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HUSBAND-WIFE VP/GM-GSM COMBO

Thompso
Managem

Abe Thompson
WRIF/Detroit has placed two
Chicago radio executives, mar-

Heftel, Statewide Merge,
Now H&G Communications

Heftel Broadcasting and
Statewide Broadcasting are
merging, subject to FCE ap-
proval. Details of the sale in-
clude a retitling of the company
to H&G Communications, with
both companies contributing all
existing radio properties, plus
Statewide giving $6.5 million in
cash to Heftel.

The Heftel properties include
KTNQ & KLVE/Los Angeles,
WLUP/Chicago, and KSSK &

Sadle
Programs
KNBR

|

Rick Sadle
KGW/Portland PD Rick

Sadle has accepted the vacant
PD chair at NBC Full-Service
0&0 KNBR/San Francisco,
starting January 12. Sadle has
extensive Bay Area experience,
having previously served over
eight years there as OM at AC
competitor KLOK-FM and Cre-
ative Director at then-AOR
KSAN. He also worked three
years as Creative Director at
KMET/Los Angeles.

KNBR VP/GM Bill Dwyer

| tald R&R, “From all indications

we've got an excellent man for
the position. Rick’s background
and recommendations make
him well qualified for the posi-

Sadle spent only ten months
with KGW, but hailed
King Broadcasting as “the
finest company I've ever work-
ed for.” He added, ‘But the leg-

| acy of KNBR is owned by only a

SADLE/See Page 10

KULA/Honolulu. Statewide is

H&G President/CEO will be

of KHY1/Dallas and current Heftel principal Cecil

WJAX & WAPE/Jacksonville,

Heftel, Executive VP/COO is

as well as AM stand-alones former Statewide President
WCFL/Chicago and WWCG/Mi- Scott Ginsburg while Jordan

ami. H&G will headq

ter in Gi g will b Chair-

Santa Monica, CA.

HEFTEL/See Page.10

New York, L.A.
Arbitron Advances

New York

WHTZ Back In Lead;
WPLJ, WRKS Tie For
Second; WQHT Doubles;
WLTW, WCBS-FM Strong;
WNEW-FM Gains In AOR

Battle

Summer '86 Fa 86
WHTZ (CHR) 55 586
WPLJ (CHR) 55 5.1
WRKS (B/U) 51 5.1
WOR (Talk) 53 47
WINS (News) 49 48
WBLS (B/U) 49 48
WPATFM (BEZ) 4.4 45
WLTW (AC) 38 4.2
WCBSFM (Gold) 3.3 4.0
WCBS (News) 35 39
WNEW-FM (AOR} 35 38
WQHT (UC) 1.4 341
WXRK (AOR) 33 aa
WABC (Talk) 27 29
WNSR (AC) 23 25
WNEW (BBnd) 30 23
WHN (Ctry) 28 21
WPIX (AC) 19 20
WYNY (AC) 18 1.8
WNBC (AC) 15 17

(New York book not confirmed by Arbitron)

Los Angeles

KPWR Edges KIS For
First; KROQ Tops AORs
As KLSX Debuts At 3.1
And KLOS Skids; KIQQ

Up

Summer 88 ° Fa 86

KPWR (UC) 6.6 6.5
KIIS-AM & FM (CHR) 7.1 6.3
KABC (Tak) 8.7 54
KJOI (B/E2) 4.4 49
KOST (AC) 4.1 4.1
KRTHFM (Gold) 4.0 4.0
KBIG (AC) 3.9 3.9
KROQ (AOR) 38 3.9
KiQQ (AC) 29 3.8
KNX (News) 3.5 38
KFWB (News) 3.3 34
KTNQ (Span) 3.2 33
KLSX* {Gold) - 3.1
KMPC (BBnd) 33 2.7
KLOS (AOR) 3.7 23
KLVE (Span) 2.2 23
KZLA (Ctry) 1.8 1.8
KJLH (B/U) 1.8 18
KWKW (Span) 1.3 1.7
KMET (AOR) 20 16
KUTE (AA) 15 15
KLAC (Ctry) 14 15
ARBITRON/See Page 6

ns WRIF’s
ent Team

Launa Thompson
ried to each other, in upper
management posts. WGCI-FM
Station Manager Abe Thomp-
son has been named VP/GM,
while WBBM-FM GSM Launa
Thompson has joined as GSM.
Previous VP/GM Marcellus Al-
exander and GSM Henry Gram-
bergu have resigned, though
they both continue to hold stock
in WRIF parent Silver Star
Communications.
THOMPSONS/See Page 10

Solk Now
WLUP OM

Greg Sotk

Ten-year WLUP/Chicago
veteran Greg Solk has been pro-
moted from the PD post he has
held since 1983 to OM at the
AOR station, which is the for-
mat leader in its market.

WLUP President/GM Jim
DeCastro , “Greg
has been a driving force behind
the Loop’s terrific success in re-
cent years, and this promotion
is well deserved. His program-
ming skills are unequalled in

Chicago.”
Solk added, “I can't say
enough good things about Heftel

Broadcasting. I've been given
everything I've ever asked for
or needed to program this sta-
tion, and now with this vote of
confidence and my added re-

SOLK/See Page 6

REMORSE, BLACK COMMUNITY PRESSURE CITED
Gordy Cancels Motown Sale

The “No Sale” sign rang up
New Year’s Eve on MCA'’s plan-
ned acquisition of Motown Rec-
ords. Just hours before the pa-
pers were due to be signed Dec.
31, Motown founder Berry Gor-

parent dy Jr. reportedly contacted

MCA officials to call the deal
off.

Neither company made any
public comment about the turn
of events, just as they had not

officially confirmed that sale
negotiations were taking place.
But Gordy was said to have un-
dergone severe “seller’s re-
morse,” and to have been
strongly urged by prominent
figures in the black community
— including Rev. Jesse Jackson
— not to make the deal. Jackson
had “no comment” Tuesday
(1/6) on the latter suggestion.
Black leaders were even

thought to have suggested to
Gordy that if he must sell Mo-

Unconfirmed are reports that
both Stevie Wonder and Lionel
Racmealsosmmnoswaycor-
dy against the sale
Motown lndustries. of which
the label is part, is the second-
largest black-owned business in
MOTOWN/See Page 8
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FLASH:

FROM
EYEWITNESSES!

Reggie Blackwell, PD At WROQ In
Charlotte Reports: “Currently in hot
rotation and pulling Top 10 phones for the
3rd week in a row. Top 20 LP all over
Charlotte. Hit!!”

Jim Scott, PD At KWES Describes The
Action In Odessa: ‘‘Like Bon Jovi and
Cinderella, we played it once and the
audience went crazy!!! A Solid Rock &
Roll Hit!!!”

John Clay, PD At KHTZ Reports From
The Frontlines In Reno: “Due to phones The four week chart trend on this record
from the AOR I put it on ‘Make it or is 29-23-19-13 with solid Top 5 requests and |
Break it’ and it won every night!!!” Top 10 album sales in town!”
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ADES AMERICA!

tdown” Begins

THE CONTINENT HAS «THE INVASION CANNOT
, ALREADY BEEN BE DENIED”
- CONQUERED!! — AOR Radio
The Final Countdown Has R&R LP Breaker
Achieved #1 Status In The B T e power Cuts “Homer”
Following Countries: Albumn Network Phones — Top 5 Requests
England Holland
Italy Norway JUST IN:
Switzerland Finland ;
p?rtﬁa?n Mlonitéo MTV — Heavy Rotation
Ireland France Billboard Album Chart — 70*
West Germany Austria
Sweden ) Poland

AR RTRR
Over 1.5 million albums sold!

Over 2 million songs sold! “THE F|NAL
COUNTDOWN”

The Single From Europe’s
Debut Album For Epic Records

s
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GOLD FORMATS
AT THE
CROSSROADS

Steve Feinstein learns the
latest modifications put into
effect by Classic Rock
stations, while Sean Ross
investigates whether there
is life in the Gold format on
the AM band.

f
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Brothers, Clark
New Empire
State VPs

Chloe Brothers and Jeff Clark
have been named VP/GM and VP/
Sales & Marketing, respectively,
for Empire State Radio Partners,
Ltd. owner of WGY & WGFM/
Schenectady. Brothers joined the
combo in 1982, most recently serv-
ing as Station/Business Manager,
and Clark came aboard in 1981,
working previously as GSM. Both
stayed on when Empire formed to
purchase the property in March
1986.

Empire President/general part-

EMPIRE STATE/See Page 6

WYAY/Atlanta has named radio
veteran Frank Ward as its Direc-
tor of Operations. Ward succeeds
Bob Neil, who left the Country out-
let to become Station Manager at
crosstown WSB-AM & FM two
months ago.

Ward, 56, most recently owned
and operated WROD/Daytona
Beach. Prior to that he operated
WXRY/Columbia, SC. His radio
background includes WWKB/Buf-
faio, WAKR/Akron, and program-
ming positions at WSAI/Cincinna-
ti, WQXI/Atlanta, and WFUN/Mi-
ami. A former GM at WINZ/Mi-
ami, Ward also instituted Black
formats at WVON/Chicage and
WOL/Washington, DC when they
were part of the Sonderling chain.

WYAY VP/GM Bob Green told
R&R, “We're really excited about
what Frank will bring to the mix of
WYAY. We received a ton of in-
quiries about this job. First and
foremost, we were looking for
someone who would have the ca-
pacity to wage war 365 days a year.
We're in a battle in this market and
needed a person who has great
drive and determination.

y 54
Frank Ward
“Second, we believe the struc-
ture of this station is in place and
we didn’t want anyone to come in
and tamper with that. We wanted

AY Operations

someone with the ear and the abili-
ty to fine-tune and enhance the
product. Looking at Frank’s back-
ground, there is nobody in America
who’s more qualified to do what we
need.”

Ward said, “When I decided I
wanted to get back into the radio
wars, I had to find a company that
had a mission. Most companies
happen to be in the radio business,
but they don’t have a mission or a
mandate to do — and to build, par-
ticularly for people within the
structure. You've got to have that
‘win’ attitude and the attitude that
this is a people business. NewCity
is everything I was looking for and
more.”

PURSUES OWNERSHIP

Blair Vice Chairman
Boden Retires

Blair Radio Rep Division Vice
Chairman John Boden has retired
from the company. Boden will
serve as a consultant to Blair Ra-

Christian Jailed On
Pornography Charges

KTCZ/Minneapolis PD Bobby
Christian (aka John Jennings) has
been charged with allegedly dis-
tributing pornographic material of
teenagers through the mail and
across state lines. Christian, who
has been incarcerated since his ar-
rest December 17, is being held
without bail at the Ramsey County
Detention Center.

Details about the case from the
US Attorney’s Office in Minneapo-
lis were sketchy, and at presstime,
US prosecutor Paul Murphy was in
court. A conviction carries stiff
penalties — first offense has a
maximum of $100,000 and/or up to
ten years in prison. Second offense
means a fine of up to $200,000 and a
prison sentence of between two and
15 years.

Parker Communications Presi-
dent Lou Buron told R&R, “Bobby
has resigned his position here to de-
vote his full attention to the matter.
We certainly hope everything
works out for him. He’s a brilliant
PD and has done a super job for us,

KQKS
Debuts AC
Format

Western Cities’ initial acquisition
KQKS/Longmont-Denver (former-
ly KLMO) debuted an AC presenta-
tion over the holidays under the di-
rection of PD Dave Van Stone.

Regarding KQKS’s format, Van
Stone told R&R, “AC was the op-
portunity we felt best could be
served. KOAQ and KMJI are both
doing variations of the format, but
we differ in that we’re positioned a
bit brighter than the others, yet
softer that (CHRs) KPKE or Y108.
Based on our research there will be
a perceptible difference for the lis-
tener, especially in the areas of va-
riety and personality.

“We launched ‘The All New
104.3, KISS-FM’ with the History Of

KQKS/See Page 6

and once this is worked out in his
favor, we hope to find a way to use
his services on a contract basis.”
Christian, an industry veteran, has
also programmed 96KX/Pitts-
burgh and WMET/Chicago, among
others.

Rodrigues
Sr. VP/GM
At JPB

Ron Rodrigues

Ron Rodrigues has been named
Sr. VP/GM at James Paul Brown
Entertainment. He’ll be involved in
all facets of the program supplier’s
operations, including development,
finance, and administration.

President Jim Brown noted, “It
is with great pleasure that I ap-
point Ron to Sr. VP/GM. Ron’s
background as both a manager and
a radio person made him the ideal
candidate for this position.”

Rodrigues, who joined the com-
pany a year ago, previously served
as OM for KMGG/Los Angeles, AC
Editor at R&R, newsman at
KFRC/San Francisco, and OM at
KIDD/Monterey. “It's very ex-
citing to be on the first floor of such
a growth opportunity,” he told
R&R. “With our new program ‘Hit-
line USA’ as the seed, I expect
much success for us in the coming
year.”

John Boden

dio and its management team, and
will also pursue station ownership.

The 29-year company veteran
joined Blair’s Chicago office as an
AE in 1957, and was named VP/
Midwest Sales Manager 11 years
later. In 1970 he became Manager
of the Chicago office, and in 1973
was appointed VP/GM of Blair Ra-
dio at its New York headquarters.
Boden was named President of
Blair in 1978, and was elevated to
Vice Chairman in 1985.

Boden told R&R, “I feel comfor-
table that this is the proper time to
leave Blair and fulfill my desire to
acquire radio stations. I already
have financial backing from a ma-

BODEN/See Page 6

KOOL (AM)
To ‘Good Time
Rock & Roll’

KOOL (AM)/Phoenix, an old-
line AC for most of the past 38
years, adopted a “Good Time Rock
& Roll” Gold format on January 7.
The new format targets 3554
adults and emphasizes '50s/'60s
music. It complements longtime
Gold outlet KOOL-FM, which has
realigned its music to emphasize
1964-79 and target 2544 listeners.
Both stations will be consulted by
Jeff Pollack.

As part of an extensive series of
lineup changes on both stations,
OM B.J. Hunter (who is also a con-
sultant to SMN’s Pure Gold for-
mat) returns to Phoenix mornings
on KOOL-FM as part of that sta-
tion’s “Waking Crew.” Only one
staffer, retiring AM morning man
Len Ingebrigtsen, leaves the sta-
tions. Del Hull continues as AM
PD.

Hunter explained his AM’s entry

KOOL/See Page 6

[ 2
Dan O'Toole

O’Toole PD
At KXOA-FM

Veteran programmer Dan
0'Toole has accepted the PD post
at longtime Sacramento AC leader
KXOA-FM. A consultant for the
past 11 months, O’Toole previously
was PD at NBC CHR 0&0 FM
WKQX/Chicago, served as Nation-
al PD for €apitol Broadcasting
Corp., and programmed Capitol
outlets WRKA/Louisville and
WVAF/Charleston, WV.

KX0A-AM & FM GM John
Geary told R&R he had talked to
over 150 candidates over the past
four months. “What K108 needs
now are the skills that Dan brings
to the table. He has solid experi-
ence as a programmer in a com-
petitive market situation, is a good
strategist, has excellent people
skills, and maintains the outlook of
a winner. Our philosophies arg the
same and I think we’ll make a good
team in directing the station’s
future.”

“There are very few stations or
companies that’ve been as success-
ful for as long as K108 has been
without becoming complacent,”
said O'Toole. “I expect the AC
competitive situation here to inten-
sify significantly over the next
year. It's my objective to prepare
K108 for this changing environ-
ment.”

Whipple
Joins R&R
Sales Team

Keith Whipple

Keith Whipple has joined R&R’s
sales staff. Based in the Denver
suburb of Monument, CO, Whipple
will coordinate advertising for
R&R’s new Contemporary Chris-
tian format coverage.

Most recently VP/GM at KKRE/
Monument, Whipple has previous-
ly managed WFIA & WXLN/Louis-
ville and KBRN/Brighton-Denver.
A VP/Director of the Gespel Music
Association since 1983, he is the
GMA Broadcast Committee Vice-
Chairman as well as the Agenda
Chairman for the 1987 National
Gospel Radio Seminar.

R&R Sr. VP/Sales Bill Clark re-

WHIPPLE/See Page 6




-MAJOR CAREER OPPORTUNITY -

Are We
[ooking
For You?

The latest news revolutionizing American radio is
that satellite programming —when done by Transtar—
cannot only save stations money, it can win significant
ratings in saleable demos. Just look at our affiliates
who have become adult ratings leaders in markets like
Houston, Los Angeles, Louisville, Miami, Phoenix,
Providence and many, many more.

Transtar is looking for a top-notch professional who
sees the future and wants to become the leader in it,
marketing Transtar services for winning in the top
100 markets. An understanding and appreciation of
programming, as well as sales, a must.

If you're ready to become that leader, we’d like to
hear from you. We realize that people who are happy
presently will respond to this opportunity, so your
communication will be kept totally confidential.

Address your reply to: Gary Fries, Pres., Transtar,
660 Southpointe Ct., Colorado Springs, CO 80906.

New York e Los Angeles e Chicago

-~
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MANAGEMENT RESTRUCTURED

NEWS

Sorich New GSM At Blair Radio

Stephen Sorich has been named
to the new post of General Sales
Manager as part of a reorganiza-
tion in management at Blair Radio
Representation Division. Blair Chi-
cago SM Gregory Jankowski
moves up to fill Sorich’s former po-
sition as Manager at that office. Al-
so, Exec. VP/GM East Robert Fer-
raro now assumes overall respon-
sibility for the operations of Blair’s
Research and Marketing Depart-
ments, and VP/GM-Networks Rob-
ert Lion takes on added sales de-
velopment responsibilities.

Blair Rep Division President
Charlie Colombo commented,
“Qur regional management struc-
ture has been very successful since
its inception in individually servic-
ing the needs of our station clients
around the country. With the added
assistance of Steve Sorich as GSM,
all of our offices will have even bet-
ter day-to-day management con-
tact, and our regional managers
will have a greater degree of time
to devote to the special needs of our
clients.”

Sorich joined Blair Radio’s Chi-
cago office as an AE in 1977, and

KOOL

Continued from Page 3

into the already Gold-glutted Phoe-
nix market by saying, “When I
came to KOOL, we decided that
we'd slowly evolve the AM and
concentrate on the FM. The evolu-
tion is complete and our new own-
er, Adams Communications, is
committed to making ‘Kool Gold
960’ a success. It will be similar to
‘Pure Gold.’ Instead of doing ev-
erything we do on one station,
we're dividing it into two outlets
now, since we sell in combo any-
way.”

Many Phoenix observers expect-
ed Adams to go CHR on the FM af-
ter its takeover of KOOL. Hunter
strongly denies that the changes
are part of a larger transition to
CHR. “We have been the consist-
ent Oldies station leader not only in
the market but, I think, in the coun-
try. Why mess with success, espe-
cially when we have a successful
CHR here like KZZP?

On the FM, former AM driver
Mike Farrell has moved to mid-
days and Bob Polk is the new off-
air Production Director. Bobbe
Clark joins the morning team,
while added to weekends are Lee
Gillette and Robin Kramer. On the
AM, Don Crawford has shifted
from afternoons to mornings and
PD Hull returns to the air for after-
noons.

Stephen Sorich

was named Sales Manager in 1983.
The following year he was promo-
ted to VP/Manager of the Chicago

Empire State
Continued from Page 3

ner Dennis Israel told R&R, ““Chloe
has been operating as Station Man-
ager and Business Manager for
two years now, and has proven her-
self capable of running the radio
stations on a day-to-day basis.”

Of Clark, Israel stated, “In a
five-year period, Jeff has done a re-
markable job moving up through
the sales ranks at WGY & WGFM.
What this move does is not only
recognize his abilities, but -gives
him more responsibilities in the
areas of marketing and promotion.”

Israel also announced that in
light of Empire State’s expansion
plans in New York State, he’s relin-
quished his post of President/CO0
of Sky Stations, while retaining his
ownership interest in that group.

KQKS

Continued from Page 3
Rock & Roll, and segued into the
format. We've got the entire air-
staff hired, and are waiting for our
morning show to arrive. Look for
us to really get serious by spring-
time.”

Joining for mornings is Craig
Hunt from KDWB/Minneapolis,
who will team with Stephanie Stev-
ens from KTFM/San Antonio. De-
von Durrant, from KUBE/Seattle,
will handle middays and Assistant
PD/MD duties. Afternoons are an-
chored by Steve Taylor from
KWSS/San Jose; working evenings
is Doug Hamand from WKZL/
Winston-Salem; taking late-nights
is Mary Chavez from neighbor
KHOW; Stacy Cantrell covers
overnights, leaving crosstown
KLZ; and KQKS’s News Director
is John Rivers from WJJD/Chica-
go.

office. “The entire industry has
Just endured a very difficult 1986,”
he said, “and Blair is adding this
new position to help ensure a
healthier sales picture for ’87. 'm
delighted I was chosen for the job,
not only for myself personally, but
also for Blair Radio.”

Jankowski joined Blair’s Detroit
office as an AE in 1981, and was
named SM for the company’s Chi-
cago office in 1984. Ferraro started
at Blair as an AE in 1972 at the
company’s New York office. In
1979 he was named VP/Manager of
Blair’s San Francisco office, and in
1982 was promoted to Sr. VP/West.
Ferraro returned to New York in
1984 as Sr. VP/GM, East, and ad-
vanced to Exec. VP later that year.

Lion was named VP/GM, Blair
Network Division in 1985, and was
given added responsibility for
overseeing the company’s retail
sales development program in
1986.

Arbitron
Continued from Page 1

KNX-FM (AOR) 1.4 1.4
KFAC-FM (Clas) 11 1.3
KFI (AC) 1.2 1.3
KDAY (B/U) 1.5 k2
KKGO (Jazz) 1.3 1.2
KRLA (Gold) 1.3 il.2
KALI (Span) .9 1 |
KNAC (AOR) i4 1.1
KNOB (AC) 8 11
KSKQ (Span) 5 1.0

“Formerly KBZT (AC)

Boden
Continued from Page 3
Jor corporation, and am now in the
process of opening a Manhattan of-
fice and pursuing stations in mar-
kets 10-50. I'm looking forward to
my new role in this great industry.”
Blair Radio Rep Division Presi-
dent Charlie Colombe commented,
““We wish John luck in his new un-
dertaking and know he will be very
successful. We're happy that he's
agreed to become a consultant for
Blair Radio and know our manage-
ment team will make very good
use of his expertise.”

Whipple

Continued from Page 3

marked, “In looking for an individ-
ual, Keith kept coming up as the
top recommendation. His knowl-
edge of and contributions to Con-
temporary Christian radio are
highly regarded by both Christian
record companies and radio broad-
casters.”

FREE PC

With Your Paid Software Order During January

- ‘ROTATOR’

COMPUTER MUSIC LIBRARY/ROTATION SYSTEM!

Call For VCR Demo Tape

PROGRAINMING PLUS

P.0. Box S0486, Pacific Beach, CA 8921 08-0860

(619)272-PLUS (270-6878 Data)

Befors joining forces for a tour, Bon Jovi and Cinderella celebrated their succes-
ses. Pictured at a Cinderelia show in Atlanta are (I-r) Jon Bon Jovi; PolyGram VP
Derek Shuiman, who signed both groups; and Cinderella's Tom Keifer.

o«

Allantic executives greeted Bad Company after the band’s Long Beach Arena
show. Pictured (I-r standing} are Atlantic Sr. VP/West Coast GM Paul Cooper,
ESP Management’s Rich Totoian, Atlantic Sr. VP Vince Faraci, and group’s Mick
Ralphs and Brian Howe; (-1 kneeling) Atlantic’s Paula Tuggey and group's
Simon Kirke.

SongStars Meet

Pictured at the recent National Academy of Songwriters second annual saluté to
AFiaR S,

gwrit are (I-r) p Stephen Bishop; Barry Mann, who
along with longtime gartner Cynthia Weil won the first NAS Lifetime Achieve-
ment Award;, Jeff Barry, who performed a medley of his many hits, including
"“Then He Kissed Me,” “Sugar Sugar,” and “Da Doo Ron Ron"; and BMI’s
Doreen Ringer.




Elght of the nation’s hottest D.J.s
want to party on your station!

I, Featuring the country s biggest CHR hits of the week that you
can dance to...in continuous music sweeps...with special “Party”
remixes... Every Week!

I» Nationwide “Party Reports” from America’s leading air
personalities!... from America’s party capitals...where the
music and fun never stop...Every Week!

b More star power per minute than any other party you've
been to...Every Week!

;} Hosted by Fast Jimi Roberts, WPLJ-FM New York, and Joe
Nasty, KPWR-FM Los Angeles...consulted by Larry Berger...
produced and created by Ron Cutler Productions...Every Week!

You are cordially invited to bring the party to your
radio station... Every Week... Exclusively on

For information, contact Beverly Padratzik at (212) 887-5219
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NEWS

Omni Presence At Party

Omani Records celebrated the holiday season with a party for its artists and staffers. Pictured (I-r front} are Omni’s Mark Mil-
ano and President Steve Bernstein, Rose Royce lead singer Ricci Benson, Atlantic's Buddy Dee, artist Jean Carne, Omni
VP Alan Rubens and label's Preston Marsett; (I-r rear) Harold Melvin & The Blue Notes' Rufus and Harold Melvin.

Van Halen H:ts Tnple

Van Halen's “5150" LP hit the triple platinum mark recently, and WB top executives gave the band plaques in exchange
for a copy of the group's new videocassette “Live Without A Net."” Pictured (I-r) are group's Alex Van Halen and Sammy
Hagar, WB President Lenny Waronker, group's Eddie Van Halen, WB Chairman Mo Ostin, and band'’s Michael Anthony.

Money ‘‘Back’’ On Gold Standard

Eddie Money’s “Can't Hold Back” LP went goid, with Columbia awardlng the artist a plaque in commemoration. Pictured
(I-r) are road manager Mick Brigdon, Columbia Sr. VP Bob Sherwood, CBS Records Division President Al Teller, Money,
label Sr. VP Mickey Eichner, and VPs Arma Andon, John Fagot, and Paul Rappaport.

Epic’s Tuesday Production

Following 'Til Tuesday's Ritz/New York perf ly, Epic

greeted the band backstage. Pictured (I-r
top) are Epic/Portrait VP Frank Rand, manager Tom Barbera, group's Michael Hausman, CBS's Steve Backer, and E/P/A's
Jack Isquith; (I-r below) CBS Records Division President Al Teller, group's Aimee Mann, E/P/A's Robert Smith, band's
Roliqn'}Holmas and Joey Pesce, E/P/A Sr. VP Ray Anderson and VP Dan Beck.

MORGAN GM, FENDEL PD/MD

KCNR Becomes KKUL

Gothic Broadcasting, headed by
San Francisco judge Richard
Hodge, has taken over Portland
AM daytimer KCNR and switched
its calls to KKUL. “Kool,” as it
calls itself, will retain its main-
stream Jazz format under new GM
Roger Morgan and PD/MD
George Fendel.

Morgan, who recently served as
morning man at KOIT/San Fran-
cisco, replaces Ray Horn, who will
continue as an announcer. During
his 27 years in radio, Morgan was
PD for each of the former Star
Broadcasting stations (in Portland,

Solk

Continued from Page 1

sponsibilities I look forward to
continuing in my total dedica-
tion to the Loop. It’s America’s
finest radio station, and I'm
proud to be associated with
such a talented group.”

Solk joined WLUP as an in-
tern in 1977 and soon became
Production Assistant. In 1979 he
was named morning show pro-
ducer for Steve Dahl and Garry
Meier. After they left the station
in 1981, Solk became Asst. PD
for PD Tim Kelly, who arrived
in 1982. When Kelly left the
following year, Solk became
PD

Solk has presided over
changes in the Loop’s audience
brought about by transitions
from hard rock to classic rock/
personality to the station’s cur-
rent formula of mainstream
adult-oriented AOR.

Motown
Continued from Page 1

the US, based on its annual rev-
enues of more than $150 million.
Other divisions include music
publishing and TV/motion pic-
ture production. Gordy estab-
lished his company in Detroit 28
years ago.

For their part, MCA execu-
tives were supposedly willing to
structure the transaction in any
way that would have continued
to reflect Gordy’s standing in
the black community — for ex-
ample, by helping create a foun-
dation to benefit prospective
black businessmen and women.

But it was obviously “an emo-
tional decision™ for the Motown
Chairman, according to one
MCA source, who added that
there were “no hard feelings”
over the outcome. MCA Rec-
ords’ distribution deal with Mo-
town will continue, with approx-
imately 18 months to run.

Jan. 1 changes in the tax law
make any future deal between
Motown, MCA, or other pro-
spective buyers less attractive
than in 1986, should Gordy
change his mind again. Several
years ago, he came close to sell-
ing Jobete Music to publishing
entrepreneur Charles Koppel-
man, but that transaction also
eventually fell apart.

Indianapolis, and Omaha), and
held various posts in the Bay Area,
including PD for K101 and KYA-
AM & FM and Sales Manager for
KJAZ.

Morgan said, “Naturally, our
immediate goal is to make our-
selves self-supporting. With a good
signal that covers the entire metro
area (5000 watts non-directional),
we feel we can compete in this
market. We’ll also be doing various
marketing campaigns like bill-
boards and print ads in local enter-
tainment publications, and eventu-
ally TV spots.”

Since KKUL is the only station in
the area offering continuous

straight ahead/traditional jazz (al-

though soft AOR KINK plays a

significant amount), being an AM

station is less of a hindrance for
KKUL than being a daytimer, Mor-
gan feels. He said the station hopes
to expand to 24 hours in the near
future.

New PD/MD Fendel has been
announcing at the station since it
switched formats from AC to Jazz
last April. Prior to that, he worked
in public radio in the area. Describ-
ed as a jazz aficionado by Morgan,
Fendel says his music mix (2/1
noncurrent to current) “will appeal

to those knoWledgeable in jazz, and
also to those who may not be. While

we'll strongly be a white-collar sta-
tion, we’ll also have listeners from
any of the different socioeconomic
(strata).”
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Coleman Research vs.
The Research Group

Most broadcasters
tell us there are really only
two top research companies
in our business. Here are ,
three reasons many choose |
Coleman Research. l

Jon Coleman, President Richard Harker, Vice President

1. OUR APPROACH IS SENSITIVE TO YOUR NEEDS.
We work with you to develop research based on your needs. |

Every market is unique, every station is different. Our research ,

works because we respond to your needs.

2. WE WORK WITH YOU TO DEVELOP A CUSTOMIZED ACTION PLAN.

When the research is complete, our job is only half done. [

We believe our most important task is helping you
implement our research findings. So we help you create a
strategic plan that works.

3. WE WON'T WORK FOR YOUR COMPETITION.

Coleman Research believes confidentiality helps establish
an on-going relationship that can better serve your long-range
marketing concerns.

Best of all, it means we're always personally available to
clients to discuss immediate concerns in complete confidence.
Always.

That’s another big reason broadcasters who research the two
leaders choose Coleman Research.

Coleman Research ..........

~
P O BOX 13829. RESEARCH TRIANGLE'PARK, N C 27709 (919) 790-0000
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Gloria Feliciano

©® GLORIA FELICIANO has been ap-
pointed VP/Human Resources for Poly-
Gram Records. She was tormerly Di-
rector/Personnel for the label, a posi-
tion she held since joining PolyGram in
1985,

®ALLEN NEUHARTH, Chairman of
Gannett Co., Inc., will be the Interna-
tional Radio and Television Society's
Gold Medal recipient at the Society's
March 5 banauet

®WOWE/CHATTANOOGA has
switched from AOR to AC, adopting
new call letters WLMX._

® SKIP ISLEY, MD/middays at AOR
WWTR/Ocean City, is upped to PD

®MARK DAVIS has been named Pro-
gram Director at AOR KDJK/Modesto-
Stockton. The station’s Music Director,
he had also been serving as acting PD.

® WWGO/COLUMBIA, SC has switch-
ed to AOR as WMFX with Jeft Pollack
Communications consulting. Part-
owner CHUCK DUNAWAY is GM and
AL BROCK, last at WRSR/Nortolk, is
PD.

PROS ON THE
LOOSE

Dave Bishop — PD WSNY/Colum-
bus (614) 761-8455

Dave Brannen — News Director
WNDE/Indianapolis (317} 257-
7565 or (317) 877-1807

Walt Brown — PD WHHY/Mont-
gomery (205) 284-3475

Dave Conrad — Mornings WNDE/
Indianapolis (317) 257-7565 or
(317) 251-2364

Ric Cramer — Late-Nights WGCL/
Cleveland (216) 835-2038

Bob Garrett — Weekends KFRC/
San Francisco {415) 383-7483

Peter Hamel — Middays WNDE/In-
dianapolis (317) 257-7565

Chuck McGee — Afternoons
WNDE/Indianapolis (31 7) 897
3841

Dave McKay — Mornings KSBN/
Richland Center, Wi (816) 886-
3070

Chip Mosley — Operations Manag-
er KFMD/Des Moines (51 5) 223-
5857

Dianna Rivers — Mornings WKKX
(KIX104)/St. Louis (314) 567-9209

Mike Rogers — Production Director
KIXS & KliZiKilleen, TX (817) 939-
5095

Denny Schaffer — Nights WCZY/
Detroit (313) 544-0014

Dave Silvers — Nights WNDE/Indi-
anapolis (317) 898-5875

Dave Silverstein — Nights WNDE/
Indianapolis (317) 898-5875

Brian Wright — Afternoon News
WNDE/Indianapolis (317) 257-
7565

NEWSBREAKERS

Lee Perryman

®LEE PERRYMAN, who joined AP
Broadcast Services in 1980 as Broad-
cast Executive for Florida and has serv-
ed AP Broadcast members in Pennsyl-
vania, New Jersey, and Delaware since
1983, has been appointed Deputy Di-
rector/Administration for the company.
He was previously GM at WULA &
WLAZ/Eufaula, AL and OM/ND at
WUAL-FM/Tuscaloosa, AL.

© NORVAL REECE has been appoint-
ed Sr. VP/Business Development for
communications consulting firm Frazi-
er Gross & Kadlec. He was formerly
VP/Corporate Affairs for Group W
Cable in New York, and has served as
Secretary of Commerce for the state of
Pennsylvania

® ROBERT SEIDENBERG has left War-
ner Communications, where he was
Sr. Entertainment Attorney, to return to
private practice specializing in enter-
tainment-related matters. He was with
the company nine years.

® JOE VINCENT is the new VP/GM at
WCOA & WJLQ/Pensacola, FL. He
was previously VF/GM at WABB/Mo-
bile and NSM for DM Communica-
tions in Dallas, and was Sr. VP of RAB
for ten years.

®TOM KELLY is now Assistant PD/
MD at WNClColumbus. He replaces
MICHAEL J. FOXX, who will concen-
trate on his 6-10pm airshift.

MCA celebrated the Jets’ first LP going gold with a plaque p

Thompsons
Continued from Page 1

Abe Thompson had been at
WGCI for 11 years, starting as
an AE when the station was
called WVON, and advancing
through the ranks to Station
Manager ten months ago.

Silver Star President Dr.
Robert Lee told R&R, “We feel
Abe has had excellent exposure
and experience. He's very
knowledgeable and works with
people well. Launa has the
same special qualities, and we
share the same expectations for
her.”

Abe Thompson said, “I al-
ready feel connected with the
station because I know so many
people who have been through
here. (KIIS/Los Angeles VP/
GM) Lynn Anderson-Powell
called to congratulate me and
said, ‘Abe, do you realize you're
at the station where I started as
an intern when it was WXYZ-
FM?' A gentleman I worked
with at WVON is the Asst. GM
for WXYZ-TV, whose building
is right next to ours. A jock I
know in Chicago told me to say
hi to (afternoon staple) Art Pen-
hallow — he doesn’t know him
personally, but feels like he
does because he grew up listen-
ing to him.”

Both Lee and Thompson say
they plan no format change at
WRIF. “The only changes we
anticipate are increasing the
ratings and revenues,” said
Thompson. “It will definitely
stay AOR.” Lee added, “We’re
Jjust going to continue to build on
WRIF’s tradition and take it
one step further.”

WRIF is the perennial AOR
leader in Detroit, though rival
WLLZ has been edging closer in
recent surveys. WRIF, which
lost longtime wakeup team J.J.
& The Morning Crew to WLLZ
last year, installed Pat 'n’ Wags
(Pat Still & Mark Wagner)
from WLVQ/Columbus in
mornings recently.

Jets Soar To Gold
P g

-

KELLY TO BUY WPTR & WFLY
Reilly Upped To
WTRY & WPYX VP/GM

WTRY & WPYX/Albany Station
Manager Carol Reilly has advanc-
ed to VP/GM of the Griffin Com-
pany AC/AOR combo. She re-
places John Kelly, who leaves the
facility after 24 years. He’ll be
forming Albany Broadeasting Co.
with a partner from outside the
broadcasting ranks and purchas-
ing crosstown Country/CHR com-
bo WPTR & WFLY from Rob Dy-
son.

Reilly commented, “I feel for-
tunate that the Griffin Company
has the confidence to put me at the
helm of two important properties.”
She joined in January, 1984 as GSM
and was promoted to Station Man-

Carol Reilly *

ager a year ago. Reilly had previ-
ously been at neighboring WWOM
as Assistant GSM.

Cecil Heftel
Heftel

Continued from Page 1

man Of The Board of H&G and
current Heftel President Earl
McDaniel will become Presi-
dent of the radio division.
Under the new structure Jim
DeCastro will become Presi-

‘

A

are MCA VP Louil Silas,

Pictured (I-r standi

group's Eugene, Kathy, and Haini Wolfgramm, manager Don Powell, group’s Elizabeth Woltgramm, MCA Exec. VP Jheryl
Busby, MCA Music Ent. Group President Irving Azotf, MCA Sr. VP Steve Mayer,

Singleton; (- kneeling) group's Eddie, Rudy, Moana, and Leroy Wolfgramm.

Exec. VP Richard Paimese, and VP Ernie -

Scott Ginsburg

dent/GM for WLUP, Ken Wolt
President/GM of KTNQ &
KLVE, and Mark Schwartz will
become President/GM of the
Jacksonville, Dallas, and Mi-
ami properties while continuing
as GM of WAPE,

Scott Ginsburg told R&R,
““The merger was the product of
a thorough discussion between
the Heftels and Ginsburgs, and
the need to form alliances to
make the sum of the parts sig-
nificantly greater when com-
bined. The chemistry between
our families was superb. This
gives us the ability to form what
will become one of the largest
privately held radio concerns in
the country.”

He indicated the merger,
which was filed this week,
should clear the FCC within 60
to 90 days.

Sadle

Continued from Page 1

handful of stations. It’s built on
three pillars of strength: the
Frank Dill & Mike Cleary morn-
ing show, Giants baseball, and a
promotional profile that has
KNER on the lips of everyone in
the city. I'm honored to be
working with Bill and consult-
ant Ed Shane. AM is alive and
well and living in San Francis-
co.”

KGW Assistant PD Kevin
Reilly will be assuming the pro-
gramming duties until Sadle’s
successor is named.

I's o
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Every month, more of the nation's most successful broadcasters are realizing
that there is, in fact. one top research company in our business.

Strategic Radio Research, unlike virtually all other research firms. doesn't “farm

out" its actual interviewing to low-bid local subcontractors. Every single inter-
view is conducted from our 90 WATS lines in our Chicago phone center. Our

quality control gives broadcasters findings that they can trust.

If you're working toward an improved Spring book, commission a Strategic
and Perceptual Study" to clearly define your station’s strengths and weaknesses.
Or use our "Continuous Measurement Plan” for ongoing feedback from your
target audience. For stations considering a format change. our “Format Search”
study gives hard numbers for the ratings potential of each option.

We're the research firm of choice for America’s most successful broadcasters.

For audience research that you can trust to improve your station’s ratings, revenues,

and bottom line. call Kurt Hanson or Greg Daugherty today at (312) 280-8300.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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Mahiman:

The future of the radio industry is so
bright, we'd better wear shades
That's the general upshot of a recent
assessment of the state-of-the-industry
by Bob Mahiman of the Mahlman
Company. In remarks before invest-
ment bankers at Paine Webber's 14th
annual media conference, the New
York broadcast broker used a blizzard
of statistics and predictions shortly
before Christmas to paint an optimistic
picture of expanding opportunities.
Mahiman pointed out that one of ra-
dio’s greatest strengths is its pervasive-
ness. “For example, there is no human
activity — with the exception of sleep
— that prevents exposure to radio,” he
said_ “Radio is such a part of our lives
that ‘we have a tendency to forget
about it, much like remembering the
last hamburger we ate,” he said.
While the number of stations don't
yet equal the number of McDonald's
hamburgers served, there's a lot of
radio being consumed. The latest FCC
figures list 4856 commercial AM sta-
tions and 3938 commercial FM sta-
tions as of November 30, 1986. An-
other 1258 educational FMs are
pumping signals into American homes.
All those signals mean great oppor-
tunity to Mahlman. After canvassing a

Nothing improves the
image of a local advertiser like a
prme spot in the world's most
respected radio news broadcast
AP Network News

AP gives you dozens of

those prime spots every day
Our on-the-hour newscasts,
hourly business, farm and sports
reports, and our special interest
features are all totally free of
commercial inventory.
You pay for the news. Period
You sell it, during drive time,
for example, for
whatever your

RADIO BUSINESS

Radio’s Great & 6nly Getting Better

wide variety of industry sources (in-
cluding the FCC, Radio Advertising
Bureau, and the Radio Network
Association), Mahiman ripped loose a
horde of stats to highlight the invest-
ment potential of the industry to the
Wall Street wizards:

* People spend an average of three
hours per day with radio. This is sec-
ond only to television. TV viewing is the
largest leisure activity and radio listen-
ing is second.

* There are 507 million usable radio
sets in the United States. Each house-
hold has an average of 5.4 radio sets.

* In 1980, 50 million radio sets were
sold, In 1985, 87.2 million sets were
sold

* Major market stations are expand-
ing their sales forces from four or five
people to severfor more. Stations gen-
erally are better at getting co-op adver-
tising revenues, and more emphasis is
placed on training local sales person-
nel

* To control costs, stations are tak-
ing more long-form syndicated pro-
gramming. Mahlman sees an increased
use of network and syndicated pro-
gramming by all stations, espécially
AMs,

* For the past three years, radio has

S
quarter-hour ratings will
bring on the open market
Plus, perhaps, a little more

After all, no matter what
your format, every local adver-
tiser wants his spot to run right
after the #1 Hit On The Charts

Call jim Williams at
800-821-4747, or your local
AP Broadcast Executive, for
more information on the
best way to help your clients
look Big.

SeN'K:eS
o ress B
APAssoc‘atsth“‘ Apou .

had a double-digit revenue increase of
between 10% and 12%. Overall radio
revenues are predicted to increase 9%
to 10% in 1987. Network radio
revenues 13%, national spot 5% and
local revenues 11%

® Total 1987 radio revenues are
projected to be $7.6 billion. Increases
In radio revenues are expected to out-
pace overall advertising revenue in-
crease for 1987 and the gross national
product increase

* National spot radio revenues in
1987 will be only slightly ahead of
1986 levels. For the first 10 months of
1986, these revenues were flat with
only about a 1% increase over the
same period in 1985. Mahlman says
an industry statistical reporting problem
makes it appear that national spot
revenues have ercded, when in fact
they have not. Many major advertising
agencies are now buying spots direct
threugh their branch offices, and these
sales are often statistically treated as
direct local business.

* The top five national spot adver-
tisers in 1986 were Anheuser Busch,
General Motors, Mitler Brewing, Pep-
sico, and Chrysler.

* Network radio revenues are ex-
pected to jump 13% in 1987. Network

radio will end 1986 about 16% ahead
of 1985, and 1985 was 14% ahead of
1984. 1986 network revenues will
total $378 to $380 million, about 5%
of total radio revenue dollars.

¢ Radio station sales in 1986 are
estimated at nearly $3 billion, com-
pared to an estimated $1.8 billion in
1985. The average price of an AM
stand-alone trade in the first half of
1986 was $780,000, stand-alone
FMs went for $2.9 million, and AM/FM
combos sold for $4.6 million.

* The majority of station transactions
involve a new generation of radio en-
trepreneurs who are well-funded
former broadcast group heads, general
managers, or sales managers of in-
dividual stations. Venture capital firms,
such as DKM or Narragansett, that are
making radio ownership an important
part of their investment portfoilos figure
in a majority of the transactions.

* Because of the increased involve-
ment of financial institutions in bankroll-
ing radic deals, installment sales fund-
ed by the seller have decreased and
are used in slightly less than 50% of all
station trades. The average note in an
installment sale was for 8.2 years with
an interest rate of 10.1%

Mahiman closed his remarks by
predicting that 1987 may be a $2 bil-
lion station trading year, providing that
interest rates remain low and new insti-
tutional funding sources continue
writing checks.

There's no word if the investment
bankers left the holiday conference
with sugarplums dancing in their heads
by the thought of the investment bank-
ing fees that a $2 billion trading year
would generate.

Uncle Sam Is Smiling Too

If Mahlman's general roundup wasn’t
enough to brighten the disposition of
the Wall Street investment bankers, the
latest predictions from the U.S. Com-
merce Department should do the
trick.

Uncle Sam's number crunchers have
just put out a weighty tome called the
1987 Industrial Outiook. Our copy, hot

ALY

Trustee and Secured Creditor
Fully Equipped

RADIO STATION WENZ-AM
24 Hour Format
{Richmond. Virginia Market]
To Be Sold In Buik Only
Auction to take place at
JOHN MARSHALL HOTEL

5th & Franklin Sts.. Richmond. Virginia

WED., JAN. 21 at 1:00 PM
FCC Broadcast Specs:
Frequency- 1450 kHz AM
Nominal Power 1KW Non-Directional

Terms of Sale: Deposit of 20% of bid price in cash or
Certified Check al time and place of sale. For complete
terms of sale contact auctioneer
Inspection: Studio located at 4719 Nine Mile Rd
Richmond. Virgimia. Tower located on 3.22+/-acres
approximately 2 miles north of studio on Lowell St. off
of Nine Mile Rd. Tuesday. Jan. 20 from 12:00 noon to
3:00 PM or by appointment
For illustrated brochure contact

By Patrick M. Clawson
off the press, indicates the bureaucrats
have come up with some projections
guaranteed to give radio broadcasters
a warm feeling in their tummies — and
heartburn to the enemy, their
newspaper competitors.

Commerce Department experts pre-
dict radio ad expenditures will increase
to $8.1 billion in 1987, an 11% galn
from last year. The report's analysis is
simple and sweet:

"Overall radio advertising expen-
ditures reached an estimated $7.3
billion in 1986, 12.3% higher than in
1985. Local radio advertising, which
primarily serves retailing, probably ac-
counted for 74% of the total; spot,
21%; and naticnal, the remaining 5%
The continued growth of radio advertis-
ing expenditureé is due to several fac-
tors: rate increases, the limited supply
of commercial television time, and the
concern among advertisers that remote
control equipment and videocassette
recorders permit viewers to eliminate
television commercials. In addition,
radio has been making inroads into
local retail advertising traditionally car-
ried by newspapers,” the report says.

The 1987 Industrial Outiook also
contains a tasty nugget guaranteed to
perk up your station's Monday morning
sales meeting. It says newspapers —
radio's biggest competition for~ ad
dollars — are expected to increase
their ad revenues by only a 7.7% rate
for a 1987 total of $29.2 billion. That
means that even though the print guys
are raking in more dollars, radio
revenues are growing at a much faster
rate than newspaper ad income. The
Commerce Department says that while
newspapers remain the top advertising
medium, rate increases accounted for
much of their gain in overall revenues.

“Although newspapers attract more
advertising dollars than other media,
their share of total advertising expen-
ditures has steadily declined,” the
report says.

Television revenues are expected to
grow at a similar low 7.7% rate, reach-
ing $29.2 billion this year. Total adver-
tising revenues overall are projected to
jump 7% annually until at least 1991

By Order of Foreclosure

VA#342

|

Michacl Fox Auctioneers,
Executive Offices ¢ 3835 Naylors Lane 1T,
Baltimore. Maryland- 21208 * 301,653-4000
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Jacor Completes Republic Buyout

Jacor Communications, Inc. has
completed its acquisition of Republic
Broadcasting Corporation. The $34
million deal was signed, sealed and de-
livered on December 29 as part of the
flurry of year-end broadcast transac-
tions.

Jacor is now the proud owner of 50
kw clear-channel WLWI/Cincinnati,
WYHY/Nashville, and WMYU/Knox-
ville. The company, headquartered in
Cincinnati, is listed on the NASDAQ
over-the-counter  securities ~ trading
system. Jacor now owns 12 radio sta-
tions and the Georgia Radio News
Service, a state radio network based in
Atlanta. WBVE/Cincinnati, another
Republic property, is being sold to
Reams Broadcasting of Toledo to sat-

Reece VP At
Frazier, Gross

Frazier, Gross & Kadlec, the Wash-
ington, DC-based broadcast consulting
firm has named Norval Reece as VP/
Business Development. Formerly VP/-
Corporate Affairs for Group W Cable,
he will be based in New York. Reece
once was Secretary of Commerce for
the State of Pennsylvania. He currently
serves on the board of directors of the
C-SPAN cable TV network and the Na-
tional Cable Television Political Ac-
tion Committee.

isfy FCC requirements prohibiting the
ownership of two FM stations in the
same market; Jacor already owns
WEBN/Cincinnati.

"The addition of the Republic radio
stations places Jacor among the 20
largest radio broadcasting companies
in the United States in terms of listen-
ers,” commented Jacor Chairman/
CEO Terry Jacobs.

As part of the transactions, several
former Republic executives are jump-
Ing to the Jacor payroll. Robert Law-
rence has been named Senior VP/
Sales & Marketing and Randy Mi-
chaels has signed on as Senior VP/
Programming & Operations. David Mar-
tin will become President of Jacor
Broadcasting of Cincinnati, with over-
all responsibility for the operations of
WLW and WEBN. Chris Weber, for-
merly Republic's Chief Financial Of-
ficer, will join Jacor's financial staff as
Controller.

“The pairing of WLW and WEBN will
create a devastating combination in
Cincinnati,” said Jacor President/COO
Frank Wood. “Based on the most re-
cent Arbitron ratings, the combination
is by far the most dominant combo in
the city, and the synergies which can
be realized down the road should be
even better. The Nashville and Knox-
ville stations are also very good sta-
tons in their respective markets.”

Radio Trading Multiples
To Stay In Ozone ... Maybe

What's your station really worth on
the open market?

Probably more than ever. Radio sta-
tion trading multiples jumped five to ten
per cent in 19886, according to Ameri-
com Radio Brokers' hard-charging
President Tom Gammon.

He predicts that demand for radio
properties will remain high in 1987 —
even though prices may have peaked.
Gammon believes that recent tax law
changes will work to radio’s advantage.
With real estate tax shelters drying up,
Gammon believes that real estate in-
vestors will turn their attention — and
cash — to radio.

“"Another factor behind this shift will
be that, under the new tax law, the driv-
ing focus of investments is now in-
come, not capital gain or tax advan-
tages. Consequently, investments that
produce cash flow will be hot until the
tax laws change again,” Gammon says.

Gammon does not believe that radio
prices will edge much higher in 1987
because he expects radio advertising
growth to slow. While the RAB predicts
more than a 10% increase, Americom
predicts only a modest 7% growth rate
for the year.

ENCORE COMMUNICATIONS

|

1986
FM and AM/FM Station Trading Multiples |

Assumes a Class B or Class C FM in a Rated Market

By Market Type

Top 20% 20% 10 40% 40% 10 60%
Market Type Starion's Rucing Rank _ Sudlon's Rave Rank __ Staion's Rating Rank
High Growth 10-11.5 x CF 10.5-11.5 x CF 11-13  historic CF
or
10-11 x projected CF
Stable 9-10 x CF 9.5-10.5 x CF 10-11 x CF
Low Growth 85-9.5 x CF 910 x CF 9-11 x CF
By Area
Top 20% 20% 10 40% 40% to 60%*
Area Starion's Ratiok Rank _Sasion's Ratng Rank__Suaion's Raring Rank
Northeast 9-10 x CF 9.5-10 x CF 10x CF
South/Southeast 9.5-10 x CF 10 x CF 10-11 x CF
CentraiMidwest 8-9 x CF 9-9.5 x CF 10 x CF
West 9-10 x CF 10-11 x CF 10.5-12 x CF

By Market Size

op 20% 20% 10 40% 40% t0 60% "
_Market Size Station’s Rating Rank _Station's Rating Rark__Suatian's Raving Rank
Top 15 9-11 x CF 10-12 x CF 12-15 x CF
15-100 8.5-9.5 x CF 9-10 x CF 10 x CF
NiA

Unrated 7585 x CF

op mariona!

h
RADI)_ J_BROKERY

ASSOCIATES

George Duncan, President
has acquired

KOKA-AM & KVKI-FM

Shreveport, LA
from

TRIPLE } COMMUNICATIONS

Buddy Woolley, John Nay Thomas, Johnny Vaughan

Partners
for

$6,500,000

Our Associate Bob Pates represented
the Seller in this transaction and
assisted both parties in the negotiations

Frank Boyle & Co.

MEDIA BROKERS
55 Old Field Point Road, Greenwich, CT 06830
Your winning number is 203/869-4437

ISN’T GREEN YOUR FAVORITE COLOR, TOO?

A major factor in 1987's station
trading levels will be the supply of
cheap money. With low interest rates,
Gammon believes trading multiples will
remain high for at least the first half of
1987. As interest rates drop, multiples
will increase. Conversely, if interest
rates go up, the Washington broker
says the value of stations will drop.

.
The latest issue of Americom's client
newsletter, Radio Investor, features a

{3 1987's Hottest Trend
D Lost Hits Of The 70's

O Targets 18-49
Moneydemo

) Big Prizes Each Week

BOSTON
(617) 782-8814

Call for Station Clearance and
National Sales Information.

Listen to a 2 minute Demo Tape
Call (617) 782-8814

Syndicated Radio Productions. Inc

chart of 1986 radio station trading
multiples that can give owners a quick
handle on the sale value of stations.
One word of caution: Gammon says
fewer than 60% of the stations in 1986
were profitable enough to be traded on
the basis of cash fiow multiples.
Therefore, stations ranking in the lower
60% of any market's ralings usually
cannot be priced on multiples of cash
flow. With that caveat, here’s a chance
for your station to measure up.

Lost Hits of the 70's

© Two Hours
L Two Plays
{1 Barter

D Upbeat Sound. .Not
Too Hard, Not Too Soft

TORONTO
(416) 789-2926

P




corey hart can’t help falling in love [ESSSw,

CHR 135/8

Key Jumps:

B104 18-16
WXKS 32-28

PRO-FM 33-26
Q107 2-1 -

WAVA 126
WLOL 16-15
KATD 18-6 &
KWSS 16-13 =«
KUBE 30-27 =
WSPK 3228
WNCX 6-3

.

from the album
Frelts of Frec_
4 ; l produced by

phil chapmah
) ' and corey hart

-
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WASHINGTON REPORT

24-STATION FM GROUPS POSSIBLE

-

FCC Plans Overhaul Of Radio Ownership Rules

Ownership of 24 FM stations or 24 AMs by a single ra-
dio group is one of the proposals about to be presented to
the FCC in a staff proposal to overhaul the Commission’s
ownership rules. Groups are now limited to no more than

12 AMs and 12 FMs.

The plan is also likely to call for
some type of same-market AM-AM
or FM-FM combinations. And. if
adopted by the FCC, it would per-
mit common ownership of an AM
or FM radio station and a UHF-TV
outlet in the same market. More

=powerful VHF-TV stations could be
paired with AM outlets, but not
with FM radio stations.
Limits Vary
By Market Size

The proposal will also explore
the possibility of writing different
rules for various sizes of markets.
Looser ownership limits might be
enforced for highly-competitive
Top 50 markets, with stricter
guidelines for less competitive
smaller markets with fewer sta-
tions.

If passed quickly enough, the
changes could prove to be a god-
send for Cap Cities/ABC and NBC,
both of which face forced divesti-
ture of radio properties due to

R —

Proposed
- Ownership
Changes

|+ Groups of 24 AMs or 24 FMs
* AM-AM or FMFM combos

¢ AMIUHF-TV, FM-UHF-TV

* combos

* AMI/VHF-TV combos

|« Differing limits by market size

mergers. The changes wouldn’t
save all the stations earmarked for
selloffs, but would likely rescue the
AMs in question.

Expected to go to five FCC Com-
missioners on January 15, the plan
is an outgrowth of the Mass Media
Bureau’s effort to weed out rules
that make it difficult for struggling
AM stations to survive. But the
emerging plan shows that the staff

wants to broaden the contemplated
rule changes by applying some of
them to FM radio and TV as well.

One Year Timeframe

Deputy Mass Media Bureau
Chief Bill Johnson says the FCC
will be asked to send out the pro-
posals for public comment in a No-
tice of Proposed Rulemaking
(NPRM). Johnson estimated it
would take six months to a year for
any resulting rule changes to win
final Commission approval.

The FCC’s original AM rescue
report last summer spoke only of
lifting the AM “‘duopoloy”” rule to
allow ownership of two AMs in the
same market. Extending that idea
to FM, eliminating the 12-12 split
within the 24 stations allowed a sin-
gle owner, and permitting certain
radio-TV combinations are new el-
ements of the plan.

Changes Not For AM Only

Johnson explained that the Com-
mission is “not in the business of
trying to promote AM.” Any rule
changes aimed at boosting AM are
likely also to be extended to FM ra-
dio, he said.

“If passed quickly enough, the changes could prove
to be a godsend for Cap Cities/ABC, NBC, and

Group W."”

According to Johnson, floating
the idea of radio/TV combinations,
which have long been prohibited,
stems from a recent string of Com-
mission waivers allowing common
ownership of radio stations and
UHF-TV outlets in the same mar-
ket. On a case-by-case basis the
FCC now grants waivers, if that’s
necessary for one station or the
other to survive financially.

For instance, in October the FCC
agreed to let Malrite keep WHK &
WMMS/Cleveland even though it’s
acquiring WOIO-TV/Cleveland.
Rivers of red ink at the TV station
were cited as justification for com-
bining it with the successful radio
operations.

