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MOTOROLA ROLLS AT NAB

Broadcasters were dazzled by NRSC-
standard AM stereo in action at NAB,
while the Mass Media Bureau's Jim
McKinney endorsed the Motorola
system.

Page 10

REPS READY FOR
MORE CONSOLIDATION

Street Talk has it that Interep could buy

Torbet and Select, while Katz aims to

acquire Eastman, with Blair up in the air.
Page 24

WRKS ADDS ZOOISH
FORMAT IN AM

Afternooner Carole Ford joins morning
host Chuck Leonard for wakeup duties,
with a cast of comedic characters
promised on the New York Urban
kingpin.

Page 3

45 IS ALIVE AT
CHR FOR NOW

An R&R poll shows the vast
majority of CHR stations use 7"
sales in their playlist research —
but most of them could get by
without them if they disappear.
Page 3

WAVA AFTER THE IMPOSTOR

Following a DJ impersonator’s rape of a
young WAVA/Washington contestant,
the station took strong steps to
safeguard future promotions and protect
the innocent.

Page 44

DAT + MTV + EEO GO
TO WASHINGTON

The nation’s capital was busy with

industry events:

@ A congressional committee passed an
anti-home taping proposal

@ Key senators asked the FTC to
investigate MTV on antitrust grounds

€ Rep. Cardiss Collins lambasted the
broadcast industry on its EEQO hiring
practices

Page 4, 6

DAYTIMERS GET DST BREAK

As the U.S. shifts to Daylight Savings
this weekend, the FCC is allowing
daytimers to sign on at 6am from April
5-30 with 10 watts.

Page 10

Newsstand Price $5.00

RECORD-BREAKING DEAL

Infinity Broadcasting has
purchased KVIL-AM & FM/
Dallas from Sconnix Broadcast-
ing Co. for $82 million in cash.
The Texas-sized price sets an
alltime record for the sale of a
radio property. Gary Stevens of
Wertheim Schroeder Co.
brokered the transaction, which
was wrapped up March 30 at the
NAB convention in Dallas.

“The price is justified by the
performance of the station,”
said Infinity Radio Division
President Mel Karmazin.
“What made it attractive is the

McKinney Fires Warning
Shots At ‘Blue’ Radio

This year’s NAB Dallas
spring convention theme was
“Broadcasters Serving Ameri-
ca,” but the topic on most peo-
ple’s lips was broadcasting
freedom. Outgoing FCC Com-
missioner Mark Fowler force-
fully drove the point home, but
in a separate address Mass Me-
dia Bureau Chief Jim McKin-
ney cautioned practitioners of
“blue radio” that they face
potential criminal prosecution
as the government steps up its
effort to crack down on sugges-
tive broadcasts.

In his farewell remarks,
Fowler lashed out at what he
called unnecessary govern-
ment regulation of the electron-
ic media, and warned that all

Jim McKinney

media might suffer unless
broadcasters use backbone to
demand their First Amendment
rights. “I want to see broadcast-
ers as free as newspapers and
magazines to write, report, and
editorialize,” he said. “I want
broadcasting to be as free as

GURLEY WEZC GM

Brobst, Winkel Take
EZ Regional Posts

In corporate restructuring at
EZ Communications, WEZC/
Charlotte VP/GM Gary Brobst
has been named VP/Eastern
Region, while KRAK-AM &
FM/Sacramento VP/GM John
Winkel becomes VP/Western
Region. They report to Presi-
dent Alan Box.

Brobst will move.to EZ’s cor-
porate headquarters in Fairfax,
VA, and will oversee stations in
Charlotte, Richmond, Jackson-
ville, Miami, New Orleans,
Pittsburgh, and St. Louis. Suc-
ceeding Brobst as WEZC GM is
nine-year GSM Jake Gurley.

Winkel, who was Exec. VP/
COO of Affiliated before the
company’s stations were ac-
quired by EZ in December, will
remain GM at KRAK and su-
pervise EZ outlets in Fresno,
Phoenix, and Seattle.

Brobst, who joined WEZC as
GM in 1980 after ten years at
KVIL/Dallas, became VP/GM
in 1983. He said, “This move is
an example of EZ’s commit-
ment to excellence in a mode of

rapid expansion.”

Winkel was with Affiliated for
11 years, starting as a GSM for
WFAS-AM & FM/White Plains,
and became GM at KRAK four
years ago. Noting the possibility
of later appointing a new GM
for Sacramento, he said, “I'm

EZ/See Page 22

other media, from movies to
magazines, from T-shirts to
tabloids, in expressing views
and in enlightening us about our
society and the world. In short, I
want your freedom.”

NAB Convention
Highlights

@ Strong Interest In First
Amendment Issues

@ Tisch Points To
Changing
Economic Climate

@ Television Dominates
Exhibit Floor, Again

@ Over 40,000 In
Attendance

@ Convention Systems
Run Smoothly

First Amendment
Vs. Obscene Language

But McKinney said that while
the FCC supports full First
Amendment protections for
broadcasters, the Supreme
Court has ruled that obscene
and indecent programs are not
protected speech. “Indecent
and obscene language over

MCcKINNEY/See Page 8

Johnson Oversees
Capitol Black Music

Former A&M VP/Promotion
Step Johnson has joined Capitol
as VP/GM of its newly created
Black Music Division. This unit
embraces the label’s existing
black promotion and A&R de-
partments, headed respectively
by VPs Ronnie Jones and
Wayne Edwards.

Johnson said the idea for cre-
ating the division came from
Capitol Industries/EMI Vice
Chairman Joe Smith. He point-
ed to a comparable structure at
MCA, where Jheryl Busby is
President/Black Music. “A lot
of people took a look at MCA,

Step Johnson

where Irving Azoff gave Jheryl

the reins to go in and run the

department,” said Johnson.
JOHNSON/See Page 6

Infinity Buys KVIL
For $82 Million Cash

fact that it’s a unique radio sta-
tion, one of the greatest in the
country. One major market we
were missing was Dallas, and
the best station there is KVIL.”
Infinity set the previous rec-
ord for a single station last year
when it paid $41 million for
KROQ/Los Angeles. Infinity al-
so owns WJIT & WXRK/New
York, WJJD & WIJMK/Chicago,
WYSP/Philadelphia, WBCN/
Boston, KXYZ/Houston, KOME/
San Jose, WQYK/Tampa, and
WBMW/Washington.

Sconnix Gets Stronger

Sconnix purchased KVIL on
March 3 as part of its $152 mil-
lion all-cash acquisition of eight
Blair stations, which is still
pending FCC approval. The
Charleston, SC-based broad-
caster already owns WBQGS/
Boston; WMJX/Miami; KCKM

INFINITY/See Page 22

Benesch
Columbia
Promo VP

Marc Benesch has been pro-
moted to VP/National Promo-
tion at Columbia. He replaces
John Fagot, who resigned to
take a post with another label.
Benesch had been Director/Na-
tional Singles Promotion since
last year.

Benesch reports to Sr. VEB/
Marketing Bob Sherwood, who
said, “Marc loves music, amd
understands that it is a bus-
ness. He’s shown great prome-
tion skills in the ten years he's

BENESCH/See Page 22

Waugh VP
At RCA

Butch Waugh
Butch Waugh has been nam+
ed VP/National Promotion at
RCA Records, heading CHR,
AOR, and AC promotion. He
was the label’s Director/Re-
gional Promotion for the South
east/Southwest.

Waugh reports to Sr. VP/
Product Development Eddie
Mascolo, whom he succeeds in
the national promotion post
Mascolo said, “Butch has ac-
complished an incredible
amount in the Southeast and
WAUGH/See Page 22

R&R Interviews Infinity’s Karmazin rage 25
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R&R POLL

i PAGE THREE |

Singles Still CHR Research Mainstay :

' The 45: Radio Loves It
But Could Leave It

Do you include 7" singles as part of your research?

An overwhelming majority of
R&R CHR reporters continue to
use 7' singles sales data as part
of their playlist research. But
almost 60% of stations that do use
singles data say they can envi-
sion doing without it.

Record labels, concerned about
the decline in 45 sales, have been
reluctant to abandon the con-
figuration, one principal reason
being radio’s tracking of single
sales to determine the local
playlists they report to the
trades. The findings of this R&R
poll of CHR reporters confirm
that 7"’ sales do play a key role,
as 86% said they include singles
in their research.

That 86% were then asked if
they could envision conducting
music research without 7’ sin-
gles information, and 57% an-
swered yes (42% no, 1% don’t

Thomas
Heads Geffen
Black Dept.

Vaughn Thomas

Music industry veteran Vaughn
Thomas has been named to head
Geffen’s new black music market-
ing and promotion department. He
comes to the label after six years
with Arista Records, where he
served in various capacities in-
cluding District, West Coast, Re-
gional, and National Director of
R&B Promotion.

