1975 -79. For the 
last six years he's operated his own 
firm, Wecare Promotion and Mar- 
keting. 

Four years ago, two women with a couple of creative ideas 
about how rodio stations should promote themselves started a 
small company. The radio stations they worked with listened 
and grew ... which meant that small company grew . in 
Fact the small company outgrew its name, its office, and just 
doing promotions. 

Women At Work is now The Marketing Works. They've open- 
ed new offices, have lots of people working with them (men, 
too), and offer the full spectrum of marketing services in- 
cluding: 

marketing plans 
TeleWork telemarketing 
direct mail 
creative TV ads 
billboard designs 
innovative promotions 
logo design 
public relations 

By the way, those two women are still there and have a few 
more creative ideas up their sleeves ... call and find out how 
they can work for you! 

112 WASHINGTON ST. 
MARBLEHEAD, MA 01945 

(617) 639 -2007 
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THE NEW 
SOWER ALBUM- 

ISN'T HERE YET, 

BUT ITS FIRST 

HIT SINGLE IS. 

ON YOUR DESK TODAY 

i'lorlotr,ritr/ 
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WHAT'S NEW Edited by Don Waller 

Hand -Held Copier 

Reportedly the world's -smallest copying machine, the "Copy-Jack" 
measures 6.7 inches by 2.8 inches by 1.8 inches and weighs under 16 
ounces. 

When drawn across the material you wish to copy, the unit's more 
than 1000 photosensors "read" the material, which is, in turn, processed 
by microchips that control the 320 nib heating elements that transfer the 
image onto thermal paper. 

Although the unit's thermal paper is only 1.6 inches wide, the "Copy - 
Jack" 's ability to print as fine as 193 dots per inch enables you to repro- 

duce even the finest print. A lightness /darkness control helps as well. 

The "Copy- Jack" uses rechargeable ni -cad batteries (batteries and re- 

charger included), requires no warm -up, and copies up to 33 feet of col- 

umnar print on a single charge. 
Priced at $349.50 (ten replacement rolls of thermal paper are 

$24.50). the "Copy- Jack" is available via the Hammacher Schlemmer 
catalog at (800) 543 -3366. 

411 rthoh 
Supply CO Inc 

a - swl oá « -n. 

Da Capo 
Sporting a synthesizer woven in- 

to the bill, this off-beat promotional 
item from Santa Fe Springs, CA- 
based JA Sportswear plays "Take 
Me Out To The Ballgame" or any 
other tune of your choice. The "na- 
tural" choice would be your 
station's jingle . . 

In addition, the front -panel can be 
custom -printed for a true audio -vis- 
ual presentation. For additional in- 

formation, contact Potentials In 

Marketing at (612) 333-0471. 

fi.64 FASÍER 
fats 

How cost - 

efficient 

is YOUR 

programming& 

research 

time? 

Haven you got this 
weekend's 'A to Z' 

special programmed YÉ( ?!? 

Join these 
LEADERS 
who have 

ROCKCOM®: 

WMMS 

RADIO 

RECORDS 

CBS 
RADIORADIO 

Get ROCKCOM*, the Computerized Encyclopedia of Popular Music! 
creàted by "Rock On" author, WCBS -FM's Norm N. Nite 
designed for CHR, AC, AOR and GOLD 
regular system updates available 
within budgetary reach 

IDEAL FOR: 
Morning shows 
Special programming 
On -air music flow 
Contests 

ee ROCKCOM` in operation at the 
NAB Booth 233 and register to 

w 
iga COMPLETE 

ROCKCOM` System. 
Can't make it to the show? Call toll free: 

1- 800 -762 -5266 to register for the drawing. 

INSTANT ACCESS TO: 
2,800 Artists 
18,000 Titles 
Dates Trivia 

For a Demo Diskette and /or 
full service consultation, call our 

toll free infot:mation hotline: 

1- 800 -ROCKCOM 

Automatic Sushi Maker 

At last, the countertop appliance 
that no self- respecting yup -scale 
household can afford to be without 
-an automatic sushi maker. Availa- 
ble via the Hammacher Schlem- 
mer catalog, this purportedly one - 
of -a -kind gizmo makes up to nine 
traditional sushi ovals at a time, all in 
a matter of seconds. 

All you have to do is fill the top 
basket with up to 1'/ cups of cook- 
ed rice and turn the hand crank. 
The two feeding rollers dispense 

Where The 
Jobs Will Be 

In the next ten years the number of 
workers under 25 will decline by 3.5 
million, which means that with fewer 
new workers coming into the labor mar- 
ket, employers will be increasingly de- 
pendent on the ability and willingness 
of the existing workforce to learn new 
skills. 

So what will these new jobs be? Ac- 
cording to the most recent projections 
from the US Bureau of Labor Statistics, 
the five occupations that will gain the 
most jobs between now and 1995 are 
1) cashiers, 2) registered nurses, 3) 
janitors and maids, 4) truck drivers, 
and 5) waiters and waitresses. For the 
most part, the value of a college educa- 
tion was never more succinctly stated. 

the rice evenly onto two shaping 
rollers that form the rice into firm 
ovals with soft interiors, which are 
then automatically deposited onto a 
plate. Best of all, the unit disassem- 
bles for easy cleaning. (A special 
cleaning brush is included.) 

Weighing under four pounds, the 
12" x 8" x 10" item retails for 
$99.50. For more information, 
contact Hammacher Schlemmer at 
(800) 543 -3366, or (312) 
664 -7745. 

TOP 20 
CONCERT PULSE 

LW TW ARTIST 

1 I VAN HALEN 
2 2 B. DYLAN & T. PETTY 
3 3 ZZ TOP 
4 4 ALABAMA 
5 5 STEVIE WONDER 
6 6 BOB SEGER... 
7 7 S. NICKSIP. FRAMPTON 
8 8 OZZY OSBOURNE 
9 9 DEPECHE MODE 

10 10 ACIDC 
12 11 BEACH BOYS 
13 12 RUN D.M.C.IWHODINII 

L.L. COOL J 

14 13 JAMES TAYLOR 
15 14 JIMMY BUFFETT 
16 15 EDDIE MURPHY 
17 16 MONKEES 
18 17 JACKSON BROWNE 
19 18 JUDAS PRIEST 
-19 MOODY BLUES 

20 20 38 SPECIAL 

The CONCERT PULSE is a weekly 
computerized repon ranking each artist by 
their average box office gross reported per 
venue. Courtesy of POLLSTAR, a pubkcation 
of Promoters On -Line Listings (800) 344 
7383 or in California (209) 224.2631 

Suite 
Solution: 
For the best in 
Adult Contemporary, 
Easy Listening, 
and Customized 
Playlist formats! 

Churchill - 

Productions 
Phoenix, AZ 
(602) 264 -3331 

Visit our Hospitality 
Suite: 4 pm -10 pm Daily 
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SAMPLE 

THIS 
SINGLE 

STREET TALKT 
Is the FCC about to let RKO sell its 

stations and get out of broadcasting? That was 

the word on the street this week in 

Washington as speculation mounted about 

what the Commission would do at its 

Wednesday (9/10) meeting. One report said 

General Counsel JACK SMITH was 

recommending that Mass Media Bureau Chief 

JIM McKINNEY be named as arbitrator, with 

the job of trying to arrange settlements among 

the competing applicants and find buyers for 

the stations. 

RKO sources professed no knowledge of 

the unprecedented plan, but said the group 

would definitely be interested in selling out at 

reasonable prices. Without special action, RKO 

can't sell because of the cloud hanging over 

its broadcast "character." McKinney said he, 

too, was in the dark because his bureau is a 

party to the KHJ- TVILOS ANGELES proceeding, 

and he's not privy to the GC's secret 

recommendations. The only thing known for 

sure is that the Commission was set to 

consider a law judge's refusal to let RKO sell 

KHJ -TV to GROUP W. 

Over at CBS , 
is Chairman THOMAS 

WYMAN set to be turned out to the Jolly 

Green Giant's pasture? That was one of 

several possible outcomes of Wednesday's 

(9/10) CBS Board Meeting, where industry 

spectators were watching to see if major 

stockholder LAWRENCE TISCH would deal 

Wyman a Loew blow. The LOEW'S CORP. 

Chairman was brought in to buy up to 25% of 

CBS's stock to avert a takeover attempt by 

TED TURNER, but the white knight might turn 

out to be a white tornado. 

"Guten tag, Mein Herr," was how one 

RCAIARIOLA staffer answered his phone 

when the news broke Tuesday (9/9) about the 

company's sale to BERTELSMANN (see Page 

1). Another remembered that the label had a 

series of foreign language- tuition albums in its 

catalog several years ago . . 

567R&R FRIDAY, SEPTEMBER 12, 1986 

Actually, the transfer of RCA to German 

ownership is both historic and ironic. The firm 

was founded (as the VICTOR TALKING 

MACHINE CO.) 85 years ago, pioneering the 

manufacture of gramophones and gramophone 

records in the US. One of those founders was 

EMILE BERLINER - an immigrant from 

Germany. His grandson OLIVER was said to 

be among parties interested in buying 

RCA/ArioÍa from GE. 

And who's helping the RECORDING 

INDUSTRY ASSOCIATION OF AMERICA 

(RIAA) find a political heavy to become its next 

President, when the association moves to 

' Washington next year? None other than 

onetime Democrat party chief ROBERT 

STRAUSS. He happens to be on the board of 

MCA, another of whose members makes no 

secret of his wish to see a new prez at the 

RIAA. 
And while we're on the subject of that 

Universal City giant, a new book out from 

VIKING is "Dark Victory: RONALD REAGAN, 

MCA And The Mob." Pulling no punches 

(judging by the tome's title, at least), is author 

DAN MOLDEA, whose previous books include 

(what else ?) "The Hoffa Wars." 

Look for NOBLE's summerlong buying 

binge to spill over into the fall, with another 

major announcement in the next week. That's 

the word from NEIL ROCKOFF, the 

BLACKBURN & CO. broker overseeing the 

Noble explosion. By the way, Rockoff has 

headed west. He ducked out of the 

company's Midwest office just in time to avoid 

another Chicago winter, and now can be found 

luxuriating in Beverly Hills. 

Two items from the Detroit papers: 

WDTX midday man MIKE HALLORAN was 

reportedly suspended after setting off a 

hallway fire extinguisher; he refused to return 

to work until the station apologized - so they 

then gave him the of fire axe. 

Also, several WRIF execs who asked 

$350,000 in a lawsuit stemming from the 

departure of morning crew JIM JOHNSON and 

GREG BAIER have settled for less than 

$20,000. Quipped the pair: "If we had known 

we were worth $350,000 we never would 

have left." 
Classic Rock's tentacles now extend to 

new music outlet KROQ/LOS ANGELES, 

famed for playing 80% currents. PD RICK 

CARROLL reports such great response to a 

weekend of all KROQ Classics that the 

station's regular mix has been adjusted to a 

50/50 mix of current /gold - and now every 

other weekend will be all gold. Record reps 

are reportedly not too thrilled. 

Then there's crosstown KMET's new 

promise not to repeat the same song between 

9am and 5pm weekdays. New PD FRANK 

CODY says the plan, in effect until further 

notice, addresses research which found that 

listeners want to be able to leave a station on 

all day without hearing the same song twice. 

Now that it's football season we can ask 

this question: What pair of East Coast 

tipsheets, commonly thought to be owned by 

their publisher, may actually have been owned 

all these years by one of the industry's 

heaviest independent promoters? That 

publisher's job is now reportedly on the line, 

having been, it's said, offered to (and declined 

by) a National Singles chief at an East Coast 

label. Continued on Page 60 

RadioLogic 
MUSIC COMPUTER SPECIALISTS 

Systems customized for your radio station. 

20% NAB discount if you call now (213) 562 -7837. 
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EDDIE MONEY 
"Take Me Home Tonight" 

Chart -Topping AOR Stat: 

AOR TRACKS: Q 
Combined With CHR- Saturation: 

WBEN add -40 

WPHD 32 -29 

94Q 34 -29 

KEGL 16 -10 

951NZ 12 -9 

Y100 deb -29 
WRSR 15 -14 

WLS add -36 

Z95 add -39 
WMMS 30 -24 
92X 28 -24 

KDWB add 

KWK 26 -23 

WLOL add -33 
KIMN add 

KPKE add 

Y108 add 

KKRZ deb -35 
FM102 add 

KMEL 18 -12 

KWSS 22 -18 

KNBQ add -40 

K104 27-17 

WAMX 17-11 

WXKL 25-19 
WKDD 17-9 

WRQN 19-16 

KATD 17-14 

WOMP 19-16 

Y94 25-20 
KDVV1 9-16 
KGOT 10-8 

KOZE 19-14 

CHR CHART: DEBUT Q 
Equal An Obvious Hit Record! 

THE OUTFIELD 
"Every Time You Cry" 

An AOR "MOST ADDED" Track: 0 
Out Only Two Weeks And Already On: 

CHR: 45/25 

WPHD 
WRSR 
WMMS 
KKRZ 

0100 WRCK 

K104 B106 

WNNK WKRZ 

WAMX WTLQ 

RI-104 WSSX 

WSKZ 

WNOK 

WKDD 

KJ 103 
WRQN 

KIPS 

KFIV 

KZZU 

Just finished their second North American Tour with 

STARSHIP, Now headlining and then joining JOURNEY 

on the first leg of their long- awaited tour. 

BANGLES 
"Walk Like An Egyptian" 

KOZE 2-1 

KEGL 12-12 (HOT) 

KPLZ 25-23 (HOT) 

KZZU 39-29 (HOT) 

KTKS 25-23 

KZZB 34-31 

WGRD 38-35 
WCIL deb-32 



COLUMBIA RECORD! 

LISA -LISA 
and CULT JAM with FULL FORCE 

"All Cried Out" 
119/34 - 52% 

HOTS: 23% 

CHR CHART: ® 
#1 at: 

B104 13-1 694 1-1 

WXKS 1-1 WAPE 2-1 

Top 5 at: 

WKSE 15-5 FM102 4-3 KAMZ 6-4 Z102 5-3 

B97 13-4 KMEL 6-4 WPOW 4-3 

WQUE 4-4 WTIC 11-5 KMGX 5-4 

Top 10 at: 

Z100 6-8 KITS 14-9 WSPK 1-7 KX104 13-7 
Y100 15-8 WKEE 17-10 WRCK 15-10 KQMQ 14-9 
KBEQ 12-10 KC101 13-6 WDJX 15-10 

Album Certified Gold And Aimed At Platinum! 

AND YOU'LL ADD: 

You know what kind of excitement LISA -LISA generated, 

so here's your chance to program yet another 

POWER -REACTION- Ratings -Winning record: 

Out -Of- The -Box CHR Heavy Rotation: 

WPLJ add -23 
Z100 add -26 
B94 deb -23 

Y100 add -25 
0102 35 -32 

FM102 16 -7 
KMEL 20 -15 
WPOW 28 -17 
KF95 add 

KMGX deb -38 

KYNO deb -39 
KDON deb -32 
KATD 33 -28 

WJAD add 

WCGQ add 

Chart -Topping Urban Positioning: 

BURNS SISTERS BAND 
"I Wonder Who's Out Tonight" 

JUST ADDED: KZZP KXYQ 
WGFM WHSL 



NEW FROM ALLIED ARTISTS RECORDS 

THE SINGLE 
d !15úu 

F R O M T H E A L B U M 
SI-72200 

A N I M A L I N S T I N C T 

WBEN add 33 
WKSE 34 
KRBE on 
WMMS deb 37 
K104 deb 40 

WERZ 
WSPK 
93Q 
WRCK 
WTLQ 
0106 

KATD deb 33 
95XIL deb 40 
WOMP deb 39 
99KG 38 -31 
KGOT 36 -27 

WOKI KBOS 
KTUX KMGX 
WKDD KCPX 
WKFR Q 100 
WRQN 
KIKX 

WGUY WHSL 
WZON KKLS 
WIGY WDBR 
OK100 KKAZ 
KQIZ KOZE 
WJAD KBIM 

RICCIIHIK 

©1986 ALLIED ARTISTS RECORDS 11330 Ventura Blvd.. Studio City, CA 91604 (818) 506 -3600 

Manufactured and distributed by Capitol Records. Inc. 
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Continued from Page 56 

Former on -air legend /programmer RICH 

BROTHER ROBBIN has gone into ownership, 

having signed on the air with KFXX (AM 

Power 1450)/TUCSON with an Urban /Dance 

format and waiting on FCC approval for the 

purchase of KEZGIGREEN VALLEY, NM. 

A shocker out of Nashville finds Y107 PD 

MICHAEL ST. JOHN resigning without 

disclosure of where he's headed. Word has it 

this is a big deal; "It won't be the aluminum 

siding business," was all we could get out of 

Michael. 

J.D. STEWART leaves the night rocker 

slot at B97/NEW ORLEANS to become PD at 

KKRO/CEDAR RAPIDS. This makes J.D. the 

only person we know of who's now worked at 

KKRO, WKRO, WKRC, and KKRC. Should 

look interesting on his next resume. 

WMMS/CLEVELAND is looking for a PD to 

work with Operations Manager KID LEO; the 

Buzzard also has an opening for a great night 

rocker. 

KKCYISAN FRANCISCO Co -PD TOM 

YATES has exited. Also, the "City" has 

spirited away crosstown KROR newsman 

MICHAEL KNIGHT to replace DAMIEN as 

morning host. 

Talk mavin JOEL A. SPIVAK is leaving 

KNBR /SAN FRANCISCO to return to 

Philadelphia (he was once at WCAU (AM)) for 

mornings at WWDB. 

Hot on the heels of guest jocking at 

WLUP!CHICAGO and KLOSILOS ANGELES, 

JOE WALSH will be filling in for 

KTXOIDALLAS PM driver REDBEARD the 

week of September 15th. And Motor City 

madman TED NUGENT did 7am -10am on 

WLLZIDETROIT this week. 

WKLX /ROCHESTER PD BOBBY 

HATFIELD has decided not to shuffle off to 

Buffalo after all. Last week we reported that 

Hatfield would join his former WZKC (before it 

was WKLX) GM JIM MELTZER in Buffalo as 

WWKB & WKSE OM. He's remaining in 

Rochester, however, saying, "I really got 

caught up in the excitement of programming a 

legendary station like 'KB. I didn't consider the 

important factors of leaving Rochester." 

ASPEN RECORDS has named DEDE 

WHITESIDE National Director /Promotions & 

Marketing, and BRENDA WINFIELD and 

CRAIG NEELY are now National 

Director /Promotions at affiliate labels 

BLACKHAWK and BLUE HERON, 

respectively. 

Meanwhile, jazz label CONCORD 

RECORDS has announced a new crossover 

affiliate label, aptly named CROSSOVER. 

KMETILOS ANGELES afternooner DAVID 

PERRY has replaced SKY DANIELS as West 

Coast host of WESTWOOD ONE's "Une One" 

show. Also, KMPCILOS ANGELES morning 
man (and "Dating Game" show host) JIM 

LANGE has permanently taken over the reigns 

of the company's "Encore" series, replacing 

the late WILLIAM B. WILLIAMS. 

JUDY McNUTT -FRIEDMAN has resigned as 

MD of KMET, where CHRIS BRODIE has been 

upped from Program Coordinator to Assistant 

PD /MD. 

RICK DEES's "Weekly Top 40" 
countdown show is apparently replacing 
WOLFMAN JACK's program on ARMED 

FORCES RADIO, now reaching a reported 
350 -500 million listeners on 408 radio 

stations. 

BOURBON STREET TALK: 

While at Radio '86 in New Orleans this 

week keep an eye open for R &R; we'll be 

there in force. Also at the New Orleans 

confab: CAPITOL BROADCASTING's 
VP /Programming BILL THOMAS will be 

interviewing candidates for the PD slot at 

WWKXINASHVILLE; interested parties can 

contact him at the Omni Royal Hotel. And 

don't forget to drop by ART VUOLO's "All Star 

Aircheck Salute" on display at the convention 

center; 38 hours of top radio broadcasts bave 

been scoped down to two hours for your 

listening enjoyment. 
Veteran programmer /personality BILL 

GARDNER has landed his Bonanza in Oklahoma 

City, where he's now VP /Programming and 

morning man at AC outlet KZBS. TONY 

MADDOX remains PD. 

Speaking of the ratings game, MIKE 

JOSEPH reports that 16 out of 20 licensed 

HOT HITS stations had up 12+ books in the 

spring sweep. 

Advance congratulations to TED 

HIGASHIOKA, who after eight years has left 

CALIFORNIA RECORD DISTRIBUTORS to 

become Director /National Promotion for MCA 

JAZZIZEBRA. 
The Hollywood beat tells us that 

recording artist LANE BRODY 

has landed a special guest star role in the new 

ABC series "Heart Of The Series." She plays 

Jenny Jamison in the "Don't Sell Yourself To 

The Cannibals" episode, which should air 

some time in October. Says Lane: "I am so 

excited I can't stand it!" 

Finally, DEE DEE LANGE will be leaving 

her AC promotion cooperative effort with 

SANDI LIFSON. She's moving to Utah with 

her husband to raise her pending baby (aka 

pregnant); R &R AC Editor DONNA BRAKE will 

be leaving us and moving into Dee Dee's 

office to form a new partnership with Sandi. All 

the best all around. 

Visit us at Radio '86 
Marriott Hotel. River Tower, Suite 930 

1 1 1 
1 1 1 1 1 1 1 

1 

21I E. Ontario 
Chicago. IL 60611 (312) 280 -8300 



I am the son of a grassland farmer 
Western Oklahoma nineteen forty three 
I always felt grateful to live in the and of the free 

I gave up my father to South Korea 
The mind of my brother to Vietnam 
Now there's a banker who says I must give up my land There are four generations of blood on this topsoil Four generations of love on this farm Before I give up I would gladly give up my right arm 
CHORUS 
What are we making weapons for 
Why keep on feeding the war machine 
We take it right out of the mouths of our babies Take it away from the hands of the poor 
Tell me, what are we making weapons for 

I had a son and my son was a soldier 
He was so like my father, he was so much like me To be a good comrade was the best that he dreamed he could be He gave up his future to revolution 
His life to a battle that just can't be won For this is not living, to live at the point of a gun 
I remember the nine hundred days of Leningrad The sound of the dying, the cut of the cold 

I remember the moments 
I prayed I would never grow old 

CHORUS 

For the first time in my life I feel like a prisoner A slave to the ways of the powers that be And I fear for my children, as I fear for the future I see Tell me how can it be we're still fighting each other What does it take for a people to learn 
If our song is not sung as a chorus, we surely will burn 
CHORUS 

Have we forgotten 
All the lives that were given 
All the vows that were taken 
Saying never again 
Now for the first time 
This could be the last time 
If peace is our vision 
Let us begin 

Have we forgotten 
All the lives that were given 
All the vows that were taken 
Saying never again, never again 
Now for the first time 
This could be the last time 
If peace is our vision 
Let us begin, let us begin 

[WHAT ARE WE MAKING WEAPONS FOR ?) 

FROM THE JOHN DENVER L.P. "ONE WORLD" 1986, RCA / ARIOLA INTERNATIONAL 
#AFL 1 -5811 

Words & Music- John Denver 

©1986 Cherry Mountain Music [ASCAP] Used by permission, all rights reserved 



RATINGS AND RESEARCH 

The 3 Rs Of Radio: 
It's time to reposition radio in the media mix. It's time 

to understand that radio is the only stand -alone medium 
among all the media. It's time to reemphasize the impor- 
tance of radio in today's fast -paced and changing world. 

It's time to be outrageous in sell- 
ing radio's value over the more 
glamorous media darlings of 
advertising agency creative 
departments. It's time to take the 
offensive. It's time to take our 
message directly to the client, 
because ideas filter down from 
client to agency a lot faster than 
they filter up from agency to client. 
It's time to have some fun at the 
expense of other media. It's time to 
show that radio works. 

There's a storm on the horizon, if 
it hasn't already arrived, that will 
create monstrous problems for cli- 
ents who have cloaked themselves 
in television. Television as an 
advertising /entertainment medi- 
um will be undergoing tumultuous 
changes and challenges over the 
next few years. While they are try- 
ing to sort out why TV isn't work- 
ing as well as it did before, adver- 
tisers must be made aware that 
ever -dependable, unglamorous, re- 
alistically -priced radio is available 
to keep their sales on track. 

Fewer TV Commercials 
Put this in your computer and 

consider the positive ramifications 
it can have for radio: According to 
a Los Angeles Times article, 85% 

of all US households will be VCR - 
equipped by 1995. Videocassette 
rentals by then will have reached 
four billion a year. By 1995, 25% of 
all television viewing time will be 
spent watching videocassettes. 
While this phenomenon is building 
(1995 is not that far away), let's 
look at some of television's more 
immediate problems. 

The number of commercial min- 
utes viewers have to sit through 
isn't as important as the perception 
they have of the number of dif- 

ferent commercials they must en- 
dure. The 15- second spot will only 
increase the perception of com- 
mercial clutter. Unfortunately for 
advertisers and television, the 
viewer now has weapons to counter 
these ever -increasing intrusions. 

One is the remote control. We all 

Reposition, Reaffirm, Rejoice 
know the remote device allows the 
viewer to take control of the televi- 
sion set from the comfort of the 
easy chair. We all know this lets 
him scan channels when commer- 
cials come on and slip back to a 
program when he anticipates it's 
about to resume. There is, howev- 
er, a new definition of remote con- 
trol being heard in advertising 
agency offices. It's that the televi- 
sion commercial won't remotely 
deliver the audience anticipated by 
the client or sold by the station. It's 
not that people will be watching 
less television, but rather that they 
will be seeing fewer commercials. 

Also, what an inopportune time 
for the people meter to enter the 
television research picture. Pre- 
liminary results of this technique 
for measuring who is sitting in 
front of the set show reduced levels 
of Persons Using Television. This 
has led to requests by the affected 
networks and stations to hold off or 
ease into this technique before 
abandoning the old approach, 
which generated better numbers. 
It's fascinating to note the cautious 
comments and pullback from the 
people meter. It's almost comical 

-to watch the rating services, sta- 

SEE the newest in cart 
recorder technology in 

Allied Broadcast Equipment's 
Hospitality Suite, 

Marriott Hotel, Suite 3228. 

^` ` . . ............ 
",; 
. 

$ 

_ $ 

Otari's New CTM -10 Cartridge Recorder /Reproducer 

Olari Corporation 2 Gaves Drive. Belmont. California 94002 

Telephone Ult., ,92 -8311 TWX 9103674890 
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By Allen Klein 
tions, and agencies stewing in their 
own hype when the research re- 
sults don't measure up to what 
they'd like to see. 

Time For Radio 
The VCR has to be Franken- 

tein's monster in television's 
future. The VCR makes the remote 
control device pale by comparison 
as a threat to TV revenue. The 
VCR allows viewers to become 
program directors and commer- 
cial censors. Taping programs, 
especially movies and miniseries 
for replay hours, days, or weeks 
later, is fast becoming the national 
pastime. The monster in this scen- 
ario is the innocent- looking gadget 
that permits fast forwarding 
through commercial interruptions. 
The paradox television must fight 
is that time spent in front of the set 
may increase while TV's ability to 
deliver commercial viewers will 
drastically decrease. 

The rental of movies, other taped 
forms of entertainment, and edu- 
cational videocassettes has al- 
ready become big business. This 
leads us to the concept of time and 
how it favors radio's unique posi- 
tion among media. 

Every medium fights for a per- 
son's in -home time - television, 
newspapers, magazines, books, 
records, pay TV, cable TV, radio, 
videocassettes, and games. 
Devoting time to any one medium 
takes away time from all others. 
But of all these media, only radio 
goes with people when they walk 
out their front doors. It's the only 
medium that's standard equip- 
ment in the automobile. While very 
few of us have the luxury or nerve 
to watch TV or read at the office, 
radios are common there. 

Adding to television's plight, the 
cable giants are now proposing to 
bid for NFL rights and other events 
which have always been the three 
networks' private domain. But the 
cable connection is television's um- 
bilical cord, and it stops at the front 
door. 

If we have the guts, we should 
start getting outrageous about 
television's future and its deficien- 
cies. In many households the com- 
mercial-free television evening has 
already arrived. In fact, television 
tapers know that a two-hour movie 
can be viewed in an hour and 40 

minutes. A three -hour special or 
miniseries can be watched in under 
two and a half hours. 

Reaffirm Radio Credentials 
"Public Service Summers" 

might also be coming for televi- 
sion. Summer reruns have been 
tolerated only because they give 
viewers an opportunity to sample 
those shows in conflict with their 
original preferred viewing. The 
VCR home doesn't have to wait to 

see second or third -choice pro- 
grams, and this could lead to very 
diminished summer audience lev- 

els. Advertisers may shy away 
from reruns unless prices fall as 
dramatically as viewing levels. 

Pity the poor retailers who have 
become enamored with television 
and use the medium to promote big 
sales events. Such advertisers 
could lose a high proportion of ex- 

Allen Klein 

posure for their events because of 

taping and then playback after the 
sales are over. 

The RAB should closely monitor 
VCR sales, videocassette rentals, 
and TV sets sold with remote con- 
trol devices. Households are re- 
placing many second and third sets 
with remote control versions. This 
will eventually enable viewers to 
scan through commercials on all 
sets. 

Sociologists will have a field day 
once they start evaluating the 
VCR's effect on family relation- 
ships. It wouldn't be surprising to 
find that this device plays a major 
role in uniting families. The renting 
of films, even though they cost as 
little as a dollar per day, has the ef- 

fect of bringing family members 
together to view them as a unit." 

It's time for radio to reaffirm its 
credentials. Broadcasters' 3 Rs 
should be "Radio Requires Reposi- 
tioning" or, as an associate put it, 

"Reposition, Reaffirm, Rejoice." 
As VCR technology and penetra- 

tion expand, all media will be af- 

fected. Simple mathematics limits 
the hours in each day available for 
each medium. When a new in- 

home medium comes on the scene 
and commands a few hours at each 
gsitting, time spent with other 
media will decrease. The key 
words in this revolutionary change 
in a household's information and 
entertainment pattern are "in- 
home." 

Available Everywhere 
Radio is the only stand -alone 

medium; it's available every- 
where. You take it to work or have 
it at work. You take it to the beach, 
ballgame, or picnic. You jog with it 
or exercise with it. Only radio of- 

fers accessibility in thehome, in the 
car, at work, and at almost all 
other places outside the home. 

The war for people's in -home 
time is getting intense, and it's 
time for radio to exploit and sell its 
untouchable unique quality - 
away-from-home listening. Make 
no mistake about the strength and 
often superior quality of this poten- 
tial audience. In many markets 
studied, the away- from -home au- 

dience surpasses that of in -home 
radio. All we need to improve 
radio's credibility against televi- 
sion's problems are some simple 
analyses from Arbitran research. 

Radio must reposition itself to 

advertisers if it wants to expand, 
and its usage seems to grow as the 
population grows. Television's 
usage is declining and will continue 
to do so. Newspaper usage hasn't 
shown real growth for years, 
either. 

The future can be radio's, but on- 

ly if we take advantage of the op- 

portunities being offered. 



WE LOOK FOR THE SAME TALENT 
YOUR LISTENERS DQ 

Ever wondered how a listener might advertise for 
an opening at your station? One thing's for sure, 
they'd want the best. 

We're Talentmasters, radio's newest source for 
finding on and tiff -air talent. Like your listeners, 
we constantly seek those personalities or 
individuals who stand above the rest. As opposed 

to some companies who offer this service strictly 
on a limited basis, Talentmasters' only job is 
finding the best talent. It's through this total 
commitment that we can save you valuable time 
and expense in locating the right person. 

When your station finds itself searching for a 
unique morning act, top -notch programmer, 

aggressive sales manager or other specialized 
talent, call Talentmasters at (404) 926 -7573. 
Your listeners will thank you. 

TALENTMASTERS 
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PAUL SIMON 

19 
YOU CAN CALL ME AL 

NEW & ACTIVE 
ONE OF THE "MOST ACTIVE" 

108 CHR REPORTERS 

Including These Key Adds & Moves: 

K106 30 -27 
WXKS deb 32 

WBEN 34 -30 

WPHD add 
WCAU 34 -31 

94Q deb 30 

WMMS deb 40 

KDWB 31 -29 

WLOL 23 -20 

KIMN 13 -10 

KKRZ 38 -32 

KMJK deb 30 

KPLZ 31 -29 
KNBQ 31 -28 

WFLY add 
K104 36 -31 

WLAN 36-30 
WSPK 30-26 
WPST 37-33 
WBBQ 25-22 
WANS add 22 

WOKI 37-32 
WLRS 28-22 
KIIK add 
WMEE 21-19 
Z104 17-15 
WZOK 26-22 
KIYS 29-22 
KSND 32-29 
KCAQ add 
KZZU 22-18 

WGUY 40-33 
OK100 31-23 
95XIL 21-17 
WGAN deb 32 

WYKS 18-14 

KNOE 23-19 
WHSL 17-15 

KYYY 31-26 
WBWB 15-10 

KWTO deb 30 

WSPT 27-23 
KTRS 20-18 
KKAZ 25-21 

KOZE 13-11 

SLY 96 31-28 
OK95 14-11 

From The Album 

GRACELAND 
c 1986 Warner Bros. Records Inc. 

fatv 

PRODUCED BY PAUL SIMON 
ENGINEER: ROY NALEE 
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RATINGS 

SPRING '86 

Arbitron Demographic 
Ranking Trends 

WCGL 

Cleveland 

Regains Teen Crown; WMMS Flies High With Adult Demos; 

In 18 -34, Trails In Older Adult Demos 
WLTF Edges WMJI 

Wi Sp 12-17 Wi Sp 18-34 Wo Sp 18-49 Wi Sp 25-54 

'86 '86 Rank '86 '86 Rank '86 '86 Rank '86 '86 Rank 

2 1 WCGL (CHR) 1 1 WMMS 1 1 WMMS 1 1 WMMS 

1 2 WMMS (CHR) 3 2 WLTF 2 2 WMJI 2 2 WMJI 

3 3 WDMT (B/U) 2 3 WMJI 3 3 WLTF 3 3 WLTF 

4 4 WROC (CHR) 4 4 WDMT 5 4 WZAK 4 4 WQAL 

5 5 WZAK (B/U) 5 5 WZAK 6 5 WDMT 6 ' 5 WGAR-FM 

8 6 WLTF (AC) 6 6 WGCL 7 6 WGCL 5 6 WDOK 

12 7 WBEA (CHR) 8 7 WONE-FM (AOR) 9 7 WGAR-FM 7 7 WZAK 

6 8 WMJI (AC) 13 8 WDOK (B/EZ) 4 8 WQAL (B/EZ) 10 8 WWWE 

16 9 WWWE (AC) 11 9 WGAR-FM (Ctry) 8 9 WDOK 8 9 WDMT 

11 10 WKDD (CHR) 9 10 WRAC 13 10 WONE-FM 12 10 WGCL 

Miami -Ft. Lauderdale 

WSHE Sweeps Adult Demos; WHAT Jumps In All Adult Demos; WHYI & WPOW Hit With 

One -Two Teen Punch; WJQY Runner -Up In 25 -49, Gains In Young Adults. 

Wi Sp 12 -17 Wi Sp 18-34 Wi Sp 18-49 Wi Sp 25 -54 

'86 '86 Rank '86 '86 Rank '86 '86 Rank '86 '86 Rank 

1 1 WHYI (CHR) 1 1 WSHE 1 1 WSHE 5 1 WSHE 

2 2 WPOW (CHR) 4 2 WHAT 6 2 WHQT 6 2 WJQY 

6 3 WINZ -FM (CHR) 2 3 WHYI 2 3 WHYI 1 3 WAXY 

3 4 WHAT (B /U) 3 4 WAXY (AC) 3 4 WAXY 4 4 WCMQ -FM 

4 5 WEDR (B /U) 5 5 WEDR 8 5 WJQY 3 5 WHYI , 

15 6 WTHM (B /U) 13 6 WJQY (AC) 4 6 WEDR 2 6 WLYF 

5 7 WSHE (AOR) 11 7 WAIA (AC) 5 7 WCMQ -FM (Span) 19 7 WHAT 

7 8 WQBA -FM (Span) 6 8 WINZ -FM 14 8 WAIA 8 8 WQBA (Span) 

8 9 WRBD (B /U) 8 9 WMXJ (Gold) 7 9 WLYF (B /EZ) 7 9 WKQS 

9 10 WKQS (Ctry) 7 10 WLVE (AC) 12 10 WMXJ 9 10 WEDR 

Seattle- Tacoma 

KISW Climbs To Top Of Young Adult Demos, Runner -Up With Teens; KPLZ Remains 

Teen Leader; KIRO Dominates 25 -54, Gains In Younger Demos; KMPS -FM Lassos 

Second Place With Older Adults; KVI Makes Across -The -Board Gains. 

Wi Sp 12-17 Wi Sp 18-34 Wi Sp 18-49 Wi Sp 25-54 

'86 '86 Rank '86 '86 Rank '86 '86 Rank '86 '86 Rank 

1 1 KPLZ (CHR) 2 1 KISW 2 1 KISW 1 1 KIRO 

3 2 KISW (AOR) 1 2 KUBE 4 2 KIRO 11 2 KMPS-FM 

2 3 KUBE (CHR) 6 3 KEZX (AOR) 1 3 KUBE 2 3 KOMO 

5 4 KHIT (CHR) 4 4 KMGI (AC) 17 4 KVI 13 4 KVI 

4 5 KNBQ (CHR) 8 5 KIRO 7 5 KEZX 12 5 KEZX 

7 6 KLSY-FM (AC) 16 6 KVI (Gold) 12 6 KMPS-FM 7 6 KMGI 

13 7 KIRO (N/T) 3 7 KLSY-FM 3 7 KLSY-FM 3 7 KUBE 

6 8 KKFX (B/U) 5 8 KZOK 6 8 KMGI 6 8 KLSY-FM 

10 9 KMPS-FM (Ctry) 9 9 KNBQ 5 9 KOMO (AC) 9 9 KISW 

19 10 KZOK (AOR) 7 10 KPLZ 9 10 KZOK 8 10 KSEA (B/EZ) 

San Jose 

KWSS Rules Teens,18 -49; KOME Tops 18 -34; KGO Leads 25 -54, Gains With Young 

Adults; KCBS Jumps To Second With Older Adults; KBRG Makes Giant Gains In All 

Demos. 

Wi Sp 12-17 Wi Sp 18 -34 Wi Sp 18 -49 Wi Sp 25 -54 

'86 '86 Rank '86 '86 Rank '86 '86 Rank '86 '86 Rank 

2 1 KWSS (CHR) 2 1 KOME 1 1 KWSS 2 1 KGO 

1 2 KSOL (B /U) 1 2 KWSS 2 2 KOME 9 2 KCBS4N /T) 

27 3 KBRG (Span) 3 3 KSJO 5 3 KGO 5 3 KWSS 

3 4 KITS (CHR) 4 4 KYUU 4 4 KYUU 6 4 KARA 

5 5 KMEL (CHR) 10 5 KFOG (AOR) 6 5 KSJO 15 5 KNBR (Misc) 

4 6 KATD (CHR) 11 6 KGO (N /T) 19 6 KFOG 14 6 KOME 

8 7 KOME (AOR) 5 7 KSOL 11 7 KEZR 22 7 KBRG 

9 8 KLOK(AC) 18 8 KBRG 23 8 KBRG 12 8 KLOK 

7 9 KYUU (AC) 12 9 KEZR (AC) 9 9 KARA (AC) 11 9 KEZR 

6 10 KSJO (AOR) 7 10 KBLX (AA) 18 10, KNBR (Misc) 1 10 KBAY (B /EZ) 



Si ABC gives me the ammuni- 
tion ... Young Adult. News - 
call, comedy drop -ins, relat- 
able newscasts and Casey 
Kasem ... aJ the tools I 
need to program Baltimore's 
#1!!! 
Steve Kingston, Program Director 
WBSB -FM, Baltimore 

urn on the POWER of the ABC Contemporary Network! 

Comedy drop -ins, vintage movie bites and TV theme songs 

Clips from today's hottest recording stars and celebrities 

Day -of- release music feeds 

Headlines, crisis coverage, special features from ABC News 

Classic audio cuts from `this day in history' 

American Top 40 with Casey Kasem 

Party America, the all -new dance party show 

For more information, call Darryl Brown, VP /Director (212) 887 -5063 



THE SOUND LI 
OF BEAUTY 5. 

Peter 
1- Cetera 

grant 
THE NEW SINGLE FROM 

THE PETER CETERA ALBUM 

SOLITUDE /SOLITAIRE 

PRODUCED BY MICHAEL OMARTIAN 

rCHR NEW & ACTIVE 

lese WARNER BROS RECORDS INC 

3RD MOST ADDED 
FIRST WEEK 

61/60 
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RATINGS 

SPRING '86 

Arbitron Demographic 
Ranking Trends 

New Orleans 

WYLD -FM Continues To Own Adults; WEZB First Choice With Teens, Second In 

Young Adults; WCKW Jumps With 18 -34; WMKJ Debuts Well With Teens And Young 

Adults. 

Wi Sp 1217 Wi Sp 18-34 

'86 '86 Rank '86 '86 Rank 

1 1 WEZB (CHR) 1 1 WYLD-FM 

2 2 WYLD-FM (B/U) 2 2 WEZB 

3 3 WQUE-FM (CHR) 3 3 WLTS 

4 4 WYLD (B/U) 4 4 WRNO 

5 5 WRNO (CHR) 5 5 WQUE-FM 

12 6 WBOK (Rel) 17 6 WCKW (AC) 

6 7 WLTS (AC) 6 7 WAJY 

7 8 WTIX (Gold) 14 8 WMKJ 

14 9 WMKJ (Gold) 9 9 WNOE-FM (Ctry) 

8 10 WAJY (AC) 10 10 WTIX 

Wi 
'86 

1 

2 

3 
4 

5 
6 
9 
7 

10 
19 

Sp 18-49 

'86 Rank 
1 WYLD-FM 
2 WEZB 
3 WLTS 
4 WQUE-FM 
5 WRNO 
6 WAJY 
7 WNOE-FM 
8 WBOK 
9 WWL (N/T) 

10 WMKJ 

Wi Sp 25 -54 

'86 '86 Rank 
1 1 WYLD -FM 

2 2 WLTS 

4 3 WADY 

'7 4 WNOE -FM 

3 5 WEIB 
6 6 WBYU (B /U) 

10 7 WBOK 
9 8 WWL 
5 9 WQUE -FM 

11 10 WTIX 

Baltimore 

WBSB Drives To First In Teens, Second Choice Of Young Adults; WIYY Reaches 18 -34 

Peak; WXYV Still First In 18 -49, Jumps In 25-54; WLIF Steady With Adults. 

Wi Sp 18 -34 Wi Sp 18-49 Wi Sp 25-54 

'8 
8 
6 '8 6 Rank '86 '86 Rank '86 '86 Rank '86 '86 Rank 

WXYV 1 1 WLIF 
2 1 WBSB (CHR) 2 1 WIYY 

1 1 W 

1 2 WMKR (CHR) 3 2 WBSB 4 2 WBSB 2 2 WPOC 

3 3 WXYV (B /U) 1 3 WXYV 2 3 WIYY 7 3 WXYV 

4 4 WIYY (AOR) 4 4 WPOC 3 4 WPOC 4 4 WBSB 

6 5 WWIN (B /U) 6 5 WWDC-FM 5 5 WUF 6 5 WIYY 

11 6 WEBB (B /U) 8 6 WMKR 12 6 WQSR 11 6 WQSR 

9 7 WWDC -FM (AOR) 5 7 WWIN -FM 6 7 WYST -FM (AC) 5 7 WYST -FM 

8 8 WPOC (Ctry) 11 8 WQSR (Gold) 7 8 WWIN -FM 3 8 WBAL (N/T) 

10 9 WWIN -FM (B /U) 9 9 WHUR (B /U) 9 .9 WMKR 13 9 WFBR (AC) 

13 10 WAVA (CHR) 10 10 WUF (B /EZ) 8 10 WWDC-FM 8 10 WWIN -FM 

San Diego 

KSDO -FM Regains Teen Crown; XTRA -FM Gets 18 -34 Crown, KGB Slips In Young 

Adults, Gains With 25 -54; KFMB -FM Gets Rich With Older Demos; KFMB Jumps To 

First Place In 25 -54. 

Wi Sp 12-17 Wi Sp 18-34 

'86 '86 Rank '86 '86 Rank 

3 1 KSDO-FM (CHR) 2 1 XTRA-FM 

2 2 XTRA-FM (AOR) 1 2 KGB 

1 3 XHRM (B/U) 3 3 KFMB-FM 

4 4 KGB (AOR) 4 4 XHRM 

5 5 KFMB-FM (AC) 13 5 KFMB 

13 6 KFMB (AC) 6 6 KWLT (AC) 

6 7 KLZZ-FM (AC) 7 7 KSDO-FM 

16 8 KSON-FM (Ctry) 5 8 KIFM (AC) 

22 9 KCBQ (Ctry) 8 9 XTRA (Gold) 

8 10 KKOS (AC) 9 10 KLZZ-FM 

Wi 
'86 

2 

1 

3 
7 

4 

6 
9 
5 
8 

10 

Sp 18-49 
'86 Rank 

1 KFMB-FM 
2 KGB 

3 XTRA-FM 
4 KFMB 
5 XHRM 

6 KWLT 

7 XTRA 
8 KIFM 
9 KJQY (B/EZ) 

10 KSDO-FM 

Tampa -St. Petersburg 

Wi 

'86 
4 

2 

6 
1 

5 
7 

9 
3 

10 
8 

Sp 25-54 
'86 Rank 

1 KFMB 
2 KFMB-FM 
3 KGB 

4 KJQY 

5 XTRA 

6 KSDO (N/T) 

7 KSON-FM 
8 KIFM 

9 KYXY (AC) 

10 KWLT 

WRBQ -FM Continues To Sweep All Demo Crowns; WYNF Runner -up With Young 

Adults; WQYK Climbs To Second Place With 25 -54; WHLYIOrlando Debuts In Teens. 

Wi Sp 18 -49 Wi Sp 25 -54 

'86 '86 Rank '86 '86 Rank 

1 1 WRBQ -FM 1 1 WRBQ-FM 

2 2 WUSA 3 2 WQYK 

4 3 WYNF 2 3 WUSA 

5 4 WKRL 5 4 WKRL 

3 5 WQYK 6 5 WNLT 

6 6 WNLT 9 6 WPDS 

7 7 WPDS 8 7 WYNF 

13 8 WIMP 7 8 WSUN 

11 9 WSUN 13 9 WTMP 

9 10 WAVE 4 10 WWBA (B /EZ) 

WI Sp 12-17 Wi Sp 18-34 

'86 '86 Rank '86 '86 Rank 

1 1 WRBQ-FM (CHR) 1 1 WRBQ-FM 

2 2 WYNF (AOR) 2 2 WYNF 

3 3 WKRL (AOR) 3 3 WKRL 

5 4 WIMP (B/U) 4 4 WUSA 

4 5 WRXB (B/U) 6 5 WNLT 

- 6 WHLY (CHR) 5 6 WQYK (Ctry) 

9 7 WPDS (AC) 7 7 WPDS 

8 8 WNLT (AC) 10 8 WTMP 

6 9 WUSA (AC) 8 9 WAVE (AC) 

11 10 WSUN (Ctry) 14 10 WHBO (Gold) 
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NBC Radio Entertainment presents Crystal Gayle, Live From 
Walt Disney World. Sixty sparkling minutes of Crystal in 
concert. Featuring songs from her extensive career including her 
current Warner Bros. LP, "Straight From The Heart." Call us at 
(212) 664 -5538. Produced exclusively for NBC Radio 
Entertainment by Gary Geller Productions. 

Friday, October 3 

11 PM Eastern 
1OPM Central 
9PM Mountain 
8PM Pacific 

ENTERTAINMENT 
America's Music Network 
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ECLECTIC EVOLUTION 

Spanning The Spectrum AC Broadens Its Base 

After ten years of increasing specialization in radio 
formats, a reversing trend is taking place. Stations em- 
ploying divergent music and programming elements are 
once again winning. 

MOR To AOR 
Such divergent or "eclectic" ra- 

dio was once known as middle-of- 
the -road. Stations such as WNEW/ 
New York and KSFO /San Francis- 
co truly did have something for 
everyone. In the 1950s and '60s, 
however, the teens broke ranks 
and fled to Top 40. Not long after, 
News and Talk radio emerged. In 
the '70s, it was AC and AOR. Soon 
there was not much new to devel- 
op, so radio formats began branch- 
ing off like TV series spinoffs. 
Head -on competition became a 
thing of the past. There was no 
need to compete head -on when a 
station could simply find another 
hole, however similar, and fill it. 

As a result, the playlists on sta- 
tions shrank. So did listener loyal- 
ties and time spent listening. As 
former consultant John Sebastian 
points out, "Many listeners had 
given up on radio in favor of rec- 
ords or cassettes; others stayed on- 
ly for news or talk. Others still lis- 
tened to four or five stations and 
dial- punched, depending on their 
mood. Their listening spans to a 
particular station were low." 

FOR Debuts 
That opinion inspired Sebastian 

to introduce the ' `EOR," or "Eclec- 
tic Oriented Rock," format in 1983. 
FOR was designed to appeal to ra- 
dio's forgotten demographic : 25-44 
males who outgrew CHR and AOR 
and had nowhere to go. But after 
three years of battling manage- 
ment resistance, and without en- 
listing a major signal in a large 
market, he has shuttered his con- 
sultancy. 

The new version of eclectic radio 
has roots going back to 1967. Ac- 
cording to popular lore, some ex- 
ecutives at CBS Radio were sty- 
mied in their attempt to switch 
their seven Owned & Operated FM 
stations to Top 40. The company's 
conservative managment did allow 
the stations to adopt a "soft rock" 
format. Of those seven, KNX -FM/ 
Los Angeles achieved the most suc- 
cess and stayed with the format un- 
til 1983. After three years of only 
moderate success as CHR KKHR, 
the station returned to the soft rock 
format and its original call letters. 
Co -owned WMRQ /Boston followed 
suit. In Miami, Cox-owned WAIA is 
attempting something similar. 

A more avant -garde version of 
eclectic radio exists at Inner City's 
KBLX /Berkeley. Over the years, 
the station had gone through varia- 
tions of Black and Jazz formats. 
Using its current Adult /Urban ap- 
proach, it is currently in the top 
ten, tied at 2.9 with AC KYUU. PD 
Tony Kilbert explains, "It would be 
very difficult to call this thing a for- 
mat because that word implies re- 
striction, and our sound is very 
eclectic. It covers, among other 

Jim Harper 

things, international, soulful, and 
romantic sounds." 

With the kind of enthusiasm usu- 
ally heard from a college DJ, Kil- 
bert boasted, "You should have 
heard the segue I did yesterday. I 
went from a Bob Marley & the 
Wailers song into Barbra Strei- 
sand's `Be Alive.' It was great!" 
Tony credits his regional music - 
matching ability to his years 
across the bay at progressive leg- 
end KSAN, where he learned the 
ropes in the early '70s from mentor 
Tom Donahue. 

Management Aid 
Both Kilbert and WDTX /Detroit 

PD Jim Harper praise their man- 
agers for being unfailingly suppor- 
tive. Harper joined the station in 
concert with GM Lorraine Golden 
from crosstown WNIC. Recounted 
Harper, "Both Lorraine and I felt 
AC in this city was stale even at 
our own station. We really wanted 
to do `Pop Radio'; not an AC-CHR 
hybrid, but rather a Top 40 station 
designed for adults." 

Unlike Kilpert and Harper, Se- 
bastian says he faced nothing but 
uphill battles with wary manage- 
ments. He cited a recent experi- 
ence to illustrate his frustration: "I 
was very close to signing a signifi- 
cant, large market station, owned 
by a very notable company. In 
fact, if I had signed them up, I'm 
sure I would have salvaged the 
consultancy. After meeting with 
them three times, I had no doubt 
they were sold on the concept. But 
they ultimately came to me and 
said, `John, you've got one of the 
best ideas in radio to come along in 
years. It's a wonderful idea, it's go- 
ing to work, but frankly, we don't 
have the balls to do it.' " 

He added that the conversation 
was typical of many he's had dur- 
ing the life of the FOR firm. "I've 
never met anyone who hasn't said 
the idea is `great,' that it `makes 
sense,' and that there is indeed a 
hole for it. But then the other shoe 
drops and they add, `I just don't 
want to be the first one to do it.' " 

Promotion Commotion 
All three programmers are ac- 

five with various types of promo- 
tion. WDTX's Harper has a major 
TV attack currently underway. 
He's also fond of offbeat, on -air 
events including one called "Hey 
Mom, I'm on 'DTX!" This is a 're- 
worked amateur hour which Harp- 
er claims has landed the station 
more mail than "any promotion 
I've ever handled before." 

Sebastian prefers a deemphasiz- 
ed on -air promotion effort. "One of 
the features of my format is the 
lack of hype. It sounds too good to 
be true, but we don't do any on -air 
giveaways. No gimmicks, thus we 
don't insult the listeners' in- 
telligence. It's also not necessary 
to use a very expensive morning 
man - but you do need expensive, 
competitive, off -air advertising. 
That's needed to build cume, in- 
crease awareness, and reinforce 
call letters. For example, WMRQ 
has an ad very similar to one I de- 
veloped which stated, 'We play 
songs almost too good to be on the 
radio.' It then went on to list cur- 
rent and old music that can't be 
heard elsewhere. This is very 
strong positioning and very differ- 
ent from other formats. So, as- 
suming the dollars are available, 
it's not hard to market a concept 
like this." 

Music Monitor 
Developing a competitive play - 

list for eclectic formats is a tough 
job. WDTX employs the most tra- 
ditional methods. Harper explains, 
"Musically, we choose our cur- 
rents from the CHR chart. Above 

Tony Kilbert 

that, we play cuts from the top five 
albums in Detroit. We also play a 
liberal amount of recurrents and 
oldies." 

Sebastian achieved notoriety 
(and not all of it positive) in the '70s 
as one of the first major program- 
mers to conduct music research, 
and he still does so. "My attitude 
towards research has been vindi- 
cated," he says. "To be blunt, I 
was way ahead of my time with 
callout research ... perhaps ten 
years ahead. Now, almost all of the 
successful music stations in Ameri- 
ca use callout or auditorium test- 
ing. Back in the days when I was 
first using it, there were a lot of 
scared people who didn't under- 
stand it and chastised me for it. But 
it worked then and certainly works 
today, almost universally. 

"I do believe it's the best way to 
fine -tune a market and to discover 
its idiosyncrasies," he continues. 

Sebastian: Mixed 
Feelings Over FOR -AC 

Frustrated after three and a half years of so -so suc- 
cess, John Sebastian threw in his consultant's towel last 
month and has decided to take a more active role in the day - 
to -day running of a station. Here he analyzes his efforts. 

"Closing down the consultancy 
has very little to do with my belief in 

the concept of this format. The 
problem has been convincing the 
owners and the GMs to do some- 
thing new. It may have been an er- 
ror using the word 'Eclectic,' which 
is why I changed the format to the 
New AC.' I also probably should 
have used FOR as an 'add -on' to 
my AOR consultancy, and I should 
have personally programmed them 
as I did with WCOZ/Boston, my big 
AOR station. 

"I'm grateful to the few pioneering 
spirits who did go with the program, 
but most of them simply didn't have 
a good enough signal or sufficient 
money to be competitive. In spite of 
that, all my clients have enjoyed the 
bee time -spent- listening in their 
markets. And nearly all of them ex- 
perienced huge increases in 25 -54 
adults. That's why they'll all be con- 

John Sebastian 
tinuing with the format after I step 
away, and I'm sure that's wtly some 
of the CBS FM stations have 
switched over as well. 

"I haven't given up on the con- 
cept ... just on the consultancy. 
Should I be hired as a group pro- 
grammer somewhere, I would love 
to install this format where it's need- 
ed because I'm convinced that a 

station using the format has the abil- 
ity to be the number one profit - 
maker in its market." 

R &R FRIDAY 

By Ron Rodrigues 

"That's all I ever meant callout re- 
search to be. I just wanted to find 
out what the listeners wanted to 
hear, not what I wanted them to 
hear." 

Sebastian says a lack of money 
at some stations prevented him 
from conducting research in all of 
his FOR markets, which forced the 
stations to sound a bit more homog- 
enized than he would have prefer- 
red. "However, we did seek out 
local artists in each city and played 
some of those, and we did look back 
at the city's history for regional dif- 
ferences. In Milwaukee, for exam- 
ple, Supertramp did better than the 
national average, so we increased 
play there." 

KBLX's Kilbert has a very dif- 
ferent view toward music. "It still 
comes down to your gut. Of course, 
I've developed that gut by hanging 
around this town for 14 years and 
by having an extensive musical 
knowledge. If you combine that 
with your radio instincts, then you 
can have some pretty sharp pro- 
gramming abilities." 

Tony even expects some of his 
former KSAN listeners to follow 
him. "It isn't that easy finding the 
old Van Morrison or Roxy Music 
tracks that we used to play at 
KSAN. But we play 'em here." 

Heavy Spot Load 
Advertiser acceptance is crucial 

to any new format, and the early 
signs seem encouraging. Says 
Harper, "We're an active station 
pulling active 25-49 adults from a 
variety of other formats. That's 
quite a coalition of listeners, and 
our advertisers report that the lis- 
teners are very responsive to the 
advertising on our station. Our cli- 
ents have responded to the 
common -sense reasoning behind 
the format, and they appreciate the 
success stories of our other adver- 
tisers." 

Sebastian claims his Eclectic 
format is a natural for the type of 
people who work in advertising 
agencies. "The advertisers were 
our first supporters. It was com- 
mon getting calls from people at 
the agencies congratulating us, 
Bache, Mercedes Benz, and the top 
department stores." 

Kilbert adds, "We market our- 
selves upscale all the way. We pro- 
gram a business and stock report 
sponsored by Bank Of America. 
We even had Rolex watches on. 
Our biggest problem is that the 
other stations are telling adver- 
tisers we're a Black station. While 
we certainly have a black base, Ar- 
bitron tells us that only 44 percent 
of our audience is black." 

Future Forecast 
The programmers, including Se- 

bastian, all predicted a healthy fu- 
ture for their stations. Says Harp- 
er, whose station climbed to a 2.8 in 
the spring '86 book, "We just had to 
realize that, with today's adult, we 
had to look at the bigger picture 

Continued on Page 72 
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LIFE ON THE CUTTING EDGE 

Forging Formativ Frontiers 
By Yvonne Olson 

"The Home Of Rock `N' Roll." How many times have 
you heard this positioning phrase on a radio station? How 
about "Rock Of The '80s," or "(insert city) 's Best Music ?" 
Such confident slogans are nothing new in the world of ra- 
dio, but what about the stations that really mean it? "The 
Cutting Edge" is a current catchphrase serving to de- 
scribe what's going on at a small percentage of stations 
around the country. 

We're not talking here about run - 
of- the -mill, follow- the -guidelines 
stations. We're talking about sta- 
tions which do things differently 
and win. Four pioneer program- 
mers: 91X /San Diego PD Mad 
Max, KISS /San Antonio PD Trip 
Reeb, Emmis Broadcasting VP/ 
Programming Rick Cummings, 
and KINK /Portland PD Carl 
Widing are part of this innovative 
minority. 

The 'Rock Edge 
"We're now the cutting edge of 

rock," says 91X's Mad Max, "but 
that isn't what 91X was always 
known for. When I first got there, 
91X was third out of three AORs, 
and the management was becom- 
ing painfully aware of the need for 
a change. KROQ /Los Angeles was 
just beginning to thrive at the time, 
and (then -PD) Rick Carroll agreed 
to help us out with a new format." 
The Carroll/91X mix worked for a 
while, but as San Diegans began to 
reject the dance orientation em- 
braced by L.A., 91X decided to 
pave a similar but more rock 'n' 
roll road. 

"We called ourselves a rock sta- 
tion and we wanted to play rock," 
Max continues. "But what we've 
tried to stay away from over the 
years is the corporate sound." 

The corporate sound? "We de- 
cided we could still be the rock of 
the '80s with a smattering of Gen- 
esis and Dire Straits," explains 
Max, "but bands like Loverboy, 
Journey, and Foreigner, playing 
the same sort of repetitious guitar 

"Most stations are stuck in a 
rut," he says, "but stations like 
WXRT, KROQ, WLIR, KBCO, and 
we are breaking new music that 
nobody else. We should get more 
credit and commitment from the 
record companies. If there was one 
station like this in each market we 
would see a nationwide trend 

Rick Cummings Trip Reeb 

licks that we've all heard for the 
past ten years those I will never 
play." 

There are exceptions, however, 
which Max determines on a song - 
by -song basis. "It's a very subjec- 
tive format, with a lot of music 
played because the people in 
charge want to hear it. I never 
thought I'd play Supertramp, but 
'Cannonball' was a great record 
and I knew it could work for us. We 
also played Yes's 'Owner Of A 

Lonely Heart' because we liked the 
sound of it, but we're not interested 
in developing any kind of group 
loyalties. The music has to fit our 
style." 

Max believes excitement about 
music and an ear to break new pro- 
duct is where many stations fall 
short, placing the blame not only 
on hesitant management, but also 
on record companies' lack of sup- 
port for new projects. li 

Just ask WNEW -FM /New York, XTRA San Diego, Rock 105 and 

WCJR /Jacksonville, WLRS /Loulsville, WFFA /Dallas and Dozens Morel 

Electrically choreographed to music and lasers! 

(800)245 -0397 
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Carl Widing 

which would lead the labels to con- 
sider national approaches. But if 
the record company can't get ex- 
cited, who else is going to get ex- 
cited? 

"I don't know how to work a rec- 
ord, but I know if there's no real 
commitment, nothing will happen. 
Bands like Oingo Boingo have been 
around for years and are perfectly 
suitable for AOR radio so why 
don't they get airplay? In my opi- 

nion, half the promotion depart- 
ments in this business should be 
trashed, replaced with young, in- 

terested people who know the mu- 
sic." 

The Metal Edge 
Trip Reeb isn't worried about 

record company commitment at 
KISS /San Antonio. Although only a 
handful of stations play the hardest 
of hard rock records, these records 
have a knack for selling whether 
they get airplay or not. One might 
think, then, that such sales would 
prove to be a viable argument for 
any programmer who wants metal 
on the radio. 

Not so. "We met with considera- 
ble resistance in selling the sta- 
tion" Trip says, "but the numbers 
are so good at this point that we 
can't be ignored. We did quite a bit 
of research on the subject and 
found that San Antonio was basic- 
ally a hard -rockin' town. People 
here are proud of our rock 'n' roll 
stance, whether they listen to KISS 
or not. Joe Anthony, our evening 
personality, introduced this kind of 
music to San Antonio. He's our 
'Godfather Of Rock 'n' Roll,' and 
played bands like Triumph when 
they were still only imports. In 
fact, Triumph sold out a concert in 
this town before they had a record 
released in this country." 

Trip says his audience is more 
active than any other he's ever 
been involved with. "They're very 
aware of what we're doing here, 
and if they don't like it, they let us 
know," he comments. 

Although KISS tries to rock all 
day, the music is significantly 
lighter during morning hours. 
"You can't carry the super edge 24 

hours a day," he explains. "Even 
the biggest metalheads need a 
break, and since our morning show 
is really popular we attract extra 
people who wouldn't normally be 

" 

Trip is attentive to his young lis- 

teners, however, because they're 
not only the bulk of his numbers, 
but also because the music is really 
a reflection of their current needs 
and feelings something he re- 
members about music when he 
was a teenager. 

"Radio meant so much to me as 
a kid," he recalls. "FM was just 
coming into its own and concen- 
trated on reflecting the rebellious 
'60s. There are some really strong 
parallels to what went on then and 
what's going on with kids and radio 
today. This music is their escape, 
and I'm proud to be giving them 
this outlet." 

The Urban Edge 
Emrnis VP /Programming Rick 

Cummings is presently in New 
York putting a second Contempor- 
ary Hit Urban on the air. That's 
right: Contemporary Hit Urban. 
For lack of a better term, we'll 
leave it at that. Consultant Don 
Kelly prefers to call the "Urban 
Coalition Format." Take your pick. 

WQHT is the new identity for 
former Classic Rock station 

91 XISAN DIEGO 

BEAT FARMERS /Riverside 
'TIL TUESDAY /Voices Carry 

GENESIS /Gonna Get Better 

BRUCE COCKBURN /Call It 

Democracy 
FLASH IN THE PAN /Hey St. Peter 

TALKING HEADS /Once In A 

Lifetime 
TEARS FOR FEARS /Pale Shelter 

JOE JACKSON /Soul Kiss 

SIOUXIE & THE BANSHEES /Cities 

In Dust 

DAVID BOWIE /Ashes To Ashes 

DEPECHE MODE/Get The Balance 

Right 
JIMMY CLIFF /The Lion Awakes 

POLICE/So Lonely 

STEVE WINWOOD /Take It As It 

Comes 

KISS/SAN ANTONIO 
IRON MAIDEN /Flight Of Icarus 

VAN HALEN /Summer Nights 

DOKKEN /Breaking The Chains 

JOHN COUGAR MELLENCAMP/ 
Rain On The Scarecrow 

KIM MITCHELUGet Lucky 

ZZ TOP /Le Grange 
OUEENSRYCHE /Walk In The 

Shadows 
TRIUMPH /Never Surrender 

EUROPE /The Final Countdown 

GENESIS /Home By The Sea 

GEORGE THOROGOOD /Reelin' 

And Rockin' 
RUSH /Subdivisions 
AEROSMITH /Shela 

WOHTINEW YORK 

TINA TURNER/Typical Male 

JANET JACKSON /When I Think Of 

You (remix) 
E.G. DAILY /Say It Say It 

ANIMOTION /I Want You ( remix) 

STARPOINT /Restless 
NU SHOOZ/Point Of No Return 

(remix) 
MIDNIGHT STAR /Midas Touch 

CLUB NOUVEAU /Jealousy 
TRANS- X/Living On Video 

SOS BAND /Borrowed Love 

MADONNA/Papa Don't Preach 

(remix) 
BALTIMORA/Tarzan Boy 

KINK /PORTLAND 
BONNIE RAITT /AII Day All Night 

GEORGE BENSON /6 To 4 

SUPERTRAMP /Long Way Home 

JACKSON BROWNE/Running On 

Empty 
LEVEL 42 /Leaving Me Now 

DIRE STRAITS /Skate Away 

STEELY DAN /FM 
JACKSON BROWNE/In The Shape 

Of A Heart 

STEVIE WONDER/Boogie On 

Reggae Woman 

BILLY JOEL & RAY CHARLES/ 

Baby Grand 

MICHAEL McDONALD /Sweet 
Freedom 

WAPP, with which Emmis has de- 

cided to take another chance. Earl- 
ier this year the company took its 

first flyer with KPWR /Los An- 

geles, and the spring Arbitron 
numbers tell the rest of the story. 

Rick explains the evolution in 

L.A.: "When we first bought the 
property, there was much discus- 
sion about what we should do. Don 

Kelly pitched his 'Urban Coalition' 
idea, but we didn't know how big it 

could be, or if something like this 
could reach two or three ethnic 
groups. So we opted for KMGG and 
the conservative approach, but af- 

ter two years of struggling in a 

market already crowded with 
adult stations, we realized we were 
kidding ourselves." 

At this point Kelly went forward 
with Power 106. "We were a little 
bit afraid," Rick admits, "but we 

were more desperate. A lot of peo- 

ple must be saying 'those Emmis 
guys are brilliant,' but desperate is 

a better word for it." 
With a stunning 4.4 debut in its 

first book, KPWR has now taken 
second place in the market with a 6 

share, behind Talkradio KABC and 
ahead of former top -ranked heavy - 

weight KIIS -FM. Emmis hopes for 

the same good fortune with WQHT. 

"It's nice to go out and already 
hear the station on in places," 
noted Rick of his New York station. 

"Our feedback has told us three 
things," says Rick. "First, this for- 

mat is dependent on new music, so 

every third record we play is new. 

Second, people like to hear special 
mixes of their favorites, so when 

records go into recurrent or oldies 

categories, we play the remixed 

Continued on Page 72 
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Forging Formatic Frontiers 
Continued from Page 70 

versions. If we don't like the record 
companies' mix, we make our own. 

Third, the general feeling must be 

uptempo and danceable, so we 

keep it as upbeat as possible. 
"Over 90% of all FM listeners 

will tell you they tune in for the mu- 

sic :' continues Rick. "That's what 

we give them: less personality and 
more music. Because New York 

and L.A. don't fit the ethnic 
parameters that basic formatics 

- -apply to, we don't feel the way to 

approach these markets is with a 

straight -ahead CHR. This is hit - 

oriented radio, and we're playing 
the hits this town asks for." 

'Lights Out' from llpm -12am. We 

also have a Sunday morning jazz 

program, so you can see how im- 

portant it's become to the station." 
Carl offers no ratio of jazz to 

rock, or even current to oldie, how- 

ever. "There's a lot of good current 
music that we're playing right 

now," he comments. "But I'm not 

into quotas on currents - we play 
what fits the station. Market sen- 

The Jazz Edge 
Carl Widing started out as an in- 

tern at K1NK /Portland after high 

school. He then did weekends while 

going through college, and was 

named Music Director after he 

graduated. Sixteen months ago he 

became PD, and plans to continue 
the legacy developed in 1969. 

Carl credits Jeff Douglass with 

pioneering the format, assembling 
an eclectic /folksy arangement of 

mainstay artists like Joni Mitchell, 

Steeleye Span, the Doobie Broth- 

ers, and Jefferson Airplane. Over 

time the station kept its core but 

began catering to the community's 
growing musical needs; although 

it's gotten a bit more mainstream, 
KINK has adhered to the style 

originally developed. 
Most of that eclectic approach 

evolved into jazz over the years. 
"Jazz was always an element of 

KINK," Carl remembers. "We 

played a lot of instrumental tracks 
by rock 'n' roll artists, and as time 
went on we began playing the Cru- 

saders, John Klemmer, and Mi- 

chael Franks. In 1982 it got to the 
point where we were playing so 

much jazz that we put together a 
program that's still on Sunday 
nights. We also now do a Jazz ex- 

pose on weeknights from 10 -11pm, 

and feature New Age music in 

sitivity is the most important 
thing." KINK is now ranked fifth in 

the Portland market, and Carl at- 

tributes the success to sensitivity in 

all areas. 
"We have three department 

heads who know what they're do- 

ing," continues Carl. "We're very 
promotion -oriented with our target 
demographic; we have a Sham- 
rock 10k Run that we sponsor every 

year, we've sponsored the Mt. 

Hood Jazz Festival for the past five 

years, and we started a Children's 
Fair two years ago which has been 

very successful." The fair gets all 

the 25+ baby -boomers out with 

their kids, enjoying mimes, enter- 
tainment booths, and different 
types of games. 

I think KINK could work in 

other markets," Carl concludes. 

Don Kelly: A Fresh 
New Success Mix 

"Not fitting anywhere is just one of our secrets to suc- 

cess," states programming consultant Don Kelly. He's 

speaking about his "Urban Coalition" stations - the new 

sensation around the nation. 

If you live in Atlanta, Baltimore, 

L.A., Miami, Nashville, New York, 

or Philadelphia, then you know 

what "Power" or "Hot" mean when 

used on the radio. And if you don't 

live in one of these metros, watch 

out: Don is probably about to throw 

the "Power" switch in your town. 

ences between white, Hispanic, 

and black," describes Don. "I'm 

talking about people within the con- 

fines of a city who are active listen- 

ers, those who go to clubs and buy 

and request records." 

It seems to be working. Kelly's 

seven stations are either at the top 

or putting up a good tight in their 

It started in 1982 when he and respective marketplaces. The most 

WRKSINew York PD Barry Mayo notable examples are WOOKI 

decided the Big Apple was becom- Nashville, which moved 5.8 -9.3 in 

ing a bit too sleepy. "There wasn't a the last book, and KPWRILos An- 

strong CHR at the time, and no one geles, which dethroned the num- 

was concerned with a three -ethnic- ber one heavyweight KIISFM. Ac- 

group type," remembers Don. "We cording to Don, research is the key. 

did our research and realized it was "We do everything, including call - 

the perfect time for a hybrid Urban. outs, sales research, auditorium 

a format appealing to the core of a testing, and focus groups," says 

city." He's split with WRKS since Don. "We find out exactly what 

then, but started a new battle re- our potential audience wants to 

cently with WOHTINew York (for- hear, and we play it. It's also impor- 

merly WAPP). tant for the groups I get involved 

Thus the "Urban Coalition" title. with to do their homework. The 

"The future of radio in urban areas more attention you give your listen - 

lies in building a coalition of audi- ers, the more feedback you get. 

"The future of radio in 

urban areas lies in 

building a coalition of 

audience between white, 

Hispanic, and black. I'm 

talking about people 
within the confines of a 

city who are active 

listeners, those who go 

to clubs and buy and 

request records." 
-Don Kelly 

We're successful because we're 

so well- targeted." 

Can this format work anywhere? 

"Any marketplace in America with a 

10 -15% ethnic makeup can do ex- 

tremely well with this formula," Kel- 

ly insists. "It's not only listeners 

who get what they want, it's GMs, 

GSMs, PDs, MDs, and everyone 

else." 

"But you need commitment on e 
erybody's part. The music has to 

flow, and you have to be involved 

with the community, or you could 

ruin your image on any level." 

Spanning The 

Spectrum - 
AC Broaden 
Its Base 

i 

Continued from Page 69 

and realize we are in much more 

competition with magazines, tele- 

vision, and other forms of media 

than we are with other radio sta- 

tions. We realized that to get listen- 

ers to stay with us for any signifi- 

cant amount of time, we had to be a 

more complete entertainment enti- 
ty." 

"We have to address the lifestyle 

to be successful," explains Kilbert. 

"Personality radio is back, and 

that's fundamental to our success. 

Other stations in the market are 

taking notice of what we're doing, 

but we've got people who árre flexi- 

ble enough to stay on top of the 

market on a minute -by- minute bas- 

is and be as topical as necessary. 

They'll bemoan this afternoon's Gi- 

ants loss, or announce a sudden 

change in the weather. They'll get 

into politics, or travel, or a special 

event. It's an endearing part of our ,t 
station." 

Recalls Sebastian, "In every 

market I've worked, we've had the 

highest listening levels, with the 

greatest amount of loyalty in the 

market. The format is loved by the 

listeners. People who find out or 

stumble across it adore it. I partic- 

ularly enjoyed one letter I received 

from a couple who cancelled plans 

to move out of town because the 

station sounded so good, and they 

were afraid they wouldn't find any - 

thing else like it." 

ff0 
JAM presents red hot new jingle packages for Fall '86! 

Hear the latest ideas created for America's top CHR, 

A /C, Light Rock, Country, and Oldies stations, and 

find out why the best come to the best... JAM! 

Call (214) 526 -7080 for more information. 
In Canada, call (416) 463 -8660. 

At Radio 86 visit 
SUITE 2130 

New Orleans Marriott 

JAM Creative Productions, Inc. 4631 Insurance Lane Dallas, TX 75205 

I 14 / PRODUCTIONS 
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How to win in 
"Continuous 
Measurement" 

Back when ratings periods were four weeks long and happened 
only once or twice a year, managing and programming a radio 
station was a lot easier. Your advertising, your on -air promotions, 
and your audience research (if you did any) could all be timed to 
make you sound great during that brief period when the book was 
in progress. Unfortunately, that strategy no longer works. 

Strategic Radio Research has developed the industry's first research 
program specifically designed to help management teams win in 
continuous measurement. Under our exclusive "Continuous 
Measurement Plan," you receive weekly feedback from your target 
audience. Our weekly reports keep you constantly on top of 
changing musical tastes, perceptions, attitudes, and other key 
indicators. 

Our four -book "Continuous Measurement Plan" has been helping 
the management teams of great radio stations like WNEW -FM, 
KPKE, WGCI- AM /FM, WAVA, KDWB, WLUP, and KOIT achieve 
higher ratings and higher revenues. And now our "Continuous 
Measurement Plan" is available, for a limited time only, on a one - 
book trial basis. 

If you want higher ratings in the Fall 1986 book, put our 
"Continuous Measurement Plan" to work for your station: Call 
Kurt Hanson today at (312) 280 -8300. If you want to win big, you 
have to fight smart. 

STRATEGIC 
RADIO 
RESEARCH 

I I I I I I I I -I I I I 

211 E. Ontario 
Chicago, IL 60611 
(312) 280-8300 



 

PROGRAMMING i 

Pushing The Envelope 
There is a quote that says, "Every good and excellent 

thing stands moment by moment on the razor's edge of 
danger and must be fought for." 

In radio, it certainly isn't getting 
any easier to achieve greatness - 
never mind long -term greatness. 
In today's heightened level of com- 
petition, it is becoming abundantly 
clear that we must constantly reas- 
sess our target audience - its 
roots, its beliefs, its values, its 
tastes, and, most important, its 
current attitudes. 

The Cutting Edge 
The marketplace around us is 

moving at lightning speed and is 
more trend -oriented than ever. 
Standing out from the pack means 
remaining fresh in the eyes, ears, 
and minds of consumers. Even the 
most distinctive products risk a 
loss of momentum without con- 
stant innovation, adaptation, and 
improvement (witness the Walk- 
man and its regularly -occurring 
spinoffs. The speed at which we 
are advancing quickly moves the 
unique into the mainstream, where 
it soon becomes commonplace or 
average. 

"Many radio stations look 
for that elusive single 
hook: one isolated 
element that will propel 
them to greatness. In 

doing so, they have 
missed the point of what 
makes a station 
successful." 

In tandem with the myriad 
messages and products we con- 
sume has come an evolution of 
values. It wasn't too long ago that 
Dr. Ruth Westheimer's call-in pro- 
gram was on the cutting edge. Now 
it, too, is in the mainstream. The 
sexual promiscuity bandwagon of 
less than ten years ago has been 
dulled by the sheer number of 
sound -alike messages. Our comfort 
level with them increases as they 
become more commonplace. In 
fact, we become numb. Such mess- 
ages are no longer distinctive and, 
therefore, no longer on the cutting 
edge. 

Good News, Bad News 
The good news is that radio is not 

alone in its struggles for more mar- 
ket share. Every product category 
is undergoing similar battles. The 
bad news is that radio as an enter- 
tainment medium offers a com- 
modity that is both disposable and 
readily-replaced. Our marketing 
images must exude superiority, 
hipness (if appropriate), and an 
emotional tie or commitment if we 
are to succeed. 

Many radio stations look for that 
elusive single hook : one isolated el- 

. ement that will propel them to 
greatness. In doing so, they have 
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Steve Goldstein is VP /Group Pro- 

gram Director for Josephson Com- 

munications, Inc., Detroit, MI. 

missed the point of what makes a 
station successful. While it is im- 
perative that we offer a single 
product benefit, and attack nar- 
rowly, we are still in the entertain- 
ment business - where longterm 
greatness is the sum of all the 
parts. 

No Fad Formula 
The real formula for success is 

no short -term fad. It isn't some- 
thing we are going to be able to 
work around. Greatness in radio 
requires a strategy, some intelli- 
gence about people, flawless exe- 
cution, and sweat. It requires an 
ability to rethink the rules and 
challenge them where necessary. 

If you are running or program- 
ming an average station, you are 
missing a tremendous opportunity 
to grab the listener by the ears and 
make your station compelling, ex- 
citing, and a daily event. An "aver- 
age" station lacks that spontaneity 
and freshness, and becomes vul- 
nerable as a consequence. "Safe 
and traditional" can be the quick 
road to death in an ever-changing 
market. - 

Many of today's listeners have a 
different sensibility than the listen- 
ers of just a few years ago. The 
counter -culture generation of the 
'60s is waving flags, standing hand - 
in -hand in lines that stretch across 
America, going crazy in the streets 
when their team wins a pennant, 
and showing pride in their roots 
We should be carrying the flag for 
each of our respective communi- 
ties and acting like leaders. Being 
generic is a flaw. Localization is a 
means to maximize the empathy 
level in all of us. 

All of us should be taking intelli- 
gent chances in reaching for ele- 
ments that will be impossible to ig- 

nore by our audiences. At ABC 

they called it the "oh -wow" factor, 

whether it applied to music, pro- 
motions, morning show content, or 
whatever. For an AC station, how 
many times can we roll the same 
Christopher Cross record without 
becoming painfully predictable 
and dangerously monotonous? 
We've got to have some spice, 
which means being unpredictable. 
While it all may be premeditated 
and carefully orchestrated behind 
the scenes, the appearance of spon- 
taneity is a critical element of show 
biz. If we are going to develop our 
stations as one-on-one vehicles, we 
must have an element of surprise 
up our sleeves that shows our hu- 
man side - a fun side. 

Don't let complacency set in on 
your promotions. Many of the old 
tricks aren't cutting through any 
more. Remember when giving 
away an album was a big deal? It 
certainly can't be viewed in today's 
marketplace as a cume or quarter - 
hour building device. A T -shirt, 
while a necessary staple, is nothing 
more than a trinket. But a 96 
second run in a shoe store in front 
of Imelda Marcos is charismatic. 

The key is fresh packaging. Look 
for new angles - new ways to ap- 
proach the timeless basics. Inter- 
pret them for today. The Dove Bar, 
which is all the rage in the ice 
cream world, is nothing more than 
chocolate coating over vanilla ice 
cream on a stick. Doesn't sound 
new, does it? But now it's gourmet 
designer chocolate and French va- 
nilla ice cream that are in - the 
old stuff reinterpreted for today. 
The same generation that wore 
earth shoes ten years ago is now in- 
to designer everything. The rules 
change. We change. 

Let's keep the junk down to a 
minimum and not add to the clut- 
ter. We've got to hit the right but- 

' tons with things that are memora- 
ble, bigger than life, and innova- 
tive. 

"Know what the 
competition is up to. 
Knowledge is power. 
Make sure you have 
weekly information 
concerning competitive 
promotions, rotations, 
music adds, and internal 
rumors. Use these items 
to your advantage." 

Let's Be The Innovators 
Know what the competition is up 

to. Knowledge is power. Make sure 
you have weekly information con- 
cerning competitive promotions, 
rotations, music adds, and internal 
rumors. Use these items to your 
advantage. And don't think for a 
moment that they aren't doing the 
same to you. You can be sure that 
IBM knows what Xerox is up to at 
any given moment. 

Good production is essential. It 
comes right back to the principles 
of show biz. Taking a page from the 
Stan Freberg notebook, good pro- 
duction is an exclamation point for 

"We've 'linered' and 

'more musiced' these 
people to death. While 
I am a big advocate of 
sewing up the 'more 
music' franchise, we've 
got to have more 
dimensions than a 

jukebox." 

items we wish to stress. TV sta- 
tions learned about "stationality" a 
couple of years ago. Let's make 
sure our own messages stand out 
from the clutter and further our 
own stationality with humor, sound 
effects, bold music, or whatever 
fits. 

Challenge the rules and question 
what you hear. If you were in the 
television business a few years 
ago, you would have received a 
memo about sitcoms being dead. 
Along comes Bill Cosby and, this 
fall, the predominant form of TV 

entertainment will be the sitcom. 
Once again, entertainment wins. 
"The Cosby Show" is fresh, real, 
and funny. It beat all of the looka- 
like, formula, "average" sitcoms 
instantly because it was different, 
the people were real, the situations 
were identifiable, and the writing 
wasn't another barrage of gag 
lines. 

Although positioning statements 
are critical, they must be built into 
the product. It is not as easy to con 
people as it used to be. These are 
the same people who read the in- 

gredients on the backs of packages. 
We've "linered" and "more music - 
ed" these people to death. While I 
am a big advocate of sewing up the 
"more music" franchise, we've got 
to have more dimensions than a 
jukebox. 

Stocking The Store 
Make sure that the "store" is 

stocked with program features that 
have 1986 written all over them. In 
Milwaukee and Norfolk, "The 
Classic Album Exchange" is a 
great example of strategic use of a 
feature that fits right into our motif 
today. There is no one who under- 
stands physical appearance and 
"features" better than the huge de- 
partment store chains. They are 
constantly innovating and looking 
for new ways to package and pre- 
sent their merchandise. You've 
seen the signs: "Please pardon our 
appearance while we build a better 
store." 

Impressions are lasting impres- 
sions. We all evaluate things with 
particles of information. We decide 
on restaurants from the sign out- 
side and products from the labels 
we see. Be sure that every external 

By Steve Goldstein 

impression of your station is the 

one you want the public to see. 
Convey a sense of confidence in 

everything you do. The subliminal 
lines of communication are as im- 

portant as the up -front content. 
What we say and how we say it are 
locked together. It comes right 

down to attitude. 
Don't go chasing someone 

else's audience. The back of R&R 

is the best illustration of the blur 
between format groups. The charts 
are heavily cross -pollinated, and 
we're all sharing a lot of product - 
so it's imperative to stay on stra- 
tegy and work with our natural 
audience. In this era of fragmenta- 
tion, it's tempting to try to broaden 
the target and bring more people to 

the party. It's tempting, but it's not 

very smart. It leaves us terribly 
vulnerable to attack. 

"The goal in marketing 
any product is to make 

the consumer want what 

you have. If what you 
have is average, that's 
the kind of return you 
can expect." 

Being Great Is Hard To Do 

Being great is difficult, but being 

average is simply not good enough. 
The research we do is extremely 
important, but should only be a 

method to confirm our convictions 
and allow us to proceed with confi- 

dence. Be spontaneous and cour- 

ageous, and challenge the myths. 
Do things that are bigger than the 

competition. Do the unexpected. 
Convey an element of freshness in 

everything you say and do, both on 

the radio and elsewhere. Maximize 
every break on the radio station. 

Observe the culture. Move with 

confidence. Ask yourself why lis- 

teners should listen to your station. 

Most important, convey the goal 

of greatness to your staff and let 

them achieve it with you. Set 

achievable goals ( "A man on the 

moon before the decade is out ") 

and go for them with a vengeance 

Following these guidelines will 

make greatness a self -fulfilling 
prophecy. The goal in marketing 
any product is to make the con- 

sumer want what you have. If what 

you have is average, that's the kind 

of return you can expect. 

In the movie "The Right Stuff" 
they talked about doing things 
that had never been done before - 
"pushing the envelope." In their 
case this meant breaking the 
sound barrier." 

Go ahead, radio - push the en- 

velope! 



STAIRWAY TO HEAVE\ 

FAR 
CORYORCI'l0\ 

FAR 

THE SI \CLE 
THE 12" 



REED BUNZEL 

OUTLOOK FOR '87 

NETWORKS /PROGRAM SUPPLIERS 

Network Radio: The Defiant One 
Network radio seems to be defying its fellow media. 

At a time when the rest of the broadcasting media are ex- 
periencing rather flat financial performances, network 
revenues are on the increase - in a big way. Radio Net- 
work Association analysis points to a 21 % increase of reve- 
nues in 1985 over 1984. Projections for 1986 show business 
may well be up another 16% for the year despite a period 
of minimal economic growth. The Gross National Product 
is expected to rise no more than three percent by year's 
end, inflation should top out at four percent, wages are not 
expected to increase more than five percent on a national 
average, and interest rates should remain rather static. 

For a basic evaluation of radio 
network revenues and a general fi- 
nancial projection for the medium 
in 1987, R&R turned to RNA Presi- 
dent Bob I,obdell, who answered a 
few questions and offered his 
thoughts on the position of network 
radio in the media advertising 
arena. 

Where Are We Now? 
R&R: Network radio is coming 

off a strong second quarter in 1986, 

and the third quarter looks just as 
healthy. Why is the medium appar- 

CRUISIN', LAUGHIN' 

RadioRadio 
Debuts Two 

CBS RadioRadio has launched 
two new programming projects: 
"Cruisin' America," described as a 
"bona fide oldies dance party," 
and "Laff Trax," a collection of 70 
comedy bits bulkfed via satellite to 
stations around the country. 

"Cruisin' America," which 
debuts in January, will be hosted 
by New York broadcast veteran 
Cousin Brucie Morrow. The weekly 
program draws on rock and roll 
from the mid -'50s through the '70s, 
placing a special emphasis on the 
sounds of the '60s. "Cruisin' " will 
also follow current oldies trends, 
such as concert tour information 
and occasional "audio tours" of 
oldies clubs. Drop -in guests from 
the past and present will also offer 
insights into the musical climate of 
the times. 

"Laff Trax" consists of :60 (or 
less) comedy bits designed for 
drop -in use and suitable for a wide 
range of formats. Stations can use 
each bit as a stand -alone piece, or 
combine them to form extended 
comedy programs. 

" Cruisin' America" is produced 
by Ron Cutler Productions, and 
"Laff Trax" is produced by Radio 
Today, Inc. 

Bob Lobdell 

ently in such good shape when oth- 
er media are a bit flat? 

BL: One of the key reasons is 
long -form programming. Long - 
form has come into its own as a ve- 
hicle for a great number of adver- 
tisers. There is some increase in 
the total quantity of programming 
produced, but more important, the 
reception given to it by agencies 
and accounts has finally caught 
fire. So it's almost as if the show biz 
is back in the medium. For so long 
we were considered to be spot car- 
riers, and the value was our ability 
to give a lot of frequency, low cost, 
and to throw an umbrella over the 
country. Now there is the chance to 
get involved with series program- 
ming or specials on a regular basis, 
and participate with promotional 
merchandising opportunities. 

R&R: What about the value of 
sports programming? 

BL: Good point. I don't want to 
exclude in this discussion of the 
long -form the idea Of sports, be- 
cause play -by -play sports has also 
increased in quantity and is finding 
ready advertiser support. So a very 
significant part of the increase in 
business is coming from that area 
of the network operation, as oppos- 
ed to the news and information ser- 
vice. Both are benefitting, obvious- 
ly, from the increased activity in 
the medium, but the proportion is 
much greater in the long -form. 
There is an element of show busi- 
ness back in radio, and that gives 
people a different value standard 
to judge by. 
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R&R: Some unwired nets are 
claiming that networks are taking 
business away from the reps. Do 
you believe network radio's gain is 
spot radio's loss? 

BL: Not really. If you look at the 
sources of our revenue it doesn't 
appear to be true at all. We deal on- 
ly with those accounts that are na- 
tional in scope. The spot universe 
works with a much larger pool of 
accounts. It deals with some ac- 
counts that are fully national in 
scope and want to accent particu- 
lar parts of their distribution. They 
do this because of troubles or par- 
ticularly strong sales patterns, and 
they also get the accounts that are 
regional or sectional in nature that 
aren't candidates for national net- 
work buys. They actually have a 
great many more accounts in num- 
ber and a whole different set of rea- 
sons for the use of the medium than 
we have with network advertising. 

Radio's Helping Hand 
R&R: Do you think network ra- 

dio is responsible for creating op- 
portunities for other sectors of ra- 
dio, such as local radio? 

BL: What we're doing is leading 
the way to broader account use of 
radio. I know of several agencies 
that just spent several millions of 
dollars in network radio, and now 
are buying limited market spot ra- 
dio as well as network. So we're 
aiding spot radio, and that's a good 
sign. 

R&R: Which national accounts 
are the most bullish on network ra- 
dio? 

BL: We can't not mention Sears 
in terms of its commitment to the 
medium, because Sears, which 
was last year's number one spend- 
er in the medium, is again at the 
top this year and by a wider mar- 
gin than before. They have a very 
strong commitment to radio and a 
very strong feeling that network 
radio works for them. It's a very 
positive situation. 

"We should expect 
continued strong network 
growth. In November 
1985 we predicted 
we would see a 14% 
increase over 1985 . . . 

and I suspect that 14% 
will prove to be a bit 
conservative." 

-Bob Lobdell 

R&R: How do other major ac- 
counts feel about the medium? 

BL: Just about all the accounts 
that were heavy spenders with us 
last year are spending with us in 
1986 as well. We are broadening the 
total number of accounts: we've 
gone from 450 in 1984 to 634 in 1985, 
and we expect to do better than 
that this year. We're getting broad- 
er participation and different 
types of advertisers. Some years 
ago, for instance, we would have 
ranked automotive second or third 
- but they place somewhere 

United Stations 
Launches "Rock Watch" 

United Stations has begun production of "Rock Watch: 
A Countdown To Ecstasy With Oedipus," scheduled to de- 

but the first weekend in October. The three -hour weekly 
program will feature the top thirty AOR tracks (as determin- 

ed by R &R), and will be hosted and produced by WBCN/ 

Boston PD / "Nocturnal Emissions" host Oedipus. "Rock 

Watch" will also feature music news updates and artist inter- 

views. 
United Stations Exec. VP /Pro- 

gramming Ed Salomon explains, 
"The strength of Oedipus is that he 

is on the cutting edge of music and 

this show will be produced by and 

at WBCN - and this fact is a tribute 
to what we feel about the creative 
abilities of the team at that radio sta- 

tion. We're giving them a lot more 

freedom then we usually do." 

around seventh, tenth, or 13th on 
the list. This is not because they're 
spending less, because they are in- 

deed spending well in the medium. 
It's simply because more accounts 
are participating in the medium 
and the multi- product accounts are 
using it for more than one product. 
On the basis of success they have 
for one product they then go with a 
second and third product. 

R&R: Is network radio's present 
growth at all connected to a slug- 
gish national TV market? 

BL: The connection between net- 
work television and radio is tough. 
The pecking order, obviously, is 
generally to buy network TV first, 
then spot TV, then network radio, 
then spot radio. Somewhere along 
the line magazines get their part of 
the action. One might think that the 
soft national TV market might 
suck up some money from radio, 
but it hasn't done that. It may have 
hurt spot radio, drawing it into spot 
television, but the TV network 
market has not drawn from net- 
work radio. On the contrary, more 
money is being spent with us in this 
soft TV market. One possible rea- 
son for this could be that accounts 
and agencies feel they are losing 
frequency from what they used to 
get in TV buys, combined with the 
increasing feeling that higher 
levels of frequency are necessary. 
Network radio can provide that. 

An Eye To The Future 
R&R: The first three quarters of 

this year have proven to be very 
strong. Will the Christmas buying 
season in the fourth quarter bright- 
en the picture even more? 

BL : We don't see much business 
from the Christmas season. Most 
of that spending gets out into retail 
co-op, and may benefit local sta- 
tions even more than national spot. 
But for network radio, we don't see 
a great flow of business in the pre- 
holiday or holiday season. 

R&R: Now that we're almost 
through the third quarter, financial 
forecast time is right around the 
corner. Care to make a projection 
for network radio in 1987? 

BL: We should expect continued 
strong network growth. In Novem- 
ber 1985 we predicted we would see 
a 14% increase over 1985, and some 
people thought we were kind of 

nuts because we were already up 
14% over 1984. But I suspect-that 
14% will prove to be a bit conser- 
vative; we might get to 15, maybe 
as much as 16% over 1985. But as 
far as next year is concerned, I 

don't see any reason not to expect 
another significant double -digit in- 
crease -but most likely a little bit 
less than 1985. 
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NETWORK FEATURE FILE 

MUSIÇ FEATURES 

The Weekend 

American Eagle 
Dolly Panon,Loretta Lynn 

The Countdown 
New Edition /Maze /Frankie Beverly 

September 20 -21 

(DIR) Musical! (WO) 
Behind the scenes /Fred Werner 

(WO) Musical Starstreams (FF) 
Venni 

Countdown America With 
Dick Clark (US) 
Gordon Lightfoot 

Country Report 
Countdown (WRN) 
Randy Traes,Juice Newton Mickey Gilley 

Country Today (MJI) 

Dr. Demento (WO) 
Funny TV tunes 

John Leader's 
Countdown USA (CUSA) 
Cyndi Lauper 

Dick Clark's Rock, Roll 
& Remember (USP) 
who 

Elvis Hour (CRS) 
Rock 8 roll 

Future Hits (WO) 

Gary Owens' Supertracks (CRS) 

Great Sounds (USP) 
Tommy Dorsey 

Highlights (DIR) 

(USP) 

(DIR) 

(NBCE) 

Live From Disney World (NBCE) 

(MJI) 

Sylvia 

Wham' Til Tuesday 

60s Hits 

Jim1 Hendrix spotlight 

Hot Rocks 
Billy Joel 

King Biscuit Flower Hour 
Ceti /Cure 

Jazz Show 
Pat Metheny 

Bellamy Bros. Forester Sisters 

Metaishop 
Iron Maiden 

National Howard Stern 
Show (DIR) 
Elton John 

On The Radio (NSBA) 
Nu Shooz 

Pioneers In Music (DIR) 
Van Mornson /Boomtown Rats /U2 

Rick Dees' Weekly Top 40 (USP) 
Double 

Rock Chronicles (WO) 
Tom Cochrane /Red Rider Huey Lewin 

Red Wave 

Rock Over London 
World Party 

(RI) 

Scott Muni's Ticket To Ride (DIR) 
Beatles meet the Monkeys 

Scott Shannon's Rockin' 
America Countdown (WO) 
Don JohnsonDouble /Daryl Hall 

Sinatra Special (CRS) 
Big band memories 

Solid Gold Saturday Night (US) 
Fifth Dimension 

Star Beat 
Luther Vandross 

(MJI) 

Super Gold (TRAN) 
One shot wonders /Doors /Temptations 

(9/20/86) 

Superstars Rock Concert (WO) 
Pat Benatar 

That's Love 
Andrew Gold /Barry Bostwick/ 

Gordon Lightfoot 

(WO) 

Urban Music Magazine (SI) 
Franky Beverly 

Weekly Country Music 
Countdown 
Willie Nelson 

(USP) 

The Week Of 

September 22-26 

The Concert (WO) 
Bar-Kays 

Country Closeup (NP) 
Juice Newton /Nitty Gritty Dirt Band 

Country Report (WRN) 
Mickey Gilley 

Earth News (WO) 
Rock books. Ian Whncomb,Freddie Gershon/ 

Warren Newton Beath 

Encore With Jim Lange (WO) 
1958: Jo Stafford 

In Concert (WO) 
Joe Cocker 

Line One 
Fixt (9/22) 

Live Album Party 
Tina Turner (9/25) 

Live From Gilley's 
Exile 

Off The Record 
Talking Heads /Bill Joel: Glass Tiger 

Off The Record Special 
George Thorogood 

Pop Concerts/ 
Star Trak Profiles 
Olivia Newton -John profile Pt 1 

Rock Today 
Big CPuhtry 

(WO) 

(NBCE) 

(WO) 

(WO) 

(WO) 

(WO) 

(MJI) 

Shootin' The Breeze (WO) 
New Edition /Rebbie Jackson /Howard Hewitt 

Solid Gold Country (USP) 
September chart- toppers (9/22) 
Kendal's (9/23) 
Feature year 1984 (9/24) 
Marty Robbins (9/25) 
Country wardrobe (9/26) 

Solid Gold Scrapbook (US) 
We are family (9/22) 
This week in 1971 (9/23) 
British invasion (9/24) 
This week in 1985 (9/25) 
Milestones: Jim /Eagles /Olivia/Ray /Bruce 

(9/26) 

Special Edition (WO) 
Steve Arrington 

Star Trak (WO) 
Paul McCartney /Glass Tiger /Run DMC 

NEWS & INFORMATION FEATURES 

September 15 -19 

L COMEDY 

Amatellin U (DD) 
Speed readers /no more sheep playing doctor, 

paternity suit; leaves 8 stems 

Bobby Jo Ambergey's 
Bar & Grill (DD) 
Chest hair kit/12" B &W /before you get sued/ 

spurs for renbSpam au gratin 

Comedy Hour (MJI) 
Live Guest Richard Belzer/Robert Klein/ 

Robin Williams Woody Allen/Peter Cook 8 

Dudley Moore 

Daily Feed (DCA) 
Max detained in Moscow disposable friends/ 

stealth auto technology, co- generation/ 

real fast food ingredients 

Hiney Wine (DO) 
Handful of hiney /office hiney hiney Olympics, 

hairless hiney /hiney treats 

Irving Loblolly (OD) 
Spurts news/sliding in/no contesysnap from 

center /French wrestling 

Jackie The Joke Man (OHR) 
Shelf control /scream toothpaste /Sam ling/ 

chicken noodle soup, basic food groupie 

Laugh Machine (PM) 
Rodney Dangerheld Steven Wright/ 

Howie Mandel George Carlin /Bob a Ray 

Mel Blanc's 
Blankety Blancs (ASR) 
Magic chicken.pertect pony /little Jack Homer/ 

Kissinger the Great/beauty and the beast 

National Comedy Wireless (DD) 
Twist and shout /velvet paintings/nuke of 

amnesia/Wanda bondage/go ahead, 

Portnoy 

National Lampoon's 
True Facts (SLP) 
Burger wars/monkeys claw /I'm crushed/ 

smoke after sex/yeah . right 

Party Drop -Ins (ASR) 
Junk mail.Julianne Springsteen wine /Rambos/ 

party do's and don'ts/house party 

Radio Hotline (ASR) 
Beeping sound /I know'yoú re busy/ 

new exercise program /you know who/ 

I heard you died 

Stevens & Grdnic's 
Comedy Drop -Ins (ASR) 
Federal Express freaks/Mr. Fix-It/phone 

shop /comedy team /dating with Hog 

United Spots Of America (ASR) 
Carruthers Bros., return of the 7 dwarfs; 

Brewski Beer /songs that didn't make it/ 

Badman Bros 

The Blimp (PM) 

Drug story shop talk computer blacklisting 

not -so -secret ingredients golden arches 

Car Show Coast To Coast (SCGI) 
16-sal e VW Scirocco 

Computer Program (PM) 

Data storage, tape measures,flopPy discs. 

disc drives -hard discs 

Health Care 
When headaches control your life 

NBC Extra 
Jukebox junkies 

(PIA) 

(NBC) 

Public Affairs (PIA) 
Back to school 

Reviewing Stand (PIA) 
Heart o1 the problem dealing drugs a blow 

situation leaders 

Sound Advice (PM) 
One for each ear the AM band tuning in 

tuning out tuner testing 

Sports Explosion (PIA) 
Craig Bodzianowski Mike Yastrzemski/ 

Jeannie Maris 

Wireless Flash (CN) 
Tom Noonan/Stacy Keach /Regina/Alcatrazz 

Coming Next 
Week: 

Radio '86 

Network 

Wrap -Up 

HAVE YOU GOT THE SPORTS WIRE BLUES? 
3 MINUTES TO A(R. ¡¡ a ? Computer Sports World gives you the latest sports 

information NOW -on demand -at your fingertips -no 
~ more waiting or wading through miles of data you don't 

want or need. CSW is a computerized database with over 3000 
files of sports and horse racing information available to your 
sports director 24 hours a day, offering faster updates, more 

background information, pre -game analysis, latest 
college and pro scores and point spreads updated 

hourly...LIVE FROM LAS VEGAS! 
I\\\\\\J 

Give Your Sports Director A Break! 

Nere en the Lon 

BEAT THE COMPETITION...CALL NOW! 

FOR A FREE BROCHURE OR ON -LINE DEMONSTRATION 

1 -800- 321 -5562 In Nevada Call 702- 294 -0191 
CSN' is a sports database, not a sports service. 

COMPUTER SPORTS WORLD' P.O. Box 13344, Las Vegas, Nevada 89122 
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BARNETT 
BOBBINS 
ENTERPRISES 

I N V I T E S Y O U T O 

YOUR STATION! 
Barnett- Robbins Enterprises, celebrating our 4th successful 
year, presents our outstanding line -up of the most exciting, 
promotable radio programs, 52 weeks a year! 
Complete sales kits, giveaways for listeners, contests and 
merchandising. 

firft` tT4s, the great 
s TA RASH!? s......_ ...... 

New Orleans 
Fairmont Hotel 

September 10-12, 1986 



 

LA 

Cross- PlugssM and Direct-TVs" are registered service marks of Film House. Inc. Copyright 1986. All Rights Reserved. 



Introducing Cross -Plugs,' a major new development in promoting adult music radio 
stations on television. 

Cross -Plugs; M is pure tactical television -using a powerful, immediate call to action 
to promote the station's product itself without contests or giveaways. 

Cross- PlugssM debuts in several major 
markets this fall. Let the people who created 
Direct -TV,SM the most powerful tactical television 
campaign ever produced for radio stations, 
introduce you to Cross -Plugs' now. FILM HOUSE INC BROADCAST MARKETING SERVICES 

Stop at Booth #401 or visit the Film 
House suite at the Marriott. 

24 MUSIC SQUARE W.. NASHVILLE. TN 37203, (615) 255-4000 



Special Programming from ABC Radio 
Networks wins big audiences, ratings and 
profits -and offers an unbeatable variety of 
programs to choose from: 

AMERICAN 
A COUNTRY 

COUNTDOWN 
The weekly Country 
Music show that 
reaches America's 
heartland! 

- KKGSLEY 
WITH 

B p ß 

AMERICAN TOP 40 
WITH CASEY KASEM * 
The single most listened to weekly radio 
program in the world! 

GORDON WILLIAMS 
BUSINESS REPORT 
Daily hot -line to the world of business and 
finance! 

KENTUCKY DERBY/ 
PREAKNESS STAKES/ 
BELMONT STAKES 
Horse racing's most exciting and prestigious 
events -all 3 jewels in the Triple Crown! 

'Radar 33 Vol. 3 

MUSIC OF 
AMERICA 
Country Music con- 
certs that spot- 
light the foremost 
performers in America today! 

NBA CHAMPIONSHIPS 
Basketball's most important and thrilling 
annual event -an ABC exclusive! 

PARTY 
AMERICA 
The weekly party 
that never stops, 
continuous music 
sweeps & celebrity guests! 

POWERCUTS 
The weekly rock Superstation with the latest 
breaking music news. 

ROCKLINE 
The original hot -line to today's superstars! 

SUPERGROUPS IN 
CONCERT 
Premier showcase for rock's finest concerts. 
Special Programming from ABC Radio Networks. For more 
information call Beverly Padratzik at (212) 887 -5218. 



 

MANAGEMENT 

The Rebirth Of AM Radio . . 

One Year Later 
It's been almost a year since my article "The Rebirth 

Of AM Radio" was published in R &R. At that time, I 
pointed out that AM must reach a younger audience if it is 
to survive as a viable part of commercial broadcasting. 
Many fellow broadcast consultants disagreed with my 
opinion, but today these same programmers acknowledge 
we have a very real crisis on our hands. 

Today's youth (12 -24) and baby 
boomers (25-35) were reared on 
FM. What AM broadcasters must 
do is convince these demos to try 
A.M. That will take some persua- 
sion. It can be done - maybe not in 
a year or two, but certainly over a 
number of years - with proper 
planning, promotion, and pro- 
gramming. 

There's a niche in every market 
where an AM can do well ... even 
now. You will have to spend time 
and money on research to find that 
hole, however. The format has to 
be unique, local, and - most im- 
portant - profitable. If we as pro- 
grammers do not deliver, AM lis- 
tening will slip to under 10% by 
1990. 

MOR, News/Talk, and copies of 
FM's Adult Contemporary format 
have not worked on AM for the 
most part. AC may even have con- 
tributed to AM's decay by inviting 
direct comparison with FM sta- 
tions playing the same music. 

Don't Look To Washington 
The FCC has sidestepped AM's 

problems over the past 15 years. 
AM stereo should have been stan- 
dardized by the FCC, just as TV 
stereo and HDTV were. This is an 
obligation of the FCC, even if it 
may later have to defend its deci- 
sion in court. 

RF emissions from fluorescent 
lights and high -voltage power lines 
affecting AM should have been 
regulated before that problem 
reached its present severity. 

The Arizona Waiver should nev- 
er have been allowed. It is simply a 
way to circumvent the spirit of the 
law by allowing FMs, prilarily, to 
pack up, leave their cities of 
license, and build new studios in 
nearby larger cities. Thus, what 
are actually suburban stations are 
pulling revenues from the larger 
cities' "advertising pies" and hurt- 
ing the AMs in those markets. 

Problems And Solutions 
Here are the problems AM faces 

today, along with suggestions on 
how we can solve them: 

Chuck Langley 

First and most obvious, there's a 
problem with both American and 
foreign -made receivers. We broad- 
casters, along with the Commis- 
sion and Congress, could have solv- 
ed this problem many years ago if 
we had realized how serious the 
problem would become. Unfortun- 
ately, we thought FM could never 
surpass our powerful AMs. Not set- 
ting high standards for receivers 
sold in this country was AM's big- 
gest mistake of the Pre- Deregula- 
tion Era. 