Johnson said the staff’s thinking
is that, since waivers are routinely
granted, the Commission might

Just as well allow UHF/radio com-
bos in the first place.
NBC, Group W, Cap
Cities/ABC Benefit

If the rulé changes are enacted
quickly enough without major
changes from the staff recommen-
dations, they could allow Cap
Cities/ABC to avoid divesting
WABC/New York, KABC/Los An-
geles, KGO/San Francisco, and
WLS/Chicago.

NBC could be spared having to
unload WNBC/New York and
WMAQ/Chicago. Group W might
also benefit from the new rules.
The company is attempting to ac-
quire KHJ-TV/Los Angeles which,
without a rule change, would re-
quire divestiture of KFWB/Los An-
geles.

NEWS BRIEFS

20 Channels Opened
For B, C FMs

Twenty of the 80 commercial FM
channels, previodsly limited only to
smaller Class A stations, have now
been thrown open to possible applica-
tions for more powerful Class B and C
FM stations.

The channels were originally reserv-
ed for small outlets as a way of ensur-
ing FM allotments for smaller communi-
ties. But, since most new Docket
80-90 allotments are going to small
towns, the Commission concluded that
setting aside special channels was no
longer necessary.

In the same proceeding, the Com-
mission tumned down a proposal to an
across-the-board increase for alt Class
A stations to 4 kw of power and anten-
na height of 125 meters. Also rejected
was the idea of classifying FMs ac-
cording to zone.

King Day Radio
Events Planned

Group W is once again taking the
iead in organizing radio activities for the
federal holiday honoring Dr. Martin
Luther King on January 19. The
group’s KYWI/Philadelphia will serve
as the “flaship station” for a five-minute
worldwide radio broadcast hosted by
Kenny Rogers and Steve Wonder at
12:30pm (EST) on the 19th.

Also available to stations are half-
hour and one-hour radio documen-
taries on King hosted by actor Chark
ton Heston and PSAs featuring Hes-

feed the material to their affiliates. Sta-
tions without networks can contact a
Group W station, if there is one in the
market. In the spirit of the holiday, net-
work affiliates are being asked to share
the programming with needy stations.

Ignorance Plea Fails
To Reduce $800 Fine

Pleading ignorance of the FCC's

Emergency Broadcast System rules
has failed to win reduction of an $800
fine for WASA/Havre de Grace, MD.
The station was charged with *willful vi-
olation” of FCC rules by failing to log
receipt of EBS tests and making equip-
ment performance measurements.

WASA pleaded to have the fine re-
duced or rescinded on grounds that it

misunderstood the rules and thus did
not violate them “willfully.”

In denying the request, the Commis-
sion noted that it defines willful “to
mean acts or omission committed con-
sciously, deliberately and/or repeated-
ly.” Although the station “may not have
intended to deceive the FCC or to vio-
late the Act or the rules, the fact that it
did so does not negate its wiliful behav-

McCi h

ton, Rogers, Barbra , Ben
Vereen, Lou Brock, and others.

A Group W spokesman says all the
national radio networks have agreed to

DIARY REVIEW — At a recent meeting in Washington NAB’s Committee on Local Radio Audience Measurement
(COLRAM) pressed ahead with its review of a newly-designed Arbitron radio listening diary. Pitching in on mg
redesign were (seated, left to right) Bob Galen, RAB; COLRAM Chalrman Howard Frederick, Mid-America Media; Bill

Cap Cities/ABC; Mel Goldberg, Electronic Media Ratina Council: (standina. left to_rinht) Kan
; Jerry Les, WEAZ/Philadelphia; Ray Gardella, Ar-

McDonald, McDonald
bitron Rating Advisory Council.

David

ior,"” the Commission said.

“Additionally, misinterpretation of the
rules will not excuse noncompliance,”
it added.

Other Key Developments:

» Fairbanks is trying to strengthen
the signal of WVBF/Boston (Framing-
hamy. It has applied for an FM translator
for the station on 106.7 MHz in Bos-
ton.

* A new FCC proposal wouid re-
place public station issues/programs
lists with quarterly filings of most signifi-
cant treatment of community issues.
The changeover, done at the sugges-
tion of the federal courts, is already in
place for commercial outlets.

* National Public Radio (NPR) has
received an $800,000 grant from
Chrysier Corp. to support its new pro-
gram, “Performance Today.” The
show, which debuted this week, is a
daily two-hour offering of classical mu-
sic and news about arts events world-
wide.

* Associated Press Account Exec-
utive Ronald Blaine Price has joined
NAB as Regional Manager, serving Al-
abama, Arkansas, Florida, Louisiana
and Mississippi.

* Latest U.S. radio totals: 4856 AM:
3938 commercial FM; 1258 educa-
tional FM; 10,0562 total. TV stations
now total 1658 nationwide. -

* A comment deadline of May 7 has
been set in the FCC's inquiry into the
legality of its minority ownership, dis-
tress sale and tax certificate programs.
Replies will be due July 6

¢ Bradley Holmes is the new Chief/
FCC Policy & Rules Division. He has
been legal advisor to Commissioner
Dennis Patrick since 1984.

—_— A



{/& MUTUAL BROADCASTING SYSTEM PRESENTS

CALL IN, K TO AND LISTEN IN WITH...

The Judds’ new
Heartland LP

is available on

. NECA Records,
tapes and
compact discs.

The Mutual Broadcasting System opens 1987 with
a very special satellite album party, a radio programming
innovation and tradition at Westwood One/Mutual. On Sunday, January 25
at 10:30 p.m. (ET), Mutual will present Listen In With The Judds, a live, 90-minute
call-in and music program featuring the 1986 CMA “Vocal Group of the Year.”

Listen in With The Judds will be highlighted by the debut of Wy and Naomi's new album,
Heartland, and will also feature other hits by the celebrated mother-daughter country duo. Mutual will not only provide
listeners an opportunity to “listen in,” but also to talk with The Judds by calling the toll-free number, 800-345-7755. And each
caller who speaks with Wynonna and Naomi will atso receive an autographed copy of the Heartiand LP!

Lee Arnold, host of Mutual's country music specials and popular WHN/New York air personality, will host the special from the Westwood
One/Mutual studios in Los Angeles.

So be sure to listen in with Wynonna and Naomi January 25 for 90 exciting minutes of new songs and old-fashioned conversation! ¢isten
In With The Judds~the latest country radio exclusive from the Mutual Broadcasting System

For information, contact your Mutual Station Relations representative in Arlington at (703) 685-2050 or in Los Angeles at (213) 204-5000.

{5 MUTUAL BROADCASTING SYSTEM

-~
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Brain
Burgers,

Anyone?

Brains are the single most dis-
tasteful tood to Americans, accord-
ing to a recent Gallup survey of US
eating habits, in which 49% of the
subjects polied said they would
never even try the gray matter,
broiled, baked, or fried. What's
-more, the percentage of Americans
who refuse to eat brains is appar-
ently on the rise. A similar Gatup
poll taken in 1983 found that only
41% of those queried were averse
to the idea.

Of the 21 foods surveyed, only
four — snails, squid, shark, and
tripe -~ showed a drop in the per-
centage of people who said they
would never eat them. Of those
four, only snails showed an in-
crease In the percentage of people
who had eaten them, from 19% of
those surveyed in 1983 to 23% in
1986

Perhaps even more surprising,
particularty in light of all the publicity
surounding exotic culsine these
days, is that the percentage of peo-
pie who claimed they would never
eat such foods as liver, lamb, duck,
venison, rabbit, oysters, and catfish
has apparently increased. How-
ever, i's no shock that joining
brains among the list of widely un-
popular items are such delicate
comestibles as pig’s feet, beef kid-
neys, and squab.

Whiie the 1986 poll found that
Easterners tend to be the most
conservative eaters and Western-
ers the most willing to experiment,
the percentage of Americans who
claimed they would eat any of the
foods on the list remains the same
as in it was in 1983 — 11%. So
dont expect to suddenly see
"McBrains” on the menu anytime
soon

 WHAT'S NEW

| Personalized Time Capsules

Now you can secure your place in
history with your very own personaliz-
ed time capsule. All it takes is a $400
to $550 payment to Everyman's Leg-

acy Vaults, an Elk Grove, IL-based
company under the direction of former
schoolteacher and iongtime history
buft Al Willis Jr.

~_
L____-*-’
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Scentuous Earrings

Build a better man-trap and the world wili beat a path to your door. Now
ladies can make their lobes even more lascivious with "Scentuous Ear-
rings,” currently available from those fine folks at Scentous Accessories, a
California firm headquartered in Chula Vista.

As reported in the Wireless Flash radio news service, the earrings’
alluring appeal lies in a recently-developed process that enables the

Mkwﬂiz

L5

manufacturer to imbue the jewelry with scents that last up to seven months
The baubles are said to be costume jewelry-like in style and sport one of
three scents: “Giorgio," “Opium,” or “Chloe."

However, for contractual reasons, the earrings fragrances are respec-
tively referred to as “Amore,"” “Escape,” and "Empress."

According to company President Bruce Browne, the earrings are
designed with women who have allergic reactions to liquid perfume in mind.
Browne also notes that the odor contained in the earrings, which retail from
eight to 12 bucks, is timed-released so the scent is never overpowering, a

feat that in itself is nothing to sniff at.
L

Customers receive a two to three-
inch diameter brass capsule in a red-
wood case, capable of storing rolled-
up documents. These capsules can be
sunk into the foundation of a building,
concrete patio, or walkway. The pack-
age also includes a brass marker to
commemorate the site.

Furthermore, to ensure that your
very own vault can be found by future
generations, Willis will cross-register
the vault's location with the county
clerk and the Library of Congress.

Number One
Failing
Business
Publication

The weekly magazine First Look may
be the world's leading trade publication
that spotlights business failures. But
then, the recently-introduced magazine
also may be the only such publication
of its kind.

The brainchild of Canadian entre-
preneur Harvey Lepholtz, First Look is
intended to provide opportunities to
cash in on other people’s failures by
listing companies that have given up
the ghost. The magazine also gives
these firms a place to advertise what-
ever assets they've left behind.

As reported in the Wireless Flash
radio news service, the Winnipeg-bas-
ed Lepholtz claims businesses can
save scads of money by purchasing
furniture and office equipment from
companies that have gone bankrupt.

Taller Businessmen Sport Fatter Wallets

When it comes to getting ahead in
business, starting out at least a head
taller appears to be an advantage, ac-
cording to a recently-published study
by the University of Pittsburgh.

The survey, involving nearty 1500

weby KIS

308
¥

Snmt Lonis. Missownt

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411,

graduates of the school's MBA pro-
gram, discovered that taller business-
men earn approximately $600 an inch
more per year than their shorter
counterparts.

For example, a six-foot male profes-

Best |
Airlines

The top guns among US airtines,
according to a recent Department
of Transportation survey ranking
carriers by fewest number of pass-
enger complaints, were Southwest
Alrlines, Delta, and Pledmont.
Those most frequently the target of
consumer compialnts were World
Airways, PeoplExpress, and Pan
Am.

Defta, Northwest, and Amerlcan
were the airlines that bumped the
fewest passengers, while United,
Western, and PeoplExpress
bumped the most. Meanwhile,
Southwest, Continental, and Pan
Am racked up the best records for
on-time performance; PeopiEx-
press, New York Alr, and United
posted the worst.

slonal typically will earn an average
$3600 per year more than his five-
foot, six-inch colleague. The survey
theorizes that taller men appear more
assertive and dominant, attributes that
hasten these monkeys' climb up the
corporate ladder.

However, once a businessman tops
six-feet three-inches, the height advan-
tage begins to work against him. Ex-
cessively tall people seem to make the
remaining members of the corporate
tribe uneasy. The optimum height for
fast-trackers is somewhere between
five-feet ten-inches and six-feet two-
inches.

Moderation in alf*dimensions is the
operative phrase here. Being over-
weight -— defined as being at least 20
percent heavier than the norms on
standard height-weight charts — tends
1o drag one’s paycheck down an aver-
age of $4000 per year.

Interestingly, the survey's results on-
ly apply to men. One reason was be-
cause there simply weren't enough
overweight women in the group sur-
veyed to achieve any significant re-
sults. (Which in itself, of course, is sig-
nificant.) For another reason, there ap-
peared to be no difference between
the salaries of taller and shorter wom-
en. This was aftributed to men not
wanting to look up to women, either fig-
uratively or literally.

Edited by Don Waller

Cold-Fighting
P Facial Tissue

‘Comin’ atchoo! “Avert,” a recent-
ly-developed virus-killing facial
tissue developed by the Kimberly
Clark company, may soon be
available to corporate customers

but not to the 'general pubiic.
According to the Boardroom

company's initial 1985 market test
found that consumers weren't will-
ing to pay almost twice the price of
ordinary facial tissue for a product
| impregnated with an agent that kills
major flu and common-cold viruses.
The manufacturer is currently
conducting a second market test to
determine whether corporate and
institutional demand is great
enough to warrant production. The
company's pitch is that "Avert's
chemical treatment, which retards
the spread of colds and flu, could
conceivably reduce absenteeism
and slash health insurance
premiums. Pending favorable test
results, the product could be
available as early as next winter

Reports business publication, the |

TOP 20

CONCERT PULSE
1986 Year End
Concert Pulse Chart

GENESIS

NEIL DIAMOND
GRATEFUL DEAD
BILL COSBY

ELTON JOHN

BOB DYLAN/TOM PETTY
BILLY JOEL

LIONEL RICHIE
PETER GABRIEL

10 2Z TOP

11 VAN HALEN

12 BOB SEGER
JOURNEY

STEVIE WONDER

15 WHITNEY HOUSTON
16 RUSH

HUEY LEWIS &

THE NEWS -
18 STEVIE NICKS/
PETER FRAMPTON
JOHN C. MELLENCAMP
KENNY ROGERS

C@ENO ML wN

3

83

| The CONCERT PULSE is a weekly
| computerzed report ranking each artist by
| e average box office gross reported per
| venue. Cowtesy of POLLSTAR. a publication
| of Promoters On'Line Listings. (800) 344
i 7383. 01 in Catitormia. {209) 224-2631




Across The Nation Look What Radio Has To Say About:

‘dont leave ™E this way

.

“Already number 5 out of 50 records researched (callout). Hot, immediate Top 10
phone reaction the last 4 weeks. Top 10 sales on the LP. Top 5 on the 12" What
more can you ask for?”
Sue 0O’'Connel, M.OD.—WXKS
“Immediate response from day one!! Top 10 requests since added!! Definitely one
of the hottest records on NCX!!!™
: John Gorman—WNEX
“If you got a dance going and you can't get them up moving and youve played

‘Celebration’ and ‘Proud Mary. then youd better play the Communards!!!”

Jim Fox—0102

“Definitely a Top 10 record for us and one of the hotiest records we've ever played
eiol et B8 Lisa Giles, MD—KITY San Antonio
“Every time I play it the phones light up! Radio really needs the tempo that this
smiliarKil nrovides!®
tamiliarit providey Chuck Bech Asst. PD & MD—Y-85 Dallas
“Immediate response from test play leads to a full time add. Record debuts after
2 weeks!!”

John Hager—WPHD

“Came screamin’ out of the local club scene and right up our charts!!”

Paul Christi—KRBE Houstan

Wl G

SaN0D2Y VOW®

producedby MIKETHORNE management LORNA GRADDON
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From
The
LP
While
The
City
Sleeps . ..

George

Benson.

Produced

by
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Michael
Walden.

Direction:
Fritz/ Turner
Management,

Los Awngeles
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Wheo JOE SMITH signs on as Vice
Chairman/CEQ of CAPITOLIEMI, INC, his top
priorities are to “‘energize” the label, reduce its
“ineptitude” in CD releases, and evaluate,
according to a story in the Los Angeles Times,
whether to fold EMI AMERICA and
MANHATTAN under the Capitol umbrella. Also
according to the Times, Smith agreed to join
the company after receiving personal
assurances that the label's U.S. operations
were not going to be sold

Meanwhile, EMI America VP/R&B
Promotion MICHAEL JOHNSON is leaving the
label to join POLYGRAM's West Coast
CASABLANCA/WING unit under ED
ECKSTINE.

Also, E/P/A is the confirmed destination of
DON GRIERSON, who just left Capitol as
VP/A&R. He'll be taking over from Sr. VP/A&R
LENNIE PETZE, and the official word is due
shortly. Meanwhile, E/P/A VP/Marketing RON
McCARRELL is leaving CBS — for Capitol.

SHAMROCK BROADCASTING's Seattle
property, formerly AC KQKT, switched to AOR
on Monday and installed the calls KXRX on
Wednesday. GM STEVE WEST and PD PAUL
SULLIVAN have brought aboard AM and PM
drivetime teams from rival KISW, which West
managed for seven years. Other additions
include market vet LARRY SNYDER for
MD/midday chores, Local Sales Manager
MARK JEFFRIES (ex-KISW), and National

- Sales Manager MARTY LOUGHMAN from
crosstown KHIT.

Now that STATEWIDE and HEFTEL have
merged into H&G COMMUNICATIONS (Page
1), it will be interesting to see what influence
KHYI/DALLAS programmer MARK DRISCOLL
and sidekick BUZZ BENNETT will have on
KTNQ & KLVE/LOS ANGELES. Since the
dynamic duo recently converted Dallas from
Christian to Gladiator, do they plan to translate
KLVE from Spanish to English? With only one
CHR in the market, quien sabe?

Also in L.A., KFAC's veteran airstaff
received a dubious New Year's gift last week
as the new ownership, in place for only a
week, handed out pink slips to FRED CRANE,
TOM DIXON, MARTIN WORKMAN, DOUG
ORDUNIO, A. JAMES LISKA, and
VP/Programming CARL PRINCI. New PD BOB
GOLDFARB cited “a new KFAC format”
featuring longer classical pieces and a
reduction of talk as reasons for the move
New staffers have been hired, with
KING/SEATTLE's MARY FAIN handiing
mornings, RICH CAPTARELA doing PM drive,
and KFAC freelancer JOHN SANTANA doing
middays. Also, JEFF POLLACK has inked with

Where do Scott Shannon
(Z-100), Cleveiand Wheeler

(Q Morning Zoo), the WMMS
Buzzard Morning Zoo, and John
Landers (Hit Music USA) go for
that original sound?

¢, STREET TALK

‘began using “Rocks Denver” & “Block Party

JINGLES

“MORNING SHOW”’ COMPLETE PACKAGE IN 30 DAYS

the station, extending his consulting tentacles
to “Classical Hits.

Strong rumor has it that WDTX/DETROIT
is heading into a Classic Rock format, but PD
JIM HARPER says, “No way. We're the only
one playing currents in this town, and | like it
that way."” .

GEFFEN black music head RICHARD
SMITH is departing after just a few months to
join RCA, where he’ll be reunited with
colleagues from his days as VP/R&B
Promotion at ARISTA. Among others, RCA
Director/Black Promotion BASIL MARSHALL
will be reporting to Smith

A key opening at KBPI/IDENVER, as
MD/afternooner LYNN WELLS leaves for San
Jose, where fiancee JEFF BLAZY will be
taking on KOME mornings. The radio
sweethearts met when Jeff did mornings for
KBP| as JEFFREY SCOTT from August-
November. Lynn pldns to continue her own
career in the Bay Area.

We also hear that KBPI may be suing AOR
rival KAZY for slogan infringement. When
KAZY toughened up its music recently, it

Weekend” lines that KBPI says it service-
marked as far back as 1974. KAZY has since
dropped the phrases.

BRUCE TENENBAUM, NE Regional for
ATLANTIC, has been given the nod as
National Singles Director over at sister label
ATCO. He replaces MARC NATHAN, who
jumped to Atlantic’s National staff a while back.
More details to follow.

WEA INTERNATIONAL is creating a US-
based Latin music division, WEA LATINA, to
be headed by former ARIOLA US Latin chief
MAXIMO AGUIRRE. The operation will be
based in Burbank, handiing sales, marketing,
and promotion for US product by WEA
International’s roster of foreign and domestic
Latin acts. It will have reps in Puerto Rico,
New York, and Brownsville, TX, as well as Los

Angeles.

DOUG BANKS is moving from evenings to
mornings at WGCI/CHICAGO. He had been
doing mornings at crosstown WBMX prior to
joining former PD LEE MICHAELS at 'GCl fast
year. Also, filling the evening slot is former
’BMX PD MARCO SPOON, who had been co-
existing with OM JERRY BOULDING for
several months before crossing the street. In
addition, IRENE MOJECA returns to
overnights. |

WCCCI/HARTFORD morning team SUDS
COLEMAN & RICK SHANNON is hightailing it
to WAXY/FT. LAUDERDALE for wakeup
duties.

Continued on Page 22

For that fresh one-of-a-kind
creative sound. phone or write

J.L. RITTER PRODUCTIONS
PO Box 6994, Stateline, NV 89449
(702) 588-4542
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SCORCHER
play rock n'roll the
old-fashioned way,

they bumit .. il
Blr new single

& H ‘ |
Produced by Tom Werman for Julia's Music, Inc.

Red Hot At AOR And Ready
To Break Into CHR

R&R AOR Album P
R&R AOR Track 16

Album Network

Album @ Track @

AMERICA
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"FACTS OF LOVE”

JEFF LORBER

The sizzling hit single
Featuring Karyn White
Produced by Evan Rogers,
Garl Sturken and Jeff Lorber
From the new album
PRIVATE PASSION

Check This Week’s Action

| CHR NEW & ACTIVE |

KIIS 34-26 KMJK 25-24  KF95 3-3
WXKS add KWOD on KSND 2-2
WKSE deb-39  KMEL 7-6 KMGX 12-8
WCAU 33-26  KATD 20-17 KYNO 32-27
PRO-FM on KPLZ deb-31  KYRK 25-21
B106 add KUBE 24-21 WIKZ add
293 add WTIC 22-19 WJMX 38-31
KRBE on WNYZ add KFRX add
B96 35-32 KXX106 add  WDBR add
92X add WAPE deb-27  KYYA 29-20
WHYT add BJ105 36-29  KBOZ add
KDWB on KITY 25-20 KKAZ add
WLOL add-34 WNCX add-37 KOZE 8-7
KKRZ 27-23 WGTZ add KTMT 10-9
fi ALLEN KOVAC
\ AND STEVE
e DRIMMER FOR
S Nd LEFT BAND
8¢ © 15 Waraer Bres. Recenks e MANAGEMENT

STREET TALK

Continued from Page 21

NYMRAD (New York Market Radio
Broadcasters Association) is postponing its Big
Apple Radio Awards, heki annually to “salute
the creative excellence in national and local
radio advertising. NYMRAD Award Ceremony
Chairman BARRY MAYO says the
postponement was declared “to concentrate
on a gala program in 1988, which is
NYMRAD'’s 20th anniversary.” The 1988
event will honor advertising achievermnents for
both 1986 and 1987.

UNITED STATIONS President NICK
VERBITSKY has been named Chairman of the
NATIONAL ASSOCIATION OF
BROADCASTERS’ Radio '87 Steering
Committee. Radio ‘87 is scheduled to be held
September 9-12 in Anaheim, CA.

It's a change of cimate for A&M's East
Coast Director/Special Projects KAREN
GLAUBER. She's moved to label headquarters
in L.A., taking over from MARK WILLIAMS,
nbw at VIRGIN.

PLAIN RAP COUNTDOWN and STEVE
LEHMAN PRODUCTIONS have now officially
combined to form the PREMIERE RADIO
NETWORK. The new syndicator/distributor is
headed by President STEVE LEHMAN, while
TIM KELLY serves as Exec. VP.

Following two murders and the abductions
of two women in the Tampa area, WFLA talk
show host JACK ELLERY invited GUARDIAN
ANGELS leader CURTIS SLIWA to bring a
contingent of the group to the bay area. Upon
arriving in Tampa Sliwa said that anyone seen
“violating a person's rights or property”
would get a “therapeutic back massage” — a
body slam and figure-four hold — until the
police arrive. WFLA picked up airfare and
expenses. So far the visit has been so
successful that the Angels intend to open a
Tampa chapter.

WNDE/INDIANAPOLIS, which went to
Oldies about four years ago, is planning to go
with TRANSTAR's Oldies Channel earty
next month (2/1-15). PD KENT JONES will
stay on board and will do mornings; leaving are
DENNIS GARRITY, DAVE CONRAD, PETE
HAMEL, CHUCK McGEE, DAVE SILVERS,
News Director DAVE BRANNEN, and PM
Newsman BRIAN WRIGHT.

WSNY/COLUMBUS PD DAVE BISHOP
has exited over philosophical differences, and
SAGA COMMUNICATIONS VP/Group PD
STEVE GOLDSTEIN is seeking a promotion-
oriented programmer to fill the post.

We hear ex-PD and five-year
KYMS/ANAHEIM veteran GREG FAST is
leaving the station to pursue other interests in
the Contemporary Christian field.

More movement: STEVE JEAVONS joins
WQPOIHARRISONBURG, VA from
WXRUNORFOLK to take over the 7-11pm slot
.. . PERRY VAN HOUTEN has been named
OM at KHJJ & KKZZ/LANCASTER, CA ...
WALT BARCUS is the new PD at WNBH/NEW
BEDFORD, MA ... KZZU/SPOKANE PD
JOHN LANGAN is leaving the station, creating
a programming opportunity . . . Also, there's a
choice PM drive opening at CHR WINZ/MIAMI.

RI-104/PROVIDENCE PD JONATHAN
MONK steps down but stays on for middays,
while Production Director GREG CUTLER
handles the programming and RED DECKER is
handed the MD slot . . . WALT BROWN is
suddenly out as PD at WHHY/MONTGOMERY
and MD CAT COLLINS is interim PD . . .
KFMW/WATERLOO PD MARK HANSEN stays
with the station for his afternoon show, while
mormning team member TED JACOBSEN takes
the programming reigns . . . And over at
WFBG/ALTOONA, PD TODD HALLIDAY exits,
with PD STEVE KELSEY presiding once again.

Get-well wishes to WOR/NEW YORK
legend JOHN GAMBLING, who is recovering
in New York following a heart attack suffered
New Year's Day while on vacation in Florida.

Washington Redskin DEXTER MANLEY
recently offered to provide a urine specimen
on NBC-TV during a pregame show. He
looked at the camera and said, “I'll leak for ya
right now if you want me to.” The following
Monday, DC CHR WAVA picked up on the
offer, inviting Dexter to partake of a similar
opportunity during his “Redskin Report” on the
GERONIMO and O’MEARA Morning Zoo, with
one of the zookeepers noting, “He'd have
more privacy on the radio.”

KCPWIKANSAS CITY is still looking for a
killer night rocker who knows how to use the
phones. T&Rs to DENE HALLAM via overnight
mail.

100 kw AOR KWLN/OCEOLA, AR, which
has been rocking the Memphis market with its
automated format, looks kke it might be moving
there permanently. The station has hired a PD
with “Chicago and Milwaukee on-air
experience,” who was seen over the weekend
scouting for downtown studio space with
station owner BILL POLLACK.

-AIR PRIORITIES: WEEK 20

Listen to the selections listed below. Decide if each hos the potential to attoin Top 40 or Top 25 in the R&R
Notionol Airplay Chort. Then coll in your response 1o AIR ot 301-964-5544 by 6 pm Wed., Jan. 14, 1987.

Title Arfist Label

THE HONEYTHIEF HIPSWAY COLUMBIA

BIG MISTAKE PETER CETERA FULL MOON/WB

ALL | WANT HOWARD JONES ELEKTRA

DEEPER LOVE MELI'SA MORGAN CAPITOL -
CANDY CAMEO ATLANTA ARTISTS/POLYGRAM

AIR {Active Industry Research) is a nationwide network of pr

rom ond music directors

who ossess CHR music for arfist managers, producers ond record companies.

ACTIVE INDUSTRY RESEARCH

P.O.BOX 1136 Columbia, Maryland 21044 (301) 964.5544




“all 1 want”

The first essential single of 1987, brought
to you, of course, by

howard jones

From the singularly essential album,
one to one

Produced by Arif Mardin
Management: David R. Stopps for
Friars Management

Available on Music Cassettes, Records, and
Compact Discs from the label that gives you exactly
what you want...Elektra




24/RsR

FRIDAY, JANUARY 9, 1987

RIP RIDGEWAY

RATINGS AND RESEARCH

Qualitative Estimate
Perspectives

Everybody wants them; few want to pay for them;
some can use them effectively; and others get burned
when they try. They are the “qualitative” audience esti-
mates. Are they a panacea gone awry? I don’t think so!
We need to really look at the past and the present to under-
stand what they are and what they can do.

First, a look at the difference
between the usual audience esti-
mates and those based on qualita-
tive information is in order. The
usual audience estimates provide
audience size in terms of demo-
graphics (sex and age groupings),
geography, and location of listen-
ing. Users customize these data to
fit the needs of individual adver-
tisers by using very specific
sex/age groups and geographies,
or both, to infer the number of
potential consumers.

Qualitative audience estimates
attempt to measure actual con-
sumers and relate their purchase
behavior to their radio listening
patterns.

Many believe that simply mea-
suring radio itself is difficult
enough, considering the multitude
of stations on two radio bands and
the variations in a station’s
coverage area. Comparing radio
measurement with that of con-
sumer patterns presents some in-
teresting considerations. How do
you get the consumer data you
need without destroying the basic
audience information? Let’s look
at the alternatives.

The Problems Of
The Past

At one time in its television ser-
vice, Arbitron tried to measure 13
product categories in the television
diary. This measured both viewing
and product usage in the same
household. It was efficient, but the
industry believed that the mea-
surement of television had been.
altered. Arbitron discontinued the
technique as a result of industry
pressure. Television broadcasters
insisted the only “acceptable” way
to measure qualitative information
was to not have it interfere with the
basic measurement of the media.

There was BRI (Brand Rating
Index), and there are still com-
panies such as Simmons and MRI
(Mediamark Research, Inc.), all of
which collected large quantities of
information at the national and
regional levels. They gather brand,
product, service, and lifestyle in-
formation and relate it to broad-
cast media in quite limited ways -
large dayparts; limited formats;
heavy, medium, and light users of
the media — but no market or sta-

“How do you get the
consumer data you need
without destroying the
basic audience
information?”

tion information. Users infer the
national/regional product informa-
tion to individual markets and sta-
tions.

Arbitron offered and discontin-
ued a product called “Qnalidata”
which was based on a re-interview
of diarykeepers. The time between
the measurement of audience and
their product usage was so long
that users found the data for many
stations to be “out of date” due to
changes in format and in the mar-
ketplace. In addition, many had
reservations about the data
because the response rate for the
“Qualidata” service was quite low.
This produced direct product usage
information at the station level.

The concept of qualitative infor-
mation was further expanded to in-
clude lifestyles by such techniques
as Claritas’s PRIZM and Donnel-
ley’s ClusterPlus systems. Na-
tional concepts related to local
areas via zip codes. Again, no real
radio-oriented information.

The Current Efforts

Today, Arbitron uses the Cluster-
Plus system customized to the
market’s metro area. Individual
station information can be obtain-
ed through Arbitron’s Target AID
system. This compares the zp
code-defined clusters to the au-
diences found in diaries from those
same zips. .

Birch Radio offers PRIZM Clus-
ter Groups, customized to the
market's metro, by individual sta-
tions. Here Birch analyzes the
cume audience by zip and makes
the appropriate PRIZM Cluster
assignment to provide the audience
composition by PRIZM Cluster
Group.

Both of these systems provide
basic lifestyle definitions that are
applied to all persons living in a zip
code; the lifestyle information pro-
duced is based on inference.

Birch offers a variety of qualita-
tive characteristics on a regular

basis. During the year, about 25 dif-
ferent categories are reported.
These data are gathered over a six-
month period using a portion
(about 50%) of each survey
period’s sample to gather one set of
the qualitative information.
Another set of qualitative questions
is gathered from the remaining
50% of the sample, so that 1518
characteristics are gathered dur-
ing the six-month period. Different
sets of characteristics are covered
during the next six months of mea-
surement, while some questions
are repeated. The results are
reported in terms of the composi-
tion of a specific station’s audience.
These estimates are direct and ap-
plicable to the listening being
reported. We really don't know
whether this gualitative technique
has any affect on the measurement
of radio levels and shares — and,
amazingly, no agency or broad-
caster has openly questioned it.

What And How

Qualitative information has the
potential to produce something for
everyone. The key is knowing what
to look for and then how to use it.
Qualitative data can provide that
one item which can distinguish
your station from the others. The
more ways you can make yourself
different, the better off your selling
position.

You wart to look for information
that can be used to resell a current
advertiser or sell a new one. You
want to demonstrate that you de-
liver consumers who fit the adver-
tiser’s target. You can sell adver-
tising efficiency and frequency by
demonstrating that most of your
audience matches the desired tar-
get, or you can sell reach by pro-
viding the size of the target au-
dience delivered.

Be creative. Don’t rely on just
one measure or characteristic. You
can make, build, and reinforce
your statements by demonstrating
the many and various ways you de-
liver the target consumer. You
don’t want to have all your efforts
tied to a single measure that may
be different in the next report. For
example, the advertiser may want
young homeowners with small
children. You can describe your
audience by age, family size, home
ownership, 18-34 female at-home
listening, fast-food consumption,
PRIZM Clusters, ClusterPlus
Groupings, and other factors. You
can further enhance the story by
talking about the education, in-
come, occupation, and lifestyle
that goes with a group of socio-

WEEK IN REVIEW

Arbitron Offers New Services And Reports

During summer 1986, Arbitron started offering its services as a
package to group broadcasters. The service was designed to heip group
owners better manage the information available for their markets under
the Continuous Measurement system and, at the same time, take advan-
tage of the pricing structure announced with Continuous Measurement.

The Combined Local Market Service consists of all market books for
all survey periods, Arbitron Information on Demand {AID), and Arbitrends
for all stations in the group. The following groups have signed for the

Combined Service: DKM, EZ C

Gannett, Metr

Broad: ing, Stoner Broad

C i NewCity. C i S

System, Radio, and ‘

Voyager Communications. Several others are said to be still pending.

In other Arbitron activity, two new reports and one new service are |
now available on AID. The new service, Immediate-Deferred processing,
allows for a 23% savings in processing costs and provides the results

about 30 minutes to an hour later than Immediate processing. The other

processing and pricing schedules, Immediate and Deferred {overnight},

remain unchanged.

‘ Reflecting the redesign of the Local Market Report, two new analy-
ses are also available: Audience Composition and Ethnic Composition

| reports. These provide audience data in terms of percentage distribu-
tions. The Audience Composition percentages can be based on Per-
sons/Men/Women 12+ or 184 There are six age breaks above 18+
and two or three ethnic groups (depending on the market).

economic traits. This kind of infor-
mation builds advertisers’ confi-
dence by letting them know you
have done your homework.

Each service provides the oppor-
tunity to capitalize on this kind of
information. Birch information has
a more direct relationship to the
listening information than Arbi-
tron’s. The Birch method assumes
that those providing the answers to
a given set of qualitative questions
are similar to those who provided

“You want to-look for
information that can be
used to resell a current
advertiser or sell a new
one. You want to
demonstrate that you
deliver consumers who fit
the advertiser’s target.”

listening but were not asked those
particular qualitative questions.
Arbitron’s data are inferential and
assume the qualitative information
is equally applicable to the listen-
ing estimates which are’ gathered
from a completely different sam-
ple. Either assumption is okay;
just realize they exist.
Arbitron’s Council
Speaks Out

To emphasize the continued im-
portance of quantitative and quali-
tative research to radio broad-
casters, at the Arbitron Radio Ad-
visory Council’s December meet-
ing the Council passed a resolution
that “strongly urges Arbitron to
place radio in the forefront of its ef-
forts to market and develop new
qualitative and quantitative au-
dience measurement techniques
that take advantage of new tech-
nology . . . such as that currently
being utilized by ScanAmerica.

“Furthermore, the Council feels
that Arbitron has a responsibility

1 ) ]

to the radio industry to make a
special effort to include radio
listenership in all its current and
future monitoring and research
products that are marketed to
advertisers and/or their advertis-
ing agencies.”

This resolution is really on tar-
get. Arbitron recently announced
its intent to purchase Broadcast
Advertiser Reports (BAR), which
monitors spot television advertiser
activity at the station level. This, in
conjunction with ScanAmerica (an
Arbitron-SAMI/Burke joint ven-
ture focusing on television viewing
directly related to product adver-
tising and consumption), commits
a lot of resources to the develop-
ment of television qualitative/pro-
duct usage information. Arbitron’s
Advisory Council wants radio-ori-
ented qualitative information so
radio can remain competitive.

Itis quite evident that qualitative
information is valuable, and that
each service is responding to the
need. This is how it should be. Use
qualitative information to demon-
strate the added value of using
your station as an advertising vehi-
cle.

e Aﬁ
Put It In
j‘ Writing
| Guest contributors are encour-
1 aged to submit queries or finished
articles to R&R for use in the Rat-
ings & Research, Sales, Manage-
| ment, and Engineering columns.
Articles should be approximately
1250 words, or five to six typed,
| double-spaced pages. For more
| information, contact Special As-
signments Editor Jim Dawson
| R&R, 1930 Century Park West
LA, CA 90087; (213) 553.
4330.
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“Stop

0
Love”

Then Stop
To Watch.

Jan. 1: Good Morning
America

Jan. 4: Cinemax Gospel
Special With Paul
Simon Premieres

Jan. 6: David Brenner’s
Nightlife

Jan. 14: Live Satellite
Interviews To 25
Major Markets

Jan. 17: The Image
Awards

Jan. 26: American Music
Awards

Feb. 7: American
Bandstand

RATINGS

ARBITRON SUMMER "86

Demographic Ranking Trends

Sp Su 1217 Sp
'86 ’86 Rank ‘86
1 1 WHTZ (CHR) 2
2 2 WPLJ (CHR) 1
3 3 wBLU (CHR) 5
7 4 WBAB {(AOR) 3
4 5 WRKS (B/U) 6
6 6 WLIR (ACR) 7
5 7 WQHT (B/U) 4
9 8 WBLS (B/U) 11
8 9 WNEW-FM (AOR) 13
14 10 WYNY (AC) 15

Nassau-Suffolk

WALK-FM Leads In Older Demos; WBAB New 18-34 Champ; WHTZ Teens’ First
Choice, Second With 18-49

Su 18-34
'86 Rank

1 WBAB
2 weLJ

3 WNEW-FM
4 WHTZ

5 WXRK (AOR)
6 WALK-FM (AC)
7 WBLU (CHR)

8 WLIR

9 WRKS

10 WCBS-FM (Gold)

Sp
'86
5

iIB8nvedNowa

Su 18-49 Sp
'86 Rank '86
1 WALK-FM 1
2 WHTZ 5
3 wpLJ 4
4 WCBS-FM 12
5 WNEW-FM 3
6 WXRK 8
7 WBAB 2
8 wsLl 15
9 WNSR (AC) 16
10 WRKS 6

Su 25-54

'86 Rank
WALK-FM
WCBS-FM
WHTZ
WXRK
WBLI

WPLJ
WLTW (AC)
WNSR
WABC (Talk;
10 WNBC (AC)

CONDO B WN =

)

WVEE New 18-49 Champ, Runner-up In Other Adult Demos; WZGC Teen Titan; WKLS-

Atlanta

FM Earns Another 18-34 Crown; WQXI-FM First Choice Of 25-49

Sp Su 1217 Sp Suv 18-34 Sp Su 18-49 Sp Su 25-54
‘86 '86 Rank '86 ’86 Rank '86 '86 Rank '86 '86 Rank
1 1 WZGC (CHR) 1 1 WKLS-FM 3 1 WVEE 1 1 WQXI-FM
3 2 WKLS-FM (AOR) 3 2 WVEE 2 2 WKLS-FM 3 2 WVEE
2 3 WVEE (B/V) 2 3 WOX-FM 1 3 WQXI-FM 2 3 WKLS-FM
4 4 WARM (CHR) 7 4 WzZGC 6 4 WSB-FM 7 4 WSB-FM
12 5 WKHX (Ctry) 6 5 WARM 8 5 WKHX 4 5 WPCH
11 6 WSB-FM (AC) 4 6 WSB-FM 10 6 wzZGC 8 6 WKHX
5 7 WEKS-FM (B/V) 5 7 WFOX (AC) 4 7 WFOX 5 7 WFOX
10 8 WYAY (Ctry) 9 8 WKHX 7 8 WPCH (B/EZ) 6 8 WYAY
7 9 WQXI-FM (CHR) 8 9 WYAY 9 9 WARM 9 9 WSB(AC)
6 10 WAOK (B/U) 10 10 WEKS-FM 5 10 WYAY 12 10 wWzZGC
.
San Diego

KGB Young Adult Leader; KSDO-FM First In Teens, Gains in Adults; KFMB-AM & FM
Pack 1-2 Punch 25-54

Sp Su 1217 Sp Su 18-34 Sp Su 1849 Sp Su 25-54

'86 ’86 Rank ‘86 ’'86 Rank '86 '86 Rank ’86 '86 Rank

1 1 KSDO-FM (CHR) 2 1 KGB 2 1 KGB 1 1 KFMB

3 2 XHRM {B/V) 1 2 XTRA-FM 4 2 KFMB rl 2 KFMB-FM
2 3 XTRA-FM (AOR) 3 3 KFMB-FM 1 3 KFMB-FM 3 3 KGB

4 4 KGB (AOR) 4 4 XHRM 3 4 XTRA-FM 4 4 KJQY

5 5 KFMB-FM {CHR) 7 5 KSDO-FM 5 5 XHRM 8 5 KIFM

8 6 KSON-FM {(Ctry) 5 6 KFMB (AC) 10 6 KSDO-FM 9 6 KYXY (AC)
10 7 KKOS (CHR) 6 7 KWLT (AC) 5] 7 KWLT 10 7 KWLT

7 8 KLZZ (AC) 8 8 KIFM (AC) 9 8 KJQy (B/EZ) 6 8 KSDO (N)
26 9 KPOP (BBnd) 14 9 KCBQ-FM 8 9 KIFM [5) 9 XTRA

15 10 KCBQ-FM (Ctry) 9 10 XTRA (Gold) 7 10 XTRA 11 10 XTRA-FM

Cleveland

WMMS Sweeps All Demo Crowns; WGCL Second With Teens; WMJI And WLTF Go

Sp Su 12117 Sp
'86 '86 Rank '86
2 1 WMMS (CHR) 1
1 2 WGCL (CHR) 3
3 3 WOMT (B/U) 2
4 4 WRQC (CHR) 5
5 5 WZAK (B/U) 6
6 6 WLTF (AC) 4
8 7 WMJI(AC) 7
11 8 WGAR-FM (Ctry) 12
10 9 WKDD (CHR) 15
16 10 WONE-FM (AOR) 10

Second, Third In Adult Demos

Su 18-34

'86 Rank

1 WMMS

2 wmll

3 WLTF

4 WZAK

5 WGCL

6 WOMT

7 WONE-FM
8 WWWE (N/T)
9 WQAL (B/EZ)
10 wRQC

Sp
’86

NOCNWZ oo s wn -

Su 1849
'86 Rank
1 WMMS
2 wMmul
3 WLTF
4 WZAK
5 WGCL
6 WQAL
7
8
9
10

S0
R

WWWE
WDMT
WDOK
WGAR-FM

CUoOON®EWN =

Su 25-54
'86 Rank
WMMS
wmJl
WLTF
WQAL
WWWE
WZAK
WOOK
WGCL
WGAR-FM
10 WOMT

CONOO A ON =




THE NEW SINGLE
From th Warner Bros. album Scoundrel Days

BY ALAN TARNEY

: Terry Slater

11986 War: ros. Records Inc.




REED BUNZEL

OUTLOOK FOR '87 NETWORK

Forecast In A Netshell

While 1986 was not necessarily a stellar year for radio,

neither was it stagnant. Accordi
the medium as a whole closed

Bureau figures, growth for

g to Radio Advertising

out at 7.4% over 1985s figures, and local radio revenues
were up 8.2%. Network radio enjoyed an increase of
16-18% (on revenues topping $385 million for the year),
while its closest (perceived) competitor — national spot —

posted a gain of under 2%.

RAB feels this growth trend will
continue, with 1987 improving on
'86's results and spawning 10%
overall growth and 5% gains for
spot radio. RAB's outlook falls
somewhat behind the Gallagher
Report’s optimism for network
growth (RAB predicts 13% gains
while GR says it may be closer to
17%): at any rate, the coming 12
months should prove to be a banner
year for the industry.

Radio Network Association
President Bob Lobdell's forecast
tends to echo RAB's views. “I've
canvassed the network sales man-
agers and the gross consensus is
that growth should be in the 11-13%
range,” he predicts. “This is a
composite figure, because the fig-
ures vary greatly from one net-
work to another. Some networks
are very likely to show more sub-

GNP growth estimated at 2.8% and
inflation (measured by the Con-
sumer Price Index) at 3.2%. New-
ly-elected RNA Chairman Nick
Verbitsky, however, says the ques-
tion isn’t as economic-oriented as it
is attitudinal. “I don’t know that
the general economy really affects
our business one way or another,”
he says. “What affects us is a soft-
ness in media.

“We’re not talking about overall
global economy; we're talking
about people spending advertising
dollars. What’s happened is people
have seen tremendous efficiency in
network radio and they’re going for
it, which is a healthy sign. We get a
lot of repeat business. People are
happy with network radio and they
expand their budget, and that isgo-
ing to continue for the next 12
months at least.”

X Marks The Spot

ers may possibly experience less.
But this is how we i the
industry will fare.”

No financial forecasts are writ-
ten in stone, and the personal views
of network sales managers certain-
ly don't constitute a scientific sur-
vey. Lobdell isn’t concerned, how-
ever; in fact, he says RNA’s fore-
cast may in fact fall short of the ac-
tual picture — which couldn’t de-
light him more. *“Last year we pre-
dicted 14% for 1986 on top of 14% for

"People have seen
tremendous efficiency in
network radio and they're
going for it, which is a healthy
sign. We get a lot of repeat
business. People are happy
with network radio and they
expand their budget, and that
is going to continue for the
next 12 months at least.”
—Nick Verbitsky

'85,” he recalls. *It’s actually going
to be a little bit better this year
than what we predicted. The ten-
dency, as a matter of fact, might
be for these sales managers to be a

bit on the conservative side.”
RAB predicts that 1987 will be “a
year in which the national econo-
S+ my will muddle through,” with

Considerable lip service has
been given to spot radio’s conten-
tion that its current sluggish per-
formance is directly related to net-
work’s surge, and predictions for
1987 could well fuel this theory.
Lobdell rejects such a complaint,
however, simply as an excuse. “I
don't think network radio affects
spot radio,” he maintains. ‘“There
are a lot of advertisers who use
both spot and network faithfully,
and some who choose not to use one
or the other because of pricing fac-
tors. It's a marketing consideration
to deliver your message to a na-
tional audience or go into specific
locales and tell your story there.

*“The majority of advertisers are
those who use a combination of the
two forms to distribute their mess-
age.” he contjnues. “Network cov-
ers the national spectrum, while at
the same time spot can accent it in
critical sales areas. Spot radio will
improve. but how much will de-
pend on an awful lot of economic

conditions. There is uncertainty in

the marketplace, which historical-
ly has benefited radio in all its
forms."

Verbitsky has long maintained
that network radio is more efficient
than spot radio, and he is neither
perturbed by spot’s claims nor con-
cerned about its performance.
**National spot may still perform
below what some people think it

NETWORKS/PROGRAM SUPPLIERS

| I

should do, based on whatever their
expectations are,” he explains.
*‘National spot will do just fine, but
it won’t do as well as local spot ra-
dio will do ~ because that’s where

performance. “I'd like to see an in-
crease because I don't think we get
our fair share, but it’s very mis-
leading to deal in percentages,” he
observes. “I spent a lot of years in

the growth in local radio is,” the rep bustness ftelling people,
‘We're up 10%. we're down 10%,
busi is spotty.’ That's not the
" . way it is in the network business ~
As TV target audience ratings it's dollars. If we go up 20%, that
have deciined over the last half may be $70 million — which is
dozen years, the effect has ""&ﬁ'inm“’e"m“"-‘"i
been to reduce the fr oV picture, $70 million
of mi - ;qtuha.:'ncy not a big chunk of anything. We're
essage deiivery. still in the embryo stage. "

minds of advertisers radio is a
frequency medium, and they're
looking to radio to restore the
weakening frequency
component,"

—Bob Lobdell

Slicing The Pie

RAB's 1987 forecast predicts that
radio will be a $7.72 billion industry
by 1988. Network radio, with an an-
nual growth rate greater than that
of radio in general, is slowly slicing
off a bit more of the pie ~ but still
less than 7% of the whole. While
this slow growth is a positive sign,
Lobdell isn’t satisfied with its pace.

‘“Unfortunately, we tend to be
stuck,” he laments. “For several
years we were stuck at 6%, Now
we're creeping toward 7% of the
total. Still, I'm afraid that netwark
radio doesn’t grow at a rate char-
acteristic of other media."

Verbitsky also feels network ra-
dio gets less than its deserved piece
of the total pie, but says total reve-
nues more clearly depict network’s

One industry that network radio
outperforms (on a percentage has-
is) is network television. More and
more advertisers are getting
tempted by network radio, and
while it doesn’t affect TV's overall
picture it does contribute to some
of radio’s rosiness.

"'Some advertisers say there are
very definite reasons for their in-
creased use of radio over TV,”
Lobdell explains. “As TV target
audience ratings have declined
over the last half dozen years, the
effect has been to reduce the fre-
quency of message delivery. We're
not talking about reach; we're talk-
ing about the frequency with which
the typical person hears a mess-
age. In the minds of advertisers ra-
dio is a frequency medium, and
they're looking to radio to restore
the weakening frequency compo-
nent. "

The: big story for network radio
in 1987 will be continued specula-
tion on network consolidation. Says
Lobdell, “There’s a big transaction
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and if that happens, we may see
other network activities. We're go-
ing mrgugh the same type of thing
other industries are experiencing:
the consolidation of companies.
General Motors was probably the
first example of individual organi-
zations (merging) into one parent
company, and we may see some-
thing similar in network radio.”

“The NBC thing is what every-
one is looking at right now,” Ver-
bitsky agrees. ““It remains to be
seen what happens with ABC, if
anything, when Cap Cities spins off
the O&Os. Still, I don't know that
you really have to be in the station
ownership business to make a lot of
money in network radio.”

And what does the Radio Net-
work Association see as its task for
1987? “We hope to see continued
activity in sales development;”
Lobdell predicts. ““This will be foc-
used at the client level, and we'll

direct our energy to accounts not « ~

currently in the medium, or those
who only have one toe in the water
~ those accounts we feel have sig-
nificant potential to increase their
network radio activity.”

“We’re going to be more aggres-
sive with clients,” Verbitsky adds.
“We’ve done a lot of agency work
this past year, we've done some cli-
ent work, and we hope to call more
on advertising managers and presi-
dents of companies in addition to
the agencies. This year we’re going
to focus a lot more on client sell.”

AP Launches
“Stuff,” “Pets”’

AP Network News has
launched two new program
features, one targeting
child-rearing parents and
the other aimed at animal
lovers.

*“Kid Stuff,” a :60 weekday pio-
gram hosted by author-mother-
personality Barbara Unell, covers
such topics as child care, health
and safety, discipline, relation-
ships, education, and working par-
ents. “There is a glut of parenting
information out there, much of
which is questionable,” says Unell,
who has written several books rela-
ted to children. “The reputation
and credibility of AP makes ‘Kid
Stuff’ stand out for parents.”

“Pets and People” will be hosted
by veterinarian Dr. Jane Fishman,
and will discuss vaccinations, trav-
ﬂing with ;:ets apartment pets, pet

hanging out there that is
oing to do something about. When

g, and }
“Pets” is a :90 weekday feature.




TAKE YOUR LISTENERS
AROUND THE WORLD FOR FREE!

...WITH THE TRAVEL-HOLIDAY
MAGAZINE SHOW!

“The Radio Show That Roams The Globe”’

That’s Right... Available Free...
No Barter Spots and No Spins!

Take Advantage of the Upcoming
Spring and Summer Travel Boom

* A daily 90-second travel feature presenting the worid’s most interesting and exotic
destinations.

¢ An insider’s view on where to go, what to do, where to stay, great dining, plus travel
bargains on airline and hotel packages.

e Already cleared on 100+ stations across the country, including WABC-New York,
KKGO-Los Angeles, KSTP-Minneapolis, and KMOX-St. Louis!

¢ The perfect sales tool to attract advertisers that do not normally use local radio. . .
travel agents, tourism bureaus, airlines, hotel chains, car rental companies, tour
operations, etc.

e Cross-promoted to listeners, via full page ads in “Travel-Holiday Magazine” reaching
over 2,800,000 adults each month.

For Market Availability Contact:

Clayton Webster Corporation
7711 Carondelet
St. Louis, MO 63105

(314) 725-5070

Hosted by
Syndicated Columnist Elaine Viets

e
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NETWORK FEATURE FILE

MUSIC FEATURES

NEWS & INFORMATION FEATURES

January 12 - 16

GENERAL
INFORMATION

| The Weekend

l The Week Of I

January 17 - 18

Christian Countdown

America (CCA)
John Fisher

Dick Clark's Rock, Roll

& Remember (USP)
Earth, Wind and Fire

The Countdown (WO)
Aretha Frankiin

Countdown America With

Dick Clark (us)
Kool & the Gang

Countdown USA (Cusa)
Journey

Country Closeup (PM)
Schuyler, Knoblock & Overstreet

Country Report

Countdown (WRN)
Dwight Yoakam/Barbara Mandrell/Alabama
Country Today (MJ)
Oak Ridge Boys

Dr. Demento (WO)
Best of bubble gum

Future Hits (WO)
Ouran Duran/Tina Turner

Great Sounds (USP)
Liberace

The Great Star-Ship (BRE)
Hot #15 of 1986

Hot Rocks {UspP)
Kansas

Hot Spots (BRE)

Bruce Springsteen’Etton John/Dary! Hall

Live From The Apoilo (WO)
Chaka Khan

Metalshop (M3
Deep Purpie

Motor City Beat (USP)
Motown at the movies

Musical! (WO)

Countdown of biggest-seliing singles from
Broadway & Hollywood

Musical Starstreams

Susan Mazer/Dallas Smith

(FF)

FAR FROM THE MADDEN CROWD — Sportscaster Bob Costas shields his
eyes from ex-coach/color broadcaster John Madden's shining wisdom
following a taping of Clayton Webster's “Costas ‘Coast To Coast.”

National Music Survey (WO)
Carole King/Aretha Franklin/Kool & the Gang

On The Beat {BRE)
Whitney Houston/Dionne Warwick/

Jean Carne
Party America (ABCR)
Whoopi Goldberg/Wang Chung/

Aretha Frankiin
Powercuts (GSN)
Eadie Money/Huey Lewls
Radio Links (RL)
“Critical Condition
Reelin’ & A Rockin’ (R
Rabert Palmer/Whoop Goldberg
Reelin’ In The Years (GSN)
Guess Who/Supremes
Rock Chronicles (WO)
Benjamin Orr/Scorpions/Bon Jovi
Rock Of The World (BRE)
The year In rock
Rock Watch (USP)
British Invasion, Part 1
Scott Shannon’s Rockin’
America Countdown (WO)
Billy Idol/Cyndi Lauper/Bangles }
Sinatra Special (CRS)
Ciassic capitol
Sittin’ In {WRN)
Jelt Cook of Alabama
Solid Gold Saturday Night  (US)
Herman's Hermits
Star Beat (MJn
Kool & the Gang
Street Beat {BRE)
Black tle only/top 30 #1s of ‘86
Superstars Rock Concért  (WO)

Bob Dylan/Tom Petty & the Heartbreakers

That's Love (WO)

Best of the '70s, Pt 2 Neil Sedaka/
Robin Gibb & Alen Shepard

Urban Music Magazine

Luther Vandross

Weekly Country Music

Countdown

Charty McClain

(S

(USP)

NISSAN OFFE

YOUR LISTENERS

YOUR ON-AIR PERSONALITIES
CHANCES TO WIN!
—

ONE OF THE NISSAN HARDBODY TRUCKS
YOUR LISTENERS AND YOUR STATION

CAN WIN

January 19 - January 23
British Wax Museum (RI)
Joe Jackson/Eric Clapton/ELO/Sade
Classic Cuts
Enc Clapton
The Concert Hour
Atiantic Starr
Country Calendar
Dolly Parton (1/19)

Keith Whatley (1/20}

Kathy Mattea (1/21)

Harold Shedd (1/22)

Michael Martin Murphey (1/23)

Ray Stevens (1/24)

Moe Bandy (1/25) |

Country Report With

Ron Martin

Eddie Rabbitt

Earth News (WO)

Gene Simmons/O.J. Simpson/Jane Fonda/
Emilio Estevez/Dennis Miller

(M)
(WO)
(cw)

(WRN)

Encore With Jim Lange (WO)

1941 Tommy Dorsey

In Concert (WO)

Triumph

Legends of Rock (NBCE) |

The Police, Pt. 1

Line One (WO)

Stevie Ray Vaughan

Live From Gilley’s (WO)

Eddy Raven

Oft The Record (WO) |

Talking Heads/Kansas/David & David

Oftf The Record Special (WO) |
| Steve Miller |

Plain Rap Countdown- |
| cHRIAC (PRE) |

CHR: Benjamin Orr/Georgia Satellites/
Pointer Sisters/Wang Chung/
Gregory Abbott

AC: Bruce Hornsby/Ric Ocasek/Billy Vera &
the Beaters/OMD/Benjamin Orr

Pop Concerts/

Star Trak Profiles {(WO0)
| Cars: together & apart
Rock & Roll ’86 (WO) |
The year in review |
Rock Notes (NP) |
Steve Miller/Bob Seger/Howard Jones/ ‘
Ric Ocasek ‘
Rock Over London (R) |
John Morse |
Rock Today (M3 |
Benjamin Orr |
Shootin’ The Breeze (WO) |

James Ingram/George Benson/Kenny “G
Solid Gold Country (USP)
Dolly Parton (1/19)

This week in 1971 (1/20)

January’s #1 hits (1/21)

The crossover phenomenon: the 50's (1/22)

| American Music Awards preview (1/23)

\\N

RM

“© 1966 TRG COMMUNICATIONS, INC. "STRONG SOUNDS" and desxn i3 & rademark for TRG COMMUNICATIONS, INC.