Thomas told R&R, “It’s a golden
opportunity to build something
from the ground floor up, and I'm
excited about us becoming a com-
petitor in the black music market-

THOMAS/See Page 6

Chrysalis
Promotes
Sutter

Kevin Sutter
Chrysalis Director/National Al-
bum Promotion Kevin Sutter has
been elevated to Sr. Director, with
continuing responsibility for rock

radio promotion at the label.
Sutter joined in 1984 from IRS,
where he was East Coast Sales Di-
rector. He reports to Chrysalis
VP/Promotion Daniel Glass, who
SUTTER/See Page 6

Yes
86%

R&R poll of CHR reporters, March 24, 1987

If yes, could you envision living without 7" research?

know). Comments from affirma-
tive respondents cited stores
phasing out 7”’ singles and negli-
gible singles sales, while on the
other side, stations mentioned the
difficulty in getting solid 12”
single data and said they’d miss
the “early barometer” effect of
7" sales.

Many stations said they’d al-
ready dropped singles from their
research, or were evolving to-
ward that situation. Research
alternatives include tracking al-
bum/cassette/CD sales, phone
research, requests, and cassette
singles, following their industry-
wide rollout this summer.

WRKS Installs Morning
Team, Ups Comedy Content

Ford Joins Leonard; Johnson To Afternoons

WRKS/New York PM driver
Carole Ford has been moved into
mornings to join current morning
man Chuck Leonard at the RKO
Urban outlet. Replacing Ford in
PM drive is Beej Johnson, the
WUSL/Philadelphia morning man
who left the station earlier this
year.

WRKS'’s move gives New York
its first heavily-produced, comedy-
oriented Black or Urban morning
show. WBLS veteran Ken “‘Spider’’
Webb and WQHT’s Rufus In The
Morning both have an amiable,
lower-key approach to AM drive.
In 198081, Disco WKTU teamed
J.D. Holliday and Dale Reeves.
Reeves is now part of the Ameri-
can Comedy Network.

Ford joined WRKS in December
1984. She had previously program-
med WDMT/Cleveland and was a
jock on WOWO/Ft. Wayne. Leon-
ard is a former WABC star who has

CHRISTI PD

KUKQ Drops
Urban For
Country

KUKQ/Phoenix changed format
to Country on March 29 at noon, af-
ter four years in Urban. The station
will keep the KUKQ calls and will
be known as. “Q-Country, AM
1060.”

The station’s new PD is Don
Christi, who most recently pro-
grammed WBCS/Milwaukee for 18
months and formerly was PD of
KNIX (AM)/Phoenix. He replaces
Simon Bungee.

KUKQ and KUPD OM Ed Ham-
lin remains in that capacity and
will continue with his afternoon
drive shift on KUKQ. Former
WBCS staffers Richard Lee and
Bucky Albright join as MD/morn-
ings and evenings respectively.

KUKQ/See Page 6

done mornings since Webb return-
ed to WBLS in 1985. They’ll be join-
ed by news anchor Freddi Rod-
riquez and a cast of characters in-
cluding “Grandma Funky Foot”
and fortune teller “Madame Kis-
sandra.”

Johnson becomes the second
WUSL staffer to follow PD Tony
Gray to New York, following night
jock Roshon Vance last year. His
replacement at WUSL, following a
long and heavily publicized search,
is Dick Edwards from nights at
KKDA-FM/Dallas.

RETURNS TO DC

Davis PD
At

Don Davis

Don Davis has moved back to
Washington, DC, where he was
VP/Programming & Operations at
AOR WWDC-FM from 1981-'85, to
program CBS O&0 WLTT. He
comes to the Lite AC outlet from
Cox AOR WCKG/Chicago, where
he served as PD for the last two
years. He replaces Bob Hughes,
who left WLTT earlier this year to
become GM at crosstown Oldies
outlet WXTR.

Davis told R&R, “This is not like
a start-up situation, where you
have to hire people and put sys-
tems into place. We have a good
staff here and I have to integrate

DAVIS/See Page 22
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EXPOSING 91X THE HARD WAY

Contestants stretched their imaginations and
physical resources to the limit to compete in
91X/San Diego’s “X-Pose The X" contest.
Check out what they did and how the

promotion worked.
Page 51

JAZZ ALL OVER THE SO. CAL. DIAL
With KTWV and KNX-FM joining KKGO,
KUTE, and KACE in airing jazz, the Southern
California market is covering the spectrum.

Page 67
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NEWS

WFIL Switches To Satellite Oldies

WFIL/Philadelphia will ex-
change its live Gold format of the
last three and a half years for
Transtar’s ‘‘Oldies Channel” pro-
gramming April 9, the day that
control of the station is scheduled
to pass from LIN to Jerry Lee,
owner of crosstown WEAZ, WEAZ
PD Lee Martin will also supervise
the AM. Only one of WFIL’s 28 cur-
rent employees, an engineer, will
be retained.

The WFIL changeover is one of
the largest at a former rock giant
since 1984, when a similar purge
took place at CKLW/Detroit.
Among those departing are PD
Kevin Fennessey, who joined
WFIL last November, and two sta-
tion veterans, Assistant PD Carole
Harris and Production Director
Jerry Donahue, the latter having
been at the station more than 30
years.

Ironically, WEAZ GM Jim
DeCaro was WFIL's GM from
1966-82. He told R&R, “The image
of WFIL had been somewhat con-
fused for the past few years. Our
research showed overwhelmingly
that what listeners wanted was not

Oldies as it existed, but one that
would be a little more current, em-
phasizing the ’60s instead of the
’50s.

“We’ll completely rebuild the
technical facility, and you won’t be
able to tell that the programming
isn’t locally originated. We're try-
ing to bring the station back and
make it a viable competitor.”

WFIL was a Top 40 powerhouse

AC, GOSPEL

from 1966, shortly before DeCaro
joined, until 1977-78 when it soften-
ed to AC. It went Country in 1980,
then switched to Oldies in fall 1983,
declaring, ‘“The boss is back.” Last
fall, WFIL staged a reunion of its
legendary jocks, including Dr. Don
Rose, Alan Smith, Jay Cook, and
Tom Tyler. Its subsequent 1.6-2.7
fall Arbitron was its best ratings in
some time.

SMN Unveils Formats

Satellite Music Network has
launched joint ventures with two
programming firms to roll out two
new formats. SMN President John
Tyler said the net will market and
distribute an AC format developed
and produced by consultant
George Johns, who is credited with
initiating the success of several
major AC stations, including
KVIL/Dallas. SMN is also working
with the Satellite Radio Network to
distribute a Black Gospel format.

Tyler commented, “A wholly
new approach to AC from a prov-

REP. COLLINS BLASTS INDUSTRY

en, successful innovator like
George is a very special event for
our industry.”

SMN will focus marketing of
Johns’s format toward large marp-
ket stations. It currently operates
Starstation, an adult format aired
primarily in small and medium
markets.

The AC format will originate
from San Diego, while the Gospel
format will be based in Charlotte.
Both are expected to debut in July.
SMN operates seven formats;
three are beamed from Chicago,
the other four from Dallas.

Radio: No EEO Fallout From Court

Last week’s Supreme Court rul-
ing upholding affirmative action
programs for minorities and wom-
en will apparently have little im-
pact on radio station hiring and
promotion practices.

However, the ruling appears to
deliver a severe blow to the FCC’s
present attempt to throw out mi-
nority license preferences.

“It more or less affirms what
we're already doing,” FCC EEO
Branch Chief Glenn Wolfe said of
the decision. He noted that radio
has been subjected to equal em-
ployment opportunity (EEQ)
standards since 1969.

Radio staffs must now have
enough female and minorities to
reflect one half of the percentage
those groups make up in the local

workforce. For instance, stations
in a market with a 40% black work-
force should have blacks in 20% of
jobs stationwide, as well as 20% in
the upper four management cate-
gories.

National Black Media Coalition
Chairman Pluria Marshall agreed
that little change is in store for ra-
dio, which he said has not “back-
slid too badly” on EEO. But he
criticized the 50% of workforce
parity standard as “a very racist
guideline to begin with.” He called
for 100% parity.

Marshall predicted that the Su-
preme Court decision will spell
“absolute defeat” for the FCC’s at-
tempt to abolish minority license
preferences. Chairman Mark
Fowler says preferences violate
the Constitution, but the court rul-

asp
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ing upheld special freatment favor-
ing minorities and women even if
no overt discrimination is proven.

Meanwhile, Rep. Cardiss Collins
(D-IL) last week blasted radio and
TV, noting that the latest FCC em-
ployment figures for the industry
show a leveling off of EEO pro-
gress In the past tive years.

Collins demanded detailed EEO
data from the Commission on indi-
vidual stations by May 15. She has
introduced legislation (HR 1090) to
toughen the FCC’s EEO standards
and write them into law.