"Giving retailers and 
agencies a new, exciting 
AM will make them pull 

dollars from newspaper, 
outdoor, and TV for radio 
advertising." 

Another problem facing AM to- 
day is our own neglect. The best 
programmers and personalities 
are on the FM side now. Think of 
what AM would be like with the 
quality programming of Bill 
Drake, Rick Sklar, Jim Schulke, 
and Kent Burkhart and personali- 
ties such as The Greaseman, Rick 
Dees ... the list goes on. 

Instead, most AMs today are ei- 
ther simulcasting, playing tapes, 
or programming by satellite - all 
of which show little creativity on 
the local level. There isn't much in- 
centive for new talent to work on 
AM. 

This leads to another and maybe 
not so apparent problem. Perhaps 
some broadcasters think that if AM 
is revived it might take away lis- 
teners and revenues from their 
FMs. I don't think this will happen. 
AM's revival can only add to the 
size of the overall "advertising 
pie." Giving retailers and agencies 
a new, exciting AM will make them 
pull dollars from newspaper, out- 
door, and TV for radio advertising. 
A bigger pie means bigger reve- 
nues and values for all stations in 
the market. 

Price Vs. Value 
That leads us to problem number 

four, which involves value. Most 
FM stations have what I consider 
to be an artificial value, based on 
recent and similar station sales. 
Even though the "market value ap- 
proach" is a standard concept in 
appraising, it has really gotten out 
of hand for broadcasting. For ex- 
ample, what if a station similar to 
your facility across town bills 
$600,000 a year and is sold for $3 
million. Your station bills $700,000 a 
year - is your station worth $3.5 

million? How do you ever expect to 
make operating expenses and debt 
service on stations with prices like 
this? 

The current situation has come 
about because of two factors: 
megadeals and the repeal of the 
three -year rule. 

Much publicity was generated by 
the Big Three media deals (Ted 
Turner's $5 billion offer for CBS, 
Murdoch's purchase of Metrome- 
dia, and Capital Cities' purchase of 
ABC for $3.5 billion). The glamour 
and mystique of such megadeals in 
broadcasting has had an effect on 
even the small and medium mar- 
kets, where most stations are now 
selling for much more than the old 
"three times billing" multiple. 

But look at the cuts Cap Cities 
has had to make from executives to 
secretaries and engineers. If you 
find yourself faced with huge debt 
service payments in a small mar- 
ket, there may be no "fat" to trim. 
Somewhere along the line, the 
overpricing of stations will catch 

up with us - but by then the get - 
rich-quick investorswho started 
the ball rolling on the high prices 
will probably have sold and taken 
their equity into some other busi- 
ness. Then the "old line" broad- 
casters will be left trying to fix the 
unfixable. 

The other factor affecting price 
is the repeal of the three -year rule, 
which required that broadcasters 
keep stations for three years unless 
there was undue hardship. 

Today, stations are being pur- 
chased and sold very quickly. In 
many cases they're sold in just a 
few months or even weeks. The re- 
peal of the rule was another boon 
for the get- rich-quick investor. He 
buys a station (usually with little 
money down), builds the sales a 
bit, then sells and walks away with 
the profit. The new owner is usual- 
ly stuck with the high monthly debt 
service and huge balloon pay- 
ments. Everyone in this atmo- 
sphere suffers but the investor. 
Employees and management may 
see no security or stability and opt 
for other jobs in different busines- 
ses - or stay in radio and have to 
travel from station to station to 
maintain the salary and lifestyle to 
which they've become accustom- 
ed. 

The public also suffers. Without 
a three -year commitment, and the 
need to show actual proof of serv- 
ing the public interest, many in- 
vestors are putting everything on 
the back burner except building 
fast resale value. 

Whatever happened to "sweat 
equity?" Remember when the 
time, motley, and heartaches an 
operator put into a station deter- 
mined its value? These operators 
were different from today's in- 
vestors. They thought of radio as a 
good business that could be handed 
down to their children, loyal 
employees, and management. 

AM Revival Committee 
I propose that we organize an ad 

hoc committee to work with manu- 
facturers, engineers, the FCC, Con- 
gress, broadcasters, and advertis- 
ing agencies to put AM back on 
track and give it direction. ADAM, 
standing for the AD hoc committee 
to revive AM, will be its name. 
ADAM will be a three -year concen- 
trated effort to build, promote, and 
improve AM radio. 

By Chuck Langley 

Chuck Langley is President of 

the Langley Company, a broadcast 

management and programming 
consultancy (919- 395-6842). His 

industry background includes stints 
as GM of WCOGIGreensboro and 

WKLMIWilmington, Station Man- 

ager of WJYWISouthport, NC, and 

Sales Manager of WAAVIWilming- 
ton. 

ADAM will work with Congress 
and the FCC to see that laws and 
rules are established to improve 
AM reception and ensure that 
problems affecting AM do not arise 
in some other area of broadcasting 
in the future. AM operators will, in 
return, have to accept the respon- 
sibility to offer innovative pro- 
gramming and technically super- 
ior signals to the public. 

ADAM will work with manufac- 
turers and engineering groups to 
recommend an AM stereo stan- 
dard to the FCC. My goal is to see 
that every car coming off the 1989 

assembly line has AM stereo and 
high-quality sound. 

ADAM will organize meetings 
nationwide to train a new breed of 
trailblazers for AM's future. 
They'll be young, educated, full of 
energy, and ready to take on a 
tough task. Salespeople should also 
be trained in how to position and 
present the "New AM." And adver- 
tising agencies will be kept regu- 
larly informed of the events in the 
New AM movement. 

Attitude And The New AM 
The first step in creating ADAM 

is attitude. We must believe it can 
be done. Then we must plan a 
meeting for Congressional repre- 
sentatives and AM owners, pro- 
grammers, engineers, and manu- 
facturers. By January 1 we should 
have our plan, funding, and goals 
laid out to get ADAM moving. 

All attending must be prepared 
to make the commitment to AM - 
no putting it off any more. Remem- 
ber, ADAM has only a three -year 
lifespan. After that, broadcasters, 
you're on your own. 

AM can and will be revived, and 
the extent of its revitalization will 
be decided by us in the industry. 
Let's capitali7P on the marketabili- 
ty of something new and exciting 
- the New AM. 

Your Greatest Promotions Can Now BU Free: 
SEPI combines radio stations, corporate sponsors and unique promotions with major sporting and entertainment events throughout the world. 

SEPI promotions are free to participating radio stations. 

For more information, call us during Radio '86, Hotel Meridian, (504) 526 -6500 

spI Sports & Entertainment Promotions International, Inc. 

Rick (;arson, ylalcolm Rosenberg Philadelphia Office: (215) 988 -0094 
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SALES 
Í 

Talk About Excellenci 
I do dozens of consulting assignments and sales/man - 

agement seminars every year. So I get to meet and 
observe a wide variety of sales managers and sales staffs 
from large and small markets in radio, cable, and televi- 
sion. It's easy to see what many of them are doing wrong. 
But it's harder to catch someone doing things right. 

I recently visited a sales 
manager and sales staff who were 
the best I've ever seen. The station 
wasn't near the top in the ratings. 
In fact, 20 of its last 21 books have 
been down. When I asked the sales 
manager how things were going, 
the answer was "Great! Every 
month in the last five years we've 
beaten the previous year's monthly 
billing record." 

The sales manager proudly un- 
rolled a chart on the desktop and 
showed me a plot of two lines, one 
going steadily down (the ratings) 
and one going steadily up (billing). 
The lines crossed about midway in 
the second year, and the ratings 
continued a slow but steady decline 
as the billing line continued to rise 
steadily. The sales manager was 
silent but smiled proudly, knowing 
the performance was magnificent. 
It was certainly the best I have 
ever seen. 

What was this sales manager 
like? How were the salespeople 
motivated? How was this superb 
performance accomplished? 

Early Bird 
This sales manager doesn't have 

a personality that's easily distin- 
guishable from that of dozens of 
other sales managers I've met - 
although this one may be a little 
quieter. The sales manager could 
be described as firm, calm, plea- 
sant, and sincere. There is ab- 
solutely no BS about this person. 

Here are some of his character- 
istics: 

1.7. he sales manager gets in ear- 
ly (about 7:15) every morning. But 
there were no expectations that all 
of the sales staff would get in that 
early. Salespeople were expected 
to be on time for the weekly sales 
meeting, but could work their own 

hours otherwise. The sales manag- 
er set the example and standard of 
working hard, not necessarily 
working long hours. 

I've met sales managers who 
think that once they get their job 
they can take it easy. Their at- 
titude seems to be, "I worked hard 
to get here. I earned my job." 
That's not the case here. This par- 
ticular sales manager earns the ti- 
tle and respect every day. 

2. The sales manager's integrity 
and honesty were mentioned con- 
tinually in discussions with the 
salespeople. The sales manager 
will not do just about anything to 
get an order, even though the sta- 
tion is in a poor ratings position. 
Rates, sales guidelines, and condi- 
tions are very flexible but firm 
once established. The salespeople 
take pride in the fact that their 
sales manager will often turn down 
business that isn't right for the sta- 
tion or at the right rates, "crying 
hard" while saying "no." The sales 
manager's personal life reflects 
the same kind of commitment and 
integrity. 

Constant Communication 
3. The sales manager constantly 

communicates with the sales staff. 
His days are mostly spent talking 
one -on-one with them. The sales 
manager doesn't bug them, but en- 
courages them to come in for help, 
coaching, support, or advice. 
There's no pressure to get orders, 
to close business, to make budgets, 
or to "sell harder." The only 
pressure I saw was imposed by the 
salespeople on themselves to main- 
tain their reputation as the best 
sales staff in town and to maximize 
their commission income. 

4. The sales manager is the head 
coach and trainer. The local sales 

By Charles Warner 

manager runs the information 
meetings, but the training meet- 
ings are handled by the sales man- 
ager. In fact, when a new retail 
staff of three people was recently 
added, the sales manager took on 
the training and supervising re- 
sponsibility. This action sent an im- 
portant message to the rest of the 
staff by showing that training is 
important enough to have the top 
sales executive's full attention. The 
sales manager understands the im- 
portance of values in a station and 
knows how to give messages about 
the kind of values that are desira- 
ble. 

5. The sales manager is fiercely 
supportive of the sales staff. He's 
convinced the sales staff is the best 
in town - not on the average, but 
that every salesperson there is bet- 
ter than any other salesperson in 
town. The sales manager tells the 
sales staff they are the best. It 
never occurs to him or the sales 
staff that they aren't going to break 
another record this month and 
next. It might be a little tough with 
another down book, but they'll 
think of a way to win (they share 
ideas continually). They are all 
unbelievably competitive as a rec- 
ord- breaking team, and their team 
spirit and affection for each other 
is remarkable. The sales manager 
has trained them to take a tremen- 
dous pride in their astonishingly 
good performance. 

Optimism Counts 
6. The sales manager doesn't 

gripe or bitch, but is the most genu- 
inely optimistic person I know. He 
didn't tell me about the station's 20 
down books to be negative, but to 
show me what great salespeople 
they all were. Bad ratings were an 
opportunity to show how well they 
could sell without numbers. The 
sales manager refers to down 
books as "character builders" with 
a wry smile. 

7. The sales manager is political- 
ly savvy. There are political alli- 
ances and problems in other de- 

Charles Warner's radio back- 

ground includes VP,GM posts with 

WNBCINew York, WMAQ & 

WKOX /Chicago, and CBS Radio 

am Spot Sales. He currently lives in 

Palo Alto, CA and is Director of the 

Mass Communication program at 
Menlo College. He also consults 
and is the author of "Broadcast And 

Cable Selling," distributed by Wade 
worth Publishing Company. 

Charles Warner 

partments, but the sales manager 
didn't let on that they were impor- 
tant. He was highly complimen- 
tary of all the other departments, 
on -air talent, and other department 
heads. When the salespeople com- 
plained about a number of in- 
terdepartmental problems in a 
private meeting with me, I later 
confronted the sales manager with 
the opinions. The response was, "I 
know all about those gripes and 
political problems, but they have 
nothing to do with our selling the 
station. We control what we do and 
how we sell. 

"Our clients don't know or care 
about these things. If we can't do a 
promotion right, we don't offer it. If 
our production is no good, we tell 
them to get it elsewhere, that we're 
too busy to handle it. The GM is 
smart; he'll eventually work the 
problems out if we can give him 
enough money." Performance is 
what matters to this person, not 
politics. Most important, the sales 
manager doesn't let anything - 
not ratings, other departments, 
politics, engineering or signal, nor 
top management - serve as an ex- 
cuse for not selling the station ef- 
fectively. 

8. The sales manager trusts the 
salespeople completely. It never 
occurs to him that they might not 
be working hard or not be doing 
their best or not be getting the 
highest possible rates. There are 
no call reports or written reports at 
this station. This is not naivete on 
the part of the sales manager, but 
solid faith based on constant per- 
sonal communication. 

The sales manager is continually 
brought up- to-date verbally on 

every account. Because he trusts 
the salespeople, they are absolute- 
ly open and trust him not to pass 

the blame back to them. Trust 
works both ways - lack of it does, 

too. Other sales managers have 
complained to me that their sales - 
peopleare lazy or stupid or greedy, 
but I know from previous observa- 
tion that salespeople reflect the 
personality characteristics of the 
sales manager. 

Instill Confidence 
9. The sales manager protects 

the salespeople's income. The sales 
staff knows the sales manager has 
battled for a raise in commissions 
after every down book, and has 
gotten it more often than not. They 
love their leader. 

This sales manager reminds me 
of San Francisco Giants manager 
Roger Craig. His team lost 100 

games last year and was derided 
as one of the worst teams in base- 
ball. This year the Giants are big 
winners and in the thick of a pen- 
nant fight. Like Raymond Berry of 
the Super Bowl Boston Patriots, 
Roger Craig has instilled the con- 
fidence in his players that they can 
win - that winning is up to them, 
not up to other teams. The sales 
manager subject of this piece has 
done the same with his staff. 

The kind of spectacular sales 
performance outlined here is cer- 
tainly rare, but not impossible. Try 
to emulate some of this great sales 
manager's behavior. If you are a 
GM, encourage your sales manag- 
er to emulate it. You might be able 
to get a similar outcome - without 
having to sell your soul to Arbitron. 

CONGRATULATIONS! 
to 

Glenn Serafin and Communications Equity Associates 
on your first radio transaction 

WDOS /WSRK, Oneonta, NY 
Sold by Oneonta Communications to Hastings Broadcasting Company - 

From all your friends at Associated Press Broadcast Services 
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The Predictor" Works! 

For Over A Year Arbitron Results 
Have Shown Universal Success 
Effective with the Spring '85 Arbitron results, and continuing 
through the Spring '86 scorecard, the gains have been outstanding. 
Our clients have seen average 12+ share growth of 25%. 

Here are some highlights from the Spring '86 Arbitron results . . . 

Denver: 

Boulder -based progressive AOR KBCO AM /FM up 19 %; FM 
ranks #3 overall 12 +, dominates M 18 -49, M 25 -49, M 25 -54. 

Greensboro /Winston - Salem /High Point: 

Country WTQR #1 again, achieves best Spring book ever, 
17.4 share 12+ ! 

Louisville: 

WHAS (A /C), WAMZ (Country) rank 1 -2. Combo scores best 
shares ever, a 33 share 12 +, a 40 share 25 -54. WHAS up 29 %, 
WAMZ up 42 %. 

Memphis: 

Predictor study led to creation of new Classic Rock WEGR. Debuted 
#3 overall (8.3) and was the top non -ethnic station with M 18 +, 
18 -34, 18 -49 and 25 -49. 

New York: 

WHTZ (Z -100) used Predictor insights to fine -tune, regained first 
place in Winter '86 results. Grew again with help from massive TV 
campaign. Two -book growth 25 %. 

Oklahoma City: 

Country leader KXXY up 20 %. #2 12 +, tops Adults 25 -54 by a 
significant margin. 

If you would like to achieve similar results put our unique 
diary-based perceptual study to work for you. See us in Suite 2905 
in the Marriott during the New Orleans convention, or call or 
write for details and market availability. 

JHAN HIBER & ASSOCIATES 
26384 Carmel Rancho Lane, Suite 202, Carmel, California 93923 (408) 625-3356 



NEWS /TALK 

BRAD WOODWARD 

4.6 -9.7 LEAP INTO FIRST PLACE 

KMBZ Scores Grand 
Slam With Royals 

Without a doubt, the most spectacular performance of 
any News /Talk station this spring was the stunning upset 
pulled off by KMBZ /Kansas City. Ranked ninth with a 4.6 
share (12 +) last winter, the Bonneville station more than 
doubled its listenership, catapulting into first place with a 
9.7. 

What happened? Kansas City 
Royals baseball, that's what. Of 
course, it's not unusual for stations 
to pick up a point or two with base- 
ball But KMBZ's gain of 5.1 shares 
is startling. 

KMBZ Director /News & Pro- 
gramming Andy Ludlum admits 
he was "pleasantly surprised" by 
the size of the surge. And he points 
out that the station scored across - 
the -board gains, not just during 
"evenings or traditional baseball 

A closer look at the Arbitren 
hook bears him out. KMBZ's even- 
ing numbers almost tripled to 
nearly a 22 share; PM drive doubl- 
ed to over 6.0; middays tripled to 
nearly 7.5; and morning drive was 
up a share to just under 8.0. 

Strong Female Numbers 
Of course, the biggest gains were 

among sports- oriented men, right? 
Wrong. In fact, KMBZ's female 
shares outpull male figures in ev- 
ery daypart. 

According to Ludlum, KMBZ 
historically has been the market's 
Royals station, except for the past 
three years when rival News /Talk- 
er KCMO held the franchise. But 

TALK TAKES 
WMCA/New York adds oldtime radio 

mysteries, weeknights, 9 -10pm . 

WTOP /Washington reporter Debra Sil- 
imeo gets ten -month Bagehot Fellow- 
ship; replaced at station as reporter/ 
weekend anchor by Anthony Johnson 
from WGST /Atlanta . . USA Today of- 
fers experts featured in newspaper 
series as guests for radio stations. 
Subscribers to USA Today Broadcast 
service get first priority. Call Pat 
Wheeler (703- 284 -3424) for details 

WCAU /Philadelphia adds 1 -3pm 
weekday health show with obstetri- 
cian /gynecologist Dr. Marty Weisberg 

. Unsuccessful U S. Senate candi- 
date Bruce Herschensohn resumes 
commentaries on KABC /Los Angeles; 
movie critic Gary Franklin also signs 
on . KUF /Dallas adds pet care and 
psychic shows to Saturday lineup, 
noon -3pm KING /Seattle names 

-Debbie Campbell Promotion Director. 
Rose Washington promotion associ- 
ate . . Pop music critic Whitney 
Johnson hosts Sunday night show on 
WPLP/Tampa. 

86 /R&R FRIDAY, SEPTEMBER 12, 1986 

"If nothing else, this 
book shows the 
company and staff 
there's tremendous 
potential for KMBZ." 

Ludlum notes that KMBZ has 
fared better with the team: "The 
baseball at night was able to per- 
form an average of about five 
shares higher than it did any of the 
three seasons it did on KCMO. We 
have a better night pattern for the 
shape of Kansas City, I guess." 

Promotional Commitment 
"We were also able to make the 

promotional commitment to the 
baseball .team that KCMO couldn't 
because of commitments to the 
Chiefs and some other sports fran- 
chises. It really needs to be a full, 
seven- day -a -week partnership, 
where the promotional outreach of 
the station is tied very strongly to 
the team. 

"For instance, we call ourselves 
'Royals Radio.' We did a number of 
promotional activities just to help 
them, like giving away tickets and 
giving away trips to out-of -town 
games. But, more importantly, if 
you listen to the station, within ten 

minutes you'll hear something 
about the Royals. I've never been 
at a station where the staff were 
more genuine fans of a team." 

"Royals On KMBZ" 

In addition to promoting other 
dayparts heavily during games, 
Ludlum says KMBZ's focus has 
been making sure people know 
what station is broadcasting the 
ball games. "We had a lot of bill- 
boards with the simple message, 
'Royals On KMBZ.' That was all 
we were trying to communicate." 

One especially effective TV spot 
features audio highlights of last 
year's World Series, which Kansas 
City won, played over a picture of 
an empty Royals stadium. Tag 
line: "If you can't see the Royals, 
be there with 98 KMBZ." 

Ludlum is well aware that his 
station will fall back when the 
season ends. But he fully expects 
many of those drawn to KMBZ for 
the first time by baseball will stick 
around. "I would be very disap- 
pointed if we fell back to the same 
place," he concedes. 

"We changed formats almost 
three years ago. Everyone entered 
it with the feeling that we could 
challenge the already -entrenched 
News/Talk station. If nothing else, 
this book shows the company and 
staff there's tremendous potential 
for KMBZ." 

And how about "entrenched" 
KCMO? Well, last spring it led 
KMBZ, 8.0-4.6. This spring KMBZ 
was on top by an even wider 
margin, 9.6-4.9. 

RIGHT ARM - KMOX GM and CBS Radio Regional VP Bob Hyland (r) 
was chosen to receive this year's Right Arm of St. Louis Award for his 
contributions to broadcasting and his community. Speaking at the awards 
ceremony, CBS news anchor Dan Rather praised Hyland as a man who 
"gives back to the community,more than he gets." Above, Hyland ac- 
cepts award from Robert West, Chairman of the St. Louis Regional Com- 
merce and Growth Association. 

, 

KRMG KUDOS - KRMG /Tulsa received the 1985 Oklahoma Human 
Rights Commission Award for its leading role in Project O. F. F. E. R., or 
Oklahoma Food For Ethiopian Relief, which has raised over $160,000 to 
help feed starving Africans. Above, KRMG News Director Dale Forbis 
(left) accepts the award from Oklahoma Governor George Night. 

LOSERS BALANCE GAINERS 

Spring Yields 50 -50 
Book For News/Talk 
News /Talk stations across the country split just about 

evenly this spring between those gaining audience shares 
and those losing ground. Of 100 stations for which spring 
1985- spring 1986 comparisons are available, 49 gained, 50 
slipped, and one stayed the same. 
Station Spring85 -86 

WNIR/Akron 5.3-5.1 
WQBK/Albany 6.8-6.6 
KZIA-AM/Albuquerque 3.8-1.6 
KZIA-FM/Albuquerque 0.8-0.5 
WGST/Atlanta 2.9-1.7 
WIIN/Atlantic City 3.8-2.0 
KLBJ/Austin 5.8-4.7 
WBAL/Baltimore 8.6-6.9 
WERC/Birmingham 3.0-4.4 
WEEI/Boston 4.4-3.9 
WRKO/Boston 6.7-6.0 
WKCN/Charleston, SC 1.3-3.1 
WBBM/Chicago 4.8-5.7 
WGB/Chicago 9.6-11.4 
WCKY/Cincinnati 5.5-5.4 
WERE/Cleveland 3.4-3.8 
WWWE/Cleveland 3.1-4.9 
KVOR/Colorado Springs 5.2-5.9 
KLIF/Dallas 0.8 
KRLD/Dallas 6.8-6.3 
KDEN/Denver 1.2-0.9 
KOA/Denver 5.0-5.7 
KNUS/Denver 3.7-3.6 
WHO/Des Moines 12.3-8.2 
WWJ/Detroit 4.9-6.3 
WXYT/Detroit 3.4-3.5 
KTSM/EI Paso 2.3-3.5 
KMJ/Fresno 8.5-6.6 
WSSL/Greenville, SC 7.3-10.2 
WHAG/Hagerstown, MD 2.1-4.6 
WPOP/Hartford 3.7-2.6 
KGU/Honolulu 3.6-3.8 
KHVH/Honolulu 3.3-4.5 
KPRC/Houston 3.7-3.4 
KTRH/Houston 4.9-5.8 
WOK V/Jacksonville 2.6-2.1 
KCMO/Kansas City 6.8-4.9 
KMBZ/Kansas City 4.6-9.7 
KDWN/Las Vegas 4.6-3.7 
KARN/Little Rock 8.0-7.5 
KABC/Los Angeles 6.3-7.0 
KFWB/Los Angeles 3.2-3.7 
KNX/Los Angeles 3.2-3.1 
WGIR/Manchester, NH 6.6-6.1 
WHBQ/Memphis 2.9-3.4 
WLVS/Memphis 0.8-0.4 
WINZ/Miami 3.5-3.6 
WIOD/Miami 3.4-3.7 
WNWS/Miami 3.340 
WOCN/Miami 2.8-0.8 
WQBA/Miami 5.7-5.6 
WRHC/Miami 3.1-2.2 

KSTP /Minneapolis 2.7 -3.7 

WLAC /Nashville 3.4-2.0 

WBSM /New Bedford, MA 8.2 -3.7 

WPEP /New Bedford, MA 2.3-2.1 

WSMB /New Orleans 4.6-3.4 
WWL /New Orleans 5.8-5.9 

WABC /New York 
WCBS /New York 3.5 -3.éß 

WINS /New York 4.2 -4.6 

WMCA /New York 1.06.9 
WOR /New York 5.0-4.5 

WNIS /Norfolk 1.7-3.2 

KTOK /Oklahoma ('its 7.2 -7.0 

WKIS /Orlando 5.8-4.0 

WMBD /Peoria 10.1 -7.5 

KYW /Philadelphia 6.56.8 
WCAU /Philadelphia 4.2-4.7 
WWDB /Philadelphia 3.4-4.0 

KFYI /Phoenix 1.8 

KTAR /Phoenix 9.2-8.3 

KQV /Pittsburgh 1.9-3.1 

WTKN /Pittsburgh 2.8-4.2 

WMER /Portland, ME 0.6.1.1 

KXL /Portland, OR 5.6-6.4 

WHJJ /Providence 6.46.6 
WALE /Providence 1.3-1.1 

KOH /Reno 69.8.5 
KFBK /Sacramento 5.7-5.7 

WSGW /Saginaw, MI 11.4.11.7 

KMOX /St. Louis 19.7.22.4 

KXOK /St. Louis 2.0.1.6 

KRNN /San Antonio 2.0 

WOAI /San Antonio 4.5-3.8 

KSDO /San Diego 5.5-7.0 

KCBS /San Francisco 5.2 -6.8 

KGO /San Francisco 8.2 -7.2 

KING /Seattle 1.9 -2.2 

KIRO /Seattle 10.2-10.7 

KXLY /Spokane 466.2 
WSPR /Springfield 0.6 

WFLA /Tampa 3.4-4.1 

WPLP /Tampa 3.0-2.7 

KNST /Tucson 1.8-4.0 

KTUC /Tucson 1.1 -1.5 

KRMG /Tulsa 9.2-8.5 

WRNY /Utica -Rome 1.1 -0.6 

KVEN /Ventura, CA 2.9.3.8 
WNTR /Washington 0.6-0.7 
WTOP /Washington 3.9-4.3 
WOMP /Wheeling- Bellaire 7.2 -4.5 

WARD /Wilkes -Barre, PA 3.4-2.1 
WILM /Wilmington, DE 3.6 
WBBW /Youngstown, OH 6.8-7.1 



THE DESIGN WILL INSPIRE YOU. 
THE NAME WILL IMPRESS YOU. 
THE PRICE WILL CONSOLE YOU. 

UREI has some consoling news for stations with ideas that are 
bigger than their budgets: our superior line of broadcast con- 
soles put a better on -air board within your reach. 

All nine of our 5, 8 or 12 mixer consoles offer the design and 
performance features your on -air staff and engineers are after. 
At a price general managers only dreamed of before. 

Working jocks and announcers helped us lay out a control 
panel that puts you instantly at ease. Phone jacks are logically 
placed. Recessed push buttons and gold- contact rocker 
switches operate surely, quietly. Cueing and monitoring are 
simple, yet versatile. Plus, you choose the attenuators- -Penny 
and Giles faders, Shallco or conductive plastic pots. 

We consulted station engineers to bring you consoles that 
perform reliably, adapt easily and install quickly, without spe- 
cial tools or accessories. Hinged panels allow fast access to 
plug -in cards and circuitry. And no other consoles in this class 
can deliver greater head room, lower noise or less distortion. 

Built -in flexibility plus optional accessories such as our copy 
stand and turntable preamp mean any UREI console can adapt 
to your station's special on -air needs. Standard features include 
monitor, cue, headphone amp and cue speaker. Reliability is 
built-in too. Because UREI has been researching and advancing 
broadcast products for over 25 years. 

UREI Broadcast Consoles. Why make do with less when you 
can afford to move up to more? Learn more about our 1650, 
1680 and 1690 Series by contacting your UREI dealer today. 

Balboa Boulevard 
Northridge. CA 91329 



ENGINEERING 

WHAT TO DO WHEN MURPHY'S LAW STRIKES 

"We're Off The Air!" 
Suppose there was a catastrophic disaster 

and your FM station was knocked off the air for 
days. How many thousands of dollars in revenue 
would you lose? What would be the effect on 
your audience ratings? 

If you think for a minute 
that it couldn't happen to 
you, remember Murphy's 
Law: Anything that can go 
wrong ... will. Most engi- 
neers who have been in this 
business for any length of 
time will tell you that 
strange things not only hap- 
pen when you least expect 
them, but they sometimes 
happen in pairs! 

"Strange things not 
only happen when 
you least expect 
them, but they 
sometimes happen 
in pairs." 

How can your station 
minimize the effect a disas- 
ter (either natural or man- 
made) could have on reve- 
nue and ratings? If you're 
in a major market, chances 
are you have backup sys- 
tems on top of backup sys- 
tems. If you're a chief engi- 
neer, manager, or owner of 
a smaller FM with a limited 
budget, however, the fol- 
lowing suggestions can be 
lifesavers when that unfore- 
seen disaster strikes. And, 
what's more, these lifesav- 
ers aren't exorbitant in 
cost. 

Bob Kanner 

Transmitter Site 

The first thing you should 
do is look at your transmit- 
ter facility, particularly if 
it's on a remote mountain- 
top without easy access. 
Many sites, in remote loca- 
tions because they need to 
be at the highest part of the 
market, are subject to ice, 

"Remember, sales 
and programming 
efforts are 
meaningless if you 
find yourself off 
the air." 

snow, blizzards, and fire 
hazards which might pre- 
vent access in the event of 
emergencies. 

What happens if your an- 
tenna is struck by high 
winds or vaporized by light- 
ning? How long will it take 
to get back on the air? If 
you don't have an auxiliary 
antenna, it can take any- 
where from hours to days. 
An investment of a few hun- 
dred dollars in a single bay 
used antenna and transmis- 
sion line may save you 
thousands of dollars that 
might otherwise have gone 
up in smoke (or lightning, 
or winds). 

Having a standby trans- 
mitter is the best precau- 
tion. Many station manag- 
ers would give their right 
arms for backup transmit- 
ters in those moments when 
nothing is heard on their 
dial position but static. If 
owning a backup transmit- 
ter is not feasible, make 
sure you have a low power 
exciter on hand. Although 
you may not reach your en- 
tire coverage area, at least 
you're still on the air. Low 
power is preferable to no 
power. A new exciter runs 
in the neighborhood of 
$15,000, but a used one can 
be bought for about $5000 or 
less. 

Studio Transmitter 
Link 

Do you have an alternate 
or backup path from the 
transmitter to the studio 
should your main STL (stu- 
dio transmitter line) fail? If 
you have a microwave, 
think about a backup STL 
or phone lines for emergen- 

cy situations. If you have 
phone lines as your main 
STL, consider additional 
lines as backup. Remem- 
ber, it doesn't have to be the 
same high -quality service; 
anything that will keep you 
on the air will suffice. 

"Make sure you have 
a low power exciter 
on hand. Low power 
is preferable to no 
power." 

If you can't afford phone 
lines or a microwave STL, 
you might consider an auto- 
matic telephone coupler. 
With this setup, you dial a 
special phone number. The 
coupler answers and allows 
you to feed transmitter re- 
mote control, as well as au- 
dio, down the phone line in- 
to your transmitter. 

Console Failure 
Make sure your produc- 

tion room console is wired 
to enable you to feed the 
transmitter. In an emer- 
gency situation where your 
on -air console fails, you can 
still go on the air from the 
production room. 

Most often, problems in 
consoles are due to failure 
of power supply compon- 
ents. Making sure you have 
a spare power supply handy 
costs only a few hundred 
dollars, and can avert a lot 
of grief. 

By Bob Kanner 

Bob Kanner is Chief Engineer of 

KRTH -AM & FM /Los Angeles, a 

post he's held for nine years. Fils 

prior experience includes five years 

as Chief Engineer of KFRCISan 

Francisco and 1 1 f/ years at 

WMCA/New York, where he was 

VP /Engineering for Straus Com- 

munications. 

A final word on dealing 
with possible console fail- 
ures: Make sure your ster- 
eo console can be switched 
to mono in the event you 
lose one channel. 

Generators 
If you can't afford a 

standby generator (used, 
surplus, or otherwise) in 
your studio or at your trans- 
mitter site, consider a 
small investment in a bat- 
tery- operated inverter. In 
an emergency situation, 
this at least would power 
your exciter in the trans- 
mitter or a single console in 
the studio. Also, a small 
gasoline generator can eas- 
ily power a single console in 
a pinch. Another alterna- 
tive is a Shure battery - 
powered portable mixer 
plugged into your STL. 

Get your thinking started 
on these "insurance plans," 
which will allow you to stay 
on the air until the chief en- 
gineer or contract chief can 
get to the station, deter- 
mine the nature of the prob- 
lem, and come up with a 
solution. Remember, sales 
and programming efforts 
are meaningless if you find 
yourself off the air. 

FANTASTIC AUDIO PRODUCTION 

(VOICE 'TECH 
TM 

EROCK 
PRODUCTION LIBRARY 

One company 
has done more 

to change radio 
production 

than any other. 

BROWN BAG PRODUCTIONS 

(303) 756-9949 

4134 S. IcUI30R.1 STREET 
IENcI.IEwo0I3 C01.0. 80110 
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You've set your goals. Defined your target 

demographics. Fine -tuned your playlist. 
Tweaked and adjusted every component of 
your format. 

Now you're ready for Orban's improved XT2 Six-Band OPTIMOD -FM 

Audio Processing System. The surprisingly affordable new XT2 accessory chassis 

plugs into any 8100A OPTIMOD -FM. It retains all of the benefits of its XT predecessor, 

and adds two new user controls -PRESENCE and BRILLIANCE. Together with the 

XT2's BASS EQ, DENSITY, and CLIPPING controls, they let you precisely adjust 

bass and treble sound texture, program density, and program dynamics.. 

The result? Power to accurately fine -tune the processing for your 
target audience and desired market position. 

The XT2 gives you smoothness, loudness, and the industry's most consistent 

sound quality. Plus another unique benefit: you don't have to compromise between 

loud music and clean voice when setting up the processor. You can finally 
get both simultaneously! 

Best of all, the XT2 is an all -Orban, all -OPTIMOD system. That means that 

all parts work together harmoniously according to an overriding principle: 

Processing best serves a station and its listeners by serving the music. 

The néw XT2's versatility can help you reach and hold your target market 

position. For more information, contact your Orban Broadcast dealer. Or call us direct. 

Orban Associates Inc. 
645 Bryant Street, San Francisco, CA 94107 

(800) 227 -4498 ox (415) 957 -1067 Telex 17 -1480 

AUDIO PROCESSING 
FOR POSITION. 

otbon 



GOLD 

SEAN ROSS 

FRED JACOBS INTERVIEWED 

Classic Rock: The Format /Slogan /Future 
Many of this spring's most spectacular increases be- 

long to AOR /Gold hybrids. "Classic Hits" WKLH /Milwau- 
kee debuted with a 7.0 share. KKLZ /Las Vegas, billed as 
"Quality Rock of the '60s, '70s, and '80s," entered the mar- 
ket with a 9.0. Both WKLH and KKLZ edged their 
market's powerhouse AORs, WQFM and KOMP, respec- 
tively. 

KKLZ, WKLH, and most AOR/ 
Gold outlets of recent vintage owe 
something to KRQX /Dallas, which, 
under Fred Jacobs and Tom Ben- 
der, eventually prompted both the 
"degraffitization" of Gold and the 
gentrification of AOR. KRQX, on 
AM, led to Jacobs's three FM 
"Classic Rock" clients: WMMQ/ 
Lansing, (7.0 -9.0 this spring), 
KCFX /Kansas City (4.8 -5.9), and 
WCXR /Washington (4.1 -5.3). 

As with most consultants and the 
format booms they touch off, Ja- 
cobs profits from only a fraction of 
the Classic Rock bandwagon. At 
least two L.A. stations, for exam- 
ple, use the slogan but none of its 
formatics. Many of those who 
aren't cannibalizing the format 
have tried to write it off as a quick - 
fix solution, an assessment with 
which Jacobs, surprisingly, doesn't 
entirely disagree. He talks here 
openly about CR's development, its 
role in the radio marketplace, and 
why, to paraphrase George Allen, 
the future for many of his clients is 
now. 

San Franciscan Nights 
The roots of Classic Rock date 

back to 1979 -80 when those on the 
KRQX team were all ABC employ- 
ees seeking a new format for the 
troubled KSFX /San Francisco 
(now N/T KGO -FM). Says Jacobs, 
"Marty Greenberg told me, 'We 
may have to put KSFX up for sale.' 
And at that time, for ABC to dump 
an O&O would have been a major 
move. He asked if there was any- 
thing else KSFX could try. That 
was the point where it got put 
down in writing. A lot of that pro- 
posal, which was very crude, was 
done in conjunction with Tom Ben- 
der. 

"One of the reasons I thought it 
might be appealing for San Fran- 
cisco was that city's rich rock and 
roll history. It would've been a rock 
station for San Francisco, keying 
in on a lot of the older groups and 
the Fillmore West. AOR hadn't de- 
veloped to where it would be a cou- 
ple of years later, but there were 
signs of the corporatization of AOR 
which, to me, signalled the oppor- 
tunity fór somebody to get back to 
its roots. 

"Obviously, ABC wasn't in the 
mood in 1980 to gamble on some- 
thing like this and that was proba- 
bly a very wise decision on its part. 
But Tom and I had been talking 
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Fred Jacobs 

about it so that when something 
had to be done with WFAA /Dallas 
(then N/T), it wasn't as if some- 
body went into a back room and 
dreamed the whole thing up." 

One Market Problems 
Jacobs still envisioned Classic 

Rock as an FM format. And there 
would be differences in the format 
once WMMQ became its first FM 
client, but he insists "there really 
was no concept of 'let's start it here 
and then build it up.' I was trying to 
help solve a one -market problem. I 
had no illusions then that KRQX 
would grow and become anything 
significant. When that happened, I 
wasn't even in business for myself 
at the time. I was on the tail-end of 
programming WRIF /Detroit and 
just working with Tom in a sort of 
helper capacity. 

"At the time, (AORs) KTXQ and 
KZEW were really both fighting 
each other in the corporate rock 
wars and neither one was playing a 
lot of older stuff. They were also 
quite metallic at that point. The 
FMs had completely dropped the 
ball on servicing their 25-34 year - 
old, primarily male audience. We 
felt that there might be a couple of 
valuable share points and Belo 
Broadcasting at that point didn't 
see KRQX and KZEW as compet- 
ing with each other. The two sta- 
tions' demos, combined, have 
made a real good sell on the street 
for the past three and a half 
years." 

KRQX/ 
Dallas 

(February '84) 
SLY & THE FAMILY STONE' 

Dance To The Music 
ASSOCIATION /Along Comes 

Mary 
MOODY BLUES /Nights In White 

Satin 
BOZ SCAGGS /What Can I Say 
YARDBIRDS /Under Over 

Sideways Down 
GRAHAM NASH /Immigration Man 
TROGGS /Love Is All Around 
EDWIN STARR /War 
ROLLING STONES /Sympathy For 

The Devil 
CHUCK BERRY /Rock 8. Roll Music 
LOVIN' SPOONFUL /You Didn't 

Have To Be So Nice 
AMERICAN BREED /Bend Me 

Shape Me 
LINDA RONSTADT!That'll Be The 

Day 

Not A Kind Industry 
"This is not a very kind 

industry," says Jacobs, "to people 
with new ideas. A lot of people 

AVALON ATTRACTIONS - XETRA (69 Xtra Gold) /San Diego was the recent sponsor of a "Golden Boys of Band- 
stand" concert featuring Frankie Avalon, Bobby Rydell and Fabian. Seen (I -r): XETRA's Dan Springfield, Avalon, grand 
prize winner Shawn Mendoza and her guest. 

KCFX/ 
Kansas 
City 

(August '86) 
SYNDICATE OF SOUND Hey 

Little Girl 
CROSBY STILLS & NASH/Long 

Time Gone 
CHICAGO /Dialogue 

SIMON & GARFUNKEL/ 
Homeward Bound 

DAVE MASON /Only You Know & I 

Know 
FLEETWOOD MAC /Say You Love 

Me 
BEATLES/Golden Slumbers -Carry 

That Weight 
NEIL YOUNG /Southern Man 

ANIMALS /House Of The Rising 

Sun 

EAGLES /Those Shoes 
BRUCE SPRINGSTEEN /Growing 

Up 

don't realize that from the time I 
put together my sales kits to the 
point when WMMQ became my 
first FM client was about 15 

months. When I made the an- 
nouncement to syndicate the 
Classic Rock format, it was a joke. 
'Hot Hits' was everywhere, and 
yet here's a guy in Detroit nobody's 
really heard from who says, 'I've 
got a Classic Rock format and it's 
going to be a really big deal. "' 

During the time it took him to 

find an FM for Classic Rock, Ja- 
cobs did research and consulted 
other clients, some of them outside 
the AOR arena. Having set up his 

Media Strategies during "AOR's 
dead period," Jacobs says, "I was 

quite concerned about being stere- 
otyped as only an AOR person." 
Although he'd like to work outside 
the format again, Jacobs says he 

eventually gravitated back there 
because "it became clearer that! 
enjoyed AOR more from a plea- 

sure standpoint. And by my in- 

dustry reputation, there were more 
doors open in AOR, so I felt I may 
as well go where the strength is." 

By the time WMMQ opted for 

Classic Rock, Jacobs says he was 
"at the point of just figuring this 

wasn't going to happen. Running 

into (owner) Bob Ottaway and Jeff 
Crowe was just the chance I need- 

ed." It was also a kicky break for 

the station WMMQ, licensed to 

Charlotte, MI with severe signal 
problems through much of the 
metro, had spent most of the '80s 

Continued on Page 92 



RAGE A R 
FRANKIE GOES 

TO .JOLLYWOOD 

tr 4c17 

1111 
iSLAIND 

. ..n. lond 
m ,nG.ow. Inc. 

. d R.Ko.d. In< 7 77 

. r ri 

IT'S 
FRANKIE 

AND 
FRANKIE 

ONLY. 

LET THE 

TOURNAMENT 
BEGIN... 



GOLD 

Classic Rock 
Continued from Page 90 

as live- assist AC and had also at 
one point run high -school basket- 
ball. 

Because of the AOR crisis, WILS 
had recently gone AC and tough 
CHR WJXQ (Q106) was softening, 
leaving Lansing without an AOR 
for the first time in years. "We had 
talked about just going AOR, which 
is where the obvious hole was," 
recalls Jacobs. "But Ottaway's 
concern, which was valid, was de- 
veloping a format that somebody 
with a better signal wouldn't in- 
stantly rip off. With Classic Rock, 
we felt everybody would just ig- 
nore us or laugh at us and leave ut 
alone. That's exactly what happen- 
ed. Nobody cared except for the au- 
dience, who cared very dearly." 

Just Like "Alien" 
Even with WMMQ's continued 

gains this spring, new AOR WLNZ 
and Gold WIBM, both licensed out- 
side Lansing, showed improved 
ratings. In Washington, it was a 
different story, as both AOR giant 
DC1o1 and Gold WXTR were down. 
Why do some stations withstand 
the Classic Rock invasion better 
than others? "You have to put 
yourself in the position of the ex- 
isting AOR when Classic Rock or 
Classic Hits comes along," Jacobs 
maintains. "The big consultants 
are saying, 'Don't worry about it, 
it's going to go away.' 

"Yet, here these stations are in 
their own markets and they aren't 
going away. They hear the new sta- 
tion on the street and in 7- Elevens, 
they're getting calls from listeners 
who've switched, the station is be- 
ing written up in the local newspa- 
pers, and it's a really scary thing. 
It's like 'Alien': what is this? We've 
never been up against something 
like this before; what should we 
do? 

"A key situation here is the 
demographic game we're all being 
forced to play. We let the advertis- 
ing agencies dictate what the 
demos are going to be, so all we 
keep hearing about is the 25-54 
year-old audience. When you're sit- 
ting at an AOR and CR threatens to 
nail your 25+ core, it's very dif- 
ficult to just go ahead and play a lot 
of new music. Nobody wants to go 
out and sell 12 -24s. So it puts a 
tremendous amount of pressure on 

stations being challenged. It de- 
pends on where the station that's 
beiñg attacked is sitting at the-mo- 
ment. 

"I'm not sure that DC101 had any 
major problems except that it oc- 
cupied a niche that was very dif- 
ferent from ours. It's very per- 
sonality- oriented and very outgo- 
ing, and it played a variety of dif- 
ferent music, from classics to 
newer stuff to heavy metal. All we 
did in Washington was say, 'Fine, 
we're not going to talk a lot and 
we're not going to be a major per- 
sonality station. We're just going to 
play Classic Rock and that's it.' We 
ended up as an alternative to 
DC101 among rockers and also got 
some listeners from some of the 
ACs." 

Classic Truck Pull 
Conventional AORs, says Ja- 

cobs, "have had it pretty good over 
the years. A lot of stations have 
gotten out, leaving single AORs 
which say, 'We're all alone playing 
rock and roll so we can do a truck 
pull Friday night, broadcast the 
"Metal Shop " Saturday night, and 
do an oldies show Saturday morn- 
ing and get all these guys.' The 
Classic Rock phenomenon is say- 
ing AOR has spread so thin it can 
now be fragmented ; maybe one or 
two stations per market can no 
longer serve this large constituen- 
cy " 

Knowing this, how will Jacobs's 
other AOR clients protect them- 
selves? "It's sort of like creating a 
Frankenstein and then seeing one 
come to a place where you don't 
want it to come. I've been urging 
all my AORs to take a good look at 
the markets where CR has been 
very successful and, in essence, to 
start taking copious notes. The 
clients I've been able to successful- 
ly influence have done a much bet- 
ter job imaging and making sure 
their classics base is covered. 

"In some situations, it's a little 
easier because my clients are her- 
itage stations to begin with. If an 
AOR has been all over the place, if 
it went too heavy into metal or new 
wave, if it didn't service its au- 
dience well, suddenly dumping in a 
lot of Jethro Tull isn't going to save 
things. KQRS /Minneapolis had 
been around for 16-17 years and yet 
if you looked at the audience a year 

GOLD EXCHANGE 
Broadcast Programming Inc. and its 

VP John Sherman are consulting 
KYNO (AM) /Fresno ... WFMA /Ra- 
leigh becomes "Classic Hits" WTRG 
under PD Gary Mitchell, formerly of 
KWK/St. Louis ... KRLA /Los Ange- 
les morning man Danny Martinez join- 
ed "Entertainment Tonight"'s Robb 
Weiler to emcee a recent Sha Na Na 
concert co- sponsored by KRLA. 

KKFM /Colorado Springs morning 
man John Millinder recently named a 
female listener the new "President of 
the Philippines." Listeners responded 
by calling to volunteer their services, 
including the manager of a local shoe 
store ... KRTH /Los Angeles con- 

ducted a monthlong campaign to re- 
build L.A. .s fire- ravaged downtown li- 
brary. GM Pat Norman presented 
Mayor Tom Bradley with books and a 
check for $5900. 

WHBO /Tampa Bay recently tabulat- 
ed its listener requests and found that - 
Chuck Berry's live version of "Reelin' 
& Rockin'" was its most requested 
song. In a much different countdown, 
"Seasons In The Sun" was voted this 
year's top "lost 45'." 

Please send any station information 
or pictures to Sean Ross, R&R, 1930 
Century Park West, Los Angeles, CA 
90067. 

92 /R &R FRIDAY, SEPTEMBER 12, 1986 

r 

COLLINS A T BA T - Marva Collins, deposed Chicago Cubs ballgirl, was "designated sportscaster" for WRXR /Chi- 
cago. Shown (I-r) are ND Steve Scott, PD Torn Owens, Collins, and WRXR's Mike Kenneally. 

ago, they were incredibly teen - 
heavy. There were a couple of sta- 
tions in the market that were defi- 
nitely challenging us. One was a 
Classic Rock station, KJJO, and 
the other was (eclectic AOR) 
KTCZ. 

"We had to go on a full-scale 
campaign to make sure that we 
didn't give up any of our older 
men; in fact, we had to entice a lot 
of them back to the station. I think 
our promotions were savvier and 
we did a much better job of posi- 
tioning, selling, and selecting the 
right kind of classic rock we need- 
ed." 

Greyer Shade Of Pale 
One of the most obvious effects of 

the classics boom has been the 
graying of AOR. Gold has become 
the center of most stations; cur- 
rents, ironically, have become the 
spice records. As the amount of 
hard rock decreases, so do the 
number of rock crossovers to 
CHR. In Chicago, with progressive 
WXRT, "male AC" WRXR, "Su- 
perstars II" client WCKG, and a 
very reimaged WLUP, the cor- 
porate rock monolith has been re- 
placed by a wall of classics. Says 
Jacobs, "If you end up eliminating 
a bunch of material, it's gotta get 
played somewhere. I remember 
asking John Gehron, "Who's going 
to play Rush and Bryan Adams 
here? Are we just going to let CHR 
have them? 

"The record industry may look 
at CR as a very regressive thing - 
it's become a convenient excuse for 
their problems. But if there's been 
any regression at all, it's been 
from the people who've responded 
to it. The idea of Classic Rock was 
not to ruin the new music base in 
this country. That's just been a 
reaction to the format and I have 
no apologies for that. All I was try - 
ing to do was come up with a new 
niche for stations in markets that 
have been overradioed. From that 
standpoint, it's been a tremendous 
success." 

And, according to Jacobs, the 
current success of outlets such as 
WMMQ offsets the much -voiced 
concerns of others about CR's stay- 
ing powers. "When the banks get 
involved to the degree that they 
have, you don't have a year or two 
to nurse a format along and hope it 
explodes. I'm the one who's always 
telling station operators, 'Look, I 
don't know how long it will last 
either.' The response I get is that 

"The future is a viable 
question, but its the same 
sort of question as 
Is there a supreme 

being ?' Well, I don't 
know." 

they're looking for something to 
make them viable, and there's no 
question that this format can very 
quickly put a station on the map, 
make it a button on a car radio, and 
make it an area of talk." 

Not A 12+ Monster 
"This wasn't designed to be a 

12+ monster; our success has been 
as much a surprise to me as any- 
body else. So what if WMMQ can't 
maintain a 9 share 12+ ? It wasn't 
supposed to have one in the first 
place. Operators who've gone CR 
where it's been successful are 
pleased with what's happened; like 
anybody, they want it to last as 
long as possible. They're certainly 
much better off than they were in 
their previous format. 

"This is a very precarious busi- 
ness anyway. We're resting on pop 
culture as our base and that's very 
tenuous. There are so many varia- 
bles that none of us control, and I 
don't think there are that many 
operators out there who really 

sleep all that soundly at night with 
any format. The future of CR? It's 
a viable question, but it's the same 
sort of question as, 'Is there a 
supreme being ?' Well, I don't 
know. These are types of questions 
that I don't think a lowly consul- 
tant can really answer. 

"The burden is now on each Clas- 
sic Rock station to continue the,. 
buzz: Will they add personality?' 
Will they get more involved in 
event promotion? Will they contest 
more? Will they add more cur- 
rents? Finally, are they going to be 
financially committed to keeping 
this thing going ?" 

Classic Bastardization 
Roughly ten years ago, Buzz 

Bennett stated publicly that he 
didn't want to be associated with 
everything that had been passed 
off as the "Q format." How does 
Jacobs feel about hearing others 
attempting their own interpreta- 
tions of his work? "Everybody is 
doing 'Classic' now, so you can't 
even keep up with all the bizarre 
bastardizations of the concept. 
There's a lot of people out there 
who think they can do Classic 
Rock, and some of them are going 
to be right. And maybe some are 
going to come up with a better CR 
- that's a viable possibility - but 
I've also heard some very lame 
radio stations calling themselves 
Classic Rock. 

"I find it flattering more than 
anything ,else that 'Classic' has 
become the word it's become; I'm 
just really proud to have been a 
part of the whole thing. It's no coin- 
cidence that we now have new pro- 
duct from John Fogerty, Joe Cock- 
er, Peter Frampton_ or any of 
these people who had disappeared 
from the radio for years. 

"No matter what happens from 
this point on, in my mind this has 
been a very successful venture. 
The burden to come up with alter- 
native formats continues to exist. 
Classic Rock is just one more story 
in that line of formats." 
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IMAGE & MARKETING 

HARVEY MEDNICK 

RADIO SPEAKER'S BUREAU FORMED 

Spreading The Word In The Industry 
This is a week of renewal. Thousands of us are gather- 

ed at "Radio '86" in New Orleans sharing, learning, check- 
ing out what's new from our favorite vendors, and, in gen- 
eral, hanging out with our peers. In keeping with the spirit 
of the convention, it's a real pleasure to introduce you to a 
brand -new service put together by two old friends: Mamie 
Webster and Rickie Hall. 

The new operation is called the 
Hall- Webster Speaker's Center, 
and it's designed to serve a two- 
fold purpose: to provide a resource 
base for broadcast groups looking 
for speakers to address their meet- 
ings, and to provide qualified 
speakers from within the broad- 
cast industry to the outside cor- 
porate world. 

The two principals met, Webster 
told me, when he was setting up the 
first NYMRAD sales seminar in 
New York in 1984. "I was told good 
things about psychologist Dr. Shar- 
on Crain, and found out that Rickie 
booked her," he said. "We started 
talking and the seed of an idea was 
planted." 

He went on to say he had found 
that a "big vacuum" existed. "I 

Rickie Hall 

ONE YEAR AGO TODAY 
Mike Horn VP /Radio for Guy Gannett Broadcasting 

Jim Worthington VPIGM & Dave Ervin PD at WNICIDetroit 
#1 CHR: "Money for Nothing" - Dire Straits (WB) 

#1 AC: "Cherish" - Kool & The Gang (De- Lite /PG) (6 wks) 
al WU: You Are My Lady" - Freddie Jackson (Capitol) 
#1 Country: "Meet Me In Montana" - Marie Osmond with Dan Seals 
(Capitol /Curb) 
#1 AOR Track: "Lonely 01' Night" - John Cougar Mellencamp 
(Riva/PG) (4 wks) 
#1 LP: "Scarecrow" - John Cougar Mellencamp (Riva/PG) (3 wks) 

FIVE YEARS AGO TODAY 
Jim De Castro WLUPIChicago VPIGM 

Brian Moors VPIGM at WHNINew York 
#1 CHR: "Endless Love" - Diana Ross & Lionel Richie (Motown) 
(5 wks) 
#1 AC: "Endless Love" - Diana Ross & Lionel Richie (Motown) 
(5 wks) 
#1 BIU: "When She Was My Girl" - Four Tops (Casablanca/PolyGram) 
#1 Country: "Party Time" - T.G. Sheppard (WB /Curb) 

#1 LP: "Bella Donna" - Stevie Nicks (Modern /Atco) 

TEN YEARS AGO TODAY 
#1 CHR: "Don't Go Breaking My Heart" - Elton John & Kiki Dee 
(Rocket/MCA) (7 wks) 
#1 AC: "Don't Go Breaking My Heart - Elton John & Kiki Dee 
(Rocket/MCA) (3 wks) 
#1 Country: "You've Got The Money" - Willie Nelson (Columbia) 
#1 LP: "Spitfire" - Jefferson Starship (Grunt /RCA) (9 wks) 

had been asked many times by 
broadcasters setting up group 
meetings, 'Who have you heard ?' 
- and my knowledge was mod- 
est." 

Hall had been working on the 
periphery of our industry, occa- 
sionally getting calls to supply 
speakers for meetings held by 
RAB, NAB, Bonneville, Taft, In- 
finity, and even for a small 
seminar R&R conducted in 1984. 
She said she had not seriously con- 
sidered venturing into radio until 
speaking with Webster. "He ex- 
plained the industry so that even I 
understood it." 

Hall Brings A Lot 
To The Table 

As head of her own highly -suc- 
cessful Rickie Hall & Associates 
speaker's bureau for the past ten 
years, she supplied companies with 
select speakers from a deliberately 
limited roster. Hall was very quick 
to point out that she runs a full- 
service bureau. "I provide com- 
plete programs to clients, rather 
than merely a 'hot' single speaker 
who might not meet the needs of 
the company making the inquiry," 
she explained. 

This important point is central to 
the operating philosophy of the new 
Speaker's Center. "We would like 
to provide quality information and 
meaningful speakers for decent 
prices," she continued. "We'd like 
to encourage broadcasters to try 
new people." Probing a little 
deeper I found there has been a lot 
of resistance to new speakers, and 
the reason Hall gave was not too 
surprising: "Radio is too heavily 
biased in favor of sales. Unfor- 
tunately, 90% of the sales speakers 
say the same thing. This poses a 
real problem for the industry." 

What's The Solution? 
It's Webster's goal to expand the 

radio industry's horizons. "I'd like 
to see the Speaker's Center become 
a focal point for speakers - not on- 
ly radio people, but also speakers 
on the outside we should hear. 
There are a lot of people out there 
who have something to say, and 
now there's a central source where 
they can be found." Being associat- 

ATTENTION NEWS AND TALK STATIONS AND ALL NEWS DEPT.! 
A Unique Programming Opportunity! 

Your Call -In Listener Or Reporter Can Interview China's Authorities Person -To- Person! 
Put China On The Llnel 

Listeners & Friends Of Radio Beijing 
Paul Hale (303) 632 -8508 
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ed with both NYMRAD and the Ra- 
dio Information Center, Webster 
talks with professionals in our in- 
dustry daily and gets feedback on 
their needs. This symbiosis is 
crucial to maintaining a current 
and valid group of speakers and 
adding new ones as the need arises. 

Maurie Webster 

The Other Side 
I'm even more excited about the 

"other side" of the Speaker's 
Center: putting radio people in 
front of audiences. There are many 
qualified people in our industry 
who have a lot to say but have 
never had the opportunity to get 
out into the mainstream to share 
their knowledge and expertise. 
Now they have the chance. 

Hall is very excited about getting 
some of our people into the mix. 
"I've had a lot of positive response 
from outside the broadcast indus- 
try. With a core of people such as 

Bill Stakelin, Wayne Cornils, Enca 
Farber, Pat Shaughnessy, and 
Charlie Warner, I certainly can 
send top -notch individuals on 

assignments." 
I don't know how you feel, but I 

believe' there are broadcasters 
with more relevant things to say 
than a lot of the so-called "$20,000 

talents" on many speaker's bureau 
rosters. It will, however, be our 
speakers' responsiblity to do their 
homework and tailor their mes- 
sage to meet the needs of the 
groups they're addressing when 
they speak before people outside 
the industry. After all, the people to 
whom the members of the Speak- 
er's Center will be talking might be 
present, or potential, advertisers. 

A Great Match 
When you combine Webster's 

database and Hall's speaker base, 
the result looks like an unbeatable 
combination. When setting up 
meetings for your group, you can 
now survey your needs and book an 
entire program to address them 
with both broadcast and nonbroad- !i 
cast speakers. 

If you are interested in becoming 
a speaker, give Hall a call at (303) 

444 -4508. Look for Webster at the 
convention. He has a flyer which 
explains the new bureau in greater 
detail. After Radio '86, you can get 
more information by calling him at 
(212) 371-4828 

It's always exciting when some- 
thing new happens in radio. It's 
doubly exciting when something as 
positive and useful as the Hall- 
Webster Speaker's Center comes 
along. 
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Canada M5B 1H2 
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PRODUCED BY Russ TITELMAN 

AND STEVE WINWOOD 

MANAGEMENT:NUVFSIONS MANAGEMENT, LTD. 

UISNER BF; NNE TT FRI 

TM Owned B. Island Entertain nient Group. Inc. 

\tanulnnu red and Distributed He Warner Bros. Record, Err 

Ç. 1986 Island Records Inc. 



ON THE RECORDS 

KEN BARNES 

WEIRD BAND NAMES, PART I 

The Çtren I M^ -ni #O r 
I'm stoked. Already the plan is bearing fruit. When I 

did a couple of recent columns on ideas I never used, my 
not -so-subtle secondary motive was to generate some 
ideas that I could use for future columns. 

And it worked. Among a relative 
flood of gratifying compliments on 
the columns themselves came a 
note from KBCO /Boulder- Denver 
OM Dennis Constantine. After say- 
ing a few nice things about On The 
Records, he wrote, "It got me to 
thinking about bands with strange 
names. It's hard to define what 
'strange' is, but the enclosed list 
might give you some clues. 

"This list was composed by some 
friends of mine who were insearch 
of the best and worst band names 
Every name on this list is for real, 
compiled from band name listings 
in newspapers, catalogs, and rec- 
ords seen in stores. So maybe one 
day we'll be playing that new song 
from Pigs That Go Whirr on 
KBCO!" 

And what a list it is, as you'll see. 
It reminded me of a similar search 
that the band I was in around 1971 
conducted to find a suitably 
strange name. However, we chick- 
ened out and settled on a relatively 
conservative moniker (Savage 
Cabbage). 

Anyway, I thought the list would 
provide an invaluable reference 
tool for researchers, cultural an- 
thropologists, and connoisseurs of 
the weird and bizarre, so here it is 
(with occasional abridgments plus 
scholarly footnotes where appro- 
priate). 
A Bigger Mercedes 
Absolutely Controlled Maniacs 
Absolutely Hippotanus 
Acid Chickens 
Amoebas In Chaos (1) 
And And And 
Anonymous Bosch 
Answers On A Postcard 
Anyone Can Be Eno (2) 
Apes In Control 
Ashes Of Them (3) 
Bad Cabaret 
Bad Karma Beckons 
Bathroom Renovations 
Beasts Of Bourbon (4) 
Bill Posters Will Be Band (5) 
Bingo Reg & The Screaming 
Jemmies 
Black Sheep Liberation Orchestra 

The Psycotic Pineapple gained some 
level of notoriety for covering a song by 
LA.'s semilegendary Droogs 
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After the homecoming game with Uranus 
High, the Martian Schoolgirls head for the 
Martian Hop. 

Blistered Dicks 
Blue Warthogs 
Body Falling Downstairs 
Book 'Em & Risk It 
Bouncing Czechs 
Breakdancing Grapefruit 

Society (6) -- 

Bulbous Skunk Cabbage 
Can The Panda (7) 
Cement Trampoline (8) 
Chewy Raccoon 
Clan Of Xymox 
Clutching At Straws (9) 
Collapsible Deckchairs 
Concrete Sox 
Constipated Poodles (10) 
Crucifucks 
Curiosity Killed The Cat 
Dancing Cigarettes 
Dangerous Bananas 
Dayglo Abortions 
Dead Fingers Talk 
Dead Kennedys 
Dead Milkmen 
Deadpan Tractor 
Demented Are Go! 
Dinner With The Browns 
Disturbed Furniture 
Duck You Suckers 
Fargoggles 
Entire Population Of China 
Entirely Distorted 
Eric The Amazing Tartan Penguin 
Eugene & Picasso's 

Skateboard (11) 
Everything But The Girl 
Exploding Seagulls 
Extra Terrestial Coathangers 
Eyebrows On Sticks (12) 
Famous Potatoes 
Feasting With Panthers 
Fine Young Cannibals 
Fish Turned Human 
Five Go Mad In Europe 
Five Guys Named Mo 
Flying Orangutans 
Forget The Wimpering Child & 

Become The Warrior 
Frantic Elevators (13) 
(The) French Are Flom Hell 
Fried Abortions 
Furious Apples (14) 
Gang Of Intellectuals 
Gee Mr. Tracy 
Go Go Dolphins 

Goats Don't Shave 
God & The Turds 
God's Heart Attack 
Good Hot Enema (15) 
Grab Grab The Haddock 
Grandpa's Become A Fungus 
Gubble -Mubbles (16) _ 

Hagar The Womb 
Happy Hate Me Nots 
Hello Kitty In Ice 
Hershey & The Twelve Bars 
Holy Sister Of The Gaga Dada 
Horsechild Breakfast 
I Refuse It 
Icons Of Filth 
Idiot Ballroom Beach Party 
Incredible Dirty Jackets 
Inside The Lion 
Intergalactic Bus Tour . 

Invisible Sandwiches 
Jody Foster's Army 
Jumping Jeannie & The 41/2 

Garden Gnomes 
Kid Slick Sterno 
Kill Ugly Pop (17) 
Killer Koala 
Kit Form Colossus 
Lesser Known Tunisians 
Let's Wreck Mother 
Liberace Coughs Up Blood 
Lime Spiders' 
Lulu Kiss Me Dead 

TAKZANZ 
M/IKMIN 
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Tarzan Milkmen should have covered 
Bob Kuban & The In-Men's "cheetah" 

Major Setback Band 
Martian Schoolgirls 
Massacre Guys 
Meat Whiplash 
Men They Couldn't Hang 
Mightier Than Kong 
Migraine Inducers 
Mindless Delta Children 
Morally Bankrupt 
Mushroom Speak 
Mxyzplk 
Napalm Beach 
Neon Christ 
Nightmares In Wax (18) 
No Cheese Please 
No Longes Umpire 
Nose Flutes 
1,000,000 Hamburgers 
Orange Jelly Baby & The White 

Chocolate Mice 
Ow! My Hair's On Fire Are You 

Bothered (19) 
Part Time Christians 
Peace Corpse 
Pedro's Plague Victims 
Performance Cancelled 
Peter & The Test Tube Babies 
Pigs That Go Whirr 

.< 
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In this comer, Teenage Jesus (aka Lydia Lunch); in that comer, the Jerks 

Pile Of Cows 
Pink Negroes 
Please Return My Dog 
Polkacide 
Pookiesnackenburger 

MEAT WHIPLASH 
añm:uro. 

,.ratn, try meat .,M1w.,,h 

Hope Meat Whiplash had a good Meat 
Insurance Company 

Psycotic Pineapple 
Public Humiliation 
Rebels Without Applause 
Rhubarb Tarts 
Zoogz Rift & His Amazing 

Shitheads 
Ronnie Can You Hear Me 
Screaming Nobodys 
Severe Lack Of Talent 
76% Uncertain 
Sex On TV 
Sharing House With Mother 
Shock Of Rejection 
Sick Vicars 
Sixties Crap (20) 
Sludge Confrontations 
So You Think You're A Cowboy 
Spasmodic Caress 
Squonk Dinks 
Staring Into Space 
Startled Insects 
Stuttering Jack & The Heart 

Attacks (21) 
Surreal To Reel 
Teenage Jesus & The Jerks 
That Petrol Emotion 
There Goes Algy 
They Must Be Russians 
Things In Bags 
Three Mouse Guitars 
To The Finland Station 
Tragic Mulatto 
Trevor Etc. & Two Rumanian Boys 
John Tnibee & The Ugly Janitors 

Of America 
Turkey Bones & The Wild Dogs 
Turquoise Swimming Pools 
Tyrants In Therapy 

`fest orte 
COfRettn 

Pookiesnackenburger's only single 
was about a well -known British 'brand 
of ice cream cone 

Ugly Mutations 
Ugly Squaws Trozor 
Ultimate Parrots 
Uncool Dance Band 
Underground Corpses 
Velvet Underwear 
Violent 'Apathy 
Virgin Prunes 
Well Martin This Is Different (22) 
Nancy Whitehouse & The 

Cancerous Republicans 
Wombat Suicide 
Young Marble Giants 
You've Got Foetus On Your 

Breath (23) 
Zzyzx (24) 

Next week, I delve into my own 
files of strange names as we go for 
the definitive weird band dame hall 
of fame. 

Footnotes 
1. As opposed to Orderly 

Amoebas? 
2. But who would want to? 
3. Not a post -Van Morrison ver- 

sion 
4. Featuring their dance sensa- 

tion "Do The Sour Mash" 
5. Who's this Bill Posters any- 

way? 
6. Starting a concerted drive to 

boost membership 
7. Any relation to "Shock The 

Monkey ?" 
8. The Iron Butterfly Memorial 

Oxymoronic Award Winner 
9. Good title for this column 

10. That's funny, they used to be 
Fabulous 

11. I'm confused - is the skate- 
board Picasso's only or do Eugene 
and Picasso share ownership? 

12. No reference to Dennis 
DeYoung intended 

13. Featuring, as On The Rec- 
ords readers know, Mick Hucknall 
of Simply Red 

14. Furious apples, dangerous 
bananas ... strange fruit indeed 

15. With friends like the guys 
who convinced these guys to adopt 
this name, who needs enemas? 

16. In the interests of scientific 
objectivity, 1 should point out that 
this might be Gubbie Mubbies; the 
reproduction isn't too clear 

17. I think this refers to music, 
not a group member's father 

18. Became Dead Or Alive 
19. No 
20. Honesty is the best policy 
21. Not a Jack Mack-spinoff, to 

my knowledge 
22. It certainly is 
23. Actually a solo artist who has 

displayed his fetal charm in a num- 
ber of configurations, among them 
the unforgettable Scraping Foetus 
Off The Wheel 

24. This name assures them good 
positioning in the racks 

f 



Produced by: Peter Gabriel, Daniel Lanois, Bill Laswell Management: Gail Colson for GaiHoree 

"In Your 
Eyes" 
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Produced by: Chris Hughes, Ric Ocasek and Ross Cullum Management: Elliot Roberts Jeff Kramer for Lookout Management 
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Produced by: Alan Shacklock Management: Martyn MayMad Management 

'Whole New 
World" CEFFEN 
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This Column Available On 8 -Track 
MONDAY, SEPTEMBER 15 
1969/So "Hooked On Classics" really wasn't that much of a step down: Deep Purple performs Jon Lord's 
"Concerto for Rock Band & Orchestra" at the Albert Hall with the Royal Philharmonic Orchestra. 
1977 /Although it now looks like Mushróom will get to release Heart's "Magazine" LP, the band gains a court 
injunction against the use of three live tracks including a cover of Kiki Deé s "I've Got The Music In Me." 
1982/In a Los Angeles speech, Arista President Clive Davis claims that the record industry slump has only 
cut business 6 -8 %, and terms coverage of the industry "devastatingly negative." On the same day, WHYTI 
Detroit becomes Mike Joseph's third "Hot Hits" client. 
1984 /Frankie Goes To Hollywood's "Relax" hits 43 weeks on the British chart, becoming the longest running 
record since Engelbert Humperdinck's "Release Me," which lasted 56 weeks in 1967 -68. 

TUESDAY, SEPTEMBER 16 
1963/ Swan releases the Beatles' "She Loves You" in America. 
1977 / "You Light Up My Life" debuts CHR. The Rolling Stones' "Love You Live" is released. Ronnie 
McDowell's "The King Is Gone" moves 20 -1 at WFEC /Harrisburg (a few other people had actually added it at 

#1) and Marc "T Rex" Bolan dies in a British car crash. 
1979 /Mackenzie Phillips and John Mayall lose their houses in a Hollywood Hills fire that destroys 24 homes. 
Also, the Sugar Hill Gang's "Rappers Delight" is released. 
Birthdays: B.B. King 1925, Kenny Jones (Who) 1948, Earl Klugh 1953. 

WEDNESDAY, SEPTEMBER 17 
1967/The Doors perform "Light My Fire" on the "Ed Sullivan Show" without deleting "girl, we couldn't get 
much higher," as requested. 
1980 /Bette Midler's "Divine Madness" concert film opens. Also, KFI /Los Angeles is knocked off the air by a 

dead rat found in the transmitter. 
1981 /John Entwistle guests on "Saturday Night Live." 
Birthdays: Fee Waybill (Tubes) 1950, Lol Creme (Godley &) 1947. 

THURSDAY, SEPTEMBER 18 
1927/The CBS network is launched, with WOR as its New York flagship. 
1970 /Jimi Hendrix dies of "inhalation of vomit due to barbituate intoxication" in his London apartment. 
1971 /The premiere of "Atom Heart Mother" makes Pink Floyd the first rock group to perform at the Montreux 
festival. 
1985 /South Africa's Springbok Radio plays Stevie Wonder's "I Just Called To Say I Love You" and unbans 

his music, at least that recorded before his call for the release of Nelson Mandela on the Academy Awards. 
Birthdays: Michael Franks 1944, Frankie Avalon 1939, Dee Dee Ramone 1952, Joanne Catherall (Human 
League) 1962, Pam Hutchinson (Emotions) 1958, Kerry Livgren (Kansas) 1949. 

The New Single 
From The Album Rod Stewart 
Produced By Bob Ezrin 

c 1986 MG 9ecrr4 A.v. 

CHRN VE 
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130/13 
One of the "Most Active" 
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FRIDAY, SEPTEMBER 19 
1958 /Elvis Presley sails for Army duty in Germany. 
1973 /Country -rock pioneer Gram Parsons dies. 
1975/C.W. McCall's "Black Bear Road" LP - from which "Convoy" will be the second single - is released. 
The ad reads "available in 8 -track for truckers." Also, David Bowie's "Fame" goes #1 CHR and Pride 
President Michael Viner publicly denies that his talks with muckraker Jack Anderson about the record 
business are an attempt to hype his new book. 
1980 /R &R introduces the term "Contemporary Hit Radio," saying that "Top 40 as a format designation no 
longer works." The first W1 under the new term is Paul Simon's "Late In The Evening." 
1981 /Simon & Garfunkel reunite for a concert in Central Park. 
1985 /The Senate Commerce committee's hearing on "porn rock" with Dee Snider, Frank Zappa, and John 
Denver. 
Birthdays: Brook Benton 1931, Bill Medley 1940, Freda Payne 1945, Nile Rodgers 1942. 

SATURDAY, SEPTEMBER 20 
1970/He is, however, convicted of defying Ed Sullivan: Jim Morrison is acquitted for "lewd behavior" in Miami 
but convicted for profanity and indecent exposure. 
1973 /Jim Croce and partner Maury Muelheisen die in a Louisiana plane crash. 
1974 /John Lennon guest -DJs on KHJ/Los Angeles and plays Helen Reddy's "You & Me Against The World" 
as a favor to Capitol executives, who had, thus far, been unable to get the song played on KHJ. 
1975 /The Bay City Rollers make the first of at least three appearances on "S- A- T- U- R -D -A -Y Night with 
Howard Cosell" (which doesn't air too many more than three shows). 
1984 /Steve Goodman dies after an extended battle with leukemia. 
Birthday: Aiannah Currie (Thompson Twins) 1957. 

SUNDAY, SEPTEMBER 21 
1976/On the second night of the 100 Club's Punk Festival with the Damned, Vibrators, Buzzcocks; and 
Stinky Toys, a girl's eye is put out by a flying beer bottle. London police first accuse Sid Vicious, then the 
drummer for Siouxsie & the Banshees. All punk is banned from the club as a result of the melee. 
1979/The New York Post announces that the Beatles will reunite to benefit boat people. 
1984 /Barbara Mandrel) makes her TV movie debut in "Burning Rage." 
1985 /Following her UK comeback with "Friends" earlier that year, Amii Stewart's two other hits, "Knock On 
Wood" and "Light My Fire," reenter that chart mixed together. 
Birthdays: Betty Wright 1953, Don Felder 1947, Leonard Cohen 1934, Dickey Lee 1940. 

Brook Benton, Joanne Catherall, Dickey Lee, Betty Wright 



Everyone is 

"COIN' CRAZY!" 
for David Lee Roth's 

new single 

from the album 

EAT EM AND SMILE. 
One Of The "MOST ADDED" CHR 

:)1966 Warner Bros. Records Inc. 
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ADAM WHITE 

THE FUTURE OF THE SINGLE LIFE 

Stars On 45 
Or Not? 

Everybody's talking about the new landscape of the 
prerecorded music business - how the dominance of the 
cassette in album sales and the dramatic growth of the 
compact disc mean the days of the vinyl LP may be num- 
bered. Widely quoted has been the prediction by Henry 
Droz, President of WEA Corp., that the LP's share of the 
US market will drop to 20 % of dollar volume by the end of 
this year. Cassettes, he said, will take 50% and CDs 25%. 

But for the purposes of this dis- 
cussion, never mind the LP. In the 
evolving techno landscape of the 
digital disc and digital tape, what 
about the 45? Are the days of the vi- 
nyl single (7 -inch or 12 -inch) also 
numbered? 

An Anachronism? 
For all sorts of obvious reasons, 

it's hard to imagine the record and 
radio industries without stars on 45. 
The music marketplace is intense- 
ly Nt- driven, and today's multiple - 
platinum albums achieve their 
sales mostly through multiple hit 
singles. Indeed, it's tougher now to 
foresee a world without singles 
than it was at the beginning of the 
'80s, when Neil Bogart virtually 
called for the format's abolition as 
a consumer product. 

Yet presumably the 45 cannot 
survive or prosper as a technolog- 
ical anachronism. Commercially - 
available CD singles must be only 
around the comer (several have 
been released in Europe) and even 
the "cassingle" has recently begun 
to show renewed signs of life. 

The future of the single, then, is 
what I will explore over the next 
pew weeks. You'll read comments 
and opinions from a cross section 
of people, as well as some crystal - 
nall gazing (is that digital yet ?) . 

"The music marketplace is 
intensely hit -driven, and 
today's multiple -platinum 
albums. achieve their sales 
mostly through multiple 
hit singles." 

We'll also look at several related 
areas, such as the jukebox industry 
- an early champion of the 45, 
which helped ensure its growth and 
acceptance in the 1950s. The corn - 
pany which introduced the first 45 
rpm jukebox, Seeburg, unveiled a 
compact disc machine last month. 

SINGLE RELEASES 1978 -85 
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SINGLES SHIPMENTS 1975 -85 

It holds up to 60 CDs, can offer 1000 
song titles - and may be one more 
nail in the 45's coffin. 

0 
CO 
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YEAR 

Release Decline gles activity during the past tea 

This series of articles kicks off yam. The graph showing the de- 

with some statistics, detailing sin- chyle in the number of new release 
since 1978 uses data from the 
RIAA. This represents approxi- 
mately 85% of the US prerecorded 
music business, although it does 
not account for the many small, 
independent labels which issue - 
sometimes successfully - dozens 
of 45s and 12 -inch singles eadt 
year. 

Market Share 
Here's further perspective on the singles market. Re- 

search conducted for the RIAA, with the help of NARM, 
shows that singles accounted for 4 -6% of dollars spent on 
prerecorded music by consumers at retail between 1979 
and 1984. 

Separate figures from NARM esti- 
mate that, in 1984, 7 -inch and 
12 -inch singles together account- 
ed for 7.5 °-° of its retail members' 
sales. 9.6% of its one -stop mem- 
bers' sales. and 23.9% of the vol- 
ume of its independent distributors. 

As for pricing, the 45 broke the 
$1 suggested list barrier in 1975. 
Today the 45 lists for $1 99. When 
the 12 -inch single was commercial- 
ly introduced (by an independent 
label) in 1976, it was list priced at 

$2.98. Today, the format mostly 
lists for $4.98. 

In 1975, RIAA- member manufac- 
turers' shipments of 164 million sin- 
gles were estimated to be worth 
$211 million at suggested list price. 
The almost identical number of sin- 
gles shipped in 1980 were worth 
$269 million at list. In 1985, the 
single's low point of the last ten 
years in shipment terms, 121 mil- 
lion units were worth an estimated 
$281 million at list. 

Note that RIAA -member release 
data was not generally available 
before '78. Also, the 12 -inch release 
information includes 10 -inch rec- 
ords, with which some major la- 

bels experimented at the beginning 
of the '80s and subsequently drop. 

Ped- 

The RIAA is also the source d 
the gold (one million singles sold) 
and platinum (two million) certifi- 
cation figures, and of the annual 
unit shipment numbers. The plati- 
num single category was introduc- 
ed by the association in 1976, al- 
though pre -'76 releases can now be 
certified subject to the usual audit- 
ing. The shipment statistics, net af- 

ter returns, reflect manufacturers' 
sales, not sales to the consumer. 



The New Album 

BREAK EVERY RULE 

Featuring The Hit Single, 

TYPICAL MALE 

ON HIGH QUALITY XDR" CASSETTES, ALBUMS AND COMPACT DISCS. FROM CAPITOL 

Produced by Tern Britten 
Produced ht Bryan Adams and Bob Clearmountain 

Produced by Rupert Hine 
Produced by Nark Knopfler & Dorfsman 

rlta ROGER DAVIES MANAGEMENT 

VW CA/apt RECORDS MC RRIRTEC IN u 5. 



TALENT, 
SKILL 

AND A HIT SONG. 

"WHAT DOES 
IT TAKE" 

HONEYMOON 

SUITE 

NEW & ACTIVE 

CHECK SOME OF 
THESE MOVES! 

PRO-FM 9-6 
KDWB 11-6 
KWK 11-10 
K104 3-1 

KZIO 10-9 
KSND 4-S 

WAMX 9-5 
WSSX 10-9 

WBEN 14-12 
CKO 128-24 
WLOL 25-16 
WBCY 18-14 
WROQ 15-13 
WKDD 15-12 
WIXX add-40 

WMJQ 3-1 

WKQB 2-1 

WGUY 6-4 
01000 7-4 
WOMP 11-7 
KQIZ 1-1 

WHSl9-8 
KGOT 1-4 

WZOK add 
KF95 13-11 
KXYQ 18 -16 
103CIR add 
WIKZ add 
WKSF 20-17 
WPFM add 
KNIN add 

PRODUCED BY BRUCE FAIRBAIRN MANAGEMENT: 
STEPHEN PRENDERGAST /HEAD OFFICE MANAGE- 
MENT FROM THE ALBUM THE BIG PRIZE ON 
WARNER BROS. RECORDS AND CASSETTES 

c 1986 i a MUSH i (.,n.,d.1 i id. 
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Heard About Silent Whistles? 
A lone truck cruises along a dark, winding two-lane 

highway in the early morning hours, its headlights re- 
vealing little besides forest and rolling hills, until 
suddenly, just around a curve, a deer darts into the road- 
way and freezes, hypnotized by the headlights. Too late to 
stop! Wham! 

The story could have had a 
different ending if the truck had 
been equipped with a "silent 
whistle" which animals can hear 
but humans can't. When mounted 
on a vehicle, the whistle is acti- 
vated by headwind at any speed 
over 30mph and broadcasts high - 
frequency sound waves into the 
roadway ahead. One manu- 
facturer, the Animal Alert 
Company, claims virtually any 
animal from aardvark to zebra - 
including deer, cats, and dogs - 
can hear a vehicle approaching 
and will beat a hasty retreat. 

It was at the annual trade show 
of the Automotive Parks and Ac- 
cessories Association that I learned 
about Animal Alert and dozens of 
other innovative car gadgets, some 
of which aren't yet in retail stores. 
The APAA four-day show, the 
world's largest exhibition of auto- 
motive aftermarket products, is 
closed to the public. More than 3000 
individual exhibit booths drew an 
estimated 30,000 manufacturers, 
sales reps, and buyers to Altanta's 
World Congress Center from all 
over the free world. 

The Animal Alert guy said with a 

laugh, "We just got a call from 
Australia They wanted to know if 

the whistle works on kangaroos. 
Hell, we don't know. When this 

show's over, I'll have to look up the 
hearing range of marsupials and 
call 'em back." He said American 
insurance companies are sup- 
porting the use of the whistle 
because it can reduce the number 
of claims for vehicle -animal 
collisions, while people in England 
are buying it primarily out of con- 

cern for the safety of the animals. 
The silent animal whistle was 

only one of many potential feature 
stories available at the show, but 
it's not likely that we will hear any 
of those stories on the radio. There 
were TV, magazine, and 
newspaper reporters roaming 
around, but I must report with dis- 

appointment that I didn't see a 

single radio reporter. 

German Jews Lose Citizenship 
MONDAY, SEPTEMBER 15 - The Nazis in Germany passed the Nuremberg Laws 51 years ago, denying 
citizenship to all Jews, reviving Jewish ghettoes, and placing the swastika on the German flag (1935). 
Muhammad All regained the heavyweight boxing title an unprecedented third time by defeating Leon Spanks in 
1978. German troops began the seige of Stalingrad in 1924. Britain used the first military tank in battle in 1917 
(WWI). 
Independence Day in Costa Rica, El Salvador, Guatemala, Honduras, and Nicaragua, which were all part of Spain until 
1821. 
Independence Day in Mexico (15 -16th) based on the beginning of the revolution against Spain in 1810. 
Today is "Respect For the Elderly" Day, a Japanese national holiday. In the USA it's filing deadline for quarterly 
estimated federal taxes. 
Birthdays: Gaylord Perry 48. Jackie Cooper 64. Comic character Blondie 56. 

King Made Of Wax 
TUESDAY, SEPTEMBER 16 - A bizarre tradition was carried out for the final time when French King Louis 
18 died on this date in 1824. The French made a wax effigy of the king, put it on the throne, and ceremoniously 
treated the wax dummy like the real thing ... for 40 days. Then they buried the king's body and tossed out the wax 
effigy. 
William Crepo Durant founded General Motors in 1908. Shawmut, Massachusetts was renamed Boston in 1630. 
This is opening day of United Nations regular session, designated the International Day of Peace. 
Birthdays: Rosemary Casals 38. Elgin Baylor 52. Peter Falk 59. B.B. King 61. Janis Paige 64. Allen Funt 72. 
Jacob Schick was born in 1877: he invented first successful electric shaver 1924. 

Wright Brother's Crash 
WEDNESDAY, SEPTEMBER 17 - Orville Wright was flying over Fort Meyer, Virginia 78 years ago today, 
carrying a passenger named William Selfridge, when the propeller disintegrated and the plane crashed. Wright broke 
his hip, a leg and some ribs. Selfridge died of a fractured skull and became the first airplane passenger fatality. 
Exiled Nicaraguan President Anastasio Somoza was assassinated in a machine -gun attack in Paraguay in 1980. 
Anton van Leeuwenhoek peered into a homemade microscope and discovered microorganisms in 1683. 
This is Citizenship Day, based on adoption of the U.S. Constitution in 1787 
Birthdays: John Ritter 38 Ken Kesey 51. Anne Bancroft 55. Roddy McDowell 58. George Blanda 59. 

Federal Farm Loans 
THURSDAY, SEPTEMBER 18 - Two years ago, President Reagan announced plans to grant federal loan 
guarantees to some farmers and reduce interest rates on some farm loans (1984). 
Five years ago, France finally got around to formally outlawing the guillotine as an instrument of execution (1981). 
Twenty- seven -year -old Jiml Hendrix died in a London hotel in 1970. The U.S. Air Force became an independent 
military service in 1947. CBS turns 59 (established 1927). The New York Times published its first issue in 1851 and 
sold copies for one penny. 
George Washington set the cornerstone of the Capitol Building in 1783. 
Independence Day in Chile. 
Full Harvest Moon. Moon directly over equator tonight. 
Birthday: Robert Blake 48. 

Earthquakes Hit Mexico 
FRIDAY, SEPTEMBER 19 - One year ago, earthquakes in Mexico (19 -20th) killed an estimated 5000 people 
and trapped hundreds in collapsed buildings in Mexico City (1985). 
A missle silo caught fire in Arizona in 1980, causing an explosion which reportedly blew a Titan missile nuclear 
warhead (a hydrogen bomb) several hundred feet through the air. 
Birthdays: Leslie Hornby ( "Twiggy ") 37. Paul Williams 46. David McCallum 53. Mickey Mouse is 58, counting 
from the premiere of his first movie cartoon "Steamboat Willie" in 1928. 
Saturday (9 -20) Sophia Loren 52 Ann Meare 57. 
Sunday (9.21) Bill Murray 36. Antis Gilmore 37. Larry Hagman 55. 
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ED BY KE T RICHARDS 
e Queen cuts loose on this historic single, available only on her forthcoming Arista Album 

and featured in the 20th Century Fox Film Jumpin' Jack Flash starring Whoopi Goldberg.4 JUMPIN 
JACK Watch for the video with Aretha, Keith, Woody, Whoopi & more - 

World Premiere September 12 on MTV. FLASH 
OPENING OCT. 10TH AT 

THEATERS EVERYWHERE 



CONTEMPORARY HIT RADIO 

JOEL DENVER 

Z93 DOWN BUT NOT OUT 

Hotlanta: 94Q Takes Lead, 
Power 99.7 Looks Strong 

After taking a look at Atlanta's spring Arbitron num- 
bers showing 94Q (WQXI -FM) leaping 7.0 to 9.1, Z93 
(WZGC) sliding 8.5 to 6.1, newcomer Power 99.7 (WARM - 
FM) improving 2.4 to 3.9, combined with the departure of 
Z93 PD John Young, you'd think General Sherman was 
torching the city again. Maybe that's why they call the 
town Hotlanta! 

In any event, the CHR situation 
jn Atlanta has been reshaped. It's 
the first time in recent memory 
when three CHRs have been going 
at it. 94Q is enjoying its biggest 
lead ever over Z93, and the third 
down book for Z93 (12.1 -9.8- 8.5-6.1) 
is also its lowest book in years. 

-4" Crowded Field 
Until recently there were many 

people, including myself, who 
thought Atlanta was one of the 
most underradioed markets in 
America in terms of competitive 
signals. With the recent changes at 
WARM, the growth at WFOX, the 
battle between Urban outlets 
WVEE, WAOK, and WEKS -FM, 
and some of the best scores ever 
turned in by WKLS, this city now 
has some of the hottest radio in 
America. 

"We cut back on the 
gold and used it more 
selectively. Simply put, 
we play the things they 
expect to hear on 94Q. 
You have to throw the 
research out the window 
and trust your own ears. 
We are really a sound 
station. 94Q is hip 
without being abrasive, 
soothing without being 
sweet." - Jim Morrison 

In adjusting for the changing 
market conditions, 94Q program- 
mer and 11 -year station veteran 
Jim Morrison admitted, "It has 
gotten really crowded here, and 
we've had to rethink our plans a 
bit. We're sort of going back to the 
basics. We do have less of an AC 
sound than in the past, except for 
our 'Jazz Flavours' show from 
8pm- lam." 

He focused on the station's suc- 
cessful nightly jazz block, which 
evolved out a regular Sunday even- 

; ing feature. While it has worked for 

Jim Morrison 

94Q, the feature isn't something 
Morrison said he'd recommend as 
a surefire feature for other CHRs. 

A Chemistry Lesson 
"This city and this station have a 

chemistry which has allowed our 
success with the show to happen 
over a period of time. Because it's 
an outgrowth of some longtime 
weekend programming, the people 
know it for what it is. 'Jazz 

Flavours' makes us unique, in- 
teresting, and, to some, strange - 
especially if they aren't from 
Atlanta and don't know how to 
define it. To our listeners, it makes 
us special. 

"It also impacted how we posi- 
tioned our music with Power 99.7 
coming on. We had to be careful 
not to stray from the image Jazz 
Flavours gave us in the rest of our 
dayparts. We can't be too repeti- 
tive, but we needed to liven things 
up a bit." 

Morrison went on to explain how 
he had examined the market and 
eliminated music which could be 
heard elsewhere. His reasoning 
was that such music, though famil- 
iar, could increase the burnout fac- 
tor for 94Q. "We cut back on the 
gold and used it more selectively. 
Simply put, we play the things peo- 
ple expect to hear on 94Q. You have 
to throw the research out the win- 
dow and trust your own ears. We 
are really a sound station. 94Q is 
hip without being abrasive, and 
soothing without being sweet." 

Decreased Urban Lean 
Well, sweet -sounding 94Q isn't. 

The station is smooth and persona- 
ble, with a noticeable decrease in 
the Urban flavoring it once had. 
But up the dial at Power 99.7, PD 
Steve Davis has the town talking 
and listening to his rock-oriented 
CHR approach. 

Bob Is On The 
Case At Z93 

A staffer at First Media for six years and PD at KUBEI 
Seattle for three years, Bob Case at age 27 is stepping into 
the PD chair behind John Young at Z93, a programmer and 
station many have admired and looked up to for many years. 

"John does have a good reputa- 
tion and a big one to overcome," 
noted Bob. He made this station 
cook for seven years, but the 
marketplace caught up with Z93 
from a performance standpoint. It 
had been Z's ballgame forever, as 
there had been little change in the 
CHR battle lines for ages. 

"Yeah, these are big shoes to 
fill, but some fresh blood and ideas 
will help Z93. After all," he ques- 
tioned, "how long can one person 
program the same station? Seven 
years is forever, and this job takes 
a lot out of you. I'm happy for John 
that he's got a career in production 
to expand into." 

Not Dead By A Long Shot 
Bob went on to discuss Z93's 

present situation. "To go from 
7.9 -9.4 in the June /July Birch 
tells me we aren't dead by a long 
shot. 940 slipped 10.4-8.1, and 
Power 99.7-dropped 3.3 -3.0. In 

my mind, WKLS is the one to beat. 
That's a fast train, but I predict a 
short-lived victory with their oldies - 
based presentation. If oldies are 
the staple of radio in 1986, we 
should sign off the air. It's non - 
progressive." 

Which leads to Bob's philosophy 
at Z93. "We are still going to put 
the music first. This is what people 
look to us for - the hits. And I 

mean the hits of 1986, not of five 
years ago. We aren't trying jam 
anything down people's throats." 

I asked Bob about the lack of a 

competitive promotion budget at 
Z93 over the last few years, and 
the fact that the station ran up to 

Bob Case 

14 units of spots an hour. "John's 
priorities may have been different 
from mine, but I know we will have 
additional dollars to support what 
we need to do. This is a committed 
company ready to make this a 
brand new ballgame. We are not 
about to sit here and be second to 
anyone. This may have been 
what's needed to light the fire. 

"We still have a cume of 
500,000 and only a handful of sta- 
tions in this country can say that. 
Radio charges money to advertise, 
but we don't sell ourselves effec- 
tively. We are going to do a better 
job of promoting ourselves than 
ever. I'm not sure people know 
what Z93 is anymore. 

"Taking this job is allowing me to 
get the shot at doing some things 
in radio I've only fantasized about. 
It's like starting over again. No one 
is timid about the changes; every- 
one is ready to kick some butt. 
We're simply going to rewrite 
some of the rules a bit." 

P. 'f 
Morning Team: 
Willis The Guard, 
Gary McKee, 
Yetta Levitt 

Middays: 
Craig Ashwood 

MD /Afternoons: 
Jeff McCartney 

6-8pm: 
Christie Tanner 

Jazz Flavours: 
Russ Davis 

Overnights: 
Karyn Harrison 

Weekenders: Cliff 
Smith & Scott 
Summerville 
(not shown) 

"We felt there was an obvious 
hole to fill," Davis noted. "Both 
940 and 293 were laid -back, Urban- 
sounding, and almost AC -ish in 
some dayparts. Meanwhile, WKLS 
was number one, partying and 
having á good time because they 
were almost the only place to hear 
any kind of rock at all. 

"So, it stood to reason Atlanta 
was dying for a rock-oriented CHR 
to go between what WKIS was do- 
ing and what 94Q and Z93 were do- 
ing. It looks like we made the right 
choice in our direction," he said 
proudly. 

Hit The Ground Running 
Davis acknowledged the impor- 

tance of putting a station on the air 
that sounded good from the start. 
"We did some intensive weeks of 
sitting down and going through 
what we were going to do, who we 
would be going after, and how we 
were going to do it. This helped the 
airstaff and the sales staff become 
intimately familiar with our pro- 

Continued on Page 107 
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HOT ROTATION 

Unlimited, "Smart' 
Dayparting 

Prevent airplay of 
specific songs in any 
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of weekdays. 

Shadow Categories 
MUSICSCAN can dynamically 
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overall program flow. 

Absolute Minimum and Maximum 
Rotation 

Don't allow songs to be hidden 
because they're difficult to play! Don't accept fast turnover 
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MUSICSCAN gives you 

precise control! 

OSTON 

26 Categories 
Each containing up 
to 9,999 songs! 

HELP WINDOWS 
More on- screen help than ANY other system. You can always cross reference your coding parameters while 

entering new songs. 

w 
WATCH MUSICSCAN SCHEDULE 

24 HOURS OF MUSIC 
IN LESS THAN 60 SECONDS! 
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us 
Over 600 Custom 
Format Clocks 

A separate format 
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Unlimited Packeting 
Create sub -rotations 

within your categories to 
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rotation of certain 
songs or Artists. 

Manual Scheduling Option 
Schedule one element at a 

time, or let MUSICSCAN schedule 
your currents...then manually 

select other categories! All of 
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are at your command at all times 
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MUSICSCAN IS A PRODUCT OF TAPSCAN, INC. 01986 
2100 DATA PARK, SUITE 202 BIRMINGHAM, AL 35244 

CHICAGO LOS ANGELES TORONT 

IN CANADA : 60 ST. CLAIR AVENUE EAST 1bRONTO, ONTARIO M4T 1N5 
PHONE: (416) 963 -9944 



CONTEMPORARY HIT RADIO 

Hotlanta: 94Q, 99.7 
Continued from Pade 105 

duct. At 3pm on March 5, we hit the 

groundg" 
No stranger to Atlanta - having 

been night rocker /MD /Assistant 
PD at Z93 - Davis's background 
also includes programming stints 
at KXX106 /Birmingham, WZNE/ 
Tampa, and Z106 (WZGO, now 

WTRK) /Philadelphia, as well as 
doing mornings at B96 /Chicago. 

"I went so far as to have manu- 
als put together explaining all 
situations and how to work it from 

a formatic point of view. Most of 

our jocks were from out of town 

and we had to orient them to the ci- 

ty, so we discussed what charac- 
teristics made Atlanta unique." 

Right Between Z93, 94Q 

"We explored where people go to 

have fun, shop, and recreate. We 

also probed into the Atlanta life- 

style and the attitude of the people 
toward different things. It was a 

great refresher for me, as I'd been 

away for a while." 

clod, 

14.0 
While 94Q tends to be personality 

jriented, especially in the morn- 

' mgs with Gary McKee and in after- 
noons with Jeff McCartney, Z93 

has long been known for its music - 

intensive approach outside the 

realm of morning man Steve Mc- 

Coy. However, Davis seems to 

have positioned Power 99.7 right 

between the two. 
"We axe-music-intensive but we 

have personable air talent. They're 
relatable - very one-on-one - no 

screamers. And all of them are 
very active in the town, so they 

know what they're talking about." 

Watching Reaction 
Coming into a market with a 

gameplan and then going ahead 
and executing it has some distinct 

advantages. While it's hard work to 

build a station from scratch. Davis 

confessed it was fun watching ev- 

eryone else react. 

"We're 75% current. The other 
25% is mostly recurrents, with one 

'oh wow' oldie featured an hour. 

This is the CD station for Atlanta. 
Over 85% of our music is digital, 
and the $5000 we spent to stock our 

library has been worth it. The lis- 

teners can really hear the dif- 

ference. 
"Z93 went on the air with the 

power slogans but quickly backed 
off. 94Q was the first to adjust its 

music, dropping the urban product, 
and really aimed the station 
through more outside promotion 
with a TV campaign. Everyone 
reacted to us, and we were also ag- 

gressive promotionally." 
Davis isn't kidding when he says 

promotionally active! "It's a re- 

quirement for each airstaffer to 

become involved with two promo- 
tional appearances a week. Some 

are paid, some aren't. While WKLS 

is also active, as is 94Q, we are hit- 

ting it just as hard, if not more so." 
When Power 99.7 signed on it 

gave away 25 trips for two for 

Liberty Weekend in NY, where the 

station had its own chartered boat 
in the harbor. Other goodies includ- 

ed lodging at the fashionable St. 

Moritz Hotel, dinners, tours, and a 

simulated mugging demonstration 
to help ensure the safety of the win- 

ners! "We didn't hand out cash 
since everyone else did. We felt our 

promotions would stand out more if 
they were lifestyle oriented," 
Davis said. 

Other Power 99.7 events included 
a trip to Moscow for the Goodwill 

Games and a singles night handled 
like a high school mixer but held at 
a local supermarket. Power 99.7 

took over the "Light Up Atlanta" 
promotion from 94Q. As the March 
of Dimes "Walk America" station, 
it turned in the biggest donations to 

that charity in the city's history. 

Gravy On The 
Mashed Potatoes 

Meanwhile, Z93 handed out 
$10,000 in cash; over at 94Q 

giveaways included cars and cash. 

Morrison tuned in on the details of 

his promotional attack: "It was a 

huge TV blitz. You couldn't turn on 
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WARM -FM VP /GM Bill Phippen 
& PD/ Afternoons Steve Davis 

Nights: Mel Cargle 

MD: Steve Wyrostock 

Mornings: 
Lon Thomas 

Late Nights: Kim Matthews 

4. 

Prodcution: Randy Reeves 

Middays: 
George Montiel 

Overnights: Frank Zayas 

News Director: Vikki Locke 

the set and miss our spots. We 

worked with Filmhouse and gave 
away over $50,000. 

"Sure, the incredible 'Free Mon- 

ey Birthday Contest' is a contest, 
but to me the contest is tertiary. 
It's a media campaign for call let- 

ter reinforcement and topof -mind 

awareness. It's also great exposure 
for the morning show, and it's a 

contest enabling you to expose your 

station personalities without 
alienating the non-contest listener. 

We used the campaign at the back 

end of the book to draw some atten- 
tion to our programming ad- 

justments. Frankly, it was the 
gravy on the mashed potatoes." 

94Q didn't have this great book 

on promotion alone, according to 

Morrison. "All of us added from 

10-40 hours a week to our time 
cards. We all dug in, and the 

results show it. To me, it's impor- 

tant that every member of the 

team gets time in the spotlight. 
When you come up with a winning 

book, the ultimate happiness is 

having everyone on the staff know 

without a doubt that the success 
was directly attributable to their 
efforts." 

Praise The Staff 
Davis is ready to heap the praise 

on his folks as well. "(VP /GM) Bill 

Phippen is the best GM I've ever 
worked for. No one is more sup- 

portive, compassionate, and ex- 

cited about what we do than him. 

Much of our success is because of 

confidence and support. - 

"I've also got to say that (MD) 

Steve Wyrostock is the best -kept 

secret in radio. He has fabulous 
awareness and an incredible set of 

ears. He loves music and has turn- 

ed PD gigs down so he can stay in- 

volved in music. 
"And then there's Randy 

Reeves, our production guy, who 

has played an integral part in our 

success. His promos have really 

helped sell what we do, especially 
in the early days with our 

imaging 

"It's a requirement for 

each airstaffer to 

become involved with 

two promotional 
appearances a week. 
Some are paid, some 

aren't." - Steve Davis 

Instant Van 
Now, what PD hasn't dreamed of 

going to his GM, asking for a high - 

ticket item, being told 'No prob- 

lem,' and having it all come 

through as promised? Davis relat- 
ed just such a story. 

"We needed a van for the sum- 

mer, and I was told to put a request 
in writing to the home office. The 

next day, via Federal Express, the 

home office sent a check for $14,000 

to make the purchase. Now, I call 

that commitment. I couldn'r ask 

for a better support system than 

we have." 
Morrison admits that Power 99.7 

is becoming something to deal 
with. "I wasn't surprised at the 

results over at Z93 and WARM. 

They went with the fresher ap- 

proach, and Z sounded stale. It was 

the way the deck was stacked and 

dealt this time around." 

Post -John Young 
Observations 

Naturally, Morrison also had 
some thoughts on Young's depar- 
ture to open a production house and 
the announcement of Bob Case as 
Z93's new PD. "New blood always 
adds fuel to the competitive fire. I 

wish Bob a lot of luck." 
I mentioned how Z93 has the 

heaviest commercial inventory in 

the market, and had spent the least 
promotional dollars lately. "We've 
traditionally been the most sales - 

oriented station in the market, and 
it hasn't hurt us," Morrison coun- 

tered. "The bottom line is product. 
Is it good? You can throw off suc- 

cess or lack of it to budget or spots 
or what -have -you, but the product 
is the end result." 

And what does Davis think about 
the changes over at Z93? "It'll be 

interesting times ahead. Z93's 

direction has been clouded, so 

there's a wait -and -see attitude over 
here. I expect they'll stay CHR, but 
I'm just moving on ahead with 

our gameplan. Nothing will detour 
our success." 

23JOVILL 5131,I3T21J 
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CHR PICTURE PAGE 

MOTION 
Kent Bailey moves up to Assistant 

MD /7pm- midnight from overnights at 
WPFM /Panama City ... WKZL/Win- 
ston -Salem hires Steve Sloan from 
WBLZ /Cincinnati for evenings ... Cat 
Thomas takes over MD duties from 
Don Brown at WXLK /Roanoke .. . 

Mark Todd moves crosstown to 
KHTR /St. Louis afternoons from KWK 

... WMMS /Cleveland appoints Rlcki 
Becker as Promotion Director . . . 

Neil Bradley is new OM at KWWW/ 
Wenatchee WA, switching from the 
FM to the AM, while Brian Hanline is 

now OM at the FM. 

With Gannett at the reins of KHIT/ 
Seattle, the lineup features John 
Ross in mornings replacing Andy Bar- 
ber, who moves to WIVY /Jackson- 
ville: Maureen Matthews, middays/ 
MD: Peter McLaine, afternoons; Jeff 
Chase, nights; and Chris Jeffries, 
overnights ... The new personality 
parade at KFIV /Modesto is morning 
man Paul Peterson from KHYT /Tuc- 
son, 10am -2pm /Assistant PD Russ 
Novak, 2- 6pm /PD Todd Fisher, 
6- 10pm /MD Carey Edwards from 

KZZP /Phoenix, 10pm -2am Vince 
Garcia, and overnights Baltivar. 

WJR /Detroit News Director Rod 
Hansen has been promoted to Man- 
ager /News & Information at WJR & 

WHYT, as Robert Schuman steps in 
as ND ... Some changes at WOKW/ 
Ithaca: Steve Wilkins leaves for morn- 
ings at KLAZ /Hot Springs, AR, and 
News Director Rob Pondisclo moves 
to WGSM /Long Island as afternoon 
anchor; Diane Ward is promoted to 
MD /overnights ... Ken Thomas, for- 
merly of WEZC /Charlotte, now does 
middays at WLGA /Valdosta, GA. 

HOT LEGS & HITS - Summer is nearly over. But to remind you of those balmy days, here's a shot of WCAU- FM /Philadelphia's third annual Hot Legs competition. Pictured are (l -r, front) WCA U's Bill O'Brien and Mike Frazer; (I -r, back) the venue manager, Arista's Jeffrey Backer, and WCAU's Billy Burke, Glenn Kalina, Jefferson Ward, and Donna Colubriale. 

KITS A SUZUKI! - Over a period of one month, 50,000 people entered KITS/San Francisco's "Outrageous Fun In 
The Sun Sweepstakes. " Personality Eric Raynard hands over the keys to the prize, flanked by the winner (I) and the 
local Suzuki dealer. 

EVERY STATION HAS ITS DAY - July 18, 1986 was officially proclaimed "WLOL Day" in St. Paul, MN. Mayor 
George Latimer praised the station for its contributions to the city and joined the morning team for donuts and coffee 
during a city park remote. Pictured (l -r) are WLOL's Roger, the Mayor, and morning team members Bob Berglund and 
John Hines. 

PEACE MARCH IN CHICAGO -AT40's Casey Kasem stopped by WLS 8 
WYTZ/Chicago to promote the "Great American Peace March" as it was 
passing through the city. During his visit, Casey was convinced to do both 
drive shows on Z95. Pictured (l -r) are Casey, WLS OM John Gehron, and 
Z95's Jan Jeffries. 

ROACH OUT AND TOUCH SOMEONE - Texans love their ZZ Top. To 

prove it, KHFI/Austin offered concert tickets in exchange for the most "dar- 
ing and disgusting feats." One particularly appealing (or repellant) stunt: a 

man dressed as a giant cockroach. He's standing between (l -r) News 
Director Steve Nikazy and morning host J. R. Edwards. Among the other 
performance artists were women who pushed peanuts down the street 
with their noses and a man who sat in a tub of live worms. 

RISE TO THE OCCASION - WTIC -FM co- sponsored a World Wrestling 
Federation show in Hartford. It was hosted by station personalities and in- 
cluded a large party for the performers and 50 winners. Pictured are after- 
noon pro Neil Jackson and wrestling pro Ted Otsini. By the way, Neil's the 
one on top. 