Solid Gold Scrapbook

Cover Me (Time & Newsweek) (1/19) |

This week in 1966 (1/20) |

Profile: Sam Cooke (1/21) ‘
|

(us)

This week in 1968 (1/22)
One-hit wonders, Vol 2 (1/23)
Sound Express

Shella E.

Special Edition

Commodores

Star Trak

Ben Orr/Carly Simon/Pointer Sisters

Street Beat {BRE) |
Ric Ocasel/Howard Jones/Bangles [

woy |
(WO) |
wo) |

COMEDY

January 12 - 16

All My Children Update (PRN)
Erica blows off Jeremy/Hillary shines Tad/
Phoebe’s off the wagon
The Blimp (PM)
McDonald's in the Soviet Union/gang wars/
teen loneliness;“take” food/electric
gadgets at home
Car Show Coast:-To-Coast (SCGI)
‘87 Saab Convertible Turbo/How We
(The Car Show) Evaluate Autmobiles™

College Basketball

Coaches (UsAT) |
Salaries & bonuses/college team comparisons |
Computer Program (PM)

Software for children/lap computers/
super micros/compatibility standards/ |
co-processing boards.

Costas Coast To Coast {cw)
NFL playoff team coaches

& players
The Fun Factory (PM™) |

Jerry Lewss & the news/2 hour school of
dentistry/Vito's Matia delight/
Sly Stallone's celebrity ski lodge

Health Care (PIA)
A new specialty: women's health

NBC Extra (NBC)
The year ahead

Personal Finance Digest  (JBP)

| Interest deductions/used cars/personal debt/

borrowing/tax reform & credit cards/
David Horowitz/auto ads/storage

Public Atfairs (PIA) |
Are you happy?
Reviewing Stand {PiIA)

"No place lixe home- Pat Berg/"Testing for |
drugs”: Sydney Schroll“Diets: facts &
fiction": Linda van Horn

Sound Advice (PM)

Equipment specs/rock vs. classical music/

|

January 19 - January 23

Amatellin U (DD)

Pig Latin & you/it you're good or Just loud/
the longer

Bobby Jo Ambergey’s

Bar & Grill (DD)

That's a balloon/cheap but not free/secret
sauce/stare 8 hoot/palm shavers unite

Comedy Hour (MJ) |
Live guest: Jim Belushi/Howie J
Mandel/Rodney Dangerfield/
Monty Python/Joan Rivers

Comedy Show With
Dick Cavett (cw)
The stand-ups: Billy Crystal/Howard Leib.
David Brenner/Jerry Seinfeld/Gallagher.
Yakov Smirnoff/Larry Miller/Carol Leiter/ |
Jett Cetanio/Paul Prodenza |
Daily Feed ocA) |
'87 predictionsiimported teflon/negotiations
with AbdulNorth hosts SNL/latest
Gramm-Rudman

Hiney Wine (DD)

Hiney hors d'oeuvres/one halt can/dented
hiney'tidey hiney/cinch ‘em

Irving Loblolly

And the winner isiteams & tough guys/
not my problem; score sheet syndrome/
choose up sides

(DD)

Jackie The Joke Man (OHR) |

Scratching watter/yuppie love/wife spoiled/
screwdriver?/stimulated pupits

Laugh Machine (PM)

Gallagher'Rich Little/Pat Paulsen/Soupy
Sales/Kip Addotta/Rodney Dangerfieid
Robert Klein/David Brenner/Bob Newhart
Bill Cosby

Mel Blanc’s
8l Blancs (ASR) |

stereos becoming
equipment/automatic record changers
Sporting News Report {CW)
Rocky Bleier/Brian Bosworth/Nick Buoniconti/
Lenny Wilkins/Bert Sugar/Joe Namath/
Grey Meyen/Gene Upshaw
Sports Explosion {PIA)
Wille Gaull/Stan Ickenberry/Buddy Finkleby

Sports Flashback (Cw)

Super Bowl V/Vince Lombardi/Super Bow! IV
Cowboy's first Super Bow! win/'76 Super
Bowl MVP/NFL's worst Super Bowl

record |
Sports Trivia (SM) J
Jerry West
Travel Holiday Magazine  (CW) |
Miami/Key West
|
Wireless Flash (CN) |

"Space Trek"/DeForest Kelley/Ray Bradbury/ ]
William Shatner/E.L.O.'s Tandy &
Morgan/Kitaro

Working Moms {USAT)

Effect of working mothers in the workplace & |
the family

Working Out (JB)

Pumping Iron (1/12) |

Racquetball (1/13)

Cross country sking (1/14) |

Swimming (1/15)

Recovery (1/16)

AND THE WAY TO ROCK N' ROLL
AND TRUCK GIVE-A-WAYS

s
STRONG SOUNDS

THE PROMOTION-LOADED SYNDICATED
RADIO PROGRAM CHOCK FULL OF THE
FRESHEST, STRONGEST MUSIC, INTER-
VIEWS & TRIVIA IN ROCK N’ ROLL TODAY!

STRONG SOUNDS ia produced by TRG COMMUNICATIONS, INC. in conpunction with Out Q Media.

Shagglest dog/Marco Polo/kost princess:
calamity Jane/the snail & the sea serpent |

National Comedy Wireless (DD) |

Ecstatic cling/puppy Perrier/Elvco/Larmy’s
imperfect pets/isn’t that great

National Lampoon’s

True Facts (PRE)

Unfriendly skies/heads up/help wanted ' what's
in a name/bustin’ loose

Party Drop-ins. (ASR)
House party #5/Aid ad/imposter/party
channel: Groucho/attorney by
express mail |
Radio Hotline (ASR) |
Maggie Carter/Dickie’s lost dog/on the air
#1 & #2/1 was just thinking

Red Neckerson {SYN)
UFO Rumors

Stevens & Grdnic’s

Comedy Drop-ins (ASR)

Rythmama pacemaker/in search of big fat
Donna/no soft drink soft drink/oil of oil/
funny beer

United Spots Of America (ASR)

Those darn guys/the Heimlick maneuver/
they saved Nixon's brain, Pt. 2/Mr. Onion/
nuke & bazooka show |

CALL NOW! MIKE CATENA
(818) 880-6105
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PART |

Tax Reform And Broadcasting |

Many provisions of the Tax Reform Act of 1986 are not
fully effective until 1988; thus, transitional rules apply for

MANAGEMENT

1987. The area of individual tax rates is illustrative.

Individual Tax Rates

In 1986 there were 15 income tax
brackets for individuals, with a
maximum rate of 50%. In 1987, five
brackets levy a tax that ranges
from 11% to 38.5%. In 1988, two
brackets of 15% and 28% will
basically apply, but an additional
five percent surcharge will raise
the total maximum rate for in-
dividual income tax to 33%.

This surcharge (hence the 33%
rate) will apply to: singles earning
between $43,150 and $89,560; mar-
rieds filing jointly earning between
$71,900 and $149,250; marrieds fil-
ing separately earning between
$35,950 and $113,300; and heads of
households earning between
$61,650 and $123,790.

For individuals with incomes
above the stated ranges, a flat 28%
applies to the entire taxable in-
come. Instead of a flat rate, how-
ever, most taxpayers pay ‘“mar-

“The net result is that
although the rates may
be lower, your total tax
bill may be higher.”

ginal” tax rates, which means that
an individual pays a base tax plus a
percentage over the lower bracket.
Copies of the new tax tables can be
obtained from me or local IRS of-
fices.
After-Tax Yields

As tax rates are reduced, the
after-tax yield on income from tax-
able investments will increase. For
instance, if an investor formerly in
the 50% tax bracket purchased a
five percent corporate bond, the

By Barry Skidelsky

after-tax yield was only five per-
cent. However, if an investor is
now in the 28% bracket under the
new law, the after-tax yield rises to
72%.

The reduction of tax rates also
reduces the value of tax reduc-
tions. For example, if an individual
in the 50% bracket donates $10,000
to charity, a tax savings of $5000 is
realized. The same contribution
made by an investor in the 28% tax
bracket under the new law results
in a tax savings of only $2800.

Thus, although individual in-
come tax rates are coming down,
taxable income, against which
these rates apply, is going up. The
net result is that although the rates
may be lower, your total tax bill
may be higher. This is also evident
in the new restrictions on the de-
ductibility of many expenses and
passive losses.

Deductions

Beginning this year, the itemized
deduction for state and local sales
tax is repealed. The itemized de-
ductions for state and local income

)

Challenge your salespeople
to get higher rates
with thenew...

MEGARATES
VIDEOTAPE

Higher rates! These are two words which can lead to tremendous increases in pre-tax profits and the value of
your radio station. But how can you get higher rates? The National Association of Broadcasters and Biil Moyes
of the Research Group, Seattle, Washington have produced this important video presentation to getyou
started on the road to MegaRate$!
Getting top dollar for your spots was a hot topic at the 1986 NAB Convention session on MegaRate$. Now,
NAB Services makes this valuabie information avaiiable to you on videotape (VHS or Beta). In this 45-minute
program, Bill Moyes reveals his proven formula to achleve top dollar for your spots. This video presentation

book.

goes beyond

* Howto

in the Meg

The video will quickly quide you and your sales statf through
* The pricing principles that serve as the basis for MegaRateS
- Strategies you can use to increase advertiser demand for your station
* Ways to motivate and train your salespeople to achieve MegaRateS

rate from s

MegaRates story.

Name

Street Address

City

Please send me MegaRates.

Videotapes (inClude one free copy of
MegaRate$ book with each tape).

[ VHS [ Beta (please specity)
List Price: $209.50
NAB Member Price: $149.50
Please send me. additional
copies of MegaRate$ book

List Price: $40.00
#/4B Member Price: $20.00

« The characteristics of the MegaRateS$ manager
and much more
Find out what you should be doing—what other stations are already doing—to get MegaRate$!

General managers and sales managers will want to have a copy of the MegaRateS videotape 1o use as a sales
training tool for their staffs Plus, the videotape can be viewed by future sales employees to learn the basic
techniques for getling MegaRate$.

Free with each video purchase!
You will receive one free copy of the MegaRate$ book. Together, the video and the book tell the complete

List Price: $209.50: NAB Member Price: $149.50

Order now by credit card. Call (800) 368-5644

MasterCard, VISA and American Express accepted.

ORDER FORM - MegaRate$ Videotape
NOTE: Payment must be included with your order. Please make check payable to NAB. All orders from the District of Columbia. add
6° sales tax, We ship via UPS. please include your street address. Piease Print or Type.

Cali Letters
State Zip
Telephone ( )

Method of Payment:
[J Check Enclosed for $ Return to:
[ Master O visa [] American

Card Express -~
e NAB Services

maccums 1771 N Street, N.W.

Vahd From: To Washington, D.C. 20036
Expuration Date

Caronower's Segoae.

(800) 368-5644

)

J >
Barry Skidelsky

Barry Skidelsky is an attorney
and broadcast consultant who
specializes in radio and provides
business and legal counsel. His
background includes 15 years of
experience in radio programming,
sales, and management through
posts with WMMR/Philadelphia,
WRVR/Memphis, and WRKS/New
York.

Skidelsky can be contacted at
132 East 45th St., New York, NY
10017; (212) 370-0130.

taxes, real estate taxes, and per-
sonal property taxes, however, are
retained.

Deductions for interest pay-
ments on real estate mortgages
are now permitted only on primary
resid and one dary resi-
dence — and then only up to the
basis (cost); i.e., the purchase
price plus the cost of any im-
provements. If you got a really
good deal on buying your house a
while back and refinance now bas-
ed on its current market value, you
may not be able to fully deduct the
interest.

Consumer interest (i.e., car
loans, student loans, and credit
card purchases) will no longer be
deductible. If you can, pay off your
consumer debt and pay cash from
now on. On the other hand, busi-
ness interest expense will remain
fully deductible. So if you're plan-
ning to borrow in order to build or
improve your business, this aspect
of the new tax law is no impedi-
ment.

Rules regarding business meals
and entertainment expenses have
been tightened. If you take a client
out to eat or to a show, only 80% of
the cost will be deductible and full
substantiation is required. Records
also must include the business pur-
pose discussed before, during, or
after the meal.

It’s not enough to show that tak-
ing the client out helped generally
to promote a business relationship.
Relatedly, deductions of luxury
skybox rentals at sporting events
are phased out after three years, to
the extent they are in excess of reg-
ular ticket prices. (It's assumed
this would also apply to scalpers’
fees.)

The Act also includes other pro-
visions which completely deny
deductions for certain travel and
entertainment expenses. For ex-
ample, no deductions are allowed
for the cost of attending conven-
tions or seminars for investment
{(as compared to trade or business
purposes).

On The Floors

Many other itemized deductions
are now subject to stringent
“floors.” For instance, medical ex-
penses must now exceed 7.5% of
your adjusted gross income in
order to be deductible. Union dues
are subject to a two percent disal-
lowance. Individuals who do not
itemize will no longer be able to
deduct their moving expenses.

For those who do not itemize, the
Act replaces the zero bracket
amount with a new standard de-
duction. For 1987 and 1988, respec-
tively, this will be $3760 and $5000

for marrieds filing jointly, $2540
and $4400 for heads of households,
and $2540 and $3000 for singles.
Note that the standard deduction
allowed a married couple is less
than that for two single individuals.

Married couples also got slamm-
ed by the elimination of the two-
earner wage deduction. Prior to
1987, a couple could deduct 10% of
the lower-paid spouse's earnings
up to $3000. Income averaging, us-
ed to avoid big tax bites when earn-
ings rose dramatically in a given
year, has also been repealed. Em-
ployee withholding tables have
been revised, and unemployment
compensation is now fully taxable.

Because the value of deductions
has decreased, you would be well
advised to accelerate what deduc-
tions you can and, if possible, defer
income until next year when rates
are lower.

Capital Gains And
Corporate Tax Rates

Capital gains will now be taxed
at the same rate as ordinary in-
come. Under the 1987 transitional
rules, the maximum rate this year
is 28%, but in 1986 the maximum
long-term capital gains rate was
20%. This explains in part why
many radio station owners were
anxious to sell before 1987. As you
will see in the example below, the
difference is not just an extra eight
percent.

Before we get to that example,
let’s look at corporate income tax
rates. Like those for individuals,
rates have generally been reduced.
Under prior law, they ranged from
15% to 46%, with the top rate being
reached at $100,000 of taxable in-
come. The new rates are effective
for taxable years beginning on or
after July 1, 1987; before then,
transitional rules apply.

Stay tuned for Part I, appearing
in the Jan. 23 issue.

PutltIn
'Writing

Guest contributors are encour-
aged to submit queries or finished I
articles to R&R for use in the
Ratings & Research, Sales, Man-
agement, and Engineering col-
umns. Articles should be approxi-
mately 1250 words, or five to six
typed, double-spaced pages. For
more information, contact Special
Assignments Editor Jim Dawson,
R&R, 1930 Century Park West,
Los Angeles, CA 90067; (213)
553-4330.
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ENGINEERING

Reviewing RF
Radiation Regulations

One year ago the FCC’s Office of Science and Technol-
ogy released its Bulletin 65, a detailed report on broadcast-
er compliance requirements relating to RF (radio fre-
quency) radiation exposure to humans. Despite the fact
that RF radiation is a very seriqus matter that should be of
concern to all broadcasters, I'm sure that most chief engi-
neers filed the report without reading it. I suggest that all
GMs and OMs retrieve the report and peruse it.

The most widely distributed ver-
sion of the report was sent to
member stations by NAB. The
NAB version was written to give
broadcasters a better understand-
ing of the new regulations than was
possible through reading the origi-
nal FCC release. NAB also sug-
gested that stations establish an
RF radiation guideline file. A copy

“The stations that will
have the hardest time
proving compliance with
the regulations are FMs
located in antenna farms
with several other FMs in
close proximity.”

of the FCC bulletin and any re-
search the station completed, as
well as any statements of com-
pliance and means of compliance
with the new regulations, should be
placed in the file.

Issue Of Concern

The FCC adopted its regulations
because Congress enacted the Na-
tional Environmental Policy Act,
which requires the agency to eval-
uate the potential environmental
significance of the stations it
regulates and authorizes. Human
exposure to RF radiation in the en-
vironment had been identified as
an issue of concern, so the FCC had
to consider the issue.

The new regulations help the
FCC in its evaluation of existing
stations and the compliance of new
stations. All FCC applications for
changes in existing facilities and
applications for new stations must
certify compliance with the RF
radiation guidelines as of January
1, 1986. Any broadcast station that
expects its license to be renewed
must be in compliance with the
FCC bulletin as of the date it ap-
plies for license renewal.

For some stations, compliance
will only mean posting RF radia-
tioh signs at transmitter sites.
Others with major problems will
incur major capital expense com-
plying with the new. regulations.

° « The stations that will have the

hardest time proving compliance
with the regulations are FMs locat-
ed in antenna farms with several
other FMs in close proximity. In
such cases, tower bases must be
fenced off, metal or metal pipe
hand railings on stairs must be in-
sulated or replaced with a nonme-
tallic material, and RF “hot spots”
must be marked on the sites and on
access roads with spray paint or
signs. In some cases, electrical
conduits must be insulated with a

By Elliott Klein

nonconductive coating to prevent
direct contact with the skin. The
FCC and EPA have conducted
studies on several such sites, in-
cluding Seattle, Honolulu, and
Portland, OR.

The best way to ascertain com-

Elliott Klein is President of
Scottsdale, AZ-based Kiein Engi-
neering, a full-service broadcast
engineering consulting firm. He
has served as Corporate Director/
Engineering for the Buck Owens
stations (KNiX/Phoenix and KUZZ
& KKXX/Bakersfield) and as chief
engineer in other major markets.
He may be reached at (602)
991-0575

pliance for stations in
farm-type locations with several
other FM stations is.to do a joint
study, sharing the cost of the study
between the stations. Another ef-
fective way for stations to com-
plete a complex study on a multi-
station site would be through a
coordinated effort of the local
broadcasters association.

Each station would receive a
copy of the report and a list of
items to be changed on its in-
dividual site to bring it into com-
pliance. After the station performs

the modifications, such as installa-
tion of fences, grounding, and post-
ing of signs, it can certify that it is
in compliance with the new rules
and is eligible for license renewal.

If you have determined your
present operation is in compliance
with the new regulations and are
planning to upgrade the station’s
transmitting facilities with the pur-
chase of new equipment, consider
the impact of the changes on the
RF radiation guidelines.

BROADCASTER RADIATION EVALUATION PROCEDURES
FOR FILING APPLICATIONS FOR NEW FACILITIES,
LICENSE RENEWALS OR MODIFICATION OF FACILITIES

STEPS FOR BROADCASTER SELF-DETERMINATION OF
COMPLIANCE WITH FCC RADIATION GUIDELINES:

CORRECTIONS INSUFFICIENT

OR NOT MADE

!

BROADCASTER REQUIRED TO PREPARE
NARRATIVE ENVIRONMENTAL STATEMENT (NES)
OR ENVIRONMENTAL ASSESSMENT

4

FCC STAFF REVIEW — FCC DETERMINES NO ——3

CHECK TABLES AND FIGURES
MAKE CALCULATIONS
TAKE MEASUREMENTS

TAKE CORRECTIVE ACTION

~

MADE

ON ENVIRONMENT

l SIGNIFICANT EFFECT

FCC DISCUSSIONS
WITH APPLICANT

AMENDED APPLICATION/
CORRECTIVE MEASURES

DRAFT ENVIRONMENTAL IMPACT

STATEMENT (EIS)

(PREPARED BY FCC)

FEDERAL REGISTER NOTICE

PUBLIC COMMENTS REVIEWED BY FCC

v
FINAL EIS ISSUED BY FCC

COMMISSION ACTION —— GRANTS APPLICATION
T DENIES APPLICATION

SUFFICIENT
CORRECTIONS

BROADCASTER ASSERTS
COMPLIANCE ON FCC
APPLICATION FORM

NORMAL PROCESSING OF
APPLICATION

FCC —» GRANTS APPLICATION

o

\ DENIES APPLICATION
(ON NON-RADIATION
GROUNDS )

AM Requirements

The technical requirements for
AM station compliance to the new
radiation rules are somewhat dif-
ferent than those applying to FM
stations. Most AM stations have
fenced tower bases and transmit-
ter buildings. These stations may
simply have to post signs warning
of RF radiation. However, high-

“High-power AM stations
may be required to install
additional fences as well
as warning signs.”

power AM stations may be re-
quired to install additional fences
as well as the warning signs.

All broadcasters should evaluate
their stations for compliance as
soon as possible. On this page is a
flow chart showing the proper pro-
cedures to be followed during the
process. (It's reproduced with per-
mission from the NAB’s “Guide To
FCC Radiation Regulation Com-
pliance.”)

At this time all Part 74 stations
are exempt from the new RF
radiation requirements (these in-
clude all two-way broadcast re-
mote pickup stations and studio
transmitter links).

And one more note: copies of
FCC Bulletin Number 65 may still
be obtained from the FCC or NAB.

Putltin
Writing
Guest contributors are encour- |
aged to submit querles or finished
articles to R&R for use in the |
Ratings & Research, Saies, Man-
agement, and Engineering col-
umns. Articles should b& approx-
imately 1250 words, or five to six |
typed, doubie-spaced pages. For
more information, contact~Special
Assignments Editor Jim Dawson,
R&R, 1930 Century Park West,

LA, CA 90067; (213) 553-
4330.
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HARVEY MEDNICK

A WORD FROM WALT SABO

PROMOTION & MARKETING

Adding Impact To Your Advertising

As the program consultant to the RKO radio stations,
Walt Sabo was responsible for such innovative but not
very well-accepted formats as ‘“The Game Zone”
(KFRC/San Francisco) and “Car Radio” (KJH/Los
Angeles). But earlier in his career he was the Promotion
Director of WXLO/New York, and from that experience
he offers this piece concerning advertising selection and

content.

Over 60% of participants in a na-
tional Gallup poll could not correct-
ly identify pictures of Dan Rather,
Tom Brokaw, or Peter Jennings. In
another study of national television
commercials — spots that had
been on the air for years — every
single one of them was misunder-
stood by at least 20% of the test
group — some by as many as 60%
of the participants in the testing
process. They failed to understand
such key points as product benefit,
correct name of the product, or
where it was available for pur-
chase. These commercials were
presented without outside influence
or distraction in a private screen-
ing room. Imagine how these
figures would be distorted further
when you add in programming,
other-spots, and family influences
and disturbances.

Since we are media gourmets,
we have an affinity for clever, in-
teresting advertising campaigns.
But the truth of the matter is that
the advertising that wins awards
does not always sell your message.

I'd like to offer you some basic
ideas to help you make sure your
advertising is actually remember-
ed.

Diary Mentions,
Not Listeners

The goal of advertising your ra-
dio station should not be to achieve
actual listening, but to win admit-
ted listening. We need people to ad-
mit, in writing, that they listen to a
specific station: ours. Yet we have
a product that can be used 365 days
a year, 24 hours a day, without the
consumer (listener) needing to
know either our name or benefits.
Imagine what advertising for Pre-
paration H would be like if their
success was dependent on admit-
ted usage rather than actual sales.
(“Did you use it in your home? In
your car? Some other place?”)

Raising Awareness

Listeners’ awareness of radio in-
creases when they receive Ar-
bitron diaries. That’s why you have
to expose your message consistent-
ly, all year long. Every week you

ONE YEAR AGO TODAY

® Malrite takes over KZLA & KLACI/Los Angeles
@ Don lenner Sr. VP/Promotion Arista

@ Darryl Cox GM XHRM/San Diego

]
|

@ #1 CHR: "“Say You, Say Me" — Lionel Richie (Motown) (4 wks)

@ #1 AC: "Go Home" — Stevie Wonder (Tamla/Motown) |
@ #1 B/U: "Go Home" — Stevie Wonder (Tamia/Motown)

@ #1 COU: “Makin’ Up For Lost..."” — C. Gayle & G. Morris (WB) (2 wks)

@1 AOR Track: “Silent.

" — Mike & The Mechanics (Atlantic) (3 wks)

® #1 LP: “Afterburner” — ZZ Top (WB) (10 wks)

FIVE YEARS AGO TODAY

® CNN announces 24-hour radio news service

©® Mike Kakoyiannis GM WNEW-FM/New York

®#1 CHR: “I Can't Go..." — Daryl Hail & John Oates (RCA) (2 wks)
®#1 AC “Comin’ In And Out" — Barbara Streisand {Columbia) (2 wks)
@ #1 BJU: “Turn Your Love Around” — George Benson (WB) (3 wks)
@ #1 Country: "I Wouldn't Have Missed It..." — Ronnie Milsap (RCA)

| ® /1 LP: "Freeze” — J. Geils Band (EMI America)

TEN YEARS AGO TODAY

® #1 CHR: "You Make Me Feel Like Dancing” — Leo Sayer (WB) (2 wks)
® #1 AC: "“Torn Between Two Lovers’” — Mary MacGregor (Aricla America)
@ #1 Country: “Statues Without Hearts" — Larry Gatiin (Monument)

| ® #1 LP: "Hotel California” — Eagles (Asylum) {

Walt Sabo

have about 100 brand-new diary-
keepers, or voters. They have
never been asked to vote before,
and won't be asked to again. There-
fore, radio station advertising
should give Arbitron voters
specific reasons why they should
admit, in writing, that they listen to
a given station — namely yours.

Seven Lucky Rules
To Follow

1. A Nothing 41

P y,
research shows that almost half
those surveyed cannot name a fa-
vorite station. They cannot make
correct associations between de-
seriptions of stations and their cor-
rect call letters. Use your advertis-
ing effort to differentiate your sta-
tion’s position in the diarykeeper’s
mind. If every TV spot says ‘“Play-
ing your favorites,” “More music,
less talk,” etc., then the sameness
people hear on the air will only be
reinforced by the advertising,
making it even more difficult to
form positive associations. You
will have gained nothing.

Instead, state clearly what your
station does that is unique and
memorable: contesting, news,
your morning personality, or for-
mat exclusivity, for example. Sell
only one benefit at a time — that's
all they can remember.

2. Enhance Self-Image. I

4. Who is that guy? Unless your
air personality is an already-estab-
lished television star, why put his
picture in your advertising? His
appearance has nothing to do with
winning diary mentions, and it can
detract from the message. Viewers
wonder, “Is that an actor?” or “I
didn’t think he looked like that!”
Viewers spend their time trying to
reconcile the actual appearance of
air personalities with what they
imagined. If they don't like what
your talent looks like; they may be
less inclined to admit that they
listen to the station. Why add that
risk factor?

5. Keep the call letters on the
screen during the entire spot. It

advantage. However, I do have two
points of disagreement.

First, unless you can create a
spot with the durability of a
“Mikey” for a product that never
changed (Life cereal), you really
do need to keep freshening up your
message. One thought you might
keep in mind is that you are striv-
ing to maintain a certain continuity
in your campaigns, as McDonald’s
does. However, do resist being
overly trendy and confusing the
viewer by telling a new story, in a
new and different way, every time
you appear on the tube.

Second, if your call letters ap-
pear within the first four seconds of
the spot, reappear throughout at

sure isn’t artful, but it is y.
Your message is usually surround-
ed by as many 4s eight other com-
mercials during a single break. If
the viewer Tetains nothing else,
make sure he learns your name.

6. TV works on reach, not fre-
quency. Radio is a frequency
medium, but TV is a reach medi-
um. We feel good when our TV
campagns include lots of spots,
but you will see better results if you
purchase a few spots that reach a
large audience rather than lots of
spots that run on the Saturday af-
ternoont movie.

7. Be consistent. Bet you were
surprised to learn that the famous
“Mikey” spot for Life cereal was
on for 15 years. The way to achieve
true frequency is to use the same
TV spot over and over for years.

“The goal of advertising
your station should not |
be to achieve actual
listening, but to win
admitted listening.”

through production values that it is
okay to admit, in writing, that a
person uses your station. Show peo-
ple they should be proud of listen-
ing to your station.

3. What is a *“Power 105.37"
Many of our abbreviated names
sound like the ingredients for a
detergent or a rocket fuel. Note
that, to this day, Coke and Pepsi
say the words “soft drink” at some
point in their commericals. If these
giant marketers don’t assume that
everyoke knows their products are
soft drinks, you can’t assume that
everyone knows a few letters and
numbers equal a radio station.
Also, say that you are an AM or
FM station.

Reinforce the spot with identical
sell lines on the air, all day, every
day, and in all other media.

David Ogilvy, one of the giants of
contemporary advertising, says

. the role of advertising is to com-

municate, not to be creative or
original. Simple messages, selling
specific benefits clearly associated
with your call letters, will inspire
Arbitron diarykeepers/voters. You
may not win any creative awards,
but you will win in the Arbitron
shares.

I’m Not In Total Agreement
I thank Walt for his thoughts and

think they clearly show his promo-
tion/marketing training to great

logical ts, and appear in the
close, you're okay. Sometimes pro-
duction prevents you from having
your logo on the screen all the time.
Rather than foreing it and sacrific-
ing content, you can compromise.

Let me know what you think
about this column’s suggestions.
Selected comments will appear in
an upcoming column.

DATELINES

February 14

National Religious Broadcasters
44th Annual Convention
Sheraton Washington,
Washington, DC

February 7-10

Radio Advertising Bureau

7th Annual Managing Sales
Conference

Hyatt Regency, Atlanta

March 28-April 1

National Asscciation of
Broadcasters

65th Annual Convention

Dallas Convention Center, Dallas
April 1-5

Alpha Epsilon Rho

45th Annual Convention

Clarion Hotel, St. Louis

April 26-29

Broadcast Financial Management
Association

Annual Meeting

Marriott Copley Place, Boston
June 6-9

American Advertising Federation
Annual Convention

Buena Vista Palace Hotel, Orlando
June 10-13

American Women in Radic and
Television

36th Annual Convention

Beverly Hilton, Los Angeles
June 10-14

Broadcast Promotion and Marketing
Executives/ Broadcast Designers
Association

Annual Seminar

Peachtree Plaza, Atlanta




34/R&R

KEN BARNES

FRIDAY, JANUARY 9, 1987

OVERSEEING OVERSEAS ACTIVITY

Foreigners

Flourish In 1986

If 1986 was a year of Americanism culturally, some-
one forgot to tell radio. Foreign artists continued their re-
surgence on the R&R charts in 1986, improving their 1985

hit shares in three formats.

The percentage of Top 15 hits |
held by artists from outside the
U.S. increased over 1985 by small
margins in CHR, AOR, and AC. In
CHR and AOR, while the figures
were up for the second straight
year, the totals didn’t approach the
almost freakish high-water levels
attained in 1983, when foreign art-
ists accounted for almost half the
CHR hits and 54% of the top AOR
LPs. And in AC, 1986’s results set
an alltime foreign penetration rec-
ord.

Here’s the way the last ten years
have stacked up:

Year CHR  AORLP AC
1977 212%  325%  18.0%
1978 30.4 434 30.6
1979 306 39.4 30.3
1980 246 38.4 195
1981 32.0 45.5 22.3
1982 2.8 7.7 16.7
1983 488 53.6 274
1984 35.2 4.0 316
1985 39.4 46.3 30.7
1986 40.0 484 32.5

8
; E- 2
TS COULD BE THE NICER
Loverboy led the Canadian con-
tingent in 1986

In CHR, 1986 is the second high-
est figure ever and the second time
the 40% mark has been reached.
The AOR LP percentage is also the
second best ever. And AC, in gener-
al less hospitable to foreign set-
tlers, comes close to the one-third
mark.

As usual, British artists make up
the overwhelming bulk of the for-
eign hitmaker roster: 88% of the
CHR foreign hits, 89% of the AC
outland contingent, 82% in AOR. A
-handful of Canadian and Australi-
an artists account for the remain-
der, with this year’s more exotic
locales being Austria (Falco) and
Switzerland (Double).

I'was curious, in passing, if there
were more (or fewer) foreign rec-

What Australia needs is more hit
acts like INXS

ords that outlasted the competition
into the Top 15 as opposed to ali the
foreign records that charted. I
wasn’t curious enough to go
through the whole year’s charts in
each format (153 in all), but I did
take five issues scattered through
the year, tally up all the foreign
records on the total chart, and add
‘em up.

The results, unfortunately, were
remarkably inconclusive. Nowhere
worse, in that respect, than in
CHR, where exactly 40% of the rec-
ords on those five charts were of
foreign origin — precisely the
same figure as in the Top 15
survey. In AOR the full-chart per-
centage was slightly lower than the
Top 15s, 42% to 48.4%, possibly in-
dicating that foreign LPs, once
charted, are a little more likely to
hit Top 15 than American ones. And
in AC the reverse was true, with
34% of the full chart being un-
American compared to 32.5% of
the Top 15s. But that’s almost no
difference at all.

The most inferesting fallout from
this miniresearch effort was a fair-
ly dramatic falloff in foreign repre-
sentation on-all three charts during
the latter quarter of the year. The
first three charts I used, from
February, May, and July, showed
46% of the CHR charters as
foreign, 49% of the AOR LPs, and
41% of the AC. But the last two,
from the end of September and the
end of November, had the foreign
presence in CHR down to 31%,
AOR at the same figure, and AC all
the way down to 23% (only four
foreign artists on the November
AC chart, in fact).

That fairly random finding coin-
cides with data I compiled last Ju-
ly. I tallied the six-month findings
for the Top 15 hits in the same three

formats, and they ran very high:
44.3% in CHR compared to the
year-end’s 40%, 54.0% in AOR (a
potential alltime record) as oppos-
ed to the final 48.4% . and 36.8% in
AC compared to 32.5%. Obviously,
the second half of 1986 saw a rather
drastic drop in foreign artist pres-
ence.
B/U Foreigners Alse Down

Black/Urban is a much more
homegrown format, but foreign
artists had claimed 9.7% of the Top
15 slots in 1985 and at the end of
June 1986 had passed the 10% level
for the first time. But again the se-
cond half threw up barriers, and
the final figure was 7.8%, off 20%
from 1985 but still more than dou-
ble the 1984 figure (3.5%).

Is the foreign downturn a fluke or
a trend that will carry over into
19877 I'll keep monitoring the
charts to find out.

Omissions, Corrections &
Stray Comments

First off, a correction for the
Year-End Label Stats. In the Jazz
section, GRP was credited with
scoring nine Top 15 LPs out of ten
that charted. In actuality, the label
put all ten of its chart records into
the Top 15, for a perfect 100% effi-
ciency average.

A fond farewell to a favorite
band of mine, the Michael Stanley

Five Star were British B/U stars

Gunslinger”’). Profile President
Cory Robbins reminded me that
since that column ran, the syn-
drome has accelerated. Much of
the increase has come from rap
artists, whose personas tend to be
on the egotistical side, but there’s
also Chaka Khan's “Love Of A
Lifetime” (“Give all your good
love to Chaka”) and the most
prominent example, Wang Chung’s
‘“Everybody Have Fun Tonight”
(‘‘Everybody Wang Chung
tonight”).

Inlate October, in the middle of a
guest column on songs about cities
by Steve Propes, I indulged an
editorial whim and, after citing
“Lodi”’ and “Porterville” by
Creed Clearwater Revival, ad-

Band, who played their farewell
concert January 3 in Cleveland,
concluding a nine-show run ...
sort of a long goodbye. Always a
solid rock band, they were huge in
Cleveland, their hometown, and
continued to release records re-
gionally (good ones, too) over the
last couple of years after their
major-label affiliation ended.

A while back, I did a column on
self-referential records (songs in
which artists namedrop them-
selves, such as “Bo Diddley’s A

Rock Me On A Playlist: Falco put
Austria on the CHR and B/U map

ded after the reference to “‘Porter-
ville” the ical phrase

ON THE RECORDS | '

Mike s,
ot Melhey s

+ mix of information and visuals and

trivia. Turned it in, got it back, and
found I had almost the whole fifth
column of the page to fill. I guess
it’s kind of like launching into an
eloquent commentary over the in-
tro of a record, superbly calculated
to convey the proper blend of hu-
mor and hard facts and to hit the
post right on the nose (if a post has
a nose), and find you've finished
your oration with 10 seconds of in-
tro remaining.

On the air, you’ve got to come up
with something immediately, but
at least in the literary game you
have a little time to~scramble.
When I have a column to fill, I call
my secret weapon, a gentleman
named Phil Columns. He digs
through the land of confusion that’s
my back files, finds the genesis of
material I meant to use but was on
the verge of throwing it all away.
and stamps his virtually invisiblee
touch on it to make it semi-presen-
table for publication.

But enough about Phil. I'm sure
he’ll be contributing more and
more to this column, and I won’t
lose his number. Among the mater-
ial unearthed from the back files
was another baker’s dozen or so of
weird dance concepts, as part of
this column’s longterm plan (real
longterm) to list every rock 'n’ soul
dance record in the universe as we
know it. If anyone knows how to do
any of these, I'm sure we’d all find
detailed instructions quite useful.

“the latter a rather good example
of an unappealing place name.” 1
was taken to task by 95FM/Ba-
kersfield morning man Gary Alex-
ander, a resident of Porterville:

“I take exception to your refer-
ence to Porterville . . . Porterville
has more going for it than a town
like Lodi. The crime rate is accept-
able, and the prices of everything
are so low. I pay less than $400 per
month for a three-bedroom, two-
bath house in the best part of town.
What do you pay?" (Low blow, no
fair...)

“... The city itself is located
near scenic mountains, 40 miles
away from a national park, only
five miles from a water recreation
facility, and within easy distance of
Los Angeles.

“Porterville was also the setting
for at least two books, one of them
a bestseller (‘Lucifer’s Hammer’)
... What is Lodi’s claim to fame?

“Look at the bright side. Porter-
ville was named after a local pio-
neer, Royal Porter Putnam ...
You could be listening to a CCR
song called Putnamville.”

Well, I thought I had this column
wrapped up neatly, just the right

Here they are, along with artists:
The Boston Fleet/Senator Jones
The Flop/The Losers
The Geek/Erazerhead
The Hunch/Mad Mike & The

Maniacs
The Motion/Marvelle & The Blue

Mats
The People/Willie Walker
The Picket/The Confidentials
The Stomach Ache/Junior Wells
The Surfin’ Boogaloo/The Soul

Set featuring Norman Seldin
The Uh-Huh/Warren Lee
The Underdog Backstreet/War-

ren Lee

The Whop/Disco Twins & Star-
child

Wally’s Walk/The Conspiracy

A few notes: The Flop by the
Losers sounds like the kind of posi-
tive message and rote models to-
day’s impressionable listeners
need more of.

The People is an answer from
the outraged point of view of a pri-
mate to all those people who had
the nerve to do the popular dance
known as the Monkey. This song
has a tribe of monkeys getting to-
gether at a dance to revenge them-

selves by doing the People.
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WXKS KTUX WKSF
WPHD WNCX WIMX
PRO-FM 2104 KISR
PWR997  KXYQ Q104
WGH KITS Q101
295 95XXX KNAN
WMMS  0K100 WPFM
wLOL 100KHI  WVBS
KATD 95XIL 99KG
KWSS WOMP WDBR
KPLZ KYYA
K104 KTRS
WERZ KTMT
WROQ KZFN
WNOK KBIM

DON'’T
DREAM
IT'S OVER

SEAN ROSS

DATEBOOK

Back To Quasi-Normal

MONDAY, JANUARY 19

1981/The Beach Boys headline Ronald Reagan's sparsely-attended "youth gala” and sing “| wish they all could
be Republicans.” And John Lennon's "Starting Over" finally pushes "Shaddap You Face” out of #1 in Australia
1983/Cher holds a student press conference at UCLA. When someone asks her age, she replies, “t'm 36. Don't |
look wonderful?”” She also tells them, “t can't give up my life and bake cookies. I'm sure I'd be a better parent if | had
a husband, but I'm not sure a husband is worth it.”

1986/Bruce Springsteen makes an unscheduled appearance at an Asbury Park benefit for Freehold's about-to-
be-laid-off 3-M employees, who've made his “My Hometown" their anthem. And on Dolly Parton’s 40th birthday,
work on her LP with Emmylou Harris and Linda Ronstadt begins again.

Born: Robert Paimer 1949, Dolly Parton 1946, Phil Everly 1939, the late Janis Joplin 1943.

TUESDAY, JANUARY 20

1967/"The Monkees*‘ premieres in the UK.

1979/Tavares Day in the Bahamas.

1984/At a Grammy listening party on the A&M lot, Huey Lewis’s LP isn't played because nobody can find a
copy. Because of the number of nominated songs, records can't finish. “Merle Haggard should be coming in
about now,” listeners are told as “Pancho & Lefty” is taken off. And Katie Kissoon, the person half-responsible
for “Chirpy Chirpy Cheep Cheep,” releases her UK cover of “Penny Lover.”

1986/0n the first official King's Birthday Day, stations air the “I Have A Dream” speech simultaneously. Bob
Dylan, Quincy Jones, Ashford & Simpson, Stevie Wonder, Bill Cosby, and Harry Belafonte salute him on TV
And Andy Williams is arrested for drunk driving; he's later acquitted.

Born: Paul Stanley 1949 or '52, Cyndi Lauper 1953 maybe.

WEDNESDAY, JANUARY 21

1975/The Ohio Players begin their first tour of Europe

1982/B.B. King donates 7000 rare discs to the University of Mississippi Center for the Study of Southern
Culture.

1983/The Michael Nesmith-produced/written “Timerider" opens. Peter Coyote plays one of the fim's villains.
1984/Johnny Rivers plays a 20th anniversary show af the Whisky. Jim Webb, Marilyn McCoo, Billy Davis Jr.,
and Ron Townson are surprise guest vocalists.

1986/Claiming divine inspiration, Michael Jackson convinces the USA For Africa board to play “We Are The
World” and not “Hands Across America” on this year's Super Bowl broadcast. .
Born: Billy Ocean 1950, Mac Davis 1942, Edwin Starr 1942

1%

Cyndi Lauper, Sam Cooke, Dolly Parton and Billy Ocean

THURSDAY, JANUARY 22

1959/Buddy Holly finishes his last homemade recordings, among them “"Peggy Sue Got Married” and “Learning
The Game.

1967/The Spencer Davis Group’s "Keep On Running” #1 UK.

1969/Glen Campbell's “Wichita Lineman" gets a gold record.

197 1/Jimi Hendrix's father establishes a scholarship in his name for five music students at Washington State
Born: Steve Perry 1953, the late Sam Cooke 1935

FRIDAY, JANUARY 23

1978/Chicago’s Terry Kath killed at 32 playing with what he thought was an unlcaded pistol.

1984/Country WKHK/New York becomes Soft AC WLTW, one of the stations that “Format 41" is modeled on.
1985/Joe Jackson plays the first of five live recording sessions at New York's Roundabout Theatre.

1986/The Rock & Roll Hall of Fame holds its first induction dinner in New York.

Born: Robin Zander 1953, Anita Pointer 1948.

SATURDAY, JANUARY 24

196 7/Aretha Franklin records her first major hit, "I Never Loved A Man (The Way | Love You),” at Muscle
Shoals. Her LP has to be finished later in New York because her husband gets in an argument with one of the
studio musicians.

1980/Rosanne Cash & Rodney Crowell's daughter Caitlin Rivers born just as mom's “Right Or Wrong" LP is
issued.

1984/Yoko & Sean Lennon visit Liverpool.

1986/Gary Morris and Sylvia headline the 11th season premiere of “Austin City Limits.”

Born: Neil Diamond 1941, Ray Stevens 1941, Warren Zevon 1947, Jack Scott 1938, Matthew Wilder 1953,
Doug Kershaw 1936, the late John Belushi 1949

SUNDAY, JANUARY 25

1980/Released: "Stomp” by the Brothers Johnson, “Baby Talks Dirty” by the Knack, and Paul McCartn8y from
Japanese prison. Also, the Specials play their first U.S. show.

1982/Rosanne & Rodney's second child, Chelsea Jane Crowell-Cash, born.

1985/"The Falcon & The Snowman," featuring Pat Metheny's first and only CHR hit, opens. Mick Jagger's *Just
Another Night" is released.
1986/Janis in/Bob Dylan manager founder Albert Grossman dies on a US to England flight. Also,

Paul Weller, Billy Bragg and the Communards begin a British tour on behalf of the Labor Party's youth
campaign, “Red Wedge."”
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SEAN ROSS

Band Of Gold? AM Survival In 1987

AM'’s troubled Gold popu-
lation isn’'t really a new
problem. There have al-
-ways been stations under a
two share, but back when
Gold was still considered a
fringe format few expected
anything much higher. In
1980-81, when AM Gold was
thought to be protected by
heritage and production
value, KRTH and KRLA
were close rivals. Now,
with KRTH-FM at a 4.0 and
four AM rivals sharing a
2.7, the advantages have
mostly evaporated. Gold
AMs have been left in the
position of any other music
AM: forced to fight or
switch.

““Oldies on AM is not really as vi-
able as it used to be,” KAAM &
KZPS/Dallas OM John Shomby de-
clares. KAAM spent more than
three years as a mainstream Gold
AM. Just as the station passed its
goal of a 2.0 share 12+, KLUV
moved onto its turf. In fall 1985,
KAAM didn’t show in the ratings at
all. By February, it was Big Band.
Ironically, Shomby ended up back
in the format anyway when KZPS
segued from CHR to Classic Hits in
November.

Match Game '87

Shomby is blunt about KAAM
and KLUV, “The novelty of Oldies
on FM killed us. We could have ad-
justed and gotten a few numbers
back: all KLUV would’ve had to do
is make another adjustment and
they’d have killed us again. It
would have cost too much money to
fight, and we wouldn't have gotten
more than a half-share back.”

AM Gold’s onetime production
advantage has been offset by tech-
nology changes in recent years.
““There are ways to doctor a record
to sound almost like stereo,” Shom-
by says. “FM’s audio processing
tends to enhance those records
anyway so that they still sound
strong. The reissues of libraries in
a doctored form of stereo doesn’t
hurt either — and you’re not going
to get away with playing a CD on
AM”

KLUV’'s summer rating was
twice that of AMs KRQX and
KKDA combined. Surprisingly,
Shomby says male-skewed KZPS
isn’tout to gut KRQX in the same
way that KLUV razed KAAM. “It
could happen, but it’s not one of our
goals; I don’t want to forecast the

_demise of a radio station. I think

we're going to take more from the
FM dial.”

¥ oo

John Shomby

What advice does Shomby have
for those who tough it out on AM?
“My concentration would be more
*50s and early '60s oriented. I would
zero in on that era when rock was
very young: Elvis Presley, Buddy
Holly, etc. The Four Seasons would
be the upper part of the spectrum.
I'd target the 3549 and 35-54 audi-
ence with hopes of getting that
40-50 group that doesn’t like Big
Band. That is all that’s left.”

AM’s Number One

That first generation figures in
the success of KONO/San Antonio,
which led not only its CHR FM sis-
ter KITY but also every other
top-75 market mainstream Gold
outlet, AM or FM, through sum-
mer '86. (KONO went as high as a
5.6 last summer; KROD/EI Paso’s
6.3 in fall 85 seems to be the recent
large market record.) KONO’s
music extends to 1983. Its flavor,
however, stems from an unusually
heavy concentration and depth in
early titles (such as Bo Diddley’s
“Say Man” or the Crests’ “The
Angels Listened In”)

GM Terry Rodda calls KONO his
“personal jukebox.” “I’'m fast ap-
proaching 42. By no coincidence,
our core audience is 3544. We own
that demo in this market, AM or
FM. I graduated high school in
1962, and the music of the
early/mid-’60s is probably the
most meaningful to me.

“San Antonio is Hispanic and
very traditional by nature, and that
plays to our strength. There are a
couple of ACs that will play some
oldies. The one thing we have (to
ourselves) is doo-wop. We don’t
overemphasize it, but we can take
advantage of it. Otherwise we’re in
the competition's arena and that’s
foolish; they’re FM and we’ll lose.”

Lust For Life

KONO'’s gameplan isn’t that un-
usual, but the zest Rodda and PD
John Dakins show for the facility
is. “We don’t treat the radio station
as a poor cousin to the FM."” says
Dakins. “It’s an actual entity unto
itself, and we believe in it.”” This
eagerness leads to a sort of super-

-Terry Rodda

John Dakins

salesmanship on-air, with frequent
references to serving “the finest
audience in South Texas.” There’s
also an odd sense of humor display-
ed in liners such as “KONO has
more Oldies than a nursing home”
and frequent cross-talk at shift
changes.

KONO’s legendary CHR war
with KTSA extended into the ’80s.
KTSA lasted longer but has since
endured a series of format
changes, and Rodda feels the flux
helped KONO. “When KTSA start-
ed changing formats, KONO, by
continuing to be ‘your one and Old-
ies station’ and maintaining a sta-
ble DJ lineup, had its most noticea-
ble gains.”

KONO has several built-in ad-
vantages. One is a 53% Hispanic
market. (KONO’s audience is 62%
Spanish.) Another is cume from
earlier incarnations. But Dakins
emphasizes, “When I was with
Doubleday, there were times when

!
|
‘ . w 1
} Music Monitor

‘ TEMPTATIONS/Since | Lost My
Baby
] LEE ANDREWS & HEARTS/Long &
Lonely Nights
HALL & OATES/Kiss On My List
| STEVIE WONDER/A Place In The |
Sun !
| CHUBBY CHECKER/Let's Twist |
Again
LENNY WELCH/You Don't Know ’
Me
DEL SHANNON/Little Town Flirt |
ZOMBIES/Time Of The Season ‘

BELLS/Stay Awhile

LLOYD PRICE/Personality

OTIS REDDING/Mr. Pitiful

BARRY MANN:Who Put The Bomp

Richard Kaufman

we took over a station and built a
new cume successfully from
scratch. We identified the audience
we wanted, then made the product
fit it. If San Antonio weren't so
heavily Hispanic, KONO would
sound different. We'd still appeal to
whatever audience we were target-
ing.”

KZEP'’s move to Classic Rock in
November ended KONO'’s Gold
monopoly. But Rodda says he’s
spent more time worrying about
potential AM competition. “I don’t
look at them as a serious threat to
our AM audience. First, people
would have to cross bands. Second,
they’re not a Hispanic-appeal radio
station at all.”

Even with an FM in town, Rodda
and Dakins are aiming for the 6-7
share range. “Until someone
proves why I can’t make it, we're
going to shoot for it.” Rodda says.
“We can’t control the size of the
AM pie. We can try to control our
share of it. And we’ve got a very
healthy chunk of AM listening.”

Back In Time

Richard Kaufman weuld like to
go even further than Shomby or
KONO in super-serving the first
generation. Kaufman, a former
station owner whose current pro-
ject is the Oldies A La Cart library
service, is a severe critic of the
way most stations are executing
the Gold format today. With PAMS
founder Bill Meeks, he’s working to
develop a Dallas-based satellite
Gold network. targeted at struggl-
ing AMs, that recreates the sound
of '60s radio.

While it’s common for Gold sta-
tions (especially those with some
Top 40 history) to use some ’60s
jingles, only WLNG/Sag Harbor,
NY and KOFY/San Francisco
have made recent attempts to
mock-up pre-Drake Top-40. (Be-
cause post-Drake radio was so
heavily codified, programmers
who grew up afterwards rarely un-
derstand its formula, or that ear-
ly Top 40 even had a formula.)}

Most Gold PDs. however, avoid
“retro” presentation elements and
make a point of not living in the

past. That, says Kaufman, is ex-
actly what’s wrong. “There are a
lot of things that were being done in
’60s radio — the things that made
AM great — that just aren’t being
done now.”

Sucking & Pumping

The target date for Kaufman's
dream network is mid-'87. Here
are some of the areas where his
philosophy differs from the format
as it's now practiced:

* Audio Processing: “You can’t
play records that were recorded in
the '50s and '60s with '80s technolo-
gy. It sounds too clean. People re-
member those records with pro-
cessing, with reverb, with audible
sucking-and-pumping to add bass.
To hear these records sound-great
again would make a major differ-
ence.”

* Jocks: “There has to be a 50/50
interplay between music and DJs
again. Dan Ingram, Barney Pip,
Jack Armstrong, and others got
me very excited about wanting to
work in radio. If I were 18 years old
today and I heard what I'm hear-
ing on the radio. I would go sell
shoes. It doesn’t have to be blue
material like Howard Stern; it’s
better that it isn’t. The key is mak-
ing DJs think again.”

* Musie: “If you want to kill your
radio station, play the same 500-
1000 records over and over. Then
you'll say, ‘Gee, Oldies didn't
work.” Sure they didn’t. You made
the listener sick of them.

‘‘Between 1955-72, 2700-2800 rec-
ords went Top 20, not counting pre-
rock artists such as Georgia Gibbs.
There’s a lot of great music out
there, but you have to play it. Peo-
ple are picking only a few dishes at
a smorgashoard when every gour-
met treat in the world is
available.”

Kaufman believes in occasional
use of novelties, the songs that no
Gold station plays now. Does that
extend to “Dominique” and “Bal-
lad of the Green Berets?”” “Cer-
tainly — those were #1 songs.
‘Dominique’ was #3 for the year,
and ‘Green Berets’ was #1 for the
year — somebody bought them.
You don’t have to play them often,
but if you play everything, you
don’t have to play anything often.”

Stand Or Fall

Despite KONOQ’s '50s slant, Dak-
ins quickly points out that he
doesn’t champion narrowcasting.
Serving the first generation has
worked for some stations and not
others; it is, however, a gameplan,
something which many AMs don’t
have yet. Through 87, we'll search
out as many plans for upgrading
the AM half of this format as possi-
ble.

|



America’s Favorite Love Songs

of the 50’s, 60’s and 70’s

At last, a live weekly
Jive bour program fully

researched and specifi-

cally targeted for Format 41° and
Light/Adult-Contemporary stations.
“Romancin’ The Oldies,” with all the
excitement of a special, yet carefully
designed to enbance your station’s
programming flow.

Make Sundays a top rated daypart with
“Romancin’ The Oldies,” live via satellite
Jrom Hollywood. For a market exclusive,
call now....

1-800-962-4653

F AL ST P P
The Quality Satellite Network
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"ADAM WHITE

RADIO CAREERS TO RECORDS

RECORDS

Putting The Shoe On The Other Foot

Radio to records, programming to promotion: is the
segue comfortable. or more complicated than it appears?
With the increasing professionalism required today in both
industries, can people make the switch from one to the oth-

er effectively?
Since so much depends on each
person's talents, goals, and atti-

dotes from five who have moved
from radio to records. Three of
them did so last year for the first
time; the other two have changed
back and forth a couple of times
over the past ten years.
Cut The Clique

Why switch? For very different
reasons, personal as well as profes-
sional. James ‘“Jazzy” Jordam,
Director/National Prometion for
Tommy Boy, said he made the

you may have set for yourself,” he
explained. “I wanted to do some-
thing else to make sure I reach
those goals, and I thought that na-
tional promotion would be reward-

Jordan joined Tommy Boy last
September after more than six
years programming WNHC/New
Haven and three years with
WYBC, also in New Haven. The se-
cret of success in promotion is easi-
ly identified, he said, but not so eas-
ily accomplished. ““You have to be
such a politician to be effective, no
matter at what level you're work-

you want because people would
still have to come to you. Now the
shoe’s on the other foot.”

Jordan added, “What works for
me is that I can talk radio to peo-
ple, especially those at smaller sta-

\" lames Jordan

e

tions who may not get to talk to Lee
Michaels at WGCI/Chicago or
James Alexander at WJLB/Detroit
or Tony Gray at WRKS/New York.
I know those people from my years
in programming, and have shared
ideas with them. I'm just trying to
give back what I've acquired from

Inside Knowledge
Chrysalis’s Neil Lasher, Manag-
er/Regional Promotion for the la-
belo\nofWasmngwn DC, said his
made him well-
eqmppedtormemeordux‘lustry A
programmer at WIQB/Ann Arbor
and WIOT/Toledo in the *70s, he
said, “I was dealing with a lot of
great promotion men hand women
from Detroit, and watched how
they worked me. I found out who
was good and bad by how they took
care of business. When I got my job
in promotion, I knew what was
right and wrong.”
Lasher worked in promotion for
Polydor and EMI America, pro-
grammed WKLC/Charleston for

Neil Lasher

three years, then returned to rec-
ords, first for E/A and now for

he said. “There’s moretoaPD

job than just music: the ten disc

pckcystheyhavetodealwnh.me
. the

were working him hard on a rec-
ord, and Mike Bone and Dave Urso
asked me, ‘What was WAVA's reac-
tion this week?’ I replied, ‘Smo-
keyssodownbecauseouhebook
* They stopped me right
theneandsaxd ‘You’re not getting
paid to make friends, you're get-
ting paid to make hits.” And they
were right: I had compassion for
this PD, but I couldn’t stop what I
was doing because of it.”
Get That Programmer!
A&M National Director/Singles
Promotion Charley Lake has also
seen action on both sides of the in-
dustry, and cites a couple of factors
in favor of records. He likes the
pmlrpdweekly“raﬁngs"tﬁn:z

P P 1P

Charley Lake

the four-times-yearly radio

ratings. “I thrive on

gives you more opportunity to rub
shoulders with other entertainment
areas such as movies, video, and

we get this
get that guy?’ I felt as if we were
lking targets with bullseyes, and

tenure: “I was working WAVA/
Washington and Smokey Rivers
was the PD. We had been Abrams
PDs together, and had become
close friends. Well, Smokey had a
down book and was depressed. We

I was thrilled to discover it wasn't
like that at all.”