The FCC is set to consider
changes to its EEQ rules at a meet-
ing on April 16. Precisely what ac-
tion the agency will take is unclear,
although speculation centers on a
loosening of EEQO standards for
broadcasters.

www americanradiohistorv com

Don Hallett

Hallett PD

At WSNY

Don Hallett has been named PD
at Saga Communications’ AC-for-
matted WSNY/Columbus. He re-
places Dave Bishop, who exited the
station in January. Hallett starts
April 13.

For the past two years Hallett
was OM for Eastern Broadcast-
ing’s Nostalgia/AC combo WWAZ
& WWLI/Providence. Prior to that
he performed similar duties at
WKRZ/Wilkes Barre-Scranton,
and was MD at WEZX in the same
market.

“This opportunity is long-await-
ed,” he commented. ‘“Columbus is
truly one of America’s finest radio
markets.”

Saga VP/Group PD Don Gold-
stein told R&R, “Don has just the
right balance of technical skills and
showbiz to make WSNY grow.”
WSNY VP/GM Al Fetch added,
“He’s just what we were looking
for — a world-class programmer.”

Trout GSM
At KWIZ-
AM & FM

Marisusan Trout, formerly an
AE at Davis-Weaver Broadcast-
ing’s KLOK-FM/San Francisco,
has been appointed GSM at the
company’s KWIZ-AM & FM/Santa
Ana, CA, She replaces Ron Thomp-
son.

“I look forward to the challenge
of this position and to working in
the state’s fastest-growing media
area,” she commented.

Trout was an AE at KLOK-FM
for a year and a half.

Rossinsky

Elevated
At HNWH

Hillier, Newmark, Wechsler &
Howard VP/Eastern Division
Manager Jacqui Rossinsky has
been promoted to Exec. VP/East-
ern Division Manager.

Rossinsky started at HNWH at
its inception five years ago as an
AE, and later moved up to VP/Re-
gional Manager. Last year she took
over Eastern Division duties from
founder Phil Newmark, now GM at
KPWR/Los Angeles.

Company President Dick Sharpe
commented, “Jacqui is an A-num-
ber-one performer and is totally
dedicated to the continued growth
and success of the company.”

Rossinsky told R&R, “Our com-
mitment to clients and radio sta-
tions has paid off in the tremendous
growth we've experienced over the
past five years.”

Shannon
Upped To

OMAtKGLD

Diane Shannon, Promotions Di-
rector at Chase Broadcasting’s
KGLD (K-Gold) & KWK/St. Louis,
has been promoted-to the new posi-
tion of OM at KGLD. She will re-
port to GM Dick Bremkamp.

The Gold-formatted station is
live during days and airs Transtar
satellite programming after 7pm.
Chase purchased KGLD last year.

Shannon commented, “Up until
Chase took over, K-Gold had al-
ways been the stepchild radio sta-
tion; all the concentration was on
the FM. Chase feels good about AM
radio — the perfect example is
their success with WTIC-AM in
Hartford — and I think they’re go-
ing to make that same commit-
ment to K-Gold.”

Shannon joined KGLD last year
after holding positions at WNAP/
Indianapolis and WFWQ/Ft.
Wayne.

WE HAVE

A NEW ADDRESS, A NEW
PHONE NUMBER, AND A NEW LOOK.
AND WE'RE LOOKING FOR

BIG THINGS IN 1987!
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(seated, left to right) Mike Valentino,

VP/General Sales Manager, WNSR;

- Debbie Bevilacqua, National Sales

] L Manager, WNSR; Mark Bench, VP/

- - General Manager, WNSR. (standing,

3 left to right) Kathy Score, Sales

Manager, INTERNET/INY; Jane Schoen,
Research Manager, MGR/NY; Larry
Julius, Account Executive, MGR/NY;
Eden Lucas, Account Executive, MGR/

McGavren Guild Radio sent representatives from all of our Rey EDNTOpIt RETNL WG,
Philadelphia; Tom Poulos, VP/

offices for selling the New York area to our recent takeover of g A e R
Pamela Little, VP/Reglonal Manager,

WNSR, New York’s Soft Rock. Through this standard procedure, MGR/Philadelphia; George Pine,
Executive VP, MGR/INY Region; Mary

the indepth qualitative initiation and thorough orientation Sbdialiafyy; Seonmwit e
MGR/Boston; Valerie Tuttle, Regional

gives us first hand station and market Rnowledge to start off Manager, MGRIDetroit; Peter Doyle,
Executive VP, MGR/Eastern Division;

on theri ght track. Alan Cooper, Account Executive,
MGR/Chicago.

M GAVREN GUILD RADIO

We know your market better because we've been there.
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HIT VIDEO USA SECURES SENATORS’ HELP

FTC Asked To Determine If
MTV Violates Antitrust Laws

Frastrated by the lack of pro-
gress in its 18-month-old antitrust
lawsuit against MTV Networks,
Wodlinger Broadcasting has turn-
ed to members of the US Senate to
help.

Wedlinger operates Houston-bas-
ed Hit Video USA, a 24-hour music
chammel which has sought to com-
pete with MTV. The company also
owns KZZC-FM/Kansas City, MO;
WIXI-FM/Naples Park, FL; and
KCLO-AM/Leavenworth, TX.

As the result of lobbying by Wod-
linger Chairman Mark Wodlinger,
five Senators — including three on
the Commerce Committee — have
suggested to FTC Chairman Daniel
Oliver that commission staffers
meet with Wodlinger and Viacom-
owned MTV to review the possibili-
ty of antitrust activity. The com-
mittee has Congressional jurisdic-
tion over the FTC.

Those involved are Sens. Bob
Danforth (R-MO), Lloyd Bentsen
(D-TX), Nancy Kassebaum
(R-ES), Bob Dole (R-KS), and Kit
Bond (R-MO). Dole and Bond are
not on the Commerce Committee.

Wodlinger told R&R, “We have

to get some relief. This is a com®
plete antitrust, anti-competitive
operation that Viacom runs. They
have no regard for the antitrust
laws of this country, and they’ve
gone out of their way to squeeze
everybody out of business.”
Wodlinger contends that the
MTYV situation has worsened since
Viacom took over the channel in
1986, and that the company links its
many services — in restraint of
trade — when dealing with multi-
ple-system cable operators. MTV
exclusivity contracts with record
labels are another aspect of anti-
trust activity, Wodlinger said, add-
ing, “All we want is an opportunity

SIX VPs NAMED

Tutera New

Following several new acquisi-
tions, the Daytona Group has re-
structured its three-station man-
agement team. Company principal
Carl Como Tutera has become
President, while the other major
stockholder, Norman Drubner,
was elected Secretary/Treasurer.

to compete in the marketplace.”

Wodlinger met with FTC of-
ficials March 19, and said he has
since learned that the commission
is preparing to investigate the anti-
trust charges. An FTC spokeswom-
an would neither confirm nor deny
this report. MTV and Viacom had
no comment.

Wodlinger’s lawsuit dgainst
MTV was filed in US District Court
in Houston during October 1985,
citing federal and state antitrust
laws. Wodlinger said, ‘‘We’re wait-
ing for the judge’s decision. MTV
petitioned to have it dismissed, and
we opposed that. It’s been sitting
there for six, seven months.”

Daytona Group President

At the station level, Don Wolfe
was named VP/GM of KRIX-FM/
Brownsville, as was Howard John-
son at KIVA/Albuquerque, Denise
Swanson at KXYQ/Salem-Port-
land, and Bob Stevens at KSLM/
Salem, OR. Also elevated were Jim
Ryan to VP/Programming, and

INTENSE.

(in-téns) adj. 1. Force in Radio
Market. 2. Does not compromise.
3. Buys the Slicker Sticker.

INTENSE BUMPER STICKERS!
THE SLICKER STICKER!

1-800-331-4438

ommunication
raphics Inc

(ks-myo0 ne-ka shan graf iks) n. The Best.

PO BOX 54110 TULSA.OKLAHOMA 74155 (918)258-6502
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ANTI-HOME TAPING PROPOSAL PASSED

Committee Moves
On DAT Devices

The music industry’s campaign
to have digital audio tape (DAT)
machines from Japan fitted with
an anti-home taping device chalk-
ed up a new success Wednesday
(3/25).

The Energy & Commerce Com-
mittee of the House of Representa-
tives approved an amendment to
the omnibus trade bill which would
require, for one year, DAT hard-
ware to incorporate the CBS-
developed copy-code scanner to
prevent home taping.

Under the proposal (HR.1384),

Kyle McGrill to VP/Engineering.

Commented Tutera, “This year
we became a multiple station oper-
ator, and these appointments con-
solidate the corporate structure. It
also recognizes the incredible tal-
ent that all of these people have.”

A 26-year radio veteran, Tutera
formerly owned WNFI/Daytona
and WMAD/Madison. He also was
a manager for Bartell Media and
an air personality at WOKY/Mil-
waukee, where he was known as
Carl Como.