Ora Ora Ora Orr álralitTrtlraà 
.. iP1leLlì.a!/\aa.It.rXeil!° 

11. 

THE SPA WHO LOVED ME - WDTX/Detroit recently held a summer pro- 
motion where the listener who came up with the most creative name for a 
spa won a hot tub. The winning tag: "The spa who loved me. " 99DTX staf- 
fers and the winners' friends were on hand for the christening. Shown (l -r, 
standing) are News Director Cynthia Canty and air personality Mike 
Halloran. The winners are in hot water. 
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r From where you sit, do you 
know where you stand? 

Has Radio listened to your priority? 
What do they think? 
Where do you go? 

If you call AIR, these CHR radio music decision makers will listen. 
NORTHEAST 

n NLFFU`, WN1L 
LADE ANTHONY ECU 
IRUI:KIN -U TOM ANMSTRONG SLOP 

GENE PROVER WAWA 
BRUCE BOND 
JAY BRADY 
GUY PNOUILLARD 
RUSS BROWN 
TRUDY CHAMBERLAIN 
ROGER CHRISTIAN 
LORETTA CRAWFORD 
DOD DAYTON 
GARY DUNES 
MARK DYARDS 
PETER FALCONI 
DICK FEWNESS,' 
MICHAEL FRANCIS 
DROSS 11(005IMU 
DAVE GILLEN 
ROD HAMPTON 
WILL KAUFFMAN 
ANN KELLY 
SIEVE KELSEY 
BOB LEWIS 
JAMIE MARSHALL 
TIM MARTIN 
AIL; ATTHEWS 
J. cKAY 
DILL MENREATH 
DOC MICHAELS 
GARY MILLER 
TED MINIER 
TOM MITCHELL 
HALM NEYINS 
NICOLE 
TOM O'BRIAN 
SUE O'CONNELL 
DON O'SHEA 
JIM PAYNE 
GARY PELKET 
JIM PERRY 
JEREMY PRESCOTT 
DENNIS PROULX 
JIM REIT! 
RENFE RUTKOWSKI 
MARK ST. JOHN 
SANDY SANDERSON 
DILL SHANNON 
J.D. STADE 
BEN SMITH 
SALT SPECK 
JEFF STEVENS 
DAVE STRATTON 
RICK SWANN 
TOM TAYLOR 
RUTH IOLSON 
LISA TOMACCI 
TOM TUCKER 
HENRY n DEN HOOGFN 

FON WEIL 
IHOM YIIl1AMS 
RALPH NIMMER 
IENA YASNER 

WINK 
WERZ 
CKGI 
WALR 
CFGO 
W REN 
SELZ 
W5PR 
WNW 
WIGT 
W ERl 
UAp 
NAJ 

11000 

WKSE 
W WSW 
YUCK 
WEIR 
114 DG 
WOW 
GUY 

D I KZ 

KHI 
WAG 
SRSk 
W PEE 
W FIO 
S POT 
WIEN 
WSTY 
WELT 
IRS 

NILK 
N OVO 
VEGA 
HAUM 
WLLI 
ÿTU1 

rLO 
WAWA 
GEAR 
ACR 
WV)! 
YTLO 
YIMA 
W NW 
WHMX 
WKEE 
UPST 
SOLI 
WDLJ 
MOHR 
CFTk 

SOUTHEAST 
LYNDON O SNELL STYX 

CHRIS DAILEY AIVZ 

JERI BANTA WIRS 
DON DENSON WUKI 

SALI DROWN WHEN 

BOY CHRYSLER 
CAT COLLINS 

YHA, STEVE [ROCKFIT 
YNCY JACK DANIEL 

H STEVE DAVIS WARM 

LEO DAVIS 
1.111 JEFF DAVIS 
SLID PETER DELLORO 
WK. DENVER 

MIKE EDWARDS SOLO 

LESLIE FRAM WADY 
ROSER tAITHER PUB 

BOB HOLLAND WHOA 
J.P. UNTER Z 

JOHN HUTCHINSON SLOE 

IOM JACKSON WKSI 

STANTON JAY WILD 

JOE JOHNSON SLOE 

DON JOSEPH STIL 

DILL KELLY WJAD 

DOC KIRBY WINE 

KANDY ILUTCH SAPE 

FRANK LACOMBA WWOK 

LISA LANDAU WWTZ 

JEFF MCCARTNEY WUXI 

SCOTT MITCHELL VZYF 

JIM MORRISON WUXI 

NATE NORRIS VCKN 

DILL PHIPPS MOEN 

NARY ANN RAINENT WNW/ 

.TERRY ROGERS WA, 
MARK DAVID SAWYER WAIN 

MARY CATHERINE SNEED CONS 
RANDI SOMMERS SLAT 

BRUCE STEVENS WINO 

JEFF STONE Á15L 

MARK SUMMERS DIET 

DALE TAYLOR WJDO 

RANDY 'ANIMAL" TURNER SUDS 

JERRY SAID 8102 
FRANK WELSH YOU/ 

BRUCE WASHINGTON WOK 
SHANNON WEST SBLU 
RUSS WILLIAMS UKOR 
RAY WILLIAMS WLAI 

LEO WINDHAM WNW, 
UNDO WOOD YAPI 

STEVE YYEO'IOK 
DAVE TRIP. W6JY 

SOUTH 
IKINS 

JON IA 
RICK DAKNICKEI 
DICK BASCOM 
GARY BEACH 
ED BUDANAURO 
BRIAN CHASE 
MARK CHASE 
STEVE CLEM 
TRAVIS CONLEY 
BOBBY COOK. 

KEITH DAVIS 
5ELBY EDWARDS 
CHARLIE FOX 
RANDY FULLER 
MARCIE SUCRIAN 
RON HANEY 
Ñ.J. HARRIS 
EAL HUNTER 

J.J. JACKSON 
INDIANA JONZE 
MARK KELLY 
ROCKY KNIGHT 
BRYAN KRYSI 
JERRY LOUSTEAU 
LISA LYONS 
T.J. MCRAY 
JIM MORGAN 
BOBBY NOV05AD 
TOM PEACE 
HELENE FINA 
GARY Y. REYNOLDS 
MICHAEL Sr. JOHN 
SCOTT SEGRAVES 
JOHN S.M. 
CAT SIMON 
JOHN STEEL 
STEVE TAYLOR 
WAYNE WATKINS 
TERRI WEBER 
LEE ZAR 

MIDWEST 

SURI 
KZOU 
KROK 
RNBG 
SORI 
K IPS 
RRAV 
WYHY 
KRAD 
YRJT 
WYRM 
KJYO 
KHFI 
A HI 
RRAV 
RTKS 
RUN 

RSAO 
K L2B 
VENI 
KCIL 
YLRS 
KOIZ 
N10U 
WETS 
KETP 
WBBZ 
KSMB 
WITTY 
RDE 

ROLE 
YYNY 
ASMB 
KIPS 
KEZB 
KTUI 
STOUT 

WRNO 
RTUM 
AML 

DON ALLEN 
MIKE ANTHONY 

AUGUSTYN 
MITCH BAKER 
JAY FOOLEY 
KIM BRADLEIGH 
BUSTER BRADLEY 
KURT BRECHEISEN 
CHARLIE BROWN 
BOBBY CHRISTIAN 

CHUCK CRANE 

K MFY 
N EUN 
U REN 
KCMG 
YSPT 
URAU 
KOKO 
KJLS 
WZPL 
KTCI 
WES 

ISA D,EN;INL 
CATHY EVAN 
WALI ERBER 
MICHAEL J. TOAD 
BRAD FUNK 
KELLY GARNER 
STEVE GRAZIANO 
TOM GREEK 
KEVIN HAINES 
WALT HERMAN 
MATT HUDSON 
RAND,' HUGE 
RICK JAMES 
TRACY JOHNSON 
BOB JOHNSON 
PAUL JOHNSON 
BRIAN PETZ 
REED KITTRIDGE 
DOUG KOEHN 

GENE KUNTZ 
OREO LANCET 
BILL LEE 
PHIL LOCASCIO 
DENNIS MARTIN 
JEFF McCARTHY 
PAT MCCRUMMEN 
ROD MEYER 
ARIAN MICHAELS 
DON MICHAELS 
ARIAN MILLER 
JIM MOORE 
DAM NORTH 

GYNNY O'HARA 
LARRY OLET 
JACK OLIVER 
DAN FEARMAN 
KIM POOL 
KEVIN RADA, 
DILL RICHARDS 
MICHAEL RIGHT 
SHANNOK SCHAUER 
DAN SEEMAN 
VICKI SEVER -SHARP 
DIANE SHANNON 
RANDY SHERVYN 
STEVE SMITHERS 
JERRY STEFFEN 
GREGG SWEARERS 
MICHAEL T 

ANDY TWIN 
TONY WAITEKUS 
SIEVE WALL 
STEVE WEED 
TERRY WEINACHT 
NIKE WEIS 
KIM WELSH 

JACK CK ALEXANDER 

YZUR 
WOES 
WITZ 
NCI 
KOCR 
K URA 
KCMG 
HUM 
S %01 

KZIO 
WIEE 
YCPZ 
WBIZ 
KFR% 
MAZ 

KEPI 
WB1Z 

DD 
AMEN 
WITZ 
YDBR 
KLAN 
W OCL 
YYRZ 

KK XL 
KIPS 
SOLI 
RDWB 
RIMY 
ADM 

AXL 
KIM 
WORD 
ITKRA 
K EYN 
KVK 
MLUW 
U NCE 
PAL 
DSR 

WLOL 
KONG 
KIM 
KILLS 
RLZR 
YSPT 
YLOL 
S IPS 
KCMG 
YCIL - 

ILSKO 

K IT 
TOTER 
DUE 
EEE9 

FRAC 

mARK ALIEN PPLI 
IKE DADZIK KN. 

JON FARN. KMJK 
BILL BROOKS KGAL 
ROCK, F RNEITE KSZO 
BRIAN BURNS ND 

SAM C.O. KNOD 
TODD LAWMAN 10S,' 
KIRK CIIATI PUON 
CHARLES COO POEU 
GARY CUNNINGS KZPN 
DAVID DART KRPI 
JEFF DAVIS RYNO 

AARON DAY KII0 
DOUG ERICKSON SPKE 
TOM EVANS RITO 

STEVE GODDARD HID. 
SHANE GONZALES ARP% 
KELLY GORDON KIRS 
DARYL GUSHIA CHOI 
BOB HARLOW KATI. 
STAN HOLDEN KAM 
RANDY JAY PIMA 
SCOTTY JOHNSON KROH 

CASEY KEATING KPLZ 
JOAN J. LANGAN K210 
CONNIE LINDELL KDON 

CHUCK MARTIN KRIM 
LARRY MAKIINO KOMA 

CHUCK MATHESON AIM. 
PETE MAY KAMO 

JAY McCALL KOZE 
EE DANN METZGER PRE 

MAX MILLER WIG 
CAROLYN MOYER KSFM 
KEITH NAFTALY KNEE 
STEVE MAOAMUM, KMJR 
KEN PAIGE ROW 
FRIC PARKS KOHL 
DAVE PAVLETICH KWK 
MIKE PRESTON 85110 
MARK ROMAN PVFM 
RUSS ROUNTREE RIMO 
GENE SANDBLOOM RIIS 
DAVE SHAKES 1550 
RICK SHANNON [KEG 
MICHAEL T. SHISHIDO KIKI 
ROBIN SILVA KUSS 

DOB STEVENS K09Á 
LYLE STEVENSON KILLS 
STEVE STUCKER KNMO 

RICH SUMMERS 8110 
JAY lAYLOR KLUC 

PUL THOMPSON KVI 
SCOTT THROWER ARMO 
GARY WEINSTEIN KATO 

RON WEST KINK. 

GREG WILLIAMS PCA0 
JOHN WILLYARD KRIM 
PAUL WILSON KJO 

And within 9 days, you'll know where you stand and who stands 
with you. Call Alan Smith at (301) 964 -5544. 

AIR ... The fastest, most reliable way to impact CHR radio! 

r WEEK #5 

L 

AIR Priorities WEEK #5 
Listen to the selections listed below. 

in your responses to AIR at 301-964 - 

TITLE 

Decide if each has the potential to attain Top 40 or Top 25 in the R &R National Airplay Chart Then call 

5544. Deadline for CHR response is 6pm. Wednesday. September 17, 1986. 

THE NEXT TIME I FALL 

TASTY LOVE 

DOWN AND COUNTING 

ROOM WITH A VIEW 

WORD UP 

ARTIST 

PETER CETERA with AMY GRANT 

FREDDIE JACKSON 
CLAUDJA BARRY 

JEFFREY OSBORNE 

CAMEO 

LABEL 

Full MoonIWB 
CAPITOL 
EPIC 

A &M 

ATLANTA ARTISTSIPOLYGRAM 

AIR (Active Industry Research) is a nationwide network 

of program and music directors who assess CHR music 

for artist managers, producers and record companies. 

iM Active Industry Research P.O. BOX 1136 COLUMBIA, MARYLAND 21044 301 - 964 -5544 

*1986 Active Industry Research, Inc. 



AOR 

STEVE FEINSTEIN 

GIANT STEPS 

Spring Success 
Stories Far And Wide 

I take a special delight in writing about the smaller markets where many of the big -shot programmers of to- morrow are honing their chops. So, onward - to the stories behind some of the dazzling debuts and impressive 
inroads made by rock radio in the spring Arbitron. 

WKLT: 6.2 -14.6 
GM/PD Chuck Poet attributes 

WKLT /Kalkaska's best book in 
four and a half years of AOR to fac- 
tors such as moving the station's 
tower 12 miles doser to the metro, 
dumping a long-time "98 Rock" 
slogan in favor of "98 WKLT," and 
restructuring the oldies library to 
include more depth from key art- 
ists, particularly softer acts such 
as Steely Dan and Traffic. 

Poet favored "flashy, rather 
than expensive" promotions, such 
as liming winners 250 miles to De- 
troit for ZZ Top and Van Halen 
shows. Listeners qualified for the 
latter trip by sending in photos of 
what they look like when they wake 
up in the morning. The winner sent 
a snap of his wife sitting on the 
toilet. 

For hipness and heritage, the 
station's fourth anniversary party 
was emceed by John Sinclair, 
former head of Ann Arbor's legen- 
dary '60s radical group, the White 
Panthers. 

WIBA: 10.3 -13.8 
Along with attaining WIBA -FM/ 

Madison's highest 12+ share in the 
station's 17 -year history, PD Jack 
Mitchell reports, "I shot a 49 in golf 
the week the book came out." 

On the green, his good fortune 
was due to a new five -iron. On the 
airwaves, he says 'IBA-FM bene - 
fitted from a bevy of current prod- 
uct by "evergreen" AOR acts such 
as the Moody Blues. Mitchell cut 
back on recurrents, which he said 
were being used to attract teens, in 
favor of emphasizing older mater- 
ial. Complaints that listeners 
wanted more variety inspired him 

to double the library, though he 
says it's "still nowhere near the 700 
or 800 titles that many AORs are 
running " 

Qualifiers in a key -song contest 
stopped by an auto dealer to pick 
up their keys along with tickets to a 
minor league baseball game, 
where an '86 Mustang was given 
away during the seventh- inning 
stretch. 

WIBA -FM, first in adults 18+ 
and men 25-54, now faces competi- 
tion from WMAD, which switched 
from AC back to an eclectic AOR 
mix midway through the book. 

KRNA: 4.9 -10.3 
Visibility from staying in the 

public eye - "We do remotes from 
our van in the dual cities (Cedar 
Rapids -Iowa City) almost every 
day," says MD Steve Kosbau - 
contributed to KRNA's mega -move 
in its first full sweep as an AOR. 

KRNA, which Kosbau says plays 
about 55% currents, got national 
publicity from a bet with KROQ /- 
Los Angeles when the University 
Of Iowa played UCLA in the Rose 
Bowl. The Hawkeyes lost, so 
KROQ latenighter Poorman got a 
free trip to Iowa City. 

WOUR: 10.1 -10.6 (#1) 
WOUR /Utica welcomed new 

owner Rick Devlin with its first #1 
12+ showing in 13 years of AOR. 
Peter Hirsch, with 'OUR since '75 
and PD since '83, credits the sta- 
tion's success to elements such as 
better commercials from using 
character skits more often and a 
first -time WOUR Lifestyle Show 
just prior to the book. All the full- 

Peter Hirsch Brian Taylor 

11O /R&R FRIDAY, SEPTEMBER 12, 1986 

time jocks, except for one four - 
year staffer, have been at the sta- 
tion for at least eight years. MD 
Tom Starr is a 12 -year vet. 

WOUR countered new CHR 
WNYZ's car giveaways with a 
"Vacation Of Your Dreams" prize - one week anywhere in the world 
the winner chose and $1000 spend- 
ing money. For three and a half 
weeks, the station read randomly 
chosen birthdays over the air each 
hour. The first person with each 
birthdate who called had a chance 
at the grand prize. The ultimate 
winner chose Maui. 

KJOT: 12.4 Debut 
KJOT, second in 12+ and tops in 

men 25-54, switched to AOR in Oc- 
tober '85. It's Boise's first rocker 
since KIDQ bailed out in late '84. 
PD Dave Stone says any local resi- 
due of sales stigma against the for- 
mat was washed away by the cred- 
ibility of the veteran sales staff on 
KJOT's Country sister AM. 

Though KJOT's music is auto- 
mated through BPI's services, all 
jocks are live. Also, Stone says the 
four -five currents an hour, which 
range from Roy Buchanan to Quiet 
Riot to Tina Turner, are added 
locally. 

The station stayed away from 
big -bucks promotions while watch- 
ing a local AC spend $200,000 and 
drop in share. Visibility came from 
the J -Van and J -Bird mascot hand- 
ing out prizes to cars sporting one 
of 26,000 station stickers distributed 
in five weeks. 

WKQQ: 11.1 -14.4 
For its best share in three years, 

WKQQ /Lexington "pumped the 
programming at 25-34s by increas- 
ing `Oh wow' oldies such as Do 
You Know What I Mean?' and 
`Low Rider,' " says MD Rob Ellis. 
The number of currents an hour - 
five - stayed the same. But Ellis 
reports that he aged the music, 
moving the oldies back ten years 
and deemphasizing the 1980 -85 era, 
which only gets one slot an hour. 
Metal was taboo - 'KQQ said no to 
Ozzy, Quiet Riot, and AC /DC. The 
hardest it rocks is Triumph, David 
Lee Roth, and Van Halen. 

Other adjustments included add- 
ing 30- minute commercial -free 
sweeps every hour and lowering 
the spot load from 12 to 10 units. 
The station passed on major con- 
testing this time, after a big -bucks 
song -of- the -day giveaway in the 
fall failed to improve ratings. 

WAPL: 11.6 -14.9 
Being #1 is business as usual for 

WAPL /Appleton, which has been 

HOWTO 
COPE WITH 

THE UPS AND 
DOWNS OF THE 

RADIO 
BUSINESS 

BUY Q107..TORONIo'S MOST 
CONSISTENT, CONTEMPORARY 

RADIO STATION. 
Look at the numbers, hum Spring l96. to Spring 1986, 0107 is the only Toronto station to show a constant and consistent growth .. anyway you lookat tr, 

.11107ei. .m, 

This CILQ -FM (Q107)/Toronto sales brochure is one of the better pieces 
we 've seen lately. The cover illustration has the Q107 kangaroo jumping 
higher than the creatures wearing competitors' call letters. Graphs on the 
brochdre's inside pages show Q 10 7's steady gains in weekly hours tuned 
(average quarter hours) and weekly circulation (cume). 

on top since spring '83. The big 
news is its highest 12+ share in 11 
years of AOR. 

When PD Brian Taylor came to 
town to interview for the job 18 
months ago, he asked people at a 
shopping mall what they thought of 
'APL. He was told it was the sta- 
tion that plays "acid rock" and 
"swears on the radio." Since then, 
his mission has been to broaden the 
base. 

Recent trip giveaways address- 
ed events other than only rock con- 
certs, Taylor explains. A trip to Rio 
for an optimal view of Halley's 
Comet and a "Vacation A Day In 

Bill Pugh 

The Month Of May" campaign the 
included treks to the Kentucky 
Derby and the Indy 500 illustrati 
his point. 

On the air, "Apple Jams" of 304 
minutes sweep at least three guar 
ter- hours. Most of those hours in 
elude five currents. 

Taylor is quick to share the lime 
light with the entire staff. "We 
have a strong GM (Susan Knaack) 
who has a lot of faith in me and be- 

lieves in what I do. Also, Al Peter- 
son is the kind of consultant who 
works for you, rather than vice 
versa." 

It all adds up to a happy Apple, 
which is "billing more than any 
station in the history of the 
market," according to Taylor. 

WXLP 10.1 -12.3 
KFMH 1.1 -3.3 

GM Bill Adams has been at 
WXLP /Quad Cities since 1969, and 
calls 'XLP's gain the result of "an 
ongoing evolution of an old -line 
AOR into a mainstream, adult rock 
station. 

"There isn't a piece of the station 
that we haven't changed," says 
Adams of the move to reposition 
the station as more appealing to 
1844 females and 25+ males. On 

Continued on Page 112 
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Spring Success Stories 
Continued from Page 1 10 

the former front, 'XLP trails CHR 
giant KIIK by only three points - 
versus a 28 -share gap a year ago. 

A "97X" slogan became "97 
'XLP," a lightning bolt logo was 
trashed, jock delivery is more up, 
and a new TV spot features staged, 
"man on the street" interviews 
with yuppie types who have made 
the switch to 'XLP. 

Morning man /Assistant PD 
Gene Olson made national noise 
during the spring when he got lis- 
teners to donate 1500 pairs of shoes 
to beleaguered Imelda Marcos. 
Alas, delivery of six pairs sent to 
Hawaii was refused. 

Down the road, alternative 
KFMH /Muscatine scored its best - 
ever numbers, coming in third with 
men 18-34. 

KISW: 4.7 -7.5 
Assistant Manager Beau Phillips 

doesn't claim that extraordinary 
innovations were responsible for 
KISW /Seattle's rebound from a 
6.2-4.7 drop last book. "We got 
stung in the winter by Arbitron 
when, at the same time, Birch had 
us consistently rising," he notes. 
Indeed, the winter book looks like a 
sampling anomaly; KISW was 
down to a meager 16 share in its 
men 18-24 core then, yet this time it 
registered over a 40 share in that 
demo. 

What also counted this time was 
KISW's 15th anniversary celebra- 
tion, which included a listener par- 
ty with appearances by a lineup of 
superstar guests. Phillips also ac- 
knowledges that the format rises 
and falls according to the music 
available. "We were dealt a real 
strong hand with the new Journey, 
Stones, and Van Halen, as well as 
good baby bands. Also, let's not 
forget that rock 'n' roll tends to 
sound better in sunny weather." 

WLNZ: 1.5 -7.5 
After debuting as a modern rock 

station last summer, WLNZ /Lans- 
ing moved into the mainstream 
early this year. Ex -WIOT /Toledo 
MD Rick Van Gil joined as PD 
after the spring book. He's added 
more album depth and is stepping 
out on new artists such as the Rain- 
makers, Smithereens, Great 
White, and Timbuk3. 

"Michigan State is here, and we 
want to be a lot fresher than the 
Classic Rock station (WMMQ)," 
he explains. He's countering 
'MMQ, which has a 9.0 12+ and 
leads in key demos, with even 
greater album depth. "We get 
great calls every time we play 
something like 'Achilles' Last 
Stand, "' says Van Gil. 

WKDF: 9.8 -12.3 
Way to go, Mr. Bill (Pugh), PD 

of WKDF /Nashville. 'KDF's high- 

Bruce Wheeler Dan Belford 

est 12+ in three years was a mere 
tenth of a point behind first place 
WSM -FM. A June /July Birch has 
'KDF improving 17.2 -17.8 and 
Country 'SM -FM in the nines. 

WKDF's book promotion guar- 
anteed to give away "$103,000 In 
Cash And Cars" and was executed 
in two stages. First, an "Amazing 
Money Game" awarded $103 a pop 
to players who had dollar bills with 
serial numbers containing 
numerals jocks rolled from a pair 
of dice. The next phase gave away 
six cars in six weeks to people who 
qualified by registering at a dealer 
and then calling when their names 
were read on the air. 

Musically, 'KDF added some 
classics in middays and PM drive 
while continuing to play four -five 
currents an hour. 

Pugh lauds the airstaff for its at- 
titude. "You can give away all the 
Porsches in the world, but if your 
airstaff isn't a working unit, you're 
going to miss out on something 
somewhere. Everybody here un- 
derstands that to get people to 
cume us, we must promote the sta- 
tion outside of what we do on the 
air. Jocks don't stand in line for 
overtime pay." 

By the way, there's a sign on 
'KDF's control room wall that is 
one of the best I've seen in that set- 
ting. It reads, "This is the big 
time." 

WKRR: 7.8 Debut 
There used to be this myth, you 

see, that AOR was soft in the South. 
Forget it. Look at WKRR, which on 
January 1 became Greensboro's 
first AOR since WKLZ opted for 
CHR in '84. WKRR, a sister station 
of Dick Broadcasting's WKDF, 
soared to a #2 12+ finish in its first 
book. 

"The community embraced us," 
says PD Bruce Wheeler. He claims 
an average of 20,000 calls a month, 
with an overflow of 30,000, substan- 
tiate "the obvious hole for AOR" 
indicated by a study the Research 
Group conducted prior to the sta- 
tion's sign-on. 

Wheeler describes 'KKR as a 
"library-based AOR" that plays 

Jeff Murphy 

three currents an hour and no 
metal whatsoever. Promotional 
firepower included heavy TV and 
billboards, a secret -song promotion 
that gave away $10,000 at $92 a clip, 
and an ongoing "10 -in-a -row or 
$10,000" guarantee. Concert tie-ins 
have ranged from providing free 
parking for the first 500 cars at a 
ZZ Top show to arranging for visu- 
ally impaired persons to receive 
free tickets for obstructed view 
seats at a Bob Seger gig. 

WWCT: 16.0 -18.1 
Jeff Murphy. Remember that 

name. PD at WWCT /Peoria since 
1983, he's taken the station 
7.4 -10.3- 13.0 -16.0-18.1. It's been #1 in 
the last two books. The 18.1 is its 
best 12+ in ten years of AOR, and 
only a tenth of a point shy of the 
highest share ever scored in the 
market. You can add second in 
cume and over a 60 -share in men 
18-24 to the list of Murphy's ac- 
complishments. 

His theory on WWCT's preemin- 
ence? "In the '60s, an old -line AC 
was dominant. In the '70s, it was a 
CHR. Now it's us." 

This spring he adopted two pri- 
mary slogans he felt would capital- 
ize on his CHR competitor's vul- 
nerabilities - its high repetition 
( "Not the same songs every time 
you turn on the radio ") and lack of 
oldies depth compared to WWCT 
( "Just taking those old records off 
the shelf'). Designed to play to 
people working during the day, 
they worked like a charm. Calling 
it a "programmer's dream," Mur- 
phy says people at promotions spit 
back the lines. 

W wcr did a co-promotion with 
the local NBC affiliate in a nation- 
wide contest that awarded a "Mi- 
ami Vice" walk-on to the winner. 
Out of thousands of qualifiers, 
guess where the winner hailed 
from? Peoria. 

Murphy is an unabashedly con- 
servative music programmer. In 
non -trendy Peoria, he feels cross- 
overs from the likes of Tina Turn- 
er, Peter Cetera, Belinda Carlisle, 
and the Monkees allow him to 
reach the broadest audience possi 

Commercial Radios Most Successful Two-Hour Weekly 
New Ape /Spacemuslc Program) 

#1 25 -49 
#1 25 -54 in Seattle and Anchorage ... again! 

Growing numbers in Chicago, San Francisco, Minneapolis, 
Phoenix, Milwaukee, San Antonio and more! 

Is New Age music right for your station? Consult the 
expert in the field. See you at Radio '86 - Marriott. 

FRANK FOREST, PO Box 44, MITI Valley, CA 94942. 
(415) 383 -STAR 
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ble. He's admittedly slow on more 
progressive AOR acts, even those 
with a national consensus such as 
R.E.M. and David & David. 

WIXV: 13.0 Debut 
Q: Why did PD Bill Weston 

choose St. Patrick's Day weekend 
as the time to switch WIXV from 
CHR to AOR as "I -95, Nothin' But 
Rock 'n' Roll ?" 

A: So the station's anniversary 
will always fail on what he says is 
the biggest party weekend of the 
year in Savannah. 

Response to the market's first 
AOR in seven years has been along 
the lines of "Please don't change 
back on us," says Weston, former- 
ly MD at WGRQ /Buffalo. He's aid- 
ed by MD Virgil Thompson, a Sa- 
vannah native. Consultants Burk- 
hart /Abrams were signed late in 
the book. 

Promotions included sponsoring 
"Boogie Boat" river parties and 
giving away an "IROQ and Roll 
Camaro" and a $17,000 4x4 truck. 
Playing four currents an hour, the 
station came in #3 12 +. 

WPDH: 10.8 -15.1 
Notching its highest -ever 12+ 

was a perfect way for WPDH/ 
Poughkeepsie to celebrate a dec- 
ade of rock 'n' roll. PD Stew 
Schantz, a six-year station vet, 
says, "We returned to our roots, 
appealing more to 25-40s by playing 
more classics and fewer currents." 
WPDH now spins five currents an 
hour, down from seven a year ago. 

WPDH prepared for the book 
with an in -house music test that 
confirmed the strength of local hits 
such as Russ Ballard's "Voices." A 
prebook "Roofathon" had the 
morning team sit on a 7- Eleven 
roof for three days to raise $25,000 
for MD. During the book, a trip to 
Hawaii was given away through a 
bumper sticker- spotting contest. 

WRQK: 6.4 -9.5 
"People here have the freedom 

within parameters of the format to 
be more than 'time and temp'ers. I 
encourage them to be topical and 
keep up with current events in 
Ohio," says Dan Belford, who was 
named PD as the book started. 

That isn't just idle chatter. Three 
cheers to 'RQK for doing features 
such as afternoon business and 
sports reports (both sponsored) 
that Belford says most people look 
to the community leader AC for. 
Also, on Friday mornings Belford 
dubs himself the "Peerless Pigskin 
Prognosticator" and predicts high 
school scores. 

Adding more oldies (Kinks, 
Beatles, Animals) in mornings 
while still playing five currents an 
hour, getting out in public so listen- 
ers can "see who they're listening 
to," and holding an annual suntan 
contest also contributed to a #1 

showing in men 25-54. 

WKQZ: 8.2 Debut 
A switch from Country to AOR in 

February made WKQZ Saginaw's 
first AOR since WHNN defected to 
AC three years ago. With Detroit 
heavy Paul Christy as part-owner 
and PD, 'KQZ plays six currents an 
hour. Assistant PD Brian Maloney 
claims no other station in the mar- 
ket plays local artists, so 'KQZ so- 
licits tapes from area musicians 
and mixes them in with acts such 
as Bob Seger and Ted Nugent on 

"Hometown Heroes /Michigan 
Rock" weekends that have receiv 
ed TV and newspaper coverage. 

KEZO: 11.1 -14.9 
After eight years of A0$ 

KEZO /Omaha is looking at its best 

12+ along with #1 ranks in mm 

18 +. 25-54, and even 35 -44. Brun 
McGregor, PD since March '84, re 
ports an increase in time-spent -lis. 

tening from 11.1 to 13.9 hours. 
KEZO's spring promotion gave 

away a CD player every day for 

days through a song -of- theday 

contest. "Rather than give away 

two or three automobiles that pee 

pie feel they have a snowball's 
chance in hell of winning, we gave 

away something high -tech that 

people had 92 chances to wia" 
AOR- slanted cuts were used (Din 
Straits' "Ride Across The River," 
rather than "Money For Nothing ") 

because McGregr. said he "want- 

ed to make a statement about a r 

music: we're the station that plays 

other cuts from albums." 
A humorous "Take your patents 

to meet Ozzy Osbourn" contest 
was a twist on tying in with a heavy 

metal concert. It was sold to par- 

ents as, "If you don't like Ozzy 

yourself, you can take your kids." 

Listeners qualified when they 

heard Ozzy yell, "All aboard! " The 

winner received limo service, din 

ner for four, and a backstage photo 

opportunity with Ozzy. 
KEZO. plays six-séven currents 

an hour. McGregor says he gives 

fresh, new acts at least two spins a 

day rather than the minimal play 

alotted by more timid program- 
mers. "I treat the Smithereens or 

Timbuk3 the same as I do a new 

song by Peter Gabriel or David Lee 

Roth. I'm a tough nut, and we'd 
selective about what we play. But 

when we play something, we give it 
God's honest chance to prove 

itself." 
McGregor's receptive to new 

music and keeps an eye on local 

college stations. "I don't want to be 

caught napping," he explained. "I 

want to be accessible to all kinds of 

rock 'n' roll. 
"You make your ratings on a 

daily basis by being a consistently 
quotable station, whether it's be 
cause of a a Rodney Dangerfield 
drop-in or being on top of some 
thing like CDs." 

More Debuts 
WFXR /Charlotte's modified 

Classic Rock mix (it plays about 
four currents an hour, says PD Bob 

Chrysler) netted a 5.5 debut, while 

WXRC in outlying Hickory main 
tamed a 2.2. 

A newly created metro, Coast- 

al North Carolina, resulted in 

WZYC /Atlantic Beach capturing a 

7.7 and WXQR /Jacksonville scor- 

ing a 2.5. 
WEGR /Memphis returned to 

rock in early May and racked up 

an 8.2 through word -of -mouth and 
favorable newspaper coverage. 
The station plays three-four cur- 
rents an hour. Howie Castle just 
joined as PD. 

Former WLAV -FM /Grand 
Rapids Promotions Director Mike 

Thomas signed on AOR at 
WYMG /Springfield, IL in Febru- 
ary and grabbed an 8.9. The Burk- 
hart /Abrams -consulted station 
plays five currents an hour, and 
received 80,000 entries for a '55 

T -Bird giveaway. 



7:1 

To Our Friends 
At 
KBCO... 

Thanks! 
We had three great years together, 
with you folks ending up #3 

overall in Denver. Now that our 
agreement has concluded, we at 
Jhan Hiber and Associates have 
moved on to another Denver 
client. However, we will always 
have fond memories of our 
mutual success. 

Wishing you all the best, 

JHAN HIBER & ASSOCIATES 
26384 Carmel Rancho Lane, Suite 202, Carmel, California 93923 (408) 625 -3356 
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REED AT THE 'ROO - The Los Angeles leg of Lou Reed's tour included a stop at KROQ. From left: RCA West Coast Promotion Manager Jeffrey 
Naumann, PD Rick Carroll, personality Jed The Fish, Reed, Assistant PD Scott Mason, and local rep Greg Phifer. 

AOR PICTURE PAGE 

everme¡, 
VICTORY IS SUITE - Honeymoon Suite and WLLZ/Detroit staffers ham it up after a benefit softball game that raised nearly $800 for the Leukemia Foundation. Standing (I -r): WEA's Rodd Culp, a station client, Assistant PD Jim Pember- ton, the band's Johnnie Dee, midday man John O'Leary. and AE Roland Trombley. Middle (l -r): Promotions Assistant Dan Koti. morning man George Beier, PM driver Bob Bauer, and Production Director John Bailey. Front (l -r): the band's Dave Betts, Gary Lalonde. and Derry Grehan. and Promotions Director Michael Isabella. 

r 

RUMBLE IN BOSTON TONIGHT - Backstage after WBCN's eighth Rock & Roll Rumble (a two -week battle of local bands) are (l -r) SPIN magazine's Bob Guccione Jr., 'BCN Creative Services Director David Bieber, former 'BCN W Peter Wolf, VP /GM Tony Berardini, PD Oedipus, MTV's Alan Hunter, and Mn' Marketing's Donna Fiordelisi. This year's winning band was Gang Green; previous participants in the Rumble include 'Tit Tuesday, Face To Face, Del Fuegos, and recently signed New Man (Epic) and Down Avenue (RCA). 

DENVER ON ICE - Icehouse's Denver stop finds (l -r) the group's Bob Kretchmar, KIMN's Rhetta William, the band's Iva Davies, KBPI MD Lynn Wells, and Chrysalis's Geina Horton and Roger Mayer all smiles. 

NEW ACQUISITIONS AT THE SYRACUSE ZOO - WA QX (95X) Morning Zoo members Chris Rivers (far left) and Lisa Walker welcome sportscaster Roger Springfield (second from left) and meteorologist Wayne Mahar to the Zoo. 

GTR ON 'IVY - GTR's Steve Howe (left) and vocalist Max Bacon (right) visit WIVY PD Tom Evans on the day of their world premiere concert in Baltimore. 

7F RaCK,JAZ 
KKCY'S BIRTHDAY BASH /BENEFIT - KKCY /San Francisco celebrated its first anniversary with a listener party that raised $3200 for a local food bank. Seven live acts played, including Dan Hicks and Chris lsaaks. VP GM Bruce B/evins (right) hands over a check to a food bank rep. 

WALSH GETS LOOPED - Rock 
star and aspiring DJ Joe Walsh filled 
in for vacationing WLUP /Chicago 
afternooners Steve Dahl and Garry 
Meier for a week. Walsh played 
guitar on the air and took calls from 
fellow artists such as J.D. Souther. 

K- ROCK'S BANNER DAY - Van Helen's Michael Anthony (left) and Sammy Hagar hold up one of many WXRK ban- ners listeners brought to the group's Meadowlands concert. The best banner -maker was taken backstage by K -Rock to meet the band. 
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STEPPENWOLF STEPS OUT FOR 
STARVIEW 92- WHTF Promotion 
Director Deb Turner gets wild with 
Steppenwolf front man John Kay 
after a recent York cnnrnn 



It's Post Time The Hottest Race In Tow 

The Neil Bogart emör à boratories 
for Children's Cancer Research 

presents 

Night 
allhr Races 

III 

Friday - November 14, 1986 
Pavilion of the Stars -Hollywood Park 

Our Honorary Chairperson: 

Ms. Bette Midler 
Executive Council: 
Michael Ameen Jackie Applebaum Carole & Burt Bacharach Nancy & Bruce Bird Steve & Zaida Bedell Mema Braun Veronica & Ernie 

Chambers Marcie & Nell Diamond Suzanne de Posse Marie Everett Judy Feder Carrie & Jeff Franklin Gil Friesen Sandy Gatlin Lynda 
& Peter Guber Sherry Lensing Marlene & Allen Lenard Mary Micucci Ron Meyer Jerry & Ann Moss Longine Postal Sydney & Tom 
Ron Marcia Medavoy Ross Marri Jean & Leonard Rosa Fred & Cindy Sands Joanne & Gil Segel Donnie & Joe Smith Abe Somer 
Nancy & Jeffrey Stern Joyce Bogart Trabulue Ann Van Bobber Cory & Michael Wellman Jane & Jerry Weintraub Joyce & Bob Wilson 

Beth Zimmerman Director, West Coast Operations 

1986 Commemorative Ad Book Rates 

"Winners Circle" 

"Triple Crown" 

"Jockey Club" 
"Champions" 
"Turf Club" 
Half Page 

Quarter Page 

Double Exacta 
Exacta 

s15,000 - Horse Sponsorship /trophy and special recognition at the 
event /table for 10 especially decorated /4 color full page ad/ 
commemorative plaque at the Laboratory 
$10,000 - 4 color full page /table for 10 in the "Inner Circle " / 
commemorative plaque at the Laborator, 
$7,000 - 4 color full page /table for 1 

$5,000 - 2 color full page /2 dinner tickets 
$2,500 - full page black & white 
s1,500 
$1,000 
$500 SPACE RESERVATIONS CALL (213) 656 -9876 

$250 Placement Deadline - October 3rd 

You can be a part of the cure ... Let's win the race to beat cancer! 

The Neil Bogart Memorial Laboratories 
8272 Sunset Blvd. 

Los Angeles, CA 90040 



COUNTRY 

LON HELTON 

Spring Arbitron Revisited 
Once again it's time for our quarterly look behind the 

spring Arbitron numbers. Featured are some of the more 
hotly contested races, in addition to a peek at some of the 
factors which affected the results. "T" in the tables below 
indicates a tie in demo rankings. 

Major Northeast Markets 
12+ 2554 (Rank) 

W '86 Sp '86 W86 Sp la 
WBOS /Boston 2.6 2.8 12 8 
WHN /New York 2.2 3.0 15 11 
WXTU /Phil. 3.6 3.8 7 T6 

WBOS: Analyzing this station's 
performance is definitely a case of 
reading between the lines, or at 
least beyond the 12 +. 

Though this book's 2.8 is a tenth 
off WBOS's best-ever book (a 2.9 in 
fall '85), it is light years ahead of 
that book in the key demos. WBOS 
did much better 25-54, showed 
cume increases, and ranked top 
five in prime dayparts 35-54. This 
was despite a rather bleak showing 
in the last Arbitrend of the spring 
sweep. 

PD Mark Tudor told me the sta- 
tion has undergone some changes 
of late. "We've put some guts into 
the station with the oldies. We're 
playing more recent gold, we ex- 
panded the oldies base, and we've 
'countrified' the music a bit," he 
said. "We've spent a lot of time 
educating our audience about 
country, and felt it was time to 
spread out musically." While that 
has been accomplished with oldies, 
Tudor added the station has not yet 
expanded its current base. 

Asked about WBOS's stronger 
adult showing, Tudor credited the 
success to consistency. "The mar- 
ket has changed quite a bit, and be- 
ing stable helps both in maintain- 
ing an audience and with sales. 
Clients know what 'BOS is and that 
we're not going to change. That, 
plus the good showing in the target 
demos, has made it a good sum- 
mer, business- wise." 

WHN: The last time WHN was in 
the 3s was spring of '79 - and that 
was a 3.0, just like this time. So the 
legacy left behind by Doubleday 
and PD Neal Mullins to new owner 
Emmis and new PD Gary Havens 
isn't bad. It also must have been 
nice to inherit the Mets broadcasts, 
since the team is leading the Na- 
tional League East by 20 -some 
games. (At the least, WHN staffers 
can hope to fall into some decent 
playoff and perhaps World Series 
tickets.) 

Many of WHN's people have 
been there a long time - long 
enough to have gone from Storer to 
Mutual to Doubleday to Emmis in 
less than ten years. I'm sure 

- they're looking forward to getting 
on with the show, as going through 
ownership changes can be tough. 

New PD Gary Havens (R&R 
8-22) is an admitted believer in and 

fan of personality radio. It will be 
interesting to see how he and VP/ 
GM Rick Dames go about raising 
the visibility of the only Country 
station in the nation's largest 
market. 

WXTU: The 3.8 12+ number 
garnered by WXTU is a new all- 
time high for this unheralded Coun- 
try outlet. It was the best 12+ 
showing for a City of Brotherly 
Love Country station since WUSL 
debuted in the fall of '81 with a 4.0. 
(As a footnote, it should be men- 
tioned that WUSL went from that 4 
to 2.6, 3.3, and then 3.0 before 
dumping the format.) 

WXTU featured a "Cars and 
Cash" promotion during the 
spring, handing out more than 
$92,000 in prizes, including four aut- 
omobiles. Congrats to GM C.J. 
Jones, PD Bob Young, and the en- 
tire staff. 

Atlanta 
12+ 

w '86 sp '86 
2554 (Rank) 
W '86 Sp 86 

WYAY 4.6 6.1 7 T4 
WKHX 6.2 5.3 5 8 
WPLO 1.2 1.2 16 16 

WYAY: "How do you spell Coun- 
try in Atlanta ?" is the question 
which is being answered "C -O-U- 
N-T-R-Y 106" by listeners on that 
station's promos. In the spring Ar- 
bitron, that's also the way a lot of 
people filled out diaries in what 
may well be the site of the nation's 
most intense Country radio battle. 

For the first time since turning 
Country in June '84, WYAY beat 

WKHX in both 12+ and 25-54. Ac- 
tually, it was the first time Y106 
beat WKHX in either category. 
"The important thing is we beat 
the combo 25 -54," says WYAY OM 
Bob Neil. 

He continued, "When I got here, 
I felt we eventually would beat 
'KHX; it was just a matter of how 
long it would take. I feel personali- 
ty radio will win over the other 
ntype of format every time. How- 
ever, it takes time to build it and 
for the audience to catch on to it. 
But once they do, it's very difficult 
to unseat you. We're very proud of 
our morning show (Rhubarb Jones 
and the Zoo crew), which is second 
in the market 25-49 and third 25-54. 

"We all know the battle is just 
beginning, but there are a lot of 
Country listeners here. Atlanta's a 
big market, and it can support two 
Country stations. I think having 
two aggressive stations doing bat- 
tle is good for Country radio and 
the industry. A standalone FM in a 
market with no competitors might 
take a conservative approach with 
new artists. A station carving out 
its own niche may be more inclined 
to try new music and artists." 

WKHX: Across the street, 
WKHX's 5.3 is the lowest number 
for the station since it debuted with 
a 5.3 in the fall of '81. Historically, 
WKHX has always done well in the 
spring, which may add reason for 
concern at the station. 

Changes there in recent weeks 
have included adjustments in the 
station's backannounce policy. In- 
stead of sweeping three records, a 
liner is read over the intro of the 
second record. This is followed by a 
no-talk segue between records two 
and three. The "Continuous Coun- 
try" line is not being used much 
anymore, and produced sounders 
have been added for spice. 

GEORGIA GOODWILL - It was a party to celebrate Southern Tracks' 
comedy album "Lewis Grizzard Live/Goodwill Tour: From Moreland to 
Moscow" for the nationally syndicated columnist/humorist/author. Left to 
right are Project Producer Bill Anderson, WWRK/Elberton, GA MD Dave 
Davis, Grizzard, and independent promoter Wade Pepper. 
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LOOKIN' SHARP - WJAC & WK YE /Johnstown, PA said hello to Anne 
Murray backstage following a local concert. Gathered (l -r) are KEY -95's 
Big Jim Burton, PD Jack Michaels, GM Sandy D. Neri, Capitol Records' 
Jack Snyder, Murray, and WJAC's Bob Belz. 

WPLO: WPLO has not contribut- 
ed as much to the combo as had 
been hoped there, with its second 
consecutive 1.2 and 16th showing in 
the target. One piece of good news 
there is that the market's Country 
share is on the rise once again. 
Following an all-time high of 13.9 
last spring, the share dropped to 
13.6 in the fall and to an even 12 in 
the winter '86 before rebounding to 
this book's 12.6. 

Cincinnati 
12+ 25454 (Rank) 

F 15 Sp '86 F-85 Sp '86 

WUBE 7.8 9.2 1 1 

WUBE: The light in the sky you 
see when facing Cincinnati is pro- 
vided by PD Mike Chapman. One 
year ago, in the spring '85 Arbitron, 
his station's 12+ was 4.2 and the 
25-54 rank was ninth. Look at 'em 
now. 

The spring '85 book was the last 
one for Country competitors WSAI 
and WXKF, which had a combined 
12+ of 4.4 before bailing out of the 
format prior to the start of the fall 
survey. Interestingly, the Country 
share then was an 8.6, lower than 
the latest 12+ pulled by WUBE. 

In a recent conversation, Mike 
noted that WUBE's dramatic rise 
in demos in the fall book was fol- 
lowed by a similar rise in national 
and regional money. The station 
became an automatic buy for 
many advertisers because of both 
the demo numbers and format ex- 
clusivity. 

That brought us to an interesting 
theory about why one station is do- 
ing better today than the combined 
three a year ago. Once a station is 
alone formatically and its numbers 
rise - especially in the target - it 
generates dollars it did not get to 
hold onto when it was waging a for- 
mat-competitive battle. Once that 
fight is over, the station can use the 
extra money in its war against the 
rest of the market. It is then able to 
attract new listeners to the station. 
The key is making sure a portion of 
those extra dollars are spent pro- 
moting the station. 

Mike added that he thought there 
might be one or two more points 
left for WUBE to gain. Such an in- 
crease could put the station on top 
12 +. This is a lofty goal, but is 
WUBE's next one nonetheless. 
"We're not doing anything tricky 
or magical," said Chapman. "We 

have a clean, exciting station with 
a good morning show. No secrets, 
just good, basic radio." 

Dallas 
12+ 

W '66 Sp '86 
2554 (Rank) 
W '86 Sp 16 

KPLX 6.9 7.3 2 2 

WBAP 6.5 6.9 5 3 

KSCS 5.5 5.7 4 6 

KPLX: KPLX continued an 
amazing climb which 'las taken it 
from 4.6 (W '85), 5.3 (Sp '85), 6.1 

(Su '85), 6.0 (F '85), 6.9, (W '86), to 
this spring's lofty 7.3. In case 
you're wondering, the largest 
share earned by a Country station 
in (at least) the last decade in 

Dallas was the 8.9 rung up by KSCS 
in the spring '81 ARB. 

Congratulations to VP /GM Dan 
Halyburton, PD Bobby Kraig, and 
the rest of the staff on a tremen- 
dous job. 

WBAP: Kudos also to WBAP PD 
Bill Mayne and the staff of one of 
the few AMs still doing excep- 
tionally well. Besides ranking num- 
ber two 25-54, it's fourth 12 +, 
fourth 25-49, and sixth 18-49. 

Granted, a big signal doesn't hurt, 
nor does having the Texas Rangers 
in the thick of the pennant race for 
a change. Nonetheless, it's mighty 
good for an AMer these days. 

Lest you think Texans haven't 
discovered FM yet, be aware that 
KPLX ranked third 12 +, second 
25-49, third 18-49, and fourth 18-34. 

Continued on Page 1 18 

CHOWIN' DOWN - Never one to 
miss a free meal, Jim Glaser (r) is 
shown at the Ethnic Food Festival 
following an appearance at the coun- 
ty lair. With Jim is KRVN/Lexington, 
NE PD Charlie Brogan. 
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THE SECOND HIT SINGLE FRO 
THEIR CURRENT BEST SELLIN 

ALBUM "FOUR FOR THE SHOW' 
Produced by JERRY KENNEDY FOR J.K. Productions, In 

If you have not received your Stotler Brothers and Jerry Kennedy interview 
album kit, please call Mercury Records at (615 244-3938) 

t 
rf/ 

PolyGram Records 



PROGRAM DIRECTORS: 

the 

SELECTOR° 
System will make 
your life easier 
...and your 
station sound 
better than ever! 

Meet the SELECTOR music scheduling system - 
the most powerful tool available to the radio profes- 
sional. Software that provides consistency, variety, 
balance and control -far more effectively than any 
system you have ever imagined. 

SELECTOR can make your station sound con- 
sistent, from day to day and daypart to daypart. 
It ensures variety in the sequence, and makes a 
playlist sound much larger than it is. It allows you 
to balance your sound in ways that will appeal to 
your target audience. And, it gives you control of 
the sound of your station. 

SELECTOR: the revolutionary system that con- 
tinues to set the standards in computerized music 
scheduling. 

For more information, call or write, today. 
Mention this ad and get one month free. 

RADIO COMPUTING SERVICES, INC. 
One Chase Road Suite 206 
Scarsdale. New York 10583 
(914) 723 -8567 
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SIGNING ON THE DIRT - The Nitty Gritty Dirt Band signed a longterm booking agreement with Monterey Artists' 
Nashville Division. They've also recently renewed their contracts with Warner Bros. Records and the Chuck Morris 
Entertainment Co. Toasting the treaties are (l -r) Monterey Artists' principal partners Fred Bohiander and Dan Weiner, 
NGDB's Bob Carpenter and Jimmy lbbotson, Manager Chuck Morris, NGDB's Jeff Hanna, and Monterey's Steve Dahl. 

Spring Arbitron Revisited 
Continued from Page 1 16 

KSCS: KSCS appears to have 
steadied in the mid to upper fives 
12 +, but has suffered a bit in the 
target. Itseems to have righted 
itself after a couple of bouts with 
the mid -fours a little over a year 
ago. 

New in the mix for sister stations 
WBAP & KSCS is a change in GMs 
which saw President /GM Warren 
Potash retire after 12 years. Re- 
placing him is John Hare from 
crosstown CHR KTKS. Dallas 
market watchers feel the stations 
need to be more aggressive promo- 
tionally to keep the AM on top 
while the FM challenges KPLX. 
Should be interesting. 

For a more in -depth look at what 
these stations are doing and how 
they sound, check out the Country 
column in the 8-29-86 issue of R&R. 

Detroit 
12+ 2554 (Rank) 

W '86 Sp '86 w '86 Sp '86 

wwww 2.9 3.5 12 8 
WCXI 1.6 1.0 26 24 
WCXI-FM 1.9 - 13 - 

Here's another case of beating 
your competition and then buyin' 
'em. Golden West sold WCXI -AM & 
FM. In the middle of May, the FM 
became AC WNTM. The Country 
AM was bought by Shamrock to 
team with W W W W, creating both 
an offensive and defensive weapon. 

The good news is W4's 3.5 was 
just a tenth off the best 12+ it's had 
in two years. The bad news is 
WCXI suffered its worst book in 

. almost eight years. Also, W4 is a 
tad softer 25-54 than in previous 
books when the 12+ was in the 
mid -3s. 

WCXI is separately programm- 
ed and staffed from W4. The FM 
has remained consistent with its 
pre -merge sound while the AM 
skews a bit more traditional. 

Kansas City 
12+ 2554 (Hank) 

44"86 Sp '86 W '86 Sp '86 

WDAF 11.6 8.5 1 2 
KFKF 8.1 7.9 2 1 

WDAF: Has FM competition 
finally caught up with this power- 
house? It's really too early to tell, 
especially since WDAF took a ma- 
jor "hit" once before (7.7, Sp '84) 
and rebounded with a succeeding 
11.4- 10.5 -10.7 -11.1 -11.6. 

Notable here is KFKF's unseat- 
ing of WDAF from number one 
25-54. WDAF has occupied that 
throne in 15 of the previous 16 
sweeps. 

Just as noteworthy is the fact 
that the spring 7.9 may prove that 
the winter 8.1 was no fluke for 
KFKF, which had previously rated 
a series of 12+ numbers in the 
fives and sixes. 

KFKF: An important factor in 
KFKF's rise was that it finally 
found the programming stability it 
sorely needed. This was provided 
by Cliff Blake, who hung around 
for a couple of books before being 
transferred to Sconnix's Classic 
Hits Miami outlet (R&R 8 -29). 
KFKF has been through four PDs 
in a couple of years, no doubt 
leading to an inconsistent sound as 
each new PD added his personal 
touch. Such inconsistency tends to 
unsettle an audience, even if sub- 
consciously. 

WDAF has been hurt in the cume 
department lately, dropping from 
second the last few books to fourth 
this time out. KFKF ranked sev- 
enth in cume this book, and is doing 
a good job of keeping its listeners 
around a long time. 

Keep an eye on this market ; the 
battle is heating up. 

Los Angeles 
12+ 2554 (Rank) 

W '86 Sp '86 W '86 Sp '86 

KZLA 1.9 2.5 7 10 
KLAC 1.4 1.2 24 27 

Malrite's had this pair for two 
books now, but in a market like Los 4r 
Angeles it's still too early to tell 
what kind of effect any changes 
have had. 

The FM, while not full-blown 
personality, is decidedly more 
foreground in jock approach and 
uptempo in its music than it was in 
the past. The FM TV spots for the 
book were the "More Music, Less 
Bull" ads with the jock whose vo- 
cabulary is limited to "Yup" and 
"Nope." 

The AM, with morning personali- 
ty Gerry House, didn't really get its 
TV advertising campaign on the 
air until late in the book. KLAC, us- 
ing the Filmhouse Direct TV cam- 
paign, gave away more than 
$70,000 in cash in about a month. 
The money was given away in 
chunks of $10,000, $15,000, $20,000, 
and $25,000. TV viewers were in- 
vited to listen on Thursday morn- 
ings at 7:15, when Gerry would 
read a date. If that date was a 
listener's birthday and that listener 
was the right caller, he got the 
bucks. 

Every market is tough, but L.A. 
may well be the toughest in which 
to make a quick impact. A true pic- 
ture of how KLAC and KZLA are 
doing may not be available until 
the fall '86 book is issued. 

Something to look at more close- 
ly, though, is KZLA's .6 rise in 12+ 
while the station fell 25-54. Stuff like 
that'll drive you to work for Thom 
McAn. 



PART II 

NASHVILLE THIS WEEK 

SHARON ALLEN 

Publishers And Promotion 
In last week's column on Publishers and Promotion, 

we looked at the way some publishers utilize in -house pro- 

moters. This week we'll look at publishers who use inde- 

pendents or are not involved in the promotional effort. 

Peggy Lamb has been a copy- 
right administrator at Oprytand 
Music Group, formerly Acuff - 
Rose, since 1975. Recalling the 
days at Hickory Records when 
Acuff -Rose had five fulltime pro- 
motion people, Lamb said, "The 
feedback we got from radio was 
helpful to the A &R department. It 
included information on what radio 
liked or wanted, and helped deter- 
mine regional needs." 

Cost Is A Factor 

Bob Montgomery, a veteran pro- 
ducer and music executive recent- 
ly appointed to Tree Publishing as 
Director of Creative Services, is 
very selective about the promotion 
Tree gives to a recording of one of 

its songs. 

NASHVILLE 
IN MOTION 

Herman and Ed Harper formed the 

Harper and Associates booking agen- 

cy. Formerly with Don Light, they will 

continue to book Southern Gospel 

groups. Their new address is: P.O. 

Box 120376, Nashville, TN 37212 

(615) 329 -4816 ... Leslie Salzillo- 

Schmidt is the new Professional 

Manager for Milsap Music/Lodge Hall 

Music ... Carol Ann Earle is now 

Administrative Assistant for Dick 

James Music . Mary Dawson will 

be handling press relations on tours 

for Management Offices ... Dr. Peter 

Wernick of Hot Rize has been 

elected the first President of the Inter- 

national Bluegrass Music Associa- 

tion of Owensboro, KY ... The fol- 

lowing have signed booking agree- 

ments: Judy Rodman and Riders In 

The Sky join Buddy Lee Attractions; 

Mike Ragogna and Steve Mosto, the 

Almost Brothers, and Ray Price to 

the Halsey Company. Mel Tillas also 

renews with Halsey ... Newly signed 

to management agreements are Keith 

Whitley to McFadden Artists Cor- 

poration and Lyle Lovett to Chuck 

Morris Entertainment . . Signing new 

label deals are: Scott Carpenter to 

West Records and "Hoot" Hester to 

MSR Records . Songwriters inking 

publishing agreements include David 

Roberts, who re -signs with Unichap- 

pell Music (BMI) in a co- publishing 

agreement, and Cindy Jordan to Mc- 

Cracken Music Group, Inc. 

By Katy Bee 

ing, Fox said, "It's one hell of a 
strain on the publisher to bear all 
the burden. We're obligated to pay 
independents when we hire them. 

Peggy Lamb 

"It's a very expensive proposi- 
tion," he says. "We do a certain 
amount of it, but it depends on our 
involvement with the artists, how 

close we are with the producer, and 
how much business we do with 

them." 

Although Tree has had staff pro- 

motion people in the past, it cur- 

rently does not employ any. Mont- 

gomery says the economics are 
prohibitive now, but concedes, "We 

are having to get more involved 
because of the labels dropping in- 

dependent promoters. We think it's 
better to use independents because 
we get more bang for the buck." 

Jerry Crutchfield, Sr. VP & Di- 

rector of Operations at MCA Music 
Corp., has used independents in the 
past. But in the wake of current in- 

vestigations of independent promo- 
tion, Crutchfield notes, "The MCA 

company has adopted the policy of 

no independents, and that extends 
to our publishing operation as well. 

"Good, vigorous indie promotion 
can be helpful to the labels and the 
artists, but I don't feel a songwrit- 
er's career benefits from it unless 
it's a really great record." 

You Gotta Do It 

Noel Fox, professional manager 
for the Oak Ridge Boys' Silverline- 
Goldline Publishing, said, "We, as 
a publisher, have to get involved to 
promote our songs. Our writers 
can't just write something, put it 

out, and hope it sticks." Fox cau- 
tions, though, that while indepen- 
dent promotion can really help, a 
publisher remains at the mercy of 

a label. Fox points out, "If a label 

backs off a priority record, your in- 

die won't do you any good. Continu- 

Jerry Crutchfield 

But when a label takes a long time 
to pay us royalties, we end up get- 
ting caught in a cashflow prob- 
lem." 

Fox explained that there's a 
complicated structure for paying 
copyright royalties to the artist/ 
songwriter. "Labels hold royalties 
in reserve for many months. It 
takes us a long time to collect the 
monies. A publisher is six months 
away from collecting the first pen- 
ny from its recording." 

For many small publishers like 
Silverline- Goldline, in -house pro- 
motional operations are a luxury. 
Fox laments, "It's expensive to 
hire a competent promotion per- 
son. Good people don't work 
cheap." 

Last week, Welk Music Group 
GM Bob Kirsch stated, "You make 
more of your money from perform- 
ances than from the mechanicals 
- unless you've got one of the top 
20 or 25 acts to sell. It's very impor- 
tant to us to get as many radio per- 
formances on a record as possi- 
ble." 

And, as Jerry Crutchfield men- 
tioned earlier, most record com- 
panies are no longer using in- 

dependents. Those two factors may 
indicate that a more active promo- 
tional role for publishers is on the 
horizon. 

ANY WAY YOU LOOK AT IT - 
KXX Y/Oklahoma City staffers were 

ecstatic that Ronnie Milsap (second 
from left) agreed to put a KXXY 

sticker on his bus. But neither PD 

Clay Daniels nor personalities Nate 

Webb and Mike Owens had the 

heart to tell Ronnie he was putting it 

on upside down. 

PIT STOP ON 1.92 - Bandana lead 

vocalist Lon Wilson (r) stopped by 

WLWI/Montgomery to visit with 

afternoon driver Don Day (I) and 
MD /midday personality Greg Mos- 
in go. 

BITS & PIECES 

Bowen To Produce Oaks 
The Oak Ridge Boys gathered at 

BMI with new producer Jimmy Bowen 

to address press on their new musical 

direction and squelch continued ru- 

mors of their split -up. After a year of 

solid concert bookings, they plan to 

take four months off to record their 

next album, which will be out in early 

1987, with the MCA label head. 

Spokesman Joe Bonsai' explained 

that the new product will be more 

meat and less flash for the veteran 

group. 
"Who's the boss ?" Not Spring - 

steen, but Steve Wariner, as he sings 

the new theme song for ABC -TV's 

successful show of that name. The 

song, "Brand New Life," was produc- 

ed by Larry Carlton and recorded at 

Carlton's 335 Studio in Hollywood. 

Keith Whitley's current album 

"L.A. to Miami" has been reborn. RCA 

has stripped in three new songs, 

"Hard Livin'," "Homecoming '63," 
and "Ouittin' Time," produced digitally 

by Blake Mevls. The original eight - 

song album contained covers of "On 

The Other Hand" and "Nobody In His 

Right Mind." 
RCAINashville Division VP Joe 

Galante says of the new additions to 

the Whitley album, "The Strait and 

Travis hits, although proving our song 

direction correct, cost us our next two 

single releases. We believe in Keith 

and this project too much to drop it 

and move on to another album. Thus, 

our decision is to maintain the project 

with three new potential singles." 
Uh, make that two, Joe. Shortly 

after our conversation with Galante, 

the new Con Hunley single, "Ouittin' 

Time," appeared on our desk. When 

you're hot, you're hot. 

Carl Perkins has returned from a 

weeklong "All Star Caribbean Cruise" 

aboard the S.S. Norway. The celebrity 

trip was taped by Dick Clark Produc- 

tions for a sports /variety television 

special to air next January. .Upon re- 

turning from the adventure, Perkins 

was surprised to find an overseas 

package. It was a beautiful, acoustic 

custom guitar with silver inlay and a 

heart- shaped sound hole. He first saw 

it in London while taping his HBO 

special last year with George Harri- 

son, Ringo Starr, Eric Clapton, and 

Dave Edmunds. It was from them, 

signed, "To our rockabilly buddy." 

Perkins is told there are only three like 

it in existence. It now has a special 

place in his Jackson, TN home. 

It's round two for T.G. Sheppard 

and fan clubs. Besides his established 

club in Nashville, headed by Nancy 

Van Putte, he launches another - 
T.G. Sheppard's Folgers Racing Team 

Fan Club. Folgers members receive a 

racing cap, coffee cannister, an of- 

ficial race team photo, and member- 

ship certificate. What'? No coffee 

mug ?! 

It's no ordinary house that Janie 

Frickie calls home in Lancaster, TX. 

The storybook farmhouse was recent- 

ly dedicated as a Texas National Land- 

mark by the Texas Landmark Histori- 

cal Society. 
The 150 -year -old structure was 

once occupied by western sheriff Pat 

Garrett in his early years. Since mov- 

ing into the country home outside Dal- 

las, Frickie and husband /manager 

Randy Jackson have completely 

renovated it. 
Chet Atkins recently filled in on 

"Prairie Home Companion" for vaca- 

tioning host Garrison Keillor. Instead 

of the usual chitchat, the soft- spoken 

guitar master concentrated on the 

music. 
Besides being a fan and frequent 

guest on the public radio show, Atkins 

has produced an album with Keillor. 

Minnesota homespun hero Keillor 

wrote most of the original songs 

himself, which center on his new mar- 

riage. 
Just thought you'd like to know! 

Di íTiaks DISCOVER DIGITRAKS 
Discover how stations like Z -9g Atlanta and WWNK Cincinnati have harnessed 

the power of digital music technology to promote themselves the DigiTraks 

"Power Package" Now with over 120 distinctly different cuts .stingers, 

sounders, grooves their ID's and promos cut through the dial like a knife. With 

the Synclavier, analog & FM synthesizers and top session musicians, DigiTraks has 

produced the most powerful, sophisticated package on the market. If you'd like to 

hear the clean, crisp highs and solid, firm lows found on the "Power Package" call 

Marcus Graham for a demonstration tape. Discover DigiTraks! 

3110 Roswell Road Suite 218 Atlanta, Ga. 30305 (404) 237 -3919 
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ADULT CONTEMPORARY 
Oar 

WBUF's Graduation Day 
WBUF /Buffalo stunned the market this spring when it 

leaped from fourth 12+ (6.6, fall '85 Arbitron) to first place 
with a 10.8, defeating longtime market dominators, full- 
service WBEN and Easy Listening WJYE. While WJYE 
remained second with a 10.0, WBEN plummeted to a 6.6 
and was beaten soundly by WBUF in every adult demo, in- 
cuding 35-64. Only WJYE defeated WBUF in an adult 
demo, finishing first 35-64; 'BUF was second. WBUF's 
success was echoed in the spring Birch. 

In all fairness WBUF has had 
respectable ratings all along. In 
fact, a couple of years ago the sta- 
tion was third overall, triumphing 
in the major adult demos. But this 
time it was different. PD Jay Mey- 
ers has been at the helm for a year 
and a half, and he talked about 
'BUF's graduation from "just one 
of the FMs" to Buffalo's radio 
leader. 

To appreciate the significance of 
' BUF's feat, a look at Buffalo radio 
history is in order. "Compared to 
national trends, AM was still a dom- 
inant medium in the market until 
this last book," Jay said. "Last fall, 
WBEN had a 13 -share, while most 
of the FMs were doing 5s and 6s. 
This seems like a funny statement 
to be making in 1986, but this is the 
first time that the top three stations 
in Buffalo are FMs : WBUF, 
WJYE, and Country WYRK." 

WBUF also garnered an all-time 
high in cume and TSL, with figures 
that, again, historically were re- 
served for the big -gun AMs. 

Windowdressing 
Said Jay, "This company has 

been in the market with this radio 
station doing FM AC since early '82 
- and doing very well. By 1983 
WBUF had grown to about a 7 

share. Then, in the next couple of 
books, it began to slide again. The 
company apparently realized at 
that point that WBUF had matured 
about as much as it could as a 
background music station. It was 
time to essentially bring it out of 
the closet. Over the years WBEN 
and, earlier, WKBW (now WWKB) 
had been the Buffalo radio stations. 
There was room and time for an 
FM to become that entity. It need- 
ed a little windowdressing, but was 
absolutely ready to happen. We 
were the right radio station at the 
right time." 

Part of the ' windowdressing" in- 
cluded doing more active promo- 
tion with the air personalities, run- 
ning a couple of direct mail promo- 
tions, and plugging into appropri- 
ate concert tie -ins. 

Jay said, "The hottest weekend 
of the summer was when we gave 
away tickets to the Monkees con- 
cert. We had an exclusive with the 
promoter and gave away tickets 
before they went on sale. Those are 
the kinds of things that are perfect 
for us to do." 

Musically, WBUF is a very tight, 
mainstream, '60s- oldies -based, 

music -intensive radio station. Ex- 
tremely research -oriented, 'BUF 
uses The Research Group to test 
music and conduct other perceptu- 
al studies. Jay says the station has 
now emerged as the station per- 
ceived as playing the most music, 
best oldies, and other positive 
music imaging. 

Though the format is tight, Jay 
makes sure it is not overly restric- 
tive for the air personalities. "I 
preach to all my jocks that a for- 
mat is simply a guideline and is 
meant to be broken by brilliance," 
said Jay. "If they have something 
brilliant to do, and they're sure it 
Ls brilliant, then they should do it, 
and not avoid doing something 
good because of format restric- 
tions. On the other hand, if they 
don't have anything brilliant, a 
format can tell them exactly what 
to do so nobody gets into any trou- 
ble." 

Improvements in jock presenta- 
tion were a direct result of WBUF 
becoming more community and 
promotionally involved. Said Jay, 
"Just by the mere presence of all of 
the stuff we're dong, they end up 
sounding brighter and more into it. 
There are simply more things to 
talk about." 

What Happened To WBEN? 
Jay speculated, "WBEN has to 

wonder right now where the cume 
went. Their TSL was essentially 
unchanged while their cume went 
from 1'17,000 to 168,000. I can't un- 
derstand that. I didn't believe they 
were a 13 -share station last fall, nor 
do I believe they are a 6 -share sta- 
tion now. I think in reality they're 
someplace in between and will be 
back in the fall, if for no other rea- 
son than that their sports program- 
ming will kick in - Bills football 
and Sabres hockey." 

Though Jay believes WBEN will 
be back, he doesn't think it will be 
at 'BUF's expense any more than 
he thinks WBUF is responsible for 
'BEN's decline. "WBEN is the sta- 
tion for news and information; they 
have a strong image in those de- 
partments. We have a very strong 
music image. People listen to us 
for different reasons." 

Jan Meyers, valedictorian 

A Look At The Competition 
Jay said that until recently all of 

the competition has really been 
from AM stations, including 
WBEN, WGR, and WWKB. Now 
there's an FM competitor as well. 
Said Jay, "WGR's FM, which was 
WGRQ, tried to come head -to-head 
with us last spring and failed. Then 
it changed calls to WRLT - it's a 
homegrown light FM similar to 
WLTW /New York. I would say that 
if you talked about absolute direct 
competition, they'd be the closest 
because maybe 50-75% of our play - 
lists match. But it's hard to say 
whether they're direct competition 
against us or against WJYE, or in- 
deed filling a hole right between us. 
With our rapid growth in the 
spring, WRLT grew right along 
with us. It could be a product of FM 
growth in general. 

"Frankly, I'd love to see WRLT 
continue to grow without hurting 
us. Without them, all of our com- 
petitors are back on the AM dial 
I'm a big believer that the hardest 
switch for listeners is from AM to 
FM or vice -versa. If we have an al- 
ternative competitor on the FM 
dial, in the long run that's going to 

Stan Roberts Fred Klestine 

After 20 Years,. Still #1 
While I was talking with PD 

Buffalo's remarkable success 
story about 'BUF morning man 
personality Fred Klestine, who 
one in their dayparts. 

It seems both Roberts and 
Klestine were number ones in the 
same dayparts 20 years ago at the 
same station - WKBW, now 
WWKB. 

Roberts has been doing morn- 
ings for 25 years in Buffalo except 
for a two -year period, 1968 -70, 
when he worked at WHDHIBoston. 
From 1961 -68, Roberts was with 
WKBW, and then did mornings at 

crosstown WGR during its finest 
hour, from 1970 -82. 

In 1982, he joined WBUF. Said 
Jay, "Being a legendary personali- 
ty, he gave the station credibility it 

Jay Meyers about WBUF/ 
, he related a fascinating 
Stan Roberts and midday 
currently are both number 

seriously needed. Now what's hap- 

pened is that he's rebuilt the situa- 
tion to where he's beaten all the 
stations he used to work at. Here 
he is, over 20 years later, still with 
the number one station. But this 
time it's on the FM dial." 

A similar scenario is true for Fred 
Klestine. Jay continued, "Fred was 
also with that 'KBW lineup from the 
'60s, which included Stan and 
now- WNBCINew York personality 
Joey Reynolds. He's been doing 
radio in and out of Buffalo since 
around 1957. 

"The great thing is that they both 
work so hard and are so plugged in- 

to the station. Stan may be the best 
morning man I've ever worked with. 
He knows how to think in the way of 
the radio station. He's not looking 
for other avenues to put things in. 

Stan understands this is a music 
station and that he must pick and 

choose the right places to do his 
stuff, and then get out of it. He 

does a great job of self- editing. 
"It's a definite advantage that 

these guys worked at youth- orient- 
ed stations for so long. You could 
say they had the opportunity to 

grow up with their audience without 
having to force it. They just experi- 
enced the natural transition that the 
audience went through." 

For fun, we got some "then and 
now" photos of these popular per- 
sonalities. Enjoy. 
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help us, not hurt us, toward the 

continued growth of FM in this 

market." 
Jay pointed at another factor he 

believes is responsible for WBUF's 

success. "Some of our gains have 

to be directly attributed to some 

of the losses 'KB has suffered 
through various changes, including 

gradual moves away from music 

toward a full- service /talk image. 

They have talk in middays now, 

and Talknet and Yankees baseball 
at night. They used to be a direct 
competitor." 

The Future 
As WBUF looks to the future, 

Jay points to some positive signs. 

"I'm encouraged that the top three 

sharing stations we've seen in Ar- 

bitron's AID runs are-different for- 

mats," he said. "We don't share 
with a direct format competitor un- 

til we get to the fourth -sharing ra- 

dio station. We share with the AOR 

and the CHR, and I think that's 
good. I don't want to see myself 
sharing with my competitors be 
cause that tells me I'm not doing 
something my audience wants. 

If my number one -sharing sta- 

tion is the AOR, that tells me I'm 

doing a terrific job because then I 
know listeners change stations be 
cause their mood changes. I could 

also live with WBEN being a top- 

sharing station because I could ra- 

tionali7e that we just weren't pro- 

viding the news or information peo- 

ple wanted at that particular 
time." 

We already know Jay's feelings 
about WBEN bouncing back in the 

fall. What about WBUF? "It's won- 

derful to be number one," he ex- 

claimed. "Its an experience and a 

joy I wish every radio professional 
could experience at least once in 

his life. There's something ex- 

tremely magical about it, but it's 
not everything. As we all know, the 

12+ numbers are only something 
that look nice in print. I'd like to re- 

main dominant in the 25-14 and 

25-49 demos. 
"If you scope out Buffalo for the 

last three or four years, the only ra- 

dio stations that have essentially 
been able to crack above a 7.5 have 

been WBEN and WJYE. They were 

always in the 9s and 10s. As long as 

we can continue to be strong and 

dominate 25-49 and 25-54, we can 
realistically say to ourselves we 

have made it to the top among the 
cream of the crop.- 

"Our 7.4 last spring was the high- 

est third -place finish in the market 
in a few years, so we've been there 
before. What we hit this time was 

terrifically high TSL, and come on 

top of great demos. Our long -range 
goal is to pull away from the pack 
permanently, to consistently be 

one of the big boys." 
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WALT LOVE 

Paul Simon's Musical Pilgrimage 
Considering South Africa's current turbulence, there 

are no doubt some people who want out of that country. 
Rock star Paul Simon, however, wanted in. For two years, 
he struggled to record an LP there with South African 
black musicians. The result, "Graceland," is the latest ex- 

ample of Simon's longstanding interest in different types 
of music, people, and cultures. It's also one white music- 
ian's journey through what is perhaps the scariest situa- 
tion in the world today. 

The Discovery 
A little more than two years ago, 

Simon heard a piece of music enti- 
tled "Gumboots: Accordion Jazz 
Flits Vol. 2" by a South African 
group. The only intruments on this 
album were the accordion, drums, 
bass, and two guitars. "As I listen- 
ed to this tape," said Simon, "I no- 

. ticed that it sounded like mid -'50s 
` rock 'n' roll. The Bobbettes' 'Mr. 

Lee'- sounding stuff. Happy, fun - 
lovin' R&B that you would have 
heard on the old Atlantic Records. 
This was the music and the sound 
of my early days as a kid growing 
up in New York City." 

After some research with the 
help of Warner Bros. President 
Lenny Waronker, Simon discover- 
ed he'd been listening to the Boyo- 
yo Boys from Soweto. Simon told 
Waronker he wanted to record with 
the group and go to South Africa to 
do it. That was the beginning of 

"Graceland." 
Waronker referred Simon to Hil- 

ton Rosenthal, a record executive 
who works in South Africa. "He 
asked me when I got interested in 
South African music, and I told 
him I didn't realize what kind of 

music it was only that it was Af- 

rican," Simon recalled. "He then 
began to explain some of the differ- 
ences. I told him I only knew Mir- 
iam Makeba and Hugh Masekela 
from years ago." Rosenthal sent 
him a package of current South Af- 

rican music. Simon told him the 
people he would like to record with 
and asked if he could put the pro- 
ject together. 

Some of the musicians Simon 
wanted happened to be in WB's 
South African group Juluka. The 
first music he heard upon arriving 
in South Africa was street music 
called "Township Jive," mostly 
played by members of the Zulu 
tribe. Then something different 
caught his ear. "I was really ignor- 
ant of everthing around me when I 
first got to Johannesburg. I didn't 
know there were differences in the 
tribal music. I was hearing Sotho 
(pronounced sue -too) music, which 
comes from the tribe of Bishop 
Desmond Tutu. This music is very 
heavy and strong rhythmically. 

"I was listening to the vocals in 

Sotho and they sounded great. The 

next tribe's music that I got into 
was by a group called General 
M.D. Shirinda & the Gaza Sisters, 
who are Shangaan. Their style of 

music also got me, and I was ready 
to record." 

Simon compared his experience 
to that of someone coming to the 
US for the first time and asking 
what American music sounds like. 
"The answer would depend on 

what you wanted to let the person 
hear country, R&B, beautiful 
music, pop, or whatever. I found 
there were different types of Afri- 
can music and sounds for me to 
work with, depending on the group 
of musicians we got together." 

Arrival In South Africa 
Simon was able to enter South 

Africa through the hard work of 

Rosenthal, who also obtained per- 
mits for the black musicians to 

leave their homelands for a specifi- 
ed period of time. The authorities 
had to know their whereabouts and 
how long they would be recording 
with Simon in Johannesburg. 

"The most important thing we 

did was set up a financial structure 
with the musicians," Simon said. 
Longtime friend Quincy Jones's 
first instructions to Simon had been 
"just make sure everybody gets 
paid right and that everybody likes 
you." Simon said, "The pay scale 
for musicians in South Africa is 
much less than what our unions de- 

mand for artists. So I decided to 

work out a deal with the musicians 
that would pay them what we in 

this country call triple scale. And I 

shared my writer's credits on all of 

the songs they did. That's some- 
thing I've never done before, but it 

was the right thing to do under 
these circumstances." 

"I was trying to make sure 
the government didn't 
make it look like I was 
there supporting what 
they're all about, because 
I wasn't." 

-Paul Simon 

Paul Simon: A South African education 

One of the things Simon didn't 
know before venturing into South 
Africa was that the country has no 
musicians' union as such. The black 
artists, however, do have an offi- 

cial union organized by Sabata 
Lebona, Sipho Mabuse , and oth- 
ers. These people met, voted on the 
Paul Simon project, and decided it 
would help their purpose as blacks 
in South Africa to let black music- 
ians work with Simon. They rea- 
soned that the recording would 
help the rest of the world become 
more familiar with their music. 

"I didn't know anything about 
the vote until I was in the country," 
Simon remembered. "I told the 
group that even I had some failures 
with my music. They felt that if 

they let the musicians work with 
me, they just knew they would 
have a hit record. I truthfully want- 
ed them to know that working with 
me might not accomplish what 
they were hoping for. It puts a lot of 

pressure on a person (when you) 
expect him to let the world know 
about a people and a country that 
he's just beginning to learn about." 

Black Music Popular 
Simon met the top record indus- 

try people in the country during a 
party at Rosenthal's home. "Let 
me tell you, if you're talking about 
the record industry in South Africa, 
you're talking about black music," 
Simon explained. "There may be 
some white singers, but they aren't 

doing anything. Sales are of black 
musicians and artists. This country 
has 25 million black people and 5 

million whites. All the kids are buy- 
ing black music; if white artists 
are selling, it must be in the all- 
white areas." 

The day before recording began, 
Simon attended an all-day concert 
at a Johannesburg university. "It 
was a mixed audience and a mixed 
group of performers: most of the 
entertainers were black and most 
of the audience was white. At the 
concert I was approached by mem- 
bers of the press. I really didn't 
want to talk to them. 

"My reasoning was I didn't want 
these people trying to put words in 
my mouth. I was already told that I 
must be very careful about what I 
said to anyone, let alone publicly. I 
was just trying to make sure the 
government didn't make it look 

like I was there supporting what 
they're all about, because I wasn't. 

. "It's important for people to 
know that I could never perform in 

that country because of my, politic- 
al views. When I was part of Simon 
& Garfunkel we had an offer of one 

million US dollars to go there and 
perform for two weeks. Later I re- 
ceived an offer for the same 
amount to go alone. These people 
are willing to pay big money for 
what they want. (But) everybody 
has to live their lives as they 
choose. I choose to pass." 

R &R FRIDAY, 

Deceptive Calm 
"On the surface everything looks 

calm, but you can feel the underly- 
ing uneasiness because of the poli- 
tics. You feel a lot of things. First I 
felt guilty because I'm white. Then 
I thought about it for a week or so 
and finally came to grips with my- 
self. Shit, I didn't cause this situa- 
tion. The only thing I can do about 
the negative things that go on there 
is be a positive force through my 
music. The entire time I was there 
we had no contact with the govern- 
ment or police officials. We just did 
our work. 

"But it was hard, knowing all the 
things that were going on around 
us. I might add that Rosenthal got 
me an integrated hotel. That was 
one of my concerns before I got 
there, because I didn't want any- 
thing to do with a living situation I 

couldn't tolerate." 
The first day in the studio was a 

real experience for Simon because 
he didn't know his musicians and 
they didn't speak English. "I'm 
sure one of the reasons they were a 
bit uncomfortable was because I 
had no songs or anything else. I'm 
standing around just saying, 'Hey, 
guys, let's all play together. Just 
play what you want and I'll follow 
along.' The interpreter told them all 
this, and they looked at me like I 

was crazy. 

"It's important for people 
to know that I could never 
perform in that country 
because of my political 
views." 

-Paul Simon 

"I originally planned to work 
with three groups we had heard on 
record. It turned out that my being 
in the country recording with black 
artists was a big deal in the South 
African record industry. Groups 
who knew my name and some of 

the songs I'd written just dropped 
by the studio asking to play with 
me. With the guidance of Sabata 
Lebona and Rosenthal, we found 
some musicians who were much 
better than others, so we did some 
stuff with them also." 

Simon found the nucleus of what 
he was looking for musically in a 
very popular group called Stimela. 
"These guys could read music and 
change key. They knew the name 
of chords and exactly how to do any 

Continued on Page 122 

SEPTEMBER 12, 1986/121 



BLACK/URBAN 

Paul Simon's Musical Pilgrimage 
Continued from Page 121 

changes I wanted them to make. 
Bass player Bakhitti Khumalo is a 
Stanley Clarke freak. He's coming 
to the United States to live, and I 
expect to be doing some other 
things with him. Guitarist Ray 
Phiri was also very impressive; 
drummer Isaac Mtshali joined us 
also. These guys could come to this 
country and make it big as session 
musicians." (These three music- 
ians play on Simon's current single 
"You Can Call Me AL ") 

Simon spent roughly three weeks 
in South Africa. "I tried to shape 
the tracks we had done while in 
South Africa the best that I could, 
because I knew when I got back 
home we would have the best 
equipment in the world to finish the 
job. The first thing we did when we 
got back was to take the 24 -track 
material and put it on digital ma- 
chines to enhance the sound. The 
music was three-chord and in ma- 
jor scales, which allowed me to 
write my melodies in a much 
looser style than usual. 

"The only way to capture 
the real sound and feel 
was for me to go there and 
work with the people 
whose heritage I, was trying 
to capture." 

-Paul Simon 

"The political situation in the 
country does stay on your mind 
while you're writing. As a musician 
I was just fascinated with the 
sound and structure of what I was 
doing, and what had been done 
with the musicians in South Africa. 
It's hard to make a good song with 
someone you don't know and who 
doesn't know you, and come out 
with something you like. We made 
some good music." 

I asked Simon if there was any 
distinction made between South M- 
rican music and black South Mri- 
can music. He said, "There's an 
Afrikaaner music that's like Dutch 
polka music. It's a tiny cultural 
cul-de -sac as far as the culture of 
white South Africa is concerned. 
The culture of white South Africa is 
not the culture of the country. The 
culture of the country is black. Re- 
member that five out of every six 
people are black in that country." 

Where Do We Register? 
Simon recalled, "On one particu- 

lar song I just couldn't seem to 
write anything that captured the 
true feel of that track, so we put it 
away until later. In April '85, ap- 
proximately a year after deciding I 
wanted to try this project, I asked 
the WB people if I could bring the 
musicians I used to the US so we 
could add a few things. I wanted to 
bring the guys here because after 
having gone to South Africa, I 
didn't want to go back for any 
reason. 

"Once again, I didn't want any- 
one thinking I was making some 
kind of statement in support of the 

. current South African government. t 
I didn't want to hear some of the 
terrible things people might say if se 
my words or statements were mis- Lad 

construed. Nobody wants to 
negatives when black people 
that country are fighting not 
for their lives but for their own 
their families' total existence. 
could have made my album 
South African music without e 
having gone to the country, t 
would have been fine with me. B 
the only way to capture the r 
sound and feel was for me to 
there and work with the peop 
whose heritage I was trying to ca 
ture." 

In May '85 Simon managed to 
three musicians out of the coun 
to complete the album. "None 
these three men had ever been 
of the country or on an airplane 
We finally got passports issued 
them. They were met at Kenned 
Airport by a limo with a whi 
driver. Now that was the ultima 
culture shock. They got the dri 
positioned by the car next to 
and started taking pictures. Tha 
was a real kick for them. 

"My assistant took them to 
hotel in midtown Manhattan an 
let them get settled. When we 
met later at the studio, Isaac ask 
me, 'Where do we go to registe 
with the police ?' These men ha 
become my friends. But all of 
sudden I got a true glimpse of wha 
real life can be all about for them. 
told Isaac they didn't have to regis 

with the police in this country 
that there were no restrictions 
They were thrilled to know the 
could come and go as they chose.' 

Each musician asked about ' 

American heroes. Isaac wanted 
know where Steve Gadd was, 
the other two wanted to meet Stan 
ley Clarke and Eric Gale. Simon in 
vited the three to visit the sessions 

"We may have our problems in 
this country, but when you begin to 
realize what others are going 
through you start appreciating 
what you have a whole lot more," 
Simon said. "One of the things you 
realize is we're making good music 
together in both countries - but 
look at the difference. One is a free 
country, the other is a slave coun- 
ty. But we are free in either place 

in the little cocoon of the studio. 
Just think what it must be like for 
hese guys to have to hit the streets 
f Johannesburg to go home after 

work. There must be tremendous 
fear and tension. 

"Look at the contrast. Here they 
re in the middle of Manhattan af- 
r leaving the studio as free peo- 

le, more relaxed than they even 
hould be. I told them quickly that 

America's good but not to go walk- 
ing in Central Park at night. We 

d to tell them to still be alert and 
ware by our standards." 
The week ended with a party at 

imon's Central Park West apart - 
ent. "I put on a tape of Lady 

Smith Black Monbaza, and it was 
e an electric shock had hit them. 

They had no idea that I was into 
this particular South African group 

t I'd seen on a BBC documen- 
tary 'Rhythm Of Resistance 

The Music Of South Africa.' 
They all began to sing in Zulu. That 
was a night and a feeling I'll keep 
or the rest of my life." 

On Simon's current album .Jo- 
ph Shabalala, lead singer of 

y Smith Black Monbaza, sings 
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background on the "Homeless" cut 
in Zulu and a capella. "I love this 
group. They aTe the world's great- 
est a capella singers, "Simon said. 
"The feel of this is like going back 
to the street corners of New York 
doo-wop. 

"After getting the nerve to ask 
them to sing on my album I started 
writing 'Homeless' and realized 
what I was writing. Remember the 
politics that we discussed earlier. 
And also remember I'm not a poli- 
tician or a moralist, so I stayed 
true to the music and my beliefs. 
The lyrics infuse themselves with 
the politics of South Africa and 
what goes on in the world. 

"This is a very delicate thing to 
be doing no matter who you are. If 
you live in South Africa and you 
make a political statement, you're 
in danger. I didn't want to put any 
of these musicians in the position of 
going home and having somebody 
throw a firebomb into his house be- 
cause of something I wrote in a 
song that he participated in mak- 

New Yorker In Soweto 
Simon's most vivid memory of 

South Africa is visiting Soweto with 
Sipho Mabuse, one of the few South 
African musicians to release an al- 
bum in America. "He picked me 
up on a Saturday morning, and we 
drove approximately 20 miles to 
Soweto. He started giving me the 
history of the entire area. There's a 
ghetto within the Soweto ghetto it- 
self. This is where Sipho grew up. 

"Sipho's father -in -law owns a su- 
permarket and a number of other 
businesses. I was shocked to know 
that South Africa had any black 
millionaires. I had expected So- 
weto to be like Bedford -Stuyvesant 
in Brooklyn: huge apartment 
buildings with broken glass. It was 
nothing like that. It was also pretty 

"I didn't want to put any of 
these musicians in the 
position of going home 
and having somebody 
throw a firebomb into his 
house because of 
something I wrote." 

in some parts, with little brick 
homes that were well -kept and peo- 
ple moving around from place to 
place. It was a tropical living situa- 
tion, with palm trees and shrub- 
bery. 

"What I didn't know about those 
pretty brick houses was that 20-25 
people might be living in each of 
them. Sipho told me that each of 
the houses had four rooms and 
sometimes was home to several 
families. I had expected tenements 
and one family at the most living 
together. I got a real education that 
day. 

"There are different parts of So- 
weto. Some areas have paved 
streets and other areas don't. The 
area where Sipho grew up has dirt 
streets and is a very tough area. 
Soweto encompasses the entire 

SIMON GOES CLOSER TO THE SOUR 

Sharing Music 
From Other Cultures 

CE 

In the late '60s and early '70s, Simon & Garfunkel 
were a major success here and around the world. When 
Paul Simon later recorded with artists such as Toots & the 
Maytals (on "Mother and Child Reunion" and the Dixie 
Hummingbirds (on "Loves Me Like A Rock "), it was not as 
a dilettante but as a world citizen who appreciated and as- 
similated music from different cultures and traditions. 

Simon is certainly not the first 
person to bring concern for the 
South African conflict to disc. 
Stevie Wonder, Jeffrey Osborne, 
and others have tackled the sub- 
ject. He is, however, an artist who 
might not have been expected to 
deal with South Africa by those un- 
familiar with his background. 

R &B Fan 
Simon grew up in Queens as an 

R &B fan. He wrote his first songs 
professionally when he was 13, 
and initially recorded with Art Gar- 
funkel as Tom & Jerry at age 15. 
He later moved by himself to Eng- 
land, where he began meeting peo- 
ple from all over the world. "Being a 
musician, I started hearing music 
from other cultures that I liked and 
wanted to experience making," he 
recalled. After hearing a group 
called Los Incas, he found the mu- 
sic that would become "El Condor 
Pasa" on that group's album. 

"That's how I got involved in 
meeting people from other cultures 
who could help me learn something 
about their music," he said. He later 
learned from Toots & the Maytals 
when he discovered reggae. "We 
all got together and went to Jamai- 
ca to record 'Mother And Child Re- 
union.' I'm the type of person and 
musician who wants to experience 
by feeling. Being in the right locale 
is important if you truly want to cap- 
ture the essence of what you're do- 
ing. If you want the music not mere- 
ly to sound authentic but be authen- 
tic, you must take the time to give 
the project the proper care. 

"I remember saying to myself, 'I 

like Elvis Presley, Otis Redding, 
the Dixie Hummingbirds, and oth- 
ers. It's all music - rock 'n' roll, 

soul, gospel, etc. The music of the 
entire world is available to me. so 

why should I limit myself in what I 

like and what I want to play and 

share with the world ?' I've always 
had a natural inclination to go in the 
direction of other cultures, espe- 
cially if I hear something I like." 

Gospel His Heart 
"When I went to Jamaica to do 

'Reunion,' I was told by Larry Lee 
Kong, who produced for Jimmy 
Cliff, that what I wanted to do was 

out of date. He said ska, which I'd 

wanted to record, was no longer 
the sound. Reggae was happening. 
He said that's what I should be try- 
ing to do if I wanted the native Ja- 

maican sound. That's when I found 

out that going to the place that has 

the music whose sound you want - 
to capture is the only way to go." 

Simon also mentioned his love for 

gospel music. "When I decided I 

wanted to do something different, 
gospel became my heart. Sam 
Cooke & the Soul Stirrers, the 

Swan Silvertones, and the Dixie 
Hummingbirds were just some of 
the groups who influenced me. 

Once again, I had to go to the mu- 

sic's source - Mississippi, Ala- 

bama, and Georgia - so whatever I 

ended up with would be the authen- 
tic presentation we wanted the 
world to hear." 

spectrum of economics. Blacks 
such as Bishop Tutu live in Soweto, 
but he has a very nice, modest 
home. Other people like Sipho's 
father -in -law live there also. All 
blacks have no choice but to live in 
Soweto." 

Even his brief visit to Soweto 
was illegal, explained Simon. "If 
you're connected to the black com- 
munity or the liberal white com- 
munity in South Africa, you don't 
follow the rules about getting a per- 
mit to travel into Soweto. By doing 
this, a person is making a state- 
ment about the laws of apartheid. 
If we had gotten stopped by the pol- 
ice or a government offical, we 
could have been in some trouble. If 
we got arrested by the authorities, 
that was just going to be how it 
was. That was also my statement. 

"All whites are supposed to be 
out of the township by sundown. I 
hung out with Sipho and his friends 
until 4am, having a great time and 
a great learning experience. Black 
people treated me like I was a long - 
lost friend. I was also pleasantly 
surprised at the number of blacks 

who knew what I looked like and 
my music from the '60s and '70s. It 
felt good to be there with them: to 
let them know of my love and con- 

cern for them and their families. 
I've been extremely lucky in life to 
have had some success with my 
music and the chance to be with 
people I otherwise never would 
have been able to meet." 

My Prayer 
Since his return to America, Si- 

mon said, "I pray every night that 
the people of South Africa and their 
country can find peace. I'm scared 
to death that someone might call 
and tell me that civil war has 
broken out over there. I just don't 
want anything to happen to my 
friends and their wives, children, 
mothers, fathers, or anyone else." 

Many of us only know about 
South Africa and its strife through 
radio, television, and newspaper 
reports. Paul Simon is one of the 
few who has visited the country 
and witnessed the joy as well as the 
pain. Perhaps "Graceland" will be 
able to communicate his firsthand 
experience to the rest of us. 
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NATIONAL MUSIC FORMATS i 
Added This Week 

Bonneville Broadcasting 
Kevin McCarthy (800i 6.11.1600 

Alpha 
CARLY SIMON "Coming Around Again" 
WHITNEY HOUSTON "All At Once" 

Easy Listening 
LIONEL RICHIE "Ballerina Girl" 
MIAMI SOUND MACHINE "Words Get In The Way" 

Broadcast Programming 
John ShermamJay Albright (8001426-9082 

Adult Contemporary 
BILLY JOEL "A Matter Of Trust" 
CARLY SIMON "Coming Around Again' 

Modern Country 
GEORGE JONES "Wine Colored Roses" 
GENE WATSON "Everything That I Used To Do" 
GEORGE STRAIT "It Ain't Cool To Be Crazy Over You" 

Century 21 
Greg Stephens (214) 934 -2121 

The Z Format 
CHICAGO "25 Or 6 To 4" 
HUMAN LEAGUE "Human" 
COREY HART "I Am By Your Side" 
EDDIE MONEY "Take Me Home Tonight" 
PETER CETERA "The Next Time I Fall" 

The AC Format 
CHRIS DeBURGH "The Lady In Red" 

Super -Country 
ALABAMA "Touch Me When We Dancing" 
SAWYER BROWN "Out Goin' Cattin- 
MARTY STUART "All Because Of You" 
WAYLON JENNINGS "What You'll Do When I'm Gone" 

Concept Productions 
EN,n Ichiyama (916, 7827754 

CHR 
HUMAN LEAGUE "Human" 
OUTFIELD "Everytme You Cry" 
COREY HART "I Am By Your Side" 
PET SHOP BOYS "Love Comes Quickly" 

Country 
GEORGE JONES "Wine Colored Roses" 
GENE WATSON "Everything I Used To Do" 
KATHY MATTEA "Walk The Way The Wind Blows" 
ED BRUCE & LYNN ANDERSON "Fools For Each Other" 

AC 
COREY HART "I Am By Your Side" 
CARLY SIMON "Coming Around Again" 
JANET JACKSON "When I Think Of You" 
BELINDA CARLISLE "I Feel The Magic" 
PETER CETERA "The Next Time I Fall" 

Drake -Chenault 
Bob Laurence (800) 247 3303 

XT-40 
ANITA BAKER "Sweet Love" 
HUMAN LEAGUE "Human" 
SIMPLY RED "Money$ Too Tight (To Mention)" 
LISA LISA & THE CULT JAM w /... "All Cried Out" 

Contempo 300 

TOTO "I'll Be Over You" 
BOB SEGER "It's You" 
CYNDI LAUPER "True Colors" 
CARLY SIMON "Coming Around Again" 
JANET JACKSON "When I Think Of You" 
DAVID FOSTER "Who's Gonna Love You Tonight" 

Great American Country 

ANNE MURRAY "My Life's A Dance" 
ALABA' A "Touch Me When We're Dancing" 
JUICE NEWTON "Cheap Love" 
LIONEL RICHIE "Deep River Woman" 
GEORGE STRAIT "It Ain't Cool To Be Crazy About You" 

Media General 
Broadcast Services 
Bob Dumais 190 1 1 320 -4433 

ACtion 
LEVEL 42 "Leaving Me Now" 
LOVERBOY "Heaven In Your Eyes" 
PETER GABRIEL "In Your Eyes" 
. RAMES TAYLOR "Only A Dream In Rio" 

' LUTHER VANDROSS "Give Me The Reason" 

Your Country 
. HOLLY DUNN "Daddy's Hands" 
BILLY JOE ROYAL "I Miss You Already" 
DOLLY PARTON "We Had It All" 
GATLIN BROTHERS "She Used To Be Somebody's Baby" 

Hit Rock 
BEATLES "Twist And Shout" 
ROD STEWART "Another Heartache" 
PETER GABRIEL "In Your Eyes" 
LISA LISA & THE CULT w!... "All Cried Out" 

Peters Productions, Inc. 
George Junak (800) 255-8511 

Country Lovin' 
ALABAMA "Touch Me When We're Dancing" 
CHARLY McCLAIN "So this Is Love" 
JOHN SCHNEIDER "At The Sound Of The Tone" 
WAYLON JENNINGS "What You'll Do When I'm Gone" 
MARIE OSMOND & PAUL DAVIS "You're Still New To Me' 

The Ultimate AC 
CARLY SIMON "Coming Around Again" 
CHRIS DeBURGH "The Lady In Red" 

Radio Arts 
John Benedict (818) 841 0225 

Country's Best 
ALABAMA "Touch Me When I'm Dancing" 
RONNIE McDOWELL "When You Hurt, I Hurt" 
SAWYER BROWN "Out Goin' Cattin" 
GEORGE JONES "Wine Colored Roses" 
WAYLON JENNINGS "What You'll Do When I'm Gone" 
ED BRUCE & LYNN ANDERSON "Fools For Each Other" 

Sound 10 
PETER GABRIEL "In Your Eyes" 
RIC OCASEK "Emotion In Motion" 

Satellite Music Network 
Pat Clarke '214, 991 9200 

Rock 'N' Hits 
PETER GABRIEL "In Your Eyes" 
TALKING HEADS "Wild Wild Life" 
TINA TURNER "Typical Male" 
ROD STEWART "Another Heartache" 
JOHN FOGERTY "Eye Of The Zombie" 
BON JOVI "You Give Love A Bad Name" 
DR. & THE MEDICS "Spirit In The Sky" 

Country Coast -To -Coast 

JUICE NEWTON "Cheap Love" 
MARIE OSMOND ,& PAUL DAVIS "You're Still New To Me" 

The Programming 
Consultants 

Stereo Rock 

CHICAGO "25 Or 6 To 4" 

AC 

CARLY SIMON "Coming Around Again" 
TOTO "II Be Over You" 

Country 

GEORGE STRAIT "It Ain't Cool To Be Crazy About You" 

Transtar 
Adult Contemporary 
Mike Tanner (2131 460 -6383 

STEVE WINWOOD "Higher Love" 
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MARKETPLACE 
AIRCHECKS 

Audio And - 
Video Airchecks! 

Current Issue 477 features KITS /Bruce Vidal. WLUP,Jonathan Brandmei- 
er, KKLI /Big Toni Parker. Denver's KBPI, KMEL/Sonny Joe Fox. KS103' 
Randy Miller. Minneapolis CHRs KDWB 8 WLOL & KISW /John & Robin 
90-min cassette, S5.S0. 
Current Issue #76 features WNBC /Joey Reynolds, KRLA /Real Don 
Steele, KPKE/Steven B. & The Hawk. WPLJ /Pat St. John, WMJC/Tom 
Shannon. KFRC /Bobby Ocean. KKHR /Pat Garrett -Jack Armstrong. 
KNX -FM's first day as mellow rock. & WKRQ /Q Morning Zoo. 90 -min. 
cassette. $5.50. ' 

Special Issue #S-86 features HONOLULU. with CHRs KQMQ & KMAI. 
ACs KSSK, KRTR, KULA & KKUA, oldies KIKI 8 AOR KPOI. 90 -min. 
cassette. $5.50. 
Special Issue ES-87 features LOS ANGELES. Part I. with CHR KITS -FM, 
Urban KPWR, ACs KOST. KBZT & KNX -SM, and AORs KLOS, KMET 
8 KROQ. 90 -min. cassette. $5.50. 
Classic Issue fC -70 features WINS /Mad Daddy -1964, WCFUJerry G. 
Bishop -1968. KIQQ /Jerry Butler -1975. KGB /Don Dale -Bob Foster - 
1969, KFI /Big Ron O'Brien -1979. KHJ /Billy Pearl -1974. & WABC /Dan 
Ingram -1977. Cassette, 510.50. 
VIDEO f7 features Denver's KPKE /Steven B. & The Hawk and KIMN/ 
Paxton Mills. Houston's KRBE -FM /Christy & Carson, San Diego's coun- 
try leader KSON- FM /J.J. Jackson, and Honolulu's KKUA /Randall 8 
Cooke. KPOI /Rabbets. KQMQ /Will Moku. and KFRC /Bill Lee. 2 full 
hours. on VHS or BETA, specially priced through 9/30 at $30.00. 
STILL AVAILABLE, IS -83 (ST. LOUIS), íS-84 (KANSAS CITY), 0S -85 
(CHICAGO) ® S5.50 each 

CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92104 

(619) 460 -6104 

i 
PRO -TIQUE 

We analyze your airchecks! 
Jocks/News $15 per cassette. 

4008 Redford, Bakersfield, CA 93313. 
(805) 836 -1323. 

Make an investment in your future. i 
#1 MARKET 
AIRCHECKS 

HOT FLORIDA SUMMER 86! md. WAI'GF.M, WIVY 
Jas, WBJ W, Y106 Orl; Q105, WYNF, WKRL Tampa; Pow- 
er 96, Hot 105, Y -100, 95 -1NZ, WSHE Miami. $7.50 ppd. 
HOT CITY SET Ii: N.Y.'s Z -100, Hot 103.5, WBLS, 
WRKS, +AOR, ACs. $7.50 ppd. Also hear Zoo, Stern, 
(mus, Electric 106, QI03 Boston on tape 2. Both $12, all 3 
SIR 

HI Market Airchecks, Box 568, E. Hanover, NJ 07936. 

COMEDY 

Crr`.,r>g" 
' lra4_ / r1 a>,w`' »,a ,t 

IN. 
Weird! Wacky! & Wild! r,,. W ^d \. 1 l Write un .tatson letterhead to: t li4s ttw¡h' 

Pre 
q, Olt I.AFFS / /'r // I 

d e i 1111 W LI Camino Real / - 
aM R. Thpl Surie 109-212 / tn KrRr e Sunncvak.CA 940147 !.. E.ai,Nlt: 

%LSO o Mo 

SV, +1 A COMEDY EDITORIAL 
"'RED' hits both sides of the fence ... those who think 
what he's saying is gospel, and those who think Its just 
for fun." 11J105 /Orlando 

Call Mike Messer, Collect at (415) 366 -1781 
SYNDICOM, 550 Price Ave., #8, Redwood City, CA 94063 

the Electric WEENIE 
RADIO'S MOST RESPECTED 
DJ GAG SHEET SINCE 1970 

RICK DEES. KIIS -FM: "Tom. you really 
are The Best. Really look forward to the 
arrival of The Weenie. such a shot in the 
arm for our Morning Team!" 

FOR FREE SAMPLES WRITE 

Thí 

Electric Weenie. Inc. 
P.O. Box 2715 

Quincy. MA 02269 
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COMEDY 

O'Liners 
FREE SAMPLE ISSUE 
of radio's most popular humor service 
For sample. write on station letterhead to O C mers 

1237 Armacost Ave., Suite #6 -R Los Angeles, CA 90025 

Contemporary Hundreds renewed again! 

Free sample! 
Write on station letterhead to 

Contemporary Comedy 
5804.D Twineing 

Dallas TX 75227 

Jockey Comedy 
Over 1000 different comedy bits delivered to your 
mouth, 25 pages per month, to make you a legend In 
your own market. For FREEBEE, write: HYPE, INK.. 
7805 Sunset Blvd., #206, Los Angeles, CA 90046. 

What do 
COW 

RICK DEES& HOWARD STERN ON' 
have in common ?!? 

"Jackie The Joke Mari 
Hirable Samples!! "Use Your Finger!!" 
(516) 922 -9572 922 -9573 922 -9574 

Request demo package on station letterhead: 
of 'Hour Rockers. Box 62, East Norwich, NY 11732 

INSTANT ßEAGAM oro, ademo 
LIVE WITH YOUR TALENT Ios tvonjonKfMBSunD,egoi 

M AR K L A R S O N 
P.O. BOX 2424, EL CAJON, CA 92021 (619) 579-0967 

"Phantastic Phunnies"© 
Highly Respected! Hilarious! Original! 

Proven worldwide audience builder! 

'Quick- quip,' Topical Humor!! Introductory month's 500 
topical one -liners and '130NUS'...Just $2.00!! Phantastic 
Phunnies, 1343 -A Strafford Drive, Kent, Ohio 44240. 

Dave 1)workin's Ghostwriters presents: 

UP YER NEWS! 
In the tradition of Weekend Update, a market - 
exclusive news parody. Special trial offer: Six 
weeks for $20. Ghostwriters, 2301 Unity Ave. 
N., Dept. U, Minneapolis, MN 55422. FREE 
DETAILS. 

WANT TO BOOST 
YOUR CAREER? 

Our humor is drop -dead funny, 
and you can be too! For FREE sample. 

write on station letterhead to 
DIE -LAUGHING 

P 0. BOX 923 
COLLINSVILLE. IL 62234 

CONSULTANTS 

Çw The Comedy Consultants 

Call or send on station letterhead for: 

FREE DOPE 
On "Laugh in the Box" 

A.O.R. Proven, Sponsorable Programming C.H.R. 