Unfortunately, there are other
misconceptions, in Lake’s view.
“Some radio people think we’re
just partying out here. They don't
see the long hours, and don’t see us
managers, and so on. But you can't

Angela Thomas

let these things upset you. Let’s
face it, there are certain obvious el
ements of ip involved
in promotion. If you're the sort of
person who's afraid to meet some-
body new, or has difficulty taking
‘no’ for an answer, or if you are
afraid you won't keep calm if you
have a record in the Top Ten and
the programmer you're talking to
still doesn't want to play it, you'd
whether this is a

Baby-Sitting Time

Six months into handling New
York local B/U promotion for
MCA, Angela Thomas thinks it is
the job for her. She joined the label
after three years’ experience at
WILD/Boston, first as parttime as-
sistant (while attending college) to
PD Elroy Smith and later as MD.
“Records can be a lot of work, al-
though people think it’s glamor-
ous,” Thomas said. “It’s really a
babysitting job half the time. But I
love learning about markets, see-
ing how a record explodes. I don’t
just get to know about one radio
station, I get to know about five.
It’s so stimulating.”

Radio is fun at first, for a few
years, said Thomas. “Then you
realize it's the same old thing,
maybe at a different station, but
the same. At a record company,

reers — you're taking it one step
further than listening to the record
and putting it on the air.”

By his own admission, Ralph
Carroll found his brief sojourn into
records more detail-oriented than
he expected. He joined Chrysalis
last March to handle regional pro-
motion in the Carolinas after over
three years as PD of WCGQ/Co-
lumbus, GA and five years at

WQLT/Muscle Shoals. The job, he
said, “was a little more than I had
envisioned: a lot of retail work, for
example’ But you have to keep in
constant contact with those people
because they’re the only vehicle
you have to sell the product.”

The Larger Picture

“Record people do perform a
service other than run up big phone
bills,” Carroll continued. “In fact,
they do a lot for radio stations that
doesn’t get used. These people
know a lot, especially about the na-
tional picture. They have to; you
can't just call somebody and say,
‘Hey, I'm John Doe and this is the
record we've got this week, you're
going to add it, thanks.’ It doesn’t
work that way.”

Carroll left Chrysalis in July for
the PD’s chair at KKFR/Phoenix
(and subsequently returned to
WCGQ) with nothing but praise for
the label and the experience. “It

Ralph Carroll

gave me a look at the larger pic-
ture. If I hadn’t done it, I'd always
be wishing I had.”

Questions about differences be-
tween radio and records in pay,
benefits, and conditions produced
different answers, since much de-
pends on the type of job, location,
and qualifications. *“‘Overall, peo-
ple in record companies probably
are better rewarded, and there’s
more stability,” said Charley
Lake. Does switching more than
once between the two industries, as
Lake and Neil Lasher have done,
dalmgecaxeernmremnn’Both

“There’s a point where, as much
fun as it may be to us who change,
it disturbs some people . . . and I

rightly so.” Added Lasher,

career for the rest of my life.”
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DAN O'DAY

AIR PERSONALITIES

Making It With “Making The Majors”

Recently I received a copy of a small (48 pages), ex-

pensive ($29.95), and very inf

book entitled “Mak-

ing The Majors,” by KEGL/Dallas’s David “Kidd” Krad-
dick. It contains quite a few valuable tips and techniques
for disc jockeys looking to move up to bigger markets.

“In essence,” said Kraddick,
*“Making The Majors’ is a guide-
book for air personalities in small
or medium markets who feel they
have the ability to perform in a big
market but don’t know how to get
into one.

“On the surface, it may seem
presumptuous that I have written a
book about how to get a job in a
major market. Although I do work
in a top-ten market, I certainly do
not consider myself an expert on
how to get there. But the book is not
me talking: it's based on inter-
views with dozens of PDs and ma-
)ormarket]ocks 1 felt that compil-

ing the experiences of those who've
mden'wouldnmkememadeas-
jer for those just starting out or still

Although the book does contain
some specific (and clever) “tricks”
of the job-hunting trade, Kraddick
stressed that it is intended to be

inly a motivator and idea gener-
ator for jocks. I think it succeeds on
those levels, and even with the high
p'lcelreeanmndltfor)ocksm

tee and can be ordered from Hit-
bound Publishing Company, 133
World Trade Center, Suite 226, Dal-
las, TX’IS\EB

. . . and I came up with one simple-
to-remember rule: Jorget every-
thing you have ever learned about
resumes.

“There is a lot to be said for ‘fit-
ting in.” Nooe of it was meant to ap-
ply to resumes. Pretend you are a
resume for a moment. You're a
handsome resume on white 20-
pound bond and black ink. You've
been neatly typed on an IBM type-
writer. Now, someone opens the
envelope you've been living in and
takes you out. You are unfolded
and placed right on top of a big
stack of papers the same size as

are.

““Oh, boy!’ you say. ‘I'm sure to
get noticed right here on top!” But
wait . . . somebody just put another
mmnghtontopofyw’Andan-
other. And another! Same size,
same white paper, same black ink.
What are the chances of you get-
ting attention now?

“‘Here are four tips from pro-

gram directors and my resident re-
sume expert:

“1) Have your resume profes-
sionally typeset and printed. The
$15 or $20 you invest will put you
miles ahead of the standard type-
written resume.

“2) Do not use white paper! Any-
thing is better than white. Blue is
better, but not much. Bright yel-
colors for shock effect.

“3) Design your resume to be
read sideways. In other words, use
the 11 inches across, and the 8% in-
quickly and allows you to use a
larger typestyle for a headline

look.

“4) Have your photograph print-
ed (or copied) directly on the re-
point of the resume specialists [

your telephone. And from now on,
every time you pick up the phone,
be prepared to talk to your next
boss. Here’s a classic case of

blown opportunity, presented by
San Francisco PD: ‘Aguy ina
dium California market sent
this gutsy letter about how
wanted to work at our station for

me-
me
he’

PARANOIAC PARABLE

His aircheck was pretty
good.solmlledhunto.gasome

say, Iblewhunof!andlumdmy

"Seemd.wtmaPDcalls,treat
his phone call as if you haven't
heard another human voice in
months. You should be bubbling
over with enthusiasm. Many air

think this is the time
to play it cool. A morning man in
Seattle elaborates: ‘I used to think
it would impress the PD if I sound-
ed apathetic, like I was considering
ten other job offers. And I never got
called back. Finally, a PD I was

“It’s absolutely vital that you let
the PD know that you're thrilled to
be talking to him. A program direc-

A Bedtime Story

Last winter at the Country Radio Seminar in Nash-
ville I told the following anecdote. A few people since then
have asked for a copy, so I listened to a tape of the session
and transcribed the story. Here it is.

But first, a word of warning: this
story has nothing to do with radio.
Program directors are i
advised not to try to find any mean-
ing in it.

Red-Tufted Rooster

That didn’t work either, so final-
ly the farmer did what all farmers
do in this situation: he brought in a

Once upon a time there was a
chicken farmer. This chicken
farmer wanted his farm to be
known as the very best in the entire
county. “How could I achieve
this?” he asked himself. The first
thing he tried was putting up a bill-
board. The billboard said, *“This Is
The Best Chicken Farm In The En-
tire County.” Some people saw the
billboard and weren't convinced.
Most people, however, didn't even
see the billboard because the farm-
er put it up in a cow pasture — and
when you're walking in a cow pas-
ture you don’t look at billboards.

So he decided to gather all his
chickens in the spare production
room and have a meeting. “Look,”
he said, “I want this to be the best
chicken farm it can be, so I want
you all to be the best chickens that
you possibly can be.” The chickens
said, “That’s a great idea! How do
we do that?”” The farmer replied,
“I don’t know. I'm just a farmer.
You're the chickens. Now go be the
best chickens you can be.”

consultant. The consultant looked
at the operation and looked at the
other farms in the area and said,
“What you need here is a rooster,
because there are no roosters in

The farmer said, “Well, a roos-
ter . . . that sounds like an interest-
ing idea, but roosters cost a lot of
money. I really can't afford a pro-
fessional rooster.” The consultant
replied, “What we’ll do is get a nov-
ice rooster.”

So they advertised in the farming
trades and set up an interview with
a talented, young, novice rooster
who wanted to work on the farm.
They said to him, “Tell us about
your dreams.” He replied, “Well, I
want to have a glorious red tuft
atop my head for when I stroll
around the barnyard with a hen on
each Wing, because that's what
roosters do. And I want to fill the
countryside with my clear clarion
call every morning. That’s my
dream.”

The consultant and the farmer
looked at each other and nodded.
and decided to give the rooster a

ﬁmthmghetnldhlmwas “Look
you've got to get rid of that red tuft.
It just doesn't fit with the color
scheme here.” And then the con-
sultant said, “You can't be stroll-
ing around with all these hens, be-
cause this is a ily farm we’re
running and that’s not the right im-
age.”

And finally he told the rooster,
“For God’s sake, you’ve got to stop
that cock—a-doodle-domg every

uu;! This is farm country. Every-
one gets up at the crack of dawn.”
And the consultant replied, “I
don't.” .

One Of The Chickens

So the rooster stopped perform-
ingal].those rooster-like behaviors,

tor in Houston said, “I've called
guys just to feel them out over the
phone. Sometimes I've been so
turned off by their lack of enthusi-
agmatlwme’ them off immedi-
ately.’

“One more important point:
even if you're talking to a PD in a
market you wouldn't stop to eat in
- don’t blow

.. let alone work in . .

tant, flushed with what he perceiv-
ed as his success, decided to con-
sult other farms across the state
and around the country. He even
consulted a couple of farms in New

1t's still a chicken farm. It's ot a
very good one. It certainly is not
known as the best one in the coun-
ty.

Every now and then a stranger
will say, “Gee, if you want the best
chicken farm in the county, why
don’t you try getting yourself a real
good rooster?”

And the farmer looks him in the
eye and says, “A rooster? Hell, we
tried that, and it don’t work!”
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Christmas
Wrap-Up

Just think, only 350 more days until Christmas — plen-
ty of time to return that ugly tie your Aunt Lilly gave you.
Unfortunately, there’s nothing :you can do about the wet
one she lays on you under the mistletoe every year.

However, in case you want to get
a jump on your scheduling calen-
dar, here’s a review of several win-
ning promotions sponsored by sta-
tions during the recent hoho-
holiday season.

* By far the most popular pro-
motion in 86 was the “Christmas
Wish,” which gives listeners a
chance to tell their fondest wish in
hopes that it might be granted.

B104/Baltimore wrapped up its
seventh such promotion this past
December. Thanks to cooperative,
local department stores, winners
were allowed to go on shopping
sprees to fulfill their wishes.

At Y100/Miami, the annual
Christmas Wish started two weeks
before December 24 and continued
through the new year. Christmas
Wish forms were stationed all over
town on 7-Up displays, and the sta-
tion received numerous heart-
breaking requests. Asst. PD Frank
Amadeo said, “We try to pick the
real needy people, the ones who
need it the most at Christmas.”

FM100/Memphis asked listeners
to mail in cards if they knew of
anyone who needed help, including
themselves. The station also asked
listeners to send in toys and food
for the needy. FM100 began grant-
ing wishes the day after Thanks-
giving.

- - =
]
|

WRAP-A-COP — wcCZ Y/Detroit
aided the Detroit Police Officers As-
sociation in its quest for protective
vests by staging a “Comedy Wrap
Party.” The show at the jocal
Comedy Castle was hosted by
morning man Dick Purtan, who was
Jjoined by headlining comedians
Dave Coulier and Roger and Roger.
WCZY GM Betty Pazdernik said the
“Wrap-A-Cop For Christmas" pro-
gram was designed to raise both
money and awareness. Copping a
Plea are (Ir) Purtan and DPOA’s
Bob Scuily.

* Just in time for the holidays at
KNMQ/Santa Fe-Albuquerque was
a spoof of the Bangles' “Walk Like
An Egyptian.” Called “Drive Like
A New Mexican,” the revised ren-

CHILDREN’S CHRISTMAS FUN FUND — K104/Erie held its annual Chil-
dren’s Christmas Fund at a local mall to raise money for toys, food, and
clothing on behalf of underprivileged children. Nearly $20,000 was col-
lected before Christmas thanks to artists who were playing in the area, in-
cluding Robbie Nevil and Air Supply. Several other artists, among them Bob
Seger, Howard Jones, Don Johnson, and Heart, contributed articles for a
r0ck 'n’ roll auction. Pictured (I-rf. are Air Supply’s road manager, K104’s

bodyguard.

|
|
; Blll Shannon, AS’s Graham Russell and Russell Hitchcock, and a band

ROCK 'N’ ROLL CAROLING — Despite below-30 temp
musicians teamed with WNCX for the
One, Richard & The Heartbreakers, A
Alden, Bernie Kimble, and just about all of the WNCX staffers at P
as “Do They Know It's Christmas, " "San

imerican Noise, the Motion,

ic sheets were distributed so listeners

bers of Beau Coup and Champion, onstage with ‘NCX morning personality Bernie Tapie (third from left); below are [

CONTEMPORARY HIT RADIO

eratures and falling snow, several of Cleveland's finest local
“Rock 'N' Roll Christmas Carol Sing-A-Long." Members of Beau Coup, Nation Of
Charmnpion, and the Exotic Birds Jjoined jocks Nancy
ublic Square. They performed such traditional carols
ta Claus Is Coming To Town"—and “Happy Xmas (War Is Over).” Plenty of Iyr-

could join in on their favorite NC-X-Mas songs. in the top photo are (I-r) mem-

several of the 300 carolers who braved the elements.

|

dition is the brainchild of PD/after-
noon personality Steve Stucker,
who was inspired by drivers “along
Interstate 25.” If Columbia grants
permission, a tape will be commer-
cially produced and proceeds don-
ated to Mothers Against Drunk
Driving. In the meantime, the
spoof is KNMQ’s number one re-
quest.

At KIIS/Los Angeles, new per-
sonality Sean *Hollywood” Hamil-
ton and recording artists the Jets
offered holiday cheer via live per-
formances in the children’s ward of
the Orthopaedic Hospital and the
Shriners Hospital for Crippled Chil-
dren. Hamilton, who organized the
event, said, “I wanted to make an
initial contribution to my new com-
munity, and this project was in
keeping with the season.”

* KHTR/St. Louis morning per-
sonality Chuck Buell sent the
“Sounds Of Home”” to St. Louis mil-
itary overseas personnel who were
unable to come home for the holi-
days. He taped his show witha spe-
cial dedication to each of five areas
around the world; calls were taken
from anyone who wanted to pass
on a greeting to someone stationed
in those locations. “It provided peo-
ple far away with the opportunity
to hear what’s going on at home as
if they were here for the holidays,”
Buell said. With cooperation from-
the commanding officers and chap-

lains, cassettes of the shows were
passed on to the service personnel.

¢ KMEL/San Francisco got sev-
eral top recording artists to donate
their performances for its “Toys
For Tots Christmas Party.” Head-
lining at the Showplace Galleria
was Cameo. The group was joined

by Nancy Martinez and San Fran-
cisco’s own Sylvester. Admission
was two dollars or a new toy contri-
bution at the door. Mexican hors
d’oeuvres were served, and celeb-
rity “bartenders” from the 49ers,
Giants, and local media were also
on hand.

|
|
|
|

FILLING THE NEEDS OF THE NEEDY — Q107/1 Washington joins forces
each year with WJLA-TV to solicit food and cash donations to benefit
needy families during the holiday season. Last year over 3000 families
were helped; this year audience generosity boosted the total to 500(),\
families. Shown (I-r) on the kickoff day are Q107’s Sandy Weaver and-
WULA-TV's Renee Poussaint.
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Dave Baker

Morning man Scott Summers leaves
WJMX/Florence for Q105/Tampa and
MD Bob Boswell moves to the morning
slot. PD Martin Green will take over
the afternoon drive and Dave Baker
moves from nights to middays . . . An-
dy Shane joins WQCM/Hagerstown
from WSPK/Poughkeepsie to do over-
nights At KMBQ/Seattle-Tacoma,
MD/Asst. PD Sandy Louie adds mid-
day airshift to her duties replacing Jay
Philpott Q107/Washington new
morning team is J.J. McKay and Chris-

Bob Boswell

tian Paul, last at WZOU/Boston
Mark Roman, former PD at WVFM/
Logan, UT, joins KHYT/Tuscon for
morning drive.

Bill Kelly leaves WJAD/Bainbridge's
afternoon personality/MD slot to go to
WTNT/Cincinnati KJ103/Oklaho-
ma City gets a new morning man as
Steve Christy joins from mornings at
Z102/Savannah Shauna Stevens,
WRBQ/Tampa's late night air personali-
ty, returns to morning drive as pro-
ducer for the Q-Zoo Morning Show

" CONTEMPORARY HIT RADIO

1.

Martin Green

there Dave Halden joins KFMW/
Waterloo for MD/7pm-midnight airshift
duties from KKET/Ft. Dodge . . . After-
noon driver and Production Director
Phil O’Bryan leaves KIXK/EI Dorado,
AR, joins WRVR/Memphis as ‘‘Big
Dan’ Murphy, former morning man at
crosstown KLBQ, takes over after-
noons At KWK/St. Louis, week-
ender Jim Atkinson becomes interim
MD replacing Kim Pool and Asst. PD
Lori Dickerson adds on Asst. MD
duties.

MILE-HIGH JOURNEY — During their “Raised On Radio" tour, Journey
stopped by KPKE/Denver. Shown (I-r} are Columbia's Kevin Knee, KPKE
MD Dee Ann Metzger, Journey’s Neal Shon and Steve Perry, and KPKE
air personalities Bill Lee and Charlie Hackett (kneeling).

ot

WE BE CHILLIN’ — Run D.M.C. stopped by Z100/New York for an on-air
chat with Scott Shannon on the “Morning Z0o." Pictured (I-r) are Shannon, |
Jam Master Jay (Jay Mizell), Run (Joseph Simmons), and D.M.C. (Darry!

McDaniels).
.. S =

—— -

ARE THOSE HALLOWEEN COSTUMES? — The stars of this Halloween
party dress up 365 days a year. Sigue Sigue Sputnik flew in from overseas
to join 99DTX/Detroit in a live broadcast of its Halloween festivities. The
partying group is (I-r) ‘DTX air personality Karen Dalessandro, Sputnik's
Chris Kavanagh and Martin Degville, and EM! rep Michael Stone.

RACY **RACE TRACK’’ BABE — As this year's official Grand Prix station,
Q105/Tampa sent three airstaffers to emcee the Miss 1986 GTE/St.
Petersburg Grand Prix beauty contest. Pictured (I-r) are Q105's Terrance
McKeever and Mason Dixon, beauty contest winner Deborah De Fran-
cisco, and Q105's Cleveland Wheeler.

ISN'T SUMMER OVER? — Yes, summer is over. But the spirit lives on for
WPST/Stevens Point PD Tom “TC" Cummingham. He volunteered for an-
nouncing duties at a product showcase and spent most of his time at the
hot tub display with two loyal listeners — who are also Barbizon models.
Pictured (I-r) are Jennifer Aicher, TC, and Leisha White.

THE BEST JUST GOT BETTER

Introducing Musicscan’s new
"Match Key Transition Test"...
to keep your music segues
flowing in perfect harmony.
You can even use it to automatically
select the perfect Chromatic Jingle
or Electronic Blender.

And, if you’re really into it,
you’ll soon be able to
download keyed musiclists
directly from our
Electronic Bulletin Board system.

V), . \/Z' Z,/s - ANM/%%

(205)987-7456

3000 RIVERCHASE GALLERIA - SUITE 1111 - BIRMINGHAM, AL aszaa

©1986 TAPSCAN, INC. -
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MUST CHANGE TO MAINTAIN

Classic Rock: At The Crossroads

“Told ya so,” say Classic Rock’s naysayers, as they
watch ratings decline at the format’s most celebrated ma-
Jjor market outlets — WCXR/Washington and KCFX/Kan-
sas City. Both slipped in the summer — 'CXR 5.3-3.8,
KCFX 5.94.3 — and recent Arbitrends indicate that their
mainstream AOR competitors, DC101 and KYYS, will
score dramatic victories in the fall sweep.

What’s the problem? First, all
parties agree, the music is losing
its luster. KCFX PD Denton Marr,
who arrived in September, says,
““The bloom is off the rose. The mu-
sic burned out. Hearing ‘Incense &
Peppermints’ a few times is fun,
but not as a regular diet.”

Compounding the problem on the
musical front, competing main-
stream AORs have reacted by
beefing up their own oldies, mak-
ing Classic Rock’s selling proposi-
tion less than unique. As a result,
CR stations are freshening up their
libraries and adding limited cur-
rents.

Marr has adjusted his music to
tilt more AOR, he says. “You've
got to distinguish between ‘Classic
Rock’ and ‘oldies.” Just because
something is old or was played a lot
doesn’t necessarily mean it’s ap-
propriate. Paul Revere & The
Raiders are ‘cool’; the Cowsills
aren’t.”

To that end, he’s expanded his li-
brary by 400 titles, adding strong
album tracks like the Byrds’
“Chestnut Mare” and Procol Har-
um’s “Simple Sister.” He’s also
weeded out some 200 songs he felt
were too pop, like Grass Roots’
“‘Sooner Or Later” and Jaggerz'
“Rapper.”

Produced promos from a caver-
nous mock-“Fox Musical Vault”
emphasize the station’s ever-ex-
panding library depth, with copy-
lines such as ‘“‘one of the largest
music libraries in the free world”
and “we’re knocking down a wall
to make room for some of your new
favorites.”

WCXR PD Doug Gondek is try-
ing to freshen up by rotating titles
in and out of his library and adjust-
ing his clocks. For additional
depth, he’s added titles by artists
initially considered marginal, in-
cluding Poco, Pure Prairie
League, Bonnie Raitt, and Little
Feat.

Currents Included

After playing virtually no cur-
rents since signing on, both stations
introduced currents by “Mt. Rush-
mare’" artists like Steve Winwood,
John Fogerty, and the Kinks in
September. They play about one an
hour.

Los Angeles’s new Classic Rock-
~.er, KLSX, has been playing cur-
-rents from the start. Gondek says

Doug Gondek

that if 'CXR could do it all over
again, it would do likewise in order
to avoid any audience apprehen-
sion when the currents enter the

mix. He’s not concerned, though,
that there will be significant
backlash from the currents.
“We've only added another dimen-
sion to a good radio station; we
haven’t taken anything away."

At KLSX, currents are presented
in the context of a “Yesterday &
Today” feature; e.g., the Kinks’
“Lost And Found™ and *‘You Real-
ly Got Me.”” In DC and Kansas
they’re free-standing, which Gon-
dek and Marr feel draws less atten-
tion to them.

“It’s more palatable to just in-
troduce them and let them roll. It
flows better,”” says Gondek. He re-
inforces the currents with liners
such as “Washington’s Classic
Rock And The Best Of The New,”
which is also the message of the
station’s TV spot.

Beyond Music

After starting with very dry, low-
key presentations, the stations are
adopting a more full-service pos-
ture. “We have to build loyalty as
an entertainment medium, not just
as a music delivery service,” says
Marr. “We need to identify the hot

buttons for our psychographic and
doit with wit, charm, and a lot of
fun.”

WCXR, in particular, was very
music-intensive for the first six
months in order to reinforce its
music image. “That’s not enough
to sustain a station after the initial

Denton Marr

novelty of the format wears off,”
says Gondek. “You have to offer
something more compelling in be-
tween the records after the audi-

ence knows what the music is all
about. We can’t become a boutique
format and let other stations in the
market out-sizzle us.”

For instance, he now feels that
“We should have been in place with
a major morning personality from
day one.” Both DC and Kansas Ci-
ty have upped their morning show
profile. KCFX has brought in
Drake Hall (ex-KBER/Salt Lake
City, KTXQ/Dallas), while 'CXR
has slotted Paul Harris (ex-
WHCN/Hartford, WYNY/New
York, WIOQ/Philadelphia). Neith-
er are flamboyant or outrageous,
but both are considered to be more
topical and energetic than their
predecessors. -

Features

The stations have begun to add
more special programming, both
musical and non-musical. KCFX
has “The Daily Dan,” a Steely Dan
song every morning at 11. “The
Blues Corner” features a couple of
blues songs every afternoon at five,
and there’s a two-hour blues show

Continued on Page 46

CLASSIC KING SPEAKS

Jacobs says stations with
eroding numbers are faced with a
choice: “You've got to decide
whether you want to be a boutique
station or a major force in the
market. If you want to remain a
boutique, then there's no sense in
spending tons of dollars for per-
sonalities and promotions. You
can be profitable as a specialty
shop with mid-level shares and
good demos, in the same way that
many oldies stations are.
| ‘But if you want to remain a ma-
jor factor, you've got to play like a
major player. You don't go to the
$2 table if you want to win big.
| Playing big means commitment
| to

* Personality: It's important,
says Jacobs, to have “jocks who
as opposed to

\now the MUse:

Fred Jacobs

card-readers. You're dealing with
an audience base that really un-
derstands the music. If you don't
have personalities who can reflect

Jacobs: Get Thy Full House In Order

Though some people may be surprised by the ratings
falloff of some of his clients, Classic Rock architect Fred
Jacobs isn’'t. “When a station starts off with a big bang,
there’s a euphoric rush and a feeling that it can generate
those kinds of ratings forever. But if you don't have good
things happening between the records, there's no way
you're going to maintain those shares.”

the audience’s enthusiasm, after a
while the station becomes just a lot
of interesting songs strung
together. It's as boring as any
other radio station.” He predicts
that having people on the air who
mean something to the audience is
one of the ways competing AORs
with heritage are going to withstand
the Classic Rock phenomenon.

* Promotions: “There isnt a
station on the planet that can rise
to a competitive level and then
stay there without doing any-
thing,” says Jacobs. “Treat these
stations like any other in terms of
community involvement and street
promotions. Just as in a political
campaign, it's all how many babies
you kiss and hands you shake."

Musically speaking, what about
playing new artists in addition to
currents by the Mt. Rushmores
such as Henley and Winwood?
“We're thinking about that, but I'm
not sure there are as many as we
liké to think there are. Everybody
mentions Bruce Hornsby first.
Fine give me nine more."”

Jacobs, who also consults main-
stream AORs such as KQRS/Min-
neapolis, WNOR-FM/Norfolk, and
WRXL/Richmond, feels there was
a hole for Classic Rock long be-
fore the format even existed. He
claims AOR has been vulnerable
for four or five years. "The au-
dience didn’t just wake up and
figure it out last year. The au-
dience was awake; we were
sleeping. In our search for the next
trend, AOR did some things that
were fine for the younger end of
the audience but really turned off
the older peopte. A lot of the roots
material fell by the wayside. Ironi-
cally, we started playing alf this
younger-based music at a time
when agencies were starting to
demand the 25-54 demographic.” |

= t

Rock radio shoutd find out why it
lost its older listeners, Jacobs ad-
vises. “We spend so much \Img in
focus groups talking to our own
listeners. Ht's often much more in-
structive to find former listeners
and find out how we lost them and
how we can get them back.

e
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- “Oooh. I really love this new “..1It’s so rough and sexy and " “Say, how about a nice quiet
~ GENERALPUBLICrecord..”  gooood..” ~ romantic evening, just the..”

“Oooh! I really love those “But do you love me?” “Uh, COME AGAIN?”

ME AGAIN

the single by

General PUBLIC

From the I.R.S. album, “HAND TO MOUTH” s

LRS.
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Classic Rock: At The Crossroads

Continued from Page 44

on Sunday nights. *CXR also has a
blues show, and an allrequest show
on Saturday nights finds atypical
artists such as Journey and the
Scorpions getting played.

Both stations are also branching
out beyond music. “We’re trying to
be more than just music-based. We
want to cover as many interests of
our older demographic audience as
possible,” explains Marr.

KCFX just hired a sports report-
er, and an entertainment reporter
reviews everything from concerts
and movies to the book store at an
art museum. “Stardate,” a two-
minute astronomy show produced
by the McDonald Observatory in
Austin, runs nightly at ten.

’CXR has a daily vox pop fea-
ture, “Dialogue.” that strings to-
gether listeners’ comments on cur-
rent issues such as traffic conges-
tion and Irangate. It's also just
started a two-hour talk show on
Sunday nights.

Contests

The format initially eschewed
any giveaways other than occa-
sional concert tickets as too gim-
micky. Gondek explains, ‘“For the
first six months, we did no contests
whatsoever. It was to our benefit.
We got a ot of attention by being
the antithesis of everyone else in
town.”

While KCFX has yet to do any
major contests, 'CXR moved into
giveaways with a Classic Car con-
test in the fail. It designed the event
to be as un-hypey as possible. The
station asked listeners to choose
which car they wanted to win, put-
ting their suggestions on the air.
“Even for somebody who doesn’t
contest, it was interesting to listen
to,” says Gondek. A modified
forced-listening gambit was used
to qualify contestants. The station
solicited postcards with the time of
day people are most likely to listen
and then read names during the
dayparts they'd specified. People
had an hour to call and qualify for a
key.

Attitude

The second phase of Classic
Rock adds up to a change in mind-
set, says Marr. “We are not a mu-
seum or the Encyclopedia Brittan-
ica of Rock 'n’ Roll. We don’t want
to be perceived as a nostalgia serv-
ice, because nostalgia has a short
shelf-life. If people only come to us
when they want a trip down Mem-
ory Lane, we ain’t gonna be around
very long.”

‘The goal is to be a hip, topical
station despite playing primarily
older music. “We're trying to give
the station a contemporary feel.
We're not talking about Wood-
stock; we're talking about L.A.
Law,” Marr says.

Coda

To some observers, the music
mix, rather than the presentation,
will still ultimately decide the fate
of the format. The $64,000 question
ts how far into current music can
these stations go? Focus group re-

~sponses such as, ‘1 like the Fox but
I feel I have to go somewhere else

to get new music” raise the more
specific question of whether they
can move beyond playing new .
product-by evergreen artists and
venture into new acts with strong
25+ appeal, such as Bruce Horns-
by and Robert Cray, without dilu-
ting their identity.

Proponents of including new acts
say that the term “‘classic” doesn’t
refer to chronology but quality, and
that most of the audience will ac-
cept new artists whose musical
values are consistent with the
classic artists. Opponents argue
that playing any new artists at all
would amount to reneging on the
very definition, position. and pro-
mise of the format.

One thing is certain — if Classic
Rock is to start playing new artists,
the longer it waits, the more diffi-
cult that introduction will be and
the less impact it will have. Re-
search has shown this to be case
with currents even by the old-line
acts. That’s why KLSX has had
currents on the air from the outset.

Every day the format plays only
gold along with some currents by
established acts, it more firmly im-
ages itself in peoples’ minds as all-
oldies-all-the-time. That’s a double-
edged sword. As satisfied listeners
become increasingly comfortable
with a steady diet of familiar acts,
those partisans may resent the in-
trusion of new artists even more
when they do come. At the same
time, the longer a station avoids
new acts entirely only increases
the station’s perception as one-di-
mensional by listeners who prefer
a mix of old and new. Then, if new
acts are finally introduced, it may
be too little too late to turn around
the station’s image with that long-
gone listener.

In the future, perhaps stations
will use the Classic Rock position
more as a handle and a means to
get a foot in the door rather than as
a rigid restriction on their music

mix. From the outset, they could
set a broader definition of what
Classic Rock means. Instead of
stations letting the term paint
themselves into an all-oldies cor-
ner, they could make the term
stand for high-quality music from
any era. whether from 1956 or 1987.
Playing selective new artists
wouldn’t compromise the main
drawing card — the exceptional li-
brary depth that creates instant
numbers. The station could use
new music and new acts with an
ear to avoiding those that have any
liability with 25+ listeners, and
thereby offer the best of both
worlds: variety from deep oldies
and excitement from new music.

|

Coming Next Week: A look at |

Talentmasters, a company that |
assists stations in finding out-

standing air talent. |

CBS's Steve Backer, L.A.P.D.'s Mike Gormley, and lan Copeland of
F

DAN-O GETS NEER THE BANGLES — The Bangles do the backstage
boogie after a live WNEW-FM broadcast from New York's “Catch A Ris-

band’s Susanna Hoffs and Michael Steele. In the middle are 'NEW-FM

i
|
ing Star.” In front (I-r) are Bangle Vicki Peterson, Paul Schaefer, and the ‘
i

Music Assistant Lorraine Caruso and late-nighter Dan Neer. In back it's

.B.1.

SEGUES

New AOR WMFX/Columbia, SC,
formerly Gold WWGO, is consulted by
Jeff Pollack, with GM Chuck Dun-
away (yes, that Chuck Dunaway) and
PD Al Brock. Reach 'em at (803)
772-4980 ... WOWE/Chattanooga
has switched to AC as WLMX.

At WHEB/Portsmouth, GSM Dick
Rozek is upped to GM, as 27-year
station vet Cliff Taylor exits the post

KGON/Portiand is no longer con-
suited by Harris Communications.

WZYC/Atlantic Beach, NC PD Paul
Franklin joins Transtar AC WZXI/
Charlotte for mornings . . . KSPN/As-
pen’'s new owners are bringing in Jim
Heath as OM. PD Frank Eriksen con-
tinues his airwork . . . WWTR/Ocean
City MD Skip Isley advances to PD.

KBCO/Denver overnighter Laurie
Cobb becomes MD at crosstown

ELP IN ELP-ASO — Emerson, Lake, and Powell chose El Paso for the
first date of their tour and as the site of a Rockline appearance from the
studios of KLAQ. Kneeling: Associate Producer Mark Felsot. Middle row
(I-r): weekender Stephan Palmer, MD “Magic” Mike Ramsey, Keith
Emerson, weekender Jim Ryan, PM driver Cinci Stevens, and Cozy Pow-
ell. Back row (I-r): Greg Lake, engineer Sax Man, OM Nat Lamp, and

morning guy “Weird Brother” Jerry.

_

TRANSYLVANIA TREK — Why run a Halloween picture in January? Because this one was taken at Dracula's Castle In
Transylvania, Romania, where, Fotomats are notoriously slow. The event was Transylvania Mania, a promotion packag-

ed by New York outfit MEGA (A

Group Of A

g ). 20 North American stations sent a total of
90 winners on a weeklong “Follow The Legend Of Count Dracula: Fact And Fiction" tour of Romania. Pictured at a
Halloween party held at a castle wheré the real life Count actually lived are various winners and Romanian officials
along with MEGA VP Count Whitten Peil (seated, center), KMET/Los Angeles Creative Services Director Count Rick
Scarry (standing, third from left) and KIL.OL/Houston Promotion Director Doug Harris {standing, fifth from lefi).

Classic Hits KHIH . . . Brian Jarrettis
upped to MD at WBGK/Milwaukee,
where Fred Brennan is new to nights

WYMG/Springfield names after-
nooner Keef Fuigham MD ]
KKFM/Colorado Springs midday
maven Mark Stevens adds music
chores WYBR/Rockford taps
Mike Ferris from WHNN/Flint as MD/
nights . .. WKWQ/Batesburgh MD
Art Boerke exits

Lauren Powell, ex-KAZY/Denver,
goes to KCFX/Kansas City middays

. Christy Adams is new to WKQZ/
Saginaw afternoons Randy
Childs exits KCAL-FM/Riverside eve-
nings . . . Scott Roberts jumps from
WCGQ/Columbus, GA to WXQR/
Jacksonville, NC overnights.

WIYY/Baltimore parttimer Susie
Roeser promoted to Researeh Direc-
tor . . . Congrats to KMET/Los Ange-
les midday gal Cynthia Fox on her
tenth anniversary at the Mighty '"MET,
where Greg Stevens joins as Pro-
gramming Assistant . ‘‘Luscious’
Lisa and Sue Tennant take up
residence on KJOT/Boise weekends.

KLPX relocates to 1920 West Cop-
per, Tucson, AZ 85745,
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BRAD MESSER

Holiday Canning Caveat

“We are definitely going to be making some changes
around here,” said the station boss a couple of weeks be-
fore Christmas. “But it’s going to be after the first of the

year, because there’s no way

I’'m going to put people on

the street right before Santa does his thing!”

More than a few bosses were
making lists and checking 'em
twice as folks partied through the
holiday period. Now that we’re de-
cently into 1987, they will be follow-
ing through on their lists. (“Let’s
see what we have in the bag for
you. Oh, golly, a terrible surprise

it’s an axe and some walking pa-
pers!”)

A caveat about those canning
sessions. Bagging an employee oc-
casionally boomerangs when it
turns out that the cause has not
been adequately documented. The

employer must be able to prove
that the employee had been clearly
informed of what he was doing
wrong. In most cases the employee
must have been given adequate op-
portunity, over a period of time, to
correct the wrong.

Termination for cause almost al-
ways involves what has come to be
known as a “paper trail,” a series
of notes or memos to the employee
which explain exactly how he's
failing to live up to specific job re-

quirements.

~ WON'T DO.

|
A paper trail is necessary in case '
the fired person claims to have '
been discriminated against on the
basis of age, sex, religion or race; [
it behooves the employer to be able |
to prove that the real reasons are
not any of those. If a government
agency intervenes to investigate
allegations of illegal discrimina- |
tion, the employer might not only |
have to spend a lot of time defend-
ing himself, but may actually have |
to hire back the fired person. [
No one likes to can people. But
once the decision has been made, it
can be unnecessarily risky to do it
without an accurate and adequate ‘
paper trail. If an employer isn’t
clear on the requirements, a chat
with the station’s attorney might

be a good idea. 1

—Ralph Guild, CRMC

Hughes Set Speed Record |

MONDAY, JANUARY 19 — 50th anniversary of Howard Hughes's coast-to-coast flight, which established a
transcontinental speed record of seven hours 28 minutes (1937).

The deal to release America's Iran hostages-was concluded in secret in 1981 and they were released the following day.
Volkswagen made its last bug in 1978. Neon was patented in 1915.

M.L. King Jr.'s birthday (January 15) observed. Robert E. Lee Day in most Southern states. Lee-Jackson Day in
Virginia. Confederate Heroes Day in Texas. National Clean.Off Your Desk Day.

Birtfidays: Desi Arnaz Jr. 34. Dolly Parton 41. Phil Everly 49. Jean Stapleton 64

Cold Wave Blasted East

TUESDAY, JANUARY 20 — Two years ago, as the Eastern half of the nation was hit by the worst cold wave in a |
century, Ronald Reagan was sworn in for his second term as President. icy winds hit Washington, DC with a below-zero
chill factor {1985)

Plans were announced in 1986 to build a 30-mile tunnel under the English Channel, with double rails connecting
England and France. America’s fran hostages were released in 1981. JFK was Inaugurated in 1961. 50th anniversary of
President Franklin Roosevelt's second inaugural address, in which he said, “| see one-third of a nation ill-housed, ill-
clad, il-nourished!” {1937)

Grandmothers Day observed in Bulgaria

Birthdays: Lorenzo Lamas 29 Joan Rivers 50. Edwin “‘Buzz” Aldrin 57. Slim Whitman 63. DeForrest Kelley 67
George Burns 91

Selling radio means more than
tripping the light fantastic.
Becoming a
Certified Radio
Marketing Consultant
means you're playing the Palace.
CRMC:s are radio’s top 1%.
They earn more,
clients respect them
and they advance faster.

. Test yourself.

Call Ken Costa at the
March For Life | Radio Advertising Bureau 1
FRIDAY, JANUARY 23 — Three years ago, about 50,000 anti-abortion demonstraters gathered in Washington, (2 1 2) 254-4800 for the fa cts. ‘

DC for a “March for Life” on the 11th anniversary of the Supreme Court decision legalizing abortion (1984).
America suspended payments from a $75 million economic aid fund to Nicaragua in 1981 because of support for Ei ‘
Salvador guerrillas by the Sandinista government. Browning, Montana set the world record for temperature change in a i
24-hour period in 1916, dropping from 44 degrees to 56 below zero, a change of 100 degrees. ‘
Birthdays: Princess Caroline of Monaco 30. Jerry Kramer 51. Jeanne Moreau 59.

Cold Wave Cui Outdoor Inauguration

WEDNESDAY, JANUARY 21 — Public inauguration ceremonies for the second term of 73-year-old Ronald

Reagan (the oldest man ever elected President) were cancelled in 1985 because of an Arctic cold wave. Reagan visited
briefly with about 10,000 disappointed young musicians after the Washington inauguration parade by thelr 57 bands was
cancelled.

Tenth anniversary of President Carter's pardon of Vietnam draft evaders {1877). The Concorde became the first

supersonic airliner used for passenger service in 1976. The Kiwanis Club was formed at Detroit in 1915

National Hugging Day. Nikolai Lenin died in 1924, observed as a national holiday in the Soviet Union

Birthdays: Billy *“White Shoes’’ Johnson 35. Mac Davis and Richie Havens 45. Placido Domingo 46. Jack Nicklaus

47. Benny Hill 62, Telly Savalas 63. Pau! Scofield 65 !

Red Sunday in Russia

THURSDAY, JANUARY 22 — About 15,000 workingmen, begging for better living conditions, marched on the
Winter Palace at St. Petersburg in 1901 to see the Czar of Russia. Cossacks and Imperial Army troops fired into the
crowd and killed several dozen people, then arrested about 5000 and shipped them off to Siberia. That incident, which
became known as Red Sunday, was one of the events that led to the Russian Revolution

Buddy Holly made his last recordings in 1959, a month betore he died in a plane crash. This is Saint Vincent's Day: |
traditionally, sunshine today means a good. grape Crop.

Birthdays: Linda Blair 28. Joseph Wambaugh 50. Bill Bixby 53. Piper Laurie 55. Sam Cooke would've been 52.
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WQ@L:S LARRY VMORFLOW SPEAKS OUT

Personality Radio
Revisited

More and more, Easy Listening programmers are in-
corporating personality-oriented announcers into their op-
erations. WQAL/Cleveland OM/ morning personality Lar-
ry Morrow talked with me about this recent format trend.

Morrow is a very familiar name
in Cleveland, having spent the last
20 of his 23 years in radio there. His
tenure began in 1966 when he serv-
ed as midday man for Top 40 giant
WIXY (now WBBG). In 1972 he
moved to mornings at then AC-for-
matted WWWE. He worked as
PD/morning host at News/Talk
WERE from 1982-85, and then
teamed up with WQAL’s new own-
er Walt Tiburski to build an ag-
gressive, personality-geared Easy
Listening station. Tiburski, inci-
dentally, was Morrow’s intern at
WIXY.

“Historically, this format was
not personality-oriented,” said
Morrow. “The human factor was
missing and, whether or not it had
to do with the overall ‘flow’ concept
of music without interruption, it
really needed to show through.
Presentation is based on content
and style, and style is what you say
and how you say it. That’s what
I've told the announcers here: “You
don’t have to talk much, just be ef-
fective in your communication.”™

Morrow sees a need for personal-
ities, especially in the morning.
‘When people get up in the morn-
ing, they’re looking for someone to
relate to. In this hightech, fast-
paced society, people want a per-
sonal companion to tell them
what’s going on in their town and
around the world. We're in their

|
!
|
|
CLASSIC WIN — WNCN/New York awarded Carole Adams (1) 104.3 sec-
onds in Tower Records' Classical Bargain Annex. WNCN's morning man

Larry Morrow

kitchens, their bedrooms, and their
cars. We have to communicate on
a one-to-one basis.”

Effective Communication

Of what should announcers in
Easy Listening be most conscious?
‘Talking to people on a one-to-one
basis is most important,” explain-
ed Morrow. “You don’t have to be
funny, but always keep your sense
of humor. Because we're working
toward a large demo spread here
at WQAL, we're never risque, nev-
er dirty, never negative. When I
came on in 1985, we sat down and
analyzed the market. There seem-
ed to be quite a bit of negativism in
the metro’s 26 stations. We moved

Bob Evans (l) was on hand to guard her stacks of records as she raced

happy to pose for a “double-winner” picture.

’ through the aisles, and stereo system winner Marcelo Mensache (c) was

— ===

| Ocepek.

L

ty, featuring cubes made from actual
will donate all sale proceeds to the Cleveland Mi

Tiburski, WQAL OM Larry Morrow, Cleveland Mus:

CARE FOR A GLACIAL CUBE? — WQAL/Cleveland and local merchant Heinen's sponsored an “Ice Cap Rocks” par-
/ Greenland glacier chunks. Heinen's is the exclusive carrier of these chunks, and
luseum of Naturai History. Toasting the holidays are (1) WQAL GM
Mark Biviano, Cleveland Museum’s Barbara Webster, Heinen. VP Jeffrey Heinen, WIN Communications President Walt
eum’s Harry Webster, and WIN Communications VP Anrﬁony

to the sunny side of the street; it
best complemented our musical
approach.”

Another way WQAL communi-
cates effectively is through promo-
tions. “A station’s overall personal-
ity is reflected by what it does for
its city, and at this time I consider
WQAL's promotional strength our
biggest competitive advantage.
Promotions are critical for achiev-
ing ratings success. They increase
visibility and improve your reputa-
tion more than anything else.”

Some of the annual events spon-
sored or cosponsored by WQAL in-
clude one of the largest indoor boat
shows; an international air show: a
citywide rib cook-off; and ““The
Sharing Tree,” a Christmas pro-
motion supplying needy children
with holiday gifts. Features include
the station-hosted “Dialogue
Series,”” presenting national and in-
ternational newsmakers at a local
theatre, and “Landmark Lunch,”
where each week a different office
is treated to lunch at a place of his-
torical interest. Daily listener
bounty is supplied through the
“Listening Post,” a mail-in contest
wherein listeners can win trips,
lunches, flowers, candy, concert
tickets, and several other prizes.

Overcoming Stereotypes

WQAL also improved its musical
picture, eliminating unwanted
songs and supplying edited ver-
sions of new songs instead. The sta-
tion has played Larry Carlton,
David Foster, Andreas Vollenwei-
der, and Phil Collins and copped
the worldwide exclusive premiere

\of Barbra Streisand’s “Broadway

Album.” Lionel Richie’s “Say You
Say Me” was another big record
for "QAL.

EASY 104

“This format at one time had an
overall music limitation, and we've
been able to overcome that with ed-
ited versions of rock 'm’ roll
music.” Morrow explained. “I've
disagreed with several PDs that
contemporary songs are unfarnili-

WKCN

News Radio 3-AM

|
|
J
|
|
|
l
|

WDXZ

Dixi¢

LET'S GET CELLULAR — WDXZ & WCKN/Charlotte's John Ray (1) and
United Telespectrum Regional Manager John Hornbeck proudly phone in
[ South Carolina’s first cellular traffic report.

ar to older listeners. The older .

listener today is hipper and more
aware than ever before.

“The old format was very com-
placent, and I think the reason was
that most stations didn’t have any
competition in the past. They were
the market’s only Easy Listening.
Now, even if you're the only one in
the market, the core demographic
has shifted. We’re competing for a
different audience. Under the um-
brella of WIN Communications,
we’re trying to overcome all those
things people say about Beautiful
Music. Our main aim is to be our
listeners’ closest companion.”

¥
i

105-FM

|




WIN COMMUNICATIONS
| And

A NNEVILL

v U BROADCASTING SYSTEM

WQAL/Cleveland
W XTZ/Indianapolis
KBEZ/Tulsa
KRVR/Quad Cities
WSWT/Peoria

These Easy Listening Innovators
And Market Leaders Are Rewriting
“The Book” On Easy Listening Radio

We Congratulate WQAL’s Larry Morrow
And All Of Our Very Talented Air
Personalities On Their Winning
Approach To Easy Listening Radio

The WIN Communications Group: WQAL/Cleveland,
WXTZ-FM, WIRE-AM/Indianapolis, KBEZ-FM/Tulsa,
WSWT-FM, WIRL-AM/Peoria, KRVR/Quad Cities
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Where We Go From Here

Most programmers agree that the AC format is going
through an adjustment period, specifically in regard to
music. The following comments from several program-
mers offer incisive comments on the current situation.

R&R: What could programmers
do to acquire a stronger profile
with record companies?

Bob Conrad, WTAE/Pittsburgh:
One way to approach it is by look-
ing at sales figures for albums and
CDs, and who is buying them. Also,
talk to retail outlets for a demo-
graphic clarification of who is ac-
tually coming in at point of pur-
chase. It's very important who is
making these purchases.

Dave Popovich, WLTF/Cleve-
land: AC is a very viable format, a

“CDs have brought more
AC listeners back into
the stores, and have
made them more
interested in music
because of the quality
they provide.”

—Dave Popovich

very mass-appeal format today,
particularly with the popularity of
compact discs. CDs have brought
more AC listeners back into the
stores, and have made them more
interested in music because of the
quality they provide. One of the
biggest reasons adults 30+ turned
away from record buying was due
to the quality of source material
available. CDs enable them to hear
their favorite music better than
they’ve ever heard it.
Full-Service

R&R: What about the Full-Ser-
vice expansion?

Mike Neff, WGY/Schenectady:
Number one, I have to commend
R&R for branching out in that
area. The AC page at times was not
giving information-based ACs like
my station the material to fit our
needs completely. Sometimes it
was the old game of, “Well, I don't
care who the artist is, but if it
sounds like AC it's fine.” Our re-
search shows that people are on the

SPECIAL EDITON

THE

23 RECORD GUIDE

‘A COMPLETE DISCOGRAPHY, A PERFECT REFERENCE ON AIR OR OFF

fence about that. If David Lee Roth
came out with a wonderful love
ballad, it might be hard for many
full-service stations to play it
because Roth basically appeals to
teens and younger adults.

R&R: To that end, what
motivates you to add any given
record, beyond automatics?

Neff: The first and foremost
question is, “Who is it?”” Most ACs
are not hitmakers. Musicaily, we
are more like mirrors of the com-
munity than innovators. I can sin-
cerely understand a record com-
pany’s frustration about who is go-
ing to break our format’'s music,
but you don’t sell hot dogs in a shoe
store.

R&R: How much time do you
spend on music each week?

Neff: About two hours. Ilook ata
record that comes in the mail as a
letter from a friend; I don’t want to
put it on a shelf and read it later, I
want to deal with it right away”

“Most ACs are not
hitmakers. Musically, we
are more like mirrors of
the community than
innovators.”

—Mike Neft

Rick Scott, KJR/Seattle: We
constantly work at evaluating
music on the radio station. It's a
daily process; we establish one day
a week to make our adds, but that
doesn’t mean we wouldn’t add a
record on another day.

Are Oldies Goodies?

R&R: What about oldies and
their value?

Scott: Oldies are like anything
else older demographics and peo-
ple in general like. People tend to
be very comfortable with repeats
most of the time. They like to get

UNCLE JOE'S

“Most records are
bought by 12-25
year-olds, but there are a
whole lot of people
listening to AC radio. The
record companies just
can't ignore that.”

—Paul Tyler

into their old, comfortable bath-
robe and slippers, and oldies are
very much the same thing. Oldies
make listeners very comfortable,
but that’s not to say people don’t
like new product once in a while
just as they like a new pair of
shoes.

Russ Morley, K101/San Francis-
co: Oldies on an AC station are
basically there for spice and flavor.
They enhance the full ambience of
the station, to create a feeling or
memory that gives a station a spe-
cial touch.

Johnny Burke, WTRX/Flint:
Obviously, those in their '30s are
oldies-oriented and love to hear old
songs. We feel the rush of being
back in school again, and I think
that’s an important image for an
AC station to have. However, I find
that strictly Oldies stations never
last too long because everybody —
including upper adult demos —
wants to have newer product also.
1t has to be a blend.

No Respect?

R&R: AC seems to have the
lion’s share of audience in most
markets, but doesn’t get equal
respect from the music industry.
Why?

Dave Ervin, WNIC/Detroit:
CHRs and AORs force more pro-
duct turnover in the record stores:
So a five share of AC, while worth
more in station revenue, is proba-
bly not as strong as a five share on
a CHR or AOR for selling records.

Paul Tyler, WSNI/Philadelphia:
Because record people don't feel
AC sells records. Obviously, most
records are bought by 12-25 year-
olds, but there are a whole lot of
people listening to AC radio. The
record companies just can’t ignore
that.

By Michael Kasabo

Rick Brady, KMJI/Denver: AC
is not going to be as important as
other formats in breaking new pro-
duct, but I do wish record people
would pay a little more attention to
us because they do realize sales
from us.

Ervin: For my money, they have
been giving us adequate respect —
as much respect as we need to get
the job done.

Bobby Rich, B100/San Diego: Do
we get enough respect? Absolutely
not — and that sucks. CHR is not
the only format listeners pay atten-
tion to or that sells records but for
some reason our industry has fo-
cused almost entirely on the impor-
tance of CHR radio.

“Do we get enough
respect? Absolutely not
— and that sucks. CHR
is not the only format
listeners pay attention to
or that sells records.”
—Bobby Rich

Morley: I don’t think AC gets
enough respect. Traditionally, AC
stations share listenership with
another CHR in the market. We of-
fer very strong reinforcement in
listening habits for the record com-
panies.

Popovich: Record companies
must become a little more sensi-
tive to the position of the AC radio
station. There are many forms of
AC today, and some of those sta-
tions can and do sell records.

Free Advice

R&R: What sage advice would
you give to the record industry and
fellow stations?

George Lemich, KSL/Salt Lake
City: The music industry should
continue to challenge itself, to con-
tinue to build and develop artists
who can serve multiple formats
and generate the greatest revenue
potential while also providing the
kind of music diversity stations
need. It’s too easy to fall victim to
the TV sitcom syndrome, where
one successful sitcom spawns five

————— rf

Michaei Kasabo, an indepen-
dent promotion veteran and former |
seven-year AC Editor at Radio & |
Records, is the Adult Contempor- |
ary Promotion Affiliate for the |
Music Group, a Los Angeles: |
based marketing company.

more in the same style. Keep the
imagination open, and do not be
constrained by thinking AC radio is
only made up of the artists who
developed it.

Beth Fast, WMYX/Milwaukee:
The format is splitting off in a lot of
different directions, and it is
necessary for stations to plot out
the course they want to follow.
Then they should stick to their
plans. It is also important that sta-
tions be musically on target, and
not do things because “that’s the
way we've always done it.”

Bob DeCarlo, W101/Tampa:
When it comes time to evaluate
your goals, you have to determine
whether that greying audience is
going to buy your product. I don't
remember the last time a record
company bought time on an AC
station. I hope the future includes
more interest in AC radio and its
artists.

Popovich: Realize that the aver-
age AC listener is not as quick as
you would like him to be. Although
the listenership is made up of peo-
ple who listen to music and listen to
a lot of radio, it is not the primary
focal point of their lives. They're
building families, trying to get
mortgages paid, and concerned
about other things.

Morley: There appear to be too
many accountants getting into the
broadcast arena. Radio is an art
form, and a recent trend is that
fewer artists and more bottom-line
individuals are calling the shots.
The people who sit at the top al-
most entirely base their decisions
on numbers and research, and I
believe some of the art is being
taken away because of this.

By JOE BENSON, Host of

THE SEVENTH DAY on KLOS

$14.95 plus $2.05 Handling

10 Day Money Back Guarantee
UNCLE JOE'S RECORD GUIDE

PO. Box 12464, Glendale, CA 91214
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Recurrents: More Important Than You Think

What are recurrents? In the format’s earlier days,
they were hit records that had already peaked. After a rest
period, the songs returned in a carefully planned rotation.

During the last few months, how-
ever, B/U programmers have been
shifting songs into the recurrent
category almost immediately, so
that record companies’ new priori-
ties can be accommodated in cur-
rent rotations.

Are record companies really
helped when PDs move songs to re-
current the minute they hit number
one? Actually, early recurrents
may be hurting sales by de-empha-
sizing hits just at the moment peo-
ple are ready to buy them. And
programmers lose by turning pro-
ven successes into discarded
weapons, making the records of-
fensive tools for programmers of
competing formats.

Ratings Boost

To examine the state of recur-
rents — specifically what they are
and how to use them — I contacted
two consultants: Landsman Media
President Dean Landsman and
WGCI/Chicago OM Lee Michaels,
now PD at KMEL/San Francisco.

Landsman defines a recurrent as
“a record (released in the past six
to 12 weeks) that’s no longer in the
heavy, medium, or light current
music rotations. They are also rec-
ords that still maintain very strong
listener value, still research ex-
tremely well, and have a very
strong place in the rotations.

““Any radio station in any format
playing contemporary music
should be utilizing the strengths of
recurrent pieces of music. There’s
an argument that says even Oldies
stations have a place for recur-
rents. I don’t fully subscribe to
that; recurrent takes on a different
meaning in the Oldies format.”

The Basics

Landsman believes that when
programmers play recurrents,
they’re trying to reach their core
audience. ‘“People listen to what
they know and like,” he explained.
“Familiarity means comfort in the
listening environment. People are
generally most familiar with re-
currents because they’ve either
gotten a great deal of exposure, or
they’ve maintained a high degree
of airplay that makes the listeners
comfortable.

“‘How you select your recurrents
is of the utmost importance. A rec-
ord’s general life cycle at the sta-
tions I work with is 12 to 16 weeks.
At this point we move records to
what we call the ‘Primary Recur-
rent’ category or our ‘Secondary
Recurrent’ category. If a song
doesn’t have the appeal we think it
should have, that’s a song we drop
and never make a recurrent.

“When you pick a recurrent,

you’re saying that audience reac-
tion to the song is very positive and,
strong. Your research also says
that its sound means a lot to your
listeners. And when something
means a lot to listeners, you can be
sure that it means a lot to a pro-
grammer.

“Cameo’s ‘Word Up' is a good
example. Even now we have a very

Dean Landsman

hard time putting that in our recur-
rent category. It’s so popular that
people don't realize the group has
released an additional single
since that song reached its peak.
When we mention Cameo in our
music testing, the respondent says,
‘Word Up.’ When we play a few dif-
ferent Cameo cuts for a respon-
dent, the highest tested song is still
‘Word Up.' It’s by far the most
popular Cameo song ever made.

“When we do telephone callout
research, it's rare that you get ‘Too
much play’ or ‘hate it.” We keep
this song in what we call the ‘Pow-
er Recurrent’ position at every sta-
tion I consult. We do this because
although it may not be the group’s
most current release, it is the most
popular record they have available
for us to use with the public.”

Current Music

Turning to the subject of current
musie, Landsman said, “I don’t
know about other programmers,
but I'm programming for audience
dynamics. Because there is this
glut of music out there, some pro-
grammers think they have to try
and air it all. I like markets where
programmers think like that, be-
cause we can beat them by being
conservative with our new music
and kill them with our hits — things
like recurrents.