Wolfe, Stevens, and McGrill join
from WNFI. Wolfe served as a Re-
gional Sales Manager, Stevens as
PD, and McGrill as Chief Engi-
neer. Swanson was VP/GM at
WJXQ/Lansing prior to joining
Daytona, and Ryan was VP/Pro-
gramming at the same station.
Johnson formerly was VP/GM at
WZYQ/Frederick, MD.

Tutera added that the company
is seeking to expand in additional
medium markets, but is also bid-
ding on some major properties, in-
cluding KFRC/San Francisco.

Johnson
Continued from Page 1

Smith’s reputation and com-
mitment to increasing Capitol’s
black music presence were key
factors in Johnson’s decision to
join the label, he added.

Jones and Edwards, who pre-
viously reported to the pop pro-
motion and A&R departments,
are now responsible to Johnson,
who in turn reports to label
President Don Zimmermann.

The overall result, Johnson
stated, will be ‘better com-
munication, better understand-
ing, and better direction” for
Capitol’s black music opera-
tions, including increased flexi-
bility in promotional dollar ex-
penditures. Zimmermann com-
mented, “Step has both the field
experience and the industry in-
sight to take us to a new level of
success.”

Prior to joining A&M, John-
son worked at MCA and ABC.
He’'s also had marketing experi-
ence at Bristol-Myers and a
Johnson & Johnson subsidiary.

machines could not be imported or
sold in the US without this device.
The amendment is now subject to
review by the Rules Committee to
determine its status within the en-
tire trade bill, on which Congres-
sional action is expected soon.

RIAA President Jay Berman
called the committee action ‘“‘a
great victory for American
music.”

Thomas

Continued from Page 3

place. I'm looking forward to work-
ing with Donna Summer and Jen-
nifer Holliday, and it’ll be great to
work again with Ray Parker Jr.”

Thomas also noted that Geffen
has formed an exclusive market-
ing deal with Hush Productions,
known for its work with Freddie
Jackson and Melba Moore, among
others. Geffen will handle all forth-
coming product from the company.

Geffen President Ed Rosenblatt
commented, “Vaughn Thomas’s
extraordinary experience and ex-
pertise in all areas of the music in-
dustry make him ideally suited for
this key post.”

Thomas’s previous experience
also includes positions as Direc-
tor/National Sales at MCA Distri-
bution, and Director/Publicity and
Director/Artist Development for
CBS.

KUKQ

Continued from Page 3

Christi said the move to Country
was made because the Urban for-
mat had become crowded, while
the market’s only Country outlet
was KNIX-AM & FM. Christi add-
ed that there was a feeling Country
would be more complementary to
sister AOR KUPD from a combo
sales standpoint. “The FM target
is 18-34 with an 18-24 core, so
KUKQ’s 25+ numbers will do
nothing but help,” he said.

The KNIX combo has ranked
number one in the market 25-54 in
19 of the last 20 Arbitrons. Christi
explained that KUKQ will be more
traditional sounding than KNIX,
and will add records early to ‘be
on the cutting edge of the new
traditional music.” The new Coun-
try outlet will also sport a current/
oldies ratio of 6040 in contrast to
KNIX’s 70% oldies and the normal
ratio of 40-60. KUKQ will run a cur-
rent list of 28-35 records and will
feature an album cut list of 12 ti-
tles.

Said Christi, “We may not be a
giant killer, but we’re sure gonna
beat 'em on the foot a lot.”

Sutter

Continued from Page 3
said, “Kevin is the hardest-work-
ing man in show business. He has
led the way in the breakthrough of
artists like Divinyls, Icehouse, and
now World Party.”

Sutter said, “With two years un-
der my belt with this label, it’s nice
to see that team effort has paid
off.”
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McKinney

Continued from Page 1

broadcasting stations is a viola-
tion of the criminal code of the
United States,” he said. “The
FCC is required to and indeed
has a responsibility to enforce
that statute, as does the Depart-
ment of Justice. It is not a situa-
tion that the Commission should
or can turn its back on.

“‘Obscenity and indecency en-
forcement at the FCC seems to
me to give credence to our ef-
forts to achieve full First
Amendment freedoms for
broadcasters, and it should con-
tinue,” he said. “We can and we
should have it both ways. You
should have full First Amend-
ment freedoms and you
shouldn’t be doing obscene or
-indecent speech.”

Abolition Of Fairness

Doctrine Urged

Fowler called for eliminating
the Fairness Doctrine and fed-
eral laws requiring stations to
offer political candidates equal
time to present their views.
Most significantly, he advanced
the attack he started at last
year’s NAB convention on the
basic precept of American
broadcast regulation: that
broadcasters serve as “public
trustees” of the airwaves.

“It’s based upon two of the
phoniest assumptions around,”
he charged. “One, even though
there’s a First Amendment, a
broadcaster should be told what
to broadcast by a politically ap-
pointed board in Washington.
Two, this system results in bet-
ter service to the public than a
free system of broadcasting
would. These are both false, and
you and I know it.”

Fowler Repudiates
Trusteeship System

Fowler conceded that the
trusteeship system probably
does cause broadcasters to air
programs that might attract
few listeners but are otherwise
important. But as a government
official sworn to uphold the Con-
stitution, he said he must repu-
diate that system. “It’s a stick
that can beat your editorial
freedom to a mealy pulp and
run you out of business, "’ he
charged. “And it has. The more
we let government poke around
a program director’s office or a
newsroom, the more we stand
to lose as a democracy. My

nar.

FM IMPROVEMENT — Emil Tor-
ick, CBS Technology Center, ad-
dresses the FMX FM Radio Semi-

DENNIS IN CIRCULATION — Raising her visibility within the industry, FCC
Commissioner Patricia Diaz Dennis (center) visited NAB in Dallas, where
she met with broadcasters like Shamrock President Bill Clark (left) and NAB
Radio Chairman Bev Brown of KGAS/Carthage, TX (right).

AFFIRMATIVE ACTION — With EEO and affirmative action a hot issue in Washington, tips on recruiting and hiring
minority job candidates were offered in Dallas by NPR's Donald Lockett; NAB's Claryce Handy; William Saunders,
WPAL/Charleston, SC; and Waynette Dunn McClain, KWTD/Lonoke, AR.

AM UPSWING — The unprecedented movement to boister the lagging AM band was outlined for broadcasters in
Dallas by (I-r) NAB staff engineer Mike Rau; Bill Gilbert, Delco; Aimon Clegg, Dennon Research; Stanley Salek, Cir-
cuit Research Labs; Alan Boyer, Sony; Glen Clark, Texar; Robert Orban, Orban Associates.

evenly matched with television
seminars, although TV business
dominated the exhibit hall. Ex-
hibitors were generally pleased
with the turnout and dollar traf-
fic, citing a similar business
climate at last year’s conven-
tion. Radio executives found
several companies marketing
newer technology involving dig-
ital storage, retrieval, and play-
back units for radio stations.
Their devices store music and
spots on floppy discs and elim-
inate the need for cart ma-
chines.

The radio meeting attracting
the greatest interest was Sun-
day’s “Mega Radio” seminar,
where consultant Jim Hooker
presented furnaround strate-
gies for broadcasters.

‘““The more we let
government poke around
a program director’s
office or a newsroom, the
more we stand to lose as
a democracy. My friends,
that’s the difference
between good old radio
... and good old Radlo

9’
Moscow. —Mark Fowler

The most talked-about hospi-
tality suite parties were the
private standing-room-only
NBC bash Sunday night, coor-
dinated by NBC Affiliates Man-
ager Steven White, a 40-year
company veteran seriously ill
with cancer. The room was
complete with a '60s “Flash-
back Room” with black lights
and a wall poster on which peo-
ple painted their names with
fluorescent paint.

friends, that’s the difference
between good old radio . . . and
good old Radio Moscow.”

Fowler openly parted com-
pany with NAB President Eddie
Fritts over legislation now
pending on Capitol Hill that
would write public-interest pro-
gramming requirements into
law as part of the license
renewal process. Fritts and
other broadcast organizations
have backed the bill, contending
that it is a reasonable com-
promise in light of the current
legislative climate. Fowler
countered that broadcasters
should have no content restric-

FIRST TAKEOVER APPEARANCE

Tisch Points To
Changing Economics

In another major address before
the convention, CBS President/
CEOQO Laurence A. Tisch made his
first appearance since taking over
control of the network last year.

Tisch also expressed First
Amendment concerns about an up-
coming congressional probe of net-
work radio/TV news operations.
He sought to downplay the recent
strike and cutback turmoil which
has racked CBS News, saying, “It
has been necessary to deal with the

changing economics of our busi-
ness.”

Tisch projected that the rising in-
fluence of cable, videorassettes,
and other forms of media competi-
tion would severely cut into broad-
casting revenues in future years.
“We are suddenly confronted with
a situation in which it is possible to
invest nearly $2 billion in a network
and not have any return. In any
normal business, the conclusion
would be obvious.”

tions other than those affecting
defamation and obscenity.