Comedy Warehouse, 10240 West St. Martins, Franklin, WI 53132 
(414) 529-5813 

EMPLOYMENT /INSTRUCTION 

WANTED 
ENTRY LEVEL 

Announcers 
(Male & Female) 

Programmers 
Newspeople 

ILA. wants you for radio 
stations that NEED you. For 

complete details and regis- 

tration, send $2.00 postage i 

handling to: 

Broadcast 
Talent 
Agency 

73 -255 El Paseo 
Suite 9C 

Palm Desert. CA 92260 
(619] 341 -0225 

JINGLES/ID'S 

JINGLES 
"MORNING SHOW" 

COMPLETE PACKAGE IN 30 DAYS 
Where do Scott Shannon (Z -100), Cleveland 
Wheeler (0 Morning Zoo), and John Landers 
(Hit Music USA) go for that original sound? 

For that fresh one- of- a-kind 
creative sound, phone or write 
J.L. RITTER PRODUCTIONS 

PO Box 6994, Stateline, NV 89449 
(702) 588-4542 

PROCREATIONSC ,r 
BY JOHN DRISCOLL PRODUCTIONS 

ASK FOR A DEMO AT THE NAB 
1 02130 W. JEWELL AVE.. SUITE D 

LAKEWOOD. CO 80226 
(303) 9E30 -1634 

FEATURES 

NEWSMAKER INTERVIEWS furnish 
you with 45 live phone -in interviews 
monthly with hard -to -get name personali- 
ties. Send for your FREE copy now. 

Newsmaker Interviewe, 439 S. La Cieni.ga Blvd. 
Los Angeles, CA 90048 (213) 274 -6866. 

MARKETPLACE ADVERTISING 
Payable in advance. Orders must be typewritten and ac- 
companied by check. One -inch minimum; additional space 
up to six inches available in increments of one -inch. Rates 
for 12812 Marketplace (per inch): 

Per Insertion 
1 Time $ 60.00 
6 Insertions $55.00 
13 Insertions $ 50.00 
26 Insertions $45.00 

Will include logo or other line art on ads of mo inches or 
more if camera -ready art provided. Deadline for Market- 
place ads is Friday noon, one week prior to publication 
date. Marketplace ads are non- commissionable. 

Submit to: 
Marketplace 
RADIO & RECORDS 1930 Century Park West 
Los Angeles, Calif. 90067 (213J 553 -4330 



MARKETPLACE 
FEATURES 

. your free connection to Hollywood! Recent 3:30 and :90 features 
have included in- studio interviews w/ Farrah Fawcett, Tom Cruise, 
Roman Polanski, Moly Ringwald, Rob Lowe, Pierce Brosnan, Michael 
Douglas. This Friday 9/19 Roy Scheider. Free satellite delivery - 
-no Inventory to clearll Call Lori Lerner for details. (213) 454 -04ee. 

Terry Marshall's 

dally issWe1 
Entertainment News For Radio 

CHR AOR AC 

Call for a free trial subscription 
(415) 564 -5800 

PERSONALITY 

° 
_ á- -_ 

"MOST USABLE SERVICE EVER." 
"A SHEET LIKE NEVER BEFORE" 

2 WEEK TRIAL ONLY $5 OR MORE INFO: 

INFO -BITS, BOX 112576, SAN DIEGO, CA 92111 

1241,41 4 WA' L !II 
FULL YEAR'S MATERIAL: $50 & POSTAGE. 
(Back Issues.) 1,460 Crazy News Stories. 
500+ Jock Insults. 730 Daily Celebrations. 
730 Consumer Tips. 365 Trivia Q's. More! 
IMMATERIAL!!! Sample: 

1395 Overlook Ave., N.W., 
Salem, OR 97304 

"THE BILL" 
Music facts, bios, and the latest news on current 
CHR hitmakers delivered twice per month. Ready 
for on -air use! 1 year (26 issues) $75, 6 months $40, 
or special 1 month trial subscription $5. Write: 

'THE BILL" 
P.O. Box 2437, Redmond, WA 98073 

L. 

write: 
P 0 Box 3482-R 
Rubdoux. CA 92519 

*Indicate COUNTRY or 
CONTEMPORARY Format 

Free Sample Of 
RADIO'S DAILY 
ON-AIR 
PREPARATION 
SERVICE! 
Airshift-ready music 
notes, star facts. 
calendar. more! 

PERSONALITY 

"SHOW PREP 
Historical Special & Musical Events 

$30 Monthly Newsletter Calendar 
"I use it - it's great!" Christopher Kaye, Y108 /Denver 

On -line Data Base Available September 15th. 
write or call Call (800) MCI -7162 

media communications, inc. 
P 0. Box 37732 /Shreveport. LA 71133 -7732 

Phone (318) 746 -IDEA 

PROGRAMMING 

.......__............., 
AT THE GAME t 

The Customized Radio Sports Network 
Sportscasts /Game Reports /Cuts To Fit Any 

Format No Cash Cost Inquire About 
Features & Feature Series 

(516) 491 -8585 L 
J 

INSTANT 
MORNING SHOW 

A regular cast of characters (Not 
just wild tracks or drop -ins) will 
interact with your morning 
personality. 

Already sold to one major group 
before national release 

You provide a good basic jock 
... We'll make him funny, 

For Free Demo Cassette 

call (312) 382 -7551 

Or Write: Chicago 
Entertainment Source 

1449 i,'uth Shore Ct. 
Suite ta:. 
Barrint r ,r, I I. 61x110 

OLDIES ON TAPE 

A /C... CHR ... COUNTRY 
Call or write for information and a free list of titles. 

0tTHE MUSK: D1RECToR ' 
PROGRAMMING SERVICE 
Box 103 IndianOrchard. 
Massachusetts 01 151 

413-783-4626 

PROGRAMMING 

Christian Countdown America 
A weekly two -hour Christian Top 20 Count- 

down complete with artist interviews. Current- 

- - ly heard in 46 states and in 92 countries world- 

wide! Host JIM CHANNELL is a former 
WCFL PD and was Captain Whammo at 

WMET. Call for demo: (312) 820 - 
1369. 

Can you name 54 "school" songs in I O seconds? 

GREEN00K 
can 

15,000 songs 450 subjects 
New softbound edition! 

only $39.95 ea. $3.05 postage 

Professional Desk References 
2246 Maiden Lane 
Altadena, CA 91001 

PRODUCTION MUSIC 

n? / SECOND 
= VO PRODUCTIONS 

Special Convention Offer: 
Our entire synthesizer stinger & effect library, 60 cuts on 
5 reels - $50. For free demo tape call (717) 266 -1422 

RD4, Box 392, York, PA 17404 

PROMOTIONAL 

ATTENTION ALL ZOOS! 
Custom and generic promos sung to current chart -toppers and 

rock's greatest hits. As heard on FUN FACTORY affiliates. 
Also, complete original comedy service - phone interactive, 

commercial spoofs, drop -ins, and much more! Contact: PRO 

MEDIA, (800) 782 -0700. In New York, (212) 585 -9400 
collect. 321 Rider Ave., New York, NY 10451. 

II 

SMALL SPACE WORKS!!! 
YOU JUST READ THIS! 

MARKETPLACE 
CALL ADRIENNE: (213) 553 -4330 II 

OPPORTUNITIES 
OPENINGS OPENINGS 

NATIONAL 

Seriously Seeking Placement? National Leads All Others! 
NATIONAL, the Nation's oldest exclusive Radio Personnel Placement Service, and acknowl- 
edged leader in radio placement, is now in its sixth year of successful radio placement. Over 
3,000 radio stations have placéd job orders with NATIONAL. NATIONAL receives a constant 
flow of job orders from radio stations coast Io coast, in all size markets, for all on -air and radio 
sales positions. If you are seriously seeking a move up, contact NATIONAL now. For com- 
plete confidential details including brochure and registration form, enclose $1.00 P&H to: 

NATIONAL BROADCAST TALENT COORDINATORS 
A . 

1.40W1 
Dept. R., P.O. Box 20551 Birmingham, AL 35216 1205) 822 -9144 

OPENINGS 

EAST 

Up AC seeks news reporters. T &R: Box 6476, Ithaca. 
NY 14851 EOE19 /121 

WXXP /Pittsburgh is seeking a creative & experienced produc- 
tion director. Good pay. Also some on -air work involved. 
T &R: Dennis McNamara, Box 1007, Pittsburgh, PA 15230 
EOE19 /121 

Creative copywriter /production pro for Cape Cod's top -rated 
contemporary station. T &R: WKPE, Radio Center, Orleans, 
MA 02653 EOE19/121 

WMASISP ingfl ld, slaking news pro for combined opera- 
tion. No beginners, please. T&R: Fred Snyder, Box 1418, 
Springfield, MA 01101 E0E19 /121 

OPENINGS 
Contemporary Country seeking fulltime midday jock. Most 
have production skills. Beautiful shores of Chesapeake Bay in 
MD. Rush T &R: WCEM, Box 237, Cambridge. MD 21613 
EOE19/121 

At the gems. Radio sports network seeks sportscasters & 
game reporters. Full /parttime. All cities. T&R, ATG. 169 -11 
170th St., Fresh Meadows, NY 11365 EOE19 /121 

azsr wsr 
92STAR /Baltimore seeks afternoon news per 
former. Light rock writing and performing 
skills desirable. Maryland, Pennsylvania, Vir 
ginia area talent preferred. Tapes and resumes 
by September 26, to: Scott Harris, WYST/ 
WYST -FM, 1111Park Ave., Baltimore, 
MD 21201. FOE M/F 

R &R FRIDAY, SEPTEMBER 12, 1986/125 



OPENINGS 

WSYR 
PROMOTION MANAGER 

Perennial Full- Service Leader, 57 WSYR. Match 
the community with marketing, advertising and 
station promotions. Creative individual with the 
ability to motivate others. Must be self -moti- 
voted, reliable, and organized with excellent 
follow- through ability. This is much more than a 
contest position. No phone calls please. Re- 
sume, cover letter and brief description of your 
strengths to Elizabeth Brown, Promotion man- 
ager, S7 WSYR, 2 Clinton Square, Syracuse, 
NY 13202. Equal Opportunity Employer 

OPPORTUNITIES 
OPENINGS 

WEZF 93 PM 
EZ Favorites 

WEZF 93 FM, the state -of- the -art Knight 
Quality station in Burlington, Vermont, seeks 
a morning drive news anchor for our Tran- 
star Format 41 class "C" FM powerhouse. 
We need a "real person" to deliver the news 
in a friendly style who understands local life- 
style news, editing and interviewing. EOE. 
Send tape and resume to: 

Paul F. Ugalde, Operations Direc- 
tor, WEZF, Box 1093, Burlington, 
VT 05402. 

NATIONAL 

IIIIk Capitol Broadcasting Corporation 
.S30 Beacon Parkwa9 Wen. Suite 600 Birmingham. AL 

MEMO TO: WINNING RADIO PROFESSIONALS 
RE: MOVING URI 

Our rapid growth means great opportunities for you! The following positions are now 
open or will be soon in various Capitol markets: 

- PROGRAMMING GENIUS 
all the tools needed to win will be yours. 
Successful track record required. 

-CREATIVE PRODUCTION WIZARD 
We give you 4 & 8 -track studios with 
brand new state -of- the -art technology. 
induding keyboards, digital sampler. etc. 
Can you give us great promos? 

-NM PAUL HARVEY 
Are you a news personality? Have we got 
a deal for you! 

- MORNING FUN LOVER(S) 
Imagine a great market with no dominant 
morning personality! Can your act fill this 
void! Great suppon crew, exceptional 
compensation. and guaranteed external 
promotion 

- NIGHT -TIME RATINGS GRABBER 
Join the hottest personality lineup in the 
market. Creativity and energy a must. 
Females parûcúlarly encouraged to apply 

Our company is winning in Charlotte, Louisville, Birmingham, Mobile, Charleston. Raleigh, and (coming 
soon) Nashville, 

Scnd cassette and resume to: 
I Bill Thomas, Vice President /Programming, Capitol Broadcasting 

Corp., 530 Beacon Parkway West, Suite 600, Birmingham, AL 
35209 

OPENINGS OPENINGS 

A Question from WCLY -FM & WPGC -AM in Washington, D.C.. 

"HOW GOOD ARE YOU ?" 
Are you one of the few morning personalities who: 

* Instinctively "lives" in the listener's world, not his or her own . . . 

* Communicates without vocal tricks and without electronic ones . 

* Has an unblocked and unlimited supply of creative energy .. 
* Is funny (most people tell you you're hilarious!) but ... 
* Can be serious and sensitive and emotional on the air without feeling self- conscious .. 
* Is warm and intelligent and involved and .. . 

* Actually loves "show prep ?" 

Did you answer yes to all of these? Then, we have a "dream" opportunity for you. If you think you're 
good enough to be half of a very special morning show in Washington, D.C., please convince me with 
a tape. 

Thanks, Allan Hatton, Program Director 
WCLY & WPGC 

PO Box 10239 
Washington, D.C. 20018 
First Meoia Corporation - an equal opportunity employe, 

CRB BROADCASTING 
CORPORATION 

Rapidly expanding New York City - 
based company now accepting applica- 
tions for the positions of General Man- 
ager and Sales Manager for both cur- 
rent and future acquisition. CRB owns 
and operates stations in Allentown, 
PA; Wilmington, DE; Huntington, 
WV; and soon -to-be White Plains, NY 

. with more on the way. Send re- 
sume, salary history, management phi- 
losophy, and references to: Edward 
Rogoff, President; CRB Broad- 
casting Corp., 630 5th Avenue, 
Room 2930, New York, NY 10111. 
No phone inquiries please. FOE M/F 

KXOA -FM /Sacramento 
After ten very successful years, our cur- 
rent Program Director is leaving to pur- 
sue new career challenges. We are look 

ing for the programming professional who 
wants the opportunity to sustain and im- 
prove upon the longterm success of one of 
California's leading Adult Contemporary 
facilities. To the right person we are offering 
the opportunity to join an aggressive, 
growth -oriented company in California's 
most explosive market. Our operation has 
been the "benchmark" of consistency in 
both product and staff. We live in a market 
that provides a comfortable family environ- 
ment where the sun shines all year. 
The person we hire will be someone who: 

wants to make a longterm commitment 
to his/her career 
is professionally mature and functions 
as a team player 
can lead an experienced staff of air pro- 
fessionals 

is promotionally- minded 
can positively interact with our sales de- 
partment 
is research -oriented 

Most of all, this individual will understand 
that we are not broken so we don't need fix- 
ing. Rather, we seek that Program Director 
who can take an already- dominant station to 
the next level of success. If you are the in- 
dividual with a documented track record of 
success and are ready for your next 
challenge, call John Geary at (916) 
446 -4965. EOE/M-F 

BROWN 
$ROADCASTING 
COMPANY 
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WINNING PERSONALITIES 
WANTED 

Top 50 AOR Market. Rated one of the 
ten best cities in the country to live in. 
Looking for a crazy morning person or 
team and personalities for all shifts. Rush 
cassette, resume, salary requirements 
and photo to Radio & Records, 1930 Cen- 
tury Park West, tí451, Los Angeles, CA 
90067. 

IM- 
97.5 FM 570 

Full - service 50kw FM serving Northwestern PA 

and southwestern NY ... now hiring 2 air per- 
sonalities and morning news person. Must have 
good pipes, production, and an aggressive pro- 
fessional attitude. Send T8R ta- Bob Stevens, 
97KYN, Box 777, St. Marys, PA 15857. EOE 

SOUTH 
New station in one of the South's most beautiful locations 
seeking air talent. All dayparts. Women encouraged. T &R: D. 
Soloman, Box 271, Orange, VA 22980 E0E191121 

FL CHR seeks creative, aggressive talent to assist in prep & 
production of our morning zoo. Overnight airshift included. 
T &R: 2 -103, Box 13549, Tallahassee, Fl 32317 EOE19 %12: 

LIVE ON THE BEACH 
Top 50 East Coast market CHR needs 
those great personality announcers to 
work for a great company and live at the 
beach! Midday, afternoon, and night 
talent needed. We'll pay the money if 
you've got the talent! T &R to Radio & 
Records, 1930 Century Park West, #449, 
Los Angeles, CA 90067. EOE 

FM I04 

ltllBBQ 
ALL HITS! 

100,000 -watt WBBQ -FM, #1 in Au- 
gusta for 25 years, has a rare opening 
for a midday personality. Need a pro 
with AC or CHR experience and a 
good 25 -54 ratings track record. Know- 
ledge of oldies essential. We want a 
good communicator the listener can re- 
late to and consider to be a friend. 
Bright cheerful delivery, but no scream- 
ers. Excellent equipment and benefits, 
including good starting salary and profit 
sharing. Send tape and resume to Har- 
ley Drew, Program Director, 
WBBQ AM /FM, Box 2066, Au- 
gusta, GA 30913. EOE 



+__..,,,..- 

OPENINGS 
Modem C&W FM M college market seeking air talent. T&R: 
KXKZ, Box 430. Ruston, LA 71270 E0E19/121 

Seeking wafter /producer for morning show in Charleston, SC. 
Become part of a top -rated team. Michael D. or Roger, 

1803) 744 -1779 E0E19/121 

Seeking PD for top -rated East Coast,FL AC. TöR: Jim Lord 
Chaplin, Box 3032, Ft. Pierce, FL 33448 EOEI9 /121 

Seeking production professional for Central FL powerhouse. 
Most be able to handle multitrack and weekend airshift. T &R: 
Mark Davis. 3602 NE 20th Place, Ocala, FL 32670 EOE19/12) 

KEAN personality Country now accepting tapes /photos for all 
dayparts. T &R: Bobby Owen. Box 3098, Abilene, TX 79604 

0E19/121 

100,000 WATT AC 

COASTAL N. CAROLINA 

seeks high profile morning talent. Inherit 
GREAT numbers. Must have solid act. No 

time and temp. No crazies. C &R to Mike 
Farrow, 211 N. 2nd St., Wilmington, NC 

28401. FOE 

PROGRAM DIRECTOR/ 
OPERATIONS MANAGER 

Top 75 Sunbelt Country Giant needs 
strong PD /OM. Professionalism a must. 
Require 3 -5 years programming country. 
Must pull air shift. Group owners dedi- 
cated to the format. Creative, hard -work- 
ing individuals who want to win, send 
tape and resume, with cover of why 
you're the one to Radio & Records, 1930 
Century Park West, #452, Los Angeles, 
CA 90067. EOE 

I me li ti =I 

104 FM 68 AM 
WRVR AM /FM MEMPHIS 

WRVR/Memphis is seeking a news director 
with special leadership qualities. Do you have 

the knowledge and ability to deliver the infor- 

mation our target audience wants and needs 

... not just "the news "? 

Strong anchoring ability required. No phone 

calls please. Tapes and resumes to: 

Bob Kaake, Program Director, WRVR, 
5904 Hyatt Ridgeway Parkway, Memphis, 
Tennessee 38119 EOE * * * * * *-- imumm_MEMJ 

Ex ncetr 

á'Versatile 
Production Director 

wanted for major market adult rock station. Or- 

ganization, creativeness, and strong produc- 

tion voice a must. Send tape and resume to: 

Andy Beaubien, KSRR, 1020 Holcombe 
Blvd., Suite 1201, Houston, TX 77030. 
FOE p ti ..... -......... 

f Pik `l fah 

COUNTRY 
.P111 o lISO AM 

WNOE New Orleans seeks vibrant air 
personality or entertainer to replace 2 -yr. 
CMA Nominee for Midday Music/talk 
show. Knowledge of the Country Music 
scene is a must. T &R/picture to: Ralph 
Cherry, WNOE, 529 Glenville, New 
Orleans. LA 70115. No Calls Please. 
EOE/Females Encouraged. 

7 

MIDWEST 
K- Lite /Oeklehoma City, seeking multitalented programmer. 
Research. creative promotion, & on -air skills. T&R/philoso- 
phy: GM. 9400 N. Broadway, Suite 450, OKC 73114 
EOE19 /121 

Seeking salesperson for growing Midwest FM. Minimum 
three years' experience. Includes gas expense /benefits. T &R: 

Marty Wielgos, WLJE, 2755 Sager Road, Valparaiso, IN 

46383 IEOE19 /121 

OPPORTUNITIES 
OPENINGS 

w,- 
59COv Od F. CO3,,.,,, 

PROGRAM DIRECTOR 

Seek team player with proven people skills to 

manage large staff at midwestern AM/FM coun- 

try powerhouse. Extensive knowledge of coun- 

try music and strong organizational skills re- 

quired. Must be community minded, creative, and 

"personality" type announcer. Large responsi- 

bilities. Only pros need apply. Send resume, tape 

and salary requirement to WOW, Ken FearnOw, 

615 N. 90th Street, Omaha, NE 68114. EOE 

- - 
INDIANA CHR LEADER 

Has immediate openings for fulitime air- 
personalities. Applicants must understand 
CHR. Quality production. Growing com- 
pany. Cassette and resume to Radio & 
Records, 1930 Century Park West, #478, 
Los Angeles, CA 90067. EOE, M/F 

1 

MORNING SHOW NEWS ANCHOR 
104.5 WSNX is looking for a morning show 
news anchor. We need someone with the 
ability to deliver the news in a conversa- 
tional and casual manner, plus have good 
news -gathering and feature-type writing 
skills to work with the morning show host. 
Send cassette and resume to 

J.J. Dating 
WSNX 

875 E. Summit, Muskegon, MI 49444 

% 
.I 107 

Work to a major market atmosphere without 

the problems of living in a major market. KSYZ 

is looking for a Production Director. '/4 -track 

experience helpful. Possible airshift. Top -rated 

100 kw CHR. T &R: Mark Baumert, KSYZ- 

FM, 3280 Woodridge Blvd., Grand Island, 
NE 68801. EOE 

NEWS DIRECTOR 
Are you ready to move up to News Direc- 
tor? Top 100 market Midwest AM /FM 
combo seeks experienced newsperson for 
position of News Director. Excellent career 
opportunity. Send resume in confidence 
to Radio & Records, 1930 Century Park 
West, #453, Los Angeles, CA 90067. 
EOE 

L%(j 
Live in the beautiful Black Hills of South Da- 

kota and be the morning drive personality and 

Program Director of the top -rated Country 
station. No phone calls. Send tape and resume 
to: Ron Hansen, KIMN, P.O. Box 8205, 
Rapid City, SD 57709, EOE 

TALK SHOW HOST 
Are you ready for an Afternoon Talk Show 
that's heavily involved in the community? 
Ranges from lighthearted issues to serious 
topics of the day. If you're ready to work 
hard and be involved in our community, 
send tape and resume now to Radio & 
Records, 1930 Century Park West, #454, 
Los Angeles, CA 90067. EOE 

WEST 

KVFM /Logan seeking afternoon drive pro. CHR with at least 

three years' experience. Great springboard to Salt Lake City. 
T&R: Mark Roman, 1801) 752 -5141 EOE19/121 

Southern CA soft AC seeking T &Rs for future full & parttime 
openings. No phone calls. CHAD PERRY: Box 5944E 

San Bernardino, CA 92412 EOEI9 /121 

Ratline opening at Continuous Country KFMS. 1555 E. Fla- 
mingo, Suite 435. Las Vegas, NV 89119 EOE19 /121 

OPENINGS 
Seeking morning drive communicator & parttimer for hot AC 
with incredible view. T &R: Norm Hankoff, KTHO, Box AM, 

Lake Tahoe, CA 95705 EOE19/121 

NEW ROCKY MOUNTAIN FM 
Need PD with AC or CHR background for 
new FM located in beautiful Rocky Moun- 
tain West. Also need killer morning show. 
Great bucks, outstanding opportunity. All 
replies in strictest confidence. T &R .to 

Radio & Records, 11930 Century Park 

West, #457, Los Angeles, CA 90067. 
EOE M/F 

PD /OM 
MAJOR WEST COAST MARKET 

Easy Listening station. Includes air shift. 
Mature, solid voice; professional presenta- 
tion. Skilled administrator. Self- starter. 
Tape, resume, and ratings to Radio & Rec- 
ords, 1930 Century Park West, #456, Los 
Angeles, CA 90067. EOE 

NEWS PERSONALITY 
We're looking for a true news personality, 
someone who can communicate lifestyle 
information to our young adult CHR 
audience and interface with our morning 
personality. If you're looking for a "Hard 
News" anchor position, this job's not for 
you. Excellent pay and benefits in the sun- 
ny Southwest. Send your cassette, 
resume and news rewrite samples today 
to: Radio & Records, 1930 Century Park 
West, #440, Los Angeles, CA 90067. 
EOE /MF 

COUNTRY MORNING 
PERSONALITY 

Bright, friendly, involved in the communi- 
ty. That'll be the new Morning Personality 
on our Southeastern Class C, FM Country 
station. Our explosive growth has come 
from a team effort. If you're ready to com- 
mit and contribute, you may be the morn- 
ing leader who shares in our future 
growth. Tape & accomplishments to: 
Radio & Records, 1930 Century Park 
West, #439, Los Angeles, CA 90067. 
EOE 

POSITIONS SOUGHT 

Veteran announcer with pleasing voice for air talent, news or 

PD. CA /AZ preferred. ROD: Box 72516. Las Vegas, NV 

89170 19/121 

Award -winning announcer and music /research director. 
Seeking new position. Formerly Dodge City, Yuma, Tupelo. 
Want out of major market rat race. TERRY: 1602) 973 -8100. 
19/121 

"I don't want to get a real job." Lady wants airshift. Prefer 
morning team or continuity. Medium /major. SHOTGUN: 

17031 344 -1690. 19/121 

Multitalented, aggressive PD /MD /air talent. Available now. 

AOR /CHR /AC /Gold preferred. Successful six -year pro. 

TODD: 1814) 288-2715. 19/12) 

15 -YEAR RADIO PRO 
(5 years CKLW, 7 years WCXI) seeks tran- 
sition to sports reporting. Desires anchor 
responsibilities, preferably with some play- I 

by -play. For aircheck of sportscast inter- 
view, and P -B -P please contact 

MIKE KELLY (313) 388 -4692. 

No one tries harder. Uptempo, AC dnvetime MD seeks medi- 

um team -oriented company with strong PD. CHRIS: 1919) 

734 -2245. 19/121 

"Remember classic Blondi? Morrow? Armstrong?" Personali- 

ty radio ain't dead yet. Get one of the last real entertainers. 

THE BYRD: 1807) 274 -6026. 19/121 

Seven -year community communicator seeking new position. 
College degree. If you want more than just time IS temp, call 

me. MICHAEL 12191297- 3496.19/121 

Femur broadcast school graduate. Great production /copy- 

writing. Seeking entry level position in smell market. Urban/ 

AC preferred. ANDREA: 12121 862 -1215. 19/12) 

1 
POSITIONS SOUGHT 

Three years' experience. Major /medium AOR promotions. 
Very hungry. Will relocate. Also, will host blues /fusion fea- 

ture. Programming experience. JON MICHAELS: 1201) 

349 -8047.19/121 

"I'm double trouble for your competitors." Two -year pro. 

with on -air & copywriting experience. Seeking medium mar- 
ket home. NORRIS, 1602) 964-4530. 19/12) 

Eight -year pro, with small market experience seeks entry to 

majors. Urban /CHR. PD/MD /airshift. Superior production. 

Prefer SE markets. STEPHEN MATTHEWS: 18031 531 -2786. 
19/121 

11 YEAR PROGRAMMING PRO 

Seeks PD /OM opportunity in AC/CHR in mid - 
Atlantic states or Ohio. Promotional genius, 

strong supervisory skills, excellent motivator, 
bottom -line conscious. Call (316) 685 -0566. 

Starving DJ seeks chance to prow hlmse8. I'll take anything 
for just 819.95. Please call, time is running out. WALT: 1818) 

793 -3207. 19/121 

Seeking entry-level position in radio. Have had some broad- 

cast school experience. Willing to learn and relocate. JOHN: 

1802) 945-8757. 19/12) 

Experienced MD seeking medium market MD /PD position. 
Knowledgeable in AOR /CHR /AC. Effective communication 
skills. Eager & reliable. GARY: 13011 759 -3264. 19/12) 

Eager female broadcast school graduate, with college radio 

experience seeks big break. CAROLYN, 1415) 586 -5018. 
19/12) 

ME + YOU = SUCCESS 
N.Y. City Metro area PD /MD /Jock- 

AC/AOR/CHR. 7 years' experience. 

Looking big time, smell pretty good 

too! J.C. (DAYS) (914) 747 -1071. 

1 

J 
Young. dynamic newcomer seeking new position. Relocate to 
any format, any area. BILL GRAYSON: 16191 489 -8121. 
19/121 

Jay Christian seeking new programming challenge. Highly 
rated stations. Country /CHR /AC. JAY: 19011 767 -6532 or 

755 -1456. Prefer medium /major market. 19/121 

Young two -year pro character voices, bits, & timely humor. 
Currently employed at 30 -kw FM. My PD is my reference. 
JIM: 14191 797-2202. 19/12) 

Medium market PD. ten years' experience seeks CHR /AOR 

PD position. Excellent people & management skills. Available 
now. ROGER: 1307) 465- 2301.19/121 

R &R Opportunities 
Display Advertising 

Display: $40 per inch per week (maximum 
35 words per inch). Includes border 

and logo. 

Blind Box: $50 per inch per week (maxi- 
mum 35 words per inch). In- 

cludes border, box number and 

postage /handling. 

Payable In Advance! 
Display 8 Blind Box advertising orders must be 

typewritten or printed and accompanied by check 

mailed to our office in advance. 

Deadline 
To appear in the following week's issue, we must 

receive your ad by Thursday noon (PST) prior to 
issue date. Address all ads to: R &R /Opportunities, 
1930 Century Park West, Los Angeles, CA 90067. 

R &R Opportunities 
Free Advertising 

Radio & Records provides free (24 words or 3 

lines) listings to radio stations and record corn- 

, panies in Openings. Free listings of the same 

length are also available to individuals seeking 

work in the industry under Positions Sought. All 

other advertising must run display. 

Deadline 
To appear in the following weeks Issue. we must 

receive your ad by Thursday noon (PST) prior to 

issue date. 

For opportunities you must place your free listings 
by mail only. Address all 24 -word ads to: 

R8R /Opportunities, 1930 Century Park West, Los 

Angeles, CA 90067. 
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RADIO & RECORDS NATIONAL AIRPLAY 

JAZZ 
TOP 30 

SEPTEMBER 12, 1986 
O BOBBY McFERRIN /Spontaneous Inventions (Blue Note) 
Q HENRY BUTLER /Fvin' Around (MCA Impulse!) 

2 3 DAVE VALENTIN /Light Struck (GRP) 

4 4 STAN GETZNoyage (Black -Hawk) 

lo Q EARL KLUGH/Lite Stories (WB) 

12 Q PETER KATER/Two Hearts (Optimism) 

26 O LEE RITENOUR/Earth Run (GRP) 

22 0 RANDY BRECKER a ELIANE ELIAS /Amanda (Passport Jazz) 

7 9 MIKE METHENY/Day In -Night Out (MCA Impulse!) 

6 10 TOM GRANT/Take Me To Your Dream (Pausa) 

11 e CHICO FREEMAN/Pied Piper (Black -Hawk) 

5 12 SPYRO URA/Breakout (MCA) 

13 e MICHAEL MANRING4Jnusual Weather (Windham Hill) 

s 14 BOBBY SHEW/Shewhorn ( Pausa) 

15 RARE SILK/Black 8 Blue (TBA /Palo Alto) 

16 SADAO WATANABE/Good Time For Love (Elektra) 

19 e JOE SAMPLE 8 DAVID T. WALKER/Swing Street Cafe (Crusaders /MCA) 

,e 18 STEPS AHEAD /Magnetic (Elektra) 

3a l COUNT BASIE /Long Live The Chief (Denon) 

z0 20 JESSICA WILLIAMS/Nothin' But The Truth (Black -Hawk) 

e 21 WEATHER REPORT/This Is This (Columbia) 

17 22 TITO PUENTE & HIS LATIN ENSEMBLE/Sensacion (Concord) 

23 gr. ANDREAS VOLLENWEIDER/Down To The Moon (CBS) 

{_DEBUT ) I KEVIN EUBANKS /Face To Face (GRP) . 

I DEBUT) ÿ DONALD HARRISON & TERENCE BLANCHARDMascence (Columbia) 

14 26 BOB JAMES a DAVID SANBORN/Double Vision (WB) 

,, DEBUT 190! S OTB/Inside Track (Blue Note) 

21 28 YELLOWJACKETS/Shades (MCA) 

27 29 MARK MURPHY/Living Room (Muse) 

DEBUT S e DON PULLEN/GEORGE ADAMS QUARTET/Breakthrough (Blue Note) 

Black /Urban stations contributing to Jazz KJCB /Lalayette. Horatio Handy, WYLD -FM /New Orleans. Dell Spencer, 

WDMT /Cleveland, Dean -Dean Rufus 

NEW & ACTIVE 

BRANDON FIELDS "The Other Side Of The Story" (Nova) 16/9 
Rotations. Heavy 2/1, Medium 8/3. Light 5/4. Extra Adds 1, Total Adds 9, WFAE, WNOP, KANU. KJZZ, WLVE, WUSF. KREM, 
WVPE, KJCB. Heavy KPLU. Medium. WEBR, WFPL, KKGO. WHRO. KIFM. 

JAMES NEWTON "Water Mystery" (Gramavlsion) 142 
Rotations. Heavy 4/0, Medium 3/0, Light 6/1, Extra Adds 1. Total Adds 2. WEBR, WMOT. Heavy WGBH, WDET. KWMU. 
KXPR Medium KANU, KPLU, WVPE. 

GENE HARRIS TRIO "Gene Harris Trio Plus One" (Concord) 13/4 
Rotations Heavy 5/1, Medium 3/0, Light 3/1, Extra Adds 2, Total Adds 4. WCLK, WJZZ, KJZZ, WUSF Heavy WBGO, KLON. 
KJAZ. KPLU. Medium WYRS, KUHF, KCNR. 

DIRTY DOZEN BRASS BAND "Live: Mardi Gras In Montreux" (Rounder) 13/1 
Rotations Heavy 6/0. Medium 1/0, Light 6/1, Extra Adds 0, Total Adds 1. KLON. Heavy. WRTI, KERA. WDET, WFSS. WVPE, 
KCNR Medium WUSF. 

RODNEY FRANKLIN "It Takes Two" (Columbia) 12/0 
Rotations Heavy 5/0, Medium 30. Light 4/0, Extra Adds 0. Total Adds 0 Heavy WAER, WBBY. WFSS, KREM, KIFM. 
Medium WBEE. WJZZ, KKGO 

BLAKE4LOCKWOODAJRBANIAK "Rhythm & Blu" (Gramavislon)11/1 
Rotations. Heavy 0 /0, Medium 311, Light 3/1. Extra Adds 5. Total Adds 7, WBGO, WNOP, WDET, KJZZ. KMHD. KJAZ. KPLU. 
Medium WRTI. WJZZ 

KENNY G "Duotones" (Arista) 11/2 
Rotations Heavy 3/0. Medium 4/1, Light 4/1, Extra Adds 0, Total Adds 2. WFAE, WLVE. Heavy WCLK, KKGO. WDMT. 
Medium WLOO, WHVE, KLCC. 

RON ESCHETE "Stump Jumper" (Bainbridge) 10/2 
Rotations Heavy 110. Medium 4.1. Light 5/1, Extra Adds 0. Total Adds 2, WYRS, KADX Heavy. KPLU Medium. WAER, 
WFAE. KKGO 
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MOST ADDED 
KEVIN EUBANKS (11) 

COUNT BASIE (9) 
RANDY BRECKER a ELIANE ELIAS (9) 

BRANDON FIELDS (9) 
OTB (8) 

LEE RITENOUR (8) 
RHYTHM & BLU (7) 

HOTTEST 
BOBBY McFERRIN (17) 

STAN GETZ (14) 
HENRY BUTLER (12) 
DAVE VALENTIN (11) 

EARL KLUGH (10) 
CHICO FREEMAN (9) 

MEL TORMEIROB MCCONNELL a BOSS BRASS "Mel Torme/Rob McConnell & Bou" (Concord) 92 
Rotations: Heavy 4/0, Medium 4 /1, Light 0/0, Extra Adds 1, Total Adds 2, KKGO, KPLU. Heavy. WRTI, WYRS, KLON, KJAZ 
Medium. WBGO, WBBY, KCNR. 

CHRIS BRUBECK & ANDY LaVERNE TRIO "See How It Feels" (Black -Hawk) 9/1 
Rotations. Heavy 5/0, Medium 2/1, Light 2/0. Extra Adds 0, Total Adds 1, WVPE. Heavy: WRTI, WFPL, WBBY, KPLU, WHRO. 
Medium. KUHF. 

CRYSTAL "Clear" (Black -Hawk) 9/0 
Rotations. Heavy 2/0, Medium 2/0, Light 5/0, Extra Adds 0. Total Adds O. Heavy WLOO, KBEM. Medium KMHD, KIFM. 

SCOTT HAMILTON /JAKE HANNA/DAVE McKENNA "Major League" (Concord) 9/0 
Rotations: Heavy 3/0, Medium 3/0, Light 3/0. Extra Adds 0. Total Adds 0. Heavy: WYRS, KLON, KCNR Medium: KADX, 
WHRO, WNUR. 

GRANT GEISSMAN "Drinkin' From The Money River" (TBA/Pale Alto) 8/1 
Rotations: Heavy 2/0, Medium 4/1, Light 2/0, Extra Adds 0. Total Adds 1, WNOP. Heavy WAER, KBEM Medium WEBR. 

WYRS, WHVE. 

VICTOR FELDMAN'S GENERATION BAND "Smooth" (TBA/Pal Alto) 8/1 
Rotations. Heavy 4/0. Medium 4/1, Light 0 /0, Extra Adds 0, Total Adds 1. KKGO. Heavy WEBR, WYRS. WAER, KBEM 
Medium. WFSS, WVPE, KIFM. 

SUBRAMANIAM "Blossom" (Crusaders/MCA) 7/1 
Rotations. Heavy 1/0, Medium 2/0, Light 4/1, Extra Adds 0, Total Adds 1, KXPR. Heavy KTCJ. Medium WDET, WHVE. 

JAKOB MAGNUSSON "Time Zone" (Golden Boy Jazz/Optimism) 7/O 
Rotations. Heavy I/O. Medium 3/0, Light 3/0, Extra Adds 0. Total Adds 0 Heavy WFSS Medium KUHF. WMOT. KIFM. 
SHEILA JORDAN "The Crossing" (Black -Hawk) 7/0 
Rotations Heavy 1/0, Medium 4/0, Light 2/0, Extra Adds 0, Total Adds 0 Heavy WUWM Medium WRTI. KERA. WBEE, 
WJZZ. 

JOE LOCASCIO "Sleepless" (Pausa) 6/4 
Rotations. Heavy 1/0, Medium 3/2. Light 1/1, Extra Adds 1. Total Adds 4, KERA. WLOO, WHOP, KXPR Heavy KPLU 
Medium. KUHF. 

GEORGE BENSON "While The City Sleeps" (WB) 62 
Rotations. Heavy 1/1, Medium 4/0, Light 1/1, Extra Adds 0, Total Adds 2. WLOO, WNOP. Medium. WBBY, WJZZ, WLVE, 
KIFM 

ART FARMER & BENNY GOLDSON "Back To The City" (Contemporary/Fantasy) 62 
Rotations Heavy 1/0, Medium 4 /1, Light 0 /0, Extra Adds 1. Total Adds 2, KERA, WNOP Heavy KWMU Medium WBGO. 
WRTI, KJAZ. 

REGIONALIZED ADDS & HOTS 

Waaw,o.an Wsaaw..n 
Era J.Nqn ,olllnWKh. 

w 
O LIVER LAKE Hot t.t 
E DDIE DANIELS HARRISON & BLANCH 
M.AKOTO OZONE KEVIN EUBANKS 

BOBBY SBB 
WIITwnu.eIw,a 

DAVE 

TITO PUENTE 

I K ..ber Owmu..l. Ho 
CHICO FREOUN 
JAMES NEWTON 
STAN 0,2 

KEN. BA.ON 
BOB, MCFERRIN 

: EBWO,ab S 

WNI.cI 
HENRI BUTLER 
LEE RI TENOUR 
Cann BASIC 
JIVIES NEWTON 
Hot teL 
DAVE VALENTIN 
SPERO GERA 
SAMPLE 4 WALKER 
GENE.TION BAND 
MIKE METH.Y 

BROCK. ILI. 
TOR. MCCONNELL 

MICHEL P,RUCC I AN 
DIRT( BRASS 

AN M,w 
bosANA 

RON ESC., 
TERESA BREWER 

SERGIO MENDES 

LEE RITE4,4 

HAM I 

W E,ISTMcu.x 
h 

W6OSuM.a 
Felicia Nona 

John W.rai DAN SI MR 
PULLEN ADAms KEVIN EUBANKS 
LEE BUCKER & CLIPS 
Hottest. Hott.t: 
PETER RATER EARL KLUGH 
OTP SAMPLE WALKER 
MIKE METHENY TON GRANT 
B OB, MCFERRIN DAVE VALENTIN 
DAVE VALENTIN BOBBY MCFERRIN 

sour}r--1 
WCLKIAMnM WFSSF.FM,wNM 
JWr. Sr.E..r, MIR 

wT2Kw. G ENE KARR'S LEE 

KEVIN ELBOWS .." 
BOBBY MCFERRIN KENNY G 

JESSICA WILLI/WS 
DIRIce DOZEN BRASS 

LAVIEE 
EA RL ELHDH 

FAEJCMra11. 
.,i EvWII,,, 

REMO G 

BRANDON PIELOS 

Hat te.t 
EARL RIDER 
STAN GETZ 
STEPS AHEAD W.,,I«..n 

mErHENy 
HENRY BUTLER 

Ku1FIM0aM.n 
Chn.1a. Taber 
none 

CHICO FREEMAN 
JESSICA WILLIAMS 
ST. GETZ 
TOM GRANT 

JORDAN CLIFFORD r.I 
STAN GET2 
JOE HACKNEY 

LAVITZ 
KE,4O414.FI. Wann L K 

Crab Al. 
HENRY BUTLER 

BERRY BOTLER MIKE METHENT 
JOE STEPS MEAD 

SCOTTY YOUNG HARRELL 

WMROINwbla NIGHT SHIFT 
lee LON, 

Hotte.: none 
CHICO FREDIAR Hoe eel, 

HARRISON BLAINN JESSICA WILL/ANS 
nmre coma, BRASS HENRY BUTLER 

ROBBY SHEN 

WEST 

K A,xID.nw lI KJIIAhnm,l. 
J.S.O.W.M SW Shedd 
RON ESCHETE 

JIMMY SMITH 
KEVIN EUBANKS 
OTB 

COUNT BASLE 
Hottet GENE HARRIS 

RHYTHM 4 BLU GERRY MULLIGAN 
KENNY BARRON MIKE METYIENY 

WOODY HERMAN 

KLCCIEU,W,. 
Ma1wlCMna, 

JACKIE KING 
KWIDIFeManE 

ICKNL JONES boor ANN 
COUNT B..I EARL KLUGH 
DAN SIEGEL 

MIKE METRE. HENRY [HITLER 

SK MICHAEL RAMIRO 
KIE,S.nYFNMK,Wr,w TOOI GRANT ARTFUL I...Ice CO 

FLOM/Long Mooch rOATM Nick From. 

J,,n KCOV .s 
SW ,a CKYSTAL 

xC,SAMWbMWM M 

,. ,w. I BRASS 
MIKE METHENT BOB, MCFERRIN 

ROSS THOMPKINS 
GENE HARRIS GE RRY MULLIGAN L.. 
JERRY 

KKOOILO Ansel. 
KaTK.^nFM W 

vSOWanm,xz 

. 
h 

m Mb 
,KuWo,v.lFe.aImaae 

n 
M 

s 

ALVOK aO 
KK 

JHIaKW 

pi :M 

WINTER 

.A 

BUTLER 

HENRY BUTLER 
Hot toot SPERO GERA 

rWmK. 
KCM 

IK 
STAN Se, 

LAVITE 
STAR Ger. EARL KEOGH 

ST. GETZ 
SPYRO GERA 
BOBBY MCFERRIN 
STEPS AHO. 

KFWS.n 04,01I 
O'CenrorlWllwn 
MIKE nrmiesy 

LEE RITENOUR 
EARL K LIMN 
STEPS ANE. 
DAVE VALENTIN 

KJA}JS.n F,.rS1.K41.1 
Sob Sadao. 

P HIL RANI:LIN 
LEADERS 

G ORDON BRISKER 
CHARLIE SMOdASE 

Hottest 

GENE HARRIS 
JESSICA WILLIAMS 
CP.INT BASIC 
STAN GETZ 

Swhl. 
C h. r14.TWn` 

MADISON on 
LEADERS 
RHYTHM BLD 
KEVIN CUBAN. 
OTB 

Not tN 
JOE LOCASC 10 
G ENE ..RRIS 
PULLEN ADAMS 
B R.DON FIELDS 
LINDA PETERSON 

hl'I 
SI.a. KN. 

FIELDS 

K ENNY G 

MIKE PIET., 
B RANDON 

S,R0 LYRA 

DAVE VALEMIN 
EARL KLUGH 
LEE RI TEMOUR 

WMOTONNIvlbo 
Rick Fero.? 

CALE FLIGHT 
OTB 

BOBBY MCFERRIN 
ST. GETZ 

PETER KATER 
EARL SLUM/ 

WLOOGOmneo r1 
A»,rr summ«. 
.70E LOCRSCI,3 

DAN SIEGEL 

CRYSTAL 
PRIME TIME 
PETER KATER 

WMVE/SoraNNI 
u,.,,Wn. 

T LAVI 72 
EARL K LOON 

MICHAEL 
tint te. 
BOBBY MCFERRIN 
BOBBY SHEN 
JEFF TYZIK 
DAVE VALENTIN 
TIT) PUENTE 

WOSFIT.ma. 
S.D S.rmoa, 
MARK MURPHY 
GENE HARRIS 

HENRY BLTLER 
TITO PU.TE 
CHICO FREER. 
BOBBY SHEN 
KEVIN CUBAN. 

owESfl 
WISEEJChapO 
M 

l'I 
M.XIn 

GRIM /WELL°. 
JANICE !MLA 
PHIL .VIN 
BOBBY MCFERRIN 
EARL KEOGH 
MERRY BUTLER 
TITO PuerrE 

MraKICNCwnl11 
CIrM W.pn.r 
GEORGE BENSON 
LEE RITEMOUR 
REE FLIGHT 
EARL K LOCH 

BRANDON PI MDR 
SERGIO MENDER 
CHRIS HURTER 
DAN SIEGEL 
JOE 
Not tat 

O BENSON WUWINION.W. GEORGE 
LEE RITENOUR 

STEPS AHEAD 
RARE SILK 

WYK/CNN.. 
MIN FWKIn. 
none 
Hot t4mt 

SPY. CYO 
EARL ELDON 
DAVE VALENTIN 

WJIlJOMmK CI 
D ebon bobs 
CHICO FERMAN 

P ETER KATO 

RARE SILS 
BOBBY SHER 
LEE RITENOUP 
SERGIO MENDES 
TITS PUENTE 

Ks 
ON M.mmonE 

BRARDOS FIELDS 
CHARLIE SHOLMARE 

ST. GETZ 
COUNT .SIE 
BOBBY SHEN 
DUKE ELLINGION 

Judy WETA,Wn 
MCLAUGHLN 

PHIL ALVIN 
LUCIA MONO 

OTB 

WEAT.R REPORT 
CHICO FREER. 
JOHN 

S.hMW. SM.. 
none 

MOTHER REPORT 
HENRY BUTLER 
WOODY HEMAN 
SPY. GYRA 
CASS.D. WILSON 

47 Reporters 
43 Current Reports 

WBBY /Columbus, WDMT /Cleveland, 
and WHRO /Norfolk called in 

frozen playlists. 

WNUR /Evanston, IL failed to report; 
its playlist was frozen. 

Editor's Note: WKND/Hartford 
is no longer a reporting station. 

Ka, NNE 
NARRELL 

SAMPLE WAVER 
PETER KATO 
PULLEN .APIS 
COUNT BARI E 

SessIch WILLIAMS 
MAO MURPHY 
STAN GETZ 
SH,LA JORDAN 
CHICO FREEMAN 

KTCSMa,waa11.11 
,a,,.IwMne 
EARL KLLIGH 
BRECKER ELI AS 
MICHAEL RAINING 

BOBBY MCFERRIN 
TOM GRANT 
ANDREAS VOL/CANE. 
SUBRAMANIAM 
RARE SILK 

KSEMIYInnraOM. 
1O Soli 
STEPS AN6. 
BRANDON FIELDS 

JAMES SANBORN 
GENERAT ION ONE 
RA. SILK 
LEE 

crg. x sFrKO 

WYRSgKKpw,y 
MINK 

J.aKW,mWWKWKWI 
COUNT NMI! 
NA, R LOCH 

LEE ,TENCUP 
BRANDON FIELDS 

BOBBY SKEW 
TOM HARRELL 
PETER RATER 

CHICO FREEMAN 
GROSSMAN. WALTON. 

KWMW&. Lw1. 
Kn W.IIS. 

JIMMY WITHERSPOON 

T. TAYLOR 
WILLIAM GOLDSTEIN 

HENRY BUTLER 
RAMER I. GOLOSOS 
CHICO FREEMAN 
BOBBY MC/GRIN 



BLACK/URBAN ADDS & HOTS 

C EAST 

WXY V IBA IU mors 
Roy Sampson 

CLUB NOUVEAU 
JERMAINE STEWART 
RUN D.M.C. 
STACY LATTISAW 
TAMIKO JONES 
RODNEY FRANKLIN 
MTUME 
HUMAN LEAGUE 
RENE L ANGELA 
MOORE L JACKSON 
RJ'S LATEST ARRIV 
ET 
Hottest: 
LISA LISA 
CAMEO 
MAZE 
EL DEBARGE 
ORAN JUICE JONES 

W W INTMIBammN. 
Don &coke 

CLUB NOUVEAU 
ET 
RENE L ANGELA 
BETTY WRIGHT 
HUMAN LEAGUE 
MTUME 
JONATHAN BUTLER 
Hottest: 
ASHFORD & SIMPSON 
JANET JACKSON 
STEVE WINWOOD 
LISA LISA 

GWEN GUTHRIE 

WILDIBG.IOn 

Elmo Smith 

CLUB NOUVEAU 
TEMPTATIONS 
SURFACE 
BARBARA ROY 
HUMAN LEAGUE 
PIECES OF A DREAM 
52ND ST. 
Hottest: 
CAMEO 
ANITA BIKER 
LISA LISA 
ORAN JUICE JONES 
LOOSE ENDS 
WKMO/ModkNd 
JNdenlMelean 
RENE A ANGELA 
TAMIKO JONES 
WALTER BEASLEY 
YOUNG L CO. 
PEABO BRYSON 
HUMAN LEAGUE 
Nottest: 
RUN D.M.C. 
LEVERT 
JANET JACKSON 
JAMES INGRAM 
TINA TURNER 
WM4CJNw Hieven 
Deed Olekonson 
TEMPTATIONS 
OLIVER CHEATHAM 
ONE WAY 
KURTIS BLOW 

GAVIN CHRISTOPHER 
COLONEL ABRAMS 
Hottest: 
BILLY OCEAN 
JANET JACKSON 
SHIRLEY JONES 
LOOSE ENDS 
EL DEBARGE 

WRKSJW Yolk 

Tony Gny 
LEVERT 
JAMES INGRAM 
CLUB NOUVEAU 
D TRAIN 
FIVE STAR 
Nottest: 
MADONNA 
ANITA BAKER 
JEFFREY OSBORNE 
NEW EDITION 
GWEN GUTHRIE 

OCIO410Ewn Cuy 

Dem Allen 
CYNDI LAUPER 
JEFFREY OSBORNE 
CHICO DEBARGE 
Hottest: 
ASHFORD L SIMPSON 
GWEN GUTHRIE 
LIONEL RICHIE 
JANET JACKSON 
ORAN JUICE JONES 

wusupn u.delpnis 
Tony OwMrone 
HANSON L DAVIS 
MOORE A JACKSON 
CHICO DEBARGE 
STACY LATTISAW 
TINA TURNER 
OLIVER CHEATHAM 
Hottest: 
LISA LISA 
SHIRLEY JONES 
MADONNA 
ORAN JUICE JONES 
NU SHOOZ 

WDASPhuIad.lphis 
Jo. Tamburro 

JEFFREY OSBORNE 
HUMAN LEAGUE 
SHIRLEY JONES 
JEAN CARNE 
DAVE VALENTIN 
JERMAINE STEWART 
D TRAIN 
STACY LATTISAW 
GIVENS FAMILY 
WHISTLE 
STEPHANIE MILLS 
DAZI BAND 
BARBARA ROY 
ATLANTIC STARR 
OLIVER WHO 
ERIC B 

ONE WAY 
Hottest: 
ORAN JUICE JONES 
LEVERT 
JANET JACKSON 
MIDNIGHT STAR 
JAZZY JEFF 

WAMOPu.Dur9h 
Woods00IAnlhOny 
HUMAN LEAGUE 
RENE L ANGELA 
MILLIE JACKSON 
CLUB NOUVEAU 
Hottest: 
CAMEO 
JANET JACKSON 
TINA TURNER 

ORAN JUICE JONES 
MOORE L JACKSON 

WDKXIRoch.Ator 
Andre March 
RUBY TURNER 
52ND ST. 
MILLIE JACKSON 
RENE L ANGELA 
OLIVER CHEATHAM 
ATLANTIC STARR 
Hottest: 
LEVERT 
ORAN JUICE JONES 
LISA LISA 
TEMPTATIONS 
EL DEBARS! 

WHURIWUAngton 
MIS. ArGhl 
RICK JAMES 
CHICO DEBARGE 
HUMAN LEAGUE 
RENE L ANGELA 
MOORE L JACKSON 
DENIECE WILLIAMS 
ET 
Hottest: 
EL DEBARGE 
LISA LISA 
LEVERT 
RJ'S LATEST ARRIV 
HOWARD HEWETT 

WDJYIWashington 
Brow Bailey 

JERMAINE STEWART 
HUMAN LEAGUE 

WHISTLE 
KENNY G 

Hottest: 
JEFFREY OSBORNE 
LISA LISA 

WHOD INI 
DOUG E. FRESH 
TINA TURNER 

WEST 
KDKOBenwr 
Danny Hlmis 

RUN D.M.C. 
PHYLLIS HYMAN 
RENE L ANGELA 
STACY LATTISAW 
MILLIE JACKSON 
GAVIN CHRISTOPHER 
MTUME 
Hottest: 
ORAN JUICE JONES 
K RYSTOL 
CAMEO 
HOWARD HEWETT 
FIVE STAR 

KAWLos Angeles 
Winston/Tarp 

SHIRLEY JONES 
HUMAN LEAGUE 
CHICO DEBARGE 
GENOBIA JETER 
MOVIES 
Hottest: 
ORAN JUICE JONES 
LISA LISA 
JANET JACKSON 
GWEN GUTHRIE 
ASHFORD L SIMPSON 

KMYAOgN 
Mead '14T" Mew 

CLUB NOUVEAU 
REBBIE JACKSON 
K KYSTOL 
ONE WAY 
DAZZ BAND 

MOVIES 
Hottest: 
CAMEO 
JANET JACKSON 
LISA LISA 
HOWARD HEWETT 
NEW EDITION 

KDAYILos Angelas 
PsnersonlC*nning 

.MOORE L JACKSON 
ONE WAY 
DOUG E. FRESH 
UTFO 
HANSON A DAVIS 
HUMAN LEAGUE 
JESSE JOHNSON 
KOPPER 
TYRONE BRUNSON 
SKYY 
JAZZY JEFF 
GEORGE DUKE 
ST ROTT 
Hottest: 
ORAN JUICE JONES 
NEW EDITION 
SIR MIX -A -LOT 
CAMEO 
SALT L PEPA 

KACEILOS Angeles 
P.m Robinson 

DENIECE WILLIAMS 
JEAN CARNE 
HUMAN LEAGUE 
JONATHAN BUTLER 
RUBY TURNER 
ET 
52ND ST. 
JEFFREY OSBORNE 
Hottest: 
HOWARD HEWETT 
LEVERT 
JANET JACKSON 
GEORGE BENSON 
MAZE 

WJIZJAIb.ny 

Tony Wright 

RUBY TURNER 
CLUB NOUVEAU 
MISS THANG 
GIVENS FAMILY 
BOBBI HUMPHREY 
BEAST FROM THE EA 
TEENA MARIE 
TEASE 
PORTER CARROLL II 
OLIVER CHEATHAM 
GAVIN CHRISTOPHER 
Hottest: 
KRYSTOL 
ORAN JUICE JONES 
TEMPTATIONS 
CAMEO 
LISA LISA 

WVEEIAIents 
Ray Boyd 

PAULI CARMAN 
FORCE MD'S 
GENOBIA JETER 
RENE L ANGELA 
STACY IATTI5AW 
TAMIKO JONES 
ATLANTIC STARR 
HANSON L DAVIS 
SHIRLEY JONES 
Hottest: 
JANET JACKSON 
J AMES INGRAM 
GWEN GUTHRIE 
GEORGE BENSON 
HOWARD HEWETT 

WAOKIAIWnl 
Lamy TlnNSy 

HUMAN LEAGUE 
PEABO BRYSON 
MILLIE JACKSON 
SHIRLEY JONES 
RENE L ANGELA 
JEAN CARNE 
MARKUS ANTHONY 
RUBY TURNER 
STACY LATTI5AW 
PHYLLIS HYMAN 
Hottest: 
LEVERT 
LISA LISA 
GWEN GUTHRIE 
BILLY OCEAN 
ORAN JUICE JONES 

WFXAIAugusb 
DarnHn Merritt 

Ho ttest: 
JANET JACKSON 
GWEN GUTHRIE 
LEVERT 
LISA LISA 
EL DEBARGE 

KOXLB.IOn Roug. 
G.L. Mayes 

JEAN CARNE 
PORTER CARROLL II 
LENNY WILLIAMS 
O.C. SMITH 
MILLIE JACKSON 
RUBY TURNER 
MTUME 
CUT 
MARKUS ANTHONY 
CON PUNK SHUN 
CHICO DEBARGE 
ONE WAY 
GEORGE DURE 
SURFACE 
Hottest: 
LISA LISA 
LEVERT 
JANET JACKSON 
ORAN JUICE JONES 
EL DEBARGE 

W XOKB.IOn Roeg. 
B roedyIMorlon 

MOSES TYSON 
PORTER CARROLL II 
KENNY L JOHNNY 
CHICO DEBARGE 
HANSON L DAVIS 
DENIECE WILLIAMS 
MIMI! 
Hottest: 
GREGORY ABBOTT 
KRYSTOL 
EL DEBARGE 
CAMEO 
NEW EDITION 

KUKOPhosnll 
Rick Thome. 

MIAMI SOUND MACH] 
SHEENS EASTON 
DOUBLE 
SIMPLY RED 
CLUB NOUVEAU 
GEORGE BENSON 
ATLANTIC STARR 
SKYY 
CLAUDJA BARRY 
Hottest: 
ORAN JUICE JONES 
JANET JACKSON 
CAMEO 
ASHFORD L SIMPSON 
NEW EDITION 

XMRMISan Diego 

L.D. McCollum 

CON PUNK SHUN 
KURTIS BLOW 
RJ'S LATEST ARRIV 
Hottest: 
JANET JACKSON 
NEW EDITION 
CAMEO 
HOWARD HEWETT 
ORAN JUICE JONES 

KSOUSan Fnneisco 
RobinsontMoody 

none 
Hottest: 
LISA LISA 
FULL FORCE 
JANET JACKSON 
HOWARD HEWETT 
ORAN JUICE JONES 

WTKLIBNOn Rouge 
E. Rodney Jonas 

STEVE WINWOOD 
LOOSE ENDS 
O.C. SMITH 
TEMPTATIONS 
MTUME 
MOVIES 
MILLIE JACKSON 
CLUB NOUVEAU 
D TRAIN 
SHIRLEY JONES 
OLIVER CHEATHAM 
GENERAL KANE 
YARBROUGH L PEOPL 
JOYCE LAWSON 
HUMAN LEAGUE 
MOSES TYSON 
TEENA MARIE 
REBBIE JACKSON 
Hottest: 
ORAN JUICE JONES 
GWEN GUTHRIE 
CAMEO 
BEAU WILLIAMS 
LISA LISA 

WENNBNmingham 
Dew Donn lI 

JEAN CARNE 
BEAU WILLIAMS 
RUBY TURNER 
DAZZ BAND 
CASHELOW 
MTUME 
GIVENS FAMILY 
GENERAL KANE 
K RYSTOL 
CLUB NOUVEAU 
Hottest: 
LEVERT 
ORAN JUICE JONES 
GWEN GUTHRIE 
MIDNIGHT STAR 
JANET JACKSON 

WATVIBInningham 
Ron January 

ANDERSON L LORING 
MISS THANG 
RJ'S LATEST ARRIV 
STACY LATTISAW 
RUBY TURNER 
SHIRLEY JONES 
MARRUS ANTHONY 
Hottest: 
JANET JACKSON 
ORAN JUICE JONES 
CAMEO 
NEW EDITION 
TEMPTATIONS 

WPAL/Ch.rloaton 
Don Kendncks 

JEFFREY OSBORNE 
FIVE STAR 
B. FATS 
MTUME 
ATLANTIC STARR 
DAZZ RAND 
BEAU WILLIAMS 

CON PUNK SHUN 
RUBY TURNER 
KENNY G 

Hottest: 
TEMPTATIONS 
CAMEO 
TINA TURNER 
NEW EDITION 
MOOR! L JACKSON 

293/Charleston 

CINA Fletcher 
none 
Hottest: 
JANET JACKSON 
GWEN GUTHRIE 
LEVERT 
ORAN JUICE JONES 
LISA LISA 

WPEGICharina 
MlcAwl Sauode. 
STACY LATTISAW 
CASHFLOW 
SATT 
MOORE L JACKSON 
OLIVER CHEATHAM 
STEPHANIE MILLS 

JEAN CARNE 
Hottest: 
CAMEO 
ORAN JUICE JONES 
MIDNIGHT STAR 
JANET JACKSON 
NW EDITION 
JET1140Chsttanoo9 
Frank SL James 

22 TOP 
PHYLLIS HYMAN 
GEORGE COKE 
STACY LATTISAW 
BILLY GRIFFIN 
HUMAN LEAGUE 
LOOSE ENDS 
RENE L ANGELA 
OLIVER CHEATHAM 
JERMAINE STEWART 
Hottest: 
JANET JACKSON 
RUN D.M.C. 
NEW EDITION 
GLENN JONES 
TEMPTATIONS 
K104/Dallas 

Terri Awry 

CON FUNK SHUN 
KURTIS BLOW 
BOOGIE BOYS 
PHYLLIS HYMAN 
RUBY TURNER 
Hottest: 
CAMEO 
HOWARD HEWETT 
MIDNIGHT STAR 
GLENN JONES 
LEVERT 

WFXCIDUrh.m 
Alvin Stow 
HUMAN LEAGUE 
RENE L ANGELA 
MISS THANG 
GLORIA D. BROWN 
WORD OF MOUTH 
LEE FIELDS 
Hottest: 
ORAN JUICE JONES 
LISA LISA 
JANET JACKSON 
LEVERT 
ASHFORD L SIMPSON 

KDLZIFI. WNIA -Dalles 
Tooker/Madison 

GENOBIA JETER 
KENNY L JOHNNY 
HUMAN LEAGUE 
PEABO BRYSON 
RENE L ANGELA 
STACY LATTISAW 
SHIRLEY JONES 
TEENA MARIE 
Hottest: 
LEVERT 
JANET JACKSON 
GLENN JONES 
EL DEBARGE 
ASHFORD L SIMPSON 

WOMG/GreMalpre 
Doe Forum 

BOOGIE BOYS 
RICK JAMES 
HANSON L DAVIS 
GENERAL KANE 
CASHFLOW 
HUMAN LEAGUE 
MARKUS ANTHONY 
RUBY TURNER 
Hottest: 
LEVERT 
ORAN JUICE JONES 
JANET JACKSON 
LISA LISA 
CAMEO 

WHYVOreannlle 
Taylor/Carson 

MISS THANG 
DAZZ BAND 
HUMAN LEAGUE 
JEAN CARNE 
SIMPLY RED 
STACY LATTISAW 
Hottest: 
ORAN JUICE JONES 
CARED 
JANET JACKSON 
MIDNIGHT STAR 
TEMPTATIONS 

WOFXIGuMport -Bilosl 
Al Luv 

GREGORY ABBOTT 
HUMAN LEAGUE 
SHIRLEY JONES 
GAVIN CHRISTOPHER 
HANSON L DAVIS 
VOLTAGE BROTHERS 
MARSHALL A BAGS 
DAZE BAND 
Hottest: 
LEVERT 

JANET JACKSON 
ORAN JUICE JONES 
EL DEBARGE 
LISA LISA 
KMJOMou*ton 
AIAInslMlcheal 

KRYSTOL 
GENERAL KANE 
CHICO DEBARS! 
TEENA MARIE 
MTUME 
PHYLLIS HYMAN 
HUMAN LEAGUE 
WHISTLE 
RUBY TURNER 
HANSON L DAVIS 
Hottest: 
ORAN JUICE JONES 
LISA LISA 
RUN D.M.C. 
HOWARD HEWETT 
LEVERT 
WJMUJeekson 
Can Mayne* 

RUN D.M.C. 
JEAN CARNE 
GREGORY ABBOTT 
STACY LATTISAW 
AL JARREAU 
MILLIE JACKSON 
CHICO DEBARGE 
Hottest: 
ORAN JUICE JONES 
DOUG E. FRESH 
RUN D.M.C. 
JAMES INGRAM 
HOWARD HEWETT 

WKXUJ.Gksen 
Tommy Marshall 

FIVE STAR 
GREGORY ABBOTT 
CASHFLOW 
CON PINK SHUN 
LEO? LITTLEPAGE 
JEAN CARNE 
MILLIE JACKSON 
O.C. SMITH 
JEFFREY OSBORNE 
PORTER CARROLL II 

curt 
MAJESTY 
Hottest: 
LEVERT 
LISA LISA 
GLENN JONES 
JANET JACKSON 
ORAN JUICE JONES 

WZAZJJacksonelle 

Net Jackson 
O.C. SMITH 
RJS LATEST ARRIV 
GENOBIA JETER 
TINA TURNER 
KENNY L JOHNNY 
MTUME 
CASHFLOW 
HUMAN LEAGUE 
ATLANTIC STARR 
VOLTAGE BROTHERS 
CUT 
TEENA MARIE 
JEFFREY OSBORNE 
Hottest: 
EL DEBARGE 
LISA LISA 
JANET JACKSON 
GWEN GUTHRIE 
MIDNIGHT STAR 

WPDOIJSCksoneille 
Brody:Henry 

CAMEO 
MOORE A JACKSON 
O.C. SMITH 
VOLTAGE BROTHERS 
MARKUS ANTHONY 
JAMES REESE 
SHIRLEY JONES 
Hottest: 
LEVERT erls 
LISA LISA 
EL DEBARGE 
JANET JACKSON 
ORAN JUICE JONES 

K IIZIKIIIeen 

B ull St. John 
ONE WAY 
CHICO DEBARGE 
AL JARREAU 
RANDY CRAWFORD 
STEVE WINWOOD 
BEAU WILLIAMS 
MILLIE JACKSON 
GENERAL KANE 
Hottest: 
ORAN JUICE JONES 
CAMEO 
KRYSTOL 
LISA LISA 
GWEN GUTHRIE 

WKGNIKnNMIN 
INA Clary 

KRYSTOL 
MOORE A JACKSON 
BEAU WILLIAMS 
ANDERSON S IRRING 
STACY LATTI5AW 
JEAN CARNE 
GENERAL RANE 
RENE L ANGELA 
PHYLLIS HYMAN 
KURTIS BLOW 
LIONEL RICHIE 
Hottest: 
LISA LISA 
ORAN JUICE JONES 
NEW EDITION 
CAMEO 
JANET JACKSON 

KJCB/Lalayo te 

Mandy/Moor. 

CON FUNK SHUN 
SHIRLEY JONES 
MTUME 
MILLIE JACKSON 
I THREE 
CHICO DEBARGE 
HUMAN LEAGUE 
TEENA MARIE 
JEAN CARNE 
Hottest: 
JANET JACKSON 
ORAN JUICE JONES 
LISA LISA 
KRYSTOL 
EL DEBARGE 

KOKYILNIN Roob 
FnaW!ENt 
KURTIS BLOW 
TEMPTATIONS 
CASHFLOW 
PHYLLIS HYMAN 
JEFFREY OSBORNE 
WORD OF MOUTH 
HUMAN LEAGUE 
JESSE TALBERT 
DENISE STEWART 
VOLTAGE BROTHERS 
MOORE L JACKSON 
Hottest: 
GREGORY ABBOTT 
LISA LISA 
GENERAL KANE 
LEVERT 
REDD 

WLOUILoK.e11N 
Iony Fleds 

ATLANTIC STARR 
GAVIN CHRISTOPHER 
ANITA BAKER 
BILLY GRIFFIN 
CHICO DEBARGE 
JEFFREY OSBORNE 
SURFACE 
PHYLLIS HYMAN 
TYRONE BRUNSON 
DYNASTY 
RODNEY FRANKLIN 
Hottest: 
LISA LISA 
JANET JACKSON 
GWEN GUTHAIE 
ORAN JUICE JONES 
LEVERT 

WJYIJLooleMW 
WIIIismsNewoh 

NEW EDITION 
JONNIE BABY 
KENNY G 
TROUBLE FUNK 
GENERAL KANE 
ATLANTIC STARR 
TINA TURNER 
GAVIN CHRISTOPHER 
SMOKET ROBINSON 
MCORE L JACKSON 
STACY LATTISAW 
JEAN CARNE 
Hottest: 
LISA LISA 
ORAN JUICE JONES 
JANET JACKSON 
LEVERT 
GWEN GUTHRIE 

WJJSILynehbur9 

Lad Liens 

CLUB NOUVEAU 
CHICO DEBARGE 
HUMAN LEAGUE 
STACY LATTISAW 
RENE L ANGELA 
GENERAL KANE 
PHYLLIS HYMAN 
Hottest: 
ANDERSON L LORING 
ORAN JUICE JONES 
RUN D.M.C. 
MIDNIGHT STAR 
JANET JACKSON 

WDIAM.mphls 
B obby O'Jsy 

HUMAN LEAGUE 
SHIRLEY JONES 
OLIVER CHEATHAM 
THOMAS TAYLOR 
GENERAL KANE 
DAZI BAND 
MILLIE JACKSON 
SISTER SLEDGE 
GIVENS FAMILY 
LEOT LITTLEPAGE 
CUT 
BEAU WILLIAMS 
Hottest: 
EL DEBARGE 
HOWARD HEWETT 
JAMES INGRAM 
GREGORY ABBOTT 
ORAN JUICE JONES 

WMRNIMNnphis 
WNISISmIth 

LOOSE ENDS 
JEFFREY OSBORNE 
HANSON a DAVIS 
52ND ST. 

TEMPTATIONS 
SHIRLEY JONES 

KURTIS BLOW 
Hottest: 
LISA LISA 

JANET JACKSON 
CAMEO 
RUN D.M.C. 

ORAN JUICE JONES 

WALTIA/Nldlan 

Anne. Roue/ 
none 
Hottest: 
CAMEO 
JANET JACKSON 
LEVERT 
MAZE 
JEFFREY OSBORNE 

W EDRMNml 
JeeksolJOnes 

HUMAN LEAGUE 
I THREE 

JEAN CARNE 
PEABO BRYSON 
MILLIE JACKSON 
TYRONE BRUNSON 
STACY LATTI55W 
JEFFREY OSBORNE 
JERMAINE STEWART 
MOORE A JACKSON 
Hottest: 
ORAN JUICE JONES 
LIONEL RICHIE 
LISA LISA 
LEVERT 
JANET JACKSON 

WBLXIRlbI. 
Tony Brown 
non. 
Hottest: 
WHOD INI 
JANET JACKSON 
ORAN JUICE JONES 
GWEN GUTHRIE 
CL DEBARGE 

WOOK /Nashville 
J.C. Floyd 

M.C. CHILL 
STACY LATTISAW 
CHICO DEBARGE 
LOOSE ENDS 
WORD OF MOUTH 
MOORE L JACKSON 
OLIVER CHEATHAM 
VOLTAGE BROTHERS 
Hottest: 
LEVERT 
ORAN .NICE JONES 
CAMEO 
LISA LISA 

WYLD.FMMew Orleans 
Doll Spencer 
KRYSTOL 
HUMAN LEAGUE 
GENERA. RANE 
CLUB NOUVEAU 
B ILLY GRIFFIN 
Hottest: 
LEVERT 
JANET JACKSON 
MIDNIGHT STAR 
ORAN JUICE JONES 
NEW EDITION 

WOWUNNIOIk 
Don Allen 
JEAN CARNE 
SKIPWORTH L TURNE 
STACY LATTISAW 
SKYY 
NJ'S LATEST ARRIV 
RENE L ANGELA 
BETTY WRIGHT 
WILLIAM BELL 
MILLIE JACKSON 
Hottest: 
ORAN JUICE JONES 
LEVERT 
LISA LISA 
JANET JACKSON 
MIDNIGHT STAR 

KB41NOdoe 
Soon/N.4am 

CLUB NOUVEAU 
GEORGE DUKE 
HUMAN LEAGUE 
Hottest: 
ORAN JUICE JONES 
GWEN GUTHRIE 
JANET JACKSON 
LEVERT 
LISA LISA 
WORUOrisndo 
Earl James 
CAMEO 
DAZZ BAND 
FIVE STAR 
Hottest: 
ORAN JUICE JONES 
JANET JACKSON 
LEVERT 
BILLY OCEAN 
PRINCE 

KMYSPN1 Arthur 
PetryIDeds 

MOORE L JACKSON 
CLUB NOUVEAU 
JERMAINE STEWART 
HANSON L DAVIS 
BEAU WILLIAMS 
STACEY O 
LENNY WILLIAMS 
BILLY GRIFFIN 
OLIVER CHEATHAM 
SURFACE 
B. FATS 
WORD OF MOUTH 
MILLIE JACKSON 
DONNELL PITMAN 
STACY LATTISAW 
RENE L ANGELA 
GIVENS FAMILY 
HUMAN LEAGUE 
Hottest: 
JANET JACKSON 
O RAN JUICE JONES 
LEVERT 
LISA LISA 
GWEN GUTHRIE 

WPLZPet. sburg 

CrombleyIDMlels 
HUMAN LEAGUE 
MTUME 
ANITA BAKER 
SHIRLEY JONES 
JEAN CARNE 
CHICO DEBARGE 
MILLIE JACKSON 
MODERN MAN 
PEABO BRYSON 
TAMIKO JONES 
ET 
SURFACE 
GENERAL KANE 
DONNELL PITMAN. 
Hottest: 
CAMEO 
NEW EDITION 
HOWARD HEWETT 
LISA LISA 
TEMPTATIONS 

KAPEBen Antonio 
Mike Kelly 

GENERAL KANE 
JEFFREY OSBORNE 
TYRONE BRUNSON 
PERFECT TIMIN 
SURFACE 
ONE WAY 
CASHFLOW 
MILLIE JACKSON 
Hottest, 
EL DEBARGE 
TEMPTATIONS 
MAZE 
NEW EDITION 
HOWARD HEWETT 

KDKSIShrewpon 
C. Erwin Denlels 

TYRONE BRUNSON 
I THREE 
JAMES REESE 
JERMAINE STEWART 
OLIVER CHEATHAM 
Hottest: 
ORAN JUICE JONES 
LEVERT 
CAMEO 
GLENN JONES 
HOWARD HEWETT 

W WDMISumlr 
DoenMGHUgh 
RUBY TURNER 
ATLANTIC STARR 
JERMAINE STEWART 
MISS THANG 
JEAN CARNE 
TYRONE BRUNSON 
BEAU WILLIAMS 
STACY LATTISAW 
52ND ST. 
GLORIA D. BROWN 
Hottest: 
BILLY OCEAN 
CLUB NOUVEAU 
TEMPTATIONS 
LEVERT 
TINA TURNER 

WANMJTalln..... 
Jw Bollard 
HUMAN LEAGUE 
MILLIE JACKSON 
KURTIS BLOW 
WORD OF MOUTH 
RICK JAMES 
JEFFREY OSBORNE 
RUBY TURNER 
CON PUNK SHUN 
TEENS MARIE 
GENERAL KANE 
PRECIOUS WILSON 
MTUME 
SKY,/ 
STEPHANIE MILLS 
Hottest, 
CAMEO 
RUN D.M.C. 
ASHFORD L SIMPSON 
GWEN GUTHRIE 
EL DEBARGE 

WTMPnampa 
Chris Turner 

TAMIKO JONES 
STACY LATTISAW 
BARBARA ROY 
DENISE STEWART 
GENERAL KANE 
KURTIS BLOW 
TEENA MARIE 
WORD OF MOUTH 
TYRONE BRUNSON 
VOLTAGE BROTHERS 
Hottest: 
LEVERT 
LISA LISA 
ORAN JUICE JONES 
JANET JACKSON 
CAMEO 

WAAAIWInatonSalem 
TIM Carson 
GEORGE DUKE 
PAULI CARMAN 
JOHNNY KEMP 
JERMAINE STEWART 
JEFFREY OSBORNE 
RENE I ANGELA 
DYNASTY 
PIECES OF A DREAM 
RUBY TURNER 
TYRONE BRUNSON 
52ND ST. 
MARKUS ANTHONY 
Hottest: 
CAMEO 
JANET JACKSON 
ASHFORD L SIMPSON 
LISA LISA 
GLENN JONES 

IL MIDWEST 

WBMXIChkago 
B ouaNg$Spoon 
RENE L ANGELA 
GENERAL KANE 
HUMAN BODY 
RODNEY FRANKLIN 
SIEDAH GARRETT 
Hottest: 
GWEN GUTHAIE 
EL DEBARGE 
JETS 
LISA LISA 

WOCIIChlcago 
Leo MkhAel. 
L.A. DREAM TEAM 

MAIN INGREDIENT 
RENE L ANGELA 

GEORGE DUKE 
GENOBIA JETER 
JEAN CARNE 
WHISTLE 
SERGIO MENDES 
Hottest: 
ORAN JUICE JONES 
MAZE 
KENNY G 

LISA LISA 
JANET JACKSON 

WBLZIGInclnnNl 
B rian Cesti 

KENNY G 
TEMPTATIONS 
STACY LATTISAW 
ROBERT PALMER 
DAZZ BAND 
Hottest: 
JANET JACKSON 
ORAN JUICE JONES 
RUN D.M.C. 

CAMEO 
ASHFORD L SIMPSON 
WDMTIClvoland 
Daen Dean 
STACY LATTISAW 
KENNY G 
SKIPWORTH L TURNE 
CASHELL:: 
HANSON a DAVIS 
CHICO DEBARGE 
HUMAN LEAGUE 

ONE WAY 
MARKUS ANTHONY 
MILLIE JACKSON 
GENERAL KANE 
Hottest: 
RUN D.M.C. 
GWEN GUTHRIE 
LISA LISA 
ORAN JUICE JONES 
LEVERT 
WZAKJCI.eeend 
ToIllemPrry 

ONE WAY 
PIECES OF A DREAM 
BOBBY JIMMY 
STACY LATTISAW 
RENE L ANGELA 
JEFFREY OSBORNE 
CASHFLOW 
GIVENS FAMILY 
HUMAN LEAGUE 
WHISTLE 
MARROS ANTHONY 
Hottest: 
LEVERT 
ORAN JUICE JONES 
RUN D.M.C. 
CAMEO 
CLUB NOUVEAU 

Z1031CNUmbus 
Mere Darts 

PHYLLIS HYMAN 
RENE L ANGELA 
NISSAN LEAGUE 
SHIRLEY JONES 
BLAU WILLIAMS 
STACY LATTI5AW 
Hottest: 
LISA LISA 
ASHFORD L SIMPSON 
CAMEO 
ORAN JUICE JONES 
FORCE MD'S 

WCKXIColumbua 
RICA Stevens 

SHIRLEY JONES 
HUMAN LEAGUE 
WHISTLE 
MILLIE JACKSON 
CHICO DEBARGE 
TAMIKO JONES 
Hottest: 
JANET JACKSON 
MIDNIGHT STAR 
EL DEBARGE 
HOWARD HEWETT 
LISA LISA 

W VKOICNumbu 
KC Jones 

HUMAN LEAGUE 
REBBIE JACKSON 
RJ'S LATEST ARRIV 
Hottest: 
CAMEO 
ORAN JUICE JONES 
GWEN GUTHRIE 
LEVERT 
JANET JACKSON 

WJL&DNro[I 
ANKandNIWhlmore 
PRINCE 
MISS THANG 
KENNY G 
MOORE L JACKSON 
HUMAN LEAGUE 
STACY LAIT I SAW 
LOOSE ENDS 
ET 
Hottest: 
EL DEBARGE 
JANET JACKSON 
LEVERT 
LISA LISA 
NEW EDITION 

WOPRIDNrett 
Jos Spence 
MOORE I JACKSON 
STACY LATTISAW 
SKY( 
JEAN CARNE 
PET SHOP BOYS 
CHICO DEBARGE 
RODNEY FRANKLIN 
KURTIS BLOW 
ERIC B 

Hottest: 
LEVERT 
JANET JACKSON 
ORAN JUICE JONES 
CAMEO 
MOORE L JACKSON 

WKWMIGrand Rapids 
Grant/Franklin 

STACY LATTISAW 
LOOSE ENDS 
ERIC B 

KENNY G 
TYRONE BRUNSON 
Hottest: 
EL DEBARGE 
CAMEO 
LEVERT 
ORAN JUICE JONES 
JANET JACKSON 

WTLCRndisnapolls 
Joy Johnson 

DYNASTY 
HUMAN LEAGUE 
SURFACE 
PEABO BRYSON 
PIECES OF A DREAM 
VOLTAGE BROTHERS 
RUBY TURNER 
DENIECE WILLIAMS 
Hottest: 
JANET JACKSON 
CAMEO 
HOWARD HEWETT 
LISA LISA 
RJ'S LATEST ARRIV 

KCPWKeneas City 
NWWrn Waish 

CAMEO 
HUMAN LEAGUE 
CLAUDJA BARRY 
LOVERBOY 
MADONNA 
Hottest: 
LISA LISA 
NEW EDITION 
BEATLES 
BERLIN 
STACEY O 

W XLAAansing 
LIS Colbert 

ET 
GREGORY ABBOTT 
PRINCE 
Hottest: 
LEVERT 
CHAKA KHAN 
ASHFORD A SIMPSON 
JANET JACKSON 
NEW EDITION 

KMJMISI. Louis 
Nib Str.daNd 

COLONEL ABRAMS 
NOCERA 
RUBY TURNER 
LENNY WILLIAMS 
PHYLLIS HYMAN 
Hottest: 
GREGORY ABBOTT 
MOORE L JACKSON 
HOWARD HEWETT 
ORAN JUICE JONES 
LEVERT 

WLUMIMIMsute 
Bernard Miller 

GLASS TIGER 
CHRIS THOMPSON 
TOTO 
STACY LATTISAW 
GENERAL KANE 
OLIVER CHEATHAM 
CASH FLOW 
SKIPWORTH L TURNE 
GAVIN CHRISTOPHER 
HANSON A DAVIS 
Hottest: 

CAMEO 
JANET JACKSON 
TEMPTATIONS 
CLUB NOUVEAU 
LISA LISA 

WV/WS/Saginaw 
David Reams 

BOOGIE BOYS 
JAMES INGRAM 
JERMAINE STEWART 
JEFFREY OSBORNE 
KENNY G 
SKYY 
MILLIE JACKSON 
STACY LATTISAW 
SKIPWORTH L TURNE 
WILLIAM BELL 
Hottest: 
HOWARD HEWETT 
CAMEO 
ASHFORD I SIMPSON 
ORAN JUICE JONES 
LISA LISA 

WZENISL Loin 
Andre Fuller 
RENE L ANGELA 
SUBHIS BLOW 
BEAU WILLIAMS 
WORD OF MOUTH 
PEABO BRYSON 
HUMAN LEAGUE 
CON PUNK SHUN 
RUBY TURNER 
Hottest: 
LISA LISA 
ORAN JUICE JONES 
JANET JACKSON 
ASHFORD L SIMPSON 
HOWARD HEWETT 

WVOWToledo 
Paul Brown 
GENERAL KANE 
STACY LATTISAW 
GENOBIA JETER 
MILLIE JACKSON 
SHIRLEY JONES 
JEAN CARNE 
BOOGIE BOYS 
RENE L ANGELA 
FOR 
Hottest: 
TEMPTATIONS 
MIDNIGHT STAR 
JANET JACKSON 
GREGORY ABBOTT 
BEAU WILLIAMS 

KBUZIWkhHs 
Roche Wright 
MTUME 
OLIVER CHEATHAM 
MILLIE JACKSON 
LOOSE ENDS 
GENERAL KANE 
REDD 
HUMAN LEAGUE 
PIECES OF A DREAM 
Hottest: 
RUN D.M.C. 
CAMEO 
ORAN JUICE JONES 
MIDNIGHT STAR 
CLUB NOUVEAU 

90 Reporting Stations 
85 Current Station Reports 

WFXA /Augusta, Z93 /Charleston, 
WALT /Meridian, WBLX /Mobile, and 

KSOL /San Francisco all called in a frozen 
playlist this week. 

B95 /Kansas City has changed 
their call letters to KCPW,Power 95. 
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RADIO & RECORDS NATIONAL AIRPLAY 1 

BLACK /URBAN 
BREAKERS® 

STACY LATTISAW 

Nail It To The Wall (Motown) 

84% of our reporters on it. Rotations: Heavy 2/0, Medium 26/7, Light 48/24, Total Adds 

31 including WDAS, WUSL, WEDR, WDMT, WZAK, WAOK, WATV, KDLZ, WWWS, 

KDKO. Debuts at number 29 on the Black /Urban chart. 
HUMAN LEAGUE 

Human (A &M) 
79% of our reporters on it. Rotations: Heavy 1/0, Medium 26/7, Light 44/34, Total Adds 

41 including WDAS, WDJY, WHUR, KMJQ, WYLDFM, KCPW. KDAY, KJLH, WFXC, 

KBUZ. Debuts at number 32 on the Black /Urban chart. 

PHYLLIS HYMAN 

Old Friend (PIR;Manhattan) 
67% of our reporters on it. Rotations: Heavy 410, Medium 30/2. Light 26/9, Total Adds 

11. K104, KMJQ, KMJM, WAOK, JET94, WKGN, KOKY, WLOU, Z103, KDKO. Moves 

40 -31 on the Black /Urban chart. 
GENOBIA JETER 

All Of My Love (RCA) 

61% of our reporters on it. Rotations: Heavy 0 /0, Medium 31 1, Light 24/5, Total Adds 6, 

WVEE, WGCI, KJLH, KDLZ, WZAZ, WVOI. Debuts at number 37 on the Black /Urban 

chart. 

NEW & ACTIVE 

RENE & ANGELA No How, No Way" (Mercury/PolyGram) 51/23 
Rotations. Heavy 1/0, Medium 16/5, Light 34/18. Total Adds 23. WWINFM. WXYV. WAMO, WHUR, WVEE. WOWI, WBMX, 

WGCI, WZAK, WKND, WDKX, WAOK, JET94, WFXC. KDLZ, WKGN. WJJS. KHYS, WAAA, Z103, WZEN, WVOI, KDKO. 

Heavy 11104. Mediums include WDIA, WIMP, KACE. WJIZ, WENN, WPAL, WKXI, WLOU. WANM. Debuts at number 40 on 

the Black/Urban chart 

BEAU WILUAMS "There's Just Something About You" (Capitol) 51/9 
Rotations. Heavy 5/0. Medium 24,1. Light 22/8. Total Adds 9. WDIA. WENN. WPAL, KIIZ, WKGN, KHYS. WWDM. 2103, 

WZEN Heavy K104. WTKL. KOKY. WANM. WVOI. Mediums include. WDAS, WAMO, WEDR, WIMP. WZAK, KACE, WDKX, 

WXOK. JET94, WFXC, KDLZ, WOMG, WKXI, WBLX, KAPE. KDKS. Debuts at number 38 on the Black/Urban chart. 

AL JARREAU "L Is For Lover" (WD) 482 
RotaIons. Heavy 0 /0. Medium 211. Light 25/1, Total Adds 2, WJMI, KIIZ. Medium: WXYV, WDAS, WAMO. WYLDFM, WIMP, 

KACE. KSOL, WNHC, WFXA, WPAL, Z93. WFXC, KDLZ, WJYL, KHYS, WPLZ, KAPE, WAAA, WCKX, WTLC, WXLA, WWWS. 

GENERAL KANE "Crack Killed Applejack" (Gordy/Motown) 45/19 
Rotations. Heavy 1/0, Medium 11!0, Light 33/19, Total Adds 19, KMJQ, WDIA, WYLDFM, WTMP, WBMX. WDMT, WLUM, 

WTKL, WENN, WOMG, KIIZ, WKGN, WJYL. WJJS. WPLZ. KAPE, WANM, 'VOI, KBUZ. Heavy: KOKY. Mediums include 

WZAK, KMJM, XHRM, WJIZ. WXOK, WHYZ. KJCB, WLOU. KOKS, WZEN. 

JEAN CARNE "Flame Of Love" (Omni /Atlantic) 44/19 
Potations. Heavy 0/0, Medium 152, Light 29/17. Total Adds 19. WDAS, WEDR. WOWI, WGCI, KACE, WAOK, KOXL. WENN, 

WPEG, WHYZ, WJMI, WKXI, WKGN, KJCB, WJYL, WPLZ, WWDM. WGPR. WVOI Mediums include. WDIA, WTMP, WZAK, 

WTKL. WPAL, WFXC, WZAZ, WALT, KDKS, WANM. WAAA 

JAMES "D TRAIN" WILUAMS "You Are Everything" (Columbia) 42/2 

Rotations: Heavy 1/0. Medium 29/1, Light 12/1. Total Adds 2, WDAS, WTKL Heavy WKND. Mediumsinclude: WXW, WHUR, 

WDIA, WOWI. WDMT, WZAK, KMJM, XHRM, KSOL, WNHC, WXOK, WENN. WPAL. Z93, WPEG, WFXC, WOMG, KIIZ, KJCB, 

WBLX. KHYS, KAPE. KDKS. WANM. WAAA, WTLC. WZEN. 

GEORGE DUKE "Broken Glass" (Eletlra) 41/6 
Rotations Heavy 0/0. Medium 17/0. Light 24/6, Total Adds 6, K94. WGCI, KDAY, KOXL. JET94, WAAA. Medium: WDJY, 

K104. WZAK, XHRM, WFXA. WAN, WFXC, KIIZ. KJCB, WLOU. WOOK, KAPE, WCKX, WTLC, WWWS, KDKO. KMYX. 

BILLY GRIFFIN "Believe it Or Not" (Atlantic) 39/4 
Rotations- Heavy 0 /0, Medium 13/0. Light 26/4, Total Adds 4, WYLDFM, JET94, WLOU, KHYS. Medium. WDAS, WEDR, 

WIMP. WDMT, KACE, WFXA, WPEG, WFXC, WOMG. WZAZ, WBLX, WTLC. KOKO. 

RODNEY FRANKLIN featuring BRENDA RUSSELL "Look What's Showing Through" (Columbia) 38/4 

Rotations. Heavy 3/0, Medium 15/0. Light 20/4. Total Adds 4, WXW, WBMX, WLOU, WGPR. Heavy WHUR, KACE. WTLC. 

Medium. WDAS, WEDR. WTMP. WDMT, KJLH, KSOL. WNHC, WAN, WENN, WPAL, KDLZ. KHYS, WPLZ, WANM, WWWS. 

OLIVER CHEATHAM "S.O.S." (Critique) 38/13 
Rotations. Heavy 0/0. Medium 12/0, Light 24/13. Total Adds 13, WUSL, WDIA, WLUM, WNHC. WOKX, WJIZ. WTXL, WPEG, 

JET94. WOOK, KHYS, KDKS. KBUZ. Medium. WOWI. WGCI, WFXA, WPAL, WFXC, WOFX, WZAZ, WLOU, WCKX, WTLC, 

WWWS. WVOI. 

DAll BAND "Wild & Free" (Geffen) 35/9 
Rotations. Heavy 0/0, Medium 102, Light 25/7. Total Adds 9. WDAS, WDIA, WBLZ, WENN, WPAL, WHYZ, WOFX, WORL, 

KMYX. Medium. WTMP. WPEG. WFXC. WJMI, WANM, WTLC, WWWS, KOKO. 

LENNY WILLIAMS "Ten Ways Of Loving You" (KnobhlN /Fantasy) 34/3 
Rotations: Heavy 1/0. Medium 15/1, Light 18/2, Total Adds 3, KMJM, KQXL, KHYS. Heavy. WTLC. Medium: WAMO, WEDR, 

WJLB, WTKL, WAN, WKXI, WZAZ, KOKY, WLOU, WCKX, WGPR, WKWM, WWWS, WVOI. 

MILLIE JACKSON "Hot! Wild! Unrestricted, Crazy Love" (Jive/RCA) 31/22 
Rotations: Heavy 0 /0. Medium 9/3, Light 22/19. Total Adds 22, WAMO, WDIA, WEDR, WOWI, WDMT, WDKX. WAOK, KOXL, 

WTKL, WJMI, WKXI, KIIZ. KJCB, KHYS, WPLZ, KAPE, WANM, WCKX, WWWS, WVOl. KBUZ, KDKO. Medium. K104, WZAK, 

WFXC. KDLZ. KOKY, KOKS. 

SHIRLEY JONES "Last Night I Needed Someone" (PIR/Manhattan) 31/16 
Rotations. Heavy 0/0. Medium 11, Light 22!15. Total Adds 16, WDAS. WVEE. WDIA. WHRK, KJLH, WAOK, WTKL, WAN, 

K012. WOFX, WPOO, KJCB, WPLZ, WCKX. Z103. WVOI. Medium: WJIZ. WJMI, KOKY. WLOU, WAAA. WTLC. WWWS, 

WZEN 

52ND STREET "You're My Last Chance" (MCA) 31/6 
Rotations Heavy Oro, Medium MI. Light 20/5, Total Adds 6. WILD. WHRK, KACE, WDKX, WWDM, WW. Medium: WDAS, 

WAMO. WHUR, K104. WDIA, WKND. WOMG, KIIZ, WLOU. KAPE. 

CARL ANDERSON & GLORIA LORING "Friends & Lovers" (Carnro/CBS) 30/2 
Rotations. Heavy 5/0, Medium 15/0, Light 10/2, Total Adds 2, WATV. WKGN. Heavy. WAMO, OC104, WPAL, WJJS, WWDM. 

Medium WVEE, WHRK. WGCI, WBLZ. WDMT, KCPW, WLUM, WAOK, WFXA. KOXL, WTKL, WOMG, WJMI, KHYS, WW. 

SKIPORTH & TURNER "Can't Give Her Up" (WB) 29/4 
Rotations Heavy 0/0. Medium 12,.C. Light 17/4, Total Adds 4, WOWI, WOW, WLUM, WWWS. Medium: WHUR, XHRM, 

WNHC. WDKX, WFXA, WENN. WPAL, WOMG. KHYS, KOKS WTLC, KUKO. 

CHICO DeBARGE "Talk To Me" (Motown) 28/17 
Rotations. Heavy 0/0, Medium 9/3. Light 19/14, Total Adds 17. WUSL, WHUR, KMJO. WDMT, KJLH, OC104, KOXL, WXOK, 

WJMI. KIIZ, KJCB. WLOU. WJJS. WOOK, WPIZ, WCKX, WGPR. Medium. K104, WZAK, KMJM, WDKX, WKWM, WWWS. 

RUBY TURNER featuring JONATHAN BUTLER "N You're Ready (Come Go With Me)" (Jive/RCA) 28/17 

Rotations. Heavy 0/0. Medium 6/3, Light 22/14, Total Adds 17, K104. KMJO, KMJM, KACE, WDKX, WJIZ. WAOK. KOXL, 

WAN, WENN. WPAL. WOMG, WWDM, WANM, WAAA, WTLC. WZEN. Medium. WBMX, WZAK. WWWS. 

CASHFLOW "Reach Out" (Mercury/PolyGram) 27/10 
Rotations. Heavy O /0, Medium 14/2. Light 13/8, Total Adds 10. WDMT, WZAK, WLUM, WENN, WPEG, WOMG, WKXI, WZAZ, 

KOKY, KAPE. Medium. WDIA. WYLDFM, WDKX, WJIZ, WAOK, WALT. KOKS. WANM, WCKX, Z103, WWWS. KDKO. 

HANSON L DAVIS "Hungry For Your Love" (Sleeping Bag) 27/10 
Rotations: Heavy 1/0, Medium 10/1, Light 16/9, Total Adds 10. WUSL, WVEE, WHRK, WDMT, WLUM, KDAY, WXOK, WOMG, 

WOFX, KHYS. Heavy. WWDM. Medium. WRKS, WDAS, WGCI, KSOL, WFXA, WTKL, WHYZ. WZAZ. KUKO. 

MOST ADDED 
HUMAN LEAGUE (41) 

STACY LATTISAW (31) 

RENE 8 ANGELA (23) 

MILLIE JACKSON (22) 

JEAN CARNE (19) 

GENERAL KANE (19) 

CHICO DeBARGE (17) 

RUBE TURNER f /JONATHAN BUTLER (17) 

SHIRLEY JONES (16) 

JEFFREY OSBORNE (15) 

HOTTEST 
ORAN "JUICE" JONES (59) 

JANET JACKSON (56) 
LISA LISA & CULT JAM (49) 

LEVERT (40) 
CAMEO (37) 

GWEN GUTHRIE (21) 
EL DeBARGE (20) 

HOWARD HEWETT (19) 

NEW EDITION (17) 
ASHFORD 8 SIMPSON (13) 

L SIGNIFICANT ACTION 

MTUME "P.O.P. Generation" (Epic) 24/14 
Rotations. Heavy 0 /0. Medium 7/1. Light 17/13. Total Adds 14. WWINFM, WXYV, KMJQ, KOXL, WTKL, WXOK, WENN, 

WPAL. WZAZ, KJCB, WPLZ. WANM. KBUZ, KDKO. Medium: WAMO. K104, WDIA, WTMP. WGCI, WJMI. 

MARKUS ANTHONY "One Night 01 Love" MAR) 23/8 
Rotations: Heavy OAT Medium 4/0. Light 19,8. Total Adds 8, WDMT, WZAK. WAOK, KOXL. WAN, WOMG, WPDO, WAAA. 

Medium: WOIA, WXOK, WXLA. KDKO. 

ATLANTIC STARR "Armed And Dangerous" (Manhattan) 22/9 
Rotations: Heavy 0/0. Medium 7/3, Light 116, Total Adds 9, WDAS. WVEE. WDKX, WPAL, WZAZ, WJYL, WLOU, WWDM, 

KUKO. Medium. K104. WYLDFM. WANM, WAAA. 

WHISTLE "Just For Fun" (Select) 21/6 
Rotations: Heavy 010, Medium 4/2, Light 17/4, Total Adds 6, WDAS, WDJY, KMJQ, WGCI, WZAK, WCKX. Medium: WAN, 
WOMG. 

MOVIES "Juke Box" (CBS Associated) 20/3 
Rotations. Heavy 0 /0, Medium 11/1, Light 92, Total Adds 3, KJLH. WTKL, KMYX. Medium: K104, WTMP, KMJM, KDAY, 

KQXL, WXOK. WKXI, KJCB, KOKY, KBUZ 

STACEY 0 "Two Of Hearts" (Atlantic) 20/1 
Rotations. Heavy 60. Medium 7/1, Light 7/0, Total Adds 1, KHYS. Heavy. KCPW, WLUM, 0C104, WDKX, WKGN, KUKO. 

Medium: WAMO, WBMX, WGCI. WBLZ, WFXA, Z93. 

GAVIN CHRISTOPHER "Back In Your Arne" (Manhattan) 19/7 
Rotations: Heavy 0/0, Medium 5/1, Light 14/6, Total Adds 7, WLUM, WNHC. WJIZ, WOFX, WJYL, WLOU. KDKO. Medium -. 

(104, WAAA. WWWS, KMYX. 

GIVENS FAMILY "Holdin' On" (P.J.) 19/6 
Rotations. Heavy 0/0. Medium 8/3 light 11/3, Total Adds 6, WDAS, WDIA, WZAK. WJIZ, WENN, KHVS. Medium: WXOK, 

JET94, WOMG, WOFX, WKXI. 

WILLIAM BELL "Headline News" (Ichiban) 19/2 
Rotations. Heavy 2/0, Medium 11 /0, Light 612, Total Adds 2, WOWI. WWWS Heavy, WTKL, JET94. Medium: WHUR, WXOK, 

WENN, WPEG. WFXC. WOMG. WKXI, WPDO, KHYS, WCKX, KDKO 

WORD OF MOUTH featuring DJ CHEESE "Coast To Coast" (Profile) 18/7 
Rotations Heavy 0 /0, Medium 2/1, Light 16/6, Total Adds 7, WIMP, WFXC, KOKY. WOOK, KHYS, WANM, WZEN. Medium: 

WDIA. 

MISS THANG "Thunder & Lightning" (Tommy Boy) 18/6 
Rotations. Heavy 1/1, Medium 7/3, Light 1012, Total Adds 6, WJLB, WJIZ, WAN, WFXC, WHYZ, WWDM, Medium: K104, 

WDIA, WDMT, WOMG. 

KURT'S BLOW "I'm Chlllin' " (Mercury/PolyGram) 17/10 
Rotations. Heavy 111. Medium 5/1, Light 11/8, Total Adds 10, K104, WHRK. WTMP. XHRM, WNHC, WKGN, KOKY. WANM, 

WGPR, WZEN. Medium. WDMT, WZAK, WKND, WJIZ 

ET "Mae In The Air (All Around You)" (Total Expererience/RCA) 17/7 
Rotations: Heavy 0 /0. Medium 2,1 Light 156. Total Adds 7 WWINFM WXYV. WHUR, WJLB, KACE, WPLZ, WXLA. Medium. 

WV01 

TEENA MARIE "Love Me Down Easy" (Epic) 16/8 
Rotations: Heavy 0/0, Medium 2/0, Light 14/8, Total Adds 8. KMJQ, WTMP, WJIZ, WTKL, K012. WZAZ. KJCB. WANM. 

Medium: WYLDFM, KACE. 

SURFACE "Let's Try Again" (Columbia) 18/7 
Rotations: Heavy 0 /0, Medium 1/0. Light 15/7, Total Adds 7, WILD, KOXL, WLOU. KHYS, WPLZ, KAPE, WTLC. Medium: 

WDIA. 

BOOGIE BOYS "Dealin' With Life" (Capitol) 16/4 
Rotations. Heavy 0/0. Medium 3/0, Light 13/4. Total Adds 4, K104, WOMG, WWWS, WVOI. Medium: WDJY, WTMP, WJMI. 

JEFFREY OSBORNE "Room With A View" (ABM) 15/15 
Rotations. Heavy 0/0, Medium 4/4. Light 11/11, Total Adds 15. WDAS. WHRK, WEDR, WZAK, (ACE. OC104, WPAL. WKXI, 

WZAZ, KOKY. WLOU. KAPE, WANM, WAAA, WWWS. 

TYRONE BRUNSON "The Method" (MCA) 15/9 
Rotations: Heavy 0 /0. Medium 0/0, Light 15/9, Total Adds 9. WEDR, WTMP. (DAY. WLOU, KAPE. KDKS, WWDM, WAAA, 

WKWM. 

CON FUNK SHUN "She's A Star" (Mercury/PolyGram) 14/8 
Rotations. Heavy 1 /1. Medium 4/1, Light 9/6, Total Adds 8, K104, XHRM, KOXL, WPAL, WKXI, KJCB, WANM, WZEN. 

Medium: WPEG, WOOK. KBUZ. 

TAMIKO JONES "I Want You" (Sutra) 14/6 
Rotations: Heavy O /0, Medium 2/1, Light 12/5. Total Adds 6. WXYV, WVEE, WTMP, WKND, WPLZ, WCKX. Medium: WZEN. 

KENNY 6 JOHNNY WHITEHEAD "Stylin' " (PIR/Manhattan) 13/3 
Rotations. Heavy 2/0, Medium 4/0, Light 7/3, Total Adds 3, WXOK, KDLZ. WZAZ. Heavy: K104, KMJM. Medium: KMJQ, 

KJCB. WOOK, KAPE. 

RICK JAMES "Forever And A Day" (Gordy /Motown) 13/3 
Rotations Heavy O/0, Medium 3/1. Light 102, Total Adds 3. WHUR. WOMG, WANM. Medium: WAN, JET94. 

BOBBI HUMPHREY "No Way" (Mercury/PolyGram) 13/1 
Rotations. Heavy 0/0. Medium 3/1, Light 10/0. Total Adds 1. WJIZ. Medium: WKND, WXOK. 

BARBARA ROY "Gotta See You Tonight" (RCA) 12/3 
Rotations. Heavy O/0. Medium 5/2, Light 7/1, Total Adds 3, WILD, WDAS, WIMP. Medium. WWINFM, WKND, WANM. 

STEVE WINW00D "Higher Love" (Island/WB) 12/2 
Rotations. Heavy 3/0. Medium 6/1, Lght 3/1, Total Adds 2, W.J. KL, KIIZ. Heavy: WWINFM, WAMO, 0C104. Medium. WILD, 

WBLZ. WLUM. WPAL, WHYZ 

sm "Non- Stop" (Capitol) 11/7 
Rotations Heavy 0i0. Medium 1/0. Light 10/7, Total Adds 7. WOWI, (DAY. WPEG, WANM, WGPR, WWWS, KUKO. Medium: 

WTMP 

I -THREE "Now That We Are Standing" (EMI America) 11/3 
Rotations Heavy O /O, Medium 1,0, Light 10/3, Total Adds 3. WEDR, KJCB. KDKS. Medium: WAAA. 

DENISE STEWART "Victim" (Satellite) 11/2 
Rotations Heavy 0/0. Medium 2/1, Light 9/1. Total Adds 2, WTMP, KOKY. Medium. WEDR. 