“This is a problem based on
three different areas. One is the
proper professional training of
PDs. Two is the general under-
standing of audience dynamics and
whether or not a programmer is
doing his homework as it pertains

to research. And the third is record
company pressure.”

How can programmers combat
those factors? “First, programmer
training,” suggested Landsman.
“Unless you’ve come up through
the ranks, you probably don’t have
two very important ingredients:
gut feel for the correct music and
proper scientific education for the
implementation of research and
the use of that research’s results.
Good programming says you don’t
get rid of records because there’s
something else out there. Good pro-
gramming says that when it’s time
to move a record by your research |
and audience indications, then
you move it. A lot of people are
moving records much too fast.

“There’s a misconception in Ur-
ban radio that all the audience
wants is new music. I liken this to
the early days of AOR. ‘Stairway
To Heaven’ still belongs in airplay
on a good many AOR stations. How
do we know that? From years of
research. All you have to do is an-
swer the request line at most AOR
stations and people will still tell you
they want that song. I think it’s still
a valid song on some AOR stations.
And as I mentioned earlier, ‘Word
Up' is the same kind of song in the
Urban format.”

The Heat Is On

““The majority of the Urban audi-
ence is not vocal. You must do
some in-depth market research to
know what this group wants. We've
found they don’t want an overabun-
dance of new music. They want
what they feel the most comforta-
ble with. You can also find out who
you are sharing audience with —
it’s important for Urban program-
mers to realize that they are shar-
ing audience with some CHRs and
ACs. Gregory Abbott’s ‘Shake You
Down’ was in that category.”

“Record company pressure is a
very difficult problem,” continued
Landsman. “First the promotion
person is asking for an add, then to
be in the light rotation, then medi-
um, and finally heavy. When it gets
to heavy, the marketing people tell
promotion to get off the record and
start getting adds on something
new. They forget about the other
song they’ve been on you about.

“When stations remove hit pro-
duct because of this system, they
are treading in dangerous waters.
This is why music cycles through
this format so fast. When I hear a
promoter say ‘I don’t need a cer-
tain record anymore,’ 1 know my
station probably does need it.
We’re_not programming for what
record people need, but what our
listeners need and want.”

Recurrents As Protection

Lee Michaels defines a recurrent
as a “song that comes out of your

power rotation. Depending on your
market situation, you can identify
what songs should be in your recur-
rent category and how often they
should be heard. Also, a recurrent
is a song whose popularity con-
tinues long after its initial release.

“Recurrents should be looked at
as one of the more highly-regarded
music categories a radio station
has to offer to its public. These
songs are proven hits. In most
cases, they’re proven hits in more
than one musical format. Some-

Lee Michaels

times I call my recurrents a pro-
tection category. You can always
surround new music that isn’t a hit
yet with recurrents and not have to
worry about your audience leaving
you. An audience will listen to a
new tune if they hear a hit leading
them into it.

“Recurrents are a very valuable
category. It's natural for recur-
rents to ultimately become some of
your heavy-hitting oldies. How fa-
miliar you’d like your radio station.
to sound determines how you de-
cide when currents become recur-
rents and when recurrents become
oldies. Some programmers believe
that when you finish with a recur-
rent it should be taken off the air
and maybe not heard again for a
complete year. I don't agree, but
it's one method some program-
mers use in picking what tunes
become gold.

““There are even some program-
mers who think a recurrent should
be rested for maybe a month or
two.and then put back on the air in
anew gold rotation, where it can be
heard every other day or every two
or three days. It just depends on
your competitive situation as to
how these systems should be put
together.”

Thrown-Away Hit Music

Agreeing that some hit music is
being thrown away too quickly, Mi-
chaels said, “This has been a ma-
jor concern of mine for the past two
and a half years. Based on my ex-
perience in Chicago at WBMX and
now at WGCI, I've taken a slower
policy in terms of moving songs up
and down the playlist. This ap-

proach of keeping records on
longer has helped our ratings tre-
mendously.

“At times we’ve thought par-
ticular songs were burnouts with
our audience. But the truth was
that these songs were just becom-
ing familiar to the audience. To me
this means that if you're a pro-
grammer or a music director ad-
ding five to six songs a week and
these songs are off your list within
the next five to eight weeks, you're
probably moving a bit too fast for
your audience and market. Moving
records too fast is very dangerous
if you’re looking for good ratings.

“I'd be very worried that some-
one doing that might not be as in
touch with the area as they should
be. You must stay in touch with the
audience. If you're in a tight battle,
you need that good local audience
feedback that can help keep you on
track musically.”

Full-Court Press

Michaels also offered words of
wisdom to young programmers
about current music. “A number of
radio stations are victims of what I
call the record company full-court
press. The full-court press is when
record companies put on pressure
to get new product added. They’re
releasing so much product we just
can’t handle it all. Mind you, I'm
not saying they’re releasing bad
product; I think most of it is very
good. But how does a radio station
find room for all this music, while
expecting to please its listeners and
have top ratings for the sales
department to work with?

“Some of these companies are
forcing radio stations to add rec-
ords too soon. And some are telling
naive young programmers things
like, ‘I don’t need that song any-
more, it’s already number one. My
priority record this week is XXXX-
XX, and I need your report on that
record.’ That's causing number
one records to nosedive on the
charts while they’re still very pop-
ular in almost every market.

““The only way to stop this is for
programmers to know their jobs
and take back control of their radio
stations. I'm happy to say that
most of these people are at least
smart enough to keep playing par-
ticular songs. But as far as report-
ing the songs for research informa-
tion, they’re not doing it.

“Education and experience deal-
ing with the industry will help
make B/U radio more effective
and profitable,” Michaels conclud-
ed. ‘“Record promoters will
understand if told. It’s now up to us
to see to it that our programmers
get the proper management train-
ing they need but have never got-
ten in most cases. Their job impact
has a serious effect on their own
radio station’s local success and on
the national music industry.”
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JETER IN NEW ORLEANS — Genobia Jeter dropped by WYLD to pro-
mote her “Genobia” LP. With Jeter is WYLD's Quincy Jason.

MELBA MEETS VANESSA — Melba Moore and Vanessa Williams met
each other during a recent promotion at Buster's nightclub in Dailas. The
avent was sponsored by K104, where Williams was guesting for Tom Joy-
ner Seen (I-r): APD Terri Avery, Capitol's Gregg Taylor, Moore, K104's
Scott West, and Williams.

POWER PACKAGE — WUSL/Philadeiphia recently capped its bumper
sticker campaign — which found more than two million stickers in circula-
tion — by giving away two Dodge Daytonas. Standing (I-r) are WUSL PD
Tony Q, winner Donna Basford, WUSL's Mike Love, winner Jackie Sin-
gleton, and WUSL's Mary Renkiewicz. Seated are WUSL's Don “Juan"
Banks and Kingsley Smith.

LAINE LAUNCHES INSTITUTE — Cleo Laine was featured at the ribbon
cutting ceremony of Harlem's Institute for Social Research’s new offices on
125th St. Shown (I-r): WBLS's Gerry Bledsoe, Laine, Councilman Hitton
Clark and Institute Director Dr. Lenora Fulani.

0
.

NEW EDITION MAGIC — While in Houston, New Edition visited Jay Mi-
chaels of KMJQ (Majic 102). Shown (I-r) are New Edition’s Ralph Trev-

“. saint, Rickey Bell, Michaels, New Editon's Michael Blevins and Ronnie

- Devoe.

MOTOR CITY CONTROL — While in Detroit for a concert, Larry McArthur and Reg McArthur of the Controllers drop-
ped by WJLB. Shown (I-r) are Larry, Reg, WJLB MD Cecelia Whitmore, Controllers Ricky Lewis and Len Brown, and
WUJLB's Lynn Briggs.

A NIGHT ON THE TOWN — KDLZ/Dailas recemly hosted the Angela BDI/II and Ramsey Lewis shows. Pictured (I-r)
are KDLZ’s Garry Lewis, Bofill, KDLZ's Michelle Madison, and Lewis

FULL FORCE/FULL THROTTLE —
Both Full Force and their protege
Lisa-Lisa paid a visit to WDKX/Ro-
chester. Pictured are FF's Paul An-
thony (l) and WDKX's Renie Hale.

REAL LOVE — After their tour date in Baltimore, Ashford & Simpson visit-
ed WXYV-FM. Pictured are Ashford & Simpson flanking WXYV's Sandi
Mailory.

MEETING IN ATLANTA — While in Atlanta, Klymaxx's Bernadette Cooper greeted several Southern radio people, (I-r}

Lisa Tookes, WANM/Tallahassee's Gerald Tookes, an unidentified female, Bernadette, WANM PD Joe Bullard, and
WJIZ/Albany, GA MD Tony Wright.

JACKSON AT HOME — WYLD GM Jlm Hulcmnson s home was the site of a party Ior Jermame Jackson Iollowmg the
singer's New Orfeans appearance. Jermaine is flanked by WYLD's Cherie LeBlanc, Nicole Ferrier, and Cecily Vallot.

P
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LON HELTON

CHARLIE COOK

COUNTRY

Don’t Underestimate Format’s Potential

Country radio is as heal-
thy as it’s ever been. We're
stronger than in the early
’80s when we were riding
the coattails of those riding
the bulls in cities from Los
Angeles to Los Alamos. I
think 1987 is going to be a
great year for Country ra-
dio and country music. We
are an incredible crop of
programmers and artists.

I come to this from a unique
perspective. Not only does McVay
Media consult Country radio, we
also work with AC and other for-
mats. I host two nationally-syndi-
cated weekly radio shows where 1
chat with artists ranging from the
CMA Entertainer of the Year to
newcomers. I must learn what will
work with the audience, and I can
learn about the honesty that
radiates from country performers.

1 hesitate to name names for fear
of leaving someone out, but in the
last year I've interviewed and
learned to appreciate artists such

JOE PATRICK

Charlie Cook

as Randy Travis, T: Graham
Brown, Kathy Mattea, Pake Me-
Entire, Lyle Lovett, Dwight
Yoakam, . . . the list could go on
for a page. These are the newcom-
ers. Add to this list acts like the
Judds, Gary Morris, Ronnie Mil-
sap, Waylon, Exile, and so on, and
it’s obvious that we have a great
bench from which to draw a winn-
ing format.

The last thing I want to see is
Country radio falling back from the

Balance And Creativity
Will Make Difference

As we get into ’87, radio
stations will be taking a
closer than ever look at
their budgets. Most will cut
them, and the first thing to
go will be money spent on
promotions.

PDs will need to work closer with
their sales managers and get
more involved in the community to
keep their stations visible and top-
of-mind. Stations will need to get
into creative, sales-oriented pro-
motions because they won’t have
“x” amount of dollars allocated for
the basic “call in to win” contests.

Music

While I can’t see the music aim-
ing any more to the pop side, I
don’t see it leaning totally tradi-
tional, either. The traditional coun-
try songs that were successful in
1986 did so well because they were
refreshing to the sound of most
radio stations. The music on Coun-
try stations was getting too homo-
genized. The key for stations will

Joe Patrick

be to balance the mix to ensure a
variety of sound.

Programmers have to realize
that no matter what they call their
station, its audience will always
perceive it as Country. We can’t
get away from meaningful and un-
derstandable lyrics, because we
are dealing with a 30-35+ audience.

Tempo has become more of a
programming factor in recent

Continued on Page 56

progress being made by acts like
Steve Earle and Restless Heart.
This past week I read where my
friend and colleague Paul Ward of
Far West Communications said he
thought it would be necessary for
Country radio to ‘“‘discover the
need to return to true Country.” I
know Paul believes this, but I think
this is the wrong direction for
Country radio and country music
in general.

The New York Times article that
announced the death of country
music a couple of years back un-
derestimated the character of the
people in this business. That writer
underestimated the abilities of
Kenny, Reba, and Hank Jr. Let’s
not make that same mistake.

Just as exciting performers
make country music what it is to-
day, so do smart programmers
keep Country radio growing. Ask
Ray Massie at WYNK/Baton
Rouge if Country radio isn’t strong

STEVE WARREN

and growing. Ask Bob Moody at
KRMD/Shreveport if good radio
and imaginative promotions don’t
equal big ratings. Give Coyote
Calhoun a call at WAMZ/Loiusville
and see if he doesn’t tell you that

“1987 is going to be
great. We are an
incredible crop of
programmers and
artists.”

playing a good variety of country
music attracts a.loyal core.

The “tricks” for winning in 1987
are going to be the same as they
were in 1986. Research your mar-
ket in both music and attitudes;
play the music the market asks
for; run a consistent, intelligent

clock; design promotions that
speak to your demos needs; deliver
information packages that inform
and entertain; present announcers
who live in the listeners’ world.
And then you'll create the kind
of atmosphere that will help you
win. Look to new means of market-
ing, such as direct mail, telemar-
keting, and imaginative media use.

Don’t crawl into a shell thinking
that you need to exclude that seg-
ment of the audience which loves
all that country music has to offer.
Give me a list that includes George
Strait, Eddie Rabbitt, Ricky
Skaggs, and Alabama. Toss in
some of the good new music from
the O’Kanes, Keith Whitley, and
Southern Pacifie, and you'll have
helped keep the future of our for-
mat strong and growing.

Nashville-based Charlie Cook is
a VP with Cleveland-based consult-
ing firm McVay Media. Cook can
be reached at (615) 373-2518.

The Future Of Traditional
& Country Rock Formats

This will be the year a
good many stations commit
to a “traditional” Country
programming position.
Most of these stations will
be anemic AMs in search of
a magic potion. Almost all
who commit will be burned,
because traditional Country
will not work.

Traditional Country as a format
looks good as a theory on paper —
the same way full-service AC look-
ed good to dying AM CHRs some
years ago. When those old giants
moved to a more “adult** stance,
their odds were more favorable.
There were plenty of listeners who
grew up listening to contemporary
music and who remembered the
oldies which comprised the core of
the music library. Some of those
stations prospered by winning and
holding just a fraction of that deep
well.

It would seem on first glance that
Counti¥ could do the same thing.
However, tempted stations should
be made to realize that although
there’s undoubtedly a 50-year-old
guy out there who’s been listening
to Country since he was 21 and may

Steve Warren

love hearing Jim Reeves on the
radio again, there are not a lot of
other listeners like that out there.
No matter how big Reeves’s hits
were, the majority of today’s lis-
teners have never heard them.
Remember, the number of sta-
tions programming Country has
skyrocketed in recent years. Not so
very long ago, there were less than
200 stations programming the for-
mat — and the majority of those
were in the South and Southwest.
For most of its history, Country has
been a limited “minority” appeal
format. Only recently has Country

developed into a ‘“‘mainstream’

format in most of the nation.
Although the definition of tradi-
tional Country varies, it is most
often described as a downtempo
mix which includes good doses of
artists such as Patsy Cline, Jim
Reeves, Dottie West, Connie Smith
Loretta Lynn, and Ray Price.
Great artists all. But listen to their
songs, folks. They sound old! Play
a New Traditionalist like Dwight
Continued on Page 56

ANNUAL
CONSULTANT’S

CORNER

Continuing what has be-
come an annual tradition,
this week’s column features
Country radio consultants’
forecasts for 1987. Utilizing
a national perspective gain-
ed by dealing with client
stations all over America,
Charlie Cook, Joe Patrick,
and Steve Warren offer
their thoughts on the year
ahead for Country radio.
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BRING
PARADISE
TO YOUR

COUNTRY

FIAWAID
[LIVIE Presents

“COUNTRY
PLUS"”

DEBUTS
JANUARY 25,
1987

The Perfect Show: The Best
in Country Music & Interviews
Weekly

The Perfect Place: Live from
the Heart of Waikiki

The Perfect Promotion:
Trips to Hawaii for You, Your
Station & Your Listeners

Don't Be Left Out in the Cold,
30 Stations Already on Board!

For Market Exclusivity Call

“ Independent Syndication Services In
Los Angeles (818) 889-1972 Or Tom
Dancer In Hawaii (808) 526-8077.

JOE PATRICK

Continued from Page 55

years, and will continue to grow in
importance. Many stations are us-
ing a medium tempo to get the
18-34 year-olds excited.

But I see the artists of the last
three years as a bigger factor, no
matter what the tempo is, because
they’re bringing a new imagery to
country music. They're adding
some youth to the sound.

I don’t forsee the oldies/current
mix changing much. You still have
to keep that familiarity element in
there. A mix of 50% oldies, 35%
currents, and 15% recurrents is
pretty much on target.

Based on the success of the new
artists in ’86, this may well be the
year larger-market stations start
taking chances on some of these
artists to get away from being so
conservative. The only way we can
grow is to expose and support
quality songs from the younger art-
ists out there.

Talent

Country morning shows are
more entertaining than ever, and
will continue to move in that direc-
tion.

I'm seeing more Country radio
stations going with fun in the morn-
ing. Not the “zoo" approach per se,
but a fun-sounding morning show
where the announcers are genuine,
have a good time, and relate to the
music.

My last point is one that will hold
true in other dayparts as well; I see
a lot of radio stations taking a
closer look at their on-air per-
sonalities. Gone, will be those an-
nouncers who have nice voices but
don’t enjoy or are not into the
music. They’re a tuneout.

COUNTRY

greater degree. More and more
stations want qualitative percep-
tual research. They want to know
how the audience perceives the
radio station. Use of music testing
will increase in an effort to find
those songs that don’t show up in
the top 100 but are the power golds.
Testing will also be used to find
more songs that will reach a

younger demographic. Different
songs will be tested to see if there
are more titles we can add to the
basic oldie base to meet the life-
style musical needs of a younger
audience.

Joe Patrick is the Manager of
Consulting Services for Drake-
Chenault and can be reached at
(800) 247-3303.

CLOSE-UPS

ALL FORE ONE — The Academy of Country Music’s 4th Annual Celebrity
Golf Toumament in Burbank teed up for the T.J. Martell Foundation for
cancer and leukemia research. Participants included (i-r): ACM Chairman Ron

Research Martin, Exec. Director Bill Boyd, host Glen Campbel, and ACM President
1987 will be a year when Country Gene Weed.
radio turns to research in an even
EVE N - best examples of the heart and soul
ST WARRE Tempos Fugit ond st sl e

Continued from Page 55

Yoakam or Randy Travis next to
them and it’s like being whipped
through a time warp.

So the “traditional” station’s
core music will be dealt a double
whammy. Not only does the music
sound old, it is also totally un-
familiar to the majority of listen-
ers. You can’t grow that way! The
traditional Country well is a
shallow puddle.

Sure, some of the old classics are
good to have in the core oldie mix.
But you can’t base your future on
them. The future belongs to the
Judds, Travis, Yoakam, and Hank
Jr., and the oldie mix must blend
with and complement the new mu-
sic. Anything else is d d to

Now for the good news. 1987 will
be the year more smart Country
operators reposition their format
with a more aggressive, contem-
porary, uptempo stance. They’ll
get quick, positive feedback from
their listeners and will commit
firmly to a new style of Country

“The future belongs to
the Judds, Travis,
Yoakam, and Hank Jr.,
and the oldie mix must
complement the new
music.”

failure.

. Traditional Country will gather
more converts in ‘87 because the
theory seems logical on the sur-
face, and some people don’t go any
deeper than that before making
their decisions. Some desperate
operators will close their eyes and
take the plunge, praying they’ll be
the ones to luck out. But with very
few exceptions, “‘traditional” will
burn quickly and suffer a painful
demise.

programming that has begun to
bubble in scattered markets during
the last 18 months.

It may ultimately be called
“Country Rock” — but the term
must be redefined. When you use
that term in radio circles now, it
brings to mind images of “outlaw”
and old Aliman Brothers records.
It won’t be that at all next year. In-
stead, it will refer to an overall tex-
ture and lifestyle adjustment. The

boogie tunes of Yoakam, Mel Mc-
Daniel, the Judds, and Hank Jr.

This new, winning strategy is ac-
tually more “Country” than the
soft Continuous Country mix that
predominates today. And, almost
unbelieveably, it produces au-
dience gains in 18-34 demos, which
has never happened before. Fur-
thermore, it simultaneously en-
hances the TSL and cume of the
35+ Country core.

Steve Warren is President of The
Programming Co-Op and can be
reached at (501) 521-1435.

NEXT WEEK:

The “Family Reunion” “concert
series is explained by its director
Sonny Neal. Learn the theories
behind making outside extravagan-
zas easy.
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NASHVILLE THIS WEEK

SHARON ALLEN

Label Heads Forecast

What’s in store for Country in 19877 That’s an easy
question to ask — not quite so easy to answer. As I looked
back over last year’s first column, however, I noticed
something interesting: the accuracy of the label heads’

predictions for 1986.

Capitol President Jim Foglesong
said, “You're going to see several
new acts really make significant
gains.” Meanwhile, WB/Nashville
Exec. VP Jim Ed Norman predict-
ed, “We have two or three well-
positioned young artists who will
receive concentrated time and ef-
fort in early 1986, and we believe
one or more of these acts will
achieve breakout success this com-
ing year.”

Realizing it wasn’t such an im-
possible question to answer after
all, I asked Nashville label
representatives to once again gaze
into their crystal balls and tell me
what the future holds.

Capitol/EMI America
Nashville President
Jim Foglesong

*1987 will be the beginning of the
fourth year since Capitol’s recom-
mitment to country music, and
we’ve been making progress. The
first-thing we had to do was in-
crease the staff and evaluate the
roster; then we started signing
some artists. Now we feel we have
aroster that is competitive and has
shown progress every year.

‘41987 is going to be a great year
for us — we’re really in gear now to
get a bigger piece of the pie. We've
broken some new acts that are not
only doing well on the charts but
have sold records.

“We just signed Barbara Man.
drell and are very excited. We've
also signed Don McLean, Suzy
Bogguss, Dana McVicker, and we
have one contract pending. It’s an
unknown group we're extremely
excited about. They don’t sound
like anybody else.

“Another exciting thing for us is
that we will finally be in the CD
business. The company’s two
plants have been built and are both
operational. So sometime in 87 we
should be caught up with the CDs.
As far as videos are concerned,
we're looking. We don’t just do
videos, but a real good video to go
along with a real good record will
definitely help. We try to get a feel
on the records first and make sure
we've got a record before we com-
mit to all that money.

“The overall climate in Nash-
ville is really good, because all the
labels have gotten lean and mean.
We’ve realized we have to get some
new sounds and sign some new
people. Everybody is very ag-
gressive. I think we're going to
have a big year.”
CBS/Nashville Sr. VP/GM

Rick Blackburn
“I believe ’87 is going to be a

Jim Foglesong
year for the younger-demographic
to become attracted to country
music. That doesn’t mean the new
artists we bring into the fold must
be under 25 years old and have
spiked hair. But I think the sound
that the producers and artists are
generating is fresh and exciting,
and that sound will attract a
younger demographic.

“The consumer is saying give
me pure, give me ethnic and al-
most the eclectic. But make it real
and I'll support you. Don’t give me
the polish, don’t try to cut a rock
record and call it pseudo country
and expect me to like it. Buyers are
much more into diversification of
sound than they were a few years
ago. They don’t necessarily
categorize music as much as we do
as an industry.

“Nashville has never been better
poised in its life for the new artist. I
looked at a chart the other day
and there were 41 new artists —
that’s very healthy. The sad thing
is there’s a displacement process.
The writing is on the wall and I
don’t have any answers for it. It's
nothing anybody can control, it’s
just part of a maturation process.
So it will get competitive from an
artist’s standpoint.

“We’re looking for balance on
the roster. We’ve just signed Ricky
Van Shelton. His first release is out
and doing very well. We signed
Asleep at the Wheel. Real authen-
tic is what they are. One of the big-
gest problems record ¢

that We also found Henry Lee

out of Mi lis. He
was doing very well without us; we
also had to convince him that he
needed a record deal.

“We’re just going to keep experi-
menting. That’s the fun of the
business. Trying different sounds,
different techniques, different pro-
ducer combinations. That’s where
we feel the strengths are.

“I think you're going to see a
semi-explosion on CDs. I say ‘semi’
because country music is a region-
alized product. We are not a mass
appeal product line and that’s just
the long and short of it. We’ve got
to grow within the constraints of
our pie segment — and country
music will do that.

“We're not getting out of videos,
but we’re getting much more selec-
tive. I'm not sold that videos sell

Rick Blackburn

country music, but t.hey do won-
ders to enhance an image at an
early stage. However, I don’t think
videos are right for everybody;
they aren’t a primary requisite for
hit music.

“‘Country music is fixing to have
agreat year. I think we got hung up
in ’84 and part of '85: we were con-
cerned about the crossover. We
tried to compete with that par-
ticular demographic. What we’re
finding now is that we’re crossing
over without trying to. The mass
buyers are punching their dials.
They hear sounds that they hadn’t
heard a couple of years ago and
that is attracting them.”

MCA/Nashville Sr. VP

Bruce Hinton

“In 1986 we saw new acts break
into the business with a shorter
time span involved. That’s really a

have is that they sign who is real
and bring them in, and the next
thing you know they try to make
them all look like Don Johnson.
We've got a hands-off policy to let
these people be who they are.

“We also signed Rattlesnake An-
nie, with a February release. She is
the eclectic. A survivor who’s
managed to make a good living in
spite of rejection from Music Row.
She’s an absolute sensation in
Europe. We had to sit her down and
talk her into being with a record
company. She was doing very well
without us, thank you. We have
signed Linda Thempson, who runs
with Bob Dylan and people like

change for country. 1987 should be
a more stable year for the whole
business. As some of the more es-
tablished acts go away, we ob-
viously need to replace them. As
we’ve seen in '86. it is doable.
“New acts can sell product
which, I think, sends a clear signal
to established acts. They’re going
to have to tend closely to their mu-
sic every time out. In the past, if
a counfry artist made a severe
mistake in music, it didn’t damage
him at all. There was a grace
period. But I think that grace
period has just about disappeared.
““If you look at our four key work
acts — Steve Earle, Lyle Lovett,

‘87

Patty Loveless, and Nanci Griffith
— you'll find their music is very
eclectic; they’re making very in-
dividual musical statements. What
they have in common is excellence.
The singer/songwriter aspect is
very heavy there, and that’s what
makes their statements so unique.
This isn’t to say that we want all
our artists to write all ten songs.
But if they are writers as well as
artists, they’re obviously going to
be doing a unique interpretation of
their own artistry.

“We’ve been very public about
our commitment to digital record-
ing. So when it comes to what we’re
going to do with the CD in '87: ab-
solutely everything possible. There
will be virtually no release at
MCA/Nashville that isn’t CD.

“We will do a few videos in '87.
We think they have their place, but
we’ve never felf it was a necessary
marketing tool and still don’t. We
go for unique situations and plan to
be selective. We have to see all the
way down the road to the payoff
rather than just doing a video be-
cause it was part of a marketing
kit.

“Artist development is really
where we’re focusing. We are now
in the throes of developing our
campaigns through the first half of
the year. For every album there’s
a specific marketing campaign,
and we try to bring something
unique to that project. We’re not
wasting dollars. The less money
there is trickling off to some kind of
meaningless situation means more
dollars left to do what we need to
do.”

Bruce Hinton
MTM Chairman/CEO
Alan Bernard & Sr. VP/
Producer Tommy West
“We will try to-break more acts

_next year,” said West, “in¢luding a

couple who haven’t broken big
time yet: Marty Haggard and the
Almost Brothers. They’'ve had
chart records that haven’t gone
far; idealistically, I'd like to break
them this year. That would give us
a balance of traditional, duo, con-
temporary, and trio. And then
maybe we’ll look for a really unu-
sual group by the middle of the

”We don’t have any desire to be
MCA, RCA, CBS, or anything like
that,” Bernard added. “We want to

stay small. But you have to grow a
little bit at a time. We will be more
selective. We've taken basically
unknown artists and made them
known. That was the original plan.
We've been offered a lot of major
acts, and I think the three of us —

Tommy, Howard Stark, and
myself — feel very strongly that if
we’re going to do it, we’re going to
do it this way. It’s more fun watch-
ing things grow.”

“We’re talking to some acts we
haven’t signed yet,” continued
West. “We’re negotiating with a
really good singer/songwriter who
has had hits before. We’ve got Mar-
ty Haggard, who's the son of a ma-

Jor star, and we’re speaking to

another son of a famous father. We
don’t know what’s going to happen
yet.

“One of my goals in ’87 is to
establish our publishing company
as a total competitive frontline
publisher. We are hoping to buy
catalogs. We’re going ahead on all
the fronts we said we would go on.
We’re going in the right direction
musically; I’'m sure of that just
from feedback to the acts on the
road and to the acts on the radio.
Now it’s a matter of how much
more we can do in a given amount
of time.

“If radio keeps opening up, we’re
going to have an incredible chance
to cut a lot of great songs that
aren’t recorded. There’s room for
an honest approach and I'll always
push the wall back a little. There
aren’t the same narrow viewpoints
in country. It’s the most eclectic
format right now, and it should be.
If we could keep going that way
everything would be fine.”

West continued, “What does it
take to be country? Why can’t you
do this or that on a record? I didn’t
come down here to make country
records, I came to make the best
records I can make. If we upgrade
the quality, somebody’s going to go
along the dial, hear Helly Dunn,
and like it. Then if he hears four or
five more he likes, he’ll keep it
there.”

Next Week: Mercury/Poly-
Gram’s Steve Popovich, RCA’s Joe
Galante, and WB’s Jim Ed Nor-
man offer their thoughts on the
year ahead.

Alan Bernard
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“Stop, Look, And Listen”

A week before Christmas I had the opportunity to ad-
dress the Sparrow Records sales and marketing staff at
their annual sales conference. During the Q&A that follow-

ed, I was asked a challenging question:

R&R so valuable?”

My mind flashed through the pa-
per's charts, research, news, edi-
torial, and other regular features
before the speaker had time to sit
down. My response, however, was
simple: “What makes R&R so val-
uable? The people who read it.”

Great information is worthless
unless it's read and put into prac-
tice. The professionals in the Con-
temporary Christian industry can
benefit from R&R only if they read
it.

I can hear the grumbles already:
“He's trying to get me to sub-
scribe.” Of course. My point, how-
ever, is intended for current as well
as future subscribers: read R&R.
Don't glance at only the Contemp-
orary Christian page; read the
front page, the AC page, the re-
search page, the ratings, the calen-
dar . .. read R&R every week.

“What makes

“ Contemporary

Christian radio must grow
in the areas of research,
promotion, music
rotation, formatics, and
other radio
fundamentals.”

Much To Learn

We in the Contemporary Chris-
tian industry have much to learn
from our secular counterparts.
They have made both a science
and an art of radio programming.
For one price of admission, we can
learn how the winners won and the
losers lost. All we have to do is
stop, look, and listen.

Contemporary Christian radio is
unique; its music and talk reflect
the values and teachings of Christ.

Brad Burkhart

In no way am I stating or implying
that Contemporary Christian radio
should lose this distinction. In fact,
in the highly fragmented and
fiercely competitive radio market-
place, this specific targeting is of
definite value.

However, we in Contemporary
Christian radio can — and must —
learn and grow in the areas of re-
search, promotion, music rotation,
formatics, and other radio funda-

mentals. R&R offers these and oth-
er valuable lessons on a weekly
basis, but it must be read and its
ideas must be put into action.
Finally, we need your involve-
ment as an R&R reader to make us
a more valuable resource to the
Contemporary Christian industry.
Initially, R&R has set a limit of 35
reporters in this format. They were
selected based on market size,
ratings, and format. But if you are
not a reporter, you and your station
need not be unrepresented. In fact,
we need your input to be success-
ful. For example, if your station
runs a promotion that is note-
worthy, please send us a press re-
lease on it. If you have a photo-
graph of a station event that is tru-
ly special, please send it to us. We

By Brad Burkhart

“We in the Contemporary
Christian industry have
much to learn from our
secular counterparts.”

need contributions from you and
your station.

Together, we will make R&R
even more valuable to you and the
Contemporary Christian industry.

In two weeks, this column will
examine the myths and realities of
the Contemporary Christian radio
audience.

National Christian Radio
Association Formed

The National Christian Radio Association (NCRA)
has been formed as an independent radio-oriented division
of the Gospel Music Association. The most significant and

Understanding
The R&R Chart

Many readers of the new Contemporary Christian
chart have never had the opportunity (or reason) to study
[ the R&R charts. This column will explain its mysteries.

L

By way of brief explanation, the
Top 20 is generated from airplay
rotation reports from the 35 Con-
temporary Christian R&R report-
ers. To the immediate right of each
song in the Top 20 is a breakout of
the total number of reports it
received, followed immediately by
the number of stations which add-
ed it that week. Further across the
line you will find how many heavy,
medium, and light reports the song
received for that chart.

“Breakers” are those records
that have achieved concurrent air-
play at 50% of the Contemporary
Christian reporting stations. While
most songs chart in the week they
become a Breaker or while in the
process of becoming one, records
do not have to reach Breaker
status in order to chart. Once a
charted song achieves airplay at
50% of the reporters, it is then
declared a Breaker.

Under the Top 20 and Breakers is
the section “New & Active.” If a
record shows the numbers 16/5,
that means 16 reporters are
playing it, of which five added it
this week. Records in this category
are ranked by total numbers of
reports. Ties in ranking are broken
by the nurhber of new adds.

“Most. Added” and “‘Hottest” list
those songs achieving the most
adds nationally and those songs re-
ported “hottest,” respectively,
compiled from our reporters. The
number in parentheses immediate-
ly following the songs in these cate-
gories indicates the total number of
Contemporary Christian reporters
adding the song for that chart or
noting that the song is among their
five hottest. It is possible for a song
to appear in either category
without showing in the New &
Active column.

~ TOP20 .
JANUARY 9, 1987 reoonsincas ey eaum wgne

© STEVE CAMPHe Covers Me (Sparrow) 30 28 2 0

©  WHITEHEARTFY Exgle Fly (Sparrow) 301 29 1 0

i ©  PHILIP BAILEY/Tne Otner ¢ (Mynt) 261 22 3 1
O MICHAEL W. SMITHAces (Reunion) 20 20 3 0

©  BILLY SPRAGUE Hear! Lie Mine (Reurion} 21 21 2 0

O DIOWSimpie Hrones (DaySoring) 242 18 6 0

T FARRELL & FARRELLFor Comparin (St Sog) ~ 26/0 12 13 1

©  PRISMesus Love Me (Reunion) 230 3 9 |

i © GAITHER VOCAL BANDALord Of bosts (WowABM) 202 15 & T
| ®  CYNTHIA CLAWSON/Bring 't To Jesus (DaySoring} 225 16 4 2
| BREAKER ® IMPERIALS Mings Of Love (WABM] 205 11 8 1
@ 2N0 CHAPTER OF ACTSFaves! Lord Jesus iLive Daky  79/2 8 8 2

BREAKER ® R08 FRAZIERAreak My Hear (Lgh) 196 8 9 2

| KIM BOYCE Darkeneg Hears (Myh) 1 15 0
BREAKER © MORRIS CHAPMAN/Smce God bs For Us (DaySorng) 1873 17 3 4

| O MICHAEL CARD/Tne Nazarene (Spariow) 62 12 2 2
17 PETRAThandu! Heart (Sar Song) 1917 6 12 1

| ©  EVIEAhen All Is Saig And Done (Word/ASM) 14/1 no2z2 1
BREAKER ©  JON GIBSONGoo Loves A Broken Heart (Feortine) 173 6 8 3

| 3 RICK RISOFathiui (Home Sweer Home) 1804 7 5 6

BREAKERS. |
IMPERIALS

Wings Of Love (Word/A&M)
59% of our reportars on It. Rotations: Heavy 11, Medium B, Light 1, Total Adds 5.
WZZD, KSBJ, WABS, WLFJ, WCAM. Number 11 on the chart.
ROB FRAZIER
Broak My Heart (Light)
58% of our reporters on It Rotations: Heavy 8, Madlum 9, Light 2, Total Adds 4, WZZD.
WCIE, WCFL. KKRE. Number 13 on the char
MORRIS CHIPMAN

Since Go'd Is For Us (DaySpring)
53% of our reporters on It. Rotations: Heavy 11, Medium 3, Light 4, Totsl Adds 3,
WCBW, WLIX. WJYP. Numbaer 15 on the chart.

- NEW & ACTIVE B

MICHAEL CARD "The Nazurans” (Sparow) 82
= ko . Ttas A 2. WHRI WXLN iases rnder WD WEZE
o o 1o
DALLAS HOLM “Aganet e Wing” (OsySprng) 153
wora v are 7 )t s  sckcing WEZD. W1 KSB), WCE, WRED, Wi

B v o
TWILA PARIS c-mv orr 01 Yuuv wir' uuv song) e

Fomons Hesty o 2 0. Tos AGat 2. WIVP. KER) rass clice WHUZ, WHR
Cus, W
VI “whan Al In Saig And Dune” (WordABM) 141
Rotarons Howey g 0, Totl AR 1, KCEO rasiops wchidw. WRFD. WhUZ WA,
Rumter 1560 crat
connres) 134
'as 4 nciaing WRFD KER XPDO

KPOG. KCMS.
TONY ELENBURG ~Jut The Firs Farewal’
Rotaions. Heevy 20, Macwam 6

e 82 Exra A0G 0. T

visible of NCRA’s responsi-
bilities will be overseeing
the highly successful Na-
tional Gospel Radio Semi-
nar. The yearly seminar,
held in Nashville each
April, brings together over
200 Contemporary Christ-
ian programmers and sta-
tion managers for work-
shops on the various as-
pects of formatting and
sales. In addition to semi-
nar responsibilities, NCRA
will provide numerous
group benefits and service
discounts to membership
stations.

NCRA Chairman Joe Battaglia
said, “The National Christian Ra-
dio Association was formed to pro-
vide services for Christian radio
that are not being provided by any
other group or entity, to cooperate
with existing groups such as Na-
tional Religious Broadcasters and
the Gospel Music Association to
serve their needs in whatever ca-
pacity the situations dictate, and to
enhance the overall visibility and
professionalism of Christian
radio.”

Currently, membership for
NCRA is being handled through the
Nashville offices of the Gospel Mu-
sic Association, at (615) 329-2611.
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BHE FYNNY GVSINESS
‘The Best In Bad Jokes” Esmﬂﬁ
One Liners, Bits, Books and Drop-Ins.

THE FUNNY BUSINESS
210 Hollywood St., Fitchburg, MA 01420-6134
(617)342-1074

CREATIVE BURN OUT??
Let Us Relight Your Fire

Write on station letterhead to:
CHEEP LAFFS 1111 W. £l Camino Real. Suite 109:212 Sunnyvale. CA 94087

Hundreds renewed again!
Free sample!
Write on station letternead to

Contemporary Comedy
5804-D Twineing
Dalias. TX 75227

Contemporary

Dave Dworkin’s

ARE YOU Z0OISH?

Get free details on four unique
comedy services. Write: Ghost-
writers, 2301 Unity Ave. N,
Dept. Z, Minneapolis, MN 55422
or call 612-522-6256 anytime.

RADIO’'S MOST RESPECTED
DJ GAG SHEET SINCE 1970
RICK DEES. KIIS-FM: “Tom, you really
are The Best. Really look forward to the
arrival of The Weenie, such a shot In the
arm far our Momning Team!”

FOR FREE SAMPLES WRITF

Electric Weenie. Inc.
P.0.Box 2715 !‘

Quincy. MA 02269

Disk Jockey Comedy

Over 1000 different comedy bits delivered to your

mouth, 25 pages per month, to make you a legend in
your own market. For FREEBEE, write: HYPE, INK,,

7805 Sunset Blv

EMPLOYMENT/INSTRUCTION

LOOKING FOR A JOB?
No one looking at you?
BROADCAST TALENT AGENCY can help you compile many of the

tools you need to get the radlo job you want. For FREE information,
send a self-addressed stsmped enve(ope to:

, #206, Los Angeles, CA 90046.

Broadcast Talent Agency

73-255 €1 Paseo, Suite 9
Palm Desert, CA 92260

JINGLES/ID'S

INGLES

“‘MORNING SHOW"™

COMPLETE PACKAGE IN 30 DAYS
Where do Scoft Shkannon (Z-100), Cieveland Wheeler
(Q Morning Zoo), the WMMS Buzzard Morning Zoo,
and John Landers (Hit Music USA) go for that original
sound?

For that fresh one-ot-a-kind

creative sound. phone or write

J.L. RITTER PRODUCTIONS
PG Box 6994, Stateline, NV 89449
(702) 588-4542

AFFORDABLE

ID's — Sweepers —
Promos — Music —
Write on your station

aubIo
letterhead fof demo tape to Ken Audio, Box
38328, Cincinnati, OH 45238 vt protected)

J.R. Nelson

producflions
presents

PowerSweepers"

$50/cut, minimum 2 cuts

The most daring programing sweepers ever
offered in syndication.

— Limited time only

CALL FOR DEMO (201) 866-2638

R A T T P e R T

PERSON

one to one

| THE JOURANAL OF CREATIVE BROADCASTING

Invites you to join the world’s
largest family of professional
radio personalities.

One to One offers you weekly self-help and
professional growth articles, promotions,
production tips, artists profiles, expert
advice plus a fresh supply of topical humor
every seven days

One-month trial subscription (four issues) $10
deductible from your first yearly subscription
Send to:

CreeYadio Services
P.O. Box 9787, Fresno, CA 93794
CreditCard Orders, Phone: (209) 226-0558

FEATURES

— G . (itr—

~. your free connection to Hollywood!! Recent 3:30 and :90 inter-
views with Kathleen Turner, Molly Ringwald, Rob Lowe, Roy Scheider,
Michael Douglas, Whoppi Goldberg and Tom Cruise. Friday, January
. Critical Condition interview with RICHARD PRYOR. Free
satellite delivery — no inventory to clear! Call LORI LERNER for

©| getails. (213) 454-0488.

IT’S HERE'
Now ... The newsletter that works
HAS A COUNTRY EDITION
DAILY FEATURES TO BOOST YOUR RATINGS
FREE!
The 1st issue is in the mail now FREE to
thousands of great country stations
or call (604) 887-4774 to be sure to get your FREE ISSUE
COUNTRY JOCK TALK
P.O. Box 532, Postal Station "A"
Vancouver, B.C. Canada V6C 2J6

PERSONALITY

“MOST USABLE SERVICE EVER,”
THE SHEET OF THE FUTURE

2 WEEK TRIAL ONLY $5 « OR MORE INFO:
INFO-BITS, BOX 112576, SAN DIEGO, CA 92111

Preparation unnecessary. A complete show per page.
Tips. Trivia. Insults. Birthdays. Calendar. Daily Celebra-
tion. Sports. Weird News. Low prices. Sample:

1395 Overlook Ave., N.W.,
Salem, OR 97304

ockiai

Productions Inc.

FROM CLASS)C ROCK, AC, CHR TO
NEWS/TALK. JOCKTALK IS THE
RADIO NEWSLETTER THAT WORKS
CALL (604)687-4774 @

FOR THIS MONTH'S 1SSUE (,Q

BOX 532, STN. *A’
VANCOUVER, BRITISH COLUMBIA, CANADA V6C 2N3

PROGRAMMING

OLDIES ON TAPE
A/C...CHR. .. COU

Call or write for information and a free list of titles.

“THE MusiC DIRECTORY
PROGRAMMING SERVICE
Box 103 ¢ IndianOrchard
Massachusetts 01151

413.783-4626

R
MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum: additional space
up to six inches available in increments of one-inch. Rates
for R&R Marketplace (per inch}:

Per insertion

1 Time $60.00
6 Insertions $55.00
13 insertions $50.00
26 Insertions $45.00

Will include logo or other line art on ads of two ifches or
more if camera-ready art provided. Deadline for Market-
place ads is Friday noon, one week prior to publication
date. Marketplace ads are non-commissionabie

Submit to:

Marketplace

RADIO & RECORDS 1930 Century Park West
Los Angeles. Calif. 90067 (213) 553-4330

P
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PROMOTIONAL BONANZA

House cleaning. Get TEN non-current but select recent issues
of original PROMOTION NEWSLETTER — 180 pages. Stories,
concepts, activities, pictures, formats that worked. Seven
i I Radio & T.V.
PROMOTION NEWSLETTER, Drawer 50108, Lighthouse Polnt,

years in pl -

Florida 33004. $18.00 - We Pay Postage.

| try included. Send $2 to:

Box 66455, Dept. #RA, Los Angeies. CA 90066
(213) 391-4085

| Increase Sales Results |

OLDIES BY THE THOUSANDS |

NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm
oldies from the past 40 years. Pop, Rock, R&B and coun-

The radio and record industries are
big markets to cover with a limited 5
sales force

SO why not put R& R Marketplace !

i to work for you?It's a sure way to |
generate quaiified sales leads. Just cail |

{21 3)553-4330 o more information

OPENINGS

OPPORTUNITIES

OPENINGS

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick . .. Easy ... and your only cost is a telephone call . .

205-822-9144. National
and all formats, An-

represents hundreds of pi bre

nouncers, news, sports, production. We can schedule a complete presentation within 24
hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

s for all size

Dept. R., P.O. Box 20551 * Birmingham, AL 35216 » (205) 822-9144

act NOW!

. NY seeks account executives. Excellent

SALES JOBS.

General Managers call Medialine daily
to list sales jobs. Medialine gives you a
dally report of Job listings N smal
medium ond large markets. You get six
weeks of MediaLine listings for only $30.
Leorn more: 312-855-6779. Medialine.
P.O. Box 10167, Columbia, MO
65205-4002 3

e
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IMMEDIATE OPENINGS
Air personalities, program directors, news spe-
cialists, play-by-play sportscasters, and taik-
show hosts. Our list of availabilities is tops
in the industry!
P.0. box 1476
I I I'3*"a palm harbor, fl 34273-1476
arketing  813-7g6-3603

|
growth opportunity. Contact: Joe Sullivan & Assoc.. 340 West

57th St.. New York, NY 10019; (212) 765-3360. EOE (1/2}
Suburban NY AC FM seeks capable weekend newsperson. In
terview required. T&R: Pete Haskell, WSUS. Box 102, Frankiin,
NJ07416. EOE (1/2)

AM/FM News Director serious about news. Four person depart
ment. NJ's fastest growing area. T&R with salary requirement
GM. WNNJ & WIXL, Box 40. Newton. NJ 07860. EQE (1/2)

WSBH.FM, Eastern Long Island AC has overnight opening.
Great place 10 start and grow with new station group. Females
encouraged. Bob Ballantine {516) 283-9500. EOE (1/9)

AOR format seeking on-air fulltime nights and parttime
weekenas. T&R: Rich Adams, WGLU-FM, 516 Main St
Johnstown, PA 16901. EOE (1/9)

OPENINGS

OPENINGS

NEW ENGLAND

sonality who enjoys entertaining adults
without using games or gimmicks. If
you're a warm, friendly and inteligent
communicator, we want to hear from
you. T&R to Radio & Records, 1930 Cen-
tury Park West, #581, Los Angeles, CA
B 90067. EOE

Morning Drive
AC in beautiful vacation area seeks per-
3
L]
3
»

SOUTHERN CHR

Work for a dominant CHR in one of
America’s fastest growing southern
cities. We train for the majors. Full
Time/All Shifts, No amateurs, Females
encouraged. T&R to Radio & Records,
1930 Century Park West, #584, Los
Angeles, CA 90067. EOE

EEEE XXX AR KRR KRR KK

great talent to NYC and Y107 might be the

next step for you. Personal, adult morning

personality/team needed yesterday. AOR
M background preferred. Rush T&R to John
M Ford, Y-107, 156 Broadway, Long
[} Branch, NJ 07740. EOE

Hot. nuke-injected talent needed immediately! C&R: Statewide

Chase Broadcasting needs morning
T&R: Roy Frank, WSTC. 117 Prospect St.
06901, EQE (1/9)

Stamford, CT

Albany market FM AC is seeking friendly, personable arf |

nouncers. Two years' experience. Growing company, great
benefits. T&R: J.C. Haze, WMVQ, Box 3. Amsterdam, NY
12110. EQE {1/9}

Automated CHR FM going live soon. All dayparts needed. T&R
Darrell Ray, WPRR, Box 1827, Aftoona, PA 16603. EOE (1/3)

WREF is accepting T&Rs for all positions for future reference. |

b “The cholice of p.

Overnight aperator 10 learn news from the ground up with art
award-winning department. T&R: WASR/WLKZ Box 90
Wolfeboro, NH 03894. EOE (1/2

2-95 Chambersburg-Hagerstown has rare future openings
Have fun, work for a great company. T&R: WIKZ, Box 479
Chambersburg, PA 17201, EOE (1/2

Experienced AOR personalities wanted for ali shitts ADI Market
43, Charleston/Huntington. Rush C&R: WKLC 100 Kanawha
Terrace, S1. Albans, WV 25177 EOE (1/2

Northeast Country Giant WPTR seeking morning taient. Must
be able to entertain and be humorous. T&R: PD Bill Cranney
Box 12279, Albany, NY 12212. EOE (1/2.

Lite 102 seeks parttime soft AC talents. T&R: Dave Iseman
WCIB, Box C, Falmouth, MA 02541. No calis please. EOE ( 1/2:

Looking for reactive news pro who knows what news is and
how to deliver it. Anchor/reporter at full-service station. T&R
Craig Robbins, WLAM, Box 929, Lewiston, ME 04240, EOE
1/2)

Central New York Combo needs a news/production person 1o
fill a tuiltime opening. Experience required. T&R: Kim Stevens,
WKXZ, 14 South Broad St., Norwich, NY 13815. EOE {1/2)

AE/Air Talent Combo needed by Lang Island AC. Must be ex:
perienced in both. T&R: Lee Manning PD, WRIV, Box 1089,
Riverhead, NY 11901 EOE (1/2)

Y, punctuality, and good attitude. T&R: Bob Balogh,
Box 1085, Ridgefield, CT 06877.

WFAS-FM Bright 104 seeks parttime announcers immediately
Experienced candidates only. T&R: Bill Sheridan, WFAS-FM,
Box 551, White Plains, NY 10602. No calis. EOE (1/9)

WBAZ-FM seeks account executives. Excellent growth oppor-
tunity. Contact Joe Sullivan & Assoc., 340 W, 57th St., NYC,
NY 10019; (212) 765-3330. EOE (1/3)

Jorsey shore’s leading radio station seeks AE. Generous salary,
commission and benefits package. T&R: Paula Rowland, 3601
Highway #66, Neptune, NJ 07754. EOE (1/9)

Classic Hits 101.7 WCNL seeks experienced, energetic team
player for momings. T&R: ART SHANNON 27 West St.,
Newport, NH 03773. €0E (1/9)

FM 102 w IF

Baltimore's top-rated FM seeks afternoon
news anchor. Minimum 3 years' experi-
ence. Tape, resume and writing.sample to
' Dave Humphrey, News Director, WLIF,
1570 Hart Rd., Baltimore, MD 21204, EOE

l BALTIMORE'S FAVORITE FM 102.

Mark Driscoll. Box 224258, Dallas, TX
75222 EOE {1/2

Seeking morning man and newsperson. T&R: PD, KLBJ, Box ‘

1209, Austin, TX 78767. EOE 1/2}

Information: WTMX/Tupelo has an immediate alrshift produc
tion opening for a female. Format. CHR. Rush T&R: J. Michael
Pruet, Box 954, 38802. FOE {1/2)

News anchor/reporter for Tennessee radlo station. Experience a
must! Send salary requirements with T&R: Dave Jeftries ND,
WNOX, 4400 Whittie Springs Rd, Knoxville. TN 37917. EOE
(1173}

| Moming position for qualified personality and good com

munlcator. T&R: WPAP, Box 2288, Panama City, FL
32402.E0E (1/2)

Award-winning news department near DC market seeks an
chor/reporter. T&R plus writing samples: Debbie Tyler, WINC,
Box 3300, Winchester, VA 22601. EOE (1/2)

| @104 has immediate opening for air talent/production. Also

possible other openings coming soon, T&R: Bill St. John, Box
570, Gasden, AL 35902. EOE {1/2)

AC PD opening. Small Southern market. Apply: Steven Warren
The Programming Co-Op, Rt. 1, Box 400E, Fayetteville, AK
72703. EOE (1/2) -

Country station seeks ND/anchor for future openings. T&R:
Joel Knight, WDAR-FM, Box 811, Darlington, SC 29532, EOE
1/9) -

NE Lovisiana’s auht leader. 100kw Country seeks ambitious,
creative morning personality. Selt-starter, team player. T&R.
Len Roberts, K104, Box 4808, Moneoe, LA 71211. EOE (1/9)

Top AC in Asheville has rare opening for middays and evenings.
Spots will go quickly. T&R: Chris James, Box 2956, Asheville,
NC 28802. (704) 253-4451. EOE (1/9)

Suburban AM stereo Country format seeks morning personall
1y. Good production, strong pipes. T&R: Steve Chauvin, Box
1829, Hammond, LA 70404. EQE (1/9)

WTMX has diate air pening for a femate,
CHR format. T&R: J. Michael Pruet, Box 954, Tupelo, MS
38802, EOE (1/9)F

PRODUCTION DIRECTOR/
WRITER

If you can write and produce great retail
copy, do voices and some on-air work we
have an immediate opening. Send tape &
resume to Ed Chandler/Program Director
or call (512) 826-5282.

P.0. Hox 171726 San Antonio, Texas |
| 78217. EOE [

—KI

96 FM |

|
READY TO GO TO WAR?
The legendary KIKK 96FM is looking for a
morning entertainer. This is a big job with
a compensation package to match. Send us a
tape, resume and your morning show phitoso- |
phy ASAP. Jim Robertson, Operations
Manager, 6306 Gulfton Drive, Houston,
Texas 77081. No calls please. We guarantee
confidentiality. EOE 1
|

MORNING PERSONALITY
Our CMA personality of the year
is off to bigger and better things.
CAN YOU REPLACE HIM? Mature, team
oriented air personality wanted to join an
established News, Sports, Weather and
Traffic morning group. Modern Country
music melds it all together into a show
the community has rated #1. We
need a community oriented personality
who can keep it *1. To start being our
host, send tapes and resumes to: Rom
Bailey or Buster Pollard (205)
§34-3521.

AM1230
The Leader
P.0. Box 547, Huntsville, Alaba-
ma 35804. EOE
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| OPPORTUNITIES

OPENINGS OPENINGS OPENINGS OPENINGS

- =
CAROLINA'S #1 HIT RADIO MIDWEST AM/FM THERE'S GOLD IN CALIFORNIA
Jay Andrews leaves for station ownership. Im- § Anchor reporter for AM/FM in midwest For an AM news anchor & afternoon
mediate opening for rare Programming/AM Drive §° capitol city. Conversational anchor style driver. Want a sala o can meth Hom
post at Carolina’s #1 Hitradio. Mature winners ap- a must. Tape, resume and writing to Mom about?? RusthYT&R to Westwood‘
ply__ No calls. Rush T&R plus programming ex- samples to Radio & Records, 1930 Cen- 279 S. Beverly Dr., Suite 1170, Bever:
perience 1o Q-98 Programming, Box 35297, tury Park West, #583, Los Angeles, CA Hills, CA 90212. EéE v
Fayetteville, NC 28303. EOE/MF 90067. EOE One of the midwest's premiere CHRs, with
a 20-plus share and unlimited potential, an-
r—:_:u'""cT — — ticipates openings in "key” dayparts. The
tools are here to make your next job “the
WAN'.\'I-E‘?V évls;:‘%?:"'!/g;RKET majors.” We are as successful as the people
WWCT-106 ... Peoria’s most fun station, we hire — we need you! Send tape and KBER/Salt Lake City seeking a creative genius
ATTENTION!! | want to talk to the best seeks new morming show! Creative? Topi- resume IMMEDIATELY to Chuck Knight, to head our production department. Send T&R
ASSISTANT NEWS DIRECTORS in the cal? Funny? Like appearances? Do you KRNQ, P.O. Box 1350, Des Moines, IA to Bill May, 19 East 200 South, Suite 106.5,
country. This is your opportunity to move create street talk? Send us your best stuff. 50305. No calis please. EOE Salt Lake City, UT 84111. No calls. EOE
up and run a great news department your T&R to Jeff Murphy, WWCT, 414 Hamil-
way. News directors may apply, but ohly ton Blvd., Peoria, IL 61602. EOE
7 you have the talent, the enthusiasm — w— —m @:Eé@
and the drive your assistant does. Tape & N =
resume to Radio & Records, 1930 RADIO - HELP WANTED - SALES

Century Park West, #575, Los Angeles, TELEPHONE TALK C-‘ljmrni-; H]ighly ]successful ?M"FM C:mbo,
A 90067. EOE medium market, has sales openings for seasoned pro-
3 © Msjor mafkestationsiwanitsypersonality) fessional. Established active list, guaranteed salary,

with provocative, humorous, imaginative | |
telephone; finesse.-Send tape and iresume company benefits. Send picture and resume to

to Radio & Records, 1930 Century Park || KGEO/KGFM, B akersfield, CA
West, #508, Los Angeles, CA 90067. 9:?302‘ EOE 1B 260, Bakersfield, (€
EOE Morning Adit talont wanted for Northern Caiorla AC. Grow -

. — i in growing area. No beginners. Steven Bise PD.