Obscenity Tests
To Be Used

The scope of those restric-
tions may come into focus
soon, as proceedings are cur-
rently underway at the FCC in-
volving listener complaints
about alleged obscene or inde-
cent broadcasts by WXRK/New
York morning man Heoward
Stern and two California non-
commercial radio stations. Be-
cause the F'CC recently impos-
ed a gag order on its staff con-
cerning those proceedings in the
wake of intense lobbying by re-
ligious groups, McKinney flatly
refused to discuss the Stern
case.

He did, however, spell out in
detail guidelines established in
past Supreme Court cases
which the FCC will now use to
determine the merits of comr
plaints about blue radio shows
in general. In one case, Hiller
vs. California, he said the court
established a three-pronged test
for obscenity.

“First, the average person
applying contemporary stand-
ards for his local area finds that
the work as a whole appeals to
the prurient interests of the au-
dience. It’s sexual,” McKinney
explained. “Number two, the
work depicts or describes in a

www.americanradiohistorv.com

patently offensive way sexual
conduct as defined by state law.
And number three, the work
taken as a whole lacks serious
literary, artistic, political, or
scientific value. I don’t know if
Dr. Ruth gets out on scientific
or not.

“You go out there and listen
to some of the stuff that blue ra-
dio formats are doing today,
and come back here and tell me
that they’re not doing any of
that,” McKinney continued.
“I'll argue to you that some
are‘??

Sees No First
Amendment Conflict

For the past several years,
the FCC's theory has been that
marketplace and consumer de-
mand forces would most effec-
tively regulate station program-
ming practices. Some contro-
versial shows, including
Stern’s, regularly pull double-
digit ratings shares among var-
ious demographic groups. De-
spite that popularity, indicating
that the marketplace is speak-
ing, McKinney insisted that the
FCC’s crackdown was not in-
compatible with its regulatory
or First Amendment policy.

Radio Panels
Get Equal Treatment
Radio sessions appeared to be
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WASHINGTON REPORT

McKINNEY CHEERLEADS FOR C-QUAM

AM Stereo Debate Favors Motorola

The industry showdown over the merits of the Motoro-
la C-Quam and Kahn AM stereo systems peppered NAB
convention radio proceedings. Most notable were com-
ments by FCC Mass Media Chief Jim McKinney, whose
hints at Motorola’s superiority Friday turned to an open
endorsement of the system by Monday.

Discussions of AM improvement
got underway on the first morning
of the convention (3/27) during a
radio engineering seminar. Engi-
neers entering the session were
serenaded by crisp music with
brilliant highs that filled the
auditorium. Many were surprised
when moderator Charles Morgan
of Susquehanna Broadcasting an-
nounced that the music was being
broadcast through the improved

NEWS
BRIEFS

April Pre-Sunrise Hour
Authorized For

Daytimers

Daytime-only stations won't lose air-
time or audiences this weekend when,
under a new law, the U.S. shifts to
Daylight Savings Time (DST) three
weeks earlier than normal.

The FCC has announced that, from
April 5 to 30, daytimers may sign on at
6am local time with a minimum of 10
watts of power. A 50-watt minimum
was originally proposed, but clear
channel stations objected that they
would suffer interference.

Some stations will be allowed to op-
erate above the minimum, to a maxi-
mum of 500 watts, and will be notified
of their status shortty by the FCC.

The special pre-sunrise operations
are good only for 1987. The Commis-
sion plans to seek additional comment
on whether to adopt a 10-watt,
500-watt, or some other standard for
future years.

Daytimer questions about the pre-
sunrise rules for April can be directed
to Lou Stephens of the FCC at (202)
254-3394.

NRSC AM transmission system.
The goal of the NRSC standards is
to improve the technical com-
parability of AM to FM sound
quality by substantially reducing
noise and interference on the AM
band. Adoption of the standards is
voluntary by individual broadcast-
ers.

McKinney led the charge for AM
improvements that day, urging
engineers at an opening session to
embrace the standards. He advis-
ed attendees, “If you can take
nothing more home with you than
one statement to your owner and
manager, it must be this; ‘We can-
not wait. We have to implement the
NRSC standard and AM stereo
right now. If we do not, we will con-
tinue to lose listeners, share, and
revenues.””’

McKinney Endorses
Motorola System

He also hinted that broadcasters
should adopt the Motorola C-Quam
stereo system, which has been
locked in a bitter battle for market
dominance against an incompati-
ble system promoted by engineer
Leonard Kahn. Three days later
(3/30), McKinney personally and
openly endorsed the Motorola sys-
tem during a meeting with station
managers.

When confronted by broadcast-
ers who wanted to know why the
FCC had failed to establish a
technical standard, McKinney ask-
ed for a show of hands on the ques-
tion of how many wanted the Com-
mission to reverse its marketplace
approach to the issue and pick a
single system. The hands were
overwhelmingly in favor.

McKinney then pointed out that
the Commission had once picked
the Magnavox system, but the in-
dustry protested so the decision

was reconsidered. He also dis-
claimed any responsibility for that
action, saying he did not head the
Mass Media Bureau at the time.
Pointing out that Texar Indus-
tries recently has filed a petition
with the FCC seeking establish-
ment of a standard, McKinney said
he had a ‘“‘sneaky feeling” that the
matter is going to be reexamined.
He added that the FCC is only
waiting for the results from tests of
various AM stereo systems now
underway by the National Tele-
communication and Information
Administration (NTIA). That
agency recently recommended
that receiver manufacturers adopt
a multisystem reception technolo-

gy.

“I regret myself that NTIA did
not find that the marketplace had
already decided the issue,” McKin-
ney said. “Because when I look at

the data, to me — if I was a broad-
caster — I wouldn’t have any trou-
ble determining which one had al-
ready won. Almost 100% of all
stereo receivers in the United
States receive Motorola. About two
or three percent receive Dr.
Kahn'’s system.”

Kahn Counterattacks

McKinney’s open endorsement
of Motorola brought immediate
protests from Leonard Kahn. He
insists that Motorola’s system
causes objectionable interference
on the AM band, but McKinney’s
staff recently dismissed a com-
plaint he had filed with the F'CC on
the subject.

“That’s Mr. McKinney’s unof-
ficial opinion,” Kahn countered.
“What he ought to be looking at is
spectrum occupancy. There’s a
spectrum war going on which was

s Dezcribing AM-- sterso as
“foundering” because of a technl
cal “standards enigma” Con-
gressman Don Ritter urged the in-
dustry to “get together on a single
standard” for AM sterec. Ritter
told broadcast engineers that he
favors changing the antitrust laws
to ‘enable competing American
marufacturers and trade associa-
tions to work together in setting in-
dustry technical standards.

Other Convention AM
Stereo Developments

* A new telephone survey by NAB indicates that the
number of AM stations broadcasting in stereo jumped by
40% in the last eight months, from approximately 446 in
August 1986 to more than 700 in March 1887. The sur-
vay did not measure which AM sterec system was being
used by the stations. Meanwhile, nearly 45% of the FM
stations surveyed say they intend to use FMX circuitry to
improve the clarity of their stereo signals in fringe areas.

Foreign corporations snd trade
groups ~ especiglly those in
Japan — are under no such re-
strictions, and the congressman
warned that this could cause
American technology to become
inferior.

“AM ig in deaperato need of this
kind of enhanced quality,” he said.
“With FMX on tha harizan, AWM must
have AM stereo to be competitive
over the longer run.”

AM BANDWAGON — NAB used
this week’s Dallas convention to
lobby member AM stations to back
new preemphasis and deemphasis
standards negotiated by the Na-
tional Radio Systems Committee.
Above, John Marino of NewCity
Communications explained how the
joint radio industry/receiver
manufacturer Standards, if im-
plemented at both the transmitting
and receiving ends, should
| dramatically clean up the sound of
| AM radio.

declared by Motorola stations.
That’s his problem. His only func-
tion, the one reason why Mr. Mc-
Kinney has a job, is to keep in-
terference from the stations to a
minimum. They have deregulated
everything else, and the market-
place cures every other problem
but one. And that’s the one that Mr.
McKinney is unwilling to address
himself to.”

Motorola jumped into the fray by
announcing that Canada has be-
come the third nation to adopt the
C-Quam stereo system as its of-
ficial standard. Forty Canadian
radio stations now use C-Quam,
and other stations will have one
year to convert. Australia and
Brazil previously gave the green
light to Motorola to serve as a na-
tional standard. Motorola says the
system is now in use or is being
tested in at least seven other na-
tions, including the People’s Re-
public of China.

The electronics manufactuer
also said it has developed and will
soon start turning out two new in-
tegrated circuits that should ex-
pand the market for its stereo
system. One chip will allow any
radio to receive C-Quam AM
stereo. The other will allow the
manufacture of inexpensive,
throwaway promotional AM stereo
receivers. However, Motorola ex-
ecutives said they are opposed to
the multisystem receivers recently
proposed by the NTIA.

ALL YOUR MUSIC—NOW ON CD

Programming.