CUT "Kindness For Weakness" (Supertronic) 10/4 
Rotations Heavy WO. Medium 4 /0, Light 6/4, Total Adds 4. WDIA, KOXL, WKXI, WZAZ. Medium: WAMO. WDJY, WHUR, 

WTMP 

JAMES REESE "No Questions" (AMP) 10/2 
Rotations: Heavy 0/0. Medium 1/0. Ught 9/2, Total Adds 2, WPDO, KOKS Medium WDMT. 
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RADIO & RECORDS NATIONAL AIRPLAY 

COUNTRY 
L TOP 50 

SEPTEMBER 12, 1986 
Inlet Two .,, 

Total 

Reports/Adds Heavy Medium Light 

9 5 3 0 EDDIE RABBITT & JUICE NEWTON/Both To Each Other (RCA) 157/0 125 28 4 li 9 5 Q TANYA TUCKER /Just Another Love (Capitol) 158/1 124 33 1 
6 2 2 3 FORESTER SISTERS/Lonely Alone (WB) 152/0 127 21 4 

to 6 4 4 DWIGHT YOAKAM /Guitars, Cadillacs, Etc. (Reprise/WB) 155/1 114 31 10 
14 12 9 Q CRYSTAL GAYLE /Cry (WB) 157/0 110 44 3 
3 1 1 6 RONNIE MILSAP/In Love (RCA) 146/1 121 18 7 

12 11 8 0 JANIE FRICKIE Always Have Always Will (Columbia) 147/1 113 27 7 
17 13 10 Q EXILE /It'll Be Me (Epic) 158/2 89 62 7 

19 17 13 0 EARL THOMAS CONLEY & ANITA POINTER/Too Many Times (RCA) 157/3 76 74 7 
23 20 16 m SCHUYLER, KNOBLOCH & OVERSTREET/You Can't Stop Love (MTM) 151/2 69 72 10 
18 16 14 ROSANNE CASH /Second To No One (Columbia) 145/0 70 68 7 
15 14 11 12 KEITH WHITLEY/Ten Feet Away (RCA) 134/1 79 39 16 
21 18 15 aD STEVE EARLE /Guitar Town (MCA) 141/0 77 48 16 

28 24 18 m RANDY TRAVIS/Diggin' Up Bones (WB) 154/2 55 85 14 
24 21 v 0 LEE GREENWOOD/Didn't We (MCA) 157/0 46 95 16 
27 22 19 m RESTLESS HEART/That Rock Won't Roll (RCA) 156/2 44 100 12 

20 26 23 ff/ MICKEY GILLEY /Doo -Wah Days (Epic) 144/3 41 88 15 
6 1 3 18 REBA McENTIRE /Little Rock (MCA) 115/0 69 29 17 

23 29 27 SOUTHERN PACIFIC /A Girl Like Emmylou (WB) 150/7 26 97 27 
4 4 7 20 JOHN CONLEE/Got My Heart Set On You (Columbia) 109/0 65 27 17 

41 36 27 ® MARIE OSMOND & PAUL DAVIS/You're Still New To Me (Capitol /Curb) 150/11 10 93 47 
31 29 26 Z SWEETHEARTS OF THE RODEO /Since I Found You (Columbia) 142/7 24 79 39 

34 30 25 e WILLIE NELSON/I'm Not Trying To Forget You (Columbia) 131/7 14 93 24 
35 31 29 STEVE WARINER/Starting Over Again (MCA) 144/11 6 98 40 
39 32 2e S JUICE NEWTON /Cheap Love (RCA) 141/7 6 99 36 
42 38 32 Q JOHN SCHNEIDER /At The Sound Of The Tone (MCA) 139/16 6 87 46 
37 35 30 ÿ BARBARA MANDRELL/No One Mends A Broken Heart... (MCA) 134/7 7 92 35 BREAKER C ALABAMA/Touch Me When Were Dancin' (RCA) 133/107 5 50 78 
36 33 31 EL JOHN ANDERSON/Honky Tonk Crowd (WB) 126/5 11 75 40 
44 40 35 GATLIN BROTHERS/She Used To Be Somebody's Baby (Columbia) 133/8 6 78 49 

40 37 34 ® LYLE LOVETT/Farther Down The Line (MCA /Curb) 111/4 16 68 27 
38 a GEORGE STRAIT /It Ain't Cool To Be Crazy Abou (MCA) 134/33 4 59 71 

2 e 12 33 NITTY GRITTY DIRT BAND/Stand A Little Rain (WB) 81/0 30 30 21 
47 42 39 .S, ANNE MURRAY /My Lite's A Dance (Capitol) 118/17 6 63 49 

5 15 22 35 HANK WILLIAMS JR. /Country State Of Mind (WB /Curb) 75/0 22 30 23 
9 7 21 36 GIRLS NEXT DOOR/Slow Boat To China (MTM) 72/0 23 34 15 BREAKER S T. GRAHAM BROWN/Hell And High Water (Capitol) 109/29 3 39 67 BREAKER © HOLLY DUNN /Daddy's Hands (MTM) 98/19 1 48 49 

47 42 © MICHAEL MARTIN MURPHEY/Fiddlin' Man (WB) 95/11 3 45 47 
4s 43 40 40 MARTY STUART /All Because Of You (Columbia) 76/4 4 36 36 

48 4s 43 CHARLY McCLAIN/So This Is Love (Epic) 84/6 4 44 36 
7 10 24 42 NICOLETTE LARSON with STEVE WARINER/That's How You Know... (MCA) 61/0 17 26 18 

so 47 a BILLY JOE ROYAL /I Miss You Already (Atlantic America) 84/9 2 37 45 - 49 DOLLY PARTON/We Had It All (RCA) 84/26 0 27 57 
13 19 33 45 CONWAY TWITTY /Desperado Love (WB) 42/0 11 12 19 [Wit-) SAWYER BROWN /Out Goin' Cabin' (Capitol /Curb) 74/26 1 15 58 
16 25 36 47 EDDY RAVEN/Sometimes A Lady (RCA) 36/0 12 13 11 

[DEBUT RONNIE McDOWELL/When You Hurt I Hurt (MCA /Curb) 71/18 0 26 45 
DEBUT Q TOM WOPAT/I Won't Let You Down (EMI America) 57/12 0 19 38 
DEBUT) Q GEORGE JONES/Wine Colored Roses (Epic) 56/23 0 22 34 

BREAKERS 
ALABAMA 

Touch Me When We're Dancin' (RCA) 
On 83% of reporting stations. Rotations: Heavy 5, Medium 50, Light 78, Total Adds 107 including WPTR, WPOC, WYRK, WOKO, WTCR, WXKX, WDSY, WILO, KRRV, WYNK, 
KYKR, WZZK, WCOS, WAMZ, WKKO, KWMT, KXXY, WIL, K102, KRWO. Debuts at num- 
ber 28 on the Country chart. 

MOST ADDED 
ALABAMA (107) 

BELJAMY BROTHERS w. FORESTER SISTERS (41) 
GEORGE STRAIT (33) 

T. GRAHAM BROWN (29) 
WAYLON JENNINGS (29) 
SAWYER BROWN (26) 
DOLLY PARTON (26) 
GEORGE JONES (23) 
KATHY MATTEA (22) 

ED BRUCE & LYNN ANDERSON (20) 

HOTTEST 

EDDIE RABBITT & JUICE NEWTON (73) 
RONNIE MILSAP (68) 

DWIGHT YOAKAM (60) 
FORESTER SISTERS (52) 

TANYA TUCKER (44) 
JANIE FRICKE (40) 

RANDY TRAVIS (35) 
CRYSTAL GAYLE (31) 

SCHUYLER, KNOBLOCH ... (24) 

MOST ADDED L HOTTEST list those songs 
achieving the most adds nationally. and the songs 
reported "hottest" compiled from all our reporters. 
The number in parentheses immediately following 
the songs in Most Added 8 Honest indicate the total 
number of Country reporters adding the song this 
week or noting that the song is among their five hottest 

T. GRAHAM BROWN 
Hell And High Water (Capitol) 

On 68% of reporting stations. Rotations: Heavy 3, Medium 39, Light 67, Total Adds 29 including WGNA, WBGW, WTCR, KYKR, WSOC, WKLO, KLLL, WSIX, WTQR, WMNI, WFMS, WWJO, KTPK, KFDI, KYAK, KYGO, KFRE, KSAN, KRPM, KGA. Moves 44 -37 on the Country chart. 

HOLLY DUNN 
Daddy's Hands (MTM) 

On 61% of reporting stations. Rotations: Heavy 1, Medium 48, Light 49, Total Adds 19, WRKZ, WIXL, WCVR, WNYR, KSSN, WAMZ, KLLL, WSIX, KRMD, KJNE, WSLR, KBMR, WONE, WITL, WLLR, KRST, KFRE, KFMS, KTAK. Moves 45-38 on the Country chart. 

THE NEW SMASH FROM HIS T -NESS: 
"Hell and High Water'is6211 

T. GRAHAM BROWN 

R &R., BREAKERS BB z 
Produced by Bud Logan aie 
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COUNTRY 
NEW & ACTIVE 

MICHAEL MARTIN MURPHEY "Fiddlin' Man" (WB) 95/11 
Rotations. Heavy 3. Medium 45, Light 47, Total Adds 11, WRKZ. WTCR, WXKX, WYNK, WKLO, KLLL, WMNI, WONE, KYGO, 
KFMS. KZLA. Heavy WCVR, WAMZ, KBMR. Medium: WSIX, WDAF, WBCS, KUGN, KTOM, KIIM. Moves 47-42-39 on the 
Country chart. 

DOLLY PARTON "We Had It All" (RCA) 8426 - 
Rotations. Heavy O. Medium 27, Light 57, Total Adds 26 including WGNA, WTCR, WAJR, WXBO. WUSY, KPLX, KIKK, KRMD, 
KJNE, WUBE, WMNI, KSO, WFMS, WXCL, WLLR. WTHI, KTPK, KUUY, KGA. Moves 49-44 on the Country chart. 
BILLY JOE ROYAL "I Min You Already" (Atlantic America) 8419 
Rotations: Heavy 2, Medium 37, Light 45, Total Adds 9, WIXL, WLWI, WTOR, WMNI, KWMT, WGEE, KUZZ, KLZ, KUGN. Heavy WOKK. WUBE. Medium: WPOR, WCVR, WUSY, WTVY, KJNE, WIRK, WKCQ, KITS, WTCM, KKCS, KALF, KOLO. 
Moves 50 -47-43 on the Country chan. 
CHARLY McCLAIN "So This Is Love" (Epic) 841 
Rotations Heavy 4, Medium 44, Light 36, Total Adds 6. WTCR, WAJR, KIKK, WWKA, WITL, KFMS. Heavy: WTSV, WOKK, 
WOW, KRKT. Medium: WWVA, KSSN, WTOR, WXCL, WKCQ, KLZ, KFRE, KCCY, KIGO. Moves 48-45-43-41 on the Country 
chart 

SAWYER BROWN "Out Goln' Catlin'" (Capitol/Curb) 7426 
Rotations: Heavy 1, Medium 15, Light 58, Total Adds 26 including WTCR, WAJR, WDSY, WWVA, KRRV, KPLX, WAMZ, 
WUBE, WKKO. KFGO. KCJB, WTHI, KKCS, KLZ, KYGO. KUGN, KTOM, KRPM. Debuts at number 46 on the Country chart. 
RONNIE McDOWELL "When You Hurt I Hurt" (MCA/Curb) 71/18 
Rotations. Heavy 0, Medium 26, Light 45. Total Adds 18. WOBE, WAJR, WIXL, WXKX, WWVA, KKIX, WSIX, WSM, WWKA, 
WKKO. WYNG, KCJB, WLLR, WKCQ, KTPK, KYAK, KRPM, KGA. Debuts at number 48 on the Country chart. 
BUTCH BAKER "That's What Her Memory Is For" (Mercury/PolyGram) 61/10 
Rotations' 2, Medium 17, Light 42, Total Adds 10, WVAM. WESC. KSSN, WUSN, WUBE, KCJB, WTHI, KFRE, KFMS, 
KALF Heavy KKYX, WOW. Medium KEAN. WEZL. WUSY, KIKK, WIVK. WLWI. KITS. KFDI, KRKT, KEIN. 
SHELLY WEST "Love Don't Come Any Better Than This" (WB) 59/5 
Rotations Heavy O. Medium 21. Light 38. Total Adds 5, WTSV. WNYR, WIXY, WESC, KCJB. Medium: WVAM, WBGW, 
WPOR, KYKR, WCMS, WBCS. WTCM, KRKT, KNIX, KALF, KOLO, KSOP. 
TOM WOPAT "I Won't Let You Down" (EMI America) 57/12 
Rotations Heavy 0, Medium 19, Light 38. Total Adds 12, WOKE, WXKX, WESC, KIKK, KYKX, KRMD, KIK -FM. KUZZ, KEIN. 
KWJJ. KRPM, KGA. Medium WPOR, WOKK, WLWI, WCMS, WOYK, KJNE, WIRK, WOW, WKCQ, KFDI. Debuts at number 
49 on the Country chart 

GEORGE JONES "Wine Colored Roses" (Epic) 5623 
Rotations. Heavy O. Medium 22, Light 34, Total Adds 23. WCAO, WAJR, WCVR, WWVA, KRRV, KYKR, WVMI, WTVY, KIKK, 
WOKK, WPAP, WUSO, WMNI, KWMT, KCJB, KITS, WWJO, KTPK, WTCM, KFDI, KKCS, KOIL, KALF. Debuts at number 50 
on the Country chart 

GENE WATSON "Everything I Used To Do" (EOM 55/16 
Rotations Heavy 1, Medium 16. Light 38, Total Adds 16, WGNA, WBGW, WGTO. WKLO, WSM, WTOR, WYNG, WBCS. 
KXXY. KGHL, KKCS, KFRE, KEIN, KFMS, KWJJ, KSOP. Heavy KFDI. 
KATHY MATTEA "Walk The Way The Wind Blows" (Mercury/PolyGram ) 53/22 
Rotations. Heavy 0, Medium 12, Light 41, Total Adds 22, WCAO. WOBE, WTCR, WPOR, WESC. WOKK, WUBE, WKKO, 
KCJB, WXCL, WKCQ, KITS. WTHI, KFDI, KRKT, KUZZ, KUUY. KEIN, KALE. KOLO, KTOM. KSOP. 

L SIGNIFICANT ACTION i 
WAYLON JENNINGS "What You'll Do When I'm Gone" (MCA) 4629 Rotations. Heavy O. Medium 10, Light 36, Total Adds 29 including WOBE, WWVA, WUSY, KYKX, WLWI, WIRK, KWMT, WTSO, KXXY, WKCQ, KTPK, WTCM, KVOO. KGHL, KALF, KOLO, KCBO. KRPM. 
ED BRUCE & LYNN ANDERSON "Fools For Each Other" (RCA) 46/20 Rotations. Heavy O. Medium 7, Light 39. Total Adds 20, WBGW, WCVR, KRRV. WVMI, WGTO, WTVY, KIKK, KYKX, WAMZ, WOKK, WLWI, KWMT, WTSO, KTPK, WTCM. KYAK, KKCS. KALF, KOLO. KIGO. 
TAMMY WYNETTE "Alive And Well" (Epic) 45/5 
Rotations Heavy 0, Medium 11, Light 34, Total Adds 5. WCVR, WESC KIKK, WTSO,4(IGO. Medium: WTSV, WTVY, WOKK, WCMS. KKYX, WOW, WKCQ, KITS. KKCS. KUGN. KOLO. 
JOHN DENVER "Along For The Ride ('56 T- Bird)" (RCA) 42/3 
Rotations Heavy 1, Medium 11, Light 30. Total Adds 3, KLLL, KFGO. KCJB Heavy- KCCY Medium. WGNA, WVAM, WTSV, KYKR. WKSJ, KKYX, WOW. WTCM, KRKT. KEIN. KIGO. 
BELLAMY BROS. with FORESTER SISTERS "Too Much Is Not Enough" (MCA /Curb) 41/41 Rotations. Heavy 0, Medium 5, Light 36, Total Adds 41 including WVAM, WBGW, WYRK, WTCR. WNYR, WUSY, KKIX, WKSJ, WSIX, WWKA, WYNG. WDAF, KXXY, WXCL, KUZZ, KYGO, KOIL, KTOM, KCKC, KSON. 
MARTY HAGGARD ' Talkin' Blue Eyes" (MTM) 35/7 
Rotations. Heavy 0, Medium 8, Light 27, Total Adds 7, WCAO, WAJR, WCVR, WNYR, WAXX, KWMT, KEIN. Medium: WTSV, WLWI. KTTS, KFDI, KRKT, KUZZ, KFRE, KOLO. 
VERN GOSDIN "Time Stood Still" (Compleat/PolyGram) 26/5 
Rotations- Heavy 0, Medium 6. Light 20, Total Adds 5, KRRV, WPAP. KKYX, KOIL, KALF. Medium: WKLO, WTVY, WOKK, WLWI, KITS, KFDI 

CHANCE "What Old You Do With My Heart" (Mercury/PolyGram) 28/4 Rotations. Heavy 0, Medium 7, Light 19. Total Adds 4, WTVY, WLWI, KITS, KOLO. Medium: WGNA, WYII, KIKK, WKSJ, WPAP, KKYX, WOW. 

4YKANES "Oh Darlin'" (Columbia) 25/14 
Rotations: Heavy 1, Medium 2. Light 22. Total Adds 14, WVAM, WPOR, WCVR, WNYR, WWVA, KYKR, WTVY, WLWI, KFDI, KRKT, KIK -FM, KYAK, KUUY, KIGO. 
RAY STEVENS "People's Court" (MCA) 23/3 
Rotations: Heavy 0. Medium 7, Light 16, Total Adds 3, WTCR, WPAP, KRKT. Medium: WVMI, WUSY, WTVY, WESC, KTTS, KFDI, KUGN. 

EVERLY BROTHERS "These Shoes" (Mercury/Polyoram) 22/4 Rotations. Heavy 1. Medium 7, Light 14, Total Adds 4. KEAN, KBMR, KSO, KFMS. Medium. WTSV, WIRK, WOW, KITS. KFDI, KCCY, KIGO. 

NEW GRASS REVIVAL "Ain't That Peculiar" (EMI America) 191 Rotations. Heavy 0. Medium 4, Light 15, Total Adds 9, KEAN, WTVY, KKIX, WAMZ, WPAP, KITS. KUUY, KRWO, KOIL. Medium. WTCM, KFDI. 

KENDALLS "Fire At First Sight" ( MCA/Curb) 18/8 
Rotations: Heavy 0. Medium 4, Light 14, Total Adds 8. WOKO, WCVR. WIXY. KKYX, WAXX, WTCM, KVOO, KIGO. Medium: WBGW, KRKT, KEIN. 

GORDON UGHTFOOT "Anything For Love" (WB) 17/2 
Rotations Heavy 1, Medium 7, Light 9, Total Adds 2, KEAN, WESC. Heavy. WHN. Medium. WGNA, WOKO, WKSJ. WSM, WTSO. KCCY, KIGO. 

JAMES & MICHAEL YOUNGER "She Wants To Marry A Cowboy" (AIR) 17/1 Rotations. Heavy O. Medium 4, Light 13. Total Adds 1, KRRV. Medium: WCVR, WOKK, KRKT, KIGO. Light: WAJR, WYII WGTO, KKYX, KJNE, KTTS. 

ROY CLARK "Jukebox Saturday NIgM" (Silver Dollar) 15/2 
Rotations: Heavy 0, Medium 3. Light 13. Total Adds 2, KIKK, WMNI. Medium: KKYX, KSO, WOW. Light WOKK, WLWI, WAXX. KFGO, KWMT, KV00. KAWO, KFMS. 
CON HUNLEY "GYINIn' Time" (Capitol) 15/13 
Rotations. Heavy 0, Medium O. Light 15. Total Adds 13, KEAN, KRRV, WTVY, WIVK, WCMS, KJNE, WIRK, KXXY, KTPK, KVOO, KRWO, KCCY, KOLO. Light: WUSY, KOIL. 
J.D. MARTIN "Wrap Me In Your Love" (Capitol) 152 
Rotations. Heavy 0, Medium 4, Light 11, Total Adds 2. WXKX, WIXY. Medium: WYII, WCMS, KITS, KM!. Light WLWI, WPAP, KFGO, WXCL, KVOC. 

HIGHWAY 101 "Some Find Love" (WB) 152 
Rotations- Heavy 0, Medium 2, Light 13, Total Adds 2. KVOO, KEIN. Medium: WCMS, KRKT. Light: WGNA, WBGW, WCVR, KRRV, WGTO, KKIX, KFGO, WWJO, KRST, KRWO, KCCY. 
MEL *DANIEL "Stand On n" (Capitol) 11/11 
Rotations: Heavy 0. Medium 1. Light 10. Total Adds 11, WBGW, WTSV, WDSY, WNYR, WWVA, KKIX, KXXY, KRWO, KNIX. KWJJ, KCKC. 

MICHAEL JOHNSON "Give Me Wings" (RCA) 11/11 
Rotations. Heavy 0, Medium O. Light 11. Total Adds 11, WNYR, WWVA, WSOC, WGTO, WWKA, WYNG, WXCL. KFRE, KRWO, KWJJ, KALF. 

BETH WILLIAMS "Wrong Train" (BGM) 11/1 
Rotations. Heavy 0, Medium 1. Light 10. Total Adds 1. WCAO. Medium: KRKT. Light WBGW, WAJR, KRRV, KYKX, KKYX, KJNE, KITS, KUUY, KRWO. 

CAL SMITH "King Lear" (Step One) 11/1 
Rotations: Heavy 0, Medium 3, Light 8, Total Adds 1. KITS. Medium: KIKK, WOW, KIGO. Light: WRNL, KKYX, KSO, KFGO, KWMT, KVOO, KRWO. 

PAT GARRETT " Rotkin' My Country Heart" (Compleat/PolyGram) 9/3 Rotations. Heavy 1. Medium 1, Light 7, Total Adds 3. WCAO, WWVA, WTVY. Heavy: WOKK. Medium- WRKZ. Light: KKYX, KFGO, KWMT. KVOO 

WAYNE MASSEY "Give H Back" (Epic) 9/1 
Rotations: Heavy O. Medium 0, Light 9. Total Adds 1. KEAN. Light: WVAM, WTSV, WYII, WOKK, KJNE, WWJO. KVOO, KIGO. ROCKINGHORSE "Have I Got A Heart For You" (Long Shot) 9/1 
Rotations: Heavy O. Medium 1, Light 8. Total Adds 1. WTVY. Medium: KFGO. Light WLWI, WCMS, WTOR, WOW, KVOO. KRWO, KIGO. 

BOBBY G. RICE "You've Taken Over My Heart" (Doorknob) 8/2 
Rotations. Heavy O. Medium 0, Light 8. Total Adds 2, KSO, KVOO. Light: KKYX, KFGO. KWMT, WOW. KITS, KFDI. TONI PRICE "How Much Do I Owe You" (Master) 8/0 
Rotations. Heavy 0, Medium 1. Light 7, Total Adds 0. Medium: KFGO. Light. WYII, KRRV, WGTO. KSO, KITS. WTCM, KRWO. 

ALBUM TRACKS 
ARTIST/Song Title (Label) 

LIONEL RICHIE & ALABAMA /Deep River Woman (Motown) 
HANK WILLIAMS JR. /Mind Your Own Business (WB /Curb) 
GEORGE STRAIT /Rhythm Of The Road (MCA) 
RANDY TRAVIS /Messin' With My Mind (WB) 
FORESTER SISTERS/Drawn To The Fire (WB) 
SOUTHERN PACIFIC/Road Song (WB) 

RANDY TRAVIS /My Heart Cracked (WB) 

r 
Album Title 

Dancing On... 

Montana Cafe 

#7 
Storms Of Life 

Perfume, Ribbons, & Pearls 

Kilmilly Hill 
Storms Of Life 

DISTRIBUTED BY CAPITOL 
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1 1 LER. RxO6LUC 

SI. A1NrgnY, O 

TAN. 10.4.7r 
RENDALLS 
'BRUCE 6 ANDERSON 
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RN 
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SAWYER BROWN 
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BRUCE ANDERSON 
HOLLY DU. 

MICHAEL MURPHEY 
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KLLL 
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JOHN DENVER 
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HOLLY DUNN 

C RYSTAL GAT. 
ALABAMA 
GEORGE ST.17 
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JOHN SCHNLIMR 
JUICE NEWTON 

CRYSTAL GAYLE 

4 POINTER 
TANYA TOP,. 

WORE 
Memo.. TN 

MANAMA 

G EORGE STRAIT 

KEITH WEI,. 
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RESTLESS HEART 
GIRLS 

WORK 

xplT MDR 

MFrMMn. MS 

GEORGE JONES 
RELIANT BROTHERS 
SAWYER SPORN 
FAT. MATTER 
BRUCE ANDERSON 
Hottest 
BILLY JOE ROYAL 
ORMOND .VIS 
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RISSfM 
mow. R 

MICKEY GILL. 
Mttest 

WRAPfM 
P.01.1. CNT, R 

ALAIMIA 

GEORGE LION. 

PAY STEVENS 
SANyER BROWN 

GRASS REVIvAL 

RONNIE MILSAP 
GIRLS NE, LOOP 
J ANIE FRICKE 
TART HENSLEY 
RABBIT, MearroR 

w00R 
REMO. NC 

G ATLIN BROTHERS 
.LETHEINTS OF TH 

ANNE MURRAY 
G EORGE STRAIT 

EX I LE 

TROY h TICKER 
DWIGHT YORK. 

WKIE 
n.I.lEn'dMI1.1n 

10oM10, AL none 
L 

WRM 
RNNMged VA ALABAMA 

B ARBARA MANDRELL 

. WK WILLIAMS JR. 
RONNIE MILSAP 
ORIETER SISTERS 

WLWLrPP 
raRPMMy, L 

NATION JENNINGS 
MILLE JOE ROYAL 

CHANCE 
FAMILY BROWN 

KEITH .1TLEY 
W WI, a NEINTON 

TANYA TUCKER 
RANDY TRAVIS 
LIONEL RICHIE 

ANNE 

J ERRY LEE LEVIS 

JOHN COWL. 

IORISTER SISTERS 
TANYA TUCKER 

KEYS 
Son TX 

NAYLOR 
SENDALLS 

J OHN CON.. 

MIGHT TOPE. 
TANYA TUCKER 
MN. TRAVIS 

ISSN RRI6AYFM 
NN.ReE1.. TN SlNeeeFat LA 

G EORGE STRAIT GAEL IN BROTHERS 
GENE WATSON HOLLY MAIN 
O 0111.11 It MCDOWELL DOLLY PARTON 
ORA RIME BOYS TOM NOPAT 

GEORGE STRAIT RA28 1, a NEWTON 

JOHN CONLEE STEVE EARLE 

NICOLETTE .RSON ALABAMA 
EARNER .NDRELL 

wruPP 
N..IwS, TN 

BELLAMY BROTHERS 
ALABAMA 

STUART 

GEORGE STRAIT 
HOLLY WM 

ROSANNE CASH 

CoNLEY POINTER 
RESTLESS HEART 
RANDY TRAVIS 

WC'rófr 
Norfolk VA 

ALABAMA 

CON HUNLET 

STEVE EARLE 
RANDY TRAVIS 

BARBA. MANDRELL 
CONN. TWIT, 
HOLLY DUNN 

KTXX 
Odessa. TX 

WWRA 
O1WMU, FL 

M ICHAEL JOHNSON 

GEORGE SERA, . t test 

EX ILE 

RABBI, NEWTON 

WOYRJl1 
T.MgeML Pees FL 

M.o. TX 

WILLIE NELSON 
DOLLY PARTON 
HOLLY M. 
CON IMILL, 

1.1.7 TOARAM 
RABBIT! 4 NEWTON 

GAYLE 
WMFM 
Wool P.NI WER. FL 

ALARMIA 
JUDY RODMAN 
RATION JEIMINGS 
CON SMR..67 
MYRTLES M.TH.. 
WILLIE NELSON 

DWIGHT YORK. 
FORESTER SISTERS 

0. NEWTON 
TARYA TUCKER 
MICKEY GILL. 
Wuso.r 
WI1WI1..... VA 

GEO.E JOWLS 
Not t.t 
ROSANNE CASH 

DWIGHT VOA.. 
STEVE EARLE 

WTORFr 
WA1P.aVSMw. NC 

BILLY JOE PEAL 
GENE WATSON 
T. GRAHAM BIRMS 

FORE.STER SISTERS 
TANYA TUCKER 
RABBIT, NENTON 
ROSANNE CASH 
RANDY TRAVIS 

160 Reporters 
150 Current Reports 

The following stations reported 
no change in their rotations 

this week: 
WYAY /Atlanta 

WEZL /Charleston 
WOYK /St. Petersburg -Tampa 

WOHK /Ft. Wayne 

The following stations failed to 
report this week and their 

rotations were frozen. 
W BOS/Bosto n 

CHOW/Welland. ON 
KASE /Austin 
KHEY /EI Paso 

KILT -FM /Houston 
KYXX /Odessa 

WKIX /Raleigh- Durham 
KFKF /Kansas City 

WOW /Omaha 
KMPS /Seattle 

WCUZ /Grand Rapids is no longer 
a Country reporting station. 
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1 oral 
Reports/Adds Heavy Medium Light 

46/0 43 3 0 

TOP 20 
r 

HOTTEST 

CARLY SIMON (10) 
TOTO (9) 

ANITA BAKER (7) CARL ANDERSON & GLORIA LORING/Friends And Lovers (Carrere /CBS) 
HUEY LEWIS & THE NEWS/Stuck With You (Chrysalis) 45/0 43 2 0 BOB SEGER & THE SILVER BULLET (7) 

BERLIN/Take My Breath Away (Columbia) 40/0 29 9 2 
BRUCE HORNSBY (5) 

MIAMI SOUND MACHINE/Words Get In The Way (Epic) 

NEIL DIAMOND/The Story Of My Life (Columbia) 

41/0 
41/1 

23 
27 

14 

9 
4 
5 

GENESIS (5) 
GLADYS KNIGHT & BILL MEDLEY (5) 

CYNDI LAUPER (5) 
GENESIS/Throwing It All Away (Atlantic) 41/5 18 20 3 
MIKE & THE MECHANICS/Taken In (Atlantic) 36/0 24 9 3 
BILLY OCEAN/Love Zone (Jive /Arista) 36/2 17 19 0 
EL DeBARGE/LOve Always (Gordy/Motown) 34/1 19 14 1 

MICHAEL McDONALD/Sweet Freedom (MCA) 36/1 24 7 5 MOST ADDED 
LIONEL RICHIE /Dancing On The Ceiling (Motown) 33/0 21 8 4 
ANITA BAKER/Sweet Love (Elektra) 35/7 11 20 4 
AIR SUPPLY/Lonely Is The Night (Arista) 34/1 9 22 3 HUEY LEWIS & THE NEWS (36) 
TOTO/111 Be Over You (Columbia) 36/9 4 23 9 CARL ANDERSON & GLORIA LORING (35) 
PAUL SIMON/You Can Call Me Al (WB) 28/0 4 21 3 BERLIN (27) 
GLADYS KNIGHT & BILL MEDLEY/Loving On Borrowed Time (Scotti Bros. /CBS) 32/5 2 19 11 NEIL DIAMOND (20) 

MOODY BLUES/The Other Side Of Life (Polyflor /PG) 26/2 3 16 7 
MICHAEL McDONALD (16) 

STEVE WINW00D/Higher Love (Island) 28/0 11 12 5 
PETER CETERA /Glory Of Love (Full Moon/WB) 26/0 8 14 4 
CARLY SIMON/Coming Around Again (Arista) 25/10 1 13 11 

L BREAKERS. 
CARLY SIMON 

Coming Around Again (Arista) 
53% of our reporters on it. Rotations: Heavy 1, Medium 13, Light 11, 
Total Adds 10, KFMB, KJR, WCHS, WGY, WIBC, WIBA, WROK, WSPD, 
KSL, WPOE. Debuts at number 20 on the Full- Service chart. 

NEW & ACTIVE 

CYNDI LAUPER "True Colors" (Portrait/CBS) 23/5 
Rotations Heavy 1,0. Medium 13/1, Light 9.4. Total Adds 5, WPRO, KFMB, WTIC, WGOW, WROK. Heavy: KTWO. Medium 
including WFBR, WELT. WGY, WHBC, KBOI. KUGN. WPOE. WTKO. WMTR, WGBR, WSTU, WJBC. 
BOB SEGER & THE SILVER BULLET BAND "It's You" (Capitol) 22/7 
Rotations Heavy 2/0, Medium 11/1. Light 9/6, Total Adds 7, WISN, KJR, WCHS. WGOW. WROK, KBOI, WJBC. Heavy: WGY, 
WTKO Medium including WFBR. WWKB, WCCO. WSPD, KUGN, KSL. WWNR, WPOE, WGBR, WASK 
SHEENA EASTON "So Far So Good" (EMI America) 15/0 
Rotations Heavy 0. Medium 10/0. Light 6.0. Total Adds 0 Medium WCCO. KFMB, WSPD, KSL. WWNR, WPOE, WGBR, 
WJBC KTWO. KVEC Light WCHS. WJDX. WHBC, WTKO, WMTR. KFOD. 
ROSIE VELA "Magic Smile" (A &M) 15/2 
Rotations Heavy 0, Medium 6/0. Light 92, Total Adds 2, WROK, K801. Medium: WJDX, WSPD, KUGN, KSL, WPOE, WASK. 
Light including WDBO. WCHS, WHBC. WWNR. WTKO, WGBR, KFOD. 
ANNE MURRAY "My Life's A Dance" (Capitol) 14/1 
Rotations Heavy 2/0, Medium 7/1, Light 5/0. Total Adds 1, WGY. Heavy. WHBY, KVEC. Medium including WTMJ, WCCO, KUGN, KSL. WPOE. WJBC. Light. WCHS, WIBA, WGBR, WASK. KFOD. 
DAVID PACK "I Just Can't Let Go" (WB) 13/5 
Rotations. Heavy 0, Medium 61. Light 7/4, Total Adds 5. WHBC, WROK, WSPD, WTKO, KFOD. Medium including WFBR. 
WHEY, WPOE, KTWO, KVEC. Light including WMTR. WGBR, WASK 
JAMES TAYLOR "Only A Dream In Rio" (Columbia) 12/2 
Rotations Heavy 1/0. Medium 5/0. Light 6/2, Total Adds 2. WCHS, WHBC Heavy: WCCO. Medium- WSPD. KUGN, WPOE, 
KTWO, KVEC. Light including WTKO. WJBC, WASK. KFOD 
DAVE VALETIN & ANGELA BOFILL "Can't Change My Heart" (GRP) 11/1 
Rotations Heavy 0, Medium 5/0, Light 6/1, Total Adds 1, WASK. Medium: WFBR, WCCO, KUGN, WPOE, KVEC. Ught including WHBY. WHBC, WTKO, WGBR, WJBC. 
BILLY JOEL "A Matter Of Trust" (Columbia) 10/2 - 
Rotations Heavy 0 Medium 6/1, Light 4/1, Total Adds 2. WTVN, KBOI. Medium including WICC, WWNR, WPOE, WTKO, 
WJBC Light including WGOW, WSTU, KTWO. 

CRYSTAL GAYLE "Cry" (WB) 10/1 
Rotations Heavy 0, Medium 5/0. Light 5/1, Total Adds 1. WCHS. Medium, WCCO, WHEY, WIBC, KOB, KVEC. Light including 
WIBA, WTKO. WJBC, KFOD 

CHRIS DeBURGH The Lady In Red" (A&M) 8/4 
Rotations: Heavy 1/0. Medium 3/2. Light 4/2, Total Adds 4. WFBR, KSL, WMTR, WASK. Heavy: WCCO. Medium including 
WPOE. - 

RIC OCASEK "Emotion In Motion" (Geffen) 8/4 
Rotations Heavy 0, Medium 2/1, Light 6/3, Total Adds 4. WHBC, WPOE, WTKO, KVEC. Medium including KUGN. Light 
including WMTR. WSTU, WASK 

J.D. SOUTHER & NANCY SHANKS "Step By Step" (EMI America) 8/2 
Rotations. Heavy 0, Medium 4/1, Light 4n, Total Adds 2. KUGN, WTKO. Medium including WCCO. WPOE, KVEC. Ught 
including WHBY, WGBR, WASK. 

L SIGNIFICANT ACTION 

LEVEL 42 "Leaving Me Now" (Polydor/PolyGram) 712 
Rotations Heavy O. Medium 1: 0, Light 6;2. Total Adds 2, KFMB, WGBR. Medium: WFBR. Light including WHBC, WTKO, 
WMTR, KTWO. 

JANET JACKSON "When I Think Of You" (A &M) 6/2 
Rotations: Heavy 0, Medium 4/1, Light 2/1, Total Adds 2, WICC, WMTR. Medium including WPOE. WTKO. WSTU. Light 
including WWNR. 

TINA TURNER "Typical Male" (Capitol) 5/0 
Rotations Heavy O. Medium 2.0. Light 4/0, Total Adds 0. Medium: WPOE. WMTR. Light: WICC, WWNR, WTKO, WSTU. 
BRUCE HORNSBY "The Way it is" (RCA) 5/5 
Rotations Heavy 0. Medium 22. Light 3/3, Total Adds 5. WCCO, WHBC, KUGN, WPOE, WSTU. 
DOUBLE "Woman Of The World" (A &M) 52 
Rotations: Heavy 1/0, Medium 2/1, Light 2/1. Total Adds 2, WMTR, KVEC. Heavy: KTWO. Medium including WCCO. Light 
including WGBR 

PETER CETERA with AMY GRANT "Next Time I Fall" (Full MoonAVB) 4/4 
Rotations. Heavy 0. Medium 2/2, Light 2/2, Total Adds 4, WFBR. WIBA. WGBR, KVEC 
JIMMY STEWART "Rainbow" (Black -Hawk) 4/1 
Rotations Heavy 0, Medium 1/0. Light 3/1, Total Adds t, WGBR Medium: KVEC. Light including WHBY, WPOE. 
ASHFORD & SIMPSON 'Yount Your Blessings" (Capitol) 4/1 
Rotations Heavy 0, Medium 3/0. Light 1/1, Total Adds 1. WSTU Medium: WFBR, WHBY, WTKO. 
COREY HART "I Am By Your Side" (EMI America) 3ì 
Rotations Heavy 0, Medium O. Light 3/3, Total Adds 3. WCCO. WPOE. WTKO. 
BEACH BOYS "California Dreamin'" (Capitol) 3/3 
Rotations Heavy 0, Medium 2/2, Light 1 il, Total Adds 3, WFBR, KJR. KTWO. 
DAVID FOSTER "Who's Gonna Love You Tonight" (Atlantic) 3/1 
Rotations Heavy t/0. Medium O. Light 2/1, Total Adds 1, WTKO. Heavy WCCO. Ught including WMTR. 
PAUL DAVIS "If We Can Make It Through The" (EMI America) 3/1 
Rotations Heavy 0, Medium 1 /O. Light 2/1. Total Adds 1, WTKO. Medium: KVEC. Ught including WGBR. 
NEW EDITION "Earth Angel" (MCA) 3/0 
Rotations: Heavy 0, Medium 2/0, Ught 1/0, Total Adds O. Medium: WCIL, KTWO. Ught: WMTR. 
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L ROTATION BREAKOUTS 

RADIO & RECORDS NATIONAL AIRPLAY 

ADULT CONTEMPORARY 
BREAKERS 

DAVID FOSTER 

Who's Gonna Love You Tonight (Atlantic) 
56% of our reporters on it. Rotations: Heavy 10, Medium 33, Light 14, 

Total Adds 2, WLAC -FM, WING. Moves 28 -27 on the AC chart. 

LEVEL 42 

Leaving Me Now (Polydor /PolyGram) 
55% of our reporters on it. Rotations: Heavy 1, Medium 26, Light 29, 

Total Adds 19 including WSNI, KGW, WSFM, WIZD, WSFL, KIOA, 

WMGN, 3WM. Debuts at number 29 on the AC chart. 

DAVE ADAMS 
Dancin' In My Sleep (Elektra) 

51% of our reporters on it. Rotations: Heavy 3, Medium 32, Light 17, 

Total Adds 5, KHYL, WTFM, KVUU, WWPA, KRNO. Moves 30 -28 on the 

AC chart. 

NEW & ACTIVE 

CHRIS DeBURGH "The Lady In Red" (A8M) 48/16 
Rotations Heavy 1'0. Medium 238. Light 24 8. Total Adds 16 Including 2WD. WMYX, KIFM, WIZD, WSFL. WING. WTRX, 

WMGN KWAV Heavy KDUK Medium including WAEB, KCIX, WEIM. WSKI, WSKY, WCHV. WZLQ, WFFX, KTYL, WBOW. 

GLADYS KNIGHT 8 BILL MEDLEY "Loving On Borrowed Time" (Stott' Bros. /CBS) 39/11 

Rotations Heavy 0, Medium 16i2. Light 23/9, Total Adds 11, KGW, WIVY, WIZD, WSFL, KIOA, KQ99. KWFM, WGSV, KTYL, 

WXUS, KWEB Medium including WLTS. WKYE, WTRX, KDUK, WKNE, WOHO, WCHV, WAHR, WBGM. 

DOUBLE "Woman Of The World" (A&M) 35/19 
Rotations Heavy 1 0, Medium 10/3, Light 24/16, Total Adds 19 including KIFM, WNAM, KIOA, K099, WWPA, WAGE. 

WORG. WKYX, WBGM, WZLO, WFFX Heavy KDUK Medium including WEIM, WGLL, WOHO, WSKY, WGSV, KKLV, KALE. 

TINA TURNER "Typical Male" (Capitol) 35/5 
Rotations Heavy 20. Medium 20,2. Lght 13/3, Total Adds 5, WHTX, KVIL, KYKY, WEIM. WBGM. Heavy: WMGN, KALE. 

Medium including WSFM, WKYE. U102, WIZD. WGLL. WSKI. WOHO, WWPA, WORG, WZLO, WFFX, KTYL, K99. 

BRUCE HORNSBY "The Way H Is" (RCA) 34/34 
Rotations. Heavy 1/1. Medium 4/4, Light 29/29, Total Adds 34 including KGW, KIFM, WAEB, WKGW. WMGN, KWAV, WWMJ. 

WEIM, WSKI, WOHO, WSKY. WCKQ, WGSV, WAGE. WORG, WKYX, KTYL, WMTFM, KFSB, WXUS. 

1 HUEY LEWIS & THE NEWS 

Q GENESIS 

© ANITA BAKER 

4 CARL ANDERSON & GLORIA LORING 

Q BILLY OCEAN 

6 BERUN 

7 UONEL RICHIE 

o EL DeBARGE 

o AIR SUPPLY 

e NEIL DIAMOND 

11 STEVE WINWOOD 

e TOTO 

e MOODY BLUES 

CID CYNDILAUPER 

PAUL SIMON 

CARLY SIMON 

17 MIAMI SOUND MACHINE 

18 MIKE 8 THE MECHANICS 

19 MICHAEL McDONALD 

BOB SEGER 8 THE SILVER BULLET BAND 

® ROSIE VELA 

JANET JACKSON 

e DAVID PACK 

BILLY JOEL 

25 DOUBLE 

26 DARYL HALL 

.20 DAVID FOSTER 

DAVE ADAMS 

LEVEL 42 

30 PETER CETERA 

Total 
Reports/Adds Heavy Medium light 

97/0 91 5 1 

100/2 81 16 3 
100/2 76 20 4 

88/0 63 21 4 

91/1 68 18 5 

84/1 59 22 3 

83/0 57 23 3 

92/0 54 34 4 

95/1 42 43 10 

91/5 50 29 12 

74/0 44 22 8 

97/12 20 64 13 

86/5 43 37 6 

87/5 18 57 12 

80/2 33 38 9 

93/11 12 56 25 

71/0 33 27 11 

68/0 28 27 13 

56/2 19 26 11 

66/2 13 41 12 

62/0 17 39 6 
70/15 10 35 25 
67/11 9 37 21 

53/7 11 27 15 

45/0 10 22 13 

53/2 16 27 10 

57/2 10 33 14 

52/5 3 32 17 

56/19 1 26 29 
37/0 3 28 ? 

NOTE Although Huey Lewis and Genesis outperformed Anita Baker overall, because Baker gained stations, 

heavy reports, conversions, and total points, the record retains a bullet. 

MOST ADDED 
BRUCE HORNSBY (34) 

BEACH BOYS (23) 
DOUBLE (19) 
LEVEL 42 (19) 

PETER CETERA w AMY GRANT (17) 

HUMAN LEAGUE (17) 
CHRIS DeBURGH (16) 
JANET JACKSON (15) 
JIMMY BUFFETT (14) 

TOTO (12) 

HOTTEST 
HUEY LEWIS 8 THE NEWS (83) 

GENESIS (56) 
ANITA BAKER (48) 

CARL ANDERSON 8 GLORIA LORING (40) 

LIONEL RICHIE (35) 
BERLIN (33) 

BILLY OCEAN (30) 
STEVE WINWOOD (25) 

EL DeBARGE (21) 
NEIL DIAMOND (16) 

SIGNIFICANT ACTION 

HUMAN LEAGUE "Human" (Virgin /A8M) 24/17 
Rotations Heavy 0, Medium 12/6. Light 12/11. Total Adds 17 including WHTX, KOST, 8100. WTFM. WSKI, WWPA, WSKY, 

WCHV, WZLO. KTYL, KKLV, K99. Medium including KIFM. KWAV, WGLL, WOHO, WCKQ, KALE. 

PETER GABRIEL "In Your Eyes" (Geffen) 24/8 
Rotations. Heavy 2/0. Medium 9/1, Light 13/7, Total Adds 8. WMJI, WKGW, K099. WEIM, WGLL, WBGM, KTYL, KFSB. 

Heavy KOST, WSKY Medium including WSBFM, KIFM, WTFM, KKUA, KWAV, WWMJ. WSKI, KALE. 

LUTHER VANDROSS "Give Me The Reason" (Epic) 24/3 
Rotations. Heavy 2/0. Medium 7/2. Light 15/1, Total Adds 3. KHYL, WFFX, KRNO. Heavy: WEIM, KOSW. Medium including 
KOST, KDUK, KWAV, WBGM, KMGO. Light including WLTS. WKYE, WTFM, WTRX. WLHT, WFMK, WZLO, WJON. 

ROBERT PALMER "I Didn't Mean To Turn You On" (Island) 24/2 
Rotations. Heavy 2.0, Medium 10/0. Light 12/2, Total Adds 2, KELT, WBGM. Heavy WKYE, WCKQ. Medium: KIOA, KDUK, 
WWMJ. WSKI, WWPA, WCHV. WZLO. KTYL. KOSW. KALE 

BEACH BOYS "California Dreamin- (Capitol) 23/23 
Rotations Heavy 0, Medium 5/5, Light 18.18. Total Adds 23 including WSBFM, 2WD, WMYX, KOST. WKYE, WIZD, KELT, 
WAVE, WEIM. WSKI, WWPA, WCKO. WGSV, WAGE. KTYL, WMTFM, KMGQ, KALE. 

LOVERBOY "Heaven In Your Eyes" (Columbia) 22/5 
Rotations: Heavy 4/0. Medium 5/1, Light 13/4, Total Adds 5. WLLT, B100. WEIM, WWPA, WBGM. Heavy WWMJ, WSKI, 
WCKO, KOSW. Medium including KDUK, WOHO, KTYL. KALE. Light including WSFM, U102, WSKY, KKLV, K99. KYJC. 

DAVE VALETIN 8 ANGELA BOFILL "Can't Change My Heart" (GRP) 21/1 
Rotations Heavy 210, Medium 6/0, Light 13/1, Total Adds 1, WWPA. Heavy: WKNE. WJON. Medium: WNAM, KDUK, WEIM. 

WCHV, WBGM, WMTFM Light including WAEB, WAVE, WOHO, WORG, WKYX, WAEV, KFSB. WBOW, KKLV. 

RIC OCASEK "Emotion In Motion" (Geffen) 20/7 
Rotations Heavy 0, Medium 8'2. Light 12.5, Total Adds 7. WSBFM, WKYE, WMGN, KRAV, WBGM, WZLO, KYJC. Medium 
including KIFM, WWMJ. WEIM, WCKQ, KKLV. KALE Light including B100. WAVE, KCIX, WQHQ. WCHV, WGSV, WAGE. 

GEORGE BENSON "Kisses In The Moonlight" (WB) 20/0 
Rotations Heavy 1/0, Medium 15/0, Light 4/0, Total Adds O. Heavy KOST. Medium: WPIX, WLTS, KGW, KIFM, WAVE. 

KDUK. WOHO, WSKY, WBGM, WFFX, WMTFM, KKLV, KYJC, KOSW. KMGO Light. WXTC, WGSV, WZLO, WJON. 

PETER CETERA with AMY GRANT "Next Time I Fall" (Full Moon/WB)18/17 
Rotations: Heavy 0, Medium 5/4, Light 13/13, Total Adds 17, WHTX, WMYX, KGW, WKYE, WIVY, WAVE, KIOA, KDUK, 

WWMJ, WKNE, WSKI. WOHO. WSKY. WCKQ. WGSV, WAGE, WMTFM. Medium including WMJI. 

JIMMY BUFFETT "Creole" (MCA) 14/14 
Rotations Heavy 0, Medium 2/2, Light 12,12, Total Adds 14, WAEB. WAVE, WNAM, KIOA, WTRX, WEIM, WSKI, WOHO, 
WSKY, WGSV, WAHR, KTYL. KKLV, KALE 

GLASS TIGER "Don't Forget Me (When I'm Gone)" (Manhattan) 14/6 
Rotations. Heavy 2/0, Medium 4/1, Light 8/5, Total Adds 6, WAEB, WIVY, KRAV, WWPA, WZLO, KKLV. Heavy. KVIL, WSKI. 
Medium Including WKYE, WIZD, KALE. Light including WAVE, WING, KRLB 

JAMES TAYLOR "Only A Dream In Rio" (Columbia) 142 
Rotations. Heavy 0, Medium 5/0, Light9 /2, Total Adds 2, WLTF, WOHO. Medium KIFM, KDUK, WAHR. WBGM, KALE. Light 
including WAVE. WTRX, WAGE. WAEV, WZLO. KTYL, KOSW. 

J.D. SOUTHER 8 NANCY SHANKS "Step By Step" (EMI America) 122 
Rotations Heavy 0, Medium 5/2, Light 710, Total Adds 2, KIFM, WBGM Medium including WPIX, WAHR, KALE Light: WTFM, 

KWAV. WOHO, WCHV, WGSV. WKYX. KOSW 

COREY HART "I Am By Your Side" (EMI America) 11/11 
Rotations Heavy 0. Medium O. Light 11/11, Total Adds 11. B100. WWMJ. WEIM, WCKQ, WORG, WAEV, WZLO, WMTFM, 
KOSW, KMGO, KALE. 

BEAT RODEO "Everything I'm Not" (IRS/MCA) 11/11 
Rotations: Heavy O. Medium 0. Light 11/11, Total Adds 11, WAEB, WEIM, WOHO, WCKQ, WAGE, 
KTYL. KKLV. KALE. 

TERRI RICE 8 GREG ALLMAN "In You I Found Me" (21 /Atee) 11/2 
Rotations Heavy 0, Medium 2/1, Light 9/1. Total Adds 2, KDUK, WBOW. Medium including WEIM. 
WCHV, WORG, WZLO, WJON, KKLV, KOSW, KALE 

LARRY JOHN MCNALLY "The Motown Song" (Ateo) 9/2 
Rotations Heavy O. Medium 0, Light 9i2. Total Adds 2, WNAM, WZLO. Light including WEIM, WSKI, 
WORG. KKLV 

The 
Call 
That 
Gets 
It All! 

WORG, WAEV, WZLO, 

Light including WCKQ, 

WCHV, WGSV, WAGE, 
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NUM LENIS a TM 
ALLEY OCEAN 
NEIL DIN4010 

PWMO.o1. 
CrIIpSWVAINmM 

BEACH BOYS 

LITNEL 
GENESIS 
HUEY LEWIS 4 THE 
BILLY OCEMI 
DOUBLE 

W101/T11104 
D1CaHrWM.1111. 

PER 

HuLY LEIMS THE 
MIKE THE NECMH 

GENESIS 

PARALLEL 
TWO 

KEYI.LAU.M 
ChM AKIN 

none 
Hot tam 

ANDERSON a WRING 
STEVE N1.400 
BELINDA CARLISLE 
HUM LEWIS 4 THE 

WETCMhWI..on 
OeAnTIO'eH.n 

none 

HUEY LEVIS THE 
BILLY OCEAN 
MIRE a TME E.T.A 
HINE, SOU. MAC. 
NET I. DI AMoND 

WESCICM.oA 
Mr.In.,Cr1.a, 
NM EDITION 

YOTO 

ANDERSON a TORINO 

MIKE 6 THE 
N.Dy MANS 

WIII0/1M011.PMecr 
5M.1F.Nll.n 
CARLE SIMON 
LEVEL 42 
S PLICE HORNSBY 
BEACH BOYS 

J.ET JACKSON 
KNIGHT S. MEDLEY 

ANITA BAKER 

G ENESIS 
HUM LEVIS a THE 
PML 

EELTHWA1111 
TadOMMIn 
JANET JACKSON 
ROBERT PALPER 
BEACH BOYS 

L IONEL PICNIC 

NEIL 11 I AmOHD 
G ENESIS 
ANITA BAILER 

WLACFW WNrM 
NknalSr.1H 
TOTo 
BILLY JOEL 
DAVID POSTER 
TEMPTATIONS 
DAVID PACK 

HUEY LE.S S. THE 

LION. RICH. 

STEVE el 1.001, 

WSFLJII.w Srn 
Joel Pone. 

1011 cro Is 
LEVEL 42 
»PUCE DiDENSBY 
KNIGHT 4 MEDLEY 
BILL CAVINO 

GENESIS 
PAUL SINON 
ANITA SAE. 
MIKE 4 THE 
HUM LOME 4 THE 

W STFIOMMo 
JW SWW. 

ES ADDY 
ToTO 
Mottem 
HURT LEVIS 4 THE 
BERLIN 

ANDERSON 6 WRING 
STEVE 41.000 

WEZSre1cISSE 
EAIrYMEenw 

TOTO 

LIONM. PICRIC 

ANDERSON 4 LOPING 
S TEVE X !ENC. 
BERLIN 

WAVE toEM/SnSW 
NW. Ion 

e 

w 
H SOTS 

CETERA 
;`11:DIAMOND 

AE SON 

ST EVE 511.000 
ANITA SANER 
GENESIS 
MALIN 
MOODY BLIT. 

PARALLEL 

THREE 
WSKYIASMAN 
S.w LM 

JIMMY 

` 
nert 

P ETRA c 
SAUCE MORNS. 

LEAGUE 

HuM LEWIS a THE 
GENESIS 
B ILLY JOEL 
PRIX SIMON RORIE VELA TO. AGO. BLUES 

B OB SEGER 

CK W.W.E N Campi.dlle Txe 

CI.,MOn 
AIR SuPP1.Y 

PETER CETERA WAEYISa.nnan CDR. HART Phillip Wet REAT POD. 
BEACH WES COREY MAXT 
BRUCE MORWSEY DOUBLE 

ANITA BAKER BEAT ROD. 
HUM LEVIS a THE Hottet 
G.CSIS ANITA BAKER 
TOTO NEIL DIANN. 

EL DEBARGE 

WAOE/Lr.pWy 
M...Pones ` 
N EAT 1100110 
S PLICE 

SOTS 

Ew 

PETER CETERA 

MUM LEVIS a TM 
All TA MEER 
EL DERARGE 

GMESIS 
AIR OPP. 

K ALMLu55,c 
N o ApS.M 

Hottest 
LIONEL FICHTE 
MICHAEL 1.1011.0 
STEVE 41.000 
BERLIN 
HUM LEVIS THE 

WOnOlOr.l.ne.g 
slu wrWM 

COREY RAPT 
PET .0P BOYS 
ERNE 10.5. 
TIE TUESDAY 
B EAT RODCO 
Mottost 
EL DESARGE 
ANI TA MX ER 
BILLY .LAN 
HUM LEWIS THE 
J MCP LACK Sox 

E 'uP.dl,eah 

a. CAD. 
BRUCE HOLDS. 
111,41. LEAGUE 

WC"VICMMI114 
M.ns 

/NITA SANER 
El ELT CCPAN 
RORIE VELA 
MOODY ELDER 

REACH SOTS 

HUM LEVIS a THE 

WEILCOIUmRUR 
Hn ík05. 

MIRE 4 THE MECH. 
HUM LEVIS L THE 

BERLIN 

O,.IGurr.NM 
reWl 

AMER CETERA 

B EACH BOYS 
KNIGHT NUTLET 

.ITP. BAKER 
HUM LEVIS THE 

GENESIS 
EL DEPARGE 

AIR BADLY 

WAMR/Muntsvollse 
DroWCannnn 

TON 

RUPPLET 
FORESTER SI STEPS 

EL DEBA.E 
NEIL DIAMOND 
MALE 

WSOWT.IIrles... 
A5.J51Sy 

BLUES MONTY 
LEVEL 42 
CHRIS DERST.IT 
J.D. SOUTHER 
C.15 THOMPSON 
DOUBLE 
JEFFREY .BO.E 
HUMAN LEAGUE 

.BERT PALMER 
LOVERBOT 
PETER GArEPTEL 
TARA TUIDER 

HUM LEWIS THE 

BERLIN 
GENESIS 

WZLO/TAMo 
He.. MIMI 

HcnA..L LARRY Jo. 
GLASS TIGER 
KINMAXX 

LEAGUE 

M CA HORNSBY 
B EAT RODEO 

TTL TUESDAY 
-.MEET .BOREE 

CORM MRT 

MUM LEVIS a THE 
ANT TA WINER 
SILLY OCEAN 

.6 SEGER 

W :"H, 
WM 

.I.on 
DOOBLE 
BRUCE HORNS. 

HUEY LEE. I. THE 
GENESIS 

EL DEBARGE 
PAUL SIMON 

KTYLITyler 
AnW Salter 

WEST 

PARALLEL 

ONE 
nMAmn.. 
EIIgryMdy 

CARLY 51M. 

/Miry EDITS TEE 
ANDERS0N LORI. 

K OSTEw AnpaW 

Hon. LEAGUE 
BMCH BOYS 

NEIL DIANOND 

H UM L.IS 4 THE 
EL DEBAR. 
PET. GAISPILL 

K yrKAw 

KLTIP,nrn. 
Chi...Throws 

MICHAEL MCGONALD 

H UM LEVL THE 
STEVE MIMI.. 
GOITSIS 

KDWnrHw 
SawrWWlWw. 
LEVEL 42 
KNIGHT is LTEOLEY 
MOCE MANS. 
PET. CETERA 

Hot tst 
STEVE ELWOOD 

HUEY LOON 4 THE BIC... MCDONALD 
B ILLY OCE. 
GENESIS 

H.Ln«ramM10 
Irons/Andre. 

L OTH. V.DRoSS 
DAVE ADANS 

PI PEI SoURD 14.111 
ANITA AVER 
HUEY LOOS THE 
GENESIS 

ntISAn Dleop 
git 

Hums LEAGHE 
COREY HART 
LOVEMNY 

L.NEL Mow. 
HUM 1.415 a THE 

RAEER 

rMirn N. 
le°v 

r.Dn. 
CHIME DEPORCH 

BRUCE HORNSBY 
DOUBLE 

PAUL SIMON 
NGon BLUES 

DAVID METER 

JONIS Aronese, 
RA 

.n 
CCW 

STEVE 411.000 

.1 TA MEER 

AE11VSr1Ja. 
WraIMM. 
NEI L DIAMOND 

IMEL LEWIS A THE 
ANITA RAKER 
PAUL SIM. 
GENESIS 
El. DERARGE 

PARALLEL 
TWO 

CIAreaM 
Oa.. OuO 
SILLY 10, 
HUM LOLLS THE 
AIR AMPLY 

GENESIS 
STEVE wines. 

KWFWTUE.en 
CMEHyW1 

COLev 

Juan. JACKSON 
EMILE 42 
KNIGHT 
Hottest 
HUM LEWIS THE KT./COND. SLEDS. LIONEL RICHIE 

DAVE MAASS G04.15 
REACH Boys ILLy OCEAN 

STEW MILMAnD 

HUM LEWIS 4 THE 
ANITA RAKER 
BERLIN 

Kou(IEUprW 
MMIwSWrlr 
PETER CETERA 
NOON LEAGUE 

TOTO 
GENESIS 
DAVID PACK 

ErvEL 42 

.AAWWIeIu 
M11WWEn. 
CARLY SIM. 
JANET JACKSON 
NEIL 

STEM TenirnooD 
MICHAEL MCDONALD 
EWELL RICHIE 

AWOL. Neg. 
T.1.101110 
ANITA BAKER 
JANET JACKSON 
CARLY SIMON 

NEIL DIN.. 
CTED1 LAURIER 

LIDNEL PICNIC 
Boli SEGER 

WAV.IYOnI«w 
H.SIn. 

DAVID PPuIE 

ERNE Holum. 
LEVEL 42 

STEVE WINWOOD 
ANITA MX. 
HUM LEWIS a THE 
EL DEBARGE 

PARALLEL 
THREE 

KKLWAI1cronM 
On. Wilkinson 

Esomi LEAGUE 
BEAT .12. 

H UM LEWIS 4 THE 
LIOELL 
B EELIN 

NEIL DIAMOND 

KSWM1r Fells 
SW.. E.Kr 
CHRIS oEW, t OH 

ADMAN LEAGUE 
BRUCE 

o 
ÌAEHKKSEr 

HUEY LEN IS THE 

LIONEL RICH/ E 

ANDERSON LORING 

E a, M'SMn 

CHRIS DREISAGH 
Doomm 
CHRIS TIENDSON 
S OB SEGER 

LIONEL PICNIC 
HUM LEWIS TIN 
ANDERSON LOPING 

EL DEBARGE 

wKNOISWI, 
m O'Neal 

LUTHER V.D.SS 

A.ERSoel Wm. 
BILLY Lie. 
LIONEL RICHIE 
HUM LEWIS a THE 
BERLIN 

KDSWIOEL SpHo.. 
ChM Ale.and. 

JouRNET 

HUM. LEAGUE 
CORM HART 

EL DEPARGL. 

K WOO/Santo S.ro.. 
sWpn.n W..d. 

K RNE MANSBT 
11..1 BOYS 

COREY NART 

ANITA BAKER 

HUM LEWIS a TOE 
EL °EMERGE 
RoSIE VELA 

K ALERnCNO. 
exl TWnpWMn 
ElACH BOYS 
COME HART 

BRUCE 10.S. 
BRAT ROOM 
JIMMY ELNPETT 

.RY LOOS a TM 
PAUL SIMON 

BLUES 
BOB MO. 

BILLY JOM 
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REACH BOYS 

BEAT RoDEO 
KISMET L MEDLEY 
PETER GABAIEL 

LEAGUE 
EUPTETT 

ANITA BLEEP 
LIONEL PICMIL 
BILLY OCEAN 
HUM LEWIS a THE 
EL DEBAR. 

MIDWEST 

PARALLEL PARALLEL 
ONE TWO 
WLLTICInann.x WNAWAI.IaW.nLy 
JoM 505151. SrnMVCNIns 
CHICAGO 

DOUBLE 
LARRY ..1C4TH ECRU,. 

MIAMI SOUND MACHT 
STEVE WINECOD 

HUM L1.15 TEE Lew 

MUL SIN. 
AIR .PPLY 

WAHMPyanclnn.n 
W..IMnwn 

KR 
WM N OIM,. 
E..HrICa Not Se. MI.! SOUND MCNI 

NIKE a THE MGCHAN 
AVM LEVIS 4 THE 

WLTFICMN.Itl 
WNMMOpoMCn 
ONE 10 ONE 
NODDY SINES 
JAMES TAYLOR 
TOTO 

LIONEL P1CHIE 
STEVE WINY000 
HUM LENIN TIN 

GENESIS 

WMIYCInNUq 
I...rTau.s 

ToTo 
CA.1. SIMON 
PETER GABRIEL 
JANET JACKSON 

HUM ELVIS I THE 
B ERLIN 
G IUNSIS .1 TA BAKER 
ONE TO ONE 

WSMYICqun5u5 
Dave When 

Hottest 
MICHAEL MCDONALD 
BERLIN 
GENESIS 
ANDERSON LOPING 
STEVE .00. 
W NICA)rmH 
EnIM(uYeWS11l 

TOTO 

BILLY CC.. 
LIONEL RICH1E 

HUET LEWIS L THE 

WOMCM. 411 

Sant Are.M1.M 
MOODY BLUES 

LIONEL RICH. 

.1 TA BARER none 

PETER CETERA 
STEVE WINWOOD 

HUEY LEWIS THE 
B ERLIN 

CHRIS DEBDEON 
DAVID /OSTER 

HUM LEE. L. THE .1 TA AMER 
EL DEBAR. 

MOND. M1S 
SW. MNle.s 
LEVEL 42 
C.01 EAUPER 
KNIGHT 4 MEDLEY 
DOUBLE 

JIM. .ME1Y 
PETER 

HUM ̀ " 
APK 

LOPING 
THE 

ANITA RAKER 

MOODY RDNS 

CWNCHH.I,pbr 
DOUBLE 

KNIGHT MEDLEY 
AMER GABRIEL 
Mttest 
LIONM. RICHIE 

STEVE EINECOD 

WTKKTIInI 
P1rS15V Wa 

CHRIS DMA.. 
JIMMY EstiliTETT 

RILEY OCEAN 
GENEsTS 
NEIL DIAMOND 

WLMTHWWr 1bpl.. 

`IrorAN1 N 

DAVID DADE 
BILLY JOEL 
MICHAEL MC.NALD 

HUM L.1S a THE 
ANITA MEER 
STEVE EDIN000 
LIONEL RICE. 

WENSMIWIrpa1. 
M.rw.. 

WMYIUMIM.WS 
Seth FM1 

CARLY SINON 
CHRIS DENITIGH 
REACH BOYS 
PETER CETERA 

HUM LEVIS THE 
ANDERSON 1.05/20 
BERLIN 

GENES! S 

1(S114/SI. LaW. 
WaWlMmypWSy 
CAALY 51.41 

ANITA RAKER 
NEIL DIAMOND 

HINT LN/IN a THE 
MIKE a THE M.HAN 

KYKY/SI. LOW. 

BILLY JOEL 
TINA TURNER 

HUM LMITS 4 THE 
LIONEL RICH. 
ANITA BAKER 
BLINN GCE. 

GENESIS 

WFMIULAn.Irq 
K nIOMIANWd 
01.5 tovut 

DAVID PACK 
al LLY JOEL 

. 1 TA BAKER 
GGLESTS 
STEVE 51.000 
(NOME RICH1E 

WMDMMM.pn 
OWMwr1EN 

DOUBLE 
LEVEL 42 
C.15 DEBU.11 
B RUCE 
PIC !MASER 

L1OML PICNIC 
HUEY LEVIS a THE 
GENES I 

TOTO 

WNP.VS..Ina. 

TYEn~NdN 
PAUL 

TOTO 

HUM LEWIS TM 
ANITA BAN. 

BILLY .EAN 
GENES IS 

Wwa..n 
TWHl1Ip, a.5 

LEVEL 42 
DARYL HALL 

BERLIN 
ANDERSON 1. LORIN 

Th son. 
HUEY LENTS THE 

K MVRUOa 
S r. Chan 

CLASS TIGER 

STEVE NINE000 
HUM LEWIS THE 

MICMAC!. MCDONALO 
BERLIN 

PARALLEL 

THREE 

MICH H.anl 
GreeniStRiers 

DOUBLE 

CORM HART 

ANITA BAK. 

EL DEISARGE 
NEIL DIA.ED 

EFSMJOP11. 
Sle. Sean 
DOuBLE 
PETER GABRIEL 

BRUCE HORNS. 

EL DEBARGE 

W KUMUF.SA. 
Sm VILA. 
SAME SORNSBy 
KNIGHT 4 MEDLEY 
DOUBLE 

Mottemi 
GENESIS 
ANDERSON S. LORING 
HUEY LEWIS THE 
ANITA BARER 
BERLIN 

K WEMMcMSM 
MNCMWAr.On 

B RUCE HORNSBY 

ANDERSON EORING 
HUM LOLLS a THE 
BERLIN 

GENESIS 

WJO01/81. ClPll. 
r10.01. 
VIKTIM 
CRYSTAL SITI.: 
EMIL 42 

DARYL HALL 
MOM 

HUM LOUR a TME 

WSOWITr.a Mauls 
MWS Edwards 
DESCH IS 
RICE A ALI.. 
BRUCE HoRNSEL 

HUM LIMAS THE 
ANITA BAKER 
LIONEL RICHIE 

BERLIN 

101 Reporters 
93 Current Reports 

Two stations reported a frozen list 
this week: 

KRLB /Lubbock 
WXTC/Charleston 

Four stations did not report 
a playlist this week, so their 

rotations were frozen. 

KEY103 /Austin 
WEIZ/Columbus 

WENS/Indianapolis 
WSNY /Columbus 

The following are no longer 
AC Reporters: 

K106/Beaumont 
KGMG /Oceanside 

FULL -SERVICE AC 
WTKHWHWd 
O a. 110.910 
ANITA BAKER 

G INESIS 
WPNOIhwWO CTEDI WIPER 

PARALLEL Tan EDAAT 

ONE 
WFrY.Mlonor. 

. E THE 

Sm MP.. WELYII:. N...n 
A SOTS d L THE D..rM D1 n. PM. CITE. 

CHTRIS 

WHIxG PARALLEL ° 
MEDLEY 

BERLIN 
HUM LEVIS I. THE TWO HI» 

NEIL DIAMOND 
GENESIS WKU....Pa1 

c 

Sandy Nee. 

PW.Wr.. 

EY 

O sMnw., 
WWEWwH. AAAR 11. 

ONpLe w HEIL DI.WOxp 
.o 

WTAEnHMw.W1 M05N Steele 

ANDERSON 

O. Cera. 

. tAnlxG TIA 
WW11.114CE1w BERLIN NUM LORIS a THE 

IHICHA[L 11CPONALD 
HE AESHEN 

Tone,.rs 

BILLY OCEAN SFInnEvt7rM/.001, 
ILL DEBAR. 

PARALLEL 
THREE 

LIONN. PICNIC 
MICHAEL NCTONALD 
BAN AN ARAM 

WPOEpr..,N 

MTROPOLITANS 

TOIRTATI 0. 
B RUCE HORNS. 
RICE a MIDAS 
COACT 10.11 
Nottemi 

ANDERSON 1.1111 
MUSLIN 
felcHAM 

A0/11n. 
Ch.Ale Clyde 

J LO SOUTH. 
TEMPTATIONS 
AL NNW. 
AMEN ESERIN 
DAVID ROSTER 
DAVID PACK 
PAUL DAVIS 
CORRY MAT 
RIC OCAS., 
Hottest 

M ULL SIN. 
HUM LUIS, DIE 
BILLY OCEAN 

w004EP71.M611 

JANET JANSON 
DAVE ANON 

N ottemi 
H UM EMUS TOE 
REALM 
MLLE COE. 
AEITA MX. 
GENESIS 

EAWYreqle 

1 

PARALLEL PARALLEL 

ONE TWO 
WEMAIMnM 
Gr. PIaWo 
BILLY OCEA/4 
GENESIS 
A/R SUPPLY 

none 

WMMO.WII.O . Mliqr 
MOODY BUMS 

ANDERSON A WRING 
MIKE 4 THE N.M. 
MICHAEL MCDONALD 
MIAMI SOUND MCH1 

WSTICMrM11. 
MIN. CHIRP. 

ANITA BAXER 
TOTO 

411.1 SOUND MC111 
HUM LE1415 a THE 
ANDERSON a DOPING 
BERLIN 
NEIL DIAMOND 

WOOWIChanuo 
Dale DMMn-Urrr Mr 
CT./ WIPEn 
I308 SEDER 
lent trro 

NIKE 4 THE INCHAN 
STEVE EDW. 
EL DESA.6 

WaOAIJSn.On 
6InWWW10n. 

ANDERSON 6 WRING 
Hu.. LEVIS a THE 
ANITA BAKER 
MIKE a THE ALCHAN 
BERLIN 

WMASIIOUWNM 
MucMMEh.In 
ANITA BAKER 
DARYL HALL 
Hot s eat I 

STEVE 141.000 
LioNEL RICHIE 
HUEY LEWIS a THE 
ANDERSON a WRING 

GENESIS 

WKYNHNhlnalp 
Gary King 
nvie 

LION.. PICNIC 
ANDERS. it LORING 
HUM LEWIS a THL 
MICH/NE MCDONALD 
MIAMI WOAD NAOMI 

PARALLEL 

THREE 

lW.r 
LEVEL .12 

HWY STN., 
PETER CETERA 

MUM LOLLS 6 TRE 

NEIL DIAM.D 
EL DEMIGE 
BERLIN 
BILLY WEAN 

wfTUIWeAn 
oka.WM.1A 

SLASS TWEE 
REGTMA 

BRUCE .ANSM 

EIONEE PICNIC 
HIPP, LUIS TRY 

MIDWEST 

PARALLEL w.D.nId 

ONE 
^IIM^1 1 

MIAMI POUND M.C111 
ANDERSON LORING 
HEREIN 

ANITA BAKER 
GENESIS 

THLEY LUIS a THE 

WTVMCrumbr 
Jaul LAM 
BILLY JOEL 

LIONEL PICA. 
HUM LEVIS a THE 

MICHAEL MCDONALD 
BERLIN 

EYISMMIIOWM 
Robby 

ROB SEGEP 

ANITA WEI. 

HUM LEVIS THE 
M1011 SOUND MACHI 
NEIL DIAMOND 

n Put 

RONNIE EILSAP 
MIAMI SOUND MACHI 
MIL DIAMOND 

LION,1. RICH. 

WCCOIWnlwpal. 
Drin, Lemp 

IAN MESSENGER 
H um. LEAGHE 
B RUCE moRNSBY 

PARALLEL 
TWO 
CIOnIMNDrn 
ERNE HORNS. 
LITONL 
PIC CCASEK 
JAMES TAYLOR 
DAM D PACK 
Mot tem 

H UM LEEIS a THE 
MICHAEL MCDONN.D 
MERLIN 

NEIL DIAMOND 

WM1YIApp1WnO.Mgw W Tapo 
sa WYßt Jam roller 
none 
tint teVt 

NE. DIAMOND 
EL DEBA.E 

AWE MURRAY 
KNIGHT 

MGMWrup011 W 
Mary Jena Na. 

CARLY SIMON 

HUM LENTS a TM 
EL DERARGE 

WMAIwWSaI 
Owsp Lane 
TOTO 

PETER CETERA 
Hottem 
RERUN 

AMER.'S t LOPING 
NIKE a THE PIECHAN 
NEIL O Moro 
WSOIDANDI Wd 
Any N.Elaw 

EAUPER 
B OB SEG. 
ROBLE VELA 

D ARIO PACK 

NUM LEEIS THE 

NEIL D101.0 
EL DEBARGE 
GENESIS 

cAREY 

DAVID PACK 

ANDERSON LOPING' 
MIAMI .210 

MIRE 4 THE MOW 
NEIL DIM.. 

PARALLEL 

THREE 
W,SCIMwI;I, .N 

Munson/SM.! 
rtoDY 
BOB .GLIT 

ANDERSON WRIER 
NEIL DIAM.D 
MICHAEL ECOOM.D 
PAHL SIN. 

w;lëaá.l:` 
RITA Sbd 

ANDERSON LOPING 
PETER CETERA 
MICHAEL 1.1.1.4. 
STEVE WINN. 
HUEY LIDOS 1. 

r'ASK/LraWM T 

WnIWkMlon 

JT1LL 
CHRIS DEN.] 
VALENTIN a 

HUEY LUIS a DM 

LIONEL ITTCNIE 
BILLY GEMS 
EL DE0ARGE 

f WEST 

PARALLEL 
SENESIS 

BOB SEG. 
TOTO 

LIOME PICNIC 
MICHAEL MCDONALD 

BERLIN 
H UEY LOWS a THE 

ONE 
E POwlo.nn. 
M.1 Wn 

MI CHAEL MCDONALD 

A IN. SOU. MCMI 
H UM THE 

JMS rr. 
MEDLEY 

ANITA AMER 
rot tsitit 

NICK. MCDONALD 

K Frre I+UI.S: 
IxG 

M1E LAIS. 
TOM 
CARLY 5114011 

LEVEL 42 

B ERLIN .1 TA RARER 

PARALLEL 

TWO 
EOMAIUMr.e. 
Flic/M. Sc.* 
EL CiEBARGE 

none 

0... Merar 
.61 E VELA 

S ILLY JOEL 

DOUBLE 

BERLIN 
EOM LEVIS THE 

JEUOMIEeMn. IN. n lessee 

J.D. SOUTHER 
BEDE OUSE"( 
LIONEL RICHIC 
Den" BUITETT 

ANITA AMEN 
rotteRt 
ELM LUIS THE 
ANDERSON 4 WRING 
NM DIAMOND 
EL DEBA.E 

KSLISNI LM. CNN 

CAILLE S/14011 
CHRIS DM.. 
Motomit 
DOUELE 
.1TNEY 1.75E011 
NEIL DIAMOND 

LWIWAWSp 

WAFT L EIS a THE 

PARALLEL 

THREE 

E FOgAnarM 
Mpl.y,FOId 
DAVID PACK 
PETER GAMIN 

NEIL DIM.. 
ANITA AMER 

B ERLIN 

waC.vr 
Soi Young 
TIM. BUNN. 
BEACH BOYS 

S ILLY WEAN 
MIRE 4 THIS isiteled 
GENESIS 
K ERLIN 

K VAC/Sen Lw O04pE 
DS A.W.baW 

ONO 
PETER CITEM 
Hottoet 

NEIL DIAMOND 

A IR N1PPLY 

One station reported 
a frozen list this week: 

WWKBButfalo 
Five stations did not report a new 
playlist, therefore their rotations 

were frozen: 
WCIL /Carbondale 

WJDX /Jackson 
WRVA /Richmond 
WTMJ /Milwaukee 
WWNR/Beckley 

47 Reporters 
41 Current Reports 



 BREAKERS. 

RADIO & RECORDS NATIONAL AIRPLAY 

AOR ALBUMS 
wKn 

TwO 
w... 

175 REPORTS 

- 4 2 0 HUEY LEWIS & THE NEWS /Fore! (Chrysalis) 

2 1 1 2 STEVE WINWOOD/Back In The High Ufe (Island/WB) 

1 2 3 3 GENESIS /Invisible Touch (Atlantic) 

3 3 4 4 PETER GABRIEL/So (Geffen) 

s 5 5 0 EDDIE MONEY /Can't Hold Back (Columbia) 

8 7 6 0 R.E.M. /Lites Rich Pageant (IRS /MCA) 

4 6 7 7 DAVID LEE ROTH/Eat 'Em And Smile (WB) 

19 14 13 0 DAVID & DAVID/Boomtown (A &M) 

13 12 9 lO BOB SEGER & THE SILVER... /Like A Rock (Capitol) 

16 16 11 m TRIUMPH/The Sport Of Kings (MCA) 

11 11 10 e BILLY JOEL/The Bridge (Columbia) 

15 15 14 BONNIE RAITT/Nine Lives (WB) 

6 8 8 13 EURYTHMICS/Revenge (RCA) 

23 20 18 BON JOVI/Slippery When Wet (Mercury/PG) 

25 22 20 ® ICEHOUSE /Measure For Measure (Chrysalis) 

26 23 19 m FABULOUS THUNDERBIRDS/Tuff Enuff (CBS Associated) 

34 26 25 m SMITHEREENS/Especially For You (Enigma) 

10 9 12 1e DARYL HALL/Three Hearts In The Happy... (RCA) 

27 25 24 e BRUCE HORNSBY & THE RANGE/The Way It Is (RCA) 

1e 18 16 20 GEORGE THOROGOOD & DESTROYERS /Live (EMI America) 

9 13 17 21 NEIL YOUNG /Landing On Water (Geffen) 

28 24 22 ® DON JOHNSON /Heartbeat (Epic) 

- 38 28 ® PETE TOWNSHEND /Deep End (Atco) 

17 21 26 e 38 SPECIAL/Strength In Numbers (A &M) 

12 17 21 25 FIXX/Walkabout (MCA) 

- 28 27 m PAUL SIMON /Graceland (WB) 

7 10 15 27 VAN HALEN /5150 (WB) 

- 30 -- PAUL McCARTNEY /Press To Play (Capitol) 

- - 40 e TIMBUK3 /Greetings From Timbuk3 (IRS /MCA) 

- - 38 e JOURNEY /Raised On Radio (Columbia) 

30 29 33 TOM COCHRANE & RED RIDER/Tom Cochrane & Red Rider (Capitol) 

33 33 32 © ROD STEWART /Rod Stewart (WB) 

DEBUT Q OUTFIELD /Play Deep (Columbia) 

- 40 36 Q RAINMAKERS/The Rainmakers (Mercury/PG) 

14 19 23 35 GLASS TIGER/The Thin Red Line (Manhattan) 

37 36 34 -36 CINDERELLA /Night Songs (Mercury/PG) 

_ - 39 e ROBERT PALMER /Riptide (Island) 

31 31 31 38 TOP GUN /Soundtrack (Columbia) 

32 27 29 39 INXS /Listen Like Thieves (Atlantic) 

OEBUT r; HONEYMOON SUITE/The Big Prize (WB) 

Total 

ReportsIAdds Power Heavy Medium 
SEPTEMBER 12, 1986 

"Hip" (131) "Jacob's" (119) "I Know" (72) 164 + /2 46+ 138+ 25- 
"Split" (134) "Freedom" (122) "Take It" (66) 169 + /0 41- 146+ 20+ 

"Throwing" (124) "Deep" (66) "Confusion" (62) 156 + /4 38- 123- 29+ 

"In Your Eyes" "Rain" (35) "That Voice" (33) 157 + /0 40- 126- 30+ 

"Take" (157) "We Should" (19) "Endless' (8) . 
157 + /0 69+ 146+ 11- 

"Fall On Me" (157) "Days" (9) "Superman" (7) 159 + /3 31+ 112+ 44- 
"Goin' Crazy" (104) "Tobacco" (49) "Ladies" (39) 124 + /4 6= 57- 65+ 

"Welcome" (150) "Swallowed" (14) "Easy" (5) 156 + /5 11+ 74+ 76- 
"It's You" (139) "Ring" (3) "Tightrope" (2) 141+/0 18+ 97+ 39- 
"Somebody" (143) "Tears" (8) "Stand" (7) 143 + /2 23+ 79+ 60- 
"Trust" (116) "Running" (9) "Baby" (9) 127 + /1 29+ 89+ 34- 
"No Way" (130) "Crime" (9) "Running" (7) 136 + /1 7+ 56+ 75- 
"Tomorrow" (56) "Missionary" (56) "Thorn" (9) 109 -/6 8- 58- 43+ 

"You Give" (116) "Wanted" (13) "Livin' " (6) 120 + /2 9+ 44+ 71+ 

"Border" (125) "Angel" (4) "Paradise" (3) 131+/5 2= 34+ 88+ 

"Look" (129) "Wrap" (4) "Tuff" (1) 132 + /8 2- 32+ 95+ 

"Blood" (125) "Wall" (5) "Lonely" (3) 128 + /20 4+ 30+ 81+ 

"Dreamtime" (85) "Born" (7) "Let It Out" (7) 94 -/2 21- 63- 26+ 

"The Way" (111) "Kiss" (13) "Skyline" (3) 117 + /14 8+ 36+ 77+ 

"Reelin' " (108) "Bourbon" (5) "Bad" (4) 114 -13 2- 31= 73- 
"Weight" (85) "Touch" (35) "People" (6) 112 + /16 1- 17- 84+ 

"Heartbeat" (99) "Heartache" (8) "Voice' (1) 105 =/0 6- 44+ 57- 
"Barefootin' " (84) "Fire" (30) "Save It" (9) 107 + /17 1= 13+ 81 + 

"Heart's" (83) "Million' (11) "Somebody" (10) 94 +/7 6= 31= 56+ 

"Built" (66) "Fire" (14) "Walkabout" (3) 72-/1 7- 26- 44- 
"You Can Call" (70) "Graceland" (12) "Boy" (4) 76 +/4 5- 32+ 32+ 

"Love Walks In" (33) "Summer" (26) "5150" (8) 59 -/1 11- 38- 15- 

"Angry" (42) "Stranglehold" (34) "Press" (15) 84 +/14 0- 16+ 62+ 

"The Future's" (94) "Life" (1) "Friction" (1) 95 +/35 2- 12+ 65+ 

"Girl" (54) "Positive" (3) "Raised" (2) 60 +119 5+ 19+ 40+ 

"The Untouchable' (62) "Boy" (15) "Lasting' (1) 70 +/12 2= 16= 44+ 

"Heartache" (71.) "Night" (3) "Love-Touch" (1) 74 +12 1= 13+ 55+ 

"Everytime" (72) "All" (2) "I Don't" (1) 74 +134 1= 12+ 50+ 

"Let My" (66) "Downstream" (5) "Blonde" (3) 74 +/8 0- 11+ 45+ 

"Don't Forget Me" (52) "Thin" (3) "I Will Be" (1) 56 -/1 10- 27- 25- 
"Shake Me" (55) "Nobody's Fool" (10) 60 -/1 1+ 7+ 46- 
"I Didn't Mean" (58) "Discipline" (1) 59 +/5 7+ 19= 37+ 

"Playing" (35) "Heaven" (21) "Breath" (4) 44 -/1 5- 23- 19+ 

"Kiss The Dirt" (54) 54 -12 1= 13- 36- 
"All Along" (31) "What Does" (12) "Attitude" (1) 42 =/2 1- 7+ 29- 

PETE TOWNSHEND 

Deep End (Atco) 
61% of our reporters on it. 

L 
NEW & ACTIVE r 

F.M./u.k. "Indiscreet" (Portrait/CBS) 51/3 (49/5) 
Adds WHJV WOBK. WZEW Heavy 2 KRNA, KSPN Medium 36 including WLUP, KORS, KINK, WHCN, WHEB, WPDH, 

WEZX. WOUR. WROK. WLAV 

STRAY CATS "Rock Therapy" (EMI America) 50/7 (41/16) 

Adds WNOR. WPYX. WBRU. KMBY. WGIR, WWTR, KTCL. Heavy 1i KCGL. Medium 36 including WNEW. KZEW, KUPD, 

91X. WHCN, WHEB, WPDH. WEZX. KNCN, WRXL 

GREAT WHITE "Shot In The Dark" (Capitol) 48/3 (47/5) 

Adds WRIF. WEZX. KLBJ Heavy 2 )(ORS. KZEL. Medium 29 including WOFM, KUPD, KGB. KOME, WPYX, WHEB. WOUR, 

KISS. WAPL 

OUT OF BOUNDS "Soundtrack" (IRS /MCA) 41/1 (362) 
Adds KFMO Heavy 4 WAPL. KFMG. KNAC, KCGL. Medium 28 including WHJV, 91X, KROR. KOME, WHEB, WEZX, 

WRAF. KNCN WDIZ. WLAV 

CALL "Reconciled" (Elektra) 38/10 (29/8) 
Adds WSHE. KUPD, WKLC, WDHA, WADY, KDJK. WXRC, WZEW. KSOY, WYMG Heavy 2 WHEB, KIEL. Medium 24 

including WOFM, 91X. KGB, KROR, KOME. WEZX, KNCN, WRXL, KILO. KMBY 

ROSSINOTON "Returned To The Scene 01 The Crime" (Atlantic) 33/14 (17/17) 

Adds including KLOS, KGB, WTPA, KLBJ, WKDF, WDIZ, WAPL. WROK, KIEL, WRKI. Heavy 1 KORS. Medium 22 including 

WOVE. KUPD, KZAP. WFYV, WEGR. KISS, KFMG. KILO, KLPX, WRUF. 

DANNY WILDE "The Boyfriend" (Island) 31/5 (24/3) 
Adds WHJV. WOFM, KSHE. WAPL, KMOD. WCPZ Heavy 4 WMRV, KIEL, KRIX. KROU. Medium 23 including WYNF. KGB. 

KOME. WTPA, WHEB, KLBJ, KWICFM, KDJK, KMBY, WRUF 

STABILIZERS "Tyranny" (Columbia) 29/ (208) 
Adds KMET, KGB, WAPL, KJOT, KSTM. WXRC, WRUF, KRIX, WAOR. Powers 1. Heavy 3. KISW. KIEL, KCGL. Medium 14 

,ncludmg KSHE, KROR, WIOO. WSKS, KILO. KEZE, KATP, KTCL, KROU. 

TOTO "Fahrenheit" (Columbia) 27/3 (22/5) 
Adds KAZY, KKCY, WHMD. Powers 1 Heavy 4 KINK, CFOX, KTCZ, KKGR. Medium 21 including WHCN, WIMZ, KMJX. 

WSKS, KGGO, WLAV, WOBK, WRKI. KATP, KRIX. 

BEACH BOYS "Made In The U.S.A." (Capitol) 25/23 (2/2) 

Adds including KZAP, KROR, WZZO, KWICFM. KNCN, WKOZ. KILO, KDJK. KEZE. WRKI. Heavy 1. WMGM. Medium 15 

including WNEW, WTKX, WOBK, WHMD, WCPZ, KKGR, KFMF, KROU, KTYD. 
Continued on Page 142 
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Melting At These Stations: 

I 
WHJY WOUR KLPX WKLT 
WSHE KNCN WORK KFMQ 
WLUP KLAQ WMGM KSQY 
KARS WKQQ WRKI WCPZ 
KINK WTKX WEIR WZZQ 
WKLC WRQK KATP KWHL 
WDHA WXLP WXRC KSPN 
WTPA KGGO WWWV KGRQ 
WHCN WLAV WRUF KRQU 
WPLR KA17 WHMD KZOQ 
WHEB KMOD WZEW KCGL 
WPDH KILO KRIX KTYD 
WEZX KZEL KRNA 

# 1 New &Active 
Tracks & Album 

Distributed by COS Inc 

140 / R &R FRIDAY, SEPTEMBER 12, 1986 

RADIO & RECORDS NATIONAL AIRPLAY 

AOR TRACKS 
wrr . weeks. 175 REPORTS 

3 3 2 Q EDDIE MONEY/Take Me Home Tonight (Columbia) 
2 , 1 2 PETER GABRIEL/In Your Eyes (Geffen) 

12 5 5 Q JOHN FOGERTY/Eye Of The Zombie (WB) 
6 6 6 Q R.E.M. /Fall On Me (IRS /MCA) 
9 8 7 Ifl TALKING HEADS/Wild Wild Life (Sire/WB) 
- 21 10 Q RIC OCASEK /Emotion In Motion (Geffen) 
, 2 3 7 GENESIS/Throwing It All Away (Atlantic) 

16 9 8 0 BOB SEGER & THE SILVER... /It's You (Capitol) 
IT 13 9 0 TRIUMPH /Somebody's Out There (MCA) 
4 4 4 10 STEVE WINWOOD /Split Decision (Island /WB) - 20 13 m HUEY LEWIS & THE NEWS /Hip To Be Square (Chrysalis) 

22 15 12 ® DAVID & DAVID/Welcome To The Boomtown (A &M) 
15 ,l a BILLY JOEL/A Matter Of Trust (Columbia) 
- 23 16 CID HUEY LEWIS & THE NEWS /Jacob's Ladder (Chrysalis) 
45 30 19 STEVE WINWOOD/Freedom Overspill (Island /WB) 
20 s 15 BONNIE RAITT /No Way To Treat A Lady (WB) 

24 22 20 a BON JOVI/You Give Love A Bad Name (Mercury/PG) 
31 28 21 FABULOUS THUNDERBIRDS /Look At That... (CBS Associated) 
29 24 22 ICEHOUSE /Cross The Border (Chrysalis) 
40 33 27 SMITHEREENS /Blood & Roses (Enigma) 
42 42 28 DAVID LEE ROTH /Goin' Crazy (WB) 
7 7 14 22 DARYL HALL /Dreamtime (RCA) 

49 41 29 F BRUCE HORNSBY & THE RANGE/The Way It Is (RCA) 
27 25 24 m DON JOHNSON /Heartbeat (Epic) 
21 18 17 25 GEORGE THOROGOOD &.../Reelin' & Rockin' (EMI America) 
36 34 30 0 38 SPECIAL/Heart's On Fire (A &M) 
- 36 31 ff/ HUEY LEWIS & THE NEWS /I Know What I Like (Chrysalis) - - 50 a TIMBUK3/The Future's So Bright (IRS /MCA) 
13 14 25 29 FIXX /Built For The Future (MCA) 
35 35 35 Q STEVE WINWOOD/Take It As It Comes (Island/WB) 
6 10 23 31 EURYTHMICS /Missionary Man (RCA) 

39 38 34 a PAUL SIMON /You Can Call Me Al (WB) 
30 32 33 a GENESIS /Land Of Confusion (Atlantic) 
- - 43 © NEIL YOUNG/Weight Of The World (Geffen) 
_ _ 47 PETE TOWNSHEND /Barefootin' (Atco) 

[ öEeur) 0 'TIL TUESDAY/What About Love (Epic) 
48 48 42 e GENESIS /In Too Deep (Atlantic) 
- 44 40 0 HUEY LEWIS & THE NEWS/Whole Lotta Lovin' (Chrysalis) 
- - 54 Q JOURNEY /Girl Can't Help It (Columbia) 

otéu'_ Q OUTFIELD /Everytime You Cry'(Columbia) 
50 47 44 CD ROD STEWART /Another Heartache (WB) 
14 17 26 42 GLASS TIGER /Don't Forget Me (When I'm Gone) (Manhattan) 
11 12 18 43 DAVID LEE ROTH/Tobacco Road (WB) 
- - 51 TOM COCHRANE & RED RIDER/The Untouchable One (Capitol) 
57 53 49 m ROBERT PALMER /I Didn't Mean To Turn You On(Island) 

- 52 Q EURYTHMICS/When Tomorrow Comes (RCA) 
59 55 48 $ RAINMAKERS /Let My People Go -Go (Mercury/PG) 
32 31 32 48 INXS /Kiss The Dirt (Falling...) (Atlantic) 
- - 59 Q CHICAGO /25 Or 6 To 4 (WB) 

60 52 46 so TINA TURNER/Typical Male (Capitol) 
44 43 45 51 CINDERELLA /Shake Me (Mercury/PG) 

,e 27 36 52 VAN HALEN /Love Walks In (WB) 

37 50 53 53 PETER GABRIEL/Red Rain (Geffen) 
53 56 - © DAVID LEE ROTH /Ladies Nite In Buffalo? (WB) 

I oEeuT) PETER GABRIEL/That Voice Again (Geffen) 

- 60 57 Q PAUL MCCARTNEY /Angry (Capitol) 
5 26 38 57 HUEY LEWIS & THE NEWS /Stuck With You (Chrysalis) 
,o s 37 so NEIL YOUNG/Touch The Night (Geffen) 

i OEBUì) GREAT WHITE /Face The Day (Capitol) 
54 54 60 so KENNY LOGGINS /Playing With The Boys (Columbia) 

Total 
ReportvAdds Power Heavy Medmm 

157+ /0 68+ 145+ 12- 
151+/0 38- 122- 27+ 
156 + /0 37+ 110+ 45- 
157+/3 31+ 110+ 44- 
154+/3 30+ 100+ 50+ 
164 + /11 20+ 91+ 71- 
124 -/2 34- 105 - 14+ 

139+/1 17+ 94+ 41- 
143+/2 23+ 79+ 60- 
134=/1 25- 99- 33+ 
131+/14 20+ 88+ 40+ 
150+/4 11+ 72+ 73- 
116+/i 28+ 80+ 32= 
119 + /12 20+ 78+ 37+ 
122 + /22 12+ 74+ 42+ 
130 + /1 6+ 54+ 71- 
116+/2 9+ 43+ 69+ 
129 + /8 2- 31+ 92+ 
125 + /5 2= 33+ 83+ 
125+/22 3+ 30+ 78+ 
104 + /24 5+ 43+ 58+ 
85 -/1 21- 60- 22+ 

111 +/19 7+ 32+ 75+ 

99 +/1 6- 43+ 52- 
108-/2 2- 31= 69- 
83+/7 5- 28+ 50+ 
72 +/4 3- 35+ 35+ 
94 +/35 2- 11+ 65+ 
66 -/1 7- 25- 40- 
66+/5 2= 30+ 34+ 
56 -/1 7- 38- 15+ 

70 +/3 4- 30+ 29+ 

62 =/4 2- 26+ 33- 
85+/26 0- 9= 64+ 
84 +/22 0= 9+ 
91 /90 0 7 69 
66 +/10 2= 24+ 37+ 
60 +/10 2= 27+ 29+ 
54+/18 5+ 17+ 36+ 
72 +/35 1= 11+ 50+ 
71+/4 1= 13+ 51+ 
52 -/1 10- 26- 23- 
49-/0 1- 24- 25- 
62+/14 0= 12+ 40+ 
58 +/4 7+ 19= 37+ 
56+/11 1= 17+ 30+ 
66 +/7 0- 9+ 40+ 
54 -/2 1= 13- 36- 
61 +/6 1+ 8+ 46+ 
46 -/1 7= 24+ 20- 
55 -/O 1+ 6+ 42- 
33-/0 7- 26- 3- 
35-/0 0= 17= 17+ 

39 +/4 0= 13+ 23+ 
33 +/4 0= 15+ 18+ 
42 -/6 O- 7+ 31- 
28-/0 5- 22- 4+ 
35 -/0 1- 10- 23- 
46+/3 0= 2= 29= 
35 -/O 1= 14- 20- 

4+ 

BREAKERS. 
STEVE WINWOOD 

Freedom Overspill (Island /WB) 
70% of our reporters on It. 

BRUCE HORNSBY & THE RANGE 
The Way It Is (RCA) 

63% of our reporters on It. 
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RADIO & RECORDS NATIONAL AIRPLAY 

AOR TRACKS 
MOST ADDED 

TIL TUESDAY/What (90) 

OUTFIELDIEverytlme (35) 

TIMBUK3/Future's (35) 

COREY HART/Side (30) 

NEIL YOUNG/World (26) 

DAVID LEE ROTH 

Crary (24) 

BEACH BOYS/California (23) 

SMITHEREENS/Blood (22) 

PETE TOWNSHENDBarefootin' (22) 

STEVE WINW000iFreedom (22) 

HOTTEST 
EDDIE MONEY/Take (68) 
PETER GABRIEL/Eyes (38) 

JOHN FOGERTY/Eye (37) 
GENESIS/Throwing (34) 

R.E.M./Fall (31) 
TALKING HEADS/WIld (30) 

BILLY JOEL /A Matter (28) 
STEVE WINW00D/Sp1ll (25) 
TRIUMPH/Somebody's (23) 

DARYL HALL/Dreamtlme (21) 

CHART CLIMBERS r 
DAVID LEE ROTH "Goan' Crazy" (WB) 104/24 (68/18) 
Adds including WMMR. WSHE, WOFM, KBPI, KGON, KZAP, WHCN, WHEB, WPDH, WRAF. Heavy 43 including WXRK, 

WDVE, WHJY, WKLS, KZEW, WLVO. KUPD, KGB. KOME. KISW. Medium 58 including WIYY, KTX0. WNOR, WEBN, WAIF. 

KYYS, KSHE, KMET, WPYX, WEZX. Moves 28 -21. 

DON JOHNSON "Heartbeat" (Epic) 99/1 (984) 
Adds. KZEW. Heavy 43 including WBCN, KSRR, WSHE, WNOR, WLVQ, KUPD, WEZX, KNCN, WIMZ, KEZO. Medium 52 

including WIYY, WNEW, WKLS, KTXO, WOFM, KSHE. KMET, KGB, WPYX, WHCN. Remains at #24. 

11MBUK3 'The Futon's So BIIgh4.." (IRS/MICA) 94/35 (82/27) 
Adds including WIYY, WNEW, WXRK, WDVE, WSHE. WNOR, KEPI, KUPD, KFOG, KROR. Heavy 11 including WBCN. 

KZEW. 91X, WHFS, WLIR, KILO. KZEL, WXRC, KRIX, KTCL. Medium 65 including KTXO, WLUP, WOFM, KBCO, KMET, 

WHCN, WHEB, WPDH, WOUR, WRAF. Moves 50-28. 

'TIL TUESDAY "What About Love" (Epic) 91/90 (1/1) 
Adds including WXRK, WDVE, WHJY, KTXO, KZEW, WSHE, WNOR, KBCO, WRAF, KLBJ. Heavy 7: WBCN, 91X. WPLR. 

KKDJ, WMGM, WGIR, KCGL. Medium 69 including WLVQ, KYYS, KGB, KFOG, KOME, WPYX, WHCN, WOUR, KILO, KOZZ. 

Debuts at 136. 

NEIL YOUNG "Weigh Of The World" (Geffen) 85/26 (5726) 
Adds including WIYY. WBCN, WNOR, KYYS, KSHE. KUPD, WZZO, WPDH, WDIZ, KISS. Heavy 9 including KROR, WPLR, 

KLBJ. WMRY, KILO, WWWV, KRIX. Medium 64 including WNEW, WMMR, WKLS, WLVO, KFOG, KOME, WPYX. WHCN, 

WHEB. WEZX. Moves 43 -34. 

_PETE TOWNSHEND "Barefootin'" (Alm) 84/22 (5724) 
Adds including WNEW, WHJY, WKLS, KZEW, WNOR, KYYS, KMET, KUPD, KOME, KISW. Heavy 9 including KFOG, KROR, 

WDIZ, KILO, WMGM, WRKI. Medium 64 including WIYY, WMMR, WSHE, WOFM, KBCO, KZAP, WHCN, WEZX, WAAF, 

WRDU. Moves 47 -35. 

38 SPECIAL "Hurt's On Fire" (ABM) 83/7 (731) 
Adds: WNOR, WCMF, WZYC, KLAO. WKRR, WTUE, KEZO. Heavy 28 including WXRK, WHJY, WEBN, WOFM, KGB, WHEB, 

WRAF. WDIZ, KISS, WAPL. Medium 50 including WIYY, KTXO, WRIF, KYYS, KSHE, KMET, KUPD, KZAP, WPYX, WPDH. 

Moves 30 -26. 

OUTFIELD "Everytime You Cry" (Columbia) 72/35 (3342) 
Adds including WSHE. WNOR, (ORS. KSHE, KBPI, KLOS, KGON, KROR, KISW, WHCN. Heavy 11 including WHJY, KLBJ, 

KATT. WWCT, WGIR, WCPZ, KROU. Medium 50 including WOFM, KOME, WPYX, WZZO. WRDU, WRXL, WROK, KEZO, 

WIOT, KOMP. Debuts at #40. 

HUEY LEWIS 8 THE NEWS "1 Know What I Like" (Chrysalis) 72/4 (83/12) 
Adds: KMET, KWICFM, WKOO. KLPX. Heavy 35 including WOVE, KZEW, WEBN, WRIF, KBCO, KUPD, KROR, KISW, 

WCMF, WEZX. Medium 35 including WIYY, WKLS, WLUP, KORS, KLOS, WPYX, WHCN, WHEB, WOUR, KNCN, WDIZ. 

Moves 31 -27. 

ROD STEWART "Another Heartache" (Wit) 71/4 (501) 
Adds: KSRR. K97, KRNA, KFMZ. Heavy 13 including KSJO, WCCC, WPLR, KLBJ, KWICFM, WFYV, WWCT, KZRR, KZEL, 

WMGM. Medium 51 including WMMR, KTXO, WSHE, WLVO, KUPD, KZAP, WHCN, WHEB, WPDH, WEZX. Moves 44 -41. 

PAUL SIMON "You Can Call Me Al" (WB) 70/3 (651) 
'Adds: WXRK, KBCO, KOMP. Heavy 30 including WBCN, WKLS, KZEW, WLUP, WPYX, WRDU, WTUE, KZEL, WWWV, 

KKGR. Medium 29 including WNEW. WDVE, WSHE. WLVO, KYYS, WZZO, WEZX, WOUR, WAPL, WLAV. Moves 34 -32. 

GENESIS "In Too Deep" (Atlantic) 88 /10 (52 /10) 
Adds. WNEW, KTXO, WTPA, WEZX, WOUR, KLAO, WSKS, KGGO, KOMP, WMGM. Heavy 24 including WLUP, WLVO. 

KFOG. WZZO, WHCN. WIMZ, WDIZ, WLAV, KLPX, KTYD. Medium 37 including WKLS, WNOR, KMET, KINK, WPYX, WROK, 

WTUE, WFBO, WIOT. KICT. Moves 42 -37. 

RAINMAKERS "Let My People Go-Go" (Mercury/PolyGram) 66/7 (58/8) 
Adds: CFOX, CHEZ, WKOO, WTKX. (ATT. KSOY, KCGL. Heavy 9 including WBCN, CFNY, KODS. WMRY, KICT, KILO, 

WHMD, KRIX. Medium 40 including WMMR, WOVE, WKLS. KTXO, WLUP. WQFM, KBCO. 91X, WPYX, WEZX. Moves 48 -47. 

STEVE WINWOOD 'Tab It As N Comes" (Island/WB) 881 (584) 
Adds: KLOS, KMET, WEZX. KISS. KPOI. Heavy 30 including WOVE, WEBN, WLVQ, KSHE, 91X, KFOG, KROR, WZZO, 

WHCN. WHEB Medium 34 including WKLS, KTXO. WUJP, WPYX, WQMF, WROK, KGGO, WFBO, KEZO, WIOT. Moves 

35 -30 

TOM COCHRANE 8 RED RIDER 'The Untouchable One" (Capitol) 62 /14 (461) 
Adds including KTX0, KLOL, KSHE, KUPD, W100, WEZX. WRFX, KNCN, WIMZ, KMOD. Heavy 12 including WHJY, 0107, 

KISW, CHEZ, WHEB, KLBJ. KZEL, KEZE, KFMF, KROU. Medium 40 including WIYY, WMMR, KYYS, KLOS, KMET, KZAP, 

KROR, CFOX, WDHA, WTPA. Moves 51-44. 

CHICAGO "25 Or 8 To 4" (Wit) 61/6 (471) 
Adds- 0107, CFOX, WPLR, WKDF, KEZO, KFMF. Heavy 8: WKLS. WSHE, KOME. WWCT, KPOI, WMGM, WZEW. KRNA. 

Medium 46 including KSRR. WEBN, KEPI, KGB, KFOG, WZZO, WHCN, WCMF, WEZX, WDIZ. Moves 59 -49. 

HUEY LEWIS A THE NEWS "Whole Latta Lovin "' (Chrysalis) 80 /10 (491) 
Adds: WNOR. (MET, CFOX, WHCN, WI00, WHEB, KLAO, (DIR. KDJK, WZZO. Heavy 27 including WMMR, WOVE, WLVQ, 

KORS, KFOG, KROR. WEZX. WKFM, WHTF, KGGO. Medium 29 including WIYY, WKLS, KTX0, KZAP, WDIZ. WRXL, WROK, 

WFBO. KEZO. WIOT. Moves 40 -38. 

ROBERT PALMER "I Didn't Mean To Turn You On" (Island) 58/4 (46/5) 
Adds: WCKG, WKFM, KMJX, KOMP. Heavy 19 including WMMR, (SRR, KAZY, 91X, WZZO, WLIR, WIOQ, WSKS, WWCT, 

KZEL. Medium 37 including WNEW. KBPI, WHEB, WPDH, WOUR, WRDU, WRXL, WAPL, WTUE, WLAV. Moves 49-45. 

EURYTHMICS "When Tomorrow Comes" (RCA) 58 /11 (43 /10) 
Adds including 0107, KROO, WAOY, WHTF, KWICFM, WKDF, KBAT, WRDU, WKOZ, KMBY. Heavy 17 including CHOM. 

KLOL, KBCO, KRQR, CFOX, WFNX, CHEZ, KZEL, WWWV. Medium 30 including WHEW, 91X, KOME, WPYX, WDHA, WPLR, 

WBRU, WEZX, WOUR, KNCN. Moves 52-46. 

JOURNEY "Girl Can't Help K" (Columbia) 54 /18 (37/10) - 
Adds including WXRK, KLOL, WNOR, WYNF, WEZX, WAPL, WTUE, WIBA. KICT, KOMP. Heavy 17 including WHJY, WLVQ, 

WAIF. KGON, WPLR, KLAO, WWCT, KZRR. KLPX, WRKI. Medium 36 including WNEW, WOVE, KSRR, WSHE, KBPI, KUPD, 

WAAF, WIMZ, WOMF, KGGO. Moves 54.39. 

GREAT WHITE "Face The Day" (Capitol) 464 (451) 
Adds: WRIF, WEZX. KLBJ. Heavy 2: (ORS. KZEL. Medium 29 includiñg WOFM. KUPD, KGB, KOME, WPYX, WHEB, WOUR, 

KISS, WAPL, WIOT. Debuts at #59. 

PAUL McCARTNEY "Angry" (Capitol) 421(46/4) 
Adds. KZEW, WCKG, WKLC, (BAT, KMBY, KATP. Heavy 7 including WNEW. WDHA, KFMG, KZEL, WMGM, WXRC. 

Medium 31 including WMMR, WDVE, WLUP, KYYS, KSHE, KUPD, KGON, KZAP, WEZX, WOUR. Moves 57 -56. 

DAVID LEE ROTH "Ladles Nile In Buffalo?" (Wit) 39/4 (33/2) 
Adds: KMET, KISW. WOUR, WBLM. Heavy 13 including WOVE, KZEW, WLVQ. WAOX. KLAO, WIMZ, KZEL, KLPX, KTYD. 

Medium 23 including WNOR. KFOG, WPYX, WHCN, WCMF, WDIZ. WROK, KEZO, WIOT. KICT. Debuts at #54. 