=
{707 446.0200.EGE (172 [ U =S 5SS XSS

plus commissions, car allowance, bonuses and other

KUIC
M‘m Northern California 100.000kw has money 10 spend for right a
talent/production wizard. T&R: Jim Nelly, KXGO. Box 1131
s Arcata. CA 95521 EOE (12 QS THE BESTSIIOW INDENVER
s Chief Engineer needed for Thousand Oaks radio station KMDY. SPORTS PERSONALITY

40-60 hours per month to start. Call {BO5) 497-8511. ask for

Jow! t Broncos, Nuggets, Rocky
PD Kevin Brooks. EOE (1/2) Wow! Denver! 2o TEL

WHYI-FM has immediate openings for General MORNING PERSONALITY Mountains! We need a sports performer. “An

|

Sales- Manager & Assistant Engineer; WJYO-FM K you'ie warm. humorous:& toplcal, send us your. Best, Covnry ;fal:mdg anpl;cul‘ions for ﬂ:lure lul!lehZ:a:v ?;’e:lg;a:au:vpaﬂns up-and-comer who can use tape and sound cre-
i i i roduction samples on ai n, , =

has immediate opening for General Manager. | background not required, but your abilty 10 be an entertainer . Use ‘ 2";5“6; ‘angs T 5’;“"04 EOE"“ o 950 Box atively. Can you write a clever :60 sports up-

Please send cover letter & resume to Dave Ross, { | o pnones & strong production a pius. A great opportunity for the | | ’ ' date and stilt sound authoritative? Can you ad-

Exec. VP of Metroplex Comm., 2741 N. 29th | Mo ISl Oy St T e et i Top rated Country station seeks the right seven-midnight per lib, interact with the jock and stand Denver on

son. T&R: Randy Hood, KFMS, 1555 E. Flamingo, Ste. 435,

it’s ear? Send tape and resume to Phil Boyce,
Las Vegas, NV 89119. No calls. EOE (1/9)

News Director, KIMN, 1095 S. Monaco Park-
way, Denver, CO 80224. EOE

Ave., #300, Holtywood, Florida 33020. EOE

Seeking full and parttime board pperatorsjproduction an-

nouncers for Transtar affiliate. Responsible and ~dependable

MIDWES ’ TRAFFIC IS HOT! ‘ only. T&R: Bill Nesbitt, KBON/KCKC, Box 2665, San Bernar- o«
|| Milwaukee's best news team seeks creative re- dino, CA 92406. EQE (1/9) —— | H —
| ag (
| /9| e

1 i = 0 |
[Pl anchor 1o spe:"head our traffic team | S. California radio station seeks local newsman with two years’

For full]um a«vlnes’nrh\:hw .Spwm Lwl a:hz\m iMa:;;Td Tiﬂp Sincere interest in presenting traffic infor- experience, or journalism. T&R: Mrs. Sharp, KCIN, Box 1428, ‘ |
x.k;; avi jorse Road, Columbus. O 29. EO! mation in an entertaining, exciting waya | | victonile, CA 92392. EOE (1/9) THE HOTTEST HITS
must. Must be solid in other news skills, you'll [ § X | 98.5 KLUC, the No. 1 jonin L
Ready for a chaienge? AM MO do it all here. Good salary, advancement possi- San Antonio AM/FM seeks production pro. Volce and use a . . the No. 1 station in Las Vegas
K ey 3 5 s : | blade. T&R: Scott Huskey, KKYX & KLLS, 8401’ Datapoint is looking for a hot CHR jock to do after-
illing to giv ble. T&R to Debbie Young, News Director, | #9800, San Antonio, TX 78229. EOE 11/9)

Vince Edwards. KICS

e stungs 901. EOE WOKY/WMIL Radio, P.O. Box 20920, noon drive. Must be hip and know your

Milwaukee, WI 53220. EOE Anchorage metro area seeks bright pm drive country personali music. Good production a must. This is a
KPAT accepting T&Rs for future Ul and parttime opening " ° ty. T&R: Gordon Mills, KNBZ, Box 87-1890, Wasilla, AK great opportunity for you to join the hottest
Scott Maguire, 2600 S. Spring, Sioux Falls, SD 67105. No | 99687. EOE (1/9) radio group in the country, Nationwide

e s Is. 1 i {1
i a2y As No calk. £OF (172 No. Califomia AC KUIC seeks morning adult talent, Growing Communications Inc. Rush tape, resume
Wisteailigs DISCDL o TANBEN Comuos st baTabieTto company. No beginners. Steven Bise: {707) 446-0200. EQE and reference to Jerry Dean, Program Di-
drect four-person news snop. Excellent carcer move. T&R FM 106 AM 920 K rector, KLUC Radio, P.O. Box 14803,
olvider ? N .

‘w‘/x;)c&wxﬂs 3250 Belvidere Rd, Waukegan, L 60085. EOE | erismimoning leopywsiistAnnommoskwhoiasesAlmindlor ‘ Las Vegas, NV 89114. KLUC is an Equal

ing late. Looking for fulltime copy o announcing position along Opportunity Employer of Nationwide Com-
| tront range of Coloraco. Mark: (303} 857-6398. EOE (1/9) | munications Inc. [ ¥ e J
co

We want the best small market sound! Need afternoon help Sin |
growing lishing/resort area. T&R: Keith Sampson. KDKD, PO |
Box 448, Clinlon. MO 64735, EOE (1/2

an entertainer. T&R: Bob Foster, KWAY, Box 307, Waverly, 1A

50677. (319) 362-3550. EOE (1/9)
Announcer wanted for future openings at leading Country sta- 98 5 a enGe
tion in Peoria. T&R: Steve Young, WXCL, 3641 Meadowbrook (4
Rd., Peonia, IL 61604. EOE {1/9)
Program Director nceded for Buffalo, | | creales ppor u"" ty

w':":"““ 5:”":8""5("?:‘;:”:"" V:a;' thiat e New York FM CHR station. Strong air, pro-
who can run an interesting talk show and be a great newsper- . »
son. T&R: WKRS, 3250 Belvidere Rd., Waukegan, IL 60085 duction and people skills plus, CHR program:

EOE (119) ming experience a must. If you think you quali-

Mid CHR T&Rs for fo il d i R (1sEbtaperreime and salaryjcequirements c LI E N T S E RV I C E
west CHR accapting T&Rs for future openings, all dayparts | s - .

ull and parttime. T&R: Nick Farella, WXLC, 3260 Betvedere | | 10 Jim Melizer, Vice President/GM,

Rd., Waukegan, IL 60085. EOE {1/9) WWKB/WKSE, 695 Delaware Ave, Buffa-

lo, NY 14209. EOE/MF

Top Urban C y for The Arbitron Ratings Company, a leader in broadcast research
future openings. T&R: OD, wzzr 1150 Morse Rd., Columbus. and audience measurement, has a challenging opportunity in
OH 43229. ECE (1/9) its San Francisco Radio Station Sales office
News Director for FSA 10.000 watt AM and CHR 100,000 FM This position requires a degree, research experience, and excel-
in Duluth, MN. T&R: Ken Buehler, WDSM & K210, Duluth. MN lent written/ oral communication skills. Person will handle tele-
56802. EOE (1/9) M 1 phone contact and written correspondence with our station
clients. Will also work on analytical projects and train clients
te opening: Experienced news/public service director,
AOR. T&R: Bobby Christian, KTCZ FM, Butler Sq.. 100 N. 6th in the use of our services.
St., Minneapolis, MN 55403.1596. EOE (1/9) I you are qualitied, please contact Marvin Korach at:
N THIS POSITION HAS NOT BEEN OPEN e e o= S
EASY LISTENING FM FOR FIVE YEARS! Established Milwaukee Suite 720
Morning Man needed for Easy Listening AC seeking dedicated professional for afternoon San Francisco, CA 94111

drive. Qur style is warm, friendly and local. Send

tape and resume to Beth Fast, WMYX, 11800 W. ARBITRON RATINGS

Grange Avenue, Hales Corner, Wl 53130. EOF
a Control Data Company
Affirmative Actipn Employer

FM. Warm Communicator who likes to
have fun! Good sense of humor and team
spirit required. T&R to Radio & Records,
1930 Century Park West, #582, Los
Angeles, CA 90067. EOE

/
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POSITIONS SOUGHT

New Yorker must move 1o Florida in two months. Prefer CHR
team looking 1o retain market top. Call {718) 263-9353.(1'2)

MD/Asst. PD/middays with over four years’ experience. Team
worker, desire 10 move up to do and learn more. Midwest
CLINT: (812) 882 6060. {1/2)

Available February 1t Ten years of top 25 radio. Ready to pump
up your spring ARB. RIC: {216) 835-2038. {1/2)

San Jose, San Francisco, Santa Cruz PDs..Marriage brought
14 vear major market AOR/AC/CHR PD/MD/Jock talent back!
Doing weekends, seeking more! JONA: 415} 961-7072. [1/2)

Dynamite Sports/Air Talent seeks gig on West Coast. Especially
great on PBP and overall musical knowledge. Contact FRANK
415) 2231534, (1/2)

Personality AM/PM driver, bits and voices, searches
mediumiarge market CHR/AC in East with personality. With
personaiity news gal/sidexick. JIMBO. (802) 254 8453.(172

To radio stations seeking experienced producer at entry level
pay. Gave my guts for two years at respected NY stations.
Have aliing promos. JOEY D: {201) 487-0668.(1/2)

Looking for experience. organization, hard worker, and strong
news skills? Call this newswoman at (312} 746-2580.(1/2)

Announcer with five years’ experience seeks MD position in
Western PA. Sports experlence also. SAL: (412}
793-9508.11/2)

Seeking new position. 10 years’ experience. Degree in jour
nalism. Currently PD. Great volce, love a challenge. Will
relocate. Call JEFF (502) 924 5494 {1/2

Major market jock wants first PD position. Research experience,
B.A., excellent references. Prefer AOR. CHR, or Classic Rock
Will relocate anywhere. DAVE: (602) 8405169, (1,2)

Assl. PD/MD looking for same or PD. People person,
workahoiic, promotion-oriented. Top 50 markets oniy. Wil pro-
ve self for littie money! SCOTT: (313) 661-2289. (1/2)

Top ten market newswoman looking for new opportunit
(713) 782-8919 (1/2)

Creative, hardworking. loyal, thrifty. brave. No, not a Boy
Scout. but a four-year pro looking for the right station to call
home. Wil relocate. MARK DUNCAN (704] 563.8921. (1/2)

GENERAL MANAGERS!
Program/QOperations Mgr. available now.
Stability, track record, references. WVIC
Lansing #1 every demo. WSSX Charleston
#1 every adult demo. WBCY Charlotte #1
CHR 18+, 18-34, 25-49 females. Dedicated
t0” maximum performance. (704) 552-
6700.

OPPORTUNITIES

POSITIONS SOUGHT

Experienced, dedicated. Looking 10 move up. Sesking news,
sports _position. College, high school PBP. MIKE: (818)
885-5306 or 885-6141. (1/9)

More Than News! Anchor/ND with eight years’ experience, can |
add personality and informatioon 10 your program. MARTY:
(813) 772-1959. EOE (1/9)

Ten-year pro sesking new challenge. Reno/Las Vegas/Denver
of-air, . CHR/AOR. RICK

(916} 583-8582. (1/9)

Availabie now. Sportscaster/PBP/AT seven years’ experlence.
Motivated, hardworking, and serious about work. DOUG: {704)
693-5189. (1/9)

Currently Western market Coast job.
Heavy AC, oldies, & Country experience. DAVE: (201)
238-8822. (1/9)

Major market jock with BA desires first PD position. Know
research, promotions, music, and has worked with the best
DAVE: (602) 840-5169. (1/9} 1l

AR R R R T Y

ROCKY IN THE MORNING
Looking for a great AOR or CHR morning
show opening Took Top 45 station
from 7th to 2nd in adults in one book,
then to #1in the next book. GREAT
REFERENCES!!

AN ORIGINAL!

Rocky Allen
. 513-372-4814

]
*
w
»
*
*
L]
-
»
L
*
-
»
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POSITIONS SOUGHT

Experienced black programmer seeks Urban/CHRIAC/AOR |
position. Number one ratings with females in all demos. Let's
talkl CHUCK: (801} 972-5319 {1/9)

Eight years’ radio experience, seeking home. Good pipes, deep |
voice. Mellow to upbeat. Small 1o medium matket. No |
screamers. GREGG: (215} 322-2736 (1/9) o

I've got the Sunday morning Jazz program for your AC/ADR or
hybrid station. Seeking AT/MD/PD position. BILL: (216)
3316115 (1/9)

|
| (DANCIN’) DANNY WRIGHT
| I'mready to do mornings, and am looking for
i the best jobin the USA! Award winning . . .
| KCBQ, KNBQ, KBEQ, Q-107, WGCL . .. due |
J to contract, available March 1, '87. Unique |
talent + dynamic winner=ratings! |
[

216-656-3114.

Experienced hardworking radio newsman seeking step up.
Unbelievable credentials. Lotsa moxie and great pipes. LARRY:
1312) 662-2092. (1/9)

10 years’ experience, morning man currently working Fresno
suburb. AOR/CHR/OLDIES others considered. STEVE: (209)

683-8410. {1/9)

My New Year's resolution is to make someone’s sports depart-
ment a winner. Is your resolution 1o have a winner? Let's talk.
BILL: (216) 255-8143. (1/9}

A machine took over my station| Three years’ small market ex-
perience. Creative, entertaining, and good board. Need work to-
day! WARREN: (919) 834-1597. (1/9)

Experienced reporter and anchor seeking fulitime news position.
Prefer upper midwest. JOE: (417) 766-2408. (1/9)

Wanted! Stabie situation for loose jock seeking tight fit. Good
pipes, big heart, and great desire spell top jock. MR, MAT-
THEWS: (814) 371-2777. {1/9)

I'm a team player and hard worker. I've been working in the
number three market for three years. Make me an offer! DEN-
NIS SCOTT: (312) 690-6110. (1/9)

Big Voice, eight-year pro, loooking for AC or Country position.
Nice guy with potential. Ready to ripen. JOE DONELAN: {304]
385-7746. (1/9}

RICHARD ‘“HERSCHEL’* HUNT

Six years experience and part-time at one time
CHR Power 96Kiss in Nashville. Have B.S.
Degree in radio broadcast communications. Have
very notabie references. Do part-time AM drive in
a small town, but want far more than just an air-
shift, preferably in a medium market. Call (615)
389-9325/684-1277.

POSITIONS SOUGHT

Fresh out of the Academy of Radio Broadcasting (KBCH). New,
exciting, young, and I'll learn as much as possible. KENDRIX:
(714) 624-7244/993-4141. (1/9)

Pro with seven years’ experience in hot-rockin’ CHR seeks PD
position in med/small in the East or South. RANDY: (205}
247-1728. (1/9)

Award winning 14-year veteran reporter seeks challenge. Prefer
Pac-NW. Liberal arts grad. Pete: (303) 545-9659 mornings.
{179}

To radio stations seeking experienced producer al entry level
pay. Gave my guts for two years at NY stations. Have air pro-
mos. JOEY: (201) 487 0668. {1/9)}

Muhti-voiced funnyman seeks medium market moming drive.
Prefer adult format. DENNIS: {419) 255-5665/255-1221. {1/9)

Is your news product boring. off-target? News director with 20
years' experience seeks all formats, western states. DAVID:
(901] 794-4695. (1/9)

Creative twoyear pro. character voice and phone bits, seeks
moming/afternoon position. AC/CHR only, currently employed.
JIM: 1419) 797-2202. (1/9)

Selling arms, back order on left arms. We want back on the airl
Husband/wife moming team available now. JOHNNY &
ELAINE: (213) 208-8900. (1/9}

Air parsonality/angineer seeks position, FM CHR/AOR. lsn't it
worth the time to get more? STEVENS, 810 N. Thomas, Crown
Point, IN 46307. {1/9)

Call the telephone man. 12-year AC/CHR/Sports, phones,
teamwork, and commitment. East coast & SE. RICK: {904
722-4022. (1/9)

Los Angeles Engineer looking for a new exciting Engineering
andlor programming position 1o start new year. Five years’ ex-
perience. BRUCE: (818) 342-6521. (1/9)

Morning seasoned pro. Major market experience. wants solic
station interested in personality, not time, temp. aad joke ser-
vices. MACY: (419) 666-6943. (1/9)

Team player. Current uniform no longer fits. Usually plays DJ
but can fill other positions. Medium SE preferred. LISA: (305)
743-0471. {1/9)

Important Notice: When replying to R&R
Blind Boxes, please keep the size of your|
nackages iimited to a 9" x 12" envelope

I have 10 years of top 25 market radio. Smooth and experienc-
ed..Available February 1st. RIC: (216) 835-2038. {1/9)

Little fish in big pond seeking a school. Four years® experience in

Warm. humorous. topical. entertaining morning personality
wanted for Lincoln's Country station. T&R: Mark Lindow,
KZKX, 111 N. 56th, Suite 205, Lincoin. NE 68504. {1/2)

Man with 1000 voices looking for fulltime management and/or
on-air position anywhere. Experienced, humorous, great pro-
duction Interested? Call RICH: {606) 285-3186. {1/2)

Ratings need a lift? Sharp jock/MD ready to take you to the top.
Five years Urban/CHR/AC. Great production, team player. SAN-
DI’ (205} 456.0283. 1/2)

Street and Beat reporter wants fulltime position at information-
oriented station. I'm your man at the scene! SAM: (502]
683-1558. (1/2)

Working large Western market, looking to move back East
Famity man, AC/Country/Oldies. (201) 238-8822. (1/2)

I've programmed, promoted and joked my way into the hearts
of thousands. Seven-year pro seeks stable AOR. Any shift, any
market. D.L.: 1417) 678-2298. (1/02)

AOR/CHR/AC/News/Production. Well-balanced woman prefers
fulltime position in radio industry. Love to rock! SUE: (505)
6623122 (1/2)

Enthusiastic team player. assistant MD needs challenge now!
Two years pro. three years’ educational experience
CHR/AC/AOR. JEFF: (503) 582 4568. (1/2)

Energetic communicator seeks medium market AOR/CHR.
Team atmosphere. Five and a half years' experience. J J. (405}
237-8213. (1/2)

Tworyear pro, highly creative, character voices, phone bits,
other humor. Looking for morning or aftermoon position. JIM
419) 797-2202. (1/2)

Boston's best AC sott rock jock. friendly, warm and real. Seek
ing new longterm major market home. Either coast
AC/AOR/mellow rock. ED BRAND: (617) 464-5123. (1/2)

Disc jockey seeking AC/CHR. Four years' experience. Excellent
production. Creative. dependable, great attitude. GLENN JEN
SON (312 426.9495. (1/2)

Available yesterday! Hardworking experienced MD/Asst. PD
seeks opportunity to work for your station. MICHAEL: (615}
381.5159. (1/9)

1t your CHR/Oidies or dance format needs an experienced per.
sonality who is fast and tight, I've got the pipes. Northeast or
sunbelt preferred. BILL (516) 423-0167. (1/9)

Four-year pro with AT/programming experience is seeking
fulltime career in radio. Willing 10 relocate. Cumently at
WBT/Charlotte, NC. MARK DUNCAN: (704) 653-8921. {1/9)

|
|
I
J

all d of radio. Urban/CHR preferred. HENRY MIT-
CHELL IIi: (404) 627-6792/588-9532. {1/9)

Flash. Beginning broadcasting career, get me while you can.
Training in radio, tv announcing, studio production, and sales.
8ILL WOODS: (312) 276-2938. (1/9)

Starting in news, five-year pro seeks retur to the news beatl
Great production, MD. Urban/CHR. SANDI: (205) 456.0283
1/9)

Seeking an air with phones, ch
major market experience, team player. CHR/AOR/AC. Top 100
only! 8RUCE: {312) 872-4846. (1/9)

Three years’ experience and ready to take a step in the right
direction. BILL: (308) 532-3344. {1/9)

Experienced, intelligent. creative announcer lcurrently working)
seeking bigger market. All shifts and all locations considered.

Available prontol Bright East Coast pro with eight years' ex-
perience and B.A. seeks am drive news anchor with “"Hot" mor-
ning personality. JOE: (904) 385-7746. {1/9)

Funny morning show. Lettermanesque. Husband & wife team
or solo. This show will generate publicity. JIM & JOANNE:
1517) 784-6021. (1/9)

Urban specialist with 15 years’ experience in journalism seeking
newsman position. Great personaity. willng to relocate. Ur.
ban/CHR. CHUCK ROBERTS: (313) 837-1935..(1/9)

New Yorker must move to Florida in two months. From NYC
CHR to your CHR leader. (718) 263-9353. {1/9)

PDs lend me your ears! I've got a tape I'd like you to hear.
Female talent seeking parttime in Seattle or CA. STEPHANIE:
(612) 681-1874. (1/9)

San Francisco personality of KCBS-FM/KRQR will do it for you!
Highly refatable, super production. Let's talk. JON: (209)
869-1973. {1/9)

ANDY: (718) 979-3171. {1/9)

0 OPENING
Region
PD Name:
GM Name:

1. Please type or print clearly, using 24 words or less to include address/phone number.

2. Do not use abbreviations.
3. All ads are subject to editing

Mail to: R&R/Opportunities, 1930 Century Park West, Los Angeles, CA 90067 &

' OPPORTUNITY FORM

0 POSITION SOUGHT
0O MISCELLANEOUS
NAME:

Dates appearing at the end of each listing
signify first week listed.

R&R Opportunities
Display Advertising

Display: $40 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $50 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable In Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompanied by check
mailed to our office in advance.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
1ssue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067

PHONE: ( )

R&R Opportunities ‘;
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also avallable to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date.

For opportunitigs you must place your free listings
by mail only. Address all 24-word ads to
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067.
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Why wait
for the mail?

Get your chart
BEFORE

Radio & Records
goes to press.

ELECTRONIC CHARTS

Features ALL formats. Each format has
4 charts: AIRPLAY (Back Page),
ACTIVITY (Total Reports/Adds),
MOST ADDED and HOTTEST.

Updated SAME DAY reports close:
AC, Country and Full-Service updated
Monday evening; CHR, AOR and
Black/Urban updated Tuesday evening.

Distributed by IMC/Esi Street, a
world-wide communications and
information network for the
entertainment industry,

Available anywhere you have a personal
computer and a modem.

Introductory price — only $3.00 each
time you access a format.*

One-time Esi sign-on charge only
$200.00.

CALL NOW
1-800-FAST-ESI

In New York State, Call 212-757-0320

*Plus connect-time charge, about 28 cents/minute.

S T REET
Everything All The Time
An MG Network

' NATIONAL MUSIC FORMATS
- - ﬁdded This Week

Broadcast Programming

John Sherman/Jay Albright (800) 426-9082

Adulit Contemporary

KANSAS “All | wanted"
TOTO “without Your Love”

Modern Country

ED BRUCE “Quietly Crazy”
KENNY ROGERS “Twenty Years Ago”
MARIE OSMOND "l Only Wanted You"

Century 21

Greg Stephens (214) 9342121

The Z Format

PETER GABRIEL “Big Time"

EDDIE MONEY " Wanna Go Back”

TOTO “Without Your Love”

CHICO DeBARGE “Talk To Me”

READY FOR THE WORLD “Love You Down™

The AC Format

TOTO “Without Your Love"
LUTHER VANDROSS “Stop To Love”
PRETENDERS “Don't Get Me Wrong™

Super-Country

STEVE WARINER “Small Town Girl”
GATLIN BROTHERS “Talkin' To The Moon”
KENNY ROGERS “Twenty Years Ago'’
MARIE OSMOND “I Only Wanted You"

JOHN SCHNEIDER "Take The Long Way Home"

Concept Productions

Elvin Ichlyama (918) 782-7754

CHR

BRUCE WILLIS "Respect Yourself”
DEAD OR ALIVE “Brand New Lover”
JESSE JOHNSON “Crazay"
CINDERELLA “Nobody's Fool”

Country

KENNY ROGERS “Twenty Years Ago”
RICKY VAN SHELTON “Wild-Eyed Dream"

AC

BRUCE WILLIS “Respect Yourself”
JERMAINE JACKSON “Words Into Action*

Media General
Broadcast Services

Bob Dumais (901) 320-4433

ACtion

TOTO "“Without Your Love”

RUBY TURNER “I'm In Love™

JAMES BROWN “How Do You Stop™
BANANARAMA “A Trick Of The Night”

Your Country

JOHN ANDERSON "“Countryfied"

LACY J. DALTON “This Old Town"

TOM WOPAT “The Rock ‘N’ Roll Of Love"

JOHN SCHNEIDER “Take The Long Way Home"
RONNIE McDOWELL “Loving That Crazy Feeling”

Hit Rock

HUMAN LEAGUE “I Need Your Loving"”
HUEY LEWIS & THE NEWS “Jacob’s Ladder"”

Radio Arts

John Benedict (818) 841.0225

Country’s Best

ANNE MURRAY “On & On"

KENNY ROGERS “Twenty Years Ago”
SOUTHERN PACIFIC “Killbilly Hill”

GEORGE JONES “The Right Left Hand"

RICKY VAN SHELTON “Wild-Eyed Dream”
GATLIN BROTHERS “Talkin' To The Moon”
RONNIE McDOWELL “Lovin’ That Crazy Feelin'”

Soft Contemporary
CARPENTERS “Honolulu City Lights”
Sound 10

TOTO “Without Your Love"
CYNDI LAUPER “Change Of Heart"

Transtar
Adult Contemporary

Mike Tanner (213) 460-6383

LIONEL RICHIE "Ballerina Girl"*

GREGORY ABBOTT “Shake You Down"
CHICAGO “Will You Still Love Me”

BILLY VERA & THE BEATERS “At This Moment”

MAJOR MARKET JOB — LEARN HOW TO GET ONE!
Major market PDs and MDs iell all in this book! =

“Making The Majors” by David “Kidd” Kraddick,

top-rated KEGL/Dallas afternoon drive air personality
“Valuable tips and techniques for disc jockeys looking to move up ro bigger markets” Dan O'Day, R&R

90-day unconditional money-back guarantee. Check or money order for $29.95 to: Hitbound Publishing Co., 133
World Trade Center, Suite 226, Dallas, TX 75258,
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RADIO & RECORDS NATIONAL AIRPLAY : I
COUNTRY

r TOP 50 ) . JANUARY 9, 1987

T Totar MOST ADDED
Weens Weews Wees Reponty/Adds  Heavy  Medium  Light
© s 2 € GARY MORRIS/Leave Me Lonely (WB) 159/1 130 26 3 GEORGE STRAIT (52)
6 2 DAN SEALS/You Still Move Me (EMI America) 157/0 130 21 6 ALABAMA (45)
1710 5 € RONNIE MILSAP/How Do | Turn You On (RCA) 163/0 114 46 3 BELLAMY BROTHERS (36)
19w 115 € CRYSTAL GAYLE/Straight To The Heart (WB) 164/0 112 49 3 | GEORGE JONES (35)
§ T.G. SHEPPARD/Hall Past Forever (Columbia) 154/1 122 30 2 [ KENNY ROGERS (35)
18 14 10 € TANYA TUCKER/III Come Back As Another.. (Capilol) 155/1 99 53 3 | G"Jﬂmge%ﬁ“g‘g’“
4 4 7 CONWAY TWITTY/Fallin' For You For Years (WB) 142/0 103 26 13 | STEVE wmmsn‘ ‘3')))
15 13 11 () EDDIE RABBITT/Gotla Have You (RCA) 152/0 90 50 12 MARIE OSMOND (29)
2 18 13 @ NITTY GRITTY DIRT BAND/Fire In The Sky (WB) 156/0 74 74 8
2 20 15 Q) EARL THOMAS CONLEY/ Can' Win For Losin’ You (RCA) 159/2 60 89 10
% 2 15 ) LEE GREENWOOD/Mornin' Ride (MCA) 159/2 54 97 8 J
@ 6 7 12 LIONEL RICHIE & ALABAMA/Deep River Woman (Motown) 134/0 85 36 13 i
27 23 19 ) EDDY RAVEN/Right Hand Man (RCA) 156/1 49 100 7
5 15 14 14 JOHN CONLEE/The Carpenter (Columbia) 136/0 73 55 8 | !
20 19 17 ) LYLE LOVETT/Cowboy Man (MCA/Curb) 143/0 61 64 18 | [
s 2 8 O KEITH WHITLEY/Homecoming '63 (RCA) 14271 50 79 13 | |
2 2% 21 & RANDY TRAVISNo Place Like Home (WB) 155/2 31 7104 20 ! T 1 |
3 7 1 18 JUDDS/Cry Mysell To Sleep (RCA/Curb) 115/0 68 28 19 ! HOTTEST |
% 2 23 O SKO/MBaby's Got A New Baby (MTM) 153/4 21 115 17 | |
2 2 8 20 REBA MCENTIRE/MWha Am | Gonna Do About You (MCA) 116/0 64 31 21 i !
14 9 21 DON WILLIAMS/Then It's Love (Capitol) 117/0 61 32 24 DAN SEALS (63) |
u 2 2 € SWEETHEARTS OF THE RODEO/Midnight Girl/Sunset Town (Columbia) 141/4 21 92 28 J GARY MORRIS (63) |
| @ 2 2 @ JANIE FRICKIEMhen A Woman Cres (Columbic) 133/0 25 81 27 | | gg:‘;‘T':LMélSvl: (gg)
@ 5 29 @ RESTLESS HEARTA' Still Be Loving You (RCA) 148/12 13 94 a1 I |‘ S SNEPPAAﬂ’b ('51))
s % € JUICE NEWTON/What Can | Do With My Heart (RCA) 151/14 7 87 57 LIONEL RICHIE & ALABAMA @1
a 2 % € STATLER BROTHERS Forever (Mercury/PG) 139/5 16 85 38 t CONWAY TWITTY (41) |
| o7 % € STEVE WARINER/STall Town Girl (MCA) 143/30 4 75 64 | TANYA TUCKER (31)
s % €D KENNY ROGERS/Twenty Years Ao (RCA) 137/35 4 69 64 I REBA MCENTIRE (22)
j @2 3 31 € WILLIE NELSON/Partners Atter All (Columbia) 122/11 4 73 45
| 29 20 30 JUDY RODMAN/She Thinks That She'll Marry (MTM) 94/0 35 37 22 {
’ - 4 3% € JOHN SCHNEIDER/Take The Long Way Home (MCA) 127/26 1 67 59
BREAKER € GATLIN BROTHERS/Talkin' To The Moon (Columbia) 122/31 4 50 68
[ % 12 2 33 O'KANES/Oh Darlin’ (Columbia) 79/0 29 36 14
@ «w 3 € SOUTHERN PACIFIC/Killbilly Hill (WB) 98/2 5 64 29
|« % 35 35 DONNA FARGO/Me & You (Mercury/PG) 91/2 8 56 27
[‘ BREAKER € MARIE 0SMOND/ Only Wanted You {Capitol/Curb) 112/29 2 47 63
9 17 25 37 MICHAEL JOHNSON/Give Me Wings (RCA) 64/0 25 21 18
. 9 6 0 Q ED BRUCE/Quietly Crazy (RCA) 94/5 5 56 33
| 5 16 27 39 RICKY SKAGGS/Love's Gonna Get You Someday (Epic) 62/0 24 18 20
[OEBUT » @ GEORGE STRAIT/Ocean Front Property (MCA) 88/62 4 17 67 MOST ADDED & HOTTEST iist those songs
I — 4 ) ANNE MURRAY/On And On (Capitol) 93/23 1 37 55 ('::oi'm::q::t::?ﬂ c:::’u.';"f;:m;ua':; the songs
I 33: 0 32 42 DWIGHT YOAKAMA Won't Hurt (Repnse’/WB) 65/2 10 33 22 The number in parentheses immediately ,QETW“ "n;
¥ 3 43 WHITES/t Should Have Been Easy (MCA/Curb) 65/1 14 35 16 the songs in Most Added & Hottest indicate the total
I % 4 ) JOKN ANDERSON/Countrified (WB) 77/5 4 43 30 number of Country reporters adding the song this
— s @ TOM WOPAT/Rock And Roll Of Love (EMI America) 88/12 1 31 56 ook or pating that the s0ng is among ther fve hotest
{ [DEBUT ) @ GEORGE JONES/The Right Let Hand (Epic) 6435 0 18 46
| [DEBUT J» @ HIGHWAY 101/The Bed You Made For Me (WB) 70/30 o 16 54
[DEBUT B> Q@ RONNIE McDOWELLA ovin' That Crazy Feelin' (MCA/Curb) 717 7 32 38
{ [[DEBUT pp @ RICKY VAN SHELTON/Wild-Eyed Dream (Columbia) 68/8 7 26 41
| [DEBUT pp € LACY J. DALTON/This OF Town (Columbia) 70/4 1 27 42
-—_ - - == —_ E = B
| 3
Breakers are those records that have achieved concurrent airplay at 60% of our reporting
stations. New & Active records are those receiving airplay at 30-59% of the stations. Records
B R E AK E Rs in Significant Action are receiving airplay at 5-29% of the stations. Records do not have to
® reach Ere_al(er in order to chart. However, once a record charts, it must reach the 60% airplay
| level within the two following weeks to achieve Breaker status.
i GATLIN BROTHERS MARIE OSMOND
Talkin’ To The Moon (Columbia) | Only Wanted You (Capitol/Curb)
On 74% of reporting stations. Rotations: Heavy 4, Medium 50, Light 68, Total Adds 31 On 68% of reporting stati R : Heavy 2, 47, Light 63, Total Adds 29
including WPOC, WRKZ, WTCR, CHOW, WYII, WXBQ, KSSN, WAMZ, KLLL, WWKA, including WGNA, WPOC, WYRK, WIXL, CHOW, WZZK, WXBQ, WGKX, WMC, WWKA,
WQDR, KSO, KFGO, KFKF, WMIL, WMUS, KZLA, KNEW, KKAT, KSOP. Moves 39-32 or WGAR-FM, KFKF, WTSO, WTOD, KWEN, KIK-FM, KQIL, KW.J, KSAN, KGA. Moves |
the Country chart. 42-36 on the Country chart. ‘

. - s e

Larry, Steve, Rudy

THE GATLIN BROTHERS
"Talkin’ To The Moon”....

& BBQ) GAVIN77/40
THANKS RADIO, FOR THE BREAKER!

PRODUCED BY: CHIP YOUNG ON COLUMBIA RECORDS

They
Speak

For
Themselves .+




66/ R&R FRIDAY, JANUARY 9, 1987

[

L

RADIO & RECORDS NATIONAL AIRPLAY

L NEWEZACTIVE |

ANNE MURRAY “On And On"* (Capitol) 93/23

Rotations: Heavy 1. Medium 37, Light 55, Total Adds 23, WVAM, WTCR, WIXL. CHOW, WZZK, WXBQ, WCOS, WTVY.
WOKK, WUSQ, WUBE, WMNI. WKKQ, KFKF, WLLR, KVOO, KWEN. KFDI. KNAX, KUPL. KKAT, KMPS, KGA Moves 4841
on the Country chart

GEORGE STRAIT “Ocean Front Property” (MCA) 88/62

Rotations: Heavy 4, Medium 17, Light 67, Total Adds 62 inciuding WCAO, WPOC WYRK, WDSY, WWVA, KEAN, KASE,
WLVK, KPLX, WIVK KSSN. 'WAMZ, KBUC, WTQR. WBCS. WMUS, KLZ, KNIX, KSON, KRPM Debuts at number 40 on the
Country chart

TOM WOPAT “Rock And Roll Of Love” (EMI America) 88/12

Rotations' Heavy 1, Medium 31, Light 56, Total Adds 12. WGNA, WXBQ, WAMZ, WGKX, WMNI, KFKF, KIOV, KGHL. KUUY.
KFRE, KUPL, KSOP. Heavy: WOKK. Medium: WEZL, WKSJ, WLWI, KUNE, KKCS. KOLO. Moves 49-45 on the Country chart.
JOHN ANDERSON ““Countrified™ (WB) 77/5

Rotations: Heavy 4, Medium 43, Light 30, Total Adds 5, WCAO, CHOW, wCOS, WTSO, WTOD. Heavy: KBUC, KTTS, KRKT,
KTOM Medium WPTR. KEAN, KMML, WUSY. WKSJ, KKYX, KXXY, KTPK, KIK-FM, KUGN, KMPS Moves 50-46-44 on the
Country chart

RONNIE McDOWELL “‘Lovin’ That Crazy Feslin’ " (MCA/Curb) 71/7

Rotations: Heavy 1, Medlum 32, Lignt 38. Total Adds 7, WTCR, KHEY, WESC, WSLR. KGHL, KFRE, KRWQ. Heavy: WOKK.
Medium: WTSV, WAJR, KASE, WEZL. WTVY, WMC, WWww, KTTS, KNIX, KTOM, KSOP. Debuts at number 48 on the
Country chart

HIGHWAY 101 “The Bed You Made For Me™ (WB) 70/30

Rotations: Heavy 0. Medium 16, Light 54, Total Adds 30 inCluding WGNA, WQBE, WIXL, WNYR, WWVA, KRRV, WZZK,
WLVK, WAMZ, WKSJ WSIX. WUSQ. WTQR, WYNG, WOW, KFDI, KWJJ, KSOP. Debuts at number 47 on the Country chart.
LACY J. DALTON “This O’ Town"" (Coiumbia) 70/4

Rolations. Heavy 1. Medium 27, Light 42, Total Adds 4, WWVA, WKSJ, WWKA, KLZ. Heavy: WGNA. Medium: WBOS,
WORC. WCMS. WPAP. WXCL, WKCQ, KTTS, WTCM, KVOO, KRKT, KCCY, KALF, KTOM. Debuts at number 50 on the
Country chart

RICKY VAN SHELTON *‘Wlid-Eyed Dream’" (Coiumbia) 68/8

Rotations: Heavy 1, Medium 26, Light 41, Total Adds B, WIXL, WPOR, WWVA, KLLL, WTHI. KTPK, KMPS, KGA. Heavy:
KYKR. Medium: WCVR, WYII. WAMZ, WLWI, WYYD, KRMD, WDAF, WOW, WTCM, KFRE, KSOP. Debuts at number 49 on
the Country chart.

GEORGE JONES “‘The Right Left Hand"" (Epic) 64/35

Rotations. Heavy 0. Medium 18, Light 46, Total Adds 35 including WGNA, WTCR, WCVR, WWVA, KEAN, WVMI. WSOC.
WIVK. WWKA, KBUC. WTQR. WMNI, WONE. KTTS, KTPK, KFDI. KIK-FM, KLZ, KCKC. KRPM. Debuts al number 46 on Ihe
Country chart

LYNN ANOERSON “Oidn’t We Shine” (Mercury/PolyGram) 54/3

Rotations' Heavy 2, Medium 16, Light 36. Total Adds 3, WKCQ. KTPK. KRWQ. Heavy: KBMR. KIGO. Medium: WCVR. KYKR,
KYKX. WLWI, KKYX, KFGO. KRKT, KTOM. KSOP. KilM.

SAWYER BROWN ‘“Gypsies On Parade" (Capitol/Curb) 49/26

Rotations: Heavy 0. Medium 11, Lignt 38, Totai Adds 26, WGNA, WOKQ, WiXL, WPOR, WWVA, KEAN, KRRV, WVMI, WDXE.
WGKX. WOKK, WWKA, WODR, WAXX, KFGO. WTSO. KXXY. WOW, WKCQ. KFDI. KRKT. KNAX, KNIX. KALF. KSOP. KIGO.

SIGNIFICANT ACTION I

ALABAMA “‘(You've Got) The Touch™ (RCA) 46/46

Rotations Heavy 1, Medium 8, Light 37, Total Adds 46 including WXTU, WOSY, KASE, WUSY, KPLX, WIVK, WAMZ, WWKA,
WUBE, WDAF, WBCS, KXXY, KNAX, KWJJ, KTOM, KCKC, KSAN, KiiM.

TOMMY ROE “Let's Be Fools Like That Again™ (Mercury/PoiyGram) 45/11

Rotations Heavy 1. Medium 7, Light 37, Total Aads 11, WWVA, WYII, KRRV, WLVK, KIKK, KSSN, WAMZ, WKKQ, WTSO,
WTHI, KSOP. Heavy WOKK

BELLAMY BROTHERS ‘‘Kids Of The Baby Boom' (MCA/Curb) 36/36

Rotatons. Heavy 0. Medium 4, Light 32, Total Adds 36 including WCAO, WQBE, WXTU, WWVA, WORC, WWKA, WUBE,
WMIL, WMUS, WXCL, KUZZ, KFRE, KQIL. KWJJ, KTOM, KSAN

KENDALLS “Little Dolt” (MCA/Curb) 33/0

Rotations: Heavy 3, Medium 15, Light 15, Total Adds 0. Heavy: WCVR, WDAF KIGO. Medium: WGNA, KMML, KYKR, KKIX
KKYX, WTCM, KTOM

RAY PRICE “When You Gave Your Love To Me” (SOR) 27/2

Rotations: Heavy 0. Medium 9, Light 18, Total Adds 2, WOKK. WXCL. Medium WCVR. WTVY, KKYX, KSO, KTTS, KRKT,
KTOM, KMPS. KIGO

NIELSEN WHITE BAND '‘Somethin’ You Got'* (Vision)} 27/1

Rotations Heavy 0. Medium 5. Light 22, Total Adds 1. KBMR. Medium: WGNA, KJNE, WW.JO, KVOC. Lighi: WWVA, WVMI.
KSO, KTTS, K102

COUNTRY

JEFF STEVENS & THE BULLETS "‘Oarlington County" (Atlantic America) 27/0

Rotations: Heavy 0, Medium 4, Light 23, Total Adds 0. Medium' WIXL, WTVY, WOKK, WTSO. Light: WWVA, WORC. WKSJ,
WLWI, KUNE, WUBE, KVOC.

K.T. OSLIN “Wall Of Tears" (RCA) 24/14

Rotations: Heavy 0, Medium 2, Light 22, Total Adds 14, WWVA, KEAN, KYKR, WTVY, WDXE, WLWI, WPAP, KFGO. WTSO.
KCJB, WOW, KTOM, KSOP, KIGO.

PATTY LOVELESS “Wicked Ways" (MCA) 2411

Rotations: Heavy 1, Medium 11, Light 12, Total Adds 1, WWKA Heavy: WCVR. Medium: WORC, KRRV, WEZL, WPAP,
WAXX, KTTS, KIGO.

NANCI GRIFFITH “Lone Star State Of Mind" (MCA) 22/13

Rotatons: Heavy 0, Medium 4, Lignt 18, Total Adds 13, WTSV, WPOR, WWVA, WYII, KEAN, WEZL. WTVY, WOKK, WLWi,
KBUC, WKCQ. KVOO, KIK-FM.

SUSIE ALLANSON “‘Where’s The Fire” (TNP) 22/6

Rotations: Heavy 0, Medium 3, Light 19, Total Adds 6, WYII, WLWI, KVOC, KUUY, KQIL, KIGO. Medium: WTVY, KFDI, KSOP.
GENE STROMAN ‘““Goodbye Song” (Capital) 19/10

Rotations: Heavy 0, Medium 3, Light 16, Total Adds 10, WWVA, KEAN, WTVY, KFGO, KTTS, WTCM, KFDI, KRKT. KQIL,

KTOM.

LISA CHILDRESS “it's Goodbye & So Long To You™ (AMI) 15/4

Rotations: Heavy 0, Medium 3, Light 12, Total Adds 4, WYOU, WTVY, KFGO, wOwW. Medium: KTTS, KFDI, KRKT.

A.J. MASTERS “Take A Little Bit Of It Home" (Bermuda Dunes) 13/6

Rotations: Heavy 0, Medium 1, Lignt 12, Total Adds 6, KEAN, WEZL. KFGO, KVOO, KFDI, KSOP. Medium KTOM. Light
KVOC, KUUY

DENNIS ROBBINS “Long Gone Lonesome Blues™ (MCA) 12/6

Rotations: Heavy 0, Medium 2, Light 10, Total Adds 6, WTVY, WLWI, KBMR, KFGO, KTTS, KFDI. Medium: KRKT. Light
KKYX, KvOO )

WAYLON JENNINGS “The Broken Promise Land” (RCA) 1177

Rotations: Heavy 0. Medium 4, Light 7, Total Adds 7. WOKQ, WTCR, WWKA, WOW, WTCM, KALF, KSOP. Medium: KRKT
SOUTHERN REIGN “'15 To 33"’ (Regai) 9/4

Rotations: Heavy 0, Medium 0. Lignt 9, Total Adus 4, KRRV, WOKK, KFGO, KOLO. Light: WIXY, KSO, WAXX, KTPK, KFDI
DON MALENA “‘Ready Or Not” (Maxima) 8/4

Rotations. Heavy 0, Medium 0, Light 8, Total Adds 4, WOKK, KFGO, KOLO, KSOP. Light: WLWI, KSO, KTTS, KVOO.
RONNIE SESSIONS "'l Bought The Shoes That Just...” (Compleat/PoiyGram) 811

Rotations: Heavy 0, Medium 0, Light B, Total Adds 1. KSO. Light: KYKR, KKYX, KFGO, KWMT, KUZZ, KFRE, KGA.
BILL ANDERSDN "Sheet Music" {Southern Tracks) 8/0

Rotations: Heavy 0, Medium 2, Light 6, Total Adds 0. Medium: KSCO, KSOP_ Light: WWVA, WLWI, KFGO, KWMT, KTTS. KFDI

=

Album Title

ALBUM TRACKS

ARTIST/Song Title (Label)

DAN SEALS/Three Time Loser (EMI America) Out On The Front Line
RESTLESS HEART/Wheels (RCA) Wheels

MEL McDANIEL/Just Can't Sit Down Music (Capitol) Just Can't Sit Down...
ALABAMA/Let's Hear It For The Girl (RCA) The Touch
REBA MCENTIRE/Why Not Tonight (MCA) What Am | Going To Do...

RESTLESS HEART/Hummingbird (RCA) Wheels

RANDY TRAVIS/Messin’ With My Mind (WB) Storms Of Life
MEL McDANIEL/57 Chevy & You (Capitol) Just Can't Sit Down...
GARY MORRIS/I'm So Lonesome | Could Cry (WB) Plain Brown Wrapper
KATHY MATTEA/You're The Power (Mercury/PG) Walk The Way Blows

GEORGE JONES/PATTI PAGE/You Never Looked... (Epic) Wine-Colored Roses
CRYSTAL GAYLE/Deep Down (WB) Straight To The Heart
GATLIN BROTHERS/Changin’ Partners (Columbia) Partners
EARL THOMAS CONLEY Right From The Start (RCA) Too Many Times
GEORGE STRAIT/Deep Water (MCA) #7
BARBARA MANDRELL/Love [s Adventure In The... (MCA} Moments

Too Hot to Handle . . . Too Hot to Miss!

“1 Only Wanted You’’

Sounds Sweeter Than A Kiss

MARIE OSMOND

Ay

BREAKERS

From the LP *‘l Only Wanted You'...,
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RADIO & RECORDS NATIONAL AIRPLAY

BLACK/URBAN

BREAKERS.

HOWARD HEWETT
Stay (Elektra)
68% of our reporting stations on It. Rotations: Heavy 4/0, Medlum 31/3, Light 26/7,
Total Adds 10, WDAS, WAMO, WDIA, WGCI, WENN, WPAL, WJJS, WALT, WKWM,
KMYX. Debuts at number 31 on the Black/Urban chart.

LOOSE ENDS
Slow Down (MCA)
67% of our reporting stations on it. Rotations: Heavy 16/0, Medium 30/2, Light 14/6,
Total Adds 8, WWIN-FM, K94, WTMP, WBMX, WVKOQ, KJLH, WJJS. Moves 39-27 on the
Black/Urban chart. ¥

| NEW & ACTIVE

JESSE JOHNSON “‘She (1 Can't Resist)"" (A&M) 53/13

Rotations: Heavy 0/0, Medium 22/3, Light 31/10, Total Adds 13, WAMO, WBMX, WZAK, WNHC, KOXL. WQMG, WKXI,
WZAZ, KOKY, WOIM, WORL, KHYS, KAPE. Medium: WHRK, WTMP, WBLZ, KDAY, KJLH. XHRM, KSOL. WDKX. WFXA,
WATV, WEXC, WJIMI, KIIZ, WLOU, WBLX, WQQK, WPLZ, WANM, WWWS.

MIONIGHT STAR “Engine No. 9" (Solar/Elektra) 51/20

Rotations Heavy 5/0, Medium 16/4, Light 30/16, Total Adds 20, WAMO, WHUR, WVKO, KJLH, WNHC, WENN, 293, KDLZ,
WQMG, WHYZ, WKXI, KIiZ, WKGN, WLOU, WALT, WQiM, KHYS, KAPE, WXLA, KDKO. Heavy: K104, WBLZ, WATV, WJuMI,
KOKY. Debuts at number 38 on the Biack/Urban chart

SYLVESTER "‘Someone Like You'' (WB) 51/4

Rotations: Heavy 10/0, Medium 2170, Light 2074, Total Adds 4, WHUR, WBMX, KOXL, Z16. Heavy: WBLK, WVEE, WYLDFM,
WKND, WATV, WPEG, KIIZ, WKGN, WANM, KATZFM. Mediums include: WXYV, WRKS, WGCI, WZAK, WJLB, KMJM, KJLH,
KSOL. WDKX, WENN, 293, WJYL. WQQK, KHYS, WXLA. Debuts at number 35 on the Black/Urban chart

ROSE BROTHERS "Easy Love'" (MSS/Malaco) 49/9

Rotations: Heavy 1/0, Medium 22/1, Light 26/8, Total Adds 9, WHUR, WEDR, WOKX, WJIZ, WFXA, Z93, WJMI, WKXI, WQIM.
Heavy: WDJY. Medium: WWINFM, WVEE, K104, WDIA, WYLDFM, WBMX, WGCI, WTKL, WATV, WENN, WFXC, KDLZ, KIIZ,
KOKY, WBLX. KHYS, KAPE. KDKS, WANM, WGPR. KATZFM.

HUMAN LEAGUE *'t Need Your Loving" (A&M) 48/4

Rotations: Heavy 2/0, Medium 19/0, Light 27/4, Total Adds 4, WVKO, 293, WPEG, WPLZ Heavy: K104, WGC!. Medium
WAMO, WTMP, WBMX, WBLZ, XHRM, KSOL. OC104, WJIZ, WEKS, WFXA, WENN, JETS4, WFXC, WZAZ, KIiZ, KHYS,
KAPE, WWWS, KDKO

PHYLLIS HYMAN “Living All Alone” (PIR/Manhattan) 47/8

Rotations' Heavy 0/0, Medium 2171, Light 26/7, Total Adds 8. WAMO, WLUM, WFXC, KJCB, WQIM, WPLZ, WXLA, KBUZ.
Medium: WBLK, WDAS, WDJY, WHUR, WVEE, WOWI, WEKS, WFXA. WATV, WENN, KDLZ, WQMG, WBLX. KHYS, KAPE,
KDKS, WANM, WGPR, WTLC, WWWS.

JETS "You Got It A" (MCA) 46/5

Rotations. Heavy 8/0. Medium 28/3, Light 1072, Total Adds 5, XHRM, WNHC, WEKS, WORL., KMYX, Heavy: WAMO, WDIA,
KSOL, WFXA, WFXC, WJMI, WKGN, WJYL. Mediums include: WDAS. WVEE, K94, WZAK, WJLB, WLUM, WDKX, 293,
WPEG, JET94, WHYZ, 216, WQIM, WPLZ, WXLA, WVOI, KUKQ. Debuts at number 37 on the Black/Urban chart,
JANICE CHRISTIE “Heat Stroke'* (Supertronic) 43/5

Rotations: Heavy 4/0, Medium 23/0, Light 16/5, Total Adds 5, K94, WJLB, XHRM, JET94, WXLA. Heavy: WDJY, KJLH, WEKS,
WTLC. Medium: WXYV, WDAS, WAMO, WVEE, KMJQ, WDIA, WTMP_KDAY, WKND. WNHC, WOKX, WATV, WENN, WPAL,
293, WFXC, WAMG, WKXI, KOKY, WBLX, WQIM, KHYS, KAPE. Debuts at number 39 on the Biack/Urban chart.
REBBIE JACKSON with ROBIN ZANDER "*You Send The Raln Away’ (Columbia) 40/1

Rotations. Heavy 1/0, Medium 13/0, Light 26/1, Total Adds 1, WQIM. Heavy. WAMO. Medium: WDAS, WHUR, WDIA, WJIZ
WENN, WPAL. WKXI, WZAZ, WBLX, WPLZ, KAPE, WTLC, WWWS

TIMEX SOCIAL CLUB “Thinking About Ya'" (Oanya/Fantasy) 39/5

Rotations: Heavy 3/0, Medium 15/0, Light 21/5, Total Adds 5, XHRM, WKXI. WQIM, WORL, WPLZ. Heavy: WWINFM. WZAK,
WPEG. Medum: WDAS, WDJY. WOW!, WJIZ, WEKS, WENN, WPAL, WHYZ, KIIZ, WBLX, WOQOK, KHYS, KDKS, WANM,
KBUZ

00UG E. FRESH “Lovin’ Every Minute Of It" (Reality/Fantasy) 35/5

Rotations: Heavy 3/0. Medium 11/1, Light 21/4, Total Adds 5, WENN, WJMI, WKXI, WPLZ, WVOI. Heavy: WOJY. WPEG,
WWOM. Medium WOAS, KSOL, WPAL, WFXC, WHYZ, WZAZ, KIIZ, WBLX, KHYS, WANM.

JERMAINE JACKSON *‘Words Into Action” (Arista) 34/5

Rotations. Heavy 0/0, Medium 4/0, Light 30/5, Total Adds 5, WVEE, K104, WXOK, WFXC, KMYX. Medium: KDLZ. KJCB,
KAPE. KDKS.

EGYPTIAN LOVER “The Lover" (Egyptian Empire) 30/4

Rotations: Heavy 2/0, Medium 11/1, Light 17/3, Total Adds 4, WTMP, WENN, JET94, WTLC. Heavy. WJMI, WZAZ. Medium:
WHUR, WDIA, KDAY, WFXA. WATV, WPAL, WPEG, WKXI, KHYS, WWDM.

MTUME “Body & Soul (Take Me)" (Epic) 302

Rotations: Heavy 0/0, Medium 7/0, Light 23/2. Total Adds 2, WZAK, KHYS. Medium WRKS, WHUR. WBMX, WNHC, WEKS,
WFXA, WPAL

MILLIE JACKSON “Love Is A Danperous Game™ {Jive/RCA) 29/11

Rotations. Heavy 1/0, Medium 7/1, Light 21/10, Total Adds 11, WAMO, WDIA, WBMX, WXOK. 293, WPEG. WOMG, WHYZ,
WKXI, WKGN, WVOI. Heavy: WANM. Medium: WZAK, WFXC. WJMI, WBLX, KBUZ, KDKO.

0.C. SMITH “Brenda’ (Rendezvous) 28/10

Rotations: Heavy 0/0, Medium 672, Light 22/8, Total Adds 10, WDIA, WJIZ, WTKL. WPEG, WFXC, WQFX, WBLX KHYS,
WTLC, KDKO Medium: WOWI, WTMP, WZAZ  KAPE.

JEAN CARNE “Everything Must Change'' (Omnl/Atlantic) 27/7

Rotations: Heavy 0/0, Medium 11/0, Light 16/7, Total Adds 7, WDIA, WOWi, WFXA. JET94, WOFX, Z16, WALT. Medium.
WTMP, WJIZ, WXOK, WFXC, WZAZ, KJCB, WBLX, KDKS, WANM, WWWS. WO

NAYOBE ““Good Things Come To Those Who Walt” (The Fever/Sutra) 27/4

Rotations' Heavy 1/0, Medium 12/0, Light 14/4, Total Adds 4, WHUR WBMX, KJLH, WOKX. Heavy: WDAS. Medium: WDJY.
WDIA. WEDR, WGCI, WEKS. WFXA. WTKL, WENN, WPAL. WKXI, KOKY. WWWS.

BOOGIE BOYS “Share My World" (Capitol) 27/1

Rotations: Heavy 1/0, Medium 8/0, Light 18/1, Total Adds 1, WHYZ. Heavy: K104. Medium: WZAK, WJLB, WNHC, WPAL.
WKGN, WOIS. WXLA, WWWS

BRUCE WILLIS “‘Respect Yourseli” (Motown) 26/24

Rotations. Heavy 0/0, Medium 3/2, Light 23/22, Total Adds 24, WDAS, WHUR, WDIA, WEDR, WOWI, WTMP., XHRM, WJIZ
KOXL, WTKL, WXOK. WPEG, WFXC, WOFX, WKXI. WPDQ, WZAZ, KJCB, Z16, WALT, KAPE, WANM, WWWS, KMYX
STACY LATTISAW “‘Jump Into My Life” (Motown) 26/19

Rotations Heavy 0/0, Medium 4/2, Light 22/17, Total Adds 19, WUSL, WDJY, K104, WDIA, WOWI, WBMX WOMT, KMJUM,
WNHC, KQXL, KOLZ, WJMI, WKGN, 216, WALT, WPLZ, KAPE. WTLC, KBUZ. Medium WHUR, WANM.

GIVENS FAMILY “‘Someway Somehow'" (P.J.) 26/2

Rotations Heavy 2/0, Medium B/0, Light 16/2, Total Adds 2, KMJQ, KAPE. Heavy: WDIA, WTLC. Medium: WDJY, WTMP.

~ WJIZ. WPEG, WQFX. WZAZ, WALT, KHYS.

NAJEE “Sweet Love™ (EMI America) 25/6
Rotations: Heavy 2/0, Medium 10/1, Light 13/5, Total Adds 6. WZAK, WENN, WKXI, KIiZ, WVOI. KMYX. Heavy: WHUR,
KDLZ. Medium: KMJQ, WOIA, WJLB, WNHC, WOKX, KOXL, WJYL, KAPE, KDKS.

MOST ADDED

BRUCE WILLIS (24)

HOTTEST |

LUTHER VANDROSS (57)

MIDNIGHT STAR (20) CAMEO (52)

STACY LATTISAW (19) ! JANET JACKSON (39)
| JANET JACKSON (13) MIKI HOWARD (33)
ARETHA FRANKLIN (31)

[ SHIRLEY MURDOCK (31)
} KOOL & THE GANG (14)

JESSE JOHNSON (13)
COMMODORES (12)
GLADYS KNIGHT & PIPS (12)
MILUE JACKSON (11)
MEL & KIM (11)

ROBBIE NEVIL (12)
JAMES “D TRAIN" WILLIAMS (11)
READY FOR THE WORLD (10)

SIGNIFICANT ACTION

JAMES BROWN ““How 0o You Stop" (Scotti Bros./CBS) 23/3

Rotations: Heavy 0/0, Medium 10/1, Light 1372, Total Adds 3, WOWI, WFXA, WJMI. Medium: WKND, WXOK, WHYZ, WKXI,
WZAZ, 716, KAPE, WANM, KDKO.