Your station will sound cleaner,
clearer and punchier with digital
Compact Discs from Century 21
GoldDiscs are
available right now in Country,
CHR, AC, Mellow AC, or Top 40
Oldies.

And Century 21’s $300 AutoSegue
option transforms ordinary CD
players into MicroAutomation for
hands-free music sweeps.
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Be first in your market to find out
about GoldDiscs and HitDiscs to
improve your station.

Call Century 21 for a sample: (800)

582-2100 toll-free or at (214) 934-

2121.

Declare your independence from
scratchy vinyl records July 4, 1987,
when Century 21 begins weekly
current HitDisc CDs for CHR, AC
and Country formats.

century 2]

PROGRAMMING, INC
4340 Beltwood Parkway, Dallas, TX 75244-3225

(214) 934-2121 or toli-free (800) 582-2100
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SYNDICATION

Concerned with quality programming. .. programming that Our 1987 Advertisers recognize quality programming as
makes sense in prime dayparts on America’s great radio well...Warner Lambert, Gatorade, Columbia Pictures, CBS
stations like... WHTZ FM— New York, KIIS AM/FM, KROQ FM— TV Honda, Suzuki, Hostess, Nissan, to name a few.

Los Angeles, WGCI AM/FM, WKQX FM — Chicago, KMEL FM,

KRQR FM, KYUU FM — San Francisco, WMMR FM, WSNI FM —

Philadelphia, WZOU FM — Boston, WDTX FM, WNIC FM — Created by radio people for radio people... major market
Detroit, KTKS FM, KTXQ FM — Dailas, WAVA FM, WKYS FM — programmers and personalities that know what it takes to
Washington DC, KKBQ AM/FM, KRBE AM/FM — Houston, develop quality features that radio stations want.
WMMS FM — Cleveland.
THE CLA’ENCE UPDATE® THE PLAIN RAP NATIONAL LAMPOON'S THE GOLDEN AGE OF
Of ABC’s All My Children®> COUNTDOWN — CHR/ TRUE FACTS RADIO THEATRE
The show that became A/C /URBAN America’s longest running Five hours weekly of classic
America’s #1 comedy mini-  The program that makes comedy mini-feature, syndi- radio programming, includ-
feature the day it went on your air personality the host cated daily and hosted by ing Groucho Marx, Abbott &
the air! of one of America’s top WMMR's John De'Bella and Costello, and others.

three national countdowns! Steve Lushbaugh.
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FOR MORE INFORMATION CALL (213) 467-2346

LOS ANGELES NEW YORK
6363 Sunset Blvd., Suite 710 635 Madison Avenue
Hollywood, California 90028 New York, New York 10022

All My Children® is a registered trademark of American Broadcasting Companies, Inc.
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TRANSACTIONS

RADIO BUSINESS

Small Market Purchases Dominate

Arizona

KMOG/EAST PAYSON

PRICE: $260,000

BUYER: KAFF Broadcasting Co. of
Flagstaff, headed by President Guy
Christian.

SELLER: Rim-Co, Inc., owned by Neil
Monaco.

DIAL POSITION: 1420 kHz

POWER: 2.5 kw days/500 watts
nights

FORMAT: AC/Country

Arkansas

KDMS-AM & FM/EL DORADO
PRICE: $950,000

BUYER: Edward R. Partridge.
SELLER: Lowery Broadcasting Co.
DIAL POSITION: 1290 kHz; 99.3
MHz

POWER: 5 kw daytime-only; 2.95 kw
at 300 feet

FORMAT: Country; AC

KCSY/SOLDONTA

PRICE: $200,000

BUYER: Paul Barr, Michael and Janet
Freeman.

SELLER: D. Eugene and Ann C. Mat-
thews.

DIAL POSITION: 1140 kHz
POWER: 10 kw
FORMAT: AC

Florida

WWZZ/SARASOTA

PRICE: $760,000

BUYER: Select Business Resources,
Inc., owned by Warren J. and
Marguerite Cave.

SELLER: Sarasota Radio Ltd., owned

est in WBGBIMt. Dora, FL. Ms. Gerber
owns an interest in WSEY/Sauk City,
Wi

DIAL POSITION: 1280 kHz

POWER: 540-watt daytimer
FORMAT: MOR

WIPC-AM/LAKE WALES
PRICE: $365,000

BUYER: Seggi Broadcasting of Flori-
da, Inc., owned by Ronald G. Seggi.
He also has applied to buy WAST/Ash-
tabula, OH.

DIAL POSITION: 1280 kHz
POWER: 1 kw days/500 watts nights

Georgia

WLBB/CARROLLTON

PRICE: $60,000 for 40% of outstand-
ing stock

BUYER: Leiand H. Carter, who aiready
owns 20% of the station. He also owns
50% of WGAA/Cedartown, GA.
SELLER: Albert Raymond Moore and
James Henry Bone.

DIAL POSITION: 1100 kHz

POWER: 1 kw daytimer

FORMAT: Country

WOFF/CAMILLA

PRICE: $35,102 for 51% of outstand-
ing stock

BUYER: Gene H. Rogers, who already
owns 25% of the station.

SELLER: Willlam H. Nesmith Jr. and
Mitchell Broadcasting Co.

DIAL POSITION: 105.5 MHz
POWER: 3 kw at 300 feet

FORMAT: Country days/Black nights

Maryland

WSER/ELKTON.

PRICE: $325,000

BUYER: First Philadelphia Proper-
ties, Inc., owned by Brian Barrabee
and Jack Rose.

1-800-952-1986
Ask for Mike Henry

Demand

h
best.

I like the contemporary research approach used by Surrey
regarding questionnaires and samples. Surrey is the best.”

Kent Burkhart

Burkhart/Abrams/Douglas/Elliot

Roger Wimmer, Ph.D./President
Chris Porter/Senior Research Director
Mike Henry/Director of Marketing

wwwamericanradiohistorv-com

TRANSACTIONS AT A GLANCE

$717,492,089

Transactions So Far in 1987:

This Week’s Action: $89,974,356
This Week’s Biggest Deal:

KVIL-AM & FM/Dallas $82 million

® WSER/Elkton, MD $325,000

® KLDN/Eldon, MO $242,000
® KLES/Joplin, MO $170,000

® KLZK/Farwell, TX $25,000
® KIKN/Pharr, TX (undisclosed)

® KTAG/Cody, WY $500,000

® WTHU/Thurmont, MD $206,250

® WSMA/Marine City, Ml $175,000

® KROX/Crookston, MN $198,000 assumption of debt

® KALM/Thayer, MO; KAMS/Mammoth Springs, AR $310,000

® KMOG/East Payson, AZ $260,000

® KDMS & KLBQI/EI Dorado, AR $950,000
® KCSY/Soldonta, AK $200,000

® WWZZ/Sarasota, FL $365,000

® WIPC-AM & FM/Lake Wales, FL $365,000
® WLBBI/Carroliton, GA $60,000

| ® WOFF/Camilla, GA $35,102 (for 51%)

® WTOF-AM/Canton, OH (undisclosed)

® WCHU/Soddy-Daisy, TN $350,000

® WRGS/Rogersville, TN $90,554

® KEEE & KJCS/Nacodoches, TX $1.948 million
® KPLT & KTXU/Paris, TX $430,000

® KBAL-AM & FM/San Saba, TX $125,000

® KFRO/Longview, TX $78,000

® KINE & KDUV/Kingsville, TX $71,046

® KLDY/Lacey (Olympia), WA $127,500
® WWHY/Huntington, WV $47,000

SELLER: Elting Enterprises of Mary-
land, owned by John W. Jelting. He
also owns WKZN & WSLT/Crozet, VA.
DIAL POSITION: 1550 kHz

POWER: 1 kw daytimer

FORMAT: AC

BROKER: Chapman Associates.

WTHU/THURMONT

PRICE: $206,250

BUYER: Jenifer Broadcasting Corp.,
owned by Washington, DC attorneys
David E. Welsman, Morton E. Faller,
Richard P. Meyer, and Peter A.
Greenburg.

SELLER: Dean and Petrina Aubol.
They also own WTOJ/Carthage, NY
and WATN/Watertown, NY.

DIAL POSITION: 1450 kHz

POWER: 500 watts days/100 watts
nights

FORMAT: Country

Michigan

WSMA/MARINE CITY

PRICE: $175,000

BUYER: Frink, Inc., owned by Jeanne
McConnell Frink and Gary Frink.
SELLER: Sommerville Broadcasting
Company, owned by Richard S. Som-
merville. He also owns interests in
WCEN-AM & FM/Mt. Pleasant, MI;
WDEY-AM & FM/Lapeer, MI; and
WADM & WQTZ/Decatur, IL.

DIAL POSITION: 1590 kHz

POWER: 1-kw daytimer

FORMAT: Country

Minnesota

KROX/CROOKSTON

PRICE: $198,000 assumption of debt.
BUYER: Gopher Communications
Company, owned by Jerome A. Dahl-
berg and William J. Kiewel.