PETER GABRIEL "That Voice Again" (Geffen) 33/4 (23/4) 
Adds. KZEW. WCKG, WKLT, KTYD. Heavy 15 including WOVE, 0107, KLOL, KFOG, KROR. WFNX, WHCN, W100, WLAV, 

WBLM. Medium 18 including WLUP, WPYX, WBRU, WHTF, WROK, WLNZ, KEZO, WIOT, KICT, KOZZ. Debuts at #55. 

NEW & ACTIVE 
F.M. u.k "Frozen Heart" (Portrait /CBS) 51/3 (491) 
Adds: WHJY, WOBK. WZEW Heavy 2. KSPN. Medium 36 including WLUP, KORS, KINK, WHCN, WHEB, WPDH, 

WEZX WOUR, WROK, WLAV. 

STRAY CATS "I'm A Rocker" (EMI America) 47/7 (38 /13) 
Adds: WNOR. WPYX. WBRU, KMBY, WGIR. WWTR, KTCL. Heavy 1: KCGL. Medium 36 including WNEW. KZEW, KUPD, 

91X, WHCN, WHEB, WPDH, WEZX, KNCN, KBAT. 

NIGHT RANGER "WIM And Innocent Youth" (IRS/MCA) 38/1 (34/2) 
Adds: KFMG. Heavy 3: WAPL, KFMG, KNAC. Medium 26 lncludirg WHJY, KROR, KOME. WHEB, WEZX, WRAF, KNCN. 

WDIZ, WLAV. KMOD. 

CALL "Oklahoma" (Elektra) 37/12 (251) 
Adds including WSHE, KUPD, WKLC, WDHA, WTPA, WHEB, WAOY, KDJK, WXRC. WZEW. Heavy 1: KZEL. Medium 23 

including WOFM, 91X, KGB, KROR, KOME, WEZX, KNCN, WRXL, KILO, KMBY. 

PAUL McCARTNEY "Stranglehold" (Capitol) 34 /17 (16/15) 
Adds including WHCN, WPDH, WCMF, WOUR, WTUE, KILO, KDJK, KRSP, WRKI, WRUF, KOZZ. Heavy 2: CHEZ. WRFX. 

Medium 30 including KAZY, KBCO, WPYX, WDHA, WBRU, WF1'V, WONE, KPOI, WZEW. 

ROSSINGTON "Turn It Up" (Atlantic) 32/13 (17/17) 
Adds including KLOS. KGB. WTPA, KLBJ. WDIZ, WAPL, WROK, KZEL, WRKI. Heavy 1: (ORS. Medium 22 including WOVE. 

KUPD, KZAP, WFYV, WEGR, KISS, KILO, KLPX, WRUF, KZEP. 

HONEYMOON SUITE "AN Along You Knew" (WB) 31/5 (24/4) 
Adds: WYNF. WKLC, WOUR, WKDF, WWCT. Heavy 3: WTPA, KZEL, KRIX. Medium 22 including WAIF, WOFM, KUPD. 

KZAP, KOME, WCMF, WEZX, WAPL, KILO. KDJK. 

COREY HART "I Am By Your Side" (EMI America) 30/30 (01) 
Adds including WLVQ, WKLC, WDHA, WZYC. WKRR, KGGO, WLAV, WLNZ. WRUF, KRNA. Heavy 3: CHOM, K97, KROU. 

Medium 18 including CFOX, WPLR, CHEZ, KEZO. WWCT, KMOD, WMGM, KESI. 

PETE TOWNSHEND "After The Fire" (Ateo) 301 (32/10) 
Adds: (MET, WAOX, W WTR. KATP, WFXR. Powers 1. Heavy 7: WNEW, KROR. WPLR, WDIZ, KISS. KTCZ, WRKI. Medium 20 

including WXRK, WYNF. KSHE, KGON, KGB, WAPL, WLAV, WWWV, WRUF. 

DANNY WILDE "Body To Body" (Island) 291 (23/4) 
Adds: WHJY, WOFM, KSHE, WAPL, KMOD, WCPZ. Heavy 3 KZEL, KRIX, KROU. Medium 22 including WYNF, KGB. KOME, 

WTPA, WHEB, KLBJ, KWICFM, KDJK, KMBY. WRUF. 

STABILIZERS "One Simple Thing" (Columbia) 28/9 (19/5) 
Adds: KMET, KGB. WAPL, KJOT, (SIM, WXRC, WRUF, KRIX, WAOR. Powers 1, Heavy 3: KISW, KZEL, KCGL. Medium 14 

including KSHE, KROR, WIOQ, WSKS, KILO, KEZE, KATP, KTCL, KROU. 

CYNDI LAUPER "True Colon" (Portrait/CBS) 27/3 (26/1) 
Adds: KAZY, WTUE, KSPN. Powers 2. Heavy 8: WBCN, CFOX, WPLR; KLAO, K97, ((CY, WHMD, WCPZ. Medium 17 

Including WNEW, KEPI, WHFS, WDHA, CHEZ, WSKS, KTCZ, WRKI, WWWV. 

BEACH BOYS "California Dreaming" (Capitol) 25/23 (2/2) 
Adds including KROR, WZZO, KWICFM, KNCN, WTKX, WKOZ, KILO, KDJK, KEZE, (WO. Heavy 1: WMGM. Medium 15 

including WNEW, KZAP. WOBK, WRKI, WHMD. WCPZ, KKGR, KSPN, KFMF. 

PETER GABRIEL "Big Time" (Geffen) 24/3 (212) 
Adds: 0107. WWWV, KOZZ. Powers 1. Heavy 10 including CHOM, WLUP, KROO, 91 %, KROR, WBLM, KCGL. Medium 14 

including KGB, WDHA, WI00, WBRU, WHTF, KNCN, KEZO, KILO, WRKI. 

EDDIE MONEY "We Should Be Sleeping" (Colombia) 191 (131) 
Adds including WLLZ, KLBJ, KFMG, KATP, WRUF, KTAL. Powers 1. Heavy 6 including WEBN, WRIF, KLOS, KFOG, KROR. 

Medium 12 including KMET, KZAP, KGB, KOME, WQMF, KILO, KFMF. 

YNGWIE MALMSTEEN "You Don't Remember, I'll Never Forget" (Polydor/PolyGram) 111 (7/7) 
Adds including KZEW, WHCN, WEZX, KWICFM, WAPL, KILO, KDJK. Heavy 3: KISS. KNAC, KRIX. Medium 4 including 

WLLZ. KFMG. 

TOTO "I'll Be Over You" (Columbia) 17/2 (151) 
Adds: KKCY, WHMD. Powers 1. Heavy 3: KINK, CFOX, KKGR. Medium 12 including WIMZ. KMJX, WSKS, WXLP, KGGO, 

KTCZ, KFMZ, WCPZ. 

OUEENSRYCHE "Gonna Get Close To You" (EMI America) 172 (18/4) 
Adds: WEZX, KLAO. Heavy 1: KISS. Medium 12 including WYNF, WOFM, KUPD, KGB, KNCN, KRIX, WKLT, WCXT, KWHL. 

DR. 8 THE MEDICS "Spires In The Sky" (IRS/MCA) 16/1 (151) 
Adds: CHEZ. Powers 2. Heavy 4: WCCC, WLIR, KTAL, WCPZ. Medium 11 including WNEW, KSRR. KROO, WHFS, WFNX, 

WAAF, KATP, KRNA, KTCL. 

JOHN EDDIE "Stranded" (Columbia) 15/3 (12/1) 
Adds: WRKI, WWWV, KTCL. Powers 2. Heavy 3: WBCN, WMMR, KROU. Medium 8 including WXRK, WIOO, WHTF, KATP. 

DAVID 8 DAVID "Swallowed By The Cracks" (A&M) 141 (71) 
Adds: WLUP, WOUR, KMOD, KSOY, KGRO, KOU. Heavy 4: KZEW, 91X, KZEL, KSPN. Medium 5 including KAZY, WONE, 

WTUE, KATP. 

FIXX "Chase The Fire" (MCA) 14/1 (9 /1) 
Adds: KILO. Heavy 2: WFYV, KTYD. Medium 12 including KFOG, WFNX, WHCN, WBRU, WEGR, WROK, KKW, (SIM. 

KZEP, WIXV. 

GTR "Here I Waft" (Arista) 13/9 (3/2) 
Adds including WPLR. WPDH, KISS, WLAV, KMBY, KRSP, WOBK, WWWV. Heavy 0. Medium 13 including KROR, WHEB, 

WEZX, KRIX, KROU. 

KIM MITCHELL "That's The Hold" (Atlantic) 13/8 (5/0) 
Adds: WHJY, KOME, CFOX, WKLC, WEZX, KFMG, (SOY, KOZZ. Heavy 0. Medium 4 including KISS, KILO. 

BIG COUNTRY "One Great Thing" (Mereury/PolyGram) 13/5 (6/5) 
Adds: WXRK, WYNF, KMET, WHEB, KGRO. Heavy 1: KROU. Medium 7 including KROO, WFNX, CFNY, WWWV, KTCL. 

HUMAN LEAGUE "Human" (Virgin /A&M) 13/4 (81) 
Adds: CFOX, CHEZ, WMRY, KGRO. Powers 2. Heavy 4 including WLIR, KROU. (COL. Medium 7 including WLAV, KTCZ, 

KSTM, KKCY. 

BON JOVI "Wanted Dead Or Alive" (Mercury/PoiyGram) 13/3 (10/4) 
Adds: KZEW, KGB. KTAL. Heavy 2 including KORS. Medium 9 including KTXO, KLOL. KOME, WEZX, WAOX. KFMG, KOJK. 

SCREAMING BLUE MESSIAHS "Wild Blue Yonder" (Eiektra) 13/1 (10/0) 
Adds: CFNY. Heavy 2 WFNX, (COL. Medium 8: WXRT, 91X, WHFS, KNCN, WMRY, KATP, KRIX, KTCL 

AOR ALBUMS 
MOST ADDED 

TIMBUK3 (35) 
OUTFIELD (34) 

BEACH BOYS (23) 
SMITHEREENS (20) 

JOURNEY (19) 

PETE TOWNSHEND (17) 
NEIL YOUNG (16) 

BRUCE HORNSBY d THE RANGE (14) 
PAUL McCARTNEY (14) 

ROSSINGTON (14) 

HOTTEST 
EDDIE MONEY (69) 

HUEY LEWIS & THE NEWS (46) 
STEVE WINWOOD (41) 
PETER GABRIEL (40) 

GENESIS (38) 
R.E.M. (31) 

BILLY JOEL (29) 
TRIUMPH (23) 

DARYL HALL (21) 

BOB SEGER d SILVER BULLET BAND (18) 

L NEW & ACTIVE 
Continued from Page 139 

WOODENTOPS "Giant" (Columbia) 17/3 (14 /1) 
Adds: WBCN, CHEZ, WWWV. Heavy 3 including WLIR, KZEL. Medium 11 including KBCO. 91X, WHFS, WFNX, CFNY, 

KTCZ. KSPN, KTCL, KCGL, KTYD. 

BLACK 8 BLUE "Nasty Nasty" (Geffen) 181(01) 
Adds: WYNF, KLBJ, KWICFM, KLAO, KMJX, (BAT. KILO, KATP, KSOY. Heavy 2: KNAC, KRIX. Medium 8 including KISS. 

KFMG, WCXT. 

JOHN EDDIE "John Eddie" (Columbia) 184 (14 /1) 
Adds: WRKI, WWWV, KTCL. Powers 2. Heavy 3: WBCN, WMMR, KROU. Medium 9 including WXRK. WIOO. WRAF. WHTF, 

KATP. 

VINNIE VINCENT "Invasion" (Chrysalis) 15/6 (10/7) 
Adds: KISW, KNCN, KMJX. KMOD, (ZOO, KOZZ. Heavy I: KNAC. Medium 7 including KUPO, KLAO, KISS. KRIX, WCXT. 

CROWDED HOUSE "Crowded House" (Capitol) 15/2 (12 /1) 
Adds: WHFS, WRAF. Powers 1 Heavy 1 KESI. Medium 11 including WXRT, KAZY, KBCO. 91X WFNX, WONE. WTUE, 

WMRY, KKGR, KCGL. 
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1PII°iHPM 

BLUES 

Medium 
a MUM. 
+ ML1Light 

WRXLIRichmono 
(604) 282-9731 
pp: DAVID GROSSMAN 
MD: PALM SHUGRUE 

Wavy 
GENESIS 

HALL 
PETER GABRIEL 

SEGER 
JOHN 

wIRTY OD STEVE 
TIUB000u0 1M) 

HURT LEWIS IMI 

Meatus 
a DAVID LEE 

TUESDAY a 

Light 

KISSISan Antonio 
(512)2234211 
PD: TOIP 

A ASST. PD: ToMLPPKe 

WST 
BON JO VI 
TRIUMPH 

SPECIAL 

NUR SLEWIS 

M 

PETE 

PEYC TOH 
OUEEHBRYOXECN 

a JUDAS ST 
RIC O ASEN 
GENESIS 
DOS SEGER 
YNDWIE O 
DAVID LEE ROTH 
JOHN FOGERTY 
DOKKEN 

Medium 

t GTR 
TIORO0001 

Light 

t NEILTYMOUSSG 

PARALLEL 
THREE 
WFXR/Charl.ston 
(80 3) 556-8881 

JON 
.0. JONES 

GENESIS 
ILI 

GLASS TIGER 
OTR 
EDDIE MONEY Y 

MMus 
NUR LEWIS 

I 

Light 
PETE END 

IMP 
SMITHEREENS 

W XRCICh.riotte 
(704) 322-1713 
PD: GREG MULL 

Heavy 

TALKING HEADS 
DAVID 

EDDIE MONEY 
STEVE wINDOOD 
RONNIE RAIIT 

EL 
S OB SEGER 
GEORGBTNAINGA00 
BRUCE 

S nTUCeRTY 
DON JOHNSON 
PAUL nEY 
FABULOUS BIRDS 
SMITHEREENS 
PAUL 
TRnRtPH MOM 
HUEY WEIS 

OSGEAMEK a 
BON JOVI 
ROD STEWAAT 
ICEHOUSE 
MaTl.l. 

CS 
a CALL 

LITERS 
POSSIMTON 
TIL TUESDAY 

W W W VlCharlottesYille 
(804) 9711057 
PD: JAY LOPE/ 

Heavy 
STEVE w wW D 

GENESIS 

PETER GBRRIEL 
A .. 

EDDIE MONEY 
NU[ LEWIS 

DARYL HALL 
EURYTHMICS 
BILLY JOEL 
BOB SEGER 
VAIL HALES 
NEIL YOUNG 
BONNIE 

LEE ROTH DAVID 
DAVID DAVID 

IK% 
GEORGE THOROGOOD 
JOHN FOGERTY 
TALKING HEADS 
FABULOUS 
TINA 
PAUL SIMON 
RIC e, 
rediu. 

a JOHN EDDIE 
Light 

T a WOOL o 

WRUF- FMIGainessille 
(904) 392 -0771 
PD: 

MDT RICKY RICHARDS 

DMHea DAVID 
GENESIS 
ICEHOUSE 
DON JOHNSON 
EDDIE N INI 
BONNIE MIT' 

TAMING HEADS 
TRIUMPH 
STEVE WINNOW 
Medium 

a PAUL MCCARnET 
TIL TUESDAY 
DAVID LEE 

HART 
a STABILIZERS 

KFMX-FMILubOOek 
(808) 747-1224 
PM GARY WINTER 
MD, BILL BATEMAN 

Wavy 

EDDIE 
GENESIS 

SY ROBSEGEB 
PETER GABRIEL IMI 

LEWIS 
TALKING HEADS 
JOKE POGERT 
STEVE WIxWOOO IM) 
B ILLY 

DAN 
VLOUNS-BIRDS 

HALL 
TRIUMPH 
RIC O 

PGCATHNROOOOD 
BONNIE MIT 
BON JOVI 
DAVID 

L .. a BRUCE 
PPGNS 

RNSBY 
s 

WZEWIMObII 
(205 f4 

STONE PO: 

ROBERT 
aTyPALMER 

EURYTHMICS 
L . 

ICS 
BONNIE MITT ILI 
DAVID 4 

L PETER GA 

EDDIE MONEY 
DA HALL 

GENESIS 
STEVE M00° 

Medium 
ROD STEWART 

Light 
TIL TUESDAY 
BRYAN FERRY 

OUTFIELD 
CALL 

KRIXIMcAII.n 
(512) 350-9999 

ACE 
PD: 

LADINO 
MST SMOI(IN 

JOE 

EIER GSFOGA 

ERTYL 3al R SPECIAL 
TALKING HEADS 
TRIIMPH 

HUE 
°DIELEWIS 

DAVID 
SDLUH °T BIRDS 

B ON JOVI 
JOURNEY 
CINDERELLA 
TRINKMAN 
B ANNY WILDE 
DAVID LEE ROTH 
INAM 
YNGWIE MALMSTEEN 
NEIL YOUNG 
GEORGE TNROGOOD 
BOB 

HONEYMOON SUITE 

DON 
STEVE 

JOHNSON 

JUDAS 
MIE MITT 

I 
TOP GUN 
BLACK 4 

TICS 
IE 

RIC oCASEK 
RAINMAKERS 

UKi 
Medium 

QUIET MOT 
a TIL 

Light 
RICHARD THOMPSON 

STABILIZERS 

a EUROPE 
REACH ROTS 

nKESUSan Antonio 
(512) 3374550 
PD: LEE INDY EANSEK 

Heavy 
NOTHING c IS 030040N COMOx 
CROWDED MOOSE 
DAVID DAVID 
CHRIS nEMI 

RC 
N 

EURYTHMICS 
¡ 
LI AEAYL 

MN 

[ 

NaISE 
...EAU 

Lir J 
A 

EL IMI 
(T DARK IM) KEEP 

EARL WINGS 
GORDON LwHTPI]or :LI 
PAUL ASTNer 
VAN FIO Sox Ir]ILI 
RIP ICASLK 

E MITT 
PAUL SIMON ITT 

ROSIE 

(MIL) INNO 

VELA 
ANDREAS 
STEVE 

iu. 
LARRY JOHN MCNA.LY 
COREY HART ILI MP 

KZEP/San Antonio 
(512) 226-6444 

: DANIEL 
D: DICK 

JOHN MG 
E 

(IR) (LI 
GENESIS 

ILLY JOEL 
EDDIE MONEY Y I 

RI EL IM) 
IM) R.E.E. 
MM.. (.MI 

PIC O ASEN 
N LEVIS IMI 

ROB SEGER 
TRIUMPH 

Medium 
TIL TUESDAY 
Light 

JUMBO 

WIXVISagannah 
(91 2) 897-1529 
PD: BILL WESTON 

wavy 
GENESIS 

RI PETR BEL IMI 
JOHN 
RIC x OCABEN 
B OB SEGER 

STEVE wIIMOOD IMl 
JOEL 

H UE YYLEWIS IM) 
EDDIE MONEY 

TIL SUTUESDAY 
a 

CORPORATIM 

KATPIArnarilio 
(606) 374.1637 

: MM MEREDITH 
MDI DALE MILLER 

Rom 
S IM) 

GENESIS (M) 
PETER G EL IM) 
DON JOHNSON 
ROD 

a PAUL MCCARTNEY HEI 

BONNIE MITT 

SIY.ADS 
RS 

TALKING 

38NSPECIAL 
EDDIE MONET (MI 
BOB SEGER 
JOHN FOGERTY 

TtIUMPH 
DAVID DAVID IMI 
ICEHOUSE 
Wd1u. 

PETE SHED 

OUTFIELD 
BLACK 6 ELM 

a ALVIN LEE 
Light 

K TALIShreveport 

(318) 425 -2422 
MICHAELS 

MO I BRIC ILLER 

BON 
w.. 

Tv 
IMl 

EYLwIS (MI 

EDDIE (M) 
STEVE NONFOOD (MI 
CINDEPELM IM) 

FOGENx 
GENESIS 
NEIL 

MP 
PETER DAeRIEL 

DR 
SPECIAL 

MEDICS 
B ILLY JOE 

ML 
L 

Medio 

S. a DAVID L DAVID 

WOOJIFt. M ins 
(613) 275.9665 
RA PAT DEISCH 
MD: IMARLIE KEEN 

I 

Heavy 

EDDIE 

DARYL HALL 
GENESIS 

PO JOHN NNEERR?? 

HUR LEWIS 
RUNNING 

GLMS I 

BOB 
TOP GUN 

SEGER 
VAN HALER elu. 

WNMDIMammond 
(504) 345-1070 

IN OM/PRL STEVE CHAU V 
MD. I HAMM 

Heavy 
GENESIS 
H ILLY JOEL 
OMEL HALL 
PAUL SIMON 

EDDDIIE MONEY Y 

H UN LEWIS 
GLASS TIGER 
VAN HALEN 
PAUL YCR 
SIMPLY REDTIEY 
STEVE WINDODD 
RIC 

N BOB SEGER 
MORESBY t .. B RUCE 

DON JOHNSON 

PALMER 

RAINMAKERS 
TINA TURNER 
TOP GUN 

CYND ITL 
NOTHING .IN COMMON 

JOURNEY 
TOTO 

s BEACH 
Liht 

1_, MIDWEST-1 
PARALLEL 

ONE 
WCKG /Chicago 

(312) 781-7300 
PD: DON nAvIs 
MD: TM DANIELs 

DAVID 
tlIDvL 

DAVID 
NNTIMICS 
JOHN FOGERT Y 
PETER GABRIEL L IMI 
GENESIS IMI 

EDD 

wls (M 
EDDIE MONET 

o AREK 

TALKING 
IMNSO00 M) sieve 

CHICAGO 
B ILLY JOEL 
DON 

.LCCATN N 
OBEn PALMER 

BONNIE MIT 
SMITHEREENS 
rIMLUtOR 

PETE TOKENIZED 
10EROUSE 
808 
GEORGE TIOPp000D 

WLUPIChicago 
(312) 440-5270 

MD: DAVE BENSON 

GENESIS ICI 
STEVE W NROOO IM) 
PETER GABRIEL NMI 
TALKING HEADS 
MR/TIMMS 
TRIUMPH 

EDDIE MONEY 
DAVID 4 D NMI 

N LEWISV1Ml 
GLASSTIGER 

WMSBY a .. 

IMM 

BOB N SEGEE! 
PAUL SIMON 
RIC LK 

MNIU. 
NG 

RAINMAKERS 

T U P L MCCARTNEY 

BONNIE MIT 
SMITHEREENS 

a cO DUSE 
Light 

WEBNICincinnati 
1513) 6714500 
PD: 
MD: CURT 

WAMS 
GARY 

Heavy 
EDDIE 
STEVE wIMOOD 
GENESIS 
HUM 
TRIUMPH 00 
VAN 
BON JOVI 
NODDY 

NIBI 

]0 SPECIAL 

J OHN MGM, 
SMITHEREENS .'L.. 
BOWIE 
CHICAGO 

MIT 

AvIDO R IiEMOTH 

GLASS TIGER 
HONEYMOON .111TE 
NEIL YOUNG 

WLVOIColumbus 
(614) 224 -1271 

MD: LEE RA RANDALL 

Wavy 
HUN LEWIS 

R 

VAN OLEN 
GENESIS 
BILLY JOEL 
EURYTHMICS 
TOP GUN 
DAVID LEE ROTH 

DAORIL HALL EDDIE 
SPECIAL AAL 

Gies TIGER 
TINA TURNER 

SAN 
TRIUMPH 

NEIL YOUNG 
LQY 

A 

P 

DAVID IDAVID 
HEADS H 

ROD STEWART 

GEORGE 
BONNIE MITT 
BON JOVI 
PAUL 
EH 

SIMON 
OUSE 

JOHN 
PETE TOWNSM 
RIC OCASEK 

R COREYEHAAT6 
e TIL TUESDAY 

WRIFIOetioit 
(313X827 -9505 
POI 
ASST. PD. JOE VENIE) 

Mom 
EDDIE Monty 
STEVE NIIwOOD IM) 
GENESILEWIS (M) 
NU B 

SEGER M) I 

VAN E 
DAVID LEE 

T 

ROTH NMI 
MOODY BLUES 
JOMeddit. 

NEIL YOUNG 
38 SPECIAL 
DAVID I DAVID 

JOHN ROGER?? 

U 
ITE 

PABUULOSS T- BIRDS 
JACKSON BROWNE 
GEORGE TMROGOOD 
SON JOVI 
TRIUMPH 
BILLY JOEL 
AEROSM ITT 
CINDERELLA 
RIC OCASEN 
AC /DC 
QUIET RIOT 

LOOK 
ADRENALIN 

WLLZIDelroit 
(313) 855-5100 

ELL ACT. PD: DOUG 
ASST. PD: JIM 

BCM M 
W. 

STEVE y I WOOD 
GENESIS 

LEWIS 

VAN 
SEGER 

TAIIMLN PH 
DAVID 

3H SPECIAL 
EDDIE MONEY 
M did. 

woes, 
DAVID LEE ROTC 
NEtIl.. YOUNG 

JOEL 
J OHN YFOGERT 
B ON JOY] 

HONEYMOON MITTE 
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ALICE 
RIC OCAS. 

TOM C a REr 
CINDERELLA 

ICETIOUSE 
PETER BRILL 
GMME.'S GEO 

GABRIEL 

OOD 
WHITE 

ROUGH 
L MALL 

SMITHEREENS 
OUTFIELD 

4 TIL TUESDAY 

KORSIMInneapolls 
(612) 545-5601 
PO: DAVE 
MD. WALLY WALKER 

Heavy 
STEVE 
EDDIE MONEY °LI 
BLUESSUSTERS 
TRIUMPH 
FABULOUS T-EIRDS 
GEORGE 
HUEY 

NB 
IM) 

BONNIE MITT 

RAINMAFEYRSr 
SMITHEREENS 
SOHN FOGERTY 

N(MI BOB 
InneGROW 

BON JpVI 
DAVID 4 DAVID 
ROSSINGION 
GREAT 

Radius 

HMM WILLIAMS. JR 

HUSKER PI 
L TOP 

HEADS 
GLASS TIGER 

]BR SPECIAL 
NEIL YOUNG 
GENESIS 
OUTFIELD 
JONN MEL. 
RIC EN OCAS 

WOFMMIIW.ukee 
(414)276.2040 
ASST. PA 

BROWS 
DANA 

Heavy 

EDDIE MONEY 
TOM COCHRANE L R 

(MI 

HEADS 
BON 

TRIUMPPH 
N 

H 

G 

DAVID 4 DAVID 

STEVE WINNOW 
BOOKIE MITT 

RCE SN MD t .. 

IO SPEC IA. 

GORGE THOR0000D 
DAVID LEE ROTH 

n BROKEN 
CALL 
TIMBUE] 
HONEYMOON SUITE 

PETE TOY EN 
OURENSRYC MEGREAT 

WHITE 
LEWIS HUEY 

DON 
FAB 

JOHNSON 
T BIRDS 

2Z TOP 
CURYTHN ICS 
BEAT FARMERS 

BIG COUNTRY 
RAINADKERS 

GLASS TIGER M 

CINDERELLA 
OUGAR MEL. 

GTP 
PETER GABRIEL 

KSMEISt. Louis 
((314X842.11111 

I ASST. PD. AL (DEER 

Wary 
GENESIS 
STEVE WINWCOD 

EN 

MONET 
BOB ER 
FIXX 
HUEY LEWIS 

DARYL HALL 
TRIMMT 
OTR 
N HMICS 

IlMMPWR 
R C PEIAL 
OPFC M11S 

PSG ENx 
DAVID S DAVID 
DON JOHNSON 
PETE 

3 PA BLAUS T-BIRDS 

MCCARTNEY 
ICEHOUSE 
PAUL 

A NEIL YOUNG 
cvmpleLn 

TOM COCHRANE S REf 
DAVID.LEE ROTH 
GEORGE THOROGOOD 
CINDERELLA 

PETER GABRIEL ER 

WXRTIChicago 
(312)777.1700 

N : 

TAN BREMER 
I 

Hemoy 

PETER GABRIEL 

EURYTMIcS 
PAUL SIMON 

STEVE EARLE 

R IG COUNTRY 

UV REED 

GENESIS 
VAN MORRISON 
EMI 

IIEIEREENS 

ART Or NOISE 
TOM 

LEWIS 
.. 

DA 
CE 

VIDS NAVID 

sMm iu NG 

R OONEY CMDWELI. 
Tat COCHNREa REO 
GUADALCANAL ru Are 
PTER CASE 
CLUB PARADISE 
RAIMAK FRS 
TIMEOK3 

RIC UASe 
SCREAMING F E MES 
BILL 
PETE SHELLEY 
NE. 

BUTCHER 
NOTHING p CO M 

°X L I EVERS 

CLIROWWD 5 

SE 
ALVIN LEE 

DARYL HALL 

PUL 
CARTNEY 

Light 

KYYSIKansas City 
(816) 561-9102 
PD: SCOTT JAMESON 
ND: S3(10 140.1E 

PETER G GABRIEL 

STEVE 

JOHN 
GENESIS 
TALKING HEADS 
EDDIE LIMEY 
B OB SEGER 

iIM e LEWIS t ) 

RAIMRERS IMI 

DAV ID DAVID 
TRIUMPH 
BILLY JOEL 
DAVID LEE RO H 

PAUSIMON 

L MCCARTNEY 
GEORGE TROMGOOD 
ICEMDUSE 
SMITHEREENS 
DONNIE MITT 

TOIL COCHRANE L RED 
VR ML 
RIC OCASE, 
38 SPECIAL 

T -BIMS 
TOWNSHED 

BRUCE INMSBY L .. 

NEIL YOUNG 
1 TIL TUESDAY LBT 
PARALLEL 
TWO 
WROKICanton 
(216) 492-5630 

S 

0 
D: N GREGMORISOM 

aaa 
EDDIE HOMEY e GABRIEL (M) 

OIXERIS 
(MI 

LEWIS HUEY (M) 
JOHN FOGERT 

BILLY JOEL 
RIC OCASE. 
TALKING HEADS 
STEVE anaeoce (MI 
BOB SEGER 
TRIUMPH 

Hed IA. 
6IIRII LION 

Tl s I 
Light 

WSKSICIncinnall 
(513) 8663896 
PD, MARTY BENDER 

Wavy 
HUEY EIS 
DAVID LEE ROTH 
B OB SEGER 
EDDIE MOREY 
B ILLY JOEL 

TALKING MEADS 
I! TOP 

TINA HAMM 
GENESIS 

TIGER GLASS 

3BN5 SPECIAL IM) 
TOP GUN 
ROBERT 
OUTFIELD 

ALM6R 

PETER GABRIEL 
SIMPLY RED 
TRIUMPH 
STEVE WINW0013 

a EURYTHMICS 

Me 
L 

ium 
TIL TUESDAY 

n 

WTUEIDayton 
DAVID DAVID 

(513) 224-1501 
PD: TOE 

eEAI ULEU MD: :vyN 

EDDIE MONEY 
PETER GABRIEL (N) 
B OO SEGER 

HEADS 
STEVE SUO IM) 

BILLY JOL IM) 
MOSLEWIS T? 

ISBAI CS EURYTHMICS IMI 

DAVID 4 DAVID (MI 
PAUL SIMON 
BRUCE NHGOIMSC:MMON 

NI NAITHxI. 

JOURNEY 
)B 
PAUL MCCARTNEY 
CYNDI 

e 

HENRY LEE sUHMCR 

KGGOIDes Moines 
(515) 21354181 
OP DIR, LARRY 
PD: JACK EMERSON 

EDDIE 
Mavy 

sY1M1 
TURNER 

MULE 

HIcAO 
STEVE H NNOOO (NI 

SUITE UITE 
a 

Mediae 
a GENESIS 

M B COREY HART 
Light 

DAVID L DAVID 
a 

KODSIDululh 
TIL TUESDAY 

(218) 728-6421 
PD: MIKE KELLER 
ED: WADE LINDER 

HUEY LEWIS IMI 
INI 

EDDIE EY (MI 
STEVE (NDW IM) 

mNLADS 
GERT Y 

DAVID LEE MOTH 
DAVID A DAVID 

BOB RS (MI 
TRIUMPH 

e HAK WILLIAMS, TR e 

Radius 
N 

WXKEIFL Wayne 
(219) 484 -0580 
PD: RICK WEST 

Wary 
BONNIE RAITT 
BILLY 
LASS T ER 

VAN HALEN 

PETER GABRIEL 
HENRY LEE SUMMER 
EDDIE Hoary 

t 

HUEY LEWIS 
STEVO 

WMOOO Medium 
Light 

WLAV- FMIG,.nd 
SMITHEREENS 

Rapids 
(618)456 -5461 

DAVE 
APIS HA PE ND: RS 

arrca 
Heavy 

PIEL 

HUEY 
GENESIS 

BRUCE TORNSBY 

STEVE WINWOOD 
EURYTHMICS 
EDDIE MONEY 
TRIUMPH 
JOHN emx 
Wdiu. 

a COREY HART 
a SMITHEREENS 

TIL TUESDAY 
a GM 

Ll9ht 

WLNZllansin9 
(5171889-8361 
PD: RICK VAN GIL 
MD, CATHY DOWN 

GENESIS 
. 

INI 
BILLY JOEL 
STEVE D IMI 
JOHN 

«SET EDDIE 
DAVID LE. ROTH 
BOB MGM 

HUEY LEWIS 
JOHNSON 

RIC OCASEK 

B ILIg^LSDAY 

a COREY HART 

WIBA-FMIMaAison 
(608) 274-5450 

MITCHELL PD: JAW 

Her,, 
STEVE (MOOD (MIL 
GENESIS 
22 TOP 
VAR MACS 
NUEY LEWIS 
PETER GABRIEL 
NNTIMICS 
BOB SEGER 
EDDIE MONEY 
TALKING HEADS 
RIC CEASES 

'Odium 
a JOURNEY 

Light 
BONNIE MITT 

KTCZ/Minn.apolis 
(612) 339-0000 

Wavy 
BILLY 

LAN MI 

BRUCE 
R 

IM'. 
CHRIS 
DOUBLE IMI 

AG 

IT BITES 
GORDON TOOT 
LARRY 

M 
JOSS MC ALLY 

a IM) 
NAM GEMINO 

MI 
PAUL O SIN. (NI 
PRE TOWINSMEN° (M) 
QUICKSILVER 
STEVE OOlooD 
HOWARD THE 
TOTO MI 

VA v R MORRISON 
MNIU 

KATTIOklalama City 
(405) 848-0100 
PD: PAT WELSH 

Wary 
TOM COCHRANE t IM) 
OMYEI LLD 
EDDIE MONNEY 

TRIUMPH n 
HUM LOOS INI 
DAVID DAVID 

GABRIEL 
BR 

PETER 

sTNN ao0 1E1 
Medium 

: 

BRUCE 
TONAtItlSMáNDA .. 

TNEuSI O 

RAINMAKERS 

KEZOIOmaha 
(402) 592-5300 

BRUCE MCGREGOR 
MD: 30E BLOOD 

PETER P e5 (MI 
OCMESIS ILI 
EDDIE MIEN 
B ILLY JOEL 
R.E.M. 3(MI 
JOHN 
DON JOHNSON 

(ml Huey LENIS 
RIP oCASEK 
TALKING HEADS 
STEVE WINWGaI INI 

Medium 
COREY 'LOT 

CHICAGO 
DAY 

a 
PAUL SINON 

W W CTIP.oria 
(309) 674-2000 

PD: JEFF MURPHY 
MDI PHIL MMANNICRI 

Hea 
PETER GABRIEL (LI 
EDDIE MONEY 
DARYL 
BILLY L JOEL 
GENESIS 

} BERITR 

PALMER 
N 

JOURNEY 
TINA 
DAVID IEESNOTH 

RA PO 
EURYTHMICS 
ROB SEGER 
DON JOHNSON 
ROD STEWART 
NErIELD 
STEVE D 

L 
TIL TUESDAY 

COREY HART 

WKOLSa9inaw 
1695) 511-5000 
ASST. PD: 

LM MA EY 

W ary 
EDDIE MEET 
B ILLY JOEL 

.NNI TALIG(tDS 
BOB SABEDER 

RONNIE MITT 
FABULOUS t PDS 
JOHN 
STEVE WINWOOD (MI 

1 SAUCE HORNS. a .. 

1 RIC ocA 
ROTH IMI DAVID LEE 

UIENV ILI P 
Light 

I 

SMITHEREENS 

NLNEI 

1 

YOUNG I. NEIL 

WMRYI51. Louis 
(818) 397 -2002 
PD: MARX KLOSE 

H eavy 
LAB'S ACTIVE 
NEIL YOUNG 
ALVIN LEE 

BEA TFAMSERS 

RIO 
DANNY WILDE 
JOAN ApuTRADINc 
RAINMAKERS 

LEWIS 
PERSONS MISSING 

SMITHEREENS 
GNP's THOMPSON 
GUADALCANAL DIARY 
PETER 
GEORGE EORGETHOROC,OOD 

MNIUs 
R 

-sie5 

MOT/Toledo 
(419) 248-3377 
PE A. KELLY 
MD: TIM STEEL 

Heavy 
1E1 

LEWIS 

DARYL MALL 
SILLY JOEL 
BOB SEGER 
JOHN FOGERTY 
DON JOHNSON 

HUEY I li¡IM 
EDDIE MONEY 
TRIUMPH 

n InSUAY 
Light 

KMODITUba 
(916) 664-2810 
PD: CHARLIE WEST 
MD: JIM JONES 

Wavy 
DAVID 4 DAVID ILI 
PETER GABEIEL 
NON 

ERDND 

III 

IT 
EDDIE MONEY 
STEVE HI DDSN 
DAVID LEE MOTH 
TRIUMPH 

m TITES L TUESDAY 
1 DANNY WILDE 

Light 
a TOM COCHRANE I. RED 

KICTIWIChIta 
(17D181Rx22e56 

THOMPSON sDN 

RAINMMAKERS 
GENESIS IMI 
PUER GABRIEL IMI 

SURIN ROGER?? E 

EDDIE 
Y nIIJ.y EL 

MO JOHNSON 
HOEYbMwI6 (BI 
STEVE IWOU 1E1 

EURYTHMICS 
DARYL HALL 
TALKING HEADS 
PIC OCASEN 

MNIU. 
JOURNEY 
OUTFIELD 

W W CK- FMIFIint 
(313) 744-1570 
P E MARK MILLER 
ASST. Pp LECIA 

MACRYH 
Wary 

GENESIS 
EURYTHMICS 

DON JOHNSON 
a JOURNEY 

B ILLY JOEL 
DAP. HALL 
EDDIE MONEY 

LEWIS HUEY IM) 
WEER, PALMER 
PETER G G BRI 
Medium 

SMITHEREENS 
a TIL 
n 

WONE- MIAkron 
NEIL YMNG 

12161 5347631 
PD. WARD HOMES 

,FRUMNI 
Wary 

TALKING HEADS 
BOB SEGER 
EURYTHMICS IMI 
Huey 

LEIS 
IMI 

STEVE WINWODD IM) 
EONNIE MIT 

TIGER GLASS 
GABRIEL (M) 

VAN INRRISON (M) 
RIC CCASEK 
NOTHING 
RUEÌRMN) SBY . .. . 

R.E.M. 
moan 
s 

BILLY( 
IMI 

JOEL IMI 
ICEHOUSE 
PAUL SIMON 

Mediu. 
W XLPIDay.npoet 
(319) 326-2541 
ON /PD: TERRY AN 

P IPHO 
JAMES 

amazon 

EDDIE tea M an' 
RIC OCAS., 
STEVE NINNO° IL) 

VR HALER 
Nun' LEIS IMI 
Top BUN 

I PEEER 
GENESIS 

GABRIEL 

TINA TURNER 

M diu. 
Light 

WFBOIIndianapolis 
(317) 257 -7565 
MD: JAY 

1 v1J1EN) 
.v 

WSPFOG 
Jaw 
PETER GABRIEL I0I GENESIS 
B ILLY JON 
NUN LEWIS IMI 

EDDIE 
SUMMER 

STEVE 

NMTALKIN 
LEE 

U loll 

BOA MdiuR . 
W APLiAppINwl- 
Oreen Bay 

MD: 
BRIAN 

0 RICK gTAYLOR 

Wets 
JOHN FOGEAT 
ROB SEGER 
HUEY LEWIS 
E DDIE 

t JOURNEY 

DAVID LEE ROOT 
NG MEADS 

TRIUMPH 
SON JOUI 

3R 
SPECIAL 

FABULOUS T- BIRDS 
OUT OF BOUNDS 
STEVE WINMOD 
RIC OCASEK 
E OM"! MIT 

GEORGE .THOR000DD 

Light 
DANNY WILDE 
STABILIZERS 

O 
. YNG Ie STEEN 

PARALLEL 
THREE 
KFMZIColumbia 
(314) 874 -3000 

PD: ARYAN JEFFRIES 
MD: CRAIG STEVENS 

Heavy 

TIMR 

meM JON, 

I t.e I.a 
Light 

STEVE WINECOD 

KOWBFMffar90 
(218) 236.7600 

OM: NAM MICMDLLS 

DAVID A DAVID 
TRIUMPH 

DARYL HAIL 
MONEY 

JOHN FOGERT 
S ILLY JOEL 
DAVID LEE ROTH 
INKS 
39 ET4 

FABULOUS T-BIRDs 
TALKING 

EV ECMIEMO° 
B SEGE, 

LEWIS 
NEIL YOUNG 
HUEY 
SMITHEREENS 
SONIC 
ICEHOUSE 

MIT 
GLASS 

TIGER VAN S 

BON JOVI 

I DON JOHNSON 
Medium 

COREY E R 
TM COCHRANE RED 

WKLTIKalkaska 
OUTFIELD 

(816) 258-2800 
PO: DAVE 

ASST. PD: TERRI RAY MY 

P BSEEER 
BOB 
PETER GABRIEL IMl 

GENESIS (M) 
RIC OCRE, 

DIDIE 

HOLEY 
EDDIE 
BILLY JOEL 

ED 

fMl 

H UEY LEWIS IMI 

DON JOHNSON 
Medium 

OUTFIELD 
TTIL ] 

T e TUESDAY 

KFMOILincoln 
(402) 4894500 
PD: TOM RAMER 
MD: MOB ALLEN 

Wary 

l05Y 01í1( FO EP x 
EDDIE MONEY 
RIC (ASER 

WISE. MITT 
80P ER 
DAVID LEE BOTH 
HILLY JOEL 
TRIUMPH 
DAVID a DAVID 
E ON 

NEIL YOUNG 
Light 

TIL TUESDAY 
HOUNDS 

OUTFIELD 

KSOYIR.pa City 
(805) 576-3533 
PDT 

JACK DANIELS MD: HEALS 

GEORGE IM) 
DAVID LET ROTH NMI 
TALKING HEADS 
R.C.M. (L) 
HUN LEIB INIILI 
EDDIE MAIN (M) 
PETER OAMIEL (MI 
BILLY 
VID A DAVID IOU 
STEVE RIMS OD (NIILI 
S OB SEGER 
GENESIS 1X1 
JOHN 'MERE( 
TRIUMPH IL) 
RONNIE MITT 
ICEHOUSE 
P ABULOUS T -BIRDS 
P IC CCASEK 
MNlue 

COREY HEAT IL) 
Light 

RIM MITCHELL 
TIL TUESDAY 
RAINMAKERS 
NEIL YOUNG 

EYES 

BLACK 
L BLUE 

Light 
N 

a PETE 
tV 

SHOD 

W YMGISpMn9lieM 

(217) 2467171 
PO. MIKE MANS 

EDDIE 
Hea 

PETER BRIIEL INI 

RIC WESER 

STEVE WINWOOD 
JOHN 
HUEY LEWIS TMNI 
808 SEGEO 
DAVID 4 DAVID 1E1 
GENESIS MI 

Mediu. 
TIL TUESDAY 

S T -BIRDS 
CALL 

Light 

WZZOITerrMautN 
(812) 232 -5034 

DOM RIVERS 
MO: nu MICHAELS 

Remy 
H ONEYMOON SUIT IMI 

GLASS TIGER 
DARYL 
EDDIE 

SAE 
MOOT 

HENRY LEE SUMER 
TOP GUN 

HUEY 5 IN)ILI 
RIC ocASE. 

JOHN PoGCRx 
GENESIS 
BOB SEGER 
TRIUMPH 
BON JOVI 

SPECIAL 

COREY R T 
Light 

ICEHOUSE 
a TEe n. TUESDAY 

W CPZ/SanduEky 
1419) 825-1010 

PO: RANDY MKE 

WST 
MI LEY LEWIS IMI 

B ILLY 
STEVE nM000 
EDDIE ECM. 
ROBERT PALMER 
CTN. LAUFER 
TALKING !DADS 

DR. 4 THE MED/CS 
PETER GABRIEL 
DON JOHNSON 
ROD STEWART 
B ONNIE 
RIC 

MITT 
O ASER 

OUTFIELD 
ROB SEGER 
TRIUMPH 
E MULOUS BIROS 
PAUL SIMON 
GEORGE THOMMTWO 
Medium 

a REACH BOYS 
a TIM. HART 
a DANNY WILDE 

KRNAICedar Rapids 

(319) 351-9300 

PD: VOS 
MD, STEVE KOSSAU 

B ILLY JOEL 
PETER GRRIa 

ROBERTTOP PALLOR 

EDDIE MONEY 
JOURNEY 
CHICAGO 
RIC LEASER 

STEVE ó WNN00° LEE BDT 
Ml 

5 

Medi. um 
ND REWRT 

38 SPECIAL 
COREY HART 

lght 
IDLE EYES 
BEACH 

n 

SMITHEREENS 
TIMeu,] 

WAOR/South BMW 

(816)883 -5432 

PD: GREGG RICHARDS 
1111: KMIM SIMMDS 

611 IMI 
EE TOP 

SEGER 
OM 

BILLLY 
MONEY 

DAVID 
LmAVIDI 

TAALKING HEADS 

Medice 

STABIL!Z! ! 

WCXTIMUtieÇorMNW 
(616) 8734129 
PD: MARV ANEA 

I 

NEIL WRYGUa IMI 
JOHN MERE( 

NNT(MI 
PH 1E1 

INES 
AMP IMI BON 

ALCATRAZ! 
DAVID ILE ROTH 

GTR 
E 

Q UITSRI 

IMI 

E OT 
STEVE wINSCOD 1E1 

ALVIN LEE 

sMlModd1AR 

WEST 

PARALLEL 

ONE 
KBPUDenrer 
(303) 5724200 
PD: TOM HUNT. 
MD: MOT WELLS 

BIG COUNTRY 
VAN HALEN 
38 SPECIAL 
GENESIS 

TIGER 
OUTFIELD 
GLASS 
TOP GUN 
EDDIE MONEY 
BEATLES 

a ACIDC 
Medium 

Continued 

DOKKEN 
TALKING HEADS 

EON JOVI 

TnDI 
A 
B RS TINA RAMER 

MUM LEWIS ó R 
PETER GABRIEL 
BIC MASER 
CHICAGO 
ROBERT PALMER 

LEE MTH a DAVID 
GEGRGLteoR0000D 

on next page 



REGIONAL AOR ACTIVITY 
WEST 
(continued) 

KAZYIDansM 
(30 3z5 5600 
PM PHILLIPS 

Heavy 
EH 

RIC OCASEK 
PAUL SIMON 
A.C.M.M/ 

IMBBILLY 

JOEL 

X 

IS COMMON 
VAN OR 

°nl EURYTHMICS 
EDDIE MONEY 

PALMER ROBERT 
1TT BONNE 

G HEADS 

5. 
ÇL RORMSBY . 

GABRIEL (MI 
s (MI 

D.VIDLA"IMVID (Al 
EV[ swarm too 

ROE SmER 
Mediae 

EMULOUS T-BIRDS 
IT BITER 
TINA PINNER 
TINA 

C;RTMw PAUL ME 

GENESIS 
B RUCE C0. M [BU 
NEIL YOU. 

T 

CYRDI WIPER 
MSS 
KEEP IT 
ROBDm N"I" HOUSE 

BOB DYLAN 
CHRIS s DEOURON 

NU 
D ON JOHNSON 

RAINMAKERS MMRGER 
MDI 
S 

13.0 a 

SMITHEREENS 
Light 

KZAPISaeramento 
(916) 925-3700 
PD. TON CALE 
MD: BILL EBCOTT 

PETER G 
EDDIE MONEY IM/ 
STEVE WIwODD (M/ 
HUM LEWIS (M) 
JOHN FOGA, 

.IE'CF 

Medial] 
GEORGE T140Iro0000 

D STEWART 
T-BIRDS 

TRIUMPHS UMPH 
ROSSINGTON 

SP[CIA1. 
TALKING HEADS 

CLASS TIGER 
PETE TOUNEIERD 
HOREYMOO« SUITE 
ICEHOUSE 
PAUL 

IDl í1 DAVID 
B RUCE HORSBY . 
TOI COCHRANE RED 
BACH EMS 
DAVID LEE ROTH 
Light 

KUPD/Phasnis 
(602) 8363062 

ERN GLADDEN 
APD. CURT JOHNSON 

Heavy 
STEVE WIWW000 
BON JOVE 
PETER GABRIEL 
HUEY LEWIS 

GEORGE 
LEE 
MORMON/ 

GENESES 

EDDIE MONEY 
JOHN FSBRTY 
TRIUMPH 
RIC S 

A DON JOHNSON 
CINDERELLA 
DOEEN 
DAVID DAVID 
Medium 

ROO STEWART 
STMTCATS 

T 
A BDS 

ICEHOUSE 
TALKING HEADS 
ROSSINGT 
VOWEL VINCENT 

PETE O E TMSHHEND 
ONNIE 

BILLYKOELTxEY 
BLUES BOB arsee. 

ALVIN 
SMITHEREENS 

KSRYCHD 
RE1r WHITE 

JUDAS 
A 

CACTUS WOE. NEWS 

niI. °roU 
12 RED 

a 

SICKEN IONES 
ERE, 

T M DELUCA 
a 

KGB/San Diego 
(619) 292-1360 
PD: TED [DHOWS 
MD: PTA EDWARDS 

Heavy 
VAN HALM 

ONEY 00 M) 

rpm 
DAVID LEE N 

1e SPECIAL 
STEVE WINWOOD Ixt 
BEAT INDICES 
DAVID 

AC /DC 
JOHN PtGERTY 

TALKING WADS 
NEIL 

L S 

RIC CCASEK 
MIMES 
GEORGE 711011.000 
BON JOVI 

POISON 
JUDAS PEIEST 

BOB SEGEROX 
JOURNEY 
PETER GABRIEL 
noway WILDE 
GREAT WHITE 

QUIET RIOT 
HONEYMOON 
CINMBELLASIrITL 
FABULOUS -BIRDS 

PETE ToWNSHEND 
GWEENARYCHE 
AVIATOR 

Y 
xRMr. RED 

1 N 
a STABILISERS 

Mr SCOTT 
Light 

91X/San Diego 
(619) 291 -9191 

Heavy 
lMl 

TALBING`A ERN DS 
EINE (MI 
STEVE WINWOOD 
JOE 

SMITHEREENS (MI 
AT 
RTNor61OISE I 

52'S a 

GENESIS 
BANGLES 
ROBERT 
BMONESPAIrE" 
RIC OCAS., 
TIL TUESDAY 
RAI. LIFE 
DAVID DAVID (MI 
Naive 

EU,Yp 
T(MICS 

PETE TO.NSNE"Y 
SMITHS 
SMITHS 
ISMS 
WBRB 

D NANCY 
WOODENTOPS 
SID 

L 
BAT FARMERS 
SSCRAMING BUM MEs 
TRATI 

CROWDED M MOUSE E 
MOGO NIXON 
GENE LOVES JENEBEL 

CECTU6 
WORLD EWS 

ILS 
BIG COUNTRY 
N.M. IN OTMON 

OROCKETS 
UT OF 

'WANGLES 
NT ORANGE 

BLUE IN MAVEN 

BAI`NMMENS 
TSOL 
H EAT RODEO 
Light 

DINGO Bo 
PLAYING I E SEEPS 
NM POP 

DEATH COMETS 

KSJOISaan Jose 

(406) 286 -5400 

CM2 DANA MHO 

H eavy 
EDDIE MONEY IMI 

GENESIS ILI 

ARYL HALL 
BILLY JOEL 

NEY 
ROD STEWART 
BON 
TRIUMPH RIU 
How L 
TALKING AGA 
DAVID 
STEVE w 

DAVID 
IME 

JOHN FOGERTY 

RIC OCHSEN 
PETER GABRIEL 
DON JOHNSON 

MITT 
DAVID OPOTH 

AS. 
PETE TON 

MEN OUT 
OF 

BOUNDS 
TOP 
EIL YOUNG 
ewwSE 

NOE SEGER 
OUTFIELD 
BRUCE RNSBY 

a 

SmITHEREENE 
IROa 

Light 

KBCO-FWDasrar 
(303) 444-5600 

BRADLEY JOHN BRADLEY 
CLIFTON WOG 

Heavy 

AU L` 
RER 

SIMON 
). 

HUEYYTLLEEWIS 

WHEEL MITT 

B RUCE 
HBUSLRMM 

.. Y 

R 
DAVID 

MRson TALKING MEADS 
Media. 

GENESIS 

BOS ARMTRMING 

RiLLTYMC-cNaTNn 
PETE 

`"`An SMITHEREENS 

2 NEIL YOUNG 
JOHN COUGAR MEI.. 
RIC 
CHRIS 

MAMIE 
rNGN 

DONNE 
SPOUT LAST NIGHT 
RLUESIMISTERS 
1 N"B 
JOHN FOGERTY 
ERIC JOHNSON 

P 

"ITá. IUAn 
PETER CASE 
CROWDED MOUSE 
OREAR SYNDICATE 
DON 

P'iT"o RK 
NAILS 

a SAMPLE 
ANDREAS \OL 

WALKER 

MINH 

O`TKTMPSON 
a RIG COUNT. 

KMETILos Angeles 

(213) 4645638 

Heavy 
DAVID DA 

PETER CARRI E. 

HI LEWIS IMI 
COPIE NOME IMI 
BOB SEGERWIM) 
STEVE 1 OD IMI 
Medium 

T 0)50" 
PAIR 
DON JOHNSON 

RIC rASLK 

BONNIE MITT 
TOM 
DAVID LEE 

Ila"ROTN RED 

STABILIZERS 

18 SPECIAL 

PETE TOWNSHEND EL 
TROMPH 

a BIG igCgUtNTRY 

KGONIPOrtland 
(503) 655-9181 

MD: 
PETE 

SSB°YORK 

Heavy 
BOB SEGER 
TALKING HEADS 
J OHN rOGEETY 
TONY BUMS 

JOHN COUGAR 

STEVE 
t1G 

I 

PETER 
OD IMRRICL 

IMI 
LEWIS HUEY IMI 

JAMediaa. 

RMEANG 
WARIMOUS 

STONES 
ns 

EDDIE MONEY 
RONNIE 

I ROTH 
TRMUM 

TRIUMPH 
EOM FARMERS 
NEIL 
PAUL NCCARTNEY 
PETE NSNGrp 
ICEHOUSE 
BRUCE 

gBNGERSw 
S. 

meet 
a OUTEIELU 

KLOS/Los Angelas 
(213) 557 -7250 
PD: TIM KELLY 
ASST. D: KURT KELLY 

H eavy 

BRUC 
mover (MIL) 

E HORNSEM .. 

BOB 
MPH" 

M HALER 
PETER GABRIEL 

SS TOP 
GLASSTIGLR 
MOODY BLUES 
Medium 

BOWIE MITT 
DAVID DAVID 
RIC S 

A` c SC TBOR00000 

TNG WADS 
J UEEr'E 
ICEOUSE 
JOHN rearm-, 
BEAT FARMERS 
DAVID ROTH 
TOM COCHRANE RED 

GER 

Is 

ROB 
ADRENALIN 

NG W 
FA Light -Bt ROS 

muht 
a BON 

ROSSINGTON 
a BOSTON 
a OUTFIELD 

KFOGISan Francisco 
((4)5) 9661045 
POI ONI RIVERS 

Heavy 
J OHN ERTY 

BER 

BONNIE MITT (M) 
TALKING HEADS 
EDDIE 
PETER 

MONEY 
GABRIEL 

STEVE WINNOW 

HUE MALEWIS 
PETE TON 

`" 
ENO 

Medium 
CHICAGO 
DAVID 12, 

EURYTHMICS 
CSVT 

DEUCE A HORNS. 

NODDY 
12E`Ro H 

4 PAUL ON 
P 

M 

REENS 
1 TIL TUESDAY 

U3, 
YOUNG 

rIM 
BILLY .TOE). 

KROOILos Angelas 
(918) 5764830 

ran: LARRY GENES 

B ANANARAA 
EURYTHMICMS (LI 
IMPECHE MODE 
PETER BRIEO. 

MONEY 
NOTHING IS COMMON AMA 

ADIA ARCADIA 

RURNS SISTERS BAND 
RUTHLESS PEOPLE 
TALKING HEADS 
GENE LOVES 

IRAMIARRSILA 

JESEBEL 

StO AND NANCY 

NTMdia. 

SPARKS 
RELINDA CARLISLE 
RIG COUNTRY 

a`O° SANG ORCHESTRA 
UNO 
Zz TOP 
SMITHEREENS 
YELLO 
SMITHS 

ART or 
L ROCKETS 

TONI° K 

ANGLES 
THE MM. 

TRANCE DANCE 
BOOM ROM ROOM 
Light 

a DINGO MINGO 

KRORISan Francisco 
(415) 765 -4045 

PD2 CHRIS MILLEN 
MD: M. Ncü,L 

wavy 
JOHN FOGERTY 
PETER GABRIEL 
GENESES 

EDSDIE MONEY 
TALKING HEADS 
STEVE WINWOO 
NEIL YOU. 
PETE TOI XSN END 
PMd IO 

BON JOVI 
CALL 
TOM COCHRANE L RED 
DAVID DAVID 

a GMT 
AARYL HALL 
ICENSSE 
KIM MITCHELL 
OUT 
OUT OFM BOUNDS 

SMITHEREENS 
TABILIZERS 

JACKSON BROWNE 
Light 

a 

a BEACH BOYS 

KINKIPorlland 
(50312265060 

AIDING PD2 CARL 
PR. ASTEI 3LRISTONE 

GEORGES BENSON 
JACKSON BROWNE 
PETER CETERA (MI 

DA` VIDro R (M) 
PETER GABRIEL IM) 
RGENESIS IN) 

ENTIY G (H) 
TOM GRANT (MI 
DMYL HALL (MI 
WINES 

BS "OEL 1 ILLY JOE M 
Ln (M) 
LEVEL 42 IN) 

. PAUL MCCM1Ww 
MOODY BLUES 
VAR MORRISON (MI 

SADE (MI 

ITT (011 

BOB SEGER 
STEVE WIEWOOD (N) 

e DM SIEGEL (H) 
PAUL SIMON INI 

MMIa. 

mliT-TIMICS 

ICEHOUSE 
SEEP IT DARK 
EARL KLUGM 
HUEY LEWIS 
GRAHAM 
AMERICAN AMMER 
RIC SASEK 
JEFF PENMAN 
ABOUT MST NIGHT 
NOTHING IN COMMON 
SADIO M TANNTE 
LMw CMLTON 
PHIL COLLINS 
RUINING SCARED 

SIMPLY RE 
MMECH. 

D 

KOME/San Joas 
(406) 9854800 

I 
MDI 

ROM 
DI CHAMEERLAIN 

wMy 
H UM LEWIS 
PETER GABRIEL 
EDDIE MI 
LK HEADS 

TRIUMPH 
STEVE w On 
ICCNGIISnI"I 
DAVID A DAVID 

OOD LEE ROTH 
IVN'JO 1 141 

RONNIE MITT 
ENG! TIOR00000 

CHICAGO 
.. BRUCE IIDERTT RMSBY 

NFABULOUS 

T -DEROS 
rMed iv. 
RIC S 
OUT OF BOUNDS 
TON COCHRANE RED 
CALL 

22 PETE TSINSIENN 
HONEYMOON SONG 
DAME WILDE 
KIM MITCHELL 
SMITHEREENS 
°M 

OI 
ICL 

TOMES B RCSI 
TIIM TUESDAY 

GREET WHITE 
CINDERELLA 

riURGEOIS 
TACO 

JACKSON BROKE 
RIG COUNTRY 

a JOHN COMER MEL. 
GENESIS 

HALEN 
NEIL YOUNG 

CFOXIVancourar 
(604) 684-7221 
PD: JOHN BEAUDGIs 
MD: KAREN HEWKO 

wary 
DARYL HALL IM) 
VAN HALM 
BILLY JOEL IMI 

TURNER TINA (M1 
TOP GUN 
DON JOHNSON 
NINO, 

EDDIE RONEY 

PAUL MCC ENw 
PAUL SINN 
STEVE 110WOoD 

'LEWIS ILL) a 

EURYTHMICS OMI 
RIC OCASEK 
HUMAN LEAGUE 

MEW °. 
DAVID 
MBULOM 

DA-BIRDS 

ICEHOUSE 
HON MGERTY 

TALKING HEADS 
GENESIS 

STCWART ROD 

BII 

BRUCE 
5H50Y 

I .. 

OUTFIELD 
a TIL 
DEMBLEDARE 
TOM COCHRANE a RED 
TRIUMPH 

TAZ APPACOS 
IDLE EYES 
GREY HART 

a KIM MITCHELL (L) 
a HARLECU1N 
a LIONA BOYD 

Light 

SMITHEREENS 
MINHAXERS 

a ROBERT PALMER 

KISWISaaale 
1206)285462S 
ASST MGR: 
Mo STEVE SMTON 

PETER GABRIEL 
JOHN 
RNS 

ERR 

STEVE 

n1aAIL1ZDASID 
E10. JOEL 
.oie MONEY 

TOM NRMC RED 
H UM UNIS 
RIC TEASER 
DAVID LEE ROTH 
PEREMNIM. 

T OUTFIELD 
Medium 

MOODY BUMS 
FABULOUS T-BIRDS 
GEORGE TORSOOD 

TR PH M 
n VI. 1E VINCI 

PARALLEL 

TWO 

KFMGIAIbuquerqua 

1505) 2652811 
PD: 

TI 
MARSHALL 

MDI MICHAEL DAVIS 

TRIUMP H 
ETEN GABRIEL 
STEVE w 
DDE NAw (M) 
AVID AVID 
w t MGM 
RIC SMOK 

PAUL 
° 

`RRTVw TALKING HEADS 
` 

LEWIS 

ICEHOUSE 
OUT OF BOUNDS 
RONNIE MI. 
HUEY 
BRUCE 4400155V .. 

B ON JOVI (H) 
Ja SPECIAL 
DON JOHNSON 
Media. 

HOMEDEZ 
TIL Y 

Light ̀ 
KIM MITCHELL 

KZRR/AlOuquerqlle 
(505) 7655400 
PD: FRANK JUDI; 
MD: JESSIE SPICE 

H eavy 
Oil 

DON 
HUEY LEWIS (MI 
EDDIE MONEY 
EURYTHMICS 
ROD 

LTHVT HALL 
JOURNEY 
BIIWIu. 

TIL TUESDAY 

KJOT/Boise 
(208) 344.3511 
PD: AVE STONE 

wary 
GENESIS (n) 
E TOP 
5000 BLUES 
BOB SEGER 
flu 
EDDIE MONEY 
JON 
JOHN COUGAR MCL. 

IrINU 
TALKING HEADS 
OUTFIELD 
STABILISERS 

a rl KJ 
L ight 

KROKUS 

KILO /Colorado Springs 
(303)634.4696 

OM: R1CH 
1 wHE - T MD 

PETER GABRIEL IM) 
STEVE WINNOOD (x) 
HUEY LEWIS 141 
RON JOI INI 

S IM) 
EDDIE MONEY (MI 

TALKING HEAOB 
NEIL YOUNG 1 

RIC OCASEK 
TRIUMPH 
JONN FOGERTY 

SMITHEREENS D 
PETE TTRINSHENn 
TIMEX) 

BONNIE MITT IMO 
DAVID LEE ROTH 
VAN HALEN 
CINDERELLA 
RAINMKERS 

íl`TUESDAY 

PA UL MCCARTNEY 
B ACH BOYS 

EE 
JOURNEY 

` BLUE 
RLACK 1. 

PROVE M G T EN 

rag /ltdmonIon 

(403) 428.8597 
PO: NEIL EnWMDS 
MD: TED KENNEDY 

Heavy 
STEVE 

EL ISOaRAIC ISLE 
HUM LEWIS 
DARYL WALL 

GENESES 
SCARED 
i:I 

TOP GUN (M) 
TINA 
BILLY JOEL 

MI 
xRRiR G 

CYNDI 
L KIM MITCHELL ILI 

COREY MET pnMl 

P 

ET PER 
` 

Light 

KNACILong Basch 
(213) 7762172 
PD: JEMMY 

"` MD. KEVIN STEPHENS 

Heavy 

AVID LEE RUTH 
IN MAIDEN 
DAVID 

JOVI` 
TRIUMPH 
JUDAS PRIEST IN) 

JSENR BECK 
MEAD 

ROUGH CUR 
SAXON 
OUT OE BOUNDS 
STRIVER 
VIN(IE VINCpR IMO 
BLACK BLUE IN) 
YNOMIE MAWRtEM (M) 

Meal mer "" n 

KOJKIMOdasto- 
Stockton 

(2091 889-2594 
N pD: JERRY 

MD: MARK DAVIS 

ww 
PETER GABRIEL 

GENESIS (M) 
EON JOVI 
DAVID LEE ROTH In, 
DARYL 
EDDIE MONEY 

DAVID DAVID 

ICEHOUSE 

BBC NMARA 
JOHN EOGEATY 
HUM LEWIS (MI 
TRIUMPH 

Medium: 
STEVE 
NEIL YOUNG 
TIL TUESDAY 
OUTFIELD 
REACH BO. 
CALL 
PAUL HC CN RTNEY 
Light 

KMBYIMOntaray 
(408)394-9000 

PAT 
BERLIN 

MD. R MARTIN 
Heavy 

NWOOD (MI STEVE 
GABRIEL 

EDDIE MONEY 
JOHN MGM. 
TAL LKING 

IS 

/ AVID 
4 

DAVID 

s (LI GENESIS 

ICEHOUSE 
HALL 

/ VI LEE ROTH IM) 
BON 
DI 
TIMEium 

S,, 

a 

STRAY CATS 
a TLight 

TEL MIESDAy 

KZEUEugene 
(503) 342.7096 

TIM TRPP 
MDI RUSTY KIMBALL. 

DAVID 
Heavy 

DAVID 
JOHN POGERTY 
PETER GAMETE/. 
TALKING 

SUITE 

AStrE 
...ET . 

VIN LEE 
Huey s 01) 

BONNIE RAITT "(MI 
ROTH DAVID LEE 

PAUL 

B "VBEAT` IIOOD IMI 
FARMERS (MI 

STABILIZERS 
TRIUMPH 
RO DYNAMITE AUD DYNITE 
KMEONBR OWNE 

MI 
CUR TNMICS IMI 

WHITE 
FABULOUS T -51505 
TOP 

TOM 

ó SC 

.m 

IR 
OT RT 

SPECIAL 
neon. TIOROCm0 
VAN HALER 

/r DANY WILDE 
NOODENTOPS MI 

MI 
Modi ve O 

A 

a 

I OIL TUESDAY 

KRSP -FWSalt Laka City 
001)262-S641 
PD: RANDY 
nn. JOHN FLORENCE 

MONEY EDDIE 
JOHN 

°CAso"E 

DAVID 

ROB SEGER 
HUEY LEWIS 
DAVID 4 

STEVE WINWOOD 

AVI DI LEE ROTH 
DARYL HALL 
PETER GABRIEL 
TRIUMPH 

GTR 
n PAUL MCCMTNEY 

KEZElßppllana 
(509)4461000 

JOxM CIMMINGS 
ASST PM BREW 

EDDIE 

MICHAELS 

gaEY 

xOII EY LEWIS ¡M¡ 
RED 

EWE SEGER 
rIXX 
JOURNEY 

IS (MI GENESIS 
WADS 

a 

RPETER GABRIEL IM) 
OSTON 
DAVID DAVID 
wlu 

A 

SK I1I 

TUESDAY 

t ETeAe NSIIEND 
Light 
SSING1vN 

a BEACH BOYS 
a PERENNIAL 

KKOJJFrasno 
(20912265991 
PD: ART FARKAS 

Heavy 
INN LEWIS 
STEVE WIN0O0 IM) 
PETER GABRIEL (MI 

EDDIE 
MONEY 

DAVID LEE R O TH no 
JOHN 
TALKING WADS 

B SEGER 
JOEL BELLY 
HALL 

RIC MAMIE 
EMULOUST -BIMS 
BON JUV 

' GENESIS (MI 

TIL TUESDAY 
TRIUMPH 
DAVID DAVID 
Ir dlu 

TIMEUX3 
Light 

KSTMIPhoenio 
(602) 8361767 

ACM PARRS 
ASST. 

MCCIUN 
Heavy 

STEVE (MI 
E.E.M. 
E 

(M) 

A551EL (MI 
BONN. MITT IMI 
PAUL SIMON (M) 
E ILLY JOEL IN) 

a 
TALKING HEADS HEADS 
DAVID DAvm 
ICEHOUSE USE 

OLUESWESTERS 
Radius 
Light 

a GEORGE 11105S000 (LI 
a 

TA rABI°uzESs 
PETE IED 

TUESDAY 
a RICHARD TOMPSON 

KPOIIMo. olule 
(60e) 5247100 
PO: 01U. 4IMS 

PRESTON 

wary 
STEVE WINW000 
`ON 

M N DON 

N G HEADS 
GMESIS 

BILLY .NOEL 
MOM pNEY 

PETER 
HALL 

L 
HUM LEWIS 

IXE ROTH 

ICEHOUSE 
GEORGE T NG .OG000 
NEIL YOUNG 

C KI OCASLIt 
E MULOUS T-BIRDS 
CHICAGO 

Light 
TM NERnAY 
TINNNI 

HRME t RED 
a JOUR.EY 

KOMPIlas Vagas 
(702)876/460 

IR.: SN CON Assi. I TODO MM MLAR`N 

Heavy 
WM LEWIS 

1 

MI 
DAAYL UMHALM. 

CS 
GENESIS (MI 
BDDIEMONEY 
ILLY JOEL 

P RLR TARRI EI. 
GLASS TICE. 
DON JOMSON 

B RUCE 
SPECIAL 
CSE 

DAVID 

` 

LEE ROTH (M) 

RON JOVI 
Med i55 

PAUL SIMON 
TOE GUN 
JOURNEY 
TEL TUESDAY 
B ORE" PALACE 

KKCYISan Francisco 
(°15)474.9100 

Heavy 
PAUL SIMON 

xtI%s 
MELT 
GENESIS 
PETER GABRIEL 
TNINGIN Xo CannN 

IAIIPER cyan: 
TINA TIMER 
Medias 

PHIL ALVIN 
TIL TUESDAY 
DARYL HALL 
BRYAN FERRY 
LEO KOTTKE 

MHEARTBURN 
LIOTIEI. .1C0I F. 

KZOKISaaRla 

(206) 261-5600 
OP. D10.2 PHIL STRIDER 
ASST PD: LARRY SHARP 

a 
HUM LEWIS 

s0Y 

BSnocERR 
BoNNIE MITT 
PAUL SIMON 
BILLY 

MONET 
wdlv 

a BOB SEGER 

KLPX/Tucson 
M0216224711 
PDI M S 
MD; JACK GREEN 

STEV E WINNOW/ 
HUM LEWIS (MI 
GENESIS 

JOEL 
PETER GABRIEL 
EDDIE MONEY 
GLASS TIGER 

MDO JOHNSON 
DARYL HALL 
JOUMITY 

TRIUMPH 
DAVID LEE ROTH 

TEL 
M.41u. 

TUESDAY 
, OUTFIELD 

Light 
n SMITHEREENS 

BEAT 'TIN EARNERS A 8 

PARALLEL 

THREE 

KKOR/Anchorage 

:ó°,7,16 pá:TS 

Wavy K 
INNWIE MITT 
BILL JOEL 
EURYTHMICS 
GORDON 

ON 
NT PWT 

PAUL 

PHILIP BAILEY 
BUM 

Medium 
LEE T NOUR 

Light 
PAUL MCCARMEY 

KFMF/Chico. CA 
(916) 3434461 
PM EON W000WA 
D: MR M TY MINN I 

K eary 
STEVE( WOOD 

EY LEWIS 
EDDIE MONEY IM) 
TRIUMPH 
DAVID I DAVID 
P RICE HORNSBY I .. 

TALKING HEADS 
GENESIS OM) 
B OB SEGER 
TOM COCHRANE 12, RED 
BONNIE RAITT 
ICEHOUSE 
JOHN POGERTY 

RIC MASER 
waiE. 

TIL TUESDAY 
COREY MST 
CHICAGO 
B EACH 51x9 

KROUllaramie- 
Cheyenne 

eo07;n 4N5nwN9i.xD5 

TRIUMPH 
vy 

EDDIE MONEY 

IMM 
EDDIE 

B ON AWE 
DAWN WILDE 
TOP 

UL HUMAN AGOL 
AVIR AVID 
RIC SCN 

ICEHOUSE 
LPHAVI LE 

PALMER 
YIELD 

BOB 
STEVE 

cHIWYO O 
CORM HART 
RC GABRIEL 

RIG COUNTRY 
BILLY JOEL 
TALKING WADS 
TOM COCHRANE WEI 
DON JOHNSON 
Medium 

a NEIL YOUNG 
Light 

KOZZJRano 
(702) 329-9261 

MD: 
STEVE 

REINOLn' 

"nary 
EDDIE MONEY 

BRIe PETER 
JOIN EGG 

OC MI 

B OE 
LY JOEL 

STEVE 14.1000 IMI 
Y LEWIS IMI 

GENESIS 
DAVID l0 ILI 

nee.. 

a 

L M 
TIL 

S 
e BRUCE RO .. 

( MITCHELL MIM 
A MARIE VINCENT 

Light 
a TIMOUE2 

KCGUS.It Lake City 
(801) 98- 

HUMAN 
Heavy 

TALKING READS 
ROBERT PALMER 

s STABILISERS 
SMITHS 

SID AND NANCY 

PET SHOP 
Mm[` 

TEL TUESDAY 
LOVE a ROCKETS 
AHA - 

FRANK. GOES TO.- 
DANCE IN 
DAVID a DAVID 
BANG 
SCREAMING`BLUE 

GABRIEL 141 PETER 
S SMITHS 

JOKE 
OUT Or BOUNDS 
NOTHING IN OI((ON 
STRAY CATS 
RIC 
RMITUA" EU 

TSOL 
STEVE WIxW000 In) 
EURYTHMICS (M) 

EVERYTHING RYTHTW MT THE 

usrlARItOILUIAUSE 

BR FERR 
Y RAINMAKERS 

ICE 
Light 

JAMES 
KARATE KID II 

KSPWAspen 
(303) 920-1912 

PD: FINN( [MINER 

Ham 
MITT 

BILLY JOEL 

TINA TURNER 

TMNODD 
DARYL HAL 

R LniD°Ç 
HS 

EDDIE MONEY 
TALKING HEADS 
THIMENAN 
PEYGABRIEL 

ROSIE VELA 
TOTEM 

PAUL SIMON 
DAVID 
B NOWISE. .. 

DON JOHNSON 

BEACH BOYS 

eJAMES s RM 
Light AB 

NASH 
ESCAPE CUM 

LUBA 
COREY HART 

KGROICasper 

vo07iRéó611i4w IB 

Heavy 
SIMPLY RED 
RIC °CASCO( 
EDDIE MONEY 
GROSS T 
ROBERT PALIER 
LIONEL PICRIC INI 

IM) TINA 
SIInM. "IN) 

EURYTHMICS 
PAUL IM 
NOTHING INTCCY 

) 

GI14041 
BRUCE IbRNSBY IL 

LEWIS HUEY IMIILI 

A Radiu. 
COREY NEWT (L1 

a TIL TUESDAY 
Light 

BOYS 

a BI G' COUNTRY 

KTCLJFt. Collins 

N JOIN HAYES 

wavÿ 
PETER GABRIEL 
SHIMS 
EURYTHMICS 

VAN MORRISON 
TAMING HEADS 
STEVE WNW. 
JOAN 
NNIE AIR 
B -sr s 
CACTUS "RLD NEWS 
BEAT 

uRi 
PAUL SIMON 

AVI DII a DAVID 
ICEHOUSE 
GENESIS 
BOO DELTA 
PETER 

SttewESNUS S 
MBLUES 

REED 

INX 
ERE LOVES JEZEBEL 

STRAY CATS 
10E10 K. 

OF NOISE 
MIME TDRIESBY A .. 

FERRY 
RICHARD ,OI 

A E" DREAM SYNDICATE 

RODNEY CRpWELL 
EDDIE 

L LIFE 
LAM .1O10I MCNALLY 
AMTE KID II 
BUDDY CN 

M 
UM AND 

KZOOIMissOUb 
I4067n28-5000 

GABE I El. 

EDDIE 
HUM 

nIMI 

TALKING 

BOI ILNLrNJEGOBLTMs 

TURNER 

ROB SEGER 
FABULOUS T-BIRDS 
TINA 
DAVID DAVID 

RA.' 
ROBT PLMER 
TRIUMPH 
RIC OCASEK 

" 

DON JOHNSON 
STEVE A DOD IMI 
Medium 

JOUNCE: 
TIL TUESDAY 

DAVID TH 
Ja SPECIAL RO 
COREY HART 
REACH BOYS 

VINNI! VINCENT 

KTYDISanta Barbara 
MOM 9674511 

RICK WILLIAMS 

SToy EEVE W o00 

CY ̀LEWIS 
EDDIE MONEY 

JOIN POGERTY 
LEE TN 

YID 
HALL 

VID DAVID 

TALKING MEADS 
100THM105 

BOB StER 
BONNIE MITT 
VAN HALM 
TRIUMPH 
BON JOVI 
BILLY JOEL 

. TIL TUESDAY 
BEACH EMS 

a MAN EMIT 

KWMUAnchorage 
(907) 344-9622 
OI: CARTER B I.EY 

MirnzEIII.M 
VARGAS 

JOHN "rFyopCRTY 
EDDIE :TONEY 
STEVE M/ 

M 
I24 RO H DAVID 

MOM LEWIS 
GEORGE THDROGODO 
BON OVI 
T511MPH IS) 
FABULOUS T-BIRDS 
CINDERELLA 

RIIE A R 
TOP 

SPECIAL 
ICEHOUSE 
RIC MER 

Media. 

176 Reporters 
166 Current Playlists 

Seven stations failed to report. 
Their rotations were frozen: 
DC101/Washington DC; KWHL/ 
Anchorage; WCCC -FM /Hartford; 
WONE -FM /Akron; WOOJ /Ft. My- 
ers, FL; WXLP/Davenport WXRT/ 
Chicago. Two stations reported 
frozen lists: WCXT /Muskegon- 
Hart; WFBO /Indianapolis. One 
station did not report for a second 
consecutive week. Its rotations 
were not included in this week's 
data: WBAB /Long Island. 

The following stations are new 
reporters: KATP /Amarillo, WMGM/ 
Atlantic City, WZYC/Beaufort, 
NC; KWIC -FM/Beaumont; KJOT/ 
Boise; WFNX/Boston; KRNA /Ce- 
dar Rapids; WFXR /Charleston, 
SC; WRFX /Charlotte; KFMF /Chl- 
co; WKRR/Greensboro; WLNZ/ 
Lansing; KNAC/Long Beach; 
WEGR/Memphis; KBAT /Odessa; 
WKOZ /Saginaw; WIXV /Savan- 
nah; WAOR/South Bend; WYMG/ 
Springfield, IL; WKFM/Syracuse. 
These stations are no longer re- 
porters: WIZN/Burlington; KVRE/ 
Santa Rosa; KOLA/Riverslde. 
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i L CHIC PARALLEL ONE PLAYLISTS 
EAST 

B104 
PD: Steve Kingston 
MD: Amy Kronthal 

WBSB 
Baltimore 

LOCAL IC11171114 On t 
NAM 77 Of Wart 

1414011 M.4.0 771070.117 77 In 

A 10 MI 20177/776 41.1 

n 22 7001 1771317.7 4.117 

L.177.7 Of 

New York 

cJg 
W U -FM RADIO 
PD: Larry Berger 
MD: Lisa Tonacci 

KLO 71717.7 77 an 1 

771 C1.171771 

OP AI MIMA C7719/71 Nor ve 77 070 714C 77/77 Ral 

Baltimore 
PD: Ralph Wimmer 

11427. LIMA 10170.711 

.ñ: 77 77 

Pae 17 

77717 Na 

77 41111. 13717/177 77 
25 NIAI SOL 1.170/77e 71 t 
77 9 777.9/07 

A.D. 111170107.7 for SI 00 .17777.7 

4P8Philadelphia 

PD: Scott Walker 
MD: Glenn Kalina 

,vcnU-fM 

L11726 7147E7. 

021.00 771/77 41.7 

MAY 0/1. 7 7774 11777 110107.71777 

771. WC7071( 

00.77117 Cafta. Of Nar 

7 40 LIMA. 7.71777 77 St 

77 32 MITA SLII/Let love 

77 7 EL 714407/1. Aloog 7 A MM 7077 

23 A DIA 7101.77 
A 7 4701 677 

31 ILL 47271/77 C11 71.1 

37 A NO 7007/777 74 

070 UA 00771, 

7.11740 1717 

Buffalo 

SS 8' 2 
All Hil WKSE -FM 
PD: Scott Robbins 
MD: Dave Gillen 

YOM. 1110412/114.1. C6. 

194 Amy 

LOT 0.17171 11117 neen T 
TLA 1170 

ID A 70171 7417 CLA/11.77 

:17.2e0=1:77 Does 11 
1S 9 MIL 701117.74 fa. fs 074 

24 1.0117P77 Of 7 
H PSI LW 77 ms 77 
A 701.077.71 477 77 11 

34 A 17140 710137/11. 111. 

77 36 L0710077 In Lev Ittaet 
40 7 PALPA 7170771177 
33 A Poe. 74C7717 

CIANIEL/In var .7 

1.2.14 goy 

ALICE COCIOAN tact Me Na 
.7107 77 

PD: Scott Shannon 
MD: Frankie Blue 

STACEY 777 Of Warts AMAL 117.77.177 74 17 771 Indy 14001Pyry 12 

6222 Layfoll C104 YI 

77771/10n 17.110 Of Ve 

7077 1727/11177 Lro 
1 111,7 OCHI421.7.. Ione 
1 IL 917177.r. 

1 20 71717 17176 CIA1177.70 
25 21 172 .711 OH 
23 OR 7717/777 7.7 0.7 
1. n MAYA CpayillyDly AIL V. 

720777 7 
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4.1v3PhD 
Ops. Director: John Hager 
MD: Mindy Michaels 

Buffalo 

7 17111/11 /Mt 17177 
' 

1777174717 

Dy 117.1137., 

420211107.777.7 7 71 77 

1. AIRY 171.0017 077. 77 le 

1 1701 117.761.77. 

. C701 777.77 7107 9 A CAL 71.07077 1.717 No 7 
31 77 PAL 11271777077. 

33 30 2221000177/277 DO T. (LI 
A 17 1277.7.77 
A N AL 70737 

2022 A 
413 nalp064.6.61.4.11 

MILS 2.2.2/1 741 717 na. 

C.7.17 777.7111 

AIL 7770/0727 Of T. 7. 

92 PROrFIYI 
Providence 

Ops. Manager: Tom Cuddy 

CAM 

.72.701 annylln. Dee It 77 Win 71.7277.7 

I 7137.177 171. 

74 20 CL 7717,07 140.4 
27 Dl 6.21.63/11114 

n CM. 777777 C.07 
70 75 77 LAR 
31 74 IL .7700.7 
32 21. RODAIT 1.4331,2 Ta 72 

D 70 771.11 Tor Y A 21 MITA 177 
72 7771771171 C77 770 

kaa 

KAN BOA 
LAD 420712/77 

270 712177.77 7. 77177.744.7 nrre 

PAL 114203.4.2 22 Ca, 144 Al 

_l 
Washington 

PD: Mark St. John 
MD: Gene Baxter 

7274011 1.4017.7107 77 Lm 
CAL MM., ns ftiken MALS LI MI. 

7717 7779/777 

71 717 

24 72 DOff 12710177 

771717 .77217.70. 
7701. 0172777 I 711 

71470125 CO 
1101177 PAULI Mn. T 077774.7 In tor 77 

9ers 

PD: Bob Beauchamp 
MD: Guy Brouillard 

Montreal 

7711117747 Pree. 

I MILO C7170.1711.7 7.7 
11 1 770 

.1.007170/777 1s. 

72 07074.te 
A N 777004 7177/77.1 .444 la TM 
IO A 701001.97.7. 

32 11.1.7 .011/A 71747 

A 24 AM 07417 
33 A TILL h ma 7.4 

A 22 4211191111.777 It 77 
A 22 77 Ofalllynn Dy. 

33611 42/24 
27 v.111 UAND 

771 72770 7771/177 07 in 77 

.2714711 71177/717 
7117 7171 7 as 74.0. 

1132erf DP 
Oa 

17 777.7 7717 
111C. 07777717 flatlen 
241217.7,77 77. Of 70 9.077771 Cas 777 It 
MT CI 0717 

011117 70715 0.17.1 
117113/1 71 Os 07r Yow 

177 677/777 

TALKIN 1.24.0.717 .110 1.177. 
PM. SINON/Top fan C411 0. AI 

(CFTICac) 
Toronto 

VP,Programming. Sandy Sanderson 
MD: Bob Saint 

I 111711777/7- La 

1 1. .41117A 71.179/74 About Yeu 

30 A 7771. PIC07410.77 
22 al 13, 0077777 Inn. 
71 27 LAT 71701/707 
70 74 1.927.77 77 DO 14.226n 
32 29 711.12 10210 my21/144.44 Cet In 

75 27 Ln 1717174711. 
74 02 71727001 0711177at Doep 1t TA 

7017711"...1717,7471 7477 77 
2, Tl 700701717.4 To. 

D N LIA 1077700 Do. 
20 A 177011707 777 

017 TO Sa On MI. 

WXKS -FM 
Boston 

I 
8 F M PD: Sunny Joe White 

MD: Susan OConnell 

L1M 9./All Lsof Out 
11217 070 Mn 
121117101CS 71 7. 
071v 11.71.7 Of 17.7 

1 LW 7997777 

7 1 NO 707077 Of Mo 

32 24 NA $721.11 7777 
30 75 701 7707True 
33 DL : ...7 

V 30 LVINOt 7702.974 177 
75 31 0717 AL01174.77.4 

0 37 P. 712111/77 Con LII Mo 7 

0 75 1777077. 77 

TA 11.1207.77 777 6177 
.7117 LE717777 
AMAL 7130011,04. 

77777711. vat Ln 7.7 1 

77.47.1 17.771177. It 21. AT 7.171.771.077 7.7 77 77 Lm 
Al1A C001717 77 717 na, 7727/77 C6.4 II 

vidai' 
PD: Bill Terry Long Island 
MD: Ruth Toison 

71007.1 901.007177 74 
N1C77 7110177.777 PLI OMO 7210/77 Nt In 

71177 SOCIAL CLOS/777 
7667 0711177. lono 

MIL 4/01.147.717 7107 Y. 

75 77 TACIEV 777 mart 
22 .117 711012 

27 24 111179.17 Car. Of 7 
71 . AL1P1E 1117271771. 177 nere 
30 77 YAN 7124 71.. 
DA CLI MIL 

AT 71, 

.7001.2 .77007/07 

Pittsburgh 

B94FM 
PD. Nick Ferrara 
MD: Lori Campbell 

MITA 040711.77.7.1 1.77 

1.0116 DOM" Plan 

r 73 LM .PACE 7727.110 

1.... «.. 
77 77 

D A 71.017 717071 DI.. Ln te Tura 
14 30 717 MCIal 4.707 

La LAS 147/077 IO. 77 
711077.7 111. 
Nu 7130 Of 

PD: Hank Nevins 
MD: Roger Christian 

Pel7A 747712771 Let. 

701707 0717107 Do. la TM 

1.20210/.211 Pl Of 

33 20 DON Aff.p4/ 

33 n TOPA RODIN 14.1 

35 31 MOL 7117717. 077 

33 LON 7714217/4717. 
1.1771 1701710 Ls7 777 

37 ART Or 
37 .077717 Cen7 .17 It 

2110112 RA Rn Nom Tony. 

111C 7111104/2717 0717 
77727 CEMAL. 7.7 1 711 

Washington D.C. 

oe 
PD: Chuck Morgan 

MD: Paul Fuller 

PYM 91.115 7/11.70 717 
SIVA 717777.177 777 

LAMA 1.111117/77.11 70.7717 Let* 
STA7 717. 771. 

14101 0770 77.7.7 

3171.7 OCIMM. 
0717. 077/77.1 LI. 97/711 Or 

033101C46.2.6 Y Y. .44 
70 1 MN 717177 
at 1 P14. 
77 70 onr2 2.602/41.492 6.. 

o 707171 1717 7. 
24 MID C niole Vs. 71 

27 H 0.7.7777 
7 2. 711.1717. A7s 

D 30 0010777 Cassa. Of 7 N 

CONY 77/1 fa 77 .7 
11167 LL/A nette 1.7 

170101 171777711 1 

SOUTH 

- Dallas 

PD: Ron Parker 

Yale P1442/0.4 

171 072710 7707.7 077 7 

7161.7 ACL7A nette, 7* Trt 
7.012 AM 7 74 7710 Ila 71.7 
771.70011. 1.3 7 7 

SIMM 77 Of inat. A MA 777271 

22 11201110,2464 
310D3 11.20.4614 On ny C 

KOCH PALP2271 077 Waaa Te 

POWER 
KRBE 

Houston 

PD: Paul Christy 

MD: Helene Pina 

OP 

HALA A. Hm.t 
LICAL r.MF«v- n.«. 
77.1777 711 
MIM1 027.7 77/777 I. 701717777 Va 71 07 
0.70 17071.977 Na IL 
OTAN 7.77 Of Noett. 

/11007. 720170774. 77. VIL 11707/1777 

P. 
11400.647.4. Dea7 7.4.0 

A 76 LOT .77311017 1 07 vs. 
30 77 HM PIALML47.17 . 
32 31 0.4. POSA 

lé : ;:.:::: : 

MI 4171017/77.7 177.7 
07 0. 7112744737. 



 

, 
PPD Bob 

Case 
MD: Chris Thomas 

la 1 

2 20272 727027427,27277 ..... 

von t 
O WN' 11479 00 7407 
71 2747217 

7 31 7 2121107717 

71 32 OW. 
77 26 .71217.17 2224000/107* It U. 

0 77 PRY 7277 

" .w 
7112 Cl17177 My 1 

14 41777.117 In 7117 

o Miami 

VP/Programming: Robert W. Walker 
PD: Rick Stacy 
Asst. PD/MD: Frank Amadeo 

16 3 

DOA 4707 
LI.,171111 274 

6077 077 

y 7 70.17717 17 

o 70 77 7117 77777 Lao. 

0717 77171,737 

TN?\ 

13,97grelewans 

°D. Kipper McGee 
MD: Greg Rolling 

677. 7 

LIN L1711 .3.31 

71771 77/11747. 
1 71 HI 

007 77 
73071.77 C 

a 7 707371 Of 

a 27 7001.311 
70 7111 7 OP 7211 

New Orleans 

723177. Don t 

14 1 11177 117.27yo to. 
10721 741, 7777 07 77 141000 107711/17. 

7 767 777 eon, 1474 . 71302131436 L.9 
30 07 2221177 w .1 ..n 

07311111.747 

..M.03. 
2770/14.17 UP 
11. 77 'i. ao.... n w 

CHR PARALLEL ONE PLAYLISTS 
;e a WINZ -FM Miami 

5, 
PD. Gabe Rapaste 
Assi. POND: Mark 

Shands 

CO NL 17177.77 

17 1 417 713077 7 17 

2 70 1 SILLY 21177 17.117 DP 771 
271 201.11707 

14 7 071710.711 764 1.77 711N 

81 22 727 771130,16 Oa. N. 
26 24 0111.7 177 

T1L 777. 11.3.1 L78 

777 777. 771. 
LOY 4777 Goo 

PD: Kevin Metheny 
MD: Marcie Guckfan 

.77 707 47077 
7777. 0.7 0767 

.. 
.w.i. . =1403711=1. Nt 

1 L.790.777 1. Oar 2744 

14/7110. WIN 
0 711 71. 79 711.1777 Loos 

71 SIN 7 A 207 71.7174104 
3 71 717 717717 134.1 77. 

74 7 01.7 7777 No 11167 
77 7 1101307714 7 AD 

7 7 AY 72 

. Dag 717171017767. 

NNW 171.177.40 

37 1.4 20713 1.717/747 .6E4 

13 141772 14001714117. 1.77.3 
24 0 724777.1 2407 7 It 
77 77 

37 7 

r>: 

77 22 

grey 21112000,70676 1776 
OYU naNle Ian P. 

lt 
73 NOD 2131011.177 C71 

37 A id. CIE 1071717447.4 
33 OVID 002317.76 To 77 1114.3 

KKB 
Houston 

PD: John Lander 
Asst. PD: Ron Parker 

717 .4 77 

707717 Pre. 171 770 1713/6177 Nt 

ILY I22 014124. ley 

0772.o. 767. 

r 22 P.. 37171111.01076747 

73 23 71 7771.7 7 
77 23 37.17/71. Copta. DP 14.7 7113 

27 27 7027 7171. CLIO77 7 33 0.07 L1301117/7477 207 
22 St 617 7711 Oat 

MOO k77 

CODI 170 

PD: Jim Morrison 
MD: Jeff McCartney 

32 I 

73 77 

13 7 
32 al 

A 20 
34 79 

16 31 

L11371. 70341777 0. 1117 C 143071 14202731.707.1 

1.7111 70.7 07 Yot 

777477 7 79 

17 131077.1 Get In 0071777717 14 7 07 .170. 706112707 
1 77 

TOWE 

12.71.47 C1417 art. 11.101376,14 177 27 

POL 7321170 C. 2611 We 7 7717 137 

WIC 177077. P.17 

.441114 77277 
7714017 7/17/77 On. 331 Ts 

7074111 119 07 Yor /77 7777 It 

11(40 

PD: Chris Bailey 
MID: Mary Ann Rayment 

.17 11.1A11 Soo Out 

Tier 717 CLUO/1177 

A NAM 77777 

ss 71 24. 72 7731 

O 71 271 1701 

17 7 12717177 79.1 

WNVZ 
Norfolk 

New Orleans 

"IirRNOó 
PD: Mike Costello 

17114.7 69 w 

nM o 
Ca. AI 

4 
91711 1070270 

1 77.17 777717 It 7 71011117777. In Yow 7104 

17 1 717 
IS 1 717177 19 

1 2074 .001717 
27 1 727 7117 777 Of 

11 I POW 61171. .1.07 

73 11077 7771 7.7 P.m 7. 
311 7.1/6/1177647 07 V. 

32 7 707013 .11 S. Nor 77 
31 27 7131.77/71 C.7 WI. 11 

MOM 11717131 

7 731.173. C13017.841.1 Ou 
OS 717 7101.16777 

.n 7 311 7007 176732 0737 

4117.173711 73 77 
TIC 

0 
..u0.v a .,M 

..1yn..W 

Ops. Manage 
: Mason Dixon 

MD: Bobby Rich 

1412711 70177171771 ..... 7777. Pon 77746 

771. 77777 
OM .077 7107 27101771 Tea 

20 142017/77. 
la 4101.477177 Colgs 
21 V. 071000117 777 
23 31 0.1110110 fiso 
27 23 7117 717 417.7 7 
24 77 77 177 13104 
10 24 413170 1.1721 

79 MO C07079177 700 
a VI LOV01117747 lo 774 317 

11111474177417 07. ..... 
777 1711707 .7 It .7 

MIDWEST 

'v 
prof/difq Detroit 

PD: Gary Berkowitz 
Asst. PD: Michael Waite 

7107011 

R17 77 10214177 04 

317 717 4L10/77. 1271. 412703170701. 

411717779 Lego 77 7777 

N JO 0171377771 It 11 / 71 71/411 CM7.12.27724 2722 
24 27 011.1. 0.317. tang 

2 76 COO 777 

A IA 4281 717.7 724.1 

4774 7 34. 

cor 14.2.41 .ion vesos 

7. 

011102 Cincinnr 

Ops. Manager: Jim Fox 
MD: Dave Allen 

407142 711/177 
170101747 77 1.9011 

7171113.1310 077 147 To 

re:¡: ' 

17 
073741. 

17 1 L 172 7370717 r.N. .... 

12 7 P7131 C7777167 Of 287 
13 77 aen. 
21 7 71.1. 7174471.7 a SILLY 307211/17 lay 

37 32 Ben 

25 22 a.. 7741317 aa. 

KNTR 
0.3 st. cou ;s 

poWER 
MD: Mark Todd 
pps. Manager: Dave Robbins 

77 1 

7174.1.11 377. 

114 W 

7 1177.0 Loo 
Y. 777 

77 at A1177 02277/17674 Loos 

r 1. 7 
31 

o . Know 77717 
37 07 7017/011. 701139 

77 71 

15114077 Can Call Plo 

PD: Buddy Scott 
MD: Joe Bohannon 

Chicago 

TIM17 0007 .7.77 
n 771771. 0641 

MIAMI May 147.4777 I. To 

7613.7 72179177 1 TOsnt DO v. 17 7711 C.1.1 
071. 712.477117 

GOO 

77 y 7117 7174797 107 
29 21 217 716 
36 26 W CS 7 

77 MO 3077707 I 
7437 7777 pg. t 

7 37 73117 770147 I. Pe POOP 

p 7770077. 

Arimrs 01177170777 13117 

PD: Dave Anthony 
Asst. PD/MD: Don Michaels 

t.... 

917 7107Don 
77070017 11017.17 Ow It 
7777 10.130171.113 3h7 l 
107777 Lsl 
OPoll 7711.77 741 In 9737.707 It 11 749 
714 7111171431.177 11. 2. 

12 1 1711017070 Don, .777 
71 7.7 ta76107 
33 as c 

.: 
77 Nn Call 7 I 

33110711.7 Or ro 
30 36 7 rertiosoyals 

07171773. 1707 

Columous 
PD: Adam COOK 

'AD- Kevin Haines 

22171 ....... 
MAY LEW* I Y14, .' 71717777 

p a. 

71.27 07722 IS 774 

22 300 771 

17 70 13101 MCI. C71777 

33 m37 77777 
. n .. , 

ô.'y. 
.. 

77 7 

127 .17P 117 or. 71711 

T' Milwaukee 

PD: Tim Fox 
MD: Denise Lauren 

emir. 
1.70 

Mar arm 1171377. 77 MON 
P11117 na 

.0. rtW '.. 

NOTL 77077 A NA 17.7779 1107 In 
33 1 77 77013067 707 7 

71 7011777.9173 

77 7* 1117 0722767 a 77 ma. 0477171.. 7y7 2142 
30 T 701 7077 On 2. 76.7 

ADDS 7 

wczY Detroit 
PD: Brian Patnck 
MD: Kathy Means 

L12717 171777 OP 16 
7 24.2226406672y. 

JO RIC701 7007007. 74. 
4 C01 LOPS. 

,u,.K`IVK 
THE NUMBER 1 HIT MUSIC STATION 

MD: Kim Pool t. Louis 

se I Lassos. /sass. ta sas. 4... 
24 as 004 40.110.0.7114. 

27 r Toro. nor a as offer 

212 LA711111/171407 7. 7.1 

411.27 1141./17.7 143. 

777 717011177 11 
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i CHR PARALLEL ONE PLAYLISTS 

Minneapolis 
PD/MD Gregg Swedberg 

7776 701760.677 177747 77. 7.7777 

727 17110100717. Tb 

25 1 7711127101 0172/177 77 It re 
7 1 277. 760211 
27 10 PALL 771111.7 7. 271 17 AI 
27 7 001 77177. 

10 26 7771102 14277/17.14 Mild 717. 

te TO 77671017/177 
7 11 7717 L707777. 

73 007 7712 fl 74.7 1777 
D 771. 

E4 KBEQ 
THE .1 MR MUSK STATION 

PD: Steve Perun Kansas City 
MD: Karen Barber 

L1077 7012/17.71.7 On F. 7 

11174 701.01 7101 
1 1 LIT 7171.11 7771 071 

.1.76 17170767/17.7 

470171110 21717.77 b 

171.7171 CA101117/17 707 17 
70 7777 

22 7 7147 SOCIAL 2.7777 
0 72 TINA 1101071 77. 

DON 77 

Luna., 1171707 10 T. 117, 

VI LI 
,4M 891 

Chicago 

Ops. Manager: John Gehron 
Asst. PD%MD: Chuck Crane 

70701 60.10777 170 An 

L107 7171327 e 

MIMI O. 7177/1477 77 I. 

20 71.111717 777 7. 
127076.1.70 77 

. 76 011.717771. 

FA 110777. F727 PM 127 

12 7 7.677717 7. Law. 

71 71 11 77 

Cleveland 

wmms 
000.79 ß© 

Ops. Manager. Kid Leo 

"a M c" 
, , yp.v 

F711-042 714.207/770 It VO 

16 7177 .172101 777 7 

771 6.17 
711. 01771 777 

71 .1170.17001177/767 7.17 
1.4 27 7.7770117.7 

=7.777..1777011.7 rag e. 

37 T 7731 1071017/10 V.7 272 
76 if ILL7 027007.76 

77 30 110 77717617 Of 7 
27 7 OLT 70170217 7177. 

3, 6170770121061/777 

7 02.201.77. 7177. 

MT OF MIN 
ALVIN 77 

Chicago 

ranPD Jan Jeffries 
III IL MD: Brian Kelly 

L101116 11121.11/07762 On 

1777174.7 07. 7607 
16 0.1.1 11170 140.71/777 

12 71161.47 771 

77217 

10 71.171 72061771. 
22 775 111017/17. 

I; TIMA 07071. .610 

So 775 71/77777 
11 20 n100.26 121101660/77.2 Fr. 

74 27 74271077474.. 77.7 

30 TO 770171011 77. 711 7 

2.7 7 71111' 77110701077 

26 36 70 WE. 
25 37 62007 77 OP 770. 

WEST 

ormr5 FM Seattle 
K P L Z 

PD: Casey Keating 
MD: Mark Allan 

7 117011701 

7.1 A 770 
776 NALL/777 

747 217717.70 7.4. 

7 MU 727717.7 Of MO 

x 25 22 576.22/17. 77 AA 

27 7 17470 770171 
70 77 A27 OF 140172 

77 33 ROD 127.71/77. 

148/R &R FRIDAY, SEPTEMBER 12, 1986 

IMJi/ 97.5FM 
PD: Dave Van Stone San Jose 
MD: Robin Silva 

SCAT Ang YAM 
27111.71 60702/07. 74 
771 MAO 11741 /770 07 7 
7.0076 .1004.17/7401 

1. I WM MAL/77717 
1 01007777 Of NM 7 

2 7 77777 .7.7177 7277. 7177 '77 
1. 20 P. 111711701/777 771 
,71 at 717 711777.77 1.76. 

27 VAN 1421771/674 717 In 

O 07110 

FIVE 11717/C7. 177 7.4707 77, 71 01 
217707.1 07. V. 
PET MO 7777/177 277 717 

60001771777 177 7 
177167 77014/7 Fa. Ss 
714101 701.12/177 

PD. Ric Hansen 
MD: Sandy Louie 

Seattle 

71121 C1177.77 
770177011 711747/. 

70121 77177/17 On Ilb 

76242177771.2 7 Il 771 
0777 71,0777 7 1170. 

170100/777 It 7 

27 77 7176 727070777 
7 25 OM 71.17 7 76 701762/770 

707 7 
37 STACEY Arne 777 
7 7012 7. 

41106 CE172777. TA. I Fall 

KZZP104.7Fra Phoenix 
THE NUMBER I HIS MUSIC STRTNM 

Guy Zapoleon 
MD: Steve Goddard 

14171 M. 1.141/777 07 I. 

11211762/77 67* 
NV O. Of 117 

07 Or 

1 141717. 717127677/777 

20 1 0012710.777. It All 77 
1 117V 0771617.76 77. 

IS 1 77 1.17/1111 C77 07 7 77 077 71777.t 11. 

2 4 22 L040111777.0, In 7.7 217 

3 0 27 TM 2214.262 
2.1 27, JETS 077 

ADM 
7170 7207/.0.47 
707TA 7777.7.7 

717 717710.7.071 7777 

0111707 7.2111/1 Pl. IA 

PD: Jon Barry " KMJK 
MD: Steve Naganuma Portland 

771 MALL/1701.0. 

S T721 4777 27777 
MAO 1107.71 MCA/7. 07 

7C726 770177.07/777. 

25 CAM 1.77777 

. 27 7017170.7 Pl 
D 27 27.7 1447. 

A AST C 701112 

07102 001070 7617 

00 272,107/7 wart. 

i 

MOT HITS! 
VP Operations: Dave Parks 
MD. Mike Preston San Diego 

17 1 

70 411,27 464 1667 

L ISA 1.11711 C100 
1417.1171 771101167/1177 7 703 MO 

711.17 02.707 7.7 

C71717711:7 Of 77 

A al DOOM 127.17211/1 Da.. 7700 T. 

7 70 001 7111007 
7 72 OEM 417177111. Z. 727 
aa 71111111C0070.27144 

1771 LIAM/Mu. 72.0771 1407 It 
Kt OOP 1121711/77 C 077 
21 20,6777 Flo 
7117. 1041/071.7 

Ktm3E93Fm 
MD: Wendy Christopher 

Seattle 

A. 77.77 110 

1 7677 00207/177 7062 

1 71327116 77006111.7.77 ..... 
7 I TN 72721717770.7 

24 7 710 1717/71771 1.7 

13 22 MIMI TWO 7701.. 
27 7 SIL67.7067 7777 Of 
7 72 77 611717/7. C11 PM Al 
7 1.0410117/776. In 77 217 7 27 70737 77171. t Man 7 

i 
Sacramento »' iJ 
Ops. Manager/PD: Rick Gillette 

Asst. PD: Chris Collins 

071110117 L011.77777 An Ls 
20171177/2.6 771 

7.11000411 774 07 

OR AN 7017 -011177/71.77n 
O 727 71111177 

MA. 777 Of .0477 
P1 1777 700701107/1177 ..... 

22 22 NIP 003 

26 24 P111.1 70147.7 07 7 Ti 

7 17 L7771777. 

71E27 2.777 Fa. Se 06.4 
PAM 7711710.7 <7 711 W 

701707 0051711/1 77. M. 7 T. 
YAM 4701 717 1. 

PD: Steve Rivers 
MD: Keith Naftaly 

San Francisco 

61.777 1.110107 Me T. 17 
717 72701767 I 770 01 
6117 1.171/1111 7771 Out 
717122 17721,11702 

117 770 Of 7 
1077 LOO17 117777 17.7 

2711 7712. no 77 7711 
ANT OF 1417117767.777 

ri 7 MINT 7007/14.7. 
31 7071.62/06 
73 7 MIT 0.1126/In 767 706 

71 711170777 7170 

10 35 LIC6 7712/7 ea la. 

7.7 17 
707011 170.2772 

Denver 
Ops. Director: 
Doug Erickson 
MD: Dee Ann 

N AMES 71 747 
771 Of 

22 aa miLL. 022777. 270 
13 22 771 ECICIAL C1.7172.7 
27 24 VIA 1411674/77. 717 

74 27 E 
TOTO7 11 So 067 706 

37 77207/77 Can't 140IF It 
001 10012 Mt 10 177 5.07777 

C0727 772. 7 AP 777 7.7 

mOW27100 1117277t 77 . 7. 