FOCUS “Zero In July" (EMI America) 22/6

Rotations: Heavy 3/0. Medium 8/1, Light 11/5. Totat Adds 6, K104, WDIA, WBMX. JET34, WAQMG. WQFX. Heavy: WHRK,
KOKY, KAPE. Madium: WJIZ, WEKS, WKXI, KIIZ, WQQK, WANM, KBUZ

MEL & KIM “Showing Out (Get Fresh At The Weekend)" (Atlantic) 20/11

Rolations: Heavy 0/0, Medium 5/1, Light 15/10, Total Ads 11, WUSL, WDIA, WGCI, WNHC, JETS4. KOKY, WKWM, WTLC
WXLA, WVOI, KUKQ. Madium: WDAS, WOWI, WTMP, WANM

BEASTIE BOYS “Paul Revere™ (Ost Jam/Columbia) 20/4

Rotations: Heavy 4/0, Medium 7/1, Light 9/3, Total AGds 4, WXOK, WJMI, WQIM, KHYS. Heavy: WDAS, WZAK, KDAY,
WDKX. Medium: WXYV, WUSL, WHUR, WFXA, WLOU, WWWS.

ROBERT BROOKINS *Qur Lives™ (MCA) 20,2 -
Rotations: Heavy 0/0, Medium /0, Light 1572, Total Adds 2, JET94, KHYS. Medium: WXYV. WDAS, WTMP, WPEG, WXLA
KENNY G “'Oon't Make Me Walt For Love’ (Arista) 18/2

Rotations. Heavy 0/0. Medium 7/0, Light 11/2, Total Adds 2, KHYS, KMYX, Medium WGCI, OC104, KQXL. WXOK, KDLZ.
WALT, WWDM

ONE WAY “You Better Quit” (MCA) 16/8

Rotations: Heavy 0/0. Medium 6/, Light 10/7, Total Adds 8, KMJQ, WEDR, KJLH, KIZ, WPLZ, WKWM, WvOI, KBUZ
Medium: K104, WZAK, WQQK, KAPE, WWWS

BEAU WILLIAMS ““Oon’t Be Gone To Stay" (Capitol) 16/1

Rotations: Heavy 0/0, Medium 6/0, Light 10/1, Total Adds 1, WZAK. Medium: WDIA, WXOK, 716, KAPE. KDKS, WWWS.
HEAVY 0. & THE BOYZ *‘Mr. Blg Stufi" (MCA) 16/1

Rotations: Heavy 3/0, Medium 7/0, Light 6/1, Total Adds 1, WPLZ. Heavy: KDAY, KOKY, WWWS. Medium: WJIZ, WEKS,
WXOK, WKXI, WQIS, WWDM, WANM

LENNY WILLIAMS “‘Episode’ (Knobhlll/Fantasy) 15/3

Rotations Heavy 1/0, Medium 4/0, Light 10/3. Total Adds 3, WDJY, KOKY, WTLC. Heavy: WZAZ Medium: WDIA, WENN,
WQFX, WALT.

JANET JACKSON “Let’s Walt Awhlle' (A&M) 14/13

Rotations. Heavy 0/0, Medium 6/5, Light 8/8, Total Adds 13, K104, WDIA, WBMX, WBLZ. WOMT, Z93, WJMI, KIIZ, WKGN,
WBLX, WANM, WKWM, KMYX. Medium. WAM!

COMMOOORES "“Take It From Me"” (Polydor/PG) 14/12

Rotations: Heavy 0/0, Medium 42, Light 10110, Tota) Adds 12, WHUR, WTMP. WJIZ, WATV, 293, WHYZ, WQFX, WJM!
WKXi, WZAZ, WALT. KDKO. Medium: KOKY, WANM.

BIiZ MARKIE “Make The Music With Your Mouth” (Prism) 13/2

Rotations: Heavy 1/0, Medium 3/0, Light 9/2. Total Adds 2, WFXC, WKXI. Heavy. KDAY. Medium: WDAS, KMJQ, WZAK.
BILLY PRESTON “Since | Held You Close” (Motown) 12/1

Rotations: Heavy 0/0, Medium 6/0, Light 6/1, Total Adds 1, WQIM. Medium: WEDR, Z16, KOKY, KAPE, KDKS, WTLC
BABYFACE “You Make Me Feel Brand New" (Solar/Capitol) 1171

Rotaticns: Heavy 3/0, Medium 4/0, Light 4/1, Total Adds 1, KJLH. Heavy. KMJQ, WJMI, WTLC. Medium WDJY, WTKL,
WLOU, WXLA

GEORGE HOWARO “No No" (MCA) 11/1

Rotations: Heavy 2/1, Medium 3/0. Light 6/0, Tota! Adds 1, WALT. Heavy: WHUR. Medium WDAS, KDLZ, KDKS.
MELI"SA MORGAN "Oeeper Love™ (Capitol) 10/10

Rotations: Heavy 0/0, Medwm 3/3, Light 7/7. Total Adds 10, WDAS, WDMT, WENN, WHYZ, KOKY, WANM, WKWM, WWWS
WVOI, KMYX.

SHIRLEY JONES “She Knew About Me' (PtR/Manhattan) 10/8

Rotations: Heavy 0/0. Medium 2/2. Light 8/6, Total Adds 8, WWINFM, WJIZ, WFXA. WFXC, WJMI, WJJS, WBLX, KDKS.
BILLY VERA & THE BEATERS “At This Moment” (Rhino) 10/6

Rotations: Heavy 2/0. Medium 2/2. Light 6/4, Total Adds 6, WAMO, OC104, JET94, WFXC, WQFX, WVOI. Heavy: WLUM,
KMYX

MADONNA “‘Open Your Heart" (Sire/WB) 10/3

Rotations: Heavy 2/0, Medium 5/1, Light 372, Total Adds 3, WHRK, OC104, WFXA. Heavy: KMYX, KUKQ Medium: K34
WBLZ, WLUM, XHRM

MARSHALL & BABB ‘‘Let It Be Me'" (Edge) 10/0

Rotations: Heavy 0/0, Medium 2/0, Light 8/0, Total Adds 0. Medium: WZAZ, WALT

Breakers are those records that have achieved concurrent alrplay at 60% of
our reporting station. New & Actlve records are receiving airplay at 25 or
more stations. Records in Significant Action are receiving airplay from 10-24 -
stations. Records with substantial heavy and medium rotation airplay activity
do not have to achieve Breaker status to enter the Black/Urban chart. Records
which have achieved Breaker stalus must also have sufficient heavy and
medium rotation airplay to enter the chart.
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'RADIO & RECORDS NATIONAL AIRPLAY

" toP30 | MOST ADDED

OTTES
CRUSADERS (21)

VITAL INFORMATION (8) | STANLEY JORDAN {17)
e JANUARY 9, 1987 SHERRY WINSTON (8) GEORGE HOWARD (14)
© @ STANLEY JORDAN;/Standards Volume #1 (Blue Note) EAURECSNASSE((6) ‘ TANIAMARIA, (14)
© CRUSADERS/The Good & Bad Times (MCA) RIPPINGTONS (6) HENRY JOHNSON (12) |
a0 CHARLIE WATTS ORCHESTRA (6) DEXTER GOROON (11)
3 TANIA MARIA/Lady From Brazil (Manhattan) WISHFUL THINKING (6) AHMAD JAMAL (7) }
@ DEXTER GORDON/Other Side Of Round Midnight (Blue Note) PHIL WOODS {6) MULGREW MILLER (7)
s @ GEORGE HOWARD/A Nice Place To Be (MCA) WISHFUL THINKING (6)
6 6 AHMAD JAMAL/Live At The Montreal Jazz Festival (Atiantic) BOB THOMPSON (6)
3 7 HENRY JOHNSON/You're The One (MCA Impuise!)
& 8 BRANFORD MARSALIS/Royal Garden Blues (Columbia) RICHARD ELLIOT “Troltown" (Intima/Enigma) 8/0
¥ 9 BOB THOMPSON/Brother's Keeper (In(ima/Emgma) igg?xncga\;yuxg, Medium 4/0, Light /0. Extra Adds 0, Total Adds 0. Heavy: KKGO. KMHD, KIFM. Medium: WLOQ,
| 2 @ JAMAALADEEN TACUMA/Music World (Gramavision) ARTFULLY BEATLES "25th Anniversary Salute...” (Artful Balance) 7/3
| 11 11 MULGREW MILLER/Work! (Landmark) Rotations: Heavy 1/0, Medium 2/1, Light 472, Extra Adus O, Total Adds 3, WAER, WCLK, KPLU. Heavy: WNOP. Medium
I u ®  SHERRY WINSTON/Do I for Love (Pausa) PAUL WINTER “Wintersong” (Windham Hiil) 7/2
13 13 KENT JORDAN/Night Aire {Columbia) Rotations: Heavy 1/0, Medium 5/1, Light 1/1, Extra Agds 0, Total Adds 2, WBGO, WNUR Heavy: WNOP. Medilum WYRS,
OEBUT @ WISHFUL THINKING/Think Again (Pausa) WLOQ. WUWM, KLCC.
RAY MANTILLA SPACE STATION “Synergy" (PolyGram) 6/4
27 @ VITAL INFORMATION/Global Beat (Columbia) Rotations: Heavy 0/0. Megium 1/0. Light Aavemgy»\ugjs 1"Tma\ Agaw WBGO, KERA. WDET. KPLU. Medium WRT!
16 @ RANDY BERNSEN/Mo' Wasabi (Zebra/MCA) DAVID BECKER TRIBUNE “'Long Peter Madsen™ (MCA) 6/1
" 0 BOB JAMES/Obsession (WB) Rotations Heavy 0'? Medium 3/(‘); Light 3/1, Extra Adds 0, Total Adds 1, WMOT. Medium WEBR. KKGO, KMHO.
i © AR BLAKEY & THE JAZZ MESSENGERS feei Guod (0o oy oo 1w 0, ot 0 ot . Tt A 0 Moy KD, Wocim WP
19 19 DENNY ZEITLIN/Homecoming (Living Music/Windham Hill) ROGER KELLAWAY “Ain‘t Misbehavin'"" (Choice/Bainbridge) 6/0
| o WL ST e A i i e
" ; ngs Music an Heusen™ (Concort
R _; g suPENSAxA:sLéAE. VDIDES/?:a\gm)en Up & Fly Right #3 (Cofumbia) Rotations: Heavy 2/0, Medium D/G?Lngm 410, Extra Adds' 0, Total Adds 0. Heavy. WYRS, KLON
| DEBUT LAUREL M. /Easy Living (Pausa LIZ STORY “Part Ot Fortune'* (Novus) 5/2
1 x €D ARTBLAKEY & THE JAZZ MESSENGERS/Live At Kimball's (Concord) jg:;;néurﬁ:v‘:'o. re:lurv&:iltil uglm EI‘Z;,DEmadAd;szO_ Total Adds 2, WNOP, KLSK. Medium: WUWM, KKGO, KPLU. |
T OERUT i | “John Colianni” (Concord) 5/;
| [oEBuUT B 2 :a:u:‘fgﬁjgﬂa'i‘f'i‘sg“‘"g F“(SS‘U" (;)35590]”) Rofatlons: Heavy 2/0. Medium 2/1. Light \(1 Exra ldd/s 0, Total Adds 2. KKGO, KCNR. Heavy KANU, KXPR. Medium
15 ne Night/One Day (Soundwings, 1
l 2 26 WYNTON MARSALISA Mood [Columma) EIOFGA":E:INO'?O “I\?"d"nIVPEIIDE::“ZI‘; ‘EM("saA)dds/z‘ T Adds 2. WJZZ, KCNR. Med| RT!
— otations vy ledium ight 2/ xtra Is otal s fecium: WRT!
LOEBUT > @ McCOY TYNER/Doubie Trios (Denon) _ SHAPE OF THE LAND “Soundirack” (Windham Hill 5/1
DEBUT > €0 JAMES MOODY/Something Special (Novus) Rotations: Heavy 00, Medium 10, Light 4/1. Extra Adds 0, Total Adds 1, WOTB. Medium: KMHD.
DEBUT €3 ALPHONSE MOUZON/Love, Fantasy (MPC/Optimism) GIL EVANS & MONDAY NIGHT ORCHESTRA “Live At Sweet Basil”” (Gramavision) 5/0

Rotations: Heavy 2/0. Medium 1/0, Light 2/0. Extra Adds 0, Total Adds 0. Heavy: WRTI, WFPL Medium: WHVE

2 TIMELE: /Essence (Del by gy :
» 30 SS ALLSTARS /Essence (Delos) HIRAM BULLOCK “From Al Sides™ (Atlantic) 5/0
Rotations Heavy 1/0. Medwm 3/0, Light 110, Extra Adds 0. Totat Adds O Heavy: KIFM. Medium: WBBY. KBEM. WVPE
Black/Urban stations contributing to Jazz: KJC8/Latayette, Horatio Handy. WYLD-FM New Oreans. Dell Spencer. ‘ JOHN STUBBLEFIELD *Bushman Sﬂl\ﬂ“ (E"ii/"“se) 5/0 |
WoMF/Cleveiand{Des[ Dean{REEY Rotations: Heavy 20, Medium 2/0, Light 1.0, Extra Adds 0, Totat Adds 0. Heavy: WRTI. KWMU Medium WGBH. WNUR -
| MARK SHERMAN "'A New Balance' (Columbia) 5/0
Rotations: Heavy 1/0. Medium 1/0, Light 3/0, Extra Adds O, Tolal Adds 0. Heavy: KTCJ. Medium: WVPE
1 NEW & ACTIVE FLORA PURIM & AIRTO “The Magicians™ (Concord) 5/0
Rotations: Heavy 1/0. Medium 2/0. Light 2/0. Extra Adds 0. Total Adds 0. Heavy: WNUR. Medium WJ2Z. WHVE

Rotations: Heavy 2/0, Medium 0/0, Light 3/0. Extra Adds 0, Total Adds 0. Heavy: WOTB, KANU

‘ RANDY SANDKE "‘New York Stories’ (Stash) 5/0
ALAN BROADBENT TRIO "Everything | Love” (Discovery) 5/0

CHARLIE WATTS ORCHESTRA “Live At Fulham Town Halt"’ (Columbia) 12/6
‘ Rotations: Heavy 1/0. Medium 3/1. Light 7/4, Extra Adds 1. Total Adds 6, WBFO, WAER, WSEE, WUWM, WVPE. KCNR

Heavy: WNOP. Medium: KKGO. KWMU | Rotations: Heavy 3/0. Medium 2/0, Light 0/0. Extra Adds 0, Total Adds 0. Heavy. WRTI. WYRS. KLON. Medium: WUSF.

1 UNCLE FESTIVE "“Money's No Object” (Nova) 1272 . KLCC }
Rotations: Heavy 2/0, Medium 4/1. Light 6/1, Extra Adds 0. Total Aads 2, KPLU. WVPE. Heavy: WAER. KKGO. Medium: {
WLOQ. WNOP. KLSK | e

| s e e | REGIONALIZED ADDS & HOTS | | ,:
Rotations Heavy 1/0, Medium §/0. Light 60, Extra Adds 0. Total Adas 0. Heavy: WMOT. Medium: WOTB. WCLK. KMHO. [

WVPE. KWMU = |
PHIL WOODS “Gratitude” (Denan) 11/6 SOUTH | MIDWEST |
[ —

Rotations: Heavy 512, Medium 2/1, Light 32, Extra Adds 1, Total Adds 6. WMOT, KJZZ. KPLU. WUSF, KXPR, KLSK. Heavy. Yo o
WRTI, KANU. KJAZ. Medium WBGO s Wb ()| WMECNgn () wazoseen () o s

o 5 o T o fereed R one
ADAM MAKOWICZ '*Moonray™ (Novus) 1172 rons swarons o e rearson Lo masse e
Rotations. Heavy 2/1. Medium 3/0, Light 6/1, Extra Adds 0, Total Adds 2, WMOT, KPLU. Heavy: WBGO. Medum: WRTI - Seiwl . dirrene |

] KERA WNOP | L L
POCKET CHANGE “Random Axis™ (Passport Jazz) 1172 { Bt o S |
Rotations Heavy 30. Medum 5,0, Light 3/2, Extra Adds 0. Total Adds 2. KUOP, KLCC. Heavy: WAER, KPLU. KLSK i Bt e A o
Medwum WLOQ, WNOP, WFSS. WLVE. KBEM. | ot dothon
NAJEE “‘Najee’s Theme™ (EMI America) 11/2 H . WE ALttt pocciii el
Rotations Heavy 30, Medium 52, Light 310, Extra Adds 0. Total Adds 2, WNEW. WDMT. Heavy. WAER, WFSS, WVPE e Pou taming s vaoo
Medium WOTB. WCLK, WLOQ. s o ST vt eall
BRIAN BROMBERG "A New Day” (Black-Hawk) 1073 o N axria et ‘-,_:'

Rotations Heavy 100, Medium 2/0, Light 5/1, Extra Adds 2. Total Adds 3, WBGO, KJAZ. KPLU. Heavy WBFO. Medium o i s b Savon e ics.
KKGO. KJZZ Gt Sremce L3, v

| CARMEN McRAE “‘Any OId Time" (Denon) 10/2 |
| Rotations: Heavy 411, Medum 4/ Light 2/0, Extra Adds 0, Total Adds 2, KPLU, WUSF. Heavy. WBGO. WYRS, KXPR
Medium WGBH, KANU, KJAZ

OENNIS COFFEY “Motor City Magic™ (TSR) 10/1

| N
Rotations: Heavy 3/0, Medium 2/0. Light 40, Extra Adds 1. Totai Adds 1, KJZZ. Heavy: WAER, WCLK. WLOQ. Medium Bl SRR |y, =) e oo
KTCJ, WVPE réeg ! Lot St Patsens SR o A aea
LESTER BOWIE "Avant Pop” (ECM) 9/4 | e o loos | LS o rnenstnten |
Rotations. Heavy 32, Medium 41, Light 110, Extra Adas 1. Total Adds 4, KJZZ, KPLU, WNUR. KWMU. Heavy: WBGO T e rm— ‘ Rt et
Medium: KERA. WBEE. KBEM . sl = . s
RIPPINGTONS **Moonlighting™” (Jem) 8/6 nm 3 e ierossKTion m;‘:: SR )
Rotations Heavy 2/0, Medium 2/2, Light 4/4, Extra Adds 0, Total Adds 6. WAER, WCLK. KTCJ, WLVE, KLCC. KLSK. Heavy. - mrTIGTons -z 4 el ottest ot Siaon
WNOP. KKGO soncor

STAR TREK IV “Soundtrack” (MCA) 872 Smone
Rotations Heavy 1/0, Medium 61 Light 1/1, Extra Adds O, Tolal Adds 2, WBBY, KUOP. Heavy: KBEM. Medium: WLOQ. WU Tampe
WBEE, WNOP, KKGO. WVPE. oo~

BulLDING Success From| =+ 0 L
THE SounD UP WSt ] s me— mme ==

S— ity L wonos B |

P " vy Eibd e |
Fwevee naemas BB numie I owes |
¢ q Foein aae peonr

48 Reporting Stations ==
38 Current Reports e ca

KADX/Denver, KLON/Long Beach,
WEBR/Buttalo, WGBH/Boston, -

WLOQ/Ortando, WRTI/Philadelphia,
and WYRS/Stamford cailed in

X trozen playlists this week.

[y WFPL/Louisville failed to report;

o Ak its playlist was frozen.

P WHRO/Norfolk and WYLD-FM/New

e Orleans tailed to report for two
Farwme) S S consecutive weeks and were not
@ THANK YOU JAZZ RADIO! oS wusedinithiENEekiSUatT




CY-1018. THE COUNT BASIE ORCHESTRA,
“LONG LIVETHE CHIEF” DDD

(27 DIGITAL

LONG LVE
THE CHIEF , 2

The Count Basie Orchestra

i Y 4
CY-1216. CARMEN McRAE, “ANY OLD TIME” DDD

=Y 0TI

CARMEN VicRAE

PHIL WOODS QUINTET

CY-1128. McCOYTYNER, “DOUBLE TRIOS;” DDD

33CY-1128
»

DOUBLETRIOS ;-

This winter;
Denon jazz
is hot.

Recorded in New York as part of Denon’s Jazz
Project, each of these four Compact Discs contains over
60 minutes of heat. Experience the warmth of Carmen
McRae in the thirteen classic cuts of “Any Old Time.”
McCoy Tyner's first work on the Denon label, “Double
Trios” is also his first to include performances on electric
keyboards. Also new to the Denon label are two first-
place winners in the 51st Annual down beat Reader’s
Poll: the Basie Band and Phil Woods.

To keep the heat on, this music has never stepped
outside of the digital domain. Each disc was digitally
recorded, digitally mixed and digitally mastered on
proprietary Denon equipment. But you'd expect no less
from the First Name in Digital Recording.

DENON

The First Name in Digital Recording

Nippon Columbia Ltd., Tokyo, 107 Japan
Denon America, Inc., 27 Law Drive, Fairfield. NJ 07006
Denon Canada, Inc., 17 Denison Street, Markham Ont. L3R 1B5 Canada
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B TOP 20 j
JANUARY 9, 1987  eportsindas Heavy Megim  Lignt

© STEVE CAMP/He Covers Me (Sparrow) 300 28 2 0

©  WHITEHEARTFly Eagle Fly (Sparrow) 301 29 1 0

©  PHILIP BAILEY/The Other Side (Myrrh) 26/11 22 3 1

O MICHAEL W. SMITHNices {Reunion) 23/0 20 3 0

© BILLY SPRAGUE/Heart Like Mine (Reunion) 23/1 21 2 ]

©  DION/Simple Ironies (DaySpring) 24/2 18 6 0

7 FARRELL & FARRELL/Fair Companion (Star Song) 26/0 12 13 17

© PRISM/Jesus Love Me (Reunion) 230 13 9 1

© GAITHER VOCAL BAND/Lord Of Hosls (Word/A&M) 2002 15 4 1

@ CYNTHIA CLAWSON/Bring Il To Jesus (DaySpring) 22/5 16 4 2

BREAKER ® IMPERIALSMWings Of Love (Word/A&M) 20/5 178" 1
2NO CHAPTER OF ACTS/Fairest Lord Jesus (Live Oak)  79/2 9 8 2

BREAKER ® ROB FRAZIER/Break My Heart (Light) 19/4 8 9 2
@  KiM BOYCE/Darkened Hearts (Myrrh) 17271 15 1
BREAKER © MORRIS CHAPMAN Since God Is For Us (DaySpring)  78/3 11 3 4
O MICHAEL CARD/The Nazarene (Sparrow) 16/2 12 2 2

17 PETRA/Thankiul Heart (Star Song) 19/1 6 12 17

©  EVIEMhen Al Is Said And Done (WOrd/A&M) 14/1 o2 1
BREAKER @ JON GIBSON/God Loves A Broken Heart (Frontling) 17/3 6 8 3
€ RICK RISO/Faithiul (Home Sweet Home) 18/4 7 5 6

| BREAKERS.

| IMPERIALS
| Wings Of Love (Word/A&M)
59% of our reporters on it. Rotations: Heavy 11, Medium 8, Light 1, Total Adds 5,
WZZD, KSBJ, WABS, WLFJ, WCRM. Number 11 on the chart.
ROB FRAZIER
Break My Heart (Light)
56% of our reporters on it. Rotations: Heavy 8, Medium 9, Light 2, Total Adds 4, WZZD,
WCIE, WCFL, KKRE. Number 13 on the chart.
MORRIS CHAPMAN
Since God Is For Us (DaySpring)-
53% of our reporters on It. Rotations: Heavy 11, Medium 3, Light 4, Total Adds 3,
WCBW, WLIX, WJYP. Number 15 on the chart.
RICK RISO
Faithful (Home Sweet Home)
53% of our reporters on it. Rotations: Heavy 7, Medlum 5, Light 6, Total Adds 4, WZZD,
WCBW, WJYP, WCM. Number 20 on the chart.
JON GIBSON
God Loves A Broken Heart (Frontline)
50% of our reporters on it. Rotations: Heavy 6, Medium 8, Light 3, Total Adds 3, KCMS,
WFOM, KKRE Number 19 on the chart.
[ NEW & ACTIVE |
| {
MICHAEL CARD “The Nazarene™ (Sparrow) 16/2
] Rotations. Heavy 12/0, Medium 2/1, Light 2/1, Exira Adds 0, Total Adds 2. WXRI, WXLN. Heavies include: WWDJ, WZZD,
WPIT, WCBW. Number 16 on the chart
DALLAS HOLM *“‘Against The Wind" (DaySpring) 15/8
Rotations: Heavy 4/3, Medium 4/1, Light 7/4, Extra Adds 0, Total Adds 8 including WZZD, WPIT, KSBJ, WCIE, WRFD, WJTL.
TWILA PARIS “Center Of Your WIIi” (Star Song) 1472
Rotations: Heavy 1172, Medium 2/0, Light 1/0, Extra Adds 0, Total Adds 2, WJYP, KERI. Heavies include. WMUZ, WXIR,
KCMS, WCTN,
EVIE “When Ali Is Said And Done’ (Word/A&M) 14/1
’ Rotations: Heavy 11/1, Medium 2/0, Ligh! 1/0, Extra Adds 0, Total Adds 1, KCFO. Heavies include: WRFD, WMUZ_ WXIR,
KPDQ. KCMS. Number 18 on the chart.
TONY ELENBURG *'Just The First Farewell’” (Greentree) 13/4
{ Rotations: Heavy 2/0, Medium 6/1, Light 5/3, Extra Adds 0. Total Adds 4 including WRFD, KERI, KPDQ
l PHILLIP SANDIFER ‘“‘Keeping The Dream Alive" (Urgent) 12/2
| Rotations. Heavy 4/0, Medium 5/1, Light 3/1, Exira Adds 0, Total Adds 2, WXRI, WOIV. Heavy: WRFD, KWKY, KCNW, KDAR
GREG X. VOLZ ““The River Is Rising" (Myrrh) 1173
Rotations: Heavy 1/0, Medium 6/1, Light 42, Extra Adds 0, Total Adds 3, KCMS, WOIV. WGFT. Heavy. WHLO.
FIRST CALL "“Messiah'" (DaySpring) 10/3
Rotations: Heavy 6/0, Medium 1/0, Light 3/3, Extra Adds 0, Total Adds 3, WRFD, KCFO, KCNW. Heavies Include: WPIT,
WCIE, WCRM.

CHOIR **When The Morning Comes™ (Myrrh) 10/3
Rotalions: Heavy 3/0, Medium 2/1, Light 5/2, Extra Adds 0, Totai Adds 3, WJYP, WABS, KWKY. Heavy. WOIV, WHLO,
CRM

IDLE CURE “Take it (Frontiine) 10/2

Rotations: Heavy 6/0, Medium 4/2, Light 0/0, Extra Adds 0, Total Adds 2, WOIV. WLFJ. Heavies include: WCIE, KYMS, WJTL,
WCRM.

MARTV MCCALL *“Higher Ground" (Greentree) 10/2

Rotations Heavy 2/0, Medium 3/0, Light §/2, Extra Adds 0, Total Adds 2, WCIE, WOIV. Heavy: WJTL, WGFT. Mediums
Include: WZZD, WLIX.

PAUL SMITH “'A Holy Nation’* (DaySpring) 10/1

Rotations: Heavy 5/0, Medium 3/1. Light 210, Extra Adds 0, Total Adds 1, KPDQ. Heavy: WCIE, WXIR, WOIV, WXLN, WCAM.
BILLY CROCKETT “41 Lawnmowers'’ (DaySpring) 10/1

Rotations: Heavy 8/1, Medium 1/0, Light 1/0, Extra Adds 0, Total Adds 1, WOIV. Heavies include: WPIT, WRFO, WJTL, WLFJ,
WXLN,

GLENN GARRETT “There's A Redsemer’* {Greentree) 10/1

Fotations: Heavy 7/0, Medium 2/0, Light 1/1, Extra Adds 0, Total Adds 1, WGFT. Heavies include: WCBW, KCMS, WLIX,
WFOM KWKY.

'DAVID BARDNI ““God's Stili On The Throne* {Litestream) 1011

Rotatlons: Heavy 370, Medium 4/1, Light 3/0, Extra Adds 0, Total Adds 1, WXRI. Heavy KCFO, KYMS, WCTN.

PETRA “King's Ransom"’ (Star Song) 9/6

Rotations Heavy 2/2, Medium 372, Light 412, Extra Adds 0. Total Adds 6, WCBW, WJYP, WABS, WCM; KDAR, KERI

MOST ADDED

|
‘ DALLAS HOLM (8)
|
|

HOTTEST

PETRA (6)
CYNTHIA CLAWSON (5)
STEVE GREEN (5)

WHITEHEART (17)
STEVE CAMP (15)
MICHAEL W. SMITH (13)
IMPERIALS (9)
PHILIP BAILEY (7)
CYNTHIA CLAWSON (7)
BILLY SPRAGUE (7)
2ND CHAPTER OF ACTS(4)
GAITHER VOCAL BAND (4)

IMPERIALS (5)
l MORGAN CRYAR (4)
TONY ELENBURG (4)

| ROB FRAZIER (4)
| LARNELL HARRIS {4)
LESLIE PHILLIPS {4)

‘ RICK RISO (4)
SILVERWIND (4)

HARVEST “Only The Overcomers™ (Greentree) 9/2

Rotations: Heavy §/1, Medium 2/0, Light 2/1, Extra Adds 0, Total Adds 2, WOIV, WJYP. Heavy: WMUZ, WXIR, WXLN, WGFT.
KATHY TROCCOLI “Talk It Qut” (Reunlon) 92

Rotations: Heavy 4/0, Medium 4/1, Light 11, Extra Adds 0. Total Adds 2, WXRI, WJYP. Heavy: KYMS, WHLO, WCRM,

MICHAEL OMARTIAN *‘Homelands™ (Reunicn) 9/0

Rotations: Heavy 2/0, Medium 4/0, Ligt 3/0, Extra Adds 0, Total Adds 0. Heavy: WWDJ, WMUZ. Medium: WRFD, WCFL
WCTN, KWKY

SILVERWIND “We WIll Be Holy” (Sparrow) 8/4

Rotations: Heavy 4/1, Medium 2/2, Light 2/1, Extra Adds 0, Total Adds 4, WCTN, WLFJ, KWKY. KDAR. Heavies include
KPDQ, KCMS:

PHIL DRISCOLL “A Star Is Born" (Benson) 8/0

Rotations: Heavy 8/0. Medium 0/0, Light 0/0, Extra Adds 0, Total Adds 0. Heavies include WWDJ, WZZD. KSBJ, WCBW.
WLIX, WFOM

DAN PEEK “A New Song" (Greentree) 7/3

Rotations: Heavy 0/0, Medium 4/0, Light 3/3, Extra Adds 0, Total Adds 3, WJTL. KWKY. WGFT. Mediums include: WZZD,
WMUZ, KCMS

STRYPER “All Of Me" (Enigma) 7/2

Rotations: Heavy 5/1. Medium 1/0, Light 1/1, Extra Adds 0, Total Adds 2, WOIV, WJYP. Heavy' KYMS, WJUTL, WGFT KERI
MORGAN CRYAR “Sibling Rivalry” (Star Song) 6/4

Rotations: Heavy 1/1, Medium 2/1. Light 3/2, Extra Adds 0, Total Adds 4, WZZD, WJTL. KDAR, KERI Medium: WCRM.
LESLIE PHILLIPS “You're My Lord" (Myrrh) 6/4

Rotations: Heavy 3/1, Medium 1/1, Light 272, Extra Adds 0, Total Adds 4, WRFD, KCFO, WJYP, WABS. Heavy: WHLO,
KCNW.

LUKE GARRETT ““Magnity” (Home Sweet Home) 6/3

Rotations: Heavy 1/0, Medium 573, Light 0/0. Extra Adds 0, Total Adds 3, WCBW, WFOM, WCM. Heavy: WMUZ Medmn
KPDQ, WLIX

GARY McSPADOEN “We Exult You™ (Word/A&M) 62

Rotations: Heavy 0/0. Medium 3/1, Light 3/1, Extra Adds 0, Total Adds 2, WCIE, WLIX. Medium: KCMS, WLFJ
MATTHEW WARD ‘“‘Red And Yellow, Black And White™ (Live Dak) 6/2

Rotations: Heavy 2/1, Medium 4/1, Light 0/0, Extra Adds 0, Total Adds 2, WJYP, KERI. Heavy: KCFO. Medium: WWDJ, W
TAMMY SUE BAKKEH "It II Be Alrlum“ (Eclectic) 6/0

xtra Adds 0, Total Adds 0. Medlun

ALLIES 'I' VDu Bulleve" (ngnt) 6/0

DEGARMO & KEY “Every Mnment" (inav OIscszcapuml) 6/ IJ

m: WOIV

REGIONALIZED ADDS & HOTS ]
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e XiRindlanapola
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'FULL-SERVICE AC

| TOP 20 |

Fow e Lm
Weets Wweens Weer

« 3 1+ @ BILLY JOEL/This Is The Time (Columbia)
5 4 3 € LINDA RONSTADT & JAMES INGRAM/Somewhere Oul There (MCA)
2 1 2 3 MIAMI SOUND MACHINE/Falling In Love (Uh-Oh) (Epic)
7 6 5 € BENJAMIN ORR/Stay The Night (Elekira)
7 1 s € LIONEL RICHIE/Ballerina Girl (Motown)
12 4« 6 BILLY OCEAN/Love Is Forever (Jive/Arista)
2 10 5 € GREGORY ABBOTT/Shake You Down (Columbia)
5 9 9 () ANITA BAKER/Caught Up In The Raplure (Elektra)
1 13 1t @ CHICAGO/Wil You Still Love Me? (WB)
1 12 D BILLY VERA & THE BEATERS/Al This Moment (Rhino)
10 7 7 11 AMY GRANT/Stay For A While (A&M)
3 5 10 12 BRUCE HORNSBY & THE RANGE/The Way It Is (RCA)
17 14§ JEFFREY OSBORNE/In Your Eyes (A&M)
20 18 & TINA TURNER/Two People (Capitol)
20 1w 17 { EL DeBARGE/Someone (Gordy/Molown)
9 14 15 16 PETER CETERA with AMY GRANT/Next Time | Fall (Full Moon/WB)
2 @ CARPENTERS/Honoiutu City Lights (A&M)
8 8 13 18 SERGIO MENDES BRASIL *86/Take This Love (A&M)
6 12 16 19 LIONEL RICHIE/Love Will Conquer All (Motown)
DEBUT B €9 TOTO/Without Your Love (Columbia)

BREAKERS.

No records qualified

for Breaker status this week.

NEW & ACTIVE

TOTO “Without Your Love™ (Columbia) 20/5

Rotations: Heavy 1/0, Medium 10/2. Light 9/3, Total Adds 5, WFBR, WCHS, WRVA, KBO), KFQD. Heavy: KTWO. Medium
including KOY, KFMB, WELI, WHBC, KUGN, KSL, WTKO, WASK Light including WGOW, WROK, WWNR, WGBR.
KENNY ROGERS “‘Twenty Years Ago” (RCA) 16/6

Rotations: Heavy 0. Medium 7/1, Light 9/5, Total Adds 6, WFBR, WCHS, WROK, WPOE, WGBR, KFQD. Medium including
WISN, KUGN, KSL, WASK, KTWO, KVEC. Light including WHBY, WIBA, WTKO, WJBC

JETS “You Got it Ail”" (MCA) 16/2

Rotations: Heavy 0, Medium 12/0, Light 472, Total Adds 2, WDBO, WROK. Medium WHBY, WSPD, KUGN, KSL, WWNR,
WTKO. WMTR, WGBR, WSTU, WASK, KTWO, KVEC. Light including KJR, WCHS

ARETHA FRANKLIN “Jimmy Lee*’ (Arista) 14/4

Rotations: Heavy 1/0, Medium 7/1, Light 6/3, Total Adds 4, KHOW, WICC, WELLI, WCIL. Heavy: KTWO. Medium including
KOY, KUGN, WWNR, WPOE, WMTR, WSTU. Light including WGOW, WGBR, KFQD.

JENNIFER WARNES “Ain't No Cure For Love" (Cypress/PolyGram) 1411

Rotations Heavy 1/0, Medium 8/0, Light 51, Total Adds 1, KFQD. Heavy: KTWO. Medium: WCHS, WHBC. WSPD, KUGN,
WPOE, WTKO, WGBR, KVEC. Light including WHBY, WIBA, WMTR, WJBC.

GLASS TIGER “‘Someday” (Manhattan) 14/0

Rotatlons: Heavy 2/0, Medium 11/0, Light 1/0, Total Adds 0. Heavy: WTKO, WSTU. Medium: WFBR, WICC, WHBC, KBO!,
KUGN. WWNR, WPOE, WMTR, WGBR, WCIL, KVEC Light: WCHS.

L. RONSTADT & N. RIDDLE ORCHESTRA “When You Wish Upon A Star” (Eiekira) 14/0

Rotations. Heavy 0, Medium 9/0, Light /0, Total Adds 0. Medium: WPRO, WTMJ, WCHS, WTIC, WHBY, WIBC, KUGN,
WASK. KVEC. Light: WHBC, WIBA, WROK, WGBR, WJBC.

JOURNEY “I'll Be Airight Without You' (Columbia) 13/3

Rotations Heavy 1/0, Medium 9/1, Light 372, Total Adds 3, WPRO, WHBC, KFQD. Heavy: WELL Medium including KBOI,
KSL. WWNR, WPOE, WTKO, WMTR, WSTU, KTWO. Light inchuding KJR

JANUARY 9, 1987 !I MOST ADDED
Totai
ReportsiAdds Heavy Medium Light
KENNY ROGERS (6
40/0 38 2 o HUEY LEWI? & THE rss)ws s)
3;;3 ;’; ,f ; ARETHA FRANKLIN (4)
BILLY VERA & THE BEATERS (4)
3571 258 2 L CARPENTERS (4)
36/2 24 9 3
34/0 22 9 3
33/2 23 8 2 | L.
34/1 21 11 2 !
32/1 19 13 0 ‘ e ——
374 16 17 4 HOTTEST
32/0 217 4 \ |
28/0 73 7 4 | r
g;ﬁ ; fﬁ ; | BILLY JOEL (29)
{ LINDA RONSTADT & JAMES INGRAM (23)
25/0 7 17 ] | ! BENJAMIN ORR (19)
19/0 7 7 5 | ‘ GREGORY ABBOTT (14)
27/4 2 18 7 LIONEL RICHIE (14)
19/0 9 7 3 | BILLY OCEAN (13)
17/0 3 9 5
20/5 1 10 9

i
{’

ANNE MURRAY “‘On And On" (Capitol) 13/1

Rotatlons: Heavy 2/0, Medium 5/0, Light 6/1. Total Adds 1. WMTR. Heavy: WHBY, KVEC. Medium KUGN. KSL, WPOE
WASK, KTWO. Light including KFMB. WIBC, WiBA, WGBR, WJBC
JAMES BROWN “How Do You Stop™ (Scotti Bros/CBS) 121
Rotations: Heavy 0, Medim 4/0, Light 8/1, Total Adds t, WHBC. Medium
WCHS, KBOI, WWNR, WMTR. WGBR, WSTU, WJBC

COREY HART ““Can't Help Falling In Love™ (EMI America) 12/0

Rotations: Heavy 0, Medium 7/0, Light 5/0, Totat Adds 0. Medium: WFBR, WPRO, WIBA, WGBR, WJBC, KTWO, KVEC. Light:
KBOI, WWNR. WTKO, WMTR, WSTU.

HUEY LEWIS & THE NEWS "“Jacob's Ladder” (Chrysalis) 10/5

Rotations: Heavy 0, Medlum 3/1, Lignt 7/4, Total Adds 5, WCHS, WHBC, WWNR, WPOE, WMTR. Medium including WICC,
KTWO. Light including KUGN, WSTU, WJBC.

LIONEL RICHIE “Desp-River Woman** (Motown) 10/1

Rotations: Heavy 3/0, Medium 6/1, Light 1/0, Total Adds 1, 55KRC. Heavy: WISN, WROK, WCIL. Medium inciuding WTMJ,
WHAS, KUGN, WTKO. KVEC, Light: WGBR.

l SIGNIFICANT ACTION

LUTHER VANOROSS “‘Stop To Love” (Epic) 7/3

Rotations: Heavy 1/0, Medium 2/2, Light 4/1, Total Adds 3, WJDX, WASK, KTWO. Heavy: WCIL Light including WWNR,
WMTR, WSTU, )

KANSAS ““All | Wanted” (MCA) 7/2

Rotations: Heavy 0, Medium §/1, Light 2/1, Total Adds 2, WPOE, KTWO. Medium including WICC, WWNR, WMTR
Light including WTKO.

BRUCE WILLIS “‘Respect Yourself™ (Motown) 4/3

Rotatlons: Heavy 0, Medium 2/1, Light 272, Total Adds 3, WWNR, WPOE, WMTR. Medium including WICC.
SURVIVOR “Is This Love” (Scotti Bros/CBS) 4/0

Rotations: Heavy 0, Medium 2/0, Light 2/0, Total Adds 0. Medium: WSTU, KTWO. Light: WICC, WTKO.
JERMAINE JACKSON ‘‘Words Into Action” (Arista) 4/0

Rotations: Heavy 0, Medium 3/0, Light 1/0. Totat Adds 0. Medlum: WMTR, WGBR, KTWO Light: WWNR
REBBIE.JACKSON “You Send The Rain Away’* (Columbia) 4/0

Rotations. Heavy 0, Medium 1/0, Light 3/0, Total Adds 0. Medium: WPOE. Light: WHBY, WTKO, KTWO
AIR SUPPLY “Stars In Your Eyes™ (Arista) 3/3

Rotations: Heavy 0, Medium 1/1, Light 2/2, Total Adds 3, WFBR, WGBR, KTWO

BRUCE HORNSBY & THE RANGE ‘‘Mandolin Rain™ (RCA) 3/3

Rotations: Heavy 0, Medium 373, Light 0, Total Adds 3, WFBR, WELI, KTWO.

"TIL TUESDAY ““Coming Up Close” (Epic) 3/2

Rotations: Heavy 0, Medium 372, Light 0, Total Adds 2, WASK, KVEC. Medium including KTWO
CROWDEO HOUSE “Oon’t Oream It's Over” (Capitol) 3/0

Rotations. Heavy 0, Medium 1/0, Light 2/0, Total Adds 0. Medium: WGOW. Light: WGBR WSTU

DON JOHNSON "Heartache Away" (Epic) 3/0

Rotations: Heavy 0, Medium 1/0, Light 2/0, Total Adds 0. Medium: WWNR. Light: WMTR, wWSTU.

WANG CHUNG “Everybody Have Fun Tonight" (Getfen) 3/0

Rotations: Heavy 2/0, Medium 0, Light 1/0, Total Adds 0. Heavy: WICC, WHAS. Light WSTU.
BANANARAMA *“A Trick Of The Night” (London/PolyGram) 3/0

Rotations: Heavy 0. Medium 1/0, Light 2/0, Total Adds 0. Medium: KTWO. Light. WWNR, WMTR

WJDX, WPOE, WTKO, WCIL. Light Including
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ADULT CONTEMPORARY

BREAKERS.

COREY HART

Can't Help Falling In Love (EMI America)
53% of our reporters on it. Rotations: Heavy 4, Medium 29, Light 19,
Total Adds 3, WLTS, KWFM, WAGE.

NEW & ACTIVE

MADONNA “Open Your Heart™ (Sirs/WB) 40/3

Rotations. Heavy 14/0, Mecium 1672, Light 101, Total Adds 3, WSNI, 2WD, U102. Heavy. K101, WAEB, WKYE, WRKA,

WIZD, WSFL, KDUK, WSKI, WWPA, WCKQ, KRLB, WFFX, KTYL, K99. Medium inchuding KVIL, WLTF, WIvVY.

DEVICE “Who's On The Line™ (Chrysalis) 3872 .

Rotanhons: Heavy 2/0, Medwm 17/1, Light 1971, Totel Adds 2, WCKQ, KRNO. Heavy: WEIM, KALE. Medum including KIFM,

WAEB, WKYE, KIOA, KWFM, WGLL, WSKI, WOHQ, WTNY, WSKY, WCHV, WGSV, WBGM, WZLQ, WJON, KKLV.

BRUCE HORNSBY & THE RANGE “Mandolin Raln™ (RCA) 36/35
Adds 35 inchuding WARMOG, WMYX, WKYE, WKGW, WRKA, WiZD,

. 5 : 5 L 5 , WCHYV, . WAGE, WBGM, KTYL, KFSB. Light including WORG.

PRETENDERS *‘Don’t Get Me Wroag™ (Sire/WB) 3511

Rotanons: Heavy 7/0, Medwm 2071, Light 8/0, Total Adds 1, WSTF. Heavy. WHTX, KVIL, B100, KEY103, KTYL, KQSW, KALE.

Medwm inchuding KIFM, K101, WIZD, WING, WTRX, KDUK, KWFM, WEIM, WGLL, WCHV, KRLB, WZLQ.

BRUCE WILLIS “Respect Yoursell"" (Motown) 34/20

Rotations: Heavy 0, Medwum 1174, Light 23/16, Totsl Adds 20 including KIFM, WXTC, WEZC, WIVY, WNAM, WTRX, WMGN,

WSKI, WBGM, WFFX, KTYL, WJON, KOSW, KMGQ. Medium including WRKA, WGLL, WOHQ, WCKQ, WCHV, KALE.

BANANARAMA “A Trick Of The Night'' |London ) 3872

Rotations: Heavy 1/0, Medwm 12/0, Lipht 1772, Tots) Adds 2, WSFL, WEIZ, Heavy: KOSW. Medium: KIFM, WKYE, WAVE,

WGLL, WSKI, WWPA, WSKY, WCKQ, WCHV, WBGM, KYJC, KALE. Light including WAEB, KIOA, WTRX.

ROTATION BREAKOUTS I

Total

Reports/Adds Heavy Medwm Light
© BILLY VERA & THE BEATERS 973 8 12 2
2 BILLY JOEL 97/0 82 13 2
© CHICAGD 95/5 79 14 2
4 GREGORY ABBOTY 940 69 21 4
5 ANITA BAKER 952 7% 14 5
© LIONEL RICHIE 96/4 66 26 4
© LINDA RONSTADT & JAMES INGRAM 8472 51 28 5
8 BENJAMIN ORR 77/0 41 30 6
© JOURNEY 93/5 32 49 12
@ TINA TURNER 84/6 38 36 10
11 MIAMI SOUND MACHINE 72/1 28 34 10
12 BALLY OCEAN 63/0 2 31 6
® ARETHA FRANKLIN 82/3 16 53 13
D 6LASS NGER 7678 20 39 17
D XT3 732 24 @4 5
16 BRUCE HORNSBY & THE RANGE 550 1 28 11
@ EL DeBARGE %1 23 3 1
18 SERGID MENDES BRASKL ‘88 610 15 36 10
{L) JEFFREY DSBORNE bl 12 51 8
2 KANSAS 708 5 41 13
#1 POINTER SISTERS &3 17 38 &
22 RIC OCASEK 400 & 29 &
€' KOOL & THE GANG 582 4 33 7
3 ToT0 6917 4 37 28
25 AMY GRANT 480 0 33 5
D) LUTHER VANDRDSS 6011 3 3¢ 23
& JERMAINE JACKSON 61/4 4 40 17
<) DON JOHNSON 5571 10 26 19
9 BEN E KNG 350 7 19 8
) MADONNA 403 14 16 10

MOST ADDED HOTTEST
BRUCE HORNSBY & THE RANGE (35) BILLY VERA & THE BEATERS (8§7)
BRUCE WILLIS (20) iy (68)
READY FOR THE WORLD (20) GREGORY ABBOTT (!
JANET JACKSON (19) CHICAGO (56)
TOTO (17) ANITA BAKER (58)
KENNY ROGERS (14) RICHIE
LUTHER VANDROSS (11) LINDA RONSTADT & JAMES INGRAM (28)
GLASS TIGER (8) BENJAMIN ORR (185)
HUEY LEWIS & THE NEWS (8) JOURNEY (12]
KANSAS (8) BILLY OCEAN (11)

SURVIVOR “Is This Love"" (Scotti Bros./CBS) 2911

Rotations: Heavy 11/0, Medwam 13/0, Light 5/1, Totsl Adds 1, WAEB, Heavy: WSNI, 2WD, WLLT, WLTF, WML, KKLT, WRKA.
WENS, WSKI, WFFX, K99, Medium ncluding K101, WKYE, KEY103, U102, WSTF, WAVE, KRAV, WWPA,

JAMES BROWN ‘‘How Do You Stop" (Scottl Bres./C8S) 27/4

Rotations: Heavy 0, Medium 11/0, Light 16/4, Totel Adds 4, KWFM, WAEV, WFFX, KFSB. Mackum: WKYE, WIZD, WNAM,

WGLL. WSKI, WTNY, WCKQ, WBGM, W2LQ, KMGQ. KALE. Light ncluding WIKGW, WSFL, WTRX, WOHQ, WCHY.
RUBY TURNER “I'm In Love" (Jive/RCA) 262

Rotations: Heavy 0, Medwsn 11/0, Ught 1572, Total Adds 2, WAEB, WAEV. Medium: WEIM, WKNE. WGLL. WSKI, waHQ.
WSKY, WCHV, WBGM, WBOW, KMGQ, KALE. Light including KIFM, WNAM, WCKQ, WORG, WKKYX, WZLQ.

SIGNIFICANT ACTION I

READY FOR THE WORLD ““Love You Down" (MCA) 23/20

Rotations: Heavy 0, Medium 373, Light 20417, Total Adds 20 including WNIC, KHYL, WAEB, WTFM, WEIM, WSKI, WaHQ,
WWPA, WCHV, WGSV, WAGE, WORG, WZLQ, WFFX, KTYL, KMGQ. Light including KKLT, B100, KQSW.
CARPENTERS “‘Honolulu Clty Lights™ (A&M) 238

Rotations: Heavy 1/0, Medium 10/0, Light 12/0, Total Adds 0. Heavy. KOSW. Medium: WNAM, KKUA, WGLL, WSKI, WCKQ,
WEIZ, WAHR, WBGM, WMTFM, KALE, Light KEY103, WTRX, WEIM, WOHQ, WGSV, WKYX, KFSB, KWEB, WJON.
KENNY ROGERS “Tweaty Years Ago™ (RCA) 21/14

Rotations: Heavy O, Medium 6/1, Light 15/13, Total Adds 14, WKYE, WIZD, WSFL, WNAM, WEIM, WKNE, WSKI, WCHV,
WAGE, WBGM, WZLQ, KFSB, KWEB, WJON, Medium including WGLL, WGSV, WAHR, KOSW, KALE.

HUEY LEWIS & THE NEWS “Jaceh’s Ladder” (

Rotations: Heavy 0, Medium 9/2, Light 12/8. Tolsl Adds 8, U102, WIZD, WAVE, WTRX, WSKI, KALB, WZLQ, KQSW. Mecsum
WHTX, WQHQ, WCKQ, WORG, WFFX, K99, KALE. Light inciuding 8100, WKYE, WRKA, WKYX, KYJC.
LIONEL RICHIE ““Deep River Woman" (Motewn) 282

Rotations: Heavy 6/0, Medium 901, Light §/1, Total Adds 2, WHTX. KMJX, Heavy, ZWD, WLTF, WKYE, WEZC, WAHR. WKYX
Medium including WTFM, WMGN, KDUK, KMZQ, WBGM, KTYL, WMTFM, WJON. Light inchuding KVIL. WIVY, WSTF, KFS8.
JANET JACKSON “Lat's Wait Awhile™ (ASM) 1919

Rotations: Heavy 0, Medwm 2/2, Light 17/17, Total Adds 19, WMYX, KGW, WRKA, WSFL, WNAM, KIOA, WEM, WKNE,
WSKI, WOHQ, WCKQ, WGSV, WAEV, WBGM, KFSB, KKLV, KYJC, KMGQ, KALE

JENNIFER WARNES “Aln't No Cure For Love™ (Cypress.PulyGiram) 18/1

Rotations: Heavy 2/0, Medium 7/0, Light 1, Total Adds 1, KFSB. Heavy. WBOW, KQSW. Medum: WEIM. WCHY, WAMR,
WBGM, WMTFM, WJON, KALE, including WTRX, WKNE, WSKI, WCKQ, WORG, WKYX, WZLQ, KKLV.

ANNE MURRAY “‘On And On" (Capitol) 14738

Rotations: Heavy 0, Medim 8/0, Light 8/0, Totsl Adds 0. Medwm: WNAM, WCHV, WAHR, WBGM, WJON. KQSW. Light:
WTRX, WEIM, WKNE, WOHQ, WCKQ, WGSV, W2LQ, KYJC.

ROBBIE NEVIL ““C'est La Vie'* (Manhattan) 12/4

Rotations: Heavy 3/0, Medwm 5/0, Light 4/4, Totel Adds 4, WKYE, KEY103, WAVE, KRLB. Heavy, 8100, WING, WFFX.
Medium: WSNI, K101, WIVY, WRKA, WWPA

EMERSON, LAKE, & POWELL “Lay Dows Your Guns™ (Polyder/PolyGram) 11/1

Rotations: Heavy 0, Mecwm 4/0, Light 7/1, Total Adds 1. WAEV. Medwm: WEIM, WSKY, WBGM, KQSW. Light including
KWAV, WSKI, WOHQ, WZLQ, WJON, KKLV.

CRUSADERS with NANCY WILSON *The Way it Goes™ (MCA) 109

Rotations: Heavy 0, Medwm 5/, Light 5/0, Total Adds 0. Medwm: WSKY, WBGM, WJON, WBOW, KOSW. Light: WQHQ,
WAEV, WZLQ, WMTFM, KFS8,

LONE JUSTICE “Sheiter” (Geflen) 970

Rotations: Heavy 0, Medum 5/0, Light 40, Total Adds 0. Medwum: WEIM, WSKY, WBGM, KQSW, KALE. Light: WKYE.
WCKQ, KKLV, KYJC

BOBBY VINTON “Blue Velvet" (Epic) 8/1

Rotations: Heavy O, Medum 2/0, Light 6/1, Total Adds 1, KFSB. Medwm: WEIM, WJON. Light including WNAM, WKNE,
WSKI, WOHQ, WBOW.

Breakers are those records that have achieved concurrant airplay at 50% |
of our reporting stations. New & Active records are receiving airplay at 25 or |
more stations, Records in Significant Action are receiving aiplay from |

| s-zcm‘mmﬂmnwmwmnmnmm|

| Mmmmwmmmwmwmmm-

| ords which have achieved Breeker status must aiso have sufficient heavy
and medium rotation airplay to enter the chart.