SELLER: Black Cat Broadcasting,
Inc., owned by Edward H. Tucker.
DIAL POSITION: 1260 kHz

POWER: 1 kw

FORMAT: AC

Missouri

KALM/THAYER, MO and
KAMS/MAMMOTH SPRINGS,
AR

PRICE: $310,000

BUYER: Shawn Louise Neathery,
granddaughter of seller.

SELLER: Ozark Radio Network, Inc.,
Robert F. Neathery, Sr., principal. It
also owns KUKU/Willow Springs, MO,
which Neathery plans to sell to grand-
son Brett Neathery. The elder
Neathery also owns KWPM-AM &
FM/West Plains, MO.

DIAL POSITION: 1290 kHz; 95.1
MHz

POWER: 1 kw days; 75 kw at 97 feet
FORMAT: Country/Gospel; Country

KLDN-FM/ELDON

PRICE: $242,000 plus assumption of
debt

BUYER: CTC Communications Inc.
The company is owned by James P.
Davis, John J. Barnes Jr.. and
Thomas W. Morehead.

SELLER: Southwest Communica-
tions, Inc., which is owned by Dennis
McDaniel, Joseph A. Pottebaum, and
W. Raymond Barrett.

DIAL POSITION: 92.7 MHz

POWER: 790 watts at 585 feet
FORMAT: Country

KLES/JOPLIN

PRICE: $170,000

BUYER: Great Radio Group, Inc.,
owned by William Timothy Mensen-
dick and Scott Raymond Adams.
They also own KSSC/Columbus, KS.
SELLER: Remick Radio, Inc. by US
Bankruptcy Trustee J. Kevin Checkett.
DIAL POSITION: 1260 kHz

POWER: 1 kw

FORMAT: Station is currently dark
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WESTWOOD ONE PRESENTS

hether it's from the streets of Chicago or the clubs of New York and L.A., today's hottest dance music takes center stage on American Dance
Traxx, Westwood One's exciting three-hour weekly countdown of the music that's changing the face of contemporary hit radio!

The music never stops on American Dance Traxx, as host Jeff Wyatt (KPWR-FM Power 106/Los Angeles program director) starts at #30 and
blazes his way to America’s #1 dance track of the week, along the way featuring exclusive spotlights on the artists who're making them happen.
And once during each show you'll hear from leading program directors in key cities around the country sharing their hot picks of the week!

Andto keep you and your listeners on the cutting edge of the dance scene’s latest trends, American Dance Traxx features the newest domestic releases
and the latest import tracks, plus special remixes of the hottest records on the nation’s dance floors and airwaves. And with only three breaks per hour,
you'll hear more non-stop music on American Dance Traxx than on any other national countdown!

American Dance Traxx — the right-on-time, more-music countdown, available exclusively from Westwood One. Contact your Westwood One Station
Relations rep now at {213) 204-5000 or Telex 4996015 WWONE for details.

WESTWOOD ONE RADIO NETWORKS

WarAAM=a i ereantadiohistorns-com e
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RADIO BUSINESS

TRANSACTIONS

Ohio

WTOF-AM/CANTON

PRICE: Undisclosed

BUYER: WTOF (AM) Trust, headed by
Dean Crawford, Donald Crawford,
and Richard Crawford. Dean owns in-
terests in WMUZ/Detroit; WDCX/Buf-
falo; KBRT/Avalon, CA; WYCA/Ham-
mond, IN; KPBC/Dallas; and WDJC/
Birmingham. Richard owns WPEO/Pe-
oria and WDAC/Lancaster, PA.
SELLER: Mortenson Broadcasting
Company, owned by Jack Mortenson.
The company also owns WTOF-FM/
Canton; WHLO/Akron; WBGR/Balti-
more; WEMM/Huntington, WvV;
WJMM/Versailles, KY; and WJMM/Ni-
cholasville, KY.

DIAL POSITION: 900 kHz

POWER: 500-watt daytimer
FORMAT: Religious

Tennessee

WCHU/SODDY-DAISY

PRICE: $350,000

BUYER: Ernest E. Boston

SELLER: C. Alfred Dick, who also
owns WALI & WROG/Cumberland,
MD.

DIAL POSITION: 1550 kHz

POWER: 1-kw daytimer

FORMAT: Gold

WRGS/ROGERSVILLE

PRICE: $90,554

BUYER: WRGS, Inc., owned by C.
Philip Beal.

SELLER: Kathleen K. Beal

DIAL POSITION: 1370 kHz

POWER: 1 kw

FORMAT: MOR

Texas

KVIL-AM & FM/DALLAS
PRICE: $82 miliion

BUYER: Infinity Broadcasting.
SELLER: Sconnix Broadcasting.
DIAL POSITION: 1150 kHz; 103.7
MHz

POWER: 1 kw daytime; 100 kw at
1670 feet

FORMAT: AC

BROKER: Gary Stevens of Wertheim
Schroeder Co.

KEEE & KJCS/

NACOGDOCHES
PRICE: $1,948,000
BUYER: Multicom Broadcasting, Inc.,

Carolyn G. Vance, 90% owner. She is
also a general partner in KTAM/KORA
Radio, a general partnership.
SELLER: R & H Broadcasting, Inc.
DIAL POSITION: 1230 kHz; 103.3
MHz

POWER: 1 kw; 100 kw

FORMAT: AC; Country

KPLT & KTXU/PARIS

PRICE: $430,000

BUYER: Jeff D. Methvin.

SELLER: Clifford B. Marshall and
Robert A. Marshall. Clifford owns an
interest in WFIG & WWDM/Sumter,
SC. Robert owns interests in WSIC &
WFMX/Statesville, NC; WFSC &
WRFR/Franklin, NC; and a Hilton
Head, SC FM application.

DIAL POSITION: 1490 kHz;
MHz

POWER: 1 kw; 3 kw at 300 feet
FORMAT: AC

KBAL-AM & FM/SAN SABA
PRICE: $125,000

BUYER: Armadillo Broadcasting, Inc.,
owned by E.P. Garth and Madeline Su
Garth. Mr. Garth is the current GM of
KWTX/Waco, TX.

SELLER: Cross Country Radio, own-
ed by C. Winsett Reddoch.
DIAL POSITION: 1410 kHz;
MHz

POWER: 500 watts; 3 kw at 300 feet
FORMAT: Country; FM under con-
struction

KFRO/LONGVIEW

PRICE: $78,000

BUYER: James R. Curtis. Jr., who-also
owns KAEZ/Gilmer-Longview, TX.
SELLER: James R. Curtis Sr. and
Elizabeth Curtis Hodges.

DIAL POSITION: 1370 kHz

POWER: 1 kw

FORMAT: AC days/Urban nights

99.3

96.7

KINE & KDUV/KINGSVILLE
PRICE: $71,046 and assumption of
$550,000 in liabilities.

BUYER: Tom W. White, who is share-
holder in Satellite Music Network and
Satellite Radio Network.

SELLER: Ron W. Whitiock, who also
has an interest in KITE/Portland, TX.
DIAL POSITION: 1330 kHz, 97.7
MHz

POWER: 1 kw daytime only; 3kw at
150 feet

FORMAT: Country; AC

KLZK-FM/FARWELL

PRICE: $25,000 (CP Sale)

BUYER: Dominion Communications,
Inc. The company is headed by Presi-
dent Peter Winslow. Other owners in-
clude Nanette Markunas and Alton
Finley. Markunas also owns MarKey
Broadcasting, which is an applicant for
nine FM CPs.

SELLER: Alton Finley (see above), who
also owns interests in WMRB/Green-
ville, SC and WGCJ/Parris Island, SC.
DIAL POSITION: 98.3 MHz

POWER: 3 kw at 58 meters

KIKN/PHARR
PRICE: assumption of
debts

BUYER: Bixby Great Electric Radio
Co., Inc., Michael T. Reichert and
Charles A. Whatley, principals. Each
owns 20% aof KUHL & KXFM/Santa
Maria, CA and 5% of KTXF/Browns-
ville, TX. Watley is currently selling his
share of KTXF to Harvey Tate of Orian-
do, FL.

SELLER: John A. Parry.

DIAL POSITION: 840 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Country

unspecified

Washington

KLDY/LACEY (OLYMPIA)
PRICE: $127,500

BUYER: Capital Development Com-
pany, owned by Robert L. Blume,
Dorothy L. Blume, and Dr. William
Ehlers.

SELLER: KLDY, Inc., owned by
Patricia A. Jones and Josephine
Shiiling-Baine. Jones also has inter-
ests in WRPQ/Baraboo, WI; WWRJ/
Hollywood, SC; and WJKB/Siesta
Key, FL.