. 1071 0070 1110117.7 07 

Los Angeles 

QKIISFM 
VP/Programming: Gerry DeFrance 
Music Dept: Mike Schaefer, 
Gene Sandboom 

2177077 172 

1. 17 1.107/71. 177 

7 I 11167 02.247. 

16 1 MD 7110777.7 OP Ns 
01120107 1010.71/11177 gm 
0776 1.66/70.17 

7 1 07 74704 

31 02411. 7701/797 1.76, 

27 70 72017 767.171/1 0177.12. TO 7 

O 004 01171711/076 0.701 

0 71 M O 00.1277 TOOT 711 

177 077137.07.7 .1717 
770711 70 017 77 

71.1 67701.0/14.7n L71. 71000E7 PI. 117 7.6. 
LEVEL 42 7 

KRXY Denver 

PD: Mark Bolke 
MD: Todd Cavanah 

LIONEL 0171777.107 '71. C 

T IPMT ACIAL 2677747 
111710 0 PIC /7117 1716 
7177 .1277 10.71. Of 
.1071 TAD 7041/1477 Dot I. 
711.4.121 717 

20 MM. 1771.714/1 7 
.22 APIA777 

007 52012 .13127/77 17 M.. 

K I M N Denver 

Ops. Manager: Bob Call 

MD: Randy Jay 

77726 7777.77.77 177 7. 
71.7.2 7717 

P eal 0777.7 Con Call IA AI 
077L 171.6/17777. 
11012 17717 

111717 07.777 tona 

20 111717 111711.670 

7 1.27077117/747.. 77 77 
23 16071717117 1117 

71 1.76. 7.1277 
74 SS 7.11 771.7 10777 Of 
IS 7 7001771774 17.7 

70 7 001 
70 76 MOOT 17177/1 AgOn 
27 IATTI 1.71/7/06 

0 VS 7117 77721077. 107 CI 

/0170 77E7 0.7 04 777 

.0 711172/0.71 lave 

FM KKRZ 

Ops. Manager: Gary Bryan 
MD: Sean Lynch Portland 

17717/7772 677. 

C701 1.772 

77 22 7 .20.51717 7.0107.7077 17 Of 

33 7 0717 7777.7 674 

36 7 7,64.76 

St 00727 177271 77 1 Ploa. 11. 

4015 30 30 0 

( D PD Torn Chase 

MD: Jeff Hunter 

1420110/57 670 
727' LOOM 117/1276 110 Tom 

11071 77100 7177/1744 07 0 11 

71, 777 

1 IMAM 766/17771. 
o 77.6 

7 so 07 77707 767,67 
e 444 

as 76 1114 077 
7 27 7. 001011 Malo 
37. 7 CADI 7177/77 C7.7 

70 7777/77 Can. 12111 It 
21 AMIT 70717.7 6066 

7 22 MOM .1026/1 7.177 Of 

07 31 

J7717 7.17.02177.07 
754 LISA/All C77. 17 

<< L7e2', "1: 



MOST ADDED 

Corey Nan 

mi Tuesday 
H uman League 
Peter Cetera 
Macn BOYu 

D ad Lee Roth 

Rk OCESek 

EAS BREAKOUTS 

Bruce Hornsby 
Device 

Jermaine Stewart 
K.T.P. 

David a David 

CHR ADDS & HOTS 
r 

MOST ADOEO SOUTH 
Human League 
Corey Hart 
Bruce Hornsby 
Peter Cetera w Amy Grant 
Ric Ocasek 

BREAKOUTS 

Beach Boys 

David Lee Roth 

Cameo 

Madonna 

Jermalne'lewan 
Midnigm Star 

- EAST 

PARALLEL TWO 
WFLYIAbeny, NY 
INrrWO'BrMn 

STACEY 0 
STEWART 

LISA LISA 
ART OF NOISE 

B UEY 
Hottest: 

LEWIS a THE 4 -2 
GENESIS 8 -6 

HALL 9 
GLASS 10 
LOVERBOYGIN -14 

01001AWnmwn PA 

B ryan Geronimo 

BELINDA CARLISLE 
OUTFIELD 
COREY NEST 

HUMAN 
ro 1°pI 

ROTH DAVID LEE MO 
BRUCE IORNSBY 
DAVID a DAVID 

DEVICE 

ANDERSON & 4-2 
GLASS TIGER 

LORSNG 

JANET JACKSON 9-7 
STACEY 0 14-9 
BON Joy! 31-25 

2lNBwtm,MA 
NeboNDOlSin. 

LISA LISA 
EDDIE MONEY 
Toro 

SI ' SIMPLY RED I1-8 
GLASS TIGER 11 -9 
DON JOHNSON 21 -13 
TINA TURNER 20 -14 
PAUL SIMON 17-17 

WVBWChMeeon, WV 
SpeaceHempon 

none 

D 1-1 
BERLIV 4-4 

HUCY LEWIS L THE 7-7 
ANDERSON B-8 
RUN U.S.C. 10-10 

K100EHe. PA 
B N Slamon 

HUEY LEWIS I. THE 
STEVE WINMOOO 

BRUCE RNSBY 
COREY HART 
DEVICE 
DAVID LEE ROTH 

'ONEYMOON SUITE 3 -1 
LIONEL PICNIC 4 -2 

NOISE ART OF 
E 12 -7 

TRIUMPEWIS 

THE 
17-Il 

WERLE.eM, NH 
Fekoreb.dy 

H UMAN LEAGUE 
COREY HART 

BEA CH BOYS 

" DuROTH 

ALVIN LEE 

HUE? LEWIS THE 3 -1 
DARYL HALL 7 -2 
GLASS TIGER 9 -5 

D.M.C. RUN 10 -6 
GENESIS I3-8 

WNNK/Ha5Melema PA 
Bruce Bord 

EURYTIMICS 
22 TOP 
APT OF NOISE 
NEM EDITION 
J ERMAINE STEWART 

OUTFIELD 
Hottest: 

LEWIS 
JANET -I ACES. 7-1 
HUEY 
ROBERT T 

4-2 
R 22 -19 

DARYL HALS 28 -20 
GLASS TIGER D -22 

WTIONertrotd. CT 

WelkWSt 

CHICAGO 
Hottest 
ANDERSON I -1 

LISA LISA L 1-5'DO 
STACEY O I 

JOHNSON DON 15 
CleNDILOUP 211-21 

WAMXiNmdrgtnn. WV 

RodstWCexns 
RIC OCASEK 
PETER GABRIEL 
O UTPI aD 
COREY HART 
BEATLES 

DARYL HALL 2 -2 
GENESIS 5 -3 
HONEYMOON SUITE 9-5 
LOSBRWY 8 -7 
VAN HALLE 10 -8 

WKEDHuntMBton. WV 
MNetaw.m 
ÖLASS TIGER 

VANDROSS 

N GUTHRIE 
BET PALMER 

FIVE STAR 

LIONEL SIclle 2 -1 

MIAMI MACHT 4 -2 
DARYL HALL 7 -5 
NEW EDITION 16 -6 
LISA LISA 17 -10 

WLAML.nesM. PA 
Merino/Miles 

PETER CETERA 

OC 

LIONEL R E 1 -1 

WSPKIPoughkeep NI. NY 
Dayton/Wed 

DITHER VANDROSS 
RIC OCAS. 
COREY HART 
PETER CETERA 
BEACH BOYS 
BRUCE HORNSBY 
ROD STEWART 

BERLIN 3-2 
LIONEL RICH, 7-4 
ANITA BAKER 14-8 
STACEY O 21 -17 

RI-1041Prwdence. RI 

Jonathan Man 
MONEY EDDIE Idp) 

COREY HART 
TIL TUESDAY 
OUTFIELD 
ICl/MAINE STEW.T 
BEACH Boys 
K.T.P. 

HO 
P. (dpl 

LIONEL PICNIC 1-1 
GENESIS 15-9 

TURNER A 21-14 

CYN DLAUFGA2l1-26 

MPXYIROchsts. NY 
Tom Mitchell 

PETER CETER A 
COREY HART 
P ott.., 
HONEYMOON SUITE 3 -1 
GLASS TIGER 4 -2 
GENESIS 5 -3 
BERLIN 6-5 
DARYL HALL 9-8 

OBLROChster. NY 

Stevens Mesner 

COREY HART 
HUMAN LEAGUE 

Hottest 
LIONEL RICHIE a 

NUEY LEVIS a T HE 8-2 
BEATLES 12 -7 
ANDERSON 4 WRING 10 
STACEY 0 12-11 

WGFMISChHMESdy, NY 
TPA. Print 

KITA RAKER (dp) 

MANS SISTERS 
T IL TUESDAY 
COREY HART 

ERAINE STEWART 
ART oF BOISE (dp/ 

LEWIS a THE 4 -I 
ANDERSON a WRING 8 -1 
DARYL HALL 7-4 
RUN D 6-5 
GENESIS 10 -E 

9301Synws, NY 
IairNDunas 

ANITA BAKER 
P UTEE 

VI 
LUISJC ESA) 

CORE/ HAR, 
RIC UCASES 

TUESDAY 
P 

TU 
ET SHOP BOYS 

HUMAN LEAGUE 
A LISA (dp) 

LIONEL PICKLE -1 

LEWIS HUEY A THE 4 -2 
DARYL HALL 7 -4 

ANDERSON A LORING 10 -7 
GENESIS 20 -12 

W PSTTrnnwn NJ 
TmloRICUnninghem 

PETER CETERA 
BRUCE 

(CRNSS? BR 

T IL TUESDAY 

MUET LEWIS 
4 

THE 3 -1 
MASS 10 -7 
GENESIS 6 -11 
IOVERROT 21 -15 
DON JOHNSON 21 -19 

WRCKIUORL NY 
Jim Reta 

COREY HAAT 
T IL TUESDAY 

BELINDA CARLISLE 
JERNAINE STEWART 
REACH S inn) 
DAVID LEE ROTH lap) 
Hottest 

HUEY LEWIS L THE 4-1 

DARYL HALL 11-9 
LISA LISA 

510 DONJOHmSON25-17 

BIO&WSNngton. DC 
KfINNDempsY 

NC 
ART OP NOISE (dpI 
COREY HART 
Hottest . 
STEVE W 

N LEWIS 4 -2 
BEATLES 7 -5 
RIJN 

" ` 
10 -] 

STACH 0I5 -9 

WKR2AVKks.Berm PA 
Jk I Rising 

MIDNIGHT STEP 

onts TIE TDESDAY 
BRUCE 

R" 
HO SBY 

BRICELIN 
COREY HART 
BEACH BOYS 
NU S11002 
DAVID LEE ROTH 
DAVID a DAVID 

ART OF NOISE 

ETGLASS TIGER 8-6 
N LEWIS L THE 11 -19 

0108/Yonk PA 
FaMeeey/Crxkett 

EURYTXUICS 
CYNDI 
ANITA RAKER 

BRIC 
STAR 

KLIN 
Hottest 
BERLIN 1-1 
HUEY 

GLASS TIGER 
THE 10-3 

R I10 
MET JACKSON 

TINA TURNI ]4-2211 

PARALLEL 
THREE 
WFBGAhoent PA 
Stave Korey 

CHICAGO 
COREY HART 
BEACH BOYS 
XMAS LEAGUE 

PNA EASTON 
Hottot: 
HUEY LEWIS a THE 2 -1 

ARYL NALL 
/ BILLY OCEAN I0 -5 

GENESIS 
JAILED JACKSON 16 -11 

WGUYIB.n9or. ME 

SteeelMenNN 

BEACH BOYS 
COREY HART 
ANITA BAKER 
DEVICE 
DAVID L DAVID 
BRUCE HORNSBY 
DON 
TALKING HEADS (dp] 

THE 3 -1 
REGINAE5-3 
STACEY 0 23 -21 Oó 37 -30 
BON J I 39 -31 

WZOMBagB, ME 

Tony Pere. 
DLEER- 

BEACH BOYS 
BRUCE. (CROSBY 

HUEY LEVIS L THE -2 
ANDERSON WRING -3 
DARYL HALL 9-6 

CYNDI LAUPER 19_L6 
TINA num. 20 -17 

WIGYIRetn, ME 
Merk Edw.rda 

LISA LISA 
LUIS CARDENAS 
RON .1 

CAMEO 
COREY HART 
PETER CETERA 

HUEY CENnS 
T" 

E ] 4 

O 15 -] 
GENESIS ESIS 22-la 
DON JOHNSON 23 -15 
TINA TURNER 3O -17 

1173C1RISackey, WV 
Sp.ncerlKMy 

BEATLES 

COREY HART 
PETER 
LISA IA 

A CETERA 

6U1Te 

ANDERSON LORING 1-1 
LIONEL RICHIE 2-2 
SAHEL 
ANE, 

HALL 
14-9 

BEATLES AD 70 

96XXweBIinOOn, VT 
SpacklY.sna 

BELINDA 
REACH BOYS 
DAVID SAVIO 
DEVICE 

COREY HART 
T OUTFI 

RIC .ASEK 
Hot 

NeLEMIS a THE 1-2 
LOVERBOY R-3 
BILLY ceAN 9-6 
GENESIS 4-] 
J . .JACKSON IS-9 

W1KlTChamMnbur9. PA 
MetNHlweAleundM 
COREY 
LISA rd 66 lip/ 

BON JOVI Idp) 
IMAN LEAGUE 
ONEYMOON SUITE 

emit CETERA 
EDDIE MONEY 
PETER GABRIEL 

STACEY 0 20-8 

R 

I9-13 
GLASS TIGER 23_15 
DON ,IONNSON 25-18 

WZYOIFreda4k. MD 
KwnoeMHAmwteq 

UlI LEAGUE 

LISA LISA 
PETER 
noN ov Iáo) 

icrown RICHIE 
HUEY U. 

1-1 

THE 5-2 
6-3 

21-11 
NN JOHNSON 24-16 

OKlO9mMs. NY 
NevNeWINMe 

ROBTERT PALM 
LEWIS I THE 

BROCE 
COREY HABT SN 
STEVE WINCED 
DEVICE 
DAVIS LEE BOTH 

LIMITED WARRANTY 3 -1 
LIONEL RICH, y 5-9 

95XI1)PaRYeHbur0. WV 
Peul DMMY. 

e HUEY LEWIS 
BRUCE 
GIUFFRIA 

N 

COREY HART 
DEVICE 
Hottest: 
LIONEL 
WHITNEY HOUSTON 

- 
l 2 

LOVERBOY 12 -5 
GENESIS 11-6 

] GEN HALLE l 

9 WGAMPBtend,ME 
Todd Martin 

LISA LISA 
TIL TUESDAY 
PETER CROA 

COREY HART 
DAVID LEE ROTH (dpI 
DEVICE (dp) 
Net teat, 
BUEY LEWIS a THE 4 -3 
JANET JACKSON ] -S 
OLAS TIGER 8-6 

TURNER TINA 25 -14 

WOMPWAwlin9. WV 
FBStMISMeeen 

COREY HART 

DEVICE 
42 

BRUCE 
TPICMPHOMSBY 

GENESIS 

TIE TUESDAY 

IS-B 
STACEY 0 17-10 
JANET 0-14 
DON 

JACKSON 
25?1 B 

CYNDI UDPER 21-22 

WFXXIWilliermpon, PA 
MinNNSbenon 

DEVICE 
HUMAN LEAGUE 
COREY HART 
DAVID LEE ROTH 
BRUCE HORNSBY 
TIE TUESDAY 
Hot 
HUEYeLEWIS 1 1 

TIGER 8 -4E 
DARYL HALL 10 -5 
DON 
BILLY JOEL 19 - 4 15 

SOUTH 

PARALLEL TWO 

WBBOIAUgosn, GA 
Bruce Steven. 
CHICAGO 
RIC 

TRIUMPH 
C/W130 10.1 
COREY HART 
BRUCE HORNSBY 
BEACH BOYS 

BANDERSON WRING 2 -1 
UEY LEWIS I. THE 5 -2 
IONEL RICHIE 6 -3 

I1 -11 
LOVERSOY 17_12 

KHFUAumin. TX 
Berry Kaye 

ANITA BAKER 
TRIUMPH (dp) 
EDDIE 

MAN LEAGUE 
COREY HART 
BRUCE HORNSBY 
Hottest: 
ERLINI 

LIONEL PICNIC 3 -2 
ANDERSON LORING 5 -4 
DARYL 

1 

HALL 14 -9 
GE I -Il 
WFMFIBaton Roupe, LA 
RiceAhWen 

none 

ANDERSON a LORING 1-1 
BERLIN 4 -1 

EATLCN"1a-A9rxe 
e-6 

WGGLBaton Rouge. LA 
Micheel Adens 

ROBERT PALMER 
Hottest; 
HUEY LEWIS A THE 2 -I 
BERLIN I -2 
VAN 

EN 
5 -3 

GGBEATLES 10-8 
ENESIS 14 -9 

K2211IBeewront TX 
SMMJaekeah 

ROD STEWART 

LIONEL PICNIC l -I 
ANANARMBA 4 -2 

HMI LEWIS A THE 13 -9 
STACEY 0 I5 -I l 

REGINA 18 -12 

WAPVSkmMg1l.m, AL 
McCarNVIWOOd 

PETER 
PETER GABRIEL 
TOTO 
Hottest 
LIONEL RICHIE -1 
HUN LEWIS E 5 -2 
ANDERSONa RING 6 -5 
REGINA 1 

DARYL NALL 13-9 

WKOBICIwrWdn. SC 
G.ImalRuasa 

DEVICE 
ANITA RAKER dp1 

6BY 
Hottest, 

LO 
R ANDERSON A WRING 3 -2 

VERROY 7 -3 
MN JACKSON 11 -6 

KENNY eúO INS 17 -13 
VAN 1 22 -16 

WSSBCHeOson. SC 
PleMpwAN.n 

MADONNA 
JACIER 

CAMEO 
COREY ZIMT 

DI lOp) 
BRUCE (DROSSY (dp) 

PETERCETERA 

Hot teat: 
HUEY LEWIS THE 3 -1 

LORING 4 RIG 4 -2 
JANET JACKSON 12 -6 
STACEY B0 116 -'0 
DON JOHNSON -l2 
WBCYICNabM, NC 
Jack Daniel 

none 
Hottest: 
HIONEL PICNIC 1-1 
UEY LEWIS a THE 4 -2 

ALIMI SOUND MACHT 6 -3 
DON JOHNSON 14-10 
HONEYMOON SUITE -14 

WNOKrColumbi., SC 

WNdhaNLeCombe 

none 

ANDERSON e WRING 2 -2 
JANET JACKSON CKSON 8-8 
GENESIS 
DON JOHNSON 30 -30 
LISA LISA 33 -33 

G1116/DurBemR.leiOA, NC 

EdwerdaWMPM 

P,ER CETERA 
JOURNEY 
Box Jovi (dp) 
ROD STEWART 
HUMAN LEARIC GUE 

EDDIE MONEY 

BERLIN 
a LOPING 1-I 

NEC p 4-1 
HUEY -a 
DARYL HALL 8-6 

KAMLEI Peso, TX 

MsaWen. 
TINA TURNER 
MIDNIGHT STAR 
PETER CETI 

P NOISE Idp) 
Hottest, 
LISA LISA 6 -4 
NEW EDITION 9 -1 
CYNDI /PER 15 -11 
HUEY BIS a T HE 21 -17 
GENESIS D -28 

KERBEI Peso. TX 
N.twy)Simon 

DON JOHNSON 
PETER CETERA 

RICMIE (dp) 

MIAMI D MACHI 2 -1 

tNDESONS WRING 3 -2 
BANANARAMA 5 -3 

RICHIE LIONEL 5 
NEW EDITION ] 6 

WKSxOnsneborn NC 
J.ck.tlNDenvM 

LISA !ASA 
MADONNA 
HUMAN 
COREY HART 

IE 

FABULOUS THUNDERS 
BEACH BOYS tact 
Nott.et, 

a LOPING 3-1 
N LEWIS a 6-2 

APN1A 5-4 
RUN D.M.C. 13-6 
MIAMI BOUND ACNI 11-8 

WANSIGreaWle. SC 
Tommy Smith 

PAUL SIMON 
LEVEL 42 
ANITA RAKER 
LISA LISA 
PETER CETERA 
ALPHAVILLE 
BRUCE HORNSBY 
Hottet: 
LIONEL RICHIE 2 -1 
HUEY UEYL THE 7-3 

HALL 10-4 
JANET .JACKSON 16 -10 

WCKMGrepvHN, SC 

WINaNNOnm 

NM EDITION 
MADONNA 
TO, 
Hottest: 
HUN LEWIS A THE 6 -3 

HALL DARYL 
STACEY 0 19-H 11 

ROBERT PALMER l 3l 21 

9RYX)J.Ekson. MS 
Abell/Crew. 

JcURNEr 

LI`ONELPICRIC l 

THE 4 -2 
BERLIN 3-3 
STEVE WINHWD 1 -5 
TINA TURNER 17 -12 

WAPEJJeckeenvIXe, FL 

Kandy Mulch 

GENESIS 
CANEO 

LEAGUE 
H ottest: 
LISA A 2-1 

WOKNKnoaville. TN 
HerpenBeech 

DAVID LEE H Ip) 
LISA. LISA 
BRUCE 
COREY 

HORNSBY 

JERNAINE STEWART 

HE 6 -1 HUEY 
EGIN 

LEWIS 
a 

LOVERBOY 
TOP 13-4 

5 

ANDERSON LOPING 11 -6 

WFMVLPalrgton, KY 
FodJaWe 

MIDNIGHT ST. 
LISA LISA 
HUMAN LEAGUE 
Hottest 
ANDERSON L WRING 1-1 
BERLIN 1-3 
REGINA 
RUN 9-] 

WLRSILOUISVifl.. KV 
KniglELyon. 

JERMAINE STEWART 
L TUESDAY 

COREY HART 
MIDNIGHT STAR 
Hottest, 
HUEY LEVIS a THE 4 -1 
RUN D.M.C. 7 - 
DARYL HALL 6 -5 
STACEY O 9 -6 
LISA LISA 15 -10 

WDJX/LdhvR., KY 
ktnnwIMayM 

SIMPLY RED 
GLASS TIGER 
RIC CCASEK 
BON JOV1 
DAVID LEE ROTH 

DON JOHNSON 9 
BILLY 
LOVERBOY 

JOEL -11 
18-15 

TURNER TINA I8 
PAUL SIMON 28-22 

FMIOMMemphis, TN 
John/Conley 

COREY HART 
HUMAN LEAGUE 
SIMPLY RED 

DARYL HALL 7 -5 
GLASS TIGER 13 -I1 
DOUBLE 16 -13 

26 -19 
JOURNEY 27 -20 

9SX .'Miami. FL 

TannrCessidy 

LORYTHMICS 

Y"ARTINEZ 
VOICE 
Hottest: 
MIMI MACHI 1 -1 
EROTIC EXOTIC 2 -2 
LISA 4 -3 

LIME 6-A 4 

NOI EDITION 7 -5 

WABB/MobW, AL 
Fn.NS.wyN 

MADONNA 
M I. PAGUE 

LISA LISA 
JOURNEY 

MIAMI SOUND PACHI 6 -5 
DAPYL HALL 11 -6 
STACEY 0 15-13 
BILLY N 21 -15 
GENESIS 19-16 

WMNVIMontgom.ry, AL 
BrowniCOINn. 

22 TOP 

HUMAN ILA 
PETER CETERA 
PETER GABRIEL 
Hottest 

a TEE 6 -1 

GLASS TIGER 12 -9 
REGINA A 

JANET JACKSON 27-16 

KBFMIMEAIIen-BrownsvHl. TX 
CmzJMont.ps 

BOYS 
ART OP NOISE 

EDDIE 
SHOP 

DOUBLE 
COREY HART 
CAMEO 

MAN LEAGUE 
BEACH BOYS 
FABULOUS THUNDERS 

I.Hottest 

I 

Hurt LEWIS THE 3 -1 
BILLY 

1 -9 
GENESIS 13-11 
JANETT JACKSON 14 -12 

K)I101INeshvHH, TN 
CooluH.rds 

TOTO 
JOURNEY 
ROBERT PA1NER 

Nun 
N 

3-1 
DON 

LEWIS 

LISA 11-1 
CrNU1L 1-12 
EUPYTIMICSCI3!17 

YtOTINMhvLIH. TN 
St.JOhNPeaEe 

ROBERT PALIER 

COREY 
JOURNEY 

1Iot 
NERICH`, 

2-I N HU LEWIS THE 6 -3 

DARYL HAIL Il -9 
TINA TURNER 25 -21 

BJlOSIOdendo. FL 

TABn.Wwght 
NENS EDITION 

NLm LEAGUE 
PETER CETERA 
Hottest: 
LIONEL RICHIE i -1 

B4LR.legh. NC 
DMaro'Nunt« 

PETE!, C,ERA 
SIMPLY RED 
PETER GABRIEL 
TITO 
HUMAN LEAGUE 
MIDNIGHT 

M GINGRR 

TINCI6WIAL CLUB 1-1 
GENESIS 16-10 
JANET 
STACEY O 2E -IS 
DON JOMBSON 21-1B 

WRVO/Ricnmmd. VA 
LwvslPeyne 

NEW EDITION 

LUTHER Ss 

BERLINCOREY 

HART 

2-1 
MIAMI SOUND SACRI 12- 
REGINA -5 
BANANARMIA e 
BILLY OCEAN 11-7 

WXWRO.noke.VA 
BrowNO'Shs 

COREY HART 
HUMAN 
LUTHER 

LEAGUE 

ANDERSON I. G 3 -1 
DARYL . 

S-4IN 

VAN HALER 11 -8 
EUJACKSON 19 -14 

RYTNNICS 22 -15 

KTUXISIMeyeport LA 
Steel/Webe. 

L TUESDAY 

LUIS 
SBV BRUCE MCARDENAS 

C(CASEN 
JERAINE STEWART 
CAMEO (dp) 
BEACH BOYS (dpI 

RUSI 

HUEY a 

" 
D.M.C. 

5 1 

STACEY 
3 -2N[ 0] 

JANET ;JACKSON SON15 -IO 

WKZLAVinsHDS.Sm. NC 
Lyles/Joseph 

GWENRGUTHRIE 
MADONNA 

ANDEPSON a LORING 3 -1 
RUN C. 6 -1 
HUEY LEWIS THE 9-4 
DARYL . R -5 
DON JOHNSON 24 -14 

PARALLEL 
THREE 
KFMNIABIIend TX 
Dom TNN 

TIL VJESDAY 
ART OP NOISE 

ANITA B.. 
/IDLY L THE I-I 
GENESIS 4-2 
DON JOHNSON ] 
DARYL HALL 5 -11 
ANDERSON LOPING 19 -14 

KOIZIAmallo. TX 
Bron Klyst 

JOURNEY 
BELINDA CARLISLE 
HUMAN LEAGUE 

OUTFIELD 
DAVID LEE MYTH 
TIL TUESDAY 
COREY HART 
Hottest: 

SUITE I -1 

VM LSL 
HU, LEWIS THE 9 -1 

15 -4 
REG/ A 

RICHIE 

WKSRAaNevIHe. NC 
John Stevens 

MAN LEAGUE 
JESISAINE STEWART 
BELINDA CARLISLE 

NE HARTS MAI 
BEACH ROTS Idp) 
RIC N Idp) 

(dp) 

HUEY a 
RUN DLEWIS 13 

TLC 6 -1 

DARYL HALL I2 -8 
JANET JACKSON 22 If. 
TOT, 27 -22 

WJADIB*MbMO., GA 
INDOKEN 

COREY HART 
JERMAINE STEWART 
ORAN JUICE JONES 
JEFFREY OSBORNE 

Hottest: 
LIONEL RICHIE 3 -1 

N LEWIS A THE 4 -2 
ANDERSON WRING 5 -1 
REGINA 

5 RIM D.H.C. 12 -6 

WOIDIBiboL MS 
Bob Lime 
none 

NL HALL 
1 6 -6 GENESIS 

UCEM 17 -17 
JANET JACKSON 8 -2B 
DON JOSON 30 -30 

WCG01CeunDUS, GA KNOFMonme LA 
McCareDsles KmantervClery 

CAMEO 

`SNPS SHOP 

TIL TUESDAY 
R 

HUMAN LEAGUE 

RIC OCASENNINS 
TITO 
ART 

O 
NOISE 

FIVE P 

Hottet; 
IIUEYLEWIS a THE 8-1 
LIONEL RICHI. 1-2 
ANDERSON WRING 11-4 

TIGER GLASS 12 
JANET JACKSON -9 

KISRIFt SmML AR 
Rick Heys. 

ART OF NOISE 
TIE TUESDAY 
COREY 

Y LISA 
BRUCE HORNSBY 
BEATLES 

Hu, LEWIS a THE 6-1 
DARYL HALL 5-2 
ANDERSON A WRING 9-4 
TfNA TURNER R-6 
CYNDI LAUPER 19-11 

0104/Gaded.n. AL 
St.JOMVDav6 

PETER 
OUTFIELD 

ETERA 
COREY 

T 
WI 

RN Y 

.RUCEOE 

M 
(dplsB 

TR[BIPH Idp) 
JERMAINL STEWART lop) 

IfUEY LEWIS THE 6-1 
LOVERBOY'N-i 

EURYTHMICS Ix 
185-6 

ANITA RAKER 20-10 

WYKSIG.MwvIM. FL 

Jeri Bent. 

MAN LEAGUE 
PETER GABRIEL 
TIE TUESDAY 
COREY HART 
ANITA RAKER 
Hottest: 
HUEY LEVIS a 

T 
E 8 -3 

JANET JACKSON 12 -8 
STACEY 0 19 -I1 
DON JOHNSON 22-17 
GENES / S 24-18 

WZYPIHUnnvIIN. AL 

Chris Andrews 

none 
Hottest: 

ERLIN I-1 
ANDERSON a 8-8 
JAN, JACKSON 

RIRCIM 

DoS JOHNSON 27-21 

KSMa'Len.yene. LA 

Sepre..sl5mell 

LISA LISA 
RIC OCASEK 
8912E HORNSBY 
COREY HART 
HUMAN LEAGUE 
NU 
TRIUMPH 

SHOOK 
(dp) 

RUN -2 O.M.C. 
W THE 8 -6 

MICHAEL D 10 -7 
LOOM/BOY "`5-9K 
DISIBLE I2 -IO 

01011Menid4n, MS 
Dele Taybr 

EDDIE MONEY 
ASHFORD SIMPSON 
JEFFREY OSBORNE 
Hottet: 
LIONEL R CHIS 2 -1 

HU,Y LEWIS a THE 5 -2 

DOUBLE II s WRING 
6 -4 

DON JOHNSON 25-17 

KWESIOdessMdiend. T) 
Jim Scon 

PETER CETERA 1-1 
JERMAINE JACKSON 8-8 
LISA 

CMEO 24 

BEACH Bol, 
HUMAN LEAGUE 

LUTHER VANDROSE 

EWI5 THE 3 -1 
REGINA 9-5 

DARYL HALL 10 -6 
NOC 1 

BILLY OCEAN IS -I1 

WPFMIPenanta City, FL 

J.n Davb 

A BARER 
RIC OCASEK 

COREY 
HONEYMOON SUITE 

BONJOUIR (dp) 
EDDIE MONEY 

LIONEL 
HUEY 

e2 

DARYL HALL 
STACEY 0 9.] I0 

210215.v.nnNh, GA 

SBrmeNMEFaIen 

HUMAN LEAGUE 
BON JOVI 

1 -I RUN 
ON. "RI" G 

HUN LEWIS Le 
2 -2 
HE IO -6 

STACEY O 9 
BEATLES Ii -11 

E'8-4 

NG 12-9 

WOLFRaYNSS. FL 

Store Ocean 

ANITA BARER 
TIL 
CAMEO 
TIL TUESDAY 

BONRJODIT1 dP) 
DAVID ILE ROTH Idp) 

DON JOHNSON 

L1otNa RICMIT 1 

LEVIS a THE18 -2 
l -9 

ROBERT PALMER 

.3. 

C 

T-X 

2 3 

KNINIWHMN 
B.wwy 

ANITA BAKER 
ESUITE 

MIEN LEAGUE 
BON VI Idp) 

Sorrlao 
E ROTH lip) 

PR ER CETERA 
T IUMPH (dp) 

H UEY 
Hottet: 

THE 4 -I 
LIONEL RICHIE 2 -2 

I 12 
CYNDI LAUPER 4 -10 
BILI.Y N IS -Il 

C WIISLIWHmlpton. N 

StawerVSOn. 

BEATLES 
TIL TUESDAY 
COREY HART 
DAVID LEE RO H (dpI 

LUCER 
ROMSOY 

t LIONEL P I -1 
HUEY LEWIS "a 3 -2 
GLASS TIGER 

5-4[ 
DARYL AT.f. 6-5 
LOVERSOY 20-I3 

WVBSWHmNpton. NC 
Randy - Animal Tome 

TRIUMPH 
PETER 

HUMAN I2AGUE 
BRUCE W 5 BY 

e STAR 
Hoctet: 
1111, LEWIS Ii -7 

ESS' GS 
xGE 

I I-a 
JANET JACKSON I7- 
SIMPLY RED 24 -16 

231 Reporters 
223 Current Reports 

The following stations reported 
a frozen playlist this week: 

WVSRICharleston 
KWES /Odessa -Midland 

The following stations failed 
to report this week, therefore 
their playlists were frozen: 

WOUE/New Orleans 
93FM /Houston 

WZYPMUnisville 
WNOK/Columbia 

WOID/Biloxi 
WVICILansing 

HUEY LEWIS A THE 3 -3 
DARYL HALL 14 -8 
G TIGER 12 -9 

K C1011N.w Maven, Cr 
Bt.e Rybek 

HUM. LEAGUE 
RIC CCASEK 
GWEN CrUTHR I E 
EDDIE 
MONEYNEY STEWART 

mTUESDAY V TIE 
CETERA 

Hottest; 
BERLIN 2 -t 
ANDERSON & WRING 4 -2 
LISA LISA 13 -6 

BDon JOHNSON ' SON 2 l -l5 

DARYL HALL 14 -12 
GENESIS 17 -14 
ANITA BAKER 22 -20 

WrIOMYHke.Bem, PA 
SmitVRuLLowekl 

RIC OCASEK 
OUTFIELD 
COREY HART 
DEVICE 
ART OF NOISE 
DAVID LEE 

BOYS 
TX 

BEACH 
RRUCE HORNS V 

SUEY LEWIS A THE 6 -1 
GLASS TIGER 12 -6 
EURYTHIICS 15 -11 
DON N 24 -1] 
NEW EDITION 29 -25 

HONEYMOON SUITE ] 
HUN LEWIS a THE 10 -5 
ART OF NOISE 14 -6 

109KNVOCSn CNY. MD 
J.J. McKay 

DAVID 
E L 

DAVID 

BON JOVI 
COREY HART 
HUMAN LEAGUE 
TIL TUESDAY 

LIONEL t RICHIE 4 -1 
GLASS TIGER 
HUEY LEWISk9THE 13 -10 
LOVERWY 20 -15 
EURYT(MICS 21 -16 

MOO/Charlotte. NC 
BIacAwNYWWas 

BRUCE R RNSBY 
COREY 

JOURNEY 
EDDIE MON 

Hottest, 
HUEY LEWIS 4-2 
JANET JACKSON 14-10 
DON JOHNSOX 78-22 
CAMEO 
SON JO VI D-32 

WSKIIChatqnooy., TN 
CW WScot 

EDIla 
LAUPER 

CHICAGO 
HUM. LEAGUE 

HUEY LEWIS a TILE 2 -I 
DARYL HALL 4 -2 
GLASS TIGER 6 -4 
GENESIS 12 -5 J., JACKSON IS -ID 

MIAMI SWIM MACH! 1 -3 
ANDERSON LORING 6 -4 
MICHAEL MC 15 -9 

WOUTIJeWwon City. TN 
PonedTey. 

MITA BAKER 
BRUCE CROSBY 

CETERA PETER 
COREY HART 

LEWIS 
A TU111-11 

HE7 -, 
ANDERSON5S LORING 19 -14 
TINA TURNER 24 -19 

...JOURNEY 32 -26 

ANDERSON WRING 6 -2 
HUN LEWIS a R -4 
STACEY 0 

JEVE, JACKSON 21 -14 

YIONOHedo, FL 
McKnedIdees 

BILOUI 

LY UCEM 
HUMAN 
ANITA 

LEAGUE 
RAKER 

SHIM. usros 
Hot test 

Cram0 
IS -8 

LAUFER 26 -20 
REGINA 

LISA 
3-2a 

LISA 34 -26 
JANET JACKSON 37 -32 

Music Key: (DP) indicates the song is getting play dur- 
ing certain parts of the day and /or night. (RA) indicates 
the song was dropped from the playlist then readded. 

Breakouts are records not included In the re- 

glonal most added, but wh,ch have live or more 
adds m a region and fewer than 50 stations 
overall 
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MOST ADDED MIDWEST BREAKOUTS 

Corey Hart David Lee Roth 
Human League Jermaine Stewart 
Peter Cetera w Amy Grant 
Ric Ocasek 

Art Of Noise 

CI-IR ADDS & HOTS 
MIDWEST 

PARALLEL TWO 
WKDINAluon. OH 
POOMOTtredge 

Conn' 1-1.T 
14184V1 LEAGUE 151p1 
PETER CETERA 
LUIS CARDENAS MO 
Hottest 
HUGY LEVIS 4 THE 3-1 
ANDERSON 4 LORING 13-5 

GENESIS 10-4 
ROB SEGER 1R-7 
EDO/E MdIEN 17-9 

WILAU/A11010070.04414.071. WI 
Now/WWWEIB 

TOTO 
RUMEN LEAGUE 
TRIUMPH hip) Ibtt5: 
HURT LEVIS S THE 3-1 
GIASS TIGER 5-4 
ANDERSON WRING 6-5 
DARYL HALL 7-6 
GENESIS 14-13 

WOCLIC.M.O. ON 
LoComasatoopto 

13011 JOHNSON 
LOVERBOY 
STAC HY 0 
EURYTHMICS 
DITLES 

ART OF NOISE 
PETER assola 
Hott45 
ANDERSON WRING -I 
REPLIS 5-2 
HUEY LEVIS THE 9-5 
MASS TIGER 11-4 
GENESIS 10-7 

WNCl/Colurnhuo. ON 
Richreolo. 
TOTO 
HUMAN LEAGUE 
PETER CETERA 
Norte,: 
ANDERSON LOPING 3-1 
S TEVE WINWOOD 1-7 
TIMES SOCIAL CUM 2-1 
H UEY LEVIS S THE 6-4 
MICHAEL MCDONALD 10-7 

K IIKAIsvonatot IA 

Am O.. 
MELISSA CARLISLE 

COREY HAR7 
PAUL SIMON Ihttt 

s 

LIONEL PICNIC 2-1 
HURY LEWIS 4 THE 3-2 
GLASS TIGER 6-6 
BILLY WWI 19-10 
DDIS JOHNSON 18-15 

WOTZ/D.M. OH 
J o. Re0.4. 
TOTO 
HUMAN IRAGGE 
Notts,: 
BERLIN 1-1 
STEVE WIN01000 2-2 
ANDERSON S WRING 5-3 
HUES LEVIS S THE B-5 
STACEY 0 11,0 
KRNO/CM Mo... IA 
01114.1... 
E URYTHMICS 
BEATLES 

COREY HART 
ART Or NOISE 
B ON JOYO .ttot r 

NU. LEWIS s THE 5-1 
ANDERSON I. LOSING 9-5 
DARYL MALL 10-7 
REGINA 14-11 
S T.. O 33_20 

K11010.4. MN 
11SoMoloNonnon 

EROI! MM. (MO 
mER GABEIEL 
JOURNEY 
ANITA 6.110 180 Rettt I 

10.11TY LEVIS 4 THE 2-I 
LIOREL RICNIE 4-2 
DARYL MALL 11-6 
Et TOP 19-13 
STACEY 0 2E-24 

MAIM. Wm. IN 
Tony Mar* 
ROBERT PA.. 
VAS HALEN 

JOURNEY 
BIC Cf.. 
Hott45 
met LOOS S THE 3-1 
.DERSON 6 LOPING 5-3 
OBIUhS 15-9 
IHN D.M.C. 13-10 
MI1TL HALL 14-11 

WGRD/Gand Ropidc MI 
Canonl.. 
ANITA BAKER 
RIC WESER 
H.AN LEAcue 
DAVID LEE ROTH Op) Hattat: 
LIONEL RICO. 1-I 

GLASS TIGER 9-4 
HURT LEWIS b THE 10-5 
DARYL HALL 11-6 
RUN D.M.C. 13-8 

WISX/Choon Say. WI 
McCortINMIMmi T 

CHICAGO 
ROD ST.ART 
HUMAN LEAGUE 
SIC OCAS. 
ART Or NOISE 
HONCOOM SUITE Mottt 
LIONO. PICNIC 3-1 
MU. LORIS S THE 4-3 D.. HALL 9-4 
GENESIS 10-6 
LOVERBOT 19-11 

NIZPLIIndomoo.. IN 

none 
Hottet, MI. LEWIS 4 THE 3-1 
LIONEL PICNIC 5-3 
DAMYL HALL R-5 
GLASS TIGER 9-6 
RUN D.M.C. 14-8 

WKRVItalmmoo MI 
TOM 

BUITLES 
COREY HART 
MIKAN 125011F 
CHICAGO 14151 
LISA LISA 
14,1741: 
STEVE YINWCOD 1-1 
DARVI HALL 10-6 
REGINA 18-8 
STACEY a D-2.1 
BILLY JOEL 32-25 

WVIC/Lamino MI 
pu..14.24. 
none .ttee 
STEVE WINWOOD 1-1 
MITAI SOUND .CHI 2-2 
BERLIN 3-3 
HUEY LEWIS S THE 4-4 

GENESIS 13-13 

Z1(14..... VA 
UttloMuelson 

BRUCE HORNSBY 
BIC OCAS. 
KENNY LOOMS 
BEACH BOYS 
SHEENA HASTEN 
Mottos,: 
ANDERSON 4 LOPING 1-1 
GLASS TIGER 13-6 
BILLY TOW 14-8 
BABEL HALL 12-9 
STACEY O 20-12 

11.1103/01.1.n. CI. On 
P.10.11).14 
BON JOV1 
OUTF I ELD 
HOUR LEAGUE 
EDDIE MONEY 
COREY HART 
Hottest!. 
LIONEL RICHER I-1 

.LA.1011 I 1.001110 3-3 
TINA TURN. 76-13 
DR. t THE REIMS 31-21 

KOKORI.M. NS 
EvoraMieloa 

MASAR LEAGUE 
ART OF NOISE (dpi 
TOTO 
MADOOA 
Mott., 
HUEY LEWIS S. THE 3-1 
EMERSON S WRING 4-2 
GIAAS Twat 10-6 
CY.I I.PER 19-10 
STIMEY 0 23-13 

KZION.M. IL 
KM. Edam. 
TOUR. 
SIMPLY RIO 
STACEY 0 
SILLY JOEL 
SIC OC.. 
C OAHE HEAT 
Hott471 
SUET LEWIS 4 THE 2-1 
MASS TIGER 6-2 
BERLIN -3 
VAN HALEN 5-4 
GENESIS 10-6 

WZOIVRockfortl. IL 
N AM. 
Usuro RAKER 
7111,..10 

T HONEYMOON SUITE 
ART or NOISE 
EDDIE MONEY 
SIC ODASEE 
H UMAN LEAGUE 

Hottt 
HU. LOOS S THE 2-1 
Amormrom s WRING 3-2 
DARYL HALL 4-3 
GENESIS 11-S 
GSA. TIGER 10-7 

HIMIZINIVOIHRO. 014 

Joo Than. 
COREY HEAT 
OUTFIELD 
DAVID LEE ROTH 
DEVICE 
LISA LISA 
HINAN LEAGUE 
CHICAGO 
BEACH DONS Ilottt. 
LOVERBOT 7-4 
ANDERSON I LOPIRG A-5 

GENESIS 11-6 
VAN HALER 17-9 
B ON JOY, 73_19 

KAY107flulm. OK 
IN. SY. 

CM. HART 
PETER CETERA 
P erm GABRIEL 
Mott., t 

RICAN. MCDONALD 1-1 
HUEY LEWIS 4 THE 2-2 
BERLIN 4-3 
LIO.L RICHIE 
ART OP RIME 25-17 

KEYNNVichiu, KS 
Landamon. 
SIMPLY RED 
TO, 
PETER CETERA 
B EATLES 
Hottert 
HU. LEM S THE 4-1 
LIONEL RICHIE 3-2 
ANDERSON 1 LORI. 7-6 
MIAMI SOUND MACHI R-7 
GLASS TIGER 9,11 

KKRDAVI.M. KS 
ON4MVAllons 

COREY HART 
Kota JOY! lip) 
MOAN LEAGUE 
JERMAINL STEVART 
DEVICE 
EDDIE MONEY 
LISA LISA 
Hottst 
LIONEL RICHIE I-1 

RUE? LEWIS s. THE 5-2 
REGINA 7-3 
MOISSON I LURING 0-4 
DARTE HALL 9-5 

VINOT/VouniatomA 
Dick Tamps. 
NM EDIT ION 
JOURNEY 
1445547 3 

LIONEL PICNIC 1-1 
!IVEY LEWIS 4 THE 6-2 
ANDERSON S LURING 3-3 
STEVE YINt/0013 4-4 
DARYL NALL 14-7 

PARALLEL 
THREE 
KYNT0mrnarcl. ND 
Bob Sock 
TRIUMPH 
CO.V OAT 
HUMAN LEAGUE 
PETER GABRIEL 
TIE TUESDAY 
RAIMIAXERS Ilottt 
LIONEL RICH. 3-1 
HUET LEWIS 4 THE 4-3 

ANDERSON I LOSING 5-4 
DARYL HALL 10-7 

WEING/BIormrHoplon IL 

AmMo/NoOLHns 

COREY HAAN 
TIE TUESDAY 
ANITA RAKER 
HUME. LEAGUE 
INUCE 'ORNERY dp, 
144474.5 
HUEY LEWIS S THE 5-2 
DARYL HALL 6-3 
MASS TIGER 7-4 
GENESIS 20-6 
ANDERSON 4 LORING 21-7 

WIIWBaloomonstan. IN 
J. Clouse 
HIC OCASE4 

COREY HART 
TIE TUESDAY 
DAVID LEE ROTH Idp1 
DAVID S SAVIO 
PETER GABRIEL (NM .ttest 
HU. LO/1S t THE I-1 
11.1, HALL 6-2 
REGINA 9-3 
APT OF NOISE 14-7 
TINA TURNER 23-11 

WCIUCarbon... IL 
Tony IN.Mot 
CAMEO (dpi 
JERMAI)4E STOIA, 
ORAN JUICE JONES 
SHEENA EASTON 
Hots ot 
ANDERSON S LORI. I-1 

BEATLES 1.4 
BON JOVI 2815 
Suter JACESON D-I9 
KOCR/Codor Rap.. IA 
Mannehtm 

LO VERBOT 
COR. HART 
Watt tot 

1-1 
HUES LEVIS S THE 3-2 
GLASS TIGER 5-3 
BILLY JOEL 19-10 
DON JOHNSON 213-16 

RENACISCalurnblin MO 
Tuttlalokot 

COREY HART 
BON JON) 
JERMAINE STEHAR? 
Hottee 
ANDERSON L LURING I-1 
LIONEL PICNIC 4-2 
JANET JACKSON 17-1.2 
TINA TURNER 22-17 
STACEY O 32-25 

Y114/Fon. ND 
Soo Mo. 
COREY HART 
NMI. LEAGUE 
POOR CETERA 
CT11101 UOPER 

TRIUMPH Nottt 
GLASS TIGER 3-1 
GTR 2164 
BERLIN 10-A 
KENNY LOGGINS 241, 
LOVER.. 20-15 

KRXIJOand Fa... ND 
Nonallkan 

HUMAN LEAGUE 
BIC OCAS. 
TOTO 
ANITA BARER 
COREY MART 
ART Or NOISE Sdp, 
Hottest: 
HUEY LIS L THE 4-1 
BANANA.. 2-6 
REGINA 14-10 
DARYL HALL 16-11 
CLASS TIGER 17-13 

WARY/Way.. IN 
Krlot/Louiros 
OMAN LEAGUE 
TIE TUESDAY 
LISA LISA (ap, 
PETER CETERA DIDI 
RAINMAKERS lip) 
ART or NOISE lap) 
COREY .RT 
Hottot I 

HU. LEWIS A THE 3-2 
ANDERSON f. LORING 44 
DOI. HALL 1I-4 
GLASS T IG ER 14-6 
PeAc. O o-11 

RPM/Lam. NE 

JohroontWatte 

JOUMICY 
TOTO 
PETER CETERA 
BEATLES 
Mottott 
LION. RICE. 2-1 
HURT LORIS II THE 6-2 
GLASS TIGER 11-7 
LIMIT JACKSON 14-8 
STACEY Q 25-5S 

KRLS/Ropiel City. SD 
SImmNiltalowny 
COREY NEAT 
DAVID LEE MOTS 
MAHAN LEAGUE 
TRIUMPH 
ART or NOISE 
Hot tt 
HUEY LEWIS 4 THE I-1 

VAN HALOS 6-2 
MASS TIGER 4-3 
SARTE NALL 9-6 
GENESIS in-a 

IIIKOS.m. KS 

Stmo WIR 
PETER GABRIEL 
DEVICE 
ANITA BAK. 
COREY HART 
MAO. IXAGUE 
OUTFIELD 
LUTHER VANDROSS 
DAVID LEE ROTH lip, 
JERMAINE STEHART 
Hottet r 

L/ONEL RICH. 1-1 
H UEY LEWIS To 3-2 

ANDERSON S LORI. 4-3 
CUSS TIGER S-4 

G ENESIS 9-5 

KKRC/Sioux Folk SD 
KIM.00auslos 
S ON JONI lap) 
TO, 
JOURNEY 
MOAN LEAGUE 
Hottest 
LION. PICNIC 2-1 
MASS TIGER 6-3 
VAN HALLE 14-9 
GENESIS 17-11 
0095117 PALMER 10-15 

KWTO/StantaIMA REO 
T K OOP. 
PETER G.RIEL 

VAN HULES 1.1 
TOTO 
PETER CETERA 
Ilottst 
HOLY LEWIS S THE 2-I 
SARTE HALL 5-4 

GENTS. 12-7 
TINA TURNER 16-9 

WSPOStowno PoNt. WI 
11m1.10.4. 
RIE OCASEK 
PET SHOP BOYS 
CHICAGO 
RONAN LEAGUE 
SON JOV1 1.1 
ART Or NOISE lip) 
Mottos; 
HU. LEWIS 1. THE t-I 
BERLIN 2-2 
LIONEL RICHIE 3-3 

ANDERSON L LORI. 11-1 
PAUL 3437,3/3.174, 

WOBRISainsfloki IL 

Moots/Low. 
PETER CETERA 

OUTFIELD 
BELINDA CARLISLE 
DAVID LEE TOTH 

COREY MOT 
IT RITES 

TIE TUESDAY 
BRUCE HORNSBY 
DAVID L DAVID 180 
Matte., 
MUET LEN. L THE 1 -1 

ANDERSON, LURING 11-4 
EURTTIMICS 10-8 
DARYL NALL 12-9 
STACEY G 13-10 

KI/VV/Topolto KS 
Kowa Robe 

PETER CETERA 
OUTFIELD 
COREY HART 
BON JONI lip) 
HUMAN LEAGUE 
Hottest:. 
HUEY LEVIS s THE 1-1 
ANDERSON L LOSING 3-2 
LIONEL RICHIE 2-3 
BILLY JOEL 5-4 

KFMWAVetorloo. IA 
TA. NOR. 
PETER CETERA 

CHICAGO 
TALKING MEADS 
COREY HART 
TIL TUESDAY 
ART Or NOISE 
Hottot I 

ROBERT PALMEO 1S-8 
ANDERSON S WRING 19-13 
TINA TURNER 28-23 
EDDIE RM. 35-29 
OUTFIELD n-37 

WEST 

PARALLEL TWO 

KNMCVA/huovonk.Sonta 
S rflnatn NM 

COREY HART 
LISA LISA 
EDDIE RUNE? 
PIC WAS. .ttot t 

HU. LEVIS 4 THE 5-2 
ANDERSON S WRING 7-4 
GLASS TIGER 11-5 
TO171. 00-7 
BARIL HALL 1.9 

KK1OL/Sokorelold. CA 
S oulnmat. Jonas 

TINA TURN. 
N ett t 
LIONEL PICRIC 2, 
HUIT LEWIS 4 THE 3-2 
W OLIN -3 
RUN D.M.C. 13-8 
ANDERSON L LORING 14-9 

RCUL15N.4.11.1. CA 
PARTIOARIMon 

TINA TURSIER 
CTN. OUP. 
N M EDITION lOttt. 
BANANERA/4A 7-1 
RIM D.M.C. 3-2 
MIMI SOUND MACHI 20-14 
REGINA 21-15 
STACEY 0 24-17 

KING/11.6. ID 
Kean KM 

OPAN NICE JONES 
BRUCE MOIMSBY 
CAN. 
ROD STEHART 
PETER DAERIEL 
Hottst: 
ANDERSON . LORING 1-1 
S TACEY 0 .2 
AMY LO/IS . THE 1114 
L.A. LOUGH TOO 14-10 

KII0S/Ftoon. CA 
Kris Von Kamp 

LISA LISA 
ANITA RARER 

ART Or NOISE 
COREY HART 
DAVID I. DAVID 
LUIS CARDERAS DM) 
Hottot 
HUED LEWIS I THE 2-1 
STACW Q 11-4 
LONGERON 10-7 
GINEBBILI 13-9 
ANDERSON I LURING 21-10 

KM01(thoor. CA 
SomaCortor 

DON JOHNSON 
COREY HART 
OMD 
DAVID DAVID 
PET .0P BOYS 
JER-MAINE STEWART Nott: 

CONNIE 2-1 

LISA LISA 5-4 
RCN EDITION 25-18 
CYNDI IMIP. 30-33 

KINO/Notoo. CA 
Walt.06.4 
MOAN LEAGUE 
JOURNEY 
VAN HALEN 
FIVE STAR lap) 
Motto,: 
STAC. O 1-1 
ANDERSON t WRING 6-3 
HU. LEWIS I. THE 7-5 
MIAMI SOUND MACH( 10-7 
RILEY WEAN 15-4 

KOMORIonolukc HI 
AlaneMko 
MADONNA 

ANITA BAKER 
JETS lap, 
FIVE STAR STIR/ 
CAMEO lip/ 
Hottott: 
LIONEL RICH. 2_I 
NOS EDITION 3-2 
REGINA 5-3 
STACEY 0 7-6 
LISA LISA 14-9 
KLUC/Lao Vamp NV 
DoonTrolor 

MADONNA 
PETER CETERA - JERMAINE STEHART 
RIE OCAS. 
JEFFREY OSBORNE 
Hotter, 
LIONEL RICHIE 1-1 
HUEY LEWIS 1, THE 2-2 
ANDERSON 4 LURING 4-3 
STACEY 0 6-5 
GENESIS 13-8 

KITS/Raw ID 
Tan E.g.. 
51.061110 
PETER CETERA 

COREY HART 
BRUCE IPPHSBY 
VIL TUESDAY 
DEVICE 
DAVID LEE ROTH lap) 
Hottet 
ANDERSON L LORING 3-1 

STACEY 0 8-4 
APT Or NOISE 13-0 
NEM EDITION 33-24 

1(1104/Colono. SP.. CO 
Jo. Canoe 
HUMAN LOOM 
LISA LISA 
COREY MART 
DAVID LEE DOTS 18,01 
BRUCE MORESBY (Mal 
REACH BOYS lap( 
LUIS CARDERAS lap) 
ISO RESSE I 

MAST LEVIS 4 THE 3-1 
01.5511 TIGER 4-2 
ANDERSON 4. LORI. 6-3 
REGINA Ir. 
B ILLY GC." 14-9 

KSNORtusono OR 
SMINoPhat 
TEL TUESDAY 
TRIUMPH 
ERLIEt NORIO. Errr CETERA 
B EACH BOYS 
55245115E 1.04.11 1tIp/ 
DAVID 4 DAVID tep) Hot.. I 

14.Y WOOS Tio S.C. 0 4-4 
DARYL HALL -6 
B EATLES 95 
RUM D.M.C. IN-9 

KFIV/1.64.4, CA 
FillorlEdwoolo 

DON JOHN.N 
JEROME STEWART 
LISA LISA 

MADONNA 
TIL TUESDAY 
Mottos: 
MUET LEWIS 4 THE 6-1 
GLASS TIGER 12-8 
JANET JACKSON 15-9 
SHOSNA EASTON 22-15 
CYNDI GLIPIO 32-27 

KCAO/Oonort4V.14.. CA 
11.01.W1111.. 
JERMAINE STEWART 
CAMEO 
PAUL SIMON lip, 
HISSAS LEAOLIE 
TIE TUESDAY 
Hottot 
11061 LEVIS S THE 7-1 . ..LES 5-2 
MOIRA 4-3 
ROW D.M.C. 114-10 ...I LAURI. 20-11 

KRYOtSolorn. OR 
JHRNVNE 

PUMONNA 
DON /MI 
DAVID LOS HOTS 
ROD ITERAS? P.. CETERA 
E DDIE WNW 

TEL TUESDAY 
Hot tst I 

VAN HALER 12.4 
TACET 0 7-6 
METE HALL 6-7 
WHIR EDITIOS 2.1. 
COTOI SALO. 25-20 

K OON/San. CA 
C11.11.111 

H UMAN LEAGUE 
CHICAGO 
ERUCE HORNSBY 
IT BITES 
DAVID LEE ROTH 
PETER GABRIEL HottIt 
HUEY LEWIS s NNE 1-1 
JANET JACKSON 7-2 
ANDERSON s LORING 12, 
ROBERT PALMER 23-11 
ORAN JUICE JONES 0-32 

KCPX/Solt 15ko CNN UT 

Stoma.IH, 
PET. CETERA 
COREY HART 
RIC "CARLE 
BRUCE MORESBY 
TIL TUESDAY 
DAVID LEE HYTM 
LUIS CA.ENAS 110 
1075.411tr 
LIONEL RICHIE 4-1 
ANDERSON 4 LOSING 5, 
HUE? LEWIS L THE 6-4 
MASS TIGER .6 
LOVERBOT 12-7 

KITSttian Fwd.. CA 
Mama Soo. 
BIC OCAS. 
JOURNEY 
PETER GAARIEL 
H UMAN LOME 
PET SHOP BOYS Hottt 
SANANARAMA 3-1 
ROTE. 15-9 
EURYTOICS 24-19 
ROBERT PALMER 0-29 
ART OF NOISE D-30 

K ATINS. Jom. CA H--IA- 
LISA LISA 
BRUCE HOWSBN 
PETER CETERA 
DEVICE Idp1 
OND Notte: 
BEATLES 1 -1 
ROBERT PALMER 5-3 
EURYTHMICS 6-4 
CITIDI TAUTER 18-11 
MEN EDITION 25-12 

KRZU/Spoltons WA 
J o. LAM. 
COREY MAT 

TRIUMPH 
BRUCE 14319155Y (dp) 

PETER CETERA 
DAVID 4 DAVID I4p/ 
INMAN LEAGUE 
OUTPILLO 
TIL TUESDAY 
Hottest t 

BEATL. 1-1 
APT Or NOISE 21-15 
STACEY O 30-21 
BANGLES 09-29 
TINA TURNER 36-3D 

KRCIlluoco, AZ 
CMIN/Johmon 

TRIUMPH IND1 
HUMAN LEAGUE 
BRUCE MERSEY 
FIVE STAR 
RIC °CARER 
COREY HAP7 Hott1 z 

LIONEL RICHIE I-1 
ANDERSON L LORING 6-2 
RUE? LEWIS L THE 9-1 
DARYL HALL 8-4 
G1ASS TIGER 12-6 

PARALLEL 
THREE 
RGOTIAnchremo, AR 

J.O. Chat.. 
PETER CETERA 
TI). TU.DAY 
01175.1 EL)) 
DAVID LEE IOTA 
DEVICE 
BRUCE /ORMSBY 
COREY HART 
BRACH BOYS 
ART OP NOISE 
!Otte.. t 
HUEY LEWIS I THE 2, 
GLASS TIGER 3-2 
LOVERS., 4-3 

TOWSON TWIRS 7-5 
ES TOP 8-6 

MOST ADDED WEST 
'ill Tuesday 
Human League 
Corey Hart 
Bruce Hornsby 
Peter Cetera w A. Grant 

KYVAMOnso. MT 
COorlio ESos 

711. TUESDAY 
INMAN LEAGUE 
PETER CEITRA 
Mottos 
LIONEL RICH. 1-1 

HUE? LEWIS S. THE 3-2 
DART L HULL 5-3 
LOVER.. 9-5 
GLASS TIGER 10-7 

KIO2/Sozmnam MT 
Sews MM. 
LISA LISA 
PETER CETERA DM/ 
ART Or MOIRE 
Hot t RSE 
LIONEL RICHIL 2-1 
HUEY LEWIS 4 THE 4-2 
ANDERSON I LORING 6-4. 
DARYL HAIL 10-5 
REGINA 11-7 

KTRS/CANar. WY 
ity Oman 

COREY HART 
JEANNINE ITERAR? 1ip. 
DEVICE 
ANITA BAKER 
BRUCE HORNSBY 
LISA LISA 
B ON JOV1 14p/ 
Hottest; 
H UEY LEWIS L THE 1-1 
DARYL HALL R-2 

ANDERSON LOPING 6-3 
GLASS TIGER 11-9 
LOVE.. 14-11 

KKAZ/Choamm WY 
Jack AN* 
ANITA RAKER 
LISA LISA 
ART OF NOISE 10p1 
',ALICE MORESBY 
B EACH ROTS 
COR. MART Hott,1 
IUSS TIGER 10-4 
LOVER.? 18-13 
JAN, JACKSON 22-15 
PETER GABRIEL 26-19 
BILLY JOEL 214-24 

KOCE/..11108. IO 
Jay McCall 

NIL O1E5DA7 
PETER CETERA 

BRUCE IORNSAY 
DEVD7 

COREY .RT 
OUTFIELD 
Hotte, 
AMOLES 
REGINA 6-4 
D EN.. 12-6 
ROIS SALER 11-7 
TINA 140RNER 17-8 

KNTZ/R.o. NV 
Cioyaaon 

IVE STAR 
VIL TOMMY 
OUTFIeu, 
SOAR. CARLISLE 

ROD STEWART Hottt: 
MOT LEWIS E T. -I 
STACEY 0 10-15 
BILLY WOO 19-16 
asse JACKSON 24-20 
CYND1 LOUPER 31-27 

BREAKOUTS 

KWNDRono, NV 

J. Ryon 

PETER CETERA 
COREY SITOT 
T IL TUESDAY 
BEACH BOYS 
Hottet: 
GENESIS 4-1 
REGINA 6-4 
CYND1 WIPER 17-13 
TINA TURNER 21-14 
LISA LISA 25-20 

KRIMIRomML NM 
Chuck Moan 

COREY HART 
MIAMI BOYS 
TIL TUESDAY 
BRUCE HORNSBY 
DAVID PA. 
LEVEL 2 
...AIMS MOM. Nottt1 
LIONEL PICRIC 2-1 
MOT LEWIS 4 THE 3-2 
DARYL HALL 10-4 
GENESIS 13-13 
DON .10101505 26-22 

SIMS. Luis Otapo. CA 
CONINSSOSO 

ANITA AMER 
CHICAGO 
KOWA ['AGUE 
BEACH BONS 
DAVID DAVID 
TIL TUESDAY 
Hott7 
RUN D.H.C. 1240 
ROBERT PALMER 30-27 
PAUL 0I11101 71-20 
pABOLONS MIME. 32-29 
51(0400 01.)1ES 11-7' 

KROZISan Lyn Olpspo CA 
Collins/Thotom 

LISA LISA 
BEATLES 

T IL TUESDAY 
NOON 1250111 
ROD STEWART 
ART OF NOISE 
LEVEL 42 
JeRMAINE ,TWART 
40[3331 
HUEY L.15 s WO 5-1 
ANDERSoN L LOPING 8-4 
DARTI. AMT. 10-5 
.1 All, JACKSON 14-15 
ROBERT PALMER 30-04 

OKSIdTri-Citiok WA 
LeMamotauay 

ERMAN LEAS, 
BRUCE MEARS,' 
ISELIN. CARLISLE 
DAVID LE? ROTH 

TUESDAY 
FIVE STAR 
COREY WA, 
14575414er 
RUC! LEWIS THE 7-1 
DARTE NALL 6-4 
EURYTIROCS 9-7 
LOVERBOY I 3-8 
ROBERT PALIER 16,, 

Icsaliouts are records not included in the re. 
gional most added. Out which have five or more 
adds in a region. and fewer than 50 stations 
overall 

TM 

FANTASTIC AUDIO PRODUCTION 
Pressure. 
Ratings, deadlines, unwelcome surprises. 
An audience to entertain, a boss to satisfy. 

a special advertiser to seduce. 
Art, science, innovation, sonic superiority. 
Over a year in the making and in a class by itself. 
The radio production library 

to which all others will be compared. ESCAP5'. 
306 cuts. Market exclusive. 

BROWN BAC- PRODUCTIONS 

4134 S. ii1JDORA STREET 
IENGLIENVOOD COLO. f 1C:110 

(303) 756-9949 

Call for your demo without delay. 
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PARALLELS 
Please note, frozen playlists are 

indicated with an "fr" next to the 
previous week's chart position. 

R&R's CHR reporters are chosen on 
the basis of location, ratings, and ability 
to report current, timely music informa- 
tion. 
Parallel I Reporters: Selected stations 
that are format- dominant and /or exert 
significant national influence, in major 
markets with a metro 12+ population, 
according to Arbitron, of 1 million or 
more. 
Parallel 2 Reporters: Selected stations 
that are format- dominant and /or exert 
a significant local or regional influence, 
in secondary markets with a metro 
12 + population, according to Arbitron, 
between 200,000 -1 million. 
Parallel 3 Reporters: Selected stations 
that are format- dominant and /or exert 
a significant local or regional influence, 
in smaller markets with a metro 12+ 
population, according to Arbitron, of 
199,999 and below. 

231 Reports 

JOHN DOE 
"Hit Song" (Anylabel) 
LP H t Song 

100/25 44% 

Ra<n 
E 33M 
M 21% 
8 SIM 
W 19% 

So 

61 
em 20 

sor 
Dein 0 

Rede 25 

EXAMPLE 
100/25 - 100 CHR reporting stations on 

n this week including 25 new adds. 
44% - Percentage of this weeks re- 

porters playing R. 

Regional Reach - Percentage of reporters 
playing the song Within each region. 

111801311431 Summary 

Up 51 - Number of stations moving 
it up On the charts. 

Ombut. 20 - Number of stations 
debuting the song this Week. 

Same 4 - Number of stations report- 
brig no movement this 
Week. (On to On, Add 
to On, 31 -31, etc.! 

Down 0 - Number of stations moving 
it down on their charts. 

Add. 25 - Total number of stations 
adding it this week. 

A 
CARL ANDERSON 8 GLORIA LORING 
Friends & Lovers (Carrere/CBSI 

Regional 
Reach 
E 781 
5 88% 
M 95% 
W 90% 

202/0 67% 

National 
Summary 

UP 126 
DEBUTS 0 

SAME 42 
a DOWN 34 

ADDS 0 

E AST 

4104 1-2 
1106 1-3 
31111321 1-2 
W1121 9-5 

2100 10-3 

A 4u5 
á 

0101 6-4 
MAY11 4-4 

940 1 

293 I-I 

93FE fr 

0100 -15 

1NVt 
2 ft 

10-24 0105 -24 

HIOSrt 

rt6 2-1 

x+5 i-2 
0102 

i-4 WENS 
9221 2-2 

WEPT 9-1 

9 

EXLO 1-1 mil 8, 
Kowa 22512 

1LOL 29-24 

Me, 

slow 3-1 
E PEE I-1 
7108 3-2 
KIM 4-1 
112212 I-1 
888x 8-20 
K EDE 

5 M1021-1 
FOOD 3-13 
10003 3-1 

w Lié9 

MTiq 
.-7 

, SOUTH 

Mao 2 -1 

5 -4 

2 -19 f ila 
6 -S 

MOa 3 -2 
ME 4 -2 

S KY 11 -9 

1111Y4M 

1-1 
at 2 fr 

0105 1 -1 
fAfx 5 -8 
REill 

II 

] 1 

I 

7 

MBIS 1-2 

94TY x19 -8 
WAPE 6-4 
MIT 19 -14 

11 -6 
1.141 I-I Inn 1-3 

1. 400]18 
-14 

avow 13 -1t 
ens 3 -11 

1I TM 27 -17 
11x104 7 -10 

05 6-2 
3106 6 -4 
0Np 3 -3 
MEL1 

] 6 - 

SIMS" 
ws00 

13 
-5 

Wall 5 

MICI 3 -1 

Wo t'2 5 -3 
RIM 9 -5 

O 12 -8 
MHEE 5 -3 
Hon 10 
82X0 2-2 
MPL 19 -17 

W 
e -5 iC 23 fr 

2104 1-1 

ROM 10-10 
KLUC 
Rea13 15-9 
1x V 2 -2 
KOINE 2 -5 

-2 
FITS 5-3 
ATO 

U 

21-26 
EM6- 

VAT 

IOW 3-3 

W2ON 4-3 
WIGY 1-1 
101C1R 1-1 

o011i0 ° 02-u 
100100 7-5 ]-5 
POMP 

MOTH 

Kent 19-14 
1012 21-ts 
ERSF 10-10 

voló i 9r - 

MCOO 13-4 
K ISR 9-4 
0104 2-2 
K MS 10-9 

PB[ 
ESEB 3-3 
0101 6-4 
K en 6-4 
EWES 15 

Z102 6-5 
V 5-59r 

YVas 1I-3 

I HIDMasT 

MM 2 

SCKS 2 -4 fait 1 -1 

1REKL]9 -5 

Continued On Next Column 

MdereDn 4 Lorng CDntinued 

. -1 
°M00 a-3 

BAST 

W. I2 
0100 4-2 

11788 1 é. 

WOE 6-4 
WIC I-1 

LW 2-4 
KCIOI 4-2 
R1-104 5-2 
98.3f 10-0 

930 1ó-2 
WPST 7-5 
MRCS 3-3 
8106 2-4 

U102 

03 3-3 
4-2 
16-12 8293 
)62 

nqW 8-5 
RAY107 10-7 

KKILD 0-4 
i-i MDT 

Inn 
R 7-4 
1 1° oxR -° 

31 

: 3-1 
M 6-3 

SSH13 3-1 
513130 21-10 
10107 8-11 

K1110 6-3 

HAZY 

KKAC 

M R 8-4 

Ow 9-i 

linn4 19-13 

MST 

11 .02 6-4 
RTRS 6-2 

9-30 
REM 2-2 
1111,1 4-3 

8-4 
SLY96 6-5 

ART OF NOISE wiMAX HEADROOM 
Paranoimia (China /Chrysalis) 
LP Invisible Silence 

148132 02% 

Regional 
Reach 
E 541 
S 581 
M 64% 
N 75% 

BREAKER 

National 
Summary 

UP 57 
DEBUTS 26 

SAME 28 
DOWN 0 
ADDS 32 

WE. 36-30 
CRO1 On 
1194 29-27 
eso-m on 

MOTH 

293 4-33 

KRAL on 
9100 on 
197 30 -2e 
WIVE a,-39 
WRBR 37534 
O 105 on 

MOOaT 

% 35-32 
295 36-31 
18.48 on 

WCIt r32-29 R. 
2:-91 

MK a 

Me, 
KIIS 26-25 
12227 17-13 
RER1 a-38 
RM. 30.28 
MOO 

L 16814 
KOSS 4-30 

1xw1 
39-33 

110 
aArt 

OI00JS -2a 
6-3 

Km on 
WEISE 13 

Az-40 
1- 104 on 

won 
é 

sT 4J4 °%a 

M ;L9. 

SOUTH 

.°0 on 
d-30 

01 d-30 
OMB 19-1) 

e% 32-24 
°.°.a0 on 
KAM 

29-28 
94TYx 33-33 
14871 30-29 
WONI 20-18 
W7141 on 

ULM 29-27 

10105 15-12 
942 on 
MVO 
SAS 

° RT 4-36 

HlimHeT 

WOO 4-40 
MAU 
WO[L 1° 

Wort 40-38 
H RSO 
X210 d a2 

010-29 4 
. 
4 -3410 

3 / 0[0 
WIMI 31 -26 

Roco enes 
l7 

Me, 
nilo 31-26 

M 35 -33 

5800 7-7 

SÓ1 34 -25 
K Y. on 

°V 29 -28 
10,ío dal 
EXPO 33-28 

4 3 
3 á-30 
ro 21 -18 
U 21 -15 

BM on 

SLUT d-3B 
mow on 
95343124 35-29 

v iro i 
00 1486 

100tBI 31-22 inn 35-30 
MrM on 

KIM a 
R012 d-40 
WASP 
34030 .° 
RISA 
0104 36-29 
Me on 1r 

fr 0101 on 
RWSB 19 fr 
MM 14_12 
1102 23-19 
KOLE l5-ll 
WEAL 24-20 

S imam 
711713 

i2-20 
RCM 4-39 

Kim an 
RKLS 

a0 
KFTO 4-26 
WOBR on 

Krim a 

MST 

S OOT a 
ROM d-30 
R.02 a 

KTR0 d-37 

9-26 
J-37 

1ir9s 40-37 
0E95 d-38 

B 
BEATLES 
Twist 8 Shout (Capitol) 

86116 37% 

Regional 
Reach 
P. 43% 
H 331 
M 271 
W 50% 

National 
Summary 

UP 47 
DEBUTS 6 

S AME 17 
DOWN 6 
ADDS I 

MST 

N 2 -6 

21 
i3 -20 

00 23 -22 
6 -3 

HAVA 8 -6 

SOUTH 

fr 

S B -5 
WW2 25 -22 

H ILeMT 

896 

HI.O2 w Len 

MIST 

5-14 
KI1S 1-2 
Sin -2 
M - 0211 

aó9 REEL 

ue6 1-1 
1Na0 1-1 

1.511 on fr 

-32 

410212 29-26 
WSPE 6 -20 
08722 12-7 
Wedo 6 

8106 7535 

f OUTH 

sins 9-19 
WOG2 10-8 
R2211 19-13 
WAPI 9-28 

2-11 /.215 

1 4-40 
EWE 111 -15 
SAAB 25-22 

7106 I 

WNO 24-18 

RIMS, 

ENCI 25-20 
HOIT 
FM a-38 
14272 16-16 
EXIM a-40 
nono 1-9 
86114 
MOT 21-11 

KENO 35-32 
ORR 14-9 M 9-8 

33-31 
f 00 30-29 
RCM 5-2 
111,0 on 
inept 11-9 

KITS 15-9 

22211 I-1 

rig 
MST 

-2a 
W1GY 23.22 
102C/11 a-20 
950. 4.35 

O 2 n100 d-39 

9M'E1L 
28-26 

25-22 

B OTH 

KIWI 22-22 
MID 26 fr 

M01 1-40 
OWES r 

2102 13 -11 
MISL 
1.18 26 -22 

H }OW.ft 

ECM 13-4 
Err a 

MST 

KTIS d-29 
00. un 

S LY96 on 

ANITA BAKER 

Sweet Love (Elektra) 
LP Rapture 

Regional 
Reach 
E 76% 
S 741 
M 52% 
W 81% 

163/32 71% 

BREAKER 

Na t lone t 
summary. 
UP 81 

DEBUTS 29 
SAME 21 
DOWN 0 
ADDS 32 

(iv 
MST 

4 -12 
d -26 
;9 -20 

21.1 on 
14941 13-12 
2100 17-14 

26-22 WCAU 
B94 12-8 

5 -31 
0107 22-20 
HAVA 28 -28 

W ino 

940 21 -21 
293 26-19 

la 
ví°00 9e -22 

10-8 
1 I 01E 9 fr 
WW2 17-16 
0105 22 -20 

HIUSUT 

596 7-24 
920 22-16 

W2fh2TY 19-16 
29-2I 

7810 25-2I 
EX -21 

KIM on 

2108 on 
S 31-28 

1227 
11.2 33-25 
EWE on 
M102 21-18 
MOD a-31 

e-33 

ovos 28-11 

MAT 

0100 37-31 
WER2 37-27 
MOM e-18 
WT1C 27-25 

22 6-24 

RI-104 35-31 

d-34 

4910 ° 
PST 40-36 

1ioC°6 2 
x 

26 
21 

MT1q -35 
0106 -35 

Mao 31-24 
4 

1o9_2) v1 . 
WSSX 5-23 inn 
M600 1951S 

40 fr 
0105 22-16 
KAM n-12 

i 

1111 
6-24 
da7 

ow 38-35 

vw2 
°on 

IrORi 4-34 
EMI 
WWI 

on 

wen O-l3 
0 

Ti 2-15 v19_27 05 4-34 
Y106 a 
942 

Id 25 yVIM - 

36-)t 
TUE 26-21 

2]-23 

MwSn 
Wc4 -39 

1 d -30 
ran 35 -33 
R210 
WORD a-36 

813 

KOR a 
fMM 24 -22 

MIST 

SHr9 39-34 
8,15 16-12 
KITS 4-40 

M 4-40 
nos 0-39 
KNOX 17-15 

3l 
q Re ° 

d-36 
-24 

10io 9 
.1021 21-19 

RATO 24-22 
24419 

RRO °d -20 

u se 

30-29 

W2ON on 

101C1.Oa6 
95%101 4_38 

0-36 
100R211 d-38 

4-snip 35 
WM d-36 

o 00ía 

OM 
) NISI, NISI, 5-28 

A0 32-30 
70113 on fr 

O1Ó 20-10 
1n1i6 

M)e an fr 

;1 4-31 
9-21 RH OS 2 

MKS on fr 

9-16 
WOLF -36 
FEIN a-311 
171.2 4-34 

18110 
39 -35 

RCM on 
7944 32 -26 

-26 
Ken on 
ERL8 on 
99RO A-40 
KKAC 4-23 
KVITO d-29 

-27 
HSTT on 
n orm 4 -30 

Me, 

1 2-'2 .a 26-22 
RTPS 
inn a 

4 
1M1v 

-34 
37-31 

Riot a-32 
SLY96 

BON JOVI 
You Give Love A Bad Name (Polydon- 
LP Slippery When Oint Polytram) 

Reg lone 
Reach 
E 441 
S 33% 
M 27% 
N 19% 

72l 31% 

'NBA; 

National 
Summary 

UP 17 
DEBUTS 15 

SAME l 
DOWN O 

ADDS 29 

MST 

OPEO nn 
WCAU 36-34 

SMITH 

2100 

95 
0105 a 

H IDMMrt 

lows 
E -3B M 
MIST 

WT 
Q100 

d55 37 

AM 205-33 
OSIT 
OWN 

1 

951 O° 
WPST 34-29 
OR. 40-36 

WMZ d-39 
MTLO 30-20 

.ODM 

MfM121 d-30 

H400 d-32 
:1105 a 

0 

m56 a 

WX1K on 
KIM 33-22 

NIDIRST 

11SO 

WRON 19 

W EST 

RIOS 29 -30 

naYO a -296 
RCM d -38 

WT 

Inn O2. 31 
W -29 

MOT 
4r3M1E 
H MO 

01100 on 
100E121 a 
95X1L 4-29 
WAS 
H010 36590 

t oVPH 

1I d 
WISF on 
WJAD en 

mono a 

2102 a 

71 182 on 

OCIL 28-15 

/MIA on 
99E0 on 
KRRC 

d-37 
Hon a 

KEW n 

Me, 
ROOT 1-35 

MU 33-25 
on 

OM on 

PETER CETERA w/ AMY GRANT 
The Next Time I Fall (Full Moon/WB) 
LP Solitude /Solitaire 

IMAM 26% 
Regional 
Reach 
E 26% 
S 26% 
M 23% 
W 311 ' 

NiI 
Na t inna1 

Summary 
UP 0 

DEBUTS 0 
SAME t 
DOWN 0 

ADDS 60 

141 

SOUTH 

E AST ió. 

1101 2. 12105 
942 a 

a97. 
M1uTMT 

ELS 
a -35 295 

WEST 
11M ,-¡ m 1 

MST 

1M2 q 
a KITS 

1x0 
Ken 
KATO wr 12L0 

Ian .-33 
n C101a 
WSPX 
1071.2 .-28 
WPST 

-37 

-40 

CHICAGO 
25 Or 6 To 4 (Columbia) 
LP CNcago 18 

MST 

Ian a 
7107 a 
103C1R 

win 
1M. 

S OUTH 

KISS on 
0104 
WOLW 

11124.1177 

RWTO 

MTV 

FOOT a 
IOTA 

10SO21 . 
KUM 

112/18 46% National 
Regional Summary 
Reach UP 23 
E 571 DEBUTS 35 
S 49% SAME 36 
M 43% NIA* SAME 

0 
W 441 ADDS IR 

tiv 
MST 

nn 
11.2 21-11 
OPHO on 

WCAU 4-40 
894 30-25 
PRO-M on 
WAVE on 

293 d-34 

95102 d-23 
0 29-24 

29-25 
esso on 
WRSR 40-37 

.94S 
920 on 

inni 
Kum 

iens dao 

MST 

10182 a 
DOM on 

XPL2 4-319 

LAST 

d-40 
x 38-32 

on 

32 

l7 9 53 on 

V2 

SOME 

1°80 
IrEOa on 
348021 4-15 
11.2 s 

10101 on fr 

211.1 d-39 
MOW 1-28 In. 40-34 

1E104 6- 
R7I0; 32-28 
940 
WEIS 

25 
34122 on 

n xisiKST 

wsn d-35 
OGT2 37-25 
1210 34550 
Him a 

2104 40- 

°O9M3 28-11 

1410 107 1410107 107 m 

WSW 

K ITS 4-39 
MMU 4-16 

OYC 2v-21 [2, -32 
MON a 
ECOX 
122U 

° M m 

tio 
SIder 

H em a-37 
1.08 d-40 
21107 4-34 
102C1R 4-38 
35072( 

M 5 Y00 3 8 l 

4t, 

FP. on 

B ORN 

Ken d-37 
2.213 39-35 
R1SR on 
WOKS d-30 
72. on fr 

K SMB on 
0101 d 

nn 
EwES on fr 
101:71 2-26 
KNIN d-40 
WEAL 

5 85 d-40 

x vasr 

' . . 
99KG d-26 

Mssi 

Krfa on 
RT. on 

EMS d^31 
1.02 on 

96e 84Y 
0E95 11-27 

D 
EL DsBARGE 
Love Always (Gordy /Motown) 
LP El DeBarge 

Regional 
Reach 
E 39% 
S 341 
M 23% 
W 421 

7910 34% 

NAA1 

National 
Summary 

UP 42 
DEBUTS 4 

SAME 31 
DOWN 2 

ADDS O 

411 
EXES 
mrs 091 - 

WKSC 11-11 
WCAU -24 
7173-723 24-20 

t ow" 
80138 27-23 
0105 21 -19 

Hlrrsee 

Weis 23 
ware 25-24 

MST 

MI d_27 

1' 24-24 

EAST 

0100 M -34 
0104 d-25 inn d -36 

eMME 27 -26 
viali 25]23 
91-104 

W M 6 -35 
e n. 27 -25 

Saue. 

MOO Ñ4-40 

11001 29-2i 
WOK f 
0105 32-29 
RAM 

2l2IS 
MIMI 

A1 
1-28 

s 26-21 
ILIIS 23-21 
O APS 21-18 

R70521á2 

IfxL 00-2e 

m2°M°BT 

KI1K 26-26 

M° 22_22 : 120_19 
1r95 20-20 
aim 29-20 
Kam 
nece on 
Kwax 
YSO 27-27 

1 

ll 

üo m 
100M 11-30 
K en on 
.19 on 
RM an 

tip 
NAST 

-34 
WOVE on 

4 xE30- 7 28 
0E100 24-19 

]"30 
WM% on 

SOUTII 

111811 on 
W YSS on 
WIDO on fr 
107 

32 -31 
MOBS 4-38 

1111314887 

ECM 3.-36 
094 39-24 
991G 39-21 

11202 on 
KTSS on 

028 -26 
0E95 14-31 

E 
SHEENA EASTON 

So Far So Good (EMI America) 
LP About Last Night Soundtrack 

Regional 
Reach 
E 481 
S 53% 
M 68% 
N 581 

13117 57% 
National 

Summary 
UP 70 

DEBUTS 18 
SAME 34 
DOWN 2 

ADDS 7 

*ALA, 

tiv 
BAST 

wERS 20 
-31 

WESE 1,23 
P110,11 nn 

SOUTH 

9a0 on 
-25 

ERSE on 
2100 on 

111us6T 

09) 32-27 
WAS 9-28 

wo. on 

130e0 37-34 

1 , L01. 2 

WEST 

RIM on 
EMS on 

1.102 on 

M[1 E)2 
K W. on 

tNT 
ITLY 4-32 
0100 39832 
KI04 23-I3 

82 -35 
WSPR 294-32 

19rM 19 
WPM 3-30 

2 

0106 on 

EN112a on 

E0/1 2,-28 101AIR 

wWroO 
18-17 5-31 OIESO3)2-25 

R on 004 
on 

24 
95xIL129á] 

°OU1 31-28 , n01 is-3o 
M0f 

2i-ll 21-24 M 

Irc1iM00"-ii :24-26 
05 1 -16 

memo 2 

0104 
amuse, WYSS 28-25 

vLYP 35 fr 
WKDO 

<0 
-19 

Me. M ]0-21 1NB 01 -37 
811. d-24 R.01 a 
MOTO 34-32 I Mr d-39 
Emp 31-29 r] 32-29 
1210 

1-40 WORD 
am 40-31 aa )2 

. 30-30 
-23 

2104 a 14i0M8°T 
O 080 d-32 

Of 24-2i 5.9 12-29 
PROS 26-25 MM 14-29 
Rt. 18-16 M. 

15-10 
M 3]-l6 

ORX 

noce 21-1] 
Me, nOq 1 

WalY 
Ken d-28 

1 24-2e 
r1O 

° 19 sun 
32-30 

KOWA 
m-31 EMI 

RI. 32-31 

10200 on 
K NOX on 

°V 
22-U5 ROAM 

KCIM 8-20 
ro 2-21 

on 
1110°d-29 

W T 

7201 
*G UT 28-27 

40-36 

MUT 

.124-22 
ERA. 33-30 
10172 4-40 
RW112 on 
RBIE 0-29 

d-3S 
.296 

5 019529-23 

Par-nlIS Connnued on POW 152 - 
R &R FRIDAY, SEPTEMBER 12, 1986/151 



EURYTHMICS 
Missionary Man (RCA) 
LP Revenge 

18718 

Reginnal 
React, 
E 78% 
S 821 
M 77% 
w 88% 

81% 
National 
Summary 
UP 152 

DEBUTS 11 

SAME 16 
DOWN 2 

ADDS 6 

Iii0 814,1 10-27 

SOUTH 

Lill l 5 

WT 822. 16-15 EAST 

626 .02 14-12 

w2214 17-14 Ma 2 1-25 
WAND 18-11 

M 01 l 

C801 7-4 OMNI 23 fr 
WCAU 

IM 21-16 8821 on 
5-Ix WASS 21-16 

HAVA d-21 
I 9417x 15-25 

29-27 
SOUTH SOOT 35-28 

13-10 
940 5-5 MrMI 29-26 

1-e 

MX 05-12 
93. 11 fr WM 

[24-11 WM -28 
95162 8-8 8888 d-30 

4-2) 8X104 21_87 
WANO 18-13 WM 26-25 

81015224222 

5106 21-13 
0105 2)-11 OAVO 

MLA 22-15 
MIAMa9 KTUX 17-13 

MLL 26-22 
0_20 

WN92 13-11 
920 l 

wr. 24-19 
KETT on 

6M 1é 3i' 

WEST 

L 4 -27 

6108 

101111 

KMOK 
MoD 22 -10 

2_29 
KNEL 

il O l PI2 

21 

-18 
KIL -10 
Np 35-30 

EINT 

ITLY d-28 
0100 16-14 

' ] 

MVSP 29 fr 

21 

WSW a 
WKEE nn 

1-17 
M M 16-14 
10-104 11-29 
98P02 29-27 
IM iz-29 

9l0 29-25 
1l 

WICK )0-32 
8-21 

.112 38-05 
KW 15-11 
0106 8-33 

MIAR. 

WOOD 25-24 
MA0 n-19 
0051 

)2-2] 
MOTS 25-23 

K2I0 27-25 
ARNO 

D 2}_16 
aim i9-1B 
WiPL 

2a-2: 

xJlol 39-36 

8293 
0M0 123119 

noO-20 

M 10-28 
11-19 

nmé z9 
WEST 

MO 33-29 

7 KITS 10-9 
K[KO 10-18 

MD 31-37 
I08 18-12 

IMO 31-28 
MSC 18 
1039 10-10 
KCS 10-8 
MAO 10-9 

OoM 26-24 
8CPX 26-27 
X118 24-19 

112211 

RI40 21-102 

WPM 34-31 
4008 32-29 
62011 12-10 

WIGY '0-19 
04-12 xxi 

11-25 
WO. 10- 

MAN 11-9 
KIM ]8--14 

Mr. 27-21 

NOUTN 

KKK 19-10 
K012 29-27 
x801 71-)0 

]-21 
6010 on f 

r 00 0-29 
16 

0104 17-8 
WM on 
.Y9 32 fr 

1.118 21-16 
KN. 27-22 
KMES 26 fr 

eM }6-21 
)4-ll 

WOLF 34-29 

L i2 1 -6 
6.022 5-21 

KY. 30-27 
-77 

e -24 

6040 

mat955 0 -27 
,:,c 19 -18 
e 27 -16 

KITO 30-23 
11082 10-8 

KIM 
K Sil nn_ 6 

WEST 

° 20-30 

n5-20 
`I-2l 

MIX 34-31 
8-24 MS l-}1 

] 

225 SLY% 5-n 
0895 9-7 

FABULOUS THUNDERBIRDS 
Wrap lt Up (CBS /Associated) 
LP Tuff Enuff 

Regional 
Reach 
E 391 
5 52% 

M 481 
w 441 

10712 48% 
National 
Summary 
UP 62 

DEBUTS 11 

1#44144k1 SAME 29 
DOWN 3 

ADDS 2 

141 
EAST 

6106 d-31 
.466 on 

th 21-16 
WKSE 0-)7 

P50 P7. 34-29 

800111 

940 27_}6 
WINO 4-10 MP 22-20 

MS 
SKTI 
KM 19- l 

neT 
P2 }61_27 

RPLi on 
14.2 22-21 
0880 16-14 

EAST 

WALT 0-34 
5100 40-33 
MEP. on 
WSPA NI 
21-104 )4 -32 

worm on 
MST on 

0 

SWIM 

IMO 
27 -24 

yr P 

21 -19 
on 

KANS on 
WCKA 
941T0 31 -12 
OAR on 

16 -I) 
% 10 -20 

Ml 26-31 
15100 23 -21 
BOB,? 2629 
xara 

08-na40 ' 2e -20 
6706 -28 

MImMBT 

MUD 
26 - -25 WKAU 

8118 on 
11010 d -1 
WORD 39 -18 

9 -34 

X 37 -34 

WYIC 
on Ir 

' 82103 lall 
KOKO 
Woos 

I0 

4425 KEOW 14-11 
6M on 

Wirt 

KITS 40-)) 
61634 on 
K00'V on 
MLa on 
KOON 74-21 
11220 11-21 

8AST 

00eT da7 

020/1 30-27 
95604 21-15 

1 100881 
Boar 34-31 Mx 30-27 

SOOTS 

MO 
22-21 14 

0000 29,03 

0104 34-31 
MTxB 0-26 
MTP 40 tr. 

6888 on 
0101 on 

MPn. n l 

I 

2102 13-10 
M 21-20 

SMSL 19-36 
)7-16 

MIDWEST 

Y-I 25 -22 
BIM 

21 
-IS 
-30 

KrIM 
d -l6 

d -1 larr 14 
KIMM 27 -24 

lam 
°oT 9-7 

14-12 
10102 d -35 

S )5-33 
ROZ2 115-31 

. 
1 39-35 oi 40-3) 

s 9896 12-29 
1 0K 11-26 

G 

PETER GABRIEL 

In Your Eyes (Geffen) 

1!<S: 

143121 82% 

Regional 
Reach 
E 691 
5 531 
M 55% 
w 75% 

IBREAKERI 

National 
Summary 
UP 61 

DEBUTS 35 
SAME 26 
DOWN 0 
ADDS 21 

MST 

8106 a WM d-)4 WM d-)B 
MD 0-25 

0-Bl 
WCAU 

90 15-29 ME -60 
22 

M]572 
WAN° d-39 
WW2 37-32 WM 20-17 
MllMet 
wLS 

5 J1-29 
WATI 29-27 

XMK 4-33 

MST 

SOME 

moo d- 
KNII on 
11.1 e M. 30-25 I m 

6822 0-30 

SOOT d-' 
WM 

15 

SIAS 40-15 
2Sl 

942 a 

KT. 0-29 

nm1669 

dli 

811K 29-27 
8210 e 

0 16-20 
xx 14-324 80 77-34 

02,2 d-30 
MK d-28 

P.'SOTIZ073671 

MST 
1 29-29 

5 .242 17-36 
n-)2 0P95 e 

29-25 2-28 
35-32 16Y6x ,4-21 

1ñ-29 n8e 0:05 
81488 

L 16-34 BMOO m KALE 
Rrly d-30 
Kf10 25-JO 

EAST 

Iro 0-37 

11126 

0100 
a-34 STD 

t 29-26 on R°m 
°3 
PO 

wsm -OB 
WYSE 1-40 
YAK( 4-25 

MS. 0-17 
0 - 19-14 

AST 

8418-)l 28-3 
6 4-30 961116 961116 d-34 

910 a-35 
WPST 31-28 
WICK On 

a-38 
5P11O 14-11 

Gros 
03 

NZT0 16-22 
08100 on 

95xlL9-)1 

lnn 
cAx 52-25 

I Km 4-38 

6011[" 

66148 on 
R022 d1111 

AD 17-33 
fr W010 on 

MOO no 
6 

9 fr 

-)8 
wpm on 
KKIN 

"ves 2ai2 

KM a 
Nein d-3l 

an 37_33 
894 19-35 

37-)) 
man 

30 
fIKAC on 

áe-22 
Mow -l5 

MST 

KGOT 2,-22 MA on 

820. on 
MRS 0-)5 

6Ax 2619 
110.2 0-11 
KIM 36-34 
10012 29-22 
2819 d-37 
K202 d-34 
8.96 on 
0595 0-40 

GENESIS 
Throwing It All Away (Atlantic) 
LP Invisible Touch 

Regional 
Reach 
E 96% 
5 99% 
M 1001 
W 96% 

win 98% 

O 
Na t iOna1 
Summary 
UP 210 

DEBUTS 3 

SAME 11 

DOWN 0 

ADDS 2 

MST 

25 0106 
.26 22-21 

PN 26-19 W. 9-8 
M5024 14-11 

5-11 
32I -)2 

Mu 
0 

0110-641 0110-641 -4 

ÿwríl . 20 7 1 9 

940 
21-2ÿ 

23 6 MS 6 17 
on fr 

9551246110-7 
2)-21 

15-9 
MOUE on fr 
WPIO l2 
WW2 24-19 
MSS 3-2 
0105 15-12 

296 24-IS 
ms 
295 )1-22 
0102 21-12 
WHI12 9-5. 
92x 8-6 

11-24 
wHYT 3-20 
KBD) 20-11 

Kom 16-14 
TP 11-8 

M 2 

'SOL -B 

Ewe 5 -3 
Mon. la 
970 20 -12 
97ST 16,1 
MCK 9-8 
5106 

TI 

_15 

OÑ 2 

0106 Ib -13 

M980 1 

MI 21-13 
WOG. 14-9 

15 

WAP1 14-12 
OROS 23-IB 
14528 13.11 MT 
0R00 2 IB 
6682 12-5 
am 19 fr 
0105 12-8 
KAM. 0-28 

}1-18 
SAWS 2-19 
wool 6-201 

CAPE a 

MOT 25-]2 
9-1 5 

MD. 
16-13 
6-16 

MRS 11-9 

0PA5°29-21 In. 19-16 
MY 18-17 

24t1 

2] 

'16-12 
61105 23_18 
0106 

5210 
MVO 11)-9 

A S-7 
aruz 4-12 
MLL 14-10 

MILKSar 

WKDO 10-6 

WOCL 10-7 

Y 
1-Il 

KIM _)4 1ZlM 1 -8 
14-12 

1115 
9-6 8610 

- 15-9 

24-14 

10-11 

24-2722 

}7-24 R 15- 1.103 14 l 14 

Kam. 14-II WVIC IS fr 

1.6S 21-16 4 5-1 

1.12 18-14 
l ROKO9- 

ll 

S 

KO 90 
10-8 

0R 9-56 
WPON 11-6 

(10 

9 

1)-10 
82.4 10-9 

6AR 
MOT 16-12 

0100 
2119 ?2 

5161T 

14 fr 
IO 

17_03 
o 11104 25-15 -11 

11-8 K00R 19 

148245 20-17 KITS 19-16 
role 

'-11 9-14 man 5-) 
20-14 .204 11/9 

SLAN 10 KMGX 3)-30 

KCIO1 16-11 5-22 

lespr 27-23 
KY. 
OMO 21-16 

61-104 15-9 
98.2 21-12 

FLOC 13-8 
111116 d-7 
RCl0 22-17 
KM 14-11 
FDON ]0_12 
Kcrx _10 

KITS d-2l 
KATO 13-6 

n00°20-16 

EAST 

013.0 17-9 
WGIT 19 

0-3, 

100C12 16-13 

2%22 16-14 
14-21.0 21-11 

.140842 1,5-8 

MX 1612 
SOOTS 

4-2 
8011 12-19 
MM. 25-21 
CIAO 17-9 
8010 16 fr 

Pt101 21-19 
0104 29-21 
WKS 8 MP 9 fr 

KR. 22-19 
0101 14-11 
10402 19-14 
8MS on f 

4/1994 19-14 
2102 24-20 

KMIN 20-15 
686L 13-10 
MS 15-8 

MIA.689 

KM 
0_65 WM MO 20-6 

Póés á- 
ROM 14-9 riils- 
MY 
/MEL 

IB-9 

} 0-0 
9-5 

mrto 
22-16 WDSP 

wsrr 
OM 10-8 

1 KKK 11-7 

nR 
AT 12-10 

A 
1-10 KBOZ 

KTRS 7-4 
KKK. 16-12 

KM 20-11 

80íM 13 -5 

I116 LY96 
-I 

Aí 17 - 95 1) 

152/ R &R FRIDAY, SEPTEMBER 12, 1986 

PARALLELS 
GLASS TIGER 
Don't Forget Me (Manhattan) 

LP The i hin Red Line 

Regional 
Reach 
E 891 
S 85% 
M 98% 
w 85% 

208/8 89% 
Na tiOnal 
Summary 
UP 168 

DEBUTS 5 

SAME 20 
DOWN 8 

ADDS 5 

tat 
MST 

e-12 
0106 14-11 
WX. 17-17 

WPHD 23-21 

WCAU 
694 a 
PO-PS 6-) 
0101 10-8 
KAVA 6-5 

001929 

940 
ü-11 

KEGL 4-3 
4-22 

14 
er 

1)-11 
2100 on 

37 
MO 

1-9 

0105 29-27 

MI2MIR 

SOS -la 
22 

010_15 0102 32-19 

19 
WM d-l4 
MT 1B 
Kew s-27 
MI 4-2 

A.B 3-5 
Kerm 

MLOL'2-47 
KKK 

mm 

KIM 35-10 
-10 

0108 
125 5-11 

11226 22-20 

]-26 
164102 on 
KNJK 

KWOD 
KMEL 

9 

8 

e-1 
8620 14-10 

EMT 

WYLY 
0100 

10 
00 1 

204 t 

WVSP I9 fr 
8104 15-14 

2 b-9 

MN 2-9 
Pk 25-22 

98P ' xT11-± ° 

moo 4-2 
Worm 
9p 12-l0 

wacK 8-7 
B106 11-10 

51.1L4 
8-6 

0106 11-10 

14880 21-17 
16-12 

term 15 
6002 30-24 

4-21 
SAPI 12-11 

naROO 25-21 
66112 6-4 
WOK IS fr 

MASS 24-24 
1 6004 16.15 

WO. 15- 2 

0-0 
11.1 15-12 

I1-16 
MRS a 

3;21 

2-9 Wry 
M 

21624 
10105 30-27 

1016 31-11 
0 22-17 

MIA 17.24 
KTUx 10-0 

MImMSt 

WKDD 
MAU s-i M 
M0c4 I-6 
9.1 on 
2118 

636,1 
0°íA00 13-12 
8210 7-4 
MAS 0-;5 
MOND 9- 

e-s6 

WEAL 
52-10 Corp 
14 It 

2104 11-6 
JlOI 0-6 

RALO 10-6 
XI I 6-2 
11202 10-7 8.8 4-3 

KAM 9-2 
101PD 11-7 

W1107 12.10 

min 
Kp 2Dm 

22537 

110.2 181-12 
KITS 12 

4-2 
48. 11 
11606 10-15 
KRIM 

20-25 61.1K 4-11 

pour 12-8 
.40 .40 

11 10 
KDON 8-16 
KCPX 2-6 
KATO 9-8 
8220 7-4 

SAST 

wrac 9-9 
woUT 10-9 
Moon 6-5 
WI. 16-16 

15/001 12-10 
nz5n-15 

p 11-17 
13 

100.1 9-7 
95X1O 14-8 
max 8-6 
WOMP 6-6 
wrxx 8-4 

Sonn 

7 

RIZ 
-16 

B-7 

4 fr 'op 12_7 
KISS 10-9 
0104 10-5 
wyKS 

5 7 ROMS12 tr 
01039-38 

1 30 -25 

IM )6 -32 
2102 16-18 
WM 20 
KNIN 6-6 
WHSL S-4 

13 - M es 7 

AM 
080 

7 4 5-14 

noes 
50" 5 

8x4 ) 1 

-1 

May 
11 2 PO - 

KKL2 4-1 
99KG 5-4 
66110 6 -) 

6_2 

Fret 13-12 

WIER 
war? 16-13 
KM 7-6 

1OOt 3- 
1MA 10-7 

2 -9 
19 

KOLE 9-9 
Kan -5 

KM 9-7 

1-1 8LT96 13 2 

H 
COREY HART 
I Am By Your Side (EMI America) 
LP Fields Of Fire 

110/108 48% 
National 

Regional Summary 
Reach UP 0 
E 70% DEBUTS 0 
S 36% N &A; SAME 1 

M 521 DOWN 0 
W 35% ADDS 109 

EAST 

0104 a 

WM 

PRO-N1 a 

MAYA 

SOUTH 

290 a 
11291 a 

1197 a 

1008Hí 

215 412 

920 0a 

Wiwi on 
RCVS a 
WOOL a-36 

MIT 
KPKE 

UST 

0100 
14104 a 

0222 a-34 

PI-I04 a 

141.610 -29 
worn a 

wool 

13106 a 

WofO a 

WSSX 
Inco 

'OUT 

Ram -35 

MK MVO 

MO a-19 
KIIK 6-11 

am a 

629)1 
rap. -219 

MD 
MST 

SSC a-)8 

KIM a-39 
BBOO 

K2211 a 

EAST 

SIGY 

, 01000 

0481 a 

012 

MO a 

MS a 

RILKEET 

6020 4 

KOCP 

1.94 a-31 

80211 

14n9. 

MST 

KMZ 
81116 a 

DARYLHALL 
Dreamtlme (RCA) 
LP Three Hearts In The Happy Ending Machine 

Regional 
Reach 
E 1001 
5 951 
M 1001 
W 944 

22410 97% 

o 
National 

Summary 
UP 197 

DEBUTS 2 

SAME 23 
DOWN 2 

ADDS 0 

tip 
mar 

MBES 15 
WSE 19-25 
sPHD 11-3 

1 -10 
6 -10 

W 26 -25 
n -28 
9 -5 
9 -1 

7 

7 

PRO- 
15 -27 MP 

MAY 
15-14 

A 16-11 

BOOTS 

940 14-12 
293 14-9 
82GL 19-17 

6 23 -20 
93641 on fr 

ROSS 
Mi 5-5 

ll 

' M0Ú124 tr 

0960 10-6 
.1902 23-20 
MP 5-4 
0105 14-13 

MILKER 

1396 25-16 
0L5 

2-18 010225-21 
WNNS 5-3 

r 21-14 
_72 

KOM 10-8 
KM 22-17 
Km 4-2 
WLOL 4-2 

WEST 

K1MN 14-11 

-e 
SEIS 

°-21 COZY 
IAA 

aalJa 6-4 
rM1,2 on 

aaa, 23-23 
K035 17-13 

-18 KM 
0880 27-23 

MST 

0100 11-8 

WS, 18 fr 

8104 19-19 
WORK 7-2 
men 8-20 
WT1C 18-16 

WKEE 7-5 
MAN 14-8 
KCIO1 14-12 

wsp6 1S-10 
81-104 13-7 
960XY 26-24 
571.1 9-6 
worn 

- 930 7-4 
wrs7 12-8 

2106 14-13 
x 14-12 

M5'IO 4-1 

1 0106 12-8 

MOM 

I 

P24P°I 1 

1 
MP 10-7 
80.02 12-10 

4-40 
MAPI I3-9 
MRDB u- 

MK", 
59419 

0I0 22-21 
68112 4-2 
0x0 10 fr 5 
0105 

12-12 
SAM 10-4 
MCK/1 17-9 
T81 10-9 

won 23-2) 

I 

0 
IO 19 

MS 
6R1 

4-3 

WAIIR 11-6 
Merl 8-4 

Y107 - 

3-7 30 
940 

Rp 
2 

8 - 

Krim 6-5 

MIMES, 

MM. 16-11 
MAU 7-6 
WOCL 17-16 
WNCI 

0 2-i ' 
MOTS 19-17 
Kaln 

I-6 
USR.t l4- 
WORD 11-6 

PL 8-5 
SKAR 10-6 
OVIC 16 fr 

11 0) 11-7 

U 5-3 

aS 45 02 ) 

WIION 9 
IA2 e-}) 
KM 16-11 

9-5 
m1I0T 14-7 

WEST 

KW) 15-9 
9-5 

80011 17- 

88x0 8-6 
.-12 

KNOX -30 
Kywo IS 

Pñ v 14-11 

CAO 11-7 
KIM P 

KDON II -8 

K ITS on 
KAIT 15,3 
nln 8-4 ° - 

_ 

MST 

gamy 15-12 
W2014 9-6 
MIGY 14-13 

9l%x[ 5x 144-12 

nov8 -16 
i o 12 -I0 

08100 19-15 
1001011 8-6 
95011. 9-4 
IMAM 10-8 

ar0m 10 -5 

6009" 

KNOT 5-11 
OOI2 14-10 
MKS, 12-8 
14.100 9-4 

ID M 9 fr 

ML00 15-10 

0104 
s-2 

104 18-I2 
WKS 7-5 
aLYO 

1a-1 
0101 12-8 
PM 10-6 
8628 32 fr 

MIImrza9 

é 

6-7 7 

Pan 6- 

6040 10-5 

11781 12-11 
KKOS 1-6 
9980 8-7 
KKPC 11-8 
X5fn1 5-4 
1.211 12-9 
WS, 21-15 

ouN 28-IS 
KM4M 4-1 

MST 

Scot 11 

KTYA 

KTRS 8-2 

58ri 10-9 

KRIM 10-4 
8202 10-5 

0895 6-4 

HONEYMOON SUITE 

Wh. rr Dnr i'r1V WA 

Regional 
Reach 
E 461 
5 32% 
M 32% 
W 29% 

8018 36% 
National 
Summary 
UP 40 

N&A DEBUTS 5 

SAME 22 

DOWN 7 

ADDS 6 

RAST 

- 

1 
2222 
28-24 

WCAU 21-20 
PRO -PM 
CPTP 24-28 

1101.6611 

940 on 

5 on 

-6 
X. 