P2
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s e Vo 167 REPORTS JANUARY 9, 1987 RepontsiAGas Power  Heavy  Meawm
+ 2 + 1 ERIC CLAPTON/August {Duck/WB) “Tearing” (133) “It's” (102) "Miss You" (51) 158=/0 48— 134- 24+
© BOSTON/Third Stage (MCA) ‘Cool” (108) "Can'tcha” (68) “We're Ready” (61) ~ 1471-/0 40— 122- 17+

+ « + @ PRETENDERS/Get Close (Sire/WB) ‘My Baby" (141) "Room Full” (85) “Don't Get” (10) 156+/2 43+ 134+ 20-
b © BON JOVI/Siippery When Wet (Mercury/PG) “Livin’” (135) “Wanted" (51) “Let It Rock” (8) 136-/0 49+ 127+ 8-
© BRUCE HORNSBY & THE RANGE/The Way It Is (RCA) “Western” (129) “Mandolin” (55) “The Way" (17) ~ 147+/2 36+ 121+ 25-

6 BRUCE SPRINGSTEEN & THE E STREET BAND/Live/1975-85 (Col) “Fire"” (81) “Because” (79) “War" (30) 717-/1 17— 76- 35+

7 STEVE MILLER BAND/Living In The 20th Century (Capitol) “Nobody" (107) “Make” (82) “Loved” (32) 149-/2 23— 90- 56+

8 GEORGIA SATELLITES/Georgia Satelites (Elekira) “Keep" (36) “Battleship" (68) “Railroad” (31) 140-/4 35— 84- 44+

w2 o @ HUEY LEWIS & THE NEWS/Fore! (Chrysalis) “Jacob’s” (112) “Whole Lotta” (27) “I Know" (17) 128-/2 24+ 87+ 39-
w = o @ ROBERT CRAY BAND/Strong Persuader (Mercury/PG) “Smoking” (144) “Right Next" (7) “I Guess” (6) 144=/1 17+ 86+ 57—

|« n v @ PETER GABRIEL/So (Geffen) “Big Time" (128) "That Voice" (2) “Don't Give" (1) 728+/4 44+ 102+ 22—

[ 2w @® EDDIE MONEY/Can't Hold Back (Columbia) “| Wanna” (130) “We Should” (11) "Endless” (9) 733+/3 22+ 75+ 56—

1 ¢ = 13 BILLY IDOL/Whiplash Smile (Chrysalis) “Gun” (127) “Soul" (18) "Sweet Sixteen" (16) 130-/1 12+ 61+ 62-

|5 1w 15 14 KINKS/Think Visual (MCA) “Working” (117) “Lost" (22) “Rock "N’ Roll" (15) 138-/5 5+ 46+ 84-
2w 5 @ KBC BAND/KBC Band (Arista) “America” (126) “It's Not” (5) "When Love" (3) 130-/5 8= 55+ 72—
» 2 1w { WORLD PARTY/Private Revolution (Chrysalis) "Ship” (13) "Private” (10) “All Come True" (6) 140+/8 3+ 40+ 89- }
2 = v § JASON & THE SCORCHERS/Still Standing (EMI America) “Golden"” (124) “Shotgun"” (4) “Crashin” (1) 125-/3 7+ 44= 71-

|+ s 18 BENJAMIN ORR/The Lace (Elekira) “Stay The Night” (59) “Too Hot" (45) “Circles” (4) ~ 97—/4 11— 42— 46+ |

|z » 2  DAVID & DAVID/Boomtown (A&M) “Ain't S0” (95) "Swallowed" (24) “Welcome" (3) 108+/10 4- 27= 74+
|2 1w 20 KANSAS/Power (MCA) “Power” (68) "All | Wanted” (47) "Silhouettes” (2) ~ 705-/7  6- 37~ 63+

| & u x € JOURNEY/Raised On Radio (Columbia) “I'll Be Alright” (95) "Positive Touch” (1) 95+/6 17+ 49+ 44-
u 2 2 €8) SMITHEREENS/Especially For You (Enigma) “Behind” (107) “Blood" (3) “Strangers” (2) 111+/3 4+ 28+ 70-
1 n 2 € EUROPE/The Final Counfdown (Epic) “The Final” (108) “Night" (2) “Carrie” (1) 7110+/3 2+ 27+ 82+
% 2 2 € TIMBUK3/Greetings From Timbuk3 (IRS/MCA) “Life" (104) “The Future's” (9) “Facts” (1) 109 +/4 0- 15- 87+
s u u €D GENESIS/nvisible Touch (Allantic) “Tonight" (52) “Land” (23) “Deep" (7) 73+/19 10- 27- 40+
% 2 w €0 'TIL TUESDAY/Welcome Home (Epic) “Coming Up" (89) "What About” (2) "Will She” (1)~ 89-/3 4= 23+ 60—
w 19 2 27 RIC OCASEK/This Side Of Paradise (Geffen) “True To You" (58) “Laughing” (8) “Emotion” (5) 71-/2 3- 33- 34-

| % » u € BILLY JOEL/The Bridge (Columbia) “This Is The" (47) “Big Man” (5) “Running” (3) 52-/3 11+ 34- 15—

| = 3 3 € IGGY POP/Blah, Blah, Biah (A&M) “Real Wild Child" (76) “Cry" (2) "Shades" (1) 76+/3 2+ 14+ 47+

| % 2 » 30 STEVE WINWOOD/Back In The High Life (Island/WB) “Back High” (43) "The Finer" (12) “Take It" (7) 55-/0 6+ 20— 30-

‘ % 3 € CINDERELLA/Night Songs (Mercury/PG) “Nobody's” (62) "“Somebody" (2) “Shake” (1) 66=/9 4- 17+ 41+
% » » 32 BOB GELDOF/Deep In The Heart Of Nowhere (Atiantic) “This Is” (45) "“Love Like A" (12) “Pouring” (4) 58-/1 3+ 271- 33-
o » 33 STEVIE RAY VAUGHAN & DOUBLE TROUBLE/Live Alive (Epic)  “Superstition” (31) "Willie” (24) "Pride” (5) 59-/4 0- 13- 35-
s 2 » 3 LONE JUSTICE/Shetter (Geffen) “Shelter” (41) *I Found Love” (20) “Belfry" (2) 56-/2 0- 17- 32— |

| w v » 35 COLOR OF MONEY/Soundtrack (MCA) “Who Owns" (50) “Brothers” (2) “Standing" (1) 571-/0 5- 21— 25-

| [oBuT € ROB JUNGKLAS/Closer To The Flame (Manhattan) “Make It Mean” (75) 75+/14 1+ 4+ 57+ |
2 3 w 37 TALKING HEADS/True Stories (Sire/WB) “Love” (41) “Puzzlin'" (16) “Hey Now" (3) 55-/0 = 712+ 38- |
u % % 38 JOHN FOGERTY/Eye Of The Zombie (WB) “Knockin'" (56) “Sail" (5) “Change” (4) 61-/8 1- 8- 50+ |

[0eBuT € ROBIN TROWER/Passion (GNP Crescendo) "No Time" (64) “Caroline” (3) “Passion” (2) 68+/14 0= 6+ 45+
“All In My Mind" (62) “Ball” (1) 62=/3 2+ 6+ 42+

« @ LOVE & ROCKETS/Express (Big Time/RCA)

from the I.R.S. album,
concreie blonde

( -

concrele

BREAKERS.

No albums qualified for Breaker status this week.

| NEW & ACTIVE

WRQK, KEZO, WMRY, KKDJ, KOZZ

| TESLA “Mechanical Resonance” (Getfen) 45/5 (46/2

KSHE. KOME, WAQX, KNCN, KLAQ, WKDF, WDIZ, WAPL

| KROQ, KUPD, 91X, WTPA, WOUR, WAAF. KISS
JDHN EDDIE “John Eddie” (Columbia) 36/5 (35/2)
WKLT, KFMF

WZEW, KGRQ
LUCY SHDW “Mania” (Big Time/RCA) 15/1 (15/0)

Adds WBAB, KUPD, WOUR, WHTF_KMBY. Heavy 5: KWIC, WFYV. KRIX. KISS, KNA

Adds: KBCO, KSPN. Heavy 4 Including CHEZ, KKCY, KESI. Medium

JULIAN COPE “World Shut Your Mouth” (isiand) 45/14 (31/6)
Adds including WBYR, WBRU, WOFM, WPYX, WCCC. WKQQ, KQWB. Powers 1. Heavy 6 including WLUP. WLIR, CFNY
WENX, KRNA. Medium 27 including WOVE, G107, 91X, KNCN, WRQK, KEZO, WMRY, KOZZ

CROWDED HOUSE “Crowded House” (Capitol) 40/12 (28/5)
Adas inchuding KTXQ, WAAF, KLAQ, WLAV, KATT. KDJK, KKCY, WWTR. Powers 1. Heavy 4 inchuding WLUP WCMF
KRNA. Medium 22 including WBYR, WNOR, WLLZ, KYYS; CFOX, WDHA. WCCC. WOUR. KLBJ
BEASTIE BOYS “Licensed To Ii” (Def Jam/Columbia) 37/3 (3772)
Adds: CFNY. KILO, WYMG. Powers 1. Heavy 4: WBCN, WBAB, WXRK, WKLC. Med

‘ JOAN JETT & THE BLACKHEARTS ““Good Music™ (Blackheart/CBS) 53/1 (5172)
| Adds KDJQ. Powers 1 Heavy 8 including WBCN. WXRK WOHA, WTPA, WLIR, WAAF, KRIX. KRQU. Medlum 32 inciuding
| WBAB. WNEW. WMMR, KTXQ. WNOR WLLZ, KROQ, 91X, KRQR, WCCC
DON DIXON “Most Of The Girls Like To Dance..." (Enigma) 48/4 (46/5)
Adds: WZZO, WLNZ. KMBY, WRKI. Heavy 2: KLBJ, WQBK. Medium 35 inciuding WOVE, WH

JENNIFER WARNES “Fanious Blue Ralncoat” (Cypress/PolyGram) 15/2 (1311)

WY, KFOG, WTPA. KNCN

C. Medlum 23 including WYNF, WLLZ.

jum 23 including WNEW, WHJY, KBPI

‘Adds. WBCN, WNEW, DC101, WKQZ, WBLM. Heavy 7 inCluding WXRK, WMMR, WOHA, WTPA, KRIX, KRNA. Medum 16
including KRQR, WEZX, WAQX, WHTF, KWIC, KBAT, KFMG, KDJK
DAVE ADAMS “Dancing in My Sieep” (Eleitra) 22/5 (19/2)

Adds: KDJG, WHES, WEZX, WHTF, WLAV. Heavy 0. Medium 16 including KTCZ, WFYV. WRQK. KEZO. KICT. KKDJ. KATP,

9 including CHOM, KTCZ, KINK, CFOX, WHFS, KATP.

| Adds: KFMG. Heavy 2 KNAC, KFMX. Medium § including KWIC., WFYV. KISS, KATP.

Adds: WZEW. Heavy 1- KROQ Medium 7- 91X, WHFS, WMRY, KKCY. WFNX, KTCL, KRQU.
| BERLIN “Count Three And Pray” (Getten) 14/1 (15/0)
| Adds WZEW Heavy 2. KWIC, WMRY Medium 7: KDJQ, KNCN, WFYV KDJK. KATP, KRQU, KTYD.
STRYPER “To Hell With The Devii” (Enigma) 14/1 (15/0)

Continued on Page 79




Deep Purple
invites you to come into
“The House of Blue Light.”
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itar playing of Ritchie B/ackmore The
u/ vocals of lari Gillan. The virtuoso organ of
Jon L The rocksolid bass of Reger Glover and
the dnvmg rhythms of lan Paice.
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NEW ARTISTS RADIO & RECORDS NATIONAL AIRPLAY
Albums ReporisiAdds q T
1 CINDERELLA/Night Songs (Mercury/PG) 66/9 OR RACKS ®
2 LOVE & ROCKETS/Express (Big Time/RCA) 62/3 |
3 DON DIXON/Most Of The Girls Like... (Enigma) 48/4 fow eetaa resorns  [rowe Heavy] [Medltiml|
4 JULIAN COPE/world Shut Your Mouth (fsland) as/1a | [ oy BEPCIE P fon tw e
5 TESLA/Mechanical Resonance (Geffen) 4a5/5 | « :+ 1 €@ PRETENDERS/My Baby (Sire/WB) 141=/2 38+ 118+ 21-
6 CROWDED HOUSE/Don't Dream It's Over (Capitol) 40/12 ‘ w 7 3 € BON JOVI/Livin' On A Prayer (Mercury/PG) 135-/1 47+ 123+ 17—
7 BEASTIE BOYS/Licensed To Il (Def Jam/Columbia) 37/3 | 1 s s € PETER GABRIEL/Big Time (Geffeny 128+/7 43+ 101+ 23-
8 DAVE ADAMS/Dancing In My Sleep (Elektra) 22/5 s 5 5 © BRUCE HORNSBY & THE RANGE/On The Western Skyline (RCA) 729-/2 30+ 705+ 23-
9 JENNIFER WARNES/Famous Blue... (Cypress/PG) 15/2 | w o 7 © ROBERT CRAY BAND/Smoking Gun (Mercury/PG) 144+/1 16+ 85+ 57—
10 LUCY SHOW/Mania (Big Time/RCA) 15/1 | w7 12 0 @ ANN WILSON/The Best Man In The World (Capitol) 127+/4 31+ 99+ 26—
-—— — —1 | % v u €@ ERIC CLAPTON/Tearing Us Apart (Duck/WB) 133+/5 11+ 78+ sa_;
Tracks u 2 15 €) EDDIE MONEY/ Wanna Go Back (Columbia) 130+/10 21+ 71+ 57—
S 7 5 & 9 BOSTON/Cool The Engines (MCA) 109-/1 25— 86- 22—
| x 21 © ) HUEY LEWIS & THE NEWS/Jacob's Ladder (Chrysalis) 112+4/5 24+ 83+ 27—
1 DAVID & DAVID/Ain't So Easy (A&M)* 95720 | | 2 s n ® BILLY IDOL/Don't Need A Gun (Chrysalis) 127+/2 11+ 58+ 62-
2 1GGY POP/Real Wild Child (A&M)* 76/3 [ s 2 « 12 ERIC CLAPTON/t's In The Way You Use It (Duck/WB) 102-/0 32— 82- 17-
|3 .ROB JUNGKLAS/Make It Mean Something (Manhattan)* 75/75 | s 2 1 @ WORLD PARTY/Ship Of Fools (Chrysalis) 137+/5 3+ 40+ 87—
| 4 GEORGIA SATELLITES/Battleship Chains (Elektra)* ~ 68/35 | a2 v @ KBC BAND/America (Arista) 126+/9 8+ 53+ 70-|
5 CINDERELLA/Nobody's Fool (Mercury/PG) 62/9 >+ 2 15 GEORGIA SATELLITES/Keep Your Hands To Yourseif (Elektra) 96-/0 35- 78- 14-
6 LOVE & ROCKETS/AIl In My Mind (Big Time/RCA) 62/4 » 1 14 16 JASON & THE SCORCHERS/Golden Bail And Chain (EMI America)724-/3 7+ 43= 71~
7 BRUCE HORNSBY & RANGE/Mandolin Rain (RCA)*  55/46 | % » o § KINKSMWorking At The Factory (MCA) 117+/13 5+ 40+ 70+
8 DON DIXON/Praying Mantis (Enigma) 47/4 «© 3 1 @ STEVE MILLER BAND/Nobody But You Baby (Capitol) 107+/26 10+ 49+ 55+
| 9 JULIAN COPEMorld Shiut Your Mouth (Island) 45/14 o » o @ JOURNEY/'ll Be Alright Without You (Columbia) 95+/6 17+ 49+ 44-
10 TESLA/Modern Day Cowboy (Geffen) 45/5 1+ « o 20 STEVE MILLER BAND/l Want To Make The World... (Capitol) 82-/2 13- 54- 25-
New Artists are those who have never had an AOR Breaker. Asterisks (*) indicate additional H 58 @ DEEP ‘PURPLE/Bad An“ude (Mercury/PG) 1295728] Ug 103, 1685,
|| wacks from aioums wich have iready been Breakers ang thws no fonger appear among the | o % w €& EUROPE/The Final Countdown (Epic) 108+/5 2+ 21+ 81+
albumslfiied © 1w 12 23 BRUCE SPRINGSTEEN & THE E STREET BAND/Fire (Columbia) 87-/3 9- 56- 21-
- 5 2 2 € SMITHEREENS/Behind The Wall Of Sleep (Enigma) 107+/3 4+ 27+ 67-
© » » €@ PRETENDERS/Room Full Of Mirrors (Sire/WB) 85+/5 4+ 35+ 44-
% 3 29 €@ TIMBUK3/Life Is Hard (IRS/MCA) 104=/5 0- 13+ 79+
% 2 2 21 BRUCE SPRINGSTEEN & THE E STREET.../Because (Col) 79-/5 2- 42- 32-
_ u w €D DAVID & DAVID/Ain't So Easy (A&M) 95+4/20 2- 21+ 68+
s 1 0 29 BOSTON/We're Ready (MCA) 61-/0 14- 45- 11-
a % n € 'TIL TUESDAY/Coming Up Close (Epic) 89-/3 3- 22+ 61-|
s 1 48 31 BENJAMIN ORR/Stay The Night (Elektra) 59-/1 10- 35- 19=
s so « ) BOSTON/Can'tcha Say/Still In Love (MCA) 68+/23 4+ 36+ 28+
1 s 2 33 RIC OCASEK/True To You (Geffen) 58-/1 3- 31- 23-
% « « @ IGGY POP/Real Wild Child (A&M) 76+/3 2+ 14+ 47+ 4
[ DEBUT ) € ALAN PARSONS PROJECT/Standing On Higher Ground (Arista) 72 72 2 8 58 |~
o © « @ CINDERELLA/Nobody's Fool (Mercury/PG) 62-/9 4- 17+ 38+
% 2 % 31 BON JOVI/Wanted Dead Or Alive (Mercury/PG) 51-/0 = 24- 26-
2 3 1 38 BILLY JOEL/This Is The Time (Columbla) 47-/2 11+ 32- 12-|
_ % o € KANSAS/Power (MCA) 68+/14 2+ 15+ 48+|
(oot @ LOS LOBOS/Shakin' Shakin' Shakes (Slash/WB) 71+/51 0= 5+ 50+
s« @ ROB JUNGKLAS/Make It Mean Something (Manhattan) 75+/15 1+ 4+ 57+:
[oeBuT p S BRUCE HORNSBY & THE RANGE/Mandolin Rain (RCA) 55+/46 3+ 16+ 34+|
o @ GEORGIA SATELLITES/Battleship Chains (Elekira) 68+4/35 0= 11+ 43+
1 o9 3 44 KANSAS/AI | Wanted (MCA) 47-/0 4- 25- 21-
s 13 » 45 DON HENLEY/Who Owns This Place? (MCA; Geffen) 50-/0 5- 20- 25-|
o 9 « @ ERIC CLAPTON/Miss You (Duck/WB) 514/10 1- 18+ 29+|
% 2 2z 47 BOB GELDOF/This Is The World Calling (Atlantic) 45-/1 2+ 19- 26-
55 @ LOVE & ROCKETS/AIll In My Mind (Big Time/RCA) 62+/4 2+ 6+ 42+
LEBUI » @ GENESIS/Tonight, Tonight, Tonight (Atlantic) 52+/19 2= 12+ 36+
s s @ JOAN JETT & THE BLACKHEARTS/Roadrunner (Blackheart/CBS) 53+/7 71— 8- 32+
_ & s @ ROBIN TROWER/No Time (GNP Crescendo) 64+/13 0= = 43+
_ 52 « 52 JOHN FOGERTY/Knockin' On Your Door (WB) 56+/8 1= 7- 46+
1 2 3 53 STEVE WINWOOD/Back In The High Life Again (Island/WB) 43-/3 3+ 15- 24-
— — s & BOSTDN/Hollyann (MCA) 414712 1= 15+ 26+
w « 55 LDNE JUSTICE/Shelter (Geffen) 41-/0 0~ 15- 21-
DEBUT » @ BENJAMIN ORR/Too Hot To Stop (Elektra) 45+/22 0= 9+ 30+
5 » 3 57 BRUCE SPRINGSTEEN & THE E STREET BAND/War (Columbia) 30-/0 6- 18- 7-
s sv 2 58 TALKING HEADS/Love For Sale (Sire/WB) 41-/0 0= 7+ 29-
[ofBur p & JULIAN COPE/World Shut Your Mouth (Island) 45+/14 1+ 6+ 27+

080T > @ STEVE MILLER BAND/I Wanna Be Loved (But By...) (Capitol) 32+/5 0- 9= 22+

“HEAVEN TONIGHT |  —BREAKERS. |

DEEP PURPLE
Bad Attitude (Mercury/PolyGram)
) 73% of our reporters on it.

STEVE MILLER BAND
Cooctsl. Nobody But You Baby (Capitol)

64% of our reporters on it.

©1987 CAPHTOL RECORDS. N
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RADIO & RECORDS NATIONAL AIRPLAY

AOR TRACKS .

" MOST ADDED

DEEP PURPLE/Bad (78)
ALAN PARSONS PROJECT/Standing (72)
\ LOS LOBOS/Shakin' (51)
BRUCE HORNSBY . . ./Mandolin (46)
' GEORGIA SATELLITES/Chains (35)
STEVE MILLER BAND/Nobody (26)
BOSTON/Can'tcha (23)
BENJAMIN ORR/Hot (22)
DAVID & DAVID/Ain't (20)
DAVE EDMUNDS /Wanderer (19)
GENESIS/Tonight (19)

HOTTEST

BON JOViLLivin’ (47)
PETER GABRIEL/Big (43)
PRETENDERS/Baby (38)

GEORGIA SATELLITES/Keep (35)
ERIC CLAPTON/Way (32)
ANN WILSON/Best (31)

BRUCE HORNSBY . . ./Skyline (30)
BOSTON/Cool (25)
HUEY LEWIS . . ./Ladder (24)
EDDIE MONEY/Wanna (21)

| CHART CLIMBERS

DAVID & DAVID “Ain’t So Easy” (A&M) 95/20 (77/18)

Adds inciuding WIYY, KYYS, WPYX, WRFX, KNCN. KQDS, WIOT, KDJK, KLPX; WRKI. Heavy 21 including WBCN, WXRK.
KLOL, WLUP, KBCO, KFOG, WTPA, KLBJ, KLAQ. Medium 68 including WBYR, WHJY, WKLS, WNOR, WLLZ, KUPD, KZAP,
KOME, WCCC. Moves 37-28

JOURNEY “I'll Bo Alright Without You' (Columbia) 95/6 (94/4)

Adds: WIYY, KYYS, KDJQ, WIOQ, WRDU, WZEW Heavy 49 including WHJY, WKLS, WLVQ, WTPA, WCCC, WPDH, WAAF,
KLAQ, WIMZ. Medium 44 including WBYR, GC101, WYNF, WLLZ. KSHE, KLOS. KINK, KOME, WZZO. Moyes 27-19.
‘TIL TUESDAY “Coming Up Close” (Epic) 89/3 (91/4)

Adds: KUPD, WKLC, WQBK. Heavy 22 including WBCN, WXRK, WHJY, WLUP, KBCO, KINK, WPDH,. KANA, KQWB
Medium 61 Inciuding WIYY, WBYR. WMMR, WKLS, KTXQ, WSHE, WYNF, WLVQ, WPYX, WTPA. Moves 33-30
PRETENDERS “‘Room Full Of Mirrors' (Sire/W8) 85/5 (84/1)

Adds: WKLS, WSHE. WQBK, WRUF, WZEW. Heavy 35 including WBCN, WMMR, KTXQ, WLVQ, 91X, KFOG, KRQR, KOME,
WCCC. Medium 44 inciuding WIYY, WBYR, WNOR, KYYS, KLOS, KROQ, KGON, KZAP, WTPA. Moves 28-25

1GGY POP *‘Real Wiid Child" (A&M) 76/3 (73/6)

Adds: KFOG, WEGR. WIXV_ Heavy 14 including WBCN, WXRK, KROQ, KDJQ, 91X, WOUR, WAAF .KQWB. Medium 47
including WNEW, WKLS, WSHE, WLLZ. WRIF, KYYS, WQFM, KONE. WCCC, WPDH. Moves 40-34

ROB JUNGKLAS ““Make It Mean Something'’ (Manhatian) 7515 (61/20)

Adds including WBCN, WNEW, WPYX, WAQX. WOUR, WAAF, KNCN, WAPL, KPOI, KLPX. Heavy 4 including WBAB. WXRK,
KRNA Medium 57 including WBYR, WKLS, KTXQ, WSHE, WYNF, WLLZ, KYYS, KQRS, KUPD, WTPA. Moves 5¢-41
ALAN PARSONS PROJECT “Standing On Higher Ground” (Arista) 72/72 (0/0)

Adds including WLVQ, KYYS, KBCO, KUPD, KZAP. KFOG, KROR, WPDH, WAQX, KLAQ. Heavy B: KTCZ, KINK, KSJO,
WTPA. WFYV, WKGR, KRNA. KSPN. Medium 58 including WBYR, WOVE. WHJY, DC101, KLOL, WNOR. WLUP, WZZO,
WCCC. Debuts at #35

LOS LOBOS “Shakin’ Shakin® Shakes' (Slash/WB) 71/51 (21/21)

Adds including WBAB, WMMR. WKLS, WSHE, WLUP, WLLZ, 91X, KROR, KOME, KISW. Heavy 5 including WXRK, KNCN
Medium 50 including WIYY, WBYR, WNEW. WHJY, KTXQ. WLVQ, KFOG, KEZO, KILO, KZEL. Debuts al #40,
GEORGIA SATELLITES “‘Battleship Chains™ (Elektra) 68/35 (35/13)

Adds inCluding WNEW, KLOL, WLLZ, KYYS, WTPA, WPDH, WOUR, WKOF, WRQK, WTUE. Heavy 11 including WKLS,
KUPD, WKQQ, KRIX, WAPL. WOBK. KWHL. Medium 43 including WIYY, WEBN, KQRS, KFOG, KOME, KNCN, KEZO,
WMRY, KILO. Moves 60-43

KANSAS “Power’’ (MCA) 68/14 (56/15)

Adds including WHJY, DC101, WSHE, KYYS, KOME, WOUR, KNCN, WRQK, WLAV, KRNA Heavy 15 including KSHE,
KUPD, KWIC, WEGR, KRiX, KISS, WWCT, KOWB, WYMG. Medium 48 including WBYR, WLLZ, KZAP, KROR, WTPA, WCCC,
WRFX, WFYV. KMJX. Moves 43-39

RDBIN TROWER “No Time” (GNP Crescendo) 64/13 (54/5)

Adds including WHJY. WLLZ, KOME, KSJO. WHEB, WCMF. KQDS, KAZY, KOZZ. Heavy 4: KMJX, KRIX, KFMG, WXAC
Medlum 43 including WRIF, WQFM, KQRS, KSHE. KBCO, KZAP. WTPA, WPOH, KNCN, WKDF. Moves 56-51
CINDERELLA ““Nobody’s Fool” (Mercury/PolyGram) 62/9 (64/3)

Adds: WIYY, WSHE, WPDH, WXLP, WWCK. WLAV. WFBQ, WYMG, WZZQ. Heavy 17 inciuding WBCN, WBAB. WXRK
WKLS, KTXQ, KUPD, WPYX, WFYV, KISS, KILO. Medium 38 including WOVE, KLOL, KQRS, WOUR, WAPL, WROK, KGGO
KQDS, KEZO Moves 42-36

LOVE & ROCKETS ““All In My Mind" (Blg Time/RCA) 62/4 (60/6)

Adds: WKLC, WLIR. WTUE. WRUF. Heavy 6 ncluding WBCN. WBAB. KROQ, WHFS, KTCL Medium 42 including WBYR,
WLUP, 91X. KFOG. KRGR, KOME, WTPA, WCCC. KNCN, KLAQ. Moves 53-48.

JOHN FOGERTY *‘Knockin' On Your Ooor™ (WB) 56/8 (55/6)

Adds: WLLZ. WAQY, WAAF. WZYC, KNCN, KRIX. WTUE, KQWB. Heavy 7 KFOG, KOME, WTPA, WHCN, KMOD, KWHL
KGRO. Medium 46 inciuding WBYR, WHJY. KBCO, WAQX, WDIZ, WRXL, WAPL, KEZO, WWCT. KILO. Moves 47.52
BRUCE HORNSBY & THE RANGE ‘Mandoiin Rain’* (RCA) 55/46 (8/3)

Adds Including WHJY, DC101. WKLS, WNOR. WLLZ, WPYX, WTPA, KNCN, KQDS, WLAV. Heavy 16 including KLOL
KBCO, KOME, CFOX. WCCC, WRFX, KSTM. Medium 34 including WBYR, WBAB, KUPD, KZAP, KFOG, WRXL, KATT, WIOT,
KKDJ Debuts at #42

JOAN JETT & THE BLACKHEARTS ‘‘Roadrunner” (Blackheart/CSS) 53/1 (51/2)

Adds: KDJQ. Heavy 8 WBCN. WXRK, WDHA, WTPA. WLIR, WAAF. KRIX, KRQU. Medium 32 including WBAB, WNEW.
WMMR,_ KTXQ. WNOR, WLLZ. KBPI, KROQ, 91X, KRQR, Remains at #50

GENESIS “Tonight, Tonight, Tonight” (Atlantic) 52/19 (34/11)

Adas including WKLS, WLVQ, CFOX, KLBJ, WKQQ, WFBQ, WICT, KOZZ. Heavy 12 including KGON, WAQX, WIMZ
KGGO. KILO, WMGM, WXRC, WZ2Q. Medium 36 Including KLOL. WNOR_ KSHE, KOME, KISW, WTPA, WCCC. WXKE.
KATT. Debuts at #49.

ERIC CLAPTON ““Miss You (Ouck/WB) 51/10 (39/5)

Adds: WBRU, WOFM, KWIC, WTUE. KILO, KSTM, WWWV. WOOJ. KFMQ, KSQY. Heavy 18 including WMMR, WDVE. KLOL.,
KQRS, KFOG, KRQR, KOME. KISW, WRFX, WAPL. Medium 29 including WBYR. WNOR, WLVQ WLLZ, WDIZ, KISS, WRQK,
KQDS, KEZO. Moves 4946,

BENJAMIN ORR “Too Hot To Stop" (Elektra) 45/22 (26/8)

Adds nCluding WLLZ. KZAP, KOME., WTPA, KLAQ., WKQQ. WLAV, WIOT, KLPX. Heavy 8 including KUPD, KISS, KZEL.
KRQU, KTYD. Medium 30 including WHJY. KRQR, KNCN, WFBQ, WMRY, KILO, WWWV, KOZZ. Debuts at #56
JULIAN COPE *‘World Shut Your Mouth” (island) 45/14 (31/6)

Adds including WBYR, WBRU, WQFM, WPYX, WCCC, WCMF, WKQQ, KQWB. Heavy 6 mcluding WLUP. WLIR, CFNY,
WFNX, KRNA. Medium 27 including WOVE, 91X, KNCN. WRQK, KEZO, WMRY, KOZZ. Debuts at #59

BOSTON “‘Holtyann" (MCA) 41112 (29/4)

Adds including WDHA, KLBJ, KNCN, KLAQ, WKGR, WXLP, WTUE, KDJK, KRNA Heavy 15 including KLOL. KISW, WCCC
WFYV, KQDS, KILO, KPOI. KFMQ. Medium 26 including WBAB. WNEW, KOME, WAAF, KMJX, WDIZ, KGGO, WIOT, KJOT.
Moves 59-54

STEVE MILLER BAND *'| Wanna Be Loved (But By Only You)" (Capitol) 32/5 (28/3)

Adds. Q107, WQFM. KGON, KDJQ, KQDS, Heavy 9 WEBN. KQRS, KFOG, KRQR, CFNY, WFYV, WOMF, WLAV, KWHL.
Medium 22 including WBYR, KZAP, KOME, WRFX, WRQK, WFBQ, KILO. KKDJ, WRKI, KOZZ Debuts at #60

NEW & ACTIVE

DON DIXON “Praying Mantis” (Enigma) 47/4 (45/5)

Adds WZZO, WLNZ. KMBY, WRKI. Heavy 2. KLBJ, WQBK. Medwm 34 including WDVE, WHJY, KFOG, WTPA KNCN,
WRQK, KEZO. WMRY, KKDJ

TESLA “Modern Day Cowboy” (Getfen) 45/5 (46/2)
Adds: WBAB, KUPD, WOUR, WHTF, KMBY. Heavy 5: KWIC. WFYV, KRIX. KISS, KNAC. Medium 23 including WYNF, WLLZ,
KSHE, KOME, WAQX, KNCN, KLAQ, WKDF, WDIZ, WAPL.

CROWDED HOUSE “Don’t Dream H's Over’ (Capitol) 39/11 (27/6)

Adds inciuding KTXQ, KMET, WAAF. KLAQ, WLAV. KATT, KDJK, KKCY. Powers 1. Heavy 4 including WLUP, WCMF, KRNA
Medium 21 including WBYR, WNOR, WLLZ. KYYS, WCCC, WOUR, KLBJ.

-~

JOHN EDDIE “‘Pretty Little Rebel™ (Columbia) 36/5 (34/2)

Adds: WBCN, WNEW, DC101, WKQZ, WBLM. Heavy 7 including WXRK, WMMR, WDHA, WTPA, KRIX, KRNA Medium 16
including KRQR, WEZX, WAQX, WHTF, KWIC, KBAT, KFMG, KDJK

BEASTIE BOYS “Fight For Your Right (To Party)” (Det Jam/Columbia) 34/2 (37/2)

Adds: KILO, WYMG. Powers 1. Heavy 4: WBCN, WBAB, WXRK, WKLC. Medium 20 including WNEW, WHJY, KBPI, KUPD,
91X, WTPA, WOUR, WAAF, KISS

GEORGIA SATELLITES “Railroad Steel” (Eiektra) 31/6 (26/8)

Adds: WBAB, WOVE, Q107, WDIZ, WLAV, KATP. Heavy 4 including WLVQ. WHCN, KTYD. Medium 24 including WBYR,
WKLS, WOFM, WPYX, KMJX. WRQK, WXKE, KJOT, KKDJ

DAVE EDMUNDS “The Wanderer”* (Columbia) 28/19 (7/7)

Adds Incuding WBYR, DC101, WKLS, WLUP, KBCO, 91X, KFOG, KRQR. WPDH. Heavy 0. Medwm 18 including WBAB,
WHJY, KTXQ, WDHA, WMRY, KQWB, KTYD.

STEVIE RAY VAUGHAN & DOUBLE TROUBLE “Wlllle The Wimp” (Epic) 24/13 (15/3)

Adas Including WKLS. WOUR, WZYC, KWIC, KLAQ, KMOD, KLPX, WWWV, KRNA, KOZZ. Heavy 2: KRQR, KLBJ. Medium
15 including KUPD, WDHA, WAQX, WHTF, KNCN, KILO, KSTM, WKFM.

KINKS ““Lost And Found'* (MCA) 22/2 (23/3)

Aads. WDHA, KFMF. Heavy 5: KDJQ, 91X. WPLR, CFNY, WWWV. Medium 16 including KBCO, KUPD, WCCC. WRFX,
WKQQ, WXKE, KEZO. KZEL

DAVE ADAMS ‘‘Tears (Are Failing)” (Eiektra) 20/4 (18/2)

Adds: KDJQ, WEZX, WHTF, WLAV. Heavy 0. Medium 14 inciuding WFYV, WRQK, KEZO, KICT, KKDJ, KATP, WKLT, KFMF
LONE JUSTICE “I Found Love" (Goffen) 20/2 (21/5)

Adds: WBRU, KNCN Heavy 4 KBCO, WKQQ, KQWB, KTYD. Medium 13 including Q107, WDHA, CHEZ, KILO, KZEL
KKDJ, KSTM, WWWV.

BILLY SQUIER '‘Powerhouse*’ (Capitol) 1873 (17/1)

Adds: WAQY, WFYV, KBAT. Heavy 2 KRQR. KRIX. Medium 8 including KISS, WGIR, WWTR, WXRC. KOZZ

BILLY IDOL “‘Soul Standing By’ (Chrysaiis) 1871 (18/1)

Adds: WFYV. Heavy 8 including KLOL. KROQ, KDJQ, KKDJ, KLPX. KTYD. Medium 8: 91X, WDIZ, WLNZ, KICT. KDJK.
KATP. WKLT, KO2Z

SPOONS “Bridges Over Borders" (Mercury/PolyGram) 17/8 (10/7)

Adds. 91X, WHFS, WTPA, WLIR, KLAQ, KSTM, WBLM, WWWV. Heavy 2 including CHEZ. Medium 8 including KTXQ, WHTF,
KATP. KRQU.

BILLY IDOL “Sweet Sixteen’ (Chrysalis) 16/4 (1111}

Adds: KROR, WHCN, CHEZ, KEZE. Powers 1. Heavy 8 including 91X, KISW, CFOX, WLAV, WMRY. KESI. Medium 8
including Q107. WWCK, KILO, WWTR, KWHL

TALKING HEADS “Puzziin’ Evidence'* (Sire/WB) 16/0 (15/0)

Heavy 4: CHOM, 91X, KKDJ, WFNX. Medium 12 Inciuding WBAB, WMMR_ KMET, KROQ, KRQR, WHFS, WHCN, WAAF.
WWWV, KTYD.

LUCY SHOW “‘A Miilion Things" (Big Time/RCA) 1311 (12/0)

Adds: WZEW. Heavy 1. KROQ. Medium 5: 81X, WHFS, WFNX. KTCL. KRQU

AOR ALBUM

HOTTEST '

BON JOV! (49)

ERIC CLAPTDN (48)
PETER GABRIEL (44)
PRETENDERS (43)
BOSTON (40)
BRUCE HORNSBY . . . (36)
GEORGIA SATELLITES (35)
HUEY LEWIS (24)
STEVE MILLER BAND (23)
EDDIE MONEY (22)

GENESIS (19)
JULIAN COPE (14)
ROB JUNGKLAS (14)
ROBIN TROWER (14)
CROWDED HOUSE (12)
DAVID & DAVID (10)
CINDERELLA (9)
JOHN FOGERTY (8)
WORLD PARTY (8)
STRANGLERS (8)

’ MOST ADDED
i
|

I NEW & ACTIVE

Continued from Page 76

XTC “Skylarking™ (Getten) 13/2 (12/2)

Adds KBCO, WFNX. Heavy 3: WHFS, WLIR, KTCL Medium 7 including 81X, KFOG, CFNY, WMRY. KSTM, KOZZ.
STRANGLERS ““Oreamtime” (Epic) 12/8 (5/1)

Adds, WNEW. WBRU, KBCO, WHFS, WLIR, WFNX, KGRQ. KRQU. Heavy 3 including CFNY. Medium 7 including 91X,
CHEZ, KTCL. N

CHART CLIMBERS — Charted tracks that are building in airplay but have yet to become
Breakers. Numbers indicate total reports/adds, e.g., 80/40 means 80 total reports and 40
adds. (Figures in parentheses are last week's data.)

NEW & ACTIVE — Records building in airplay and coming closest to charting. Numbers indi-
cate total reports/adds, e.g., 40/20 means 40 total reports and 20 adds. (Figures in paren-
theses are last week’s data.)

CHARTS — Records showing significant upward momentum are bulleted. Heavy rotation fig-
ure is the sum of a record’s power and Qeavy reports. A record’'s amount of light reports can
be determined by subtracting its heavy and medium reports from its total reports. Symbols
represent more (+), less (—), or equal (=) reports compared to last week. On the album
chart, current singles are bolded, and the number of stations playing each of an album’s most-
reported tracks is listed in parentheses.

BREAKERS — A record is a Breaker the first week it's reported by at least 60% of our AOR re-
porters.

MOST ADDS — This week’s most added records.
HOTTEST — This week's records receiving the most power reports
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sRuce SpRivGSTEEN(M) | JoaN JE7T B 3 Brlcuton mock I
JAson & THE BEASTLE BovS oo |
PLTER GABRINL » BAAAS - 1
syt BLov MO EYS 3 cikota |
EDDIL MoNEY 3 oveewskyche {
xec aawp KSJO/San Jose H Four stations falled to
how_Jov? (408) 268-5400 KRQUILaramie-
o Dawnsiuy o) - report a new list for two |
e, T FD: KEN MTHONY |\ pETh 05 Angeles Sheyenne |
o ouer PURRLE(L) RIC oeAsEX
Light 2 ALAN PARSONS PROJE KZAPiSacramento ! (213) 464-5638 KILO/Colorado e o ‘3:”,1:5;:,’.‘,,, consecutive weeks. Thelr |
A AAN PARSONS PROVE (916) 925-3760 LI —— g Sprin -aion § eStalione were'not'ugeal 1
Poi Tom cALE OBV LENTS APDL RIS BRoOTE | (303) 6340896 | [easnst
D! BILL PRESCOPT PETER GABRIEL 3
EoplE Mo 12 o A a in this week's data.
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I Baltimore
PD: Steve Kingston
MD: Amy Kronthal

ﬁ
K102

70 Hank Nevins W BEN-FM

MD: Roger Christian

‘ ! Washington D.C.

PD: Chuck Morgan
MD: Pam Trckett

F' Philadelphia

PD: Scott Walker
& MD: Glenn Kalina

Acting PD; Boom Boom Cannon
MD: Dave Gillen

R
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FRTETTIL1]

| JT—

PD: Scott Shannon
MO: Frankie Blue

s

Ops. Director: John Hager
MD: Mindy Michaels
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Providence
Ops. Manager: Tom Cuddy
MD: Vic Edwards
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Washington
PD: Mark St. John
MD: Gene Baxter

CHR PARALLEL ONE PLAYLISTS
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M%ﬂ, Montreal

PD: Bob Beauchamp
MD: Guy Brouillard

Toronto
VP/Programming: Sandy Sanderson
MD: Bob Saint

Boston
V08 FM p0. Sunny doe White
MD: Susan O'Connel

P Bill Terry
MD: Ruth Tolson

b

WPLJ-FM RADIO
PD: Larry Berger
MD: Andy Dean
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Plapey ¢ Besf St s Fior—
Washington

MD: Marty Dempsey

WGH

Norfolk
PLATS MORE HTS)
PD: Sheldon Borgelt
MD: Doc Michaels

Houston

PD: Paul Christy
MD: Helene Pina
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CHR PARALLEL ONE PLAYLISTS
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z Atlanta

, DWEST TR 103z st Lovs| r L
PD: Gabe Baptiste ’kKH é-( ¢B 1
=&
y Asst. PO/MD: Mark pnw Lee
/ S| | 72 % Morion —————e \
" MD: J&fi McCartney Ops. Manager. Dave Robbins =

: ca
MD: Mark Todd PD: Buddy Scott Chicago
MD: Joe Bohannon

PO: Rick Gillette
MD: Mark Jackson

h
3

Car e NREEYAN LR

b Miami
PD: John Lander

Asst PD: Ron Parker

PD. Rick Stacy )
Asst. POMD: Frank Amadeo

PD: Dave Anthony

— Asst. POMD: Don Michaels
. I yommm— HiE
Dallas 3
Gt wczy
N Ops. Manager: Jim Fox B PD: Brian Patrick Detroit
it MD: Kathy Means
; MD/Asst. PD: Dave Alien R
i L3tV Ve s 3
PD: Kevin Metheny S
iz MD: Marcie Guckian §58
WiE EE
Bl 3
L] i H

(]

WARM/Atlanta

[

PD: Steve Davis
MD: Steve Wyrostock
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3
<3
<
3
§

PD: Adam Cook
MD: Kevin Halnes

#ic NEW WLt G273 6.5 KWK
=>104 o Sl
WNVZ S - MD=Jm,Atcnzen
Norfolk oo,

PD: Chris Balley °
MD: Mary Ann Rayment 3

N

5

Ops. Manager: Mason Dixon -+
MD: Bobby Rich

PD: Tim Fox
MD: Denise Lauren
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EAST

| most acoeo SOUTH

MOST ADDED BREAKOUTS BRE&IKU:JVS'
Brue Harsby Howard Jones Bruce Hornsby . . CN ¢°n
Brucs Wil DeBarge Bruce Willls s
:m\ Inckson Ja"e' Jackson Crowded House
oto

Chito 08 Howard Jones
Bty ldol Lone Justice
Reaay For The Workd | Huey Lewis. . . Bobby Brown

XILParkarsbure, WY

KAMZIEL Paso. TX
MessWerner

WLRS Louisvile. KY

WXLKGRosnoke. VA

Q101Mecdian, Ms

WwaiDBiioxt. Ms
Sec0i

WAMXHundngton, WY
RobinsonCofne

Stove
CHICO DemARGE

WEBGiAOons, PA
Kooy

RGIA snn.uﬂ 12-7
Son Jov1

GENEsIS 8-6
SURVIVOR 10-7

saucy wizeis

IANET JACKSON
ToT0

110
Y107iMentvite, TN

WHSF/Ashovile, NC
John Stevens

s
GLAss TIGER 19-6

KNINWICIS Fotte. TX

Beoode Kay
wouno sones KiRiAin, TX S anc WAPEJecksonvile. 5L Sesse Jommson
oun Toreemas Botiants REAGY FoR e WoR
RaBon 16- E0TE Nomev
swuce momiser X000 & T Gava 13-6 s it
IANET nckson Sers Taly SR T Grears
PARALLEL BILLY VERA & BEAT 24-12 N Hottest:
THREE SpmTLA (9p) LIONEL RICHIE 26-14 DEAD OR -1
SRucE withrs ey TtE e o Asbort
o W8BKCharienton, 8C 0Sa00 110 Sy petife 10 i, o Bon 3oV 34-25
Tomteim s L) et i - il
rigeh s

WVBEWHmington, NC
Randy “Animel” Tumer

ARETin PRAMGLT geesis b I

PETER GABRIEL (dp) WEMF/Baton Rouge, LA Emouaty oo Jovt

LUTHER VANDROSS RicaiAtysen WQUT.Jonneon Chry, TN Bruce monus ey uoEy Levts ¢ Tue

Hotteat ! - = oruce Wou

GREsony ABOTT 10-2 peoceincall [—rup~ Hovcasty pmoc eres:ca s (e

- e aonoss HOARD 30
ROBBIE NEVIL 11-3 s Fana (e “’2“; b JANET_JACKSON BRUCE W
TiGen 16-10 nu.v VERA & BEAT 6-1 E JUSTICE & THE GANG. B® “" "
DORLILID TAMET IACKEON! 5-4 Chichod 1a-1: . LIONEL RICHIE 18-11 Sondumcsi(ip)

WADoROA 1127 - on ALIVE (ap

WWFXBangor. ME ROBBIE NEVIL 10- IONE. WICLE 15513 Hottastr

LovanvClarx GUASS TIGER 22-17 R

sauct witkis
s Joiw
BiASTIE ROVS tap)

Ciieaco 5
MADONNA 7+

KWES/Odsase-Midtand, TX
Jim Beott

the song was dropped from the playlist then readded

1 b1 TAPER 20-11
Hottest iR oross 20-13 RADONA 25-14
515 53 zoore I JeTs 34-23
i 20- Sawer acKsoN 7-7 angsE (oo} TowIA STRLITE 25-20
GEORGIA ATELLITE 2612 Briiy vews s st 13-13 Eiowr secomss” (ap)
KC101/New Haven, CT -z GIOMIA STELITE 20-11 X hreago’ a1
' suTen aammmL BILLY VERA & BeaT 8-4
et mybax WiaviBatn. ME WROQChariorta, NC Fedaeth LTt ok
PRANK Blackwel/Wiers. roto CHICO DeBARGE 25-16
Boc wiLets % oo, BmcE ornssy
Hotteats caneo aeests s 239 Reporters
BRUCE noRNSEY BILLY VERA & BIAT 2-7 oSt 841080rtando. FL P
Hottest GENESIS 4-4 R S5 ThomasWright 229 Current Reports
cres Bon Jovt 11-11 0
GREGORY ABBOTT 3- Gaao T Imaeitige 141 Swamnpox 2 enteaco
SILLYVERN & RAT B-) BILLY OCEAN 24-24 XZZBMesumont TX BERIANIN one The following stations reported a
o0, =
RoSDTE NEVIL 14-7 . Baertdackson WML sigro, Y oAb IoR A frozen playlist this week:
WEPK/Poughkewosis, NY Soencerielty suce. moR nwe anc S4G/Atlanta
OaytonWai ey LER1S & e epoie oNEY c A B97/MNew Orleans
EASTIE BOYS BRUCE WILL! JANET JACKSON i
Jessy JoRNsoN e InET IACKSON 4.2 WRVGQ/Richmond
BRUCE WORNSEY BRUCE HORNSBY Hottests Ghecsy Ao 1.1 momste WevIL &3
tteat s ERMAINE JACKSON 4-2 BILLY RA -
z::xo_; r‘\;‘ww e RUN D.M.C. 6 READY POR rnz WOR 6-4 READY FOR THE WOR 2 The following stations falied to
WIVOR 4o BLL VAR SERTRIS oo, 85 YioaOrando. FL report e Ivlcnk and I'r:;uiou their
ROBBIE NEVIL 9-6 - McKay/Hayse pleylists were zen:
ARDONNA 10 WAPYBIrmingham, AL o vt CFTAforonto
XXX Burlington. VT LountsmuiAlion KDWB/Minneapolls
SpeckiYasner romze wevt. —— WERZ/Exeter
aruoE wrtLrs i Samcors 358 Lows suerice wKEEMuntlnglnﬂ
T e EoDtE oy e Seuaned WKRZWilkes-Barre
wn s, €
BEASTIE BOVS (dp) e Iomedsy e BRUCE WILLIS WWFX/Bangor
Rty 10or (ap) LA Wind) Casts
E1GHT 5 AN w2 ST et GEORGIA SATELLITE 11-4 WCGQ/Columbus
OWARD JONES GENESIS 7-4 ' ROWDED 3 N JOVI 26~
[ PP JANET JACKSON 146 Lyt :ug:l:"'}mg):"; gs=ag NOTE: WRSR/Norfolk is now WGH,
CHR SILLY VRRA & BEAT 13-8 s STIE BOYS 36-26 and WKAU/Appieton-Oshkosh Is now
GREGORY ARBOTT 8.3 KXX100/Blrmingham. AL GREGORY ABROTT 4-2 WDJX/Loulavike, KY
2111 Krin O'Kedty BON JoVI 9-6 KanneyMover MEAsisORINC
HADOMIA 1028 BILLY VEKA & BEAT 23-13 B100Y VERA & BEAT 10-7 H OeoroRoas
o = Boston 28-20 ; Ge 38-21
Bhvcr HomwenY Sovemer 3e GeoRGIA SATELLITE peTn amRrzL
Gl L | JARET JACRSON BILLY JOEL BRUCE HORNSEY
Tom Mitchen Aick Alaxandsr PAMCHOTE CLoB G108/Duber Reisigh NG ERowes. RECATE "1
LIowE. RIc =
e s B - e tom ras e -,
oAb ¥DDTE MoNey Ross - = oro DURAN DURAN 6-4
Shoee momssBy . 00" & THE ans 4-2 A wILSON s SWRIA MIELITE 12410
ALY Ve & near 1 Buuch onkisiy " D AT BILLY VORA L BEAT o0 e
JANET JACKSON 3-2 ks et oy [amniciE ROBBIE NEVIL 1105 WRVQRichmand, VA Music Key: (DP) indicates the song is getting pfay dur-
GENESTS 4-) SYIRLEY MURDOCK (dp) - B -1 MADONNA 13- Lawis/Poyne i "
CooRin STEAITE 5.1 e bennnas e m':w‘zﬁ ] 2es Benanae 15-10 ing certain parts of the day and/or night. (RA) indicates
= SAMANTIA FOX -3 -

WKPEICaps Cod. MA
RandaliMcvie Paui DaMitie KedgnuLyons O'SheaThomas = Kooy
PETER GABRIEL RORBLL MVIL BRUCE HoRNSEY oruck HORNSBY
B A ARITA BAKER SA4ANTHA. POK RONSTADT & ThGRAN e Lot L e
PARALLEL TWO ARDS B At 4 BRUCE wILLIS (dp) RONSTADT & 1NGRA
oY ror e w CORMURRDS CLoB NOUVEAU eAD R ALIVE (aP) PrETENDERS
bev rh  THE WO o ah Hottest s Hotteat LoNe_ wsTice (ap)
JANET JACKSON BILLY ViRA & BEAT 601 Genesis 2-1 TLLY VERA ¢ BEAT 1-1 ap)
oevent GREGORY_ABAOTT DURN DURAN 4-3 GREGORY ABSOTT 2
WRLY/Albany. NY WaFMISchenectady. NY sRUCE wiLLs CeNEsts -1 | Secher Ties 11 GIDRGIA SATELLITE 10-9 SURVIVOR 4-3
ChriatiaryO'Brien Tom Parker SAS 4 READY FOR THE WOR 14-12 .11 RoBB1E NAVIL 5-3
" Susvivon 5.3 STACEY © 1816 BON Jovi 27-20 GUASS TIGER 12-6
sruce witbis shuce wser ' TINA TURNER 74 maT 2310
BILLY T00L. n o 1 Pasa. TX omphi. c1koen
CoReY HART (dp) oTAD OB ALIVE 38 R DTRBLES e Easo i WCOQCokmbue. GA
otteats edes et SolnCurbey McCordDarven i
IANET" IACKEON 14 . ¥ VERA ¢ BEAT 10-12  WOGANPortand. ME : el e —— o et
LR ORY ABBOTT 4-3 Tesd i DEAD O ALIVE BRUCE witLIs ioa KNANIMonros. LA
HADONNA_ 2115 . TLLY VERA § BEAT 5-. WEYQFrederick, MD BRuCE HoRNSTY e pean JANET IACKSON
BILLY VERA L BEAT 4-16  GmwmoiA SATELLITE 15-13 Sk Chico eaa Bruce wittis Hotcants
CYNDL LAUPER 29-23 BON Jov 26-2 ServArmatrong WORLD PAKTY (ap) Hotteats BILLY VERA & BEAT 8.6
ASentown, Hovieat: BANGLES 1-1 JANET IACKSON 14-
I A 0OByrcima NY BILLY VERA & BEAT 11 A s 2+ BANGLES 13-
AndrewaBteven i GREGORY ABBOTT 2. BiLLY Vem L ataT 54 WADowsn 26-15
JANET IACKSO: HADONNA 1712 BOSTOR 25-19
ey LBAS o THE CHICO DanARGE GEORGIA SATELLITE 10-7 Them @ 7519
READY FOR THE MOR - i
tost s READY 7OR THE WOR
gon Jovt 24-1 BAUCE HORNSBY WOMPMWheslog. WY WINK/E Myers. FL
R Hoctaats ForsterBtawert SrmoaBerger o
Daram s sme i S e
= 32 BT 17004 awer macksow anoce momsssy Seis
BEASTIE BOYS D-11 lenu it o e i BRUCE HORNSSY amoY eonsmee W BRUCE WiLLIG
Lo 16 WQCM/Hegers RONSTADT & TNGRAM BILLY 1DOL (ap
WYBRChaianton, WY B g acer rotta s Boam Brown
JarvieMose Chlao EL DEBARGE GREGORY 'ABBOTT 4-1 Hottenct
WY roton. N ey Hotceat s GLASS TIGER 6-3 e e AupEs 12-1 Bow
Tsuamnzs one TevioriCunmiogham TouE SooTicE (ap) rox 341 HADONIA 17-7 el COREY WART 35-21
READY POR THE woR BRoct womsEY A 54 Ciowa RicHIE 70-15 Caa 723 ia
ShotmuA anuce Homnsey GwRsIx wTELITE (o) Dax Jovi 10-7 i, EXPOSE 8-6 PCRNELCRra
oy JRNET IRCXSON CYNOT (AUPER 15-11 GENUINE PARTS 14-7 rfBeyont
Coveats A3 D oS it PEFER CBRIEL[3%He -——— e B e L near 1611
BILLY VeRn & BEAT 105 TS Ve 4 seat 101 iy "§" RN WEXXWilemaport, PA ¢ waB n
ADoWA 8-¢ DURAN DURAN 6- MinierStration BRUCE HORNSEY FremvBewyer WDLXWeshington. NC
JANET TACKSON 1210 o 18 N e (P . i o Terai &
T Iacson 17 Rahy L 1L 1 p) o
K104Ere, PA ottty SaAITAFox 22-15 e B o oo shoce manee ' [
4 Shannon OK10mItheca, NY JRNET IACKSON Hottests HIo BhuCE pomnshY
WHYZWU o NY i< BRUCE HORKSHY BanciEs 6.1 T caw
PETER GABRIEL EawarsaiAndrows N READY FOR THE WOR SURVIVOR 5 e ATk 19512 BEASTIE sovs (ap) Bow jov1 2515
R PARACHITE LY Vens s seat 114 s Arel) GRSt seNson
oAV peviy DEAD OR AL: KIGHT SECONDS CHICAGO 10-7 S Bottests BWFL Smith, AR
caARD: FONSTADT & 1GRAN srice SAver gackson 12-8 . TLLY OcEAN Dealkane
SANET IACKSON COREY HART Hottest ROt i e 0.3 GREGORY ABBOTT 1-2 koot
H1psAY JEPF LORBER URAR 22 sc A JANET IACKSON -4 BRUCE KiLLIS
Hottentt BrOcE WILLLS GRESORY ABBOTT 13- Tommy Senith Gmists 8-6
JNNET JACKSON 2-1 BRUCE yoRS IANET IACKSON 6-3 L Owenallackson BANGLES 5.9
KawsAs 3-2 REBBIE JACKSON BLLLY VRRA 4 BEAT 8-7 Bauce wonvsBY
5on GeLoor tas s | S Seon BBy snoun WKZUWinaton Saiem. NC
RONSTADT & INGRAN 12-5 BANGLES 1-1 EoRABIRCREE KUEY Lewis & THE LejSiosson
- g pussge 3 100KHUCGen Clty. MD RACCELSTOTE n
- Liy VERA & BEAT 13-4 bl AN WILSON croee
WERZExater. NH IE 29-1) v Hott STIE BOYS
FaiconiBrady oot 55 = BILLY Vi o pear 13- o Lou GEDMIA ITRLITE (aB)  GHICAGO 11-11
Brue GLASS TIGER 16-6 canm
WACKAscn, WY Shuce monisey Sinenas Beuce women T wawrs e Q106Gadndon AL
Hottests ] < wouse NADONA 22-5 pID on ATy [ FIVE STAR 8¢ JohnDavis
PRETENDERS 1-1 [C D pIEtasty GEORGIA SATELLITE 27-11 rree BRUCE WILLIS
DURRY DORAN 22 v N 10-5 poteeettl Hotteatt oAVID & oaviD
JANRT IACKSON 7-7 BRUCE HORNSEY cicaco 14-€ WCKN(Gresnvite, 5C BAwLEs 21 petey
ROOL & THE GANG 9-9 BRUCE WILLIS w0iA 23010 N GRESORY AsBoTT 8-4 Ty ViR o REAT. 143
BELLY ocEAN 1010 Ve sTAR Jers 2 foSt1L HIEISRITE READY 708 m: woR 21-6
SHIRLEY MURDOCK STy Vem & et 28-16 T JAnEr ancksoN 1o ASOIT
WNNKHarburg. PA teats UEY LEVIS ¢ THe o Sow 51y
Bruce Bond BILLY VoRA & BEAT 1o 2N sov1 {dp) WHHYiMontgomery, AL i
e HADONIA 10-5 JANET JACKSON Cat Coline GREGORY ABBOTT 1-} :
. 7S 11-5 . i PARALLEL RoL a THE w22 aResoRy ’l\:nm 21
,.u, Bon Jovi 22-15 2p) aawss 33 R
o - Sonp on ALV (apt Ammma PROKLIN THREE Lo s ¢« P
RZWikes Hoctestt
S hbuy . e s e : EADY Fon T woR e - Mk SrrLire 2616
TESE Jommson so- GHORG 1A SATELLITE 10- —_—
PARALLEL TWO QBdRdA MTEILTE 107 LONE JUSTICE {ap) e o, Zr0arTake "
WTiCiHarttord, €T CHICO DaBARGE 24-18 tocewnts o tvecn
ABSWesc aa sc SHicko (01 URAN DURAN 3- i upromn
80! rsoaiierons ms GRaorT Ao 73 et rETeR cain
o e o SRR & o
JANET IncKson BON Jov1 2525 ot s XooL & o5 s
PIVE STAR BRUCE HORNSEY CHichGo anucE WiLLTs Botiy VeRA & BeAT 7-2 SroRcT saTmLiTe (ap)
Hotteatr Qrowverk. PA BRUCE WILLIS WINAT SOUND MACHT ExRa: KBFMiMcAtan Brownsvits, TX SiLly ool (ar!
BILLY VERA & BEAT 8.1 ttGuin IANET JACKSON BEASTIE movs EAD OR ALIVE Crosmmon oat s
REAGY FOR THE WOR 13- A e Leu1s & THE BiASTIE BOVS BT hcrson S0
SAHANTIA HA FRANKLIN Hottest BRUCE WILLI: Hottgats BRUCE HORNSEY BILLY VERNRG BRAT 12~1
o Shoe Suka ‘;',"w‘f?’ T e s s hicaco Siicase dooiz
ovt 32-2 BRUCE MILLLS oo st * = -
g™ PErER aamares AN aRBoN 3+ rivs ECT e o«
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