DIAL POSITION: 680 kHz

POWER: 250-watt daytimer
FORMAT: AC

West Virginia

WWHY/HUNTINGTON

PRICE: $47,000

BUYER: Marshall University Founda-
tion, headed by President William C.
Campbell. The foundation also owns
noncommercial WMUL/Huntington.
SELLER: Leo J. Meisel, trustee for the
Federal Deposit Insurance Corp.
DIAL POSITION: 1470 kHz

POWER: 5 kw daytimer

Wyoming

KTAG/CODY

PRICE: $500,000

BUYER: Shoshone Communications
Corp, James F. Hayes, President. It al-
so owns KODIAM/Cody, WY.
SELLER: US Media Group, Inc.,
Michael Kassner, principal. It also
owns KIIX & KTCL/Ft. Collins, CO and
KRAFAM & FM/Craig, CO.

DIAL POSITION: 97.9 MHz

POWER: 100 kw at 1901 feet
FORMAT: CHR

BROKER: Chapman Associates

Taft Ready
To Deal

After an initial cool reaction, the
board of Taft Broadcasting last week
authorized management to enter nego-
tiations with the investor group led by
Dudley S. Taft, son of the company's
founder.

Simultaneously, the board directed
its investment bankers, Goldman
Sachs, to supply financial data to other
possible suitors as well.

Taft initially offered $145/share for
the company. He apparently managed
to turn the board's head with his
sweetened offer, which now stands at
more than $150/share.

$110 MILLION
PRICETAG

Duffy Group
On Block

The nine-station Duffy Broadcast-
ing group is on the block at a rumored
price of $110 million. President/COO
Marty Greenberg confirms that a buy-
er for the group is likely to be announc-
ed within 45 days.

Industry sources speculate that the
group will fetch a price in the vicinity of
$110 milion. Launched in 1980 by
Chairman Bob Duffy, the group now
consists of KSFM & KSMJ/Sacramen-
to, KLZI/Phoenix, KMJI & KRZN/Den-
ver, KONO & KITY/San Antonio,
KBTS/Austin, and WORZ/Orlando.

According to Greenberg, a growing
list of potential buyers began inquiring
about the group after the beginning of
the year. "It got very, very hectic be-
cause there's no inventory out there,”
said Duffy. “The prices have gotten
very hot and heavy.”

Duffy said “highest priority” will be
given to selling the stations as a group.
He added that he will personally at-
tempt to mount a leveraged buyout.
Duffy said there's a slight possibility
that no sales will occur once all offers
have been evaluated.

Buyer inquiries are being fielded by
Gary Bliemaster of the Wall Street in-
vestment banking firm Kidder-
Peabody.

H&S COMMUNICATIONS FORMED — Longtime Group W Radio ex-
ecutives S. William Scott (right) and Tony Hirsch have gone out on their
own with the formation of H&S Communications, which plans to buy radio
stations in the top 50 markets. The new company is backed by the invest-
ment banking firm Veronis, Suhler & Associates and is based at 90 Park
Avenue, New York City. Most recently, Hirsch has been President of
MUZAK, while Scott has been Executive VP of Group W Television.

SUCCESS

We work as hard for your success as we work for our own!

+ Total Station Marketing
Strategies and Campaigns.

* Television Campaigns

and Production.

« Publicity and Press Relations.

* Outdoor/Billboard Design
and Production.

Sales Presentations.

Corporate Presentations.

Direct Mail.

EKB ENTERPRISES INC.

For more information call: Betsy Bucken-Knapp ¢ (516) 796-4674 * 21 Mockingbird Lane, Levittown, N.Y. 11756
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THANK YOU FOR 33 YEARS OF SUPPORT,
AND FOR MAKING 1986 OUR BEST YEAR!

Brian Cobb
Washington, DC
(202) 822-8913

Kevin Cox
Boston, MA
(617) 439-5310

Elliot Evers
San Francisco, CA
(415) 495-3516

Sharon Fisher
Detroit, MI
(313) 542-6747

Charles Giddens
Washington, DC
(202) 822-8913

Ron Hickman
Newton, NJ
(201) 579-5232

Randy Jeffery
Orlando, FL
(305) 295-2572

Bernie Kvale
Chicago, IL
(312) 490-0470

David LaFrance
Denver, CO
(303) 534-3040

CHAPMAN ASSOCIATES®

nationwide media brokers

Executive Offices: 8425 Dunwoody Place, Atlanta, GA 30338

(404) 998-1100

A FEW NEW AVAILABILITIES:

MID-
ATLANTIC:

ROCKY

MOUNTAIN:

NORTHERN

CALIFORNIA:

SOUTHEAST:

SOUTHWEST:

COASTAL
FLORIDA:

Bill Lochman

Kansas City, MO
(816) 941-3733

Class A FM serving Top 35 market.
Possible upgrade to B-1.

Asking $2,000,000.

Ron Hickman (201) 579-5232

50 kw AM with Class C FM serving
Top 50 market. Asking $4,250,000.
Greg Merrill (801) 753-8090

Profitable fulltime AM with Class B
FM serving market of 300,000.
Asking $920,000.

Elliot Evers (415) 495-3516

Top rated AM with solid cash flow.
Metro growth market. Asking
$750,000. Ernie Pearce or

Ed Shaffer (404) 998-1100

Class C FM in Top 100 market with
solid economic history. Asking
$3,000,000.

Bill Whitley (214) 788-2525

Tall Class C FM located in resort area.

Asking $4,400,000.
Randy Jeffery (305) 295-2572

Bill Lytle
Kansas City, MO
(816) 941-3733

www.americanradiohistorv.com

Jim Mergen
Los Angeles, CA
(818) 366-2554

Greg Merrill
Salt Lake City, UT
(801) 753-8090

Ernie Pearce
Atlanta, GA
(404) 998-1100

Dan Rouse
Dallas, TX
(214) 788-2525

Ed Shaffer
Atlanta, GA
(404) 998-1100

Ray Stanfield
Los Angeles, CA
(818) 366-2554

Peter Stromquist
Los Angeles, CA
(818) 366-2554

Bill Whitley
Dallas, TX
(214) 788-2525

Mitt Younts
Washington, DC
(202) 822-8913
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WHAT'S NEW

RADIO STILL TOP AD MEDIUM

’86 Teen Spending
Totals Record $52 Billion

“Take out the papers and the trash
Or you don't get no spendin’ cash . . .
—The Coasters, “Yakety Yak"

American teens’ finances have cer-
tainly come a long way from those hal-
cyon daze of '57. According to the
Rand Youth Poll's annual survey of
teenage spending habits, US 13-19
year-olds’ total everyday spending
reached a record $52 billion last year,
up from $49.8 billion in 1985.

Radio continues to be the dominant
advertising medium for teens, 82% of
whom gave the medium an “excellent”
rating as the most effective medium for
reaching people their age. Television
managed an “excellent” rating of only
50%, but that figure represents a 17%
increase over 1985's television rating.

Magazines were rated an “excelient”
advertising medium for reaching teen-
agers by 60% of the teens surveyed.

Teen Saving Tops $10 Billion
Beyond the $52 million in everyday

spending, American teens set aside a
total of $10.7 billion in savings toward
the purchase of more expensive dura-
ble possessions such as cars, radios,
stereos, television sets, videocassette
recorders, typewriters, and cameras in
1986.

Additional teenage consumer power
is reflected in the $22.8 billion they
receive from their parents to shop for
food for their families, not to mention
the unaccountable sums parents
spend on teens — as well as the vast
number of gifts bestowed upon young
men and women by parents, relatives,
and friends.

Finally, 75% of the 2505 male and
female teens interviewed at random
throughout the US claimed they urge
parents to buy specific products and
services for the family home. it is
calculated that this teenage influence
on parental purchases resulted in an
additional expenditure of $137.1 billion
in 1986.

400 LINES OF RESOLUTION

“Super-VHS”’ Video

First there was Beta. Then came
VHS. Soon there will be 8mm video-
cassettes. All, however, are expected
to pale before the Super-VHS video-
cassettes scheduled for U.S. introduc-
tion possibly by this summer's end.

Developed by the Victor Company
of Japan (JVC), which demonstrated a
prototype machine in Tokyo earlier this
year, the Super-VHS system uses one-
half-inch tape — the same as conven-
tional VHS — but provides more than
400 lines of resolution, as opposed to
the 240 lines available on current VHS
VCRs.

This increased resolution should
silence owner complaints about the
"grainy” quality inherent in VHS record-

ﬂ wh\“‘” VS AR

SOR >
A -

ing and-an even more rapid loss in qual-
ity when VHS copies are made or slow-
er taping speeds are used. Owners of
large-screen TVs should be especially
appreciative of the increased resolu-
tion.

Don't expect Super-VHS to dominate
the videocassette market overnight,
however. Anyone seeking the ultimate
in video quality is going to have to shell
out money for yet another VCR — at a
price greater than current top-of-the-
line players to boot. Then there's still
another little problem that needs to be
worked out: making videocassettes
recorded on a Super-VHS tape deck
compatible with existing VHS
machines.
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