210 WOOL 25-16 

wRST 

KPKE on 
KP. on 

05s0 ñ--37 
294 847 

0 

MR2 40-37 

RIiO-1104 18-35 

O J-1 
Worm 5-3} 
cK 9-29 

6-)4 
O 06 on 

awns 

IeO 39-]) 
wRO 9-1 

0a5T 18-14 
0RW 15-I1 
" fr MOI 

7-32 MOKI 256107 

on 
-22 

MIMES, 

MDR 

-30 20 8210 -9 
MX 6-40 
11.1107 

SI 
-ll 

0200 

nR 
R195 13-11 
61631 N 

4-5 
KOYO 18-1 ' Oox d-40 

SESO ]l-l4 

MST 

WOW 6-4 

WTI. A 

OX100 7-4 
MOAN OA 
WOW 11-2 
arm 36-33 

SOME 

8011 
612_ K 

WCOO 0-33 

24 tI 

KWES 5 fr WM a 
WH2L 9-8 WM 12-I1 

Km 0-38 
weep on 
WEIWR on 

wc11. 25-25 
KKXL 21-21 
MAZY 0-38 
KKOS on 
1.11C on 
IMP zá-25 

n6T 
6007 1-4 

6789 )1-27 
KRAL 16 

}l 

R8T2 on 

HUMAN LEAGUE 
Human (Virgin /A8M) 
LP Crash 

Regional 
Reach 
E 70% 
S 74% 

M 68% 
W 81% 

188188 73% 
National 
Summary 
UP 8 

DEBUTS 43 

SAME 33 

DOAN 0 

ADDS 85 

[BREAKER¡ 

Liiii 
EAST 

8106 a 

096041 a 

0107 d-27 
HAVA 0-30 

SOWN 

96400 on 

-28 

WASP 34-25 

296 4-18 
020 0-31 
WCZY 
winT 
KM. K 

KW 6S11 

WIEM 

KIM on 
KAKE d-33 
6108 
0112 on 

M1 an 0 

KWOD on 

KMEL 1-26 
KW62 on 
10,2 a 

nnao 6 

BST 

0900 
a 

104 8 0 
Y 

))-)2 STIC 
OKIII on 
00101 
WISPS 

104 on 

00rM dll 

0P9T6 
a1ó630 

6 d-26 

soorel 

IBa e 
10.1 a 

0n0e a 
MSS% 34-21 
WBCY 
MOO d-33 
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JANET JACKSON 
When I Think Of You (MM) 
LP Control 

Regional 
Reach 
E 94% 
S 93% 
M 93% 
W 98% 

214/0 94% 
National 
Summary 
TS 202 
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PARALLELS 
BILLY JOEL 
It's A Mader Of Trust (Columbia) 
LP The Bridge 

112/3 79% 

Regional 
Reach 
E 831 
S 781 
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e National 
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00t4 JOHNSON 
Heartbeat (Epic) 
LP Heanoeal 

215/5 93% 
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Reach 
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Summary 
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JOURNEY 
Girl Can't Help It (Columbia) 
LP Raised On Rado 

111!79 

Regional 
Reach 
E 78% 
S 81% 
M 82% 
W 85% 

91% 
National 
Summary 
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SSOO 38-35 0100 37-35 
2210 wSL 31-28 
MAl W98 18-19 
W ORD )7-29 
WIX0 31-24 M30Aa4 

4-27 
14F92 )9-35 STTY 37-33 
2104 39-30 M. )5-)0 
53103 36-31 118118 30-15 
Sono -31 eOCR o35 
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CYNOI LAUPER 
True Colors (Epic) 
LP True Colors 

Regional 
Such 
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S 931 
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Summary 
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Continued On Next Column 
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Cynlfi Lalper Continued 
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HUEY LEWIS & THE NEWS 

Stuck With You (Chrysalis) 
LP. Fore, 

Regional 
Reach 
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MIU11 31 
WOOL 9-5 
141101 6-4 

3-2 MIR 
e 

K Pp 5- 
2210 2-1 

a M° 105 WORD 
4-3 

VTOL 3-1 

PC4 fr 
2104 2-2 

KOrl )-1 I0 
R293 2_1 
820 3_I 

S N°OAY1M07-]_2 

Q-i 
K 1PT 6-2 

mom S-2 
3-2 

50011 8-4 
604$ 8-5 
KITS ) 

11120 3-1 
la 3-1 
pi 2-I 
Nm 00-e 
2.10 -5 

R01p 12-7 
XLDC 2-2 
2714 6-1 
SCAO ] 
WM 

I_ 

KCPX 6-4 

TO 2-2 
222U 2-2 
KIM 9-3 

FAA 

Wn0 2-1 MN 3-1 
1008 3-2 
Win 7- 
103012 7-6 
957101 3-2 

9-5 
iió 5-2 
00100 10-5 
100281 13-10 
9501% 4-) 
MAX 4-3 
IMP 

2-1 WF. - 

noon 
)w 1-1 

ROIt 9-3 
O 1187 

6-3 
IgID 2 fr 

M 8-1 
0104 6-1 
MY28 
WIMP 7 fr 

8-6r la 
0101 5-3 

10 fr 
.1114 B-4 
2102 106 
V 8-2 

MIN 4-1 
w9iL 3-2 
a 4-2 

"IDWa89 

KY. 4-) 
moo 

fe 3 1 

MOIL 8-t 
Roc, l-2 
2040 S-) 
Y94 2-3 

1 

iY 3-2 
Kr= 6-2 

9 920 3-2 

KWM 2-1 
WDn 1-1 

inn 
w 2_ 
RW. I-1 

Win 

11004 2 -1 

RITA 3 -2 
. 02 4 -2 

-I 

RAS 3 -1 
-2 

fl ot 3 -ï 
K 10E 5-1 

6 
0796 2 -2 
295 2 -1 

USA-USA 9 CULT JAM w / FULL FORCE 
All Cried Out (Columbia) 
LP' Lisa -Lisa A. Cull Jam 

Regional 
Reach 
E 67% 
S 631 
M 161 
W 58% 

119/34 52% 
National 
Summary 
UP 58 

DEBUTS 14 
SAME 11 
DOWN 2 

ADDS 34 

8104 13-1 
2106 16-13 
1.22 1 

- S 

II-II 
2100 6-8 
G V 31-27 

I-I 89 
M 26-17 

5 MAYA 1) 17-15 

loen 
92714 

29 
fr 

l6 
1100 16 5-8 

WWI 4 fr 
WW2 

Á5-12 0105 

MIwBIr 

096 -1 1 

a 35 -5 
2á0 12 -10 

SOR 

2118 14-9 
222P 25-19 
228t 
21402 24-21 
911103 

00103 20-11 
M4 6-4 

WT 
Yn.T z 

24-20 
10w 
06412 0-40 
team 12-11 

-10 
WIAN 27-24- 

0191-6 
Man' 1-7 
R1-106 )6-30 

11707 29-27 9-17 
MaG 15-10 
8106 11-11 
MRBZ r1-40 
14.42 -13 

50139" 

la0 0-2i 

a 
222B d 

. 26-22 
tan l)-16 
WIIOO 31-18 
101101 33 fr 
0105 33-27 

6-6 
Rai. 
142.1 

á8-1S 
-)S 

ASO 
MC28 24-18 
9.1X 36-34 
An 2.1 

140121 

O 7141 a 

wv5-10 ow 4-1 
aDI5a 
R11104 11-7 
VIII on 
B JI05 35-25 
1106 24-26 a 

37-23 
FR:L 41-27 

"IDVIn 

WA . W 
viatl 
2220 

Ian 

Mtl1p a- 

C6 5 R11 3) 

-38 2 

cx 5 -4 

I1 
FONO 14 
LUc 29 -22 

R 0A0 28 -23 
Kilo 26 -22 

271112 x-305 

MAST 

-38 
103012 
MIR. a 
MtYV 
1002111 I5-I3 
MAN 

wsr on 

awn 0 -31 

0104 25 -18 
Raw 

ins 14 fr 
M 29 -3) 

2102 5 -) 

vaLF 40 -33 
d-39 

VMS 0 -31 

9920 on 

aaar 

FTY . 

3 5-30 

KENNY LOGGINS 

Playing With The Boys (Columbia) 
up_ "TopGun "Soundtrack 

Regional 
Reach 
E 28% 
S 25% 
M 29% 
W 40% 

an 7.1416 

(NiAf 

National 
Summary 
UP 32 

DEBUTS 4 

SAME 31 

DOWN 0 

ADDS 1 

t ABT 

N O0_33 35_31 
WAVA 17_27 

20Ra 

s3n3 on 

14161..4 

er 

WM _26 

OSTI 
29-26 

M O°32-3a 
a1gL 10-11 

Wear 

KIN. on 

°Ai 
)2-29 

1114017 29-25 
28103 on 
K m. on 
KM. 33-31 
RKW 22-21 

sAaT 

2104 Onn6 

WA. 19-16 
930 on 
.111 on WW 0I6 

0106 on 

111D0tn 

arlo 14-14 
1104 n 
2293 19 -15 

o n? 
n 23-21 

-26 
M IND 2n6-2) 
pe 

S rIV 2e-26 

K T 

511 00a00)6-22 
on 

95010 20'15 
WO. 0- 

80098 

Year 36- 

. on 
-l7 

We 

IIIDIA82 

94 14-30 

11620 on 
MIR on 

0 OW 13-9 
RPM 20-1] 

tlaBT 

MOT 
1 Mk 21-19 

1 ST 
2020 22-27 
K IM on 

029 5619 -16 

LOVERBOY 
Heaven In Your Eyes (Columbia) 
LP "Top Gurí' Soundtrack 

Regional 
Reach 
E 91% 
S 92% 
M 951 
W 58% 

21111 11% 
National 

Summary 
UP 184 

DEBUTS 3 

SAME 16 
DOWN 2 

ADDS 6 

12104 20-28 
06 23-20 
a 31-29 

1 

W 9-16 
WPM 

et 
5-31 

841 a-25 
0201 on 
ocho 27-26 
PRO-FM 13-8 

0-39 
24-22 

AVA nn 

SWUM 

940 26 -23 r 9 -16 
8 -5 

Fú8 15 -11 
K 0 -20 
9510228 25 

20 -18 
MVO 1) -11 
alvi 

30 
-29 

Wus 
eá1 ó 

SOnaa 

a-40 
IDS 24-24 
295 34-27 
0102 24-18 
MaA 22-16 
2M 13-10 
MDR ] 

. Nn 29-24 

3 1 L'z110 

26-25 

Fili 
24 22 - 2222 28-17 

21402 23 -18 
MOD 27-24 
28103 33-31 
10/08 20-17 

e 609 -16 0 
200:- 

tip 
CAST 

W M 1-14 
00 29. 

10-25 
11-20 

P ]0 fr 
2104 24-18 
MR% 17-11 
MINK -31 

13-Lw 11 
W 22-19 

-16 
-16 

4 22-141 
9 16-14 

OMUo ) 
M0M 12_I! 

eT 
22-17 
21-15 

W RCX 18-14 
2106 23-12 

20-18 
YrIO 

31-10 0106 2-19 

aM" 
wp 17-12 
NWl 10-16 M. 3-i2 

2228 7-17 
22-17 

MOB 7-3 
148701 

3-20 
t,00 7-e 

2 16-12 
fr 

411105 16'11 

- 

N N 20-22 
11 

w T70 18-IS 
13p01t04 

0-11 i 

5 

21-1) 
WITT2 32-24 

18-15 0011-9 
MOW 20-18 
ADI n-a M. 

0 

14-12 
6-6 

710921-20 
O 0105 19-IS 
ITN 17-1S 

22-20 
112.0 e-2 

-5 
9-1S 

WNW. 15-12 

a11 
B-4 

M0U 12 -13 

Y01 14292 
X112 1á_u 
0042 21-19 
2310 16 

s -1) 
MAO2D -20 

1 -IO 

wñt 31-3é 
Wf 21_18 
Wv1C 25 r 

[l04 21-1f7 
22103 00-15 
SO2o 25-2) 
2293 
02 1910 

WM. 7-4 
21.707 34-30 
22714 11-10 
rl 19-19 

MIMT 29-25 

Ian 
sow 21-18 
P R.1 20-1S 

B 12-11 
RD. 17-12 
,AA 16-13 
K eOa 10-1 
KNOX 24-22 
MOO 24-23 

wllv i0-16 
K CAO 24-21 
MO 16-12 
008 N-29 

KATO 19-17 

R90U2 - 

tip 
n/r 

-14 
101244 11-10 

e 38-18 
MGT - 

103012 2-28 
95%x2 e-3 

9-11 
02100 21-16 
100201 20-15 
95210 12-5 
YO0$ 

16-11 3 
W910 21-17 

800ía 

K m 13-e 
RI2 20-16 

r 9-9 
101. 111 -13 
anon 23 fr 
at O 27_21 

01i2)-21 

4 8-3 
IAMe 25-20 WW 16 fr a 1S-9 
0101 16-12 
214012 l6-IB 

m fr M 25-20 
S 102 A-22 
V 25-11 

KINK 19-16 
MAL O_13 
W88 19-15 

N IPPY 

RYY4 23 -111 

WM i-19 6-11 We 
a2 

ioéi m-28 
1102) 29-26 

20-15 
24-20 

MAZY M.11-I3 
-22 

0-14 

Pc 
13-11 13-11 
20-17 

RYIV 16-19 
001111 19-14 
WSPT 22-12 

1171411 

206I2 
1171411 

ain 

2002 4-1 

F í5s15 
4-11 

2222 18-13 
2026 14-10 
km 21-19 

14-12 
K BIN 19-1S 
K201 23 -I9 

0KL95010-B 

Parallels Conlnued on Page 154- 

Picture 
Yourself 
In RaR. 
If something's 
happening at 
your station or 
company - 
send R &R the 
photo and we'll 
put it on the 
Picture Page. 
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PARALLELS 

MIAMI SOUND MACHINE 

Words Get In The way (Epic) 

Regional 
Reach 
E 651 
5 78% 
M 80% 
W 711 

171/1 74% 

14 
National 
Summary 
UP 63 

DEBUTS 1 

SAME 37 

DOWN 69 
ADDS 1 

WT 
8104 17-13 
0106 25-22 

LI 8-8 

;6 

GR 32-25 
0101 12-9 

50012 

901 

12-10 ICTOM 
931,1 13 (r 

-6 KYL 91-20 

oo 29 fr 

0105 a-6 

RIMS, 
896 1)-8 
BLS 11-6 

16-8 01U26-5 
920 7-7 
WCE7 16-I3 
W NYT 15-5 
B ey 15-11 
WTI 10 
KOWB 5-13 
10011 12-6 
1OL 6-5 

:-3 
K IRE on 
YlOO 18-14 
0115 0-6 

10-26 
K IM -12 2 

4-N 
FMB 6-6 

45- L 17 

RUSE 
K11M 736]] 

BAR 

WILY 7-9 
94 d-25 
INSA 9 fr 
MMIR 14-13 

14-26 
ROIL 4-2 

E161 WL. 8-6 

S-18 

111-104 6-6 9eY 16-] 
4 0 11-13 

9206-9 
S-10 

MOM 15 

0106 9-IS 

louve 

NS 
1; 
4-W.17 

9-14 
1 

RLEB 6-0 
IS 

WBCY 6-3 
0-7 

WOK 4 fr 
S-10 

ES 2-1 
II-8 

Y 6-17 SANS 
9-16 VCRS 

94TY0 11-1) 
MRO l-1 
WOUT 
15.1 S 4 -a 
1.72 5a -8 

VePOM1M 

5-2 

WAY 6-S 
eIOW 7110r 

10104 9-9 
Y107 12-10 

4-1 
17-19 
x 

K INO 12-4 
MML 4-8 

16101105. 

MRAU 21-32 
SOL 111 5 

sad S -5 

KMQ 8_90 

-22 
WOOL 10 -14 
MIR 7-12 
WIC x fr 

8050 1 
6 -5 
11 -7 

K 9 -20 
0800 5 -13 

07 10 -14 
REYW B-7 
r.0 

39 14 Mgr - 

MST 

RAM 6-6 
005 -1 

K R 20-14 
P95 11-13 

RIMS 7.5 
KNOX 

YM 10 -7 

ROMO 1 -5 
LOC 

5 
-I] 

sCAO 6 -12 

KITS 8-8 
IS 

W. ]-20 
WWI 7-7 

110=1Y 2]0ll 
5 -10 

WzT000897 

950IL 10-28 
WOMP 
MI. + 25 
800711 

RIME 11-15 

50D 1 12 fr 
WOG 7-S 

F 26-31 
WKS 4-10 
14217 ) fr 

0101 9 
5N06 20-]7 
MOSS 17 fr 
WPM 1-3 
2104 e-8 
MOLF 7.7 
WY 9-11 

11101110711 

rtW 7-6 
Y 1.110 4-12 

10-38 

:á: + 
ROg 8-6 
KKXL e-8 

-S 

9 9KG 6-27 
RKPC 9-14 W. t) 

MOOR 6-S 

8-14 
RW 7 

M 6-12 
7-12 

8LY96 11-9 

EDDIE MONEY 

Take Me Home Tonight (Columbia) 
LP Cant Hold Back 

137129 5896 

Regional 
Reach 
E 57% 
S 551 
M 551 
M 73% 

National 
Summary 
UP 6 

DEBUTS 23 

SAME 17 
DOWN 0 
ADDS 29 

tip Wt 
20126 on 

10592 on 
117. 32-29 

940 14-29 
K COL 16-10 
2728 on 
KRIM 33-32 
951NS1 

299 d 
1000 30-29 
VIBO 15-14 

N IMMT 

Wu 6-36 
95 -39 

141928 
10 

-24 
92X 28-24 
MOWS 
Mt 26 -23 

WP M. -33 

K IM 
E 6 

7108 
eä5 

.01A0á4 }0 -19 

iBnl 
22 -11 

8 
12-110 

X 110 - 

0100 29-24 
s94 

7-17 
MOM s-31 
WIR 

I0 Owe 
RCIa01 

1 -10 
PotV 35-30 

VOe 

slPia-39 

T a-39 

YcI 
30-32 

M11 i 24-}2 
571.0 35-33 

YON 

RIVI 
KIM 
58C5 E33 
IMO 

0105 R 

WM. on 
WC221 on 

WOIm 40-)7 
29-]3 

Y )1-26 
-31 

94R4-30 
M 25-29 

RIM 
WILL d-29 

xIDIIYt 
MKOD 17-9 
MAU a5 
WOT, 38-36 
Rey -39 

WORD 4-39 
WIXX s-22 
MIR 4-39 

9-27 

WIIOx .9-16 

10040 
1000 29 -24 

806 27 -21 
% 19 -32 

KYNO on 
UC 

3J K IM 
KL -32 

-21 

5X70 
ROOS 30 -26 

60 
MI7I on 
RAID 013] 

580 d -30 

WT 

Kn 38-]4 
%POt d-l9 

ROYá JI-26 
04(100 3)-20 
95XIL 

MOfa 14-16 
MOM 39-29 

800211 

rw 30-16 
-]] 

WRAD 
WW2 on 

VOID on fr 

1208R 

d -l6 
P 

5 

-_B 
Fen [r 

nó 4-37 

I°tMaLt on 
MVIm 23 fr 

-24 VIO 
á-35 

l'alun 
RY. e -39 
may 19 -18 
K CMG 34 -30 
094 25- -20 

RR19 23-22 
99K0 40-34 
WOOR 30 -24 

33-26 
XINV 19716 
K IM 35 -29 

WtST 

ROOT 10 -8 
-25 

KTOO 24 -30 
RAi 

° 26 

FNTL 4 -38 
MOM 30 -26 

K RIM 20 -27 
5802 38 -31 
01196 4 -38 
095 27 -21 

MOODY BLUES 
The Other Side Of Life (Polydor/ 
LP The Other Side Of Lofe PoiyGtam) 

Regional 
Reach 
X 30% 
S 25% 
M 23% 
W 15% 

54/0 23% 
National 
Summary 
UP 27 

rN*Aj DEBUTS 
20 

DOWN 4 

ADDS 0 

tip 
OJT 

MPMO d-)9 

00x 
90 24-27 

016 ó 23-30 
MIR 23-21 

W IaIEBt 

14-33 
xTF 35-29 

KVI 23-x1 

MST 

Wt 
0100 30-27 
K 1048 -28 
O 1-104 14-]3 
MPR 27-x4 

MRC6 
09 

4 

39 
0106 on 

801.012 

0880 35-39 

MRS o 
26-}t 

MIO0B17 

MAW 5-ll 

w MOM on 
RAT107 10-26 

KGO 33-29 

MPS on 
WLom on 

WI 34-34 
MI12 36-11 

95%MI 1 325=9 

BaPrB 

FMI 
an 
24-23 

Colo 
On 

enssé 24 
es.P on fr 
RIOS 39 -36 
M 30 -27 

IONSL 
WBS on 

35 W 

50CC 29 -20 

994 
1 } -14 

900 an 
MVOS 40-36 
n 19 -16 

ROW 29 -24 

rzrr 
FM2 on 

]3-32 W 6-36 
OL d-39 

81096 33-30 
0895 30-25 

N 
NEW EDITION 

Earth Angel (MCA) 
LP "Karate Kid " Soundtrack 

Regional 
Reach 
E 431 
S 421 
M 131 
W 351 

79/8 34% 

;MLA] 

National 
Summary 
UP 45 

DEBUTS 6 

SAME 17 
DOWN 1 

ADDS 9 

Al, 
8104 v-20 
8106 a 

MME I)-l2 
15 12 

O 94 
M 

27-24 

WAWA 0t27- 
4 5 

8-16 

M 
fr 17 

1-1] TI 
7-41 

r M1V ] =4 allt 

1121+1217 

0 -27 
92% 33-25 

y ROW. 10-16 

ue -33 
K 2R 

35-28 
.0x104 1-2 
88101 I4-10 
K WEL 19-16 
lesa 4-I0 

B148t 

5104 on 

00S 
16-6 

6 16-14 
WTO 29-25 

SOWS 

VIOC 
3934 

BOOBOO 27 -22 

.00 
MOK m1 

-fr 
fr 

0105 
9-7 

11028 7-6 5P 27-20 
PB 24-21 

WINI on 
WPM 7.5 
MAY 00 
WNW 22 -22 
87 105 -29 
7106 20 -17 
4 4 -29 

VIVO 
WX1L en 

K IM 33-24 
.1071 25-18 

Ea 
-21 J 

0 3-2 
RCM 35 -]1 
IMO 24 -18 
KIM 26 -24 
I-t0 25 -I2 

Wt 
.110 40-36 
WSW on 
MIOY 

1 í9a6 

011100 Or 
100.140 

-35 

WO. on 
VOID 35 fr 

0104 
I17 I 

-14 
0101 
MIS 3 fr 
1102 1 -10 
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NU SHOOZ 

Point Of No Return (Atlantic) 
LP Poolside 

72/7 31% 

Summary 
UP 36 

DEBUTS 7 

DOWN 5 

ADDS 7 

Reach 
nal 

E 37% 
S 29% 
M 11% 
W 52% 

MST 

O 104 e 
MXXS 5-16 
MRS1 14-24 

T10O 0 ] -]1 

097 28 -24 
Woos 32 fr 

K lartat 
096 26-26 
0102 14-33 
14224.2 32-32 

KIM _10 

13.12 

6-O 2 0 

O101411 
2l 

mL 8-7 
Oi 6-14 

KPL1 
0 K N IS 0.50 -3 

WT 
S-14 

WIC 23-20 

-K 
11-12 

104 n-J9 
MOW 

m 

RO ]0-21 
80112 

VIy 4-I1 
SBoB 4-4 
If6R 51(4 
11002 9 

KA112 23-21 
[1B 4-99 

1B 
on 

Y00Y en 

5KL L5an 
4n KIM 

MI48U8} 

Rmoe 40-37 
11200 I1 -19 

O 5 -4 
Rag 29 -28 
KI11C 30 -25 

RC Y B 2-- 
MOON 
KITS on 
KATO 1.6-15 

152117 

MO on 

tio Wt 
ROUT 
9áX00Pltt1 -1 

WOW on 

IOU= 

RC08-é 14 

0 

r 
-25 

RIMS ? 
11.8 r 

MP. on 
2102 4 
MVII ne 3 

MI-RR 
L 16-16 

KOCR 27-24 
K C 39-34 

tR 
gTIE 33-26 
RBn 23-21 
Knot }I-18 

o 
RIC OCASEK 

Emotion In Motion (Geffen) 
LP This Side Of Paradise 

126/49 54% 

Regional 
Reach 
E 63% 
S 51% 
M 54% 
N 50% 

ÑiL 
National 
Summary 
UP 17 

DEBUTS 26 
SAME 36 
DOWN 0 
ADDS 46 

N1 30-32 
mot on 
0107 

90 
193 5 
RML on 

A-30 
1100 

VISR IB-27 

NI.tlf 
i95 -n 
WOOS on 
920 d-34 

TR -31 
KWK O-l2 
VOL 14-P0 

RP LS an .M 

tiP 
O Yr 

0100 
594 on . 811 on fr 
R104 on 

WIC ) Wr 0-18 M. -21 
-15 

RC101 a 

RI-104 m 
3S 

930 

WISP 5 

MICK on 

Rrw . 
K 0.7 
Mm1m 

BR 
d-l3 

SI 

111ós . 
WRNS m 

4-40 
6 WOKI 

MLY a 
WNW 

0}6 
MELR 4-39 
1M 
MIIRU17 

WMOO 

cn-33 311.11 on 
RIIR 

%X ° a-38 

2104 
KJIO a-35 
Mano 4-34 

/520. 3 t 0I R 

IRR 

K IOyTr 38-34 

Rirv an 

KITS 
FATO 012-24 
.1211 On 

WT 
WPM 38-3x 
RoW 

WION e-39 
95ga 
WiY0 4-19 
00100 on 
1001X1 4-40 
95%IL m 

d-)4 

n WIYY 4-39 

RIM m 
ROM 2)-21 

WJAD 0-36 
MItlO 
O ISR on 

MVO 
eá40 

fr 
O 108 

on 
WPM 
WOLF m 
MN on 

NB 1 nn 

Ot 

MIL48BmT 

5 M a -37 
08952 eat 
enea a 

794 34 -28 
W A. on 
21110 on 
MOOR on 
W877 
Re. 40 -35 

IRR 
ROOT 35-29 
RIYA 
RTNS -l8 
ROM d-)5 
M11Tl 40-)9 
0a2 4-29 
ROM 4-36 

1xoi 
d-38 

194 
OX 95 40-37 

BILLY OCEAN 
Love Zone (Arista) 
LP Love Zone 

Regional 
Reach 
E 94% 
S 85% 
M 911 
W 96% 

21011 91% 
National 
Summary 
UP 179 

DEBUTS I 

SAME 23 
DOWN 6 
ADDS 1 

'An 
810{ 19-18 
5106 22-19 
MRS 1-10 

0-27 
1 16-14 

CROI 9-22 
.41 22-20 
1100 16-16 

AU 18-17 
10 

PRO-714 
T 1 

0107 14-13 
MA 19-17 

940 6-4 
9-4 
10 

9 fr 
F 
0er 16 

6-24 
Y100 19-19 

6-IS y0 10 fr 
WW2 14-10 
0105 19-16 

MIIRmr 

R. S -I2 

015 á -29° 
0 

0102 26-24 
10.48 36 -30 
920 ll 

WW1 24-22 3 
Rey 

27 -26 
Eat 20 -17 
107711 16-14 
MOL 18 -18 

VIR 
21. 18 -IS 
RIM 22 -22 
1,108 21 -18 

2 -I1 
K UP e -18 
KRR1 27 -16 

13 
1130]1 15 -12 
1510 

1 3 18116 
EME. 22 -22 
MOSS 12-12 

15 

RUBE 14-11 
RIM ] 

WT 
WILY 

25-19 0100 3-22 
194 6-4 

11R 17 fr 

04 x9-32 
92112 11-9 
WwK I1-t 
WIC 12-10 

. OO-17 
`-ll 

M.1PW1 8-17 
20 

16 RI-10{ -12 

IMO1'SO5Y 

6-14 

SPOT 
°]0 -17 

MRCK 27 -23 
a los 21-30 

MIO 19 -19 
0106 I3 -12 

800E 

e 
pM 7-5 

x4-19 
11714 13-9 
5258 21-14 

17-14 
5508 18-14 
5KY 8-5 
511Cp 13_l2 
INK. 16 
WM( 36 fr 
0105 1 

FM. 16-16 
117570 19-18 

IS 
A MO 15-9 

INK0 8-4 
94T71P 74-26 

17 
W007 21-18 

. -14 
f1 

PM1M2i 1l 
AY 21-1S 

MR1 
90-18 R. 4 

04 20-20 
1107 17-76 

05 11-10 
7104 

39 948 0-5 
5540 

24-17 
RTUX -9 
MRBL 13-11 

MDatR 

MOD f4-22 
MOAU 12-9 

MCI 
MOCL 

XIIK 9-10 
WM 15 

B M 
16-14 

MU 12-12 
M 18-u 

)-B 
W U, 29-20 
M 11-13 

14-8 1031 
KORO 16-15 
.z1O19) 24-22 

RAY107 26-22 
1S 

10 107 213 -23 

R 16-12 
1} 

KOM 26-21 
n5 24-19 

KITS 27-25 

O 8.7 )0-11 
ROOS 16-14 
RWg% 16-17 

RaTMg 

11-9 -5 
MAE 16a5 
RV 3-12 

CAG 23-22 
BON 8-7 

RCM 
RMS B-2S 

MTD 
I1-10 

aU 3B-36 
5y 16-19 

liP w r 
Mtáo0-5 20-1a 
11200 17-14 
Way 

T 103CIR24-19 
95X%% 9-6 
VIM 
VIY0 20-18 

10-12 

'MIL 6-12 
NONI }1-16 
WOM 16-15 
WP%% 15 -11 

O °1.08 

na 10- 
ROIE 31-30 
WRIT 15 

11 

1oD 27 er 
RN0 17-11 
RIBS 24-20 
0104 16-9 
WKS -}2 
MIT 23 fr 

28. 14-12 
0101 15-11 

x06 15-11 
s102 17-15 

V ]1-17 
1010 I 

1018 21-19 

112017.122 

YW 14 -53 
Ray 13- 
WWB B'5 
ROCH -12 
500 1110 
704 17-19 

35 -22 
RAS% 16-11 

KM 21 -18 
RKLS 14 -9 
99KG 12-9 
MAC 32-26 
MOTO 24-21 

4 -I1 

ROW 11-10 
FM 22-20 

wear 

117711 22-22 

1 2708 10-7 W l-l1 

x 6 1L 
3-) 

6 

MINE 
IMIN 
0.01 17.13 

O 560161 
l 

R9 

P 
ROBERT PALMER 

I Didn't Mean To Turn You On (Island) 
LP Riptide 

203113 9Ií16 

Regional 
Reach 
E 911 
S 86% 
M 86% 
W 90% 

e National 
Summa l'y 
UP 152 

DEBUTS 21 

SAME 15 
DOWN 2 

ADDS 13 

MRS 22-14 
e 22-10 

MIME 21-16 
NP. 2l-IS 
1101.1 

OI B-9 
W CAU 15-11 
094 dä9 
Pe0-e 32-18 
CITO 27-1U 

W2M an 

8006 

940 
]7-30 
d-33 

295 
11001, on 
5TY on 

4lo NS 9SI29-18 
Y11100 
O 97 4-}6 

1yUL 
30 fr 

1R0 -22 
3 WWW 5-1) 

MRSO 11-N 

KI-Rat 
096 16-u 

6-16 
195 21-17 
0102 29-}7 

IS 

925 32-19 

R11YT 4-31 
SRtI 19-15 
KO. }S-2l 
RIIR 29-f6 MAL 
1RR 

212111 10-86 
PFE 28-f6 

7108 28-1S 
111111 33-30 
SiP an 

e102 m 
RWOD 14-12 
R8103 30-25 
MWEL x7-20 
IMB ]3-19 
11104 37-35 
INY 30-27 
K mM e-34 

I-20 
aMsO 28-27 

930 3)- 
26-23 

)I 
MPIT 25-21 
Witt 29-20 

R1KRi 10-27 
1010 38-26 
0106 28.27 

t olle 
IM ))-27 

Kurt é }7 
IIOOLa 
5 L I 

d-21 
1WB 10-24 

WS. 25-10 
eeCY 19-16 
gIry 

0105 4-300 
)4-30 

ANS 30-18 
WOW SS-21 
94TYR 38-3S 

14001 14-29 
MORI 24-19 
I7M' 27-23 
MNX 24-11 
217.121 20I7 
WPM ]6-]2 
WAY I9-I6 e 28-19 

-30 .104 
107 
94. 24-19 
WWRy 28-12 

4-9 M 10-14 
wiL d-26 

1I -fIPT 

MOD 29-23 
WKAO 27 -11 

MCI äa8 
KIIK 23-30 
W072 }3 -11 
RRy 

37 - -39 RZIO 
WWI 
1101117 12 -27 

OI 33 -27 
SOPO 37-20 
WRFR 29-39 
0104 26 -24 
O 103 29 -23 
Rato 30 -]t 

509193 31 -19 
a -19 

KITS e-29 M l TD 5- 

Rp 
-ll 

2 

17-31 
5-12 mOU. 

36-10 
3 maps 

]CIB 3 

r WIRE 1 

1001011 17-32 ]7-31 

A5 29-2I 
9501L 36-33 
5O 
WOM 33-20 
MIME 26-24 

800m 

rw 14-26 
M18 37-26 
WROF 20-20 
WAR 0-17 

eN0 28-17 
K ISR 1-13 

0104 26-19 

W87P 31 fr 
RIM 38-35 
0101 )9-11 

06 . 35-3 
RICH 17 fr 

WM 37-29 
{102 J6-27 

WOV ]0-2] 
RUIN 12-19 
MISL 25-21 
119118 31-30 

MEmur 

KM 36-31 
IMO) 25-20 
esee 28-]0 

RCOL 29-24 
g }1-20 

L 12137 
WAL. 36-12 
RIM on 
ROL8 16-19 
99150 37-21 . RC l0-t 
MOTO 28 

6-20 
VIn 26 
n ow ] 

FM 5-8 

Continued On Nerd Column 

MST 

Roben Palmer Continued 

W ILY 0-27 
0100 20-17 
z94 ] 

W OO on fr 

O 104 
i 26-13 

MNOE 22-19 
MTIC 4-22 
WA/. 24-23 

W 34-29 
30-27 

w 6PR 39-36 
RI-104 29-25 

.000 dal 
SAYI07 ])-25 

RBBr 

AMMO 24-21 
1045 )1-17 
RISS 21-17 
K IM 4-30 
08 25- 8 22 

KNOX 20.16 

RaSOi00 á 

V ll-xS 
Ru0 an 

i105Y0 

38-31 a-u 
/WM 35-30 

ROOT 
KWA 

R S 26 -13 
6RA3 40-35 
6016 25 -19 
KIOTO 

35 -12 
KRIM 25 

1 SL.9610 -27 
0045 16 -12 

PET SHOP BOYS 

Love Comes Quickly (EMI America) 

LP Please 

Regional 
Reach 
E 31% 
S 271 
M 291 
W 65% 

84/10 39% 

*ALAI 

National 
Summary 
UP 20 

DEBUTS 17 

SAME 37 

DOWN 0 

ADDS 10 

tio 
e J1-26 

Y 4-39 
29-26 

CR01 on 
WCAU 

801701 

11060 a-9 
WW1 )6-34 

RDIfEBT 

920 on 
R 33-JO 

MST 

RIIa 30-27 
K2R on 

e102 On 
MOO 4-34 
O 8101 an 
MxO. )5-27 

RPM 34-32 

Wt 
000 

4-38 
nn 
e-)9 

930 
MST on 

MeCK -35 
MR2 on 
Mm9 m 

m01712 

K2. en 
0360 on 
1001, on fr 
MSS on 
WORI 

42121 on 
RM d-40 
S lartaT 

WRDO d-16 
1.22 on 
MnOx on 

KITS 10-26 
RIRA 

37-3x 
11808 en 

0-]9 

RCW m 
00011 18-33 
RCM 9-M 
RCM 

Ki2á )5-3] 
Xy on 

twi 
95= on 
2íR2 dá40 

MDR 

á-2i 
IRSAD 

n S oM 
0160 on 
MOM on 
.1511 on 
KOSS on fr 

WIML 9a 
MUSS en 

ó 

OIOaYT 

11 9110 

Rati d 34 
Roo on 
YAM d -40 
RAM on 
9924 d-35 
WM 39 -34 
MRS 
Kne, d -J9 

]iter 
mot 

d-396 
KOle on 

5101712 on 
KO. on 
1111121 /1-111 
57.01 d-40 
01296 m 

Q 
STACEY 0 
Two OI Hearts (Atlantic) 

19617 

Regional 
Reach 
E 87% 
S 811 
M 841 
W 88% 

8496 
National 
Summary 
UP 152 

DEBUTS 11 

SAME 15 

DOWN 10 

ADDS 7 

11 925 
0 

MST 
CR 10 -6 

T WE, IS -9 
31 -19 

15 -9 0106 
22-20 5106 4-9 0106 

217 WXKS 
M211 32 -IB moms 
MOM 5-lo 
WBL1 -22 

110 0 
-2 

MCAU 1 -6 
094 3-2 

9 -23 

0107 
A 

N AVA 12-9 

593 23-15 
XML a-19 

TYi I510 fr 

3I-10 
Y100 2-1 

4-3 

SI ÑUr 11-30 

896 
-5 

0100102 

7 

111 -2 
8 30 18-13 

VMKT Y 10-3 

M B -74 K R 

WTI 16-14 
RD. 

19-15 
MOL -35 

VIR 
O1 

35-30 
08 29-24 
zP 6-3 

1-12 

e10 1861011 
- FM1 10 

0J 7-17 
26-24 

FUSE 25-20 
RIIM a-l7 

tip W T 

WILY a-lS 
0100 14-9 
194 19-18 
MWR 25 fr 
1011 18-16 
WMIX 

6lx WIC 
MOM ]0-}0 
MIAs 

111718 
0n 2l-ll 

O 1-104 ]0-2x 
98P01 12-11 
MIJO 27-23 ye 1]--22 

1700 
M 

37 -32 
5 -II 

API 25 -20 
MOB 5 -5 

MIRE 28-18 lot 29 fr 

0105 2S -Il 
KAM. 11-14 

WICSI 35-25 
MOM 19-11 
94T 24-21 
MAP[ I -8 

WWI 23-16 
87,41 i 

2 1 96 
Y 31 -28 

020100 24 -16 
tom 5 -13 
00217 93 -19 

B 

415 -1ï 
53105 9 -7 

7106 IS -8 
942 21 -14 
0Ry 

45 -14 

0 X01 18 -1S 

MIaRR 

WOO 
2.-30 MAU 
-30 úl a-27 

MOT, 1)-10 
K Ry 21-20 

WM88 24-20 
yR0 21-23 

l -19 
VIPL 4-30 
RMR a-2l 
1104 20-12 
W 103 }8-}S 
Ba0 2)-I3 

1x01 94 
-28 
3]-l9 

Y06111 26-26 
MIOT 22-IL 

WEST 

000 10 -16 
-4 

Rain 24 
1 

tins Sal 
K ITS B -4 

70 -23 
RM. 5 -4 

O 128 II -6 

T M l -1 

8010 7 -6 
K LUC 6 -5 
S PIV 21 -19 

RRiB 
7 

oox 2-9 
e-34 

TP ióu 21 

10 70 14-10 

WT 
WM 19-15 
IrouT -21 

7-21 

4-4 
iz% 15--20 

RL 20-0 

100.1 10-8 
Mas 11S 

WOW -10 

W2%% 2]-16 

KnY d-21 
.Ìr12 19- l 

1 34-25 
M 28-IB 

rpm 
lS 
}I 

II 

010R G-25 
Nonas iv -11 

26 fr M 
17.15 

.0101 d-30 
MOO 

23-9 MIS 

1102 9- 

il 
l 

R sir 

)i-25 

KI-UR 
KITT 6-14 
MP 11-21 

1ä: á-í-14 i R 
J2-15 

RARG-27i 

15-16 
99R0 18-14 

RIM ]-10 7-11 

MOOR IJ-10 
VIn 34-20 
S OW 5-1S 
SMI l]-26 

MST 

210. 17.15 
RMI 24-19 

TM }1-11 
ROSI 27-]J 

6-I2 
R12fE 18-IS 

iK1IÚ r1-10 
1M1 19-16 

1.596 20-18 



RUN D.M.C. 

Wain Tnls Way (Proide) 
LP Rasing Melt 

18610 80% 
National 

Regional Summary 

Reach UP 125 

E 83% DEBUTS 0 

S 751 SAME 37 

M 80% DOWN 23 

M 83% ADDS 0 

tiv 
OAT 

2104 9-7 
2106 9 -S 

+ -S 
MID 10 -6 

4-4 

° 
d -2 

CROI 19 -12 
0 - Wlb 2u 0 

WCAU 0- 
294 2 -6 

6334 
AVA I 

S OR. 

293 5 

XT. 19-15 
9l 20 fr 
FA11C I 

7100 5-5 
9006 3 fr 

0105 1211 

14112621 

296 6-5 
295 
9016120-1) 
920 1-1 

WIN, 
Y l'-10 

1620 9_BII 
1215-e 

Yin 
KM 11 

12 
KIIS 5-12 
1126 5-4 

i 20-13 
RMIK 14-14 

99 
22103 9-6 
K161. 1-1 

5 

10112 6-22 
KPLZ 10-8 
RUBE 6-5 

MJT 

17-13 
0P100 i 

8110 fr 
0-6 

IOW 26-23 

276. 12-7 
tam 9-5 

9-16 16 
2161 6-5 
B I-104 14-13 

won 6-s 

w 15-15 T 1-10 

flex 5-4 
06 10 -7 

W RAZ 
Wlq 10 -15 
0106 19-17 

OM 
II-II 

-22 
2,76 6-4 
R2C2 7-3 

6-2 
1-10 

22-8 9 
83 

M200 2-1 
1/822 9-7 

fr 

16-15 
3-6 

WC. 10-6 
s4TTxú_is 
WAPE 
902 13220 
9n1 1_4 

6.61 1-4 
1688 7-26 
101317 9-8 
85106 4-2 

e-6 
22105 t 

7106 11-9 
942 11-9 
WM 14-10 
RTUR 3-2 
W50L 6-3 

1117161126 

O 9Á0 11 -10 
MI 14-13 

12 

w art 1 -7 

FW 11 -10 
2210 9 -S 
lee. 13 -10 
WORD 13 -8 
wD0 18-15 
nPL 14 -8 

Ye" 
11 -11 
15 Ir IC 

2104 10 -16 
x]103 2 -2 
BOBO 1-4 

Fr93on 

9 -12 
NMI 2 -2 
210 

13 
-9 

6100 0 -9 

662 27-24 
KMOI 13-8 
ItORR 3-2 
1E95 6-4 
T6 4-2 
KM 11-10 
18111 18-9 
IMO. 4-4 

K M on 3 
FOIR3 m 
OLUe 9-7 
SPIV 8-6 

FCAO 18-10 
KM 9-6 
6100 4-4 
ROM 16-12 
M 1-5 

K M IS-11 
Mb 15-13 

MST 

1.80 15-12 WM 8-8 WM a-a 
WM 3-9 
10.12 -7 
95761 10-9 
. 3-1 
05M 6-1 

3WW50I 
12-11 

11 

WM 
WM 

12-9 

SOR. 

3-S 

1 O r 1-61 u 
WAD 12-6 
2010 71 f 

r 1600 10-6 
K ISR -10 
0104 1 

2718 15-1] MP 17 fr 
5.W 7-2 

MS 10 fr 

i1á2 
WOLF 10-10 0010 

1 5 WM -a 

M11It 
11.67 11-9 
1M03 10 

WM 16 
MCIL 4-2 
O 19-16 
K KXL 11-9 
2221 12-7 
KIM 13-10 
K IKLS 
9980 1158 

12 

MOTO 10- 
W OePT 

6-S 
osy 8-5 
IM 0-10 

WRST 

Irr/ 19 -16 
tl 13 -12 

ARIL 13 -10 
10111 149 

1 -9 1201 
ST96 2 -10 

0295 4 -3 

PAUL SIMON 

You Can Call Me Al (WB) 
LP Gracelarsd 

Regional 
Reach 
E 52% 
S 41% 
M 39% 
W 58% 

19985 47% 
National 
Summary 
UP 59 

DEBUTS 7 

SAME 35 
DOWN 2 

ADDS 5 

N&A 

W T 

O 106 10-27 
6-32 

1/31111 34-30 
.1717 a 
CRO1 on 
W M 34-31 
PRO-r on 

od. 
M 

37536 
BUB 30 -30 

WLS 33-32 
102111 d-40 
Orl 31-29 
MR 
.04 ]3-20 

Re? 

ItIMr 1C-10 
R 20-20 
7108 m 
11162 462I2 

61102 e 
U nn RP R-25 n[ 26-25 

660 31-22 

WT 
M.LY 
OM m 
294 17-17 
O 104 36-31 WM on 
MAO is 

KCIOI en 

1661 400-26 n WO -31 
101, 17-33 
MMei 33-33 

NOM 
WSW ]5-22 
YI an 
161711 on 
WSCT 12-12 

WM 35-34 a1t 25 fr WM .-13 
90N 

33-31 
WLY3 22-22 
94. on 
1.11 11-3S 
KTUX 

112216. 

2100 32 -31 

Won 30 -29 
2210 en 
908 21 -19 
9080 40 -37 

3 
1N27-20 

04 17 -15 
KOKO 24-22 
nOR 6 -22 
nt 
5155 30-28 
RIM 29-22 MN -29 
MX on 
BueMÓ2C :5-6 
2R70 30-27 11 m 
2b 
RM 20-20 

22-12 

1100 
426-25 wAly 33 

2150 355 -33 
.110 37 -35 
02200 31 -23 
99116 21 -17 

W á5x M 
.a me 

.101 on 
01{ on 

WOID 39 fr 
1600 
0104 12-27 

5 19 -14 
fr 

Mar on 
0101 e 
B IKM 
WPM 2é-i 
11RI. 

2 

d-39 
16 MIR5L 11-15 

29-17 

mouser 

K Y. 31-26 MS Is-10 
11110. 0 5-29 
724 6-25 
9920 m 
RIM 6-30 
Win 27-23 

Wut 

ROOT On 
11774 29-79 
1202 30-28 

RIAeá 3 

16 
- 

R62[1 
r 41-i8 

0695 
96 

14-11 

SIMPLY RED 

Money$ Too Tight (Elektra) 
LP Pcture Book 

Regional 
Reach 
E 67% 
S 70% 
M 75% 
W 88% 

171/5 74% 
National 
Summary 
TS 116 

DEBUTS 19 
SAME 26 
DOWN 5 

ADDS 5 

S AR 

940 1 

293 29-22 
d-2S 

xT50 en 
Ru[ 38-2B 
93121 4-29 
7100 on 
297 11-10 
UW[ 

34 
31 fr 

l4 MI 39-35 
9Y2 27-23 

0I0RST 

894 22_22 
WIS 8 -21 
_.4S 

23-20 925 
Y IO -15 

WKTI 14-12 
iMB 27 -27 
xt. 31 -25 

OMR 17_15 

WBt 

KIM 20-17 
2162 d-12 
7108 22-17 
KIIS 

B 

0-18 
i1-8 2 
4-29 

M300 4-)l 
s103 25-2] 
MI 13-11 
RP. 17-17 
RUNE 19-17 
51110 12-12 

NAST 

WELT 29-25 
2100 13-11 
94 11-2 

fr 

RL 24-12 
5-15 

d9-26 
O PAW it 22-27 

92P 
2Y8-15 

16-15 

39-36 
930 34-30 

36 
M 28-27 

2211i 26-33 
960 40-39 
0106 33-30 

Boon 

Mb d-36 
m1 22 -IS 

2002 24-21 
5 32-29 

101 d-23 
l3 

W FS 14-13 WOKS 
44 r 

0105 -1 
RY 29-21 
Y4 34-00 

9TrO -29 

2b011t3t i2-29 
11Ltl a-34 
9100 
111161 

30-28 
en 

W5n 34-32 
RTUx 23-19 

11101610. 

WRAU 33-28 
1n -21 l[L 5_16 

1IOR l]-30 
o1003 32-28 
2210 31-28 
WORD 30-26 
951 26-]3 
2116 on MR l4-]] 
2104 16-14 

1293 .?° l4 
Y18-16 

Rm 011 22-21 
MY107 37-34 
itirell .-29 
KIM en 

W[t 

Rmp 34-31 
ItP95 18-1S 
M 31_27 

MID 14- 
I5BUM 36-33 
RMx 31-28 FM 36-33 
RaO on 
LUC 34-30 

V 19-22 
KM 21-12 MO 25 
BOON 20 
K M d-36 
KITS 

14-10 
1120 25-22 

149 
SnIT 

113704 31-28 
ii 21 

1óié 103012 4-335 
93x1°[ 22238 

t100RN1418-9 
95S1L All 

IMP l8 
11116 29-20 

wore 

161. 4-33 
xCI6 36528 
1616 
WAD 34-]4 
MO 6-32 
KISR 34-29 
0104 27-24 

9-23 1612 30 
fr 

0516 4-36 
0101 27-22 
112011 d 

31 ft KWES 
34-21 

max 32-27 
61111 31-30 
WOOL B-7 
W18 24-16 

mfRrlSr 

1YYY 33-10 
N660 

31-19 
ROO 20-19 
794 11-33 

AZY 15-14 
111611 27-26 
9M0 35-29 
KRAC 

9il - 

Wan 
ROW d-38 
RIM 29-25 

IRR 

FOOTA 

4 -20 
9 -26 

btl 27 -25 
ó6Aí 32 -29 
F 2[ 15-13 
10121 26 -25 
.11 24-23 
íOí 20 - -17 

SLY96 24 -22 
0105 25 -22 

ROO STEWART 
Another Heartache (WB) 
LP Rod Stewart 

130117 69% National 
Regional Summary 
Reach UP 46 

E 571 DEBUTS 24 
S 551 IN&AI SAME 47 
M 48% DOWN 0 
W 67% ADDS 13 

cip 
0106 
2116 32-24 

IW 39-29 
ME 4-40 
WIVID 9-33 
.01 on 
WCAU 37-32 
610-61 en 

boe 
940 on 
293 8-32 
rtúua 

vMO 40 25 
9WeV0Blb -35 

6-31 

WM 9-33 
-34 

116/21 en 
Rn -34 

4 FRB 
e-3 

2M10 02 
on 

110015 34-30 

ROL! 35-33 
Ors 

3S-)3 
ORb 38-1S 

0100 a-lS 
294 on 
won 9-22 

sr e09 en 
warm d-39 
930 d-37 
MST m 

d 

201-40 2 15-74 
1610 m 
0106 35-32 

MP 
n-36 

Wool 34-31 
111346 

4] 39 

4 
O n On fr 

0105 
AW e-30 
M02 

ñ5il 
V FW 

Otl 437 
d-23 

7106 40- MK J-36 
nTR )5-ll 

taL m 
O 60118? 

a2ii2 ii 28 
WOfi 39-37 
61610 40-37 

111710 .n36 

MR d-38 
FOIM )5-31 

on 
WM on 
RFSD 00 
6.1 on 

FMC 38-35 

K 9636-35 
N 36-34 

16110 en 
R208 en MX m 
IMO on MO 
ROOM d-)6 

2°n i, 
m 
on 

Rib e 
FROM e 

MST 

3 
2 

W110°2 m 

2170 40-02 
100YI -36 

ON 4-35 
WM 40-36 
0510 40-34 

W O= 

8012 aa8 
BF2r 28-24 

AD 38-34 
WOOD on 

2 82 4-0 

0104 en 

KS. en 
.06 

02 39-35 
1212 on 

L 36-33 WY -39 

Y001I? 

RYTY 40-36 
1662 4-31 

l l 
Rü m 
W -38 
21268 4-10 

99R0an 

34-31 1 -39 a 
R -39 

Iran 

FOR 10 -24 
KM 39 -31 
KM on 
21Aá 
1rse 

O 
2102 

-32 

11394 4 -40 
0295 28-24 

PARALLELS 

T 
RILTUESOAY 
What About Love (Epic) 
LP'. Welcome Mane 

Regional 
Reach 
E 30% 
S 15% 
M 13% 
W 38% 

82162 

N&A 

23% National 
Summary 
UP 0 

DEBUTS 0 

SAME 0 

DOWN 0 

ADDS 52 

W T 
MN . 

PRO-F11 

951.2 . 

N 

nff 
a 

Cilil 
WT 
RC101 

98107 

9i0 
Wt. 
WICK 

12375 

e 

11106263 

m 50Á 

11.1W 

801611 

KM 
ROIS 
O 000 
RI.B 
WM 
0101 
NOV 
W YL 

NIORST 

B Tn 
2820 

1WioBSii 

nt 
MOOT 

2G ROSS 9 
1161 a 
Ir{. 
6112 
iol 
SIM a 
OROS 

TOTO 

l'll Be Over You (Columbia) 
LP Fahrenheit 

Regional 
Reach 
E 74% 
S 73% 
M 73% 
w 691 

147126 72% 
National 
Summary 

(g) 

UP 71 

DEBUTS 35 
SAME 36 
DOWN 0 

ADDS 25 

MS on 
1661 2-35 

a-39 
01101 on 
WCAU d-l9 
PBO-n d-30 

940 
d-11 
ce 

F506 4-38 
on 

WRWO l2-]6 
0105 27-26 

39-31 
I 

9018 d-39 
920 35-30 
War 
RTI 4-30 

M FB 
33-27 

34-31 
WLO. 33-29 

RIM on 
[ 31-28 

71108 

xut 
MOOD on 

.-37 
lara. 4-30 
Rab 4 

tip 
AAST 

N M 4-33 
0100 an 
194 
904 4-6 

tl ]4-25 
d-l7 

WNW Ot 10-5 ME 4-11 
WW 15-31 

1C1Iÿ1 
d-30 
e-39 

81-104 d-38 
98161! 
11026 )6-2{ 
930 40-38 nt m 
11161 eÇFi ñ 11161 -36 
WM on 
0106 m 

01122 4-15 

22 
On 

l 

tOl )3-27 
1616 

2ç-20 28 
11200 m 

r 
0105 

39 f-33 

WuI 4-04 9 CO 

24T7% 40-30 
0012 l8-]] 
9M1 40-1) 

9-35 
M0 0311-30 

1831e-26 

1 36-25 3 
Rala . 

YI07 4-30 
91 
9rv0 d-49 

4-40 
14-2] MI 29-25 

110 61111 

D 30-28 

WVCI 
Á 31-25 

14-12 a-40 

IMO 
49-36 

36 
WORD 

l6-)1 
1.2 40-31 
ROBO 
W[01 m 
1200 on 

26110 a-30 

mass 

MO 36-33 MS 36-29 
KITS 35-29 
1116 )7-32 

W 34-25 
KBOS en 

60 7 en 
29 36-34 
Ctl 
01 

d-35 
M 31-29 

Mb 29-25 

S AAT 

W6635-30 

1007 -4-30 
1602 35-31 
WIGY en 
103C12 36-29 
9566 

0121 dls 
111101 9-37 
00100 4-40 

95211321823° 
d-31 

pomp 

RT1r 
i9-36 

. 27_23 
N 35-31 

901D on fr 

0L00 
1-3O 

0104 I - 

16101 on 
WSW 37 fr 

0101 a -16 

Váe2 é r 
fr 

2102 37-34 
0111.F 

34-32 
2121 35-32 
WT. -.0 

TTY 39-34 
Bab 30-25 
K OWS 4-40 
ROCA -25 
ROO 

36 
-31 

4 2 2 

WAIT 

6 -10 
0 23 -22 

í9 1r0 
35 -30 WEDA 

WS. en 
K r. 40-32 
FMI 39 -33 

ROOT m9-)1 
1766 1766 
Rep on 

43áe 
R 143ç 34-30 

e-eW 
M{11 34-30 

d-36 1602 
ctM m 

0159 26-20 

'TRIUMPH 

Somebody's Out There (MCA) 
LP The Sport Of Kings 

Regional 
Reach 
E 37% 
S 36% 
M 38% 
W 33% 

83120 
a National 

Summary 
UP 17 

DEBUTS 16 
SAME 30 
DOWN 0 

ADDS 20 

N&A 

WT 
W KS en 
W1FS82 

38-26 .Pll 
S ORB 

940 

.m10 d-40 
WtlB: 
0105 

MIMST 

1.21 on 
Mt1 28-25 
Or 25-22 

D912 
1600 
KPIS on 

w r143 
5104 17-11 WM 
1101 on 
930 )5-36 WM on 
Otlt on 
WL° d-40 

MOM 

1602 
0 

2a m9 
Me on ft 
WAS en 
W M 
11416 4-40 
MI d-39 
RTUB d-37 

tl11508T 

MD 27-20 
Rß0] 4-39 
1693 a-]1 
5110 11 

l0 on 

IRR 
RSM on KM 2-40 

K M 40-33 
K IM 39 
K C. 36 

b° F 

tiP 
wOuT on m Mi a-32 

05 
m 

00 38-29 

963e° 

2011711 

ç012 
on 

mssr 4-37 
WAD on 
RISR on 
0104 a 

on fr 

10 701 
WMEL 4-40 

CO 
b 

16111 0 -33 
Roc on 
794 a-38 
WAIT d -39 

9110 
4 
-39 

2081 4-38 

ROW 35-33 
R 31 -27 

05t 

OR 
on 

KRIM d-40 
11.96 on 
6195 39-36 

TINA TURNER 
Typical Male (Capitol) 
LP Break Every Rule 

Regional 
Reach 
E 96% 
S 95% 
M 96% 
w 100% 

22313 17% 

m 
National 
Summary 
UP 193 

DEBUTS 16 

SAME 11 

DOWN 0 

ADDS 3 

2104 27-25 
R106 16-21 

B 19-1s 

2áM 
31-25 

s. 26-rr 
° 21-16 

WIWI 29-23 
CROI 34-23 

11CÁd-3l 01 29-25 
694 18-105 

-25 
0107 3a3 

i9 

940 27-22 
19) 33-23 

S0630-27 3U KEKS 
en fr 

K RIM 9-37 
95122 15-12 

: 
0U 
°° 
[ 

12-10 

W]on tr 

WW72a 
31-26 

a 
0105 14-]3 

. 96 29 -25 
IS 23 -17 

í29I5 
39 -16 

. 24 -18 

920 
26 -22 

sT l-7 
e 

Ri-32 b 4 -28 
WTI ] 

5556 
35 
-32 

11119 - 2 
K W 27-24 
VIOL 28 -23 

WEST 

11161 4-0 
RIMS 
608 6 
2112 21-1A 
M{Y 27-25 

S 31-9 
1M12 1 

02 36 61102 61102 5-1) 
KM 32-27 
50103 11-28 cm 6-19 

4-22 
Ráu 72-19 
KUSE 

33-31 

OAT 

WYLY 26 
0100 6 -I2 
314 20 -14 
11.62 22 fr 
5104 40-30 
WM[ 23 -15 
Nit 38 -25 

C 26 -23 
WNW 16 -10 
376 24 -21 
WW1 20-27 
0101 27-21 
Wan 12 -25 
RI -l04 21 -14 
95001 31 -23 

6400 355-22 

W O. - 7 

ÿ21-21 
-26 MR 34-25 

2106 24-19 
34-30 

671O 37-34 
0106 34-22 

SOUTH 

nb 36-29 
4-24 WM 25-12 

1 ] a-22 
WOW on 

21 6.7 30-24 
W 000 

27-25 M. MK 27 tr 
0105 30-24 

362 31 
A50 25-21 

7 

94.66 17-17 
WAn e-3o 
MOR 24_19 
WOtI 42-17 
16111 -29 

Dltl 
] 

O 
3l 18 L 

9100 26-19 
1P01 23-21 
AY 26-24 
WM 26-20 KM 11-14 
50104 6-14 
1107 25-21 
237105 2946 
606 14-21 
942 38-25 
NRb 29-23 

12 2.70X 
F6L i9-19 

1669 
29-22 MEW - MI 22-17 

WWI 29-25 
RIM( 21-19 
WOW 31-27 
RO 36-27 

11210 26-22 M® 23-IS 
WORD 26-6 
IRx 26-17 

21PL e-25 1n 31-23 
104 ]2-18 

53103 26-I1 
5020 26-11 
1293 27-6 WM 2.-15 
1112111 27-21 
Mm0] 31-T. 

14-12 
]s-]] 

MT d-26 
W tl? 

°VV R 25-16 
KM 34-30 
KM 20-14 
6109 13-10 

IF 36-31 
d-28 MD 27-26 

12211 36 

Rb 24-18 

141 

-i 
1602 
m 

24-19 

20-n 
WIOY 10-Á7 
101C12 28-18 
9550 37-31 
2116 

38-30 
632100 ° 34 

d-]9 
9 1 5xiL15-1] 
1661 25-14 MP 15-25 
VP. 31-19 

soorli 

W 12 
r1M 2e 19 

2 

32-39 
AD I3-25 

0010 37 fr 

000 0 30-19 
RIBA 8-6 
0104 33-26 
MS en 
W1TP 31 fr 

RYa 35-25 
0101 36-6 
eOR 

31-23 
.I1 -22 

2102 27-21 
26Lr28-22 

1R -75 
L 32-22 

MS 34-21 
111612221 

KT. 29 -25 
110103 28 -21 
1628 23 -11 

ROCS 20-11 
ROO 22 -17 
794 38-32 KM n -6 

33-29 
a 

ú 2-19 29-20 
9910 26 -35 
Su c leal 
SWSO 169 
a 

40 -33 
IOW 34 -11 
953 28 -23 

VU? 

aor 12-6 
1901 ]04-1 
11202 3-25 
Ttl 30-11 
mum 36-33 
W 018 17-2 
ems 12-22 
AR6{ 21-14 
2211 12-24 
£101 32-36 

069s 35-29 

V 
VAN HALEN 

Love Walks In (WB) 
LP 5150 

19314 84% 
National 

Regional Summary 
Reach UP 159 
E 91% : DEBUTS 10 
S 771 SAME 18 
M 86% DOWN 2 

N 878 ADDS 4 

5106 n-32 
WX111 21-19 
1661 27-13 

[ 6-14 
ND S-5 

W SLI 30-27 

W CAU 24523 
29b ]n 

19 

2Á0Á16-12 

19-II 

21-19 

940 
9 18-6 6-13 MI 7-1 

5116 16-14 
YL 10-24 
IMO 
WRSA IS 

0105 30-28 

0102 a-34 
MOM 6-6 
92O 23-20 
WC1Y 4-40 
MxrT 34-26 
1171 70-18 

33-30 
W 05 1-6 

r d-29 
1612 27-24 
7106 20-16 

]-29 
uRi 21-15 
5M111 22-19 
nao] en 
1900 28-26 
28101 d-35 
MS -2S 
RIMS 24-21 P 

2 

d 

FM 

tip 
WT 
WE. 20 
0100 15-13 
294 16 16 

1110A 26 fr 
04 35 -35 

10116 25 -20 

4 Ar 10 -8 

MIN 33 -21 
RC 101 

24 
-22 

-1 04 23 -19 
98es? 24 -21 

í M3 0 0 18 -16 
30 23-1_ 

4 263.1. 

CR? 22 -25 
slob 27-x0 

WM 1 á-i4 
0106 29-28 

S OOTS 

116 18-1S 
ml 

e he 3 20-18 8 
Qe ]]-16 

]-IS 
1.607 26-21 
11300 26-24 
WOKS 20-16 
Weac 22 fr 
003 28-25 

17 
2618 NA -f0 
WM 0-26 
20.1. 37-33 
1011 9-7 
11.1 - 0 
96 21225 

61100 34-31 
MAY 

34-20 WOO ='24 
O 104 -22 

942119-17 
0890 d-28 

TR 12-11 
niL 21-18 

MI0WUST 

NIOO 2-3 
WFAU 11-14 
UOCL 12-11 
WVCI 24-21 
1111 20-12 
1011 29-2. 
R1WO 28-24 
1210 24-21 

Y e 24-19 
20-12 

W IPE 30-29 
WVIC 10 

31 

17102 
2104 

31224 
SORO 17-16 
1693 5-4 
0205 20-17 
1602 

07 
22_11 

RXRD 
10I01 26-24 

K M 23-20 
KF15 29-21 

35-ii 
W 21-18 

KBOS 37-34 

1LOC 27-21 
R0A0 4-33 
MO 12-4 
RO°WVx 

24-20 
S c 6-20 
RIM m 
KATD 10-9 
52{U 6-12 

INT 

Wr10 18-16 
WM. 18-15 
1200 24-19 
WIGY 26-21 
103C19 26-24 
95051 11711 

2112 ro 39-u 

01100 21-18 
100RxI '2-18 
95XII 17-9 
WOAN 18-11 
WOOD 21-17 
W 20 1Pii - 6 

W OR" 

FIÇ 1alB 

N 21-19 
13010 25 ft 

Who 16-12 2122 
0104 19-13 
6.16 23-19 
11263 13 fa 

Sawa 34-26 
11-24 

RR0a 32-29 Wn 23-18 
20L. 24-19 
1N 33-29 

0-9 
Ovan 20-17 

b 
24-19 

W 
W 1.1 

31-19 
RO30 16-13 

14-12 
21XL 18-17 
VAST 27-19 
1166 oo 
RLB 6-2 

15 

1106 14-9 

1/4871 71-17 
WSPT 28-40 
ROVE 8 

xrNM 
7'l7 

ImsT 

FOOT 11-5 
2706 26 -24 
bi 21 -17 
x 

2 1 -1é 

Soto 30 -23 
0 -16 

i -9 
66390 

2 

22_20 
0295 20-17 

LUTHERVANDROSS 
Give Me The Reason (Epic) 
LP "Ruthless People'' Soundtrack 

Regional 
Reach 
E 28% 
S 36% 
M 18% 
M 35% 

9918 2996 
National 
Summary 
UP 11 

DEBUTS 9 DE [NiA SAME 38 
DOWN I 

ADDS 9 

41) 
LABT 

WXKS d-3O 
W50[ 34-32 
WCAU on 
omo-rm en 

fan. 

940 
291 16 -24 

00d -10 
01 26 

Bevi 2 

211"6t 

4-96 33-30 
W0tl Y ]3-]0 

]]-30 
RIM . 

KI IS on 
new m 
55103 on 

8R2i ee 

Cif) 
S Aa? 

Y 
on 

on 

-33 
16 2, a 
50101 
WP1t 
wine on 

SODt" 

e-n 
1w m fr 
1Al2 19-I2 
Wtta co 
WOKI 

e 

3 

67105 
m_3] 

I tp . 

MX +-34 
1061, on 

O 10085? 

WKDO on 

0bá 4 - -34 
mar 

595 on 
B150 m 

2;4; 
6-40 
on 

SCAO m 
0630131 47-27 
KITS 

on 

W T 

955.76 
00FN1 on 

SOOTS 

W29ó On 
Wh0 21-18 
0104 4 -17 

0101 0 

Rece MPm 

1113811 on 

KM on 
2iwi m 
0155 36-33 
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JOHN FOGERTY 

F 0! Tt, /; m,t re (WR 

MO 33-30 
CSUI on 

SOUTH 

nen0 39-37 
51355 37-37 

MY 40-76 MI 30-29 
K W on 

Weir on 

S OUTH 

won 
WU. 31-32 
142 on 

.10 on 

WEST 

K ITS on 
O 2340 on 
MO 

140r_)4 

EAST 

m10Y on 
0GAN 4-28 
WM% on 

SOUTH 

FE. on 
MISR on 
ASMS on 
MP'S on 
1.11146 nn 

VEST 

O SVi i. S - 

G 
MUFFRIA 
Love You Forever (Camel /MCA) 
LP. Silk 8 Steel 

NIONFAT 

MIS on 

qP 
MO a on 

FIR% on 

GET 

DRIOD on 
9581L 
SIOHP on 

soma 

10123 

9904 on 

GWEN GUTHRIE 
Ain't Nothin' . (Polydor /PolyGram) 
LP Good To Go 

MIMS 2-2 
MSS 25-19 
141,2 19-14 
1100 11-15 
O 94 29-26 
1,10-eN 4-35 

RI ME on 
WW2 22-21 

MI 

596 36-33 

WET 

ME ia.)) 6 

i W m 

11. 0 17,4 

O C101 

40-76 
WICK 

SOUTH 

145011 On 
WORN on 
1.104 29-25 
S J105 26-24 

I G6 4-38 

MNO n 
ETU% on 

XI INES, 

103A8 On 
31030 26 -.20 
0104 38-33 
RIM on f r 
2102 14-12 

WM 24-23 

WEST 

SLT96 en 

H 
BRUCE HORNSBY & THE RANGE 

The Way It Is (RCA) 
LP The Way It Is 

tigl 
EAST 

S OUTH 

940 a 
ERSE a 

H xoTST 

237.78 a 

R5M 
MEET 
MERE 

801/1711 

snIf 

SIM 

wan 

14 124.112 

2104 4 

VEST 

FITS a 

S HED a 

Spa . 

ES.m 

WON a 

1581L a 
MOW a 

o na 

SOUTH 

WM -40 
K ISS 

RHOS 

NI 17.11T 

HE.r 

RI 114 on 

appe 

IOW 

IT BITES 

Its A Whole New World (Geffen) 

910 o' 141 14747 ^ 14747 * 

SOUTH MANS on 
KT. cm 

1411711EST HI 10111177 

EMS a 

MST 
E F95 
/606 nn 
KM en 

CATO on 
...r MU on 

OiEtu a U 

EAST 

HOUT on 

WI02 on 
WOW on 

E OM 

KOI2 on 

0101 on 
on 

70110 on 
101.6L on 
MIS on 

my ovum 

WIMP n 

WEST 

KT1121 on 
011111 on 

A 
ASHFORD & SIMPSON 
Count Your Blessng (Capitol) 
LP Real Love 

..R 
1[106 a 

101146 4-33 

... 
NNOO On 
1.08 fr MI on 
MS on 

WEST 

.11 on 

P104 4.36 
0101 

BEACH BOYS 

California Dreamin' (Capitol) 
LP Made In The USA 

_4101 

wPRO-414 

K IM a 

M T on 

131-104 
MIKE 

moo 

WM it 

13122 

..n 

MST 

METO d-40 

M M. 
MST 

SSxi . 
101312 

05114 

CAMEO 

Wad Up (Atlanta Artists /PolyGram) 
LP Word Up 

KARS on 
MIM 

oó en 

094 d -21 SOUTH 

.am 

ot101103 oOon 

Y100 4-27 
597 d -27 

N tai.er 

10 4102 a 

HB.O 
MOB On 

S.oG i )-i6 
la MO 27,3 
MAPS 
SLOE .-n 
'mom a-17 

WEST 

LUIS CARDENAS 
Runrr.va v (Allred ArUsts l 

SOM 
W AD 

. 

.a. 
2102 71-24 
voLr a-39 

NI weer 

W EST 

Mx on 

Stw'. 
0106 on 

WM 4-73 SOUTH 
MIME 15-34 

140%1 on 

WM a-5+ ñ"`" ON é 
WEST HER 

K1031 

0 I GO en 

n. 

LEST 

MOUT on 
WEOE 
WIGY 
0E100 on 
95E16 d-40 

ROTS On 
nn 

Hran+m 

K ELS on 
99KG A9-3I 
Wn. on 

ROOT 36,7 
MAE on 
K OSS on 

BELINDA CARLISLE 
I Feel The Magic (IRS /MCA) 
LP Mad About You. 

110 

VPHO 

aom 
1197 d 29 

WRNO on 

N IIMST 

1.ST on 
MICR 
BI G6 on 

wAss on 
lecizs on 

N)I...T 
5115 42 

SCAM 
szxx 

SOUTH 

n oiE 

MY, on fr 
MK on 

wtoH..T MT 

011310 nn KM. on 
. .a -) 

ROOT 4-40 

;n 
._ 

'oo S . 

SIGNIFICANT ACTION 
ALICE COOPER 
He's Back (The Man Behind The Mask) 
LP Fnnay 13 Pan VI Srn ndl,arL (MCA) 

nrERS on 
WKSE on 

SOM 

13.2 on 

K W on 

POUTH 

M O on 
53103 35, 
WHoE . m 

MST 

M2021 on 
MOW 37-33 

SordTH 

.11012 40-74 

a.r 
KB IN on 

D 
DAVID & DAVID 
Welcome To The Boomtown (A &M) 
LP Boomtown 

MIT 

n OUTH 

YRS 1-15 

H I court 

10110 a 

MST 

WERS 

.aITB 

WROW e. 

EAST 

K803 a 
014G3 

0100 a 
0104 on 

DEVICE 
Who Says (Chrysalis) 
LP 2283 

rslot: 
05100 on 

95.(L on 

ROIL On 
On 

RIES on 
WPM 4-37 
WHSL 30-34 

MI a 

wDER 

nay 
SOOT on 
5025 on 
5,96 a 

KM 4-29 

SOUTH 

H B 

.aN. T 

H UT 

Ents 
.1140 on 
KLUC on 

2 2.20 on 

0100 a 
HOOT a 

95E16 

some 

H OtAD . on 
ICI on 
0104 on 
WPM On MI. on 

MOM 
/MT on 

r TSUe 

:)B 

DOCTOR & THE MEDICS 

Serra In The Sky (IRS. MCA) 

WES on 

CITE 23-13 

SOUTH 

SELL 4-18 
93404 (I- 

S MS 25-15 
y100 d-17 

10070 20-20 

149.43 21-23 
K WIC 6-6 

WEST 

. R n TUp t 

0106 on 

SOM 

REES 24-36 
STUR 38,2 
H IOMT 
16/103 31-21 

MEST 

XS. 30-37 
16.0 17-17 

1;1 
EASY 

MON ))-)I 
SOUTH 

KIM 3 3-72 
.13113 7 fr 
á i e_ 

Siió HL i-n 
N I 

NCx-)r 
mow 

S OOT 5-11 
E MS on 

F 
FIVE STAR 

Can't Wait Another Minute (RCA) 
LP Silk 8 Steel 

EAST 

14205 

B 96 40-16 
WVIT 35-32 

EAST 

118101 4-33 

VISO 4-15 
117.4 fr 
WC. on 
WPOW 16-17 

alawesT 

WEST WKST 

RMEL 26-21 10.30 40-36 

u .. S. 

LUC 4-37 
?IV 26-23 

ATO 24-23 

SOME 

MJAD on 

Y VES 
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ORAN "JUICE" JONES 
The Rain (Del Jam /Columbia) 

, o6 a:= ; 
1 100 -25 

HIRER 

0102 

MST 

Tua) 16-T 

SYNO 4-3, 

S ATO 13 28 

WIT 

S OUTH 

14070 a 
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RADIO & RECORDS NATIONAL AIRPLAY 

CONTEMPORARY HIT RADIO 
BREAKERS. 

HUMAN LEAGUE 

Human (Virgin /A &M) 
73% of our reporters playing it. Moves: Up 8, Debuts 43, Same 33, 

Down 0, Adds 85 including WXKS, B94, Y100, B97, WCZY, KBEQ, Y108, 

KPLZ. Complete airplay in Parallels. 

ANITA BAKER 

Sweet Love (Elektra) 
71% of our reporters playing it. Moves: Up 81, Debuts 29, Same 21, 

Down 0, Adds 32 including KPKE, KZZP, KWOD, KS103, KPLZ, KUBE, 

KHFI. See Parallels, moves 36-29 on the CHR chart. 

ART OF NOISE featuring MAX HEADROOM 

Paranoimia (China /Chrysalis) 
62% of our reporters playing it. Moves: Up 57, Debuts 26, Same 28, 

Down 0, Adds 32 including WXKS, WNVZ, 92X, KWK, KKRZ, WNNK, 

WGCL. See Parallels, debuts at number 37 on the CHR chart. 

PETER GABRIEL 
In Your Eyes (Geffen) 

62% of our reporters playing K. Moves: Up 61, Debuts 35, Same 26, 

Down 0, Adds 21 including K106, WKSE, WCAU, KRBE, 930, KAY107, 

KF95. See Parallels, debuts at number 40 on the CHR chart. 

NEW & ACTIVE 

EDDIE MONEY "Take Me Home Tonight" (Columbia) 137/29 
Moves Up 68, Debuts 23, Same 17. Down O. Adds 29 Including WBEN, 295. KDWB. WLOL, KPKE, Y108, FM102. KNBO, 

KEGL 16 -10, 95INZ 12 -9, WMMS 30.24. KMEL 18 -12, K104 27 -17, WAMX 17.11, WKDO 17 -9. See Parallels, debuts at 

number 38 on the CHR chart 

SHEENA EASTON "So Far So Good" (EMI America) 131/7 
Moves Up 70, Debuts 18, Same 34, Down 2, Adds 7, WNVZ, KKRZ, Y106, 2104, WFBG, KNOE, WCIL, WXKS 34 -28. WLOL 

27 -22, K104 23 -13, WERZ 39 -35, WKRZ 35 -32. WOUT 36 -31, WIXX 40 -33, KKRD 15 -10. 

ROD STEWART "Another Heartache" (WB) 130/13 
Moves Up 46, Debuts 24, Same 47, Down 0, Adds 13 including K106, KTKS, WHYT, KWK, WFLY, KZZB, WIXX, KXYQ, 

KZOZ. WXKS 32 -24, WBEN 39 -29, Z93 38 -32, WMMS 39 -33, KKRZ 40 -34. WERZ 29 -22. 

RIC OCASEK "Emotion In Motion" (Geffen) 125/46 
Moves- Up 17. Debuts 26. Same 36. Down 0, Adds 46 including WBEN, 0107. 940. Z93, KTKS, WRNO. Z95, KDWB, KHTR. 

KITS. WPHD 38 -32. WRSR 38 -27. WLOL 34 -30. WKDD 38 -33. KATD 32 -24. Y94 34 -28. 

LISA USA & CULT JAM w/FULL FORCE "All Cried Out" (Columbia) 119/34 

Moves. Up 58. Debuts 14, Same 11, Down 2, Adds 34 including 0105. 92X. KKRZ, KWOD, WFLY, 294. 930, WRQN, KBOS, 

KIRS, 8104 13 -1, WXKS 1 -1. B94 1 -1, KITS 14 -9. WRCK 15 -10. See Parallels. moves 40-31 on the CHR chan. 

CHICAGO "25 Or 6 To 4" (W8) 112/18 
Moves Up 23. Debuts 35. Same 36. Down 0, Adds 18 including CKOI. KEGL, WMMS, WHYT, KKRZ, WTIC, WBBO, WZOK, 

WFBG, KFMW, B94 30 -25. Y100 29 -24, B97 29 -25, WKTI 25 -21, WERZ 38 -32, KTUX 32 -25. 

COREY HART "I Am By Your Side" (EMI America) 110109 
Moves Up O. Debuts 0, Same 1. Down 0, Adds 109 including 8104, WKSE, CK01, WCAU, PRO -FM. 0107, WAVA, Z93, 

KRBE, B97, Z95. WMMS, 92X, KDWB, WLOL. KPKE. 

PAUL SIMON "You Can Call Me AI" (WB) 108/5 
Moves. Up 59, Debuts 7. Same 35, Down 2. Adds 5, WPHD. WFLY, WANS, KIIK, KCAO, K106 30.27, KDWB 31 -29, KIMN 

13 -10, KKRZ 38 -32, WPST 37 -33. WLRS 28 -22. WZOK 26 -22, KIYS 29-22, WGUY 40-33, KNOE 23 -19. 

FABULOUS THUNDERBIRDS "Wrap It Up" (CBS Associated) 107/2 

Naves. Up 62, Debuts 11, Same 29. Down 3, Adds 2. WKSI, KBFM. WBEN 21 -16. WPHD 10-8, PRO -FM 34 -29. WRNO 

14 -10, WKTI 9 -5, KKRZ 26 -22. 0100 40 -33, KHFI 18 -14. W%LK 28 -20, 2104 38 -33, WRON 14 -11, 10OKH1 30-24. WCGQ 

29 -23. 

BEATLES "Twist And Shout" (Capitol) 86/10 
Moves. Up 47. Debuts 6. Same 17. Down 6, Adds 10 including WAMX. WGCL, KRNO, 103CIR, KISR, WHSL, KFRX, B104 

12 -6. 894 6 -3, 95INZ 20 -15, B97 8 -5. KUBE 1 -1. KNBO 1 -1, KZZB 19 -13, KOXR 14 -9. See Parallels. moves 39-35 on the 

CHR chan. 

PET SHOP BOYS "Love Comes Quickly" (EMI America) 84/10 

Moves Up 20. Debuts 17. Same 37, Down 0, Adds 10. WCAU, KRBE, KKRZ. KWSS. 930. KBFM, KMGX, KITS, WCGQ, 

WSPT, WXKS 33 -26. KMEL 35 -27. WOKI 38 -31, KOIZ 38 -31, WDBR 39-34. 

TRIUMPH "Somebody's Out There" (MCA) 83 /20 
Moves. Up 17. Debuts 16. Same 30. Down O. Adds 20 including 940, WRSR, 0105. KKRZ, KWOD, WBBO, KHFI, WKAU, 

KZ93. KZZU, KRO, WBEN 38 -28, WPHD 12 -7, K104 17 -11. WKDO 27 -20. 

HONEYMOON SUITE "What Does It Take" (WB) 80/8 
Moves. Up 40, Debuts 5, Same 22. Down 7. Adds 6. WIXX, WZOK, 103CIR, WIKZ, WPFM, KNIN, PRO -FM 9-6, KDWB 11-6, 

WLOL 25 -16, K104 3 -1. WAMX 9 -5, WMJO 3 -1, WKOB 2 -1, WOMP 11 -7. KOIZ 1 -1. 

EL DeBARGE "Love Always" (Gordy /Motown) 79/0 
Moves. Up 42. Debuts 4. Same 31, Down 2. Adds 0 including WBEN 30-26, PRO -FM 24 -20, 0105 21 -19, WKRZ 27 -25. 

KZZB 33 -30, 0105 32 -29, WKSI 33 -28. WANS 26 -23. KBFM 29 -22, BJ105 27 -23. KFIV 16 -13, KOON 37 -30, Y94 30 -24. 

KDVV 32 -29. OK95 34 -31. 

NEW EDITION "Earth Angel" (MCA) 78/9 
Moves Up 45. Debuts 6. Same 17, Down 1, Adds 9, K106, WNVZ. KZZP, WNNK, WCKN, BJ105. WRVQ, WHOT, KOXR, B97 

27 21. FM102 3 -2, KS103 14 -10, WKSI 27 -20. KOMO 3 -2. 0104 21 -14. 

BON JOVI "You Give Love A Bad Name" (Mercury/PolyGram) 72 /29 

Moves Up 17, Debuts 15, Same 11 Down O. Adds 29 induding WKSE. KEGL, KRBE, Y100, 0105, KWK, WERZ, KRNO, 

KKRD. WZVO. WRNO 40 -35, 0100 31 -25. WSPK 40 -31 WPST 34 -29, KTUX 33 -22, WCIL 28 -15. 

NU SHOOZ "Point Of No Return" (Atlantic) 72/7 
Moves Up 36, Debuts 7. Same 17, Down 5, Adds 7. 8104. WPLJ. 894, WKEE, 8106. WKRZ. KSMB, WXKS 25 -16. 2100 

25 -21, B97 2824, KKRZ 6 -3. KWOD 25 -20. KMEL 8 -7. KPLZ 23 -20, KZZU 9 -7. 

LUTHER VANDROSS "Give Me The Reason" (Epic) 68/9 
Moves Up 11, Debuts 9, Same 38. Down 1. Adds 9. WMMS, KBEO. WKEE, KC101, WSPK, WRVQ, WXLK, KNOE, 99KG. 

Z93 36 -24, B96 33 -30. WHYT 33 -30. KMEL 2 -2. KTUX 39 -34, WCGO 21.18. 

KENNY LOGGINS "Playing With The Boys" (Columbia) 68/1 

Moves Up 32, Debuts 4, Same 31, Down O. Adds 1. 2104. WMMS 31 -26. WKTI 21 -16. WLOL 20 -11, KKRZ 32 -29, WAMX 

1916, WKQB 17 -13, KZ93 19-15. KSND 26 -23. 95XXX 36 -32, 95XIL 20-15, WKSF 36 -33. Y94 24 -10, KDVV 13 -9. KGOT 

25 -20 

PETER CETERA with AMY GRANT "Next Time I Fall" (Full Moon/WB) 61/60 

Moves Up 0, Debuts 0. Same 1, Down 0. Adds 60 Including WBEN, WPHD, WAVA, Z93,:B97, WLS, 195, KMJK, KUBE, 

KNBO, WLAN, WPST. WSSX, WKDD, WAZY. 

MOODY BLUES "The Other Side Of Life" (Polydor/PolyGram) 54/0 
Moves. Up 27, Debuts 3, Same 20, Down 4. Adds 0 including 95INZ 7 -6, WRNO 33 -30, KHTR 35 -29, 0100 30 -27, WPST 

27 -24, WKDD 35 -32. KAY107 30 -26, KCAO 33 -29. KNOE 39 -36, WHSL 28 -25, KOCR 29 -20, WDBR 40 -36, KDVV 29 -24, 

SLY96 33 -30, OK95 30-25. 
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MOST ADDED 
COREY HART (109) 

HUMAN LEAGUE (85) 

PETER CETERA w /A. GRANT (60) 

TIL TUESDAY (52) 
BRUCE HORNSBY (49) 

RIC OCASEK (46) 
LISA LISA & CULT JAM (34) 

DAVID LEE ROTH (34) 

JERMAINE STEWART (33) 
ANITA BAKER (32) 
ART OF NOISE (32) 

MOST ACTIVE 
EDDIE MONEY (91) 

SHEENA EASTON (86) 

FABULOUS THUNDERBIRDS (70) 
LISA LISA (70) 

ROD STEWART (70) 

PAUL SIMON (64) 
CHICAGO (58) 

NEW EDITION (50) 
BEATLES (47) 

EL DeBARGE (44) 

HOTTEST 
HUEY LEWIS & NEWS (157) 
ANDERSON & LORING (95) 

DARYL HALL (75) 
LIONEL RICHIE (72) 

STACEY O (63) 
GENESIS (61) 

GLASS TIGER (56) 
RUN D.M.C. (53) 

JANET JACKSON (45) 
BERLIN (39) 

Most Active = Ups + Debuts - Downs 

'TIL TUESDAY "What About Love" (Epic) 52/52 
Moves Up 0, Debuts 0. Same 0, Down 0, Adds 52 including WXKS. WPHD, PRO -FM, 95INZ, WMMS, KWOD. KMEL, KC101. 

WRCK, KIYS. KSND. KXYO. KZZU, WBNO, KZOZ. 

L SIGNIFICANT ACTION 

BRUCE HORNSBY & THE RANGE The Way It Is" (RCA) 49/49 
Moves Up 0, Debuts 0, Same 0, Down 0, Adds 49 including 940. WRSR, KMJK, 0100, K104, WBBO. WSSX, WROO, 

WOUT, Z104. KSND, KZZU, 95XIL. WVBS. KBIM 

OUTFIELD "Everytime You Cry" (Columbia) 45/25 
Moves. Up 1, Debuts 6. Same 13. Down 0, Adds 25 including WPHD. WMMS. KKRZ, 0100. WNNK, WAMX, RI -104, WRCK, 

WKRZ, KJ103, 95XXX. 99KG. KDVV, KOZE. KFMN 35 -31. 

JERMAINE STEWART "Jody" (Ten /Arista) 38/33 
Moves Up O. Debuts 2. Same 3, Down 0, Adds 33 including WXKS, CKOI, WAVA. Y100, WCZY, KMJK, KWOD, KMEL, 

0100, WNNK, KC101, RI -104, WRCK, WDJX, KKRD 

LUIS CARDENAS "Runaway" (Allied Artists) 38/8 
Moves. Up 3, Debuts 5, Same 22, Down 0. Adds 8. WBEN. 930. KTUX, WKDO, KIKX, KBOS, KCPX, WILY, WKSE 35 -34, 

WMMS d -37. K104 0 -40, KATD d -33. WOMP d-39, 99KG 38 -31, KGOT 36 -27. 

GWEN GUTHRIE "Ain't Kathie' Goin' On But The Rent" (Polydor/PolyGram) 37/4 

Moves- Up 15, Debuts 4. Same 12, Down 2, Adds 4. WKEE, KC101, 94Z, WKZL, WXKS 2 -2, WKSE 25 -19, 89428 -26, WNVZ 

22 -21, B96 36 -33, WSPK 10-9, RI -104 40 -36, KX104 29.25. BJ105 26 -24, KMGX 32 -27, KYNO 37 -36. 

CAMEO "Word Up" (Atlanta Artists / Polytram) 36/16 
Moves, Up 7, Debuts 5, Same 8. Down 0, Adds 16 including KZZP. FM102, 0100. WSSX, WAPE, KBFM, KTUX, KF95, 

KQMO, KCAO, WKSE 7 -2, B96 39 -35. KMEL 28 -18, WROQ 34 -26, Z102 31 -24. 

DEVICE "Who Says" (Chrysalis) 35 /21 
Moves. Up 0. Debuts 0. Same 14, Down 0, Adds 21 including KMJK, 0100, K104, WTLO, WKOB, WRON, KKRD, KIYS. 

KATD, 95XXX, OK100, 95XIL, WGAN. WOMP, 99KG. 

DAVID LEE ROTH "Coin' Crazy" (WB) 34/34 
Moves , Up 0, Debuts 0. Same 0. Down 0 Adds 34 including WPHD, WCAU, PRO -FM. WRNO, WRSR, 0100. WERZ, WOKI. 

WLRS, KIYS, KIKX, KDON, KCPX, OK100, WGAN, WFXX. 

BEACH BOYS "California Dreamin' " (Capitol) 33/31 
Moves. Up 0. Debuts 1, Same 1, Down 0, Adds 31 including WXKS, WKSE, PRO -FM. KRBE, WRNO, WERZ, WSPK, WRCK, 

WKRZ, WTLO, WBBO, WKSI, WHHY, KBFM, KTUX. 

MADONNA "True Blue" (Sire/WB) 33/25 
Moves. Up 2. Debuts 3, Same 3. Down 0, Adds 25 including 8104, B94, WAVA, Z93, 0102, 92%, KBEQ, KZZP, KKRZ, KMJK, 

FM102, KS103, B97 d -23, B96 30 -34. KEYN 30-26. 

FIVE STAR "Can't Walt Another Minute" (RCA) 33/14 
Moves. Up 8. Debuts 6. Same 5, Down 0, Adds 14 including WXKS. 2100. Y100. KBEO, KWSS, KPLZ, WKEE, KYNO, 

KOMO, KRO, WCGQ, B96 40 -36, WCZY 35 -32, FM102 d -25, KMEL 26 -21. 

BEUNDA CARLISLE "I Feel The Magic" (IRS /MCA) 33/11 
Moves Up 1, Debuts4. Same 17, Down O. Adds 11. WPHD, KKRZ, 0100, WRCK, KIIK, 95XXX, KOIZ. WKSF, WDBR, KHTZ. 

OK95, 897 d -29, KTUX d -39, KLUC 40-35, KDW d -37. 

DAVID S DAVID "Welcome To The Boomtown" (ABM) 31/13 
Moves. Up 1, Debuts 5, Same 12, Down 0, Adds 13 including WMMS, 0100, WKRZ, KSND, KBOS, KMGX, KZZU. WRSR 

d -35, KTUX d -38, WPFM d -37, WHSL 38 -34, 99KG d -37, OK95 d -39. 

IT BITES "It's A Whole New World" (Geffen) 30/3 
Moves. Up 0. Debuts 1. Same 26. Down 0. Adds 3. WMMS, KOON, WDBR, 0100 on. WERZ on, RI -104 on, WGFM d-40. 930 

on, WTLO on. WANS on -dp, KTUX on. KF95 on, KBOS on, KOMO on -dp. KNIN on. 

DOCTOR AND THE MEDICS "Spirit In The Sky" (IRS/MCA) 29/1 
Moves, Up 13, Debuts 2, Same 10, Down 3, Adds 1, KEGL, WBEN 29 -17, CFTR 23 -13, 93FM 2 -2, KRBE 25- 15.'(100 d -17. 

WTLO 11 -7, KZZB 28 -26, KTUX 38 -32, KJ103 31 -21. KSND 38 -37, WZON 22 -21, KFMN 33 -32. KNOE 38 -33. WCIL 32 -29. 

TALKING HEADS "Wild Wild Life" (Sire/WB) 28/2 
Moves. Up 9, Debuts 2, Same 15, Down 0, Adds 2, WGUY, KFMW. WPHD 40-35. B94 d -28, WRSR 39 -36. WLS 35 -23. Z95 

35 -25. WLOL 30 -26, WGTZ 36 -34, 2104 25 -22. KXYQ d -39, KFMN 32 -29, WAZY 40 -36. 

JOHN FOGERTY "Eye Of The Zombie" (WB) 28/0 
Moves. Up 8, Debuts 2, Same 18, Down 0, Adds 0 Including WPHD 33 -30, CKOI on. WRNO 39 -37. WMMS 40-36. WKTI 

30 -29, KWK on. KXYQ 37 -34. WZON 33 -30, WGAN d -28, WSPT d -38, KGOT 20-15, OK95 37 -34. 

ORAN "JUICE" JONES "The Rain" (Del Jam /Columbia) 18/7 
Moves. Up 7. Debuts 4, Same Q Down 0, Adds 7, WPU, 2100, Y100, KF95, WJAD, WCGQ, WCIL, 094 d -23, 0102 35 -32, 

FM102 16 -7, KMEL 20 -15, KAMZ 29 -27, WPOW 28 -17, KATD 33 -28. 2102 38 -28. 

R.E.M. "Fall On Me" (IRS /MCA) 16/4 
Moves. Up 2. Debuts 6. Same 4. Down 0, Adds 4, KWK, WLRS, WZOK, WKSF. WPHO d -36, 940 22.18, WRSR d-40. WBCY 

d -34, WOKI d -37, Z102 40 -36, WBWB d -39, KGOT d -37. 

CHRIS THOMPSON "What A Woman Wants" (Atlantic) 16/0 
Moves. Up 1, Debuts 3. Same 12. Down 0. Adds 0 including 0100 on. K104 on. WTLO on. FM100 35 -32, KIIK on. KIKX on- 

dp. KATD d -34, OK100 on, 100KHI d -34, 95XIL on. KOIZ on, OK95 d -32. 

MIDNIGHT STAR "Midas Touch" (Solar/Elektra) 15/10 
Moves Up 1, Debuts 1, Same 3. Down 0. Adds 10, Y100, B96. WCZY, WKRZ, 0106, KAMZ. WFMI, WDJX, 94Z. WCGQ, 

WCAU d 38, KF95 26 -25 

ALICE COOPER "He's Back (The Man Behind The Mask)" (MCA) 13/0 

Moves. Up 3. Debuts 1, Same 9, Down 0. Adds 0 Including WXKS on. WKSE on, KRBE on -dp, KWK on -dp. KZZP d -29, 

KRNO on -dp. KJ103 35 -32, KIKX on -dp. KRQ on -dp. WZON on-dp. WOMP 37 -33, KOIZ 40 -34. 

LEVEL 42 "Leaving Me Now" ( Polydor/PolyGram) 12/4 
Moves. Up 0. Debuts 1, Same 7. Down 0. Adds 4. WANS. WOMP. KBIM. KZOZ, 940 on, 95INZ on. KITS on, WNNK d -39, 

95XXX on, KFMN on. 0104 on, KKAZ on 

ASHFORD 8 SIMPSON "Count Your Blessings" (Capitol) 11/2 
Moves Up 0. Debuts 2, Same 7. Down 0. Adds 2. K106. 0101. WXKS d -33, Y100 on, MOO on. WNOK on, WKSI on-dp, 

WANS on, KF95 on. 0104 d -36. 

OW/ "(Forever) Live And Die" (Virgin /ABM) 10/10 
Moves: Up 0. Debuts 0, Same 0. Down 0, Adds 10, CKOI, KITS, KWOD, KMEL, KWSS. KBOS. KMGX. KATD. WIGY. KHTZ. 

Parallels Begin on Page 151 

Adds & Hots Begin on Page 149 

P -1 Playlists Begin on Page 146 

Breakouts are records not included in the re- 

gional most added, but which have five or more 

adds in a region, and fewer than 50 stations 

overall. This information will be published in RAR 

each week on the CHR Adds & Hots pages. 

I 



CONTEMPORARY HIT RADIO` 

N8A Begins on Page 131 

WeTree e. Wee. 
UM 

6 5 2 Q HUEY LEWIS & THE NEWS /Stuck With You (Chrysalis) 
4 3 1 2 LIONEL RICHIE /Dancing On The Ceiling (Motown) 
9 6 5 0 CARL ANDERSON & GLORIA LORING /Friends And Lovers (Carrere /CBS) 
2 2 3 4 BERLIN/Take My Breath Away (Columbia) 

14 10 7 0 DARYL HALL / Dreamtime (RCA) 
21 15 13 0 GENESIS/Throwing It All Away (Atlantic) 
16 13 12 Q GLASS TIGER /Don't Forget Me (When I'm Gone) (Manhattan) 

25 18 15 Q JANET JACKSON /When I Think Of You (A &M) 
I 1 4 9 STEVE WINWOOD /Higher Love (Island /WB) 

15 12 11 e RUN D.M.C./Walk This Way (Profile) 
19 16 14 1j BILLY OCEAN /Love Zone (Jive /Arista) 
12 11 10 12 REGINA /Baby Love (Atlantic) 
27 24_.16 ® LOVERBOY /Heaven In Your Eyes (Columbia) 
11 ._..9_ 14 MIAMI SOUND MACHINE/Words Get In The Way (Epic) 
26 23 20 m STACEY 0/Two Of Hearts (Atlantic) 

40 28 22 m DON JOHNSON /Heartbeat (Epic) 
34 24 41) TINA TURNER/Typical Male (Capitol) 

31 24 21 1) VAN HALEN /Love Walks In (WB) 
3 4 6 19 BANANARAMANenus (London /PG) 
8 7 8 zo MICHAEL McDONALD /Sweet Freedom (MCA) 

36 29 25 ® EURYTHMICS,'Missionary Man (RCA) 
38 30 0 CYNDI LAUPER/True Colors (Portrait /CBS) 

23 DOUBLE/The Captain Of Her Heart (A &M) 
© BILLY JOEL/A Matter Of Trust (Columbia) 
©- ROBERT PALMER /I Didn't Mean To Turn You On (Island) 

© SIMPLY RED /Money$ Too Tight (To Mention) (Elektra) 
TIMEX SOCIAL CLUB /Rumors (Jay) 
MADONNA /Papa Don't Preach (Sire/WB) 
ANITA BAKER /Sweet Love (Elektra) 
KLYMAXX /Man Size Love (MCA) 
LISA LISA & CULT JAM with FULL FORCE /All Cried Out (Columbia) 
JOURNEY /Girl Can't Help It (Columbia) 
PAUL McCARTNEY /Press (Capitol) 
ZZ TOPNelcro Fly (WB) 

BEATLES/Twist And Shout (Capitol) 
PETER CETERA /Glory Of Love (Full Moon /WB) 
ART OF NOISE featuring MAX HEADROOM/Paranoimia (China /Chrysalis) 
EDDIE MONEY/Take Me Home Tonight (Columbia) 
TOTO /I'll Be Over You (Columbia) 
PETER GABRIEL/In Your Eyes (Geffen) 

22 19 IB 

37 33 27 

37 32 

35 32 29 

7 14 17 27 

5 1g 28 

BREAKER C 
23 30 

40 ® 
- 37 © 
34 31 3' 33 

30 26 26 34 

lo 2o rN 36 

BREAKER ffi 
LAULi p 
DEBT Q 

BREAKER r, 

NBA Begins on Page 158 

L, ADULT CONTEMPORARY 

3 1 HUEY LEWIS & THE NEWS /Stuck With You (Chrysalis) 
- 0 GENESIS/Throwing It All Away (Atlantic) 

9 5 2 Q ANITA BAKER/Sweet Love (Elektra) 

1 2 3 4 CARL ANDERSON & GLORIA LORING/Friends And Lovers (Carrere /CBS) 
to 9 e Q BILLY OCEAN /Love Zone (Jive /Arista) 
7 4 4 6 BERLIN /Take My Breath Away (Columbia) 

4 3 5 7 LIONEL RICHIE /Dancing On The Ceiling (Motown) 
13 11 10 0 EL DeBARGE /Love Always (Gordy /Motown) 
16 13 12 0 AIR SUPPLY/Lonely Is The Night (Arista) 
17 14 13 C) NEIL DIAMOND/The Story Of My Life (Columbia) 
8 7 7 11 STEVE WINWOOD/Higher Love (Island) 

20 17 0 TOTO /l'll Be Over You (Columbia) 
18 15 14 ® MOODY BLUES/The Other Side Of Life (Polydor /PG) - 19 is (ID CYNDI LAUPER/True Colors (Portrait /CBS) 

21 18 16 1) PAUL SIMON/You Can Call Me Al (WB) 
- 21 19 4) CARLY SIMON /Coming Around Again (Arista) 
2 6 9 17 MIAMI SOUND MACHINE/Words Get In The Way (Epic) 
6 6 I1 18 MIKE & THE MECHANICS/Taken In (Atlantic) 
5 12 15 19 MICHAEL McDONALD /Sweet Freedom (MCA) 

30 26 24 a BOB SEGER & THE SILVER BULLET BAND /It's You (Capitol) 
25 22 21 e ROSIE VELA /Magic Smile (A &M) 

- 27 © JANET JACKSON/When I Think Of You (A &M) 
1 - - 29 DAVID PACK /I Just Can't Let Go (WB) 

BREAKER © BILLY JOEL /A Matter Of Trust (Columbia) 
11 16 20 25 DOUBLE/The Captain Of Her Heart (A &M) 

24 23 23 25 DARYL HALL /Dreamtime (RCA) 
- 29 28 r?I DAVID FOSTER/Who's Gonna Love You Tonight (Atlantic) 

BREAKER S DAVE ADAMS /Dancin In My Sleep (Elektra) 

BREAKER C LEVEL 42/leaving Me Now (Polydor /PG) 
12 17 22 ' 30 PETER CETERA /Glory Of Love (Full Moon/WB) 

14 10 

NSA Begins on Page 137 

NATIONAL AIRPLAY /SEPTEMBER 12, 1 986f 

L AOR TRACKS 
T.ek TWO La? 

oat. Wefts Week 

3 3 2 0 EDDIE MONEY/Take Me Home Tonight (Columbia) 
2 1 1 2 PETER GABRIEL/In Your Eyes (Geffen) 

12 5 5 Q JOHN FOGERTY /Eye Of The Zombie (WB) 
8 6 6 0 R.E.M. /Fail On Me (IRS /MCA) 
9 e 7 Q TALKING HEADS/Wild Wild Life (Sire /WB) - 21 10 0 RIC OCASEK /Emotion In Motion (Geffen) 
1 2 3 7 GENESIS/Throwing It All Away (Atlantic) 

16 9 8 Q BOB SEGER & THE SILVER... /It's You (Capitol) 
17 13 9 0 TRIUMPH /Somebody's Out There (MCA) 
4 4 4 10 STEVE WINWOOD /Split Decision (Island /WB) 

20 13 0 HUEY LEWIS & THE NEWS /Hip To Be Square (Chrysalis) 
22 15 12 e DAVID & DAVID/Welcome To The Boomtown (A &M) 
15 11 11 ® BILLY JOEL/A Matter Of Trust (Columbia) 

23 16 m HUEY LEWIS & THE NEWS /Jacob's Ladder (Chrysalis) 
BREAKER ® STEVE WINWOOD /Freedom Overspill (Island /WB) 

20 16 15 4) BONNIE RAITT /No Way To Treat A Lady (WB) 
24 22 20 of BON JOVI/You Give Love A Bad Name (Mercury /PG) 

31 2e 21 0) FABULOUS THUNDERBIRDS /Look At That.. (CBS Associated) 
29 24 22 e ICEHOUSE /Cross The Border (Chrysalis) 
40 33 2' © SMITHEREENS /Blood & Roses (Enigma) 
42 42 28 ® DAVID LEE ROTH /Goin' Crazy (WB) 

7 7 14 22 DARYL HALL/Dreamtime (RCA) 

BREAKER S BRUCE HORNSBY & THE RANGE/The Way It Is (RCA) 
27 25 24 m DON JOHNSON /Heartbeat (Epic) 
21 18 17 25 GEORGE THOROGOOD &... /Reelin' & Rockin' (EMI America) 
36 34 30 0 38 SPECIAL/Heart's On Fire (A &M) 
-- 36 31 a HUEY LEWIS & THE NEWS /I Know What I Like (Chrysalis) 

50 m TIMBUK3 /The Future's So Bright (IRS /MCA) 
13 14 25 29 FIXX /Built For The Future (MCA) 

35 35 35 Q STEVE WINWOOD/Take It As It Comes (Island /WB) 

I 

Complete Tracks Chart 
Begins on Page 140 

BLACK/URBAN 

4 1 1 0 JANET JACKSON /When I Think Of You (A &M) 
5 4 2 0 ORAN "JUICE" JONES/The Rain (Def Jam /Columbia) 

16 10 7 0 CAMEO/Word Up (Atlanta Artists /PG) 
7 6 4 0 LISA -LISA & CULT JAM with FULL FORCE /All Cried Out (Columbia) 
3 3 3 5 LEVERT /Pop Pop Pop Pop Goes My Mind (Atlantic) 

10 7 6 0 EL DeBARGE /Love Always (Gordy /Motown) 
it 9 8 0 ASHFORD & SIMPSON /Count Your Blessings (Capitol) 

20 13 9 0 NEW EDITION /Earth Angel (MCA) 
17 12 10 0 MIDNIGHT STAR /Midas Touch (Solar /Elektra) 

22 14 12 e HOWARD HEWETT /I'm For Real (Elektra) 
28 18 15 e FIVE STAR /Can't Wait Another Minute (RCA) 
30 20 14 0 TEMPTATIONS /Lady Soul (Gordy /Motown) 
23 16 13 e MAZE /I Wanna Be With You (Capitol) - 30 20 4) TINA TURNER/Typical Male (Capitol) 
2 2 5 15 GWEN GUTHRIE /Ain't Nothin' Goin On But The Rent (Polydor /PG) 

34 25 21 c GEORGE BENSON /Kisses In The Moonlight (WB) - - 28 a MELBA MOORE featuring FREDDIE JACKSON /A Little Bit More (Capitol) - 31 23 m REBBIE JACKSON /Reaction (Columbia) 
25 23 19 0 JAMES INGRAM /Always (Qwest/WB) 
37 29 25 G GREGORY ABBOTT /Shake You Down (Columbia) - 37 27 ® KENNY G /What Does It Take (To Win Your (Arista) 
29 26 24 Q KRYSTOL/Passion From A Woman (Epic) 

21 19 17 23 GLENN JONES /Giving Myself To You (RCA) 
26 21 18 24 RUN D.M.C./Walk This Way (Profile) - 34 31 ©- FORCE MD'S /One Plus One (Tommy Boy /WB) 

40 29 © RJ'S LATEST ARRIVAL/Heaven In Your Arms (Manhattan) - 35 30 S LOOSE ENDS /Stay A Little While, Child (MCA) 
37 © CLUB NOUVEAU /Jealousy (Tommy Boy) 

BREAKER ©i STACY LATTISAW /Nail It To The Wall (Motown) 
- - 39 a JERMAINE STEWART /Jody (Arista) 

BREAKER ® PHYLLIS HYMAN /Old Friend (PIR /Manhattan) 
BREAKER © HUMAN LEAGUE /Human (A &M) 

13 11 11 33 JEFFREY OSBORNE / Soweto (A &M) 
1 5 16 34 BILLY OCEAN /Love Zone (Jive /Arista) 
- 39 35 35 YARBROUGH & PEOPLES/Wrapped Around Your Finger (Total Experience /RCA) 
31 28 26 36 DOUG E. FRESH /All The Way To Heaven (Reality /Fantasy) 

BREAKER a GENOBIA JETER /All Of My Love (RCA) 
' DEBUT 0 BEAU WILLIAMS/There's Just Something About You (Capitol) 

8 8 22 39 LIONEL RICHIE /Dancing On The Ceiling (Motown) 
1 Eeur C RENE & ANGELA /No How, No Way (Mercury /PG) 


